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Robinson’s 
Patent 
Barley

Needs Little Pushing.
Your Customers Will Like 

it, and a Demand 
is Immediately Created.

MAGOR, SON & CO.,

Robinson’s Patent 
Barley

is a Healthful and 

Nutritious Food for Young 

and Old.

For Particulars, Address

403 St. Paul Street, MONTREAL 
30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA
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A Heat-Producing Food for the
Colder Months

That’s what people begin to think of along about 
November. Now is a good time to mention

Crown Brand Corn Syrup
to your customers. By the way, how about you -are you stocked ?

# Fdwardsburg Starch Co
LIMITED

& MONTREAL-CARDINAL-TORONTO -BRANTFORD -VANCOUVER

T



1 When you deal in Upton's you
trade- ««I your customers get the finest lto 
Our brands are made from superior materiali 
804 erc “qu*Uty'* goods in every essential,

v,.-

1 ■■ ' i • ’ '*
■’Vy ' iiiy:\‘- J-ri't

r ■ i t;

Mêb»*
ji, ;

rf X-. .«■

■ i■■ •

«■g
?NN$/

% ?-

■ ■
'j -i -ÿl• ,vr« iff

j'-îA -« x • v/*K’A,l • •! .'Z T *«t; '• W--rk *£

jVftcLa,'. :„v, ^

■

7.<>rëp

•• *, > .. r< y-: ;■ ■ f -*-4,■ •■yk*
,, ■-. ;y 1 '

• v ::■* : >-;»• » jj < R&>3tttl
Look at the pro-'

- i-
V ;.•

'

— ” r*v’

portion from so, 
peist you may
chon.. ...

UPTON'S
- *r WU)-\ t

■■I l *• best tor you.
Prove to be- i- -;v:4£5 I

: ; . ■ . f .
; ,:■ > ^ j '•' 

r - ..5 ^ ^23/:ijî ' 
. - ’ • . F' ! '''v§|i

c4% %,
V-, .fc) .. t'«79»QB .

• •-■ •• - . X
^ » j- •

><? " A 'x&A

WPp
" '12 - fÇ-■■■??*

■ - *.

srtlbsj
rrrc

* best

Whv nAt '■»? Why r*ot

vm'iV-’v

mm

■' :■ tt

.. $ W'tfa ' ’ 'i- .> .■S' ’ V‘li > • - * • %.: «/• ‘ •,.; ,. ‘ •
® -V Si "i %

- • •- / --.i r/'-’'' -



Codou
Macaroni

(A Genuine French Product)

This is manufactured in a model factory, run 
on absolutely new and up-to-date lines.

It is made only from pure Taganrog 
(Russian) Wheat—the only wheat 

from which the finest Macaroni 
can be obtained. There is 

no finer quality to 
be had.

Baby

Brand

THE CANADIAN GROCER

6—Gold Medals—6

Baby

Arthur P. Tippett & Co.
Agents -

Montreal Toronto

Brand

1



THE CANADIAN GROCER

CLARK’S
Mincemeat

IN THE NEW STYLE CAN. VERY ATTRACTIVE 
PACKAGE. It's to your advantage to encourage the 
sale of MINCEMEAT IN SEALED VESSELS. 
Because you can be sure of delivering to your cus­
tomers just the kind of Mincemeat they want.

NO HANDLING FOR YOUR CLERKS.
NO STICKY HANDS.

NO OVERWEIGHING. NO UNDERWEIGHING.
NO WASTE.

CLARK’S MINCEMEAT
IS ABSOLUTELY GUARANTEED

Made of the finest of selected Fruits, Spices and 
Peels.

“INGLASS" BRAND. In Cans and in Bulk.
Ask your wholesaler about the new can, you'll be 
interested right away.

W. CLARK : : Montreal
Manufacturer of the Famous

“CHATEAU” Brand Soups.
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Packer’s
Celebrated
Chocolates

NEW IDEAS — NEW BOXES - NEW CENTRES
Packer’s Canadian Bulletin, containing the latest Chocolate 
news, particulars of the most recent productions and much 
interesting matter, will be sent regularly to all jobbers 
upon receipt of request.

H. J. Packer & Co., Ltd., Bristol,
England

Facts Worth Considering
Especially prepared for 

infant feeding.

Recommended by physicians 
everywhere.

For general household use 
best value obtainable.

The Richest and Purest milk 
from the world's best dairies.

BORDEN’S CONDENSED MILK CO.
“Leader* of Quality " Established 1857

Sales Offices and Agencies

Mason CD. Hicfcey, Winnipeg and Calgary 

WILLIAM H DUNN.

Montreal, Toronto and Vancouver

BORDENS
EAGLE BRAND 
CONDENSED 

MILK
ï-NEw YORKUS^___ NEttr

House
old enough to 

have a reputation, 
young enough to 

be abreast 
of the 
times
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THE CANADIAN GROCER

This
Trademark

is familiar all over Great 
Britain. It designates a soup 
product that has won an 
immense popularity for qual­
ity, convenience and cheap­
ness, known as

COWARDS
k DESICCATED £Q|jp

The’makers, FrederickfKing & Co., Limited, of Belfast, Ireland, are now beginning a 
heavy campaign to introduce EDWARDS’ DESICCATED SOUP into Canada, using 
extensive Newspaper, Billboard, and Street Car Advertising, combined with House to House 
Distribution, that will build up a strong and steady demand for it.

Three kinds, Brown (made of best beef and fresh vegetables), Tomato, and White 
(both vegetable). Retails at 5c. a package, and in canisters at 15c. and 25c.

We will be glad to send a sample package of each kind, 
with prices to grocers.

EDWARDS’ DESICCATED SOUP is going to repeat 
its British success over here. The grocer who stocks up 
quickly will get the greatest benefit from the big demand this 
advertising will create.

DISTRIBUTORS :

W. H. DUNN, 396 St. Paul St., Montreal 
W. G. PATRICK <31 CO., - Toronto 
W. H. ESCOTT <31 CO., - Winnipeg

4



THE CANADIAN GROCER

Exceedingly Popular Throughout Canada

As a Winter food, Baked Beans have a very great food 
value, which is well understood by Canadian housewives.

Beans baked, as are the Simcoe Brand Beans, have largely 
taken the place of the home baked, because they are thoroughly 
cooked without destroying their form, and the flavoring is much 
more even and rich.

\ ^ . v,
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“Simcoe” Brand 
Baked Beans

are made from selected beans, cooked by the latest scientific 
methods; all the sauces used are carefully prepared from ripe 
fruit and pure spices; 4

The result is a perfect can of delicious beans that you can 
sell to your best trade and secure repeat orders.

