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Canadians have built

a powerful, modern
economy. We are connected
by steel and micro-fibre,
asphalt and satellites.

We are united by a
determination to forge
stronger international
trade and investment

partnerships. Canadian

governments and our
business community are
working as Team Canada
to ensure that Canadian
excellence meets
international

requirements.

Jean Chrétien
PRIME MINISTER OF CANADA







|NTRODUCTION

Canadian businesses are successful players in the international
marketplace. Canada now exports more on a per capita basis than any
other country in the world. Exports continue to grow at unprecedented
rates, now accounting for more than one third of our gross domestic
product compared to one quarter five years ago.

Canadian Excellence outlines the strength and competitiveness of Canadian capabili-
ties in seven sectors: transportation, energy, telecommunications and information
technologies, financial services, agri-food, environmental industries and education.
These are among Canada’s top-performing sectors, though they by no means
represent all our areas of success. Canadians also excel in mining, construction and
architecture, to name but a few additional sectors of Canadian expertise.

Our companies bring more to the table than good products and services — they bring

a willingness to adapt their products and services to meet specific customer needs, to
transfer technology and to form strategic alliances. They can provide training and help
develop creative and lasting business partnerships. In summary, Canadian businesses
make good partners.

Canada is also an excellent place to invest. It has one of the most open and
competitive business environments in the world. Canadian firms have access to the
large North American market and excellent sources of supply. Many multinational
firms have awarded North American or global mandates to their Canadian subsidiaries.
Our cost competitiveness is at its highest level in decades. Canadian productivity has
surged in recent years.

Canadian Excellence should help you gain a greater appreciation of the breadth

of Canadian expertise and the possibilities of partnerships with Canadian firms.

| encourage you to consider what you can achieve in your market by teaming up with
Canadian companies. Contact our Canadian Trade Commissioners located at more than
125 offices around the world (see list on pages 38 and 39). They would be pleased to
help you identify and contact potential Canadian partners. They are experienced

hands at putting Canadian excellence to work to our mutual benefit.

The Honourable Roy MacLaren
MINISTER FOR INTERNATIONAL TRADE

—







Transport

The first bond of Canadian nationhood was a transcontinental
railway built across this huge and rugged country late in the
19th century. Since then, efficient, reliable transportation has
been a priority. To be competitive, Canadians have had to
develop transportation systems and vehicles that move
people and goods quickly, cheaply and safely, over long
distances, in all kinds of weather.

Necessity has created first-rate capability. Canada now has
more kilometres of road and railway track per person than do
most other countries, including the United States. Intermodal
passenger systems, including subways, buses or commuter
rail lines, exist in every major city. The Trans-Canada Highway,
completed in 1962, is the longest national highway in the
world at 7,775 km.

Canadians have remained at the forefront of developments

in transportation throughout the 20th century. They have
developed the most automated light-rail and subway vehicles
available. Canadians have designed new transportation
systems accessible to seniors and travellers with disabilities
and have developed transit buses that operate on natural gas.
Just as important, they are hard at work developing solutions
for the transportation challenges of the 21st century.

CANADA

CAN PROVIDE THE
ELEMENTS THAT
MAKE AN URBAN
TRANSIT SYSTEM

SUCCESSFUL.

Canadian Excellence

LAND TRANSPORT ‘
Rail and Urban Transit

In 1994, the rail and urban transit sector of Canada’s transportation |
industry shipped approximately $2.2 billion worth of goods, of |
which more than 70 per cent was destined for foreign countries.

The U.S. market is Canada’s top customer, but countries in Asia

and Latin America have shown an increasing interest in Canadian

capabilities. Canadian sales to non-U.S. markets have increased
significantly since 1993, particularly through the design, engineer-
ing and construction of ready-to-operate transit systems.

Some major products offered by the Canadian industry include:
* RAIL ROLLING STOCK: PASSENGER AND FREIGHT,
* TURN-KEY PASSENGER RAIL SYSTEMS,

* BUSES: LARGE TRANSIT BUSES; LOW-FLOOR AND ALTERNATE-FUELLED
BUSES; INTERCITY COACHES AND SCHOOL BUSES,

* DIESEL LOcOMOTIVES: D-C AND A-C TRACTION,

* SIGNALLING AND COMMUNICATION SYSTEMS,

* ADVANCED TBA!N-CONTROL SYSTEMS.

