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|F your customers ask for your opinion 
as to the most highly recommended food 

for children say

Robinson’s 
Patent] [Barley

—Send us your customers’ addresses and we will 
mail them sample package. It's a seller once 
introduced.

Frank Magor & Co., 403 St. Paul Street, Montreal, Agents for tie Dominion

«« CROWN” BRAND
TABLE SYRUP

PUT UP IN TINS
2-lb. tlni ■ cum 2 do*. Alio In Brli.. %-Brli 
6 " “ “ 1 “ Keg» end Belle.

10 “ •• •' “20 .. h y ••
Freight peld on 6 caw end over to ell railway 

•tétions «est of North Bey.

is put up for family use in tins to suit large and small 
buyers.

As a table syrup it has no equal for
purity, flavor, color, and healthful, 
strengthening qualities.

Every Jobber knows ant! sells It.

EDWARDSBURG STARCH CO., Limited
ESTABLISHED 1SSS

35 Freetgt.Ieet 
TiMWTi, Set 0AMIINAL, Snt.

164 St. James street 
M0STS1AL. F.g.

CLASSIFIED LIST OF ADVERTISEMENTS ON PAGE 72
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used in the making of all CAB preparations are only of the beat 
quality obtainable. You cannot make the best goods from Inferior 
materials and because C & B use only the most perfect materials 
obtainable their goods are a little better than others.

Take for Instance their lines of pickles.

The vegetables grown In England contain a smaller percen­
tage Of moisture than those grown alee where, and because only the

for that s dehght.

pickling vegetables Is to be found in connection with every branch 
of their business. Fruits for preserves, meats for canning, flavor­
ings for Jellies, etc., all are chosen with equal care by experts of

THE STANDARD the world over,

SOHO SaVARE, LONDON, ENGLAND.

AGENTS,

vacuum glass Jar#,
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Standard 
Fish Specialties

You want the very best packed if you wish to give lasting satisfaction. 
The best are always the cheapest in the long run. We guarantee our 
Fish to be the best obtainable anywhere. You run no risk therefore, 
while you can stake your reputation on the quality

QUALITY TELLS

“THISTLE”
Finnan Haddies
Genuine Haddock of the 

finest description. No 
cheap mixture, like 

others.
Not the

\ CHEAPEST /, \ but always /
Every tin of \ best/ One tin of

“ Thistle ” Fish “Thistle” Haddies
contains morecontains 16 oz. \ y eatable fish

eatable fish, than an ordinary
oholoest quality cured Haddock

Don’t Substitute !
WE STRONGLY FAVOR GOVERNMENT INSPECTION. 
You can get “ Thistle ” Fish from all first-class houses.

The Thistle Canning & Curing Co.
DIGBY NECK, NOVA SCOTIA.

Sole Selling Agents: Atthur P. Tippet & Co.
1
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BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOBS, W. I.

JONES & SWAN
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address—Joneswan, Barbados.
Codes used—Lieber's, Western Union, A. B. C., 

Watkins* Scott's and Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N. K. ; Mitchell & White- 
head, Quebec : Rose A Laflamme, Montreal ; Geo. 
Musson A Co., Toronto; J. C. LeQuesne, Paspebiac.

HALIFAX, 1N.A.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.8.
Manufacturers' Agents and Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solid ted. 

Highest references.

JIONTBBAL.

A. J, HUGHES
Wholesale Grocers’ Broker, Manufacturers Agent 

and Jobber,
US3 Notre Demo Street, MONTREAL

Open for few more foreign and domestic agencies. 
Correspondence Solicited. Highest References.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 771. BOND ».

REGINA.

G. C. WARREN
REGINA

Direct Importer of Pure Ceylon 
green and ..lack tea, of all grades, 
and coffees. Will act as manufac­
turers’ agent in other lines of 
merchandise.

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER
Manufacturer»' Agents and Wholesale 

Commission Merchants
REGINA, SASK.

TORONTO.

W. G. A. LAMBE & CO.
Toronto ,

Grocery Brokers and Agents.
Established 1885.

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT.

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

McGAW & RUSSELL
Manufacturers* Agents and Importers
Room 302, St. James Chambers, cor. Church and 

Adelaide Streets, TORONTO.
Highest References. Correspondence Solicited. 

Phone Main 2647

C. E. KYLE 8. HOOPER
KYLE & HOOPER

Wholesale Grocery Brokers and 
Manufacturers’ Agents

27 Front St. E., Toronto
Highest references Commissions solicited

Direct Shipment of

CURRANTS
just Arriving,

Per S. S. GERTY

W. H. MILLMAN A SONS
Brokers

TORONTO

TORONTO,

ACADIA SUGARS
XXX Granulated 

No. 1 Yellow
Guaranteed absolutely Pure Cane 

product.

Anderson, Rowis & Co.
Toronto Agents

WINNIPEG.

DO YOU wish to extend your business iv this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 years

George Adam & Co.
Whole el. Brokers and Commission Merchants

Winnipeg, Manitoba

STUART WATSON & CO.
Wholesale Commission Brokers and 

Manufacturers' Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

Established 1887.
JOSEPH CARMAN

Wholesale Grocery Broker and Commission 
Merchant

Union Bank Block, Rooms 722 and 728 
Winnipeg, Man.

Correspondence Solicited. Highest References.

G. B. THOMPSON
Wholesale Broker and Commission 

, Merchant
169 Portage Avenue East, - WINNIPEG, MAN.

Cable address, "Capstan."
Stores facilities. Correspondence solicited

(Comtiamd oa paga 4).
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for PANCAKES

Sells at
IOC. per package

—from your wholesaler 
or send your orders to

If you want the best—you should sell

“ PICKANINNY "
Pancake and Buckwheat FLOU ft

You may buy higher priced Flours but none equal 
In quality. A good, PROFITABLE line to handle.

The Western Milling Co., Ltd., Toronto

FULL HOUSE OF CALIFORNIA FRUITS
-f ■ rl

You will find a very active demand for all kinds of Evaporated Fruits. 
We are well stocked with all kinds of

PRUNES PEACHES SILVER PRUNES
Oregon and 

Santa Clara

25 
and 

50-lb.
40/SOs, 90/IOOs boxes

Don't Forget
the finest line In 
table syrup Is our

"GOLD MEDAL"
brand.
Prices right.

25-lb. boxes 25-lb. boxes

FANCY PITTED PRUNES
In I lb. fancy cartons

Something especially fine. Order a sample box—

We have some new lines of

OLIVES
including some exceptionally good 
values to select at 25c.

Our travellers will show you samples

THE EBY, BLAIN GO., LIMITED

Wholesale
Grocers TORONTO

■

j «HI
l ■ il

i m



THE CANADIAN «RODER

Manufacturers’ Agents—Continued.

H. W. MITCHELL R. B. WISEMAN & CO.
WINNIPEG, MAN. WINNIPEG, MAN.

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.

Wholesale Brokers and Storage 
Warehousemen.

OrSTSiLLi Located.

Can handle a few additional lines.Highest references and financial responsibility.

ASHLEY* & LIGHTCAP
Manufacturers' Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.
214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1887

SCOTT, BATHGATE 00. SKÏÏ'-SSÆS
Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada

Correspondence solicited with firm < wishing representation in this market or wishing their goods sold on com­
mission to the jobbing trade. Be~t references.

SHALLCROSS, MACAULAY & CO.
VICTORIA and VANCOUVER, B.C.

GENERAL AGENTS

Agents tor-'SUNBEAM" STOVES—COAL OIL
.....................DAN” INCANDESCENT LAMPS-COAL OIL

Four Reasons why INVICTU8 FIBRE Is the BEST FIBRE PAPER on the Market
1. Invictus Fibre is made from personally selected pulp wood cut on our own limits.
2. This special pulp wood is again rigidly culled on arrival at our mills
3. The pulp from which Invictus Fibre is made is manufactured inlour own pulp mill and transferred

at once to the paper mill, avoiding all drawbacks of transportation.
4. Invictus Fibre will increase in strength and'not grow hard and brittle as does fibre made from sul­

phite pulp. This is a quality of the peculiar and selected pulp from which Invictus Fibre is made.
I trial stier wHI convince yoa that vs are correct. See that each package bears the wards “lailctus Fibre." Every reae

centaine 410 sheets
This design a guarantee of quality.

CANADA PAPER OO . LIMITED,
“Headquarters for high grade Fibre and Manilla Papers”

Toronto. Montreal. Windsor Mills, P.Q.

.ESTABLISHED 1649..

Capital and Surplus, *1,600,000. Offices Throughout the Civilised World
Executive Offices: Nos. 8# and Sti Broadway, New York City, U.S.A.

THE BRAD8TREET COMPANY gathers information that reflects the financial condition and 
oiling circumitanvei ol every seeser of mercantile credit, its business may be defined as of the

I11 procuring, verifying and promulgating Information no 
red too great, that the remits may ju<tlly Its clsims as an

the control _ __  ____ ____ _ _______ r
merchants, by the merchants, for the merchants.
effort is spared, and no reasonable expense consldei___________________ __
amhority on all matters affecting commercial affairs and mercantile credit. Its off ei s’ and corme, lions b» ve
.......  steadily extended, and it furnishes Information concerning mercantile persons throughout the
civilized world.

Subscriptions are based on the service furnished, and are available or ly by reputable v hnlesale. Jobbing 
and manufacturing concerns, and by responsible and worthy financial. fdudary and l.m-im n 1 otpondions. 
Specific terms may be obtained . y addressing the Company at any of its offices. Correspondence Invited.

CALQABY, ALTA 
HALIFAX, N.R 
OTTAWA ONT.

-----OFFICES

HAMILTON, ONT. 
QUEBEC, QUB. 
VANCOUVER, B.C.

ibm. 0. «vow, see.

IN CANADA-----
LONDON. ONT. 
8T. JOHli. N.B. 
WINNIPEG, MAN.

MONTREAL. QUE. 
TORONTO, ONT.

Canada- Toronto.
4

VANCOUVER.

). E. JARVIS & CO.
Manufacturers’ Agents 

Wholesale Only
Flack Block, Vancouver

W. G. HOLMES & CO.
Commission Merchants and 

Manufacturers Agents
Correspondence and Consignments 

Solicited from Eastern Manufac- 
turera and Producers.

CALGARY, ALTA.

More Profit and Better Satisfaction 
for your customers than any other 
starch.

Write for prices and sample package

CHINESE STARCH
OCEAN MILLS, MONTREAL

Cultivating Weeds
wouldn’t be considered 
very profitable by the 
farmers* yet thousands 
of merchants are culti­
vating the weeds of 
business by continuing 
the Old Style Pass book 
—errors every da y 
Forgotten charges 
Hundreds of little, 
things make a big a g- 
gregate amount. 
Adopt the modern A L. 
LI SON COUPON- 
SYSTEM and throw a- 
way your time wasting 
device. Look here—

MAN WANTS CREDIT
for $10, give him e *18 Allison Coupon Book, chert « 
him with $10, end there you ere. No trouble el ell. 
If he buys e plug of tobeeeo for ten cents, just tec - 
of e ten-cent coupon—that'i ell. And so on for ell 
hli purchases up to limit of the book. NO PASS 
BOOK. NO WRITINO. NO TIME LOST. NO 
KICKING. There ere other Coupon Book!, of count, 
but why not here the beet? Let u send you a 
bee temple.

For 8ele in Ceneds by
TNE ESY SLAIN 00., UmlteN, TORONTO.
C. 0. BEAUCHEMIN A MB, MONTREAL.
WM. T OLOANE, WINNIPEG,

ALLISON COUPON CO.,
Manufacturers



CATSUPS
AYLMER AND DELHI
Catsups have captured the 
market solely because of 
their superior quality, and 
attractive appearance.

Look at this record.—Sales 
of 1906 were nearly two and 
one-half times as great as in 
1905, and over four times as 
great as in 1904.

QUALITY DID IT
CANADIAN OANNERS,

LIMITED
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SUNLIGHT SOAP
is the same PRICE as usual.

SUNLIGHT SOAP
is the same QUALITY as usual.

SUNLIGHT SOAP
is the same SIZE as usual.

Do not believe our competitors who tell you differently 
because we would not join them in putting up prices to 
the trade.

When we. make any alterations we will tell you our­
selves.

The Raw Material market is difficult and we have no 
desire to profit by the other fellow's troubles, but we see 
no reason why he should squeal because

OUR PRICES HAVE NOT BEEN CHANGED

Lever Brothers, Limited, Toronto
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“BLUE MONDAY’

SELL

SUNNY MONDAY
Your stock is not complete 1 
without our new LAUNDRY SOAP

to customers and make them YOUR customers.

SUNNY MONDAY
SUNNY MONDAY is made almost entirely from vegetable "V7OUR CUSTOMERS should try it and

nJ|c ommnnia înrnrnnrQtpd to makp it" rlpnncp * îivntd the arhinO’ hark« u/hirh rancpavoid the aching backs which cause 
“ Blue Monday ”

oils, with enough ammonia incorporated to make it cleanse 
quickly and thoroughly, with less rubbing than ordinary 
laundry soaps.

SUNNY MONDAY
CAIICC LABOR, TIME, CLOTHES 

FUEL, TEMPER, MONEY
THERE IS PROFIT IN IT FOR YOU

" SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES.”

THE W. K. F Ai RB AN K COMPANY - - Montreal

Away Back in the year J 
the manufacture of —--------
GILLETT’S GOODS” was begun,

in a small way to be sure, but. with the 
determination to manufacture only pure and 
wholesome food-products. î Grocers every­
where know that, this is still maintained in

Magic Baking Powder. 
Gillett’s Cream Tartar. 
Royal Yeast, Cakes.

Etc.

^ Merchants Should Recommend food- 
products that are produced in clean factories.

ROGERS who are deter- 
v mined to command 
the best trade of their com­
munity always keep in 
stock

“Sterling”
Brand

Pickles
the ever popular made-in- 
Canada pickle.

The T. A. LYTLE CO.
Limited

TORONTO, CANADA

7
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yoUNG KSMYUE'S

'ACME
Licorice
Peujets

Stick Licorice.

National Licorice Co.
Brooklyn, Il Y.

Toronto Depot, 120 Church Street, 
R. S. MolMDOE, Agent.

Montreal Depot, 17 St. Therese St., 
J. M. BRAVLEV, Agent.

Begin the New Year Wisely
by stocking up with the famous

“Gingerbread”

Molasses
In 2, 3, 5 and lO-lb. cans 

Put up solely by

Dominion Molasses Co.,
UNITED

Halifax, - Nova Sootia
Agents

C. DeCARTERET, .... KINGSTON 
GEO. MU8SON « CO. ... TORONTO 
JOHN W. BICKLE * GREENING, - HAMILTON 
GEO. H. GILLESPIE, ... LONDON
JOSEPH CARMAN, ... WINNIPEG 
C. E. PARADIS, .... QUEBEC

MANQUES DOMENECH S CO.
Will be found to be very 
satisfactory. Try them 
next time you order.

“m n kiCt\ ”Spccui
ill» 1/aQf vUs Fancy Quality

“W. Abel” st,ndoMmy
4 Cr. Layers

Selected
Fine Off-Stalk

Agents : Rose & Laflamme
Montreal and Toronto

PERHAPS
you are selling

Paterson’s
Worcestershire
Sauce

If not, you are missing an opportunity for 
profitable extension of your business. Re­
member it sells quicker than any other sauce, 
because its price is away below its quality.

ROSE & LAFLAMME, 
Agents 

MONTREAL
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England’s Foremost Fruit Sauce
There le nothing to hide in the com­

position of “O.K.” SAUCE
Muscatels, from Malaga Raisins, from Valootia
tone Sugar, Mangoes,

from Wait Indies from West Indies
Oranges, from Seville Ginger, from Jamaica
Red Peppers, from Zanzibar Capsicums, from Zanzibar
Nutmegs, from Paaaag Mace, from Psoang
Cloves, from Penang Cinnamon, from Ceylon 
Tomato Puree, from Italy Card os, from Italy
Shallots, Soy,' from India

from Channel Islands Lemons, from Messina
Virgin Malt Vinegar

A select proportion of the above constitutes 
the delicious “O-If.”Sauce.

$5000 Challenge
We Guarantee every ingredient of the

"O.IV SAUCE
to be absolutely pure and. of the finest 
quality only, and the above sum will be paid 
to anyone who can prove to the contrary, 
whether by analysis or otherwise.

MASON’S ‘O. K.’ SAUCE
Mfdak anti hinlnmav Lont/on> laas, laaa, 1889, isao, ioo4; Berlin, 189o; Paris, /sso/ mwuaia ami uiyiumaa. Edinburgh, ISOOI Newcastle, 1903,- Naisse, 1903.

RETAILS 25 GENTS PER LARGE BOTTLE.
REPRESINTED

BV McTavish (BL Worts. GEO. MASON <$L CO.. LTD.,
74 Yonge Street Arcade, Toronto. LONDON, Eng.

* Telephone. Mais 62S3

WRITE FOR LAID DOWN TERMS, CANADIAN PORTS OR RAILWAY DEPOTS.
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CANIHEP

LOBSTER
► -

Stocks are getting pretty closely cleaned up and good packs will shortly be unobtainable. We have a limited quantity
of best pack, which we offer subject to being unsold.

THE DAVIDSON <&. HAY, LIMITED
Wholesale Grocers, TORONTO

THE DOMINION SALT AGENCY
LONDON, ONT.

organized two years ago, was discontinued February ist. 
this year. During that period one third of the salt sold by 
the Agency was furnished by us, and any orders its many 
customers may be good enough to favour us with will be ' 
promptly filled, and very much appreciated.

THE EMPIRE SALT COMPANY, limited

SARNIA, ONT.

OUR A R O U M EC IM
/• the quality of our good»—but our prices are O.K., too

Write us, we will send you quotations and samples. We carry a full line of bu|k Teas. You'll be
surprised at the bargains we offer.

OUR

“MELAGAMA”
MOTHER’S FAVORITE TEA

is a winner. Put up in lead packages only. See price list in back of this issue.
LET US SEND YOU A TRIAL ORDER

MINTO BROS., Importers and Blenders, TORONTO
ie



That’s

JOHN TAYLOR & COMPANY
TORONTO

TAYLORS
Well

Advertised
Order

Now

BORAX SOAP
LOWEST PRICE—HIGHEST QUALITY

We’ll protect YOUR PROFIT and you’ll make more by pushing our Best
Soap and please all your customers because it

"SOFTENS WATER" and “ WASHES EASIER”

TH
E 

C
A

N
A

D
IA

N 
G

R
O

C
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CALGARY. ALBERTA
CALGARY’S AIM

18 TO HAVE A POPULATION OF

100,000
IN JEN YEAR»

DOES THIS INTEREST YOU, mb. manufacturer ?
00 you want a share of the immense volunie of business to .be had from a city of this size ? 

If so, now is the time to place your account in reliable hands.
Calgary to day is the natural distributing; wholesale and commercial centre for Western Canada 

including Alberta, Saskatchewan and Eastern British Columbia,
Do not Delay. Write ue Now. Start the new y^àr of 1907 Right, by allowing us to represent 

you in this Great West, We already represent many of the largest manufacturers and 
shippers in Canada, United States and other countries, but we are open to make further 
connections.

We will distribute and store cars of merchandise of almost any description. Write us for our rates.

NICHOLSON & BAIN
weiemw Wholesale Commission Merchants and Brokers

CALGARY, ALTA.
is - • - __ •_ - •

WINNIPEG
v . ‘ .



greigs White Swan bran

You may get a bit more profit 
out of cheap coffees—you don’t 
get more customers.

A larger trade means larger profits.
f

It pays fn the long run to sell 

Chase & Sanborn’s High-grade Coffees

The Importers, Montreal

lhi> TO

fittingly describes

ODEIft’C WHITE untlu w swan COCOANUT
It is indeed pure and white as snow. It is fine and even in texture—true in 
flavor—pleasing in taste. It does not grow rancid quickly like poorly cured 
cocoanut, but is made to satisfy the most exacting. An important point, 
too, is that it costs you no more than inferior goods—perhaps not as much 
—and our guarantee is behind every pound.

Put up in Vt, 'A, X-lb. packages. In boxes, pails and barrels. Try a 
lot and if all we claim for it is not abundantly proved, send it back at our ex­
pense. Samples and prices cheerfully sent on request.

THE ROBERT GREIO CO., Limited, TORONTO



Ceylon Japan Tea
We have a good line to retail at 25c.

Thomas Kinnear (&> Co
Wholesale Grocers TORONTO PRTERBOR.O

Wholesalers. Grocers.
Consignments of

WALNUTS
ALMONDS

FILBERTS
Shelled Nuts of all descriptions to hand. Wire for our prices.

D. RATTRAY»®, SONS Limited

QUEBEC Montreal OTTAWA

STOVE POLISH
We want you to sort up your stock of

JAMES DOME LEAD
the best stove polish in the market.

NO DIRT NO DUST ALL SHINE

W. Q. A, LAMB* • 00., <*•**« A*-».
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Manufacturers ! Shippers!
What you want is—

High Class and Up-to-date Representatives
What IV© want is—

High Class and Up-to-date Goods to Sell
(Our travellers call on every Grocer in British Columbia.) Write us to-day.

Th<N>tandard Brokerage Co., Limited
ARTHUR NELSON, Managing Director

VANCOUVER, B.C.
Ufa ra33$n1ze that aa rapressntatlvss wa are not only expected to sell goods, but to protoot the manufacturers' Interests

“EDINBURGH’S PRIDE”
EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac­
tion and helps to create further demand.

Our B88BHCB OF COFFBB AND OHICOBY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington 6 Co.
EDINBURGH

Agents for Ontario—
Messrs, W. B. Bayley & Co., Toronto.

Agents for Quebec—
Messrs, r. L, Benedict & Co., Montreal.

GOOD ENOUGH !
Mr. Grocer ! There is only one 

starch which is good enough for you 
to retail, and you know it. That starch
is

IVORINE
the housewife’s best friend, and reckoned 
the most active ally in business build­
ing by all shrewd grocers.

Try it now and you’ll always retail
IVORINE

ST. LAWRENCE STARCH CO.
LIMITED

FORT CREDIT, ORT.

IB
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Diamond E. Blend Coffee DON’T STAY IN THE RUT 
IMPROVE YOUR COFFEE TRADE

is producing splendid results ; you would be surprised at the number of most conser­
vative merchants who were extremely sceptical about trying another Coffee Blend, but 
who placed an order for “Diamond E.” on our guarantee, and have fully justified our 
enthusiasm for the genuine merit of this coffee, by their repeat orders—You cannot 
make a mistake in ordering a tin on a trial basis—if the coffee does not prove a con­
vincing argument—We stand the expense—“Diamond E.“ will put new life into 
your Coffee trade—Try it—Backed by a reputation of over half a century.

S. H. EWING & SONS- MONTREAL
Our

advertisements 
are telling your customers 

all about

CAMP
COFFEE

and we shall esteem your assistance in intro­
ducing it into the homes of Canada. “CAMP” 
•is a liquid Coffee of exceptional 
quality ; it saves time, waste and 
worry and satisfies all who try it.
It pays the distributor a handsome 
profit and means increased busi­
ness. More about it next week.

" "I

Now’s the Time For
your order if you are looking for the real 
article in sardines. You will be interest­
ed in hearing that we have just received 
a special shipment of

Alibert Sardines
This is the lot we’ve been telling you 
about. Need we tell you again that they 
are the best article on the market ? 
Hardly. You know it yourself if you 
have ever sold Alibert Sardines.

R. Paterson & Sons, 
Coffee Specialists, Glasgow

Agents :
ROSE & LÀFLÀMME, 

MONTREAL.

oH
Comt 

-«ri

Your Jobber Carries Them, if not

C. A. CHOUILLOU & GO.
14 Place Royale

MONTREAL

Trees, Shrubs, Vines, Roses
We furnish landscape plans and specifications. Tasteful 
planting about your home will be a joy forever. The 
sooner it is done the sooner it will gratify you.

Our plana are reaaonable, ourprloee right. Aak tor thorn.

BROWN BROS. COMPANY, LIMITED
NURSERYMEN

BROWN’S NURSERIES P.O., ONT.
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SPECIALS
3 lb. Strawberry Beets, fine for

Salads, - - 1.10

1 lb. Solid PacK Preserved
Strawberries, - - 1.60

SIGN OF PURITY

MARMALADE SEASON
Wagstaffe’s Orange is all Marmalade, 1 lb. glass, 2 lb. 

and 5 lb. tins
Wagstaffe’s Fig and Lemon is appetising.
Robertson’s Orange, Oreen Fig, Pineapple, Ginger and 

Ginger and Fig Marmalade 
Keiller’s 1 lb. glass, 7 lb. tins Marmalade 
Crosse & Blackwells 1 lb. glass, 7 lb. tins Marmalade

SALAD SEASON
Vestal Pure Olive Oil, qts., pts., hf-pts., the finest quality
Crosse & Blackwell
Barton & Guestier, qts. and pts.
Prices’, qts. and pts.

Special Attention to Mail Orders.
Phone for Quotations, 596. Free to Buyers.

Offices Phones 1996, 1997, l&O^, 596.

BALFOUR, SMYE
Wholesale Grocers,

(El CO.
HAMILTON

A Proclamation
TO

The Grocers of Canada

LjptM

Be it known to all Honest Dealers 
that :

We guarantee our brands of MAPLE SYRUP and 
SUGARS to be the purest, most wholesome and 
best ever marketed in thp Dominion of Canada.

Our SYBUPS and SUGARS are nothing more 
and nothing less than the pare concentrated aap 
of the maple tree. As a surety of purity we care­
fully analyse every drop of the product canned 

or bottled in our establishment. It would be impossible 
for you to claim too much for them.

*ÿ*N.B.—We would like your opinion of our guarantee. 
If you can show us how to make it stronger you will please 
us greatly.

THE MAPLE TREE PRODUCERS* ASSOCIATION 
WATERLOO. P.Q.

It’s All Profit
because there’s no expense, no trouble, no 
time wasted in selling Mathieu’s Syrup. 
There is no had or spoiled stock left over.

Mathieu’s Syrup
of Tar and Cod Liver Oil

i is one of the best and quickest nioney-
makers you can have on your shelves. This 
is the season when its sales are-enormous. 
People troubled with coughs and colds ask 
for it.as naturally as a thirsty than demands 
water. Besides this it is extensively adver­
tised throughout Canada. Your order sent 
now will receive prompt attention.

Headaches and Nerve Pains are season­
able all the year round. Mathieu’s Ner­
vine Powders sell all the year round.

J. L., MATHIEU CO., Proprietors 
SHERBROOKE, P.Q.

For sale at all druggists and general stores

17
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FISH
move fast at this season, when the 
QUALITY is right. The lines 
we offer are all specially selected, 
fit for any table.

\
We have eome fine Labrador Herrlnge,

In bble. and half-bble.
Mackerel, In bble. and half-bble.
Boneless Cod, In 1 and 2-lb. bricks,

»

CANADA’S STANDARD
FORetc., etc.

Order early and have the 
goods when wanted. REFINED SUGAR

Manutaoturmd by

W.H.GILLARD&CO. THE
Wholmaal• Croeers CANADA SUGAR REFINING 00.

HAMILTON \ LIMITED

Branch House—Saslt Sts. Marie Montreal

Purity is the characteristic of

Japan Tea
With its absolute purity go the elements of delicacy 
of flavor and aroma, strengthening and healthful 
qualities.

Your customers will appreciate your 
recommendation of Japan Teas
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FOREWARNED
IS

FOREARMED
Vegetable stocks held by Pickle Makers

are very low.

Get your spring orders in now. 
Every liklihood of prices going up.

BETTER BE SURE THAN SORRY

Our price for 5 gall, pails now $2.25
each.

THE OZO CO., Limited
MONTREAL

18
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There's Sometliing in a Name
When the proverb cobbler asserted 

that there was nothing in a name he 
did not know anything about

Southwell’s
Jams and Marmalades

That name stands for all that is 
wholesome and pure in Jams and 
Marmalades and the grocer who 
pushes our lings fully understands the 
economy of business.

Send off that. Order Now.

Pure Food is Essential 
to Good Health

(irocers Buy

Wagstaffe’s Fine Old 
English

Pure Orange Marmalade, Jams, Jellies, 
Sealed Fruits, etc., your jobber has them 
in stock, every pound guaranteed pure.

Frank Magor & Co.
MONTREAL

Canadian Agents for Southwell’s Jams 
and Marmalades.

Wagstaffe, Limited
PURE FRUIT PRESERVERS

HAH1LTON, ONT.

Established Over 50 Years - Good SeUers !

DARLING & BRADY
Manufacturera of

Fine Laundry Soaps,
Concentrated Lye, 

Laundry Chips,
Broken Caustic, Etc.

SAMPLES AND PRICES 
ON APPLICATION

06 St. Charles 
Borrpmee Street Montreal

Swiss Milk

CHOCOLATES
GOLD MEDAL

Awarded at the International Exhibition 
at Milan

Grocers, Confectioners, Druggists, send for 
price list and Free tasting 

samples to

MacLaren Imperial Cheese Co.
TORONTO

Sole Agents in Ontario

10
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^ It Pays Dealers to Keep

Royal Crown Witch-Hazel Toilet Soap

It is more than a Soap. It is 
a Skin Tonic and Beautifier.

And it is well advertised. People 
are looking for the trade mark.

A good article—well advertised ! There’s nothing for the dealer to
do but stock it.

The ROYAL CROWN, Limited
Wm. H. Dunn. 394-S96 St. Fatal Si.. Montreal, 

Agents for Quebec and Lower Province».
W. H. Hillman 8k Son», 27 Front St. EL., Toronto, 

Ontario Agente.

DURING THE FIRST EIGHT (8) 
WEEKS OF THIS YEAR

SALMA1 THE SALES

have increased
35 per cent, over the corresponding 8 weeks of 1906, and 
when you remember that in 1906 our sales increased 23 
per cent, over 1905, and that in 1905 the sales were an 
18 per cent, increase over 1904, everyone must admit that

“SALADA" Serves the Publie Well
TORONTO NEW YORK BUFFALO DETROIT CHICAOO MONTREAL

11 Terrace 34 W»b«*h Are. Cor. St. F«d «ni St. SAiee Sts.



BLOOD
^IGE MARMA

-s"'

SEE PRICES BELOW *
Pure
Fruit

Marmalade

l-lb. net.
2 doz. to case.

SEVILLE
ORANGE
$1.50 doz.

BLOOD
ORANGE

$1.50 doz.

LEMON
$1.50 doz,

GRAPE
FRUIT

$1.80 doz. 
Ass’t. case 4 kinds, 

$1.50 doz.

Pure
Fruit
Jam
l-lb. net.

2 doz. to case.
RASPBERRY

$2.00 doz.
STRAWBERRY

$2.00 doz.
PEACH
$1.80 doz. ■-
PLUM

$1.80 doz.
BLACKBERRY

$2.00 doz.
Ass’t. case, $1.90 doz.
CRAB APPLE 

JELLY
$1.50 doz.

GRAPE JELLY
$1.50 doz.

Ass’t. case, $1.50 doz.

Above col represents exact size and style of our l-lb jar

Why pay fancy prices for imported goods of inferior quality ? If our Diamond Brand is not
the best in the market return them at our expense.

ORDER FROM YOUR JOBBER

SUGARS LIMITED, MONTREAL



! DIAMOND BRAND
MAPLE SYRUP

True to Nature, the Syrup with the real 
smack of new sap goods about it.

TWIN BLOCK
PURE MAPLE SUGAR

See that our name and guarantee is 
printed on the box. None other is 
genuine.

BUTTER BEANS
A new line of confectionery in pails, 
immense seller.

MINT BUTTONS
A pure cream confection. Put up in

ASK YOUR JOBBER’S TRAVELLER FOR PRICES. DROP US A POSTAL FOR
OUR ILLUSTRATED CATALOGUE. ! I

SUGARS LIMITED, MONTREAL;
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I have often been asked whether my selection of the 
name “REP ROSE” had much to do with the remarkable 
growth of my business. I have always said “Yes, I 
think the name has been a help, because it is one that 
conveys an impression of something delicate, something 
nice—the red rose—a flower we all like, therefore a 
name which should induce the tea drinker to try the 
first cup.”

And, after all, it’s that first cop, that first pack­
age ; for if thev turn out wrong, in the words of a late 
American Senator,Where are we?”

So, you see that having got down to the final an­
alysis, we have to conclude that while there is some­
thing in a name, the principal thing to ensure success 
in tea selling is the quality of the article itself.

“RED ROSE” proved a good name because it is a 
good tea. Had it been a poorer tea, the value of the 
name would have been no greater than many others.

I shall always feel, in having chosen the name 
“RED ROSE” as a brand for my tea, that I am in honor 
bound to maintain the quality at the highest possible 
standard in order that it may be a credit to the most 
beautiful, the most fragrant, the queen of all flowers, 
the “Red Rose.’’

T. H. Estabrooks
Toronto Office :

3 Wellington East,
GEO. H. CAMPBELL, Mgr.

St John, N.B.
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Caliiornia Fruits
These goods will move more quickly from now on.
Prices are advancing and it is advisable to look ahead.
We have interesting prices on

Dt*VVVtAC—AM sizes, 25 x 50-lb. boxes,
» rilllVO 1-pound and 3-pound cartons.

Apricots
Seeded Muscatel Raisins

Our travellers have special figures worthy of your attention.

James Turner & Co., Limited, Hamilton, Ont.

There’s Nothing in a Name
That may be true in most cases ; but there are 

exceptions to every rule. The strongest exception to 
this general rule is

Wonderful Soap
Most soaps are pure, and all manufacturers have 

reasons (so-called) why grocers should push their 
different brands. But WOHDEBFÏÏL SOAP is 
really WOHDBBFUL. It’s pure, it’s use is health­
giving—that cannot be said for all pure soaps—and 
there's a comfortable profit in Wonderful Soap 
for yon.

Manufactured by

The Guelph Soap Co.
GUELPH, ONT.

LENT LENT LENT
Our Stock is Complete.