TRY A SHIPMENT ORDER TO-DAY.

Have you secured a copy of our “ Val­
uable Hints on Storing Canned Goods?”

DOMINION CANNERS, LimitedN
HAMILTON • • 

• • CANADA

’V



WINDSOR

SALT

Everybody 
is wanting

CAMP
COFFEE
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MADE BY

THE N. K. FAIREANK COMPANY, MONTREAL

Why not 
concentrate on

WINDSOR
SALT?

—The best salt sold.
—The salt nearly 

all your custom­
ers already use.

—The salt that is 
widely adver­
tised.

Why carry a slow-selling or dead 
stock of other salts ?

THE CANADIAN SALT CO.,
WINDSOR, ONTARIO

LIMITED

GOLD DUST
saves work for your customers by its cleansing power, and 
GOLD DUST advertising saves work for you by its selling 
power. One is as searching as the other—just as GOLD 
DUST itself goes into every nook and corner of the house­
hold after dirt, GOLD DUST advertising goes into every 
corner of the country after customers and sends them to 
your store.



THE CANADIAN GROCER

—1911 Christmas 1911—

An Assortment of

PERRIN’S
Attractive
FANCY

BISCUIT
Packages

and

Fruit Cakes
will be appreciated by your customers. Why not 

add an assortment to your Christmas Order?
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■> THE IMPORTANCE OF PURITY 
IN FOOD PRODUCTS

is constantly being emphasized by medical men everywhere.
The Jams, Marmalade, Confectionery, Candied Peel, Pickles, 

Sauces, etc., manufactured by

E & T. PINK
LONDON

are Guaranteed Pure and free from chemical preservative.

Write for list of our full line of manufactures to the Sole Canadian Distributors

THE MANUFACTURERS' AGENCY CO.
MONTREAL, J. W. Windsor. 22 St. John Street
ST. JOHN, N B-. S. Cecil Irvine. 48 Princess Street
HALIFAX. N S. C. E. Creighton. Bedford Chambers
BOSTON. U S A.. General Sales Office, 330 Board of Trade Building

The Housewife’s Favorite!
The largeness of the package for 5 cents, coupled with 
the extra good cleansing power of

Lawrason’s 
Snowflake Ammonia

places it high above all others as the favorite in the 
household and the best stock of Ammonia for the grocer to keep.
It is a Canadian product of the highest merit, all the materials used are 
obtained in Canada and Canadian labor is employed in every process. 

Hence its extra low price.
Lawrason’s Snowflake Ammonia has a guarantee of $500 with each package that it 
equals in power any similar powder on the market.

GET IN ON THIS LARGE SALE. ORDER TO-DAY.

S. F. LAWRASON & CO., London, Ontario
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WAGSTAFFE’S
FINE OLD ENGLISH MINCE 
MEAT AND PLUM PUDDING

NOW READY FOR DELIVERY
Q Made from the finest fruits and spices obtainable, in the most up-to-date sani­
tary factory in Canada.

Q Our goods may be a little dearer, but look at the quality.

Q Mince Meat, packed in 1-lb. 2s, 5s, 7s ; 25-lb. gold-lined pails, and 62-lb. tubs.
Plum Puddings, packed in Is, 2s, 3s, crocks. In individual cardboard boxes.

ORDER , PLEASE, FOR THE SEASON
ONLY A LIMITED QUANTITY SEING PACKED

WAGSTAFFE, LIMITED
PURE FRUIT PRESERVERS

Hamilton ... Canada
9
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New 1911 Model
Keith Account System

As convenient to operate as a 
roll-top desk.

FIRE! FIRE!
6 STORES BURN 

ACCOUNTS ALL SAVED 
THROUGH THE KEITH 

SYSTEM
A COMPLETE STORY IN 6 VOLUMES 

HERE IT IS.
1. D. D. BOWERS, Liberty Center, Ohio.
2 A. F. BENDER, Cumberland, Md.
3. W. D. DICKEY & SON, Springfield, Ohio.
4. GUSTAVE KRATZIG, Pittsburg, Pa.
5. J. KUMMER 6l CO., Uhrichville, Ohio.
6. THOS. H. CARROLL, Hartford, Conn. 
(Write any of the above parties if you wish to 
verify these statements.)

LISTEN !

l'ROOF

One-writing Self-Indexing 
Fire-Proof

Every one of these merchants had large stores in which buildings with contents were completely destroyed, but they all 
saved their accounts through the Keith Fire-proof System.

This positive evidence of the fire-proof qualities of the Keith Systems actually spreads all over the United States, and yet, 
strange as it may seem, certain manufacturers of drop-leaf systems who would first sell their system and would then after­
wards sell you an expensive safe in which to store the accounts—call us fire-proof fakers.

They have an axe to grind
We have given you facts backed by sworn affidavits and we, therefore feel safe in leaving this matter to your intelligence.
The fire-proof feature is only one of the many points of protection offered by the Keith System.

WRITE AT ONCE FOR CATALOGUE “H" FOR FULL INFORMATION.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USB 
1926 Depot St., FREMONT, OHIO, and HARTFORD, CONN., U.S.A.

Victor Archambault, 28 Bridge St., Sherbrooke, Que., Representative for Quebec and Maritime Provinces.
Sydney McKeever, Box 843, Brockville, Ont.

**W*tiUJUjUAUU*l*n
SjX GOLD MEDALS4
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i lb., è lb. and 1 lb. Tins. 
Economical and Reliable.

George Berwick & Sons
Limited

LONDON, ENGLAND
CrnHii «gut : lEIIEfl H. 8WHO, 333 

Cerium ■ulldlu. NMTRUL

ALL GROCERS 
SHOULD STOCK

Berwick’s
BAKING
POWDER

Thejiriginal Bak­
ing Powder with 
a world-wide rep­
utation of 70 years. 
A genuine British 
manufacture and 
recognized as 
the standard ar­
ticle in the Mother 
Country.
Made from the 
finest and purest 
ingredients, abso­
lutely free from 
alum, acid phos­
phates or deleter­
ious substances.

CARTERS

Big Wheel Lemonade Powder

Table Jellies, Mustard Powder
etc., etc.

H. W. Carter & Co., Ltd.
BRISTOL - - ENGLAND

10
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Seasonable Stock!
If you have not yet secured a stock 
of mince meat, you are missing sales 
daily. A demand has 
been created for

MINCE MEAT
by reason of its known good quality. Only the 
most carefully selected spices and fruits go into 
Sterling mince meat. It is prepared by our tried 
processes, and is both delicious and healthful.
The time is here to stock it—and the profit is 
well worth while.

