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(JTEddy’s matches have set the pace for sixty-four 
years. They are still leading strong with their 
latest developments, the result of scientific re
search. When something new is discovered in 
chemistry/ to produce better lights, there’ll be 
another jrddition to the Eddy match family.

VedDY’S MATCHES, like EDDY’S WASH
BOARDS, FIBREWARE, WRAPPING and 
other PAPERS, PAPER BAGS, etc., set the 
Standard of Quality, Canada over.

DOMESTIC SIZE
“ SILENT 5*e ” 

"SAFEI.IGHT" 
“RED BIRD"

“ GOLDEN TIP” 
“BUFFALO”

“HOME”

POCKET SIZE
“PONY SILENT” 
"EVER READY” 

“COMET SILENT” 
“ SESQU1 5#*»”

POCKET SIZE
SAFETIES

“CAPITAL”
“EDDY”

“ EDDYSTONE" 
“COMET”

WAX VESTAS
In 7 Sise»

FLAMERS
AND

GASL1GHTERS

eSTA8u#HEd
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“Handle Big Things”

Little
MvM

MAIDIN'
CANADA

Re^slered

Qowan’s

Make big sales this year.
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The Largest Selling Package Sugar 
in Canada. And Why?

Here is what some housewives think of 
Lantic Sugar in original packages

From East Branch, N.S.

“I have just be
gun to use Lan
tic Sugar and 
find it splendid.”

From FLORA, ONT.

“I always buy

Sugar in car-

From TORONTO, ONT.

“Lantic Sugar 
is excellent. Best

From MONTREAL

“Am now us
ing Lantic 
Sugar and find 
it much better 
and finer than 
any I have ever 
used. My gro
cer supplies me 
with it every 
week.”

Pure Cane

Granulated
Atlantic

From SUDBURY

“Lantic Sugar 
i s giving m e 
the utmost 
satisfaction in 
every way as 
to purity, 
cleanliness and 
neatness of 
package; there 
also being full 
weight, as I 
proved.”

“I much prefer 
Lantic to any 
other Sugar.”

From FALMOUTH, N.S.

“I prefer Lan
tic Sugar to any 
1 have used.”

From HAMILTON

“The ioo lbs.we 
bought made a 
life patron for 
Lantic Sugar.”

In 2 and 5 lb. cartons—and 10, 20 and 100 lb. bags.

THE ATLANTIC SUGAR REFINERIES, LIMITED
MONTREAL
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You can pin your faith to
these two—

Codou’s Macaroni and Le Calice Soap
They are no newcomers in the Grocery world. Their selling 
merits long ago established and built securely on popular 
approval make them favorites with progressive dealers 
everywhere.

“Codou’s” Macaroni
will always be a popular line with the thrifty Canadian 
housewife. Besides solving the old, old problem of paying 
less for better things to eat, Codou’s wins on its sterling food 
value — something vastly different from the every-day 
macaroni.

—And about Soap
A good soap is always appreciated by every one of your 
customers. But if you have not yet tried the selling value of

Le Calice Castile Soap
you cannot fully realize how very much this appreciation 
means to you.
Le Calice is made from the purest oils, being both antiseptic 
and healing. No ingredients enter into its manufacture that 
would injure the most sensitive skin, or the most delicate 
fabric.
Featuring “Codons” and “Le Calice” during the Winter 
months will put many extra dollars in your cash register. 
Look over your stock to-day.

Arthur P. Tippet & Co.
Agentso

MONTREAL TORONTO
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Unquestioned purity, 
convenient utility, and 
absolute satisfaction
—that's Borden products
Progressive Grocers everywhere sell Borden Pro
ducts. They find it profitable to feature Borden’s 
—the better selling line whose popularity is built 
on over seventy years of satisfaction-giving service
Borden’s is known in your community—is known 
everywhere as a result of our extensive advertising. 
Wherever displayed, this well-known line never 
fails to pull profitable business.
Get a small trial order, make a little window or 
counter display and see the amount of repeat 
business Borden’s produces.

your wholesaler or write direct.

Borden Milk Co., Limited
LEADERS OF QUALITY

MONTREAL

til N OETç
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No. 2 Arcade Bldg. 
Vancouver, B.C.
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3Cmas lEtned
Lytle’s Xmas Wine list 
includes port, cherry, 
grape, etc.—every one of 
which should be ^included 
in your Xmas stock if you 
wish to reap your full 
share of the season’s trade.
The popularity of unfer
mented wines, particu
larly during the festive 
season of Xmas, creates a 
big demand for these 
wholesome, non-alcoholic 
beverages. But the Lytle 
Xmas Wines have a de
cided lead in popular 
flavor—their pure, rich, 
natural flavor win for 
them the approval of the 
most critical.
A stock of the Lytle Line 
on your shelves or sales 

• counter will net you many 
dollars during the holiday 
season.
Order a good supply of 
Lytle’s wines and display 
them in your Christmas 
trims.

T. A. Lytle Co., Limited
Sterling Road TORONTO
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“IDEAL”—“NOT-A-SEED”

The Worlds Finest 
Seedless Raisins

Çrown and Packed in California

11 x 22 six-color display card 
mailed on application.

They're ready for your finest 
Christmas trade with their suri1 

cured wholesomcncss, their fine quality—clean and dry (not 
processed).
These raisins arc used in millions of homes and have given 
absolute satisfaction for over twenty years.
YOUR WHOLESALE GROCER HAS THEM—ORDER FROM HIM.

Put up only in this Package.

AMERICANjVINEYARD COMPANY, Growers and Packers
CANADIAN AGENTS i

Eugene Moore, Toronto, Canada. Nicholson & Bain, Winnipeg, Canada
Universal Importing Co., Montreal, Que.

O.N.W. TELEGRAPH T E LË Û R A M CABLES

GOLDDUST
A Message To Grocers

“Keep a good supply of GOLD DUST on hand, and keep it 
where your customers can see it,” is our message to you, Mr. 
Grocer. Our message to your customers is extensive, per
sistent, persuasive advertising that keeps the GOLD DUST 
sales coming your way.

IÏHEN.K. FA I RR AN K COMPANY i
LIMITED MONTREAL

’too»
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Money That Should Go to Y ou
And a Few Selling Hints on 

“How to get it.”

There are many advantages in using non-perishable, 
“Canada First” Condensed and Evaporated Milk. If these 
are plainly stated to your customers, it means more sales 
for you. If people merely shift from one brand of goods to 
another it does not increase your total sales; but if you get 
some of the money that now goes to the Milk Man, your 
revenue is increased directly.

For coffee, cocoa and for cooking, “Canada First” is 
distinctly superior to fresh milk.

Ask your customers to try “Canada First” Condensed 
(sweetened) or Evaporated (unsweetened) Milk. It’s good 
business.

Here’s Why—

“Canada First” Condensed, the sweetened kind—goes 
farther than fresh milk and saves very considerably on the 
sugar—almost one-half in cooking.

The Canadian Government Tests show “Canada First” 
as first in standard and quality for years back—

Always handy—can be used to make milk for drinking 
—for Babies — for table use, and is much cheaper than 
ordinary “much handled” fresh milk—

It is economical to use as it don’t sour quickly—

Don’t require any bottles—can be served from the 
package—

The-Evaporated Milk—unsweetened, commonly called 
Cream—is better than fresh cream—as it keeps—costs less 
and goes farther, and makes 30c coffee taste like mere.

It’s Canadian Made—push its use.

Vi

poratedM

Beet for Coffee and 
Salade, etc.

Beet for Babies, Cooking 
and Candies

THE AYLMER CONDENSED MILK CO., LIMITED
HAMILTON, CANADA
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This is the l&itegf)ape season of year
Feast days call for fancy foods. People look for 

quality rather than price. They want to be pleased with 
food purchases.

Now of all times you should be using &lte£{)apeg. 
Those squab, that fish, chops, steaks, sausage, bacon, sea 
food, shell fish, should always go out in SUtesfyapeg.

Here’s another tip. The 10-pound ftltegfyape makes 
the daintiest fruit basket you ever saw. Pack some 10 
pounders full of seasonable fruits, put a price on them and 
watch them sell. Never send out grapes or fragile fruits 
in bags—always use &ltegf)apeg.

Nuts, pastry, green vegetables, in fact every tasty 
food you sell, will look better and give better satisfaction 
if you send it out in IXltegfjapeg.

Let ftttegfmpe service constitute your holiday greet
ing to your good customers. *

Get ftttesfyapeg from all Canada jobbers.
or ask

The Oval Wood Dish Company
Manufacturer

DELTA, OHIO, U.S.A.
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Seasonable Goods

W. Clark, Limited, Montreal
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E.D.S. JAM
Assists in 

Xmas Baking
If there’s any time in the , 
year when baking is in
dulged in its around Christ
mas time.

Good, old-fashioned baking—fruit 
cake, mince and pumpkin pies, 
layer cakes, tarts, jam sandwich, 
cakes, etc., etc., many of them 
requiring a good, rich jam or 
jelly.

This is where E.D.S. Jams and 
Jellies come in. The wide assort

iment of flavors makes selling easy.
fhy not display your stock of 

E.D.S. Jams and Jellies and call • 
attention to the part they can take 
in Christmas and Winter baking?

Sell E.D.S. Jam in the No. 4 and 5 
tin pail* or the smaller glass con
tainers. Order your supply.

Made only by

E. D. Smith & Son, Limited
WINONA, ONTARIO

[HEINZ
57

HEINZ
57 m

HEINZ
57

, When you sell

HEINZ
57

VARIETIES
PURE FOOD PRODUCTS J

You give your customers— 
Goods Made in Canada— 
from Canadian Materials-— 
by Canadian Employes.

H. J. Heinz Company
Canadian Factory :—Leamington, Ont. 

Warehouse :—Toronto

57

[HEINZ
57 ]|57|
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Here is an important point for those 
who have not yet stocked Gipsy 
Stove Gloss. It is always found Ej 
in the stores of the most successful 
merchants, and that proves this 
significant fact—

53
a GIPSY

Stove Gloss
is in the best shops because it 
attracts the best custom.

Order from your Wholesaler.

HARGREAVES (CANADA,) LIMITED, 
33, Front Street. E. TORONTO.
Western Agents: For Manitoba, Saskatchewan Sc Alberta: 
Nicholson & Bain, Winnipeg. Regina, Saskatoon. Calgary 
and Kdmouton. For British Columbia» Yukon: Cieeden 

Sc Avery, 117, Arcade Buildings, Vancouver, B.C.

ïiiiiiiiiiiiiiüiiiiiüiiiiiiiifiiiiiuiiuiiiiüiîiiiiii'iiiiinniiiiiiiiMifK

Golden Wax Beans
Do you know that the “Thames 
Canning Factory,” “independ
ent,” make a specialty of can
ning and obtain a superior 
quality of Golden Wax Beans?
They are also packers of the 
now famous “Thames Brand 
Sugar Corn,” 3-lb. Tomatoes, 
3-lb. Pumpkin, gallon and 3-lb. 
Apples.

Write for particulars.

Thames Canning Factory
Thamesville, Ont,, Canada

k

CANADIAN AGENTS

J. W. Bickle & Greening
J. A. HENDERSON

Hamilton Ontario

King 
Oscar 
spells 
profit 
for you

The secret of the 
wonderful selling 
power of King Oscar 
Brand Sardines Is 
quality.
We realised that the 

qtiallty would tell once it was placed before the 
public; hence our bill board and newspaper adver
tising. The advertising created the Initial sale—the 
continuous demand followed.

Every box of King Oscar Is uniform In quality, con
taining nothing but the pick of the Norwegian Sar
dines. Thus you are safe In recommending them to 
the most discriminating.

Is your stock In good shape for the big winter 
demand?

9
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Removal Notice
On and after January 1st, 1916, our new 
address will be Nos. 59-63 Front St. E. 
(S.W. Cor. Front and Church Streets).
The above premises are more commodious than those 
we now occupy and with such excellent shipping facil
ities that all orders can be given the quickest possible 
despatch.

Canada Brokerage Co., Limited

Melagama Tea
A new firm, a new factory, but 
the same high quality and a 
better service.

Minto Bros.
New Address: 284 Church St. TORONTO

10
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SEND US YOUR LETTERHEAD
or something showing your firm name in full and we will be pleased to 
have it printed on from 50 to 200 copies of this intensely interesting 
booklet

“A Story of Sugar
for distribution among your customers. This is the story of how sugar 
is manufactured, told in a bright, pithy manner. Don’t miss this oppor
tunity to secure for your patrons something really educational.

Send to-day.

ST. LAWRENCE SUGAR REFINERIES, LIMITED
MONTREAL

i.'/ -

Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark
ably fine. Taste “Bluenose” yourself! 
Then you'll feel more enthusiastic about 
recommending it.

SOLE PACKERS.
SMITH A PROCTOR HALIFAX. N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.

Big Profits Easily Made
O-Cedar Polish has become a household article—a necessity in every home—some

thing that every housewife must have who takes a pride in the appearance of her 
home.

(MADE IN CANADA)

0(8dar
\mS X*pPolish

is the enemy of dirty, dingy, lifeless furniture and wood
work. It dusts, cleans and polishes at the one operation. 
Seeming blotches and blemishes in the wood disappear, 
and the original beauty and brightness shine forth again, 
again.

Every up-to-date. grocer keeps well stocked with all 
sizes to supply the demand our coast to coast advertising 
campaign has created.

OrJtr from Your Jobber.

Channell Chemical Co., Limited
369 SORAUREN AVE., TORONTO. CANADA

11
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Brand
THX SION OP PURITY

Phone Orders at our Expense 
Phone Nos.

3595, 3596, 3597, 3598, 4656

We Sell only Goods of Guaranteed Quality
— Satisfied Customers are our Best Testimonial

TARTAN BRAND are the moat attractively packed goods on the Canadian 
Market.
We are always ready to meet your requirements in Canned Vegetables, 
Fruits, Salmon, Tea, Coffee, Spices, Extracts, Jelly Powder and Grocers’ 
Sundries of our own manufacture, the quality of which is backed by our 
guarantee.
We have a full line of Fancy Groceries, Foreign and Domestic. Mail 
orders our specialty. Write us to-day.

BALFOUR, SMYE & COMPANY
HAMILTON, ONTARIO

IT IS IMPORTANT!
If you have something to dispose of 
in goods or service that as many 
buyers as possible get to know you 
and your product. This can be 
accomplished through

Canadian Grocer
143 University Avenue, Toronto

Bee Brand—the original 
business-builder

The old-established Bee Brand Line 
has never lost the confidence of the 
buying public, which It always held.
Even the most discriminating and criti
cal customer will find in this superior 
line that satisfaction which has made 
the name of Bee Brand famous every
where.
Why not teat our Bee Brand Products 

by a trial order?

The Bee Starch Co., Montreal

King George Navy
It has good chewing quali
ties, and a nice lasting 
flavor.”

Note—Live grocers are de
veloping their tobacco de
partment by selling Kipg 
George’s Navy Chewing 
Tobacco—they value the 
trade of the tobacco-using 
men.

JJNo. 25

(Canada’s 105-year-old Pioneer)

“With Tea at $2 the Pound
as it was when I came to this country there would be a lot less used, lad, 
and not so much wasted. Do you know that the cost of living then was 
most as high as it is now considering the income that people had 1 Money 
then was scarce but many kinds of food were cheap. Tobacco then was 
dear and the quality poor—no such tobacco as

Rock City Tobacco Co., Ltd.
Quebec and Winnipeg
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Sunny Japan’s Tribute 
to tea-drinking America 
will be appreciated in the 
fine, satisfying flavor of

JAPAN TEA
You are being assisted in 
creating more sales and 
better business through 
the Japan Tea consumer 
publicity in magazines, 
newspapers, etc.
Let Mrs. Canada know that 
you sell her old favorite by dis
playing it in your windows.

Order Your Stock through 
the Wholesaler.

13
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DRIED FRUITS
FOR XMAS TRADE

We have one of the nicest assortments to be found in any
part of Canada.

We have sold and delivered to our, customers SPANISH 
VALENCIA RAISINS, not those called Valencias from 
California. We still have a few more.
CALIFORNIA RAISINS

Finest assortment of Loose Muscatels,
3 and 4 crowns, 50 lb. boxes.

SEEDED RAISINS
Choice and Fancy, 36 oz. packages.
Choice, 12 oz. packages.

SEEDLESS RAISINS
12 oz. and 16 oz. packages.

EVAPORATED FRUITS
Choice Apricots 
Choice Peaches 
Choice Pears 

in 25 lb. boxes, “faced.”

CURRANTS ARE SCARCE
We have just received a car, in pack
ages.

DATES, 1915 CROP
The quality this year is the finest in 
Hallowees and Khadrawees. Also 
packages.

OUR SHIPPING FACILITIES ARE SIMPLY PERFECT.

At your disposal.

L. Chapiit, Fils & Cie, Limitée
WHOLESALE GROCERS AND IMPORTERS

2,4, 6, 8,12 and 15 DeBresoles St., - MONTREAL
ESTABLISHED IN 1842.

CALIFORNIA FIGS ARE ALSO 
SCARCE

We have still a few boxes due here this 
week, comprising:

10 lb. boxes Layers,
12 oz. and 8 oz. packages.

SPANISH FIGS HAVE ALSO 
ARRIVED

In 22 lb. boxes.
We are now filling orders.

PRUNES, California and Oregon
Full range now in stock.
Prices have advanced since our advice 
early in the summer to book, and ail 
orders have been delivered in full. 
Don’t delay to order now, if short.

TABLE RAISINS
Sevan & Co.

Full assortment, Boxes, 14-Boxes and 
Packages.

NUTS, All Kinds
Don’t hesitate to ask our prices. They 
are always most reasonable.

14
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i

Jolly
Good

—thatV the decision of the thousands of families whose Christmas dinner 
will come to a fitting conclusion with a dessert of

Wagstaffes
Plum Puddings and Mince Meat
They are made of the finest ingredients, superbly blended in real, old 
English style. They are quality through and through. You have scores 
of prospective buyers for Plum Pudding and Mince Meat in your store 
every week. Why not get their business and save them the trouble and 
worry of making their Christmas pudding and mince meat?
Wagstaffe’s Plum Puddings meet the demand for something really nice 
for the soldiers in training in Canada. Suggest them for the Christmas 
boxes.

Write for prices.

Wagstaffe Limited, Hamilton, Can.
15
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Manufacturers' Agents and Brokers' Directory
The Canadien market ia over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer ia 
at the disposal of firms wanting agents or agents wanting agencies.

_________________ ONTARIO.__________________

Mackenzie & morris
LIMITED

BROKERS
Groceries, Provisions and Produce 

C.P.R. Building, TORONTO

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

rawrooxDUMD.
T. A. MACNAB & CO.

ST. JOHN'S - NEWFOUNDLAND 
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt nnd 

careful attention to all business. High
est Canadian and foreign references. 
Cable address: “Macnab," St. John's. 
Codes: A. B. C., 6th edition and private.

W. G. PATRICK & CO.
Limited

Manufacturers* Agents 
and Importers

51-63 Wellington St. W., Toronto

W. J. McAULEY
Commission Broker

If you want the market on
NEW BRUNSWICK POTATOES

Wire #r phene
HARRY WEBB, TORONTO

Wt specialize on potatoes, hare warehouse» at 
»U burin* pointa In the potato belt Oars 
always loaded New Brunswick. Montreal, 
Tomato, waiting order».

HEADQUARTERS FOR

White Beans
and

Evaporated
Apples

W. H. Millman & Sons
Wholesale Grocery Broker» 

TORONTO ONTARIO

WESTERN PROVINCES.

GEORGE E. MEASAM
COMMISSION MERCHANT

Agencies for confectionery lines solic
ited. My representatives canvass the 
retail trade every six weeks In the 
Country and every tw'o weeks In the 
City. P. O. Bex Htl.
Edmonton Albert»

H. P. PENNOCK A CO.,
Limited

Wholesale Grocery Brokers 
end Manufacturers' Agents.

WINNIPEG REdÎNA
We solicit accounts of large and pro
gressive manufacturers wanting live 
representatives.

WATSON A TRUESDALE
Wholesale Commission Brokers and 

Manufacturers* Agents 
120 Lombard Street 

WINNIPEG MAN.
Domestic and Foreign Agencies 

Solicited.

Established 186»

GEO. STANWAY A CO.
TORONTO

Agents for “Horseshoe," "Tiger" and 
“Sunflower" Salmon. Fred. L. Myera A 
Son, West Indian Products. Furuya 
& Nishimura. Japan Teas.

ESTABLISHED 1848

BRADSTREETS
Oglees Threnghent the Civilised Werl* 

OFFICES IN CANADA i
Calgary, Alt». 
Edreonten, Alt». 
Hallf»x, N.8. 
Lend»», Get. 
Ottawa, Get.
8t. John. N.B.

Vancouver, B.C. 
Hamilton, Ost. 
Montreal. Qn». 
Oasbes, Que. 
Tarent#, Ont. 
Winnipeg, Me».

Thomas C. Irving,
TORONTO

Victoria. B.C.
Reputation gained by long years of 
vigorous, conscientious ana successful 

work
General Masiaer 
Westers Cassia

W. H. Escott Co.,
LIMITED

Wholesale
Grocery Brokers and 
Manufacturers’ Agents

Commission Merchants
WINNIPEG
CALGARY

REGINA
EDMONTOfj

Advertising
“Advertising is the education 
of the public as to who you are, 
where you are, and what you 
have to offer m the way of 
skill, talent or commodity. The 
only man who should not 
advertise is the man who has 
nothing to offer the world in 
the way of commodity or ser
vice.”—Elbert Hubbard.

NOTICE TO MANUFACTURERS
of Canadian, American or Britiah Products.

We mske it our business to (sell and push) and (push and sell) good* from Coast to Coast. 
If you desire a larger distribution on the Cenadian market, correspond with us at once.

Manufacturers* Agents sued Importers
Office and Warehouse : 309-311 King St. Weet, Toronto

16
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#

A
MASTER
BLEND

<n r

1 teaTEA"15 «ooc

The Tea with an inimitable and distinctive flavor, 
splendid richness and full-bodied strength—a 
master blend of Assam Indian Teas and Ceylons. 
The tea that, by right of quality and value, should 
naturally be the grocer's LEADER.

Port Arthur, Ont. 47 William SL,
Montreal, Que.

* tir*'

SMOKED
Finnan Baddies, Fillets,

Kippers, Ciscoes, Bloaters
SALTED

Cod, Herring, Mackerel
FROZEN

Halibut, Qualla and Cohoe Salmon
SPECIALTY

Salted and Frozen Lake Herring 
Ask for a price list.

J. BOWMAN & CO.
WWw.UFMiIk.hr.

26 Dune™ Street TORONTO. ONT.

Judging it from any 
point of view whatever

—you cannot miss perceiving 
tbe many superior points of 
the "Eureka" Refrigerator.

Twenty-nine years’ experience 
Is behlnil every refrigerator 
we sell, and we claim that the 
Eureka Is the most sclentlBc- 
ally perfect and the moat 
economical on the market to
day.

Note these “Eureka" qualities 
—then ask yourself If you 
can afford to handicap your 
business with an Inferior 
system :

Leas lee Consumption 

No Waste

No outside ventilator neces
sary

No sine or galvanised Iron 
used In Me construction. Oases 
and Impurities are absorbed 
ead carried off In the drip.

Oct free particulars of the 
Eureka to-day.

Eureka Refrigerator Company
31 Brock Ave. Limited TORONTO
REPRESENTATIVES :—James Rutledge, -I’Uh Warerley St., 
Montreal. P.Q. ; Jemes Lonergan. Charlottetown, P.B.l. ; W. 
McAllister, 118 Bank 8t„ Ottawa, Ont.; W. Waode A Co., 
Winnipeg, Man., and Hamilton, Opt.

17
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How About 
Your 
Stock of 
Robinson’s 

“Patent” 
Barley?
Plan on bigger 
business next year

Every new customer you get for 
this time-proven cereal food 
means more business and good
will for your store. There’s not 
a householder in your district who is not a 
prospect for the sale of Robinson’s 
“PATENT BARLEY.” It’s the most 
digestible and nourishing food for infants, 
invalids and the aged.

Order Robinson s Patent Barley now and 
get this trade, which is a steady one all the 
year round.

MAGOR, SON & CO., Limited
30 Church Street, TORONTO 191 St. Paul Street W„ MONTREAL

AGENTS FOR THE DOMINION OF CANADA

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll!lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

FOR CHRISTMAS 
CANDY-MAKING

Tell Your Customers to Use

Crown Brand 
Corn Syrup

It makes all kinds of delicious home-made candy, and is so 
inexpensive that everyone can afford to use it.
Get the 10 and 20-pound tins, ax well as the 2 and 5-pound 
tins.
When ordering, include a case of “LILY WHITE”—our 
pure white Com Syrup.

The Canada Starch Co., Limited
MONTREAL

Masafeetmrer. ef Dm Edw.rd.bers Bread.

Works:—Cardinal Brantford Fort William
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Christmas Goods Sold Early
Retailer Shows That the Consumer is Quite Willing to Buy One and Two Months Ahead—Such 

Lines as Almond Paste, Raisins and Other Dried Fruits Were Prominently Dis
played During November—Show Case Sells Christmas Stockings

P to this year I 
made little or 
no attempt to 

sell Christmas goods till 
well on in December. This 
year, however, just as 
soon as the stuff began to 
arrive around the 1st of 
November, I began show
ing Christmas goods both 
in the window and on the 
counter and I was really 
surprised1' the way they 
began to move.”

The above are the 
words of Geo. Arnold, a 
grocer at 924 Queen St.
E., Toronto, who already 
this year has disposed of 
large quantities of Christ
mas goods, and who is 
still featuring them in his 
windows from week to 
week.

“It was somewhat of a 
surprise,” he added, “to 
find how the windo-." dis
plays and the goods on 
the counter caught the eye 
of customers so early.
Why the first week I had 
new raisins, prunes, figs 
and peel I sold consider
able quantities of them.
Other lines such as al
mond paste and chopped 
almonds which ordinari
ly don’t sell until a week 
or two before Christmas, 
have been moving out 
splendidly, simply be
cause I have been show
ing it on the counter where every cus
tomer can see it. I am retailing that 
tin of almond paste”—and he pointed to 
it on the counter—“at 60c a tin and al
ready this week I have sold a tin to half 
a dosen customers.

“Those Christmas stockings you see

A sample of the attractive Chrlatm as trims shown In the Geo 
Queen St. E„ Toronto. This Is the sort of display that sells the

in the show ease are everyone sold al
ready. The first week I displayed them 
there, customers asked me to reserve 
them for them. I only intended to leave 
the display in a week or so, but it has 
sold so well that I have continued it.”

It might be added that the largest
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of these stockings was re
tailing around the $2 
mark, which intimates 
that Christmas buying 
this year is going to be on 
a pretty large scale. Mr. 
Arnold has also sold a 
considerable quantity of 
Christmas crackers from 
the same showcase, as 
well as other Christmas 
novelties.
For Overseas Delivery

He has, too, been mak
ing a feature of putting 
up boxes for soldiers at 
the front and prisoners in 
Germany. Boxes for the 
soldiers contain such lines 
as Christmas fruit cake, 
canned roast beef, boxes 
of figs, plum puddings, 
chocolates, etc... these be
ing around 11 lbs. in 
weight so that they could 
be sent by parcel post. 
He finds that there is a 
good big trade in this 
class of stuff this year 
and that people who have 
friends at the front are 
very anxious that they 
be 'well supplied at 
Christmas time. The first 
three and a half days of 
last week, he had dis
posed of some ten or a 
dozen of these boxes, and 
of course he had been 
featuring them for the 
past month or so. 
He also has done con

siderable trade in boxes of food stuffs 
for prisoners in Germany. These must 
be all glass, but they are well packed 

In selling Christmas goods two months 
before Christmas and in getting after 
this overseas trade. Mr. Arnold presents 
two splendid suggestions for others.

Arnold store 
goods.



