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THE CANADIAN GROCER

“Seventy years on the market”

GELATINE

The Gelatine for the British Empire
Manufactured under the British Flag
COX'S takes less time to prepare than any other Gelatine.
COX'S is of undoubted purity.

COX’S is a certain seller.

COX'S is unique, inimitable, because Messrs. J. & G. Cox
control every process in its manufacture, in their
splendidly equipped laboratory.

For sale by best dealers everywhere

J. & G. COX, Limited

GORGIE MILLS
EDINBURGH, : SCOTLAND
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S.

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemen

ST. JOHN, - - - N.B.

Open for a few more first-class lines.

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN

can give close attention to few more first-class
sgencies. Highest references.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 23

27 St. Sacrament Street,
TEL. MAIN 778

ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

BUCHANAN & AHERN
Whelesale Commission Merchasts and lmporters
QUEBEC, P.Q,

Groceries, Provisions, Sugars, Molasses, Dried

Fruit and Nuts, Grain, Mill Feed,
Fish, Fish Oil, Ete,

Correspondence Solicited. P.O.Box ®

Headquarters

Get our quotations.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful at-
tention to all business. Highest Canadian and foreign
{ Oable add : “Macoab,” Bt. John's.
Oodes: A,B,C, 5th edition, and private.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS'’
AGENT

Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Ageats.
Established 1886

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, and that is

The Irish Grocer, , Provi-
sion and Gen Trades’
Journal.

10, Garfield Chambers, Belfast, Irelang

M. Allan Deans

GROCERY BROKER AND MANUFACTURERS’ AGENT

Bank of Hamilton Chambers 34 Yonge Street

Domestic and Foreign Agencies Solicited,

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

New White’ Beans Arriving.

MacLaren lmg:rial Cheese Co.

ited
AGENCY DEPARTMENT

Agents tor Grocers’ Specialties and Wholesal
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

We have on hand 3,000 cases Gallon
Apples, quality No. 1, which we are
offering, subject to not being sold.

Prices on application,

Lind Brokerage Company

73 Front St. E., Toronto

NOTICE TO MANUFACTURERS

We WILL SELL your goods to your satislaction wrile us.

The HARRY HORNE CO.

Grocery Brokers, Manufacturers’ Agents
and Importers

39-311 King St. West, - - - Toronto

WATSON & TRUESDALE

(Bucoessors to Btuart, Watsou & Co.)

Wholesale Commission Brokers and
Maaufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited

— WINNIPEG—

Who'esale Broker and Manufaciurers’ Agent
United Kingdom and Foreign Agencies Bolicited.
230 Chambers of Commerce P.O Box 1812

DISTRIBUTORS, LIMITED

P. 0. Drawer 99
EDMONTON, ALBERTA
Manufacturers’ Agents, Commission Mer-
. w'. I
We sell direct from the Manufacturer to heRetai
Track connection with all Rallrosds.

90,000 People

Think of the amount of PORK
and LARD there is consumed
in this centre. Are you repre-
sented here, Mr. Packer ?

Iam open to consider a first class
American or Canadian agency.

A. FRANCOIS TURCOTTE

Room 16, Morin Block
QUEBEC, CANADA

In Quebec City
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THE CANADIAN GROCER

FINEST QUALITY e — e g =S N R
J. F. EBY, President

JELLY
POWDER

The kind that sells--- '
that’s the kind that will interest you.

Card for They are put up in attractive cartons.
Our They make a delicious jelly of just the

Special right consistency.

Selling They are so true to name that each flavor
Scheme is a revelation to the user.

FREE SAMPLES They are absolutely pure---of the highest

EBY BLAIN LIMITED

Packers of Pure Food Products - - TORONTO

It’s Full

= WaGannot Tell You Here v

all. the reasons why you should
stock and push the sale of

“Blue Ribbon Tea”

Delicious . : Every
E— but, you will find every one of them L

Fragrance in the first case that you order. another.

e B,UE RIBBON TEA COMPANY, vimiced

MONTREAL, CAN.
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b A Faultless

:

; Product

§ | :

; There is no better factory in the world adapted
solely to the production of Macaroni and

7 similar pastes than that of Felix Codou in

§ Marseilles, France. Every modern appliance is

v' there—-it is scrupulously clean—the original has

s been enlarged several times to meet the steadily

1 : increasing demand from particular people.

i

Codou’s Macaroni

T T et e AT T PR T

&
¥ Vermicelli, Spaghetti, Fancy Letters and
¥ Figures, as well as Macaroni, are the speci-
i alties produced —each one has a national reputa-
;, tion for high quality.
; Taganrog Russian Wheat is used exclusively
i —the wheat that yields the BEST results—the
E wheat that is peculiarly adapted to the desired
B purpose. ‘‘Codou’s"”— that is the name to think
E : of when the best is wanted.
E ¥
Ed
3

|

: g Y
i\ Arthur P. Tippet & Co.
) Agents

3 & Place Royale, Montreal 84 Victoria St., Toronto
; t -
1t
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THE CANADIAN GROCER

You make better profits
on the better grade peas

¥ T e

i id bil,’{.ﬂA/{"/‘/,};‘,

NSTEAD of selling imported French Peas to
supply the demand for better grade peas, sell

our Extra Fine Sifted (Petits Pois) Sweet Wrinkle
Extra Sifted and Early June Sifted.

Not from sentimental or patriotic reasons, but because
they will yield you a better profit, give your customers
much greater satisfaction and help to increase the demand
for the more profitable higher grade peas.

That vivid green color which makes some lines of im-
ported French Peas look so pretty is produced by Sul-
phate of Copper—a chemical that is not only very injuri-
ous to health, but which kills the true flavor of the peas.

We never use sulphate of copper or any other coloring
chemicals in our canned peas.

Extra Fine Sifted (Petit Pois), Sweet Wrinkle Extra
Sifted and Early June Sifted are thoroughly sterilized,
the very pick of the pack, fine, tender, and of exquisite
flavor.

You can materially increase your profits and your repu-
tation by pushing these lines. Try it.

Dominion Canners, Limited
Hamilton, - - Canada
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THE CANADIAN GROCER

advertising.

ROWAT'S

PICKLES AND OLIVES

Paterson’s
Worcestershire Sauce

Every grocer wishes to give his customers
something which will make them come back
for more. You make no mistake in stocking
these lines and featuring them in your

-~y
P Tanss FROw TRE alvG MCHY

ATERSON & SON

Canadian Distributors : T e
Snowdon & Ebbitt, 325 Coristine Bldg., Montreal,

AT & CO. 39 rroras
GLASGOW

= delsird

Quebec, Ontario, Manitoba and the Northwest; F. K.

Warren, Halifax, N.S.; F. H. Tippett & Co., St. John, N.B.; C. E. Jarvis & Co., Vancouver, B.C.

COUNTER
CHECK
BOOKS

Write for samples
and prices; we are
now in a position to
give better service,
with no advance in
price.

F. N. BURT CO,, Ltd.

TORONTO - MONTREAL
Phone Main 2511

Phone Uptown 5962

EVERY BOTTLE OF

Symington’s
“Edinburgh”
Coffee Essence

does credit to the makers and the city of
production. Every bottle gives satisfac-
tion and helps to create further demand.
Our ESSENCE OF COFFEE AND CHICORY gives
wonderful value. One bottle makes 40 cups of delicious
coffee, fit for any connoisseur.
Recommend it for camping parties and Summer outings.
It always pleases.

Thos. Symington & Co.

EDINBURGH
AGENTS FOR ONTARIO—
Messrs. W. B, Bayley & Co., - B Toronto

AGENTS FOR QUEBEC—
Messrs. F. L. Benedict & Co., . < Montreal

g
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THE CANADIAN GROCER

TWO NEW DELIGHTFUL BISCUITS

JACOB & CO.S BUTTER PUFFS

Resembling puff-paste in character. Delicious plain or served with preserves,
stewed fruit, savouries, cheese, etc.

JACOB & CO0°S CURRANT PUFFS

A choice puff-paste variety containing currants. Very appetising.

W. @ R. JACOB @ COMPANY - - Dublin, Ireland

Agonts :—K. H. MUNRO, Corlstine Bulldings, Montreal.  WILSON BROS., Victorla, B.C.  C. & J, JONES, Winnipeg.  THOS. B. CLIFT, St. John's Newfourdiand.

Quaker Brand | | BIG DIVIDENDS
Sa/mon Aoy

invest your funds advantageously, but you hold
back, because you are not sure of the offering.

Your trade needs a consist- Cm ?inanaal P°SI

: of Canada
ently hlgh class of ned will keep you informed upon stocks, bonds and real estate.
goods. You cannot afford to Every week articles appear upon from twenty to thirty of
the most active stocks, giving reports on the earnings,
allow inferior grades to go to likely dividend increases, etc. In addition our Investors’
Information Bureau will make special reports gratis to
ur s subscribers on any matter of investment interest.
customers Send $3.00 now and we will send you The Post until Jan*
Ist, 1912. You get the paper free from now until Xmas.
One trial and yourself and Please sign and mail the enclosed blank.

your patrons will both insist
on QUAKER BRAND. The Financial Post, Ltd.

Toronto, Can.

- IQIO
Please send weekly, to address below, one copy of
The Financial Post of Canada until January 1, 1912,

for which 1{%1%% . Lthree dollars.

9 ;
Mathewson's Sons Name

Address

oo g

Wholesale Crooers
202 MoClli 8treet - - Montreal

T T o
i Ll

The Financial Post will prove a good investment.

SHIRRIFF'S JELLY POWDERS

Produce delicious jelly. :
Retain the natural fruit flavor. Recommend them

Are easy to handle. for your customers’
Pure and palatable.

Refreshing and reliable. holiday festivities!

Are You Stochking Them ?

They are sure and profitable sellers.
Order from your Jobbev, or write us direct.

Imperial Extract Co., 8, 10, 12 Matilda St, Toronto

7
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THE CANADIAN GROCER

The makers of OXO have always had their

own vast Ranches and Herds of Cattle

Two articles, the best in their line—
made from the best beef—in the best
fluid beef factories in the world, by
the biggest concentrated beef manu-
facturers in the world. Packed in
fluid form in bottles and in handy
cube form in handsome tins. OXO
brings new custom to the store. Our

organization is at your disposal.

CORNEILLE DAVID @& CO.

25 Lombard St., Toronto; 334 Clarence Street, London, Ont.;

52 Nicholas Street, Ottawa; 41 Common Street, Montreal

Give the Tomato a Chance

Pack your Tomatoes in the Tomato
Can made for Tomatces.

Adapt the Opening to the size of the
Tomato, not the Tomato to the
size of the Opening.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Can Co., Ltd.,

Niagara Falls, Ont.
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THE CANADIAN GROCER

Grocery Profit Insurance

q You can get Insurance against many losses,

but none to prevent loss of profits.

] The best profit insurance is a stock of salable
gouds; most of the losses result from ‘‘dead

stock.”

q HEINZ PURE FOOD PRODUCTS are the IT SEH.S . ’
kind of goods that are ‘‘Safe to Buy” and *‘Safe e, ‘

to Sell,” because always salable. It's being brightly
advertised in On-
- 4 . . ( i 's i

(]] T'he 57 Varieties are every one guaranteed Pure a,no s best dailies.
b ¢ It's got the quality

and guaranteed to please, or money back. You to back up every-

take no chances when stocked with reliable brands thing we say for it. Just stock ‘‘Century Salt’’— best for

; X table, best for dairy--and your customers will keep it

at are advertised : ack ; the : : g .

that are advertised and backed by their makers moving. We deliver quickly.

Write off to-night for our Price List

Dominion Salt Company, Limited
Manufacturers and Shippers SARNIA, ONTARIO

H. J. HEINZ COMPANY

New York Pittsburgh Chicago London

Durability

THE

‘QUALITY’

Adjustment SARDINE

y X When in doubt as to which
Those. Sid somas. - - A < ) of the features brand of canned fish
which #ecom- B “ g+ '~ mend the you should feature, you are

s - always on the safe side selling

ELGIN Mok, “KING OSCAR” BRAND

to a place of prominence in your store. The “Elgin" is NORWEGIAN SARDINES

equi i ;S e feed steel grinders, and
equipped with the new style force fee rinders, :
has special adjuster device for regulating the grinding. An THE ‘QUALITY’ SARDINE
ornament and attraction to any store.

Only the primest autumn-cayght fish are canned in
Ask any of the following jobbers for Descriptive Catalogue : our modern sanitary factory, and you’ll find this line

WINNIPEG—G. F. & J. Galt (and branches); T};(}C“hti:”? Co. (and always uniformly pure, sweet and well packed.
), F o & Co. (and branches).
VAN(‘(}'F\'}CEhR“LT,l;:lw.Bl;o“M:l‘:::):,,‘n.. Ltd.; Wm. Braid & Co A real proﬁt-earner.
HAMILTON—Jas. Turner & Co.; Balfour, Smye & Co.; McPherson,
Glassco & Co. Ask your wholesaler.
TORONTO—Eby, Blnlf‘n,kl ui:‘(
LONDON—Gorman, Eckert & Co. =
S JOHN X576, E Harbour o Dearbor & Co. JOHN W. BICKLE & GREENING
WGINA, SK.— bell, Wilson & § \
MUNlTRAEABlA,jTha (‘nl:r(hnn Fairbanks Co. (and branches.) (J. A. Henderson)

WOODRUFF & EDWARDS (0., Elgin, Illinois BANILTON | & = B uisd R
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THE CANADIAN GROCER

The next time you are ordering
Jams or Jellies be sure you get
the name right —

‘““KOOTENAY”

This will be your guarantee that each can contains preserves which you
can candidly recommend to your customers.

‘““KOOTENAY” BRAND JAMS AND JELLIES

IN BOTTLES AND TINS

are made solely from luscious British Columbia Fruits and the purest
Cane Sugar, and are handled in an up-to-date, sanitary factory.

Just the line to please your best class customer.

FEATURE OUR 5.1b TINS. THEY SELL!

Donnelly, Watson & Brown, Limited

AGENTS
CALGARY and VANCOUVER

There’s a sure volume of good class trade for every Grocer
who is handling

POULTON @ NOEL'’S

ROLLED OX TONGUES, POTTED MEATS, GALANTINES, ETC,

They are reliable quality goods, attractively packed.
and are put up in both glass and tin.

PRICES ON APPLICATION

PACKED BY; CANADIAN AGENTS:
POULTON & NOEL, LTD. ROSE & LAFLAMME, LTD.
LONDON, ENG, MONTREAL AND TORONTO
10
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The Best, The Sweetest
and The Cheapest

Free Lathering Soap
in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eﬁg.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.

F-a woman of discrimination §

Tose— = goes into your store for the first
‘ 37k Of Bomoe e L onDENSED : :
| Soman umettp time, and sees that these two lines

ORDEN
= /P are brought prominently to the

front, you have gone a long way

o
de’,
nl""b.po"‘m

| Wh )
| Natg'h th; : .
tacdang " Pre o i towards winning her confidence.

df senveo Mikwill he
ch labg a’”l'dd-'.o,m protectionad

'""'"""::; 2" | The successful merchant always

%"Dm-s\cmgmmw features standard goods like . . .
\ NEW YORH U.SA: /

Borden’s Eagle Brand Condensed Milk
and Peerless Brand Evaporated Cream

WILLIAM H. DUNN - Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macaulay & Co, Vancouver, Victoria, Nelson and Calgary




THE CANADIAN GROCER

“CANADA’S BEST”

SOAP

Made in a modern factory by experts
who know the business thoroughly.
The result is a chemically perfect
gsoap free of all dangerous or
injurious ingredients and possessing

unique excellencies.

Surely the Laund:y Soap
for You to Feature!

UNITED SOAP CO.

OF CANADA

MONTREAL

FOREST CITY
BAKING POWDER

THE STANDARD
FOR 25 YEARS

6 oz ﬂl‘l. 15¢. doz.
12a." $1.25
160z “ $1.50 *

Manufactured By

GORMAN
ECKERT &
CO., Limited

London&Winnipeg

T —— . TR T T Y RSN T X Y Ve L T AT o
. g = ¥ LE e
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Balaklava Brand Baked Beans

are recognized as standard. By stockmg these you will
pave the way for increased future trade. Write NOW for
prices and information regarding them.

Satisfied customers are our biggest asset.

THE EASTERN CANNING CO,, Port Canada, N.B.

NADIAN AGENTS—Green & Co.,, John Street, Toronto; D. O. Hannah, London, Ont.; G. Wallsce Weess, Hamilton ;
H. D. Marshall, 197 Sparks Street, Ottaws; Nicho olson & Bain, Winnipeg, Western Agents ; ln.l n & Robertson, Vancouver, B. 0,

12
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The Package gf Quality!

You can be sure of the flavor, goodness, quality and
wholesomeness of every packet of GRAHAM
W AF ER S—if they come from Telfer Bros. They
are golden-brown squares of nourishment, and always
reach you in a fresh and appetizing condition.

Feature this line. It pays!

Telfer Bros., Limited, Collingwood, Ont.

Branches : Toronto, Winnipeg, Hamilton, Fort William

ECONOMICAL EFFECTIVE and

Wake Up!!!
dnd se“ ‘“The Enemy of Dirt.”

Baird’s Sauce ASEPTO

Socap Powder

House cleaning loses half its
terrors when ‘‘Asepto’’ lightens
labour. Recommend this
splendid soap to your custo-
mers. It’s the kind that com-
pels the repeat orders.

See to your stocks.

Asepto Mfg. Co.

ST. JOHN, N.B.
Agents:—Maclure & Langley, Ltd . 12 Front Street East, Toronto— 604
Lindsay Building, Montreal: W. L., McKenzie & Con., Winnipeg : Agenh—ROSE & LAFLAMME, Ltdn Montreal

R Robertson & Co., Vancouver and Victoria.

TRANSCONTINENTAL

L - : :
Gr ocers TERRITORY o : Our Customers
of Northern Ontario! WE REACH : | aré dOing SO,

Freight Rates eat up your

legitimate profits. . 4 : Why nOt yOU?

The Young .Gnmpany

B \ ) R LIMITED
Xpense 3\ & o MO North Bay and Sudbury

Avoid this
Unnecessary




THE CANADIAN GROCER

LK

"WYYl FACTS ABOUT
|  ADVERTISING |l

—

4 By The Advertising Manager

VI —if it is hammered home to the
travelers that they are expected to
make good on what the advertismg
savs

*Advertising by itself does not

M v e

sentence in a & . s :
e —if the shipping department, ac-

e writien by a well- counting department—every last man
in the whole establishment—is imbue!
4 " i y: with the idea that the house has s~t
i “You can increase vour business a high standard for the service it is

known advertising agency. It goes

P by advertising just as certainly as you to give, and he must live up to it—
‘ T Raaia G ,measurement —then the advertising will pay, an{’
by ing alone will pay well.
' e 2 I o Then the advertising has a reai
You can DuLie. ¥os fe ,h-\ meaning to every dealer who reads it.
: xercise, but not if vou negiect diet, ks S
sleep, f-esh air, and the other essen- 'he advertising becomes institu-
Us: and inst as exercise is onlv one tional—that is, it really reflects the
the factors in body-building, so driving idea that is behind all the
ertising is only one of the factors opgrations in every department of
business 3 . this business.
vo.utionize That sort of advertising makes a
il progr mighty strong appeal to the dealers
ew ads.” whose accounts the wholesaler is af-
Te———— ter.
Let us say that a wholesale grocer 'l"hv. <i<‘:1fvr~‘ will Ilt\\‘Il_\,\ give a gond
veriises theomt it it "«;u-mrun't‘: the travelers for a house
e dwells pa v on &7 of t]41:1t k:mi.. :
facilities for p-ompt fil i orders, vhey can’t "m-'.]' feeling the person-
aquick shinments. ete Y Lack of it all—the person l.i‘_\‘ ul
: ! i G i the man who is trying hard to win
# . Hx. secks 1o fmpress the trade with Iate ke .. ’
: e fact that his travelers may be re- ‘ o
: [ upon always to co-operate with 1y that route \\11:(']1.11'111% be tra
! the dealer. with the constant. earnes: veled by every successful man—the
; lesire to look after the dealer’s best route of service.
:
p i ests ; They feel that here is a man who
L The wecekiy advertisement has the will appreciate their business thor-
. value of a heart-to-heart talk betwecn oughly—
nis wholesaler and the thousands of —and always endeavor to maintain
d good dealers he is able to reach y

a high standard in the handling of it.

» (3rocer.

Such a feeling has a big influence
in the getting of new accounts—and
the holding of old ones.

will have that valne, if every
branch of the wholesaler’s business 1s
accord with the spirit of the acd-

% ! Jisesiciiss Always see that your advertising is Th'
e B institutional.

holesaler himself resolves

+ 8 +hat his service shall be everything And remember that advertising by

g he promises— itself does not pay.

A ll

J’ 4

£ . -
B2 | e 1

94| ¢

.}
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THE CANADIAN GROCER

ST. LAWRENCE
GRANULATED

Absolutely pure cane sugar. 100°, of
sugar. Really the finest sugar that
can be made. You will pardon our
again drawing to your notice that
our granulated is packed in sepafate
bags. A heavy jute bag outside the
fine cottoh bag. The jute can be
taken off separately before using the
sugar. Either bag can be used sep-

arately or sold for different purposes.

The St. Lawrence Sugar Refining Co'y, Limited

Montreal, Que.

15




THE CANADIAN GROCER

THE COFFEE THAT HAS A
REPUTATION TO BE PROUD OF

WON
SIMPLY ON MERIT

EVERY GROCER WHO HANDLES IT
KNOWS ITS WORTH

™ S SAUERKRAUT

is daily Increasing

S
H
I
A P
S M
" ¥
o
) ;
8
o | <y
T ‘ PUT upBY I
2 ONT‘ ‘ | o) S L
i ARI0 SEED
N \ \ | | ' S
s WATERL0. ONT R
k% | g}
G

Place your order early

CANNING DEPARTMENT

ONTARIO SEED CO.,successors, WATERLOO, ONT.

“Pansy” and “Daphne”

SEEDED RAISINS and
EVAPORATED FRUITS

are fancy and choice: brands, and are un-
excelled. Packed by

GUGGENHIME & CO.

California

AGENTS:

ROSE & LAFLAMME, Lud.
Montreal
E. D. ADAMS
Bl Halifax, E
W.S. CLAWSON & CO
St. John. N.B.

H.D. MARSHALL
Ottawa, Ont.
C.L. MARSHALL
Toronto, nt.
GEO. H. GILLESPIE
London, Ont.
G. B. THOMPSON

innipeg, Man.
SHALLCROSS- MACAULAY
& CO., Calgary, Alta.
DQMINION BROKERAGE
CO., Edmonton, Alta.
H. DONKIN & CO.
Victoria B.C.
H DONKIN & CO Se

Vancouver,

..‘_
v e TN Dy

e b o

A Strong Combination:

UTILITY
CLEANLINESS
ATTRACTIVENESS

A *“*“Walker Bin'’ Outfit is a ‘“Necessity”’ to the
Modern Grocery

Write for Illustrated Catalogue
‘“ Modern Grocery Fixtures.”

Walker Bin Store Fixture Co.

LIMITED
REPRESENTATIVES:
Manitoba: Watson & Truesdale,Wisniped, Mas.
Saskstchewas and Alberta: J.C. Stokes,
Redine, Sask.
W. S, Silcock, 33 St. Nichelas Street

Berlin, Ontario

Mostreal;
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THE CANADIAN GROCER

UT Poultry Wanted!
. Ship us AT ONCE any supplies you can lay
H hands on. We want (live or dressed)
|
P
= TURKEYS, GEESE, DUCKS,
N
T CHICKENS, FOWLS
8 and we will pay CASH, highest market price. We
will want a great deal in the next few months.

T Have your farmer customers bring to you their
L poultry. You can make a nice turnover.

L

S Drop us a card TO-DAY
Il: telling us you are ship-
I ping or that you will have
2 supplies for us later on.

L P. POULIN & CO.
ONT. BONSECOURS MARKET - MONTREAL

LOOKING AHEAD!

The Wise Grocer, at this time of year, replen-
ishes his stocks of

MINCE MEAT

FUSSELL'S
THICK CREAM

(GOLDEN BUTTERFLY BRAND)
NOT A SUBSTITUTE
NOT EVAPORATED OR CONDENSED.

MINCE MEAT Istaken only from the richest meadowland milk, and you

get it in just that pure, rich state, scientifically packed
in tins only, without any sugar or chemical. It will

the line that always gives satisfaction. It is com- keep fresh anywhere and for any length of time.
pounded of the purestingredients only, and is skill- Always insist on Fussell's.
fully handled in an up-to-date sanitary factory. Samples and particulars of :

See to your stocks! There's a ‘‘worth-while”’ e e e o
- 2 'he alkin Co., Vancouver, e Harry Horne Co., 309 King St
profit in selling for British Columbis, Yukon West, Toronto, fo Ontario.~
T and West Alberta. JA}\lV)_(riorhlm : ‘ 0..92;1' Hollis St.,
N Tai ~ S alifax, for Nova Scotia.
STERLING MINCE MEA . C'h;;lln‘;‘ri}l{ ‘;S:Ql?zbgi John St., W. A. Simonds, St. John, for New
! > Brunswick, or

~ W. H. Escott, 141 Bannatyne Ave,,
GET OUR PRICES Winnipeg, for Mtnito{m. !‘:w ""‘ll.co'l lt...

m T. A. LYTLE CO.’ Limited katchewan and East Alberta, 4 Monument 8t., London, Eng.

STERLING ROAD, TORONTO
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THE CANADIAN GROCER

IN STORE:

New Table Figs.

New Valencia Raisins.

i

B RAND Codfish, all lines.

Ask for Phone 3595 —-connects you with all our lines.

%

New Malaga Raisins, Clusters and Loose Muscatels.
New Shelled Almonds, Valencias and Jordans.

New California Peaches, Apricots and Nectarines.
New Peels, Drained and Candied.
New Labradors and Holland Herrings.

BALFOUR, SMYE & CO., o HAMILTON

oft

GRANULATED
GOLDEN YELLOWS

Made only from Pure Cane Sugar

The Trade will appreciate the advantage of our machine
sewn bags if they will follow these instructions in opening
them :—

Cut off the shortest chain close to the side
of the bag, and pull out the single thread.

This is a quick operation and leaves the bag in perfect
condition.

The St. Lawrence Sugar Refining Co., Lid,,

wl i Ed

MATHIEU'S
SYRUP

of Tar and Cod Liver 0i

has a more certain sale
than most remedies. Itis
largely advertised, so that
every one is familiar with
the name.

It has been so successful in
effecting cures that every
user is a publisher of its
excellent qualities.

Its sales have increased
wonderfully everywhere.

Itis a sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever.

See that you are well sup-
plied with both, as the sea-
son of Colds is now on.

J. L. MATHIEU CO., Props.
SHERBROOKE, P.Q.

Distributors for Western Oanada:

Mumreal

Foley Bros, Larson & Co., Whelesale Grocers and Confectioners,
ten, V! X

L. Chaput, Fils & Cie, Wholasale Depet, Moatreal.

Shows

to be the Richest

Manufactured and Guaranteed by Canadians

THE AYLMER CONDENSED MILK CO., Limited,

-
et
e

Canada First Evaporated Cream

Have You Seen Government Report ?

Inland Revenue Department Bulletin No. 208

AYLMER, ONT.

18
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THE CANADIAN GROCER

You’ll Hit the Bull's Eye

itels.

on the ‘‘Popular Taste” Target if you are selling @_ :
( S NG
//éw

A AURORA GOFFEE! (i

The distinctive quality, aroma and flavor of “AURORA” Coffee have made
it a prime public favorite, and its retailing price of 40Qc. leaves you a
‘‘ well-worth-while” profit. See to your stocks.

W. H. GILLARD & CO., Hamiiton, Ont.

[’N BRANCH—SAULT STE. MARIE

e Becoming the Housekeeper's Ghoice
EU'S The Sugar that has Stood the Test of Time
P

LNYCH’S

L J L ] @
sin sale Quality Biscuits
S0 that Extra Granulated Sugar
prove the Grocer's easy seller and
ai‘Sfu' in First made in 185+ by John Redpath and profit-maker and sell at favorable
:"_ ::ei'(-: to-day by the largest and best equipped Sugar prices. We make a specialty of staple

Refinery in Canada. lines.
icreased G

vhere. It is a matter of pride with us to turn out

: Here are some of our leaders, which
nothing but the best. \We will stop business

always reach you crisp and fresh:

when we stop doing that.