The T. A. LYTLE CO., Limited
STERLING ROAD, TORONTO

“EUREKA”
Canada’s Scientific

REFRI6ERAT0R
There are 
more Eureka
Refrigerators
in use in
Canada by 
Butche r s,
G r o cers, 
Creameries, 
Hotels, Res- 
tauranti. 
Hospitals, 
Public Insti­
tutions, etc., 
than all other 
p atented
Refrigerators

combined.

The above is the strongest 
guarantee of an article'a 

superior merits.

WRITE FOR 
CATALOGUE AND 

PRICES.

54 NOBLE STREET
TORONTOEunki Refrigerator Co., ltd.

Montreal Representative 
JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg 

Agent, at Fort William. H.milton, Calgary. Moose jaw. Saskatoon

Œea ‘tinte 
for ‘Retailers

By JOHN H. BLANK

Q This book, written by a practical tea man, contains 
information which will be of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leaf to Cup
The Tea Marts of the Orient
How to Test Teas
Where to Buy Teas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
How to Establish a Tea Trade 
Tea Blending

(275 pages) (24 full-page Illustrations)
Sent to sa, sddresi on receipt ol $2.00.

ŒLacXean publishing Compattp
(Technical Bock Department)

143-143 Unlverelty Aw., TORONTO

Three Lines You Should Know 
and Introduce to Your 

Customers
Tone up your stocke of Condensed Milk by adding these 
three lines—New Ones and Good. They will bring you new 
customers and quick returns.

St. Georie Evaporated Milk, 4 doz. in case, $3.35 
Princees Condensed Milk, 4 doz. in case - $3.90 
Banner Condensed Milk, 4 doz. in case • $4.40

Order Irons your wholesaler or direct from the factory. 
Delivered in 5 case lots to any point in Ontario or East to 
Halifax.

J. MALCOLM (EL SON
ST. GEORGE - .

11
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THE CANADIAN GROCER

■Y>X L.iie

LOZENGES
Should be in your confectionery 

department.

C. NELSON, DALE & CO., LTD
WARWICK, ENCLAND.

The Grocer’s Standby
Your best advertisement lies in pleasing your 
customers. It is an easy matter if you sell 
them

THE DOMINION MATCH
Has proved itself a satisfactory staple, by 
reason of the good value it gives to every pur­
chaser. Every match is per feet in its entirety— 
will not splutter or fly off when struck. Every 
match a light.

THE
DOMINION MATCH CO., LIMITED

DESERONTO, ONT.
Or The Cenids Brokerage Company, Limited, Toronto, Ont. 

The A. Maodonald Co., Winnipeg, Man,

f t in

SILENT
MATCH.

Z.V *T>7/VZTZ2X7

JÛM/W/V A/ztrS'/' tfz . .. MS/r.

SANITARY CANS
FOR

“Winter Pack”
Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk

Sanitary Can Co., Ltd.,
Niagara Tails, Ont.
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Rowat’s
Goods

Sell!
The Connoisseur's 

Choice !
Cater for your par­
ticular customer by 
featuring

ttAr.STEAJQCimrrs.Qi 
^Graves GamiajdSoi
teAr.STEAjacimm.Qi

1 i.TÛPe'

wtersonasoi 
Nwr aC”.w~—

GLASGOW

The Right Thing
Shows a good profit

Take no substitute 

Reliable Quality Packed in Finest French Olive Oil

ORDER TO-DAY FROM YOUR 
WHOLESALER OR WRITE TO

Rowat’s Pickles
AND

Paterson’s Sauce

UPERIOR

/ \è^iê'.McÀ

They are 
quality’goods 
which never 
fail to satisfy.

HOWAT & 00.,
Blasgow, Scotland.

Canadian Distributors,— 
Snowdon & Ebbitt, 325 
Coristine Bldg., Montreal, 
Quebec, Ontario, Manitoba, 
and the North-west; F. K. 
Warren, Halifax, N.S.; F. H. 
Tippett Ss Co., St. John, N. 
B.; C. E. Jarvis and Co., 
Vancouver, B. C

MONTREAL—J. W. Windsor. 
QUEBEC—Albert Dunn, 
TORONTO—A E. Richards & Co.
HAMILTON—

A. E. Richards & Co.

LONDON ONT.—
Geo. H. Gillespie 

WINNIPEG—W. H. Escott Co. 
VANCOUVER—H. Dont in & Co. 
ST. JOHN. N B —

W S. Clawson & Co.

SUPERIOR GRADE
Both in material and in process of manufacture 
the explanation of the wonderful and increasing 
sales of

ADAM & CO.’S
Worcester Sauce

is quality.
The ingredients are from an original recipe, guar­
anteed absolutely pure and prepared with the 
most scrupulous cleanliness.
FOR BUSINESS BUILDING there is no rival of 
Adam & Co.’s Worcester Sauce, and the profit 
makes it worth handling.

Canadian Agents •
ALEX. TYTLER......................................... Temple .Building, London, Ont.
J. A. CROOKS.................................................................... Bedford. Halifax. N.S.
KIRKLAND & ROSE.................... 312 Water Street. Vancouver. B.C.
G. C. WARREN........................................................................ - Regina. Sask.

PROPRIETORS :

Kit Coffee Company
Govan, Glasgow, Scotland

13
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TH1 CANADIAN GROCER

POISSONS
CHOISIS

aLMUILL

QUALITL
SUPE.Rlt.URE

THEY ABE A SUCCESS BECAUSE
The quality of the fish and the oil used, together 

with the design of the tin, make the

“DUNOYA” BRAND SARDINES
more attractive than the ordinary tin offered to 
retail at 10c.

CANADIAN AGENTS

J. W. Bickle & Greening, hoanTa?ion
(J. A. Henderson)

Watch New

For | Bottle
nd»r
•AKA»*

“ Pride of m Canada”

MAPLE SYRUP
The aim of every first-class manufacturer ia to have 
his goods aa pure aa posaible and the majority are 
working towards that end—perfection. We have 
reached the goal and are, like numerous good re­
tailers, proud to sell you our '•PRIDE OF CANADA"

To Help the Consumer
we have decided to depart from the ordinary 
“corked” bottle and have originated a hermetic 
seal, easily removed, one which does away with 
any possibility of a broken cork or chip falling into 
the ayrup. Watch for facsimile of the attractively 
labelled bottle next week.