Canadian companies export far more than the vehicles on.which
urban transit systems are based. With showpiece urban transit
systems in Canada, Turkey and the United States and work under
way in Malaysia, Canada can provide the elements that make an
urban transit system successful — including Canadian experience.

The Canadian automotive industry is the sixth largest in the wo
It is Canada’s largest manufacturing sector and most prolific
exporter. The total value of shipments in 1994 was $65 billion of
which 95 per cent was exported. :

This sector is fully integrated and rationalized on a North A
basis. Many best-selling vehicle models in North Ameri

made in Canada. U.S. car and truck manufacture
Canadian-made parts. These are manufactured i
Canadian companies deliver superior qua

While the United States imports new vehicles from Canada, many
overseas customers are more interested in Canada as a source
for replacement parts, accessories, and service and repair
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equipment. Canadian aftermarket sales and services were valued at
$21 billion in 1994. Canadian firms specialize in garage, repair and
diagnostic equipment. Canada also has an extensive tool-and-die sector.

Canadian manufacturers are essential to the highly successful North
American automotive industry. Canada’s expertise is widely understood
and utilized in the United States. Many other countries, including Japan,
also appreciate that the Canadian automotive industry is a place to buy
and a place to invest. Japanese automaker Toyota recently opened a :
new engine plantin Canada and has announced plans to expand its
current assembly plant to a full-scale production plant. Honda also has
a major production facility in Canada.

AEROSPACE AND DEFENCE EQUIPMENT

The Canadian aerospace and defence industry has made an important
international contribution in several specialized sectors. Canadian firms
are busy increasing the number of areas in which Canada enjoys a
world-class reputation.

Television viewers around the world have seen astronauts doing
intricate manoeuvres outside their spacecraft with the famous
Canadian-built robot arm, the Canadarm. This is only one example of
Canadian aeronautic success.

Other examples include: ‘

« Bombardier, the parent company of Canadair and de Havilland, is a major Canadian-controlled 1
global aircraft manufacturer. It has the world's largest market share of deliveries and orders for
30- to 50-seat turboprops and jets. The company has achieved particular success with the
Canadair Regional Jet and the new, longer-range, enhanced version of the Challenger Business
Jet, the Challenger 604. A new high-speed, 70-seat turboprop, the Dash 8 series 400, was
launched in June. A new long-range executive jet, the Global Express, is expected to be
available within a year.

CANADA’S
AEROSPACE
INDUSTRY IS THE
SIXTH LARGEST IN
THE WORLD. WITH A
GLOBAL REPUTATION
FOR EXCELLENCE,
SERVICE AND THE
HIGHEST QUALITY
STANDARDS,
AEROSPACE

AND DEFENCE

HAVE GROWN TO
AN ANNUAL

$11.5 BILLION
INDUSTRY IN
CANADA. ABOUT
70 PER CENT OF ALL
PRODUCTION IS

EXPORTED.

Canadisisan Excellence

* Bell Helicopter Textron (Canada) designs and manufactures Bell Textron's entire line of
civilian helicopters, sales of which account for 50 per cent of the international market.
A new Bell 430 intermediate and Bell 407 light helicopter are being developed.

* Pratt & Whitney Canada has a 30-per-cent share of the world market for small gas-turbine
engines, which power the world's fleet of regional aircraft, military trainers and helicopters.

* CAE Electronics Ltd. is the
world's leading designer and
manufacturer of sophisticated
commercial and military aircraft
flight simulators and training
devices. These simulators feature
the latest technology in areas
such as digital motion, control
loading and seund systems.