CANADIAN GROCER

What Is a Peddler ? was sold on the doorstep of each house, 
and it was delivered immediately to the 
purchaser out of the waggon in the

Montreal Magistrate Fines Driver of a Tea Dealer Who Was street. So that, in reality, there was an 
Sent Out With Wagon of Tea, to Be Delivered if 

Wanted—Text of the Judgment

WHEN a firm sends out an em
ployee with a wagon loaded 
with merchandise, who is in

structed to call on certain houses, en
quire whether goods are wanted, and 
make delivery when the goods are re
quired, is that peddlingt Magistrate 
Semple, of Montreal, in a judgment 
handed down on Tuesday, Nov. 23, in 
the case of City of Montreal vs. Thomas 
Levelee, an employee of Waldron Bros., 
tea merchants, decided that it was. He 
found Waldron Bros, guilty under the 
by-law? and sentenced the firm to a 
fine of $10 and costs, or imprisonment 
for one month.

The defence declared that their driver 
liad been furnished with a book, in 
which were the names and addresses of 
customers of the firm, and with each 
name an indication of the probable 
amount the customer might require at 
a certain date. The duty of the defen
dant was to deliver tea to the customers 
whose names were in the books, and to 
no one else. He was to ask each cus
tomer whether the quantity of tea op
posite his or her name was required that 
day, and, if answered in the affirmative, 
to get the particular blend and weight 
from the waggon and deliver it. None 
of the packages of tea in the waggon 
contained the name or address of any 
of the customers. The driver received 
no commission.

How By-law Beads
The Montreal by-law on the subject 

reads that a peddler is a person “bavin" 
in his possession for sale any goods, pro
visions or other articles, and selling or 
offering them for sale, in the streets 
or public places of the city, or in private 
houses. This term (peddler) shall also 
apply to every person delivering in the 
streets or public places of the said city, 
or in private houses, goods, provisions, or 
any other article whatsoever not special
ly sold in advance, in a store or other 
place of business, and which are not 
clearly consigned and addressed to the 
persons having purchased them ; or de
livering them in quantities other than 
those stipulated at the sale so effected 
in advance; but it shall not apply to 
bakers, milkmen and ice vendors, when 
only supplying their customers, nor to 
newspaper vendors.”

The clause regarding a sale (made 
in a place of business is the one on 
which the judgment is apparently deliv
ered, for Magistrate Semple in his judg
ment has this to say:

“In neither of the cases in which de
livery was so made had that particular 
package or quantity of tea been sold in 
advance in a store or other .place of 
business. It is sufficiently evident that, 
in an effort to circumvent this obstacle, 
the system of booking standing orders 
was evolved, but, in the ease of two of 
the witnesses heard, the standing orders 
in the book supplied defendant were, at 
the most, but directory, and did not call 
for other than an approximate quantity 
of a particular blend of tea; full liberty 
was left to those customers to take what 
they required. With certainty, the tea

AN interesting case, tried under the 
dulteration Act—which is Can- 
da’s Pure Food Law—comes from 

a town in Western Ontario. In Novem
ber of last year an inspector called upon 
a certain retailer and took a sample of 
vinegar for analysis. A couple of weeks 
ago this retailer was charged with hav
ing for sale adulterated cider vinegar. 
The retailer was able to produce his in
voice to show that he purchased a 
“pure” quality of vinegar, and one 
which meant to him according to the 
standards. In view of this, the magis
trate decided to change the prosecution 
from him to the manufacturer, who, it 
appeared, had innocently apparently 
blended two kinds of vinegar, with the 
result that the mixture tested less than 
Government standard. A fine of $25 
and costs was imposed upon the eva
porator company.

A dealer in that district, on comment
ing on the case, writes Canadian Grocer 
as follows ; “My friend did not succeed 
in getting exactly what I would have 
liked him to get. I feel that had he em
ployed a lawyer he might have succeeded 
in getting his case dismissed entirely. 
That would have necessitated the in
spector issuing a charge against the 
manufacturer, which would have exon
erated the retailer entirely. But as it 
stands, the retailer still remains a party 
to what is looked on as fraud, and he is 
now in the same class as the farmer who 
watered his milk that went to the cheese 
factory, thirty years ago. That act of 
that farmer is remembered until this 
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offer to sell, first of all, and then de
livery on the spot if the offer was ac
cepted. It is admitted also that none of 
the packages of tea in the waggon in 
charge of defendant bore the names and 
addresses even of the customers who 
were booked. This is but too palpably 
true, in view of the fact that the tea 
was sold only at the door of each pur
chaser. Being so sold, those particular 
packages of tea could not have been con
signed to their eventual purchasers. The 
defendant did not content himself simp
ly, on the day in question and with re
spect to two of the witnesses, by leaving 
a package of tea at their respective 
homes without first asking if it was re
quired.”

day. This is a very important reason 
why the Government should give us pro
tection against the mistakes of manu
facturers, either wilful or otherwise. If 
the retailer is guilty, then he should be 
soaked and soaked hard, but in my esti
mation it generally comes out in the 
wash who is the guilty party, but never
theless the retailer gets the blame.

“In connection with the vinegar case 
above, I understand that the manufac
turer was entirely ignorant that the 
standards were not met. When he was 
told of the trouble in which the retailer 
was, he was quite surprised and con
sidered it impossible, as he said there 
had been added a white spirit vinegar 
to the cider vinegar to make sure it 
came up to standard in acetic acid. It 
is pointed out, however, that this is 
likely where the trouble arose. One 
familiar with mixing vinegar states that 
mixing distilled and fermented vinegar 
together, one works against the other, 
and in a few days it develops into a very- 
weak vinegar.”

From the above it appears that 
neither the manufacturer or the retailer 
was to blame, yet our correspondent de
clares that many people still hold the 
idea that the retailer watered the vine
gar. He contends that the ease did not 
do justice to the retail trade in general, 
as it causes people to think that every 
grocer is more or less dishonest in his 
dealings with the public. The case has 
proven to be an exceedingly interesting

Vinegar Was Below Standard
Retailer Was Charged With Breach of Adulteration Act, But 

Prosecution Was Changed to Manufacturer—Mis
understanding in Mixing Caused the Trouble

one.



CANADIAN GROCER

Fancy Baskets in Christmas Trim
Display Shown by Mathison Bros., Whitby, Ont., Last Year—Nicely 

Decorated Baskets Add to Appearance—How Trim Was
Constructed

THE time will soon be here when the grocer will be making his biggest effort in 
window-trimming for the entire year. The Christmas season always means good 
selling and attractive trims. Herewith is shown a display from a small town. It 

was presented last year by Mathison Bros, of Whitby, Ont., and from the photo
graph it will be seen it was a very appetizing arrangement. On the floor to the right 
will be seen various kinds of nuts, candies, dried peel, etc., in separate sections with 
dried fruits below them and near the window. On the left were fancy baskets of 
oranges, grape fruit, English grapes and packages of table raisins, boxes of confec
tionery, preserved fruits, etc. Above these were boxes of prunes and apricots stand
ing on end and decorated with small flags and topped with pineapples. Also more 
fancy baskets of fruit. The decorations include some evergreen with wreath of 
foliage decorated with flags.

Every attention should be given from now on to the Christmas window. Many 
retailers have already shown dried fruits. Christmas baking materials and even ex
clusive Christmas novelties such as stockings and Christmas crackers and have sold 
large quantities of them. This goes to show that all that is necessary is to give the 
people a suggestion in the window and they will act accordingly. Selling Christmas 
fruits now means that when the rush period comes during the last 10 days the store 
staff will have more time to give to transient trade which is always a big factor at 
this time of year. It means this, that more attention will be given to regular cus
tomers, therefore a better sen-ice and greater satisfaction.

Remember, too, Canadian Grocers' 1915 Display Contest, particulars of which 
have already appeared.

Christmas window shown lest year by Mathlaon Bros., Whitby, Ont. Described In accompanying article.
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Timely Newspaper Advertisements

Make the Xmas 
Cake Now

SEVERAL lines of dried fruits are short this 
year and if supplies for the Christmas cake 

and pudding are left too late, difficulty may be 
experienced in getting them. Buy now is our 
advice; and for the Christmas baking be sure 
you use first-class materials that can be de
pended upon. We guarantee the following:

C U BRANTS 
FROM 
O R E B C E —
Greece is the 
source of the 
world’s sup
ply, and al
though ship
ments were 
held up for a 
time, owing to 
une ertalntles, 
ours have ar
rived as be
fore. Finest 
quality, per 
lb. ..e.

A L MOND8, 
WALNUTS
AND fil
berts — For
the Christmas 
baking every 
housewdfe 
wants sound, 
fresh nuts. 
Stale nuts are 
dear at any 
price, but you 
ran depend ab- 
solutely on 
the quality of 
our goods.

rsaSt.

□ c □ □
a c j □

□ i JO

□

PEELS—Lemon, 
Citron and 
Orange, all 
good enough 
to stand your 
closest Inspec
tion. You will 
want them for 
your Christ
mas cake, and 
we would urge 
you to let us 
have your or
der as soon as 
possible. Some 
peels are short 
this year. 

SEEDED AND 
V A L E N CIA 
RAISINS—We 
stock only 
brands of re
cognised merit 
and can confi- 
dently recom
mend them to 
you. Our fin
est Seeded sella 
at .,c per car
ton, and Val
encias at ..c 
per lb.
Only a few 
Valencias left.

MINCEMEAT—Tastily spiced and made In the most sani
tary way by a reliable firm. Just the thing for the 
Christmas pie, per jar ..c.

PLUM PUDDINGS—If you do not care to go to the trouble 
of making your own plum pudding we have a splendid 
selection In various sizes, made from choice fruits and 
baking materials. Per lb. ..c.

CIGARS—If your husband smokes, what better or more 
appreciative gift could you present him with than a 
box of cigars) A gift cigar must be a good one and 
from our large assortment you have a varied choice 
of some of the finest <-n the market. Ranging
in price from f... per box to $...,

Other baking suggestions include chopped 
almonds, almond paste, extracts, cake icings, 
fruit sugar, potato flour, chocolate, baking 
spices, sage, etc. Order now and get better 
service.

Smith Jones Co.
Phone 161 59 Main St.

Fine Advent 
Foods

NO matter whether a man is engaged at 
physical or mental labor, he must have 

wholesome, nourishing foods. Now that Advent 
season is here meat diets will be replaced in 
many homes by others on certain days. Let 
us suggest to you this variety :
FISH—A food as nutritious 

us fish will stand a phut 
on every man’s table every 
week. During Advent we 
have a choice lot, and you 
can choose from a dozen 
or more varieties. Hcte 
are herring, ciscoes, fin
nan haddle, halibut, mack
erel, .melts, salmon, bloat
er., etc., all clean and ot

food quality. They range 
tom .. to .. cents the 

pound. Our Oysters are 
shown only In sanitary 
container», and when you 
consider you get them all 
meat and no water, they 
provide a cheap ami 
healthy meal, per gallon 
In clean, sanitary oyeter 
palls, ..c.

BAKED BEANS — What Is 
more tempting to place 
before the tired husband 
and the children than a 
steaming dish of baked 
beans In tomato same) 
They actually create an 
appetite where there Is 
none. Beans form one ol 
the staple army rations, 
because of their sustain
ing qualities, and aa a 
substitute for meat “they 
can’t be beat." We carry 
three or four excellent 
brands In various sizes to 
suit differ-nt families. Per 
tin, ... and ... vents.

MACARONI — When you 
realize that Macaroni la 
made from hard wheat 
only, you can see that It 
must be a body-building 
food and one that will re
place meat at any meal. 
Macaroni, too, Is moat 
reasonable In price, and 
because It can be made up 
Into so many tasty dishes. 
It ougth to find a regular 
plaee In your pantry. 
Have you ever tried Mac
aroni and Cheese? It 
makes a moat delicious 
meal. Macaroni Is only 
..c per pound, done up In 
clean cartons.

RICE--After all there are 
few desserts that will beat 
the old-fashioned rice, 
cooked with an egg or 
two. In fact. It Is coming 
to be widely used as a 
luncheon dish, because 
while It takes up little 
room, a little of It keeps 
up the energies until tin 
next meal. If you require, 
therefore, something plain 
and nourishing for luu- 
eheon, serve lllce and let 
It have a place In the des
sert list regularly. In 
price It runs from ...c up 
to ...c for the best.

In.

Our canned fish stocks include salmon, sardines, 
tuna fish, lobster and codfish. All splendid 
meat substitutes.

A. H. Thompson
Phone 75 57 Gee St.

Christmas goods can be sold Just as well early aa late. Above 
suggeetlon should sell them now for the holiday baking.

Above 1» suggestion for a newspaper Advent aeaaon advertisement. This 
Is seasonable advertising, as Advent has Just begun.
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Many Christmas Lines Short
Review of Arrival and Prospects of Dried Fruits and Nuts—Currant and Valencia Raisin Situ

ation Acute—California Raisins Taking Their Place—Dates Appear to Be Plen
tiful—Nut Situation Good

THE trade is now in a receptive 
mood for Christmas goods, and 
heavy buying is going on and has 

been going on for the last five or six 
weeks. It is interesting to notice that 
on the whole buying is better this year 
than last; by that, is meant more orders 
are coming from the trade to the job
ber, also the orders are bigger in volume. 
This is only one indication of many that 
business is steadily improving and that 
the retail trade expëcts the public this 
year to be in the buying mood to a 
greater extent than it was last. It is of 
course axiomatic that at Christmas the 
man and woman in the street open their 
purse strings and buy even whether 
economy is necessary or not. Neverthe
less, there is, it is judged from present 
indications, a greater buying power in 
the public to-day than there was a year 
ago. Conditions are easier ; unemploy
ment less; business all round is better 
and on a safer footing; we have had a 
good crop; and altogether there is a 
much better feeling financially than 
there was one year ago.

How is the trade going to take care 
of this better demand f That depends, of 
course, upon what state the wholesaler 
and jobber is in from the point of view 
of supplying the trade.

This article is a survey of prices and 
conditions which affect Christmas lines 
in particular this year and we make com
parison throughout the article, with the 
same goods at this time last year. Com
pactly and collectedly it forms a good 
supplement to the services the retailer is 
getting week by week in Canadian Gro
cer’s market reports.

CURRANTS ARE VERY RARE.— 
Take currants first. The market is ex
ceptionally bare of currants. For months 
now we have been talking about the 
tightness which is going to ensue and 
which, indeed, has been with us for some 
weeks. Comparatively there are few 
stocks of currants on the market. Here 
and there someone gets a car but this is 
by no means a general state of affairs. 
The sailing of the “Frixas” from 
Greece has been so uncertain that it has 
been a serious factor in the already 
strong and tight situation. This, as is 
known, was commandeered by the Greek 
Government when it was thought likely 
trouble was going to commence in the 
Balkans and dumped its cargo some 
miles away from its port of sailing. It 
again started out a few weeks after
wards, after being released and once 
more was recalled by the Government.

It actually sailed about one month ago 
and should be here pretty soon now. It 
has, however, materially delayed matters 
inasmuch as the cargo is not now so 
complete as it was, and people who were 
expecting currants by that boat do not 
seem to be able to tell whether their 
shipments are on it or not. In any case 
it is a buying time for currants. Prices 
will certainly not be lower ; every prob
ability is that they will be higher. Com
paring prices of currants this year with 
last, we find that on the whole they are 
about 4c to 4y2c higher. Filiatras last 
year were 7y2 to 8c ; they are now at 12 
and 13c, and the rest are on the same 
basis. We advise retailers to buy what 
they need in the way of currants if they 
can get it and take no chances because 
the outlook is for higher prices and they 
will certainly not go lower.

VALENCIAS PROHIBITIVE.—Val
encia raisins are almost prohibitive in 
price. There are few around of any sort 
at all. There are some small express 
shipments still reserved but even these 
do not amount to much as prices are 
high and beyond the limit. Whereas last 
year one could buy Valencia raisins 
right up to Christmas at anything from 
8y2 to 10c they are now, at time of 
writing, at least 13 to 15c, and it is 
questionable whether they can be bought 
at that.

The fact of the matter is that there 
are so few on the market and the trade 
has now got used to the idea of doing 
without any Valencia raisins that there 
is not very much demand for what stocks 
there are in view of the exceptionally 
high levels attending. There have been 
few new Valencias bought this year be
cause the crop has been exceptionally 
bad.

CALIFORNIA RAISINS—It is ob
vious that in the place of Valencia rais
ins the trade has been buying and will 
continue to buy California seedless and 
seeded raisins. Seedless are also scarce 
and high. On the whole they are about 
lc higher than last year for whereas last 
year they could be bought at 10 to 11 
the price now is 11 to 12c, and at that 
stocks are low and there is a big demand. 
California seeded raisins are firmly held 
by the association in California, and the 
market is exceptionally strong and high. 
In fact it is comparatively the same cs 
it was last year at this time, but the 
outlook is for rather high levels. If any 
retailer is anxious to get stocks of both 
seeded and seedless for Christmas trade 
at best prices, now appears to be the 
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time. This is another case where the in
dications are all higher-wards and cer
tainly not the other way.

PEELS ARE SHORT.—Peels are an
other line which is very firm and scarce. 
It looks like a real shortage, particularly 
at Christmas. The reason of this is that 
people got cold feet some time ago when 
they could have bought citron fairly 
cheaply and they didn’t buy it; the re
sult is a shortage now. Theré is a good 
steady demand for peels of all sorts but 
particularly citron. The prices last year 
were about 3c lower than they are now. 
Citron was quoted at 19c to 22c one year 
ago this month, while now it is 22c to 
25c, and firm at that. The same applies 
to lemon peel and orange.

DATES ARE CHEAP.—We come 
now to some better news. Dates are 
priced reasonably. Two steamers have 
come in recently bearing stocks, and an
other one is due in New York this week. 
Prices are unaltered; 7y2c to 9c to-day, 
is exactly the same price that existed one 
year ago. For that the trade may be 
truly thankful. Dates are cheap and 
there are lots of them. The trade so far 
has not shown any great inclination to 
rush in and buy them but Christmas 
business is steady and fair and will in
crease a little as the time gets nearer. 
There is little likelihood of any advance 
in prices in this line. This does not 
mean, however, that lower levels will 
be seen at all and the retailer will do 
well to get in now and buy what he 
w^flnt s.

CLUSTER RAISINS.—Malaga raisins 
—that is the cluster raisins—are about 
the same as last year. They have got 
over here all right from Spain. A ship
ment came in recently and there is not a 
great demand. This is a Christmas line 
for which the demand is more or less 
limited. As a matter of fact, and the in
dications are that the trade is gradually 
turning from bulk raisins to pound pack
ages. It is not likely there will be any 
change in price of Malagas.

SHELLED WALNUTS HERE.—Now 
as to nuts. Shelled walnuts, that is 
freshly cracked, are here already. New 
stuff may be here in quantity in about 
ten days. Most of the Christmas trade 
is done in September cracked, and these 
goods are in, and buying has been going 
on steadily for some time. The new 
goods, that is for January to March de
livery, are rather slow and indications 
are that there will be firm prices. Prices 
on freshly cracked shelled walnuts are 

(Continued on Page 35.)
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REPUDIATING CONTRACTS 
ANADIAN GROCER is in receipt of a letter 
from a grocery house in Western Canada, 

pointing out that a certain shipper of potatoes 
in a Saskatchewan town has failed to fill his contract 
with the firm in question. This man undertook to 
deliver a quantity of potatoes to the grocery house. 
No^ only has he not filled the contract, but he has 
not replied to letters addressed to him which means 
that evidently he has no intention of fulfilling his 
obligation. Investigation shows that he has no 
financial responsibility and apparently his method is 
to fill his contracts only when he is going to make a 
substantial profit and repudiate them if it suits him 
to do so.

No doubt there are many instances of this char
acter happening every week in various parts of the 
country. Men of the character referred to seldom 
make any permanent success in business and the only 
regret is that they sometimes meet with a little tem
porary gain. Such cases as this emphasize all the 
more the necessity of business men dealing only with 
responsible parties and we would strongly urge that 
before new contracts are entered into, particularly 
where money has to be sent before the goods are de
livered that the standing of the shipper be secured 
from an authoritative source.

MUCH LIME JUICE BELOW STANDARD 
ROM the Inland Revenue Department at Ottawa 

there was recently issued a report on the analy
sis of eight samples of Lime Juice. It is interesting 
to note that of this number 40 were found to be 
genuine, 14 nearly genuine and passed as acceptable, 
and 27 adulterated as departing notably from the 
legal standards. The standard for lime juice as 
issued in January last is as follows : Lime Juice, Lime

Fruit Juice, is the freshly expressed juice of the ripe 
fruit of Citrus (various species) and has a specific 
gravity at 20° C. of not less than 1.030 and not 
greater than 1.040, and contains not Ws than eight 
(8) per cent, of solids and not laatrinan seven (7) 
per cent, of free citric acid. Its optical activity (ro
tatory power to polarized light) lies between the 
limits of +0.5C and —1.0° of the Soleil-Ventzke 
when observed in a column of 200 mm. length at 20° 
C.

In forty-three samples were found preservatives 
with no statement declaring the presence of a pre
servative on the label. It is pointed out that this is 

•in violation of the regulations, which requires that 
preservatives of the class which includes benzoic, 
salicylic or sulphurous acids shall be declared on the 
label when present.

SELLING SUGAR BELOW COST 
URING the past week a Five, Ten and Fifteen 
Cent store in Toronto put on a sale of sugar in 

small cartons at 5 cents a pound. This sugar cost 
the retailer at that time $6.46 in 100 lb. bags. 
Admittedly the store which sold it at 5c a pound is 
losing money on every pound, even considering only 
their invoice cost. (Sugar has since advanced.)

Here is a suggestion for the Grocers’ Association 
in the above mentioned city which might work out 
to the advantage of members. Where some retailer 
not connected, or even connected with the grocery 
business puts on a sale under cost price, why not 
render non-productive as far as possible this little 
advertising stunt? Why not let each member of the 
Association and everybody else in the trade for that 
matter, send the delivery boy or someone else to the 
store in question and purchase all the goods possible 
at the under-cost price. Retailers, for instance, who
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can buy standard granulated sugar at the present 
time at 5c a pound can certainly make a good deal 
more money than paying $6.46 per cwt. Apart 
from that if every retailer sent one or more repre
sentatives for as much sugar as each one could pur
chase it would lessen greatly the quantity secured by 
consumers of the city who are looking for bargains. 
The sale would be over all the sooner, which of course 
would not be very pleasant to those who had come 
down town too late for it. And a disappointed cus
tomer is not a good advertisement. It is never a good 
thing for a retailer to have to say—“Oh, we are just 
out, the last package was sold ten minutes ago.”

BE PREPARED FOR RUSH TRADE 
0 accomplish best results during the rush Christ
mas trade, the grocer must see to it that the 

stock is properly arranged and that he has sufficient 
equipment to handle expeditiously all crowds. There 
is nothing that vexes a customer more than having 
to wait several minutes until someone is prepared to 
give him attention. This psychological fact should 
be carefully considered by every dealer during the 
coming rush period and plans should be laid at once 
to alleviate this customary handicap.

Not only should the stock that will be most called 
for be arranged where the clerks can readily put their 
bands on it, but necessary fixtures and equipment 
should be installed to take care of the extra trade. 
There are counters on the market to-day containing 
a large number of receptacles underneath where goods 
can be kept already put up and ready to hand out to 
a customer at a moment’s notice. Some of these 
counters have been seen in use with some three dozen 
receptacles for this purpose. One can readily see the 
time saved over the old counter which has a couple 
of boxes and barrels beneath it for sugar and soap, 
while for the rest of the goods the clerk has to run 
to the warehouse every once in a while.

If, too, it is considered that one computing scale 
will not handle the business satisfactorily, then an
other should be added. It is false economy to have 
a clerk or two standing around to use the scale. This 
necessarily means customers waiting which causes 
dissatisfaction and loss of trade. Rv all means be 
well equipped for the Christmas trade. With normal 
tintes with us once more, we are bound to see good 
business between now and the big festive day.

HOUSEWIFES’ LEAGUE IN TROUBLE 
ANY grocers in Canada are familiar with the 
name of Mrs. Julian Heath in her capacity as 

President of the National Housewife’s League of the 
United States. Mrs. Heath has been referred to occa
sionally in Canadian Grocer. At one time even, her 
influence extended to Canada and we were given the 
experience of having among us, at least in Toronto,

a Ilousewifes’ League, modelled after the fashion of 
those which originated in the metropolis of the 
United States.

There is, however, trouble brewing in connection 
with this same National Housewifes’ League. New 
York papers, which a reader there has been good 
enough to forward us, contain columns about this 
“wonderful” League. There is apparently some dis
sension in the family. The New Jersey Branch has 
a grievance which it demands shall be corrected. The 
charge of the latter branch is that the Housewifes’ 
League has been endorsing certain brands of food
stuffs in the United States because of the remunera
tion from the manufacturers of those brands to the 
Housewifes’ Association. A certain manufacturer 
has, for instance, charged the headquarters with 
refusing to test his product, unless he advertised in 
their magazine. The New Jersey members come 
forward and demand access to the organization’s 
-tapers and threaten proceedings.

Just what the outcome of all this will be is diffi
cult to say, but now that the ladies have begun to 
pull one another’s hair, there should in the vernacu
lar of the street, “be something doing.”

QUILLS IN BIG DEMAND 
HE war has had its effect on a great many vari
eties of commodities. No one, however, on this 

side of the Atlantic would have thought that such a 
line as goose and turkey quills would have been 
among the list. Nevertheless, such is the case.

Goose, turkey and duck quills have always been 
used in England for commercial purposes and the 
supply was obtained chiefly from Austria and Ger
many. Apparently quills were too small a matter for 
Canadians to deal in and now that imports have 
ceased from Austria and Germany we are not in a 
position to get much of this trade. Present supplies 
in Great Britain are, according to an authoritative 
source, inadequate for the needs of the manufac
turers and there is a steady demand for quills of 
good quality. For large goose and large turkey 
quills prices up to $12 to $15 per cwt. are paid. For 
small goose quills the price is from $7 to $10 and 
for large duck quills $6 to $7.50. It is pointed out 
that quills should be tied in bundles, weighing about 
8 oz. with the barrels all pointing the one direction. 
For the sake of convenience in transit, they should 
too be put up in lots of not less than 56 lbs.

Probably the fact that the market for quills is 
closed to Germany and Austria will mean a revival 
of this trade in so far as Canada is concerned. The 
thriftiness of the Germans is again seen here by their 
carefulness in not allowing the turkey and goose 
quills to go to wa«te. It would be interesting to know 
what they do with the ‘gobble” of the turkeys and 
the ‘quack’ of the ducks.



The Power of Food

BERLIN, via London, Nov. 12.—The 
Vorwaerts, organ of the German 
social democratic party, publishes 

a two-column pronunciamento from the 
Executive Committee to the Social Demo
cratic Party, declaring the government 
measures thus far for the regulations of 
the food supply and prices are only half 
measures. It demands the fixing of 
maximum prices for all important food
stuffs.

“Prices so adjusted that every war 
profit for the producer, in wholesale as 
well as retail trades, is made impossible, 
and even the poorest are placed in a 
position to obtain the necessaries of life 
required for their nourishment.” Thé 
pronunciamento begins as follows:
“The rise in the prices of foodstuffs 

has become unbearable. The prices of 
all important provisions and other art
icles of daily necessity, such as fuel, 
clothing and footwear, have reached an 
exorbitant height. With anxious fears 
the people of the laboring class and 
up to the circles of the middle classes, 
look forward to approaching winter. Al
ready bitter need rules in many families.

“Must there be so much selfish lust 
for gain, and capitalist greed of profits 
rage unrestrainedly in the unreined free 
play of forces! Must millions be in 
want so that those shameless producers 
and dealers who coolly take advantage 
of war conditions can enrich themselves 
at the nation’s cost!”

The pronunciamento answers the fore
going questions in the negative. It says 
the foodstuffs on hand are adequate, but 
they must be rightly distributed. The 
prices for swine just established, it as
serts, are too high, and beef prices are 
not regulated.