Labrador Herring,
Codfish, 50s. and 100s. 
Pure Cod, Is. and 2s. 
Quail on Toast, Is.
Scaled Herring,

WARREN BROS. & CO.
LIUIT1D

Wholesale Crooere



THE CANADIAN CROCE*

Some Results of a Great Convention
What the Gathering at Buffalo Will Do for the Canning Industry—-Quality Becomes the Motto of the Canner and 

Packer—Facts Developed by the Convention—The Overloaded Corn Situation — Increase of Per
Capita

It. will be hard to overestimate the 
! possible benefits to the canned goods in­
dustry of America of the recent conven­
tion at Buffalo with its organization of 
a national association and the hearty 
endorsation of the national pure food 

: law of the United States. The out­
standing features of the convention were 
given in last week’s issue of The Cana­
dian Grocer, but there are some fur- 

I ther considerations worth while.
The New York Journal of Commerce 

: says of it editorially :
“The National fanners’ Association,

! which is to be the result of the conven­
tion of several separate organizations 
held at Buffalo this week, will be an ex- 

' ample of the kind of business associa­
tion that is eminently desirable if the 
; professions so freely made by the va­
rious speakers and embodied in resolu- 

jtions adopted by the delegates arc lived 
;up to. It will be understood that those 
: forming this association are engaged 
■ only in manufacturing and dealing in 
vegetable /it'd fruit food .products put up 

tin sealed tans. It is radically different 
| from a combination to control produc­
tion or price and extract a higher profit 
from the consuming public by suppress­
ing competition or establishing any de- 

.gree of monopoly.
“Its avowed purpose is to remedy or 

prevent abuses in the canned goods trade 
and regulate it by eo-operation for the 
mutual benefit of producers and con­
sumers, reckoning among producers 
those who distribute and market their 
products. The professed desire and de­
termination is to eliminate so far- as 
possible fraud and deception in this traf­
fic. The convention declared itself in 
favor of every effort to prevent adulter­
ation and misbranding and to secure 
purity of contents in receptacles for 
food products and truthful labels upon 
them—in short, in favor of plain hon­
esty and,, fair dealing in the business 
represented. It determined to support 
the national pure food law and its faith­
ful execution and to promote state legis­
lation upon the same lines. The example 
of this convention and of the'associa­
tion which it decided to organize is to 
be commended for imitation, with the 
proviso, as before, that it lives up to 
its professions, which there is no. pres­
ent reason for doubting.

“These canners of vegetables and fruit 
for food have reason for setting a high 
value upon public confidence and regard­
ing honesty as the best policy, but no 
more so than y ther purveyors of food 
products or of'drugs and medicines. The 
meat canning industry has suffered a 
good deal of loss 'from failing to ob­
serve the principles of common honesty 
and aboveboard dealing and confidence 
has been shaken in the stock in trade of 
drug stores by exposures of adulteration 
and cheapening of quality under decep­
tive labels. The wholesale grocers and 
the wholesale druggists associations 
have shown a disnosition to take the 

-same ground--as .the. canners .regarding

Canned Goods Consumption from Three 1

adulteration and misrepresentations in 
their trade, but hardly with the same 
earnestness and unanimity. There is a 
disposition in some quarters to plead in­
directly, if not openly, that a certain

QEO. O. BAILEY, ROME, N.Y. 
President National Canners’ Association and 
President Atlantic State Packers' Association

THE PRESIDENT’S APPROVAL.
Rome, N.Y., Feb. 25th, 1907. 

The Canadian Qrocer,
10 Front St., East,

Toronto, Canada.
Gentlemen :—

We wish to congratulate you on the 
complete, concise and very exact report 
of the meeting of the canners of the 
United States and allied associations, 
at Buffalo, February llth-16th, 1907. 
We are surprised to note that there was 
such a large number of packers and oth­
ers interested in the canning industry 
in attendance. The members of the as­
sociations on this side of the Niagara 
feontier are more than pleased to greet 
their Canadian brothers, and we htpe 
that they will give their moral support 
as well as grace their meetings with 
their presence qt the next year’s meet­
ing of the National Canners’ Association 
of the United States.

Yours truly,
NATIONAL CANNERS’ ASSOCIA­

TION,
(Signéd) GEO. G BAILEY, 

President,.

. amount of deceit and concealment is 
harmless, if not necessary. It facilitates 
trade and consumers rather like it. This 
is a nestilent theory and honorable men 
wjll discard it. Business associations to
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to Five.

promote legitimate objects of trade, in­
form abuses and above all to encourage 
and sustain square dealing betwi ,-n 
members of each trade and with its cus­
tomers are capable of great usefulm ss 
to the community.’’

The salient facts developed by the con­
vention may be thus stated :

First—That the food law itself is re­
garded as g measure that will ultima te- 
lv work to increase trade in all canned 
vegetable products.

Second—That the canners will follow 
closely the rules laid down, covering the 
definitions of branding, labelling, the use 
of terms applying to added substances 
and to the general raising of standards 
of the several products.

Third—That, the canners and preserv­
ers, as well, are ready to co-operate 
with the food law officials in the discov­
ery and development after discovery of 
ways of improving quality, of the elim­
ination of all harmless and harmful pre­
servatives, and of a general safeguard­
ing of the consumer.

Fourth—That the canner is willing to 
concede something to the jobber on 1 lie 
question of guaranty of his product, un­
der buyers’ labels, and the jobber, in a 
spirit of reciprocity, is ready to .meet 
the canner on even terms.

Fifth—That the broker is to receive 
more consideration in the future, and 
that he now forms a part of the great 
system by and through which over infl,- 
OOU retailers are reached.

Sixth—That a plan of arbitration of 
all disputes arising out of business and 
sectional differences will be evolved in 
the not distant future and in which ele­
ments .of the allied interests will have 
part and parcel.

Seventh—That the consumer, backed 
by all the forces of law, working in con­
junction with business interests, will 
get a “square deal”—what hé pays for 
is the best product that science and 
modern labor-saving machinery can pro­
duce.

Corn Quality and Futures.
The present corn situation in the 

States moved E. W. Branch, prescient 
of the Marengo Canneries Co., of !<>wa, 
to advocate very cogently and with 
the hearty endorsation of -the con en- 
tion, that future corn business be elim­
inated for the coming season. The rea­
son for this is that there have been two 
seasons of overproduction and the mar­
ket is overloaded. lie said in part

“We are not of the school that ; dvo- 
cates survival of the fittest, as regards 
price, when it entails not only the cru­
cifixion of the packer and the jobbei but 
blights every hope of a firm, expanding 
market every hope of an increased con­
sumptive demand by the packing of oor 
quality, which goes hand in hand with 
an attempt to produce the most fo the 
least money.

“There is room, and not only hat. 
but actual need of every corn pack r m 
the business to-dav. if he will park a 
quality which will increase cpnsumt tign

#
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If the 14,000,000 cases of 1905 had been 
of a uniformly high grade of quality 
they would have vanished like a snow­
ball in June.

“There is no use mincing words ; it 
is not so much the overproduction of 
the past two seasons as it is the fact 
that, generally speaking, the quality was 
not such as would command the con­
sumers’ approval and continued patron­
age. Look at the opportunity we corn 
packers have had in the past two years, 
with tomatoes, peas and every other 
line of canned goods so high that the 
ordinary consumer would grasp at corn 
like a drowning man at a straw. If we 
only had the quality to deliver.

Big Acreage Causes Poor Pack.
“The comsumer of to-day has greater 

purchasing power on account of higher 
wages, larger salaries and incomes than 
ever before, and he is looking for good 
corn right now at 10 and 15 cents per 
can, fearing to risk a lower price article. 
Why ? Because the quality is not as­
sured.

“We review the history of the past 
that we may gain for the future. Will 
you not agree with us when we say 
that the poor quality of the 1905 pack 
of corn was attributable to the excess 
of acreage, the excess of raw material, 
which cpuld not be placed in cans dur­
ing the short packing season at the pro­
per stage of maturity, rather than any 
'■•irelessness in efficiency, or negligence 
in the processing ? And what caused the 
excess of acreage ? Was it not future 
sales compelling over contracting of 
acreage, which sales in 19<05, from all re­
ports, was more than double the amount 
made in 190(1 ? Now let each packer 
judge for himself whether or not in his 
own case the 1906 pack, totalling 4,000 - 
00(1 eases less, was not far superior in 
quality to the production of 1905.

"We do not attempt to advocate, nor 
do we solicit your consideration of any 
plan (o enter upon an agreement to cur­
tail (he amount to be produced in 1907, 

r any agreement concerning prices, 
'-nl what we want is quality, quality 
from the Atlantic Coast as far west as 
corn can be packed, and we know from 
experience and every other packer who 
has ever sold future corn knows it too, 
that desirable quality is not so readily 
obtained if the packer is loaded up with 
future contracts and forced to over con­
tract his acreage in the spring to in­
sure himself against possible crop fail­
ure.”

Better Quality and Consumption.
Investigation made by competent au­

thorities have developed the fact that 
less than three tins of canned vegetables 
and fruits per individual are consumed 
annually in the United States. It was 
established as a fact that in some sec­
tions a prejudice exists against canned 
products.

Indorsed Pure Food Law.
It is now the purpose of the canners, 

as asserted in convention, to remove 
that prejudice, and the first move to 
this end was taken in joint session by 
an unequivocal indorsement of the na­
tional pure food law. It must be under­
stood—in fact the canners themselves 
made it so understood—that the food 
law stand was taken without pressure 
from any quarter. Open discussion "left 
no room for doubt that the fruit and 
vegetable packer feared nothing from the 
operation of the law.”

Dr. Harvey W. Wiley pointed out that 
the Government is the best friend the 
honest canner of any product has, and 
he predicted that when the consumer sees 
on the labels of canned products the 
stamp of govern . rue the
value of the article as a desirable edible 
will be enhanced, and consumption amaz­
ingly increased. There were those at 
this convention who firmly believe that 
with conscientious effort the distribu­
tion of canned vegetables and Luits can 
be increased in the next year to five 
cans per individual—an increase, if ef­
fected, that would tax the .apacity of 
every plant in the country to meet it.

Dr. Wiley has made the statement be­
fore the convention i ,.i, mu cd \ege- 
tables and fruits .........rd in the mod­
ern canning plants in this ountry are 
more cleanly and desirable as food than 
the fresh fruits and vegetables reaching 
the tables of the consumer through the 
medium of the city markets. He said 
the sanitary conditions as developed 
through the introduction and use of 
modern machinery in most of the can­
ning plants could not be questioned. The 
ordinary kitchen would not compare in 
point of cleanliness and sanitation with 
the modern canning factory.

The striving for quality, rather than 
for quantity, it is conceded, will be the 
force behind the development of increas­
ed consumption.

HERE AND THERE
WITH -THE REPORTER.

The ml umla of The Iroquois looked 
like the rush for the betting booths at 
Slieepsliead Bay and a constant crowd 
was surging back and forth. The large 
parlor of the Iroquois was half too 
small to permit of the delegates listen­
ing to Dr. Wiley’s and Dr. Freni’s ad­
dresses.

The Simpson-Doeller Co., Baltimore, 
booth was a popular resort and 
the unique badge, red ribbon with oys­
ter shell and miniature crap, was much 
sought after. It certainly was a strong 
advertising medium, and one that will 
do them good as a reminder of their 
label and design work.

The invention of a Canadian exhibit­
ed by the Invincible Grain Cleanser Co., 
of Silver Springs, N.Y., was an interest­
ing automatic weighing machine. The 
patentee is Mr. A. H. Canning, former­
ly a grocery jobber on Front St., To­
ronto. The Grocer renewed old ac­
quaintanceship with Mr. Canning.

Two members of the Canadian House 
of Commons, Mr. K. 1). Smith, Winona, 
and D. Marshall, Aylmer, were in at­
tendance at the convention. Both be­
ing well known and prominently con­
nected with the Canadian Canning and 
Preserving, interests were much in­
terested in the latest machines for the 
betterment and simplification of their 
individual businesses.

Officers Elected.
The Machinery and Supplies Associa­

tion, in attendance at the Canners’ 
Convention, elected these officers : E. M. 
Lang, of Portland, Me., president ; John 
T. Staff, Terre Haute, Ind., secretary ; 
Charles Amms, of New York City, east­
ern vice-president; Theodore Cobb, of 
Detroit, • western vice-president ; execu-
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live committee, George Cobb, Fairport, 
N.Y., chairman ; Arthur E. Scott, Cadiz. 
Ohio ; John Colbert, Philadelphia.

The Western Packers’ Canned Goods 
Association re-elected the following of­
ficers : President, L. A. Sears, Chilli- 
cotliv, O. ; vice-president, L. J. Kisser, 
Onarga, 111. ; secretary and treasurer. 
Friend F. Wiley, Edinburg, lnd. ; exe­
cutive committee, W. C. Ellis, Vinton, 
Iowa ; S. F. Martin, Blair, Neb., anil 
Edward Reynolds, Sturgeon Bay, Wis.

The National Canned Goods and 
Dried Fruit Brokers’ Association elect­
ed these officers President, Walter A: 
Frost, Chicago; first vice-president, E. 
Clay Shriller, Baltimore; second vice- 
president, Walter M. Field, San Fran­
cisco; third vice-president, Frank A. 
Alpin, New York; secretary, J. L. Flan­
nery, Chicago ; treasurer, II. C. Gilbert, 
St. Louis ; directors, Thomas J. Meehan, 
Baltimore; A. L. North, New York ; F. 
L. Dealing, Chicago ; II. W. Dunlap, 
Pittsburg; ,1. ,1. Hallowed, Philadelphia ; 
Harvey Holt, Boston; Henry Flarsheim, 
Kansas City ; A lex. Wiley, New York ; 
W. ,1. Kemmler, jr., Pittsburg, and 
George W. Chase, Buffalo.

The Atlantic States Packers’ Associa­
tion elected the following officers: Pre­
sident, George G. Bailey, Koine, N.Y.; 
vice-president, C. S. (Vary, Illinois; 
secretary and treasurer, F. E. Gorrell, 
Maryland ; executive, W. K. Roach, 
Michigan ; .1. S. Hughes, Minnesota ; R. 
1. Bently, California,

Model Canning Factory.
On Tuesday evening the model can­

ning factory was put into opération 
for the benefit of members only. The 
goods processed were beans and these 
were put through from the snipper to 
the labelled can. The operation and 
working of the improved machinery was 
highly commended by the hundreds of 
packers present at the demonstration.

Will it he Boston or Denver for the 
1908 convention "? Hearty invitations 
were received from both these points. 
After discussion the question was left 
to the executive committee.

Max Ams, the Mt. Vernon, N.Y., 
machinery man, had a large exhibit 
of sanitary can systems machinery. 
A hard worker and known to almost 
everyone in the trade, Mr. Ams did not 
have a spare moment. With all he was 
pleasant and never put out. A large 
business was done by himself and staff.

Slaysman & Co., Baltimore, Md., re­
ported splendid business with their 
automatic side steam locking machine. 
Mr. Slaysman was personally present 
and attentive to visitors and buyers.

The Trade Baltimore Canned Goods 
Packers’ Organ of the United States, 
had a booth in the forward part of the 
centre aisle in the armouries. Mr. 
Judge, proprietor, with an assistant, 
was kept busy—everybody seemed to 
want to talk to Judge about something. 
This was so also at the Iroquois, head­
quarters of the convention. It was 
“Judge, Mr. Judge,’’ by the call boys.

The entertainment tendered by the 
American Can Co., at the Lyric Theatre, 
would have been more satisfactory to a
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lot of delegates had “the gods" been 
cut off altogether. It was no place to 
send delegates with their wives. A 
number of recipients of gallery tickets 
just—didn’t go.

Wellington Boulter, Picton, that 
pioneer of Canadian canners, was pre­
sent for a few days. Some of the im­
provements in canning machinery since 
he first began putting up goods for the 
Canadian trade must have impressed 
him strikingly. Miss Nellie Boulter ac­
companied Mr. Boulter.

One of the most striking and novel 
booths and exhibits was that of the Un­
ited States Printing Co. in the main 
aisle of the armouries. The company 
had erected a large Dutch wind mill, 
on the four blades of which appropriate 
mottos were printed. The interior of 
the mill proper was arranged as a sam­
ple room, showing designs of different 
labels prepared by them. The mill was 
surrounded by a five-foot wall and alto­
gether the effect was novel and striking. 
Mr. W. A. Daniels, the general manager, 
with a number of representatives were 
attentive to visitors and customers 
alike, many of whom carried away 
handsome paper-weight souvenirs.

The booth of the Worcester Salt Co. 
was a haven of rest for their patrons. 
The Grocer learned that a large number 
of canners and packers in Canada were 
regular and large buyers of this salt.

The rendering by the band of “The 
Maple Leaf” was a feature appreciated 
by the Canadians present at the recep­
tion and banquet on Wednesday. They 
all sang it with vim and enthusiasm.

E. W. Branch, of the Marengo Can­
ning Co., Marengo, Iowa, is a forcible 
speaker and his views on the elimina­
tion of the future corn quotations were 
convincingly expressed. The western 
packers almost to a unit were behind 
Mr. Branch in his contentions, “Quality, 
not quantity, means better paying busi­
ness and profits for packers and dealers 
alike.”

That potato peeling machine is a won­
der, two bushels of potatoes peeled in 
less than three minutes, and no waste. 
Hotels, restaurants and boarding houses 
should rejoice.

There wasn’t a Union Jack in evi­
dence at the fair. In a similar exhibi­
tion in Canada the Star Spangled Ban­
ner would have been entwined with the 
old “thousand years” banner.

The exhibit of the Dodge Metallic Cap 
Co., Montclair, N.J., received the con­
stant and close attention of packers. 
Their display of the hermetic seal cap 
in connection with fruits, preserves, etc., 
in glass, was large, and the demonstra­
tion of the simplicity of application of 
this sanitary and simple cap interesting. 
The Grocer was particularly interested 
as it was a feature that appealed to 
him from every point, simplicity, neat­
ness, quickness of securing, and close­
ness of sealing, etc.

The Canadian trade press was repre­
sented by R. J. Slater, of “Le Prix 
Courant, Montreal, and W. H. Seyler, 
Canadian Grocer.

The Ayars Machine Co., Salem, N.J., 
has several machines in operation, dis- 
playiag rotary pea, fillers, continuous 
cappers, etc. A number of sales were 
made to Canadian canners, and their

business on this side of the line is 
good, steady and growing. Brown, 
Boggs Co., Ltd., Hamilton, Ont., are 
Canadian agents for this company.

One of the busiest and most looked 
for men at the convention and the Arm-

It cannot be long now before the peo­
ple of Eastern Canada will have to 
make unconditional surrender of the 
idea that the west is in a pioneer state 
of development. Look at the accom-

J. T. McOAMMON, MOOSE JAW.

panying photograph of a grocery interi­
or. It shows J. T. McCammon's store 
in Moose Jaw. In any city in 
Canada this store would not only do 
credit to its proprietor, but would rank 
considerably above the average of gro­
cery stores in its vicinity. We are
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ories was J. Russell Shearman of the 
Shearman Mercantile Co., Indianapolis, 
Ind. Mr. Shearman's firm are extensive 
brokers and commission merchants and 
their interests and dealing with the 
canners and packers are very heavy.

sorry we cannot show a picture of the 
windows, for it is almost certain that 
so handsome an interior presents a 
good exterior. The little office at th<- 
back of the store is suggestive. It sug 
gests that Mr. McCammon has adopted 
a system of account keeping which if it 
is in line with the rest of the business 
and is as good as the rest of the store 
looks, is a chart by which the careful 
navigator of the troubled sea of trade 
may direct his course aright. It will 
show him the business he did yesterdax 
and that he did a week, a month, or ii 
year ago. It will show the cost of do 
ing business and that knowledge alone 
goes a long way towards informing a 
grocer whether or not his business is 
profitable.

DELEGATION TO QUEBEC.
A delegation, composed of Alberi 

Hebert, L. E. Geoffrion, L. A. Wilson 
and L. A. Lapointe, with J. A. Beaud 
ry, representing the Montreal Retai 
Grocers' Association, formed a delega 
tion that waited on Premier Gouin ii 
Quebec last week regarding the change 
desired by the Montreal wholesale trade 
in the liquor law. The principal mat 
ter discussed was a proposal to amend 
the present law in such a way that a 
wholesale dealer might be allowed t> 
sell assorted liquors in small lots o‘ 
two gallons.

LUOBBNA SWISS MILK CHOCOLATE
The MacLaren Imperial Cheese Co 

have been appointed sole agents for On 
tario for the Lucerna Swiss Milk Choc 
olate.

ADVANCE OF THE WEST
REFLECTED IN A GROCERY
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KINGSTON.
Of the glory and honor of business 

men in public life no city of its size 
in Canada is more deserving of mention 
than the good old city of Kingston, and 
the kindness of The Canadian Grocer in 
lending its pages for biography in brief 
and cuts of business men in public life 
is appreciated and Kingston will send 
its quota and do its pages honor.

A gentleman once said to Mark Twain 
"What a fine coterie you have.” Mark 
with his usual quick wit added, “ and 
also my vestry and pantry.”

Well, St. Valentine’s day is past and 
gone, but memories of ugly valentines 
linger in the minds o. bosses, clerks, 
bookkeepers and drivers. Some of them 
were cruel hits and many innocent peo­
ple were accused wrongfully of sending 
them. All’s well that ends well and the 
vicious looks will soon pass away and 
harmony will be restored.

It was too cold for many of the 
knights of the tin scoop to assemble on 
the market square, but still there was a

men, you grocers are responsible for the 
health of the community, financial and 
physical. We as citizens are at your 
mercy. If we buy a bag of potatoes we 
depend on your giving us GO lbs. and so 
on, and we expect you to see that we 
get good and pure, wholesome goods to 
eat. Gentlemen,” continued the drug­
gist, “I admire the pluck and courage 
of the grocers who, finding the car of 
canned goods shipped to them were not 
as represented order the factory to send 
and take them off their premises, but I 
regret that they were left in our city to 
be disposed of. If our board of health 
had a man of the Kitchener type, the 
goods would be analyzed before being 
offered for sale. The best prices of the 
tomatoes was 115 less 10 f trade & 2 
per cent, and they were sold for 75c. 
Do you think any factory would do this 
if they were all right i The Govern­
ment should put a stop to new labels 
being put on old canned goods which, I 
am told, is getting to be a common 
occurrence. Verily a false label is a 
barefaced libel."

Vm«l "tl» ri£Vk O
a boat -trH«.'Crr»eer Sevt. I Cue*» 
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quorum and after buying up all the 
fowls and chickens before ten o'clock 
Ji*i the grocer said, “Boys, don’t you 
think it is fair for a canning factory to 
sell in small lots to a commission man 
here after placing several carloads with 
the regular army of men of commerce 1" 

A car condemned by those who bought 
as not being fit for human consumption 
was sold again at a big reduction and 
the jobbers got a snap, tomatoes 75. 
Resold to a few retailers at 90c. and ad­
vertised and run off at 3 for 25c. This 
injures legitimate trade. The board of 
health should have looked after these 
goods as they were certainly put up 
too ripe and even the cans seemed to be 
made of a cheap, lead lacquered tin. 
The doctors will likely be kept busy in 
March and a druggist who stood look­
ing at a group on the square said, 
"Boys, I’ve, had a big run on stomach 
pumps and ipecac lately. I don’t blame 
you for declaring a ’casus belli’ against 
adulterations of all kinds, for, gentle-

G. II. Williams is trying to sell out 
his stock and grocery on cor. Princess 
and University Avenues. He does a 
good grocery and meat trade, but has 
the western fever, lie has been out 
west several times and owns a large 
farm.

Grant Pyke of Wolfe Island, one of 
the greatest growers of mammoth 
strawberries in Canada, is taking a trip 
out west. He draws some very discour­
aging pictures of western life. He is now 
at Vancouver and things are more con 
genial and to his liking, but he said it 
must be hard for farmers to clear land 
around it when stumps were from four 
to six feet across.

Several grocers have put in the rot­
ary cutters for slicing bacon. They cost 
about $100 and are made in Chicago. 
Will some of those who have tried them 
give their ideas regarding them. A tra­
veler told me several large firms in To­
ronto threw them to one side. I would 
like to see some of these discarded ma- 
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chines, scales, cash registers, cheese ent­
iers etc. advertised in The Grocer. What 
one firm doesn't like would be a benefit 
to another and would be picked up 
quickly at a reduced price. There is a 
lot of money wrapped up in unused fix­
tures that could be disposed of in the 
manner I speak of.

Tommy Wilson, who has severed his 
connection with Eby Blain & Co., was 
in town representing Doyle & Jackson, 
tea merchants of Montreal. Tommy is 
happy and has no use for anything but 
tea. He is an artist at drawing and 
makes beautiful pictures of the fine ctip 
qualities of his Ceylons and Indians and 
his victims the grocers, hypnotized by 
his paintings, gracefully bow and sav, 
put me down for 5 life., anyway, Tom­
my, 3 per cent, off 60 days. Good-bye. 
Hope you will succeed and follow in 
your father’s steps,” etc. In future 
he will be known as T. Wilson, not 
l'ees Wilson & Co., but he may get 
there yet, like his dad. His popularity 
will win. His sales will carry him 
through, and when he enters his boat at 
the great divide he will have his fond 
samples at his side, and as he draws 
his long, last breath and sails for the 
promised land, he will say "Good-bye, 
my dear old grip ; goob-bye my samples 
of golden tip ; 1 go where all the good 
travelers are going, to enjoy the har­
vest of honest sowing. 1 go, I go, 1 go-

PETERBOROUGH.
With the rapid growth and extension 

of the city little groceries are develop­
ing into large business places. Geo. A. 
Goheen who has for the past eight years 
conducted a small store in the south 
end, has recently moved into handsome 
new premises. He has since he first 
started, endeavored to meet the wants 
of the people and the people recognized 
his efforts to such an extent that his 
old stand was far too small. Last sum­
mer he purchased a corner lot and erect­
ed a substantial brick block two stories 
high. The front portion is used as the 
grocery. It is 40 feet square, well 
lighted and conveniently arranged. 
Three large plate windows furnish the 
light and ample space for attractive 
window display. Adjoining the grocery 
is a well equipped butcher shop, while 
the upstairs is used by the proprietor 
as a dwelling.

Andrew Graham, for several years 
with .las. 11. Bell, recently started in 
business for himself and has a fine store 
in the residential section. He carries a 
splendid line of groceries and reports 
business very good. The stores in the 
outlying districts are securing a large 
share of the grocery business. This is 
due wholly to the development of the 
city and not to any fault of the down 
town stores, which have all the trade 
they can comfortably handle.

It will be of interest to the grocery 
trade generally to know that the Peter­
borough Cereal Company will shortly 
put on the market a new cereal food. 
The makers of Canada Flakes have met 
with such success that they have no 
hesitancy in branching out. The new 
cereal will be known as Corn Flakes, 
which takes the place of Corn Crisp 
which the company formerly made. Corn 
Flakes is very similar to Sanitas, 
which is made in Battle Creek, Mich., 
and it will be on the market about tfie 
middle of March. It is made from white
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corn and is put through a different pro­
cess from any other cereal. The corn 
is first made into hominy and then cook­
ed and flavored, after which it is put 
through very large, heavy rollers which 
turn out the flakes as thin as paper and 
flat. In color they are a delicate brown 
and are very appetizing. Corn Flakes 
will not replace Canada Flakes as it 
will serve a different class of consum­
ers. It should sell well with the heavi­
er cereals. The large rollers which roll 
the flakes for the Peterborough Cereal 
Co. are the first of their kind made in 
Canada and have only been secured af­
ter the greatest difficulty.

James Connal, of P. Conual & Son, 
one of the pioneer grocery firms in the 
city, was skip for the winning rink in 
the four day bonspiel last week. Mr. 
Connal has for several years been an 
enthusiastic curler and is one of the 
best skips in the club. The prize was a 
pair of valuable stones.

T. Kinnear & Co., wholesale grocers, 
have applied to the council for the privi­
lege of running a siding from the C.P. 
It. into their new warehouse. The 
route they wish to take is not satisfac­
tory to the city, and Mayor McWilliams 
has a scheme in hand which will over­
come the difficulty and will also open up 
a stretch of property large enough to 
accommodate half a dozen or more 
wholesale houses. This property is 
right in the centre of the city and only 
a block or two from the large retail 
stores. The wholesalers should encour­
age the mayor in his scheme as it will 
only be a couple of years when several 
more houses will be looking for sites in 
the city and they could not find a more 
convenient property.

A. Rountree, retail gcocer and liquor 
merchant, has decided to dispose of his 
grocery stock, and conduct a wholly 
liquor business. Mr. Rountree bought 
the business two years ago from Ed. 
Brown, but owing to the change in the 
liquor license law the two lines of trade 
cannot be carried on as one business. 
Stocktaking was completed this week 
and the probability is that one of the 
larger grocers will take the stock and 
sell it off. Mr. Rountree will, about the 
middle of April, move to his own build­
ing on Water Street. This is the last 
of the combined grocery and liquor 
businesses in the city, and in future the 
two lines will be separated.

HAMILTON.
Jos. Kirkpatrick, an old Hamilton 

grocer, and a leading member of the 
Grocers’ Association, is now an alder­
man, and is placed on all of the best 
civic committees. Mr. Kirkpatrick is 
an able man, fearless and honest, and no 
doubt will reflect credit not only on 
himself, but the people whom be repre­
sents.

A new club, composed of business men 
here, is asking for incorporation. Among 
the names of the provisional directors 1 
see that of one grocer and two under­
takers. Kind of looks like feeding the 
living and taking care of the dead. How­
ever, I hope it won’t prove a “dead ’un.”

Grocers complain very much about the 
poor quality and the high price of labor. 
Good clerks are very scarce, one grocer 
going so far as to say there were not 
ten good counter hands in the city, al­
though good salaries are given both to 
senior and junior hands.

The people throughout the entire 
province of New Brunswick were deeply 
stirred to hear of the sudden death of 
Lieutenant-Governor Snowball, which 
occurred on Sunday evening last as he 
was on his way to attend divine ser­
vice at the cathedral in Fredericton. He 
had left his room at the Queen Hotel 
a few minutes before and had only gone 
a few blocks when he complained of 
feeling unwell and turned about to re­
turn to the hotel. He had only gone a 
few steps when he collapsed in the arms 
of his attendant, Frederick McKenzie, 
and expired about five minutes later. 
Death is attributed to heart disease, 
brought on by an attack of la grippe.

His honor was popular with all class­
es, and the news of his sudden taking- 
off, following so closely upon that of 
Hon. A. G. Blair, under similar circum­
stances, naturally called forth many ex­
pressions of surprise and regret.

Lieut.-Governor Snowball on Feb. 5 
completed his regular five year term as 
lieutenant-governor of New Brunswick. 
His commission of office was dated 
Jan. 30, 1902, and he was sworn in in 
the assembly chambers, Fredericton, at 
3.10 p.m. on Wednesday, Feb. 5, 1902.

He commenced his long and successful 
career by entering into partnership with 
John McDougall, of Chatham, in a gen­
eral store. This branch of business he 
never abandoned, and all other enter­
prises grew around it, that of lumbering 
assuming the most importance.

Although only a mere boy when he 
left Newfoundland, he fully grasped the 
importance of the fishing industries of 
the ancient colony. He afterwards ap­
plied his knowledge to the development 
of the fisheries of Miramichi, dealing in 
salmon, herring, lobsters, etc. To-day 
the company, of which Gov. Snowball 
was president, has lobster factories 
along the whole gulf coats of New 
Brunswick.

He was at the head of a very exten­
sive lumber business and had also en­
gaged in railway enterprises. During 
his active years he was a great worker 
and his success was commanded by ag­
gressive application, courage and good 
judgment.

EXAMPLE OF MAIL ORDER
METHODS IN THE WEST.

Editor Canadian Grocer,—I beg to 
call attention to a condition of things 
at present existing in the western pro­
vinces of Manitoba, Saskatchewan, Al­
berta, and British Columbia. A certain 
supply house in the city of Winnipeg 
posing as a mail order house, is at 
present flooding the country with a 
price list, and from it I beg herewith 
to quote a few staple lines as per list 
dated Winnipeg, Feb. 1st, viz., King 
Oscar sardines is, 13c.; silver prunes, 
Tie.; D. S. F. Mustard is, 9c.; is, 17c. 
per tin; Royal Crown soap, per 1 tb 
bar, 7c.; cartoons, 22c.; Sunlight soap, 
4} per bar; Canada Laundry starch, 
5c. per lb.; St. Lawrence starch, 
4 lb. pkg., 26c.; best granulated sugar, 
$4.95; tobacco brier per lb., 70c.

These prices are taken indiscriminate­
ly and I further beg to say that the 
above prices are quoted delivered to any
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point in Manitoba, Saskatchewan or 
Alberta, together with a discount of 2.j 
per cent, with a $15 order. 1 may fur­
ther say that this house used a price 
list copied from a western wholesale 
house almost exclusively.

This is the most disgusting proposi 
tion ever placed in competition with the 
retail trade because, as wil, be readily- 
seen, the above quotations are the regu­
lar wholesale price of those articles in 
the west at Winnipeg, and yet this sup 
ply house pays freight and 2£ per cent, 
discount as well, on all orders of $15 or 
over. The writer, together with a well 
known representative of an eastern 
wholesale grocery, had a personal inter­
view with this house and we found that 
the total stock which this house pre­
tends to carry, in our estimation, does 
not exceed six to eight hundred dollars. 
In the estimation of the writer, some 
note of warning should be given to the 
public, as it is at once apparent that 
no business can last on such a basis. 
Further, this house claims to be doing 
now $300 per day business cash in ad­
vance, not a large amount, we admit. 
The following is a sample of an order 
going out : 2 sacks gran, sugar, $4.95; 
sack yellow, $4.75; 3 tins syrup, 10s, at 
50c. per tin ; total $16.16, delivered, 
freight paid, Hanley, Saskatchewan. 
Under separate cover I beg to enclose 
copy of price list as published by this 
house for the benefit of any reader of 
The Grocer who may doubt the authen 
ticity of the prices quoted.

Yours truly,
H. E. MAYCOCK,

Melita, Man.

WINNIPEG PURE FOOD SHOW
Under the auspices of the Retail Mer­

chants’ Association of Western Canada 
a big pure food and grocers’ exhibition 
is to be held in the auditorium rink, 
Winnipeg, July 1st to 13th. The com­
mittee in charge are, E. B. Nixon, Win­
nipeg ; W. G. McLaren, Souris, Man.; 
and W. A. Coulson, Winnipeg. This is 
the first exhibition of its kind ever held 
in Western Canada, and not only the 
trade, but the general public as well are 
manifesting a keen interest in the early 
announcements. A number of the lead­
ing manufacturers have already reserved 
space for their exhibits and everything 
points to a big success next July. e

QUALITY AND A NAME.
T. H. Estabrooks in his advertise­

ment in this week’s issue discusses his 
selection of the name “Red Rose” for 
his tea. What he says is interesting. 
He says in brief, “The name has proved 
a good one, but to get the goodness but 
of it I must keep the quality of the 
tea where it will not be a misnomer.”

BOAR’S HEAD HIGHER.
Owing to the continued high price of 

oils, compound lard has again been ad­
vanced. Boar's head prices now read : 
Tierces, 10c.; half barrels, l'OJc.; tubs, 
10Jc.; pails, 20-lb., wood, $2.10 ; pails, 
20-lb. tin, $2 ; cases, 3's, lie,; cases, 
5’s, 10Jc.; cases, 10’s, 10}c.
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GROCERY TRADE NEWS
IN NEW BRUNSWICK

(By Canadian Grocer’s Special Correspondent.)

St. John, N.B., Feb. 25, 1907. 
Very tew changes have taken place in 

the local markets during the past week. 
Eggs are reported scarce and high, and 
butter, though coming in quite plenti­
fully, is holding its own. Fresh fish of 
all kinds are very scarce. In staples 
i here is practically no change since last 
reports.