Canada is partiéular._iywell known for its training capacity. Several
firms specialize in fields such as flight simulation and air traffic
control, diagnostics and pilot training. Canada also provides other
training and consulting services in a;r namgatlon aviation
meteorology, and airport pianmng, desngn, opefataons, malntenanee
and management. ;

Canadian defence firms have developed subsystems and compo—
nents for spemallzed markets in which they are — or soon will be
world leaders. Canada is partlcula;Iy ‘competitive in light armnured e
vehicles, marine systems and platfor],l m‘armatlcs aircraft

upgrade programs, precision optics; robotic syStems exploswe*
and narcotics-detectors, shipboard systems acoustics, cﬁmmmu-
cations systems, helicopter haul- dewn systems and avionics.

their productlon so they have commermal as wella
applications, m&reasmg their export potentlal andt
survive defence hudget cuts. 2

SERVICES

Canadian-man
aeronautics sy
experts around
These consultants — who have gained expertise by overcoming
transportation problems in Canada’s wide and difficult terrain —
provide insight and assistance to clients around the globe.
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Efficient exploitation of oil and gas reserves depends upon keep-
ing up with the rapid pace of technological change in the industry.
Canada is at the forefront of the latest developments in enhanced
recovery techniques and oil sands extraction.

Canada offers a variety of machinery and services used in
exploration, drilling, servicing, producing and processing.
Canadian exports include geophysical prospecting equipment;
drilling rigs and ancillary tools; pumping machinery; cementing
and well-fracturing units; field processing components such as |
dehydrators, separators and treaters; and driller and processing
equipment for offshore drilling platforms.

Canadian firms also have first-rate servicing capabilities,

services (mud, cement, logging, testing, coring and fishing), and

i

|

|

|

A HIGHLY TRAINED particularly in pre-drilling exploration and preparation, drilling
CONTINGENT OF

Canada is a land of vast energy reserves, from hydroelectric well-completion services (perforating and stimulating).

power to tar sands, from huge natural gas deposits to a ,
unique nuclear capacity. Canada has become a leader in the |
multifaceted field of energy development. Canadians have firms operate international-
|
l

CANADIANS IS

ACTIVE IN EVERY More than 1,500 Canadian

. AREA OF OIL AND . ]
designed, built and now operate a huge network of pipelines ly, offering other countries
— including the world’s longest petroleum pipeline and a GAS EXPLOITATION. the opportunity to increase
natural gas pipeline system that supplies 45 per cent of North ; efficiency and develop new
American natural gas requirements. Canada’s private-sector , capabilities. A highly
and public utilities are working with partners around the . trained contingent of

world to develop and upgrade their power systems. Canadians, from top-level

managers and profession- : e
als to skilled workers, is active in every area of oil and gas

OIL AND GAS exploitation. Engineers and consultants can assess the
_ commercial viability of oil and gas reser\iesf'_a"nd the means to
The world’s first oil well was drilled in the Canadian community of Oil improve the production of existing projects. Canadian comp
Springs, Ontario, in 1857. Before long, Canadians who had helped develop can help build and operate sophisticated pipelines over long
Canadian petroleum resources were exporting their expertise to other 1 distances and can also help gather, process and market natural
countries. For more than a century Canada has been working with other gas and petrochemicals. s =
countries to develop oil and gas reserves. Now Canadians are also ) ‘ : o o P s
applying their technological, financial and managerial expertise in ; In 1994, foreign customers bought Canadian faquipmerit and =
transmission and distribution in places as diverse as Argentina, 1 services worth approximately $1.2 billion — eight times the level of ;: ;

e

exports recorded only eight years earlier. These sales have been
supported by the willingness of Canadian firms to transfer technol-
ogy, provide training and offer reliable after-sales services.

Malaysia and Australia.
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Joint ventures are a Canadian specialty, born of the necessity to tackle
large projects drawing on many sources of capital. Canadian companies
have established foreign subsidiaries and joint ventures in diverse
markets such as the United States, Europe, India and Southeast Asia.

Canadian companies will manufacture equipment such as drilling rigs
and field processing units at home or abroad to suit local requirements.
They also have a worldwide network of agents, distributors and service
companies to ensure that parts and services will be readily available to
overseas customers.

Canadian companies are world leaders at developing specialized equip-
ment related to three characteristics of Canada’s petroleum resource
base: an abundance of sour gas, heavy oil and oil sands deposits.
Specialized equipment for extracting oil from tar sands and gathering
and treating sour gas is currently being exported to India, the People’s
Republic of China, Russia, Azerbaijan and Kazakhstan.