The committee demands in addition to 
the fixing of prices for other foodstuffs 
also “an equal distribution of the food
stuffs on Hand in equal rations among 
all the empire’s inhabitants, as is done 
with bread, in order to avoid preferen
tial treatment of the rich who are able 
to pay.”

• • •

Berlin (via London), Nov. 15.—Vir
tually the entire food supply of the na
tion is expected soon to pass under 
Governmental control to insure an equit
able distribution of supplies among tbe 
entire population, rich and poor. Coffee, 
tea and cocoa were added to-day to the 
list of products whose sale will be reg
ulated by the State. The Federal Coun
cil authorises the Chancellor to issue 
regulations covering trade in them.

The Chancellor also was authorized to

Despatches on this page, having 
their birth in Germany, illustrate the 
results of the blockade of the British 
fleet on the internal conditions of our 
present enemy. War to the nation 
that has not free access to the seas 
means a battle for food as much as a 
battle for the destruction of the ad
versary. Germany may have plenty 
of some kinds of foods, but every
thing points to a pinch in many of 
the ordinary necessities, and we may 
yet find that food, or the lack of it was 
the power that brought about the 
downfall of the militarist spirit that 
was responsible for the present hostili
ties. At any rate, the important part 
played by food in this war should be 
the means of elevating the dignity of 
the trade whose life’s work is the col
lecting and dispensation of the thing 
that means life to the army on the 
battlefield as well as to the individual.

establish maximum prices for buckwheat 
and millet, marmalades and honey, vege
tables, fruits and sauerkraut. These 
prices apply to producers. Local author
ities in municipalities of more than 10,- 
000 population are required to fix maxi
mum prices for retailers in these sup
plies. The authorities in smaller places 
are empowered to take similar action if 
they see fit. The Chancellor is given 
authority to set a high limit above which 
prices may not go.

Bread, potatoes, pork, milk and butter 
already have been subjected to a maxi
mum price schedule. The consumption 
of other meats is regulated and limited 
by so-called “meatless days.” Maxi
mum prices for all varieties of meat and 
fish are believed to be in sight.

• e •

Berlin, via London. Nov. 20.—The com
ing session of the Reichstag, which opens 
Nov. 30. probably will be concerned 
chiefly with a discussion of the food 
question. The Government has promised 
a statement on the measures taken and 
in contemplation to regulate the food 
supply of the empire. The subject will 
be discussed by representatives of all 
parties, most of whom are expected to 
go even farther than the Government in 
demanding the abolition of speculation 
and unreasonable profits in the trade in 
food stuffs and other articles of daily 
consumption.

The budget for 1916, it is understood, 
will not be ready for submission. A de
mand for taxation of war profits un
doubtedly will find many advocates.

One of the subjects taken up will be
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a proposal to modify the law governing 
a state of siege to permit the imposition 
of fines for minor offences which now 
ate punishable only by jail sentences. 
The censorship will be destroyed again.

the session probably will last less than 
a month, with only a few open sittings. 
Most of the debates will take place at 
meetings of the Budget Committee, upon 
which all parties are represented, and 
which meets behind closed doors. A de
finite program probably will be fixed 
prior to the opening session at a con
ference between Chancellor Von Beth- 
man-Hollweg and party leaders.

• • •

London, Nov. 23.—It is believed here 
that the food crisis in Germany is reach-, 
ing alarming proportions despite the 
strict censorship of the German Govern
ment, which is unable to disguise the 
facts revealed in all German newspapers 
that come here.

The Cologne Gazette’s columns show 
that the price of food continues to go up 
daily, and no official orders or enact
ments appear to he able to stop the in
crease. In view of the extreme situation 
it is expected that a special Chancellor 
will be authorized within a few days to 
levy a tax on the most necessary and 
popular articles of consumption, such as 
vegetables, particularly onions, cab
bages, carrots, turnips and fruit : natural 
and artificial honey, as well as all pro
ducts serving as substitutes for butter 
or fats. A special tax will also be put on 
coffee, tea. cocoa and all other colonial 
produce, which now command exor
bitant prices.

• • e

Berlin (via Amsterdam), Nov. 25.— 
Peace talk has suddenly revived in the 
German press in connection with the 
opening of the Reichstag on November 
30. Vorwaerts. which resumed publica
tion a week ago after having been sus
pended by the Government for the frank 
peace plea which is published, renews 
its demand in strong language. Vor
waerts flatly demands an end of the war, 
saying:

“The real cause of the high cost of 
living is the long duration of the war. 
Every successive week of the war renders 
the economic situation of the poorer 
classes more intolerable. The best safe
guard in the future against the increase 
of prices would be the speedy termina
tion of the war.

“Wo rely on the leaders of our party 
to multiply their efforts and to see that 
everything in their power is done to end 

(Continued on page 39.)



Competition in Selling Flour
An Old Flour Salesman Tells of Methods He Had in Getting Flour Into Retailers’ Hands—Sur

prise Expressed at the Recent Advance of Only 10 Cetits—Retailers’ Anxiety 
To Buy at Old Prices After an Advance is Troublesome.

By an Old Flour Salesman

WHEN I heard a few weeks ago 
that the big mills had advanced 
the price of Manitoba flour ten 

cents per barrel, I conld hardly believe 
it. In my experience, I do not recall 
such a small variation. Certainly it is 
not the custom for Canadian mills to 
jump their prices by such small steps.

There is a reason for i|. The ten cent 
advance rings the death knell of the 
“filling” game—a practice that has been 
carried on by travellers and retailers for 
years and years.

Every grocer knows that .the flour 
traveller is willing to protect him if at 
all possible when an advance occurs. He 
is the grocers' friend, and he is friendly 
partly to save himself. He has got to 
hold his customers, therefore, when he 
scents a rise coming he tells the grocer, 
“Now I’m afraid there’s going to be an 
advance.” “Well,” says the grocer, 
“I'm not wanting any flour just now, 
but if anything happens, see that I’m 
protected.” \

The consequence is, when there is an 
advance, the traveller goes to his room 
and uses his lead pencil to good purpose. 
Then he keeps the telephone and tele
graph wires hot soliciting and sending 
in orders, ostensibly placed before the 
rise, at the old figures. Whenever there 
is a rise in the flour market, headquarters 
are rushed night and day to cope with 
the business that comes in; and that’s 
the reason. why.

Miller Makes a New Move
Many years ago. the head of a large 

milling1 company stopped me on the 
street and said : “I’ve called all my 
travellers in. There’s going to be an ad
vance. That will stop their old method. 
When they arrive, I’ll tell them about 
the advance, and send them back.”

Evidently he was not successful in 
stopping this practice, for it flourished 
as w.ell as it ever did until the recent 
10 cent advance. That miller no doubt 
found that when he called his travellers 
in, the other mills took his business at 
the old figure, and no doubt he lost a 
good many customers.

It looks now as if the mills have got 
together and agreed to stop this old 
practice. What will happent In the 
old days, when a 25c advance took place, 
it paid the grocer to be protected ; with 
only a 10 cent advance, it is doubtful 
whether he will care. If his stock is 
pretty good, he will probably figure that 
it would cost him ten cents to store it.

I believe it will eventually stop the 
“filling” practice.

And, after all, the ten cent advance 
was more sensible, being in keeping with 
the advance which has taken place up to 
that time in wheat. In the United States 
the flour market is regulated in a more 
sensible manner. If wheat is up a cent, 
then flour goes up five cents; and vice 
versa. If a customer receives a quota
tion on the day of an advance, he is at 
liberty to place an order at that quota
tion that day, after which the higher 
figure comes into force. In Canada the 
wheat market has often undergone a 
change of five to ten cents, with no 
change in the price of flour. When the 
change did take place, it was a big 
one.

Basis of Export Price
Tilings are different in the export end 

of the business ; there the price of flour 
is based on the price of wheat. It is 
only in the local trade that these big 
price changes occur. A little story is 
apropos here. I knew a big Montreal 
baker who used to spend a guinea and 
cost of cabling every time he went into 
the market for flour, in order to obtain 
the export price in England. Nobody 
knew who gave him the price—possibly 
a clerk in some English establishment. 
Whoever it was, he got a guinea for his 
trouble. Then the baker went to the 
miller and said, “That’s your price for 
export ; I want the same price.” The 
miller threw his hands in the air and 
said he couldn’t do it. “All right,” said 
the baker (whose order amounted to 
from fifty to a hundred cars), “then you 
don’t get my business.” Rather than 
lose such an excellent customer, the mill 
succumbed. That was a smart baker.

Talking about bakers, there is not one 
(at least, those worth calling bakers) 
who pay the advanced price. They know 
about the advance long before it takes 
place, and are covered. Of course, bak
ers are big buyers of flour, and their 
patronage is jealously guarded. I have 
known mills to advise customers who are 
not bakers when an advance was about 
to take place, and I have known them 
to book orders at the old price two or 
three days after an advance, in order 
to hold a good customer.

Keenness of Competition
Competition between some of the mills 

is very keen. There was the case of a 
dealer who had contracted for a large 
quantity of flour ahead, and in the 
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meantime the market had advanced con
siderably. The mill called upon him to 
take delivery, but he refused. “Then we 
will cancel the contract,” the mill re
plied. “Cancel it then,” said the deal
er. The miller was staggered. “Yon 
have made a big profit on this flour, why 
don’t you take itt” he asked. But the 
dealer refused to accept delivery until 
he was ready. The mill decided to get 
at the bottom of the matter. After a 
lot of investigation they found that an
other mill, in order to get this man’s 
business, had offered to supply him 
flour at the same price, to be delivered 
as required.

This “filling” game is only one of 
the sources of troubles the mills have 
had to face in the last twenty years, and 
most of them, like that above, have been 
the result of keen competition. For ex
ample, it was common at one time for a 
mill to accept less than the invoiced 
price, i.e., giving rebates in order to 
favor a customer whose business was 
coveted. That was discovered, and 
Stopped. This was followed by! an
other move. The various mills had an 
agreement regarding the sale of flour, 
but there was none on bran. A mill con
ceived the idea of supplying with every 
car of flour sold, a ear of bran at $18, 
when the market price was $20. That 
was also brought to light eventually, and 
died.

That gave place to another. One of 
the mills originated the practice of buy
ing back bags at fancy prices. For ex- • 
ample, if a man had 420 bags for which 
he should have been allowed 5c each, he 
was allowed 10c—a concession intended 
to secure business that had been going 
to a competing mill.

It has been known for a mill to date 
back contracts and invoices to give a 
customer the benefit of the lowest price. 
When the other mills raised a kick, the 
mill referred to the date of dealer’s in
voice to show that the deal was a bona 
fide one. This, however, puts the other 
salesman in a bad box. It was usually 
a case of one salesman’s wits against 
those of another. Where a salesman was 
unable to get business from a certain 
man, not being able to cut prices under 
the agreement between the mills, it was 
not Uncommon for the mill to send out 
a “special” man. who made his own 
terms, the details of which the regular 
travellers knew nothing about

(Continued on page .35.)
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Figure on the Selling Price
Answer to Question on Whether Cost or Selling Price Should Be Made Basis For 

Figuring Profits—Insofar as a Retail Business is Concerned, Latter is
Much Safer.

ONCE again there arises the question of which is 
correct—figuring profits on cost or selling price. 
The following letter is from a prominent firm in 

Western Ontario:
Editor, Canadian Grocer—Would you be kind 

enough to answer the following question Î
When figuring a profit -on goods in %, sliou’d one 

figure on the cost price or selling price of article.
Samples—A. Buvs an article at 50c and sells for

$1.00.
Would the 50c represent 100%, making the profit 

200% or
Would $1.00 represent 100%, making the profit 

50% t
We have had some discussion in the office as to the 

correctness of said question, and would like your 
opinion.

Thanking you in anticipation of your favor,
London, Ont. B. A. P-------- .

SELLING PRICE PREFERABLE 
Canadian Grocer has always contended that either 

method is quite permissible, but that figuring on the 
selling price is the better one because it is more satis
factory in the end.

It is of course absolutely correct to figure profits on 
the cost price—that is, it is mathematically correct. 
The fact remains, however, that a retail dealer never 
knows absolutely his exact cost. All that he does 
know is his invoice cost plus the freight on a certain 
article; but he can never say definitely what proportion 
of his overhead expenses should be allowed for that 
particular article. In fact he never knows until the 
end of the year what it has cost him to do business 
during that year. If therefore, he should figure his

profits on his invoice cost, he would be quite wrong 
because his invoice costs are not the total costs.

Since also he never knows his overhead expenses 
until the end of the year, and sometimes not then, he 
cannot figure his profits on his total cost and be abso
lutely accurate. The only safe basis therefore, on 
which he can figure is his selling price because he 
always knows that.

Another reason why he should figure on the selling 
price is the fact that Jte bases his overhead expenses 
on that price. He would indeed be led astray should he 
figure his overhead expenses on his selling price and 
his profits on his invoice cost.

The fact too that a profit is not made until a sale is 
actually effected further advances the selling price as 
the proper basing factor for pfreentage of profit.

All a’lowances in percentage to special customers 
for any reason are based on the selling price.

Many who maintain that the cost price is the proper 
basis, cite a case such as the following: If the popula
tion of a town increases from 30,000 to 45.000 what is 
the percentage of gain. Answer 50%. This is of 
course correct and the wmrds “gain” and “increase” 
are properly used in this connection but this has no 
relation to the question of percentage of profit as 
applied to commercial transactions involving money.

It should he remembered that the selling price in the 
retail business is much nearer the total cost than is the 
invoice cost. As the total cost is never a definitely 
known quantity until the end of a year, then it is better 
to use the nearest definite price to it.

The question is asked, if A. buys an article at 50c 
and sells it for $1, what would be the margin of profit. 
Our answer is 50%—providing he is in the retail busi
ness aud there are overhead expenses to pay.

SERVICE
DEPARTMENT

Editor Canadian Grocer:—Can you 
give us the name of an importer of Ital
ian garlic T

Montreal, Que. H. G. & S.
Editorial Note.—Chas. Ciceri & Co., 

Montreal and Toronto, import this line.
• • e

LEGALITY OF BEAN CONTESTS
Editor Canadian Grocer:
Dear Sir. Enclosed please find cheque 

for $2 to Canadian Grocer. In your next 
issue will you please answer the follow
ing and oblige: Is it against the law to 
have bean guessing contests for a prize T

W. K. L.
Editorial Note.—Our understanding

of the law is that it all depends on how 
the contest is conducted. For instance, 
if customers have to make a purchase of 
goods in your store before they have the 
privilege of making a guess on the quan
tity of beans in a jar, then the contest 
becomes illegal. If on the other hand, 
anyone can register a guess no matter 
whether he buys or not, then it comes 

• within the law. In other words, as long 
as the guessing contest is absolutely 
free with no strings whatever attached 
to it, it is all right.

• • •

CLEANING OLD CURRANTS
Editor Canadian Qrceer:—I have a 

quantity of old currants which I would 
like to clean up and am not sure just 
how to go about it. I would be very 
much pleased if you could give me the 
necessary information. W. H. L.

Editorial Note.—The following method 
28

for ('leaning old currants has been re
commended to us: Put the currants in 
a pail or other vessel; pour cold water 
on them and wash them thoroughly. If* 
they smell sour drop a little baking soda 
in the water. Pour off the water and 
shake them on a sieve with a mesh fine 
enough so that they will not go through. 
Spread them nut on a sheet of clean 
paper, as flat as possible* to dry.

• • •

EVAPORATED RASPBERRIES
Editor Canadian Grocer:—We would 

appreciate the favor if you will advise 
us where we can procure dried rasp
berries, either in packages or in bulk.

Winnifred. Alta. M. H. S.
Editorial Note.—Evaporated or dried 

raspberries can be bought from the 
Bowes Co., Front street E., Toronto. 
Both black and red. They are sold in 
25-lb. boxes.



CURRENT NEWS OF WEEK
Canadian Grocer will appreciate Iteme of netct from reader» for title page.

Quebec and Martime Provinces
J. H. Beaudry & Co., grocers, St. 

Johns, Que., have registered.
Berringer Bros., grocers. Halifax, N. 

S., sustained a slight fire loss recently.
James A. Burns, a Halifax, N.S. 

grocer, has the sympathy of the trade 
there in the death of his wife.

Joseph Laporte, of Laporte, Martin, 
Montreal, has gone for a month’s shoot
ing trip to the Adirondack Mountains.

J. L. Gagne, general merchant, St. 
George, Que., sustained a fire loss re
cently. Also C. Rahal & Co., of the same 
place.

Ralph D. Hoben, St. John, N.B., with 
A. F. Randolph & Sons, wholesale 
grocers, was married recently to Miss 
Mabel Richards.

W. II. Stevens, a director of the Im
perial Milling Co., Vancouver, a firm 
that has been figuring much in the rice 
business of Eastern Canada of late, paid 
a visit to the trade of Montreal and To
ronto this week.

S. Dufault, deputy minister of coloni
zation, mines and fisheries of the Pro
vince of Quebec, was in Montreal this 
week in connection with the work of the 
department, and had an interview with 
.1. A. Paulhus, of the D. Hatton Co.

The Retail Grocers’ Association of 
Montreal, are taking up the matter of 
pedlars calling out their wares on the 
street. The city authorities at present 
have before them for consideration a 
proposed new by-law providing that 
street pedlars may call their wares on 
the highways and byways in a reason
ably loud tone of voice. The retail 
grocers claim that this injures their 
trade and they have asked the adminis
trators to abandon the projected ordin
ance and enforce the original by-law. 
The grocers drafted a resolution favor
ing the substitution of gifts other than 
intoxicating liquors as New Year pres
ents for their employes.

At a meeting of the Montreal Publicity 
Association, the following officers were 
elected : Hon. president, Anson McKim ; 
president, Frederick Abraham; first vice 
president. R. W. Ashcroft, of the Con
solidated Rubber Co.; second vice-presi
dent, E. M. Emery, of the Lake of the 
Woods Milling Company; secretary, G. 
Warren Brown ; treasurer. R. S. Muller; 
directors. Messrs. Robert Fee, Gallagher, 
Healv, Emery, Abraham, Ashcroft. 
Brown and Muller. R. W. Ashcroft, who 
recently won the prize of $500 cash of

fered by the Rice Leaders of the World 
Association for business ideas, told the 
members how he did it. Mr. Ashcroft 
stated that a similar organization was 
about to be started in Canada, to be 
comprised of about twenty-five of the 
leading Canadian manufacturers in dif
ferent lines of business, the object be
ing to foster the sale of “made-;n-Can- 
ada” goods of merit.

Ontario
D. W. Dane succeeds E. J. Snider, a 

Toronto grocer.
F. C. Ivey is opening a grocery store 

in Cochrane, Ont.
J. Conway & Co., grocer, Toronto, has 

sold to A. W. Miller.
Walker Bros., Toronto grocers, ' have 

sold to C. G. Graham.
The Wilma Fish Co., Port Stanley, 

Ont., has obtained a charter.
W. J. McCart. general merchant, Emo, 

Ont., bas sold to L. Goldman.
W. J. Gilroy, general merchant, 

Mount Forest, Ont., has sold to W. ,T. 
Stephen.

The estate of Wm. E. Ross, grocer, St. 
Thomas, Ont., has been sold to W. J. 
Stewart.

Sheds of the Harris Abattoirs, Terra 
Cott^ avenue. Hamilton, Ont., together 
with sheds owned by the W. A. Freeman 
Company, were totally destroyed by fire 
recently, the loss being variously esti
mated at from $8.000 to $10,000.

John Scott, a grocer in Woodstock, 
Ont., for many years, passed away re
cently. He was born in Scotland about 
69 years ago, and after coming to Can
ada when a young man removed to 
Woodstock, during which time he follow
ed the trade of grocer.

Jas. M. Wilson, the People’s Grocer. 
Flora, Ont., has secured the contract for 
supplying groceries during the year be
ginning Dec. 1. to the Wellington County 
House of Industry and Refuge. Mr. Wil
son was also the successful tenderer a 
year ago.

A merchant in Ottawa. Ont., has been 
fined $200 for sending a letter through 
the mails fictitiously signed with the 
name of a detective agency that did not 
exist, in an effort to frighten one of his 
debtors into paying an account of $75. 
The offence was a contravention of the 
Private Detective Act.

Fred Newman, Piéton, Ont., has pur
chased the Queen’s Hotel corner there 
and will convert it into a wholesale 
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grocery warehouse. The building is a 
3-storey one, of brick and stone, with 70 
feet frontage. Mr. Newman opened in 
Picton as a wholesaler five years ago, 
and in 1912 moved to his present 
premises.

Despatches from Britain report the 
capture by the Germans of Lieut. J. 
Beverly Robinson, Toronto, of the Royal 
Flying Corps. It is interesting to note 
that Lieut. Robinson was formerly as
sistant editor on The Canadian Grocer.

Captain Wm. Lytle, of the T. A. Lytle 
Co., Toronto, has joined the 123rd Bat
talion (Grenadiers) for overseas duty.

Renfrew, Ont., has a new transient 
traders’ by-law. By it the schedule of 
license to be paid ranges from $25 to 
$250, according to the amount of stock, 
likely returns, etc.—a point to be de
cided by the mayor and the chairman of 
the Finance Committee. Also, the fine 
for not paying this license ranges from 
$5 to .$50. Seme members wanted the 
license fee higher.

Western Canada
The Lundar Trading Co., Lundar, 

Man., is incorporated.
Ingles & Gall, general merchants. Can- 

ora, Sask., suffered loss by fire last week. 
Tnsiwred.

The Hailing Co., grocers, Katnsack, 
Sask., have sold to W. B. Amos & Co., 
of Russell, Man.

Stock of Thompson. Lee, & Anderson, 
general merchants, 'Shaunavon, Sask., 
has been sold to H. Otterson.

J. M. Brayley, provincial organizer of 
the Retail Merchants’ Association, Sas
katchewan, addressed the merchants of 
Shellbrook recently.

S. Jackson, late manager of the Hud
son's Bay Co.’s grocery department. 
Lethbridge, Alta., has joined the staff 
of George Kerr & Co.

The Canadian Credit Men’s Associa
tion, Winnipeg, is arranging a series of 
lectures for the winter months. Among 
the speakers on the slate already are L. 
J. Mylius, of the National Drug Co., and 
G. W. Hodgins, manager of the Sterling 
Bank.

James II. Lawson, vice-president of 
R. P. Rithet & Co., wholesale grocers, 
Victoria, B.C., passed away recently. The 
deceased who was born in Dundee, Scot
land, was one of the pioneers of Victoria. 
He was for a long time associated with 
the Hudson Bay Co.



Sugar and Spices Advance
All Lines of Spices Firm and Higher—Difficult to Get Boats from East—Sugars Take Another 

Jump—Tea Firm in All Grades—Christmas Buying of Dried Fruits Proceeds
Apace—Peels Higher.

Office of Publication, Toronto, December 2nd, 1915.

THE situation in the egg market grows very interesting. For 
a long time we have had appreciating prices in both new-laid 
and storage eggs. It is quite natural in case of new-laids 

because there are few coming into the market ; consequently prices 
are high. They went up another cent or couple of cents this week. 
In the case of storage, however, it is different. Latterly it has been 
felt that the levels have been somewhat artificial. The United 
States egg market this last couple of weeks has become considerably 
weaker, and nothing holds the firmness of the market in Canada 
except the big contracts which have been placed for export to 
Europe. Within the last few days in the whole of America, that 
is including Canada, contracts have been placed for no less than 
2,000,000 eggs to be shipped before Jan. 1st to Europe. The 
aggregate amount of that order was something like $546,000.

England apparently can get no fresh eggs until the Irish pro
duct begins, which will not be until February 1, and this heavy 
export is making market for storage eggs in Canada high. In the 
States, however, there has been a noticeable weakness, despite 
heavy export orders, which shows that supplies are fairly heavy. 
We really ought to see a decline in levels here, but it may be that 
we are exporting so many now to England that that condition alone 
will keep the egg market firm and strong. By the way, it is inter
esting to notice that this is almost the first year for many years 
when Canada has done any export trade to speak of in eggs. It is 
the revival of an old trade.

It might be expected that the influx to Eastern markets of 
British Columbia potatoes would ease off a little bit the strength 
of the potato market, but both Delawares and Ontarios are again 
higher this week. Sufficient quantities from British Columbia 
have not arrived yet. It will be remembered that Canadian Grocer 
some time ago prophesied a Christmas price for potatoes which has 
been almost reached this week. It looks as if we are going to see 
higher prices still, because the cardinal factor in the situation is 
that the poor weather this Summer—that is the changeable weather 
—inflicted a sort of rot which apparently has affected all crops, 
both Delawares and Ontarios.

This last week has seen the incoming of a number of Christ
mas lines. California figs are now in and these will take the place 
of Smyrnas. Dates are in and are fairly plentiful, so that there 
should not be any tightness in this line as Christmas approaches. 
Currants and raisins are still, however, firm and strong, and they 
may be higher still. We have persistently talked in these columns 
for the last two months of higher prices on ingredients for Christ
mas puddings and every week so far has borne out our contention. 
The time to buy currants and raisins is now. They cannot well go 
any lower and it is ten to one that they will go higher, currants in 
particular. Both seeded and seedless raisins from California show 
strength and crops are none too heavy for the present price to 
continue. With regard to nuts, both almonds ana walnuts are in 
in fairly small quantities. The freshly-cracked walnuts are selling 
more than anything else because the new will not be in for some 
weeks yet. Freshly-cracked continue to come forward, but there 
are none too many and Christmas buying ha« already shown indi
cations of being fairly heavy. The buying public is going to 
spend more for Christmas desserts this winter as well as for Christ
mas pudding.

All hog products are high. And this week has shown a rise in 
prices of bacon and backs and lard ; they are all up at least a cent.

Sugar has taken another rise, this time to extent of 25c per 
hundred pounds.

Markets in Brief
QUEBEC MARKETS.

FLOUR AND CEREALS—
~ig demand for flour felt. i
Unusual demand still for bran.
Rolled oats market easier.
Wheat seizure may have results. 
Shorts Inclined to be slow.

PRODUCE AND PROVISIONS- 
Few changes In quotations.
Cheese market unusually firm.
Good éxport demand for eggs.
Lower prices on poultry expected. 
Much honey In the country.
Steady market on live hogs.

FISII AND OYSTERS—
Mild weather affects business.
Eastern fresh flsh scarce.
Demand for oysters good.
lllg business expected for Advent.
Oyster prices remain normal.

FRUIT AND VEGETABLES—
Spies still scarce and high.
Good demand for navel oranges.
Red grapes $5; gn en. IT.
Potatoes take another jump.
Curly lettuce up—12 for I dos.
Green peppers now T5c basket. 
Spinach doubles In price.

GENERAL GROCERIES—
Sugar advances 15-20c.
French specialties going up. 
California raisins up He lb.
Chicory scarce and dear.
Liemon and orange peels up.
Reported embargo on walnuts.
Rice situation developing.
Canned tomatoes up another 2%c.

ONTARIO MARKETS.
FLOUR AND CEREALS—

Rolled oats strong.
Big export In flour.
Government's action unlnfluentlal? 
Feeds show changes.

IRODUCE AND PROVISIONS—
All pork products higher.

' Increase In lard prices.
Butter unchanged.
Cheese up again.
Artificial strength of eggs.
Poultry coming In well.

FRUIT AND VEGETABLES—
Potatoes up again.
Florida fruits coming.
Mandarins and tangerines In. 
Cauliflower selling well.
Navels at high prices. 

b usll AND OYSTERS—
Bad weather hampers stocks.
Frozen flsh selling now.
Large clams get good trade.
Oysters selling well.

GENERAL GROCERIES—
Tea firm In all grades.
Sugars up again.
Spices firm and higher.
Increase In freight rates.
Shelled almonds higher.
Brooms advance.