’nEIS All Grocers who have regard for the best Creamalt Sodas Seed Sugar
» and most permanent custom will give “Redpath” Family Pilot Fig Bars

er colds : . :

' pai Sugars first place. Graham Wafers Crimp Sugar

Ginger Snaps Lemon Creams
vell sup- Extra Granulated PARIS LUMPS g ap
Extra Ground in 100, 50 and 25 lb. boxes

';"r'm A . i bl LYNCH’S LTD.
L. & Sydney, N. S.
The Canada Sugar Refining Co., s

S5hi Manufacturers of Biscuits, Confectionery & Bread
Limited

d at
Montreal, Can. Stellarton s Halifax

Established in 1854 by John Redpath Fred A. Milligan, Manager Frank A. Gillis. Manager

JAPAN TEAS

FANNINGS and SIFTINGS

JOBBERS CAN SECURE THE BEST VALUE AT

S. T. NISHIMURA ®@ COMPANY

MONTREAL and JAPAN

et
—=—serenm—
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o »
- 4 0‘\\ ; n .
Don't overlook the claims of H.P. Sauce ... TG
AC COwegn e
A reliable article, an ever widening demand, and most ‘qo"‘w‘:\ sy v -~ B

generous margin for YOU. Get H.P. into stock—quick !

ou want, Sir—

23
g

GINGERBREAD

BRAND

MOLASSES

A Molasses that increases your sales.

THREE reasons for it:
No. 1—A Strong Baker
No. 2—Body

No. 3—Flavor

Packed in tins—2's, 3's, 5's, 10's and 20's;
palls—1's, 2’s, 3’s, 5's gals. and in barrels
and halves.

A trial order from your wholesaler will
convince you that Gingerbread Brand is

THE BEST THERE Is

Be convinced now.

The Dominion Molasses

Co., Limited
NOVYA SCOTIA

HALIFAX .

Commercial Account Rogléter

Bookkeeping
Without Books

Used It Three Years

“In August, 1907. 1 put in
one of your No. 200 Account
Registers, and have had it
in constant use ever

%
since—over three
years.

The Regis-
ter is in first-
class condi-
tion now, but trade
has increased and 1
need a larger one.
Would you kindly let
me know if you could
make any kind of ex-
change with me?

Sheets lift out and fit any safe.

After examining several systems, | satisfied myself that yours is the
best, and I would not care to do business without it.”

Yours truly,

G. E. COON, Groceries, Flour and Feed.
Eglinton, Ont., Oct. 1st. 1910,

INDISPENSABLE TO ANY MERCHANT
DOING CREDIT BUSINESS.

Send us postal for Catalogue and full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

McLean’s

COCOANUT

You have particular customers
Satisfy them and yourself and
sell them this brand.

The Canadian Cocoanut Co.
Sole Makers

MONTREAL

AN

Your biggest asset

THE drawing power of a well-lighted
store is acknowledged, and by no
method can your store be made so

attractive as by lighting it with our

GASOLINE LIGHT

It is absolutely safe, better and cheaper
than electricity or gas and safer than coal
oil and candles.

Special prices direct to merchants.

Get oar circalar.

MacLaren & Co., Merrickville, Ont.

AGENTS WANTED.

=1
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THE CANADIAN GROCER

STRENGTH

FLAVOR
PURITY

Cameron @ Heap, Limited |

Importers and Wholesale Grocers

REGINA, FORT WILLIAM, KENORA, PRINCE ALBERT,

Sask. Ont. Ont. Sask.

Prompt Attention to all Orders at Best Prices.

Trian Brand Goods

Purity Guaranteed

A QUICK SELLER || Tea Dints
e || Jor Tetulie

g i By JOHN H. BLAKE
cause of its obvious advantages as a summer
dessert.

( This book, written by a practical tea man, contains
It requires no soaking—fifteen minutes’ cooking information which will be of great value to every grocer.
produces a delicious tapioca pudding. There are ten chapters, one being devoted to each of the

It is extra good value for the money—one package following subjects :—

makes six full quarts of a The Tea Gardens of the Worla

e

WARAS REUSTESLD 3y g,

P s
™ |’ and dslicious, and that pre-
erNUTE 7l sents an unusually smooth Tea from Leaf to Cup

pudding that is nourishing Tea from Seed to Leaf

and dainty appearance on The Tea Marts of the Orient

the table. How to Test Teas

And MINUTE TAPIOCA Where to Buy Teas

is absolutely pure—put up Is it Wise to Place an Importation Order?
in the world’s largest and Bi:lk versus Package Teas

most sanitary tapioca fac- How to Establish a Tea Trade

e Tea Blendiny

LSRR

Ask bber fo -
M.IN‘;::’EIJ:A Pl:lc: (275 pages) (24 full-page lllustrations)

Sent to any address on receipt of $2.00.

DRI

Minute Tapioca Go. | | . Publishing: Conpanp

o s Orange - Mass. Technical Book Department)

APIOCA

NO SOAKING J

143-149 Unliversity Ave., TORONTO

e
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‘““Beaver’’ Brand
Fancy Quality

“W. Abel” Brand

Standard Quality

Valencia Raisins

Selling these brands will
ensure your transac-
ticns being quite satis-

factory to all concerned.

PACARED BY

Mahiques, Domenech & Co.

Denia, Spain

Jose Segalerva
MALAGA, - SPAIN

Is the well-known brand of

MALAGA TABLE RAISINS

which we recommend
Table Raisins must not
only taste good but their
appearance is equally
important. This brand
is carefully graded, and
carries a big variety of
grades and styles of
packing.

Specify Segalerva

|

QUALITY GOODS

Bottled a few hours after
being picked, and the
use of only the choicest
fruits, are two of the
principal reasons why

Goodwillie’s Fruits

In Glass

Have a flavor so dis-
tintly different and
superior to many other
brands.

Put up by

H. Goodwillie & Son

WELLAND, - . ONTARIO

We admit that, at times,
we talk QUALITY to a
great extent. We really
believe, that as a gen-
eral rule, our various
offerings are of the
finest quality and that
the prices are right, and
we want you all to feel
the same way. If you
are not already selling
these three lines give
them a trial next time
you order.

RoseZngf!amme

Montreal - Toronto

It dri
them ¢

KILI

Al Deale

Dealers
the reasol
rustomer |
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8

Crocerit

Open to
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Port, She
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395 St.
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White Dove
Gocoanut

No
Equal
for

Quality

W. P. Downey

Montreal

THE CANADIAN

it s Common Sense
KILLS { ::::’:.‘: d"n";"’...d-lu..

All Dealers and 381 Queen St. W., Toronte, Ont.

Dealers find Common Bense & very good seller, for
the reason that it gives general satisfaction and each
rnstomer tells others about same. Write for prices.

A. C. LANDRY
8TE. FLAVIE BTATION, QUE,
Jobber and Wholesaler in

Croceries, Flour, Crain and Provisions

Open to buy Beans, Peas and Canned Goods

WINES! WINES! WINES!

Port, Sherry, Malags, Burgundy, Moselle,

Madeira, Native, etc.
DRAUGHT OR CASE GOODS

Don’'t wo over
rry

“bad debts.”

Worry won’t avoid the loss. But
THERE IS A WAY to eliminate ‘‘bad
debts ’’ and still accommodate and
please your credit customers.

systematize credit accounts, simplify collections,

and eliminate arguments. They cost but little and
pay for themselves marmy times over.

HOW THEY WORK

A man wants credit.
* You think he is good.
Give him = $10 Alli-
son Coupon Book.
Have him sign the
receipt or note form
in the front of the

buys a dime's worth
tesr off & ten-cent
coupon, and so on
until the book is used

For sale by the jobbing trade everywhere.
Manufactured bg Allison Coupon Company.
Indianapolis, Ind.

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. Asmall
advertisement in the

RINGSTON
*GLEANER"”

might bring inquiries.
vrft.; for rates to

I. C. STEWART, Hallfax

Better

GROCER

PIGKLING
SPIGES

This is the season during
which
for you to

it is most profitable
push Pickling
Spices, and we strongly re-

commend you to feature

Prince of

Wales Brand

The brand that
gives your customer, as well

always

as yourself, entire satisfaction.

MINT
THYME
SAVORY
SAGE
MARJORAM

All herbs in
cartons.

1 1b. open face

Send us a trial order.

5. H. EWING & SONS

Montreal and Toronto

= CHINESE
ISTARCH

Quick Sales.
Satisfaction.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

We are Specialists in Clarets and Sauternes
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY
395 St. Lawrence Boulevard Montreal

Large Profit.
No Dead Stock

Geot Prices

OCEAN MILLS

MONTREAL

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard’'s Cocoa against all other
makes. Delicious in flavor. Prices just right

FRANK L. BENEDICT & CO., Montreal
Agents .

GEORGE & BRANDAY

Established 1879
Shipping and Commission Agents

Dealers in (‘.Qﬂw. Cocoa, Pimento, Hides, Honey
Wax, Sugar, Rum, etc., ete.

KINGSTON, JAMAICA

When writing advertisers kindly men-
tion having seem the advertisement in
this paper.

23
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We Will Pay the Freight
Don’t Miss This Chance!

Between the 15th of October and the 10th of November we will pay the freight
on all orders amounting to fives cases, assorted or not, to all railway stations or
boat landings in the Provinces of Quebec, Ontario, and in the Maritimes.

We limit this special offer to a month, for two reasons: first, because to guar-
antee you perfect clear wines, in perfect condition, we must effect shipment before
the period of great cold: the second reason is that we are now receiving large

quantities of merchandise, which we want to ship at once in order to avoid ware-
house charges.

Examine our stock of wines, beers, porters, ginger ale, mineral waters, efc..
and send us your order for the following brands:—

Johnson English Beer and Porter

“Miller High Life” Lager. “Miller Malt Extract”
Vichy Waters:

“La Capitale,” “ Neptune,” “Sanitas.”

Table Water:

“Sun Ray.”

Vichy Lemonades:

“La Savoureuse”

“Trayder” English Ginger Ale

Duffy’s Apple and Grape Juice

Port, Sherry, Malaga, Madeira and Muscatel
Wines, Table Wines, Claret, Burgundy and
Champagne, Mass Wines, Vermouth (in casks or
casks or bottles), also Tonic Wines “Bacchus,”
“Banyuls.”

For all information, quotations, write, phone or wire at our expense.

Laporte, Martin & Company, Limited

Wholesale Groceries, Wines and Liquors. MONTREAL

-
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“Not Many Years Ago I Owned a Store in Went-

worth County,” Said a Haileybury Merchant the
Other Day

“l had a splendid trade, but 1 never could teii tea in bulk. Instead, I buy “SALLADA” and avoid
where I was financially. The greater part of my waste.”
stock was in bulk. Each year I lost heavily by “It's an advantage to have a customer enter my
c;trr)‘illg SlO\\‘—lllu\'iﬂg g'uu(l.‘. SUIHL‘ of the stuff store, quickly recognize the tea shc knouvxl conﬁdcnt
actually appeared on two or three stock-taking of its quality and value—confident that it will
sheets.” satisfy her.”

“My customers complained, until finally I de-
cided to try each line in the store myself. Untii
then I never realized what uncleanliness and de-
terioration my goods had gone through. Dust, dirt, “It’s an advantage to carry a small stock—al-
dampness, sunlight, odors, handling and even in- ways ”CS_h“'tO do i business on less capital and
sects had done considerable injury. Worst of all make quicker profits.”
was my tea. I resolved to cut clean away—to start “It's an advantage to know that my interests
over again. 1 sold out and bought this store.” are protected—that no peddler can sell ‘SALADA. "

s aw e

— -

ey A+ s Py IS8 BT

“It's an advantage to hand her, quickly and
promptly, a clean, neat, sealed lead package.”

“Look around,” he said. “No slow-movers “I want to know what I buy before I buy. When
here.” Everywhere were bright, clean, attractive [ buy ‘SALADA’ I have the advantage of cer-
goods that bespoke active trade. "I no longer buy tainty.”

INDEX TO ADVERTISERS
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Increased His Profits on Many Staple Articles

Some Reasons Given Why Selling is of More Importance Than Buying—There
is a Bottom Buying Price to Many Articles and Margin Between Buying and
Selling Price is Often too Narrow—Selling Tea, Cereals and Spices to Get Big-

ger Profits,

I seem to hear somebody object to
my c¢ondemnation of the “‘well-bought
half-sold”’ saying, ¢n the ground that
the merchant must always look out for
his margins. True ; but that is an ele-
mentary faculty and one to the develop-
ment of which far too much time and
attention is now devoted. 1t is the
most obvious point about any transac-
tion that every cent you can shave off
of cost is apt to be added to your mar
gin, and that shaving in this way is
very desirable. The trouble is that too
much valuable time is devoted to dick-
ering and too much thought is given
to a matter of the two-plus-two char-
acter. It is so rudimentary a proposi
tion it should be disposed of in a Jiffy ;
and moreover, a quick buyer will dis
pose of it just that way.

Bottom Prices Established.

As a matter of fact, there are two
prime conditions in this buy-and-sell
game which are pretty much fixed quan
tities. One is, that the bottom price
on most groceries is quite well estab-
lished and knmown. The other is, that
the margin between buying and selling
is really too narrow. These are the fixed
conditions with which we have to cope.
And, seeing that the cost is well es
tablished on the general run of grocer-
ies, our business is to become sellers
to the last limit of our capacity, so
that the margin which cannot be in
creased by lower buying can and will be
augmented by higher average selling.

There is another feature I want to
cover, very briefly, right here. That 1s,
that one danger of trving to become
“better buyers'’ is that the factor of
price assumes undue importance ; and
we are very apt to begin selling at
lower prices to give ourselves a fancied
advantage over the man who does not
buy so closely, thus depriving ourselves
of the very margin we had thought to
increase by our acumen and ingenuity.

Danger of Overloading.

Another danger is, that we are more
than likely to be tempted by the illu
sive and deceptive reputed advantage
of the ‘‘quantity purchase,”’ thus over-
loading ourselves, losing interest, ac
cumulating stale stocks, carrying has
beens, cluttering our shelves with odds
and ends, and so on. Johnson & Son
buy a certain line of cereals with their
neighbors in 25 case lots and thereby
get the jobbers’ discount ; but there is
a well-established understanding that
the full retail price will be adhered to.
That price has not been departed from
during upwards of eight consecutive
years since the arrangement was made,
with the result that each of us gets an
additional 10 p.c. and none of us car-
ries more than a normal stock of the
goods. Furthermore, the suceess of this
deal has led to our making others
equally advantageous ; which is a legi-
timate and worth-while exercise of the
buying power.

By Henry Johnson, Jr.

But to get back to Selling Power.
The capacity to buy being limited by
certain fixed c¢onditions, the good mer-
chant will continually exercise his facul-
ties on the work of extending the sale
of profit-paying lines. He will also
study his business from all standpoints
to devise wayvs and means to add to
his margins from the Selling end of his
problem. And the thoughtful merchant
will gather hints and suggestions from
evervwhere—because his mind will be
“running ¢n the problem all the time.”’

More Money for Extra Work.

The computing scale man wanted to
illustrate to me the difticulty of giving
proper value to my customers. He
used as an illustration the difticulty of
giving a customer 10 cents worth of 35
cent tea and felt he had scored a point
when he showed that his scale would
enable me to give exactly 10 cents
worth. But he gave me a very valua-
ble hint which he had no thought of
giving. For 1 came back at him with
the statement that no customer who
asked for 10 eents worth of 35 cent tea
should get it, and in striet justice,
could not get it, because he was in no
wav cntitled to it. To do business that
way would ecompel me to do three and
a half times the work, with four differ
ent transactions, at four times the loss
of paper and twine, to sell the same
amount that I sold at one time for 35
cents. I told him I had always given

pound of that tea for 10 cents and
expected to continue to do so.

After he left, however, 1 thought
further along the same line and it oe-
curred to me that the principle that
avplied to tea should also apply to 2
pound of pepper and all other spices
and other bulk goods frequently sold in
quantities less than a pound. The re-
sult was that 1 revised all my selling
prices on those goods. T marked mv
whole black pepper 20 cents a pound; 6
ounces for 10 eents and 3 ounces for 5
cents.

Bigger Profit on Pepper.

My ground pepper I marked 35 cents
a pound ; 4 ounces for 10 cents and 1}
ounces for 5 eents. I had been carrving
the old style, round, full weight 2-
pound tin of pepper which was sold for
10 cents. 1 got rid of that and put in
a nice line of i-pound tall, square, at
tractive tins, to sell at 10 cents. I was
careful to get the best quality always,
knowing that such quality was the kind
to sell sinece that would give greater
satisfaction than a larger quantity of
a lower grade, and T materially increas-
ed my margin. Thus, the computing
scale man had done a certain kind of
good to one merchant which he had
made no conscious effort to do.

Selling Power of Good Goods.

Good goods will win and are always
salable at good prices. Note that I
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say SALABLE — not purchaseable.
Never be afraid of asking a price for
the right kind of goods. That is Sell-
ing, as opposed to buying. If you are
offered some new, but apparently meri-
torious line, which promises you a mar-
gin of 30 p.c.—on sales—which means
about 43 p.c. on your delivered cost,
study it and, if it is based on right
lines, do not be afraid of it simply be-
cause vou will have to SELL it at a
price higher than others are getting.

If the article appeals to vou as
worthy, vou ean make it appeal to your
trade the same way ; and increase your
SELLING efficiency thereby. Do not
wait until others have tried it out ; for,
if it is right, then by the time others
have proved it, your opportunity will
be gone ; its sale will no longer give
vouu any particular distinetion. Be
first ; do not fear to lead—there are
always plenty of followers: and, like
all followers, they end the procession.

Room at the Top.

This is not any ‘‘easy’’ road to
travel. No accomplishment worth
while is easy. The lines of least resis-
tance are followed by all. It is the en-

terprising  merchant—the SELLER—
who makes true progress. And the

work ceases to be drudgery almost from
the first. It becomes a pleasure, a fas-
cination, a happiness ; for it is accom-
plishment, the greatest thing any man
can devote his time to. This line of
work makes the business a broadening
occupation and puts each merchant into
the professional eclass ; up among the
skilled workers. The pioneer is the
man who sees the primeval countrv
from the mountain tops, ‘“‘where foot
of man has ne’er or rarely been.”” Make
no mistake ; there is room at the top.

A reader in Ridgeway, Ont., asks me
how I figure that an article costing
$1.50 per dozen and selling at 15 cents
cach pays only 16 2-3 p.ec. I get my re-
sult from the fact that the 30 cents
profit is 1-6th of WHAT I RECEIVE
for the goods ; and 1-6th is 16 2-3 p.c.
There is only one kind of “‘investment’’
in our business, and that is the SELI-
ING PRICE. Therefore, the question
is, what portion of what T GET is pro-
fit. To muko 20 p.c., 1-5th of WHAT
I RECEIVE must be nrofit. To make
30 p.e. 3-10ths of WHAT I RECEIVE
must be my margin. Think it over ;
;ﬂliw\t it. This is the law of the pro-
its.

The retail grocers’ association of
Norfolk, Vt., has been in existence but
four weeks and already they have quell-
ed the peddler nuisance after having
stirred the police into aectivity. They
have over sixty members and are about
to establish a credit bureau.

The |
apart
honoret
This is
this ye
brated
doubly

Assot
dest pt
larly t
his mi
fore be
iz his
this oc

In th
jore it

window
gest tl
placed
hy shoc
Fruit
always
and TI
used wi
cests a
symmet
posts h
termed
undoubi
passers:

Every
ness on
portanc
tising ¢
ticular
sons an
take ev




ticles

urchaseable.
a price for
hat is Sell-
If you are
rently meri-
you g mar-
thich means
vered cost,
«d on right
simply be-
LL it at a
e getting.
to vou as
peal to your
lcrease your
y. Do not
it out ; for,
time others
tunity will
longer give
ietion. Be
—there are
i; and, like
procession.

"

road to
ent worth
least resis-
t is the en-
SELLER—

And the
\Imost from
sure, a fas-
t is accom-
g any man
ais line of
broadening
'rchant into
among the
ieer is the
val country
where foot
een.”” Make
t the top.

t., asks me
cle costing
at 15 cents
get my re-
» 30 cents
RECEIVE
16 2-3 p.c
nvestment’’
the SELI-
1e question
tET is pro
of WHAT

To make
RECEIVE
k¢ it over ;
>f the pro-

yeiation of
istence but
have quell-
fter having
ity. They
| are about

THE CANADIAN GROCER

A Special, Display Suggestion for Hallowe’en

The Pumpkin Recalled to Memory—Other Articles That Might
be Used Appropriately—Value of Watching Different Seasons
With a View to Special Window Displays—Gives the Store a
Distinction—Only One Week Remaining Before Hallowe’en.

The last day of October is always set
apart for the celebration of that time-
honored occasion known as Hallowe’en.
This is always a festive time and since
this year Thanksgiving day will be cele-
brated on the same day, it will be
doubly so.

Associated with Hallow’en is the mo-
dest pumpkin. KEvery one, and particu-
larly the small boy, unites the two in
his mind, and the pumpkin can there-
fore be appropriately used by the grocer
ir his window trimming operations ior
this occasion.

In the accompanying illustration there-
fore is -a suggestion for a Hallowe'en

priate goods and getting new customers
through up-to-the-minute methods.

This should be an aim of all merchants.
Ii dealers who have lost customers will
make it a point to get at the base of
the trouble, they will irequently find
that the cause lies in the fact that their
competitors are using more modern
methods—enticine  displays, hetter ser-
vice, better quality, newspaper space a
cleaner store—than thev themselves arec.

To “be up with the times,” is a
phrase worth stndving for it means a
great deal in window dressing. Ii there-
fore the grocer has not been paving as
much attention to this particular me-
thod for attracting business, let him be-
gin with Hallowe’en.

If any retailer has any good phote-
graphs of Hallowe'en or Thanksgiving
windows, The Canadian Grocer would be
pleased to enter into negotiations to ef-
fect a loan.

CAN ANYTHING BE DONE?
IEditor Canadian Grocer.—We think it
is not fair to the retail grocer for our
daily papers to quote the wholesale price
on sugar, as the paper goes direct to
the customer and he therefore knows
exactly what the sugar costs the retail-
er.
(‘an there be any remedy ?
FULLER BROS.
Arkona, Ont., Oct. 17, 1910.

PROGRAM MAPPED OUT.

Ottawa Retailers to Make Their Meet-
ings Particularly Instructive.
Ottawa, Oct. 20.—The Retail Grocers’
Association, which holds its meetings

window trim. The pumpkins which sug-
cest the faces of human beings can be
placed on posts, the latter being hidden
by shocks of corn.

Fruit, vegetables, nuts, etc., are also
always associated with the Hallowe'en
and Thanksgiving seasons and can be
used with good efiect. The drawing sug-
cests apples, squash, and chestnuts piled
symmetrically between and around the
posts holding the pumpkins. It might be
termed a Harvest Festival window and
undoubtedly would appeal strongly to
passers-by.

Watch Cycle of Seasons.

Every merchant who carries on busi-
ness on a scientific basis realizes the im-
portance of selling, showing and adver-
tising seasonable guods. They pay par-
ticular importance to the cycle of sea-
sons and to prominent happenings. They
take every opportunity of selling appro-

Hallowe’en and Thanksgiving Both Fall on Oct. 31 this Year—Suggestion for a

Windows uniquely dressed all the time
give the store a distinction over its com-
petitors. Very soon people notice this
and they propogate the news rapidly

A window such as the one described
above will be particularly appropriate in
a village, town, or small city in the
midst of a good farming community
Nevertheless it is sure to attract inter-
est in a mining section where such goods
are seldom seen in any quantity.

One Week Left.

Next week is the time for a Hallowe’en
or Thanksgiving window. Any later
will denote an unprogressive merchant.

It ought also to be remembered that

as soon as Hallowe'en is over the win-
dow should come out. If it doesn’t, the
idea will be conveyed that the merchant

is lazy.
27

Window Trim.

on the first and third Mondays of the
month. have arranged for the winter to
have every second meeting one of par-
ticular interest and instruction. On
Monday the first of these was held when
the meeting was addressed by N.
Cauchon, the C. P. R. engineer, ¢n the
proposed tunnel scheme of the eity, and
the benefits it would bring to the mer-
chants. The meetinz was open to the
Retail Merchants’ Association, whose
president, Henry Walters, occupied the
chair.

H. C. Beckett, of W. H. Gillard &
Co., Hamilton, Ont., was in Montreal
this week.

Hugh Blain, of Eby-Blain Ltd., To-
ronto, was in Montreal for a few days
recently.
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Naming of Prices in Heavy Type a Good Feature.

THE CANADIAN- GROCER

Vancouver Advertisement Out of the Ordinary

Introduction Different From Tho se Generally Written—If Small-
er Type Had Been Used, More Space Could HMave Been Util-
ized in Body of The Ad.—Talk About Pears Might Have
Been Featured—Lines Too Close and Confusing to the Eye—

i Retail advertising in the newspapers have made outstanding successes have
! is becoming more and more general in depended for their publicity to a large
4 i (Canada. There is no reason why ir extent upon this medium. Therefore the

: { shouldn’t, sinee the big stores whizh only course left for smaller stores which

i Spencer’s
: Grocery

Bulletin

season will end with the disposal of this car—tbday.
last call for peaches. Perfect condition; per 20-lb, crate »

fect condition; a dozen

PEACHES—A few frult growers in the Okanagan have open orders
to supply us with peaches, but with this exception the peach

So
L

PRESERVING PINEAPPLES—These are extra large and in per-

SWERT POTATOES--7 pounds for
Ohoice potatoes of good sise. A direct mmm:.

wrapped: boxes average 45 to 50 pounds; per box.
= GRAPES—Per large basket; Tokays
COOKING APPLES—10 pounds ..
ki Per DOX . cocococsscssnves
: CRAB APPLES—4 DOURAS fOF vee see s see seees oo
LEMONS—Per dozen ... ..«
GRAPE FRUIT—4 fOr ... ecv svs oo cee eee o ere o
RIPE TOMATOES, PLUMS and other frulta in season.
“ LIPTON'S TEA—40 quality, 3-pound tin ... ... ...
3 EGG-O BAKING FOWDER—16-0z tin for ... ...
KNIFE POLISH—Regular 20c tins, 2 for ...

g R o

A Newspaper Advertisement From British Columbia.
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SNOW APPLES—Just perfect; not too large in -i;e every I&D)Q

MINCE MEAT—Made in our own kitchen and :unnmeod to con-

tain nothing but the purest ingredients, 2 pounds for .. ...3%¢

JARS—1-2 gallons, per dOZeN ... s.. .o sse ses sse soe cones 90¢

CHOIfE ENGLISH BISCUITS—2 BORRAS - sas 455 vos oueillD

SODA BISCUITS—Per package ... el . ... 100

i. % ROLLED OATS—Best quality, 8 pounds for e e ..28¢
z ENGLISH MARMALADE—2-pound tins ... ... ... «oo oo: ..880
CHICKEN AND TONGUE—C. & B. gIass Jar ... +.. eev +..186
LS PURBEY—C. 8 B. SI008 Bl hse 204 600 oo oos ss0 sse vrs sl
i DEVILED HAM—C. & B., BI85 8T coe oo soe oo sos seo sos 180
S 4 TONGUE—C. & B., 81888 JAF «.. cco coe coo oos o-4 . ..180
- GAME—C. & B.. RI288 J8F ... -co 0o s0e s0s sss s9e s3e ..1560
§! ! IMPORTED SAUCE—ENgUSh: 2 fOr se. veo sev -ov <oe aee..388
3 : TOMATO KETCHUP—2 bottles ... S, . .35¢
; ENGLISH MIXED PICKLES—Quart bo(uel B h A e 350

! ENGLISH WHITE ONIONS—Quart bottles ... ... ... ... ...35¢
IR ENGLISH CHOW CHOW—Quart bottles ... a.. «.. ..880
| | ENGLISH WALNUTS—Pickled; per bottle .ee +co o-v ... ...280
b { MATCHES-~25¢C PAckafe. 2 PO 5.0 oo coo 500 06s o< 0ss os 08
: 3 SMALL WHITE BEANS—8 pounds for .....o......... ..380
TOASTED CORN FLAKES—3 packages for ... ... > . . .26o

COCOA—Best quality, per tin R s aa Sww e S ..10e

SALT—Finest quality, 7 sacks for ... ... «.. o SaE B 25¢

VINEGAR—Malt, quart bottles, 2 for ... ... . ...080

WHILEe WINE 3 COF ..o 5o mos ois s . ek ..28e

wish to attain success to any degree
seems to be that they should follow the
vxample of the big leaders.