Canadian expertise also extends into the areas of primary and
secondary recovery of conventional oil. Canada has a well earned
reputation in the fields of advanced fracturing technology, as well as
directional and horizontal drilling for the recovery of oil and gas from
difficult formations and depleted wells. Top motor drives, software
products, computer-controlled automatic coring devices and automated
pipe-handling systems are all areas in which Canadian firms have made
significant advances. Much of this technology and many new techniques
have been developed in co-operation with overseas customers.

ELECTRICAL POWER

Canadians have developed a wealth of knowledge and experience in
building systems that generate, transmit and distribute power. They have
designed, built and operated some of the world’s largest and most
complex electrical projects, such as the James Bay and Niagara Falls
projects in Canada. Canadian consulting engineers, government utilities,
private manufacturers and construction firms are working in more than
70 countries around the world. Canadians are sought after partners
because they are not only experienced and have the latest equipment
and technology, but also because they are willing to transfer that
technology.

e p—

CANADA, THE
WORLD’S LARGEST
PRODUCER OF
HYDROELECTRIC
POWER, IS ALSO
THE THIRD-LARGEST
PRODUCER OF
ELECTRICITY FROM

ALL SOURCES.

Canadian Excellence

Canadian utilities specialize in generation technologies for hydro,
nuclear and conventional thermal power and are regarded as
international leaders in AC and

DC transmission lines and
long-distance and high-voltage
transmission. Canada is a vast
country and its utilities have had to
develop innovative transmission

systems that operate efficiently
and reliably in extreme heat, cold
and high humidity. Canadian firms
are innovators in th%&m
of technology and sys
save energy, imprd;ve efficiency
and control emissions.

Canadian power ce ,,Jf'kp’lanie‘s are competitive in all areas related to
generation, transmission and distribution equipment, and profes-

sional services. Canada specializes in the design and constru&n ”
of highly engineered, high-teqﬁilnology specialty equipment, includ-
ing custom-d‘ signed hy ithine generators, power boilers, gas

goods an
China, Indon
exports incluc

* CONVENTIONAL AND ADVANCED TECHNOLOGY BATTERIES,

* FUEL CELLS.



Telecommunications
Information

a n d
Technologies

PHOTO COURTESY OF
Cover 1o Cover DesiGN
CORPORATION

e e S

Staying on top of information and telecommunications
technologies is essential to building an infrastructure that
makes countries competitive in international markets. Working
from a sophisticated base in Canada, Canadian companies
have helped upgrade information and telecommunications
systems around the world.

Canadians have been setting the pace in some of these
industries for more than a century. The very first telephone
call was placed in Canada by Alexander Graham Bell, the
inventor of the telephone. Canadian information and
telecommunications companies have built on these kinds of
historical achievements. They have remained innovative and
cost-efficient. They continue to win large numbers of foreign
contracts, many of them in highly competitive U.S. markets.

One need only look at a map to see that improvements in
Canada’s communications systems have had to overcome
challenging geography and climatic extremes. They have
done that successfully. Canada’s recent telecommunications
breakthroughs have coincided with advances in information
technologies that include software products, computer
services and new media, geomatics products, computers,
peripherals and instrumentation, and electronic components.

CANADA’S
TELECOMMUNICATIONS
SYSTEMS PROVIDE A
WIDER ARRAY OF
SERVICES TO A
BROADER BAND OF
CUSTOMERS THAN IS
AVAILABLE IN ANY
OTHER COUNTRY IN
THE WORLD.
VIRTUALLY EVERY
HOUSEHOLD IN
CANADA 1S

CONNECTED.

Canadiaean Excellewnce

TELECOMMUNICATIONS

In 1994, the U.S. Mesa Research Group concluded that Canada
ranked first in both the comprehensiveness and quality of its
telecommunications systems when compared to five other
countries: the United States, Japan, the United Kingdom, Germany
and Singapore.