QUEBEC MARKETS
Montreal, Dec. 2.—The advance in 

sugar, 15c and 25c per bag, ia the main 
thing this week. Two refiners went up 
25c, while the Canada only advanced 
their price 15c. A further advance is ex
pected in their rase. It is attributed to 
the exceptionally firm raw market, sales 
of which are being made as high as 4V8e,
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itnd deliveries are difficult to secure 
promptly at that price. New York re
fined also took a jump—to $6.15. If the 
raw market continues firm, another ad
vance is likely in Canada.

The weather here has remained re
markably mild right up to first of week, 
making it possible for wholesalers to 
make deliveries of perishable goods by 
freight. The majority of them, however, 
are not taking any chances on the sud
den arrival of zero weather.

There have been further advances in 
the price of sundries, this time in the 
case of French specialties. The advances 
are not so pronounced as in the case of 
the English. The French seem to be far
ing better in managing to produce art
icles of food cheaper, as the women arc 
doing most of the work, and are re
markably devoted and successful. Crops 
have been good in France, except in the 
case of grapes for wine, and there the 
fault is due to the weather. The follow
ing are some of the lines affected ; an
chovies, capers, pastes, mustard, olive 
oil, olives and pate de foie gras, which is 
much in demand at this period for sand
wiches at evening parties.

Potatoes are getting scaree again, and 
prices are on up grade. Wholesalers are 
paying prices for Green Mountains 
which will compel them before long to 
quote $1.60 per bag. Montreal potatoes 
are getting just as scarce. This is hav
ing an effect on the price of Canadian 
potato flour, the price of which has been 
raised 20c per doz. on 1-lb. pkgs. This 
advance is in proportion to high price 
of potatoes.

With approach of Christmas, and 
scarcity of such lines as Valencia rais
ins, currants and Sultanas, the brunt of 
the demand is being sustained by Cali
fornia fruits; in fact, it looks as if Cana
dian trade would be almost dependent 
on the California market this Christmas 
for dried fruits. The demand has been 
so heavy, both from this market and 
from Europe, it has been necessary to 
rais» or.ees. Quotations in Montreal this 
week «n seeded and seedless raisins are 
np half a cent.

Early this week it was impossible to 
predict what effect the commandeering 
of wheat by the Government would have 
on the flour market. It will take several 
days for situation to develop. If farmers 
begin to hold their supplies at high 
prices, it is likely to seriously affect the 
market. In the meantime, the mills ap
pear to have all the business they want. 
The demand for feeds also continues un
usually good.

SUGAR.—Feature of the whole gro
cery market was a rather sudden ad
vance in the price of sugar, which oc
curred on Monday evening. The Atlantic 
and the St. Lawrence refineries raised 
their price 25c per bag, while Red paths 
made an advance of 15c. It was predict

ed that the latter's prices would be on a 
level with the others in a day or two. It 
will be remembered that this occurred 
on the last occasion on the day follow
ing. A week ago the raw market had 
shown signs of weakness, and quotations 
had dropped as low as 3%c. During the 
past week it has recuperated, and sales 
were being made freely in the early part 
of this week at 4%c, and even at that 
figure it was almost imposible to secure 
prompt delivery. It looks, then, as if 
the sugar market is a firm one, despite 
the coming big crop of Cuban raws. On 
the strength of it, New York advanced 
on Refined to $6.15, which brings the dif
ference between Montreal and New York 
Prices back to 35c, which is low consid
ering that it was over $1.50 a year ago, 
and is usually established around $1.10. 
It would not be at all surprising under 
these circumstances, to see further ad
vance in Montreal refined if raw market 
continues in its present condition. What 
effect this will have on demand is prob
lematical, as there was so much sugar 
bought at the previous advance, that an
other advance coming so close will not 
likely result in same amount of business. 
But demand is brisk, due to fact that the 
holiday season is approaching when con
siderable sugar is required for pastries, 
candies, and all sorts of things.
Extra Granulated Sugars— Per 100 lbs.

100 lb. bags ..........
30 lb. bags .............
2 and 5-lb. cartons 

Yellow Sugars—
No. 3 ........................
No. 1 .......................

Extra Ground Sugars—

50 lb. boxes ............
25 lb. boxes ............

Powdered Sugars—
Barrels .......... ...........
SO lb. boxes ............
25 lb. boxes .............

Paris Lumps—
100 lb. boxes ..........
60 lb. boxes ............
25 lb. boxes ..........

Crystal Diamond*—

100 lb. boxes ........................
50 lb. boxes .......................
25 lb. boxes ........................

Half cartons ........................
Crystal Dominoes, cartons

6 66-6 66 
6 66-6 75 
6 86-6 96

6 40-6 60
7 16-7 25

6 90-7 00
7 10-7 20 
, 30-7 *0

6 70-6 80
6 90-7 <Y>
7 10-7 20

7 15-7 25 
7 25-7 36 
7 46-7 56

7 25-7 36 
T 3F_7 45
; 56-7 fS
....... 8 06
....... 8 56
...... 8 25

TEAS.—Dealers are beginning to won
der what the Hon. Mr. White will do 
with tea when he hands down his next 
budget. There are some who feel that 
he will do the same as Lloyd George, and 
tax it heavily. On these grounds it is 
expected that next month will see heavy 
buying of tea. While letters from Ceylon 
and India still speak of a firm market on 
the better grades of tea. there is still 
a lot said in the tea trade'here about 
cheaper tea. It is, however, admitted 
that much of the cheap stuff talked about 
lately is rather poor stuff.

DRIED FRUITS.—The retail trade 
are buying dried fruits freely, aT*d seem 
to be laying in substantial stocks, cer
tainly larger than they did a year ago. 
With currants, Valencia raisins and Sul
tanas off or extremely difficult to pro
cure, attention is directed to Californian 
frnits, on which the trade is becoming 
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more and more dependent. An advance 
took place on spot stocks of California 
raisins this week, these being used now 
as substitutes for a number of above 
lines. Only a few shipments of new cur
rants have arrived, and dealers are not 
inclined to quote. Those currants which 
were ordered back to Greece and were 
later re-shipped, do not appear to have 
arrived. The crop of Valencias was small 
this year, and as has been stated a num
ber of times, they were held at such high 
prices they were almost prohibitive. 
Thus the brunt of the demand falls upon 
California fruits, and the following quo
tations are current this week :
Fancy needed, 12 oz.................................................... 0 09
Choice seeded, 16 oz................................................ 0 10
Choice seeded, 12 oz................................................ 0 08%
Seedless, 16 oz............................................................... 0 12%
Seedless, 12 cz.............................................................. 0 10

Candied peels are also becoming 
scarce, especially lemon and orange, 
which are in heavy demand at this time. 
Quotations are up two cents, and the re
tailer will now pay 18-19c for lemon, and 
19-20c for orange. Grocers are reported 
to be buying drained peels where they 
cannot get candied peels. Currant quo
tations are unchanged here, but they are 
reported higher abroad.

EVAPORATED FRUITS. Per Ik
Apples, choice winter, 25-lb. boxes..................... 0 09%
Apples, choice winter. 60-lb. boxes..................... 0 09
Apricots ..............................................................  0 14 0 16
Nectarines, choice .................................................... 0 li%
Peaches, choice ............................................... 0 08 0 09
Pears, choice .............................................................. 0 13%

DRIED FRUITS.
Candied Peels—

Citron ............................................................  0 22
Lemon ........................................................... 0 18
Orange ........................................................... 0 19

Currant»—
Filiatras, tine, loose, new ..............................
Filiatras, packages, new ..................................

Dates—
Dromedary, package stock, old, pkg..
Fards, choicest ....................................................
Hallowee, loose, new ........................................
Hallowee, 1-lb. pkgs. ..............................  0 07%

Figs—
8 crown, 12-lb. boxes, fancy, layer, lb.........
7 crown, 12-lb. boxes, fancy, layer, lb.........
8 crown. 12-lb. boxes, fancy, layer, lb.........
1 lb. glore boxes, each .......................................
Cal. brick*, 10 oz. ..............................................
Cnl. bricks. 18 os. .................................... 0 10
Cal. layers ................................................... 010

30 to 48, fcn 25-lb. boxes faced ............
tv to bit, in 25-th. Doxtm, faced ..........
60 to 60. hi 26-lh. boxes, faced ............
80 to 70, in 25-lb. boxes, faced ............
70 to 80, in 25-lb. boxes, faced ............
80 to 90. in 25-lb. boxes, faced ............
•0 to 100, in 25-lb. boxes, faced ..........

Malaga, table bo* of 22 lbs., 3-crown
duster. $2.80: 4-crown cluster ............

Muscatels, loose, 3-crown, lb................

Spri. seedless. 16 oz.....................................
sney seeded. 16 oz. pkgs.......................

Choice seeded. 16 os. pkgs......................
Prices quoted on all lines of fruits are liable to be 

•haded for quantities, according to the state of market.

0 22% 
0 19o au
0 10% 
0 11%

0 09 
0 12% 
0 07% 
0 09

0 12 
0 12 
0 11% 
0 12 
009% 
0 11 
0 11

0 13 
0 11% 0 i0%
9 19 
099%
0 09 
0 08%

3 75 
0 09 
0 12% 
0 11 0 10

NUTS.—New shelled almonds are on 
market, and are bringing a figure four 
or five cents higher than price of old. A 
cable was received by local importer this 
week to effect that French Government 
had placed an embargo on walnuts. A 
cable was immediately sent back for 
confirmation. If this is so. it will likely 
have an effect on price of goods here and 
on the water. A local man states that he 
has only 350 rases on the water, which 
would not last him more than two weeks. 
Such an embargo would not cut off the 
supply for Christmas, however, which is 
already beginning to arrive. A large



shipment is expected on the Corsican, 
which reaches St. John, next Monday. 
There has been no change in prices quot
ed to retailers during past week.
Almonds. Tara, new ..........  0 17% 0 18%
Grenoble» ......................................................... 0 15 0 16
Marbota .................      0 13% 0 14%
Shelled walnuts, new, per lb......................  0 35 0 40
Shelled almonds, 28-lb. boxes, per lb__ 0 44 0 46
Sicily Alberta .................................................  0 13% 015
Filberts, shelled ........... ........................... 0 24
Pecans, large ................................................. 0 20 0 21
Brazils, large, washed .............»................. 0 20 0 U
Peanuts, American, roasted ......................  0 08% 0 12

RICE.—A new situation is developing 
here, owing to keen competition between 
the milling companies. It is understood 
that one company, which has been secur
ing much business in this market at low 
prices, is about to make big advances. 
This was expected, as it was difficult to 
understand how business could be con
tinued at such low figures. A represen
tative of the Imperial Milling Co. of 
Vancouver was in the city this week dis
cussing the situation with the trade.
Rangoon Rices— Per cwL

Rangoon, “B” ........................................................ 3
"C.C.” ..................................................................... 3 66
India bright ............................................................  4 00
Lustre .................................................................4 10

Fancy Rices—
Imperial Glace ...................................... ...............  b 20
Sparkle .................................................................... 5 60
Crystal ...................................................................... s n,
Ice drips ................................................................. 5 20
Snow ......................................................................... 5 20
Polished .............................................................. 4 10
Pearl ......................................................................... 4 40
Mandarin. Patna .................................................  4 00
Java Onyx .............................................................. 7 GO

. PricSL*” t*r 100 lbs., packed In bans (2S0 lba.). half 
ba*s (100 lbs.), and Quarter-bags (50 lbs.); add 10c per 
W" Ibe tor poor's (25 lbs), and 20c for half-pockets (12% lbs.).
Imported Patna. Per lb.

Bags, 224 lbs......................................................... 0 06%
Half bags. 112 lbs............................................... 0 06%
Quarter bags. 56 lbs.......................................... 0 06%

Velvet head Carolina .................................  0 09 0 10
Sago, brown ................................................... 0 06% 0 07
Tapioca—

Pearl, lb....................................................... 0 07 0 07%
Seed, lb........................................................ 0 07 0 07%

SYRUPS AND MOLASSES.—Orders 
are now being taken for new molasses. 
January shipment, at a figure which will 
bring price of molasses to the retail 
trade in February to 50c to 55c. For 
February shipment, i.e., to arrive in 
March, prices are about seven cents per 
gal. less. This will be the big decline, 
but it is not likely to occur until March. 
There will probably be bigger declines 
later on. December shipments now seem 
to be questionable, and it is .thought 
only a few parcels at the most will leave 
Rarliadoes on last December boat. Poor 
spot fancy molasses is practically off 
rtiarket, and supplies of choice are get
ting lower.

Price for
< Fancy. Choice.

Barbedoe* Molasses— Island of Montreal.
Puncheon* ......................................... 0 58 048
Barrel* ............................................... 0 61 0 51
Half barrels ................ ................... 0 63 055

For outside territories prices range about 3c lower. 
Carload lota of 20 puncheons or its equivalent in 

barrels or half barrels to one buyer, may be sold at 
“open prices.'’ No discounts will be given.
Com Synrps—

Barrels per lb.. 3%c; % bbls., 4c; % bbls... 0 04%
Pails. 85% lbs.. $1.95 : 25 lbs.............................. 1 40
Cases. 2 lb. tins, 2 doz. in case....................... 2 65
Cases. 5 lb. tin*. 1 doz. in case ..................... 3 00
Cases. 10 lb. tins, % doe. in case.................... 2 90
Cases. 20 lb. tins. % doz. in case.................... 2 85

Came Syrups—
Barrels, lb., 4%c; % bbls....................................  0 06
Cases. S lb. tins. 2 doe. in ease ..................... S 80

COFFEE.—Chicory is quoted at 14c; 
it is scarce and dear in primary market. 
Good Santos are difficult to buy under 
20c. Wholesalers have experienced a
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remarkable improvement in demand dur
ing November, that month having been 
as good as any they ever had. Novem
ber is always a good month, especially 
for Western trade, owing to desire to 
rush goods through by lake and rail be
fore close of navigation. Good business 
is also attributed to a great extent to the 
big crop in the West.
Coffee-

Plantation Ceylon

Arabian Mocha .
Guatemala ..........
(Mexican ..............
(Maricaibo .............
Jamaica ................
Santos ..................
Rio ........................

Chicory ......................

0 32 
0 32 
0 34 
0 26 
0 25 
022 
0 22 
0 19 
0 16 
0 14

SPICES.—Most of these lines remain
pretty stiff, nearly everything tending
upward if there is any change at all.

5 and 10-lb. %-lb. pkgs. %-rt>. tins
boxes. Tor.

Allspice ..................... ....-0 69 ....-0 23
Cassia ........................ 22 ....-0 99 ....-0 29
Cayenne pepper ...... ......... -0 28 ....-0 35
Cloves ........................ ... -1 06 35
Cream tartar—CCc.
(linger. Cochin ................. -0 22 ....-0 29
Ginger, Jamaica ... ......... -0 23 1 0C-1 15 ....-0 31

....-1 00
Nutmegs ................. ..........-0 40 ... .-2 40 ....-0 75
Pepper, black ......... ......... -0 22 0 9V-1 00 ....-0 29
Pepper, white ...... ......... -0 30 1 15-1 20 ....-0 37
Pastry spice ........... ..........-0 22 0 95-1 20 ....-0 29
Pickling spice ......... . f 14-0 16
Turmeric ................. . 0 21-0 23

Lower prices for pails, boxes or bailers when delivery
can be secured.
Cardamon seed, per lb., bulk .. 2 00 2 60

0 13
Dutch ................ 0 20 0 22

Cinnamon. China, lb................... 0 14% 0 lh
Mustard seed, bulk 0 19 0 23
Celery seed, bulk . 0 36 0 46
Cayenne chillies ... 0 35
Shredded cocoanut. in pails .. 0 18% 0 22
Pimento, whole — 12-15

DRIED VEGETABLES.—The farm
ers have loosened up a little more dur
ing past week, and the offerings of beans 
have been coming in from many more 
sources. The trade seem to think that 
quality is not going to improve any as 
the season advances. Prices to the re
tail trade vary between $4 and $4.35, 
which does not look like an easy market. 
There is a danger, if the price of beans 
does not come down, of large employers 
of labor switching over to some other 
food. A large lumberman, who was in the 
city this week, said : “If I ean’t get 
beans at the right price. I’m going to use 
something else. I’ll feed my men on 
puddings, pastry, etc., which are cheaper 
than pork and beans. You ean’t feed 
men on beans to-day at these prices. The 
men want a change anyway, and are 
glad to get a rice pudding occasionally. 
They are getting a little tired of beans.” 
There is still the same trouble as regards 
peas—can’t get good boilers under 
$3.10 and $3.25. There were offerings of 
new splits this week, to retail at $5.75.
Beans—

Canadian, 3-lb. pickers, per bnshel.............. 4 35
Yellow eyee. per bushel ................................. 4»
Lima, per lb.............................................. 6 (18 0 08%

Peas, white soup, per bushel ................... 3 00 3 26
Peas, split, bag. 98 lba........................................... 6 50
Barley, pot. per bag ............................................ 3 00
Barley, pearl, lb. ........................................... 0 04% 0 06

CANNED GOODS.—The market for 
most lines is active, and there is good 
demand, especially for tomatoes, price 
on which has been raised again this week 
by a number of wholesalers. They are 
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offered now at 1.07V2, and one house an
nounces that the price next Monday will 
be up to 1.10. Prices being quoted for 
corn and beans is 95c.

A firm of B.C. packers have advised 
their agents here that Sockeyes, Springs 
and Red Cohoes are very scarce, and 
orders are being accepted only subject 
to confirmation.
Canned Vegetables—

Beans, string, doe...............................................
Com, 2*s, doz......................................................
Peas, standard, doz. ......................................
Peas, Early June, doz. ...................
Tomatoes, 3’s, doz..............................................
Pork and beans, 3’s, duz..................................
Pork and beans, l’s. doz. ..............................
Portt and beans, family size ........................

Canned Fruits—
Apples, gallon, doz...........................................

Canned Fish-
Sardines, Canadian, case ................................

0 96 
0 86 
096 
097% 
1 07% 
l 46 
066 
106
3 26
3 25

ONTARIO MARKETS
Toronto, Dec. 2.—Brooms, a line which 

retailers find it useful to carry, have ad
vanced anywhere from 25 to 50 per cent. 
The reason for this it is said, is that 
fifty per cent, of the broom corn crop 
has been damaged. Too much rain turn
ed the crop off-color, and the rain has 
stunted growth. Hence the rise in prices. 
Most of the corn for brooms comes from 
the States.

So far there has not been much export 
of poultry to Great Britain, though there 
is apparently a real opening for it there 
at the present time. A report from a 
Government official in London says fiat 
turkeys are wanted from Canada in Eng
land this Christmas, and that at present 
chickens are fetching one and a penny 
or twenty-six cents, a pound. It is sug
gested that Canadian dealers might get 
in on some extra export trade here, and, 
if names are lacking, the Department of 
Trade and Commerce at Ottawa will 
simnlv them.

The big event of the week was the ad
vance in sugar, which in most cases, 
amounted to 25 cents. In one case it was 
only—at time of writing—fifteen cents. 
These advances are simply the result of 
the basic condition of a shortage ot raws. 
They leave the market still firm and 
strong, because till January the Cuban 
crop will not be here to ease tha situa
tion, and as long as raws arc short, 
whether refiners have had their require
ments or not, there must be a firm under
tone. Some prophets insisted s eoup’e 
of weeks ago that refiners bad now got 
their fill—that was on the occasion of the 
last advance—and that the market would 
likely drop. We took issue on that point 
anri said we would not be surprised to 
see further advances, as long as raws 
were short. These further advances 
have materialised this week. While it is 
now less likelv that we shall see further 
increases, still raws are still short; 
that’s the governing condition.

Pork products show a firmness and 
strength this week which should be 
noted. All prices on backs, bacons and 
lard are higher and remain firm at that. 
The hog market has been very strong for
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some time now and has gradually been 
un tne up grade.

Business looks as though it is certain
ly going to be good for Christmas. It is 
better than was expected by a great num
ber of people a year ago, who said we 
would never survive the ill-effects of the 
break-up which war would create. But 
business is good. One wholesaler tells 
us his collections are “better than ever 
before,” and are improving, “even in 
the city.” for all these signs—we are 
truly thankful.

SUGAR.—There is an advance in 
prices this week. In most cases it has 
been 25c, but one refiner has only in
creased his quotations 15c. We quote, 
however, on revised levels, taking the 
25c advance as the more general. This 
now makes sugar on the basis of $6.71. 
The reason for the appreciation seems 
to have been merely the shortage in 
raws. Two weeks ago, and again last 
week, we suggested that the trade should 
regard this as the outstanding factor in 
the situation and prepare, although the 
trade had filled up a good deal for the 
possibility of a further advance. Our 
prediction has been borne out. Although 
there was an easier tone last week, the 
fundamental condition of a shortage in 
raws remained. Refiners do not appear 
to have had enough, and it is said that 
raws were heavily held by speculators, 
who, seeing their chance, held on till 
higher levels obtained. The market is 
firm and strong.
Extra Granulated Sugars, Montreal Refined—per 100 lbs.1U0 lb. bags ................................................. 6 T1

20 ib. bags .................................................  6 «I10 lb. bags ..................................................  6 86
2 and 6-lb. cartons ...................................... 7 00Nora Scotia refine-1. VX)-lb. bags ....................... 6 61New Brunswick refined, 100-lb. bags ................. 6 toExtra Ground Sugars—
Barrels ......................................................  7 1160 lb. boxes ................................................  7 3126 lb. boxes ................................................ 7 41Powdered Sugars—
Barrels .......................................................  6 9175 lb. boxes ................................................ 7 31Crystal Diamonds—
Barrels ............».......................................... 7 26100 lb. boxes .............................................  I»
60 lb. boxes ................................................ 7 66
1 11 '**•' *o case) ...................................  8 iJlCartons (53 to case) ....................................  8 91
Crystal Dominoes, cartons ............................ 8 36Paris Lumps—
100 lb. boxes ............................................... 7 *
60 lb. boxes ................................................ 7 6625 lb. boxes ................................................ 7 56

Yellow Sugars—
No. 1 .......................................................................  6 SIBarrels granulated and yellow may be had at 5c per cwt. above bag prices.
TEA.—The Ueylon auction in London 

yesterday showed a firmness to medium 
and fine teas. Commons were a trifle 
firmer. With regard to the latter, we 
view this as a temporary condition only, 
a fluctuation in market price. Common 
teas, .indeed by all signs, should be lower 
than present quotations, because (1) big 
quantities are getting to auction and 
the quality is by no means good. These 
two factors more than balance the in
creased demand for cheaper teas. Rus
sian buving of lower grades is said to 
have let up to a certain extent, too. 
Fine and medium grades, however, are 
firm. Demand is good. With regard to 
Indians, it seems that the Calcutta mar
ket is above the parity of teas afloat.

There is considerable difference in quo
tations. Locally no new condition pre
sents itself. Buying is ordinary and 
sts&dy,

SYRUP AND MOLASSES.—The in
creased freight rates went into effect 
Wednesday, and this is expected to 
affect prices on molasses. Demand in 
this market is, of course, limited; but if 
there is any appreciation in levels we 
shall feel it here. Other syrups are get
ting good, steady trade; there is little 
feature.
Corn Syrup»-

Cases, IS lb. tins, % dot. in case ................... 2 90
Cases, 30 lb. tins, % doe. In esse ................... 2 86

Csne Syrup»—
Barrels, lb., 4%c; % bbls....................................... 0 06
Cases, I lb. tins, 2 do*. In case.........................  3 00

Molsmes—
Fancy, gallen .............................................. 0 00 0 66

DRIED FRUITS.—Following the ex
ample of citron peel, the other two— 
orange and lemon—are each up lc on a 
firm demand and short spot stocks. We 
quote both at 16c to 17c now. The first 
notable arrival of currants is here now. 
It is not heavy, of course, and does not 
affect the whole situation much. There 
is bigger demand than any one arrival 
can take care of. Incidentally, the 
quality of currants in this shipment is 
said to be better than that of last year. 
Peaches are up a cent. They are higher 
at the Coast. On the whole, they have 
been low so far, so that an advance was 
not unexpected entirely. There is a 
good, steady demand. Prunes are strong, 
and there is a firm demand for smaller 
sizes. Raisins are all selling well, and 
the market is firm. Dates are plentiful, 
and demand is even. Prices are moder
ate, and the tone of the market is not 
outstandingly strong. Other lines show 
no change. Christmas buying proceeds 
apace.
Apples, evaporated, per lb. .................
Candied Peel»-

0 08%

0 17
Orange ............................................... 0 17

0 25
Currants*

Fillatre., per lb. ............................ 013
Anal as, choicest, per lb.................. 0 13%
Patras, per lb..................................... 0 14
Vostizzas, choice ............................ 0 17
Cleaned, U cent more.

Date»—
Farda, choicest. 12-lh. boxes ...... 0 10
Fards, choicest, 60-lb. boxes........ ...... 009 0 09%
Package detea ................................. e «
H allow eca ......................................... 0 08

Prune»—
30-4Qe, California, 26-lb. boxes ... ...... 0 13 0 14
40-50», 25-lb. boxes ......................... e mi
60-60», 26-lb. boxe» ......................... e il
66-70», 50-lb. boxes ......................... 0 10%
70-80», 601b. boxe» ......................... 0 10%
80-yb. 50-lh. boxes .......................... 0 09
90-100». 8C-lb. boxes ...................... • 08%

25 lb. boxes. %c more.
Peaches—

Choice. 50 lb. boxes ...................... o or*
* Ik box*, He more.

Rairins—
Valencia ............................................ ......  0 15 0 16
Seeded, fancy, 1 lb. packet* ...... 0 10%
Seeded, choice, 1 lb. packet» — ......  ewx 0 10%
Seeded, choice, 12 os....................... 001
Seedless, 16 os. packets ................ ...... 0 11% 0 12
Seedless. 12 cm. packets ................ 6 10
NUTS.—Shelled almonds are feeling 

the effect of Christmas demand, and are 
un to 44c, which is an advance of 2c. 
There are none too many on spot, and 
the trade is buying heavilv. Shelled 
walnuts, too, are being bought up. Price 
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is rather lower than this time,last .year. 
In in-shell stuff, filberts show unwonted 
firmness, and we have advanced our 
prices i cent, making 15c top price. A 
lot are going at 14c, but some others are 
higher.
In SheU— Per lb.

Almonds, Tarragona ............................  017% 0 18
Brazils, medium, new ........................... 0 15 0 16
Brazils, large, washed, new ..............  0 17 0 18
Chestnuts, peck ....................................... 1 75 2 00
Filberts, Sicily, new ............................ * i4 0 15
Peanuts, Jumbos, roasted ................... C 12% 013%
Peanuts, hand-picked, roasted ............. 0 11 0 11%
Peanuts, fancy, roasted .......................  <i w 0 10
Pecans ...................... ............................  0 17 018
Walnuts, Grenoble .....................t.......... 3 15 0 16
Walnuts, Bordeaux .............................. Oil 0 12
Walnuts, Marbots .................................. 0 13 0 14

Shelled-
Almonds ..................................................... 0 42 0 44
Filberts ..............................................  ..... ..... 0 35
Peanuts ......................................................  011 0 11%
Pecans ....................................................... 066 060
Walnuts ..................................................... 036 038
SPICES.—Almost every line is active 

owing to short supplies, which state of 
affairs is itself due to a lack of steamers 
from the East. Many steamers formerly 
in Eastern waters find they can make 
more money in the Atlantic trade. 
Hence importers can’t get supplies. 
Black pepper is higher and very firm. 
We quote 22c to 26c. Jamaica ginger is 
also up to 25-26c. Cloves advanced six 
shillings in the primary market recently, 
while a similar advance per 100 pounds 
has been registered in cream of tartar. 
The whole list, indeed, is firm, and buy
ing here is very active.

Compound, Pure, 
Spice»— per lb. per lb.