There are those who have attempted
advertising in the newspaper and who
have not or believe they have not found
it to be profitable. The big advertisers
will say it's the fault of the copy and
the way it is displayed. And they are
usually correct.

The accompanying advertisement from
a Vancouver paper illustrates somewhat
of a departure from the regulation style
and it is worthy of attention. The
average advertiser might say that the
introduetion ‘‘Spencer’s Grocery Bulle-
(in,”’ eonsuming such a big S[;ll('(‘ was
superfluous and that it would have been
better to have introduced the ad. with
reference to the peaches which as is
stated were difficult to obtain.

But if the introduction is used every
day it is likely to be sought after by the
housewife providing she has learned to
expect something of value in the Spencer
ad.

Suggestion for Improvement.

But granting this value there is, many
will say, too much white space used for
this heading. The same effect and the
sume value, they will maintain, could he
secured by smaller type, leaving more
space to enlarge on the peach question.

It the advertisement had begun ‘‘Last
Call for Peaches,”’ in heavy type, fol-
lowed up by the talk about the ending
of the season and the price, there seems
no reason why it would not have secur-
ed extra good results.

A good feature of the ad. is the quot-
ing of prices. and the short talks about
some of the articles named. The list is
somewhat confusing to the eye, and if
space had been left between the lines,
and less used in the heading, a better
effeet wonld. have been accomplished.
The capital letters used in the names
of the artieles is also rather eonfusing.
But this, of course, is not the fault of
the writer of the copy, unless he so dir-
ected it.

Editorial Note.—The Canadian Groe-
e solicits ads. from its readers for erit-
icism, which will always be given aec-
cording to the honest convietions of the
ad. eritie.

SUGAR POPULAR IN THE U. 8.

During the fiscal year just ended the
consumption of sugar in the United
States reached the enormous figures of
7,500.000,000 pounds, an average of 82
pounds of sugar for each person. This
means that each person was responsible
for the consumption of about seven
pounds every month which is surely a
strong evidence of a national sweet
tooth.
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Association. Favors Raise in the Price of Soap

Would Prefer This so That It Would Have to be Sold at b
Cents Straight, Instead of 6 for a Quarter—Toronto Retailers
Discuss the Matter—They Decide not to Join With Grocers’
Section R. G. A.—Canned Goods Prices Not Uniform—Is the
Salmon Supply More Than Adequate?

Toronto, Oct. 20.—Costs and profits
were again the subjects before the To-
ronto Retail Grocers’ Association, at
their regular meeting on Monday night.
Among others, the cost and profit on
soap was discussed. President D. Me-
J.ean was in the chair.

The question arose as to whether it
would be better for the retailer if the
soap manufacturers raised the price of
soap to him so that all retailers would
have to sell it at 5 cents per bar
straight or whether they should reduce
the size of the bar and the price in
order that a better profit might be
made in selling 6 for a quarter.

Fred Thorn was in favor of an advance
in the price to the retailer to say $4.05
or $4.10 so that soap would retail at
5 cents straight. At $4.10 the dealer
would receive a profit of 18 p.c. on the
selling price or about 22 on cost.

Wanted Reduction in Bar.

J. M. Cork, College St., was opposed
to this plan. He claimed that the 6
for a quarter price had now been so
well established all over the country
that it would be folly to change it. He
helieved in reducing the size of the bar
and the price to the retailer. Jno.
Blood suggested that if this were done,
some would reduce the retail price to
{ cents, and that the big departmental
houses would sell soap 7 bars for a
quarter.

Mr. Cork replied that it might be
done for a time, but these big stores
wouldn’t carry it on very far if they
%new they were losing money. ‘Tt
costs them a great deal more to do
business than it does one of us,”” he
<aid, ‘“‘so they’'ve got to get their pro-
fits.”” He maintained that if the retail
price were maintained as it now is that
there would be less confusion in diek-
ering with a purchaser telling her that
soap had gone wup, ete. ‘‘T think the
n\nbllic demand 6 for a quarter,” he
sald.

D. W. Clark said not. He maintained
e could sell his customers soap at 5
cents straight without anv diffieulty.
[Te had often sold the large 3 pound bar
n preference to the 6 for a quarter. ‘I
don’t consider T get enough profit on
soap at 6 for a quarter, and T advise
my customers to purchase the long
bar,”” he said. “I'm working for my-
«lf and not the manufacturer,” he de-
‘lared with emphasis amid applause.

He maintained that he had little diffi-
ulty in selling his customers even if
nrices go up or down. They usually
know of declines and advances and if
sugar goes down they expeet a pound
more on the dollar. The same with
idvances, people know them and he
hdn'} have to argue.

“When a woman telephones vou have
seldlom time to tell her much,” said
Mr. Cork ; but Mr. Clark stated that
he would simply fill the soap order with
' bars and if there was anv arguing to
be done she would hegin it and the
matter would be satisfactorily ended.

Mr. Cork—"TIf we pay $4 or $4.10 the

}

department store will buy a car load
cheaper and sell 6 for a quarter still.”

Mr. Clark—‘‘There ought to be an
understanding that this should not be
done.”’

Mr. Cork.—‘““‘There’ll be less trouble
if we sell it 6 for a quarter.”

Mr. Clark—‘And less money.”

Make Sure of No Cutting.

Jno. Blood suggested that the price
be raised to the retail trade to say
$4.25 for a while. This he maintained,
would be sure to make every retailer
ret into the habit of selling soap at
5 cents straight. Then in two or three
months time reduce it to $4.10.

R. Van Loan favored reducing the
size of the bar and the price.

A vote was finally taken on the ques-
tion, the majority declaring in favor of
the raise in price rather than a cutting
down of the size of the bar as well as
the price.

Voted Against Amalgamation.

It will be remembered that in the
issue of The Grocer of Oct. 7 there
was an item re the proposed merger of
the Toronto R. G. A. and the Grocers’
Section of the R.M.A. Each was left
to discuss the matter separately at its
own meeting and on Monday night the
former threshed the matter out.

D. Bell, J. S. Bond and W. C. Miller,
who had attended the joint meeting re-
ported what had been talked over.
Several proposals had been made in-
cluding a compete amalgamation ; the
Toronto R. G. A. joining the Grocers’
Section R. M. A.; the Grocers’ Section
R. M. A. joining the Toronto R. G. A.;
the two uniting at each other's meet-
ings to talk over specific questions, anl
a Jjoining of forces whenever anv legis-
lation matter came up.

The first two mentioned were not
considered seriously, but the third and
fourth promoted much discussion. Tt
avas finally moved by D. Clark and W.
C. Miller that the Grocers’ Section of
the R. M. A. be invited to unite with
the Toronto R. G. A.

This was opposed by D. Bell, Thos.
Clark, Bailey Snow, R. Vam l.oan, F.
Johnston and others, and upheld by T.
Clark, J. S. Bond, W. C. Miller and
J. M. Cork, but the motion was defeat-
ed which means that so far as amalga-
mation is concerned, the Toronto R.
G. A. has dropped the question. Almost
all those who spoke on the question
felt that, since their association was
older than the other, if there was to be
anv change the other should come to

them.
Wasting Raw Material.

While on the subject of amalgama-
tion, .J. S. Bond in referring to the
necessitv of a strong association inti-
mated that there were: manufacturers
who were wasting raw material in or-
der that prices might be kept up. “We
nuzh_t. to be strong enough to go to
Parliament and have this thing stopp-
ed,”” he deeclared.

R. Matthews, Yonge St., brought up
the canned goods question again. ‘‘We

shouldn’t have to order canned goods
ahead,”’” he said, ‘‘and tie up a lot of
money.”’

W. C. Miller stated that salmon,
peas and corn were being retailed in the
city at several prices. There were
some selling salmon at 18, 20, and 22
cents and halves at 11, 12, 13 and 14
cents. Canned peas were retailed at 10
and 12 cents and some at 3 for a quar-
ter. He thought that there ought to
be more uniformity in the prices.

R. Van Loan suggested a black board
on which costs and selling prices could
be figured out.

Is There Plenty of Salmon?

One of the members pointed out that
so far as he was concerned there was
plenty of salmon on the market and
advised carefulness in buying as his
order had been duplicated by a whole-
sale house. He returned it and was
afterwards told that he could purchase
salmon whenever he wanted to without
fear of prices going up. He only took
two cases and intends stocking accord-
ing to his current requirements. It was
generally felt that salmon would not
advance the 2} cents on Deec. 2l1st.

Another retailer advised taking care
of boxes. He had had some demands
recently from 3 firms wantimg to get
them.

CUSTOMS AGENT FOR BRITAIN.

H. S. Scott, until lately the repre-
sentative of the Canadian Customs De-
partment in New York, has been sent
to London in the capacity of the same
Department’s chief agent for Great Bri-
tain and the Continent of Europe. On
account of the increasing volume of ex-
ports from the United Kingdom to
(‘anada, and because of the large Con-
tinental element in much of the mer-
chandise coming from the United King-
dom to Canada, it has been deemed
necessary to have a special agent of the
Canadian Customs Department in Lon-
don. The question often arises whether
a given shipment from the United King-
dom is entitled to admission into Can-
ada at the preferential duty rates. The
product that is finished in Britain may
have received all but the final touches
in Germany, Austria, Belgium or some
other country not entitled to the bene-
fit of Canada’'s preferential tarifi. The
rule made by the Minister of Customs
is that 25 per cent. of an article's value
must have been added by fabrication in
the United Kingdom or other British
possessions entitled to the preference
to make it eligible for admission at
the preferential rate.

It is asserted that there has been
some sharp practice on the part of Con-
tinental manufacturers and their British
agents in order to get their goods the
advantage of admission into Canada as
British goods. The new agent is ex-
pected to check this form of customs
fraud and also to facilitate the entry
of genuinely British goods at preferen-
tial rates. His duties have also in
some measure been made for him by re-
cent commercial treaties between Can-
ada and some other nations, notably
France, Germany, Italy, Belgium and
Holland. These countries are to get
the benefit of the treaty rates not only
in goods shipped directly from their
own ports to.Canadian ports, but also
on goods they send by way of the Unit-
ed Kingdom. To watch this class of
commerce will be part of the new
agent’s business,
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LEAKING OUT OF TRADE SECRETS

There is frequently a disposition o
the part of business men, and politieal
men as well, to regard the presence o!
a representative of the press as one .”,;‘
their meetings or conferences with
dubious feelings. 1f they know that
there is such a person in their midst he
must be ejected before any business

whatever is transacted.

This has been proven time and again
to be erroneous. For it is just such
acts that form the basis of the ‘‘big”’
al-

stories in the newspapers which
lege,”” “‘report’”’ anl ‘‘rumor’’ that
suech and such a thing is true or thst
some person said this or that and whien
sometimes cause no end of trouble

Even if these conferences deal with
matters which the trade or daily new-
paper should know in order that its
columns can be more efficiently edited,
there is often a disposition on the part
of some to secretly eonduet proceedings.
positive in their own minds that nothine
will ever leak out, not even the faect
that a conference was being held.

They are generally in error and par-
ticularly so in the case of a trade paper
whose representatives have usually .
hundred leading to
such information. The result is that the
newspaper instinet of the man on the
hunt for news is aroused: consequently
there is a ‘‘story,”” and nafurally =
second hand ‘‘story.”’

On the other hand if the paper and
its representatives are taken into the
confidence of these men, kept informed
as to every move, given the proposals
and objections and courteously requesi-

and one avenues
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ed to delay the publishing of anything
until sueh time as matters have beon
brought to a satisfactory eonclusion,
evervthing would run along smoothly
and no one would be econtinually in
““hot-water’’ lest something should leak
out.

A paper whieh is kept in touch with
these things exhibits more eare in the
future in editing its columns eontaining
matter which in some way or other may
have a bearing on the very points whieh
arose at the meetine hehind closed doors
If this were done there would be a ten-
dency to have nothing appear which
does not eoincide with the faets and
which will give no trouble to the par-
tienlar parties it affeets.

OUT-OF-DATE RETAILERS.

An incident has come to our notice
showing how a dealer lost a customer
for the sake of a cent—not on account
of any dispute over the price but because
the grocer was in a cranky mood

This is how it happened. A woman
sent her little daughter to the store to
purchase a four-cent article giving her a
five-cent piece and at the same time tell-
ing her that she might have the extra
cent

She gave the merchant the money
which he put into the till but he did not
hand her back the change. After wait-
ing for a time she asked him for it but
the grocer in a gruff tone told her he
could not waste time making change for
one cent. This sent the little girl home
crving. The incident lost a customer

It is almost beyvond belief that such a
thing can happen in a store which takes
any pride whatever in service ; yet it is
an actual fact

We know of another dealer who lost a
customer bv refusing to change a piece
oi ham which did not suit the mother
when brought home by her daughter, be-
cause, as the merchant told her, it was
handled in her mother's dirtv hands

These are samples of salesmanship
among some of the out-oi-date retailers.

THE ‘‘BAD EGG '’ QUESTION.

[s it better to sell fewer eges at a
hicher price, or more egzs at a lower
price to eontinually dissatisfied eustom-
ers? That is the question city merch-
ants and produee men are asking in thewr
enleavor to make it a eriminal offence
to sell rotten ezes. Knowing the faets
the answer is almost - self-evident.

Thére is more profit and general satis-
faction to evervone eoncerned to deal
in first elass eoes.

Take the farmer. How does he come
ont? To begin with, he looks after ege
collections better, receives a hetter price
for them, and the few rotten ones he
loses, if he is ecareful, are a mere drop
in the bueket.

e p
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With honest eggs coming in the pro-
duce man can get a good price for them,
is saved mueh labor in examination, and
sells sound eggs. Similarly is the re-
tailer affected, and even to a greater de-
gree, for a few rotten eggs will often

“cost him eustomers. There is no better

advertisement than honest eggs.

Does the customer benefit? Suppose
he pays 30c for ‘“‘eggs’’ and 35c¢ for the
perfeetly kept article, for that repre-
sents about the price difference. Out
of a dozen of the former he loses two,
which is by no means abnormal. His ac-
count stands thus:

10 egegs cost 30e (two “bad.)
12 eggs cost 35¢ (all good.)

Thus he is more than even in actual
cash, besides the peace of mind in know-
ing, when he opens a boiled egg for his
breakfast, that it will be perfectly fresh.

More power to the movement now on
foot to make the sale of rotten eggs s
eriminal offence. Nobody will lose, and
there is everything to be gained by such
action being taken.

WAGE A COLLECTING CAMPAIGN.

Now is the time when merchants
should look to their outstanding accounts.
The ecrops have been good, and from
all sections of the country come reports
of the freeness of money. Farmers are
realizing on their grain, live stock,-and
fruits, and they ought to be in g good
finaneial standing to meet their aec-
counts.

There is no opportunity for anyone ‘o
raise the plea of hard times or money
scareity this autumn.

We do not live in an age when people
need no reminder that they owe money
for goods purchased, so that the merch-
ant should make it a point to send ont
his accounts promptly, and if there
no immediate desire to settle, get after
the delinquents, either by personal eall
or by letters. We know that the busy
merchant has little time to attend to his
accounts, and that if his eustomers only
treated him fairly there would be no
need to have to add to his work by eol-
lecting what is owing to him. But as it
is necessary, then the only thing to »n
is to go after the money systematically

The merchant should not let the idea
that he may offend a customer affect his
cetting after his acecounts promptly.
The man who means to pay does not
mind a gentle reminder that he is behind
time with his money. He realizes th«!
the merchant has to live, and when it is
pointed out firmly but courteously that
the money is wanted, then there is little
fear that umbrage will be taken.

Collecting aecounts is one of the most
important parts of a eredit business, and
should receive the close attention of
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every dealer. The accounts should not
be put off for a few spare moments, as
is often done. They should receive first
attention, for by them alone can he live.
The sending out of invoices, and the
close serutiny of the books, with a con-
sequent close tab on those who are not
settling, should be a regular part of the
business system of a merchant. There
should be no hesitation in getting aftor
a long winded customer. Keep ham-
mering and there are very few who will
withstand the process for long.

A SUBTLE FORM OF DISHONESTY.

From time to time there is in evi-
dence a peculiar form of dishonesty
which is the more dancerous in that it
does not involve an indictable offence.
This particular breach of probity con-
sists in aceepting a salary for filling
one position while surreptitiously using
a part of the time which should be de-
voted to the interests of the one em-
ployer to do work for and receive pay-
ment from another.

A case in point is brought to mind by
the newspaper notices

respecting the
This man was
accustcmed to employv as stool-pigeons,
men in responsible positions in various
businesses, from government depart-
mental employes in Ottawa, it is said.
to men in financial institutions in vari-
It is entirely un-
necessary to comment upon the ethies
of the tempter. The serious question is
with respeet to the lack of business
honor which permits a man to sell his
whole time to an employer, acceptinz
a substantial vearly salary for same and
then to steal part of this time for the
purpose of inereasing his income.
Where a man ean, without lesseninge

his valne to his emplover, devote his

evenings to extra work. one eannot take
exception to this method. The point
in question involves a form of dishon-
esty which is often practised by men
whose intecrity so far as aetual cash
or even finer points of honesty are con-
cerned, is unexceptional. Cases of this
sort come up more often than is gen-
erally realized and it is indeed time that
steps were taken to protect an employver
acainst pefty and sometimes serious
thefts of this sort. as acainst the more
overt forms which involve the actual
handling of ecash. The government ar
Ottawa is endeavoring to prevent it, hut
the law is not yet of sufficient breadth
to cover the ground.

A divided attention means lessened
power of concentration and the oppor-
tunities of takine off a few minutes, or
hours. of course increases with the re-
sponsibility of an employe’s position.
Shounld a man reaize that by thus divid-
ing his time and attention he is serious-
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ly lessening his earning power and con-
sequently his value to his employer,
selfish reasons alone would doubtless
prevent much of such action.

AVOID DEAD STOCKS.

There are many things in the trade
that the retailer should avoid. One of
them is the carrving of dead stock and
particularly when the merchant cannot
afford it. Tt always represents a loss
becavse there’s money invested in it.

Many dealers when offered a quantity
price on some goods, snatch at it and tie
up a lot of money. They never stop to
figure out the interest on their money
invested which would often more than
repay them if they bought as necessity
demanded.

There is still another way to lock at
the question.
considerable

If a small dealer ties up
money in two or three
articles he has not the means of cetting
Lack of assortment
is often the canse of diverting trade to
the mail order houses and in the end he
loses more than he had gained by get-
ting this quantity price.

a good assortment,

Dead stocks are not relished by any
merchant. The sooner he turns over his
stock the better he likes it. Therefore
it ought to be the aim of every dealer
to see that all goods are disposed of in
season. Summer goods should be moved
out before too late and the same applies
to the other seasons.

Avoid as much as possible the carry-
ing of dead stock.

If you have any trouble in getting en-
thusiastie get out and rub up against
people who are not bnilt on the eold
storage plan. Enthusiasm is contagious
and vou might catch a little of it.

Ideas are what eount. If you ecannot
evolve vour own, make haste to adopt
some good ones from another source.
Tdeas you mnst have.

Don’t stop with just being honest
enough to refrain from picking a man’s
pocket. Be so honest that you would
not think of keeping quiet about a purse
you found on the street.

You can’t get along with people un-
less you have taet. You can’t develop
vour business far unless you can get
along with people. With all your get-
ting, get taet.

WHERE CREDIT IS NECESSARY.

The most successful merchants who do
a eredit business have a distinet under-
standing with the customer at the begin-
ing of the account. Either the bills are
to be paid weekly, monthly or at a cer-
tain stipulated time, and if the aceounts
are not paid when the eustomer agrees
to pay them, the line of credit is cut
off.
i3
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When to stop extending eredit to a
customer is one of the most serious prob-
lems that the country merchant has to
face. It is at once productive of more
bad aecounts and of the loss of more
zood accounts than any other item in
the list of store management problems
that the retailer has to contend with.

Credit is a necessary evil in merchan-
dising. Some one merchant in a town
may make a go of eash business, and
some merchants cannot do it. There
must be some credit business, and the
man who gives credit must do so under
a well established and thoroughly un-
derstood system or he will soon find his
bills receivable eating up his profits and’
wearing a big hole in his reserve capi-
tal. Of course there are extraordinary
circumstances, such as crop failure,
deaths, less of work and things of that
nature, wiere exceptions are made. bhut
even then, great care should be exer-
cised, in the extension of eredit, and
notes should be taken, bearing interest,
for the merchant is as much entitled to
interest on money that he may have tied
up in merchandise sold on eredit, as is
the banker on money that he loans.

The only sure rule is to have a sys-
tem, make a personal study of each cus-
tomer and his ability to pay, be striet
and prompt about collections, require
notes on overdue accounts and eclose up
those that appear hopeless. It is better
to lose a customer and a small amount
of money than to lose a large amount of
money and the customer too.

IMPORTANT LEGAL DECISION.

Although the insurance poliey of the
Brocks-Sanford Hardware Company,
Toronto. in the Rochester-German Fire
Insurance Company had a clause in it
reading, ‘‘If the property wassured is
assigned without the express permission
of the company the policy shall be void,
but the condition does not apply to a
change of title by succession or by the
operation of law or by death,”’ and, al-
though that ecompany did assign without
the express permission of the insurance
company, Justice Middleton, recently
held that the pcliecy was not void. The
question arose in the aection of Osler
Wade, assignee for the Brooks-Sanford
Company, to recover $2,402 insurance.
The company assigned on October 9,
1908, and the fire broke out on October
20. The Judge held that the assignee is
entitled to the money on behalf of the
creditors.

Grocers are meeting with opposition
from druggists in the sale of spices,
which, during the last 600 years have
been associated in the public’s mind with
grocery stores. It is up to the trade to
hold its own.

e et Lorr )

e e 3 e S A
- - e —




FRIENDLY ADVICE FROM THE
BATTLE CREEK TOASTED CORN FLAKE GO., Ltd.

LONDON, " - ONTARIO

Manufacturers of

KELLOGG’S

TOASTED CORN F LAKES
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To the Retail Grocers of Ontario and Quebec

Beware of free
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Beware of free
of schemes to

brightest minds in
are strongly op-

practices. It 1is
trade demoralization.

Buy only as your trade requires. Keep your stock fresh
and palatable---thus retaining the confidence of
your customers.

In our Coupon Deal, you have all the advantages
of a free deal all the year round without the dis-
advantages of overstocking. Thousands of grocers
throughout Ontario and Quebec are delighted at
the returns our coupon deal has given them, and
are pushing Kellogg’s Toasted Corn Flakes in preference

to all other Flake Foods.
Kellogg’s is the original, and only genuine Toasted

Corn Flake---others are imitations and altogether
lacking in its delicious flavor.

Push Kellagg’s---*7 7o coupons, sending them

in for redemption at time stated.
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The Markets—Canned Tomatoes Sold at Advance

Price Raised in Montreal and in Toronto—Buying is at an Increase Over Open-
ing Figures—Sugar Market Weaker—New Beans Quoted at Lower Price—Dried
Fruit Market Maintains High Prices—Coffee is Up as Result of Crop Conditions
in Brazil—Spices and Nuts are Steady and Firm.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

QUEBEC MARKETS

POINTERS—

Valencia Raisins—14c¢ higher.

Shelled Almonds—ic higher.

Tapioca—le higher.

Salmon—20¢ advanee in Clover Leaf
and Horseshoe.

Montreal, Oct. 20.—The sugar situa-
tion still continues to occupy the spot-
light as far as local affairs are con-
cerned. Whether or not the alleged
large German ecrop will still further
weaken the raw market and force an-
other decline in refined is what is puz-
zling local men. Reports of recent
storms in Cuba have changed matters
slightly and it is thought this may
counteract the German crop effect, at
least sufficiently to keep refined prices
at their present level.

The Steamer DBellona arrived last
Tuesday a.m. with a cargo of dried
fruits and nuts from Mediterranean
ports. The new prices are on a higher
level than the old and bear reports on
crops keep coming to the fore.

Coffees in Brazil are worthy of some
notice. Apparently there is going to be
a crop failure this year, which will put
prices at a high level and enable the
Brazilian Government to rid itself of
more of the surplus it took up three
vears ago.

Generally trade is good on an ad-
vancing market. Sugar is about the
only ifeature showing weakness.

Sugar.—Apparently sugar men are
hardly certain what their next move
will be. The undoubtedly large Ger-
man crop has been having a very bear-
ish influence on the raw market, and
unless somethine oceurs to alter the
situation there seems a certainty of a
further decline in the refined article.
However. refiners look at the reecent
storms in Cuba as the means of bols-
tering up the raw market. Two severe
hurricanes are reported in the past few
days, as having ravaged the cane fields.
How serious the damage has been is not
certain, but there must have been a
great deal, if the reports received are
anvwhere near true. If it is as bad as
reported there will be sufficient effect
to offset a great deal of the German
situation.

Local jobbers report heavy sales late-
ly at the recent declines.

8 1b. cartons, each. ... i
ay.ulmmand Dominoes, 5-1b. cartons, each.
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Syrups and Molasses.—Dealers and
jobbers are preparing for the November
business. It is in November that the
bulk of the deliveries are made, owing
to the cheaper rates for heavy goods at
that time.

Sales of molasses are brisk this week
as compared with last. They are still
short of what might be expected at
this time of year.

Syrups on the contrary are having an
especially good sale for the season.
Country buyers seem to be finding out
that it is a cheap and healthy sweet-
ener, and are buying accordingly.

Tea.—The season in Japan is practi-
cally over now, and only the fag ends
are being cleaned up.

Locally the demand for all grades of
Japans and the cheaper grades of Cey-
lons is the feature. Other lines are in
fair demand. Prices are very steadv

and firm at former quotations.

040 080

..03% 0%

.. 030 035

.02 0128

.01 o

...... .019 o:

.021 040

............. .00 02
Pekoeﬂouchonn .00 o022
Indis—Pekoe Bouchongs ....................0. 019 om
Ceylon greens— Young Hysons. . .02 0%
e s .0 022

Gunpowders .. g 019 o022

China greens— l‘lngunoy lunpo'dor a 014 018
.020 03

g pinhud 03 050

Coffee. —Mthourzh the visible supplv of
coffee is plenty for the world’s require-
ments, there is, nevertheless. a firm
opinion that coffees, Brazilian in parti-
cular, are going to be high for at least
another vear.

In support of this a recent dispatch
from Brazil sources via New York has
been made public. In part it says:
“The coffee trees are sick. Frost did
not do much damage, but the drought
and steady ecold weather stunted the
sap life of the trees. They have lost
their leaves the same way trees do in
the severity of European winters. The
twies appear exceedinzly drv and with-
ered, and there are no flowering buds
in sight. Tf this continues 1t looks like
a cron failure, and on top of a small
crop this season Brazil is in for two
vears of high prices.”

As to whether this is an exaggera-
tion or not, time will tell. At present
the market holds high and firm in all
lines.

Mocha 18f 035  Hantos......... 016 019
Rio,No.7.....012 015  Marsesibo..... 016 019

Spices.—Peppers are holding more
firmly than last week. and the reports
from New York tend to strencthen the
situation. Apparently grinders are re-
plenishing for the winter season. In
other lines demand remains eood, at
vrices held fairly firm. Pickline spices
are still having a constant and brisk
sale, and seem likely to do so, well on
into the colder weather.

Allspice 0 “P;r}: G o0
spice. ....... i , whole .. 0 0

Cinnamon. whole0 18 0 18 5, 3 (bcho “ln 0 {9 0 g

ground 0 15 0 ]9 O o6 v s s ia 075

ﬂ:vo‘. 'hnlo.d 8 I’B’ (0) : gm.man ....... 030 06

ves, ground . eppers, black.. 0 018

Oream of tartar. 023 0 % o mu.og 02

o4 - % Uil

Dried Fruits.—The steamer Bellona,
first fruit boat from the Mediterranean
to arrive here this fall, arrived in nort
last Tuesday morning. She carried a
large and well-assorted cargo of nuts
and dried fruits. There has been rather
more interest taken than in former
vears, owing to the bare state of both
market here.

There has been an advance of 13e in
Valencia raisins this week. This is due
to reports regarding the new crop,
which is said to be light. As a result
there has been a small slackening in
demand, dealers evidently thinking that
the waiting game is the best. Prices
mayv be lower, but so far there is no
good evidence to show it.

Figs also show an advance, and are
selling well at the new figures.