Canadians are very demanding about the scope and quality of
their telecommunications capacity — 99 per cent of households
have telephones (Canadians are the heaviest users of telephones
in the world) and 92 per cent have access to multiple television
channels through cable networks. Companies in Canada are :
active around the world in countries such as the United States,
Britain, Brazil, China, Thailand and the Philippines, installing the
same kinds of efficient communications networks that Canadians
have come to depend upon. | ‘

Recent Canadian telecommunications “firsts” have included:

* THE WORLD'S FIRST DOMESTIC DIGITAL MICROWAVE
NETWORK (1971),

* THE WORLD'S FIRST NATIONAL GEOSTATIONARY SATELLITE (1972),

e THE WORLD'S FIRST PACKET-SWITCHED NETWORK (1972),
+ THE WORLD'S LARGEST CONTIGUOUS CELLULAR NETWORK (1990),

* THE WORLD'S LARGEST POINT-TO-POINT AUTOMATED TELLER MACHunéﬁ |
(ATM) NETWORK (1993), ’

* THE WORLD’S MOST COMPREHENSIVE FIBRE-OPTIC NETWORK (1994),

* THE WORLD’S MOST POWERFUL GEOSTATIONARY MOBILE
COMMUNICATIONS SATELLITE (1996).

More than 90 per cent of Canada’s telephone networ h?
been digitized. Coast-to-coast fibre-optic networks provid !
range of commercial services as well as the necessary bandwidth
required to develop and test tomorrow’s high-speed multimedia
services.
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Canadian financial institutions offer a variety of products and
services that have made them attractive to customers and
investors around the world. They not only offer lucrative
investments, they also offer safe investments. As a result,
Canadian financial institutions are one of Canada’s leading
export earners.

Banks...insurance companies...trust companies...
co-operatives...stock exchanges: no country can claim safer
financial institutions than those regulated by the federal and
provincial governments of Canada. Canadian legislators are
very attentive to the rules and regulations that govern
Canada’s financial sector. They are determined to maintain
a system that is both stable and encourages competition.

Canadian financial institutions have built a significant
presence abroad over the past several decades. Liberalization
of financial regulations in North America, Europe and Asia is
providing foreign clients with greater opportunities to take
advantage of Canadian financial services. The Canadian
system itself has opened up in recent decades, to the
advantage of consumers.

CANADIAN
FINANCIAL
INSTITUTIONS
MANAGE EFFICIENT
AUTOMATED
SYSTEMS SPANNING
LARGE NETWORKS

OF BRANCHES.

Canadian Excellence

Canada’s six major banks have all established foreign commercial

operations, most of them in a variety of countries on several
continents. Canadian life insurance companies, major investment
brokers and trust companies operate virtually everywhere in

the world.

These institutions have responded to the growing interest of
foreign investors in Canada as a secure, low-restriction market
offering attractive returns and an opportunity for risk diversifica-
tion. They have also responded to the growing demand for
competitive, reliable financial services in other countries.

While there are difference
Canadian institutions, there are a -

* Banks focu ‘rr.f ¥ rrd mvestment bankmg serwces for both Canadfan and _
international afsq offer fare/gn exchange and treasury servrces trade
credit, guararrt‘_ S and acc ptances.

* Trust companies offer pnvate and merchant banking, investment services and a range
of advisory services both to international and Canadian clients. .

* Life insurance companies sell individual policies and annuities to Iar:a[ customers
either directly, through brokers, or through carporate emglayee benefit pla s d

* Brokerage houses offer Canadian sec
— to international and Canadian

ties fromaﬂser countnes

] errrflnanma"'!“iﬁstitUtions far
e_y used to be. Canadran

The Canadian Deposito : A
mated facility for.the electronic clearing of security transactions
and the custody of securities. This facility helps reduce clearing
costs through its efficiency and protection against fraud

and corruption.







Canada is a leading producer and exporter in the increasingly
sophisticated international food and beverage marketplace.
Canada is not only the perfect place to shop for competitively
priced products and technology, but it also presents enticing
investment opportunities and partners willing to form
strategic alliances.

In 1994, Canadian companies recorded $15 billion in agri-food
sales mostly to customers in the United States, Japan, the
European Union, China and Mexico. The industry expects to
meet its $20-billion target by the end of the decade. The secret
to Canada’s success has been a combination of high quality
foodstuffs and dramatically increased efficiency in

processing them.