Flour, meal and sugar have shown no 
change since last reports. Pork pro­
ducts are firmer. New Barbadoes molas­
ses is coming in small shipments, while 
stocks of old goods are still quite 
heavy.

St. John has been called upon this 
winter to mourn the loss of several of 
its most prominent business men. On 
Monday, February 18th, tht death oc­
curred of James Shaw, of the firm of 
.1. & W. Shaw, bakers. Death resulted 
from a complication of heart and liver 
troubles. He was 74 years of age.

Mr. Shaw was the senior partner of 
his firm of which his only surviving 
brother, William, ex-M.P.P., is the 
other member. He was born on a farm 
about seven miles from the city. His 
father, William Shaw, was a north of 
Ireland man. James was the eldest 
son and left home when fourteen years 
of age to serve his time as a baker. In 
1859 he went to California but was 
gone only a year when he came back 
and again entered the baking business. 
In 1569 he entered into partnership with 
his brother and they established a busi­
ness of their own, first in the country, 
and removing later to St. John.

Mr. Shaw was one of the oldest mem­
bers of St. David’s church and before 
the first organ was installed acted as 
choir leader. He was also one of the 
oldest members of the Thistle Curling 
Club and took great delight in the 
game. Just a few weeks before his 
death when he heard that members of 
the Thistle Club had won the cup in 
the Montreal centenary bonspiel he sent 
word that he wished to see the prize 
and it was taken to his bedroom, where 
he manifested keen pleasure at the sight 
of it.

The funeral was held from his late 
residence, on Wednesday afternoon, 20th 
inst., and was very largely attended.

An important change in the manage­
ment of the Maritime Dairy Company of 
Sussex, took place on the 18th inst., 
when J. F. Tilley of Woodstock, was 
made the general manager and secre­
tary-treasurer of the company, in place 
of J. D. Frier, who has held the posi­
tion since the incorporation of the 
company.

It is the intention of the company, 
under the new management, to greatly 
extend the business which they now 
have, which means the introduction of 
several new features which will make 
the Maritime Dairy Company a leader 
in the dairy industry. They now have 
branch stores in Sydney, Halifax, and 
St. John, the latter branch also being a 
manufacturing one.

Mr. Tilley has brought with him the 
entire business of the Sharpies Separ­
ator Company in the Maritime Pro­
vinces, he having just returned from 
loronto, where he was successful in 
completing final arrangements for the

transfer of this business. It is the in­
tention of the company to vigorously 
push the sale of Sharpies Separators, 
believing that with the organization 
held by the Sharpies Company, coupled 
with their own, a very large business 
can be done.

Mr. Tilley has engaged H. A. McAr­
thur of J. A. McArthur & Co., of Sus­
sex, to act as traveling salesman for 
this branch of the business. Mr. Tilley 
is one of the members of the firm of 
C. L. Tilley & Son, of Woodstock, was 
one of the pioneer dairymen of New 
Brunswick. He was afterward, for ten 
years, one of the dairy superintendents 
of the province, leaving that position, 
about two years ago, to assume the 
management for the maritime provinces 
of the Sharpies Cream Separator ( ora- 
pany. While engaged in this latter busi 
ness, Mr. Tilley took hold of the Carle- 
ton Creamery Co., at Woodstock, which 
had become defunct under previous man­
agement and has in that time built up 
a large and profitable creamery. This 
company now comes in with the Mari­
time Dairy Co. Mr. Tilley will take up 
his residence in Sussex.

A report from Chatham says the 
smelt fishing season closed on the 15th 
inst., and altogether was a very profit­
able one for the fishermen. One man 
cleared over $700 in about three weeks. 
Lately the catches have been heavier 
than earlier in the season, averaging 
about a ton to a net. Large quantities 
have been stored away in icehouses for 
future consumption.

The local market has been practically 
bare of haddock and finnan haddies. 
Very few lobsters are offered and no 
gaspercaux have as yet been taken from 
the harbor. What few there are have 
been caught in the Kennebeccasis.

The will of Henry It. Fairweather, ol 
Hall & Fairweather, has been admitted 
to probate and letters testamentary 
granted to Frank It. Fairweather and 
Walter L. Doherty, the executors. The 
estate is valued at $16,300 personal 
property.

In the estate of the late Thomas A. 
Rankine, of T. Rankine & Sons, biscuit 
manufacturers, letters of administra­
tion were granted in the probate court 
to his widow, Mrs. Mary E. Rankine. 
The estate is valued at $134,000, of 
which $17,000 is real estate and $117,- 
000 personalty.

The community was greatly shocked 
on Saturday night, the 23rd inst., to 
hear of the tragic death of Mrs. John 
H. Cose, wife of the favorably known 
Waterloo Street grocer. Mrs. Cose was 
terribly burned in her home on Water­
loo Street, while alone in the house, 
and when discovered life was extinct. 
While it will probably never be known 
just what caused the fatality, it is pre­
sumed that Mrs. Cose, who was a suf­
ferer from heart trouble, overturned a 
lamp while taken with a weak attack, 
and was burned before anyone knew of 
the occurrence.

The funeral was held on Monday and 
was very largely attended. Mr. Cose 
has the sincere sympathy of a very 
large circle of friends in his sad be­
reavement. He is the only survivor.

Charles Damery, for many years pro­
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prietor of the Park Hotel, King Square, 
has sold the hotel business to his clerk, 
Ernest Howes, who will take control 
on March 1. Mr. and Mrs. Damery will 
leave shortly for Boston, where they 
will reside.

The St. Croix Courier (St. Stephen, 
N.B.) in its issue of Feb. 21, says :

“Rumors are current that a new 
candy factory is to be erected on King- 
Street on land adjoining the Milltown 
branch of the C.P.R., the business to 
be under the management of W. St. J. 
Murray, until recently in charge of Gan- 
ong Bros.' office staff.

The delegation which went to Ottawa 
last week to arrange with the Govern­
ment for harbor development has re­
turned home and they report having had 
a very satisfactory trip. The Govern 
ment has promised to do the necessary 
dredging for increased wharfage facili­
ties and also at the harbor entrance. 
They also arranged for a public meet 
ing on Friday last at which Don. Mr. 
Emmerson, Minister of Railways, was 
present, and as a result of that meet­
ing a committee of five citizens is to be 
appointed to act with the Deputy Min­
ister of Railways, Mr. Butler, in pre­
paring a statement of the future needs 
of the port, which will be presented to 
the Government by Mr. Emmerson. It 
is expected that an arrangement will be 
considered at once, instead of waiting 
for the larger question of the national 
ization of all Canadian ports. The prob­
ability is that the management and 
control of the harbor will be vested in 
the proposed committee of five.

The winter port trade is still on the 
increase. Freight is now coming more 
freely from the west as the transporta­
tion companies are gradually recover­
ing from the recent tie-up on account of 
the heavy storms. Up lo Saturday the 
23rd inst., the value of exports through 
this port amounted to $10,976,835, of 
which $7,426,485 was Canadian goods 
and $3,549,350 was from the United 
States. Seventy-one steamers have ar­
rived this season with a net tonnage of 
280,520, against sixty-one steamers with 
a tonnage of 203,449 last year.

Following are some of the products 
which have gone forward :

Wheat (bushels; ............... 1,351,517
Oats (bushels) ................. 790,395
Barley (bushels) .............. 531,968
Cheese (boxes) ................. 73,329
Cattle (head) ................. 17,981

LESS CODFISH HELD.
T. C. Macnabb & Co., manufacturers’ 

agents and commission agents, St. 
John’s, Nfld., in a letter to The Cana­
dian Grocer, under date of Feb. 18, 
say : “At the moment the codfish mar­
ket is quiet but the quantity held here 
is only half as much as was held this 
time last year. A large number of new 
vessels are being added to the fleet of 
fishing schooners which will prosecute 
the cod fishery this year.’’

DOMINION GUILD’S ANNUAL.
The Dominion Wholesalers’ Guild will 

hold their annual meeting in Toronto 
next week, Tuesday. March 5. There 
will be business sessions morning, after­
noon and evening, and delegates will be 
present from all over Canada.
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PETERBOROUGH RETAILER
COMPLAINS OF WHOLESALERS

(Spécial Correepoudeuce of The Canadiau Grocer )

The retail grocers in Peterboro claim 
to be feeling the pinch of the wholesale 
grocers and Grocers’ Guild. As a result 
some feeling is being worked up against 
that organization. The wholesalers, the 
retailers allege, are not content with 
charging the retailers the very highest 
price and demanding prompt, almost 
immediate, payment, but they are seri­
ously cutting in on the retail trade.

Speaking on this subject to the repre­
sentative of The Canadian Grocer, E. 
F. Mason, of E. F. Mason & Co., the 
largest retail grocers in the city, stated 
that the wholesale grocers and the Gro­
vers’ Guild had secured such control of 
the grocery trade that they were like 
a lot of autocrats.

In the first place the Guild had per­
suaded the manufacturers to sell only 
through them. All manufactured goods 
which were sold in a grocery store had 
to go through the jobbers’ hands first, 
or the jobbers would refuse to handle 
the goods at all. Wholesale men 
had also fixed the prices, not 
only among themselves, but for the 
manufacturers. The manufacturers dared 
not sell to a retailer under any consider­
ation unless the wholesalers’ price was 
charged and the wholesalers got their 
commission.

Take for instance, said Mr. Mason, the 
sugar business. :The wholesaler made 
from $40 a car upward, and he never 
touched the car, and seldon, if ever, saw 
it. The retailer in Peterboro, through 
keen competition, was compelled to sell 
at cost or even less. In order to get 
any show at all he must buy by the,car­
load. Even then the wholesaler only al­
lowed him 5c. per hundred off, no mat­
ter whether he bought one, two or a 
dozen carloads.

In eefeals the same thing existed. The 
wholesale houses demanded that they 
sell the whole output. They made a pro­
fit of 20c. a case, at least it would aver­
age that, and did not touch the goods. 
It was handed over to the retailer and 
the best he could do was to make about 
the same as the wholesaler, and he had 
to give credit and take chances on not 
getting paid at all, and do all the work 
of distribution.

Some lines of tobaccos were handled 
in the same way. Competition was so 
keen that the retail merchant had to 
sell at cost and even less. The whole­
salers also had 1 he entire canned goods 
business under their thumbs until a num­
ber of new factories were started. An 
arrangement of prices was soon made 
with these factories and now the whole­
salers were eating up all the profit. In 
fact, nearly every line of groceries that 
could be at all was being handled by the 
wholesalers in the same way.

That, however, Mr. Mason declared, 
was not the chief reason for complaint 
the retail men of Peterboro had. The 
wholesalers were not satisfied with tak­
ing practically all the profit and do 
practically none of the work, but they 
were reaching out and grasping the re­
tail trade. The travelers came around 
and after doing the stores and getting 
all they could there, went to the hotels 
and sold to them in quantities at the 
same price as they did to the retail 
merchants. .The wholesalers were not 
satisfied with taking the hotel trade, 
hut they were taking the restaurant and
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boarding house business. In fact, any 
person or any house which bought a 
quantity the wholesale house was after 
and sold to them at the same prices the 
retail grocer had to pay.

Another serious and unfair practice 
was that the wholesale men had car- 
railed the grocery business of the lum­
ber camps. They took the order for the 
season’s supply at the lowest possible 
price and deprived the retail men of the 
business. Not only did they take the 
lumbermen’s large order, but the whole­
salers actually supplied the sharehold­
ers of the lumber companies with their 
groceries in small quantities, too.

It would be plainly seen the proposi­
tion the retail grocers of Peterboro were 
up against. Held down by the whole­
salers to the very smallest profit ; com­
pelled to pay promptly, usually in ten 
days, and then the wholesalers depriving 
them of their largest cash trade. Any 
person who would pay cash the whole­
saler was after. The retailer might have 
all the credit customers.

One of the largest wholesale houses in 
Montreal actually advertised in a local 
paper a number of small articles, teas 
and coffees, in one and two-pound lots, 
with a total cash value of $2.8(1, sent 
free upon receipt of cash. That was 
pretty nearly the last straw. The re­
tail grocers here were afraid that if the 
unfair practices of the wholesale men 
were not stopped, the retail grocery 
business would be a thing of the past. 
As it is, the business is reduced to a 
second-class trade.

BRITISH COLUMBIA TRADE.
Vancouver, B.C., Feb. 21, 1907.

There is a ripple of excitement among 
business men and fishermen of New West­
minster over the report that a delega­
tion of cannerymcn was on the way to 
Ottawa to support the recommendation 
in the Fisheries Commission’s ieport 
that the Fraser river be closed foi the 
year 1908 and that fishing un ihe river 
above New Westminster bridge be clos­
ed for all time. Joint meetings of city 
council, Board of Trade and a citizens’ 
committee have been held ,.nd a strong 
deputation will be o -nt to Ott.iw i, arm­
ed with a big petition -.eitirc * :i the 
views of the residents of New V.cstmin- 
stcr and the settlers along I lie tank's, of 
the Fraser river.

Not only is there a large class of fish­
ermen permanently located at New West­
minster, who fish in the river, but a 
great many of the farmers and ranchers 
for miles up the river, add to their in­
come by fishing during the season. This 
source of revenue has aided many of 
them in the past, in making a living 
from means right at their doors. The 
business men of the Royal City have 
their own interests to look after in look­
ing to the welfare of these • wo large 
classes of their patrons.

The canners have all along contended 
that the fishing in the river for such a 
distance above the mouth has to a great 
extent defeated all measures for the pre­
servation of the fish, and > specially so 
in the weekly close hours, which are in­
tended to allow a proportion i»f the fish 
to continue to the spawning grounds at 
the headwaters of the liver. It lus also
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been urged that the quality of the fish 
after being so long in the fresh water 
is very much deteriorated is cnuipai d 
with those caught in Die suit waters 
the gulf. . .

Wholesale grocers are still finding it 
hard to replenish stocks in some lines 
though freight traffic on the railways 
lias returned to some semblance of regu­
larity. Not only have stocks been held 
up indefinitely on the way from, sources, 
but shipments to up-country points have 
not been going forward. Shortages in 
many lines have left many outside points 
without a supply of staples, such .is 
coal oil, tobacco, and even flour in si me 
of the mining districts. Nothing in the 
nature of serious privation has occul­
ted, however, and the trade is rapidly 
getting into shape. The experience of 
having goods not yet in customers’ 
hands when a traveler repeats his visit, 
is one of the chief annoyances, and it 
has frequently occurred.

One of the lines most needed has been 
condensed milk. Of some twelve or four­
teen brands ordinarily on the market 
there is practically nothing left at the 
moment in Vancouver wholesalers’ hands 
but a stock of American milk, Eagle 
brand. As this sells at $6.40 a case, 
.vhich is $1.20 to $1.30 over the aver­
age of other brands, it is an expensive 
article. But every mining town in the 
interior, every saw-mill town and log­
ging camp in the province is practically 
dependent on the “miner’s tin cow," sïi 
it is a staple that is much missed.

One dealer speaks of a consignment of 
dried fruits from Spain, which was to 
have reached here in time for the Christ­
mas trade but which has not yet been 
traced. The bills of ladinir showing the 
ship on which the goods were sent, ca ne 
in, but that is the last report. The 
house now expects the consignment for 
next Christmas' trade.

* »

In the markets there is little to re­
port in the way of change. California 
dried fruits have not risen from last 
quotations, but cots, are practically off 
the market. No stocks remain in fust 
hands, and the only goods which can he 
secured, and that in limited way, vill 
be from jobbers in San Francisco.

Canned goods are moving very slowly 
as yet. Prices are maintained at re­
cent quotations, and no cutting under 
association figures is reported. Ship­
ments north will not commence before 
April 1st, when movements in both 
canned goods and dried fruits will he 
more active.

• •

In produce lines, stocks of butter are 
becoming better, local supplies coming 
in more freely, with milder weather, 
while Australian and New Zealand ship­
ments have continued. The SS. Moow- 
cra arriving last week brought in over 
1,000 boxes of 56 lbs. The next Aus­
tralian steamer brings some 1,500 boms. 
That will likely close the season of im­
portation from the Antipodes. Local 
butter off grass will be in the market 
by the end of March and in the mean­
time California butter is likely to come 
within the range of this market. Ni ne 
from California has yet been received, 
the price there being still too high, 
though production is now nearly Is 
maximum.
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TRADING STAMP LAW.
At the last meeting of the Montreal 

Retail Grocers’ Association there was 
a good deal of discussion of the law re­
grading trading stamps. Many of the 
members thought they knew how the 
law stood but were not absolutely cer­
tain. For the benefit of the trade gen­
erally The Canadian Grocer gives here 
the law as it stands to-day in this mat­
ter. It will be seen that trading stamps 
are dealt with under four sections : Is­
suing of trading stamps, giving of trad­
ing stamps by a merchant to a purchas­
er, executive officers offending, and pur­
chasers receiving trading stamps.

Chapter 146 of the new revised sta­
tutes, criminal code, sections 505 to 508, 
inclusive, deal with trading stamps :

Section 505—Everyone is guilty 'of an 
indictable offence and liable to one 
year’s imprisonment, and to a fine not 
exceeding five hundred dollars,' who, by 
himself, or his employe or agent, di­
rectly or indirectly, issues, gives, sells 
or otherwise disposes of, or Offers to is­
sue, give, sell or otherwise dispose of,

trading stamps to a merchant or dealer ... 
in goods for use in his business.

Section 506—Everyone is guilty of an 
indictable offence and liable to six 
months’ imprisonment, and to a fine not 
exceeding two hundred dollars, who, be­
ing a merchant or dealer in goods, by 
himself, or his employe or agent, di­
rectly or indirectly, gives, or in any 
way disposes of trading stamps to a 
purchaser from him of any such goods.

Section 507—Any executive officer of a 
corporation or company guilty of an of­
fence under the two last preceding sec­
tions, who in any way aids or abets in, 
or counsels, or procures the commission 
of such offence, is guilty of an indictable 
offence, and liable to the punishment 
stated in the said sections, respectively.

Section 508—Everyone is guilty of an 
offence, and liable on summary convic­
tion, to a fine not "exceeding twenty dol­
lars, who, being a purchaser of goods 
from a merchant or dealer in goods, di­
rectly or indirectly, receives or takes 
trading stamps from the vendor of such 
goods, or his employe or agent.

COBALT SPECULATION.
The Canadian Grocer is informed that 

quite a number of grocers throughout 
Ontario have invested in Cobalt mining 
stocks, and in consequence arc experi­
encing difficulty in meeting their ac­
counts. It is a fact that about ninety 
per cent, of the mining companies, so- 
called, are nothing but stock-selling pro­
positions, frauds, if ever there was a 
fraud,. Mining is a highly specialized 
form of industry. The grocer of train­
ing and experience who knows the pit- 
falls and difficulties of the business, 
thinks the man a fool who dashes into 
it as a cat might under pressure of a 
dog-hunt take to the water. But it is 
much easier for the uninformed to make 
money in groceries than in mining ; for 
the man who knows it is infinitely easi­
er.

If the grocers who have put money in­
to Cobalt had kept it in their business 
and had taken as much interest in it as 
they have in the mining market their 
aggregate profits would have been im­
mensely larger. Not only would their 
profits have been larger, but their busi­
nesses would have been worth more.

There arc grocers with money to in­
vest that they do not need in their 
business. If they are in doubt what to 
do with it let them ask their banker or 
a reputable broker. But they should 
avoid the mining market as they would 
contagion. Even in the few cases where 
the mining proposition is a legitimate 
undertaking, as soon as the public have 
put in enough and there appears to be 
a possibility of dividends, a few sharp 
speculators who know the game are 
likely to form a combination, “buy” the 
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market and dispossess the lest of the 
shareholders of all interest in the pro­
perty, save an unpleasant recollection. 
A -man’s business is the place for his 
money. If he has more -n—n ' is busi­
ness requires, there are fields of legiti­
mate investment where his money can 
browse in safety and not keep him 
awake at nights or take his attention 
from his business. Next week we will 
publish from The Financial Post a state­
ment showing the comparative money 
earning capacity of various lines of in­
vestment.

AN EDITOR WITH BACKBONE.
It isn't always that a daily paper has 

the courage to stand up against a big 
advertiser and insist that lie ..rust not 
attempt to interfere with the news and 
editorial departments of the paper. In 
fact it is charged, and the charge seems 
to have substantial foundation, that a 
considerable part of the daily press in 
the big Canadian cities dare not publish 
news items or make editorial ci mments 
which are distasteful to the management 
of the big departmental stores. However 
that may be there is at least one ediior 
of a big paper who refuses to submit to 
dictation from an advertiser.

It was some months ago when one day 
shortly before the evening edition of a 
certain city daily went to press the tele­
phone rang and a reporter answered it.

“This is Mr. Dash, of Blank’s, speak­
ing. We have had an accident in our 
building and a couple of men are badly 
hurt. Now we don't want one line of 
this to appear in the paper.”

The reporter was a new man and he 
didn’t want to take any responsibility, 
especially as he knew that Dash was 
the manager of the big department 
store. So he brought the “main guy” 
to the telephone.

Mr. Dash repeated his demand to the 
editor-in-chief.

“What’s this ?" replied the editor. 
“You know we are running a newspaper 
don’t you ?”

“I don’t care about that,” was the 
reply. “This is Mr. Dash, of Blank’s, 
speaking, and I insist that I don’t want 
a line in your paper about this acci­
dent.”

“We are running a newspaper and this 
accident is news,” was the reply. “We 
are going to publish it of course. If 
you have any suggestions to make as to 
the way you want the story told, we’ll 
be glad to hear them, but we’re going 
to publish the story.”

“Look here, young man,” was the 
irate reply. “I don’t know who you 
are, but I want you to know that I am 
Mr. Dash, of Blank’s, and if one line of 
this accident goes in the paper your 
people will hear about it when they 
come around for a renewal of their ad­
vertising contract.”

“I don’t care whether it is Mr. Dash, 
of Blank’s, that's speaking, or the Em­
peror William of Germany,” was the re­
ply. “We are publishing a newspaper 
and we are going to print the story. 
What’s more, when the time comes to 
renew the advertising you will find that 
Blank's will need their advertisement 
in this paper more than this paper will 
need Blank’s advertising.”

That was all. The story was publish­
ed and the advertising was not can­
celled.
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Markets and Market Notes
QUEBEC MARKETS

Pointers :
Fish—Revised.
Evaporated Apples—Very firm.
Beans—Strong.
Teas—Strong feeling.

Montreal, Thursday, Feb. 28, 1007.
Money is tight in some districts, but 

otherwise the situation in groceries is 
satisfactory to everybody at present. 
In the country, some jobbers find it 
difficult to collect their accounts, the 
city being a better field in this respect. 
It is not expected that this rather 
strained situation will last long, as 
improvement is already in sight.

Business is never very brisk at this 
time of year, but orders being filled are 
of fairly large volume. Trade is of a 
hand-to-mouth character, with all this 
implies. No radical changes have taken 
place in prices since last report. Evap­
orated apples are very strong at 11c. 
to 12c., and are likely to command 
more than this in the near future. All 
tendency in prices. Sugar is steady at 
teas are firm and there is an upward 
figures quoted. No change is expected 
from present indications. Dried fruits 
are moving out slowly. Wholesalers te- 
port quite a demand for various lines 
of canned goods. Syrups are still sell­
ing very freely. Reports on molasses 
from the primary market show that 
quotations are going higher. Beans arc 
strong at $1.50.

SUGAR.—Prices were advanced unex­
pectedly 10c. on Wednesday. Only a 
fair business has been doing but a con­
siderable movement is expected early in 
March.
Granulated, bbls ..............

Jrbbla................

Paris lump, barrels ..........
“ “ half-barrels ...
" “ boxes, 100 lbs.
“ “ boxes, 50 lbs ..

Eitra ground, bbls ..........
" “ 50-lb. boxes.
“ " 25-lb. boxes.

Powdered, bbls...................
“ 5; lb. boxes ....

Phoenix ..........
Bright coffee —
No. 3 yellow.......
No. 2 •' .......
No. 1 “ bbls
No 1 “ bags.

$4 30 
4 45 
4 25 
4 95 
4 95 
4 85 
4 95 
4 70 
4 80 
4 90 
4 59 
4 70 
4 30 
4 10 
4 15 
4 15 
4 00 
3 90 
3 85

SYRUPS AND MOIRAS SES.—Reports 
from the Barbadoes show that prices 
have been advanced since last week, 18c. 
now being the nominal quotation for 
choice. Nothing is being done on Can­
ada account, but Newfoundland is doing 
some trading, causing a slight feeling 
of excitement. Syrups continue to sell.
Barbadoes, in puncheons...............................................  0 30

“ in barrels.................................   0 32
“ in half-barrels ..............................................  0 S3

New Orleans........................................................... 0 22 0 36
Antigua .......................................................................... 0 30
Porto tfico ....................................................................... 0 40
Com syrups, bbls............................................................. 0 02

" 1-bbls..............................................................  0 US
“ J-bbls.............................................................. 0 03
" 384 lb pails....................................................... 1 40
" 25 lb | ails.......................................................  1 00

Cases, 2 lb tins, 2 doz per case..................................... 1 96
“ 6-lb. " 1 dox. “   2 40
“ 18-lb. “ 4 doz. “   2 35
" 20-lb. " 1 doz. "   2 25

TEA.—Continued firm feeling charac­
terizes the tea market. Prices on near­
ly all grades continue strong with an 
upward tendency in many lines. On 
Ceylon and India greens and blacks

prices are up lc. to 14c. Sales of these 
teas are not numerous, the market be­
ing rather bare. Such conditions in the 
Ceylon and Indian markets are result­
ing in a firming up tendency in Japans.
Japans—Fine .......................................................  0 26 0 30

Medium................................................. 0 20 0 23
Good common............................................... 0 18
Common................................................. U 15 0 17

Ceylon — Broken Orange Pekoe.........................  0 20 0 38
Pekoes.................................................... 0 17 0 90
Pekoe Souchongs ................................ 0 15 0 20

India—Pekoe Souchongs ...................................  0 15 0 18
Ceylon green*—Young Hysons............................. 0 19 0 22

Hyson* ..................................... 0 18 0 20
Gunpowders..................................0 17 0 19

China greens—Pingsuey gunpowder, low grade. .0 11 0 19
" ^ pea leaf... 0 19 0 22
“ “ pinhead... 0 30 0 35

COFFEE.—Sorting orders are being 
received by the trade, but there is not 
much acticity outside of this. Manu­
facturers are very busy. Prices do not 
show any change.
Jamaica............................................................

Rio^No’ 7 .. '. '. ". '. '. ’. *. ’. *. ". *. *. ". ! '. ’. '. ’. ! *. ’

Maracaibo ....................................................
Roasted and grouud 20 per cent, additional.

0 12 
0 18 
0 194 
0 ( 94 
0 104 
0 11

0 20 
0 30 
0 25 
0 10 
0 11 
0 13

FOREIGN DRIED FRUITS.-Busi­
ness in dried fruits is at present more 
of a hand-to-mouth character than it 
has been for some time. A fair con-

LUT MINUTE PROVISION MARKETS.

Montreal, Thursday, Feb. 28, 1907.

BUTTER—No change in situation.

CHEESE—Market firm but featureless.

EGGS—Firm market at higher prices. As 
much as 34c. for new laid now,asked.

PROVISIONS—Demand fair. No changes in

sumptive demand for all lines is re­
ported. Advices from California state 
that the market is firm there. Prunes 
are selling more freely. There has been 
no material change in the nut situa­
tion.
Valencia Raisins -

Fine off-stalk, per lb........... .
Selected, per Id ....................
Layers, “ ......................

Dates—
Hallo wees, per lb .................

California Evaporated Fruits—
Apricots, per lb......................
Fetches, '* .......................
Pears, “ .......................

Malaga Raisin'—
London ’ayers.............  .........................
" Connoisseur Clusters ".........................

" " 1-box...............
Royal'Buckingbani Clutters,” 1-boxes .

" Excelsior Window Clusters ” ............
“ “ i'«.........

Californian Raisins—
Fancy reeded. 1-lb. pkgs........................
Choice seeded. 1-lb. pkgs........................
Loose Muscatels 3 crown......................

30-40s .....................................................
40-60» ......................................................
50-60» ......................................................
60-70» ......................................................
70-80» ......................................................
80-90» ......................................................
90-100».....................................................
Oregon prunes (Italian'style), 40-60»...

M " 6040s...
Oregon prunes (French style), 60-70».., 

“ “ 90-100». ,
100-120»

0 08} 0 09
0 09 0 10

0 10

0 044 0 06

0 21 0 23
n 18
0 16

2 26
3 00
1 ro
1 37*
4 50
6 50
1 50

0 11
0 10!
0 09}
0 10

per lb.
0 094
0 09
0 084
0 08
0 07*
0 07
o re*
0 064
0 071
n 074
0 06
0 06*
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Currants—
Filiatrae, uncleaned, barrels.................
Fine Filiatras, per lb., in cases ..........

“ cleaned ............
** " in 1-lb cartons.

Finest Voetizzae “ 

Sultana Raisins—
Sultana raisins, per lb.......

“ l-lb carton
Eleme Table Figs—

Six crown, extra fancy, 40-lb. boxes...............
Four crown, fancy, 10-lb. boxes ......................
Three crown.......................................................
Glove boxes, fine quality, per box .................
Fancy washed figs, in baskets, per basket__

“ pulled figs, in boxes, per lb..................
“ stuffed figs. “ “ box ...............

0 07% 0 081
.... U 08 
.... 0 08 
.... 0 09
.... 0 U9
0 074 0 07

0 134 0 15 
.... 0 15

0 13 
0 09

0 16 
U 15 
0 25

0 15 
0 10 
0 Oil 
0 10 
0 18 
0 20 
0 30

EVAPORATED APPLES.—Jobbers 
are now asking 11c., and no lots can 
be secured under this figure, in fact, 
some are asking as high as 12c. for 
good stock.

SPICES.—Cloves are very firm, but 
otherwise the market remains as last 
week.

Per lb.
Peppers, black...................................................... 0 16 0 20

r‘ white........................................................ 0 25 0 31
Ginger, whole ........................................................ 0 16 0 10

" Cochin ....................................................  0 17 0 20
Cloves, whole .......................................................  0 20 0 30
Cream of tartar .....................................   0 25 0 32
Allspice............ ..................................................... 0 12 0 18
Nutmegs.................................................................. 0 30 0 55

BEANS.—The market rules firm at 
prices quoted.
Choice prime been»...................................... ;.................. 15

MAPLE PRODUCTS.- Business is 
very good. All lines are selling, de­
mand for maple syrup being especially 
good.
Pure maple syrup, bulk, per lb............................... 0 03 0 09
Compound maple syrup, per lb.............................0 044 0 Of 1
Pure Townships sugar, per lb................................ 0 08$ 0 09|
Pure Beauoe County, per lb....................................0 19 0 10

PEELS.—Prices are firmly maintain­
ed, but there is not much demand for 
peels. The scarcity of good stock for 
the manufacture of candied peëls may 
result in an advance in the near future.
Citron peel, per lb................................................... 0 20 0 21
Lemon peel, per lb............................................... 0 11 0 12
Orange peel, per lb......................................................... 0 12

RICE AND TAPIOCA - Orders are 
now being taken for rice to be deliver 
ed at the opening of navigation. The 
mlarket is steady at figures quoted 
Tapioca is very firm, more jobbers sell­
ing at 74c. and 7o.
B rice, in 10 bag lots...................................................... 3 05
R rice, less than 10 bags............................................... 3 15
0 C rice, in 10 bag lots ................................................. 2 95
C C rice in less than 10 bag lots................................... 3 05
Tapioca, medium pearl.........................................  0 07 0 07%

RAW FURS.—Prices continue with 
out change. Dealers say that consign­
ments are not coming forward as freely 
as they would wish this year, due, no 
doubt, to the scarcity of all furs in the 
trapping districts.
Bear, black............................................................... 4 00 12 00
Bnoooon...............................................................  o 50 150
Fisher, dark..............................................................5 fO 7 00
Otter, dark and fine...............................................15 0) 25 00
Marten, dark »..........................................................  8 00 15 O')

" brown.........................................................  8 00 8 (0
Mink, dark............................  2 25 5 00
Fox, red.................................................................... 1 75 4 M
Lynx.......................................................................... 4 50 b 50
Weasel*..................................................................  u 10 0 M
Skunk................................................................................ 0 fO

SOAPS ALL FIRM
Higher prices are expected in most 

soaps. The raw markets are all firm 
and upward in tendency. Castile soap 
is likely to advance any day.
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ONTARIO MARKETS.
Pointers :

Sugar up 10c.
Teas still advancing.
Firm butter market.
Evaporated apples higher.

Toronto, February 28, 1007.
The sugar refiners advanced sugar 10 

cents Wednesday and caught a lot of 
wholesalers short. A good- many car­
loads of sugar had been sold for March 
1 delivery. The refiners were “on,” 
however, and decided to make a little 
t,o offset the wicked tariff.

' Trade is quiet, though nothing to 
complain of and collections are season­
able, which is no compliment. .Jobbers 
generally cannot see that any line of 
goods are moving specially but some 
think canned goods still have the lead. 
Generally speaking, quotations through­
out the grocery list show little varia­
tion. London is excited about tea and 
the Barbadoes about molasses, but the 
market is still talking about the 
weather and expecting lively doings 
when Spring sends out her advance 
forces.

TEA.—The situation is nothing short 
of remarkable. Already common sorts 
have advanced on the London market 
20 per cent, and now a hundred per 
cent, is talked o.. Some of the statis­
tics are very interesting. For instance, 
the total exports of Cylon for 1906 
were 169,909,335 lbs. and in the year 
1905 were 172,629,960 lbs., a decrease 
last year of 2.720,625 lbs. The only 
important purchasers that increased 
their importations of Ceylon tea last 
year were Canada and Russia. The 
total importations of India and Ceylon 
tea into London from the opening of the 
present season, Aug. 1 to Jan. 31, were 
101,384,000 lbs., against 198,283,000 
lbs. the year previous. But during the 
same periods the home consumption and 
the exports increased from 141,689,000 
lbs. in 1905-06 to 150,670,000 in 
1906-07.

COFFEE.—The market is steady and 
demand normal.

SUGAR.—Prices advanced 10c. Wed­
nesday, much to the surprise of the lo­
cal jobbers, most of whom had booked 
considerable orders for March 1 at the 
old rates. The reason for the advance 
is only guessed at. One says the re­
finers, in view of the changing tariff, 
don’t know where they are at and pro­
pose to secure themselves. Another 
says there was a rattling sugar trade 
last March and the refiners have good 
memories.

Certainly the Canadian refiners are 
not following the New York market. 

. VVillett & Gray, New York/ said at the 
close of last week :

Interest centres in the Cuba market 
and the point at which the continued 
decline will end and the improving side 
of prices begin.