Ournnu. fine ﬂlmm, per ib., not. clunod : gf
o Patras, per Ib. Omt

“ Valur.nn. BN 305 o3 saie ik anids 009 oM
Dates ... . " SR 2 0 054
Figs, 4 crown. ., .... n f9 Figs, 6 crown 011 012
** 5 crown. 010 ol “ Qcrown. .. 013 0 14

. 009

. 008
311

. 008

0 064

Australian, per 1b., (to arrive) o0
ol loedod raisins. . ....... L X
w fancy seeded, 1-1b. pul cave ED
loose mumub. 3crown, perlb... 007§ 008

” 4crown, perlb... 0 009

- sultans, perlb...........ccc0000u0n 007§ 010
Malaga table raisins, « Iulu-r-. per box. 240 560
Valencia, fine off mlk per lb.. 007}
-~ select, per e 0 0R
= 4-crown layers, per Ib. 0 08}

Nuts.—The nut scarcity is now some-
what relieved by the arrival of the
Bellona, the first Mediterranean boat,

which came on Tuesday. Still prices
are even a shade firmer than formerly,
particularly almonds (shelled) which

show a slight advance. It is said that
new crop prices will be higher in almost
all the European lines, even when the
second steamer arrives.

There has been so little stock held
here that trade has been very light, and
what appeared was snapped up at once.
This week has marked an improvement,
owing to new arrivals and some of the
new quotations.
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Tarragons Almonds, per 1b. 016
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Evaporated Apples.—There are a few
of the early apples left on the market,
but they are inactive at present. None
of the winter stock to speak of has
come on the market as yet, so natural-
ly the market is simply beating time.
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It is reported that there will be some
supplies of good winter stock coming in
shortly, and that the range of prices
will be higher.

Beans and Peas.—Farmers are always
given to postponing their pea threshing
until after everything else is finished
up. This has caused a scarcity in the
pea market which is being felt consid-
erably. Prices are very firm, though as
yet no changes have taken place. It
would be no surprisec to see a tempor-
ary advance shortlv until the crop be-
gins to come in more freely.

Beans are enj gmg a brisk demand at
present prices. Cool weather nearly al-
ways has this effect on bean markets.
Also the present lower prices of pork
have a good deal to do with this ac-
tivity.

Ontario prime pea beans, bushel
Peaa, boiling, bag

Rice and Tapioca.—An "advance has
taken place in tapioca. It is now quot-
ed at 6 to 7 cents. This has not been
unlooked for, as the market has been
firm for some time past and some ad-
vances have taken place in the primary
market already.

The cause is the same one for the ad-
vanees some few months ago, the utili-
zation of the plantations for rubber,
and thus cutting down the production.
Tt is said that this advance is almost
sure to be permanent, or at least until
some provision is made to increase the
production largely. Rubber brings
larger dividends, hence the echanges that
are being made in such numbers. Rice
is in growing demand as the cold
weather approaches, and is holding at
firm prices.

Rice, grade B, bags, 360 pounas. 4
" “ “ 300
:'_ :: rockeuﬁ pounds. g ;g

..... 90

CANNED GOODS

MONTREAL.—People have evidently
decided that the recently advanced
prices of canned vegetables and’ fruits
are there to stay, as they are beginning
to buy freely. The demand for the lat-
ter is exceptionally brisk, owing largely
to the searcity of good evaporated lincs
this fall.

There has been a 20¢ advance in Clov-
er Leaf and Horseshoe salmon. This is
said to be due to the fact that the pack
was short. but whether this is really the
case remains to be seen. Packers are

.stated to be holding most of their out-

put for export, and as a result the home
market suffers. A second result 1s
shown in the demand existing for other
lines of fish, which are being used to
take the place of salmon.

Meats show advance in some lines,
and firm prices throughout. The 5-case
disecount of 23 per cent. has been taken
off.

-
o

oas, standard, dozen.....
Pon. sarly June, dozen. .
Peas, sweet wrlnhod. dozen o
Peasn, oxtra sifted. dozen..............ocovviins
P\lmpum—s 1b., 95¢. ; gallon, $3.00.
Corn, dozen

Tomatoes, dozen (Outario and Quoboos
Strawberries, dogen.....

3¥Ss 2w

bt kot
e
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Peaches, 2's, dozen...... ;
Peaches, 38, dOZeN.........coorvmeiviirrneianes
Pears, 8'-, dozen.. P
Pears, 3's, dozen. .
Plums, Gree: IO . sosossiire womees
Plums, Lombard dozen...
Lawtonberries, 2's, d>en

Clover Leaf «nd Horseshoe l»undl salmon
14b. talls, per dozen..
$-1b. tlats, per dozen
1-1b. Hats, per dozen

-

it 1t 8 1 03 i bt
2ITERK3I

200 222

Other salmon—
Humpbacks, dozen.....
Cohoes, dozen......
Red Bpring, dozen. .
Red Bockeye, dozen
Lobster Futures—

+-1b. flats, doren, £2.40; 1-1b. talls, dozen, $4.25.

1-1b. flats, dozen, $4.50.

Compressed corned Minced collops, 2s... 2 50
o TR 200 Corned heef hash,1s. 1 60
Compressed corned Corned beef hash,2s. 2 80
B cvoiaine st 335 Jellied hocks, 2a..... 3 50
Englhh brawn, 2.... 315 Jellied hocks, 6s. ... 12 00

Boneless pigs’ feet, % 315 Paragon ox tongue,
y lunch veal loaf BB Lo ove aanii 7 50
150 Paragon ox tongue, 2s 8 50

Plnuwn ox tongue,
g % ................. 9 50

Pnr onlunch tongue
fl“lomn:;‘;»eel 2:‘11 ..... 335 “ ...... . gu 400
tewed ox tail, 1s.... 160 350

Stewed kidney, 1s.... 1 50 Tungm-lunch 18-

Stewed kidney. 2s.... 2 65 Snced smoked ho-d.h 150
Minced collops, 18 140 fliced smoked beef, 18 2 50

TORONTO — Deliveries of eanned
goods particularly tomatoes are oceupy-
ing considerable of the attention of the

wholesale trade just now. And it may
be remarked that the eanned zoods situ-
ation presents on the surface a decided
firmness. One instance may be taken
to show the strong basis upon which
business is now beine transacted. A
wholesaler throucgh a hroker sold a ear
of No 2 tomatoes to another wholesaler
at $1.123, making ten per cent. profit.
They were f.o.h. the factory where they
were put up. Tomatoes are exceedingly
firm and many say they are 2oing to he
quoted at a higher price. In fact, one
of the trade stated that any <cales they
were makineg now of tomatoes was at
the $1.25 price.

There is an ‘‘insurgent’’ feeling
among the retail trade. although it has
not been loudly expressed. A number
have asserted that they have received
a full complement of peas, but others
again say they have received only the
percentace which was to have been al-
lotted. This difference in treatment may
have been entirelv by aceident, but some
of the retail trade have been inclined to
question it. One grocer also stated that
he had received twice the amount of
salmon he had ordered. Yet wholesalers
are willing, they say, in fact are glad
to take back any salmon a retailer, for
some reason or other, may not want to
accept. Some have declined their full
orders because the high price allowed
them to accept only part of their order.
The wholesaler claims that it is valuable
holding and the grecer who returns it
now will be looking for the same salmon
some time in the future. but he will be
unable to secure it at the same price.
So there are differences of opinion.

VEGETABLES Per doz.
(""0’“9.0" (-ro\;g A
As rlzun R s o snwiss baninwne pstnins 5
f P“Lulla)'ln 2;‘.:‘
Beans, Golden Wax, 28 049
1274
= ne 137
- Refugee or anenune 1(-n4 n) 2 0 %0 n !’2!
e Bcfup:e Midqatl TR o B 12
" B s SR e 13 1314

Beets, sliced, blood red, 2's
*“ whole, blood red, 2's ..
‘ sliced, blood red, 3's..
‘“  whole, blood red, 3's..

3

-1
D BERR

‘*  whole, Rosebud, 2's ..

“ “ th 38 .. ]
(fulplmge, 38 09
Carrots, 2's . 09%

orn, 2's 5 0 92}
fancy, 2 8 024

on cob, gal :
Peas, Standard, size 4, e .
“  Early June, nl/e‘! 28
Bweet Wrinkle, size 2,
Extra fine sifted, si
l'ummm 3n.

&“.

o w3 s
)

SUTESISESITRYLS

-
o

ot 0 bk e QA et ht Y D it et it D DO O OO
- -

e 00 et St N ek B ) D ek e Bk (2 o Bt

Smnnch |ahllv 2 25 g.
: At

Toma ntm 28, 28, ?;.’)‘ g‘z
3 -l.' 124 15

Tunupu. 38 ‘ ..... :g :g:

=
=

883

o
&
im0 0% -

Cherries, black, not pn.ud hemy kyrup, 25 150
black pitted, heavy syrup, 25.... 1 9)
red, not pitted, heavy syrup, 25. 1 50
red pitted, heavy syrup, 2's.. 19
white, not pitted, heavy syn .,‘.’s 160

1
3
1
5
1
192
152
1 92
white pitted, heavy sy m[: 2 2 0 ‘l’ gg
“red pitted, gal. ; 850 &2
Gooseberries, 2'8, heavy syrup... 175 177
l.:mrnnh-rru-& 2's, heavy syrup 175 177
I'p;:-hu 2's, white, heavy syrup. 185 1 87
2%, yellow, heavy syrup . 185 1 87
Rm.[nlﬂ rries, black, heavy syrup, 2s.... 175 177
black standard. gal. 7 7 0‘22
red, heavy syrup, 2's 1% 177«
. red, standard gal 7 023
i red, solid pack, gal 9 'ﬁ
Rhubarb, preserved, 2. .. ] :';2
“ “ 35 . 297
it standard, gal . 37
Strawberries, heavy syrup, 2's. - 1 .f":'b
Clover Leaf and Horseshoe bnnda ulmon
1-1b. talle, dozen 2 72} 2 05 §
-1b. flats, dozen 1 274 1 30 bt 18
-1h. fiats, dozen 2 2) 2 22}
Other salmon prices Lobsters, halv
e per dozen..... 200 225
Humpbacks,doz 0 95 1 10 Lobsters, quar-
Cohoes, per doz. 1 50 1 55 ters, perdozen .... 1 40

ONTARIO MARKETS
POINTERS—

Sugar—Market weaker.

Canned Tomatoes—Quoted at ad-
vance,

Dried Fruits—Very firm.

Toronto, Oect. 20.

A feeling of satisfaction with the
season’s business pervades the whole-
sale district. Opinions offered by job-
bers agree that the orders coming in are
exceptionally encouraging both from
th-ir number and the amount of goods
asked for. Another feature is the fact
that ecollections are good and while the
ideal eondition of all payments beinz
prump”_\' made conld hardly be e,\pocted.
still there has been a marked improve-
ment in the finanecial end of the relations
between the wholesale and retail trades.

The prospeets for a heavy fall trade
are bricht and it is generally believed
that thronchout the entire Dominion the
amonnt of business that will be trans-
acted before the new year will be most
encouraging.

In canned goods tomatoes are being
delivered and any buving that is now
being carried on by jobbers is between
themselves for the most part. The
price, too, has been increased in Montreal
by the wholesale trade and in Toronto i:
is understood that practically the same
price prevails and it is admitted that
the condition of the market warrants
the higher price.

Sugar is if anything a little weaker
than when last referred to. Reports of
an immense beet sugar crop in Europe

IR st e
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has had the tendency of weakening the
market and on that account it is felt
that the next move will be another drop.

Spices are firm as also are nuts and
dried fruits. The general markets have
not materially changed since a week
ago.

Sugar—Reports of the European beet
erop indieate an immense crop, heavier
in faet than ever before and it has been
stated that even if the Cuban erop were
wiped out there would be enough of the
beet erop to meet the demand. This re-
port has had the tendency of weaken-
ing the tone of the market. Other in-
fluences are at work. A fierce wind-
storm in the tropies has worked havoe
with the sugar cane crop according 10
press reports which, however, have not
been substantiated. It will likely ba
some time before the exact news is re-
ceived, but the majority of the trade
opinions is that the despatches have
borne exaggerated reports. Therefore.
but little strength has yet come to the
market as the result of the storm news.
The demand for sugar is also beginning
to weaken. The fruit season has about
spent ‘itself and already a falling off is
noticeable. Thus the principal charae-
ter of the sugar market is weakness and
the next movement in prices should be
downward.

ra granulated, bags ‘%
‘E‘ o 20 Ib. bags 5 05
Imperial granulated ois D
Beaver granulated............ s e bk b % dy_v
LT TR RIS S i o sors D
Barrels of granulated and yellow will be furnished

ot 5 cents above bag prices

Extraground, bris..... ... ............ " 35
o o 3010, BORES. ...cc000000 ccos 55
- ig 28-1b. boxes 75

Powdered, brls...................... 15

W 50.1b. boxes 35
- 25-1b. boxes 55

Red Beal, cwt....................
St. Lawrence Crystal Disamonds. ...
Paris lumps, in 100-1b. boxes
“U e goah., ¢ ...l
“« @mish *

Syrup and Molasses—Following the
recent reduction in the price of syrups
there has been an active demand with
every prospect of heavy business during
November.

Dried Fruits—The situation in driel
fruits has not changed materially since
last week. The feeling that there is a
general seareity of dried fruits this year
is holding and is pretty well substantiat-
ed by recent reports bearing out the
statements that were received earlier in
the season and upon the strength of
which some of the wholesale trade
bhought at prices which were much lower
than those now demanded for the same
goods. New figs have arrived. and
shipment of currants and raisins. but re.
ceipts of the latter have been ecoming
pretty freely. Prunes hold their firm
position which. indeed, is common of all

23

BOTANISIA TRy
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the fruits.
runes— Per 1h,
= 114 0 124
« 104 0 11§
i
i
» m.om

Drained Pesls— 5
............ 00 011 Otron.......... 014 017
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L N

. 012
1] inches... .... 010 o eawe . Olﬂ
i R . 010§ mbrells boxes...... 01
e S 013
E“- : so ool
figs........
peaches. . 009010
BPPIOS. ....uiiiieiiirrrtaniinrasenes G10 010
ts—
E‘fnﬁm...omou Vostizzas. .. 010 012
i -
gnlhm ......................................... 009010
Ll T N 010 011
extra fanoy. 012 015
vm.l.lbm' gg‘gtl)g
Beeded. packets, fanoy.
** 16 oz. packeta, oholoe ... 009 ¢
s B A R om.!oﬂs‘
Seeded 20z packets fANCY.....vuvevve covnnsns 008 008}
... 005 0 05) Pards abolenst. .. ... "o
| oS . Natural, from 4} up

Coffee—The increased price of Rios
and Santos has had the effect of
strengthening up the other coffees. It
is now practically assured that there is
a short erop in Brazil and this know-
ledge was not general until the old
stock was pretty well cleaned out. The
bareness of the market contributes to
the strength of the prices.

Rio, roasted.. ... 014 018 Java, rossted... 027 033
Santos, roasted. .... 018 Rio green....... 011 012
Marnicaibo, “ .... 0920 Mexican........ 025
Bogotas ... ... 018 0185 Gautemole...... . 018
Mocha, roasted. 035 0 38 Jamaica 02X

Spices—Again is the word ““firm’’ tn
be applied in referring to this market
Peppers are high in price and are likely
to 2o higher. Inereased econsumption is
responsible for the strength of some
prices and short erop conditions is the
reason in other lines.

&z = s
4 =5 & 325 =%
R SRl
Allsploe.......co00000 014 015 017 075 080
Cinnamon.... ..... 0% 025 021 0% 09
Cayenne pepper 0B 024 02 0% ne
BRI 5055 ssornssie 023 024 02 0% 0%
Creamn tartar. .. 0214 023 n 2 0 9%
Curry powder........ 025
Ginger...... veeeon 020 022 024 0B0 0%
B . oo soes s 075 . 27
Nutmegs ...... X 03 1% 2w
Pepper, black 018 6 0174 075 0 9%
Pepper, white 024 02 026884 100 110
Pastryspice ........ 028 024 0% O0Rr0 0%
Pickline spice,..... . 015 016 018 075 075
Turmerlo.... cco0.... oribe 015 seee
Mustard seed, per 1b. in bulk vave 012
Celery seed, per 1h. in bulk " 02

Rice and Tapioca—There is firmness
to the tapioea situation, but most of the
local jobbers are keeping within the out-
side price. Demand for both rice and
tapioca is steady.
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jobber
says the present apple erop is the light-
est in 19 years. It is difficult to secure
apples and those in the evaporating
business are not- holding forth bright
prospects of heavy stocks. The situation
will be quite the reverse judging from
the present aspeet of the apple yield.

T R S RS M T ... 010

Nuts—This market continues with de-
cided firmness. A erop of walnuts in
France. larger than was expeected, is now
in prospect. Prices of nuts are gener-
ally high and there is not much likeli-

36

hood of easier prices for the Christmas
and fall trade. The arrival of steamers
may relieve the situation, but the price
is not likely to be affected for. accord-
ing to the general reports, the supply of
nuts sufficient to meet a heavy demand
cannot be secured. Short crops in this
market are creating the same stiff prices
that are found in some of the other
markets.

ot 0 et s
L

=85

Beans—New beans have been deliver-
ed and are selling freely. There is a
heavy demand throughout the country.
Prices slightly lower than the old ones
are asked.

Prime beans,perbushel.......................... .... 20
Hand . picked 8, por busbel, ... ... ORI

MANITOBA MARKETS
POINTERS—

Dried Fruits—Strong but unchanged.

Sugar—Dechning.

Winnipeg, Oct. 20.—The same condi-
tion prevails on the general market that
has been evidenced for some time. With
the exception of sugar and syrup, the
market is fairly strong. The output is
large on a wide range of stuff, and mer-
chants are stocking heavily in many
lines that cannot be quoted. Whole-
salers everywhere are well satisfied
with the fall trade, and anticipate an
excellent winter’s run. They are pre-
paring for an unprecedented holiday
trade and it would seem that they will
not be disappointed,.  as already mer-
chants are doing the same.

Business conditions throughout the
west were never better than at the
present time. The increased population
by those who are in good financial con-
dition, and the great number of stores
that have been opened up in every cor-
ner of the west have created a lively at-
mosphere throughout the whole of the
country. It is a recognized fact that
all business fluctuates with the real
estate condition everywhere in the
country, and as there is great activity
in real estate investments at the pre-
sent time, business in every branch ‘has
taken on a brisk tone.

Sugar.—The sugar market has been
going down everywhere on the conti-
nent, and although refiners in many
cases have been trying to create the
impression that the sugar market as a
whole shows signs of strength, there
seems to have been no foundation for
such a report. The fact is that in
Montreal and New York, where the su-
gar market is controlled, declines of
twenty cents altogether have been re-
ported in the past two or three weeks.
A local jobber stated that a future de-
cline would be improbable here, but
nothing definite could be ascertained.
g‘hte following list is the quotation to
ate.
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Foreign Dried Fruits.—Plums, neectar-
ines and dates fluctuate little, but a
higher price may rule on every other
item on the list. Valencia raisins are
still held at $2.50 5 box, but this week
there is a question as to whether the
market will continue strong.

Bmy‘l.'nl 8 '“ nlulu. 1 R RO 013

Prunes, 40-50, 1b ....
Silver prunes,ac.
to quality..... 011 014
Currants uncleaned, | pack, per 1b..
“ dry, ras, perlb ..

= mtmm Baosssasogns ... 008
» , in 1-1b. pkg. dry, cleaned, per ib... 0 08}
Pears, perlb..,. .... 013) Neoctarines, 1b.. .... 012
Peaches, stand- Dates, per 1b.,
ard,perib.... .... 009 Hallows, bulk 0 054
Peaches,choios. .... 010 Dates, packages
Aprioots, stand inocase..... .... 0 08}
srd, perlb.... .... 0154 Peel, 1b., lemon .... 010
Aprioots, chol “ “orange .... 011
T 018 e “ oitren. .... 013
Plums, pitted,1b . 012

Syrup.—There is no change in the
syrup market this week and orders are
not heavy. Molasses is moving fairly
well and a good winter's trade is in
view.

Syrups—

24 2-1b. tins, per case. .

19 5-1b. tins, per case. .
6 10-1b. tins, per case.

badoes molasses in §-bbls., per
ew Orleans molasses, § bbls., per gal

Nuts.—The advanced price of walnuts
is held firmer just now in view of the
limited supply for the Canadian trade.
Almonds may be advanced soon as the
market elsewhere is strong. The out-
put of peanuts is exocellent for this
season.

Shelled Walnuta, in boxes, perlb.... 038
" mmﬁm‘ . : ::g
- xes, perlb. g
» - small lots, per Ib.............. ... 036
Peanuts, Virginis, per 1b............... - 013
TPUURIRE PN, sy os0is 0000 smsssonnsbsrsagipREsis 012§

Tapioca and Sago.—The following
quotations are held fairly strong, al-
though the wholesale stocks are quite
large and no advances will be made im-
mediately. The advance, however, is
expected as the production in the future
will be less.

Pearl taplooa, perlb....... .. ...ooovviiinnn cuus 006 0086,
TR e e e SRR TR e 0048 005

Beans.—Stocks will arrive soon and
the first is expected this week. Prices
are unchanged, but the winter’'s supply
cannot move: off at these figures.

3ib. D5 A R SRR 323
Hmmdot. per bushel 2135

Evaporated Apples.—Last week’s
quotations still hold, but prices here
are not firm.

25b. box, perlb . o
50-1b box, per 1b

BRITISH COLUMBIA MARKETS.

Vancouver, Oect. 20.—Potatoes are
rapidly becoming a feature in the coast
markets, and the outlook now is that
high prices will be the rule before the
winter is over. Farmers on the lower
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mainland are selling for $20 a ton at
the pit, and when growers on Lulu
island, the lowest of land, can get that,
it means about $30 for Ashcrofts. Job-
bers quote $22 now on lower mainland
potatoes. It has been stated that po-
tatoes grown on the highlands of the
lower mainland are all sorted out and
sold as ‘‘Ashcrofts.”” Ashcrofts have
the name, since they are grown in the
dry land of the upper country, but there
are many potatoes now masquerading
under that name. It means enormous
profits for the man who hanpdles them
that way, for they can be bought, say
at from $20 to $25 and sold later on
for from $30 to $40, and even now good
prices can be obtained. Five hundred
tons of potatoes were bought in Lang-
ley district, which is withing two hours
run of Vancouver on the electric ecar,
including twenty minutes of a transfer,
by a jobbing firm in Armstrong. This
town is in the Okanagan, which classi-
fies with Asheroft, as a fine potato
growing country.

Bacon is up another notch the best
being quoted at 314 cents. The other
products are about the same.

There is little change in the prices
of other commodities, butter and eggs
being firm, with an advanmce in sight.
Apples, cooking, box

100 Canteloupes, crate ... 4 25
w.loe?{’(!nvd - s 75 vapora
,perlb. .. TR A 0

Oanned Goods— b Butter, Eas -
. 15 dairyin tubs.. .... 0%

1 Butter, Eastern
1 02 dairy, choioe..?0 28 0 29§

. 34 Butter, looal
. 178 creamery ..... 40
. 20% , Eastern... 026 030
. 650 local...... 042 045
0 eese, Ontario 0 14§ 0 15§
. 007 *  Manitoba .... 014
0 07 Baoon.......... 025 0 31%
8 08! Ham, cooked... 023 0 23]
B Lard, compound .... 017}

710 Po
2 :lhmfu. DO oeoe 30 00
r, stan

per ton....68 00 18 00 “'.lﬂn ........ 580
08  Sugar, Imported .... 525

NOVA SCOTIA MARKETS.

Halifax, Oct. 20.—The chief feature of
the local grocery markets last week was
the drop of ten cents per hundred pounds
in the price of sugar.

There has as yet been only a small ar-
rival of dried iruits as the first steamer
from Spanish ports is not due here until
the first week in November.

Owing to the recent advances in al-
most all lines of dried fruits, dealers
who placed their orders early have good
cause to congratulate themselves on sav-
ing at least ten per cent. on the present
prices. Lard is § cent per pound higher.

Prices of canned fruits and vegetables
have been advanced. The increase is
about forty per cent. on tomatoes over
last season’s quotations, according to
the figures sent out by the packers to
the dealers. The price ranges from $1.15
to $1.25 according to the brand.

New Canadian onions are now coming
on the market in large quantities.

L.emons are scarce and the prices high,
being quoted at $7.25 for 300 count.
There is a fairly good trade in apples
the best stock selling at $4.00 per bar-
rel. The shipments to the British mar-
ket are light.

There is a firm market for potatoes at
$1.50 per barrel. No island vessels with
produce have yet arrived, but when they
come the price will drop.

Apples, bbl..... Pineapples...... 425 4%
o.“lGnv ........ 400 Rolled oats, bbl. .... 625
No.30rav,,.. ... .... 'ork, American
Sweets........ 25 33501 b i oonn 25 50
Butter— Pork, clear bbl .’&
Crea: rints
mmﬂn ......... 2 Beef, American l%:
Creamery solids = q
R 2%, H Puud
Dairy, tubs, Ib. 023 024;  per bbl....... .... 500
nANas. . L L T SRR 011}
Beans, box, wax .... 280 Mol hng
Cormmeal, bag. 1 60 l“‘i 4! bbl. .... 03
Barbados, rL . 08
. 150
. 350
.17
0 024
40

Flour, Ontario granulated .. .... 500
blends, bbl... .... 6 00 Unbranded Yel-
Fruite— e SN 48
Lemous, 300.... .... 72 TTnited Empire. .... 4 80
m— No. 1 yellow.... .... 450
Valenciss....... 63 780 Tomatoes, 10-qt.
Mediterranean.. ¢ 80 ¢ 78 basket........ .... 02%

NEW BRUNSWICK MARKETS.

St. John, N.B., Oct. 19.—All grades
of refined sugar declined ten cents per
hundred pounds last week. Present
prices are: Standard granulated, $5.00
to $5.10 ; Austrian gran., $4.90 to $5.00;
bright yellow, $4 80 to $4.90 ; No. 1 vel-
low, $4.50 to $4.60.

The quotations for tomatoes was re-
ceived last week from Ontario packers.
They show nearly 40 per cent. increase
over the prices of last year. This year’s
rates are $1.15 to $1.25, according to
brand. Information now in the hands of
the wholesalers is to the efiect that to
date the pack is only 50 per cent. of the
amount required to fill orders. Peas
were only 35 per cent. of a crop and
pack. Corn is the heaviest of the veget-
able packs and reaches only 75 per cent.
of the amount ordered. The irost killed
off the blueberries, and the pack is away
short. All the small fruit pack fulls
heavily below the mark.

Sugar— Peaches, 3's,
Standard gran. 5 0) 510 dozem...... 185 1%
Austrian “ 490 500 Raspberries,
Brightyellow.. 4 80 49 18
No. 1yellow... 4 5) 4 60 Tomatoes...... 115 125
Flour, Manitobs 6 55 6 65 Strawl sceit L B0
“  Ontarlo.. 560 §70 Rioe.1d ..... 0033 0 08)
Oornmnl.b-ﬁ.lso 160 Beans, hand
“ bbls. 325 330 picked,bus ... 225 330
Oatmeal, bbis.. 525 535 - ° Beans, yellow
Std. oatmeal .. 585 595 : eye,bus...... 36
Buckwhesat, Cheese, new, 1b 0 14 0 14
west. grey, 29 300 compoun
g:lquidnl.lb~-0°6!°°5i ...... Ceeee 014 li
- " Lard, pure,1b... 017 ¢
LB e p“’.M"n“ =
Prunes, Ib.... 0B10 00 e 7% 3800
Molasses, fcy Pork, Ameri
Barbados, gl 030 031 can clear... 600 2650
032 Salmon,
Redspring... 650 675
0% Cohoes....... ]
00  Hoea 1% 1%
028
Fish—
e Oud..n dry..... 500 485
150
bbis.... 476 500,
1174  Bloaters, box...085 0
185 Harbour sal-
130 mon, Ib...... .... Q1ls
177% FreshGaspe
reaux, owt:. .... 100
18

NO ADVANCE AT PRESENT.
Daily Press Reports Regarding Soap Not
Substantiated.

It has been stated recently in the
daily press that soap was on the verge
of a rise in price on account of;the in-
creased cost of raw material. After
making several inquiries The Grocer has
found that there is not likely to be any
immediate change.
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THE.CANADIAN GROCER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

R. ROBERTBON

912-813 Dominlon Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS
Importers and Exporters

Reference— Bank of Montreal.
Write us for information about B.C. trade.
Cable Address—* Robin,” Vancouver.