Canadian-based agri-food companies have gained preferential
access to the entire North American market of 370 million
consumers under the North American Free Trade Agreement.
To serve this rich and demanding market, Canadian businesses
offer first-rate, innovative products at competitive prices.

Many Canadian companies have recognized that success in
North America can be duplicated in markets around the world,
where the demand for value-added foods and beverages is
booming, especially in emerging economies. Here are some
sectors in which Canadian agri-food interests are
internationally competitive:

Canadian Excellence

CEREAL GRAINS

Canada’s international reputation for high quality wheat is
undisputed. Canadian grains and oilseeds and their products are
known for their consistency and superior quality. In 1994, foreign
customers bought close to 36 million tonnes of grain, oilseeds and
related products worth nearly $7.8 billion.

Many nutritionally and functionally superior grain varieties will
emerge from ongoing work by a Canadian research network. This |
network, operating within a long Canadian tradition of developing 1
new grain technologies, has committed itself to widening |
ssors’ current competitive advantagés in quality
developed cereal grains th t possess superior
ocessing characterlstncs New food
" bemg derived from both
‘lﬁOdlfled grains.

Canadian{
and cost.

L KYPBC i

P—

traditional and genetica

Canadian grain processmg mdustrles include wheat, corn and oat =
milling; malting; and blscmt bre v fast cereal, pasta, gluten and : \
starch. Current technology maximizes quahty and productlon in &4 1
\
|

these areas and is adaptable for use around tf

SEAFOOD

decline of!
combined new overseas pr
on aquaculture to strengthen its position in the marketplace. Often,

alliances forged with foreign firms have created new sources of
supply and new potential for demand.

............................ 27 J
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Agri-food

VEGETABLE OILS

Canada is internationally known for the development of canola, a superi-

gttt 0000 or oilseed, as well as many products derived from canola. Canola oil has
become a popular vegetable oil worldwide, both for direct consumption
and for use as an ingredient in many processed food products. Research
and development under way in Canada will lead to new edible oils with
superior nutritional properties, as well as a new array of non-edible
vegetable oil products for industrial use.

MEAT AND ANIMAL GENETICS

Canada is a high-quality supplier of meats to world markets. The experi-
ence of Canadian livestock producers and meat processors and the
application of state-of-the-art technology have contributed to Canada’s
reputation for excellence. Canada continues to develop new processing
technologies in areas that include finished product handling, preserva-
tion and packaging. Canadian firms export both technology and
consumer products, often to non-traditional markets.

With 16 per cent of the world market, Canada is the world’s second-
largest pork exporter ($621 million in 1994). The strength of these sales

is based on Canadian pork producer’s efficient production methods,
access to economical feed, modern technolagy, strict inspection
standards and superior breeding stock. Canada’s cattle-breeding genetic
exports are rising; semen exports were over $30 million in 1994, and
embryo exports are approaching $5 million.

Canada’s meat processors specialize in products made from red meats,
including beef, veal, pork and lamb. Meat processing companies make a
wide variety of meat products ranging from fresh or frozen meat to
processed, smoked, canned and cooked meats, as well as sausage

and deli meats.

PROCESSED FOODS AND BEVERAGES

The Canadian processed food and beverage industry has grown signifi-
cantly during the first half of the 1990s. The value of annual exports
increased by $2 billion between 1990 and 1994.

Canadian Excellence

Meat and poultry products top the list of shipments by Canadian
processors, followed by dairy and cereal products, including flour,
baked goods, breakfast cereals, feeds and pasta. Other important
exports include wines and spirits, fruits and vegeta-
bles, seafood products, soft drinks, confectioneries,
vegetable oils and snack foods.

Canadian companies make good paftners. While
Canada’s larger processors ship a variety of foods,
many smaller firms have become competitive by
using flexible processing equipment and adaptable
production facilities. This ﬂex;blhty often allows -
uce a vamet'\}nf products. By adjusting
production fa llmés smailer firms can process private-label
brands for retailers and other manufacturers under co-packing
agreements, and respond more quickly to specialized produet and
market opportunities.