The Maple Tree Producers' Assoc.
LIMITED

MONTREAL, TORONTO

KO - KO - BUT
“ The Key to Good Cooking.”

You have in KO-KO-BUT a means of making 
good contented friends of your customers. Helps 
them to do what they cannot do with lard or 
butter—keep down the greasy odor in the kitchen.

Ko - Ko - But
THE PERFECT COOKING BUTTER

100% PURE VEGETABLE FAT

Price within the means of all, and 
put up in tins to prevent waste.

O/va It a Trlml

DOMINION C0C0ANUT BUTTERS, LIMITED
MONTREAL

THE[SION OP PURITY
Brand

Dr-a* el Teas, Coffees, Spices, Extracts, Baking 
I el tail Dleim Powder, Canned Fruits and Vegetables

Salmon and Sundries. Every tin and package guaranteed. 

WSgStftffB 8 Jams, Jellies, Marmalade.

llHHâpIal The where liaee are fully guaranteedimperial Vinegar. for quality, appearance end sale.

Phene 3595. Exchange to ell departments.

BALFOUR, SHYE 6 CO., S1!*. HAMILTON
14
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Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ­
ence and recognize the advantage to you of 
recommending “ Redpath" Sugar as the Best.
Extra Granulated 

Extra Ground 
Powdered 

Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘ Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Established in 1854 by John Red path

YOU ARE THE MAN WE WANT
—that is, if we haven't ÿet had the pleasure 
of putting an

ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin” 
for rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish, 
Equipped with special adjuster device and 
the new style force feed steel-cutting grinders.

Ask any of the following jobbers 
for our illustrated catalogue. 
WINNIPBG-G. P. èk J. Galt (and 

branches): The Codvllle Co. (and 
branches): Foley Bros., Larson dt 
Co. (and branches). 

VANCOUVER—The W. H. Malkin 
Co.. Ltd. Wm. Braid & Co.: Kelly. 
Douglas it Co.. Ltd. 

HAMILTON-James Turner * Co.: 
Balfour. Smye & Co.; McPherson. 
Glaasco it Co.

TORONTO-Bby. Blatn. Ltd. 
LONDON—Gorman, Eckert At Co.
ST JOHN. N.B—G. E. Barbour A» 

Co.: Dearborn At Co.
REGINA. Sask.—Campbell. Wilson 

As Smith.
MONTREAL -The Canadian Fair­

banks Co. (and branches). 
EDMONTON. ALTA.—The A. Mac­

Donald Co.

Woodruff & Edwards
co.

ELGIN. ILL., D.S.A.

\

This Mark on Every Box

RlOMTMEUtDOFSUNSHINE

Means Quality 
Dried Fruits

The Highest Type of Packing 
The Fines ï Fruits

Place Order Now for 
Fall Delivery

All First-Class Jobbers Handle
V.^———————

-QUINQUINOL-
(Pronounced Kin-Kin-all)

Is the most up-to-the-minute preparation on the market 
to-day and offers you the means of securing that Stock 
Food business which you know will prove most profitable.

3—Diplomas—3
awarded at the most important Exhibitions and recom­
mended strongly by the Minister of Agriculture.

Its Uses
Can be effectively used in the food of Cattle, Horses, 
Poultry, Hogs, Dogs, etc. Try it yourself in your own 
horse’s food. See the fine coat it will have in due course.

50% Profit Clear
Cost to you................. $4.00 per dozen gallon tins
Cost to consumer  6.00 “ “ “ “

It is Different
from other Stock Foods, being put up in fancy tins and 
thus kept secure from vermin or moisture.

One dealer only wanted in each town. Write for terri­
tory and further particulars to

The American Pure Food Company
MONTREAL

36
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demand -for H P. SAUCI
Be ready to meet it—be progressive—be wide-awake. If you don't supply H.P., “the 
other fellow” will ; probably he’ll soon be supplying a good many other things, tloov e”c»\*s,’,‘
too, for a customer who wants H.P. means to have it, and when she’s _"
had H.P. once she's more than ever certain to take care she gets 
it again. morai j8 very simple— and very sound

y. G»'- . - «•»*•

xt

THE
"WALKER BIN"

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin " Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
1 MODERN GROCERY FIXTURES ’ 

and let us give you an estimate.

Walker Bin & Store Fixture Co.
LIMITED

urusixuTivui
: WtlMi è Triad.!., Wlulfd. Hu.

“w,•1 *•6- V.*iV. m. Berlin, Ontario
■eelreal i V. S. Silcack, 33 St. NichalaaStreet

RIDEAU HALL COFFEE
has the distinction of being a line that will secure 
new trade for you, besides keeping it. Its per­
fect blending and roasting have given it an en­
viable reputation among coffee experts.

Besides, it gives you a decent margin of 
profit. This profit is all profit. There is noth­
ing to be subtracted from it at the end of the 
season. No bad or unsaleable stock. No time or 
trouble spent in persuading people to have it. 
Rideau Hall Coffee sells all the year round.

Gorman, Eckert & Co.,
LIMITED

LONDON, Ont. WINNIPEG, Man.

Especially Good for
Being three times as nutritious as ordinary 

milk without the danger of spoiling, explains why a 
special place has been given in the nursery and 
hospital to

“ Canada First”
Evaporated Milk

Inland Revenue Bulletin No 208 certified it to be 
absolutely pure and to contain the very highest percent­
age of genuine food values.

Infants and Invalids
Condensed and canned in a factory that is 

unequalled in its sanitary construction, by a pro­
cess that assures a product of absolute purity.

ORDER FROM YOUR JOBBER

The Aylmer Condensed Milk 
Company, Limited

Aylmer - - Ontario
Head Offices : Hamilton, Ontario

16
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Christmas Window-Dressing Competition
AND

AD-WRITING CONTEST
Our Annual Christmas Window- 
Dressing Contest is herewith 
formally announced for 1911.

THE CONDITIONS
This competition is open to any 

dealer or clerk who is a reader of 
The Grocer. Window to be dressed 
with Christmas goods and arranged 
entirely by dealer or clerk.

Photographs must be in our hands 
by Dec. 31. See that photographer 
gets good picture, as much depends 
on this. Give description of win­
dow when sending photograph.

THE PRIZES
Towns and Cities Centres Under

Over 10,000 Population 10,000 Population

1st - *_ - - $5.00 1st - - - $5.00
2nd - - - - $3.00 2nd - - - $3.00
3rd - - - - $2.00 3rd - - - $2.00

AD-WRITING
To the dealer or clerk who sends us best written original newspaper 

advertisement before December 31, a prize of $5.00 will be given Clip it 
from newspaper and briefly outline your opinion of advertising.