J. Y. GRIFFIN

R. Robertson & Co.

NE of the most successful
retailers of late years
says: ‘“When a firm advertises
in trade papers it is getting
into good company. As I pick
up one of a dozen of these
periodicals here in my office,
and glance through it, I find
that the best people, the suc-

Cor. Langley and Broughton Sts.

Mail orders promptly attended to.

Codes—A C, 5th Edition; Revised Economy; Modern
Economy; Utllity and Dowling's.

cessful firms, are represented

in such a way as to reflect

VICTORIA, B.C.

theirimportance in the trade.”

FRUIT GROWERS’ ASSOCIATION

VICTORIA

The ost kers and shippers of first-
class Fl.ruu.lu all kinds in British Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch st 140 Water Street, Vancouver.

Wholesale Manufacturers’ Agents

Correspondence Sollcited,
Correspondence

F. R. McINTOSH & CO. Bolicited

Vanceuver, B.C.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Manefacturers’ Agfents and
Wholesale Commission Merchants

Codes—A B C 5th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

SLATER BROS.
Wholesale Manufacturers’ Agents
P. O. Box 645
VANCOUVER, - B.C.

Correspondence Solicited

Kaferenoss

The

Condensed Ads.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free nnd B ded War h

VANCOUVER - VICTORIA

MclL.FOD & CLARKSON

Manufacturers’ Agents and Wholesale Commission

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few first-elass Gre-

cery Agencies. Highest References.

on page 60

will interest you

CEYLINDO TEA

SATISFIES the most exacting tastes because IT IS
THE “BEST TEA” AT POPULAR PRICES.

This choice whole leaf Indo-Ceylon Tea, free from
dust, is specially blended and packed in our Bonded
Warehouses, London, England, and is second to none.

Of guaranteed uniform quality, rich and fragrant as
used in Europe, it is an excellent advertisement of
good value for any store to sell, snd it will keep old
customers and obtain new ones.

We want permanent and future business, and if you
try this Tea, you and your customers will be satisfied,
as they will tell you THERE IS NO BETTER.

W. D. MIDMER & CO., “Canada,” LIMITED

New Glasgow, N.S., and London, Eng.

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Use and ADULTERATION OF SPICES—a chapter devoted to
each spice.

14 Colored Plates. 176 Pages.

Price $3.50, Postpaid.
MACLEAN PUBLISHING COMPANY

Technical Book Dep t
143-149 University St. . Toronto, Canada

100 Illustrations.
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BUY AND SELL

GUP QUALITY

Red
Rose
Tea

“is good tea”

Appearance is Misleading

No tea expert will put a price on tea by
its appearance, as very often the best looking
teas are the poorest quality. Every tea that
comes to market in Calcutta or Colombo is
tested in the cup.

Why should you take any more chance
than experts when buying your tea?

When you buy Red Rose Tea in packages
or Estabrooks’ Blended Teas in bulk you take
no chance, for you get teas that have passed
the most careful quality tests by our tea ex-
perts, giving you absolute uniformity of flavor
and strength the year round. Estabrooks’
Blends will save you the worry of matching
bulk teas.

Write to-day for a case of Red Rose, and
try a sample chest of Estabrooks’ Blends.

Samples and prices sent promptly.

T. H. Estabrooks

TORONTO

WINNIPEG

ST. JOHN

$3.00

will enable you to get highly desirable
information on any investment pos-
sibility through

The
Jinancial JPost

of TORONTO, Canada

The Post has proved its independence
and reliability by exposing in its col-
umns unsafe and “fake” promotions.
A subscription also gives access to ad-
vice of a more private nature from
our “Information Bureau,” which is
highly regarded by those using it.
Let us help you.

Send for a sample copy to The Finan-
cial Post.

Montreal, Toronto or Winnipeg

“ Turn Your Spare
Time Into Money.”

When you read this paper do you
ever think of the opportunity open to
you if you have spare time to look up
new subscribers.

We publish other trade papers and
require representatives to push circula-
tion.

If you show business-getting quali-
ties, we can always offer you promo-
tion. Consider the opportunity of fur-
ther extending your business education,
and adding to your income at the same
time ; because, to be successful in can-
vassing for trade papers, you must
study and understand them ;. to study
and understand them is to absorb prac-
tical information, and to increase your
earning power, by getting a grasp of
every day actual business happenings
as they occur and are disposed of.

This work, while affording valu-
able experience in modern business me-
thods, will substantially increase your
income, as our commissions are liberal.

When applying give references and state your qualifica-
tions for the appointment.

THE CANADIAN GROCER

TORONTO, CANADA
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Travelers Get Letter from Wholesalers' Guild

Asking Them to Remember the Secret Commissions Act—Selling,
Buying and Settling Departments of the Trade Unsatisfactory,
it says—Advises the Taking of Declarations—Penalties Attach-

ed to the Act.

Recently the Dominion Wholesale
Grocers’ Guild sent a letter to commer-
c.2l salesmen throughout Canada referr-
inz to the Seeret Commissions Aet. It
read:

“*You are aware of the unsatisfactory
condition of the groeery trade in every
department, the Buying department, the
Selling and Settling department. To
vou, representing the Selling depart-
ment, we would say that you are the
custodians of this, perhaps the most
important branch of our business. To
vou is entrusted the reputation of the
honour—its  integrity—its
capabilities—its suceess. It largely de-
pends upon you what the ecommereial
standing of the House shall be. We se-
lect you to represent us for the honesty
—the intelligence—the ability which we
belive you possess and we ask you to
consider seriously the inherent responsi-
bilities which you have assumed as re-
presentatives of the House. You must
elevate the standard of business morals
and the charaeter of your House or you
must debase the standard of business
mora's and the character of your House.
Each salesman, therefore, whether he is
in the sample room or on the road, ear-
ries with him the good name of his
House, and it behooves him that it shall
be kept by him unsullied.

““The members of the Dominion
Wholesale Grocers’ Guild feel it to be
their duty to make this task as easy as
possible for vou to perform, and have
used their best efforts to make such
arrangements and adopt such methods
as will enable you to do a elean, straight-
forward., honest business. To enable
vou to exercise that sterling business
ability charaeteristic of the genuine
salesman without the fear of competi-
tion from unfair and dishonorable
means, we desire to ask your speecial
ion to the “‘Contraet Selling
Plan’’ in eonnection with the voluntary
“Declaration’’ supported by the Seecret
Commission Aet now embodied in the
Canadian Criminal Code.

The Penalties Attached.

““This seetion of the Criminal Code
provides among other things a penalty
““upon eonvieiion on indietment, of two
vears’ imprisonment or a fine not ex-
ceeding $2.500, or to both and upon
summary convietion, to imprisonment
for six months with or without hard
labor, or a fine not exceeding $100, or to
both who

house—its

attent

(b) Corruptly gives or agrees to
give or offers any gift or considera-
tion to any agent as an inducement
or reward or consideration to such
agent for doing or forbearing to do
or for having after the passing of
this act, done or forborne to do any

act relating to his principal’s affairs
or business or for showing or for
forbearing to show favor or disfavor
to any person with relation to his
prineipal’s affairs or business or

(¢) Knowingly gives to an agent,
or being an agent knowingly uses with
intent to deceive his prineipal, any
receipt, aceount or other doecument in
respect of which the prineipal is in-
terested and which eontains any state-
ment which is false or erroneous or
defective in any material partieular
and which to his knowledge is in-

tended to mislead the prineipal.”’

““You wi!l observe the sub-seetion

““b’* provides against a salesman or
traveler giving a elerk or agent without
the knowledge of the elerk or agent’s
prineipal any rebate or eonsideration
and sub-section ‘“¢’’ provides against a
salesman or traveler giving a rebate or
consideration to any person without the
knowledge of his, the salesman or trav-
eler’s prineipal. The seller, therefore,
being an agent cannot give a bribe or
indueement of any kind to anyone with-
out his prineipal’s knowledge without
being erimina'ly liable and even with
the eonsent of his own principal, ean-
not give a elerk a bribe or induecement
without the knowledgze of the elerk’s
prineipal without being eriminally liable.
It is equally elear that a prineipal ean-
not give a elerk a bribe or consideration
either without the knowledge of the
clerk’s principal without being erimin-
ally liable.
Hard to Obtain Evidence.

““This construetion of the Aet by the
Dominion Wholesale Groeers’ Guild is
upheld by the opinion of E. F. B. John-
ston, who enjovs the highest reputation
as a eriminal lawyer. This view of the
Act has never been seriously (uestioned
by the groeery trade. The trouble has
been to get evidence of these illegal
acts. Tt is here, therefore, where the
usefulness of the Deelaration eomes in,
and which in accordance with the re-
commendation of the Guild must be
taken by the seller when ecalled upon in
case of a violation or a supposed
violation of the Aet. Tt 1is, of
course, the right of anyone to
refuse to give this Declaration,
either from a sense of being
guilty of the offence or from any other
cause; but you must remember that
vour prineipal is under contract with
the manufacturer that your or himself
or both will take the Deelaration when
called upon, and if you or he refuses,
the manufacturer is p'edged to the trade
not to sell his produets to your prinei-
pal, or impose an agreed penalty for
breach of contract. It is therefore im-

40

perative, if you remain a grocery sal:s-
man, that you should take this Declar-
ation. “‘There is no shuffling, there the
action lies in his true nature; and we
ourselves compelled even to the teeth
and forehead of our faults, to give in
evidence,”” as Shakespeare puts it.

“It is, therefore, clearly established
that our contracts with the manufactur-
ers must be observed if we wish to re-
main in the grocery business. Both you
and ourselves must adhere rigidly to the
prices and terms stipulated, and you
will also observe that in the form of
declaration recommended, you have to
swear that you have not sold sugar,
tobacco or other proprietary goods at
less than the established prices, nor
given more discount off for cash on any
class of goods than provided for by the
established rules of the trade.

““These arrangements we are pledged
to adhere to, and all of us, both prinei-
pals and employes, are in honor bound
to faithfully earry out.

Relationship with Retailers.

‘“Gentlemen:—We want you to be
honorable business men. We want to be
honorable business men ourselves. We
want you to keep the interests of your
house in view. We want you to keep
the interests of your customers in view.
We want your relationship with the re-
tail trade to be dignified and fair. We
want you to assure the retail merchant
that the wholesale merchant will be ever
watchful of his welfare. We want you
to discourage the sale of any but goods
that will afford the retailer a reasonable
profit. We want you to assure him that
his competitor cannot buy proprietary
articles at less than he can. The retail
merchants are honorable business men.
We want you with their assistance and
with our assistance to place the trade,
both wholesale and retail, on a satis-
faetory basis so that we may all be able
to make a reasonable profit and raise the
grocery business to a position that will
be the emulation of all other branches
of trade.”’

BIG DECREASE IN EXPORTS.

The amount of butter exported from
Canada to England this year up to the
and of August was 18,385 packages as
against 67,891 packages during the same
time last year. Exporting eream to the
United States explains this condition.
the duty being only five cents a gallon.
One port in Vermont received 700 gal-
lons daily.

Light catches of sardines are report-
ed from both Norway and France.

Practically all grades of India and
Ceylon teas show a higher price than a!
this time last year.

SITUATION WANTED.

OUNG MAN with ecight years’ experience in
grocery business wishes position as traveler or
manager of groeery department, Address. Box

455, Owen Sound. ;i (42p)
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THE CANADIAN GROCER

Will you work with ys in the
Hustling, Booming West?

May we handle your goods for you on a reasonable commission basis?
There's a large and urgent demand for all descriptions of manufactured
articles, and the man that gets in on the “ground floor” is going to have the
biggest ‘“Say”! We have an intimate knowledge of the commercial con-
ditions and requirements, and will render you thorough and conscientious
service. Our large track warehouses at all the important business centres
offer you facilities unequalled by any other firm.

Write us fully, advising what you have to sell. Our wide experience is
at your service.

s s US T0-DAY.

NICHOLSON & BAIN

Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY SASKATOON EDMONTON FORT WILLIAM

Storage for all classes of merchandise. Cars distributed at Calgary, Winnipeg. Regina, Edmonton, Fort William '—_

|

Purity B SeicAL | Hlavor

You wouldn’t try to sell base metal for gold to
a jeweller! Then, why try to palm off second-rate
foodstufis on the experienced housewife? You may
sell other brands to her once, but you must handle

“E.D.S.” BRAND

Jams, Jellies and Catsup

if you want to give satisfaction, and obtain the ‘ repeats.’

“E.D.S.” BRAND Goods are perfectly pure (the Government
Analyst has certified them to be 100% pure), they are skillfully
preserved in an up-to-date sanitary factory, and they retain
to a remarkable degree the natural flavor of the fruit.

See to your Stocks. It pays to feature pure foodstuffs.

Mb.yde Eo Do SMITH F.r'u?ti'F::ll:l
WINONA, ONT.

AGENTS—N. A. Hill, 25 Front St. E., Toronto: W. H. Dunn,
Montreal ; Mason & Hickey,Winnipeg : R. B. Col-
well, Halifax, N.S.: J. Gibbs, Hamilton.
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Gunns Quality

The following letter speaks for itself:

HACKENSACK, N.J.
October 10th, 1910
Gunns Limited,
West Toronto.
Gentlemen:—

When the writer was up in Canada
last summer, used some of your Bacon,
Hams, etc  Kindly advise if your goods
are obtainable anywhere in this vicinity.
If not, I shall have you send me some
down direct.

Kindly give me the information.

MR. GROCER, have you personally tried our

Maple Leaf Brand Hams and Bacon?

GUNNS PoORK AND BEEF PACKERS
LIMITED WEST TORONTO

ey o e e oy
. e, AiubEA 2 1)

REINDEER

Coffee
With Milk and Sugar

No trouble to prepare
Just add Boiling Water

Fresh Pork

Sausage

The Season for this line comes
in with the 1st of October.
Your customers will appreciate -
them if you have them on your
counters and we shall be glad
to have your orders for daily

or weekly shipments.

FW.F earman Co.

Hamilton

The Truro Condensed Milk Ce., Limited, Truro, N.S.

We want your regular shipments of

POULTRY

BUTTER

AND ALL FARM PRODUCE

EGGS

We have a large trade to take care
of and must have the goods. We
are in a position to give your ship-
ments prompt attention and realize

full market value

If not already

shipping to us start at once, it will

pay you.

WILLIAM RYAN, LIMITED

Paoking Houses
FERGUS

70 Front 8t. East
TORONTO
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Increased Supplies Weaken Provision Market

The Demand in Some Lines is Also Easier as the Result of the
Passing of Summer—Butter Market is Not Very Firm—Eggs
Keep on Soaring—New Laids are Scarce and Growing Dearer
—Production of Butter and Cheese is Maintained at High Fig-
ure—Poutry Coming in Freely and Will Likely be Offered Lib-

erally for Thanksgiving.

The price of new laid eggs seems to
be advancing with a regularity and
steadiness that indicate top prices when
supplies reach their lowest ebb. At
present new laid eggs are coming in,
but the supplies are reduced. There are
people who demand only new laids.
They are willing to pay the price rath-
er than accept storage or pickled eggs
at a lower price. There will, thcrchre.
he a demand for the high priced article
even when supplies are most scarce.

The butter market shows an inclina-
tion to be wobbly. The country condi-
tions have been excellent and the yield
of milk has shown practically no dimin-
ished returns. In different quarters the
stocks of butter now held are reported
far in advance of last year’s stocks at
this time. Butter exports have been
fair and altogether the production has
bheen. unusually heavv and the season
promises to be extended beyond the or-
dinary. The result has been to weaken
the market and at present prices have
not been lowered, still they eannot be
called firm.

Although the export demand for
cheese has shown great improvement of
late, there has been no diminution and
Fnglish buvers have continued their de-
mands and enquiries for more Stn-"k.s.
The results are most satisfactory in
view of the fact that earlier in the
season the exports of cheese were not
appreciable. Farmers are receiving a
good price just now and the October
make will bring lagge profits to the
farmer.

The provision market is easier. Sup-
plies are more numerous and orices of
live and dressed hogs declined and
lower prices rule in some places for
different lines of nrovisions.

Dealers state that = the supplies of
poultrv  for Thanksgiving will be lib-
eral. Turkeys should be fairlv plentiful.
but it is believed that chickens and
seese will be in greater demand. How-
ever, jobbers seem to be convinced that
supplies will be more than sufficient.

MONTREAL.

Provisions.—The feature of the week
is the expected drop in the price of live
and dressed hogs. At this time of vear
the. supplies begin to come in freely,
and a lower range is the result.

Country trade is improving. and will
continue to do so as colder weather sets
in. Generally trade is good, but with-

out _any especial features.
Pure Lard—

xes, 50 Ibs. 01l

tins, 01
“ “ o1
“ L 01
ll:'“" R i

gross, per
1‘:& be. net, perlb, 01
Tierces, 3761bs., per Ib. .. . 015
Oomy kﬂ—-
xes, 50 1bs. net, xrlb ...................... 013
a l%lb.u;l‘u. l!:_two:u.pﬁrlb.“ g}g
S ... bl
, per ib,

'ﬂtﬁh, Ibs, gross, per Ib 0124
;;u.mum.mib.... e
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Pork—
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Butter.—Grocers seem to bhe buying
on the hand to mouth system as far as
butter goes. The reason for this is not
far to look for. Butter in the countrv
shows weakness, and the expectation is
that prices cannot hold at present
levels. Produce men say that this is a
mistaken idea, though they admit that
there is a weaker tone than last week.
Rather larger receipts this week also
tend to depress the market.

Receipts for the week are 9,162 pack-
ages as against 6,297 same week last
vear. For the season thev are 370,735
packages as against 326,032 same sea-
son last vear, both showing a decided
increase.

New milk creamery 025 025§
Dairy, tubs, Ib. ...... .. 0235 028
Freah dairy rolis 022 023

Cheese.—Export inquiry is gradually
increasing, and now exporters sav that
trade has reached a point which will
enable most of the surplus to be shipn-
ed before the close of navigation. The
market is fairly firmly held and., as re-
ceipts are now falling off, the market
seems to be in a pretty strong posi-
tion. Receipts for the week are 60,918
boxes, as against 60,790 same week
last vear. For the season thev are 1.-
698,376 boxes, as against 1,640,993 same
season last vear.
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e
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Eggs.—New laids are scarce and have
advanced to 38c this week. It is said
by those who are in a position to know
that this will not be the only advance.
10c is set as a good probable price for
the end of the week. Evidently the
hens are not laving as well as might be
expected at this time of vear, for re-
ceipts are falline off to auite a marked
extent. The demand for the other
grades has not been sufficient to war-
rant anv price changes so far, but the
market is firm throughaut.

Receipts for the week ‘are 2,171 cases
as against 2,404 same week last year.
For the season thev are 171,179 cases,
as against 176,154 same season last

ooo
b33

Poultry.—Except that arrivals are
coming in much more freely than last
week there is no change in the poultry
market. Prices seem to bhe a little
weaker in the country, but locally there
is no change.

Fowl of all the lines, seem to have a
better trade than might have been ex-
pected, but none of the selling is on a
sensational scale.
Chickens........ 016 017 Duchs ...... .... 018 819
Powl ... s 014 015 Turkeys 020

Honey.—White clover honey is said to
he hard to obtain, although all other
lines seem to be offered in good quan-
tity. In spite of the scarcity there has
been no change in price, and what is
more there does not seem to be much
probability of any such change taking
place.  Trade has been fairly brisk for
this time of year, and it may he that
higher prices will rule before next year’s
crop is harvested.

White clover comb honey
Buckwheat, extracted............
Olover, strained, bulk, 30 Ib. tins. .
Buckwheat comb

TORONTO.
Provisions.—Lower prices are felt all
along the provision market this week.
Supplies have been coming forward more
ireely as is generally cxperienced at this
season. One result has been a decline in
the quotations for live and dressed hogs.
The demand for cooked meats has been
a little easier of late and easier prices
are prevailing after holding steadily all
summer with but few interruptions.

clear bacon, BB oeesaen 015

Smoked breakfast . 020
Pickled shoulder............... . 0114
T R e SR ) 015
Light hams, per Ib 019}
Medium 019
Large hams, per Ib 0 184
Cooked hams - 026
Fresh shoulder hams. secs WS
T T RS es e 017 018
“ ml ...... 020

0 204 021

g::'v‘yn- 26 00 27 50
out, per bbl.... 30 00 81 00

H t.hmu,per'lu. oo 918

" tubs 5 015} 0 15%

- pails . 0154016

com| ds, per | n13 0134

Live hogs, at country poin 785 8060
Live hogs, local........... 815 528
........ . 1200

Butter.—The butter market has not
changed in any particular since last
week. Prices are steady and the market
may be considered a little weak on ac-
count of the heavy production of milk
being still maintained The demand ior
zood creamery is steady but nothing be-
vond the normal.

Per 1b.
Fresh creamery print ..........vveniiiinninins 02 037
Creamery solids........... . .-+. 028 0358
Farmers’ sepa: BRREIE i. oo anenansaiorss 024 €25
Dairy printa. cholce ... 022 023
No 1 tnbs or boxes. 020 00

No. 2 tnhe or hoxea. . ..019 02

Eggs.—New laid eggs are a scarce
commodity. They have been received in
such limited quantities and the demand
has remained so firm that increased
prices were inevitable. Dealers now
quote them at from 32 to 35 cents and
the bv-word is ‘‘going up.”” Storage
eggs have been brought forward and
even they are quoted at a high price.
New laid eggs
Relects. sw?g: .s.lnmge
mhmn ........ i SR 0324 025

Cheese.—The cheese market is steady.
There is a normal demand with prices
firm but unchanging. The farmers at
country boards are receiving good prices
the highest ruling at 11} cents. Produc-
tion is keeping up well and the flow of
milk should continue for some weeks vet.
New cheese— New twins...... 012} l()"'}}l

DD <o oenene 013 012} Stiltons.... ... osvs
Old cheese. ... 01% 015
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Poultry.—Business is maintained in a
healthy condition. Receipts of chickens
and hens are especially heavy and are in
good demand. The number of geese
reaching the market lately has been
larger. Turkevs are also beginning to
come pretty freelv and it is stated on
the street that there will be a liberal
supply for Thanksgiving. The demand at
that time should be considerable al-
though it is believed that chickens and
ducks will receive the heaviest call

chickens, live
jens, per 1b.live

Honey.—Honey is moving along stead-
ily but with no particular feature. De-
mand keeps good and supplies seem to
be sufficient for present business.
Clgufh’.q, v 0 10

somb, per dosen...
Buckwheat honey, 1b

WINNIPEG.

Lard. —The market has been growing
stronger on lard for some days following
the hog prices. The following jobbers’
prices rule.

Pure, 20-1b. palls
p 31b. tins, 60-1b. cases
51b. tins, 60-1b cases.
10-1b. tins, 60-1b. cases ..
*  S0db. tubs, each................
Compound, 20-1b. pails, per pail
" 31b. tins, 60-1b. cases
5-1b. tins, §0-1b. cases.
10-1b. tins, “
50-1b. tubs, each.

Butter.—The creamery supply is not
heavy just now and jobbers have been
forced to enter inio storage stocks which
sells for 26 cents per pound. Creamery
is 28 cents to the retailer.

Eggs —The supply is weak and storage
eggs are jobbing at 28 cents per pound.

Cheese.—Ontario cheese is being
marketed here at a reduced price just
now. The trade is heavv and the qual-
ity of all stock is reported excellent

Manitoba large, Ib.... 0 11} Ontario twins, Ib. .. 013
- t‘?xn, Ib... 012 i . :

Social Value of
the Association

is Enlarged Upon

The following is the report of an ad-
dress on association work delivered by
a Bournemouth grocer at the recent big
congress in London, Eng. The objects of
the organization he said were to pro-
mote cordial relations among the gro-
cers ; to organize combined action for
the furtherance and protection of their
mutual interests; to co-operate with
other bodies having similar abjects and
generally to assist its members in de-
fending their rights as traders. They
have therefore set out on a four-fold pur-
pose and he was persuaded the first was
rightly placed in the foreiront, for the
reason that the attainment of the other
three objects depended almost entirely
upon the successiul working of the first.

The almost invariable test put to de-
termining the utility of an association
was involved in the guestion frequently
put by individual grocers: ‘““What good
do I get from it in return for my
money 7"’ It was exceedingly difficult,
though very often essential, to convince
a man that the cash rcturn was not the
truest test to determine the value even
of a trade association. Every secretary,

THE CANADIAN GROCFR

all-the-year-round
Success !

Huntley & Palmers
Breakfast Biscuits

A real biscuit novelty.
Welcomed wherever introduced.

Light, crisp, unsweetened and digestive—a highly
appreciated substitute for toast or rusk—excel-

lent with butter, ¢

H. & P. 'Breakfast

heese or preserve.

Biscuits’ will not

only win you new customers,
but retain them.

Huntley & Palmers, Ltd.
Reading

Eng

as was perfectly natural, tried to show
that his association was there to put
money in the members’ pockets. But he
questioned whether this aspect denoted
more valuable work than that relating
to the tactful settlement of misunder-
standings and the creation of cordial re-
lationships between grocers in a given
district.

The speaker advocated the judicious
use of social functions as a means of al-
tering the disposition of many grocers
towards the associations who thought
that having willingly paid their annual
subscriptions their duties and respon-
sibilities as members were discharged
The cultivation of the social side would
result in their desiring to contribute to
their association’s prosperity, as well
as obtain direct financial advantage from
it. ‘“‘My advice,”” he concluded, “is get
all the members together as frequently
as possible and advisable. Get everyone
speaking to everyone else, and recognize
that whether members bhe big grocers or

44

little grocers, they are all fellow mem-
bers, being entitled to their opinions,
and having equal rights and common
duties.”

THE JONAS CASE.

A case has just been dismissed from
Montreal courts in reference to trade
marks. This was the suit brought by
Henri Jonas asking that Samuel La-
porte be restrained from selling or
offering for sale imitations of Jonas’
Vanilla, in the form of Jones concen-
trated extract of vanilla.

As the trademark had not been reg-
istered at the time the sale was made
on which the action was brought, the
case was dismissed without costs.

F. Smye, of
Hamilton,
treal,

Balfour, Smye & Co.,
spent a few days in Mon
this week.
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POWDER

Contains No Alum.

Special trade discount allowed to both Jobbers
and Retailers when these goods are purchased in proper quantities.

E. W. GILLETT CO. LTD.

WINNIPEG TORONTO, ONT. MONTREAL

" e o o o e o o o o o o o\l

THERE IS NO PROFIT IN KEEPING BOOKS

Handling accounts is the worrisome part of every business,
it is mental drudgery. The easiest, simplest, safest, cheap-
est, and yet most efficient way to handle accounts ot goods,
money, labor, anything, is by ths use of

The McCaskey Gravity Account Register System

which with One Writing handles every detail of business
from the time goods are bought until the money for them is
in the bank. ; -

Over Sixty Thousand in use. Ask any user or write

DOMINION REGISTER CO., Limited

Manufacturers of Duplicating and Triplicating
Sales Books in all varieties.

96-104 Spadina Avenue - Toronto, Can,

MADE IN CANADA

ACTIVE STOCK

A frequent turnover is the rule
with CLARK’S MEATS, especially

Clark’s

Pork and Beans

It]is a pure, wholesome and pop-
ular food product, and is sure to
keep.[moving. Do you carry a
good supply'?

Your Jobber will supply you

Wm. Clark - Montreal

Manufacturer of High-Grade
Food Specialties
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All the year round

Mott’s

“Diamond” and “Elite”

brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absclute purity bave made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halitax, N.S.

BELLING AQGENTS:
J. A, Tayler R, 8. Mgindoe Jo-. | & Mu-lq Artl\ar Nolun
Mentreal Toren peg

R, ‘. I.‘Ilnm"

Arthur M. Loueks
Ottawa

Brocers
Confectioners
and
lJrlgglsts

should not fail to handle a full range of our

Licorice  Specialties

which will be found quick selling and
profitable.

We also recommend our
Delicious Y&$ Licorice Pepsin Gum

Soft Mints, S5c. boxes | M.&R. Wafers 5¢. bags
Acme Pellets, 5-Ib, tins ' Lozenges, etc.