RESEARCHAND DEVELOPMENT

Canadian adva in food and“beve‘rage“
second to none. &nadlan umversmes, in
excellence and gcwernment researc

approach to techn%og cal in

industry. But because this ll‘fﬁry

Canada and partnerships abroad, entrepreneurs and consumers in
other countries are also taking advantage of Canadian advances

in this field.
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CANADA IS A
WORLD LEADER IN
BIOTECHNOLOGY,
REMEDIATION,
MONITORING AND

INSTRUMENTATION.

Canadian Excellence

AIR QUALITY MANAGEMENT

The majority of air quality management equipment manufactured
by Canadian companies can be grouped into filters, extractors,
specialized scrubber components and some precipitators.
Canadian companies have expertise in managing sulphuric emis-
sions and the effects of acid rain, as well as in advanced industrial
filtering systems.

Canadian air quality management firms have developed innova-
tive, cost-effective solutions in emerging sectors, including:

* CONTINUQUS EMISSIONS MONITORING WITH PROCESS CONTROLS,

* BIOFIL
* BIOME

o ED PARTICLE FILTERS.

through recycli;
stringent regulatior
management one of ;
environmental indus adian companies’ emphasis to
date has been on the Americ rketplace, Canadiar

waste equipment and

Canadian expertise in solid \

* COMPC AND RECYCLING

[ERY FACILITIES,










Algeria, Algiers
Argentina, Buenos Aires
Australia,

Canberra

Sydney
Austria, Vienna
Bangladesh, Dhaka
Barbados, Bridgetown

Belgium, Brussels

Brazil,
Sao Paulo

Britain, London
Cameroon, Yaoundé
Chile, Santiago
China,

Beijing

Shanghai
Guangzhou

Colombia, Santafe de Bogota

Costa Rica, San José
Cote d'lvoire, Abidjan
Croatia, Zagreb

Cuba, Havana

Czech Republic, Prague,

Denmark, Copenhagen

Dominican Republic, Santo Domingo

Ecuador, Quito

Canadian

Trade

Commissioner

Sexvyc e

Tel: (213-2) 69.16.11
Tel: (54-1) 805-3032
Tel:(61-6) 273-3844
Tel: (61-2) 364-3000
Tel: (43-1) 531-38-3000
Tel: (88-02) 883638
Tel: (809) 429-3550

Tel: (32-2) 741.06.20

Tel: (55-11) 287-2122
Tel: (44-171) 258-6600
Tel: (237) 23-02-03
Tel: (56-2) 696-2256
Tel: (86-10) 532-3536
Tel: (86-21) 6279-8400
Tel: (86-20) 666-0569
Tel: (57-1) 313-1355
Tel: (506) 296-4149
Tel: (225) 21-20-09
Tel: (385-1) 477-884
Tel: (53-7) 33-2516
Tel: (42-2) 357-685
Tel: (45-33) 12-22-99
Tel: (809) 685-1136

Tel: (593-2) 506162/3

Egypt, Cairo
Ethiopia, Addis Ababa

Finland, Helsinki

«‘France, Paris

Gaben, Libreville
Germany,

Bonn

Diisseldorf

Munich
Ghana, Accra
Greece, Athens
Guatemala, Guatemala City
Guyana, Georgetown
Haiti, Port-au-Prince
Hong Kong
Hungary, Budapest
India,

New Delhi

Bombay
Indonesia, Jakarta
Iran, Tehran
Ireland, Dublin
Israel, Tel Aviv
Italy,

Rome

Milan

Jamaica, Kingston

Japan, Tokyo

Abroad

Tel: (20-2) 354-3110
Tel: (251-1) 713022
Tel: (358-0) 171-141
Tel: (33-1) 44.43.29.00
Tel: (241) 74-34-64/65
Tel: (49-228) 968-0
Tel: (49-211) 17 21 70
Tel: (49-89) 29065-0
Tel: (233-21)228555
Tel: (30-1) 725-4011
Tel: (502-2) 33-6102
Tel: (592-2) 72081-5
Tel: (509) 23-2358
Tel: (852) 2847-7414
Tel:(36-1) 156-1251
Tel: (91-11) 687-6500
Tel: (91-22) 287-5479
Tel: (62-21) 525-0709
Tel: (98-21) 873-2623
Tel: (353-1) 478 1988
Tel: (972-3) 527-2929
Tel: (39-6) 44598.1
Tel: (39-2) 6758-1
Tel: (808) 926-1500