Allspices, ground .............................. —0 10  —0 16
Allspices, whole .................................—................ ,—015
Cassia, whole ......................................—.... 0 21—0 22
Cassia, ground ........................... 0 14—0 16 0 22-0 30
Cinnamon. Batavia ...........................—.... 0 27—0 35
Clove», whole ...............................—.... 0 30—0 38
Clove», ground ............................  0 18—0 22 0 30—0 37
Cream of tartar ......................... 0 48-0 50 0 48—u 52
Curry powder ......................................—.... 0 30—0 35
Ginger, Cochin ........................... 0 16-0 17 0 18-0 22
Ginger, Jamaica, ground ........ 0 16—0 21 0 25—0 32
Ginger, Jamaica, whole ...................—.... 0 28—0 32
Ginger, African, ground................... —___ 0 14—0 18
Mace .....................................................0 90-1 00
Nutmegs, brown, 64s, 52c; 80»,

42c; 100» ..............................................-.......................-0 30
Nutmegs, ground, bulk, 45c; 1

lb. tin» ..............................................—.......................-0 60
Pastry spice .........................................—__ 0 22—0 26
Peppers, black, ground ............. 0 14—0 18 0 22—0 *
Peppers, black, whole ........................—__ 0 21—0 25
Peppers, white, ground ........... 0 19-0 24 0 34—0 36
Peppers, white, whole...................... —.... 0 34—0 36
Pickling spice .................................... —.... 0 16—0 20
Turmeric ...............................................—__ 0 18—0 20
BEANS.—There is no actual advance 

in beans this week, although the price is 
firm, and so far no more supplies are 
apparent to offset the tightness. Blue 
peas are up to $3.25. They are very 
hard to tret, and the quality is poor.
Beans, hand-picked, buahel ......................  4 SO 4 75
Peas, blue, bushel ......................................, 3 00 3#

RICE.—The customary steady busi
ness has again set in. The market tone 
is easier after its firmness last week, 
and business is normal.
Rice-

Rangoon "B," per cwt ................................... 4 00
Rangoon, per cwt ...................................  4 00 4 00
Rangoon, fancy, per cwt................................... 6 00
Patna, fancy ............................................... 0 07% 0 09

Tapioca-
Peart, per lb. .............................................. 0 07 0 07%
Seed, per lb. ........................................ . 0 Of 0 07%

Sago, brown, per lb. ............................................... 0 06%

TORONTO
CANNED GOODS.—Further advances 

in the price of vegetables, particularly 
tomatoes, are talked of. Whether they 
will materialize remains to be seen. The 
demand has eased off some, but toma-
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toes have been fairly cheap for a long 
time, and a big lot is being exported 
right along.

Regarding vegetables, it is interesting 
to notice that all United States prices 
are well up to our own.

Pears are said to be in good demand 
also.

Sockeye salmon is a trifle easier at 
present, but no change in quotations.
Salmon, Sockeye—

1 lb. tails, cases, 4 doz., per doz................ 2 52%
1 lb. flats, cases 4 doz., per doz................ 2 72%
% hats, cases 8 doz.. per doz......................... 1 67%
Five cases or more, 2%c doz. less than above.

Chums, 1-lb. tails .................................................... 0
Pinks, 1-lb. tails ...................................................... 1 20
Cohoes, 1-lb. tails .................................................... 1 45
Red springs, 1-lb# tails .......................................... 2 00
Humpback, %-lb. Uns ............................................. 0 50

1 lb. pad
lb. package

MANITOBA MARKETS
Winnipeg, Dec. 2.—Extraordinary ac

tivity is everywhere reported in the 
wholesale trade. Shipping departments 
are quite frequently at work all night, 
and the rush of orders to be filled shows 
goo.! increase. There has been little 
complaint as to transportation facilities, 
except the usual one at this time at the 
delay at country points in unloading 
cars. It may seem a small matter to 
allow a car to stand for some hours be
fore unloading, but with the pressing 
demand for cars for moving the crop all 
such delays are injurious to the best in
terests of the country.

On December 6 the Board of Railroad 
Commissioners meets here to hear the 
complaint of Western shippers of perish
able freight with respect to the recent 
ruling (since suspended) by the board, 
limiting the liability of railroad com
panies to half the freight charges in 
case of injury by frost, etc., by their 
own negligence.

The shippers' section of the Winnipeg 
Board of Trade has taken the matter up, 
as have many firms and individuals. A 
large number of country dealers is ex
pected here to give evidence before the 
Railway Board.

SUGAR.—A general advance occurred 
in sugar on Tuesday.

tfntmt.
Sugar, Eastern— in sacks.

Standard granulated ...............................................  7 1»
Extra ground or icing, boxe» ............................. 8 W
Extra ground or icing, bbls.................................... 7 8u
Powdered, boxes ........................................................ $ 5
Powdered, bbls............................................................. 7 30
Hard lump < 100-lb. case) ..................................... 7 60
Montreal, yellow, bags .......................................... • 76

Sugar, Western Ontario—
Sacks, per 100 lbs. ................................................... 6 60
Halves. 90 lbs., per c*rt.......................................... 7 86
Bales, 20 lbs., per cwt............................................. 8 00
Powdered, 50s ........................................................... 786
Powdered, 26s ............................................................. 7 90
Icing, barrels ............................................................. 7 86
Icing, 60a ...................................................................  § M
Ont loaf, barrels ....................................................  716
Cut loaf, 50s .............................................................. 8 80
Cut loaf, 28a .......................... .................................. 8*

Sugar, British Columbia-
Extra standard granulated ...................................  7 10
Bar sugar, bbla. ...................................................... T*
Bar sugar, boxes ......................................................  7 80
Icing sugar, bbls......................................................... 7 «
Icing sugar, boxes ................................................... 710
Hip. lumps, 100-lb. cases ...................................... 7 66
H. P. lampe, 26-lhto. boxes ...................................... 8 •»
Yellow, in bag» ........................................................ 8 TO

DRIED FRUITS.—
:::: ÎÏ*

ApHeots, ehotoe. Ws ................................................ • IS*
Carrent.—

Wr.™ SP

t __
Vostissaa, bulk

Dates—
Hallowee, loose, per lb..............................
Hallowee, 1-lb. pkffa. ................................
Fard dates, 12-lb. boxes .........................

Standard, *-lb. boxes ...........................
Choice, 26-lb. boxes ..................................
Choice, 10-lb. boxes ..................................

Raisins, Muscatels—
S crown, loose, 26’s ...........................
3 crown, loose, 50’s ....................................

Raisins, Sultanas—
California». 60’s .........................................

IrU90e*to 100, 26s ..............................................
80 to 90, 25s ..............................................
70 to 80, 25s ..............................................
60 to 70, 25s ..............................................
50 to 60, 26s ..............................................
40 to 50, 25s .........................  .................

Table Layer Figs—
7-crowc, 3-lb. boxes, per lb.....................
6-crown, 10-lb. boxes, per lb. ................
5-crown, 10-lb. boxes, per lb....................
4-crown, 10-Ib. boxes, per lb............. .
3*crown, 10-lb. boxes, per lb. ................
Glove boxes, per doz...................................
Cooking flee, tape, about 5 lbs., lb... 
Cooking figs, choice naturals, 28-lb.

• 10% Strawberries and raspberries, 2'*, case ... « 50
«1 Tomatoes, standard, per uoz., case............ 2 30
0 12 Salmon—

Sockeye, l'a, 4 doz. case ............................... 9 00
• 01 Sockeye. %'s, 8 doz. case .............................. 10 75
• OTi Finks, l's, 1 doz. case ................................... 4 00
1 25 Dried Fruits—

Apples, lb................................................................ 0 11
• 08% Apricots, per lb., 11c; Apples, lb.............. 0 10
0 06% Prunes, 70-80, 25’s, lb........................................ 0 07%
0 06% Currants, per lb. ............................................... 0 12

Raisins, seeded, lb............................................. 0 09
0 06% Peaches, per lb.................................................... 0 06%
0 00 White figs, per lb............................................... 0 06%
812%

007% 
0 06% 
0 09 
0 09% 
0 10% 
0 11%

0 15% 
0 15 
013% 
0 15 
0 12% 
1 00 oor%

o or oor%
DRIED VEGETABLES.—California 

hand-picked beans are up 10c per 
bushel. These are about the only beans 
on the market, and are meeting with 
popular favor, notwithstanding their 
cost. The poor quality of Ontario beans 
will practically put them out of the 
market here. Pot barley is up 15c per 
sack. Other lines steady.
Beans—

California, hand-picked, per bushel .. 
California Lima Beans—

Bag lots ................................................................
Less than bag lots ..........................................

Barley-
Pot, per sack, 96 lbs.........................................
Pearl, pot sack, » lbs. ..................................

Split peas, lack. * lba. ................................
Backs. Vs ...........................................................
Whole peas, bushel ..........................................

0 07% 
0 06%

3 30
4 8u

8165 <8 
I 80

BRITISH COLUMBIA MARKETS
By Wire.

Vancouver, Dec. 2.—Business is brisk. 
All grades of flour are up 20c per bar
rel. Sugar is also up, granulated being 
$7.45, yellow $6.80. Eggs are un
changed. Butter, New Zealand, is at 
40c. Lemons, per box, are at $4 to $4.50, 
and navel oranges $4.50 to $4.75. Cali
fornia dried fruits are strong, and de
liveries slow.
Produce and Provisions—

Butter creamery, per lb. ........................ 0 32 0 36
Butter, New Zealand, lb.................................... 0 40
Cheese, per lb., large, 19%c; twins.............. 0 19%
Cheese, Stilton, lb. .............................................. 0 21%
Eggs, local fresh ..................................... 050 000
Eggs, Vancouver Island .........................  058 010
Lard, 3's, per case ............................................. 8 86
Lard. 5 s, per case .............................................. are
Lard. 10’s, case .................................................... 8 TO
Lard, 20’s, each ................................................... U 30

General-
Almonds, shelled, lb............................................ 0 42%
Beans, Lyton, per lb. ....................................... 0 66%
Cream of tartar, lb............................................... 0 56
Beans. Lytton .................................................... 0 06%
Figs, 12-10 os. pkgs., per box........................... 0 90
Figs, 50-60 os. pkgs., per pkg........................... Î 26
Cocoanut. lb. .......................................... 0 18%
Commeal, bail .................................................... 3 00
Flour, best patents, per bbl........................... I 80
Hooey, Idaho. 26 lba. ....................................... «50
Lemons, box .............................................  4 00 4 50
Potatoes, per too ............... .................... 12 00 17 00
RoHed oats, bail of 80 lbs................................ Î 88
Onions, lb................................................................ 0 01%
Oranges, new nsvel, box ...................... « 50 4 76
Rice. Va. sack ................................................... 110
Sugar, standard gran., per cwt.................... T 40
Sugar, yellow, per cwt. ................................... I »
Walnuts, shelled, lb. ........................................ 0 48
Jams, glass Mrs. das. ....................................... IS
Jems. 4-lb. tin*, doe. ........................................ T 80

Canned Goods—
Apples, gala., 6-case ........................................... l «
Beans, r» ..................................................... t 10
Corn, standard, per 2 doe. cane...................... 118
Peas, standard, per t doe. case.................... t 10
Plums. Lombard. 2's, earn ....................... 1 to
Peaches, 2%'s, case ............................................ 4 00

ALBERTA MARKETS (EDMONTON)
By Wire.

Edmonton, Dec. 2.—Business is extra 
good, with collections fine. Market is 
not changed much, with Christmas or
ders coming in. Raisins have arrived. 
White beans are still advancing. Sugar 
advanced 15c on Tuesday. Lake of the 
Woods Milling Company’s local office 
announce 10c increase in 98-lb. sack of 
flour.

A New York sugar refiner says the 
following about sugar market: “The de
velopment of strong statistical position, 
which we have all along stated would 
exist this fall, has been about as antici
pated, with result that market has been 
gaining strength. On the one hand, the 
remaining supplies of sugar are in 
strong hands, and the number of boats 
available far shipping are limited. On 
the other hand, refiners, jobbers and re
tailers allowed their stocks in Septem
ber and October to be reduced abnorm
ally for that season of year, and result 
has been that they did not have suffi
cient stocks to cover their wants. Being 
compelled to buy, they found the raw 
position in such shape that they have 
not yet been able to secure enough sugar 
at any one price to comfortably cover re
quirements. Naturally steadily advanc
ing values have been the result.”

Packers have advanced prices on corn, 
peas and tomatoes 5c per dozen. Ameri
can packers in many instances are get
ting higher prices for tomatoes than 
Canadian. Europe is buying large quan
tities.

New currants arrived on this market 
during past week, and demand is good, 
with prices firmly maintained. Demand 
for syrup is improving since decline in 
prices. Corn market is firm, with good 
demand. There has been an advance in 
the price of matches of about 10 per 
cent.
Oeoetal—

Beane, Ash croit, lb. .......................................... « Wi
Beene, white nary, per bush........................... 4 »
Bran, too ................. ........................... ................ 18 10

• Coffee, whole masted, Rio ................... « 1* me
Potatoes, per bueh........................................ 0 38 0 46
Rolled oats. Vs. Wb; Va ............................... 1 ID
Rolled oota. bail. UM: Va .............................. 178
Flour, fancy patenta, 18-lb. sack................... 8 08
Flour, weood* ......................................................... *80
Rioa, Siam, per cwt. ........................................... 1»
Shorts, ton ............................................................ 8*80
Buffer, standard gran., per cwt.......... . .... 7 78
Sugar, yellow, per ewt........................................ 7 36
Walnut», shelled, lb. ............................................. 0»

; iF
II05
•
•
• 78 
3 23

_ h »e: kelllee. lb. .............
Butter, cresmerr. per IK .................
Butter, dairy. No. 1. 2Te; No. *........

pk Ne. I ......................
Ren. No. t ..........................
Laid, pure, 3‘s, per case 
Lard, pure, I’e, per cane..
Lard, Vs. per ease .........
Laid. pore. Va, each ....

34
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Canned Good*—
Corn, standard, per two dozen ..................... Î 25
Peas, standard, 2 dozen ....................   2 25
Peas, standard, 2 dozen ................................ 2 20
Plums, Lombard ............................................ 2 25
Peaches ..........     3 56
Strawberries, |l.45; raspberries ................... 4 00
Tomatoes, standard, per 2 doz..................... 2 85
Salmon, nockeye, 4 doz. tails, case, Is — 9 65
Salmon, pinks, case ........................................ 4 14
Cohoes, l’s, $5.80; humpbacks, l’s................ 4 36
Lobster ..................     2 36

Dried Fruit*—
Evaporated apples, 50's ................................ 0 10%
Apricots, 25*s .................................................... 0 12
Peaches, 26's ....................  0 Of
Pears, 25’s ..........................    0 13
Prunes, 90-100, 26>, nnfaced ........................ 0 07

ALBERTA MARKETS (CALGARY)
By Wire.

Calgary, Dec. 2.—Sugar advanced 15c 
on Tuesday, and flour is up 10c. Storage 
eggs are higher at $10. Evaporated 
apples are up to U%c. New navel 
oranges are $4 to $4.75. California toma
toes are $2 a crate. B. C. onions are 
offering at $32 per ton. Celery is at 6c. 
New candied peel arrived Tuesday, and 
stock is almost cleaned up already. No 
currants are here, but they are expected 
next week. Many Christmas lines are 
likely to be late in arriving.
General-

Beans, small white Japan, lb........................ 0 07
Flour, No. 1 patent, 98's ................... 3 00 3 10
Molasses, extra fancy, gal.................«.......... 0 67
Rolled oats, bail .............................................. 2 70
Rolled oats, 80s ................................................. 2 30
ttice, Siam, cwt. .............................................. 4 00
Potatoes, local, per bush.................................. 0 35
Sugar, pure canc, granulated, cwt............... 7 75
Shelled walnuts, finest halves, lb................ 0 40
Shelled walnuts, broken, lb............................ 0 30

Produce and Provisions—
Cheese, new, Ontario, large, per lb............. 0 19%
Butter, creamery, lb......................................... 0 34
Butter, No. 1. dairy, lb................  0 30
Eggs, select storage, case ................................ 10 00
Lard, pure, 3s, per case ................................ 9 80
Lard, pure, 5s, per case ................................ 9 66
Bacon, smoked backs, per lb.......................... 0 21
Bacon, smoked bellies, per lb......................... 0 22*

Canned Good*-
Tomatoee, 3s, standard, case ........................ 2 86
Corn, Is, standard, case ................................ 2 28
Peas, 2e, standard, case ................................. 2 35
Tomatoes, gal*;, case ...................................... I 10
Apples, gals., Ontario, case ........................... 1 75
Strawberries, ti, Ontario, case ..................... 4 10
Raspberries, 2s, Ontario, case ...................... 4 60
Salmon, finest sockeye, tails, 46xls,
Salmon, pink, tails, 48x1s. per case............. 4 60
Lobster. %a. per dot.......................................... 2 66

Dried Fruits—
Currants, lb. ...................................................... 0 13
Evaporated apples. 90s, per lb...................... 0 11%
Peaches, choice, 26s, per lb........................... 0 07%
Apricots, choice. 25*. p«*r lb........................... 0 10
Pears, choice, 26s, per lb................................. 0 14
Prune, W-KW ............................................. e or
Sultans raisins. Cal., *vtra fancy............... 0 16
Valencia raisins, Cal., lb................................. 0 10

Fruits and Vegetables—
Grapefruit, Cal................................................... 6 00
Grapefruit. Florida, case .............................. 6 75
Oranges, navels, case ............................  4 00 4 75
Onions, B.C., ton ........................................... 32 00
Lemons, case .................................................... 5 00
Peaches, crate ......................................... 0 90 1 00
Tomatoes, Cal., crate .................................... 2 00

SASKATCHEWAN MARKETS.
Regina, Sask., Dee. 3.—Christmas 

trade here is making itself felt. All 
wholesalers and retailers report business 
brisk. Markets show little change ex
cept in dairy products. Cheese is higher 
at 1914c and 19%c for twins. Fresh 
eggs are beeoming still scarcer, and 
have advanced 5c a dozen. Guaranteed 
fresh are 45c per dozen. Evaporated 
apples are: 50’s, $10.25; 25's, $10.50, 
and 3’s, .36. The sugar market remains 
firm.
Produce and Provision*—

Butter, creamery, per lb.................................. 0 31
Butter, dairy. No. 1 ...................................... 0 23
Cheese, per lb. ........................................ 0 19% 0 19%
Eggs, new laid .................................................. 0 45
Egg*, fancy, storage ....................................... 0 35
Em. good, storage ....................................... ft 30
Lard. S'a, per case ........................................ I J5
Lard. S'a, per caae .......................................... 9 30

•Lard, 10'e, per case ........................................ 8 30
Lard, 20'a, per case ........................... ........... 12 10

General-
Beans, Ontario, per bushel ........................ 3 10
Coffee, whole roasted, Rio ................ 0 17 0 17%
Cream of tartar, lb. ............................... 0 60 0 88
Coeoanut, lb. .................................... ............... d 19
Commeal, bail ...................... ........................ 2 96
Apricots, per lb. ............................................... 0 12
Flour, 88’e ......................................................... 3 90
Rolled oats. 80'a .............................................. I »
Rice, per cwt. ................................................... 3 b»
Onions, 100 lbs. ............................................... 1 bd
Sugar, standard, gran., per cwt..................... 7 39
Sugar, yellow, per cwt ................................. 6 99
Walnuts, shelled. 41c; almonds ..................... 0 41

Canned Goods—
Applet, gala., case .......................................... 1 65
Beans ................................................................... 2 25
Com, standard, per 2 dozen ......................... ., 2 23
Peas, standard, per 2 dozen ........................... 2 40
Plum*. Lombard .............................................. 2 10
Peaches ................................................................ 3 10
Rasnfoerries. $4.33: Strawberries ................... 4 73
Tomatoes, standard, per cine ...................... 2 00

Salmon—
Sockeye, l's, 4 dozen case ............................... 9 56
Sockeye, %'e ....................................................... 12 36
Cohoes, l's ......................................................... 6 00
Humpbacks, l’s ................................................. 4 80

Fruits and Vegetables—
Apples, Washington, bbL ................................ 1 75
Celery ................................................................... 0 ]f>
Cranberries, per bbl.......................................... 10 50
Lemons ..........................................   6 00
Oranges, Valencias .............................................   5-75
Potatoes, bushel ..................................... 0 rib 0 to

Dried Fruit*-
Cnrrants, per lb................................................... 0 13
Primes, 70-80, 25’s. lb....................................... 0 12
Evaix., apples, 50's, lb., 10%c; 26's,

10%c; 36's........................................................... 0 12

NEW BRUNSWICK MARKETS
By Wire.

St. John, Dec. 3.—Sugar has advanced 
25c per cwt. This came somewhat as a 
surprise to most dealers, and it is hard 
to say how permanent it will be. There 
are few other changes of interest. The 
wheat situation, with Government com- 
mandering supplies, pleased many, be
cause they expect less speculation. T'hey 
do not look for much difference in flour 
prices. Compound lard is higher at 13c 
to 13*40. There is a firmer tone to manv 
lines of canned goods, especially beans, 
following sharp advances, due to scarc
ity of raw material. Opening of the 
winter port seasons, together with the 
quartering of many soldiers, has bright
ened local trade. Business reported satis
factory, and collections a little, above the 
average. River traffic is nearlv ended. 
It is believed farmers are holding hack 
many potatoes, as market here is none 
too plentifully stocked, and strong prices 
are ruling.
Produce and Provisions—

Bacon, breakfast, per lb......................... 0 22
Bacon, roll, per lb............................................
Beef, corned, l’s ................................... 2 90
Pork, American clear, per bbl............  26 00
Butter, dairy, per lb............................... 0 27
Butter, creamery, per lb............................ 0 30
Egg*, new laids ...............................................
Egg*, case, per do*.....................................  0 32
Lard, compound, per lb......................... 0 13
Lard, pure, per lb..................................  0 16
Cheese, new ............................................  018

Flour and Oareala—
Commeal. gnu....................................................
Commeal. ordinary ...........................................
Flour. Manitoba, per bbl...............................
Flour, Ontario ...................................................
Flour, buckwheat, western. 96-lb. bag __
Rolled oat*, per bbl...........................................

Fresh Fruit* and Vegetable.*—
Apple*, bbl.................................................. 3 50
Lemons, Messina, box ............................. ....
Oranges. V*l.. case ................................. 4 00
Potatoes, bbl*. ....................................... 2 25

Sugar-
Standard granulated .............................. 6 TO
United Empire .......................................  6 80
Bright yellow ......................................... 6 50
No. 1 yellow ..........................................  6 30
Plrts huma .......................................................
L—on*. Meealna. box .....................................

Beane, hand-picked, buah.............................. 4 18
Beane, yellow eyes, per buah......................  4 10
Canned pork and beans, par ease............. 188
Molaaara, Barbados*. gaL ........................ • 88
Cream of tartar, per lb., bulk.................. 819
Currant* ..........................................................  o 11
Riot, per cwt. .............................................. 4 45
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COMPETITION IN SELLING FLOUR
(Continued from page 27.)

A more recent practice of mille has 
been, when the market weakened, to cut 
prices—to sell at full prices, and allow 
a rebate. The mills, however, watch 
each other closely for anything like this, 
and there is usually something doing 
when they are caught at it.

One of the worst practices in the flour 
business and one that works a hardship 
on the small middleman, is the making 
of “guaranteed prices.” For instance, 
a mill—this does, not mean every mill— 
sells a dealer ten' ears at a guaranteed 
price. If the market goes down, the 
dealer gets the benefit of the lower price ; 
if it goes up, he gets the benefit just 
the same. That’s no sale at all, and it 
prevents the mill from making any pro
fit.

As far as the big mills are concerned, 
this “filling” method is about the worst 
they have to contend with, and I think 
the practice of making smaller ad
vances and reductions in the price of 
flour will have the effect of doing away 
with this difficulty, if they can only 
agree to it. I know that certain mills 
were opposed to that 10c advance, and 
wanted the price jumped at least 25c 
at one time. Since then an advance of 
15c has been made.

MANY CHRISTMAS LINES SHORT
(Continued from Page 23.)' 

just about the same this year as they 
were last; in fact if anything they are 
lower. We quote 26 to 38c. Last year 
the price was anywhere from 45 to 50c. 
There is a big demand for walnuts right 
along and a good many orders this year 
have shown increase in extent while the 
trade seems to be coming oftener. Prices 
on freshly cracked walnuts are not likely 
to increase, so far as we can tell at this 
writing.

SCARCITY OF ALMONDS.—With 
regard to shelled almonds, they are 
scarce and the primary market is away 
up. There was a boat in Monday last, 
and more are due to arrive. Shelled al
monds are by no means cheap, and the 
shipment has been delayed so that what 
supplies we have are less than what had 
been expected. The trade will do well to 
buy at once as almonds are a line where 
they really cannot afford to wait. No one 
knows what the market will do. The 
acute scarcity will naturally infer higher 
prices, and the market is a firm one.

CALIFORNIA FIGS. — These are 
here. They are taking the place of 
Smyrnas. There are some shipments still 
to come and the price will be governed 
by the quantity brought in. This is • 
good line and the public last year were 
buying more figs than at previous Christ
mas times. The retailer will do well te 
get in a judicious stock.



FRUIT AND VEGETABLES

Good Demand for Navel Oranges
These Get Best Call of Any—Potatoes Go Higher Again—Celery Advanced; Local Stuff Small

in Size—Mandarins and Tangerines in From Florida.

MONTREAL
FRUIT.—Spys are still scarce, and 

there are only a few houses handling 
them. The price asked for No. l’s ranges 
around $6.50, and as high as $7 is asked. 
Winter apples are bringing $4.50, and 
for Fameuse and McIntosh Reds grocers 
are paying $6. Lemons remain in about 
the same situation, while navel oranges 
are quoted at $6, late Valencias at $5.50, 
and Jamaicas at $3.50. At these prices 
the demand is slow, the best demand 
being for navels. There are no more 
grapes in baskets, but in kegs; red ones, 
$5; green ones, $7. Tokays are still 
bringing $2.75 per box. There is nothing 
new in the fruit line, the main demand 
being for apples.
*®SSeeu«e, No. l'« ................................................. 6 00

Wealthy, No. l's ................................................. 4 60
Calvert ...........................................................................360
Mdntoeh Reds .................................................... 5 60
Stark» ..................................................................... 4 00
Spys ................................................................ 650 700
Ben Davis ........................................ ..................... 3 76
Russets ................................................................ 4 60
Greenings ................................................................ 6 20
Baldwins ................................................................ 6 00

Bananas, bunches ............................................ 2 00 2 26
Cranberries, Cape Cod, bbl..................................... 9 00
Cranberries, Nova Scotia, bbl.................... ............ T 00
Grapefruit, 46-64-64-80-96 ................................ 3 50 4 60
Grape», Tokay, crate. 4 basket» ......................... 2 75
Grapes, Emperor, bbl.................................................. 6 09
Grapes, Malaga, heavy weight, bbl....................... 7 00
Lemon»—

VerdeUie ........................................................  3 00 S 2$
Malaga, 420 size .................................................... 4 00
Measina, 300 size, box ......................................... 3 50

"vïlmdM. CeL. l»te 126-2» ........................... SM
Navels ....................................................................... 6 »
Jamaica. 196-2IB-216 ............................................. 3 W
Porto Rico, 126-110-280-2» ................................. 3»

Pineapples, l« 3l and 30-26 ...................................... 3 »
Pears. bbL ..................................................................... 4 00

VEGETABLES.—Potatoes have made 
a further jump, the price for New 
Brunswicks being up to $1.50 per sack, 
and Montreals to $1.15. New Bruns- 
wicks are selling well even at that price, 
as they run into bigger sizes. For 
restaurants, the demand is for big pota
toes. Prices are even expected to go 
higher than this. Hothouse tomatoes 
are still quoted 30-35c, probably higher 
for Bostons, as they are quoted at 25c 
there. After paying duty, etc., the coat 
would probably reach 40c. Boston head 
lettuce remains at the old price, but 
Boston curly lettuce is up to $2 for 
4 doz. Cabbages are still plentiful. New 
York' «rates of celery have been ad
vanced to $5. The price of celery in 
New York is usually advanced about the

time it is getting scarce on this side, and 
Montreal celery is about done. There 
are plenty of leeks being offered at 10c 
per bunch. Green peppers are up to 
75c per basket, as they are costing 45c 
in Boston. Spinach is becoming scarce, 
and the price has doubled—$1 per box. 
Squash is getting scarce, and is a dollar 
per doz.—no more at 50c. There is not 
an abundance of pumpkins, but there is 
enough.
Artichoke», bag —..................................................... 1 ®
Beets, bag .................................................................... 0 60
Beane, wax, N.Y.. per basket ............................... 4 BO
Beans, green, N.Y., per basket ......................... 4 80
Brunei sprout», qt. ...................................... 0 12% 016
Cabbage, Montreal, per doe........................... 025 036
Cabbage, red loe. .................................................... 0 40
Carrots, bag .............................................................. 0 60
Cauliflowr* Canadian, doz............................  100 160
Celery, Montreal, doz........................................ 060 075
Celery, N.Y., crate ..................................................... 5 00
Celery roots, doz........................................................... 0 80
Cucumbers, fancy, Boston, doz................................ 1 60
Egg plant. N.Y., doz.................................................. 1 75
Leeks, bunch ................................................................ 0 10
Head lettuce, Boston, box .................................... 1 00
Curly lettuce, box ....................................................... 2 00
Mint, doe......................................................................... 0 30
Oaten»—

Montreal, T5 lbs., hag ........................................ 1 75
Spanish, crate ...................................................... 6 60

Parsnips, bag .......  .................................................... 0 60
Paisley, Canadian, dos. hunches .............. i*
Peppers, basket ........................................................... 0 75
Potatoo*-

Montreel, 80 lbs., bag ....................................... 1 15
New Brunswick, 80 lbs., bag ......................... 1 60
Sweet, hamper .................................................... 1 75

Spinach, Canadian, box .......................................... 1 00
Turnips, bag ....................................................... 050 100
Tomatoes, hothouse, lb..................................... 0 30 «36
Pumpkins, doz................................................................ 1 06
Squash, doe. .......................................................  0 60 1 00
Watercress, Canadian, doz. .................................... 0 30

TORONTO
FRUITS.—Spys show a firming-up 

tendency, and we have widened our 
range, top price of which is now $5.50. 
There is a big call. Florida grapefruit 
is in now, taking the place of Jamaica 
in competition with supplies from Porto 
Rico. It is very much in demand. We 
quote a price of $4 to $4.25, which is 
slightly less than Jamaica fruit was. 
Supplies are coming in fairly freely. 
Tokay grapes are done. Emperors are 
getting good business at unchanged 
levels. Florida oranges take the place 
of Jamaicas and sell at $3 to $3.25. 
Lemons are unchanged. Demand is just 
average. Pomegranates secure fairly 
good business at a price of $3.75 to $4. 
B. C. apples at $2.25 to $2.50 are in fair 
demand. Their cheapness is a recom
mendation. Navel oranges are selling 
now for $4 to $4.75, whieh is fairly high.