“Europe offers no obstacle to an ad­
vance in Cuba, the parity of beet values 
continuing abnormally above the Cuban 
purity and with indications that Europe 
has entirely cut loose from Cuba an4 is 
advancing on its own merits. Europe 
after touching 8s. 7*d., at the end of 
January on its decline has during Feb­
ruary gained in strength, moving up 
slowly but steadily to 8s. Hid., while 
on the other hand Cuba Centrifugals 
were selling at 2*c., c. & f. (3.48c. per 
lb.) at the close of January, are now

value at 2 132c., c. & f., equal to 
3.38c. landed for 96 degree test, based 
on sales of nearby Porto Ricos, thus 
widening the parity between Centrifu­
gals and beet sugar to 49c. per 100 
lbs., or 15c. per 100 lbs. more than the 
34c. per 100 lbs. granted Cuba by reci­
procity. Of course, such a condition 
could only result from the continued 
pressure of twice the amount of sugar 
on the market that our refiners can use 
or take care of.

“That the Cuban planter is beginning 
to realize somewhat of the abnormal 
condition under which he is forcing his 
sugars to a sale is a little in evidence, 
at the close of the markets here this 
week, when it appears evident that the 
2c. per lb., c. & f., point at which buy­
ers are aiming is to be contested by the 
planter, the first sign of a little bit of 
independence on his part.

“We feel compelled to say, therefore, 
that the tide of decline has already 
turned, or is about to turn, in favor of 
the seller from the present low level, 
and that tfie improvement, once begun, 
will go on more or less steadily until 
the parity of beet sugar is reached in 
our market.”

The first of this week saw raw sugar 
steady in New York and transactions 
were reported at 2 1-32 for Cuban cent­
rifugals 96 degrees.
Paris lumps, in 50-lb. boxes.......................................... 5 05

" in 100-lb. " ...................................... 4 85 4 95
St. Lawrence granulated, barrels........................................ 4 40
Rednath’s granulated................................................................ 4 40
Acadia granulated .................................................................. 4 40
Berlin granulated........................................................................ 4 30
Phoenix............................................................................................ 4 40
Bright coffee................................................................................. 4 2J
Bright yellow...............................................................................  4 25
No. 3 yellow................................................................................... 4 25
No. 2 "   4 10
No. 1 "   4 00
Granulated and yellow. 100-lb. bags 5c. less thanbbls.

MOLASSES.—Geo. Musson & Son’s 
cable advices from Barbadoes show an 
excellent condition of affairs there and 
higher prices being demanded for lower 
than higher grade. The market for 
choice opened a fortnight ago 2c. higher 
than expected and when Newfoundland 
buyers got their breath and met the 
demand the price proceeded to move up 
and has advanced another 2c. Locally, 
prices are unchanged, but a firm mar­
ket is anticipated.
iSSTr...........................................
Medium.....................................................................  0 33 0 35
Bright .....................................................................  0 38 0 42
Com syrup, bbl., per lb.................................................... 0 125

" -bbls " ................................................... 0 03
" kegs " ................................................... 0 035
11 3 gal. pails, each — .................... 140
" 2 eal. " " ....................................... 1 00
11 2-lb. tins (in 2 doz. case) per case.................. 1 05
" 6-lb. " (ini " 1 " .............. 2 40
" 10-lb. " in j " I " .............. 2 35
" 20-lb. " jin| " i " .............. 2 25

Molasses-
New Orleans, medium............................................. 0 30 0 35

" bbls...................................  0 30 0 435
Barbadoes, extra fancy..........................................  0 40 0 60
Porto Rico.................................................................. 0 45 0 60
West Indian............. ...............................................  0 30 0 36
Maple syrup-
imperial qts.....................................................................  0 874
1-gaL cans............ ........................................................... 0 95
5-gaL cans, per gal............................................................  1 00
Barrels, per gal................................................................ 0 75

DRIED FRUITS—Prices are steady 
and demand is limited except for 
prunes, for which there is fair enquiry. 
Prices for all dried fruits in California 
are prohibitive except for prunes. They 
have advanced 5 to 10 per cent, and 
are in fair supply. Evaporated apples 
continue very firm ; nice high-colored 
fruit brings 10c. easily. Darker is to 
be had at 9jc.
Prunes Santa Clara—

Per lb.
100-120s............................. 0 042
90-100e.50-lb boxes 0 05ft 0 058
80-906 " 0 06 0 064
70-80s " 0 06ft 0 07

Per lb.

60-7ÛB, 60-lb boxes 
50-60s "
40-50s 25-lb'* 
30-40s "

.... 0 07 

.... 0 073 

.... 0 09 
0 10 0 10|
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Note—25 lb. boxes 4c. higher than 50 lb. 
Candied and Drained Peels—
Lemon....................0 11 0 114 Citron
Orange...................0 11 0 12
Apricots, per lb...........................................................
Peaches, “ ............................................................
Figs—
Elemes, per lb..............................................................
Tapnets, “ .............................................................
Bag Figs.........................................................................
Currants—
Fine Filiatras.... 0 08 ___ Vostizzas..........
Patras.................... n r&/, » 083

Uncleaned, 4c less. “
Raisins—
Sultana...........................................................................

“ Extra fancy ......................... .
Valencias, selected...................................................
Seeded, 1-lb packets, fancy...................................

16 oz. packets, choice.............................
“ 1*2 nz " “

Hallowees............ 0 05 .... Fards choicest.
Bairs....................  0 043.... “ choice...
Domestic evaporated apples...............................

NUTS-—Prices are steady.

.. 0 21 0 12

0 25 0 26 
0 18 0 20

0 C8 0 15 
0 033 0 04 
0 044 0 05

0 094 0 10

0 12V* ) 15

. 0 09 U 094

. 0 11 0 114 
0 lot 0 11

. 0 09 0 09

.........  0 09
0 084 

. 0 10 u 1 !

Almonds, Tarragona, pei lb................................................ 0 15
“ Formigetta ................................................. 0 134 0 15
“ shelled Valencias................................................ 0 3» 0 35

Walnuts, Grenoble, •• .......................................... 0 124 0 134
" Bordeaux, “ .......................................... 0 10ft 0 11
“ shelled.......................................................... 0 27 0 28

Filberts, per lb.......................................................................... oil
Pecans, per lb............................................................................ 0 17
Brazils, per lb............................................................................  0 20

(The following quotations on peanuts are for sack lots, 
green. For roasted add 2c. )
Selected Spanish........................................................................ 0 084
A I s, banners and suns ....................................................... 0 094
Japanese Jumbo’s...................................................................  0 09ft
Virginia “ .................................................................... 0 11

SPICES.—Prices are unchanged.
Ginger crops are small.
Peppers, blk................................

Per lb.

Ginger ...........................................
Oassia............................................................
Nutmeg................................................................
Cloves, whole.....................................................

Allspice........................................................

Mixed pickling spices, whole........................ ............ 0 15 0 20

“ ground............................................ .

MCE AND TAPIOCA-Tapioca is 
very firm. New York speculators arc 
said to have sold short five or six 
thousand tons and to have been caught.
Rice, stand. B..................
Rangoon............................
Patna...............................

Sago..............................
Carolina rice....................
Tapioca, medium pearl 

double goat ...

Per lb.

0 07', .

BEANS—Prices arc steady.
Beans, hand picked, per bush............................................. 1 50

“ prime, No. 1 “ ...................................... 1 40 1 45
“ Lima, per lb.........................................................  0 063 0 07

SEEDS.-Trade is 
prices are unchanged. 

Alsike Clover—
Fancy lots, per bush........................
No. 1 ...................................................
No. 2.....................................................
No. 3.....................................................

Red Clover—
No?L .* 
No. 2 ..

very quiet and

6 75 7 00
6 00 6 25 
5 75 6 00 
4 35 5 10

8 25 8 50 
7 00 7 75 
6 35 6 25

Samples containing a large percentage 
of buck-horn, atcli fly, etc., are at a big 
discount.

Timothy—
Machine threshed.......................................................... 1 65 1 85
Flail threshed, blight uohul'ed...............................  2 35 2 5U

Lois containing seeds living from 11 ■> 
(o 21/4<; a It).

HIDES, WOOLS AND FURS.-Tal 
fow is higher.
Hides, inspected, cows and steers, No. 1.................... 0 If 1“ “ " No. 2....................  0 09?
Country hides, Hat, per lb., cured................................ 0 0.»

“ " green............................. 0 08
Calf skins, No. 1, city...................................................... 0 13

“ " No. 1, country...............................................  0 12
Lamb skins.............................................................  1 25 1 35
Horse hides, No. 1 ................................................  3 50 3 75
Rendered tallow, per lb.................................................  0 06
Pulled wools, super, per lb.............................................. 0 25

" 11 extra '    0 27
Wool, unwashed fleece.................................................... 0 15

•' washed fleece ........ ...................................  0 14 0 26
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“ Mr. Grocer,—Do you 
know that SAVOY BRAND is 
the only high-grade Baked 

Bean packed in Canada?’’
1 Do you realize how important it is

\

1 in these days of Pure Food agitation that you 
should offer your customers only the best ? ”

Brand
Pork and Beans

are prepared according to the original Boston recipe — of carefully 
selected, hand picked, Canadian Beans and tender Canadian pork. 
They are as different from other beans as day is from night.

HERE'S WHERE YOU COME IN
We ask yon to stock Savoy Pork and Beans for two reasons—
First. The excellence of this product will strengthen your reputation for 

handling the “ highest quality ” food products.
Second. YOU CAN MAKE MORE MONEY ON THEM THAN ON ANY 

OTHER BRAND. There is strong conviction in this argument. Think it over.

TWO DOZEN TINS FREE
EXTRA PROFIT IN ADVANCE

We will give you one case of 2 dozen No. 2 tins of Savoy Pork and Beans free with 
every five cases of No. 1, No. 2, or No. 3 purchased. This offer also applies to assorted 
orders for five case lots of these sizes.

Savoy Beans are packed in four sizes, No. £, No. 1, No. 2, and No. 3, both plain and in 
Tomato Sauce.

Send your order to your jobber or direct to us In the latter case, don't fail to mention 
the wholesaler through whom you prefer the goods to be shipped.

Send in a trial order for five cases. The Beans sell themselves.
“ Made in Canada *' By

Canadian Factory, _ ARMOUR LIMITED
77 Front St. E. Toronto
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Grocery Raws
You want a fine flavory golden yellow for baking 

purposes. Perhaps you may think you don’t need any of 
these sugars, but perhaps you are mistaken. Some dealers 
make a rule of always keeping baking sugars in stock and 
they get a regular trade for these with a good profit, and 
so can you.
Trinidad golden yellow in barrels about 230 lbs., at 3^c.

Blueberries
Does anybody want Blueberries ? Really one of the 

most delicious fruits that our country produces—They are 
scarce, but we can offer you

Loggies Brand, 2$, $1.00
Meaford Preserved, 2$, 1.10

One of the 57
Heinz Tomato Soup, absolutely pure, made from 

selected ripe tomatoes, rich sweet cream (without meat or 
stock) blended with choice spices, and perfectly seasoned,

Put up in tins, at $2.35 doz., retail, 25c. each.

Teas
There’s a very great difference betweeen our teas and 

other teas. You who have tried our bulk blends, know 
that for quality they cannot be equalled at the prices.
Dealers tell us that they have better satisfaction with our 
black teas than any others which they can buy. We can 
offer you exceptionally good value to-day. Let us send you 
samples.

H. P. ECKARDT & CO.
WHOLESALE GROCERS

TORONTO
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AUTOMATIC SCALES FOR 
BUTCHERS AND GROCERS

95 per cent, of your capital is in 
your stock. If it pays you to have 
a cash register to take care of the 
5 per cent, you have in cash it 
should pay you more to have an 
accurate scale.

Ask us about it.

Stimpsoi) Computing Stale Co.
34 Arthur St. Cor. Notre Dame Ave., 

WINNIPEG

COMMON SENSE!
IX || | Q f Coaches and Bed-Bugs 
rVI UILO 1 Bqts and Mice

All Dealers and 381 Queen St. W.
TORONTO, ONT.

Dealers find Common Sense a very good seller, for 
the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.

Expert Bookkeeping
Investigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an np-to-date manner. 
Collection of accounts a specialty.

Davenport, Pickup & Co.
622 McIntyre Block and 422 Ashdown Block

WINNIPEG, MAN.

Square your accounts

BOY WANTED
ANY BOY in every 
town and village in 
Canada can earn many 
dollars by selling our 
publications among his 
neighbors and rela­
tives and business 
men.

YOU can begin at once.
No money needed to 
start. We will provide 
youwithcapital. A watch 
to the boy who does 
good work, as special 
prize.

Write at once to
THE MACLEAN PUBLISHING CO.

10 Front St. E., TORONTO

Persons addressing advertisers will 
kindly mention having Been their adver­
tisement in The Canadian Grocer.

It Pays the Grocer a Living Profit

BAKING
n ^ ^ POWDER
GUARANTEED -THE-BEST”

The BEST materials—The BEST formulae—and— 
naturally—The BEST BAKING POWDER. Write 
for our special offer of one case free.

The Codville-Georgeson Co., Limited, Winnipeg, Men.

Capstan Brand
PURE JAVA AND MOCHA 

GROUND

COFFEE

Before buying

finest /jsS capstan
BLEND yÆ/ BRAND 
!?*=== PURE
peeHR and JAVA

SALT
[COÏTEE] Put up in Vi and I lb. tins, with 

a very attractive label, and is giving 
perfect satisfaction.

It is a well known fact, that our 
trade mark sells the goods, and is

J recognized by wide awake business 
w men.

can save you money

Mason & Hickey
capstan mfg c0

The CAPSTAN MFC. CO., - Toronto, Ont. 108 Prinoese Street, WINNIPEG, Man.

z
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CONDENSED OR “WANT” 
ADVERTISEflENTS

Advertisements under this heading, 1c. a word each 
insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no oaee can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Eastern, Western and Central Canada are re­

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re­
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box ioi, The Canadian Grocer, 88 Fleet St. 
E.C., London, England. (tf.)

FOR SALE.

FOR Saje—Nearly new McLaughlin Niagara “B” Soda 
Fountain, fitted to use with or without waterworks, 
also Mott carbonator, revolving bottle and straw- 

holder, extra bottles and glass-washer and all fittings, ; 
two years in use ; cost $414.00, will sell for $200.00 
spot cash ; reason for selling, closing out of soda water 
department. The Barnsdale Trading Co., Stratford.

FOR SALE—Cash register, grocer’s computing scale, 
butcher’s computing scale, under half price. 
Apply S. C. Marson, 478 Temple Bldg., Montreal.

FOR SALE—Stock of groceries and hardware in live 
village in central Ontario—stock in first-class 
condition; situation best in village; reason for 

selling ill-health. Box 138, CANADIAN GROCER. 
Toronto.

SITUATION VACANT.

BRIGHT, intelligent boy wanted in every town and 
village in Canada; good pay, besides a gift of a 

watch for good work. Apply the MacLean Publishing 
Company, 10 Front St. E., Toronto.

SITUATION WANTED

ADVERTISER—7 years’ experience in provision and 
wholesale grocery trade seeks position inside or 
out. Box 139.

BUSINESS CHANCES.

H OR SALE—Grocery business; oldest stand in a 
A thriving country town and railway centre on 

Si. Lawrence; good summer trade. Address Box 
135, CANADIAN GROCER.

GROCERY and Provision Business for Sale—Dwell­
ing and stable connected ; large cash trade, 
capable of expansion; will lease premises. Box 

136, CANADIAN GROCER, Toronto.

WANTED—TEA MIXER—Capacity 500 lbs.; also 
tea packer. Apply Box 137, GROCER.

TRAVELLER WANTED

WANTED—By a leading wholesale house in Calgary, 
an experienced grocery traveller; only those who 
are capable of earning a good salary need apply ; 

references required. Address Box Z, Calgary.

FOR SALE
That valuable business stand and property situate at 

New Mills In the County of Restigouche and Province 
of New Brunswick, known as the J. T. Windsor 
property.

This property consists of a lot of land containing 
about 400 acres, having thereon a large two-story store 
containing a full and well assorted stock of general 
merchandise, a comfortable and commodious dwelling, 
warehouse, lobster factory, and a number of smaller 
buildings. The New Mills Intercolonial Railway 
Station stands on this lot within 150 yards from the 
store.

This property also possesses a good deep water har­
bor, is pleasantly situated on the southern side of the 
Bay Chaleur and is one of most convenient and desir­
able stands along the Bay Chaleur, having been one of 
the principal business stands in Northern New Bruns­
wick during the last fifty years.

For further particulars apply to E. Bertram Windso 
New Mills, N. B-, or John McAlister, Barrister, Can 
bellton, N B,

THE CANADIAN GROCER

Small’s Selected 
delivered is worth 

per case of 24-£s 
$7.70.—12 is 
$7.25—6-1 s 
$7.00. Every 
grocer should 
have some 

continually 
in stock. It 
gives tone 
to the shop.

Packed in 
kiln dried 
boxes. 
Each Tin 

wrapped 
in tissue.

PRODUCT
CANADA
MAPLE
EXCHANGE

At All Jobbers

IT 18
PRACTICAL

CRE-MO 
should be In 

all shops.

aA*
w

iWU

'üm i

Susa'S

'S* y

Canadian Branch:
25 FBON^T. E., TORONTO

Canadian Manager, H. GILBERT ROBBS

Holbrooks Limited

Acknowledged 
Sauce of

the Premier 
the World
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DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

Our English Brawn
Put in 5 lb. packages. 
Twelve to the Case.

Undoubtedly Wins Trade and Holds it

You will find this a splendid 
seller. Price reasonable 
and results satisfactory.

Let us Express yeu a Sample Case.

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS “nine

TORONTO

BUTTER
Demand is good, and supplies 
just about enough to meet it. 
We would advise buying be­
fore bad roads come. We can 
sell you No. 1 Fresh Cream­
ery in pound" blocks or solids 
(56 pounds to the box) at very 
reasonable prices. Also Choice 
Dairy, in pound prints or rolls.

If you have Butter or Eggs to 
dispose of, write us for prices.

F. W. FEARMAN CO.,
HAMILTON u“m

r

ttt
*

t

u

CORONA
Kittla Rendered Leal Lard

in

I POUND BLOCKS
SO pounds in box)

" The Cook's delight — and the Epicure 
satisfied with Its use "

The Montreal Packing Co. .
MITED f

MONTREAL, P.Q
MW FOR TRIAL ORDKR
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*
The

•4i
Produce1

CHEESE AND BUTTER 8ULLET$N.

Provisions
season for cheese is virtually 

over. For all that will be done until 
the new make arrives it might be said 
that the market will until April be a 
dead one. Stocks held in Montreal are 
exceedingly small, perhaps not more 
than one thousand boxes, or, to be 
safe, one might say between one and 
two thousand boxes. Last week a large 
sale was made, a greater quantity 
changing hands than for some time past 
and this transaction brought stocks 
down to practically nothing. Holdings 
now are not sufficient to make a mar­
ket on this side. For this reason the 
few lots held here will sell at prices 
which will be fixed in England.

Despite all prophecies and expecta­
tions, 14e. was not made in an export 
way up to the time of writing. That 
figure was asked a good many times, 
but when it came to making an offer 
under this amount the cheese were gen­
erally sold. Sales have been made at 
136c. and possibly some have made 6, 
but 14c. was not received. Locally, in 
lots of 25 boxes, as much as 14c. was 
paid, but this trade is entirely separate 
from the export business.

Advices from England are somewhat 
contradictory. One reliable firm writes 
saying that they look for a falling-off in 
the demand. At the time of writing 
they were asking 66s. for a fair sized 
lot of "good quality Canadian cheese, but 
had not yet obtained it. They were go­
ing to hold out for this price a little 
longer but if it was impossible to obtain 
it within a short time they were going 
to accept 65s. because they did not like 
the look of the market. On the other 
hand the London Grocery for February, 
speaking of the situation in cheese, 
says :

"It is many years since the cheese po­
sition was so strong statistically as it 
is at present, and has been for some 
months, yet the retailer of cheese will 
not consider the desirability of bringing 
his counter prices into line with the 
wholesale figures, so as to show him a 
profit. There is hardly a shop in Lon­
don whirh is not doing a sevenpenny 
line. The high prices which have ruled 
all through the season have been justi­
fied by the position, and the public are 
quite willing to pay 8d. for their cheese. 
The cheese position is strong enough to 
maintain the present prices on its own 
account, but when, in addition to the 
great shortage, you consider that peo­
ple here will not look at American 
canned goods, it is no use blinking at 
the facts a great injury has been done 
to the American tinned meat depart­
ment, and those who consumed these 
goods are devoting their attention to 
cheese."

From this it would seem that the 
market was firm.

Butter is better all round. Last week 
there was mentioned an improvement in 
the situation and this week the market 
is even better.

Quite a lot of business is being done 
at very good prices. At the moment 
quotations are steady enough, but high­

er figures would not greatly surprise the 
trade. Receipts of fresh made creamery 
have not been large. What there is on 
the market is in good demand. Return­
ed creamery is still acting as a damper 
on the market here. A great deal of 
what is being brought in is being sold 
speculatively. The trend of the market 
has not been closely lollowed by all 
those bringing in creamery, and in some 
cases these parties have sold a good bit 
under what they might obtain without

any difficulty. There is not much dairy 
tub butter arriving, but receipts of 
latge rolls are quite heavy.

It is not expected that there will be 
much new made butter on the market 
before April 1 at the earliest. The con­
sumption of milk and cream in large 
centres seems to have increased, and for 
this reason fresh made goods are in 
light supply. Board of Trade returns 
show that 805 packages of butter ar­
rived week ending February 23. Total 
receipts of butter since May 1, 1006, to 
that date : 607,052 packages.

PROVISION SITUATION
The situation in the Old Country is 

but very firm, with a slightly increased 
domestic demand from the west. Live 
hogs are the same as last week, $6.65, 
and deliveries promise to be a little 
larger this week. The killings last week 
totalled 21,000 to 22,000. This week 
they may be two or three thousand 
more.

The situation is the Old Country is 
practically unchanged. Tuesday's cables 
stated that the accumulations of Danish 
and low prices had captured the trade 
of Canadian bacon buyers, and there 
were no indications of an immediate 
change. Canadian is selling at 55s. and 
costing anywhere from 58s. to 60s., and 
this rotten market condition has con­
tinued two months almost, an unprece­
dented length of time for things to be 
all going one way. There appears to be 
a lack of demand, with heavy shipments 
of Danish. With Danish at 56s - to 57s. 
and Canadian at 54s. to 56s., the Dan­
ish gets the preference. The packers here 
don’t pretend to understand why the 
English market conducts itself thus and 
so. They say the market is a sentimen­
tal ; that February is traditionally bad, 
and the British are strong on preserv­
ing traditions.

Despite the untoward conditions a 
larger share of the Canadian killings are 
designed for export because packers are 
pretty well stocked with domestic cuts.

Continuing the story of the American 
meat trust’s operations in Smithlicld 
market, • London, the Daily Telegraph 
says :

The growth of the trust’s operations 
in England is not looked upon with un­
concern by British salesmen, and some 
express the hope that the facilities for 
business enjoyed by the American con­
cerns will not be easily extended. The 
Yankee firms obtained a footing in the 
market more than ten years ago. The 
market committee of the corporation do 
not look with too friendly an eve upon 
the acquisition by large concerns of a 
number of shops. It is not in heir pow­
er to impose a prohibitive vent, for the 
statute has fixed a maximum. The 
method adopted by the trust has gen­
erally been to acquire the good vill of a 
salesman about to retire from business, 
and, although the tenancy is a weekly 
one, they have given as much ns £15,- 
006 for the goodwill attaching to the 
business of a single shop. The corpora­
tion are jealous of their rights, and en­
quiries are always made before an old 
tenant’s agreement is transferred to his
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nominee, and the committee insist on 
seeing the books of a salesman to ascer­
tain whether there is really a goodwill 
to be sold. There is, thus, little dan­
ger of a traffic in the tenancies. The 
trust firms have, however, obtained an 
important footing. They are, of course, 
in agreement as to the conduct of their 
businesses. It is said that the price at 
which they will dispose of their produce 
is fixed each morning, and as they hold 
every pound of the United States meat 
and control a certain proportion of the 
Argentine supply, their quotations rule 
the market so far as American meat is 
concerned. A butcher requiring a couple 
of sides of United States beef is given 
the price at one stall, and he knows he 
must either accept it or go away with­
out his order being fulfilled, because no 
other salesmen can supply him at a low­
er figure. The trust regulates the sup­
ply to such a nicety that they never 
have a glut. It must be admitted that 
the American meat is of good quality. 
The fact that it commands practically 
the same price as English (not Scotch) 
beef is sufficient to show that the ani­
mals despatched to this country are well 
bred and fat. The Argentine stock hith­
erto has fetched a low price, but it is 
within the knowledge of all that South 
American breeders are laying out fabul­
ous sums to secure the best stock ob­
tainable in Great Britain to improve 
their herds, and little doubt is enter­
tained at Smithfield that within a short 
period River Platte meat of high quality 
will obtain top prices.

The home producer is at a disadvan­
tage in one respect with his foreign op­
ponent, in that he cannot get conces­
sions from railway companies. The trust 
has secured such rebates on rates for 
carriage of their beef that no man con­
signing Scotch meat to London can com­
pete in Smithfield with beef brought 
from the United States. It costs more 
to send ten tons of beef from Aberdeen 
to London than from Boston to Smith- 
field, including the railway charges from 
Liverpool. The trust will not use the 
admirably-equipped new abattoirs at 
Southampton because the South-West­
ern Railway refuse to give them an ad­
vantage of 8s. a ton over the British 
farmer. ,To secure ourselves against a 
big rise in the price of meat in war time 
it is necessary that we should have 
many souces of supply, and a gratifying 
feature of the oversea meat trade is the 
increase in the amounts shipped from the 
Argentine and Australia.
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DAIRY PRODUCE AND PROVISIONS The Canadian Grocer

BUTTER, CHEESE, E06S
If you bave Batter, Cheese or Egg, to sell, 

write me. I am alwaye In the market to buy. If 
you want to buy Egg», Butter or Cheese, write 
or wire for price».

B. H. POWER
210 ARGYLE STREET, HAUFAX, N.S.

Clark’s Pork and Beans in Chili Sauce
That phrase “just as good ” is a dangerous one for a Grocer to 
get into the habit of using. To acquire the reputation of being 
a “ just-as-good ” Grocer is the best thing in the world— 
for your competitor.

WINDSOR SALT
TABLE, DAIBY and CHEESE SALT

FINE and COARSE SALT
Write for prices

Toronto Salt Work*
Agents for

WINDSOR SALT

The “Just-As-Good” Habit
The Grocer is compelled to say “ it's just as good '* If he succeeds 
in Inducing a customer to take other than

BUTTER-1 EGGS
PROVISION AND DAIRY MARKETS.

-WE A ft E-

BUYERS and SELLERS
Comepondanoe solicited from OMTAEIO, 

MANITOBA and LOWEB FBOVIBOES.

Merford, Many 1 Co.
WBetoea», Predaw Merikaate,

TORONTO.

ORDER NOW

Butter
Tubs

Boxes and Paper
Best Goods, Prompt Shipment 

Prices Right

WALTER WOODS & CO.
Hamilton and Winnipeg

MONTREAL MARKETS.
PROVISIONS.—A featureless market 

rules this week. Prices are fluctuating 
more or less, up one day and down an­
other, but no material change is notice­
able, except in compound lard which is 
this week higher. Some firms are sell­
ing at lower figures than are here quot­
ed for this article, but these are the 
ruling prices. Some few job orders in 
meats are being booked, but otherwise 
the market is rather quiet.
Lard, pure lieroee .................................................0

“ ............................ 56-lb. tube 0
" .........20-lb. paila, wood .... 0
“ cases, 10-lb. tins,60 Ibe.incaeeO
M “ 5-lb.
" " S-lb.

Lard, compound tierces, per lb.........................0 0
“ “ tuba ........................................ 0
“ 41 20-lb. pails, wood......................2
" “ 20-lb. pails, tin....................... 1
44 " cases, lii-ib. tins, 63lbs. in case 0
44 44 14 6-lb. 44 0». .. .. $.lb .. o

Wood net, tin packages, gross weight—
Canadian short out mess pork.........................  22
American short eût clear ................................. 23
American fat back............................................  24
Breakfast bacon, per lb .................................. 0
Extra plate beef, per bbl.................................... 12

lli 0 121 
121 0 12 
121 0 12 
12| 0 12 
.. 0 12 
.. 0 12 

>9$ 0 10 10 U 1 H 
05 2 10 

2 00101 0 1.f 
of 0 ICI 0| 0 11

00 22 60 
00 24 60 
25 24 75 
15* 0 161 
13 0 16*
60 13 00

BUTTER.—Prices are very steady and 
business being transacted amounts to a 
fair volume. If anything, dealers ate 
asking slightly more for their goods 
this week. Receipts are not very heavy 
especially in large rolls, for which de­
mand is strong. Creamery is in good 
supply, and grocers are buying in fairly 
large quantities.
Choicest creamery, salt, 56 lb. boxes ................... 0 25 0 26

14 “ pound prints.................................. 0 25%
Medium creamery ................................................. 0 23 0 24
Western dairy .......................................................  0 19 0 21
Large roll»...................................................   0 22 0 22t
Dairy tubs..................................................................0 19 0 21

EXPORT TRADE DEPARTMENT
Firm* Abroad Open tor Canadian Butina**

IAMB» nBTHVBN, SON & CO.
St. George . House__

EASTOHBAP, LONDON, ENG.
Lerge oonneetion emongst best Wholesele Grocer» end 

Bakers In Great Britain. We also ship eererel Britbh Une» 
to United States eod Canada. Oorreepondence innted.

A. 0. DOUGHTY » 00.
Heed Office, M Baetchesp, LONDON.

PlOTUIOS IMPORTER,
InTlte oenalgnmente of Beoen, Hama, Butter, Oheeee end 
Penltre Teleerenblo Addzeee ! Avouching, 1er don . Oedee^A.lLCrith end 6th editions, Al, Western Union. 
Highest Beferenoee.

henry colbbck
• NEWOAgTLS-upoD-Trm.

Invitee oonelgnmenu of green end dried fruit». Newcastle 
1» the centre of one of the largest mining and industrial dis- 
Stern In the United Klngdem, with » population of upwards 
etyw.oge within »«-mileradio».

CHEESE.—Prices hold very firm, al­
though there has been no actual ad­
vance since last report. Export prices 
are very near 14c. but stocks held in the 
city do not amount to anything. For 
the retail trade there is a supply which 
will last until the new make arrives, 
although there is every chance of there 
being higher prices than now rule.
Ontario*, September make .......................................... U 14*

11 late make.............................................  0 13$ 011

EGGS.—Held eggs are practically off 
the market, what few lots are left sell 
ing at 28c. to 30c. Fresh laid are sell­
ing at all prices, some holders asking as 
much as 35c. " Good eggs are obtainable 
at 30c. to 32c.
Storage, doz...........................................................  0 28 0 3)
New laid, doz......................................................... 0 to 0 32

HONEY.—Very little trade is being 
transacted in honey. Stocks in store 
here are light and receipts are not at 
all heavy. Prices remain without 
change.
While clover comb hooey ..................................... 0 15 0 121
While clover, extracted tin»................................... 0 09 0 10
Buckwheat...............................................................  0 0/ 0 0/1

DAVID SCOTT A CO.
Established 1S7A 10 North John 6t.

Liverpool, England
Splendid connection, end reference». Try ua with » ship­
ment of CANNED GOODS.

T. A.—Scottish, Liverpool.

JAMB» MARSHALL
Aberdeen, Scotland,

Invitee oonaignmente of Canadian Produce, give» personal 
attention to handling of lame, end guarantees prompt 
return». Reference— Olydeedele Bank, Aberdeen. Codes— 
AB.C. 4th end5th Ed».

W. C. G KEG SON 6 00:,

PROVISIONS POULTRY
CEREALS

LIVERPOOL, Produce Exchange Bldg

TORONTO.
PROVISIONS—Demand for pork pro­

ducts, except lard, is very limited anil 
prices are consequently unchanged. There 
will be a boost, though, just as soon as 
business revives with the opening of 
navigation. Lamb is higher.

Long clear bacon, uer lb...............................  0 11$ U 11$
Smoked breakfaet bacon, per lb................... 0 16* 0 16
Roll bacon, per lb.........................................  0 11 0 11*
Small hams, per lb..........................................0 15* 0 16
Medium barn^ per lb......................................... 0 If*
Large hams per lb....................................... 0 14 0 16
Shoulder hams, per lb................................... 0 11 0 11$
Backs, plain, per lb....................................... Q 16 0 16*

" pea meal............,............................ 0 17 0 18
Heavy mess pork, per bbl.........................  ... 20 00
Short cut, per bbl......................................... 22 60 24 00
Lard, tierces, per lb....................................... 0 12 0 121

" tubs " ....................................... 0 12$ 0 12$
I pails " ....................................... 0 121 0 12$

II compounds, per lb................................ 0 10$ 0 10*
Plate beefper 200-lb. bbl..............................11 00 IS 03
Beef,bind quarters....................................... 8 10 9 00

•* front quarters.......................................  6 00 6 00
choice carcases..................................... 6 60 7 5)

" common................................................. 4 00 6 00
Mutton...........................................................  0 08 0 10
Lamb............................................................... 0 11* 0 IS*
Hogs, street lots............................................900 960
Veal.................................................................  0 09 0 11*

BUTTER—The market is considerably 
stronger, partly because of increased de­
mand and to some, extent reduces sup­
plies. Held stocks of dairy are working 
down, and this also is toning things up. 
One large commission house claims to 
be getting as high as 28c. for choice- 
dairy prints, but most houses declare 
that 25c. is the limit. This same house 
quoted 24c. for choice rolls, but else-
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where 23£c. is the highest, and general­
ly 23c. is top.

Per lb.
:::::::: SS 8*

Dal^prlote.ChO^. «23 0 25
“ rolls, large choice................................  0 22 0 234
“ tuba, cnoioe......................................... 0 21 0 22

Baker’s butter................. ............................ 0 18 0 21
EGGS—The market is firm owing to 

the cold weather, aiid 35c. has been ob­
tained for very line stock this week; but 
31c. to 33C. better represents the mar­
ket.” The! price is practically controlled 
for the instant by available supply oi 
American eggs. The price there fell 
rapidjy early in the week and were 
quoted' at 21c. Tuesday, which would 
mean about 30c. laid down in Toronto. 
The southern eggs are not so good nor 
as large as the Canadian, but they keep 
the market here in cheek.
Eggs (strictly new laid) ...................................  0 31 0 33

CHEESE—The market is very firm 
and such stocks as arc held are rapidly 
shrinking. Everything in second-hands 
now is “line September,” and the lowest 
quotation for domestic trade is 14c.
Cheese, large............................................................. 14

‘ twins ................................ ...................... 141
HONEY—Prices are firm and stocks 

are limited.
Honey, strained, 60 lb tins............... ..................... Oil

“ “ 10 lb tins.......................................  0 12
“ “ 5 lb tins...................................... 0 12
“ in the comb, per doz..........................  2 00 2 50

Buckwheat honey, per lb................................... 0 » 5 0 06
“ “ in comb, per doz................................... 1 50

POULTRY—Demand is limited, but 
supplies are light and prices are firm.