Write for price lists and illustrated catalogue

s AGENTS
ONTARIO, R. S. Mclndoe. 54 Waellingt
Send L Toomts e
PROVINCE OF GUEBEC and MARITIME
To-day Pead 5t MONTREAL """ ‘
MANITOBA nd SASKATCHEWAN. O. F.
4 Princess Wumpq

Se.,
BIUTI:H CEC{’LUMBIA. Shallcross, Macaulay
PROVINCE OF ALBERTA, Tees & Persse
Calgary and Edmonton

THE CANADIAN GROCER

Ye right olde €nglish Dainty

CARR’S Superior
CHRISTMAS
PLUM PUDDINGS

These Plum Puddings are manufactured with
selected fruits from a carefully tested recipe.
Their quality and excellent flavor will be ap-
preciated by all lovers of this old English dainty.

They are supplied in hermetically sealed tins
with tear-off lids. 1, 2, 3, 4 and 6 1b. each.

IN CUMBERLAND CAKE TINS

CARR & CO,, LTD.

Biscuit Manufacturers

CARLISLE, - - ENGLAND

Letters Patent

iNELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO., Ltd.

EMSCOTE MILLS, WARWICK, ENGLAND

The above can be had from any of the following agents:

The Smith Brokerage Co,, Ltd., St. John, N.B.

Watt, Scott & Goodacre, P.O. Boxi1204, Montreal.

J. L. Watt & Scott, 27 Wellington Street East, Toronto.
W. E.'Ashley, Winnipeg

Geo. A. Stone, 34/Inns of Court Buildings, Vancouver, B,C.
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THE CANADIAN GROCER

No Scarcity in World’s Supply of Food Stuffs

Estimates From the Big Granaries of the World Show More
Wheat and Oats Than Were Expected—Ontario Farmers Are
Busy With the Land and Grain Deliveries are Light—No Price
Changes—Total Oat Yield Greatly Exceeds That of Last Year
in Canada—Dealer 8ays Wheat Must be Reduced Somewhat
Before Canadian Grain Trade Amounts to Much.

RRecent weather conditions have heen
welcomed by the furmer who has taken
advantage of it to prepare the land for
the next c¢rops. One result has been
that he has not had the time to draw
grain to the mills and in some in-
stances millers report that they have
had hardly sufficient receipts to war-
rant the continued operation of the
mills. This has been the experience par-
ticularly of the smaller mills scattered
throughout the country. In general
the larger firms state that deliveries
have been heavy although to a certain
extent they have felt the eflect of the
farmer’s land aectivity at this season.
But as above stated this bears more
upon the deliveries of Ontario grain.

The bullish reports that have been
circulated from time to time since the
crop just harvested began to reach ma-
turity are rendered absurd in the face
of the last estimates showing not only
a heavy yield in North America, but
throughout the entire world. The Octo-
ber report of the United States gov-
ernment places the wheat crop of that
country at 700,000,000 bushels and from
all appearances the quantity of wheat
in both Canada and her near neighbor
is far greater than was expected but a
short time ago. It is not so long ago
that the ery was heard from bull quar-
ters that there was going to be a
shortage in the world’s supplies of
wheat and now Russia, America, the
Danubian provinces, Argentine and
other lesser wheat growing countries
are reporting crops which compiled, in-
dicate an over-supply rather than the
reverse.

(Canadian wheat, stocks are still - be-
ing held awaiting better prices, while
Furopean countries are disposing their
supplies in immense quantities. It is
held by prominent grain men that there
will have to be some recession in price
hefore business in Canadian wheat can
amount to anything. At present there
is a good husiness in flour.

Statistics of wheat stocks at Fort
Williams and Port Arthur show zn in-
crease of 729,712 bushels for the weck,
while the figures for a similar rperiod
ending on the 10th of October indicated
an increase of over a million and a half
bushels. There is little difference be-
tween this and last vear’s totals. Total
stocks are now placed at 7,900,687
bushels, as compared with 7,170,974 a
vear ago. The Canadian visible supply
was .\tnmwtod at the beginning of the
week at nine and a half million bushels
as compared with nine millions a week
ago and slightly over ten million bush-
els a year ago. The oat supply is es-
timated at eight million bushels as
compared with two million bushels a
vear ago. The ecrop killers seem to
have overshot the mark this year.

MONTREAL.

Flour.—There is no change in the sit-
nation of last week, except the decided-

ly better state of the export business.
Millers pronmounce the outlook satisfac-
tory, as compared with last year. It
looks as if people were not going to
wait till the Jast minute to get their
goods out by boat.

Local trade has been fairly good,
though nothing to boast about. There
has been talk of weaker markets, but
so far they have failed to materialize.
Wlnmw l.p‘umu,bbl.. 545

Rolled Oats.—The rolled oat situation
is improving somewhat with the ap-
proach of colder weather. This is only
the normal increase of business at this
time of year. Apparently there is little
likelihood of any immediate change in
the quotations.

Local trade is about the same as last
week, rather light, while the improve-

ment is shown in export demand.

TORONTO.

Flour.—Reports from the millers are
mostly satisfactory. The wheat mar-
ket has been rather wobbly of late, but
on the whole it does not seem to be

losing much ground. There were no
significant indications of any price
changes. Receipts have been fairly

large. The price of Ontario export
flour is below what millers are willing
to accept with the result that the ex-
port trade is limited.
Manitobs Wheat.

Ist Patent, in car Jot8...ccoveeiiarncnsranaanens sues

8nd Patent, in car lots......
Strong bakers, in car lots...
Feed flour, incarlots.........cooevnnvenennnenns

Cereals.—Good business is
from the cereal manufacturers and the
wholesalers also state that a large vol-
ume of business in the heavier cereals

reported

is now passing. The rolled oat market
is firm and steady, but does not in the
primary market possess any outstand-
ing firmness.

Rolled oats, small lots, 90 Ilh sacks

CELE T
2 00 w18
b o

-

Two FEnglish grocers
prosecuted for selling Gorgonzola cheese
with a rind containing a large percen-

were recently

tage of barytes and tallow. They vainly
pointed out that they did not make the
cheese, that the rind is a custom of the
trade, and that no one could possibly
think of eating it. It was no use ; the
inevitable fine followed. Conditions
seem to be similar the world over.
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MOONEY'S
PERFECTION |

CR in Msoda

1' MOONEY BISCUIT 3 CANDY_ C¢
STRATFORD CANADA

There's a difference
in the taste ot a
“Perfection” Cracker
which distinguishes
it from every other
Soda Biscuit.

The difference be-
gins by the better
mixing of the choicest
materials, and by the
better baking of the
biscuit in modern
sanitary ovens.

The difference is
protected and pre-
served for your cus-
tomer by the pack-
age of the biscuit,
which effectively re-
tains the freshness
and excludes all dust
and dirt.

Replenish your stocks
to-day.

The
MOONEY BISCUIT

& CANDY CO., LTD.
Stratford and Winnipeg

MAPLEINE

(Maple Flavor)

This is a strictly high-grade
maple flavor, made of absolute-
ly pure materials, and possesses
the genuine rich flavor of the
maple.

One ounce of Mapleine makes
a gallon of delicious syrup.
For manufacturing purposes it
is positively unexceiled.

Send for Free Sample
Fredverick €. Robson
& Co.

26 Front St, E., Toronto

Michigan has a record bean crop. Es-
timates rate the output as in excess of
7,000,000 hushels.
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Mr. Merchant

Ycu should embrace this
opportunity.

Just stop and think.

If anyone has some-
thing that he says will help
you to boost your sales, or
beat a competitor, or make
more customers, if he offers
you something to make you
better off than you are now,
the shrewd business man’s
plan is to find out about it.

We offer you Choco-
late “Bordo,” the Chocolate
with the flavor that is dif-
ferent to all others. Mr.
Dealer, you simply cannot
afford to sit tight and try to
sell your eustomers the
ordinary kind of Chocolate
when we offer you the great-
est Chocolate ever produced---
bar none.

Find out about it---
you eannot afford to overlook
this. “Bordo’’ wasn't born
twins, nor has it any near
relatives, Naturally imita-
tors are always sounding the
old familiar “‘Just as good,”
others, “Just the same,” but
“Bordo’’ success has never
been equalled.

Whether you are a
Confectioner, General Mer-
chant, Grocer1 or Druggist, it
will pay you to know what
we can offer you. Find out.

Don’t wait, you’ll forget it.

Request samples and particulars
at once.

The Montreal Biscuit Go,

MONTREAL

‘‘ We Originate — No! Imitate.”

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story
briefly, forcibly, truthful-
ly, and address it through
the proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

TRY A

CONDENSED AD.

IN THE
CANADIAN GROCER.

53 Highest Awards In Europe and America

WALTER BAKER & C0.'S

g CHOCOLATE

Our Cocoa and Chocolate
preparations are AB-
SOLUTELY PURE—free
from coloring matter,
chemical solvents, or
adulterants of any kind,
and are therefore in full
conformity to the require-
ments of all Pure Food Laws.

Walter Baker & Co. Limited

Establishea 1780, Dorohester, Mass.

Branoh House, 86 St. Peter St.
MONTREAL, CANADA ]

Itis a
Selfish Grocer

that commends
Fels-Napthasoap
to customers, and
tells not his own
home folks the
good things that
women speakofit.

If used right,
Fels-Naptha will
save your own
peoplelotsoftime
and trouble; no
boiling water
needed at all.

The W, H, ESCOTT CO.

WHOLESALE

Grocery Brokers

141 BANNATYNE AVENUE

WINNIPEG

COVERING
MANITOBA «nd SASKACHEWAN

CORRESPONDENCE SOLICITED

MAPLE SYRUP!

Maple Leaf Brand
is the Standard the world over.
CANADA MAPLE EXCHANGE
Montresl

THE HODGSON GUM CO.

898 St. Lawrence St. MONTREAL
Makers of High Class Gums at
Popular Prices. Write for Samples
and Quotations.

We make special brands to order.
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Competitor

S it that you are afraid of
every man who sells
flour?

Then, Brother Grocer,
vour fears are groundless.
[For very often your most dreaded
competitor is selling to a class of
trade vou don’t want at all.
Did you ever consider that he may
even be busily engaged in develop-
ing customers who some day will
demand your better goods and ser-
vice?
Why, Brother Grocer, he's work-
ing for you for nothing!
Then, who is your really dangerous
competitor?
Surely only the man who sells bet-
ter flour.
Lower price, Brother Grocer, never
vet excused stingy quality. Mrs.
Housewife readily forgets what
she has paid out, for that is past.
She remembers the present bitter-
ness of failure, and that is the last
impression she has of cheap flour.
And every disappointment makes

her all the more ready to hearken
to your selling talk of good quality
at a fair price.

You who sell FIVE ROSES need
not meet competition—you can rise
above it with a quality of flour and
service for which you can claim—
and receive—just compensation.
And when you have developed a
strong nucleus of appreciative, dis-
criminating, loyal customers of the
permanent type—then, Brother
Grocer, you will no longer spend
valuable time and grey matter
worrying over what “that rascal
Smith” may do.

IFor FIVE ROSES prevents your
falling' a prey to those baseless
fears of possible loss of trade which
inevitably lead to short-sighted pol-
icies, profitless prices, and suicidat
competition.

But all this is useless, Brother Gro-
cer, unless you ACT.

LAKE OF THE WOODS
MILLING COMPANY, LIMITED
MONTREAL

FIVE ROSES FLOUR

REGiSTER®

T —
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THE CANADIAN

NEW FIGS

Camel Brand
The best put up in Turkey. We handle
them. Write for prices.
Bahama and Jamaica
Grape Fruit

Heavy Fruit. Full of Juice.
Fine Flavor.

Cranberries,
Sweet Potatoes.

Almeria Grapes

for immediate use. Prices reasonable.
Long keeping stock.
Tinted. Heavy weights.
Write for quotations.

McWILLIAM

Mc.- E.

EVERIS]

25-27 CHURCH ST. YTORONTO
are Largest Réceivers

Extra Fancy

TRACUZZI, Packe:

J. J. McCABE, Toronto

AGENT

Liberal Supply of Grapes for Thanksgiving

Dealers State That From Present Prospects There Will be no

GROCER

Scarcity, but That Prices May te a Little Higher—Lemons
Have Firmer Tone, and Are Quoted at Higher Prices in Some
Places—Decided Decline in Canadian Exports of Apples—Quo-
tations are Bound to be High This Winter, Unless U. 8. Sup-

pliegs Offer Considerable Relief.

The fruit market is inclined to be
quiet compared to the activities that
were in evidence up to two or three
weeks ago. Peaches are practically
done and cantaloupes are almost ex-
tinet. Grapes are really the last rose
of the summer’s fruit harvest. There are
a few pears still offering, but the trade
is not heavy.

Interest is drawn considerably to
apples just now. Short crop reports
seem to be entirely substantiated. The
total Canadian exports this season up
to the week ending Oct. 8th were 53,
748 bbls., as compared with 153,53
barrels for the corresponding time last
vear, showing a decrease of almost 100,
000 bbls. This in itself is strong evi
dence of the shnl'l(lg(' of the Canadian
apple erop. At all the home markets
prices are quoted at a high price and
some supplies have been imported from
the United States. Dealers assert that
they expect stiff prices to prevail this
winter, and also that liberal supplies
will have to be brought in from the
['nited States. i

[.emons and oranges are bheginning to
excite a little interest owing to market
conditions. In Winnipeg lemons were
quoted at an advance as the result of
the scarcity of supplies. It has been
pointed out in this eolumn all along
that the Sicilian crop is going to be
later than usual and is going to come
on a bare market. Present holdings of
lemons are light. Added to this is the
report that vessels are giving Italian
ports 3 wide berth. This was undoubt
edly true for a time, but it is believed
that the trouble is now almost past
However, nothing verv definite in this
recard is positively known.

New crop Florida oranges and grape
fruit are attracting attention. The
oranges have not begun to come in
freely vet, but they will soon be arriv-
ing regularly

MONTREAL.

Green Fruits.—U. 8. neaches are

coming in freely now at $2 per basket
Grapes, such as Concords, Rogers, and
Niagaras are in fine demand, though
prices have sagged somewhat, owing to
the large arrivals lately. The prices
range from 20c to 25¢ per basket.

Apple prices are still somewhat un-
certain, but it is thought that next
week will see the market reach a fairly
defined position

Trade altogether has been somewhat
disappointing, though the export apple
business is a little better. Tlocally,
however, trade is slack.

Apples, bbl. ..... 400 600 Oranges—
Bananss crated, Californin, 1a t ¢
bunch . 200 225 Valencias 400 500
Oranberries. bbl. 7 50 5 00 Pineapples—
Cocoannta, bags. .... 425 Floridas, case 500
Grapes, Delaware Plums, crate.... 200 225
crates . 200 225 Plums, Quebec 0 45 0 50
Wild grapes, 1b.. 0103 005 Peaches ‘ 075 100
Tidmes. per box. 125 Peaches, Ameri
Cali. Malagas 200 can, basket.... .... 200
Lemons. ......... 425 500 Pears, hhl .7T001000

Vegetables.—Cucumbers and tomatoes

are becoming scarce, the former parti-
cularly. Quotations now range about
the dollar mark per basket for the best.
Spanish onions are also somewhat at
a premium, showing a 50c inerease.

Trade is not what it _was at this
time last year, though dealers say that
it is fair considering the weather late-
lv. A few days of good warm weather
would improve matters somewhat as
far as buying is concerned.

Sweet potatoes are showing up well
Apparently this vegetable is going to
add considerably to its popularity this
vear, unless all signs fail.

A few good hubbard squash are ap
pearing on the market, and some good
vegetable marrows. Those that come in
find a ready sale.

Dears, American Onions—

basket e 1] Spanish, cases.. 280 3 00
Beets, Lug .07 0% Potatoes, bag .. ... 09
Carrots, bag 075 0% Sweet potatoes,
Cabbage, new,dz 0 40 0 %0 basket .... 150
Celery, doz. L7 0% : bbl 100

Casulifiowers, Parsley, dogen... 015 0 20

Montreal .100 159 Parsnips,new,bag 075 0 %
Corn, doz 008 015 Kadishes, dozen
Cucumbers, bkt 100 bunches. ...... 020 029
Garlic, 2 bunches 025 Spinach, bbl ... 350

Green Peppers, Tomatoes, box 100 209

hasket ., oo B Preserving to
Hubbard squash matoes, bkt 040 0fn
T RS, 3 €O Turnips, new,
Lecks, doz .., 150 L R ..075 0%
Lettuce v table mar
Montreal, doz.... 0 40 ' &0 rows, dozen.... 1 5) 200
Boston.... 100 125

Green Fruit.—Loecal fruit men have
been showing Canadian apples packed in
hoxes a little bigger than the ordinary
strawberry ecrate. St. Lawrence,
Duchess, Snows, ete., practically all
in splendid condition have proved good
sellers. There is now a good demand
for apples and some supplies have even
been brought from parts of the United
States. In regard to the conditions in
Canada, a fruit man recently stated
that there was a noticeable scarcity,
particularly of winter apples and that
they would continue searce and likely
rule high. There is a good crop re
ported across the line and it is gener-
ally believed that importations will he
large as the home supply is undoubted-
ly light and even now the price has
reached a pretty good figure. The
farmer who did not dispose of his stock
early in the season is looking forward
to high prices and there is every reason
to believe that he will get them.

Lemons are a little stronger in feel-
ing, although the price has not been
tampered with. Owing to a disease
scare an embargo has been placed on
the majority of the Ttalian ports, but
it has been reported raised again re
cently. At any rate vessels have ob
iected calling at these ports and the idea
has prevailed that if any obstacle is
presented to shipping new lemons the
market will be minus supplies. The
exact sitnation is not fully known and
developments are being awaited.

Late Valencia oranges are good pro
perty just now. New Florida and
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Jamaica fruit are coming in to a cer-
tain extent, but it is rather pale. The

e o

IFlorida shippers will not likely ship Th k d H ll

heavily until their fruit is more mature an sglVlng an a Oween
as the lesson of care and attention to
packing and shipping 1s acknowledged
as a prominent factor. But it is noth-
ing more than the quality idea and
nothing will build up a business more
quickly than by giving satisfaction to

Fancy Fruits For the Holiday Trade

customers no matter whether it is sell- afape Fru,t! Flor’da oranges

ng crab-apples or grapefruit. ‘pples Bananas c,anbe’rles
There is a good demand for grape- ’ ' :

iruit now and it is arriving from Flor- Nuts. A complete list of all kinds.

1(18..

The cantaloupe is practically off the oysters and “add'es

market and the J)eavh season is also
nearly all in. Pears are still coming s : . : :
o grapes are otill plentifel, B & o You won’t be disappointed in placing your orders
pected that the supply for Thanksgiv- i

ng will be sufficient for the demand, with us.
hut prices may show a little advance.

L] L
Apples, bbl..... 300 4 00 Florida, per case 4 50 5 50 WHI I E @ ‘ O I
Apples, Can a- Egg Plant, 11qt. bas- ml
‘[m‘n. basket.. 030 045 f();l _ -!T . s 'l“ 25 .’ l e

Apples, St. Law- Lemons—

rence, basket. 0 50 0 65 Verdelli.... 450 500
Hananss. ...... 15 200 Limes, box..... .... 1% TORONTO
Cantaloupes, Canadian = Oranges—
T 0 50 Valencfs....... 5 i i
Do sk acs S V.- O Headquarters for Fancy Holiday Fruits.
toeky Ford, Yellow, bkts 060 075
hasket . . 040 Yellow Leno
Cocosnuts, sack 4 00 4 50 cover...... 076 115
Cranberries, bbl ... 8 00 Pears, Canadian
Cranberries, case ... 3 (0 basket........ 030 075
Lirapes, case el & Pears, Bartletts
Canadian, basket veea 050 100
hasket 01740 25 Pincapples, case . 40
M bbl. ... 6.0 8:0 Plums, bask.... 075 0 90
Grape Fruit— Quinee, basket., 0 50 075
Ca'ifornia . ..... 300

Vegetables.—There is a steady trade
n vegetables. Onions, potatoes, ete.,
ire receiving more attention. There is =
1 good demand for celery and the mar- Fancy Cape COd Cranberrles
et is receiving generous supplies of it.
fomatoes are on the market yet and
re moving along at about the same

ate. They are nearing the end of their Fancy SWCCt POtatOCS

cther however. Cranberries are in

THIS WEEK

in barrels.

rood demand and should receive a new in barrels.

mpetus with the advent of Thanksgiv-
ulian bret, " Spanish, lcases .. 150 1 &I Ll kIII 111 kliIPEI LZ E III
A2 2 0E0 075 Yellow, pe- bag .... 125

vans, Wax, per Ontario, yerbag ... 100

K O Celebrated Camel Brand Fancy

Potatoes, Onta

y 075 159 rio, new, bag. 0 75 0 80 .
i gy SR Layer Figs.
ory, ‘QOFON » 0 40 bunches...... 025 030

unbers, bas 0 20 02 Red pepper.... .... 00
< lant, 1lqt Gireen  peppers,
sket g 0% 11t. basket.. .... 03)
rking S 100 198 Tomatoes, Can., >
ottuce, O'a na- basket 11 qt... 030 0 40 (Established 1861) GUELPH, ONTARIO
Lian, head 02 030 Newturnips,p r
mione— 11qt. basket vive B

wish, large.. 225 265

Package Dates

Every care is exercised in putting up this brand
and it does not matter what anyone tells you
regarding them — you can rest assured

that when you yourself are comparing our
“Camel ” with others your order will be for
*“Camel.” In your order to your wholesaler

Brand mention * Camel ' Brand. You will be pleased
—your customers will be satisfied and ask for
more.

WM. HILLS, Jr. W. B. STRINGER
MPORTER, - - NEW YORK SALES AGENT, - - TORONTO
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Fresh Fruit.—The trade this week is
largely in apples which are here in
abundance and in good quality from
B. C. and Ontario, Lemons are advanc-
ed 50 cents due to scarcity.

B Cﬁ.&hh ........

2%
Ontario, No 1, brl. 500
, brl.. 450

Grapes, Ont., basket 0 25
Grapes, Cal.,case ... 225
Lemons, Cal. ........ 8 00

(‘. o
Cod, per bbl....... 1000  encias........

Vegetables. —Potatoes, lettuce and
imported onions are reduced. All other
lines are held fairly strong just now
due to limited supply.

o
3
-

Onions. im-

. 0014 ported........ ccoe 0 02}
> :g Potatoes, new,bs .... 065
‘080  Parsley,perdoz .... 025
. 030 Radish, dozen.. .... 025
02 Tomatoes, Ont.,
basket........ seos 075

Suggestions for
An Appropnate
Pickling Window

A pickling window at this season 1s
practical and is easily arranged. One
idea is as follows: Take an empty
vinegar barrel and put it in the centre
of the window and towards the back.
On the front of the barrel tack a card
of medium size bearing the words :
““Pure Malt Vinegar,”’ or whatever var-
jety it may be and also add the price.
Then on the floor of the window the
different spices and vegetables can be
arranged. Tomatoes, cucumbers, gher-
kins, peppers, cauliffiower, beets, ete.,
may be arranged in small groups and
in the very foreground some of the
more common spices might he shown in
glass receptacles.

A show card could be placed in one
corner inseribed after the following
manner : ‘“‘For pickling we have the
purest and best.”” This is the idea in
the rough. Pickling is still at its
height and it is up to the grocer to get
his share of the trade. A window of
this kind can be easily dressed and
while it may not be very artistiec still
if it will bring trade little more can be
demanded.

TO ENGLAND AND BACK.

U. 8. Canned Goods Sold to English
Buyers Have Been Re-pur-
chased.

An interesting bit of trade news is
reported from the United States. Tt
seems that English buyers snapped up
big shipments of canned goods and as
the pack across the line is low they were
compelled to have recourse to outside
countries. It happened. therefore, that
they ordered goods from England and
the English dealers disposed of their
U. 8. stocks to practically the same
people from whom they had bought
them and made a tidy profit into the
bargain.

Scarc1ty of Supplies Hampers Fish Markets

No Relief From Conditions Existing as the Result of Con-
tinued Small Catches—Even the Amount of Smoked Fish is
Likely to be Small Unless There is Some Relief—One Report
Says 400 lbs. of Mackerel are Being Brought to Halifax From
England—Oyster Season is Branching Out and Showing Im-

provement.

(onditions in the fish business are be-
coming more and more alarming as the
reports of searcity in all lines of fresh
sea fish keep coming in. Daily are buy-
ers being disappointed, the same old
story, no fish caught, therefor “‘just a
day or two longer till matters get
better.”” The trouble is that they do
not seem to be improving at all. Prom-
inent men in the business say that they
can only obtain a fraction of the
amount needed in the standard lines of
fresh sea fish. Unless matters improve
in the near future there will be a short-
age in the smoked and prepared lines
as well. If the weather should clear up
now it would take the fishermen all
their time to catch up.

Word from the Labrador grounds has
it that the situation of the fishermen
there this winter is likely to be a ser-
ious one. The season’s catch is said to
be the smallest in their history, and
few have been able to lay aside suffi-
cient to carry them through the long
cold winter which prevails there.

An item has just come to hand which
shows the mackerel searecity in the
Maritimes, 460 barrels are in transport
from England via Boston for Halifax.
This is certainly ‘‘carrying coals to
Newecastle’” with a vengeance.

QUEBEC.

Montreal, Oect. 20.—The fish market
is fairly aective at present, and prices
are stiffening to a considerable degree.
Fquinoctial gales are still raging on
the coast and the depredations of dog-
fish in certain localities are the two
primary causes, reducing the production
of ground fish until the market is al-
most in a state of famine. In the
pickled lines, herrings are still scarce,
and salmon not over plentiful, though
fortunately the demand is somewhat
slow at the moment. Sea trout is in
good supply. Green cod is still very
uncertain. Fishing is yet very poor,
but prospects are more encouraging.
Shell oyster trade is comparatively
light, due to the fact that the trade
last year was disappointed in the qual-
ity of some beds, particularly Malpe-
ques and are reluctant to buy unless
those offered are of excellent quality.

FRESH
Fresh Lab'dor. salmon 0 16
W itefish. 011

FROZEN

Codfish......... .... 004} PH0.ccoecsonsoc ooss 007

............ 700 750 Snlmon.B‘O ,red, bbl 14 00

I‘bndor horrln; bb 5 50 “ pink, bbl 12 00

{bbl 3 “  Labrador, bbl 16 50

Labrador sea trout “ g bbls 8 50

Labrador sea trous, TR 22 00

Mo 575 Balteels, perlb...... 0 08

No. 1 mackerel, pail.. 200 amrilg;;:o ib-pia 1 00

i bbls.. so “ " keg 100

No. 1 pollock, 1 Hnlllnd herrlng h!-‘f 5 50

Scotia herrings, bhl 5 00 keg 075
BMOKED

Blmun. B DO O, IR o5 s isacisninannsss wane
e
Horrln‘ new smoked, per box.
Kippered herring, per box, smal
kunperml herring, per box, larg

SHELL FISH
Shell oysters, bbl., choice. . ....cvvuvvriiirineniienn. 12 00
XXX Shell ()yﬁlll'l ~
Lobsters, live, par 1b.

Oy« »rs,choice, bulk, . 140
Selecu Imp g 5 200
bulk, selects . ¥

PREPARED FISH
Boneless cod, in blocks or packages, per 1b...... 6} and 7!

59,
Pure mixed boneless fish, blocks and packages, I1b 0 05 0 06
Shreddedcod, perlb ........ccovvivniniinnannns 015
Bkinless cod, 1 lb DRI o5 50000500
Dried cod, medium, 100 Ib. drum
Dried cod, large, bundles. . .. g
Dried cod. medium. bundles. . o wa WA
Dried haddock, medium, bundle

ONTARIO.

Toronto, Oet. 20.—Supplies of ocean
fish have been scarce. In fact that i
one of the features of the market just
at present. A certain amount of fish
are being received, but it is not enougl
to satisfy the trade. The market just
now is rather steady with prices un
changed.