They will come down as supplies in
crease, though. A first lot of Tangerines 
and Mandarins came in Monday from 
Florida, and sold at $3 a strap.
Apple., new. bbl......................................... I » IX
Apple», snow, bbl........................................  3 00 • 0C
Apples, Spys, bbl............................ ............  4 00 6 60
Apples, Baldwins, bbl................................. 3 00 4 10
Apples, Greenings, bbl............................... 3 00 4 00
Apples, Russets, bbl. ............................... 3 00 4 60
Apples, 11-qu basket .................................  0 1» 0 »
Apples. B.C., bbl........................................  2 26 1 1C
Bananas, per bundfi .................................  160 100
Citron, doaen ...... ................................................ 0 40
Cranberries, bbl............................................ 7 00 1 36
Grapefruit—

Florida, case ................. ................... 4 00 4 25
Porto Rico, dise .................................. 325 360

Grapes, Malaga, keg ................................  100 III
Grapes, Emperor, keg ...............................  2 76 3 00
Orange»—

California. Valencia» ...........................  4 00 4 80
Florida, case ......................................... 300 1»
Navels .................................................... 400 4T6

Lemons, new, Calif., box ........................ 325 360
Lemons new, Messina, box ................. . 3 60 3 76
Umm. per 100 ............................................ .... 1II

^Canadian, 11 Qt basket ....................  0# 0 60
Pineapple», Porto Rico ............................ 3 60 4 00
Pommegranetes, case ........................... 3 75 4 00

VEGETABLES.—The feature of this 
market again ia the advance in potatoes. 
Delawares are now selling as high as 
$1.60, though smaller sizes go for $1.50; 
while Ontarios are worth $1.40. British 
Columbias this week are worth about 
$1.50 per 100 lbs. Cauliflower is a fav
orite buy just now at $1 to $2 a dozen, 
according to size. Lettuce in hampers 
fetches around $4.25. Hothouse toma
toes are worth about 18s to 25c. Celery 
shows a firming up, and we quote B. C. 
stuff per case at $4.50 or higher. Sprouts 
are not getting much trade. Business is 
fairly good; better than last year at 
this time, it is said. A car of egg plant 
came in yesterday and sold at 20c and 
25c each. Local celery seems to be on 
the small side, and is not fetching 
much money.
Artichoke. U-qt. basket ............. ......... 0 26 0*

Olhfew. M. do. ................................... «» •*
Cauliflower, do. ....................................... 10* *«*
Carrot. new, lee ...................................... «■ «1*
Oder. dm. ................................................ *1» •*
Calm. B.C.. cue .............  .....................  «0* 4 26
CU<HoSômê. do. ....................................  If* I»

‘’"ST 1WK lock ................................... 1 * 1 »
Spanish, large case ............................. 4» BOO

Lettuce, Beet on, hamper .......................... 4 * I SO
Mmftreon», Imported • qt........................  t W JO
Potatoes, Ontario, new. bag ....................  1 » 14»
Potatoes, N.B., Delaware» ....................... 1 90 1 09
Potato»». B.C.. HA-lb. ...................................... 1»
Potatoes, sweet, kiln-dried, hamper..........  1 « 1 45
Paventpe. bag ............................................. 919 9»
ftproeta, qt...................................................  9 10 0 IS
Tnmstoes, hothouse, lb. ................. ........ e i9 Oil

(Continued on page 39.)



Cod Fish and Soles Higher

FISH AND OYSTERS

Frozen Fish Now Has Bulk of Trade—Inclement Weather on Lake and Ocean is the Reason— 
Bluefish Firm and High—Steady Demand for Oysters—Cooler Weather Will Help

MONTREAL
FISH.—The movement of pickled, 

prepared and salted fish is not abating 
by any means, and it is apparent the 
country was pretty, well sold out of. 
these lines. The continued mild weather 
up to beginning of this week has affect
ed the frozen fish market, and only small 
quantities have been distributed so far 
Now they should move better. Fresh fish 
from the East continues scarce; still, 
moderate sized supplies are expected 
this week, and will easily find sales. 
This being the first week of Advent, a 
large turnover is expected, but it is 
feared there might be disappointment on 
account of the unfavorable weather. 
Good arrivals of fresh halibut are ex
pected again this week, and probabilities 
are for more the week after next; it is 
expected by -the trade that this will 
close the season for fresh halibut in this 
market, after which only frozen will be 
available. Stocks of frozen halibut are 
pretty large, and the fact that the sea
son will be shortened will affect prices. 
For bulk and shell oysters the demand is 
steady, and prices about same. Mild 
weather has helped the supply, but the 
demand has been better than exoected 
right along, so that prices have kept nor
mal. With the approach of the holiday 
season, the trade is looking forward to 
quite a large turnover.

TORONTO
FISH AND OYSTERS.—Bad weather 

becoming pretty general on both lakes 
and ocean means that the supply of 
fresh fish has practically gone right off. 
No trout or fresh whiteflsh are coming 
now, while for haddock and cod too we 
must depend chiefly on frozen stocks. 
Frozen fish is swinging into its stride 
again. Frozen lake trout is coming along 
to a certain extent. Western halibut, 
also a frozen line, is getting big trade 
and we quote a price of 10 to 15 cents. 
Soles are firm and none too plentiful. 
Price in this market has adx'anced some 
and our figure is now nearer 10 than 6 
or 7 cents. Steak codfish is in like con
dition, having moved up a couple of 
cents to 10 cents. Bluefish, selling only

in limited quantities, is worth around 
20 cents.

All lines of smoked and pickled fish 
are getting fair trade. Haddies and cis
coes are much in demand at levels which 
obtained last week. There is a good 
steady demand for oysters—standards 
at $1.75 are the best. Selects are fetch
ing $2.25 right along. There are com
paratively few clams here; large-shell 
stuff from New York is getting a good 
demand. Generally trade is good.

SMOKED FISH.

.10 .12

.08
1.30 1.80
1.10 .»
1.00 1.00
1.20 1.26
.14 .16
.16 .16

1.40 1.50
1.26 1.60

.30 .1S-.1T
.10 .10

Montreal
Haddiee, per lb., new cured....... . .07*4.08
Raddle*. 16-lb. and 30-lb. boxes, lb. .07*-.08
Raddle*, fillets, per lb. ......................
Raddles, Nlobe. boneless, per lb....
Herring, Ciscoes, baskets ...................
St. John bloaters. 100 in box ............
8L John blow ten. per box.................
Yarmouth bloaters. 6» in a box ....
Smoked herrings, large, box ............
Smoked herrings, medium, box ....
Smoked boneless herrings, 10-lb. box 
Kippered herrings, selected, 80 in box
8ronked salmon, per lb. .....................
Smoked halibut .....................................

FROZEN FISH—SEA FISH. 
Salmon— Montreal

Gasps. large, per lb. ..................  .13
Red. steel heads, per lb. ............ .13
Red. sockeyee, per lb.................... .12
Red Cnhoee, dressed, lb................ .10
Red Cohoes or stlrcrs. per lb.. .08-. Of*
Pale quail*. dressed, per lb...........07*-.08

Halibut, white western, large and
medium, per lb. ...........................................10-.11

Halibut, eastern, chicken, per lb.... .10
Mackerel, bloater, per lb............................08*-.08
Haddock, medium and large, lb...........04*4-,06
Market codfish, per lb..........................
Steak codfish, per lb...................................06-.06*4
Canadian soles, per lb. ................... .06
Blue fish, per lb. .............. ................ .16-. 16
Smeita ..................................................................... 10
Smelts, extras ......................................... ....
Herrings, per 100 count ...................... 2.50
Round pike ............................................ .86
Grass pike ............................................. .0714
Swordfish, lb............................................ .10

DRIED AND PREPARED FISH.
Dried Haddock .................................................. 8 80
Dried codfish, medium end small. 100 lbs. 7 00
Dried hake, medium and large. 100 !b....
Dried pollock, medium and Innre. 100 lb. 
Dressed or skinless codfish. 1D0-Ib. case.. 
Bonele*s codfish, Mb. block-. 2f*-lb bxs..

per lb ..................................................
“ * “ * 2-lh. Mock*. 7Mb bxs.,

.................................... aor
. strips, 20-lb boxes............ 0 U

Bonelee* codfish, hi ?-lb and S-lb boxe*. o tg

Toronto 
.08 
6-.10

Boneless codfish, 
per Ib 

Boneless codfish.

600 
* on 
6 50

»0|

box
Boneless codfish, in 7-lb and 3-lb boxes 0 15

.11
.11.12

.12.10*

.12

.10-.12
.12
.12

.10

.10

.20

.1?

.20
3.00

6 00 
T 60 
6 00 
$00 
800

• 13
ear
012* 1* 
1 88 
0 15

BULK OYSTERS. CLAMS. ETC.
Standard, solid meets, gal .........................  1 76 17*
Standard, bulk, gal............................................  1 50 1 75
Selects, per gal., solid meat ............   2 00 2 25
Beet clama, hnn. gallon ................................ l 18 ....
Beet scollops, imp. gallon ........................... 2 26 2*
Beet prawns. Imp. gallon .........................  126 ....
Rest shrimps, imp. gallon ........................... 160
Sealed, beet standards, pt can*, each.... *40 8 88
Sealed, beet select, quart can*, each....... 8» 0 78

CLAMS. MUSSELS AND FISH,
CRUSTACEANS. ETC.

Cape Cod shell oyster*, per lb. ................. 8 88 1 18
Canadian cultivated oysters, bbl...................1* m 18 88
name, per hM..................................................... r m 6 «8
Mslpeqnee, bbl.................................................... 8 on 8 08
Live lobsters, medium and lare», lb..........  8 36 0 86
Little neefa. per 14» .....................................  1» 1»

FRESH SEA FISH.
Montreal Toronto

HaWmt ................................................. H -13 It -U
Heddoek. fancy, exprme, B. ........1—6* •

37

Mackerel, medium. each ............
Steek, cod, fancy. express, lb...... Mt-I •
Herrings, each .... 3
Flounders ............. 8
Flounders, New York .................... 12
Salmon, Western . .15-16 18 -20
Salmon, Eastern .

FRESH LAKE FISH.
............... 010

Pike, lb ................. (1 (Tt
Per», lb.................. 0 07
Sucker*, lb .......... 008
Whiteflsh, lb........... ................  012 0 14
Herrings, per 100 ............ 3 no 3 no
Lake trout ............... ................  0 10 0 12
Dressed bullheads ........  0 12
Eel*, lb ................. ............... n ns a re
Don ........................ 0 13

FROZEN LAKE AND RIVER.
Whiteflah, large, per lb................................ OO-.OB* .08-.10
Whiteflsh. small tullbeea ...................... 07-.07* .06
Lake trout, large and medium, lb.. .10 .10
Dore, dree sor mind, lb............ ................06*-.08 .08-,13
Pike, dressed and headless, lb...............***-.07 .07
Pike, round, per lb..................................... 06*-.fl6 .06-.07

PICKLED FISH.
Salmon, Labrador, tierces. 300 lbs............. 20 00 ....
Salmon, Labrador, bbl*.. 200 lb*...............  14 00 ....
Salmon, Labrador, half bbl*.. ion lb* .. 7 00
Salmon, B.C., bbls...........................................  12 00 14 00
#tea trout, Baffin's Bar. bbl*.. 200 lb*.. 12 on
Sea trout. Labrador, bbl*.. 200 lb*.......... 12 00 —
flea trout. Labrador, half bbl*.. 200 lb*.. * *0 6 50
Mackerel. NA. bbls., 200 lbs..........................I8 60
Mackerel, N.S., half bbls.. 100 lbs.......... 8 00
Mackerel, N.9.. pails. 20 lbs.........................  200 200
Herrings, labrador, bbl*. ............................  6 00 F 25
Herrings. Labrador, half bbls. ............. 3 26 3 Rn
Lake trout. 100-lb. kegs ................................ 6 on 6 on
Quebec sardines, bbl*. ...................................  6 00 —
Quebec sardines, half bbls. .......................  3 80 —
Tongues and sound, per lb. ..........  n 07* —
flcotch herring*, imported, half bbl*......... 8 00 —
Holland herring*, tm'td milker*, bf bbl* * S'
Rolland herrings, im'td milkers, kegs.... 1 10 86-180
Holland herrings, mixed, half bbls............ 8 80 ....
Holland herrings, mixed, kegs ................... 1 06 70-0 *
Lochfyne herrings, box ...................................  1 88 ....
Turbot. hM......................................................... 17 0»
Green cod, No. 1, bbl...................................... 8 00 10 on
Green cod, No. 2, bbls....................................  7 80 I 60

WINNIPEG
FISH AND POrLTRY.—Thanksgiv- 

insr in Ihe United States last week was 
cause for a little more life in poultry 
circles. There is a good restaurant 
trade in turkevs and chickens. Oysters 
are in good demand, and there is a nor
mal business doing in all lines of fresh
and salt fish usually handled here. Mild 
weather has put a damper on the 
itinerant pedlars of coarse lake fish.

Fresh salmon
Freeh halibut

flteek cod, pound
Lake Win ni whiteflsh
Flnnin
Ktnpere. per box
Lake trout, per lb.
Bloaters, per box
flalt mackerel, 20-lb. kit

Ovstem, genou
Oysfars, 3-gsllon ffn*
Oysters

Poultry-
Live-

0 nr*

0 06*

Fwrt ..................................
Chickens V.V.V/.V..V. V.V.".
Turkeys ...............................................

Duckling*
Geeee



PRODUCE AND PROVISIONS

Pork Products Firm and Higher
Lard, Backs and Bacon All Advance—No Change in Butter—Cheese Prices Up Once More—-

Weakness in American Egg Market

MONTREAL
PROVISIONS.—The demand for pork 

products is good. On live hogs the mar
ket is steady, and prices are the same as 
a week ago. There is no change in lard.
H am*-

Small, per lb............................................................... 0 *>
Medium, per lb.......................................................... 0 19
Large, per lb................................................................ 0 18

Back»—
Plain, bone in ............................................................. 0 24
Boneless ....................................................................... 0 29
Peameal ................................................................... 0 29

Bacon-
Breakfast, per lb..........................  0 23
Roll .......................................................................... 0 17
Shoulders, bone in ................................  0 15
Sholders, boneless ................................................ 0 16

Cooked Meat»—
Hams, boiled, per lb........................................... 0 28
Hams, roast, per lb............................................ 0 31
Shoulders, boiled ................................................. 0 25
Shoulders, roasted ............................................... 0 28

Dry Salt Meats—
Long clear bacon, 50-70 lbs. ......................... 0 16%
Long clear bacon, 80-100 lbs. ...........:............... 0 14%
Flanks, bone in, not smoked ......................... 0 1E%

Barrelled Pork— Per bbl.
Heavy short cut mess .......................................... 27 00
Heavy short cut clear .......................................... 27 60
Clear fat backs ......................................................... 28 00
Clear pork ................................................................... 28 00

Lard, Pure—
Tierces, 360 lba. net............................................ 0 14%
Tubs, 60 lba. net .................................................. 0 15%
Bxes, 60 lba., net ................................................. 0 14%
Pails, wood, 30 lbs. gross .................................. 0 15
Pails, tin, 20 lbs., gross .................................. 0 15
Cases, 10 lbs., tins, 60 in case ...................... 0 15%
Cases, 3 and 5-lb, tins, 60 in case.................. 0 16%
Bricks. 1 lb.. each .............................................. 9 17

Lard, Compound-
Tierces, 375 lbs., net .......................................... 0 11%
Tubs. 60 lbs., net ............................................... 0 12
Boxes, 60 lbs., net ............................................. 0 11%
Pails, wood. 20 lbs. net ........................... 0 12%
Pails, tin, 20 lbs. net ..................................... 0 12%
Cases, 10-lb. tins, 60 in case ......................... 0 13%
Cases, 3 and 6-lb. tins. 60 in case................... 3 13
Bricks, 1 lb., each ............................................ 0 14

Hog»—
Dressed, abattoir killed ..............................  13 00 is 3
BUTTER.—There are no changes in 

quotations. Deliveries of fresh large 
roll butter are good, and offerings in 
this line will come more freely when the 
butter factories close, thus allowing 
farmers to do some business.
Butter—

Finest creamery .................................................. 0 34
Dairy prints ........  0 28
Dairy, solid* ......................................................... 9 27
Separator prints ................................................... 0 *
Bakers .....................................................   9 23

CHEESE.—The market is firmer this 
week than for any week this year. This 
is due in large measure to fact that 
many local houses are buüy putting up 
war orders, and it is reported that the 
British Government is again buying 
largely here, and has bought a large por
tion of the New Zealand make. Thus it 
looks as if there will be an extra good 
demand for cheese. Prices on cable are 
netting 18c for finest goods.
Oiwi

Old uki .............................................................. «■
Stotop ...................................................................... e »
Now mk. .................................................  • » • ISM

EGGS.—The situation is not very dif
ferent from that of a week ago. The de
mand for export is fairly good, and 
some sales have been made at prices a 
shade better than local.
Egg», case Iota-

New laid, stamped
Selects ........................
No. 1’s ......................
No. r* .............

0 60 
6 S3 
9 30 
0 28

POULTRY. — Deliveries have been 
fairly large, but reports from country 
farmers are to the effect that they have 
been holding hack their supplies until 
the arrival of colder weather. Thus dur
ing the next two weeks heavy deliveries 
are anticipated. There is plenty of small 
and poorly-dressed poultry on market, 
and buyers should find out prices on 
these four to five cents per lb. Quota
tions on geese have been raised to 14". 
It looks as if prices miirht be a little 
lower next week on most lines. Business 
is not at all brisk.
Poultry—

Fror.cn stock—
Fowl, small ................................................... «12 9 13
Ducks ............................................................. 614 8 17
Ores# ..................................................... a It 9 is
Pigeons, pair .............................................  0 26 030

Fresh stock—
Turkeys .......................................................... 0 21 OH
Fowl. Urge ................................................... 0 17 011
Fowl, small ................................................. 0 10 0 12
Roasting chicken, milkfed, 4 lba. or over 0 81 0 23
Roasting chicken. ordinary ................... 0 18 0 86
Spring broilers dressed, pair .............. 076 100
Squabs, Canadian. pair .................................... 0 00
Squabs, Philadelphia, pair ............................... 8 19

Live stock-
Fowl. 6 lbs. and over ............................. on #18
Fowl, small ................................................. 0 10 0 12
Turkeys .......................................................... 0 IT 0 18
Ducks ........................................................................ • 18
Geese ............................................................. 0 14 014
Chicken ............. .......................................... 0 13 114

HONEY.—There is considerable quan
tity in the hands of country dealers, for 
which they are asking fairly high prices. 
Wholesalers are not disposed to pay the 
high prices.
Honey-

Buckwheat, tins .................
Strained dover, 00-lb. tine — 
Strained clover, In W-lb. tins 
Strained dover. in 5-R>. tins ..
Comb honey, No. 1, doa.............
Comb honey. No. 2, doe. ..........

OOT 
0 10% 
o 11 
0 11% 
300 
2 40

Receipts in Montreal

Wevk ending Nov. 27. 191»
Week ending Nov. 3. 1814____  5.273

Butter, Cheese, Egg*.
Boxes Boxes Case*

4.382 27,133 • ,«0T
V 12,61 15.31

TORONTO
PROVISIONS.—Pork and pork pro

ducts show appreciation this week and 
most lines are • trifle higher. All bacon 
and backs are up about a cent. Long 
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clear bacon is considerably higher and we 
quote 15%c and 16c, the former for ton 
lots, the latter for small. Dry-salted flat 
backs can be had for 13%-14c. Dressed 
hogs are worth $14 to $14.25. All lard 
prices once more advance. The pro
vision list is very firm this week.
U*Ught, per lb. .............................................  0 17V4 0 1*

Medium, per lb................................................. 0 17 0 17%
Large, per lb. ............................................ 014% • 16

Back»—
Plain, per lb...............................  0 25 0 28
Boneless, per lh................................................ 0 27 0 28
Pea meal, per lb................ .......................... 0 27 0 28

Breakfast, per lb. ..................................... V 21 0 24
Roll, per lb........................................................... 0 16 0 16

Shoulders, per lb. ...................................... 0 15 0 16
Pickled meais—lv It*** tluu. »u.. .

Dry Salt Meat»-
Long clear bacon, ton lots ............................... u 16%
Long clear bacon, «nail lota ............................ 0 16
Flat backs, lb................................................ 0 13% 0 14

Cookfd Meat»- A
Hams, boiled, per lb. ................................ 0 26 0 27
Hams, roast, per lb. ..........   0 26 0 27
Shoulders, boiled, pet lb. ......................  0 II 0 16
Shoulders, roast, per lb. ...................... 0 84 0 2»

Barrelled Pork—
Heavy me* pork, per bbl.........................  26 00 II 00
Blurt cut, per bbL ................................  * 86

Lard. Pure—
Tierces. 400 lba., per lb. ........................ • 131 •
Tuba. 60 It*. ...................................  0 13% 0 14
Pails .............................   0 14 0 14%
Tins, 3 and 6 lba.. per lb........................ 0 14 0 14%
Bricks, 1 lb., per lb.................................. 0 14% 0 14%

Laid, Compound— „
Tierces. 400 lbs., per lb.............................. 0 18 0 11%
Tubs, SO lba., per lb.................................. 0 12% 0 12%
Pails, 80 Ibe„ per lb................................. 0 12% 0U

Dressed, abattoir killed ..........................14 00 14 26

BUTTER.—This is n quiet market and 
shows little change. Demand is steady 
and fairly good. If anythin?, creamery 
is slightly firmer, and we quote 33c to 
34c, which tightens the range a trifle.
Butter-

Creamery prints, freeh made ............... 0 33 0 34
Dairy prints, choice, lb............................. 0 29 0 31
Dairy prints, lb...............    9 # 0 3R
Bakers' ........................................................... I2Î 0 »

CHEESE.—Once more we quote an ad
vance in cheese prices. This makes larsre 
new worth 18 to 18%c and twins I814 
to 18%c. “As long as the powers that 
be decide that the soldiers want 
cheese.” said one man on the street 
this morning, “we shall see an increase, 
a fractional increase, in cheese levels 
almost every week.”

EGGS.—The American market contin
ues weak and nothing but the amount of 
exporting going on holds np our levels in 
Canada. New-laid market is a trifle 
higher. We now quote 48 to 50c. The 
market is more or less without fea
ture.
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"Çëw laids, apeciala, is cartons .......... U *6 6 JO
Bitra* ........................................................... «8 0*
No. I, storage .............................................. 0 30 OU
No. t, storage .............................................. I> t *

POULTRY. — Again no change in 
prices has occurred. It is between sea
sons. Christmas business has not yet 
commenced and though birds are coming 
in freely enough, there is no exorbitant 
demand.
Poultry— Lira. Dreaaed.

Old fowl, pound ........................ 6 08-0 1» « 13-0 16
Spring brouan ........................... 0 16-0 16 0 11-0 »
Old turkeys .................................. 0 11-0 13 0 15-0 M
Ducklings ....................................... 0 06-0 10 0 1T-0 16
Turkeys ..........................................  0 15-0 16 0 21-0 B
Chickens ......................................... 0 10-0 12 0 16-0 18

barrelled Pork-
11 ear y pork, per bbt. ........................................ MM

Laid—
Times ...................................................................... 0 13*
Pails ......................................................................... 1ST
Cases. 6a ............... -......................................... in
Cam, 3a ................  ............................................ I*
BUTTER.—

Butter—
Creamery ...................................................... 0 S2 0 Si
Beet dairy ....................................................  0 26 0»
Coo sing ...................................................... 0 12 0 lo
EGOS.—

*No. 1 storage ........................................... 0 26 028
Straight receipts ....................................  0 30 0 36
CHEESE.—

Cheese—
New. large ............................................ ........... 0 18
New, twins ................... ................................... 0 16-*

WINNIPEG
PRODUCE AND PROVISIONS.— 

Against many expectations live hogs are 
strong and advancing in price. The 
run continues very light for this season 
of the year, and it is just possible there 
are far less hogs available for shipment 
than supposed. Under present prices 
for live, an advance in hams, bacon and 
lard seems inevitable. Eggs are firm, 
also butter and cheese. Old Ontario 
cheese is scarce, and choice samples 
worth fancy prices.
nought, per lb. ........................................................ 6 II

Medina». per lb. ................................................... I If
Large, per lb. ............................................ I 14 III
Becks, dear, per lb. ......................................... IB

B*TSa*kfBat, pw lb. .................................... I IT IB
Shoulders, par lb. .....................................  I 13 113

Dry Sell Meat*—
Long dear bacon, light .................................... III

Cooked Meets—
Herne, boiled, per lb. ............................. 0B I IT
Shoulders, boiled, par lb. ......................  IB IB

FRUIT AND VEGETABLES
(Continued from page 36.)