Live Weight.
Old fowl.................................................................... 0 10
Ducks ................................................................. 0 15
Young chickens........................................................ 0 11

Dressed Weight.
Old fowl...........................................................  0 09 0 10
Ducks............... ................................................  U 11 0 12
Young chickens................................................. 0 12 0 13
Geese ........................................................ U 10 0 11
Turkeys.................................................................... 0 14

N. S. MARKETS
Halifax, N.S., Feb. 26, 1907.

Trade is considered pretty good for 
the season of the year, and when the 
roads improve there is every prospect of 
an increase in business. Prices all 
around are pretty steady. There is not 
very much doing in fruit just at present. 
The stocks of Jamaica oranges are very 
poor. They are quoted at $5 per bar­
rel. Navels, 96 count, are worth $2.75 
and $1.2li, $3. Valencias range from 
$3.50 to $4 per case.

EGGS—There is a marked improve­
ment in the egg market, and good, fresh 
Nova Scotia stock can be purchased for 
37c. per dozen by the case. The fresh 
stock marketed is nearly all from points 
in the province. The receipts are in­
creasing as the weather improves, and 
1 here is a possibility of a still further 
decrease in the price. Very few eggs are 
now coming from Prince Edward Island. 
I'lie island stock now on hand is mostly 
all storage. -There is a very good de­
mand for eggs at present.

POULTRY—There is very little poul­
try on the market at present and the 
price is high. Turkeys are worth 20c. 
per pound; chickens, 15c. per pound, and 
geese from 12 to 14 cents per pound. 
Dealers experience difficulty in securing 
a sufficient quantity to supply their cus­
tomers.

THE CANAD'AN GROCER

MANITOBA MARKETS

(Market quotations corrected by telegraph up to 12 a.m. 
Thursday, Feb. 28, 1907.)

With a return to normal weather con­
ditions business has received a big im­
petus. The C.P.R. claim to have de­
livered all delayed freight and they are 
busy removing wheat thus setting free 
a considerable amount of money with 
which the western farmer can discharge 
his obligations to the storekeepers. 
Under these conditions there has been 
a considerable improvement in business 
and the wholesale houses are busy once 
again shipping goods.

Except for a decline in Rios and an 
advance in all local brands of pickles, 
there have been no important price 
changes during the week.

CANNED GOODS.—There have been 
no changes since the price revision not­
ed last week. We quote :

SUGAR.—Prices are quoted as fol­
lows :
Montreal granulated, in bbls.............................. . 4 90

“ in sacks........................................ 4 85
" . yellow, in bbls.................................................... 4 50
*•' “ in sacks................................................. . 4 45

Wallaceburg, in bbls..................................................... 4 80
“ in sacks.....................................................  4 75

Berlin, granulated in bbls ............................................. 4 70
“ “ “ sacks............................................. 4 75

Icing sugar in bbls...........................................................  5 50
" “in boxes......................................................... 5 70
" “ in small quantities....................... . 6 10

Powdered sugar, in bbls................................................... 5 30
“ '* in boxes.................................................. 5 50
" “ in small quantities............................... 5 55

Lump, hard, in bbls......................................... ................ 5 60
“ " in i-bbls........................................................ 5 60
“ “ in 100-lb cases............................................. 5 60

Raw sugar............................................................................  4 40

SYRUPS AND MOLASSES—
Syrup "Grown Brand," 2-lb tins, per 2 doz. case .... 2 25

“ “ 5-lb tins, per 1 “ — 2 70
" " 10-lb tins, per 1 “ — 2 65
“ " 20-lb tins, per { “ — 2 60
“ " à barrel, per lb.............................  0 031
" “ Sugar syrup, per lb......................  0 03}

Beaver Braud, 2 lb tins, per 2 doz case........................  3 10
“ 5 “ “1 “ ....................... 3 60
" 20 “ | “ ....................... 3 20

Barbadoes molasses in |-bbls, per gal........................... 0 40
New Orleans molasses in |-bbls, per lb......................... 0 031
Porto Rico molasses in J-bbls., per lb........................... 0 04J
Blackstrap, in bbls., per gal............................................. 0 31

•• 4 “ “ ............................................ 0 33
“ 5 gal. beta., each...................................... 2 25

COFFEE.—Rios have declined and 
prices are now quoted as follows :
Whole green Rio, per lb......................................... 0 10 0 101

“ roasted “ per lb.................................................. 0 12»
Ground roasted Rio........................................................... 0 134
Standard Java in 25-lb. tins, per lb..............................  0 33
Old Government Java in 25 lb. tins, per lb.................  0 32

“ " Mocha..................................................... 0 32
Imperial Java, in 25 lb. tins, per lb................................ 0 29
Pure mocha “ " “ ............................. 0 25

“ Maracaibo............................................................... 0 19
Choice Rio........................................................................... 0 17
Pure " .......................................... .........................  0 16%
Seal Brand (O fc S) in 2-lb tins, per lb..........................  0 32

" .........................1-lb “ “ ........................... 0 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb............................  0 23

“ “ 1-lb. r* ......................... 0 24

MINCE MEAT-
Mince meat, 7 in. pills, per lb...................................... 0 091

“ * 28 ......................... ......................................... 0 08$
" “ 12 oz pkgs., per doz.................................. 105

PICKELS.—There has been an ad­
vance in all local brands of pickles and 
prices are now quoted as follows :
So i —

1 g tl pail.............................» ........................................ 70
3 “ ........................................................................1 8)
6 “ “ ......................................................................  2 75
Crock ............................................................................. 65
Bottles, 18 oz,, per doz.................................. ........... 2 00

•' 20 .................. .................... ............................. 2 25
Chow—

1 git pail.................................... .... , «
5 “ “................ ...................................................... 3 00
Crocks.............................................................................. 70
Bottles, 18 oz., per doz............................................  2 00

“ 20 “ “ “ ............................................. 2 26
Sweet —

1 gal. pails...................................................................^ 60

5“ •• :::: a as
Crocks............................................................................. 75
Bottles, 18 ox., per doz...............................................2 25•I 80 " “ " . . . . . . . . . . . . . . . . . . . . . . . .  a 60

1 gal. pails., .................................................................. 90
3 “ “   2,40
5 “ “  3T5
Crocks.............................  85
Bottles, 18 oz., per doz............................................... 2 50

20 ....................  2 75

FOREIGN DRIED FRUITS.— Prices 
still rule very high and sales are light. 
We quote :
sultana raisins, bulk, per lb........................................... 0 13 h

“ cleaned, '*   0 1-1%
“ lib pkgs “   0 16

Table raisins, Connoisseur clusters per case.............. 2 6U
“ extra dessert,     3 40
“ Royal Buckingham, “ ............... 4 00
" Imperial Russian   5 25
“ Connoisseur clusters, 1 lb pkgs, per

case (20 pkgs).......................................... 3 35
“ Connoisseur clusters, boxes (54 lbs). ... 0 80

Valencia raisins, f. o. a ..................................................  1 75
“ “ selected...........:................................... 1 85
“ “ layers.................................................... 2 10

Trenor's Valencia raisins, f.o.s, per c ase..................... 2 70
“ “ selects “ .................. 2 85
“ “ layers “ ..... ............ 2 95

California raisins, muscatels, 2 crown, per lb............. 0 091
“ “ “ 3 “ ............... 0 09$
" “ “ 4 “ ............... 0 03
" “ choice seeded in f-lb.packages

per package....................................0 10J
“ “ fancy seeded in f-lb. packages

per package................................ 0 lOVa
" " choice seeded in 1-lb packages

per package.............................. 0 122
“ " fancy seeded, 1-lb. packages,

per package................................ 0 13
Prunes 100-120 per lb......................................................  0 04$

“ 90-100 “   0 051
“ 81-90 “   0 05$
“ 70-80 “   0 06?
“ 60-70 “   0 06$
“ 50-60 “    0 07V.,
“ 40-50 “   0 08 "

Currants, uncleaned, looie pack, per lb....................... 0 071
“ dry cleaned, Fillatras, per lb........ .................. 0 07 Vi
“ wet cleaned, per lb............................................ 0 07*
“ Filiatras in 1-lb pkg. dry cleaned,per lb__ 0 O84
“ Vostizzas, uncleaned....................................... 0 08$

Hallowee dates, new per lb............................................ 0 06
“ “ in packages, per lb.............................  0 07$

Figs, cooking, in topntts, per lb.................................... 0 l5t
“ “ in sacks “ .................................... 0 05$
“ table, 1 crown “   0 10
“ “ 3 41 “ ..................................... 0 11
“ “ 5 “ “ ..................................... 0 13
“ “ glove boxes, per box .......................... 0 094
“ *’ square boxes (12 oz) per box...............  0 08?
“ “ 1 lb baskets, per basket.................... 0 15

Figs, cooking in tails and sacks.................................... 0 05Î
‘ “ “ boxes....................................................  0 05?

Apricots, choice, in 25-lb. boxes,per lb......................... 0 2z?
Apricots, standard in 25-lb. boxes, per lb................. 0 22
Peaches, choice, per lb.......................................... .... 0 17
Peaches...............................................................................  0 16$
Pears, choice (halves), per lb........................................  0 14%

“ standard “ “ ..........................................  0 14
Plums, choice (dark pitted) per lb................................ 0 144
Nectarines, choice............................................................. 0 16

EVAPORATED APPLES.-It is ex- 
pec,ted that there will he an advance 
over the present price of 10ij cents per 
Hi. There is a strong demand at pres­
ent.

('ANl)lED PEELS—Firm at recent
advance.
Jjemon, per lb........................   0 131
y range “   0 131
uitron "   0 24

HONEY—Ontario honey is very scarce. 
Prices are quoted as follows :
Ontario hviiey, 5-lb. tins per case................................ 8 75

“ 10-lb. “ .............................. 8 65
California honey 1-lb. glass jars, 2-doz. case................ 4 80

“ 5-lb. tius, 1-doz. case.......................... 8 40
“ 10-lb. " i doz. " ..........................  10 80
“ 60-lb. “ per lb.................................... 0 14

Tel. M. 4409.

ANDREW WATSON
PRODUCE BROKER

SPECIALTY-DRIED FRUITS 
Next week's special offers will interest you.

til Place d’Youville, MONTREAL

We Write Ads.-
Local merchants who want more business 

correspond with us, will write a series of 
strong ads. for your newspaper, also booklets, 
circulars, etc.—the kind that bring results. 
Full information on request.
LATOURETTE ADV. AGENCY, Fenton, Mich.
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SEND IN YOUR OHOCRStEARLY7FOR

THE ONLY ORIGINAL AND GENUINE WORCESTERSHIRE 
“70 YEARS REPUTATION BEHIND IT” NO STOCK COMPLETE WITHOUT IT I

LEA«< PERRINS’
SAUCE

J. M. DOUGLAS & CO., (Est. 1857) Canadian Agents MONTREAL

FIRE NOTICE
We beg to notify our numerous customers and 
friends that the fire adjoining our premises on the 
night of FEBRUARY 20th, did not do us any seri­
ous damage and that business is being conducted 
as usual.
Soliciting your continued patronage and promising 
prompt attention to all orders,

Yours truly,

M. QUINTAL & FILS, Ltd.
Wholesale Crcoers and Uquor Merchants

MONTREAL

TO MANUFACTURERS'
AGENTS :

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen 
tatives in the leading business centres here and abroad.

Firms or individua's open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

Money in Your Pocket
/WWVWVWVVVAfWVV\A(VWVWVWWWVWW%AAAAAAAAAfW

as the result of handling ABSOLUTELY THE 
BEST Cocoa on the market - Suchard’s

DON'T IT LOOK GOOD?

It's the best 
because :

It’s
Soluble 
It’s Pure 

It Sells 
It’s
Profit­
able

Fsr particulars:

FRANK L. BENEDICT 
4 CO.

HMTIEAL

EDMONTON
and the enormous territory for which it is 
the distributing centre is developing faster 
than any other section of this continent.

Edmonton’s Building Record
for 1906, places it in 6th place on the list 

of Canadian Cities

Clearing House Returns
give Edmonton 13th place. It Is rapidly 

climbing up

DO YOU WANT TO SHARE THIS
TRADE?

Premises to Let—Consignments Received 
for Storage and Distribution

Best Storage in the West—on spur track in 
the wholesale centre

F. T. FISHER
Drawer 14

Edmonton, Alberta
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SCOTCHMAN’S OPPOSITION TO
CANADIAN CHEESE AND WHY

, 5 Çomiston Gardens,
Edinburgh, Scotland.

To the Editor “The Canadian Grocer.”
Sir,—Some time ago, “The Canadian 

Grocer” commented on a “United 
States Consular Report” issued from 
Washington, D.C., in which reference 
was made to some “Canadian Methods” 
of cheese manufacture which hXd receiv­
ed prominence among our folks in the 
United Kingdom.

The matter had its origin in certain 
remarks uttered by Professor Harcourt 
of the Guelph (Ontario) Agricultural 
College during the proceedings of the 
British Medical Congress at Toronto in 
August last.

These remarks were embodied in an 
article which appeared in the “Agricul­
tural column” of our leading daily, 
"The Scotsman” in its issue for Sep­
tember 7th, 1906.

In the issue of “The Scotsman” for 
December 14th, 1,906, further allusion is 
made to the same subject, mention 
being made of the fact of the “Scots­
man’s” article receiving notice in the 
United States Consular Report referred 
to. And, apparently, “The Canadian 
Grocer” in its search for information 
had to appeal to the United States 
authorities, and also to Professor Har­
court, according to the report in the 
“Scotsman” for December 14th, 1906.

What Professor Harcourt said, as 
stated in the “Scotsman” of September 
7th and utilized by the United States 
Consular Department in their “Report” 
was certainly very detrimental to the 
reputation of Canadian cheese and of 
the conditions and methods of its pro­
duction.

Indeed, the report quoted Professor 
Harcourt as stating that the conditions 
of the production of cheese in Ontario 
were worse than those believed to exist 
in Chicago meat canning factories.

The writer visited Canada and the 
States for about six months in 1995 
and so far as “Canadian methods” are 
concerned in many matters (I have no 
knowledge of your reputed “Cheese 
Methods”) I was really profoundly dis­
appointed. Your folks generally have a 
lot to learn and to unlearn in many 
things, and perhaps there is no place 
more needing reform than Ontario, and 
its particularly conceited, bigoted and 
ill-governed “Queen City.” At least 
the writer was permitted to carry away 
many impressions which left a very 
nasty taste.

I venture to enclose for the benefit 
of “The Canadian Grocer” an extract 
from our press here dealing with the re­
port for 1996 of the Dominion Govern­
ment’s “Dairy Commissioner” (Mr. J. 
A. Ruddick) in which a marked and well 
deserved compliment is paid to our 
Scottish methods of cheesemaking, so 
that in the opinion of your own Govern­
ment's “Commissioner” your folks have 
something to learn from us over here.

It is as follows from the Edinburgh 
Evening Despatch :

“The report of the Dairy Commission­
er for the Dominion of Canada (Mr. J. 
A. Ruddick) for 1996 has just come to 
hand from Ottawa, and is a very in­
teresting publication.

“A large portion of the report is 
taken up with notes on a visit yrhich

Mr. Ruddick paid to this country, and 
during which he investigated several 
features of our dairying system, and 
amongst other matters cheesemaking in 
Scotland. On this the writer says that 
a visit among the sturdy farmers of 
Wigton, Kirkcudbright, and Ayrshire 
must always be a pleasure as well as a 
source of instruction to anyone inter­
ested in agriculture, for it is here that 
some of the finest Cheddar cheese is 
made. After visiting some fifteen or 
twenty dairies during the first week in 
August and making a thorough inspec­
tion of the cheese in hand, Mr. Ruddick 
says, it is easy to understand why some 
of these cheeses sell for as much as 5s. 
per cwt. more than the best Canadian. 
The secret of their success lies not so 
much in superior skill in the manufac­
ture of cheese as in the care which is 
exercised in the production of the milk 
and its delivery to the cheese vat in as 
nearly perfect condition as possible.”

This is quite refreshing and examples 
similar might be multiplied in general 
application.

In your issue of Oct. 29, 1995, (P.P.

MONTHLY COMPETITION.

Window dressing, we believe, is one of the 
most important parts of the grocery business.
It needs encouragement in Canada. For that 
reason The Canadian Grocer is holding a 
monthly window dressing competition. Three 
prizes of $5, $3 and $2 will be awarded each 
month. Those wishing to enter the competition 
will send photographs of their windows to Thk 
Canadian Grocer, 10 Front St. East, Toronto, 
accompanied by a written description.

This is a chance for the clerk. No department 
of the grocery trade offers larger opportunities 
for advancement than window dressing. If you 
don’t know what you can do, try. If you don’t 
surprise yourself the effort will be a great 

*** advantage in any case. No grocer is up to his *** 
* business if he cannot dress a window. Get into 
» the competition.

21 and 27) which I have beside me, I 
observe your journal deals with Can­
adian butter and “Careless Canning.” 
Well. T will just say your folks may not 
get so good a share of the British 
market in future unless you mend your 
ways in many matters of “methods, 
men, morals, and manners.”

I consider Canadians a very selfish 
race and the treatment meted out to 
some “Old Country” visitors to your 
demain very discreditable. I know I 
received more courtesy in the States.

Personally, I never visited a more sel­
fish and inhospitable country.

Your folks forget what they owe to 
the “Mother Country.” Let all that 
forced emigration from here cease and 
it would make a big difference to Can­
adians.

Canada, without “British prestige” 
and “capital” would be another story.

Only ignorant, bigoted, conceited and 
selfish Canadians won’t admit such a 
view, and, unfortunately, they are ap­
parently in the majority.

Remember, we have other wide 
sources of supply for our food than 
Canada. Personally, I actively discour­
age "Made in Canada” goods for very 
good reasons—for “value received.”

41

Now, your folks admire “candour.” f 
trust you can appreciate this virtue al­
so ? Î think Mr. Mayor Coatsworth, 
and some others, including Lt.-Colonel 
Denison and Mr. H. J. P. Good, 11 
Ann St. (Toronto Exhibition) know my 
candid opinions too. I am, sir,

Yours very truly,
J. CHRISTOPHER McRITCHIE.

PACIFIC COAST BROKERS.
The Standard Brokerage Company, 

Limited, of Vancouver, B.C., is a new 
concern,'*capitalized at $50,000, formed 
to take over and extend the brokerage 
business, carried on by Arthur Nelson 
in Vancouver. Mr. Melson, who remains 
as managing director, has been closely 
connected with the brokerage business 
during the whole of his business caieer, 
and is well and favorably known to all 
the wholesale and retail merchants 
throughout British Columbia.

The company, whose travelers will 
cover the entire province, already have 
some very valuable agencies, and are 
prepared to represent any reliable manu­
facturer desiring to place their goods on 
the B.C. market.

British Columbia, which is the largest 
province in the Dominion, was never 
more prosperous than it is at the pres­
ent time, and with the rapid growth of 
population, manufacturers will do well 
to turn their attention in that direc­
tion, and they could not place their in­
terests in safer hands than those of the 
Standard Brokerage Co.

As is intimated in the company’s ad­
vertisement, which appears on page 15 
of this issue, they recognize that to 
build up a successful business as brok­
ers, they must not only be able to sell 
goods, but must actually take the place 
of the manufacturer, and as his repre­
sentative, look after his interests in 
every respect, (a fact many brokers 
overlook). The Standard Brokerage Co. 
claim to be the only firm of brokers at 
the coast who call upon both wholesale 
and retail trades, regularly, throughout 
the province.

SWEDISH BUTTER IN ENGLAND.
Sweden’s export of butter to England 

is decreasing, owing to increased do­
mestic consumption. The Swedish dairy 
agent in Great Britain states that dur­
ing the three first quarters of 1906 the 
exports amounted to only 26,321,177 
pounds, against 30,983,116 pounds dur­
ing the first nine months of 1905, a de­
crease of 4,661,939 pounds. At the 
same time the production of the Swed­
ish creameries is increasing, besides the 
butter made by the farmers, many of 
whom now have cream separators and 
modern churns. The present retail price 
of butter in Gottenborg ranges from 
25 to 29 cents per pound, according to 
quality.

N. B. Howqien, general merchant, Wat­
ford, Ont., is dead.

E. J. Wills has joined the traveling 
staff of G. F. & J. Galt, Winnipeg.

Manager J. K. Black, of the St. Cath­
arines canning factory, attended the 
canners’ convention at Buffalo last week.

Frank Hart, of Hart & Tuck well, the 
fruit people, Montreal, is back in the 
trade again after a two weeks’ siege of 
la grippe.
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SHUTTING OFF CREDIT IN CARTWRIGHT
K. F. Moore, Cartwright, Mail., pre­

sident of Merchants’, Limited, the new- 
retail consolidation to which extended 
reference was made in a recent issue 
of this paper, was in Winnipeg last 
week and in the course of an interview 
gave an interesting account of the first 
week’s experiences. It will be remem­
bered that the dealers in Cartwright 
have formed a joint stock company in 
order that by united action they may 
combat the credit evil and the competi­
tion of the mail order houses.

“How did you come to think of this 
scheme ?” asked The Canadian Gro­
cer.

“I have had it in mind for two or 
three years,” was the reply. “One 
Friday night a month or so ago, we mer­
chants in Cartwright met to pass a re­
solution on the parcels post matter. 
From that we naturally drifted into a 
discussion of the credit troubles and 
the competition of the mail order 
houses. I put my propositions before 
the others in rough form and the next 
Monday night we met and decided de­
finitely to go on with the deal.”

“How did the public receive the 
news ? ’ ’

“Not very favorably at first. Most 
of the farmers shouted “combine” and 
said they would send to other towns and 
to Eatons ; some talked of starting an­
other store. But we have met and are 
meeting all these arguments and I 
think most people are disposed now to 
give us a fair trial. I don’t think there 
will be any trouble when people see 
that we are not enhancing prices.”

“I put it to them this way: You will 
have no kirk if you get your goods as 
cheap as you are getting them now, 
will you? To that they must answer 
“no.” Well then, I add, we expect to 
be able to sell cheaper to you than we are 
selling to you now for the reason that 
we can buy in large quantities.”

“You are introducing the coupon 
system of giving credit, are you not?”

“Yes, we are introducing coupons, 
both for cash and credit sales. In the 
first place a customer has to settle all 
amounts owing before we give him credit 
at all and in this way we are getting in 
our accounts. Then credit is given only 
by the sale of coupon books for which 
the customer gives his note. This note 
doesn’t bear interest until after a date 
in the fall when the farmers should have 
plenty of ready cash.”

“How is the scheme working?” 
“Very well, but of course there is 

trouble at the start. One of the wealth­
iest men in our town sent up the first 
day for a gallon of coal oil. The mes­
senger had no money with him. We 
refused to let him take the oil without 
paying for it by cash or coupon. Of 
course the account was perfectly safe 
but we had to maintain our system.

“The man came to the store, very 
much annoyed, but soon saw the jus­
tice of our position.”

“You mentioned cash coupon books, 
Mr. Moore.”

“Oh yes, we are selling cash coupon

books as well as credit coupons. On a 
•fib book we allow 2 per cent, discount, 
on a $25 book 3 per cent, discount, and 
on a $50 book, 5 per cent, discount.

“It is early yet to speak of our ex­
periment,” concluded Mr. Moore, “as 
we have been running now only one 
week, but so far I am more than pleas­
ed with the results. Our cash skies the 
first week were very satisfactory and 
our credit sales were a smaller propor­
tion than usual of the total amount.”

ROMANCE OF THE NAVEL ORANGE
LaSalle A. Maynard tells "The Story 

of the Seedless Orange” in the World 
To-day for January. Mrs. Luther C. 
Tibbits of California obtained in 1872 
four orange shoots from the Agricultur­
al Department at Washington, sent 
there by William F. Judson, American 
Consul at Bahia, Brazil. They were 
presented to him by a native, who had 
several shoots of a seedless orange tree 
growing in a swamp on the Amazon.

Mrs. Tibbits brought the infant trees 
carefully home and her husband planted

D. J. PURDY, M P.P.

them in the garden. One died, another 
was chewed up by a predatory cow, but 
two lived, and five years later produced 
sixteen oranges. These sixteen golden 
globes and their immediate successors 
produced results comparable only in 
value to the famous discovery of an­
other kind of gold in Sutter’s millrace, 
and brought fame and no small fortune 
to their lucky owner.

The new orange could be produced 
only by budding, and the first buds sold 
at $1 each and later at $5 a dozen. One 
box of navel oranges was grown in 1880; 
since then the annual peoduct has risen 
to ten million boxes, and “the two trees 
which the cow did not chew have multi­
plied to over four million.” The origin­
al parent tree living in 1903 was trans­
ferred to the courtyard of the Glenwood 
Hotel at Riverside, Cal., President 
Roosevelt aiding in the ceremony of 
transplantation. Last year the tree 
bore two bushels of choice fruit, which, 
of course, were expressed to the White 
House. In Southern California alone 
$100,000,000 is invested in citrus fruit 
culture, chiefly of oranges, and in relat­
ed industries.

:: BUSINESS MEN IN ” 
PUBLIC LIFE ^ j;

• • No. 12 • .

D. J. PURDY, M.P.P.

Daniel Jarvis Purdy, M.P.P. for St. 
John county, N.B., is one of St. John’s 
most prosperous merchants. In addi­
tion to conducting a large grocery and 
provision- business on Main street, north 
end, he is interested in many sailing 
vessels and river steamers. Mr. Purdy 
is just now recovering from a very seri­
ous attack of pneumonia, which has con­
fined him - to his home for some weeks.

Mr. Purdy was born at Jemseg, 
Queen’s county, N.B., on the 24th of 
May, 1841. He is a son of Frederick J. 
and Ann Purdy. His early training was 
received partially at his native place 
and partially in St. John.

At an early age he entered the em­
ploy of James Watson, who did busi­
ness in a small store on Main street, 
Where Mr. Purdy’s store and residence 
are now located; and in the following 
year, 1866, bought out Mr. Watson and 
started on his own account. He has 
successfully carried on the business since 
that time.

For many years—almost since lie 
started business, he has been largely in­
terested in shipping, and at present 
holds controlling interests in eight 
schooners, all of which are engaged in 
the coasting trade. Mr. Purdy is also 
interested in other industries in the 
city and elsewhere. He does an exten­
sive business as à lime burner, and is a 
director in the Portland Rolling Mills, 
Maritime Nail Works, Thompson Manu­
facturing Co., Dominion Antimony Mines 
of Nova Scotia, and in the coal mines 
in Newcastle, N.B. He is also president 
of the People’s Line Steamship Co., and 
is interested in the steamer Springfield. 
Mr. Purdy was for five years councillor 
for the old town of Portland, previous 
to its union with St. John, and was for 
four years alderman-at-large for the 
city. In 1899 he was elected at the gen­
eral election to a seat in the Provincial 
Legislature, and re-elected in 1903. As 
a representative of St. John in the 
Legislature he proposed the appropria­
tion of a portion of the old St. John 
fire fund for the benefit of the sufferers 
by the Indiantown fire. In this he had 
the entire house against him, but after 
a determined effort came out vistorious. 
He is a Liberal in politics, a strong ad­
vocate of temperance and a member of 
the Baptist church.

John Coltart, general merchant, of 
Winnipeg, has sold his stock of boots 
and shoes to F. X. Addlcman.

Metcalfe & Co., Berlin, have moved 
into their new store. It is one of the 
nicest grocery premises in the town and 
indeed in Western Ontario.

The Salada Tea Co. report that their 
business increased last year in all its 
branches in the United States and Can 
ada over twenty-three per cent, over 
1906 and for the first six weeks of this 
year their business increased oyer 
twenty per cent, over the corresponding 
six weeks of 1906.
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If you desire to handle High Class English Specialties, 
then order from your wholesaler,

G1LLARDS PICKLE
A triumph of scientific Pickle making, and the most delicious of any.

AND

GILLARD’S SAUCE
Absolutely the finest quality at a reasonable price.

Sole Proprietors #

GILLARD & CO.,
LIMITED

London England

Manufacturers of Sauces and Pickles to

HIS MAJESTY THE KING H.R.H. THE PRINCE OF WALES
Representatives in Canada :

R. S. Mclndoe, Toronto; W. H. Dunn, Montreal; A. Marshall, Vancouver; J. W. Gorham & Co., Halifax; W. S. Clawson & Co., St. John, N.B.
If you have any difficulty in obtaining from wholesalers, write to our representative in your territory.

Mt

JERSEY sterilized CREAM

Jersey créai

Unsweetened
ffiPLITY.EQUALITY,,,

is pure Milk condensed to the consist­
ency of cream and thoroughly sterilized.

Nothing is removed from the Milk 
but water and nothing whatever is added 
to it.

THE

Manitoba Canning Co. Ltd.
GRANDE POINTE, MAN.

NEW PLANT means BETTER GOODS.
We are now working with the LATEST 

Canning Machinery, with the BEST 
WESTERN CATTLE coming daily into 
our yards.

TRY our Corned Beef and Roast Beef.
When accustomed to the brand you will 

NEVER be without it.
EVERY TIN GUARANTEED

Preserved by Sterilization
PURE MILK

Truro Condensed Milk Co., Limited, Truro, N.S.

& BAIN,
WINNIPEG AND CALGARY
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CEREALS AND CONFECTIONERY
Flower and Oat Products are Firm and There is a Pretty Good Domestic De­

mand—Advances are Expected—Good Time for Grocers 
to Take Hold of Confectionery.

The grain trade is very quiet, but 
there is an active demand for wheat and 
oat products. Prices, however, are 
practically unchanged. There is a story 
that a big milling firm has orders to 
date for 60,000 barrels of flour from 
China. This would probably be ground 
in its western mills and shipped via 
the Pacific route. China does not de­
mand a high grade product and this 
demand would probably relieve the mar­
ket of any possible accumulation of low 
grade stocks.

The feature of the present cereal 
situation however, is oats. There are 
stories of an attempted corner at Chi­
cago and Winnipeg. Dealers doubt that 
the thing can be engineered successfully. 
Oats, however, are in a very strong po­
sition and millers are talking of a fur­
ther advance on products.

Confectionery. /
Easter is approaching and'that means 

a big trade in high class confectionery 
if it is properly pushed. This is a de­
partment largely neglected by the gro­
cery trade, and it is one of the most 
profitable lines a grocer can handle. So 
many dealers worry about the sugar 
trade and if it was ten times as big 
it would hardly pay for laundrying the 
clerks’ aprons. If more grocers would 
aim to sell sugar in the form of con­
fectionery they would find an appreci­
able increase in their profits.

ern provinces, where buyers seem to 
favor an advance.

Manitoba Wheat.
60 per cent, patenta....................................................  4 40 4 60
85 “ “ .............................................................. 4 10
Strong bakers............................................................... S 80 3 90

Winter Wheat.
Straight roller.............................................................. 3 60 3 70
l atenta ........................................................................ 3 80 4 00
Blended............  .................................................................. 4 10

CEREALS.—The oat market is very 
firm and while prices of products are 
unchanged, millers are expecting an ad­
vance if the present oat situation holds. 
The export demand is about over, but 
the domestic trade continues active. 
Demand in the Maritime Provinces 'is 
especially good.
Boiled wheel in barrel», 100 lbe...............................i 40 I 60
Boiled oats, in wood, per bbl...............   4 60 4 76

•' “ in bags, per bag 90 lbe........................ 3 35 2 40
Oatmeal, standard and granulated, per bbl.........  5 00 6 30

'• " " in bags 98 lbe...................... 8 40 8 60

CANNING MACHINERY CO,

Receivers and Shippers of Oats.

Western Dealers will find it to their 
benefit to make us offers

MONTREAL.
FLOUR—Business is reported very

good. Demand in city and country is 
sufficient to keep millers fairly busy,
while export trade is satisfactory. One 
milling concern has just shipped a large 
lot to China.
Winter wheat patents.................................................  * *0 4 70
Straight roUers..............................................................  4 00 4 10
Nrta-a................................ .............................................. 4 10 4 40
Straight rollers, bags, 90 per cent............................... 1 76 3 00
Royal Household......................................................................... * 60
Glenora......................................................................................... 4 10
Manitoba spring wheat patents.............................................. 4 60

“ strong bakers..............................................  •••• 4 10
Buckwheat flour............................................................ 2 35 8 30
Five Roses .............................................................................. 4 60

ROLLED OATS—According to reports 
quite a lot of business has been done at 
the recently advanced prices. This week 
the market is featureless.
Fins oatmeal, bag».............................................................  S 45
Standard oatmeal, bags .................................................. 8 45
Granulated " " .................................................... ? «
Gold dust , commeal. 98 lb bags........................................ 1 76
Rolled oats. 90-lb. bags.............................................. 2 15 2 30

" 80-lb. bags..............................................  190 205
•' bbls........................................................... 4 70 4 85

FEED—Feed and bran continue scarce 
and high. A little improvement in the 
railway situation has caused a feeling 
of thankfulness in the trade.
Ontario bran............................................ ... ............ 23 00 33 50
Ontario shorts...........................................................  23 25 §5
Manitoba shorts......................................................  23 00 23 50

" bran..........................................................  23 00 $3 50
Mouillle, milled.................................................................. 24 00

" straight grained...................................... 25 00 38 00
Feed flour ................................................................... 1 30 1 85

QUAKER OATS’ PROFITS.

Gratifying Annual Report—John Stuart 
Succeeds Hon. Geo. A. Cox.

The annual meeting of the Quaker Oats 
Co., successors to the American Cereal 
Co., was held in Jersey City recently. 
After paying $540,000 in dividends on 
preferred stock, $673,901 remained for 
common stock dividends, or 15 per cent, 
on the stock outstanding. On Oct. 15 
the first dividend declared on the com­
mon was paid.

President H. P. Cowell in his address 
said :

“Some new and advanced methods 
have been introduced in our sales and

Are You Content?
with the flour you are 
handling ?
If not, get a shipment of

Anchor Brand 
Flours

and see how pleased 
your trade will be
For prices and informa­
tion write to

LEITCH BROS. 
FLOUR MILLS

Oak Lake, Man., Canada

WINTER WHEAT and MANITOBA FLOUR 
BUCKWHEAT and RYE FLOUR

WRITE FOR QUOTATIONS. DELHI, ONT.

IN O ROS

There’s one thing very certain that they will be none the less vigorous 
if you feature our Barley. This is a good time to place the 

name on your order list.

How About Your Profits?

TORONTO.
FLOUR.—Prices are unchanged from 

a week ago, but the market is firm 
owing to short supplies of grain. Do­
mestic trade is steady and there is an 
especially good demand from the east-

ROLLED OATS.
SPLIT PEAS.

POT BARLEY.