Decide at once to enter one 
or both of these contests.

ADDRESS

THE EDITOR, THE C AH ADI AN 6R0CER
143—149 University Ave., TORONTO
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JAPAN TEAS
FURUYA <& NISHIMURA

SHIDZUOKA NEW YORK CHICAGO MONTREAL

With local Agents in all the principal cities in the United States and Canada

MACARONI VERMICELLI 
SPAGHETTI

There are mere and more people every day 
awakening to the fact that the daintiest of 
dishes, and cheapest too, can be made from 
these products, and you should put in a 
supply and push them.

Don’t Take “Any” Brand
BUT TRY

L’ETOILE
the line that always gives satisfaction be­
cause it is manufactured by “men who 
know.” Our machinery is of the very latest 
type, installed by a Parisian expert, and 
worked by men brought all the way from 
sunny France.

L’Etoile—the line that pleases.
TRY IT

Git Française das Pitas Alimentaires
6-9 HARMONY STREET. MONTREAL

ARE YOU INSURED
AGAINST ADULTERATION 

on the spices you handle ?

The Gofornment Form of Warranty
is your only safe insurance, 

and is attached to every

TIN - PAIL - BOX - PACKAGE 
AND BARREL OF

White Swan Brand of Spices
YOU ARE ENTITLED TO THIS BY LAW

INSIST ON GETTING IT WITH 
EVERY SPICE PURCHASE YOU 
MAKE AND PLACE THE ONUS 
ON THE MANUFACTURER.

FARROW’S ‘A-r MUSTARD
THE BEST BRITISH MAKE—BIRECT FROM THE BROWERS

In every market of the world FARROW’S “A-1W has forced its way. Write your nearest 
agent for a sample tin. Cempare the get up, the qeelity and the prise—then you’ll know the reason why 1 

« CANADIAN AGENTS
W. G. PATRICK » CO., 77 York Street, Toronto; T. A. MACNAB ft CO., Cabot Bldgs., St. John’s, Newfoundland; W. A. SIMONDS, 
89 Union St., St. John, N.B.; RUTTAN & CHAPMAN, Port Garry Court, Main St., Winnipeg; ROSE ft LAFLAMME, 400 St. 
Panl St., Montreal; C. E. CHOATE A CO., Piekford ft Black’s Wharf, Halifax.
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Persistent, forceful, attractive adverti-ing 
led the people of Canada to try COWAN’S 
PERFECTION COCOA. Its perfect purity and 
delicious flavor have made them all regular users.

THE COWAN CO.
LIMITED

The result is that Cowan’s Perfection Cocoa 
is sold from the Atlantic to the Pacific, and 
there is more of it sold than any other brand.

TORONTO ONTARIO

in
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WHITE DOVE
Cocoanut

The cocoanut which can be 
depended on —fresh, pure 
and wholesome and a great 
favorite with the first-class 
cook. The grocery store to 
carry the best grade must 
stock this brand.

It’s a sure winner and a 
good profit bringer.

W. P. Downey
MONTREAL, QUE.

THE PEOPLE OF

JAMAICA
sre now buying things in the 
United Stateewhich the) ought 
to buy in Canada. They don't 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER"
might bring inqulriee. Better 
write for ratee to

I.C STEWART, Halifax

It TIM IH l«f kilt ill tr,tl Trilh Iiisb ra.rch.nt. 
there U ... papas that eu pet yea is teach with 
hey ere, .ad the* le the

Irish Grocer, Drug, Provision 
and General Trades’ Journal
10 Garfield Chamber», Belfast, Ireland.

The Condensed Ads. In this 
Paper will bring geed reeulte

MOP-STICKS
------ OF DURABILITY ____

are the “T A R B O X BRAN D”
No. 8 Plain Cloth Holder.
No. 10 Combination Brush.

Specify through your Jobber along 
with Self-wringing and Crank-wring­
ing Mops. Manufactured by
TARBOX BROS. - Toronto, Ontario

The GRAY, YIUI6 4 SPARLIR8 CO., Limited 
SALT

MANU FA CTURERS
Granted the highest awards In com­

petition with other makes.

WINOHAM ESTABLISHED 1871

Common Sonoo
if I» SO/ Sseehee mn* BmA mums 
aifctO 1 State eus« SHorn

All IwUn id Ml |eees II 1., Tenets, let.

SUCHARD’S COCOA
ThU la lbs seaaea le push SUCHARDB 
COCOA. Free aew en Ceeae will be la 
daman< «ally. It Bays te sell the beet. We 
Suaranlee Suehirdi Ceeee aeelnet all ether 
mahes. Delleleas In Beyer. Prices lust right
FRANK L. BENEDICT * CO.. Meoweel 

Agents

O. E. Robinson d Co.
Maaufacturere and Buyere of Dried, 

Evaporated and Canned 
Applee

loesreefl, - . Ontario
ESTABLISHED ISM

WINDSOR SALT
CA* LOTS OR LESS Prompt .MP—... 
Write as fer prices Phene order et ear

TORONTO MALT WORKS
TORONTO. ONT. GEO. J. CUFF. Mos-sr.

Condensed Ad

This Paper

There is

JELLY
Business

to be done all year 
round, and you 
should not overlook 
this point. Keep 
your stocks up, BUT 
have the right kind. 
That is, of course,

“Club Jelly”
POWDER

Do you know why ? 
Because it is abso­
lutely pure, and is 
known amongst 
consumers as the 
“Double Event" 
Package. It con­
tains a powder which 
makes a delicious 
custard, in addition 
to the jelly powder.
Talk this point to 
your customers.

WRITE

S. H. Ewing & Sons
Montreal Toronto

Nature has solved the 
problem of distribution. 
It uses a multitude of 
agents to effect the distri­
bution of its products.

Nature does not expect 
every seed to fall upon fal­
low ground and to take 
root. But, it achieves a 
profitable percentage upon 
its distribution. This is all 
that an advertiser has to 
do to reap a profitable 
harvest on his outlay.
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Some Lines You’ll Need For Christmas Trade
Table Raisins i—Our stocks are about complete. On account of
the orders booked early, the assortment will not remain long unbroken. BOOK 
YOUR ORDERS NOW. Fancy boxes—3, 5‘/2 and 22 lbs.—lb. cartons.

We have a new line of CONFECTIONERY, manufactured by NEEDLER8, Null, Eng. 
Put up in handsome clear glass jars. Vs lb. each. In price, 18 to 25c. lb.