WINNIPEG
FRUITS AND VEGETABLES.— 

First shipments of navel oranges are ex
pected the end of the week. The Cali
fornia orange crop is said to be of more 
than average quality and quantity. 
Potatoes are firm and likely to be 
scarce and dear, with large quantities 
imported. Country trade in fruits is 
much above expectations.
Fresh Fruits-

Ontario apples, bbls......................... ;— 5 00 7 00
B.C. box apples. No. is ..................... 2 25 2 40
B.C. box apples, No. 2s .................  2 10. ....
Washington box apples .......................... 1 50 —
Valencia oranges, cases ........................ 5 00 6 00
California lemons ........................... .................. 5 50
Bananas, bunches .................................  2 50 3 50
Cape Cod cranberries, bbl.............................. 10 60
Jersey cranberries, bbl....................................... 11 00
Washington pears ........................................... 3 00
Danjou pears .................................................... 3 60
Malaga grapes, kegs .............................. 7 60 10 00
Valencia onions, cases .............. ................... 6 60

Sack onions, 100 lbs.......................................... 2 06
Red Globe onions, lb....................................... 0 Oftfc
Head lettuce, doe. ........................................... 100
B.C. celery, lb. .............. ........................ 0 06 0 09
California tomatoes, 30 lbs............................... 2 50
VEGETABLES.—
Cabbage, per lb. ................... ............................ 0 01
Peppers, per basket ........................................ 0 75
Mushrooms .......................................................... 0 00
Carrots, per lb. ................................................. 0 01
Turnips, bushel ................................................. 0 46

Manitoba potatoes, local loads ................. 0 66 0 70
Manitoba potatoes, sacked, carloads................. 0 63

Cucumbers, per dozen .................................... 2 00
Garlic, per lb...................................................... 0 25
Squash, per lb..................................................... 0 04
Turnips, bushel ............................................... 0 45
Pumpkins, per lb. ............................................ 0 04

- —

THE POWER OP FOOD
(Continued from page 26.) 

the conflict. Germany holds Belgium, 
part of France and part of Russia, and 
has the road to Egypt and India free.

“What does all this proveT That we 
are not fighting to protect our frontier, 
but to add to our territory. We appeal 
to the party leaders to undertake an 
open and frank campaign against all 
sorts of annexation plans.’’

The Lethbridge, Alta., Herald says: 
“The Canadian Grocer uses a full page 
in a November issue to compliment 
George Kerr & Co., of this city, on an 
exceedingly attractive window shown 
during the Christmas season last year. 
The article is accompanied with a large 
illustration showing this fine Christmas 
window.”

Finest Black Teas 
CEYLONS and INDIANS

The grocer who specializes on bulk teas is 
building a tea trade which cannot be taken 
irom him and at the same time making a 
better profit.
Associate your name with expert tea blend
ing and better quality by selecting your stock 
tor cup quality alone.

tVere at your service with the season’s 
new stock.

Kearney Bros., Limited
WHOLESALE TEA AND COFFEE MERCHANTS

33 St. Peter St. Montreal



FLOUR AND CEREALS

Government’s Wheat Move Little Felt
Action Not Likely to Affect Flour Very Much—llolled Oats Strong — Export Call for Flour 

Continues—Flour Market Firm—Shorts Easier and Middlings Firmer.

MONTREAL
FLOUR.—The action of the Dominion 

Government in commandeering all wheat 
of No. 1, No. 2, and No. 3 grades in 
store in Eastern elevators is, of course, 
the chief topic in flour circles. One of 
the largest mills has announced that it 
will cause serious complications, al
though they say that it may not affect 
the mills of the country, in view of the 
fact that much of the grain now in the 
elevators has been sold. Boats chartered 
for that purpose are out on their way to 
get it, and it is hard to say how the 
market will take this new move. The 
mills are unanimous in stating that it 
will take a few days to find out the ef
fect of the Government’s action, and 
they are all working in the dark. It 
may make a big difference, and it may 
likely not. A great deal may depend 
on how the farmer acts; if he begins to 
hold up his crop, it is likely that the 
market will be seriously affected. It 
cannot have much effect on the demand 
for flour, as before the Government took 
this action, the demand for flour was so 
heavy the mills were hardly able to cope 
with it. Prices on both Ontario and 
Manitobas remain the same as a week 
ago, with advances not unlikely.
Manitoba Wheat FI oar- Per bbl. of t bar-

First patents ............................................................ 6 10
Second patents ....................................................... f *0

Strong bakers .........................................................   6 40
Flour In cotton sacks, 10 cents per barrel more.

Car Small
Winter Wheat Floor- lota. lota.

Fancy patents ...............  ........................... • 76 6 00
90 per cent., in wood ............................ 6 26 6 B0
90 per cent, in bags ............................. 2 50 2 80

CEREALS.—There is not an awful 
lot of business done in cereals. Dealers 
are coming to stock-taking, and are 
pushing the season’s lines more than 
they are cereals. Rolled oats are quoted 
in the neighborhood of $2.55, perhaps a 
little higher. The market is not so firm 
as it has been, and the mild weather that 
prevailed up to this week lessened de
mand. Packages of rolled oats vary 
from $3.90 to $4.25.
Commet]— Ver 98-lb. sack

Gold dust ............................................................... 2 40
Unbolted ........................ ..................................... 2 05

Rolled Oat»— 9Ta ta jute.
Small lota ...................................................... Il f «
* bags or more .................... ............................. * 10
Packages, earn .................  ........................  1» 4 00
Rolled nets In cotton sacks. 8 cents more. 

Oatmeal—fine, standard and grannie 
over rolled enta In Bfc, tn jute.

Rolled Wheat- 100-lb. bbk.
Small lots ............................................................... 4 uu

Hominy, per 96-lb. sack ......................................... 2 76
Com flour, bag ........................................................... I 70
Rye flour, bag ........................................................... 2 80
Barley, pot ................................................................... 2 80

Barley, pearl, lb.................................................... 0 01%

FEEDS.—There is a good demand all 
round for the season of the year. The 
extraordinary demand for bran, to 
which attention was drawn a week ago, 
continues. The demand for shorts is 
only fair; for other lines it is pretty 
good.
Mül Feed»— Per ton

Bran .............................................................................. 22 00
Shorts .........................................................................  23 90
Middlings ................................................................... «88
Wheat moulee ..........................................................  30 00
Peed lour, bag ........................................................ 1 «%
Mixed chope, ton ....................................................  31 08
Crushed oats, ton ....................................................  S3 00
Barley, pot. « lbs. ................................................. 116
Oats, chop, ton ........................................................ 32 00
Barley chop, ton ...................................................... 31 00
Feed cats, cleaned, Manitoba, bush ............ 0 81
Feed wheat, bag .................................................... 1 TO

Small Car
Manitoba Wheat Flour— lots. lota.

per bbl. per bbl.
First patents .............................................. 6 20 6 00

Strong
patei
bake: 530 

4 60

. TORONTO
FLOUR.—On the whole, the most 

apposite remark to be made anent the 
Government’s action in commandeering 
certain stocks of wheat is that it is too 
early yet to judge how it will affect the 
trend of the grain market. Grain men, 
in the main, reserve their opinions till 
the Government’s exact and detailed 
line of action is known. There was a 
flurry in American markets Monday as 
a consequence of the news, but nothing 
vital happened. There are one or two 
factors worth noticing. One is that 
wheat west of Fort William is un
touched. Another is that the amount 
requisitoned is small, comparatively 
speaking—only about 16,000,000 bushels.

The observation might, however, be 
made, guardedly, that flour will not be 
much affected. Levels are high now 
owing to a big demand and the govern
ment’s action would, therefore, not Arm 
that demand up much anyway. And, 
too, if the amount of wheat affected is 
not so very large after all, it is not likely 
that the effect on the flour market will 
be greet.

Demand for flour, both domestic and 
export is heavy, particularly in the case 
of the hitter. Ontario winter wheat flour 
is in good demand, and the same reasons 
as heretofore govern the strength of the 
market. The outlook is still for a firm 
and high market.

40

Ontario winter wheat flour 90 per cent.
(Board of Trade quotation) car lota__  6 00

CEREALS.—The demand for rolled 
oats keeps strong. Winter months are 
with us and it is a natural enough condi
tion. People are eating a good deal of 
porridge these days. The uncertainty 
of the weather is a disconcerting in
fluence now and then. Other lines show 
no change. Barley, both pearl and pot, 
is very firm.
Barley, pearl. 98 Iba. .....................................  4 I
Buckwheat grits, 88 lbs. ........................................
Corn flour, * lbs. ........................................... 11
Commeal, yellow, 88 Iba. ............................. *1
Graham flour, 98 Iba. .............................................
Hominy, granulated, « lbs.....................................
Hominy, pearl, 88 Ibe. ............................................
Oatmeal, standard, 88 lbs.......................................
Oatmeal, granulated, 18 Iba. ................................
Peas, Canadian, boiling, bush...............................
Peas, split, 88 lbs.
Rolled oats. 88-lb. bags ... 
Rolled wheat, 100-lb. bbl. .
Rye flour, * Ibe. ................
Whole wheat flour, 98 lbs. 
Wheat!, ta. IB Iba. ................

3 30

FEEDS.—Shorts show some easiness 
and probably the $23-$25 range is the 
most general. Middlings are firm and 
have advanced. We quote a price of $27 
to $29. Business in feeds is generally 
good.

Mixed cars, Ton
MOI Feeds— per ton lota

Bran ................................................................ a 00
Short» ........................................................... 23 00
Middlings .....................................................  27 00

Feed flour, per bay ......................................... 1 60
Oats—

No. 3, Ontario, outside points ......... • 30

24 40
25 00 
29 00
I 88
006

WINNIPEG
FLOUR AND CEREALS.—Many in 

the trade can see but one side to the 
wheat and flour markets, and that is 
higher prices in the near future. But
there is equally bigoted opinion on the 
reverse side. It is worth noting that 
flour is cheap, based on present wheat 
prices. On Tuesday an advance of 20c 
per bbl. took place.
^TKet patente ......................................................... « 00

Beam ........................................................... 5 to
Clear, ....................................................................... 4 Wxxxx ........................................... in
Rolled oatl, M Ibe. .............................................. 1 *
Ontmeel. etaaderd and (ran.. N Iba.................. § W
Commeal ................................................................. la

The man who makes no mistakes is 
the man who makes no efforts. Better 
be a man who does things and does some 
of them wrong than a man who does 
nothing.
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The BREAD 
SELLS

ThePACKAGE

The PACKAGE 
SELLS 

the BREAD

You Sell Both
Here’s a double-barreled chance for you to 

bag new profits.
We have taken two of your slow-fire staples 

and put live powder in them.
We are spending $160,000 this year alone 

in a nation-wide campaign to make people 
want

Sun-Maid Raisins
and

California Raisin Bread
SXiade. with Sun-JfCaid Raisins

after our own special recipe. Raked by bakers 
everywhere. Sold by grocers everywhere.

Something Is Happening
A new demand for these two old staples is 

growing amazingly. People who scarcely 
thought of raisins or raisin bread before are 
trying them now. When they once try Sun- 
Maid Raisins and California Raisin Bread 
they want more of both. And they want to 
know a place nearby where they can get 
them. That puts it up to you.

It’s Up to You
Somebody is going to supply this new de

mand in your neighborhood. It can be you. 
All you have to do is to know how to use this 
new ammunition to the best advantage—and 
we’ll tell you how. Send this coupon to-day 
and we’ll tell you, by return mail, how we 
co-operate with grocers. We are spending a 
part of the $160,000 this year helping 
grocers make the most of this double-barreled 
chance to make new profits, and we will be 
glad to help you.

CALIFORNIA ASSOCIATED RAISIN .CO.
Membership 6.000 Growers 

Heme Office. Fresoo. Californie 
Hears! Buildins. Chicago 113 Hudson Street, New Verb

Mall this Ceepoa te ear Nearest Office
Flense send me complete details of plan by which I 

van make more money through Increased aales of ralahi 
bread and package raisins. 77

Grocer'* Name....................................................................................
Street ............ .................... .................................................................
City .....................................................Province ...............................

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $S6 
PER INCH PER YEAR

BAKING POWDER
ROYAL BAKING POWDER 

Bbl. lots 
Less than or 10 cases 

Site 10 case lots and over
Per doz. Per dus. 

Dime 3 .96 « .00
4-oz. 1.40 1.35
6-oz. 1.96 1.90

WHITE SWAN SPICES AND 
CEREALS, LTD.

Per dot.
5c Tine, 4 doz. to case, 

weight 10 lbs..................... 3 0 40
4 07.. Tins, 4 dot. to case,

weight 20 lbs..............................0 65
6 oz. Tins, 4 doz. to case, 

weight 25 lbs...............................0 00
5 os. Tins, 4 doz. to case,

weight 86 Ihs.......................... 1 30
12 oz. Tins, 4 doz. to case,

weight 48 lbs.......................... 1 60
16 oz. Tins, 4 doz. to case,

weight 70 lbs.........................  2 25
3 Ih. Tins, 2 doz. to case.

w'elght 85 Ihs....................... 5 IN)
5 ll>. Tins. 1 doz. to case, 

weight SO lbs....................... 9 oO
DOMINION CANNERS, LTD.

"Aylmer" Pure Jams and Jellies 
lfl-oz. Glass Jars.

Per doz.
Apricot ..................................... 3 2 30
Assorted ................................. • 2 20
Blackberry .............................. 2 2o
Blueberry ............................ .. 2 25
Currant, Red .........................  2 20
Currant, Black ...................... 2 25
Cherry ....................................... - 20
Gooseberry ............................. 2 10
Plum ......................................... 2 1»
Plum, Green Gage .............. 2 20
Pear ...........................................  2 10
Peach .............. !....................... 2 10
Raspberry, Red ................... 2 25
Raspberry, Black ................ 2 20
Rasp, and Red Currant----- 2 21*
Rasp, and Gooreberry........  2 20
Strawberry .............................  2 30

CATSUPS 
In Glass Bottles

Per doz.
Pis., Delhi Epicure........ 3 1 20
Pta., Red Seal, screw

tons ........................................ 1 OO
b', Pts., Red Seal, crown

tops ...........  0 14>
Pts., Delhi Epicure ............ 1 00
Pts., Red Seal ...................... 1 40
Pts., Tiger .............................. 1 15
Qts., Delhi Epicure .............. 2 40
Qts., Red Seal ...................... 1 75
Qts., Lynn Valley ................ 1 75

RAKED BEANS with Pork. 
Brands—Aylmer, Slmcoe, Quaker. 

Little Chief, Log Cablu.
Per des.

Individual Baked Beane,
Plain or with Sauce, 4
dos. to case ......................  0 4714

l’a Baked Beans, Plain, 4
doz. to case ...................... 0 70

l’s Baked Beans, Tomato 
Sauce, 4 dos. to case... 0 70 

l's Baked Beane, Chill 
Sauce, 4 do*, to case... 0 70 

2"s Baked Bean a. Plain, tall,
2 dot. to case .................. 1 06

2*s Baked Beans, Tomato 
Sauce, tall, 2 dos. to case 1 06 

2*s B a k e d Beans, Chill 
Sauce, tall, 2 doa. to ca. 1 on 

Family Baked Beans, Plain,
2 dos. to case ..................  1 15

Family Baked Beans, To
mato Sauce, 2 dos. to es. 1 17Vs 

Family Baked Beane. Chill 
Sauce, 2 doa. to es...... 1 17*4

3’s Baked Beans, Tomato 
Sauce, flats, 2 dos. to cs„
Aylmer only ....................  1 40

3’a Baked Beans, Chill 
Sauce, flata, 2 doz. to cs„
Aylmer only ....................  1 40

3's Baked Beans, Plain,
tall, 2 dos. to case............  1 50

3's Baked Beans, Tomato
Sauce, 2 doz. to case___ 1 60

3's B n k e d Beans, Chill
Sauce, 2 doz. to case___ 1 60

BLUE
Keen's Oxford, per lb............ 30 17
In 10-lb. lots or case .......... 0 1#
COUPON BOOKS — ALLISON'S 

For sale In Canada by The 
Eby-Blain Co., Ltd., Toronto; C. 
O. Bcauihemln & Fils, Montreal 
32. 33, 35, 310, 315 and 320. All 
same price, one size or azeorted.

. UN-NUMBERED 
100 book» and over, each 0 03V, 
500" books to 1,000 books 0 03 

For numbering cover and earl, 
coupon, extra per book, H cent 

CEREALS
Buckwheat Flour (Self-ris

ing), 3 doz. to case, weight
70 Ills......................................... 3 uu

Per ca.se
Pancake Flour (Self-rising),

3 dos. to ease, weight 70
lbs................................................ 8 00

Breakfast Food, 2 dos. to
case, weight 85 lbe............... * 00

King's Food, 2 doa, to case,
weight 05 lba............................6 00

Wheat Kernels, 2 dos. to
case, weight 65 lbs.................. 3 75

Barley Crisps, 3 dos. to case,
weight 50 lbs.............................3 00

Finked Rice, 3 dot. to case,
weight 50 lbs..........................3 0»

Flaked l'eas, 3 dos. to case,
weight 50 lbs........................... 8 00

WHITE SWAN Per cum 
Biscuit Flour (Self-rising)

2 dos. to ease, weight <0
lbs.............................................. 33 0O
COCOA AND CHOCOLATE.

THE COWAN CO., LTD. 
Cocoa—

Perfection, 1-lb. tins, dos... 4 50 
Perfection, W-lb. tins, dos.. 2 40 
Perfection, 14-lb. tins, doz.. 1 25
Perfection, 10c size, doz____Oh»
Perfection, 5-lb. tine, per lb. 0 57
Soluble bulk. No. 1, lb......O 21
Soluble bulk. No. 2. lb......0 10
London Pearl, per lb............ 0 22

Special quotations for Cocoa 
In barrels, kegs, etc.

(Unsweetened Chocolate)
Supreme chocolate, Vi's, 12-

lb. boxes, per lb....................0 35
Perfection chocolate, 20c

else, 2 doz. In box, doi.... 1 80 
Perfection chocolate, 10c

size, 2 and « dos. in box,
per dos. ...................................0 00

Sweet Chocolate— Per lb.
Queen’s Dessert, 14'» sod

V4’«, 12-lb. boxes ................  0 40
Queen's Dessert, 6*1, 12-lb.

boxes ........................................  0 40
Vanilla. 14-lb., 6 and 12-lb.

boxes . ....................................... 0 35
Diamond, 8*z, • and 12-lb.

boxes ...........................................0 29
Diamond, 3'e and Tt. 6 and

12-lb. boxes ............................0 26
Diamond, 14’», < end 12-lb.

boxes...........................................0 27
Icings for Cake—

Chocolate. white, pink, 
lemon, orange, maple, al
mond, coeoanut, cream, 
h> 14-lb. package*. 2 and 4 
doa. In box, per dos. .... 10»



CANADIAN GROCER

HPHE making of Ivory Soap in Mamikon,
* CnnmAo snntlwr vwttwhv »rv flv• Canada, adds another industry to ti* 

many of which Canadians can be proud.

the mildest, purest, best known, beat

here in Canada by Canadians.

You promote a representative home 
industry, every time you buy a cake of 
Ivory Soap.

Procter

IVORY SOAP

handleI don’t
surprise

customers if made such
statement,

will be equally1 hey soon 
prised if you say that you do 
not handle Ivory Soap.

Ivory Soap fits into the routine 
of daily life so perfectly that 
everybody who uses a single 
cake instantly takes it for 
granted that so indispensable 
a product must be staple to 
every stock.

The Procter & Gamble Distributing Co.
of Canada, Ltd.

Hamilton, Canada

Send for Ivory Soap advertising matter for 
your local use.

IVORY SOAP

IVORY SOAP
Other Proctor A Cambio producto mado in tho Proctor A 
Cambio factorioo, Hamilton, Canada, includo Cold Soap, 
P. A G.— Tho White Naphtha Soap, Sopado and Pearline.
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■Â

«'HI be a tremendous relief this summer, and will help 
you to a bigger bank account.
Just WHY an ARCTIC, we can best explain by letter. 
In Justice to both of us you should write for complete 
particulars.
We leave the rest to your good judgment, and whatever 
you decide, you'll be under no obligation to ue. Fair, 
Isn't It?
Ask for Bulletin 2-B.

The Arctic Ice Machine Co.
The W. A. FREEMAN Co., LIMITED

HAMILTON, CANADA

Canadian Representatives.

Arctic Ice Machine

Keating’s
in the

Military
Camps

Oilicers and men on Active Service, and in the 
Military (amps, depend on Keating's for their 
bodily comfort. When they do not require Keating’s 
they nevertheless keep a tin of it handy in case of 
need.

4

KEATING’S POWDER
The Universal Insecticide

Kills bugs and all kinds of objectionable insect 
life. It is otherwise harmless. Will not irritate the 
skin.

Sold in tins only—carefully wrapped and sealed. 
A suitable and profitable line for the Grocery Trade.

« Sole Agents f$r Canada.
Harold F. Ritchie & Company, Limited
| 10-13-14 McCaal Street, Tereete

Chocolate Confections. TPernJox.
Maple bnds, $-lb. boxes-----*0 3t
Milk medallions, 6-lb. boxes 0 3S 
Chocolate wafers, No. 1, 5-

lh. boxes ...............................
Chocolate wafers, No. 2, 5-

lb. boxes ...............................
Nonpareil wafers, No. 1, 6-

lb. boxes ................................
Nonpareil wafers, No. 2, 5-

lb. boxes ................................
Chocolate ginger, 6-lb. boxes 
Milk chocolate wafers, 6-lb.

Milk chocolate, 6c bundles, 3
doz. In box, per box..........

Royal Milk Chocolate, 6c 
cakes, 2 dos. In box, per
box ...........................................

Nut milk chocolate, 14’*. 6-
lb. boxes, lb............................

Nut milk chocolate, 14's, 6-
lb. boxes, lb............................ 0 3S

Nut milk chocolate, 6c bars,
24 bars, per box .................0 UO

Almond uut bars, 24 bars,
per pox .....................................0 1)0

JOHN P. MOTT & CO.’S. 
Miss N. Eetabrook, St. John, N. 

B. : J. A. Taylor, Montreal, P.Q. ; 
P. M. Hannum, Ottawa, Out.; 
Jns. E. Huxley * Co., Winnipeg, 
Man.; Tees A Perese, Calgary, 
Alta.: Russell, Johnson, Edmon
ton; D. M. Doherty & Co., Van
couver and Victoria.
Elite 10c sise (for cooking)

do*................................................. 0 90
Mott’s breakfast cocoa, 2-

dos„ 10c sise, per dos........0 85
Nut milk bars, 2 dosen In

box ............................................. 0 80
Breakfast cocoa, 14’» and

14’s ...............................................0 36
No. 1 chocolate ...........................0 SO
Navy chocolate, 14'* .................0 26
Vanilla sticks, per gr................ 1 00
Diamond chocolate, !4's ... 0 24
Plain choice chocolate li

quors ........................................20 30
Sweet chocolste costings ... 0 20

CONDENSED AND 
EVAPORATED MILK 

BORDEN MILK CO., LTD. 
East of Fort William, Ont. 

Preserved Per (vise
Eagle Brand, each, 4 dos.. .$(! 25 
Reindeer Brand, each. 4 dos. 6 25 
Silver Cow Brand, each 4

dos..................................................5 75
Gold Seal Brand, each, 4

doz............................................ 5 60
Mayflower Brand, each, 4

doz............................................ 5 60
Purity Brand, each, 4 dos.. 6 CO
Challenge Brand, each, 4

doz........................................... 4 83
Clover Brand, each, 4 doz. .. 4 85

Evaporated (Dnsweetened)—
St. Cbarlea Brand, small,

each 4 dos................................. 2 00
Peerless Brand, small, each

4 doi....................................... 2 00
St. Cbarlea Brand, Family.

each 4 do*............................. 3 90
Peerless Brand, Family, each

4 dos. ........................................3 90
Jersey Brand, Family, each

4 dos........................................3 90
St. Charles Brand, tall, each

4 dos..............................................4 50
Peerless Brand, tall, each,

4 dos.........................................4 60
Jersey Brand, tall, each,

4 dos........................................ 4 60
St. Charles Brand, Hotel,

each, 2 dos.......................... 4 25
Peerless Brand, Hotel, each,

2 dos........................................4 25
Jersey Brand, Hotel, each,

2 dos............................................. 4 23
St. Charles Brand, gallons,

each. 14 dos.............................. 4 73
’’Reindeer’’ Coffee and Milk,

“large," each, 2 dos. ...........4 80
"Reindeer" Coffee and Milk,

“small," each, 4 dos.......... 5 30
"Regal" Coffee and Milk,

each. 2 dos................................. 4 50
"Reindeer" Cocoa end Milk,

each, 2 dos..............................  4 SO
COFFEE

WHITE SWAN SPICES AND 
CEREALS, I/TD.

1 Ih. tins. 4 dos. to esse,
weight 80 lbs. ....................... 0 36

1 lb. tins. 2 dos. to esse, 
weight 35 lbs.........................

Add one-naif cent per pound to 
the above.

ENGLISH BREAKFAST
0 32 COFFEE

14 lb. tins, 2 dos. to ease,
0 2" weight 22 lbs. .. ........0 22

1 lb. tins, 2 doz. to cafc*,
0 si weight 40 lbs. ... . .-0 20-

moja i.<
0 27 - 14 ~ft>r tins, 2 do*. to vase,0 v3 weight 22 lbs. .. ........ 0 32
0 38 
0 3S

1 Hi. tins, 2 doz. to vase,
........ 0 36weight 40 lbs. ..

2 lb. tins, 1 doz. to vase,0 08 weight 40 lbs. ...
1 36 PRESENTATION COFFEE

A Handsome Tumbler 
Tin

In Each

0 90 1 lb. tins, 2 doz. to case,
........ 0 27

0 38 per lb......................
Shipping weight, 50 lbs. per

case
MINTO BROS. 

MELAOAMA COFFEE 
Ret. Wbol.
30c Is, 14s, B. or G ............ 0 23
40c Is, 14's, B. or G................0 32
45c Is, 14s, B. or G................0 34
50c Is, 14s, B. or G................ 0 87
Tumbler coffee ................... 0 toi ,

Teas packed in 30, 60, 10015.V 
caddies. Coffees packed In 80, 5» 
lb. caddies. Freight paid on tea 
60 lbe. or over; freight paid on 
coffee 30 lba. or over.

MINTO COFFEE (Bulk.)
M Bean or Qr............................... 0 38
1 Bean or Qr................  0 36
N Bean or Qr............................... 0 32
T Bean or Qr............................... 0 30
O Beau or Gr..............................0 28
Spec. Grd. Compound___... 0 to
Packed In 26 end 50 lb. tine. 

FLAVORING EXTRACTS 
WHITE SWAN FLAVORING 

EXTRACTS—ALL FLAVORS
1 os. bottles, per dos.,

weight 3 lbe.........................$10»
2 oz. bottles, per dos.,

weight 4 lbs..............................2 00
214 os. bottles, per doz.,

weight 6 lbs.............................. 2 30
4 oz. bottles, per dos.

weight 7 lbs......................... 3 60
8 os. bottles, per dos.,

weight 14 lbs....................... 6 60
16 os. bottles, per do*.,

weight 23 lbe...........................12 OO
32 os. bottles, per dos.,

weight 40 lbs...........................22 OO
Bulk, per gallon, weight

16 lbs.......................................... 10 00
CRESCENT MFO. CO. 
CRESCENT MAPLEINE 

Special Delivered Price for 
Canada

Per doz.
14 oz. (4 doz. case), weight 

9 lbs., retail each 16c ....$1 35
1 os. (4 dos. case), weight

14 lbs., retail each 30c ... 2 50
2 os. (3 dot. case), weight

16 lbs., retail each 50c----  4 25
4 oz. (2 dos. case), weight

17 Iha., retail each 90c ... 7 50 
8 oz. (1 doz. case), weight

17 lbs., retail each $1.60..IS 26 
Pint (1 doz. caee), weight 

29 lhs., retail each $3 ....24 60 
Quart (1 do*, case), weight 

33 lbs., retail each $5.30. .46 00 
Half gallons, each, retail

each, $10 ............................... 7 50
Gallons, each, retail each

$1«............................................... 14 30
GELATINE

Knox Plain Sparkling Gela
tins (2-qt. wlxe), per flos. 1 30

Knox Acidulated Gelatine 
(Lemon flavor). (2-qt.
slue), per dos....................... 1 SO

Cox’s Instant Powdered 
Gelatine (2-qt. sise), per
do*............................................. 1 10

W. CLARK, LIMITED. 
MONTREAL

Compressed Corned Beef. V4«. 
«1.50; Is. 32.90 ; 2s, $6.60; 6s. 
«18: 14s, «37.