THE WOODSTOCK CEREAL 60., Ltd., Woodstock, Out.
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advertising departments, which have 
greatly strengthened both departments 
and made it possible to materially in­
crease the sale of our specialties. We 
are- so much encouraged over these im­
mediate results that we feel confident 
a much larger sale awaits us in 1907.

“Our foreign trade, which is of very 
large proportions, shows good growth 
and is in a healthy condition. We are 
sending out more experienced men into 
countries where our trade has been mod­
erate, but where the increase justifies 
the belief that careful and thorough work 
would be amply rewarded.” President 
Crowell claimed that the company’s 
brand of goods was registered and its 
products sold in more countries in the 
world than any other brand of goods of 
any character.

The total assets of the company are 
given as $17,044,443.

Hon. Geo. A. Cox, who recently re­
signed the presidency of the Canadian 
Bank of Commerce, and is giving up 
other positions of financial responsibility 
in order to take life a little easier, re­
tired from the directorate and his Rlace 
was taken by John Stuart, the able ad­
ministrator of the company’s business 
in Canada.

Thos. Lougheed, grocer and baker, 
Barrie, has assigned to T. McCarthy.

R. J. Reynolds, Burlington, baker and 
confectioner, has assigned to C. S. 
Scott.

48 Awards In Europe and America

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
pre parafions are Ab­
solutely Pur e—free 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the require­

ments of all Pure Food Laws.
mtfïatoîi.

Walter Baker & Co., Limited
Established 1780, Dorchester, Mass. 
Branch Mouse, 86 8t. Peter 8t.

MONTREAL, CANADA

THE OANAOIAN «ROOVR
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REfLnERS NOT PLEASED.

With New Suger Tariff Amendment, 
But Will Wait to See.

The Government’s new sugar tariff 
amendment providing that to secure the 
preference raws must be imported direct 
by ship to agent in Canada from any 
British country does not appeal to 
the refiners. But they are not pre­
pared to discuss the subject at length. 
Seen by The Canadian Grocer, the Mon­
treal refiners said they preferred to 
wait for a while to see how the new ar­
rangements would work out.

B. McNally, secretary-treasurer of the 
St. Lawrence Sugar Refining Co., speak­
ing to The Grocer said:

“The new arrangement is certainly 
unfavorable to Montreal refiners. To 
me there appears to have been no special 
reason for this action on the part of the 
Government. Why should the refiners 
be compelled to bring their raw sugar 
into the country via St. John’s or Hali­
fax in the winter instead of by way of 
New York if they wish to benefit by the 
preferential tariff? It is all very well 
to talk of building up trade between 
Canada and the West Indies, but before 
reaching out for new victories in com­
merce we must besure that we are pro­
tecting our present industries. We have 
been getting sugar in via New York for 
years, and the arrangement is most 
satisfactory to us. We can obtain sup­
plies on short notice, and we are never 
short in the ease of an emergency. Were 
we to be dependent upon arrivals by St. 
John’s or Halifax very often in the win­
ter serious trouble would be caused by- 
delayed trains and other such causes 
which we cannot foresee. In time past 
we have brought raw sugar in by the 
Maritime ports, but the arrangement 
was anything but satisfactory.”

FIRE IN MONTREAL.
Through a serious lire occurring in the 

premises of Daoust, Lalonde &1 Co., 
Montreal, Wednesday night of last week, 
several concerns in the neighborhood suf­
fered considerable loss. N. Quintal &1 
Fils, Ltd., one of the largest wholesale 
grocery and liquor firms in Montreal, 
were caused some inconvenience owing 
to damage by water and smoke. With 
commendable promptitude, however, they 
had repairs made and are now, through 
their energetic measures, once more in 
a position to carry on business as usual 
with a fresh stock i

W. P. Wilkins, manager of the Hailey- 
bury Supply Co., is in Montreal.

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MeLAUBNLAII â IONS 80. limits* Mamifistursrt, OWIW MONO, Canada
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THERE IS A DIFFERENCE— 
A BIG DIFFERENCE

between

Perfection Cream 
Sodas

and all other biscuits. It is generally 
granted by all practical men that we have 
reduced baking to an exact science. It is 
true that we lead as bakers. But the dif­
ference does not lie so much in baking be­
cause we are convinced that most reputable 
bakers conduct their business along cleanly 
and progressive lines. The difference lies 
in this fact:—

PERFECTION% mv*
t* MOONEY BISCUIT & CANDY CO

STRATFORD CANADA

hold all their original goodness — their 
Quality is lasting because they are packed 
in air-tight tins after being wrapped in 
water-proof and dust-proof packing.

Do you wonder that shrewd grocers 
feature

Perfection Sodas
all the time.

That’s another difference.
They mean a good margin of profit and 

more trade.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED.

Stratford, • Canada

YOUR CUSTOMER
May not know 
that
COX’S
GELATINE

has been on 
the market for 
sixty years.

If you. tell 
her this, and 
add that

STRENGTH and PURITY
have alwaya been it, leading qualltiea, aha will 
applaud your recommendation of a good article.

Canadian Agent» :
0. B. Colson fe Son, Montreal 
D.MaaaonfcCo.,
A. P. Tippet A Co., "

J. A G. COX,
Ltd.

Gorglm Millm, 
EDINBURGH
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m GENUINE
SWISS MILK 
CHOCOLATE

(ProQQUDCBd Ke-lsy

Once the Canadian consumer realizes 
the absolute perfection and delicious 
purity of earner’s Chocolate he
or she will always insist upon getting 
it.

As a grocer, your duty is to sell 
the BEST. In the Swiss Milk Choco­
late line it’s Cailler’s.

General Agent for Canada

William H. Dunn, - MONTREAL
394-396 8t. Paul Street

CANADAi
Ne better

Country ^

NOTT'R:
Ne better

Cbecelet.

It is your customers who must be 
satisfied—in the use of choco­
late for eating and cooking 
purposes it is

MOTT’S
“DIAMOND” and 
“ELITE” brands

that will always please them.

FOR SALE BY ALL JOBBERS

John P. Mott CQ, Co.
HALIFAX, N.S.

SILLING AMHIS:
J. A. Tartar R. S. Nclodoi Jot. L Hwlej Amur Helm 

■Minol Toronto fbwipot leeueenr.

We beg to advise the Grocers of the 
Dominion that LWe are making 

the finest

Milk Chocolate
produced In the world, and are using 

pure Canadian Milk.

Cowan’s Cocoa
(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., Limited
TORONTO

A LIME THAT WILL PLEASE YOUR CUSTOMERS

isTe~stl.es
CHOCOLATE

7*WW
L AMONT, CORLISS & CO.,

t7 COMMON 8T., MONTREAL

GOODS ONLYor pure

MANUFACTUREDBYNICHOLSON St BROCK
TORONTO . CAN

■I'iV jr *7* ' \ Tit'-gii

It’s Just This Way
You have or you have not what 
the people want. Since the 
people insist on having

Nicholson’s Mince Meat
it certainly pays all grocers to 
stock it.

We also recommend
N. * B. Jelly Powder, N» A B. Icing 
Powder, N. * B. Puddlne. N. * 6. 
Veri-quick Tapioca, Brook's Bird 
Seed, etc.

NICHOLSON & BROCK, 9 Jarvis Sl„ Toronto, Out
SO
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The purity of the Lowney products will 
never be questioned" by Pure Food Officials. 
There are no preservatives, substitutes, adul­
terants or dyes in the Lowney goods. Dealers 
find safety, satisfaction and a fair profit in 
selling them.

THE WALTER M. LOWNEY CO. of Canada, Limited
#65 William St., ... MONTREAL, CAN.

CANADA FLAKES
CANADA

wpes jêltyylisir
25 Cent Household Package

Each package contains a beautiful china plate or 
dish.

Every article in this china selection is worth at 
least 10c.

This free china is part of our advertising ex­
penditure. We thus pay your customers, Mr. Grocer, 
to talk Canada Flakes. And we frankly state that 
this method pays us far better than putting the same 
amount of money into newspapers. The Housewife 
is the buyer. She receives the full value of the food 
and the advertising expense as well. She is so 
pleased that she will buy again.

Try a case of Household Canada Flakes and note 
the result.

WHEN YOU WANT A SUPREME TEST
of high-grade Patent Flour, ask your­
self these questions—Is it superior for 
Bakers’ and Household use ? Is it 
dependable in the Baking ?

Judged by these tests

PURIT-y FLOUR
which is produced by the latest 
improved methods in modern milling 
from the choicest Manitoba Hard 
Wheat, stands unequalled forBakers’ 
Trade and general Household use.

Western Canada Flour Mills Co., mm

Phone in your Orders at our expense.

Mills ai
WINNIPE6, 60DERICH and BRANDON

Toronto Office :

Long Distance Phone Main 6060solium» NOT

jgHvJh-

A WOMAN’S LOGIC
“John Smith’s grocery carries poor flour, and 
I’m afraid of it for other lines. A store that 
carries poor flour is apt to stock poor coffee.”

That’s the way the ladies argue, Mr. Grocer, 
and there’s just one way to meet the argument 
—carry good flour. Our brands are made in a 
modern mil! from best Manitoba wheat.

“Premier Hungarian” 
“White Rose” and 
“Royal Patent” Brands

Put up in 34^-lb. and 49-lb. Sacks specially 
for the Grocery Trade.

Order direct or from our nearest agent.

THE ALEXANDER MILLING CO.
LIMITED

BRANDON, RAN.
Agent Quebec and Maritime Provinces

O. N. FRECHETTE, 45 Bonsecours Street, MONTREAL 
Agent Province of Ontario

ALEX. BUTLER, Board of Trade Building, TORONTO 
Agent Alberta and British Columbia

WILL HILL, 1645 9th Avenue Went, VANCOUVER, B.C.
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Iake Advantage of the Offer Now
We have just revised our stock and find we can offer the following lines :—

Malaga Raisins “Clusters”
“Countess” Brand in boxes, 5/4 lbs. and 22 lbs.

We were selling in Dec. at 0.85 $3.00 
Our price to-day is - 0.75 2.50

“Duchess” Brand in boxes, 5/4 lbs. 
We were selling in Dec. at $1.20 
Our price to-day is _ - 1.00

and 22 lbs.
$4.00

3.50

Grenoble Walnuts (Pure Mayettes)
Which were selling in Dec. at 0.12 ^2 
Our price to-day is - - 0.10/4

We are the only firm having Valencia Raisins in 100-lbs. Bags.
This Raisin is the finest Valencia imported in Canada without exception. 

We will sell in 5 bag lots, at 0.061 per lb.

Our stock of Canned Goods is very complete—nothing but the best known brands. 
Now is the time to buy as the prices will surely advance before long.
W< have a lot of fine Red Salmon which we can sell, at $1.50 per doz., also a small 

lot of very good Salmon, at $1.00 per doz. Guaranteed in every way.
Although the market in TEAS is firm, we are prepared to offer TEA at special 
prices in order to reduce our stock.TEA

WRIT I WIRI PHONE

Laporte, Martin & Cie., Limited
Wholesale Grocers 

MONTREAL
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31-37 Church St., TORONTO

are unloading this week

Five Cars California Navels
consisting of the following brands : 

Golden Flower, Chinook Rose, 
Golden Gate, Arch and 

Clover

Two Care Messina Lemons
(St. Nicholas and Kicker Brand)

One Car Valencia Oranges 

Two Cars Valencia Onions 

One Car Crape Fruit 

One Car Bahama Oranges
also California Celery, Pine Apples, 

Bananas, etc.

Brands
California Navels
that you can bank on are

Extra Fancy

| GOLDEN FLOWER |

GOLDEN FRUIT
Extra Choice

I GOLDEN CATE |
Grave eed packed by

BEDLAMS GOLDEN ORANGE ASSN,
Redland*, California

THE O A N A D * A N QROOBR

FRUITS, VEGETABLES AND FISH
Cold Weather Lessens Consumption of Green Fruits—Another Season of High 

Prices for Lemons is Anticipated — Fish in Good Demand.

The cold weather has put a damper on 
the fruit business by materially limit­
ing demand. It makes transportation 
difficult and risky. This is felt especial­
ly in unseasonable goods such as straw­
berries and green vegetables. Oranges 
and lemons are in fair demand and 
oranges are a bit firmer. Fruit men are 
anticipating another season of high 
prices for lemons. They advanced a 
shilling in Sicily this week.

The cold weather has, however, stimu­
lated the fish trade and if it holds avail­
able stocks, it is said, will be quite 
cleaned up.

Potatoes have advanced and are scarce 
everywhere. More Ontario potatoes are 
coming to market, however. They are 
better quality than last year and the 
eastern potatoes, being not so good, the 
difference is not so marked.

. MONTREAL.
GREEN FRUITS.—Fruits are selling 

in very limited quantities. Prices do not 
show any changes this week for the 
reason that there has not been market 
enough to make any new figures. Lem­
ons and oranges are in fair demand, 
while bananas are selling perhaps as 
well as any fruit. Prices are higher in 
New York for these, but locally remain 
without change.
New dates. per lb..................................................  0 06 0 07
Bananas, âne stalk.......................................................... 1 50

" jumbos.................................................. 1 75 2 25
Coooanute, per bag......................................................... 3 76
Pineapples, orate............................................................. 4 76
Tangerines, half box.......... ................................... 3 10 3 25
Apples, bbl.............................................................  3 00 4 75
Lemons ... ............................................................ 3 00 3 25
Mexican oranges, box.....................................................  2 40
Cal.fomia oranges, new navels.............................. 3 (0 3 26
Jamaica oranges, per bbl................................................ 4 75
Jamaica oranges, per box............................................... 2 65
Florida orang&, box...............................................3 2î 4 00
New figs, per lb .....................................................  0 08 0 121
Cranberries, Cape Cod, per bbl .........................  8 00 11 00

" Canadian, bbl ..............................  7 60 8 5'
“ frozen, bbl......................................  40) 500

Florida grape fruit, box......................................... 3 7-î 4 CO
Jamaica grape fruit, box........................................  3 no 3 25
Almerie grape*, per bbl........................................  10 00 10 60

VEGETABLES.—Without doubt the 
most interesting line in the vegetable 
market to-day is potatoes. Prices are 
way up and stocks held in Montreal 

are very low. As high as $1.10 is asked 
for Green Mountains, while other grades 
are going at $1. The high prices will 
no doubt result in large lots being for­
warded to the market. Many holders 
have not been able to sell at the ruling 
prices without losing money, but with 
present figures they will be able to cover 
themselves and will loosen up. Mostly 
Quebec potatoes are changing hands, 
few New Brunswick arriving. Cabbage 
is in fair demand, while considerable 
trade is being done in imported to­
matoes. California celery is also selling 
freely.
Parsley, per do*, bunches................................................. 0 75
Sige, per doz..................................................................... 0 60
Ssvory, per doz.................................................................. 0 60
Montre»! osbbage, per doz.................................... 0 60 0 75
AmericanCabbage, b* 1 ...................................... .... 176
Florid* tomatoes, crate................................................... 4 50
Turnips, bag..................................................................... 0 75
Water créas, large bun b&è, per doz............................. 0 75
Lettuce, per doz.......... .. ................................. 040 060
Boston lettuce, per doz.......................................... 1 00 1 5)
California celery, orate................................................... 6 60
Radi hes, doz..................................................................... C 60
Spinach, per bbl.............................................................    4 50
Cucumbers, perdez ............................................... 116 176
Celery, per As......................................................... 0 16 0 10

*..• I »
“ - Bbl............................................................. 9 60

64

Jersey sweet potatoes basket........................................ 16
Spaaish omoos, orate ...................................................... ,60

" 68 lb cases................................................. n it
Red onions, bbl.................................................................  4 to

................................................................. 1 76
Carrots, bag ...........................................................  0 90 1 90
Mushrooms, lb......................................................... 0 90 1 00
Horseradish, lb.................................................................. 0 16
Rhubarb, doz. bunches ........................... ...................... 0 75
New Orleani shallots, doz................................................ 0 90

FISH.-Tt is a long time since fish 
merchants have experienced such activi­
ty as now prevails. The trouble lies 
not in the securing of orders, but in 
filling them. Lenten demand has been 
larger than for years, anh record sales 
are being made. As a result many lines 
are practically off the market, or are at 
least extremely scarce. Frozen haddock 
and finnan baddies are out of the mar­
ket. New tomcods are lower this week, 
as are also grass pike and flounders 
Boiled lobsters are higher, 20c. now 
being asked. Malpeque shell oysters in 
the barrel are off the market.

Fresh and Fiozen Fish.
Halibut, express, per lb ..........................0 f8} 0 09
Frt*sh express haddock, *' .................................. 0 06
Grass pike, express " .................  .... 0 051 0 C6
Mackerel, large, “ “ ................................... 0 10
Dore, ' "   0 081 0 CO
Cod fish. “ “   0 041 0 06
Small sturgeon " "   0 071 0 n|
Flounders, per lb................................................. 0 f 4 0 041
B. C salmon " “ .......................... 0 08} 0 09
Qual a salmon “ " .........................  0 071 0 08
Smelts “ “ ......... ......................... 0 08
New tomcods. bbl...................... ................................  3 00
Frozen herring, large, bbls.. 300 fish, per 100 fish .... 2 10

" less »han bbls , per 100 fiah.............. 2 20
" “ medium, per 10j fish ...............140 160

Smoked and Sal <d—
St. John bloaters, “ .................................. 1 30
Kippered herring, half boxes.............................. 1 20
Smoked herring, per lb...........................................  OH
Yarmouth Moaters box........................................ 1 20
Skinless cod, 100 lb. cases.....................................  6 60
Boneless cod. 20 lb. boxes ...................................  0 06
Boneless fish, 20-lb. boxes, bricks........................ 0 05}
Bonetas fish, 25-Ib., boxes, per lb.........................  0 04$
Pure boneless cod, per lb............................. 0 08 0 09
Dry cod in bundles .........................y.................. 6 60

°,SStandards. bulk, per imp. gal..............................  1 40
Selects, bulk, per gal............................................... 1 60
Oyster pails, pints, per 100.................................... 1 00

M *' quarts. " ..................................... 1 35
Boiled lobsters, medium, per lb........................... 0 30

Pickled fish—
~No. 1 Labrador herring, per bbl........................... 5 60

" " per half bbl........................ $35
No. 1N.S. herring bbls .................... ................... 5 01
" “ half bbls.....................................  3 <4
No. 1 Lake Trout, 100 lb. kegs............................. fi (50
No 1 Sea trout, bbls...............................................10 50
No. 1 Sea trout, half bb’......................................... 6 7F

Labrabor salmon—
“ " In bbls.......................... ............ ISO)
" ” In} hbls.....................................  6 50

Large green cod, 200 lb. bbls................................... . 9 00
No. 1 green cod, in bb's. of 230 lbs.............................. 8 CO
Small ” *• M ................................. 5 r0
No. 1 Haddock, bbls. Ï 00 lbs....................................... 6 50

TORONTO.
FRUIT.—Owing to the severity of the 

weather the fruit business has suffered 
considerably. Bananas have dropped 
somewhat in price yith little demand 
Strawberries remain the same in price, 
with little or no deriiand. The fruit 
business belongs to oranges and lemons 
this week. Pineapples have strengthen 
ed in price considerably.
Oronges, J .malcas, per bbl..........

" per box__ .7.......
“ Florida. Wt-nu.................
•• Mexican, 196a 3? 0...............

Tangerine», half box__ .
Valencias, 4lne and 711» 
nereis. 9 Vs, 960's.........

Grope , 
Lemons,

'• jWmalede1160,. M0e.ilIPs, per box............... 9

' Mee-ln.e. 30j> S6>'« .................................... 3
Pineapples, Florida and Cuban, Mi and 24a.........4
Apples, mows........................   3' - «su;.... . . . . . . . . . . . . . . . . . . . . . . I

.. 4 60 
... 7 60 
76 3 00 
0) 3 36 
... 335
35 6 60 
64 3 35 
38 3 50
36 4 00

6 00

S3?*' 9

_ oo
435 

_ 3 80 
OO 360 
I» I 00

-
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Bananu. per bunch............ .............................. 1 IS 1 00
B«d bananae, per bunch ....................................... •••• | 60
Cranberries, per barrel .......................................... f 9 SO
Strawberries, per qt................................................• 55 0 60

VEGETABLES .—The vegetable trade 
is also suffering from the severity of the 
weather. Trade is quiet with the ex­
ception of potatoes, the price of which 
has advanced 20c. Boston lettuce has 
dropped 10c.
Potato*, Delaware., per beg ..............................  1 10 l SO

Ontario........................................................ 0 75
Sweet potato*, per hamper................................ | 00 3 75
Onions, Spanish, per large ease ........................... » « 3 50

•' small case............................................ ? 35
“ Yellow Danrere, bags..........................

Canadian, per bag., 
~ isdian, per

140

Cabbage, new Canadian, per bbl..........................  1 SO 3 00
Beets, new, per bushel................................... 0 40 0 60
Oerrote, Oenedian, per bushel.............................. 0 40 0 M
Lettuce, per do*, bunches............... ........... .... 0 35 0 40
Lettuce, Boston, large, per dos. heads................ .... 1 40
Green onions, per dos ............ ............................ 0 15 0 30
Badlshee. Canadian round, per dot...................... .... 0 60
Cucumbers, hot house, per dos............................. 3 3c 3 60
Mushrooms, imported, I-lb. boxes, per lb....................  1 00

" Uma,p5îïb.rr:...T...........................  0 06 0 061
Weteroress, per dos. bunches........................................ 0 86
Tomatoes. Cuba, per 6 basket crate............................ 5 00
Tomatoes Florida, per 6-lb. basket............................. 1 00
Peppers, per basket......... ...........................  •••• ••••„
Parsley, per dos................... ..................... 0 80 0 26
Parsley. Jumbo bunches, per dos................................ 0 75
Turnips, per bag.....................................................  .... 0 35

" California, per case, 6 to 8 dos................. .... 6 76
Squash per dos.......................................................  100 1 85

Parsnips per bush..........................................................  0 60
Sage, savor r. thyme, etc, per dos bunches................... 0 10
Fancy Baltimore spinach, per hamper.........................  1 251
Oynter plant, per doz bunches.....................................  0 40
Artichokes, per bag.....................................V...10J 150
Rhubarb, per doz. bunches...................... .............12) 1 40

FISH.—The fish trade remains firm 
with few changes in price. Fresh had­
dock ate now fic. This week frozen sea 
herring are to be had at $2.25 per 
barrel.
rreeh halibut................................................................ 0 16
Haddock, fresh caught, per lb..................................... 0 06
Freeh cod, per lb. ........................................  0 07 “
Fresh lobsters, boiled, per lb............................... 0 30
Shrimps pergaL.,................................................. 1 20
Whiteflsh, per lb..................................................0 10
Salmon trout, per lb..............................................0 19
Oisooes. per basket........................... ............................. 1 33
Striped ossa, per lb....................................................... 0 15
Blue fish, per lb.............................................................. 0 10
Frozen meokerel........ ................................................ 0 10
Home cured bloaters, per basket................................ 1 25
Eastern salmon, per lb ............................................... 0 80
Finnan haddie, per lb..........................................  0 08 0 09
Oysters, per gal....................................................  1 70 1 90
Labrador herring,per half bbl............................ 3 10 3 25

“ " bbl...................................  5 50 6 00
Frozen Halibut,i er lb.................................................  0 10
P’nk Salmon, per lb......................................................  0 10
Red " " ................................................... 0 10
Fancy Manitoba white fish, per b...................... 0 10 0 11
Smelts, No. 1, per lb.................................................. 1. 0 10

** extra, per lb...................................................... 0 15
T ake Superior herrings, per lb.............................0 0.-$ 0 C4
Pike, per lb................................................................... 0 01%
Yellow p ckerel, per lb.................................................  0<8
Kippered herr nga ...................................................... 1 25
Sea herrings, per 100 count........................................ 2 2?
G old eyes, per lb.................................................... 0 05| 0 t#

0 08 
0 25 1 16 
0 13 
0 10

FRUIT FROM AFRICA.
A Montreal firm, Hart & Tuckweli, re­

cently imported from Cape Colony, 
South Africa, a direct shipment of 
plums and peaches, which arrived in 
first-class order. The fruit was good 
looking and had suffered no ill effects in 
transport.' Prices are very high tor this 
sort of fruit, averaging $3 a box of 28 
in the case of plums.

DRIED APPLES
Bright, Dry Stock 

Wanted

O. E. ROBINSON ®L CO.
INGEMOLL 

ESTABLISHED 1886

Mr. Grocer
In addition to our large FRUIT AND FISH business we have a 

special department for handling BUTTER, EGGS and general Farm 

Produce. A special staff of trained men will look after your interests.

THE EGG AND BUTTER MARKETS ARE 
VERY STRONG AT PRESENT

High prices assured by shipping at once

Send for our Weekly Market News

WHITE (EL CO., Limited
TORONTO

Branch at Hamilton Phone Main 4106

l—omon Quality Race
From Fruiter*s Special Correspondent.

Feb. 26th, 2.30 p.m.—Skipper Tracuzzi's “St. Nicholas" leading by 23 lengths.
Gaining steadily. Conditions fair.

Q. U. O. EZ.

WE ARE HAVING FREQUENT ARRIVALS OF

Oranges, Lemons, Bananas, Onions, Strawberries, Spinach 
and other goods.

YOUR ORDERS WILL HAVE ATTENTION.

THE DAWSON COMMISSION CO., Limited, TORONTO
Oar. Weet Market and Oolborne Sts.

FRESH ARRIVALS THIS WEEK
TW°Ex7a "incy an^ExUa Choice. °ar 8EV,UE (HAB,,AlADE> 0RANCE8

Car Finest VALENCIA 0RANCE8 Car FANCY BANANAS
Regular and Large 420 size. Jumbo Bunches.

Fancy California Celery, Haddles, Oysters, Etc., arriving every few days.

HUGH WALKER & SON GUELPH, ONT.

SIGNAL BRAND ORANGES We quote for prompt shipment
Extra fancy California Navel Oranges, Signal Brand, ISO's, I76’s, 200's, S3.00 

" " “ “ , " 96’s, 126’s, 2.85
various brands, - . 2.75
" - 2.75

- 3,00
7.00

" choice " "
Finest Indian River Florida Oranges, all sixes.

" " Grape Fruit, 64’», 80’s,
•• Jersey Cranberries per bbli -

MONTREAL FRUIT
195 McGILL STREET,

EXCHANGE
- - MONTREAL

Money Getters
Peanut, Popcorn and Com­
bination Machines. Great 
variety on easy terms 
Catalog free.

| KINGERY MFG. CO.
1fl6 E. Pearl St., Cincinnati

exclusively the year around.
Beat fruit Properly crated Lowest prices

JOSEPH BROWN A SONS 
20 and 31 Youville Square 

Montreal

BANANAS
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BASKETS
We make them in all shapes and 
sizes. We have

Patent straWboard Berry Box 
Grain and Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE ...

Oakville Basket Go.
Oakville, Ont

PROFIT AMD GOODNESS
That's exactly what you get, Mr. 

Grocer, by featuring our

Jams and Jellies
There's a direct profit in them and 
their genuine goodness assures an 

indirect profit as well. Our

Pure Apple Juice
is still the prime favorite.

Send for particulars.

The Belleville Fruit and Vinegar Co., Ltd..
Belleville, Ont.

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

The GRAY, YOUNG & SPARLING CO., Limited
SALT

MA NUFA CTURERS
Granted the highes' awards in competi­

tion with other makes.

WINGHAM ESTABLISHED 1871

i>WWVvr, Mi WWi

'•okvfMULiy- • Mr’

>w**iUMjuojujwuur

If you want an Awning, why not try
The Tobin Tent & Awning Co., Ottawa ?

It’s worth considering.
. a

JUST ARRIVED
Special direct shipment of

No. 1 Labrador Herring 
No. 1 Newfoundland Herring 
No. 1 Caspe Herring

Quality the very best.
Prices are right.
Order before supply is exhausted.

j. & R. McLEA
Wholesale Fish Dealers

23 Common 8L MONTREAL

- - - - OUR BUSINESS—
IS

Fruit and Nuts
Our 34 years’ experience in the City of 

London is at your disposal. Our warehouses 
are in the centre of the hub of the Universe.. .

We Are Fully Alive
to the great possibilities of your vast Dominion, 
and we want to get in touch with a few only 
well connected firms in the chief Canadian 
centres of commerce.

We Are Reaching 
Out

for a share of your prosperity, as we are. cer­
tain we can supply you with lines that will 
please you and increase your trade.

Fruits, Green and Dried, and 
Nuts are our Specialties. 

Oranges, Lemons, Grapes, Fige, 
Nuts, Almonds, Shelled 

Walnuts, etc.
C. a F. prices given for car lots.

LFREDk FISHER * SONS-1
St. Magnus House, Monument St.

LOHOOH, ENGLAND

SHIP TO US
We pay highest market prices for

DRIED APPLES

IF IT IS

SALT
you require, we have it.

Full assortment of the best brands.

VERRET, STEWART & CO.
Limited

MONTREAL

■>----------------------------------------------

and wish to do business with you. 
We will be pleased to mail you our 
weekly quotations. Drop us a card if 
same is desired.

THE W. A. GIBB CO.
Packers and Exporters "

7 and 9 Market Street, 
HAMILTON

W.S. L066IE GO., LIMITED
CHATHAM, A.A.

We are nbw booking orders ; 
tor Frozen Smelts, Mackerel, 
Atlantic Salmon, Flounders, 
Hèrring, and can make ship- ; 
ment as soon as weather is | 
suitable.
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HALIFAX QUOTATION SHORE CODFISH
February 7th Ex Store. $8.00 per 100 lb. Supply Limited

SCOTIA BRAND
In 2-lb. boxes $9.00 per lOO lb.
In 1-lb. tablets 8.00 per 100 lb.

Average weight Skin and Bones of a Codfish 30 per cent, of total. Balance in favor of Scotia Brand.

In 2-lb. boxes $2. SO per lOO lb.
In 1-lb. tablets 3.50 per lOO lb.

plus all the labor of preparing for table.

Do you see the point, and is it not worth while to explain to your customers ?

MONTREAL—A. A. Perry, 6 St. Sacrament St. TORONTO—Anderson Powls & Co.
HAMILTON—Alfred Powls. LONDON-Wm. 6. Coles & Co. OTTAWA-Frank Grierson.

Or write us direct. We can interest you

HALIFAX FISH CO.
LIMITED

6 ‘ for Buying and Selling
King Oscar Sardines

1 KING OSCAR SARDINES are packed from the 
choicest fish.

2 KING OSCAR SARDINES are packed In the purest 
virgin Olive Oil.

3 KING OSCAR SARDINES are packed In patented 
whole-pressed tins and are practically solderless.

4 KING OSCAR SARDINES are boneless and scaleless

S KING OSCAR SARDINES are supplied In the most 
clean and attractive tin lu the market.

6 H. HI. KING OSCAR has granted us permission to use 
H. n. name and picture on the King Oscar 
Sardines which Is a guarantee for superior 
quality.

Tor Sale by *11 "Wholesale Grocers

JoHn W. BicKle & Greening
U. A. HENDERSON) **

Canadian Agents, HAMILTON

1907

FISH
%

The Lenten Season Is at hand, and you will 
need a supply of the famous “Brunswick 
Brand " of canned

SARDINE S 
KIPPERED HERRING 
FINNAN HADDIES 
PURE BONELESS FISH 
PURE BONELESS COD

also Fresh Frozen Herrings, Cod, Haddock, 
Hake and Pollock In their season.

Correspondence cheerfully and promptly acknowledged

Connors Bros., Limited
Black's Harbour, N. B.

57
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E. D. SMITH’S
Jams, Jellies and Preserves

GUARANTEED PURE

E. D. SMITH’S
Pure Jams, Jellies and Preserves

Sold by all the Best Grocers
Manufacturers Agents: W. G. Patrick & Co., Toronto; W. H. Dunn, Montreal; Mason & Hickey, 

Winnipeg; W, A. Simonds, St. John, N.B.; A. & N. Smith, Halifax, N,S,

The above is a reproduction from a Photograph of a Window taken in Winnipeg showing
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X SUPPLIES FOR LENT
New Skinless Dressed Cod, in 100-lb. cases.

F1
Pure Boneless Cod, in 1-lb. and 2-lb. bricks.
Labrador Herrings, in brls. and half brls. O
Labrador Salmon, in brls. and half brls. Ys Labrador Sea Trout, in brls and half brls. ■sH Freeh Frozen Pike, Pickerel, Salmon, Mackerel, Halibut,
Cod, Sea Herrings, Smelts and Tomoods. T

A Bulk Oysters by the Gallon E
ND

“Standards” and “Selects.”

All kinds of Fresh, Frozen, Smoked, Dried, Salted, Pickled 
and Prepared Fish in Season.

Mall Orders Solicited.

R
S

/ ’"'“"‘J„. LEONARD BROS.
GRAND RIVER Wholesale Fish Dealsrs LONG DISTANCE

/ gaspe 20, 22, 24 and 26 Youville Square, MONTREAL telephones \

STOCK UP NOW
GREENBANK LYE,ti= sold
RED HEART LYE, 8-oz., 12-oz. and 10-lb. tins.

CHLORIDE OF LIME, *»*,
THE PUREST-THE BEST

Manufactured by

The United Alkali Co., Liverpool, England

L. Chaput Fils & Cie., distributors
WHOLESALE IMPORTERS 

2, 4, 6, 8 De Bresoles Street, MONTREAL
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CIGAR GOODNESS
Some grocers overlook that point—although there isn’t a grocer in 

Canada who can afford to do so. The quality of your goods originates 
more trade than almost anything else, while it is absolutely certain that 
quality goods can alone retain trade. You must cater to the tastes of 
your customers, and—judging by the orders arriving from grocers in all 
parts of Canada—the

PHARAOH and PEBBLE
Cigars must be mighty popular. There are reasons for their popularity.

Pharaoh is a carefully made Cigar—I personally select and supervise 
the maturing of every leaf of tobacco used in*my factory—and easily 

worth fifteen cents but retails for ten.
Pebble is the five cent head liner. Smokers marvel at its goodness 

and some grocers sell it for ten.
N.B.—The Payne Plan of doing business says more for the 
sterling quality of my Cigars than all the words we could 
print. Do you know that plan ?

J. BRUCE PA YNE, Limited, GRANBY, QUEBEC

Good Business
The kind of business that pays depends largely on the brands of tobacco you carry. 

There was a time when tobacco had little to do with the grocery business ; but 
that’s so long ago that we do not remember it. There’s a multitude of men sitting in 
smoking jackets and here’s about the way Mr. Smoker talks: “You might make it a point 
to order your groceries at Smith’s. Smith carries a good stock of

T. & B. 
the best tobacco placed on the market to-day. The Grocer who is wise enough to 
appreciate tobacco quality and its influence is wise enough to appreciate quality in every 
article he sells. Go to Smith’s, and, by-the-way, you might bring a couple of packages 
marked T. A B. with you.” Enough said for the shrewd grocer to think over.