1_ A high class imported bottled catsup that can be sold as a 
10c. retailer.

r We have only a limited quantity to offer. This cannot be 
► duplicated this season.

You Should Place Your Order» Early

EBY-BLAIN,LIMITED
TORONTOWholesale Grocers

You Can Add $20.00 Monthly
to Y our Income

IF YOU WILL ACT AS MACLEAN’S SPARE 
TIME REPRESENTATIVE IN YOUR TOWN

No matter what you do now, you can add this snug sum to your income during your 
spare hours, without interfering with your regular work.
It is both easy and pleasant to earn this big money.
We will tell you who to see, what to say, and how to get the orders. You can easily 
add from $5 to $50 to your monthly income. Hundreds of others are doing it—so can you.

You will act as circulation representative of the fourteen publications of the MacLean 
Publishing Company Our papers are well established, and easy to sell.

Send for our plan now. Write a letter, or a post card will do. it will bring you, by 
return mail, complete particulars.

MacLEAN PUBLISHING COMPANY,
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Manufacturers’ Agents
and Brokers’ Directory

Manufacturera and merchants cannot expect to oevelop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies

-WESTERN RROVINCES-
THE

W.H. ESCOTT CO.
Wholesale 

Grocery Brokers

WINNIPEG137 BANNATYNE
AVENUE

COVERING

Manitoba and Saskatchewan
CORRESPONDENCE SOLICITED

WATSON & TRUESDALE
Wk

Manutecnarer»’ Asset».

WINNIPEG, - MAN.
DiauMi end Foreign Agencies Soil sited

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturera’ Agent 
Canadian, British and Foreign Agencies Solicited.

23# Chambers of Commerce. P.O. Box 1112

WINNIPEG 
TOMLINSON, SEMMENS & CO.

WHOLESALE GROCERY BROKERS

Office sad Track Warehouse, • 92 Alexander Si. E
Correspondence solicited on domestic and 
foreign lines. P.O. Box, 1502

FRANK H. WILEY
MANUFACTURERS’ AGENT 

and
IMPORTER

757 Henry Ave., WINNIPEG.

WBSTBIH WST11S0TI1S LIMITE!
Wholesale Commission Mercbabanta, Cuatoma 
Brokers aad Manufacturera* Agenta. Cara Die- 
trtbuted, Warehoused and Forwarded. Warehouse 
oa Traaefer Track. Business solicited. Our posi­
tion la year opportunity.
IAIKATI0N, WESTERN CANADA

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing and Fotweiding Agents. 
Warekouee on C.P.R. eput track. 
Promptness and Satisfaction guaranteed 
Business Solicited.

G. C. WARREN
Box 1134, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Established 12 Years.

Domestic and Foreign Agencies Solicited

DISTRIBUTORS, LIMITED
P. O. Drawer 98

EDMONTON. ALBERTA
Manufacturers’ Agents. Commission Mer­

chants. Warehousemen.
Track connection with all Railroads.

------------- TORONTO------ - - - - - - -
HEADQUARTERS FOR

Evaporated Apples
When wanting, wire us
for. quotations.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

W. G. PATRICK & CO.
Manufacturers’ Agente

end
importers -

77 York Street. Toronto

W. G. A. LAMBEAtCO.
TORONTO

Grocery Brokers and Agents.

-MONTREAL-

MacLeren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agents tor Grocers' Specialties and Wholesale 

Grocery Brokers

TORONTO. Oat. DETROIT. Mich.
Headquarters for

New Orleans Fancy Molasses
Bartels and Half Barrels 

F RICES RIGHT

LIND BROKERAGE CO.
71 Front Si. Feel TORONTO

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 77* BOND *

----- MARITIME PROVINCES —
J. W. GORHAM At CO.

Manufacturers’ Agents and Grocery 
Brokers

HALIFAX NOVA SCOTIA
We are open for a lew high class specialty 

lines

H. R. SILVER, LTD.
MANUFACTURERS’ AGENTS 
AND GROCERY BROKERS

HALIFAX NOVA SCOTIA
First-claim frost-proof storage facilities. 

Correspondence solicited on Domestic and 
Foreign lines.

J. A. TILTON 
WHOLESALE GROCERY BROKER

ST. JOHN. N.B

Correspondence solicited with Houeee 
looking lot first-class grocery connections.

W. S. CLAWSON At CO.
Manufacturers' Agenta and Grocery 

Broker».
WerehousemcB

ST. JOHN. - - - N.B.
Opes for ■ few more llret-eleee Uses.

--------- NEWFOUNDLAND---------
T. A. MACNAB At CO.

ST. JOHN’S, NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

end COMMISSION MERCHANTS 
Importera sod exportera. Prompt and careful at­

tention to all Duakibae. Highest Canadian and foreign 
references. Gable address: "Macnab," 8L John's. 

Godes : A.B.0, 6th edition, and private.

- - - - - - -BRITISH COLUMBIA-------
McLEOD & CLARKSON

Manufacturers'Agents and Wholesale Commission
Agents

852 6 CABBIE ST., VANCOUVER, B.C.
Can give strict attention to a few flrst-elaos Gro­

cery Agencies. Highest References.



THE CANADIAN GROCER

WE BOUGHT SUGAR BEFORE THE RISE
and bought heavily, too. We are thus able to offer Grocers in Canada our world-famed Scotch Marmalade at 
the lowest prices. You and your customers get the benefit of our big and careful buying.

JoHn Gray Co.’s ScotcH Marmalade
is the acme of purity. Prepared only from fresh, ripe Seville oranges and pure refined sugar, it contains no 
Glucose nor preservatives. We have been making fine preserves in Glasgow for generations, and we stand 
back of every sale we make. Our guarantee of purity is on every jar.

Prices of this popular and quicK-selling line from our Agents:
Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta : W. H. DUNN, 396 St. Paul St., Montreal. 
Toronto: LIND BROKERAGE CO., 73 Front Street East.
Ottawa : E. M. LERNER & SONS, 11 York Street
British Columbia and Yukon : KIRKLAND & ROSE, 312 Water Street, Vancouver.

To the Retailer
YOU CANNOT AFFORD TO BE WITHOUT THESE POPULAR

BRANDS :

DOMOLCO
the highest grade molasses obtainable for your table ; 
absolutely pure, recommended by all physicians as

a healthy food.

The Celebrated Gingerbread Brand
for baking purposes; the best on the market, beyond a 

doubt. At all wholesale grocers.

The Dominion Molasses Co., Limited
HALIFAX, N.S.