FRESH CAUGHT FISH

Halibut......... 009 010 T TR
Salmon trout... .... 012 Yellow pickerel
White fish ..... 012 013 Bteak cod
White fish, pan Perch..
frozen...... wee 900 Haddoc
FROZEN LAKE FISH
W5 s s issaning 007 Gold eyes.... ........
OCEAN FISH (FROZEN)
Herring, per 100....... 200

SMOKED, BONELLSS AND PICKLED FISH
Ac:odil. tablets, Herring (Labs.)

half-barrels. .... 325
Haddie, Finnan...... 0 08
Halifax, 1-1b bxs., pr
Boneless Digbys, box 1 00 oD ... ;. . .312
Codfish, Bluenose, * 1 Oysters, extra
Cod ,perlb...... selects, gal........ 22
Ood, Imperial, perib.. 0 05 Oysters, selects, gal... 1 86
Fillets, per lb......... Oysters, standard, gal. 1 #°

-
Quail on tosst, per 1b.. 0 06




b, brl-.

ut, half bbl. 6 0
B.O.,red, bbl 14 00
* pink, bbl 12 00

.abrador, bbl 16 50
i bbls 8 ¢
" tros.,
.............. 22 00

...... 008

! 00
herrlng M 5 50
keg 075

Ib......5, 6hand 7
ages, Ib 005 0 06
015

lies of ocea:
fact that 1
» market just
nount of fish
is not enougl
» market just
th prices un

ISH

CKLED FISH
g (Labs.)

barrels 32
5 lﬂnnln ...... 008

2
0
1
ts, gal........ 3%
5, selects, gal... 186
&, standard, gal. 1 65
mwut per 1b.. 0 06

pared with the utmost care.
ask your wholesale house for any of the above lines, or

THE CANADIAN GROCER

WRITE US DIRECT.

(8elling Branch)

Herring
Bloaters
Kippers

Canada Strip Brand Boneless Cod is not the ordinary
kind of cod. Only selected fish are used, and they are pre-
You cannot do better than to

The Halifax Cold Storage Co., Limited

45 William Street MONTREAL

Connecticut!®@pster Co.

Growers and Shippers of ‘“ Coast Sealed ”’ Oysters
88 COLBORNE STREET, TORONTO

MR. RETAIL GROCER,

Dear Sir,—

Everywhere,
Canada.

Oct. 20, 1910

Among other false impressions once current regarding the handling and sale of oysters was the
notion that oysters should be watersoaked. But this notion is now obsolete. These are the thmga you
should be care¢ful about in connection with your oyster business: That your oysters come from com-
munities that produce oysters with the best flavor and that mature them sufficiently firm to retain that

flavor for the longest time possible.
I'hat the oysters are refrigerated at a low temperature,
they are displayed attractively.

That shipment is made in the most sanitary package obtainable.
and also protected from freezing. And that

Remember that the frequency with which your customers use oysters depends entirely upon the
satisfaction they obtain.

We would call your attention to the fact that “Coast Sealed” Oysters are grown on the most de-
sirable ground—ground that is famous for the flavor of its oysters; and shipped to you in the “Coast

Sealed” Carrier—the acknowledged peer of all packages.

If you desire it we can supply you with

a Vacuum Insulated Cabinet that will protect your oysters from freezing and save at least 75 per
There are no hampering restrictions connected with any of our propositions.

cent. of ice.

FATTENING GROUNDS AT:

Greenport, L.L;

N.Y.: Sakonnett River,R.I.; Narragansett Bay ,R.I ;
Warwick's Point, R.I.

Soliciting an early inquiry,
We remain,
Yours faithfully,

Peconic Bay, N.Y.; Rockaway,

Connecticut Oyster Co.
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MANITOBA.

Winnipeg, Oect. 20.—Fish—The fish
market is active locally and the out
put is heavy. No changes have been
recorded this week. Halibut, whitefish,
salmon and oysters form the bulk of
the trade just now.

FRESH
Pike . bDo9 Whitetish
Salmon, B.C.... 04 Halibut. . ..

Sturgeon seee 0183 Dore
Trout, Lake.... on

FROZEN
il ... ... o D Smelts, 10 1b bxs. ...
RO ... .oss vee.’ DN Whitetish oo
Halibut... b 00

SMOKED

Bloaters, large, Hu.lilu‘»n
per box 60s... .... 180 Gold Eyes

SHELL FISH
Oysters, bulk,

shell Oysters,
inp. gal

NEW BRUNSWICK.

St. John, N.B., Oect. 20.—Conditions
affecting the fish market have thus far
shown no improvement and the scar-
city that has been the rule for the last
month continues. Shall shipments ar-
rive each week, but hardly more than
enough to supply the local demand.
Prices hold about the same. Some
good catches of mackerel have been
made lately on the Nova Scotia coast,
but in most cases they were shipped
to the Boston market where better
prices can be secured. One shipment of
729 barrels, valued at $12,000, was sent
forward last week.

In Monecton last week at a meeting of
the board of trade Ex-Governor Me-
Clelan, of Riverside, Albert county,
gave an address in which he urged that
in view of the marked falling off in the
shad fisheries, the boards of trade
should take the matter up with the gov-
ernment. One man present volunteered
the information that the scarcity was
caused through the fishermen in St.
John harbor ecatching the fish on their
way to the spawning ground. It was
decided to ask the co-operation of other
boards of trade in trying to better the
conditions.

Dry salt cod are higher than for some
time past. The quotations now are:
large, $4.40 ; medium, $4.15 to $4.25;
small, $3 to $3.25. Pollock are $2.75
to $2.80. Grand Manan herring are
selling at $5.25 per barrel and $2.75 per
half barrel. Pickled shad are quoted at
$8 per half barrel.

NOVA SCOTIA.

Halifax, N.S., Oet. 20.—The receipts
of fish, both scale and cured, have been
lighter than the average since last re-
port. The run of mackerel along the
eoast continues, but stormy weather
hampers the operations of the fisher-
men.

During the past ten days nearly one
thousand barrels of mackerel have been
shipped from Nova Scotia ports to the
Boston market. Fish are reported
plentiful on the coast, but there is a
scarcity of bait and the stormy weather
continues to hamper operations. Mack-
erel are retailing here at 25 cents each.
There is no fresh halibut on the mar-
ket, only frozen fish offering. Heavy
shipments of lobsters continue to be
made to KEuropean ports, over three
thousand cases having been exported re-
cently. lLast season’'s pack is now
pretty well cleaned up.

Some small shipments of oysters have

THE CANADIAN GROCER

been received here, but the bulk of the
Island stock is going to Toronto and
Montreal. There is a better market in
those cities and the prices are higher.
In consequence they are getting the
best stoek produced.

The fishing on the Labrador this
season being almost a total failure, it
will have a tendeney to stiffen prices.
The aggregate catch totals only 44,000
quintals, as against 161,000 quintals
last season.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

To avoid warehousing charges and at
the same time to press the delivery of
goods liable to suffer from cold temper-
ature, Laporte, Martin & Co., Montreal,
are quoting special prices on wines, min-
eral waters, tonic wines, etc., for ship-
ment in lots of five cases or more from
to-day to the 10th of November. This
firm will pay the freight by railway or
boat, to all stations or landings in the
provinces ol Quebec, Ontario and east oi
Canada

Bovril was served to contestants in
La Patrie's road race in Montreal last
Saturday.

Owing to the increasing demand ior
Purnell & Panter’s, Ltd., sauces, pickles,
and pure malt vinegar, this firm had to
recently enlarge their extensive factory
again. They have just received a repeat
order for 600 packages of their world-
famed specialties.

It's a disappointed and surprised
housewiie who, upon telephoning her gro-
cer for a good silver cleaner, finds that

_he does not stock a cleaning preparation
of that nature. Window-cleaners, wash-
ing powders he has in plenty ; but a sil-
ver cleaner—well, he says he does not
carry silverware The grocer does not
carry window-glass, chinaware, etc., but
he has the cleaning preparations. Then
why not a silver cleaner. The House-
hold Convenience Co., manufacturers of
Wonder-Shine, the new silver cleaner, are
ofiering a very attractive proposition to
the trade. Through an extensive adver-
tising campaign. the Canadian housewife
is being instructed in the ‘‘Wonder-
Shine way’ of cleaning silver—simply
dip in Wonder-Shine, rinse and dry.
FEach advertisement ends with a direct
solicitation to buy from her dealer. Fur-
thermore, a bill-board display is under
way to back up the newspaper advertis-
ing. These combined should mean nice
business for the grocer handling Wonder-
Shine, and a liberal profit is guaranteed.

BUSINESS CHANGES.

Recent Events Among Canadian Grocery
Trade.

Ontario.—T. A. Kennedy & Son, gro-
cers, Fort Williain, Ont., have sold to
Russell Bros.

Western Canada.—N. Whitford has
opened a general store at Rhein, Sask.

P. Gerhelm has opened a general store
at Morse, Sask.

J. S. Foran, grocer, Vancouver, B.('.,
has suffered loss by fire.

J. M. Vandal has opened a general
store at Bedford, Man.

Geo. Armitage has opened a general
store at Wauchope, Sask.
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Pike & Crozier have opened a grocery
in Saskatoon, Sask. :

Chas. H. Moran has opened a general
store at Piapot, Sask.

H. B. Curran, general merchant,
Moyie, B.C., are retiring

Herbert Moore, grocer, New Westmin
ster, B.C., has assigned.

J. S. Dixon & Son have opened a gen
eral store at Strome, Alta.

J. G. Brooks, grocer, Vancouver, B.('_,
has sold to Blount & White.

A. H. Daniels, grocer, Cowichan Sta
tion, B.C., has sold to Geo. Mitchell.

C. F. Marshall has opened a grocery
and fruit business at Edmonton, Alta

R. Dochterman has opened a grocery
and provision business in Saskatoon,
Sask. ’

John W. Caswell, general merchant
Kenaston, Sask., has sold to Hawse
Bros. :

R. D. Hobbs, general merchant, Beau
sejour, Man., has been succeeded by 11
D. Shaw.

Flemming & Son, grocers, Nelson
B.C., have been succeeded by Flemmine
& Ramsden

Macl.cod, Hamelin & Co., general me:
chants with stores at several places, ar
removing their headquarters to Moos
Jaw, Man.

Maritime Provinces. —Fred C. Gilling
water, grocer, [Halifax, N.S., has assign
ed.

The eatech of Norway mackerel ha
been about 70,000 barrels as compared
with 40,000 Jast year.

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phone order our expense

TORONTO SALT WORKS
TORONTO, ONT. Guo. J. CLirr, MANAGER

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and

Dealers in HIDES, WOOL and RAW FURS

Dried Apples

Bhipments Bolicited
Settiements Prempt

W.A. GIBB COMPANY
HAMILTON
JAMES BOMERVILLE Manager

Highest price pald for

DRIED APPLES

O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario

Would you like our Weekly Circular?
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kish and Oystcrs

Haddies FRESH

Kippers
Bloaters

FISH

It pays you best to deal with the largest Fish and Oyster
Warehouse in Canada because you always have a larger
choice of stock and you receive the benefit of our many
years’ experiencein buying and handling Fish and Oysters.

The completion of our new cold storage warehouse places
us in a better position than everto look after your interests.

Use our-5 Long Distance Telephones or write for Price List.

Boneless Bulk and Shell

Prepared QYSTERS

Malpeques
““‘Sealshipt "’

P. O. Box 639

LLeonard Bros.

20-26 Youville Square Montreal
Also St. John, Grand River, Gaspe.

o RRU
y 2 CONNDRS BROS #
-u«—u-o—-v- r

7
- o g e

Fortify Your Position as a Grocer

assured if you stock

Edmonton, Alta.

by adding a line of Canned Fish Goods that has “made good.” There is
nothing you handle that will add to your reputation for good or ill like the
canned goods you stock. Your outlook is bright and your future is

Brunswick Brand Sea Foods

the brand that spells “quality.” See thatyou have a full range on your shelves.

CONNORS BROS., Limited
Blachk's Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.; C. H. B.Hillcoat, Sydney, C. B.; J. L. Lovitt, Yar-
uth, N. S.; Buch & Ahern, Quebec ; Leonard Bros, Montreal; A, W. Huband, Ottawa ;

C. De Carteret, Kingston; James Haywood, Torento; Chas. Duncan, Wianipeg: Shalloross,
Macaulay & Co. Calgary, Alta.; J. Harley Brewn, Loadom, Ont.; Johnston & Yockney,
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Frauds Alleged Against Two Mail Order Houses

The Principals Arrested—Great Bargains Claimed to be Given
as Blinds by One in Order That it Might Reap Rich Profits on
Other Goods—Never Sold an Individual Article — Customers
Had to Take Assortments—Discouraging to the Mail Order

Idea.

Two Chicago mail order houses haveto one of the company’s first principles.

been placed under the ban and the heads
of these houses have been arrested
charged with using the mails to de-
fraud. One of these, the Globe Associa-
tion, established an extensive business,
the list of vietims extending from
Maine to Texas and from New York to
California.

To inecrease the field of their opera-
tions they secured agents in towns and
cities who souzht orders in thou" dif-
ferent localities and turned these in to
the Chicago office. The inducements as
they appeared to these agents seemed
very rosy, but it was not until the
agents cashed in that they found they
had misconstrued the contract and thus
according to reports even the agents
who were working for this house were
buncoed.

Single Articles Not Sold.

Orders were sent out only in assort-
ments. That is, if a customer bought
at all, it had to be a list of goods.
Many attempts were made to buy se-
parate articles, but this was contrary

In these assortments, according to
those who are conversant with the
facts, there were some exceptional of-
ferings of which 100 pounds of ‘‘fine
white m.mulatvd sugar valued at $6.50
for $1.75.”

Barga.ins Were Blinds.

These great bargains were nothing
more than blinds, the policy of the
company being like that of the Italian
peddler who explained that what he
lost on the peanut he made up on the
“banan.”” It is claimed against the
company that the goods were of an in
ferior quality and that the entire me-
thod was a plan to defraud. In some
places the agents were driven from the
neighborhood by those who had given
orders only to be bitterly disappointed.

EKnock to Mail Order Idea.

The other mail order house had an
entirely different system. It did not fill
all the orders it seems, and people be-
gan enquiring as to the character of
the house. At any rate the head of this
concern did not appear in court, having
disappeared after being granted bail.

Cases of this kind will not cast much
credit upon the mail order idea.

WHO ARE RETAILERS?

The retail groeers of the state of
Washington have defined ‘‘retail gro
cers’’ as all those who sell to econsum
ers whether the latter be hotels, indi-
viduals, restaurants, railways, steam
boats, ete. The wholesaler is recogniz-
ed in those who sell to the retailer and
should receive goods at a lower price.
It was resolved that wholesalers who
distribute to the consuming public shall
be recognized as retailers and charged
the retailer’s price by manufacturers.

OPPOSES FIXED PRICES.

Duke C. Bowers, a Tennessee oppon
ent of the fixed price selling plan says :
“l have always held that when |
bought an article of merchandize that
I had a right to sell it at whatever
price suited me, regardless of what my
competitor or the man of whom I buv
has to sav about it. 1 believe the fixed
price plan will compel every grocer to
either join the combines or seek other
fields. Tt will make grocers agents for
the manufacturers instead of buyers for
their customers.”

The produetion of tea in India last
vear was 262,560,668 Ibs. from 555,000
acres, against ’H»,‘HH»,UT‘J Ibs. from
518,000 acres, in the previous year.
Since 1885 the area under ecultivation
has increased by 95 per cent. and the
production by 267 per cent.

Your hest customers will buy

“Goncord” Norwsgian Sardines

after the tin has been opened.

a remunerative line to handle.

because of their distinctive and delicate flavor,
and because there is an absolute guarantee of
purity of contents given with each tin.

Each tin is provided with a spare lid for use

“CONCORD” SARDINES will more than . .-
please your better-class customers, and will prove lhere is
surpass our famous

BLUENOSE BUTTER

It Stands Alone!

no butter in tins which can

UENO

'Iovnu"
E

rft"'

It keeps

pleases.

LIST OF AGENTS:

Watson &
Janion, Vancouver and Victoria, B.C.

S.Mclndoo.'l'm A, H. Brittain & Co.
Montreal ; A. S_o-da. St. Johm, N.
Tr-udalo Winnipeg ; Mu&

and, being of highest quality, always

Keep some in stock
for special trade.

Smith @ Proctor

HALIFAX, N.S.

indefinitely in any clime,

SOLE PACKERS
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B e Why Not Sell REAL Fresh Oysters

plan says

andize tha and Get Real Profits From Pleased Customers ?

t whatever
f what my
‘hom 1 buy

L'k”tht' Four points make a success of the Sealshipt Oyster
e for System. FIRST—the fine quality of Sealshipt Oysters

gt and their perfect sea-fresh condition, including the sea
b tang preserved by our Sealshiptors. SECOND—Publicity,
g g e consisting of our extensive magazine advertising, reinforced
“eultivation by the wide discussion of food purity in newspapers.
sl THIRD-—Our co-operation with the grocer—the local ad-
vertising helps we give him to draw to his store the sales we
create by our general advertising. FOURTH—Oysters
handled under any but the Sealshipt System of outside
icing and air-tight containers are so.generally inferior that
people leave the stores where they are sold and go to the
ones which sell Sealshipt Oysters. If you secure the
Sealshipt Agency, you'll get the trade of the merchant
who handles the other kind of oysters. If you let a
competitor get the Sealshipt Agency, your customers will
go to him for their oysters and you'll be lucky if he
doesn’t sell them all their groceries. Don't delay until the
active season before investigating, but write us at once for
our general catalogue, terms and full particulars.

—_—
e e

SearsuiprOvster SysTem

Sourn NorwAL~, ConNECTICUT
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In Many Businesses Balances are Taken Off Monthly—Hints
for Locating Errors—Importance of the Cash Account—Use of
the Check Figure—Different Books Popular for Practical Pur-

poses.

By Howard R.

It is a faet that seldom, even with the
most expert bookkeeper, will a trial bal-
ance result with equal debit and ecredit
on the first trial. An error in addition,
an omission, a transposition, or a hun-
dred and one other possible differences
will prevent a bookkeeper from ‘‘strik-
ing’’ a balance first time.

Date for Trial Balance.

It is possible in some businesses to ar-
range the office work so that the book-
keeper is free to take off a trial balance
on the first, or not later than the second
of the month. If sueh a course is prac-
ticable, a rule should be made to have
the balance off on that date. In such a
case the bookkeeper is in an excellent
position to make up estimated state-
ments of the firm’s standing in regard to
purchases, sales and expenses and com-
parative statements for the purpose of
comparing with last year’s records.
Then, azain, the posting may be resumed
immediately, so that any entry for the
current month may be readily referred
to in the ledger, which is the final rest-
ing place for all amounts on the books.

Hints for Locating Errors.

One of the first steps to take is to
look through the sheets carefully to as-
certain if any balance of aceount has
been omitted or entered on the wrong
side of the trial balance.

As a rule, the difference is made up of
two or more amounts so that it is not
always advisable to check back looking
for the exact amount.

Differences such as, $42.00 posted as
$24.00, $64.00 posted as $46.00, are
amongst the most common errors, and
when the differenee in-the trial balance
is #18.00, an error of this nature may be
looked for.

An acecunt ruled off, which is not in
actual balance is one of the most diffi-
cult errors to locate, or to contrast with
this, an aceount not ruled off, and an
old balance added in the present month’s
trial balance.

The Cash Account.

Very few bookkeepers carry ‘A Cash
Account,”’ in the ledger, relying on their
memory to enter the eash balance in the
trial balance sheet. Frequently the eash
balance is omitted, and a great deal of
unnecessary work could be avoided by
posting debit and eredit totals of the
cash book in the ledger.

Ascertain that all items have been
posted for the month, and besides this,
the totals of sales, bills receivable, eol-
umnar totals in cash book and all imper-
sonal accounts.

The Cheque Figure.

The use of the check figure with all
postings, while not infallible, will pre-
vent most errors if thoroughly carried

Wellington.

out. It will also prove an excellent
check on all posting, foreing the book-
keeper to use the utmost care in post-
ing.

The trial balance is a proof of the
correctness of the work for the period.
By grouping and arranging aecounts, a
comparative statement may be prepared
each month without extra work, showing
accounts receivable, aceounts payable,
hills receivable and payable, purchases,
sales, ete., so that a close wateh may be
kept on every detail of the business.
Comparing the three ledgers in use to-
day, the eard ledger, loose leaf and
hound book, the loose leaf is undoubted-
ly the most popular.

A large number of firms are still using
the bound ledgers, and would not change
for any new system, but this style now
appears very cumbersome as compared
with either of the other two systems. Tt
is impossible to gauge the necessary
space for each aceount, or divide the
ledger so that all aceounts of a similar
nature appear in one section of the book.

When an aceount is filled, it is neces-
sary to open a new page, probably in
some other part of the account.

It is absolutely necessary to have an
index, and this takes considerable more
time for the posting.

As compared with the former, the
loose leaf ledger has a great many ad-
vantages, in that any number of filled
sheets may be taken out and filed in a
transfer, while new sheets are inserted,
hearing the same number with which
the bookkeeper has hecome familiar

The accounts may be re-arranged in

any way and grouped for statement pur-
’)(i&l_\'_

GROCER

What the Tnal Balance in Book-keeping is For

The Card Ledger.

This form of ledger is not very popu-
lar, unless for doetors’ or dentists’ ac-
counts, ete.

The operation of first selecting the
card desired, taking it from the drawer,
posting the entry, and replacing in the
proper order, takes considerable more
time than would a similar process with
the loose leaf system.

Then, again, for checking purposes, it
would take considerably longer, as the
operation of removing the card takes
longer.

The card ledger may be-suitable for
accounts whieh are not very active, but
does not compare at all favorably with
the loose leaf.

Never Run Short of

SHAMROGK

BIG PLUG
SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

CLAY PIPES

The best in the world are made by

McDOUGALLS

Insist upon this make

D. McDOUBALL & CO., LTD., St&itins

SPRAGUE
CANNING MACHINERY 80.,

OHIOAGO, ELL., U.8.A.

Black Watch

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade

| 2
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very popu-
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YOU LOSE MONEY BY NOT WRITING FOR

SAMPLES OF “WONDER - SHINE "

urposes, if
er, as the o ion i i
rard takes A ten-thousand-dollar advertising campaign is now under way telling your customers all about

‘“ WONDER-SHINE.”
‘““WONDER-SHINE”’ is the really wonderful silver cleaner that removes tarnish without rubbing.

EVERY SALE YOU MAKE NETS YOU
50°% PROFIT?

of
The one way for you to get in touch with this line is to write us for samples and prices because
we are not sending out any traveling salesmen.

If you have not yet written us it is to your interest to write us at once. Every day’s delay
means that you are losing easily-earned profit—that your competitors are getting your share.

mco A postal card will do—write QUICK. Better “DO IT NOW.”

v his Household Convenience Co., Ltd.

buys 14 King Street East, Toronto
bacco

iitable for
active, but
rably with

de by

LS
B Tlleett’S

0. Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCKETT LIMITED

Ont.

Hamilton,
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Classified Advertising

Advertisements under this bheading, 2¢. por word for
first insertion, le. for each subsequent insertion.

Ceontractiens eount as ene word, but five figures (as
$1,000) are allowed as one word.

Cash remirtances to cover gost must aeeompany all
advertisements. In No oase canthis rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

BUSINESS OHANOES.

OR SALE—In the City of Wi ndsor, Ont., large
corner grocery Store. Good business. Resson
for selling. Will sell properiy or rent. Address

Box 357, CANADIAN GROCER, Toronto. (48p)

OR SALE General grocery and china in best town
in Western Ontarino. Dning good business. A
bargain. Box 366, Ridgetown. Ont. (41p)

OR SALE Grocery and provision business in a
go>d town in south-western Ontario. Stock new;
good stand; reat very reasonable. Easy terms to

good man. Box 636, CANADIAN GROCER, To-
ronto. (43)

OR SALE—Grocery, crockery and provision busi-
ness, Established since 1864. Annual turnover
about $30,000. Spiendid connection ; large farm-

ing district. Must be sold at once. Good reasons for
selling. Apply JAS. R. LOCKHART, Pembroke, Ont.

R SALE—Grocery business, large corner store in

growing locality ; well established, splendid con-

nection, big order trade: annual turnover $20,-
000. Must be sold immediately, Good ressons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (tf)

OR SALE—Splendid grocery business, well located,
Bloor West. Fixtures at & price, and stock at
invoice price. Apply 668 Bloor W, To(ronlo

42)

REPRESENTATIVES WANTED.

THE CANADIAN

MISOELLANEOUS,

GROCER

MISOELLANEOUS.

COUNTBR CHECK BOOKS—Especially made for
the grocery trade, Not made by a trust. Send us
samples of what you are using, we'll send you
prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-
plies for Binders and Monthly Account Systems.
guulnou Systems Limited, Manulacturing Stationers,
oronto,

OUBLE your floor space. An Otis-Fensom hand-
power elevator will double your floor space, en-
able you to use that upper floor either as stoek

room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (1)

HE " Kslamsz00” Loose Lea! Binder is the oy
binder that will hold just as many sheets as y u
actually require and no more. The back is fi .

Ible, writing surface_flat, alignment perfeet. No .x.
posed metal parts or complicated mechanism. Vir e
for booklet. Warwick Bros. & Rutter, Ltd., King s 14
Spadina, Toronto. (1t

THE METAL REQUIRED in s Modern Conercie
Building. Our special facllities enable us 1o

produce at minimum cost Concrete Reinfor e
ments, Fenestra Steel Sash, Automsatic Fire Shuttcrg
and Steelcrete Metal Lath. Complete stock, qu :k
delivery. Before deciding write us for catalogue » 1d
rices. Expanded Metal and Fireproofing Co., L1,
raser Ave,, Toronto. (!

GRY BUSINESS SYSTEMS are devised to suit
every department of every business, They are
lebor and time savers. Produce results up to the

requirements of merchants and manufsacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-

roof Construction. Used in many of the largest
usiness premises on this continent. Write for cata-
logue., Trussed Concrete Steel Company of Capada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED-Uuin* the
**Shou-perior” Autographic Register. hree
copics issued at one writing. 1st, Iavoice ; 2nd,
Delivery Ticket; 3rd, Charge Sheet perforated for fil-
ing. No handling of carbons. High grade printing
and neat invoices. Make full enquiré. Autographic
Register Co., 191-193-195 Dorchester StJE., MOII:I‘:)IL
t

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.  (tf)

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 25% to 75% of your printing bill.
Multigraph your Office Forms; Letter-heads; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toroato. (t1)

ROBABLY the most talked sbout machine in Can-
ada is the Hainer Book-keeping Machine, It
combines in one machine the cash and credit

register, time recorder and account register. Repre-

sentatives wanted everywhere. Write for our proposi
tion. Book-keeping Machines, Limited, 424 Spadins

Avenue, Toronto, ()

MISCELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., .Room 314
Stair Building, Toronto.

CCURATE COST KEEPING IS EASY il you
have a Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

decimal fraction of an hour. Several ooerations of
Jobs can be recorded on one card. Forsmall firms we
recommend this as an excelient combination—em-
ployees’ time rezister and cost keeper. Whether you
employ & few or hundreds of hands we can luwly you
with a machine suited to your requirements. rite for
catalog. International Time Recording Company of
1C_nndl. Limited. Office and factory, 29 Alice Street,
oronto.

BOON TO EVERY GROCER. A perfectly reli-
able fountain pen is to be found in the Beaumel
““Rival” Pen. Easy to fill, non-leakable, and

writes with exceptional smoothness. Gold nibs of
thicknesses to suit every style of handwriting. Guar-
anteed in every respect. Sold by all stationers, A. R,
MacDougall & Co., Canadian Agents, Toronto.

COPELAND-CHATTERSON SYSTEMS — Short,

simple Adapted to all elasses of business,
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottaws. ()

ROCERS EVERYWHERE find it most convenient
and economical to remit money by DOMINION
EXPRESS MONEY ORDERS, or Foreign Draft.

Absolutely sale—payable anywhere—no loss or delay

lowest rates. Always remit by Dominion Express
Money Orders. Agents all over Canada. Agencies
in all Canadian Pacific Railway Stations.

ONEY—Everybody wants the best. My 1810 crop
of pure White Clover extracted now ready for
delivery. Write for prices. CHAS. T. ROSS,

15 Liverpool St., Sherbrooke, Que. (43p)

F YOU have been afflicted with one of those foun-
tain pens that won't write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable
Fountain Pen and you will be happy. Consult your
stationer. W.J. Gage & Co., Toronto, sole agents for
Canada.

7 AY’'S FURNITURE CATALOGUE No. 306 con-
tains 160 pages of fine hall-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall papers and pottery with cash prices, Wrire
for a copy—it's free. John Kay Company, Limited,
36 King St. West, Toronto.

system of reinforced concrete work—as success-
y used in any of Canada’s largest buildings—

MODERN FIREPROOF CONSTRUCTION. Our
ul

gives better results at lower cost. " A strong state-
ment’”’ you will say. Write us and let us prove our
elaims. That's fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

UR NEW MODEL isthe handiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and best prices. The Ontario

Office Specialties Co., Toronto.

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society corr dene

THE money you are now losing through not hav g
2 National Cash Register would pay its cost i/ a
shorttime. Write us for pronf, The Natio:a]

Cash Register Co., 285 Yonge St., Toronto.