T. & B. Tobacco sells mere than Tobacco.

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA
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ATTRACTIVE FOOD STUFF SHOW AT CARSLEY’S 
IN MONTREAL

Exhibitors were numerous at the In- 
lernational Food Fair held at Carsley’s 
departmental store, Montreal, during 
the past month.

Booths were attractively dressed and 
every day young ladies were kept busy 
demonstrating the merits of the food­
stuffs contained therein.

Alex. Forman, manager of the grocery 
department of the store went around 
with a broad smile on his face most of 
the time and was here, there and every­
where with a good word to help things 
along. • . aI

Edwardsburg Starch Co.
At all food fairs one may be certain 

that if the Edwardsburg Starch Com­
pany is one of the exhibiting firms it 
has a neat and showy booth. They had 
at Carsley’s. It was opposite one of 
the elevators, and was dressed most 
tastily, being a double one. The com- 
liany’s different syrups were there for 
the public to taste and econiums on 
Crown Brand table syrup were numer­
ous. Benson’s Prepared Corn Starch, 
Silver Gloss Starch and Edwardsburg 
No. 1 White were the starches displayed.

Something Good in Cream.
St. Charles Evaporated Cream was 

there, too. So were Ewing’s Club and 
Price of Wales coffees. And those who 
tasted the dainty little sample cups of 
coffee, in which St. Charles cream was 
used, went away thinking that these ar­
ticles were certainly the real thing.

Small’s Specialties
Cremo, maple dust, Small’s maple 

cteams, and Small’s pure maple syrup 
were the lines shown in the booth of 
the Canada Maple Exchange. The de­
corative scheme was nicely carried out, 
and the goods shown were in keeping 
with the decorations as most everyone 
knows they would be.

Lowney’s Goods.
The Walter M. Lowney Company, of 

Canada, had work cut out for them­
selves in keeping up with the demand 
for their excellent cocoa and chocolates. 
All day there was a crowd before their 
booth.

Seal Brand Coffee.
It is hardly necessary to say any­

thing about Chase & Sanborn’s Seal 
Brand Coffee. The grocers all know it 
and appreciate it. Evidently the pub­
lic did too, from remarks heard around 
the booth.

The Chocolate Girl.
Walter Baker & Co. is a firm that was 

very much in evidence throughout the 
fair. Their chocolate girl, a young lady 
attired in costume after the style of 
their trade mark, a lady serving choco­
late, attracted much attention.

Canada Flakes.
A dainty dish of breakfast food was 

that served to all those desirous of tast­
ing Canada Flakes. This food touches 
the right spot.

Cowan’s Goods.
Everybody seemed to like Cowan's 

Perfection Cocoa, and Cowan’s choco­
lates. Milk and plain chocolate, as well 
as cream bars, croquettes, wafers, ic­
ing and a variety of other specialties 
were shown by the Cowan Co.

A New Food.
Dr. Price’s Food is a new cereal on 

the Canadian market. Composed of 
wheat and celery, it is something out of 
the usual style.

Drysalters Exhibit.
Soap in the making was shown in the 

booth of the Drysalters people. An 
amusing incident occurred oue day when 
a lady mistaking a central pile of soap 
chips for breakfast food, which it much 
resembled, tasted the article before she 
was seen by the demonstrator. Mother’s 
favorite, liberty, lilac, heliotrope, violo 
odorata, jockey club, sandal wood, were 
the different Brands of soap shown.

Ozo There, As Usual.
One of the most attractive booths at 

the fair was that of the Ozo people. 
Those wanting to hear something about 
an excellent pickle went to this booth, 
where they were given samples of the 
company’s products. Jams were also 
shown here. Favorable remarks upon 
the quality of all their goods could be 
heard any day in that part of the store. 
T. R. Butt, a city traveler, was in charge.

White Moss Cocoanut.
The Canadian Cocoanut Company had 

on display their White Moss Brand Co­
coanut, which was eagerly sampled by 
shoppers. Mr. McLean was always 
ready and willing to explain the process 
by which the article was manufactured.

SWEET
CAPORAL

Cigarettes
STANDARD

OFTHE
WORLD

old by all the Wholesale trade

CLAY
A perfect article. Sell It.

Insist upon having McDougail's.

D. McDOUtiALL & CO., Glasgow, Scot.

Merchants from all parts of the 
Dominion are welcome at

JOS. COTE S
IMPORTER AND WHOLESALE TORACCONIST

Specialty—Leaf T obacco 
Biscuits. Confectionery

Moderate Prices. Prompt Delivery
Office and Sample Room, 188 St. Paul St. 

Warehouse, 119 St. Andrew Street
Phone 1272

Branch : 179 St. Joseph St. 
Phone 2097

QUEBEC

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

ft»« a Trade Bringer.
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Shredded Wheat.
A small hand-shredding machine at­

tracted the attention of visitors to the 
booth occupied by the Shredded Wheat 
Company. Shredded ' wheat and triscuit 
were demonstrated duirng the month, 
and more fame was attained by both 
lines.

Vita and Upton’s Teas.
Laporte Martin & Co. were represent­

ed by two lines known by the majority. 
These are Lipton’s teas and vita. The 
latter is a fluid beef which is rapidly- 
gaining favor.

Popular Soap.
Comfort Soap had a nice stand where 

were shown as well as Comfort Brand 
Soap, Handy Ammonia, Diamond Dye 
and Dingman’s Ideal Blue.

Ogilvie’s Flour.
Royal Household Flour was to be seen 

in the booth of the Ogilvie Flour Mills 
Co., occupying a prominent place.

Sunlight Soap.
Mr. Probert was in charge of the Sun­
light Soap booth. Several brands of 
soap were to be seen as well as vim, a 
cleanser which is gaining popularity.

Bovril’s Showing.
And Still They Want More Bov- 

ril.” So did the people who visited 
and sampled that fluid beef. Bovril 
was in demand during the cold weather 
of the fair.

Displays were made also by Universal 
Breadmaker people, Thos. Davidson 
Manufacturing Co., Noyes Ontario 
Grape Juice, Perrier Water, Shirreff 
Manufacturing Co.

CONDITIONS IN CUBA.
H. Simon, of H. Simon & Sons, cigar 

manufacturers, Montreal, has just re­
turned from a combined business and 
pleasure trip to Cuba. Speaking to The 
Canadian Grocer about conditions on 
the island, he said that the planters ex­
pected to have this year a fair average 
crop. For a long time they were afraid 
there was going to be trouble owing to 
the lack of rain, none having lailen be­
tween October, 1906, and January last. 
The week before Mr. Simon ' ived rain 
came and there have been two or three 
showers since, so that growers are again

optimistic. The trouble wirh rebellious 
natives made .the planting season come 
a little later this year, nut 'his will 
have no worse effect than <he making 
late of the season for picking liie to­
bacco.

CAUSES OF FAILURE.
Bradstreets of January 22, analyzes 

the failures of 1906 in the Dominion of 
Canada and Newfoundland, as follows :

Failures due to No. Assets.
Incompetence ......... ... 203 $ 878,185
Inexperience ........... .....  41 250,238
Lack of capital ...... . ... 626 2,266,775
Unwise credits ...... ... 13 1 90,100
Failures of others .. ... 14 101,200
Extravagance.......... 9 52,175
Neglect ..................... ... 41 52,061
Competition ........... 9 12,213
Specific conditions .. ... 168 392,766
Speculation ............. 7 26,600
Fraud ...................... .... 108 182,760

Totals ......................... 1,239 $*,305,076

Hanna & Co., general merchants, 
Wingham, have dissolved, Geo. C. Han­
na retiring.

T. G. Healy and G. H. Victors, Van­
couver, have severed their connection 
with the Edgett “Store of Plenty" and 
will go into business on their own ac­
count.

Q —I

U 8 a

Walker
Bin
Fixtures
combine the greatest utility with 
an attractiveness that makes for 
business building.

They are labor saving, and con­
venient to the user and they create 
an impression on the customer by 
their attractiveness and the cleanli­
ness of their display.

They Improve the character,
quality and volume of busi­
ness.

They pay for themselves quickly 
in increased sales.

Write Tor lllumtratec* Catalogue -
“Modern Grocery Fixture».’’

The

WALKER BIN & STORE FIXTURE CO. 
Ltd., BERLIN, ONT.

Representatives :
WINNIPEG, Nan.-

STUMT KATUN A CO.
REGINA. Sait.I

THE *. W. LAIRD CO., LTD.

Royal Sport
Two lines that please every time.

If your tobacco department does not pay it’s because you do not carry paying lines.
Just give these two lines a fair trial and you will be surprised at-the returns you will receive. 
You will be interested in learning of our special plan to help our customers. Drop us a line.

The SHERBROOHE CIGAR CO.
— ..........  , SHERBROOKE, QUE.______________
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to the front, and you will never get behind

Boeckh’s Brooms are made to please 
the housewife, that is why they are

You require no stronger argument with 
your jobber to insist upon getting

UNITED FACTORIES, LIMITED

«IJNISYSTEMS 99

You may buy biscuits at seven cents a pound and 

sell them at twelve and think you are making five cents 

profit, but do you know the cost of doing business, the cost 

of selling your goods? If not, ask us. Better do it now.

UNIVERSAL SYSTEMS, LIMITED
8-10 ADELAIDE STREET WEST

TORONTO
I* BANK DF OTTAWA BLDR.

MONTREAL
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“WELL, I GUESS
Means loss and failure in these days of swift business, - 
good service and close profits. rp

You ought to know, not guess. Improving all the 
time ? Some day you’ll get an

“ENTE

Self-Priming and " ' _ Pump
WITH NEW TOTAL REGISTERING DEVICE

Why not order it to-day ? Pumps cost $6.00 ; auger 
costs 75 cents. Measures accurately and shows when the 
supply is running low.

Another Indispensable, to largely increase sales of 
dried beef, the " ENTERPRISE ” SMOKED BEEF 
SHAVER, Rotary or Pendulum. Write for prices and 
our catalogue of Enterprise Hardware Specialties.

The Enterprise Mfg. Co. of

CLASSES

Phila., U.S.A.

SAVE MONEY

is actually doing so. Yes that \
book does save money because \ \
it does save time. X \

Let’s send you particulars fn»' 1

The Carter-Crume Company, Limited
Toronto and Montreal

Duplex Counter 
Check Book

You are quite anxious to do so — 
But the Grocer who has install­
ed a

ELECTRIC POWER COFFEE MILLS
This small cut illustrates another 
of the designs we make.

-Furnished for direct or alterna­
ting current. Fitted with strong 
brass heavily nickeled hopper.
Stands 30 inches high, operates 
off your lighting line. Most 
convenient and up-to-date mill 
on the market.
Granulates 2-lb per minute and 
cuts fine 1-lb per minute.

Writ* for Catalog ana prleoo

THE A. D. FISHER CO., LIMITED, - TORONTO

. 4 CUT 
02 »

PA I CC Electrically Driven 
VVLuO ^—Coffee Mills

Single and Double Grinder 

Pulverizing and Branulating

Every Coles Coffee Mill has 
a Breaker that breaks the Coffee 
before it enters the grinders, 
thus reducing wear of grinders 
and saving current.

Our Grinders
Wear Longest

Grinding 
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO.
«M. 1615-1636 Worfli 23rd St. PHILADELPHIA, PENN., U,8>

Agents :
Todhunter, Mitchell * Co., Toronto. 
Dearborn t Co., St. John, N.B. Forbes Bros , Montreal

Gorman Eckert à Co., Londo.i. Oui»
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The Arctic Refrigerator, made tor all
lines ot business. We have JuMt what the

grocer needs• The best on the market. Write 
r our new catalog.

JOHN HILLOCK & CO.. UNITED - TORONTO, ONT

TRADE WITH ENGLAND

Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Commercial . . . . _ "
(The address Is 168 Fleet 8t.,

London, England)
The cost is only tic. per week. (Annual sub­

scription, including postage, $4.80).
Moreover, regular subscribers arc allowed to 

advertise without charge in the paper. See the

-------- BUY--------

Star Bran d
COTTON CLOTHES LINES

-----AND-----

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better.

ror Sal* by All "Wholesale Dealers.
SHE THAT YOU GET THEM.

Gain More Oil Customers
Bowser Self-Measuring Oil Tanks bring you more trade because 

customers appreciate the fact that the oif is drawn instantly, that the 
measure is always accurate, that the oil is pure, and that the store itself 
is so clean.

Besides bringing new customers, the Bowser increases the profits 
on all sales made, by preventing evaporation, leakage, waste, overflow 
and over-measurement.

The Bowser costs you nothing because it is paid for by the 
money you are now losing.

Write now for free booklet B explaining the many Bowser styles.

S. F. BOWSER & CO., INC. 66-68 Fraser Ave., TORONTO
i

Genuine Pratts Astral Lamp Oil
Sold in all countries and recognised as the highest grade oil manufactured.

WHOLESALE ONLY

THE QUEEN CITY OIL COMPANY, Limited, .

EXPERIENCED ADVERTISEMENT WRITERS
who arc open for a situation are requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertising department.

Cut No. 19—Type B 
Oné of 60 Styles

WILL BRING NEW CUSTOMERS TO YOUR STORE.

SOLD BY ALLTRY IT
JOBBERS

%-lb. Hni—8 dot. In case.

B'-AC K JACK

TOLEDO COMPUTING SCALES
Automatic but Springiest.
The “Toledo" is a money saver because it posi­

tively stops the giving of overweight.
A time savei because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

TORONTO, ONT.
61
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Beauce Brand Maple
Syrup

Send your in orders in NOW—the 
sap will soon be running—it may be a 
big run—it may be only a small one.
Take no chances — first come first 
served—let us have your order at 
once. Grocers who have handled our 
BEAUCE Brand for years past know 
better than we can tell them, that it is 
no experiment. In maple syrup it is the

Greatest Value
obtainable, showing a

Handsome Profit
The syrup obtained from the sap 

of the Beauce County maples is the 
finest in the world—ours is refined by 
special machinery and meets the re- 
quirments of the pure food laws.

MACLAREN IMPERIAL CHEESE CO.
LIMITED

Toronto
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

March 1, 1907.

Baking Powder.
Oook’s Friend— Per dos.
Sise 1, in 1 end 4 dos. boxes............... $3 40

" 10, In 4 dos. boxes.........................  8 10
•• 1 In 6 " .......................... 0 80
•' 18. In 6 " .......................... 0 70
11 1 In 4 " .......................... 0 45

Pound tins, 1 dos. In oese................... 8 00
12-os. tins, " " ................... 8 40
6-lb. " à " " ................... 14 00

W. H. GILLARD * OO.

Diamond—
1-lb. tins, 8 dos. In case.......................$8 00
à-lb. tins, 8 " "   1»
Hb. tins, 4 " " .....................  0 76

IMPERIAL BAKING POWDER.

Sixes. Per dos.
4-dos.... .............. 10a
3-doe................... 8-ox.
1-doz................... 18-ox.
3-dos................... 13-ox.
à-do»................... 841b.$-dos................... 51b.

|0 85 
, 1 75 
, 8 50 
, 840 

10 50 
19 75

OCEAN MILLE.

Ooean Baking Powder, 1 lb., 4 doz.... $0 46 
" " " |lb., 5 doz.... 0 90
" " " lib., 3 dos.... 185

Borax, 4 lb. packages, 4 doz... 0 40 
metarohL 40 pks. In a case .Ooi

Freight palà 6 p.o.80 days.
0 78

MAGIC BAKING POWDER

. $0 40 

. 050 

. 0 76 

. 0 96 

. 1 40 

. 145 

. 1 66 

. 1 70 

. 4 10 
7 80

ROYAL RAKING POWDKR.

Sixes. 
B dos..... 5c.

" .... 84-lb 
" ... 6 "

Sizes. Per Doi.

Royal—Dime............................................
:: pb...............................................

.$ 0 95 

. 1 40

" lib.............................
•' 18 os.......................................
" 1 lb.................................................
" 8 lb.................................................

. 8 56

. 4 90

" 5 lb.................................................

arrels—When packed in barrels 
cent, discount will be allowed.

one per

CLEVELAND'S BAKING POWDER.

Size*. Per Dos.
Cleveland'»—Dime............................

" 4 lb...................................
" 6 os....................................
•• iib..............
•• ll oz. ............................
" 1 lb....................................
" Sib.................... ..
" 51b................................

Barrels—When packed in barrels one per
cent discount will be allowed.

T. KINNEAR A OO.

Crown Brand—
........................ . $1 80

lib. - 4 •• .......................

Blue.
Oxford, per !b........................ |0 If

_ In 10-box lots or oase................. 0 16
geoUtbs Square Bine, 194b. box .... 0 17 

8 Sq™*® Ifoy. 5 box lots .... 0 16
OUtottslCaqiinoULi gross bos.........  100
***”$* Verm," In squares, p* lb. 0 16 

In bags, per gross 1 » 
” ^ I» pepper boxes,•cwrdlng to else.............. 0 « 0 10

Per dos.

Blaek Lead.
Beokitt’s, per box..................................$1 15
Box contains either 1 gross, 1 oz. size;

4 gross. 3 oz.. or à gross. 4oz.
Reckltt's Zebra paste. f-gro. boxes, $10.30 
per gross.

JAMES’ DOME! BLADE LEAD.

Per gross.
6a sise................................................ $8 40
3a sise ...........  8 50

Cereals.
Wheat OS, 8-lb. pkgs., per pkg.......... 0 0b

" " 7-lb. ootton bags, per bag.

PETERBOROUGH 
CEREAL CO.

Canada Flakes 
'* English 

36/10s....$2 85
Canada Flakes 

* H< usehold ” 
24/25 s 5 OO 
-case lots 4 90

Freight, prepaid 
on 5-case lots 
assorted.

OhoeQiat.s and Ooeoas.
THE COWAN OO., LIMITED.

Cocoa-
Perfection, 1-lb., per doz............. $2 40

!! ,llb ! v, ............12510c. size " ...............  o 90
—- _ ., „ 5-lb. tins per lb ..............0 37
Soluble,No 1.5 and 10-lb. tins.per lb 0 20 

Ao.2. 5 and 10-lb. tins," 0 18 
Special quotations for coa in bbls.,kegs,etc. 
Chocolate—

Sae?S * Pe,*e,t' i'» i'i per lb. ,|0 40J»”'1*».1*.........................  0 toParisian 8s. per lb........................ o 30

The following sweetened for household 
purposes :

Royal Navy, 4's andi’s, per lb.......... $0 30
Diamond. " " ......... q 25
Special Diamond, l’s, " 0 22

" 6s. "   0 22
8’s. " ......... 0 30

The following unsweetened :
Perfection, i’s, per lb........................

!! L? “ ......................  0 30
Flat cakes, per lb......... 0 30

Chocolate—
pry's.

rib.
Oaraooaa. 4's, 6-lb. boxes.................$0 48
Vanilla, |'i .................................... 0 48
"Gold Medal," sweet, jj's, 6-lb. boxes 0 89 
Pure, unsweetened, 41, 6-lb. boxes 0 48 
Fill "Diamond," il, 14-lb. boxes 0 84 
Fry's "Monogram,” ft, 14-lb boxes 0 84

Ooooa—
Concentrated,

Per dos.
4's, ldos. In box .... 140 
is. " " .... 4 60 
Mbs. " " .... I»

Homasopathlo, 4's, 14-lb. boxes Y.Y. 
" 4's, 11 lb. "

EPPS'S.
. Agente, O. B. Colson k Son, Montreal 
In ^4 and 1-lb. tins, 14-lb. boxes, per^ ^
Smaller quantities .. . .V. V. V..'!!!!!!.' 0 17

BENSDORP’S OOOOA 

A. F. MaoLaren, Imperial Cheese Co., 
limited, Agents, Toronto, 

lb tins, 44 dos. to oase.......per dos., $ .90
140
175
9.00

JOHN P. MOTT * OO.'S.
R. S. Molndoe, Agent, Toronto,

J. A. Taylor, Montreal 
Jos. E. Huxley, Winnipeg. 

Standard Brokerage Co., Vancouver, B.O.

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
l-lb. pkgs., per doz.........................  0 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
l-lb. boxes, per doz...................... 1 75

( 'onfactions— Per doz.
Cream bare, 60 in box, per box.........1 81

" 6 in box, per doz. boxes 2 25
Chocolate ginger, per lb.................... 0 30

“ " i lbs., per doz.... 2 25
Crystalized " 4's, per doz. boxes 2 25
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb.......................................0 30
Nonpareil wafers, No. 2, 6 lb. boxes,

per lb................... 0 25
Milk chocolate, 36 In box, per box... 1 35 

" 36 in box,perdoz. cakes 0 35

Evaporated cream—
"Peerless" brand evap. cream.. 4 75 l 80 

" hotel size................. 4 90 8 45

(ream

Per
Elite, ts (for cooking)...........................$0 32
Prepared <-.ocua, is..............................030
Prepaied x/i s .......................................  0 28
Mott s breakfast ooooa, is.................  0 40

" " " is.................. 0 28
“ No. 1 chocolate, 4’s................. 0 3i
" Navy " 4’s................... 0 28
" Vanilla sticks, per gross............ 1 00
" Diamond chocolate, i's............ 0 21
*' jnnffc'ionei’schocolate, 21a to 0 31 
" Swett Chocolate liquors..21a to 0 35

WALTER BAKER k OO., LIMITED.
Per lb.

Premium Na 1 chocolate, 18-lb. boxes $0 87 
Breakfast ooooa. i, 4. I and 6-lb tins 0 43 
German sweet chocolate, 4 and l-lb.

cakes, B-lb. boxes............................. 0 27
Caracas sweet chocolate, i-lb. cakes,

6-lb. boxes ......................................... 0 35
Auto swe°t chocolate, 1-6-lb. cakes,

3 and 6 lb. boxes ............................... 0 35
Vanin» sweet chocolate, 1-6-lb. cakes,

6-lb. tins ............................................ 0 47
Soluble i-hooolate (hot or cold soda)

l-lb. tins ................ ..........................  (Wi
Cracked ooooa, 4-lb. pkgs.. 51b. tags . 0 34 
Caracas tablets, 100 bundles, tied 5 s,

per box............................................  3 00
The above quotations are f.o.b. Montreal.

WALTER M. LOWN1Y OO.
OanadlanBranch,165-171 William st Montreal
Breakfast ooooa— Per lb.

6-lb. screw top cans, 10 cans in case. 36c. 
18-lb. boxes, 6 boxes In case, l-lb. tins. ?8c. 
6-lb. boxes, 18 boxes In case, 4-lb, tins. 38a 
6-lb. boxes, 18 boxes In case,f-lb. tins. 38a 
6-lb. boxes, 18 boxes In case, 1-5-lb. tins.40c.

Sweet chocolate powder—
5- lb. tins, 10 tins in case...................... 25o.
12-lb. boxes, 6 boxes in oase, l-lb. tins. 26c.
6- lb. boxes, 12 boxes in case, 4-lb. tins. .26a 
6-lb. boxes, 18 boxes In case, l-lb. tins. 28c.

Premium chocolate—
6-lb. bxs., 18 bxi. In oase, 4-lb. pkgs. .32o 
6-lb. bxs., 18 bxs. In oase,4-lb. pigs..32'.

Milk chocolate—
6-lb. bxs., 18 bxs. In case, 4-lb. pkgs. .28'' 
100 2-cent pieces in box, each............$1.25

Vanilla sweet chocolate—
1003-cent. pieces in box......................$1.25
6-lb. bxs., 12 hxs. In oase. 4-lb. tins. 2*c. 
6-lb. bxs. 18 bxs., In case, 4-lb. tins.. .16 o 
6-lb. bxs.. ISbxa. in oase, 4-lb. pkgs. 2d t. 

Diamond sweet chocolate—
6-lb. boxes, 18 bxs. In oase, 4-lb. pkgs.. 22a 
14-lb. boxes. 6 boxes In oase, l-lb. pngs 22\ 
6-lb. " 12 " " 4-lb. " 22c.

Gold Medal chocolate powder— •
6 lb. tins, 10 tins In care......................... 36c.
10 lb. tins, 10 tins In case ......................33c.

XXXX chocolate nowder
6-lb. tins, 10 tins in case......................... 35a
10-lb. tins, 10 tins * case........................25a

TOBLER'S MILK CHOCOLATE.
6o. sticks, per box (40 sticks).............. 1 50

lOo. tablets or croquette (20)............... 1 60
80a " 11 (20)............... 2 48

OondMMi Milk.
BORDEN'S OONDENSKD MILK OO.

Wm. H. Dunn, Agent, Mantreel A Toronto.
Oases. Doz

“ Buie ’’ brand (1 dos.)................. $6 00 <1 60"SoBBeel" brand(4 dor)......... 5 00 1 96
"Obellenee“ brandMdos.).......... 4 00 1 00

TRURO CONDENSED MILK OO., LIMITED.

"Jeraey" brand evaporated cream
peroaee (4 doz.)................................„ 66

" Reindeer " brand per oaee (4 doz).... 6.60

JERSEY CREAK

Coffees.
JAMES TURNER A OO. Per lb

Mecca...............................................
Damascus........................................ .... 0 28

Old Dutch Bio................................

E. D. MA ROE AU, Montreal Per lb
"OldCrow" Java...........................

" Mocha........................
" Condor " Java.............................
Arabian, Mooha.............................
16-year-old Mandheling Java 

hand-picked Mocha..................

.... $0 86 

.... 0 874

.... 0 80
and
.... 0 50

l-lb. taooy tins choice pure coffee, 48
tins per oaee..................................... 0 80

Madam Huot’sooffee, l-lb. tins............ 0 88
" " " S-lb. tins............ 0 68

100 lb. delivered in Ontario and Quebea
Bio No. 1.................................................  0 16
Condor I. 40-lb. boxes......................... 45a

" IL 40-lb. boxes......................... 484a
" III, 80-lb. boxes......................... 874a
" IV, 80-lb. boxes....................... 86a

Cheese.

Imperial—Large size jars... .per doz. $8 25 
Mediv * 1Hum size Jars...........
Small size jane.....................
Individual size Jars............

Imperial holder—Large size
Medium size .......................
Small sise............................

Roquefort—Large sise.........
Small else...........................

4 50 
2 40 
1 00 

18 00 
17 00 
12 00 
1 40 
8 40

Coupon Books—Allison’e.

For sale In Canada by The Bby Blaln Co. 
Limited, Toronto. O. O. Beauohemin k 
Fils, Montreal
$1, $8, $8, SB, $10 and $80 books.

Un- Covers and 
num Coupons 

bored, numbered
In lota of lees than 100

books, 1 kind usorMd. 4a 410.
100 to 600 book................. Si=. 4a
100 to 1,000 books............. So.
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ANOTHER.

RISING
SUN

STOVE POLISH
IN CAKES

SUN
PASTE
STOVE POLISH

IN TINS

The Retailer’s Journal of Chicago reports 
a fatal burning accident in that city of January 
27th in which Mrs. Patrick Rice lost her life 
and her sick husband barely escaped a similar 
fate, from the use of dangerous inflammable 
liquid stove polish on the kitchen stove. How 
much liability rests on the retailers who sell the 
explosive stuff ? Push RISING SUN STOVE 
POLISH in Cakes and SUN PASTE STOVE 
POLISH in Tins. They always have been and 
are now absolutely safe. Besides—its pays you 
to do it.

MORSE BROS., Props. - Canton, Mass., U.S.A.

CANADA’S TERMINAL WAREHOUSE
FIRE AND FROSTPROOF

Custom’
IN BOND 
lond No. S 

Excise Bond Q.

LOWEST INSURANCE RATES
PERISHABLE GOODS receive special 

attention. The temperature of the differ­
ent sections is regulated to suit the class 
of goods stored therein. Goods Prompt­

ly Delivered to merchants throughout the city and suburbs.

WE SOLICIT YOUR STORAGE ACCOUNT

TERMINAL WAREHOUSE 6 CARTAGE GO., LTD.
12-38 Grey Nun Street, MONTREAL

Why let your neighbor get the trade Jor Condensed Milk ?

of Borozhs Cowot"

*'**Xg£,
^S°®5"C0ND£N5D?iL>'C“

ItWYORM U 55

Y ou can get the best trade 
by selling

BORDEN’S BRANDS

“EAGLE” Brand 
Condensed Milk

—The highest awards for Perfection 
in Milk.

“PEERLE88" Brand
Evaporated Cream

WILLIAM H. DUNN, Montreal and Taranto
Scott, lalbfiti * Co.. Wliilfti, Hu Slulleroee, Macaulay 4 Co., faocooier ut Victoria. I.C.

mm

EVAP0R*TtD

(Unsweetened)

68



THE CANADIAN •BOOtR

WM. BRAID & CO., Importers of TEAS, 
COFFEES and SPICES

Bra.d*
Best

CoffE^

THE GROCER
who is looking into the future, and has given the 
best interest of his business careful consideration 
lays its foundation with a really superior stock of 
Coffee and Tea—

BRAID’S BEST COFFEE and 
CHALLENGE CUP TEA

for quality and delicious flavor are unexcelled.
Coffee in 1, 2, 5, 10, 25 and 50-lb. air tight tins ; 
also in fancy drums and barrels.
Tea in J and 1-lb. air tight lead packages, also in 
3, 5 and 10-lb. fancy tins.

WRITE FOR SAMPLES

WM. BRAID & CO., Vancouver, B.C. BRAID’S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Allison's Coupon Pass Book.
$1 00 to $8 00 books ................8 cents each

5 00 books.................................4
10 00 "  6ft "
15 00 " .......... :....................8f
SO 00 "  71 "
15 00 " ................................ I
50 00 "  IS "

Cleaner.

Per doz. 
4-oz. cans $ 0 90
6-oz. “ 1 35

10-oz. “ 1 86
. -____ ....... Quart " 3 76
^CiCAssCvcsniune, Gallon " 10 00

Wholesale Agent 
1 he Davidson à Hay, Limited, Toronto 

Bxtraet of Beef.
LAPORTE, MARTIN A GIB, LTD.

“Vita" Pasteurized Extract of Beef.
„ , Per case.
Hottles 1-oz., case of 2 doz ............$3 20

2 “ “1 “ ............ 3 UO
J " " 1 " .............  4 60
$ “ " ft •• .............  4 75
20 " " 1 “ ............. 9 00

Infants’ food.
K.btnson’s patent barley ft-lb. tins .... «1 86 

" fib. Una.... 116

"VI&Ss;::: IS
Jams and Jelliei.
SOUTH WILL, hoods. Per dos 

Preok Magor * do.. Agents.
Orange mermelede..............................*1 60
'Jeer Jell, mermelede...................... 1 SU
rtt rawberr, W. F. Jem...................... S 00
itaipberr, " " ......................... , oo
Apricot ** »' ........................ i vs
Black currant “ ..................175
Other jams.................................. ii 66 1 90Bed currant jelly....... ."... 8 76

T. UPTON 4 OO.
Compound Fruit Jams— 
wSMÏÎ'Üf"’ p«doe » 00
3-lb. tlpa, 8 dos. In oaae............. per lb. 0 07ft
5 and 74b. tin pails, 8 and 9 in *
„ orate................................... nerlb 0 078 a,

Compound Fruit Jellies—
13-oz. glM. Jan, I doz. in oue.per dos. 100
t-lb. troz-Sdoz. In onze per lb............ 0 071
7 and 14-lb. wood pells, 6 pells in orate

per lb. 0 07
304b. wood pell.......................... 0 06|
Home Mud. Jama-absolutely pure—
14b. glees Jus (16-oz. gun) I doz. In

out..........................per doz. $1 00 1 90
6, 7,14 *nd 30-lb. pells, per lb...0 00 0 13

Lard.
IBS N. K. FAIRBANKS OO. BOAR'S HEAD 

LABD COMPOUND.
Tierces ...................................................«0 10

Pells........................................................ 1 10
30-lb. tin pells......................................... 3 00
Casez 3-lb. " .......................................0 11

" 5-lb. “ ......................................  0 101
“ 10-lb.........................................................0 10J

Lteoriee.
NATIONAL LIOOBIOB OO.

Mb. boxes, wood or paper....per lb. go 40 
Fancy boxez (36 or 60 ztloks).... per bos 136

Binged" Mb. boxes............per lb. 0 40
Acme pellet», Mb. eeni__per can 1 00

“ Haney boxes 40) per bo* 1 60 
Tar ltoorioe end Tolu wafers, Mb.

oenz....................................per oen 3 00
Ua^ i B
11 Pnrltf " Uoorloe 10 stioka............. ! 4P

•* laoetun............ oil
Dnleelergeoentsticks, 100la box.... ....

Lye (Ooneentrated)
. OIUBTfe fxbfcmbd. Per oaae

1 oeee Ol 4 doe....................................... 33 00
3 oases of 4 doe.....................................«80
I oeaee or more .................................... 3 40

Hinee Meat.
Wether’i oondenaed, per groeenet. „|U 00

peroezeofdos.net......... 3 00
Maetard.

OOL MAX'S OB KS1N'».

DuS»œ ^ j"; ; : g g
F.|p.,^jb.^u.................  . ..per doe. 016

a. d. MABdXAU, Montreal.
' Condor," 13.1b. boxee-

' —. Uni...............................per lb.| 0Lib. 'in, ,......................
1-lb. tins.........................
4-lb. Jen........................
•4b. Jen.........................

Old Crow," 13-lb. boxes—
14b. Une.. 
1-lb. Uni.

Her

rib.

4-lb. jen.
1-lb. ]

Olive Oil.

.perjet

36s*

gt‘ï.'iw:>w ta

l-IX e5TB
OM. =.>_pk«z

box, n oo.
MAOIO BRAND

5i i "s"’ Jf" {fife » }..... in

No. 6 Magic soda—cases 100—10-ox. npga
low....................................................  3 06
5 oases.................................................... 3 75

■oap and Washing Powders
OUKLPH SOAP CO.

1 case. 5 case. 
Royal City Soap (bar) .... 2 50 2 40
Peerless Soap (bar)............  2 50 2 40

LAPORTE, MARTIN & CIS, LTD
Minerva Brand-

Miner? a, qts. 12’s.......................  $5 75
“ pts. 24’s............................... 6 50
" ft-pts. 24’s.............................. 4 25

Orange Marmalade.
1. UPTON * OO.

12-oz. glass Jars, 2 dos.oaae... .per doz.91 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Golden shred marmalade, 2 dos. oaae,

per dos........................................ 1 76

Sauces.
Worcestershire, Holbrook's, email,

per dos....................................... $2 15
Worcestershire, Holbrook’s, large,

per doz..................................... i 3 0C
Less than case lota, 10c. and 15c. doz. extra

Soda.
OOW BRAND.

Standard Soap (cake)........  2 40 2 30
Crystal Soap Chips, per lb. 5c.

JOHN TAYLOR & COMPANY. TORONTO.