No Alum
in the old reliable

Cook’s Friend Baking Powder
The only powder with a pedigree 

Order from your jobber
23
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“ THE PAPER THAT IS READ ”

A National Circulation
AND

A National Reputation
“We enclose our check covering sub­

scription to your valuable publication, 
the “Grocer.” We get many good 
hints in your paper which is worth many 
times more than the price of your paper. 
We look forward for each issue.”— 
O'Keefe & Martin, Vernon, B.C.

“As we were looking over some back 
numbers of The Canadian Grocer which 
we prize as highly as clean stock, we 
noticed an article on soap in your issue 
of April 16 and an idea occurred to us." 
—Errett & Co., Englehart, Ont.

“Your paper is invaluable to all groc­
ers—interesting and full of ideas—a 
paper that all up-to-date business men 
will appreciate if they see it once—the 
only paper that I keep on file for future 
reference.”—Elzear Turcotte, Quebec, 
P.Q.

“We assure you that we appreciate 
the Grocer very| muchjbecause of the 
many helpful suggestions contained in it. 
The fact that we cut out the helpful 
things from week to week and paste them 
in a scrap book, is an evidence of our 
appreciation.”—F.< & J. Morley, Syd­
ney, C.B.

The Canadian Grocer
Winnipeg Toronto Montreal London, Eng.
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Quality is the Key

Banner Brand
is the name that stands for the 
BEST in Jams and Jellies.

Only pure fruits and highest 
quality granulated sugar are 
used in their manufacture, which 
is done in a modern factory of

note of Success
perfect cleanliness, make Banner 
Brand unequalled for quality 
and consistency.

A popular line for you to 
handle—and a good profit getter.

LINDNER & BENNER
TORONTO

Western Agents—LAING BROS., Whole­
sale Grocers, Winnipeg

WHAT IT MEANS TO YOU
When a retailer or a consumer learns that certain goods under certain 

brands are the absolute perfection of quality, it makes it easy for both to 
protect themselves by only handling or using those brands. This condition 
aptly applies to sugar when you insist on getting »

St. Lawrence Granulated
The quality of this sugar will not only maintain but increase your 

reputation for handling the finest of goods, but by selling our granulated 
practically every day to your customers you are continually impressing 
them with its splendid quality and thereby strengthening your hold on con­
sumers for their other requirements.

The St. Lawrence Sugar Refining Co., Limited
MONTREAL, QUE.

THE PRIDE OF THE KITCHEN
is generally the stove. You can both please and satisfy your customer by supplying

JAMES DOME BLACK LEAD
A Stove Polish that will give absolute satisfaction all the time.

Pays a Good Profit Gives Great Satisfaction
W G. A LAMBE & CO., Canadian Agents, TORONTO
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TEA If You Recognize ÏMLM)K

TEA

That the name “SAL AD A” stands for the highest in quality - 
That it is the leader in value and in sales—

That it shows a good margin of profit—

That the demand is created —

The sale guaranteed —
You will not hesitate to stock and push “SAL AD A ”—the busi­

ness getter, the business holder and the business builder.

“SALADA” TEA COMPANY
TORONTO :: :: MONTREAL

INDEX TO ADVERTISERS
A

Adamson A Go., J. T........................... 82
Allison Coupon Do.................................... 51
American Pure Food Co......................... 15
Arrosby, J. K ...................................... 15
Aylmer Condensed Milk Co...................  16

B
Baker, Walter, k Co ............................... 51
Balfour-tiinye * Co.................................. 14
Beaedla, f L........................................... 20
Bickle, J. W., k Greening................ 14 48
Borden Condensed Milk Do............  3
Berwick Baking Powder......................... lu
Bowser, B. F. 4 Co.................................... 51
Brown Mfg. Co.................................... ... 47

c
Campbell Bros. 4 Wilson.......................  40
Canada Sugar Refining Co...................... 15
Canadian (Teooanufc Co............................. 50
Catelli, C. H................................................ 47
Carter Oo. H. W....................................... 10
Canadian Salt Co..................................... 6
Oie Française de Pates Alimentaires.. 18
Clark W..................................................... 2
Clawson 4 Co............................................  72
Clements Co., Ltd....................................  53
Coles ufg. Co............................................. 50
Oeesmen Sense Mig CD..........................  20
Connecticut Oyster Co............................  65
Connors Bros.............................................. 57
Cowan Co ............................................  18
Crescent Mfg. Oo.................................... 49

D
Dalles, F.F.Oo ....................................... 62
Distributors, Ltd....................................... 22
Dominion Oanners, Ltd........................... 6
Dominion Oooeanut Butters, Ltd........ 14
Dominion Match Co ............................... 12
Dominion Molasses Oo............................ 23
Downey, W P............................................ 20

E
Bby-Blaln, Limited.................................... 21
Edwardeburg Starch__ outside front cover
W* W H Oo The............................. 22
Eetabrooks, T. H......................................... 41
Eureka Refrigerator Oo......................... 11
Ewing 4 Sons, 8. H ................................  90

Fairbank Co, N. K........................................ 6
Farrow 4 Co., Jos....................................... 18
Fearman, F W., Oo.....................................  44
Furuya 4 Nishimura.................................... 18

GU lard, W.H., 4 Co 
GUlett, E.W,Oo,'

....................... 62
uuiwA, a. T» mi., Ltd............................... 47
Gorham, J. W., 4 Oo.................................... 22
Gorman. Eckert 4 Oo.................................. 16
Gray, John..........    23
Gray, Young 4 Sparling.............................. 20
Guelph Soap Co.............................................  62
Gunns, Ltd...................................................... 44

H
Halifax Cold Storage Co............................ 55
Henderson, Thou.......................................... 51
H. P. Sauce..................................................... 16

Irish Gntner..................................................... 20
Isaac, Robert ................................................ 47
Island Lead Mills Oo................................... 60

Me
MaoLaren Imperial Cheese Go................ 22
MaoNab, T. ▲., * Co..................   22
MoOabe.J. J................................................... 52
McDougall, D.. 4 Oo.................................... 58
McLaren, W. D............................................. 23
McLeod 4 Clarksou..................................... 22
McVitie 4 Price............................................. 48
MoWiUiam 4 Bverist.................................... 52

M
Magor. Son 4 Co..............outside front cover
Malcolm. Jno. 4 Son.................................... 11
Maple Tree Producers....................................14
Mathewson's Sons.........................................  67
Mathieu, J. L., Oo.........................................  57
Miliman, W. H , 4 Ron............................... 22
Mooney Biscuit and Candy Co.

John ~Mott, P. 4 Oo.................................... 46

James Dome Black Lead. 
Jameson Coffee Co..............