‘ ITH an eye to stock-taking but two months a-

we offer some especially attractive bargain: in

rebuilt Typewriters. All makes are represer o

and all are shown in our finely illustrated cata'ogu s

copy ol which will be mailed on request. 11{f

MONARCH TYPEWRITER CO., Limited, No. 48
King Street West, Toronto.

“IAREHOUSE AND FACTORY HEATING S/S.
TEMS. Taylor-Forbes Company, Limieq,
Supplied by the trade throughout Ca

tf)

HEN buying bookcases insist on havingthe begt
on the market, ““Macey Sectional Bookcas-s.”
Carried in stock by all up-to-date furniture desl.

ers. Illustrated booklet sent free on request, Can ads
Furniture Manulacturers, Ltd. General offices, Wood-
stock, Ont, (1)

—

AGENCIES WANTED.

’I‘RAOVELLER. with first class grocery connection In

ntario, wants special line on commission. oy

364, CANADIAN GROCER, Toronto.

(43p)

SALESMEN WANTED.

PECIALTY SALESMEN WANTED FOR GROC.
ERY AND MARKET TRADE.—A knowledp- of
the grocery business is necessary. You mu-t be

enthusiestic, convincing, continuous worker and ; ush
& manufactured article in the Canadian Pre
ll'}nt is absolutely needed by delivering me :
Give reference from last employer. Box 365, CAN
DIAN GROCER. Toronto. (42

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE Is the most r pu
lar periodical of its kind. Why? Because cich
_ issue contains a strong list of original articl s of
interest to every Canadian. It also reproduces the
most timely, instructive and interestingarticles ap -ar-
ing in the other magazines and periodicals o' the
month. Thecream of the world's periodical pre - is
100 valuable to overlook. BUSY MAN’Sis on sa - at
all news-stands. Better still, send $2 for one y-ir's
subscription. Mail it to-day. The Busy Man’s M- .a1-
ine, Toronto.

TECHNICAL BOOKS.

ALES PLANS—This book is a collestion of 38
successful plans that have been used by r ull
merchants to get more business. These Inc ' de

Special Sales, Getting Heliday Business, Co-oper- ive
Advertising, Money-Making Ideas, Contests, -tc.
Price $2.50, postpaid. MacLean Publishing o.,
Technical Book Dept., 143-149 University [
Toronte.

Paper and envelopes present a finished linen
surface, most agreeable to the pen touch. Leading
stationers have it. Write for samples. The Copp,
Clark Co., Ltd., Toronto. lﬂg

SAMPLBS FREE—Write us to-day for free samples
of our new two-color Counter Cheek Books—

white and yellow leaves. We make Check Books
endfold and sidefold, single and triplicate pads,
Lowest prices. Dominion Register Company, Ltd,,
100 Spadina Ave,, Toronto.

60

ANADIAN MACHINERY AND MANUFACT &
ING NEWS, §!1 per year. Every manufact ‘er
using power should receive this publication r :u-

larly, and also see that itis placed In the hands o! s
engineer or superintendent. Every lesue is ful of
practical articles, well calculated to suggest econor 'es
in the operation of a plant. Condensed advertisem: (s
for '* Machinery Wanted " inserted free for subscrit .rs
to the GROCER. ‘' Machinery for Sale’’ adver ‘e
ments one cent per word gach insertion, Sample co oy
onrequest. CANADIAN MACHINERY, 143-7:9
Unlversity Ave , Torente.

CANADI
Aylmer J‘

Brrawberry....
Raspberry.....
Biack currant.
Red currant...
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5
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Freight allow
WITR AWAN
White Swan
dos i case, §
tins, 80c d

RAL LD LT -
o
&
N
L
-3




(BOUS.

ea! Binder is the orly

18 many sheets as y u
ore. The back Is flcy.
yment perfest. No
ited mechanism. Wr:
t Rutter, Ltd,, Kinz .
t!

ln & Modern Coner:
facilities enable us
it Concrete Reinfor
utomstic Fire Shutt
Complete stock, qu
te us for catalogue »
Fireprooling Co..(L #
t!

ving through not hav
‘would pay its cost

proof, The Natio
St., Toronto.

——

g but two months a
! attractive bargain
| makes are represen 4
illustrated cata'ogu s
td on request. 1iif
CO., Limited, No

I

ORY HEATING Svs.
Company, Limied,
‘oughout Canada, (1f)

i1sist on havingthe hegt
Sectional Bookcas-s.”
>-to-date furniture deal.
ce on request, Canada
General offices, Wood-

(1)

TANTED.

8 grocery connectic
¢ on commission.
ER, Toronto. ({

VANTED.

ANTED FOR GROC.
\DE.—A knowledp

cessary. You mu
nuous worker and
¢ Canadian Prov
delivering merct
iyer. Box 365, C

INE Is the most ¢ pu
Why? Because cach
of original articl s of

| also reproduces the

erestingarticles ap.

and periodicals o'

d's periodical pre

Y MAN’'S is on sa

iend $2 for one v

he Busy Man’s M

BOOKS.

/s & collection of
¢ been used by !
tiness. These Inc
Business, Co-oper
|deas, Contests,
Lean Publishing
|49 University

s

QUOTATIONS FOR PROPRIETARY ARTICLES

Powder
W. K. GILLARD & 0O.

IMPERIAL BAKING POWD,
('ases. Bizes.

zen 10c.

zen.. .

zen...

zen. ..

zen...

zen.

e e T

< or more of “'Magic Baking Powder.”

ROYAL saxime POWDER
re: Jon

Sinea.
Boyal— l?!r.:n . 80w

Barrels—When packed in
barrels one per cent, dis-

count will be a'lowed.

CANADIAN CANNERS, LIMITED
Aylmer Jams Peach

Red currant......
Black currant.. .

lade
Orange Jelly....
Green Fig.......
Lemon ..

ngage plum
il Pineapple. .

stoneless. .

Pure Preserves—Bulk

51hs. 7lbs

Brrawberry .. 0 59 0 82
Jlackcurrant. 0 59 0 82
Raspberry. .. 059 0 g2
Freight lllowad up to Iﬁc per 100 lb-

WillTR AWAN RPIOES AND ORRFALS LTD.
\hite Swan Baking Powder—1.]h. tins, 3-
1 $2 doz.; §-1b. tins, $1.25 doz ;

ns, 80c doz.

7V 2 el

srioons— Per doz
1,11b., 4 doz 2 40
1-1b., 2doz 2 50
5-0z.,6doz 0 80
4,5-0z.,3doz 0 85

L 4 2 PN

FOREST CITY BAKING
POWDER

6oz tins ...
12 oz. tins .
16 oz. tins ...

WHITE BWAN BPICES AND

CEREALS, LTD.

White Swan Breakfast Food
2 doz. in case, per case
$3.00.

The King's Food, 3doz. In

© TR B bkt et et ©
ZIBREBLEA

ial discount of 5 per cent. allowed on five

14's & 30's per 1b,
. .. 0103

Keen's Oxford, E“ [ B}
l.mmu'f.:'..;::::::'::::""" 016

Chocolates and Cocoas

THE COWAN CO., LIMITED

perdoz... .
Porhotlon. (S lb

Loudon Pearl, per Ib............o000.. 032
pecial quotations or Cocos in bbls.

ed Chooolate— Per 1b.
ain i's & {'s, cakes,13-1b. bxs 0 36
Perfection chocolate, 20c size, 2 dozen

3 Do-oﬂ. l!-'lb' boxol
smu.. {-lb.. xilu. boul. perlb......
Parisian 3 .

ocococo
BRRBEN:

loings for cak »—
Chooolate, white, pink, lemon, orange,
almond, maple and coooanut cream, in
oz. in box, per dosen 0

jons— P
Milk chooolate wafers, 5-1b. boxes..
Maple buds, 5-1b. boxes
Ohocolate wafers, No. 1,
Chocolate wafers, No. 2,
Nonpareil wafers, No. 1,
Nonpareil wafers, No. 2,
Chocolate ginger, 5-ib. boxes
Milk chooclate, £0 bundles, per box..
Milk chocolate, 50 c,a):;l. per box..
EP
Agents, C. E. Colson & Son, Montreal.
In { iundl b tins, 14-1b, boxen. per e
037

o
b
8

——occ0CO
RRERERBRRT

JOHN P. MOTT & Co.'s.

R. 8. McIndoe, agent, Toronto ; Artb\u'M
Loucks, Ottawa; J. A. "raylor, Montreal ;
E. Huxley, Wmnim. Tees & Persse, éll
gary, Alta.; Standard Brokerage Co., Van-
couver, B.0.; G. J. Estabrook, St. John, N.B.

Ziite, 10c size
{for veoking)
dos ...... 0%

..
=3
o

Mou s breakfast oocou,lﬂo. du 20
brenlhlt ©cocon,

No. 1 chocolate, h

v.;fu. sticks, per

Diamond chocolste, §'s

Plain choice o.hooolnu Hquon
Bweet Chocolate Coatings ...

WALTER BAKER & CO., LIMITED.

Premium No. 1 chocolate, }lnd 1b. cakes,
35c. 1b.; Breakfast cocos, 1-5, .4, 1 and 51b.
tins, 41¢. Ib.; German's sweet chocolate, § and
i1b. cakes, 6-1b. bxs., 26c. 1b.; Caracas sweet
chocolate, } and 1b. cakes, 61b. bxs., 32 1b.;
Auto sweet chocolate, 4 Ib. cakes, 3 and 6 Ib.
bxs., 32c. Ib.; Vanilla sweet chocolate, 4-1b.
uku.ﬁ 1b. tins, 44c. 1b.; Falcon cocoa (hot
orcold soda ), 11b. linn, 38c. 1b.; Cracked
cocoa, § 1b. pkgs., 6 1b. bags, 32. lb.. Caracas
tablets, 100 bdls., ! tied 58, per box $3.00. The
above qnontlonl are f.0.b. Montreal.

Cocoanut
CANADIAN COCOANUT 00

ack e. o pao
gnchd 18 1b. and 301b, cases. © P

oce—eaceg
b1+ 33-1 44

MONTREAL.

=3

in 5 Ib. boxes.
assorted, 5,10,15 Ib. caa.

OOM.M Milk
BORDEN'S CONDENSED -n.l 00.
Wm. H. Dunn, Agent, Montresl & Toroll)::.
hﬂaBnndOondmed Milk.... $600 150
Gold Seal Condensed Milk s 5 115

W.S.P. Ret. P.

Ground or

Confections
THE OOWAN 00., LTD.

Milk Ohoort:lno-éuc

luph Buds, ﬁ-lb box
Nut Milk Ohoeohu. H

llPllHAL P:ANLT lL'rrl:n
2 ds s (l) % d?.”n
TRURO CONDENSED MILK CO., LIMITED
“Jersey” brand evaporated cream
per case (4 dozen) 23 50
‘Reindeer” brand, per case (4 dozen) 5 00 r.
Coupon Books—Allison's
%or sale iné)gxuh by ’l'h';’Eliy B siu!((},on }::
'oronto. O.0. emis .
$2, 83, Es'; n& $15 and $20.
All same price one gize or asso!
UN-NUMBERED
Under 100 books. .
100 books and over.
500 books to 1000 books
For numbering cover acd each ocoupen,
extra per book 4 cent.

Infants’ Food
Rﬂ;‘in_non‘l patent barley,
SSY. ALAIN 00, LIMITED. h%tlnﬁhg}ﬁﬁulil%.mi
tandard Coffees. gon.u 3-1b. nna. $1.25; 1-
Roasted whola or mnd Packed In amp- tins, $2.25

and tinx
Club Hmue bo 32 Flavoring Extracts
SHIRRIFFS

. 030 Plantation
1 oz. (all flavors),dos. 1 (0
g " ol

wround.. 200
Ooldon Blo ........ B oy e 014

Gold Medal, ! nnd Ilb tlu, whole
or ground..ccos00eonsse s.aesnne

Oafe, . Gourmet’s, 1 1b. Fancy
(&) Jars, ground

German Dngde on, § and 11b, tins,

10 00
18 00
Dizocunts on appliontion.

CRESCENT MFG. C
Mapleine
2 oz. bottles (retail at 50c.)
4 oz. bottles (retail at 90c.
8 0z. bottles (retail at $1.
16 0z. bottles (retail )..
Gal. bottles (retail at ) «

1-b. decorated Jums and Jellies
tins, 3%c. Ib BATGER'S WHOLE FRUITSTRAWBERRY JAM

Mo-Ja, §-1b.tins Agents, Rose & Laflamme, Montreal and
8tc. Ib. Toronto.
Mo-Ja, 1-lb.ting 1-1b. glass jar, ncrew wp,ldor_ perdo; $220
Bo..ib. T. UPTON &
Compound Fruit Jum—
12-0z. glass iars, 2 doz. in case, per doz. 1 00
2-1b. tins, 2 doz. in case, per doz 180
5md7lb tin pails, 8 nnd 6 pails in
crate, per 1b 0 07}
(‘afe des Epicures - 1-Ib. fancy glass jars, per 7 wood pail 6p¢.xln in crate, per lb... 0 07}
doz . %3.60 30-1b. woodpuln perlb 007
Cafe I'Aromatique  1-1b. amber glass jars, Compound Fruit Jellies—
per doz., ¥t 12-0z. glass jars, 2 doz. in oase, per doz..
P H\tllllﬂl“!l (with 3 tumblers) 10 per doz 2-1b. (um_?doz |ncm‘m 1b

WEITE SWAN SPIOES AND OFEEALS LTD.
‘White Swan Blend

Mo-Js, 3-1b.tin»
28c. Ib.

THOMAS WOOD & 09.

“Gilt Edge” in11b.
tins.. [ R ] JOS. CAMPBELL 00., CAMDEN, N.J.
Soups (condensed)—No. 1 cans, all
per dozen. $1.20. Chicken soup, $1.26 per
dozen. Pork and with tomm
sauce or Boston style—No. g unl. dcvl $140,
Tomato Ketchup— Bottles ( onlg.)
do:. .H(,)d’l‘-buoo-x up—Bom-
(lﬂednonly) dos. $1.40. l-lu‘ (
Cheese.—Imperial od) — With fnm 4oz §1.40; No. 80
Large size jars, doz.. 8 35 jars, dox §1

W. CLARK'S
SPECIALTIRS

IND MANUFACT
. Every manufact
this publication r
ed In the hands o!
ivery lssue fs ful
ito lu:.ell econo
idensed advertisem
ted free for subscrit
7 for Sale’’ adver
isertion. Sample ¢
\CHINERY, 143

of
es
ts
re
&
Y
9

2 occecoce
5 EBWYRVIR

15 1b. pailsand 10,35 and
lnum tins, pai Tine
W“mo-.ﬂnonrlp 01! on

100
older—
Im mdhud';:.uoo
du.do: 17 00
smumduuoo
B s, 3
Sl sizer dos. 140

Canada Cream Cheese—

o.e.og

ot
SRannFy

mla-lnlmdmlh nnm&u Ilt.

WHITE SWAN SPICES AND CEREALS LTD.
White Swan Cocoanut—
Featherstrip, pails
Shredded

r¥e blocks, dozen..

In carbons, each 1 dozen.

ium blocks, dozen. .

wptR AL[-rrg

1 Chateau Brand
"x‘ aYa b‘v |

al.'.ill‘-‘




THE CANADIAN GROCER

| MORSE BROS., Props. -

ALWAYSRIGHT. G

Stove Polish is just right every time you sell it.
and the boxes are always Piled full. You have
no complaints coming after you pass it ove- your
counter. Why not make friends for yourself as
well as for us by sel'ing the stove polish which
always pleases the housekeeper? That's SUN
PASTE. Just push it and see them come back
for more.

Canton, Mass., U.S.A.

e ———— 2 .
e ——

You Must. Realize!

that an article which has a huge amount of consumer
advertising behind it to pull it through the stores, ashas

*®
Tee World’s
Best Shoe Polish

must be a profitable and quick selling line to handle.

But in addition time; does not

to this ad-pulling soil the clothes

“

force, “2 in 1’ or clog the
has sterling > brush, and is
merit behind it. R : > just now in
It preserves the 10 increasing de-
boots and makes > ' mand.

You can't af-
R b withe
shines quickly 1 — R out “2in 1" on

them: pliable; is

waterproof;

and lasts a long yvour shelves.

The F. F. Dalley Co.

LIMITED

Hamilton, Canada, and Buffalo, N.Y.

TEA LEAD

Best Incorrodible

Buy ““PRIDE OF THE ISLAND " Brand

as extensively used for years past by most of the leading packers
of Tesin Canada.

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C, Codes used 4th and 5th Editions. LONDON, K., ENG.
Osnadian Agente ALFREED B. LAMBE & SON, TORONTO

J. HUNTER WHITE, ST. JOHN, N.B.
OECOIL T. GORDON, MONTREAL

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unsweetened)
The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.
Lines that mean much in profit
and reputation to every grocer
who handles them.

‘J. MALCOLM & SON

8T. GEORCE,

MOLASSINE DOG and PUPPY CAKES

are entirely different from all
others and are quick sellers.
If you are stocking Dog Foods,
write for particulars and free
samples; I will interest you.

SOLE IMPORTER:
ANDREW WATSON

®1 YOUVILLE SQUARE, MONTREAL
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THE CANADIAN GROCER

BROOMS are DOWN

We Make Brooms of Quality b
Be Sure You Get Them

'4,
Walter Woods & Co. - Mamilton and Winnipeg I

Opening New Accounts

Your business will not grow unless you do add new customers constantly. The
old ones will drop out with surprising regularity and those that remain will not in- ;
crease their purchases materially. {i 8

Have a good live talk about your goods in THE GROCER every week. All the best
grocers in Canada will read it, and if what you say is werth while, they'll steadily be
influenced in your favor.

You will find THE GROCER the most powerful agent at your disposal in the culti-
vation of new accounts.

OCEAN MILLS

WHITE SWAN BPICE
AND CEREALS, LTD

White Swan, 15
flavors. 1 dos. in
bandsome eounter
oarton, per doz., 90c.

OT. CHARLES OOM
DENSING 00
PRIORS : |
8t. Charles Oream.
family dn.poreu.o

PERFUMED LYE

Per case

lcaseof 4 doz §3 0
3 cases of 4doz 3 40

: : 5 oases ormore 3 35 Mustard
Ocean corn starch, G;‘l;:: $3.60. rn. "nﬂ.hirriﬂ 's” (all OoLlI')ArN('; ;m EEEN'S o
er 1D. e ] IZ.
301b. wood palls.... .. el Y vy D.SF., 1b. tins 140 F.D. {Ib. tins.. 1 45
Pure assorted jam, 1-ib. ;lul hn. two ti ts on applica- ** 4-lb. tins 2 50 Per jar
d0Zen N CRBE.......vveueurrrunanes 175 11b. tins 5 00 Durham, 4lb. jar 0 75

F.D., {-1b. tins.. 0 8 1-1b. jar 0 25

Jolly Powders Lard

N. K. FAIRBANK 00. BOAR'S HEAD
LARD OOMPOUND.

Medium, cases 2 dozen
Large, cases 1 dozen....
Ba

IMPERIAL DESSERT JRLLY

ecounce
bhz

[N~ 13

EER

Prd
H.P Bauce, pac’ ed in cases cf 3 doz. 81 %0

90
H.P. Pickle, packed in cases 2 doz. pts. 3 35
H.P. Pickle, packed in cases 3doz tpts 225

PATERSON'S WORCESTER SAUCE

nt bottles, 3 and 6 dozen cases, d:
mzbocu&domm:?du. ou g%

8oda
OOW BRAND
Case of 1-1b. contain-

| ing 60 packages, per
box $3.v0. e

Assorted flavors—gross 10.75.

Soap

The GENUINE. Packed 100 bars to case. , ' "0 13 !1 {’OSI
I Toasties |
L 1

Case of o‘g-ll'. con-
taining 120 packages
i per box £3.00. e
Cas- of 1-1b. and }-1b !
containing 3u 1-b.

and 60 %-1b packages l
A6 . i pel'lxoxﬁgi‘s(l(lk 31
ase of 5c. packages, containin es, ¥ ’
7. per box 23.00. e g

Grape Nuta—| 00; N % lows..
Poot Toasmies o, 18 B0I6. " T e,
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TRADE MARK BRAND

THE CANADIAN GROCER

WOOD'S

- % il b

. | HOLLANDER
“wi7*  COFFEE

TP s No. 428 8t. Paul St. Montreal

)

Fragrant, Pungent, The Choloest of the

Deliclous ! Choloe.
Imported and Roasted by

THOMAS WOOD CO., LIMITED

Floriola soap, pergross .....
Straw hat po , per gross

Soap and Washing Powders

A. P. TIPPET & CO., AGENTS

Maypole soap, colors, per gross...... $10 20
.'lnyfolo soap, black, per gross...... 1530
Criol

BOBD, PEr GTOBB. . ... .ovvunrnien 10 20

H\l
\( (])S
7PURE

Starch
EDWARDSBL BO STARCH CO., LIMITED
Laundry Starch Per Ib
No. 1 white or b‘ue 4-1b. carton. 03 06’
No. 1 white or blue, 3-1b. carton. .
Canada laundry. «o............cu0
Silver gloss, 6-1b. "draw-lid boxes.
Silver gloss, 6-1b. tin canisters. .
Edwardsburg silver gloss, 1-1b. pl
Kegs silver gloss, large crystal. . ...
Benson's satin, 1-1b. cartons. .. ....
No.i‘hiu. bbis. and kegs........
Ca white gloss, 1-1b. pkgs. ...
Benson's enamel, per box... 1 50to
Culinary Starch—
Benson & Co's. Prepared Corn.....
Canada PureCorn.................
Rice Starch—
Edwardsburg No. 1 white,1-lb. car. 010

BRANTFORD STARCH WORKS, LIMITED

o
$85

o weoecocoeogoooo
S SRESRSSSHA

=]
=

Canads Laundry, boxes of 401b . 0 05}
Acme Gloss Starch—
1-1b. cartons, boxes of 40 1b..... 008
Finest Quality White Lasndry~—
S»lhe-nilurltﬁmofﬂlb.... 0 96}

1-1b. fancy cartons, cases 30 1b. 00}
Hb wytmnh.“nnu 00
wydnmu. th drumsticks

Ou-lm'oul.ﬂm,pn'nu‘..... 85 00
Ounses 4 doz. each, ovals, percase...... iw

For eharges for inserting quotations is ulia dept. apply to Advi. Manager, The Cansdian Groecer, at our nearest oln.

gru\rn Il.al:ell 1'and {’s... 023
11k, rown lLabel

x Green Lah(l l-i and il R
CANADA FIRST Red Label, s 080

A 3 .li‘AroM'l. MARTIN & OIB, LTD.
The Aylmer Con apan Teas—
daenge:lm\hlk Vioctoria, hf-c, 90 lbs ......
Co., Ltd Princess Loulse, ht-c, 80 Ib
Per case

Canada First
Evap. Cream

family size.. 3 50
O A ;mﬂoulely Powdar...,....... ”7;'..'
vap. Cream Gold Dressing wder &
medium size 4 8) BLUE RIBBON Rmnhum " s | B
( nnuh First Evaporated Cream, hotel TEA 00., ;?,
...... Moot s 3 70 MONTREAL “\
( nnadl First Evaporated ream, baby | B9
B s rivinsanens brsRsasine 200 Wholesale Retall "l‘O:o“ ;_%OD IS
'B:nad.‘ First Conde: m.ul B : vee 090 0% " F’
aver Condensed Mil boe s saves on 035 g‘.
tosebud Condensed .\hlk ............ - 024 030 lm“’d Eﬂ
035 0385 R
Stove Polish 0% 04 Wood's Prim %
Per 035 0 50 per nd ﬁ
Rising Sun, No. 1 cakes, } & } grs. bxs. og 08 wholesale ., Te b
Rising Sun, No. 3 cakes, gross boxes. . 0 0% tail 80c.; Golden
No. 5 Sun Paste, } gross boxes. ........ o 100 Rod, 38¢c. and 80c ;
No. 10 Sun Puw. { gross boxes........ de- 0c.
and 40c. Packed

in §-Ib. tins. All grades—either black, greer
or mixed.

GILLETT'S CREAM TAKIAR

Per doz
lb paper pkgs.,4doz. incase........ $0
ptporpkn.ldor.lneuo ........ 180
4 doz. }-1b. paper pkgs. i
S doz b, NW'M}W' P‘? 2
'erdoz
Retal #-1b. cans with screw covers, 4 doz. in
JAMES DOME BLACK LEAD ! SN R e e
6a size, gross, $2.40. size, gross, $2.50 id Label 1'sand 85o. 50e. 11b. clnl'h.hncnveoun,ldm.ln
. ‘I;A' b[.??d ":du.:d i :a. ’ﬁ ......................... = 37
yru, reen ] 's 'er 1b
EDW ARDSBU R -u’m H CO., LTD Sih. mm"'““'"“" “““ 0%
2 3 p A Oold'l'lu,ﬁ'l 35c. 1.75 50c. 350 10-lb. 'ood.n
“Crown "~ Brand Perfection Syrup Gold Tins, 3's 85¢. 1.05 50c. 1.50 25-1b. wooden
Barrels, 700 1bs 0 03} per 1. Gold Tins, 1's 36c. each  50c. each 100-b. kegs......
Half-barrels, 350 ibs.. .. ... e DS Gold hb.l‘ i's 18ces. 361b. 25cea. 501b. 360Ib.barrels..........................
i-barrels, 175 1bs. .. 003 Red Tins, §'s 35cea. 701b. 50ces. 1001b.
l~..1. 2Bibs.......... f 120 each  Red Tins, §s 18cea 79lb. Woes. 1.001b.
38} 1bs. .. s ; l 70 THE QUAKER OATS CO.
Plain tins, with label Per case “ ces—Quak
- 21b. tins, 2 doz. in case. ... .22 MELAGAMA TEA 8. lnnl = or oats, ',rl.“( t?'(:r!:-l}l'm
L 2 60 Loy 410; QulkerBuLY 's, 3.
- i’ - ;_ : 230 MINTO BROS., u.dedn;e m.a-mu-.m
J 45 ProntBt. East Quaker Oom Flakes, 36's, (11 case

; : 4 case free, dahvond). Banner osts, 20
l‘tlf b ':.I:?“Kﬁ premium) 4.10; Saxon 90's, (with premi
delivered pﬁves, ‘An;,)c:':,omy.""‘l join 580; food, 18's, 2.36

24, 3.25, Gracksd s eat, M's, 3.60; Homi!
w hulmul« R.-L&’nl 24's, .40 ; Puffed rice, bris., i’lh. each, uc'fi

030 1
0 080 ' 800
Brown Label, I's and §' 8025 %0 3 1lbe. & is. 040 060 o
rown Lal sand §s =) J “ 11 040 0
Green Label, 1's and §s....... 021 03 “ - ul."l.f 0% o080 T S SINEANT OF CANADA,
Blue Label, 1's, 4'%, i'sand i's. 030 040 “ P js 035 05 RT . B A O
Red Label, I's and b 03 05 " *  1lb,$s,4s 030 040 Che
Gold Label, §'s veeen. 044 O €0 " o s 025 030
Red-Gold Label, }'s........... 058 0¢t0 " " ’lbo ...... 04 03

Ceylon ‘l'n, in
1 and §-1b. lead
packages — black

SEFLCESEELESSES

Blue Label, §'s...0.0 0000000 021 028
Or:fngeblbol Isandds.....023 040 Ynﬂ.lulmt ...... .115
Blue Label, 1's............0000 020 03 Gold 's Oream Yeast, § dos. 115

64



THOMAS WOOD
& 00, LTD

Montreal and
Boston

WoodsPrim
per pound

and 40c. Packed
ither black, greer

Per case
$7 2
Perdoz

JATS CO

r oats, 36's (or2-18
s, (with premium

, %0's, (with premi
fast food, 18's, 236
, Baxon wheat food
s, 360, Homin
, 5 |be. each, 23c |
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® BRANCH

ill!tt:lltttt:&!

oS ':’;.".
Lonilf Ao,




.,.‘?.»f,.n._.t.. .,
FRYL M%.r..aﬁ%«.h” L!u.v oo ﬂ.% .
I R RS PR G R
RN «..»..,m..ﬁ..,u»f.‘” LN ﬂﬁﬁoﬁﬁv_sbﬁ.%gwﬂﬁunm o .

0

ST A NI
R RO

R

s

7 -7 ORI LR LY
B TR SR RS

b

abovefqim to
would pay a subscription

The

A MR