TAYLORS

BORAX SOAP
l-case 5-vase 10-vase 

Taylors best borax ,oap .61 00 #3 85 63 7;

A. P. tippet fc oo., Agents.
Maypole soap, colors 

A " blank..
Oriole soap...............
Qlorlola nap............
Straw hat pottfe...

per grozaglO 30 
,r U10

II 30
uoo

. - 10 30

Oaae ol 1-lb. oontsin
^eonraugrap,

Ow oTj-lb. loon

■tank
EDWABDUUBO FI ARCH OO., UNITED.

Liundr, Btarohw— mf lb.

Per case.

mndii etAiobss— per
No. 1 White or blue, 4-lb. oarton.l 0 » 
Nal " " Mb. " 0 out
Canada laundry............................. 0 05
gntM tin*, 6-lb. draw-ltd boisa. 0 07

iEESS* il

I*r box 1 ■ to 3,10
Culinary Btarob—

88k
«9
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WOODS
SAVING

Every particle of strength and aroma developed and saved in Coffee adds 
just so much to its value, for it means 
Dollars saved to the consumer, because it goes further ;
Dollars made by the Grocer, because they sell more.
The “saving quality” is one of the greatest attributes of

WOOD’S COFFEES
CANADIAN FACTORY and SALESROOM :

No. 428 St. Paul Street - - MONTREAL.

Rioe Starob—
jfidwardsborg No. 1 white. 1-lb. oat. 0 10
AMERICAN PURE FOOD COMPANY.

Japanese Starch. Case
1 case, 5 do*............................................. S5 00
6 •* 6 “ .........................* 85

Lot 5 cases, freight paid.
CORN STARCH “ROYALTY."

13-oz. case. 4 do*..........................0 60
Lot 10 cases, freight paid.

BRANTFORD STARCH WuRAo, LIMITED
Ontario and Quebec,

Laundry Starches-—
OunAdR Laundry, boxes of 40-lb. 90 06$ 
Acme Gloss Starch—

Mb. oertona bore, of M lb....... 0 <K|
Finest Quality White Laundry- 

Mb. Oanietere, oascaotfOlb.... 0 CM
Barrel». 800 lb............................. « «I
Ren. 100 lb................................ ««I

LUI White Gloss-
1-lb. tine, cartons, eeeee H lb. 0 «1
Mb. tor trunks, i in eue.........  6 071
Mb. enameled tin oeniitere, I

■.................................................  0 mi
Kegs. ex. crystals, t00 lb............ 0 06,

Brantford Oioee— „
14b.faoorboxes,oases 88lb..... <0 071 

Canadian Rleotrlo Starob—
Bose, of 40 fanor pkgs., per oau I HI 

Celluloid Starch—
Bose»of eCoartone, parusse.... * Hi 

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb......... Q V l
Jo. 1 Brantford Prepared Corn -

1-lb. packages, boxes 40 lb.........  0 07
Crystal Malse Corn Starch—

1-lb. packages, boxes 40 lb......... 0 07
BAN TOY STARCH.

pkges, oases 5 do*., per case.. 4 76
ST. LAWRENCE STARCH CO.. LIMITED.

Ontario and Quebec.
Culinary Starches—

8l Lawrence corn starch. 40 lb . 0 07
Durham com starob, 401b............ 0 06

Laundry Starches—
No. 1 White, 4-lb. cartons, 481b.. 0 064

» Ub. cartons,88lb.. 0 06$
" 300-lb. bbL............ 0 06
'• 1004b. kegs.......... 0 06

Canada Laundry, 40 to 46 lb........ 0 06
Ivory Gloss, 8-6 family pkgs., 48 lb 0 071

“ 1-lb. fancy,Tib......... 0 071
large lumpe,1004b kegs 0 06$ 

Patent starch. 14b. fancy, 18lb.. 0 07$ 
Akron Gloss. 14b. packages. 40-lb 0 06$

OCEAN MILLS.

•tor* Polish.

Ior AxxtaMiTv) ntv<T\5x\
t tVvewtxess XVxxs - ’

L ia\\otv vs XtvAh V>WWt\\tA^

Far gross.
Kisin, Bun. 6-oa. oakea, hpross bore, |8 60 
Rising Son, Set oakea groee bo tee « 50 
Bun Puts. 10c. site, l-groas boxee — 10 00 
Son Paste, 6a else, |-groas boxes.... 6 00

•yrap.
" GROWN ” BRAND PERFECTION SYRUP.

Plain Um with label—
1 lb. tins, 1 do*. In case................1 (6
6 1 1 " " ................ I 4J

10 " ft " M .................  I 3>
10 « I ”   125
(10 audio lb. tins have wire handles.)

SMALL’S brand—Standard.
6 gaL tins, per can................................ 4 40
1 " " per case............................... 4 90

" " " ............................... 6 46" •• •• .......................... 5 70
LUCAS, STEELE & BRISTOL.

Empire Map e Syrup—
Cases 34, pts.. * 50 Cases, 24 qts.. 4 81

“ 12, ft-gal 4 8 > “ bgals.. 4 5J
“ 1, ô-gal 4 Ui)

54 lota prepared up to 40c. rate 
Emp re Gul ten &yrup­

casts, 24—2’d. 1 25 Bbls. per lb. 0 i2$
•* i2-5s. 2 40 y2-b».l. ‘ 0 13
“ 6—1 >'s. 2 35 Ktgs “ U 03$

3—.0's. 2 25 Pails, $1.41 aud $1.
Usual freight allowance for factoiy shipments 
Empiie Extiacts all flavors—

2-oz , J5c. ; 8-oz., $2.2o; 16-oz., $4.50; 32-0’., 
$9.tU.

Spei ial quantity prices — Empire jelly 
powder, all navore, 90c.

less.
8ALADA OEYUO».

Wholesale. BetaiL
Brown Imbel, It......................  go II go 86'• h...... . . . . . . . . . . . . o now

««Mto.........  OB 0 80
gkwl^bet. I’e. to. to and to 0 W 0 «
“«11*1*1, Is end to............. 0U 0 60
Gold Label, is.........................  0 44 0 00

MOTHER’S
FAVORITE
MELAOAMA

TEA.

Chinese starch, 
per case of 4 
do x, $4, less 6

J. * J. OOLman's, limited.
Kioe Starch-

Packed In cases of 56 lbs. each (oases tree) 
No. 1, London—

Per lb.
In papers erf 4 to 6 lbs...................... 6fc.

Bine., white or assorted.
In Pictoria-Cardboard Boxes—

4 lbs. net weight..............................
1 lb. groee weight...........................
4 lb. gross weight..........................
{ lb. grow weight ............................. 10c.

Buff Starch, for Curtains. Lace, etc., In 
Cardboard Boxes.

Ub. groee weight............................ 9$o

LUDELLA CEYLON, 
AND ft'S PROS.

put up In 30, 60 and 100 lb. boxes.
Wholesale

:ed. 1 lb.
Ube.;

Ceylon Tea, In 
1 and ft-lb. leadKOLONA!

pure ^lon Tea M or mixed;

Blank Label. 14b., retaU at Wo............ go U
- Mb., " " ............ g»

Bine Label, retail at Mo....................... OB
Oreen Label " tOo......................  0B
Bed Label, " Mo......................  0 66
Orange Label, " Mo......................  0 g
OoldLabel, " 00a.....................  0 66

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

Brown Label, l’s and 
Crimson “ l's and 
Green " l’s and 
Blue 
Bronze 
Gold

l a to fa to
!“■ 1*-••
1*. lata...

Wholesale. Retail. 
0 20 0 25
0 22 0 30
0 25 0 35
0 30 0 40
0 36 0 50
0 44 0 60

I’e

Blue Label, Is......................... $1 18ft $0 26
BlueLabel,ft’s.........................  0 19 OK
Orange Label, r* and ft’s .... 0 SI 0 30
Brown I*bel, l’s and fti....... 0B 0 40
Brown Label. Ps ................... 0 10 0 40
Green Label, fa and ft’s........  0B 0 60
Bed Label, ft ’s.......................... 0 40 0 SO

LAPORTE, MARTI» t ClE, LTD.
Upton’s TV as, cases 50 lbs. Ceylon and 

Indian green or black.
"A." l’s and %’s .............................$0 45
“B" l’s and Va 8................................ 0 40
No. 1 ‘ 0," l's and %’s................... 0 35
No. 2 “ “    0 30
No. 3 " "   0 22
No 4 " l’s................................. 0 20

Japan Teas—
Victoria, hf-*\ 90 lbs.......................... 0 25
Princes Louise, bf c. 80 lbs ............ 0 19

Ceylon Green Tea*»—Japan siyle—
l adv cases 60 lbs.............................. 0 18
Duchess, cases 60 lbs ...................... . 0 19

All grades, either black, green or mixed.

BLUE RIBBON 
TEA OO. .TORONTO

Wholesale. Retail.
Yellow Label, l’s and ft’s........  0 30 0 25
Green Label, l’s and |rs......... 0 22 0 30
Blue Label l’s and ft’s..........  0 25 0 35
Red Label, l’s ft’s, ft’s and ft’s.. 0 30 0 40
White Label, l's, ft's and ft’s.. 0 35 0 50
Gold Lab»l 1 s and ft’s........ 0 42 0 60
Purple Label, ft’s ana fts......... 0 65 0 80
Embossed, ft’s and ft’s............  0 70 1 00

MUUrhK

Oaaea eaoh M 14b.............................. go 16

- "‘SIS::::}........ «»
<• " MO Mb................................ 0 6»

" oaowe " nan
Wboleeale. Bel all

Red Le eel, 14b. and*............ go 66g0 60
Blue Label. 14b. end R.............  0 B 0 40
Breen Label, 14b....................... gig II
Green Label, fc.......................... SB 0B
Japan. It.................................. I» II

x. D. maboeau, Montreal ,
Japan Teas—

"Condor" I 4Mb. boxee............g....
’ - II 40-lb. boxee.....................

" m »-lb. boxes..................
KMD AAA Japan, 401b "et......................

AA '• 40 “ ......................
Blue Jar, basket Arad Japan, 70 lbs..........."Condor "IV «Mb. 7r^.....................

" V 80-lb. ........................
'• XXXX «Mb. boxes.................

XXXI «Mb. " ...............
XXX «Mb. “ ...............

" XXX 80-lb. " ................
XX «Mb. ................

" XX «Mb.
" LX 60-lb. per oaae, lead 0 671

packets (Sol’s and 70 ft’s) ....
" Condor ” Oerlon black tea In load paoket. 

Green Label, R|g and Is.
60-lb. oaaea............... retail 0 671 at 0

0 Mat 0 68
Yellow- Label, la and Is,
60-lb. oases ............. retail 0 16 at 0 W
Blue Label, R |a aud la,
60-lb. oases............. retail 0 40 at 0 80
Red Label, R is end Is,
60-lb. cases ............. retail 0 M at 0 84
White Label, R Is and Ul
604b. oases............. retail at 0 40

Bleak Teas-" Old Grow " blend- 
Broused tins of 10,66, M end «Mb.
Ha 1................................. per lb. 0 85
Hal.................................. " 0 801
No. I................................  ■■ 0 »
Nad.................................. " 0 60
Na 5.................................. " 0 17

Tobaeee.
IBB SMFIBE TOBAOOO OO., LIMITED.

Smoking - Empire. 4a, 6s and lHi..,, go 46
" Amber, 0a and 6s.............  0 60
" In. 7»................................. 0 M
" Rosebud, 7s....................... 0 61

Chewing—Ourrenoy, 16a and 61».... 0 46
SnowaboB, 6fts................... 0 61

" p»y RoUTYfts.................... 0 66
" Stag, 10 os......................... 0 45
“ Bobs, 6s. and 12s.............. 0 46

* “ 10 ox. bars, 64s. .... 0 46
” Pair Play, 8s. andfie .... 0 63
" Club, 6s. and IB.............. 0 46
" Universal, 13s................... 0 47
" Dixie, 7s..................  0 66

JOB. COTE, QUEBEC.

Cigars, per thousand.
Cote’s Fine Cheroots, 1-10.................... $15
V.HC.,1-20................................................... 25 0»)
St. Louis (Union), 1-20 ........................... 33 00
Champlain. 1-20 ....................................... 35 00
El Sergeant Premium, 1-20—1-40 ......... 55 0
J. O. Cl, Havana P. Finos. 1-20................. 75 Of)

Cut tobaccos.
Petit Havana, 1-5, 1-13-1-6.......................... 0 4c
Quesnel, 1-4,1-2 .......................................  0 6 -

•' 1-9 ................................................. 0 6C
Cote’s Choice Mixture, ft-lb tins....................0 75

** “ ft-lb " ............. 0 75
" M 1-lb ,e .............0 6(

Vinegars.
B. ». marokau, Montreal. Per gs 

EMD, pore distilled, highest quality., go J2|
Condor, pure distilled.......................... 0 671
Old Grow................................................ 0 831

Uespl.i orloes to buyer, of large ousnUH-
White Wine, proof........................... 0 32

" extra strength pickling 0 88
" XXX ........................... 0 85
■" XX ................................ 0 80
“ X .................................. 0 IS

Tgsst.
Royal reset, 8doa 5a pkgs................gl K
CHUett's oreem yeast, I doe tnaese....! W

TO



THE CANADIAN GROCER

4 Kinds
All of them High 
Grade Goods at 
Reasonable Prices.

SEVILLE ORANGE 
LEMONA 
PINE APPLE 

LIME FRUIT
Agents :

Rose & Laflamme
Montreal - Toronto

u GOODWILLIES
Fruits in Glass

^1^8=

Always Good Sellers
Their rich, luscious flavor of the 
fully ripened fruit, makes them 

appreciated by everybody.

How is Your Stock?

Agents

ROSE & LAFLAMME, 

Montreal and Toronto

When perfection in the manufacture 
of any line of goods has been reached 
as is the case with

Our
Matches

it is no experiment for the 
merchant to buy. We guar­
antee every match we make.

We save you money in freight 
charges. Find out how much by 
dropping us a post card.

Be Improved Match Co.,
Umltmi1

Head OfHoe : Factory:
BOARD OF TRADE, DRUMMONDVILLE,

MONTREAL. P. Q.

BUSIER THAN—
We’ve been for years. Factory is 
going full capacity of 150,000 
cans a day. Everybody is work­
ing over-time. Staff has been in­
creased, but still we’re busy.

IF
you haven’t placed your order for 
1907, we want to hear from you 
to-day. We’re not filled up yet, 
but are the next thing to it.

SO DON’T DELAY

Acme Can Works
MONTREAL



THE CANADIAN CROOIR

CLASSIFIED LIST OF ADVERTISEMENTS.
Accountants and Auditors.

Davenport, Pickup ft Uo., Winnipeg.
Baktng

Codml<Codvme-Georgeaon, Ltd., The, Winnipeg 
Giliett, B.W., Co., Toronto.
McLaren'e, W. D., Montreal.

Biscuits, Confectionery, Gum, Etc-
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati. 
McLauchian, Sons k Co., Owen Bound. 
Mooney Biscuit k Candy Co., Stratford. 
Mott, John P., k Co., Halifax, N.6. 
National Licorice Co., Brooklyn, N.Y.

Brooms, Brushes and Woodenware.
United Factories, Limited, Toronto. 
Woods. Walter, ft Co., Hamilton. 

Canned Goods•
Balfour, Smye * Co., Hamilton. 
Canadian Cannera, Hamilton.
Windsor, J. W., Montreal.
Turner, James ft Co., Hamilton. Out. 

Cash Sales Boohs.
Carter-Cruine Co., Toronto.

Cheese Cabinets•
WalkerBin and Store Fixture Co.,Berlin 

Cioars. Tobaccos» Etc.
American Tobacco Co., Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal 
McDougall D., It Co., Glasgow, Soot. 
Payne, J. Bruce, Granby, Que.
Tuckett. Geo. E., k Son Co.. Hamilton. 

Clutch Nails•
Warminton, J. N., Montreal.

Cocoas and Chocolates- 
Baker, Walter k Co.. Dorchester, Mass. 
Beams, John. Ltd., Winnipeg.
Cailler’s Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, k Co., London, Eng.
Frame-Food Co., London, 8. W.
Lowney. Walter M., Co., Boston, Mass. 
Mott, John P., k Co.. Halifax. N.S. 
Nestles Chocolate, Montreal. 

Computing Scales 
Butt, Wm. J., Winnipeg.
Computing Scale Co., Toronto.
Toledo Computing Scale Go., Hamilton. 

Concentrated Lye•
Giliett B. W.. Co., Toronto.

Condensed Milh and Cream. 
Borden’s—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro, N.S. 

Counter Check Books, Etc.
Garter-Crume Co., Toronto.

Crockery. Glassware and Pottery.
Campbell's, R Sons, Hamilton.

Dairy Produce and Provisions.
Clark, Wm., Montreal.
Dawson Commission Co., Toronto. 
Fearman, F. W., Co., Hamilton. 
MacLaren Imperial Cheese Co.. Toronto 
Montreal Packing Co, Montreal.
Park, Blackwell Co.. Toronto.
Power, B. 1 ., Halifax. N.S.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., k Co.. Toronto.
Tanguay, Alf. T., k Co., Quebec. 

Delivery Wagons.
Abbott, H. G., k Co., London, Ont. 

Financial Institutions 4e Insurance 
Bradstreet Co.

Fish.
Bickle, J. W., k Greening, Hamilton. 
Connors Bros., Black’s Harbor N.B.

Acme Can Works ................................ 71
Adam, Geo ft Co.................................  2
Adamson, J. T ..ft Co.......................... 2
Alexander Milling Co........................... 51
Allison Coupon Co............................... 4
American Tobacco Co. ...............  71
Anderson, Powis ft Co.......................... 2
Ashley ft Iightcap................................ 4

Baker, Walter, ft Co............................. 49
Balfour, Smye ft Co.............................  17
Beams. John, Limited.................... ...
Belleville Fruit and Vinegar Co.........56
Bickle, J. W., ft Greening .....................57
Bowser, S. F. ft Co., Inc....................... 15
Bradstreet’s.................   4
Braid, Wm., ft Co................................  69
Brown, Joseph ft Sons ..........................55

Cuiller s Chocolate.................................. 50
Campbell's, R., Sons... inside back cover
Canada Paper Co................................. 4
rwna^a Sugar R^flning Oo......................18
Canadian Gunners................................. 5
Canadian Press Clipping Bureau.........

inside back cover
Capstan Manufacturing Oo................ 38
Carman, Joseph.................................... 2
Garter-Crume Co.....................................64
Chase ft Sanborn................................... 13
Ohouillou, O. A., ft Co.........................  16
Clark. W................................................. 44
Codrilie-Georgeson Co........................... 38
Oolbeok, Henry .................................... 44
Coles Manufacturing Co........................ 64
Colson, E. C. ft Son. .inside front cover
Common Sense Mfg. Co......................... 38
Connors Bros........................................  68
Cote, Joseph ...........................................61
Cowan Oo....~...................;..................50
Cox. J. ft G...............................................49
DâTldaun ft Hox....
Dawson Onmmtssloi

Halifax Fish Oo.. Halifax.
Loggie, W. S. ft Go., Chatham, N.B. 
McWilliam ft Everist. Toronto. 
Miiiman, W. H, ft Sons, Toronto. 
Todd, J. H., ft Son, Vancouver, B.C. 
Windsor, J. W., Montreal.

Flavoring Extracts•
Capstan Mfg. Co., Toronto.
Ozo Co., Montreal.

Fluid Beef 
Bovril Limited.

Foreign Importers.
Colbeck, Henry, Newcaatle-on-Tyne.Eng. 
Doughty, A. 0., ft Co., London, Eng. 
Gregson, W. C., ft Co., Liverpool, Eng.
Methven, James London, Eog.
Scott, David, ft Co., Liverpool, Eng.

Fruits—Dried, Green, and Nuts
Belleville Fruit ft Vinegar Co., Belleville. 
Brown Bros, ft Sons, Montreal.
Chouillou, C. A., ft Co., Montreal 
Davidson ft Hay, Toronto.
Dawson Commission Oo,, Toronto. 
FisherFrederick, ft Sons, London, Eng. 
Gibb, W. A., ft Co., Hamilton.
Gillard, W. H., ft Co., Hamilton. Ont. 
Kinnear, Thos., ft Co., Toronto.
Lucas, Steele ft Bristol, Hamilton. 
Montreal Fruit Exchange, Montreal. 
McWilliam ft Everist. Toronto.
Ozo, The, Company, Montreal.
Rattray, D.. ft Son, Montreal.
Redlands Golden Orange Assn, Red­

lands, California.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., ft Co., Toronto.
Tippet, A. P., ft Co., Montreal.
Turner, James, ft Co., Hamilton.
Walker, Hugh, ft Son, Guelph.
White ft Co.. Toronto.

Gelatine.
Cox, J. ft G., Edinburgh, Scotland. 
Nicholson ft Brock. Toronto.

Grmiu, Flour, mud Corealt. Seat.
Alexander Milling Co., Ltd., Brandon. 
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., ft Go., Quebec.
Leitch Bros, Oak Lake, Man.
Mackay, J, Co., Ltd., Bowmanville, Ont 
Nicholson ft Bain, Winnipeg.
Nicholson ft Brock, Toronto.
Peterboro* Cereal Co , Peterboro', Ont. 
Tanguay, Alf. T., ft Co.. Quebec.
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodstock, Ont. 

Grocers— Wholesale.
Balfour, Smye ft Co., Hamilton.
Bourque, T. A., ft Co., Sherbrooke, Que. 
Chouillou. C. A., ft Co., Montreal.
Ozo Co., Montreal.
Codville-Georgeson Co., Winnipeg. 
Colson,0. E. ft Son, Montreal.
Davidson ft Hay. Toronto.
Bby, Blain Co., Toronto.
Eckardt, H. P., ft Co., Toronto.
Gillard, W. BL, ft Oo., Hamilton. 
Kinnear, T., ft Co., Toronto.
Lucas, Steele ft Bristol. Hamilton. 
Turner. James, ft Co., Hamilton.
Warren Bros, ft Co.. Toronto.

Grocers* Grinding and Packing 
Machinery. »

Coles Mfg. Co.. Philadelphia, Pa 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson ft Co., London, Eng.

Interior and Exterior Store Fittings.
Martell-Stewart Co., Ltd., Montreal. 
Walker Bin ft Store Fixture Co., Berlin. 

Jams. Jellies, Etc 
BatgeFs—Rose ft Laflamme, Montreal. 
Windsor, J. W., Montreal.
Goodwillie’s—Rose ft Laflamme, Montreal 
Smith. E. D., Winona. Ont.
Ozo Co., Montreal.
Southwell ft Co.—Frank Magor ft Co., 

Montreal.
IJpton, Thos., ft Oo., Hamilton.
Wagstaffe Limited, Hamilton, Ont.

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo- ft Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis ft Co., Toronto.
Ashley ft Lightcap, Winnipeg.
Carman. Joseph, Winnipeg, Man.
Dawson Commission Co.,Toronto.
Dunn, Wm. H., Montreal and Toronto. 
Gorham, J. W., ft Co., Halifax N.S. 
Hineym an.-Haul tain ft Co., Regina. 
Holmes, W. G., ft Co., Calgary, Alta. 
Hughes. A. J., Montreal.
Jarvis. C. E., ft Co., Vancouver, B.C. 
Kyle ft Hooper, Toronto.
Lambe. W. G. A., ft Co., Toronto. 
MacLaren Imperial Cheese Co., Toronto 
Millman, W. H., ft Sons, Toronto. 
Nicholson ft Bain. Winnipeg.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Wm., Co., Toronto.
Shalloross, Macaulay ft Co., Victoria and 

Vancouver, B.C.
Scott, Bathgate, ft Co., Winnipeg. 
Taylor, W. A., Winnipeg.

■ Thomas, J. P., Quebec.
Thompson, G. B., Winnipeg, Man. 
Tippet, A. P. ft Uo., Montreal.
Warren, G. C , Resrina, Saak.
Watson, Stuart, Winnipeg, Man. 

Matches•
Improved Match Co., Montreal. 

Metallic Caps.
Dodge Metallic Cap Co., Montclair, N.J.

Mince Meat
Capstan Mfg. Co., Toronto.
Clark, Wm- Montreal.
Fearman, F. W., Co., Montreal.
Lytle, T. A., Co., Toronto.
Nicholson ft Brock, Toronto.
Wagstaffea, Limited, Hamilton.
Wethey J. H., St. Catharines.

Office Supplies.
Business Systems Ltd.. Toronto. 
Copeland-Chatteraon Co., Toronto. 
Crain, Rolia L., Co . Ottawa.
Ontario Office Specialties Co., Toronto. 
Universal Systems, Toronto.

Patent Medicines•
Mathieu, J. L., Oo., Sherbrooke, Que.

Pass Boohs, Etc
Allison Coupon Co., Indianapolis. Ind. 

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.
Douglas J. M., ft Oo., Montreal.

- Gi'lard ft Co., Walthamston, London, 
N.E.

Holbrook ft Co., London, Eng.
Ozo Co., Montreal.
Hudon, Hebert ft Oie, Montreal 
Lytle. T. A., Co., Toronto.

INDEX TO ADVERTISERS.
Dougbtr. 
Dunn. Wi

m Oo.
Darling ft Brady
Davenport. Pickup ft Co...................... 38
Dodge Metallic Cap Oo........................ 63
“ ’ “ * Oo........................ 8

w — 0.. ftOo.............................44

Eby, Blain Co ...................................... 3
Eckardt, H. P., ft Co............................
Kdwardebimr Starch.outside front cover
Empire Salt Co........................................ 10
Empire Tonacco Go............................ 61
Enterprise Mfg. Co................................ 60
Estabrooke, T. H..................................  47
Eureka Refrigerator Co......................... 6|
Ewing. H. B.. ft Sons....................  10
Fearman, F. W., Oo .......................... *2
Fisher, A. D.. Co.................................... 64
Gibb. W. A., Co...................................  56
Gillard ft Co..........................................  47
Gillard, W. H.. ft Co...........................  18
Giliett, K. W., Co.. Ltd....................... 7
Gorham. J. W- ft Oo............................ 2
Gray, Young ft Sparling...................... 48
Gregson. W. C., ft Co............................ 41
Greig, Robt., ft Co................................... 13
Guelph Soap Co....................................  13
Halifax Fish Co....................................... f8
Hamilton Cotton Co............................. 65
Hillock, John, ft Co..............................  65
Holbrook*. Ltd........................................ 39
Holme*, W. O., ft Co............................ 2
Honey mao, Haultain Co...................... 2
Hughes, A. J.........................................  2
Improved Match Oo..............................  71
James Dome Black Lead...................... 14
Japan Tea*...............................................ig
Jarvis C. E., ft Co................................ 4
Jones ft Swan....................................... 4
Kingery Mfg. Oo......................................55
Kingston “Gleaner”—inside back cover
Kinnear, Thos.. ft Oo........................... 14
Kirouac. Nap. G., ft Oo...........................46
Lambe. W. G. A.................................... 2
Leitch Bros............................................. 4g
Leonard Bros ................................ 69
Lever Bros.. Ltd................................" a
Loggie. W. 8- ft Oo................................66
Lowney, Walter M, ft Oo...................ty-

Lucas, Steele ft Bristol.........................
outside back cover 

Lytle, T. A.. Oo.................................... 7
McDougall. D- A Oo............................ 61
M< Gaw ft Russell................................... 2
McLaren’* Cooks’ Friend Baking

Powder..................Inside back cover
McLauchian ft Sons Oo......................... 49
McLea, J. ft R....................................... 56
McWilliam ft Everist ........................ 54
Mackay, J., Oo.....................................  *8
Maol-taren’s Imperial Cheese Co. . 2
Magor, Frank............outside front cover
Manitoba Canning Oo .....................  47
Maple Tree Producers’ Association .. 17
Marshall. James................  41
Mason. Geo. ft Co., Ltd...................... fl
Mason ft Hick y .................................. 38
Mathieu J L-0>................................  17
Methven, J., Sons ft Co........................ 44
Millman. W. H.. ft Sons...................... 2
Mi ago Bros.............................................  16
Mitchell H. W .................................... 4
Montreal Fruit Exchange.....................56
Montreal Packing Go.............................. 42
Mooney Biscuit and Candy Oo............49
Morse Bros..............................................68
Mott, John P., ftOo...............................50
National Licorice Co............ ................  8
Nestle's Chocolate.................................. 50
Nicholson ft Bain .........................  12
Nicholson ft Brook.................................. 50
Nickel Plate Stove Polish Oo............  65
Oakey, John, ft Sons... inside back cover
OakviUe Basket Oo................................  56
Ocean Mills...........................................  4
Ozo Co....................................................  19
Park, Blackwell Oo................................ 42
PatersomR-ft Sons.............................. 16
Patrick, W. G., ft Oo............................. 2
Payne, J. Bruce...................................... 60
Peterboro’ Cereal Oo.............................61
Power, B. H............................................ 44

Mason, Geo., ft Oo., Ltd.,London, Eng. 
Paterson’s— Boss ft Laflamme, Mouurt,», 

Poison, Rat
Common Sense Mfg. Co., Toronto.

Polishes—Metal.
Oakev, John, ft Sons, London, Eng.
Ozo Oo., Montreal.

Polishes-Stove 
Nickel Plate Polish Co., Chicago.
Ozo Oo., Montreal.
James’ Dome, W. G. A, Lambe ft Co 

Toronto.
Morse Bros., Oanton. Maas. 

Refrigerators.
Eureka Refrigerator Co., Toronto. 
Fabien, C. P., Montreal.
Hillock, John, ft Oo., Ltd., Toronto.

Salt.
Canadian Salt Oo- Windsor, Ont.
Empire Salt Co., Sarnia, Ont.
Gray, Young ft Sparling, Wingham, On:. 
Manon ft Hickey, Winnipeg, Man. 
Toronto Salt Work*. Toronto.
Verret, Stewart ft Co., Montreal. 

Shrubs, Trees, Etc■
Brown Bros. Co., P.O. Brown’s Nur 

series, Ont.
Soap.

Darling ft Brady, Montreal.
Guelph Soap Co., Guelph, Oat.
Lever Bros., Ltd., Trronto.
Royal Crown Limited, Winnipeg, Man. 
St. Croix Soap Mfg. Go., St Stephen, N. H 
Taylor, John, ft Co., Toronto.

Soda—Baking •
Church ft Dwight, Monti #*%l.

Stdrch.
Bdwardsburg Starch Oo., cardinal, Om 
St. Lawrence StarchOo., Port Credit.

Dominion Molasses Oo., Halifax, N.S. 
Bdwardsburg Starch Oo., Cardinal, Uni. 
Ozo Oo- Montreal.
Lucas, Steele ft Bristol, Hamilton.
" Sugars ” Limited, Montreal.
Tippet, A. P., ft Oo., Montreal 

leas. Coffees, and Spices. 
Balfourjsmye ft Oo-Hamilton.
Braid, Wm., ft Oo., Vancouver, B.O 
Oeylon Tea Traders’ A»s’n. 
Oodville-Georgson Oo., Winnipeg 
Ewing. 8. H ft Sons, Montrai.
Gillard, W. H- ft Oo., HamUton.
Greig, Robt. Oo., Toronto.
Japan Tea Traders’ Ass n.
Minto Bros., Toronto.
Paterson, R- ft Sons, Glasgow, Scot. 
Salada Tea Oo., Tonm and Montreal. 
Symington. T., Edinburgh, Soot.
Truro Condensed Milk Oo., Truro, N.S. 
Turner, James, ft Oo., Hamilton. 
Warren, G O , Regina, Bask.
Warren Bros.. Toronto.
Wood, Thos., ft Oo., Montreal.

Vinegar and Cider.
Belleville Fruit and Vinegar Co..Belleville 
Purnell, Webb ft Oo., Bristol, Eog.
Ozo Ca, Montreal.
WhiterCottell ft Oo., London, S.E. 

Washing Compound.
Fairbank, N. K. Oo., Montreal.
Giliett, E. W. Oo., Toronto.

Wrapping Paper. Paper Bag». 1wine, Wood DishesVBtc. *
Canada Paper Oo., Toronto.

Feast.
Giliett, B. W.,Oo., Toronto.

Rattray. D.. ft Sons.............................  14
Redlands Golden Orange Ass’n .......... 54
Robinson. O. B. ft Oo..............................55
Roue ft Laflamme........................... 8, 71
Royal Crown Limited............................ 21
Rutherford. Marshall ft Oo.................. 41
Ryan, Wm.,Uo............................  42

....... 7

....... 4

.......41

....... 4

........62

.......58

“Salada " Tea Oo .........................
Scott, Bathgate ft Oo.................
Scott. David, ft Oo......................
Shall cross, Macaulay ft Go.........
Sherbrooke Cigar Co...................
Smith. B. D..................................
Southwell ft Co...................................
Sprague Canning Machinery Oo........ 48
Stan lard Broke age Oo......................... 15
stringer, W. B., ft Oo.......... ............. 55
Stimpsoo C mputi rig Scale Oo........... 38
St. Lawrence Starch 0 >...........................21
Stuart, Watson ft Co............................  2
“ Sugars ’’ Limited....................... 22, 2:1
Symington T„ ft Oo............................... 21
Taylor, John, ft Co ..... ......................11
Taylor, W. A......................................... 2
Terminal Warehouse and Cartage Co. 08
Thompson. G. B ..........................  ... 2
Tippet, Arthur P.. ft Oo....................... l
Toledo Computing Scale Oo.................65
Toronto Salt Works............................  41
Truro Condensed Milk Oo , limited.. 47
Tuckett, Geo. B., ft Son Oo................... C<)
Turner, James,ft Oo...,.......................25

.. 63 

.. 63
.. 56

QuanoeBros................
Queen Oity Oil Oo.......

............ 48........ft

United Factories....................
Universal Systems ...............
Verrett, Stewart Oo................
Wagstaffe Limited .............................. 2u
Walker, Hugo, ft Son ...................65
Walker Bin ft Store Fixture Oo........ 62
Warren Bros .....................V.................25
Warren, G. 0........................................ 2
Western Canada Floor Mills Oo........ 61
Wethey. J. H.............outside back cover

“t Oo..........................  66
70 

. 44.ft
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THE CANADIAN GROCER

Want
More

BOVRIL”
Every Grocer should always 
keep ‘‘ Bovril” well to the 
front, its easy to sell and is 
always GOOD STOCK.

Wethey’s 
Mince Meat

(In Cartons)
has been recognized as the standard of 
Canadian excellence for a quarter of a 
century.

PURE WHOLESOME RICH
"OWE TRY SATISFIES"

If your jobber cannot give it to you 
please write us direct.

J. H. WETHEY, LIMITED
ST. CATHAIINES, CANADA

Have you watched CHEESE lately?

Prices soaring. We have finest cured, best flavored, full made Cheese 
at right prices for you.

EMPIRE BRAND
What about PRUNES?

4 FREE long distance phones. 
Don’t write for geods—phone and 
get goods next day.

Most seasonable now. Our range of quality, sizes and prices 
unequalled in Canada. Let us show' you what we can offer you.

We have a few of the special lines of last week’s offerings left. Buy early— 
stocks of same are getting low.

Lucas, Steele & Bristol
HAMILTON, ONT.