Tel: (81-3) 3408-2101

Kenya, Nairobi
Korea, Seoul
Latvia, Riga
Lebanon, Beirut
Malaysia, Kuala Lumpur
Mexico,
Mexico City
Monterrey
Guadalajara
Morocco, Rabat-Agdal
Netherlands, The Hague
New Zealand, Auckland
Nigeria, Lagos
Norway, Oslo
Pakistan,
Islamabad
Karachi
Peru, Lima
Philippines, Manila
Poland, Warsaw
Portugal, Lisbon
Romania, Bucharest
Russia,
Moscow
Saint-Petersburg
Saudi Arabia,
Riyadh
Jeddah

Senegal, Dakar

Singapore

South Africa, Johannesburg

Spain,
Madrid
Barcelona

Sri Lanka, Colombo

Tel: (254-2) 214-804
Tel: (82-2) 753-2605
Tel: (371) 783-0141
Tel: (961-1) 521-163
Tel: (60-3) 261-2000
Tel: (525) 724-7900
Tel: (52-83) 44-32-00
Tel: (52-36) 15-86-65
Tel: (212-7) 67-28-80
Tel: (31-70) 361-4111
Tel: (64-9) 309-3690
Tel: (234-1) 262-2513
Tel: (47) 22-46-69-55
Tel: (92-51) 211-101-4
Tel: (92-21) 561-0672
Tel: (51-1) 444-4015
Tel: (63-2) 810-8861
Tel: (48-22) 29-80-51
Tel: (351-1) 347-4892
Tel: (40-1) 222-9845

Tel: (7-095) 956-6666
Tel: (7-812) 325-84-48

Tel: (966-1) 488-2288
Tel: (966-2) 665-1050
Tel: (221) 23-92-90
Tel: (65) 225-6363
Tel: (27-11) 442-3130
Tel: (34-1) 431-4300
Tel: (34-3) 410-6699

Tel: (94-1) 69-58-41

Sweden, Stockhalm
Switzerland, Berne
Syria, Damascus
Taiwan, Taipei*
Tanzania, Dar-es-Salaam

Thailand, Bangkok

Trinidad and Tobago, Port of Spain

Tunisia, Tunis
Turkey, Ankara

Ukraine, Kiev

United Arab Emirates, Dubai

United States of America,
Washington
Atlanta
Boston
Buffalo
Cincinnati
Chicago
Cleveland
Dallas
Detroit
Los Angeles
San Francisco
San Jose
Miami
Minneapolis
New York
Pittsburgh
Princeton
Seattle

Venezuela, Caracas
Vietnam,

Hanoi

Ho Chi Minh City
Yugoslavia, Belgrade

Zambia, Lusaka

Zimbabwe, Harare

Tel: (46-8) 453-3000
Tel: (41-31) 352-63-81
Tel: (963-11) 611-6692
Tel: (886-2) 713-7268
Tel: (255-51) 46000
Tel: (66-2) 237-4126
Tel: (809) 623-7254
Tel: (216-1) 796-577
Tel: (90-312) 436 1275
Tel: (380-44) 212-0212

Tel: (971) 4-521717

Tel: (202) 682-1740
Tel: (404) 577-6810
Tel: (617) 262-3760
Tel: (716) 858-9500
Tel: (513) 762-7655
Tel: (312) 616-1860
Tel: (216) 771-0150
Tel: (214) 922-9806
Tel: (313) 567-2340
Tel: (213) 346-2700
Tel: (415) 543-2550
Tel: (408) 289-1157
Tel: (305) 579-1600
Tel: (612) 333-4641
Tel: (212) 596-1600
Tel: (412) 392-2308
Tel: (609) 252-0777
Tel: (206) 443-1777

Tel: (58-2) 951-6166
Tel: (84-42) 235500
Tel: (84-8) 242000
Tel: (381-11) 644-666
Tel: (260-1) 250 833

Tel: (263-4) 733-881

(* Office of the Canadian Chamber of Commerce.)
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