Rosst Beef, 14s. $1.50; Is. $2.90.
?s. $6 60 : 6s. $1*.

B-lled Beef, Is. $2.90; 2s. $5 30: 
os $19.

Jellied Veals. 14s. $1.50: Is. $2.75:
2s. $4.60: tn, $18.

Corned Beef Hssh, 14s, $1.80: Is, 
$2.30: 2s. $4.25.

Beefsteak and Onions, 14s, $1.30; 
1s. $2.80; 2s. «5
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Brooms of
Quality

may always be had by ordering 
our brands. We have them at 
$3.00, $3.25, $360, $3.75, 
$4.00, $4.25, $4.50, $4.75, 
$5.00, $5.50, $5.75, $6.00 
per dozen.

FACTORY and MILL 
Brooms $3.75, $4.25, $4.75 
per dozen.

Walter Woods & Co.
Hamilton - Winnipeg

NEW FIGS
Just the thing for December selling:
10 lb. Boxes, 3 Rows.
Also small Briquettes in 8-oz. and 12- 
oz. lots.
The quality is excellent and price reas
onable. •

New Navel and Florida 
Oranges

Headquarters for

Fish and Oysters
Combine your Fruit and Fish orders 
and save express.

QUALITY FIRST ALWAYS

White & Co., Limited
Wholesale Importers TORONTO

Coffee, Its History, 
Classification and 

Description
By Joseph M. Walsh

This is the most exhaustive, inter
esting and instructive book ever 
published on Coffee. It is attractive
ly written and richly illustrated, 
and should be read by all who deal 
in or use Coffee. The contents in
clude:

Cultivation and Preparation.
Commercial Claaalllration and 

Description. .
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world 
upon the subjects of Tea and Coffee, 
will be mailed to you postpaid on 
receipt of

$2.00
It Will Pay You to Send nt Ones.

MacLean Publishing Co.
Technical Book Depart*!eat

MS-153 Valveraltj Avraac, Tcreate.

The Apple 
Crop

in the famous Georgian 
Bay District is very short 
this year. Write us be
fore placing your winter 
order.

FISH
Salt Trout and 

Herring

Fresh Frozen Trout 
and Herring

Lemon Bros.
OWEN SOUND, ONT.

As Usual
The Finest Lemons 
on the market.

“St. Nicholas” 
“Queen City” 

“Kicking”

J. J. McCabe
Agent

TORONTO
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QUALITY PAYS HAND
SOMELY—it is the best and 
only lever to raise prices and 
increase profits. The customer 
you hold by the slender thread 
of low price is here to-day and 
gone to-morrow; the customer 
you hold by service and quality 
is bound to you—a permanent 
asset of your business.

White Swan Spices and Cereals, Limited
TORONTO

Model F 
Cut 80

Accurate, clean 
and profitable 

Oil Sales
You, doubtless, are quite familiar 
with the slopping, muss and seri
ous loss entailed by the use of the 
old, obsolete methods of measur

ing oil. The

WAYNE 
Oil Tank
does away with all this. It 
measures accurately with
out any wastage, through 
dripping, or slopping 
over.
The Wayne system elim
inates objectionable oil 
odors, and risk of Ore. 
Thus It may be kept on 
the store floor right near 
your other stock without 
any risk whatever.
Don't worry along with 
that old prollt-leeklng OH 
barrel. Instal the Wayne 
—the only sensible wny of 
selling coal oU.
Eastern Agents : C. F. 
Hohlsteln, Montreal, Que. 
Dlstrlbutora for Canada : 
National Equipment Co., 
Ltd., Toronto. Western 
Agents : D. J. Austin, Win
nipeg, Man.; A. H. N. 
Kennedy, Medicine Hat, 
Alta.

The Wayae Oil Tank and Pump Co.,
Limited WOODSTOCK, ont-
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Cambridge Sausage, Is, $2.40; 2s. 
$4.

Boneless Pigs’ Feet, %a, $1.80; 
Lambs' Tongues, %s, $1.90.
Sliced Smoked Beef, tins, %s, 

$1.05; Is, $2.08; 4s, $13.80.
Sliced Smoked Beef, glass, 14s, 

$1.25; %’s, $1.00; Is, $2.75. 
Tongue, Ham and Veal Pate, %s, 

$1.20.
Ham "and Veal, %’s, $1.
Potted and Devilled Meats, tins 

—Beef, Ham, Tongue, Veal, 
Game, %’s, 60c; %’s, $1.

Potted Meats, Glass — Chicken, 
Ham, Tongue, %’a, $1225.

Ox Tongues, tins, %s, $2.40; Is, 
$5.00; l%e, $8; 2a, $10.

Ox Tongues, Glass, l%s, $9.75; 
2s, $12.

Mincemeat, Hermetically Sealed 
Tins, la, $1.28; 2s, $2.40; 3s, 
$3.40; 4s, $4.30; 6a, $5.40.

In Palls, 25 lbs., 8c lb.
In Tubs, 48 lbs., 7%c lb.
In Glass, Is, $2.25.
Plum Pudding, Is, $2.30; 2s, $2.80. 
Clark’s Peanut Butter — Glass 

•Tars, %. 95c; %, $1.40; 1, $1.85. 
50 lb. Palls, 15c.

Clark’s Peanut Butter—Palls 24 
lbs.. 15c per lb.

Clark’s Tomato Ketchup, 8 os.. 
$1.35; 12 os., $1.90; 16 os., $2 40:
1 gal. jars, $1.30; 8 gal. Jars, 
$1.26 per gal.

Pork A Beans, Plain Tails. 1, 
60c; 2, $1; 3, $1.40; 6, $4.50; 
12. $7.25.
Individuals, 50c dos.

Pork A Beans, Tomato Sc. Tails, 
1, 60c; 2, $1; 3, $1.40; 6, $4.30; 
12. $7.25.
Individuals. 50c dos.

Pork A Beans. Chill Flat, 1, 60c; 
$2. $1; 3. $1.15.
Individuals. 50c dos.

Pork A Beans, Tomato Flats, 1, 
60c: 2, $1: 3, $1.15.

Pork A Beans. Plain Flats, 1, 
flOe: 2. $1; 3. $1.15.

Vegetarian Baked Beans, Tomato 
Sauce, Tails, $1.16.

Clark’s Chateau Concentrated
Soups, 95c.

Clark's Chateau Concentrated
Soups. No. 1. Assorted. 95c. 

Spaghetti with Tomato an 1 
Cheese, la. $1.30 dos.

Fin'd Beef Cordials, 20 os. htls.. 
$10 per dos.

English Plum Puddings. Is. $2 30 
dos.; 2s. $2.80 dos.

LAPORTE. MARTIN. LIMITED 
Montreal. Agencies.

BASIN DE VICHY WATERS 
L’Admlrnhle, 50 titles, litre,

............................................................. 6 SO
Neptnne ....................................  7 OO
San Rival .................................. 8 00

VICHY LEMONADE 
La Savoureuse, 50 Mies

es.................................................. 8 00
NATURAL MINERAL WATER 
Evlan, Source Cachet, 50

btles, ca........................................$9 00
IMPORTED GINGER ALE 

AND SODA
Ginger Ale, Trayders, es. fl

dos. pte., dos....................... 1 15
Ginger Ale. Trayders, cs. 6

dos.. splits, dos.................... 0 95
Clnh Soda, Trayders, cs., 6

dos. pts., dos.......................... 1 06
Clnh Soda. Trayders, cs., 6

dos. splits, dos.....................  0 95
BLACK TEAS 

Victoria Blend, 50 and 30-
lh. tins, lb............................. 0 38

Princess Blend, 50 and 30-
lb. tins, lh............................. 0 33

JAPAN TEAS
H. L„ eh. 90 lbs., lb............ 0 35
Victoria, ch. 90 lbs., lb......... 0 30

COFFEES
Victoria, Java and Mocha

Blend, 1-lb. tin, lb......... 0 34%
Victoria, Java and Mocha 

Blend, 6, 10, 26, 80-lb.
tins, lb.....................................0 32

Princess, Java and Mocha
Blend, 1-lb. tin, lb......... 0 22

MALT EXTRACT 
Miller of Milwaukee, ce." 2

dos., cs.................................... 4 25
Miller of Milwaukee, brl. 8 _ 

dos. brl.......................................15 20

ROAR’S HEAD LARD 
COMPOUND

N. K. FAIRBANK CO., LTD.
Tierces ................................... 0 10%
Tubs, 60 lbs................................0 10%
Palls, 20 lbs.............................. 0 10%
Tina, 20 lbs...............................0 10%
Cases, 5 lbs., 12 to caae .. 0 11% 
Caeca, 3 lbs., 20 to caae .. 0 11% 
Cases, 10 lbs., 6 to case .. 0 11 

F.o.b. Montreal.
MUSTARD

COLMAN’S OR KEEN’S
Per dos. tins

D. 8. F„ %-lb.......................... $ 1 60
D. S. F., %-lb.......................... 2 90
D. S. F., 1-lb.
F. D., %-lb................

5 70 
0 95 

Per Jar
Durham, 4-lb. Jar ................... 0 08
Durham, 1-lb. Jar ................... 0 31

JELLY POWDERS
WHITE SWAN SPICES AND 

CEREALS, LTD.
Raspberry ................................... 0 14
Strawberry ................................ 0 14
White Swan, 15 flavors, 1 

dos. In handsome counter
carton, per dos................... $ 0 90

List Price

SPICES
WHITE SWAN SPICES AND 

CEREALS, TORONTO.
Dredge

Canister 4 os.
Round Pkgs.

Allspice ...........................$0.90 $0.00
Arrowroot, 4 os. tine,

85c
Cayenne .............. ..........  0.90 0.00
Celery Salt ........
Celery Pepper .

. Fag-
0.90Cinnamon ..........

Cinnamon, 1 ox..
ots, 45c ..........

Cloves .............. 0.00
Curry Powder .
Ginger .............. .......  o.oo 0.00
Mate .....................
Nutmegs ..........

’• Whole, 5c. Pkgs ,
45c ....................

Paprika .............. ........ 0110
Pepper, Black ............ 0.00 0.9O
Pepper, White . ...........1.10 1.10
Pastry Spice .. 
Pickling Spice

............ 0.00
(Win-

0.90

dow front) . 0.W
Dozens to case .......... 4
Shipping weight, per

i

case ................. ... .10 lbs. 17 lba.
WHITE SWAN LYE

Single cases, 4 dos................ $ 3 50
5 caae lots, 4 dos.................... 3 35
shipping weight 60 lba. per caae.

THE CANADA STARCH CO., 
I/TD., .EDWARD8BURG 

BRANDS and
BRANTFORD BRANDS

Laundry Starches—
Boxes Ceu:s

40 lbs., Canada Laundry .. .06%
40 lbe., boxes Canada white

gloss, 1 lb. pkg......................... 06%
48 lbs. No. 1 white or blue,

4 lb. cartons..............................07%
48 lbs. No. 1 white or blue,

3 lb. cartons ............................ 07%
100 lbs., kegs, No. 1 white .06%
200 lba., bbTa., No. 1 white 
80 lbs., Edwardeburg silver

gloss, 1 lb. chrome pkga. 
............................. a, In 6-lb.

.07%
48 lba., silver gloss,

tin canisters ............................ 06%
36 lbs., silver gloss, 6-lb.

draw lid boxes........................ 06%
100 lbs., kegs, silver gloss,

large crystals ....................  .07%
28 lbs., Benson's Satin, 1-lb.

cartons, chrome label ..
40 lbs., Benson’s Enamel 

(cold water), per case...
20 lbs., Benson’s Enamel 

(cold water), per case .. 
Celluloid—boxes containing 

45 cartons, per case ...
Culinary Starch 

40 lba. W. T. Benson * Co.’e
prepared corn .................. .07%

40 lbs. Canada pure corn 
starch......................................... 08%

.07% 
8 00 

1 50

3 00

(120-lb. boxes %c higher.) 
Potato Flour, 264Casco ______

boxes, per lb.
Mb.

.10
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Absolutely Pure
A liberal stock of “ROYAL BAKING POWDER” on 
the grocer’s shelves is as staple as gold. This value lies 
in the knowledge of consumers everywhere that “Royal 
Baking Powder is Absolutely Pure.”

Contains Mo Alum

Fully
QuurantBod It is easy to sell an article which is in 

constant demand. Royal Baking Pow
der is known all over the world and 
will pay you more and surer profit 
than any other baking powder.

WETHEY’S 
CONDENSED 

MINCE MEAT
Quality—better than 
ever, if such is pos
sible.

Price unchanged. 

Order from your jobber.

Fresh Arrivals
Florida Grape-Fruit 

California Emperor Grapes 
Late Howe Cranberries

New Dates New Table Raisins 
Hot-House Tomatoes Head Lettuce 

Leaf Lettuce Cucumbers 
Oysters Haddies Fillets

"THE HOUSE OF QUALITY "

HUGH WALKER & SON
ESTABLISHED INI

GUELPH, ONTARIO



CANADIAN GROCER

W V-Ji

Libby, McNeill & Libby, Ltd., of Canada, Guelph, Ontario

MinivMc-ii
n< i

,..■1.1.1111111.1—

0fSHf



CANADIAN GROCER

Il »NI IL
LiLQEiiHiaisikE

ililEIBl'lBB

Everything for Xmas 
right at your hand for the rush

Grocery Wall Case 
Combination X-3

and you can easily see how essential this is 
when every minute of a salesman’s time 
means money. Let your service drag and 
you will notice customers who become tired 
waiting quietly slip out and go down the 
street to your competitor.
A customer lost this way is hard to get back.

Walker Bin Fixtures—Combination Wall 
Case and Counter, will enable you to handle 
more business with less effort. Wire us for 
prices of the fixtures illustrated. Figure on 
them for immediate installation to take care 
of your Christmas rush and to be prepared 
for 1916 business.

Rear of Standard Grocery Counter

The Walker Bin & Store Fixture Co., Ltd.
BERLIN, ONTARIO
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CHIVER’S
JAMS—JELLIES—MARMALADE

Are guaranteed absolutely pure and of 
the highest quality.

Send us your orders.
Agents:

Frank L. Benedict ft Co., Montreal

2500 to 3000
Bushels of Potatoes for sale at 40 cents 
per bushel, sacked, F.O.B. Edmonton. 
Rates to all parts In Ontario, GO cents 
per 100 pounds. Smallest car, 45,000 
pounds.

A. M. TARRABAIN ft BRO., 
0643-5 Wh.vte Are. E., Edmonton, Alta.

CLASSIFIED ADVERTISING
Advertisements under this heading 2c per 

word for first insertion, lc for each subse
quent insertion.

Where replies come to our care to be for
warded, five cents must be added to cost to 
cover postage, etc.

Contractions count as one word, but five 
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom
pany all advertisements. In no case can this 
rule be overlooked. Advertisements received 
without remittance cannot be acknowledged

FOR SALE
GENERAL STORE FOR SALE—AN OLD- 
established business, in a small village, about 
40 miles from Ottawa. Good farming com
munity. Close to railway station. Easy terms 
to a reliable party. Apply to Box 118, Cana
dian Grocer. (Nov. 26—Dec. 3)

FOR SALE—GENERAL STORE IN NEW 
town 20 miles from nearest opposition. Stock, 
fixtures and building $5,000.00. Annual turn
over $40,000.00. A1 buy for a live wire. Clos
ing out branch store, reason for selling. Apply 
Box 152, Castor, Alta.

WANTED
SALESMAN WITH FIRST-CLASS CONNEC- 
tloa In three provinces desires high-class line 
on commission basis for January 1st, 191ti. 
Apply Box 117, Canadian Grocer. (tf)

YOUNG MAN WITH NINE YEARS' BXPERI- 
ence as grocery salesman wishes to hear of 
opening for traveller for some grocery line. 
Apply to Box 120, Canadian Grocer, Toronto.

(Dec. 3-10)

MISCELLANEOUS
WAREHOUSE AND FACTORY HEATING 
syatems. Taylor-Forbee Company, Limited. 
Supplied by the trade throughout Canada. 
__________________________________________ (tf)
CASH FOR WASTE PAPER — YOU WILL 
receive the highest price If you use a Climax 
Steel “Fireproof" Baler. Full particulars. 
Climax Baler Co., Hamilton, Ont

A want ad. in this paper will 

bring replies from all 

parts of Canada.

Sur capacity is three times the total 
Filler requirements of Canada 

PROMPT DELIVERIES 
by us are therefore certain.
THE TRENT MFC. CO., LIMITED 

TRENTON. ONTARIO. CANADA

EGG FILLERS

ASSIGNEES AGENTS LIMITED
154 Simcoe Street TORONTO 

COLLECTIONS ASSIGNMENTS
Book-debts are mon lei In the other 
man's pocket. Use our special collec
tion service—chargea moderate, no col
lection, no charge. Phone Adelaide 91b.

"The Utmost in Lemons”
Placido Costa & Co

MESSINA BRANCH AT CATANIA 
Agents for Canada Wanted

WINDSOR SALT
TORONTO. ONT.

TORONTO SALT WORKS

KINDLY MENTION 

THIS PAPER WHEN 

WRITING ADVER

TISERS

Grocery
Advertising

By Wm. Borsodi
It contains suggestions for 
special sales, bargain 
sales, cash sales, etc. ; ideas 
for catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collec
tion of short talks, adver
tising ideas and selling 
phrases used by the most 
successful grocery adver
tisers.

ALL ORDERS PAYABLE 
IN ADVANCE.

PRICE $2.00

MacLean Publishing Co.
143-153 University Ave., Toronto

ADVERTISING.
Advertising in a trade paper ia 

simply stating openly who you are 
and what your business is. It is 
pointing out to the readers that 
you have something of service for 
them, a commodity of usefulness 
to profit both you and them. The 
only men who do not advertise are 
those who have nothing to offer. 
They are dead, even if they do not 
know it.

Write Us for Qootations on Broo
Don’t put it off any longer. Our Brooms are the most serviceable that have ever been offered. None but the 

Finest American Corn used. Our prices arc lower than some inferior lines.
AMERICAN BROOM WORKS ST. BAZILE de PORTNEUF. P.Q.
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AT HOLIDAY TIME
there’s a greater demand 
than ever for
M APLEINE
the "mapley" flavor for 
making syrup and flavor
ing desserts and dainties.

Order Iron
Frederick E. Rebeon * Ce.. 

25 Front St. B., Toronto, Oat.
Meson * Htekev

2*7 Stanley St., Winnipeg, Man.

CRESCENT MFC. CO. 
SEATTLE. WASH.

*ttDON.BNCUANO.

AGENTS :
Geo. B. Jenkinson, 43 Queen St. Beet, 
Toronto, end J. B. Huxley » Co., 220 
McDermed St., Winnipeg.

Coupon Books
Save Time : Save Money : 
Save Labor : Eliminate 
Loss : Waste : Errors

Jest the thing 
1er the GROCER. 
BOTCHER end 
BAKER. Me 
charge accounts, 
ae disputes i In
sure accuracy) 
save tiros In 
waiting en 
trade) save labor 
la bookkeeping,

THEREFORE 
SATE MONEY.

Write Year Jobber or

ALLISON COUPON COMPANY
S32 East Marbet St. 

Indianapolis, Indiana, U.S.A.

The firms who adver- 
' tise are the firms who 
invite your patronage, 
and are most deserv
ing of it. A product 
that is persistently 
advertised to the criti
cal dealer is a product 
that can be relied 
upon to give the satis
faction desired, for 
the maker behind that 
product must have 
confidence that it will 
earn your approval ; 
otherwise, he would 
not dream of holding 
it up for your and 
your customer’s criti
cism.

Want Ads.
If you want a buyer for your 
business, or have a situation 
to fill or want a situation, 
send us a Condensed Adver
tisement. There is someone 
who is looking for a proposi
tion such ns yours. For two 
cents a word you can speak 
across the continent with a 
condensed advertisement in 
this paper.

Try it out

One Inch Space 
$1.00 Per Issue 
on Yearly Order.

Christmas Appeal
FOR

The Hospital for Sick Children
COLLEGE ST, TORONTO.

Dear Mr. Editor:—
Thanks for your kindness In allow

ing me the privilege of appealing at 
this Christmas time on behalf of the 
Hospital for Silk Children, Toronto.

In the 40 years of tne Hospital’s ex
istence there have been treated within 
its walls 26,108 children as in-patients; 
231,768 as out-patients; a grand total 
of 257,876 in and out-patients.

The Hospital for Sick Children gives 
a province-wide service, for little 
patients from every section of On
tario have sought its aid. Last 
year 499 patients were admitted from 
232 places outside the city of Toronto. 
In 1914 there were 394 from 210 places.

Of the 2,838 in-patients last year 
1,771 were medical cases and 1,067 
surgical. In the orthopedic department 
of the 2,838 in-patients, 264 were 
treated for deformities, 21 Pott’s dis
ease of the spine, 10 lateral curvature 
of the spine, 10 bow-legs, 57 club-feet, 
17 dislocations of hip, 42 tubercular 
disease of knee, hip, ankle, wrist and 
elbow; 7u infantile paralysis, 8 wry 
neck, and 21 miscellaneous.

Our battle is never-ending—is one 
that will continue while the world lasts, 
for it is the fight between the armies of 
life and death, to save the child life, 
the sick little ones, sons and daughters 
not only of our soldier men, but of 
the fathers and mothers still in this 
home-land province.

The Hospital is beating back dis
ease and death, the enemies that as
sail the lives of little children as the 
British Empire is beating back Ger
many, Austria and Turkey, the ene
mies that assail the life of liberty.

So we appeal to the generous people 
of Ontario not to forget those so near 
and dear to us, who lie in the beds and 
cots of this great charity.

Will the people at large, as of old, 
respond to our call? Will they remem
ber that every year is a war year for 
the Hospital, every day a day of battle, 
and that the Hospital needs money, 
not for its own sake, but for the chil
dren’s sake?

The Hospital has waged Its war for 
forty years. The people of Toronto 
and Ontario have been its friend, and 
this year of all years It requires help. 
Surely you will give to a charity that 
cares for every sick child in Ontario, 
for only as your money reaches the 
Hospital can the Hospital’s mercy 
reach the children.

Every dollar la a link of kindneea In 
the chain of mercy that joins the 
money in your pocket to the miseries 
of some child’s life, some mother’s 
heart.

Remember that Christmas calls you 
to open the purse of your kindness to 
the Hospital that the Hospital may 
open the heart of its help to the 
children.

Will you send a dollar, or more It 
you can, to Douglas Davidson. Secre
tary-Treasurer, or

J. ROSS ROBERTSON,
Chairman of the Board of Trustees, 

Toronto.
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Make December a re
cord breaker in your 
fish department

Lots of your customers will 
abstain from meat on Wed
nesdays, Fridays and Satur
days during the Advent 
weeks. Here is a golden op
portunity to feature sea 
foods of quality and reap the 
resulting big profits.

Brunswick Brand Sea Foods
may be confidently recom
mended to your most critical 
customers. Ideal location, 
splendid equipment and ex
pert workmen combine to . 
make Brunswick Brand the 
“sure thing” for big Advent 
sales.

Order your supply now.

w CON NOMS BROS'"

CONNORS BROS., LIMITED
BLACK’S HARBOR. N.B.
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A KEY
TO SUCCESS

Benefit to your customers is 
the only object you should 
strive for. A satisfied cus
tomer and a fair profit go 
together hand in hand and 
are never separated for long.
Forty-five years in business 
has proven to us that this 
rule is a mighty one.

LAPORTE, MARTIN, LIMITEE
584 St. Paul Street West 

MONTREAL

55



CANADIAN GROCER

In Vacuum 
Sealed 
Tins

TION

THE CHAFFLESS 
fcsjSMSSrSK.

This Is the Coffee Season
MORE COFFEE IS CONSUMED IN THE 
WINTER MONTHS THAN AT ANY OTHER 
TIME OF YEAR. THE PRUDENT MERCHANT 
KEEPS A GOOD SUPPLY OF

“ The Chaffless 
Coffee”

ITS RICH FRAGRANCE IMPARTS A ZEST TO 
THE MOST FRUGAL OF BREAKFASTS.

/2"!k'îïwt The Codville Company, Limited
1- lb. I INS WINNIPEG BRANDON MOOSE JAW SASKATOON
2- lb. TINS •

90UDRÛK 5
[■’ 'tntvtiê'àà/* m
! FOIE DE MORUE j
JtaXAKKIXO 9

y ATmji fcAm

Pneumonia Days Coming
Save your customers doctors’ bills and a whole heap of trouble 
by introducing the preventative of colds, coughs, La Grippe, 
Pneumonia.

MATHIEU’S SYRUP 
of Tar and Cod Liver Oil
A big doctor’s bill is not conducive to prompt payment of a 
grocery bill. It disorganizes finances. If you have a bottle of 
Mathieu’s Syrup in every one of your customers’ homes as a 
guard against winter’s diseases you will ensure yourself better 
business. Nothing under the sun equals Mathieu’s Syrup for 
the prevention and relief of colds.

STOCK UP NOW

J. L. MATHIEU CO., Proprietors
SHERBROOKE, QUEBEC
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LARGEST MAKERS IN THE WORLD
Tin Foil—all descriptions
Tea Lead—all gauges and sizes
Metal Bottle Capsules—any size, 

color or stamping
Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating QUANTITIES 
-We will give you BEST QUALITY-BEST DELIVERY—BEST PRICES

BETTS & COMPANY, LIMITED
Chief Office:—1 Wharf Road LONDON N., ENGLAND

Can you afford to?
Stock that produces a quick 
turnover with a good margin 
of profit is assuredly the only 
kind worth shelf room in your 
store. The selling record of 
our five Made-in-Canada lines 
is such as to warrant not only 
your shocking them but featur

ing them strongly for a bigger and more profitable year-round business. We deliver 
5-case lots to any part of Ontario, Quebec or Maritimes, paying freight charges up to 
50c per 100 lb.

STUDY OUR PRICES

<r George

iiily fed
Co f fe£

Ht. George Druid (offrr, ! dot. In rase ............................................................................ H JI
Ht. George Evaporated Milk, 4 doe. In rnee .................................................................... 3.SO
Burner Cendeneed Milk, 4 doe. In rnee .......................................................................... 5.SS
Printers Condeneed Milk, 4 doe. in rnee ........................................................................ 4 .1(1
Premier Skimmed, 4 doe. In cnee ......................................................................................... 3.HO

A stock of tkie Made-in-Canada Condensed Milk and Coffee will open up new and bigger line» of 
business for you. Can you afford to omit them from your next order!

The Malcolm Condensing Co., Limited
ST. GEORGE. ONTARIO
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Ready Acceptance
'T* HAT is what is most required when you offer the 

consumer a commodity. The mere mention of 
FIVE ROSES makes the sale, thanks to the tremen
dous educational work being consistently carried on 
among consumers of flour. Push the brand the con
sumer readily accepts, on which the heavy sales 
work has already been accomplished. The majority 
of flour buyers are already educated on the amazing 
value of

Five Roses*

CAHMïA*GUARANTEED NOT BLEACHED-NOT BLENDED.

There is no hesitation, no suspicion, no protest, no time 
or money wasted when you sell FIVE ROSES. The 
consumer is in the right humour for further sales work 
on other articles. Even the purchaser who merely wants 
“flour” accepts FIVE ROSES with confidence. ït is not 
an unknown brand with its attendant risks. It stands 
for consumer faith, which means quick, easy, rapid
repeating sales.

Ask Your Jobber or Nearest Office.

Lake of the Woods Milling Co., Limited
tiThe House of CharacterM

Toronto Ottawa MONTREAL London St.John
Sudbury Winnipeg Medicine Hat Calgary Vancouver