King, Frederick............................................. 4
Kit Coffee......................................................... 13

Lake of the Woods Milling Oo ......
outside back cover

Lambe, W. G. A...............-•.......................... 22
Lasceilee de Mercado 4 Co......................

inside back cover
Lawraeon, 8. F. 4 Oo................................... 8
Lemon Bros...................................................... 51
Lin<1 Brokerage Oo......................................  22
Lindner 4 Benner ......................................   26
Lytle Oo., T. A.............................................. 11

97

National Salesmens Training Assn...
hi oIauu, Dale a Uo.......................................
Nidbotsmi A Bain.........................................
Nickel Plate Stove Polish Co.................

Ocean Mills..................................................... 48
Ontario Lantern and Lamp Co............... 59
Oxo Company................................................. 49

Packer 4 Co., H. J........................................ 3
Paterson, R.............................................. 6
Patrick, W.G. 4 Co...................................... 22
Perrin. D 8 4 Oo.......................................... 7
Phoenix Packing Co ....   13
Pickford k Block.............. inside back cover
Pink, E&T ................................................... 8

Queen City Oil Oo.............. inside back cover

Reindeer, Ltd................................................. 44
Robinson A 0«v, O R.,.     20
Rook City Tobacco Co................... 59
Rowat k O...................................................... 13
Ryan Co., Wm ............................................. 44

8
St. Lawrence Sugar Refining Co.............. 26
Salada Tea.......................................................... 7
Sanitary Can Co.............................. 12
Silver. H R.................................................. 22
Siuip e Account traleslcok Co................. 10
Smith, E. D....................................................... 50
Snap Co., Ltd......................inside back cover
Spurgeon, U. G.............................................. 22
Stewart, I. C............................................... 20
Stringer, W. B............................................ 53

T
Tarbox Bros..................................................... 20
Tilton, J. A.................................................... 22
Tippet, Arthur P., A Co............................. 1
T< mliueon k Semmens............................... 22
Toronto Salt Works..................................... 20
Tuckett. Geo. E., 4 Son Oo....................... 59

Upton Co., Ltd., T.......... inside front cover

V
Vipond, H. P.................................... 47

w
Wagstaffe Ltd................................................... 9
Walker Bin and Store Fixture Co..........  16
Walker, Hugh, 4 Son................................... 53
Warren. G. V................................................... 22
Wsteon ATmeedale........ ... . • • • 22
Wellington Mills............... inside back cover
Wsst India Fruit Co...............................   53
Western Distributors, Ltd........................ 22
Weston Ltd., George.................................  25
Wethey, J. H.................................................. 42
White 4 Oo................................................. 53
White Swan tiptoe 4 Cereals, Ltd......... 18
Whitlock 4 Marlatt...................................... 22
Wiley. F H..................................................... 22
Wilson, Jo«. R................................................. 39
Winn 4 Holland..................inside back cover
Woods 4 Co.. Walter.................................. S3
Woodruff 4 Edwards........................  16



Shall Dealers Sell to Their Employes?
If Yes, on What Basis?—Testimony of Some Dealers Who do not Allow Em­
ployes to Purchase Goods, Even for Cash—Claim That it Involves Too Much 
Bookkeeping—An Interesting Subject Cleverly Handled.

By Henry Johnson, Jr.

All the retailers with whom I have 
ever come in contact want the trade oi 
their employes and even feel resentful 
towards any workers who do not trade 
with them.

Now comes the National Provisioner 
with the report of an investigation it 
has been making among 400 butchers, 
big and small, the result oi which would 
seem to conclusively show that retail 
butchers, at least in the larger cities, 
not only do not want the trade of their 
own help, but positively will not sell 
their employes, even for cash. The 
Provisioner says, truly, that this is a 
surprising condition, that only two re­
tailers out of the 400 were in favor of 
selling to their help, but the reasons 
given are certainly such as will give us 
something to think about in connection 
with our own business. Here are some:

Want Best at Lowest Price.
This one owns a number of markets: 

“No employe is to have meat in any of 
my stores, whether charged or for cash. 
This is not because I distrust my help, 
but why should 1 carry extra, unneces­
sary accounts and give my bookkeepers 
and cashiers extra work? Besides, a 
man naturally takes the best cuts of 
meat for himself and expects to be 
charged at the price of poorer cuts, and 
also looks for a reduction from that 
price. For these reasons 1 deem it in­
advisable to sell to my employes.”

The manager of a large supply com­
pany says: “It has been for many years 
a rule in Our business not to sell any of 
the commodities in which we traffic to 
any of our employes.”

Another large one says: “When I hire 
my help it is understood at the begin­
ning that their meats are to be bought 
elsewhere, as to carry their accounts 
means unnecessary work and trouble in 
making out bills and deducting from 
the men’s wages on Saturday nights. 
1 have had several dishonest men so 
have been obliged to make it a rule 
that no package he taken out without 
my inspection. As every journeyman 
is not honest, the innocent must suffer 
with the guilty since I learned my first 
lesson.”

Innocent Have to Suffer.
Others say : “We used to allow it 

but found that ill-feeling was engender- 
« d among the men due to the suspicion 
1 hat some were getting choicer cuts than 
others.” ‘‘I feel that a good salesman

whose intentions are honest, should he 
only too willing and satisfied to receive 
a salary equal to his earning capacity. 
We often feel that we are being taken 
advantage of and, with a dishonest em­
ploye, we are certainly better off with- 
without his patronage.” “If others had 
my experience they would have found 
that the men trim most of the fat and 
hone off before giving in their charges, 
but they make sure to take about a 
pound of suet and more bones than they 
can possibly use.”

• • •

Is there not a good deal for us to 
think of in these quotations ? May they 
not serve to change some of our views 
regarding the trade of those who work 
1'or us? Some of us may have rules 
similar to what these butchers have for­
mulated. If so, I should like very much 
lo hear from such grocers ; for herein 
can the experience of each be very valu­
able to all.

His Only Shortcoming.
I must say that I, personally, have al­

ways been very free from any feeling 
one way or the other on this point so 
far as my own help is concerned. Just 
as 1 pay a farmer for his produce in 
cash, and allow him the privilege of buy­
ing from me or not, as he chooses or has 
need to do, so I have always regarded 
my contract with my employes as in­
volving a stipulated service for an 
agreed compensation. I have held that 
if the employe delivers the service 
agreed upon, the deal is satisfactorily 
ended by my paying him in money. I 
must confess, however, that I have al­
ways been inclined to feel more kindly 
towards those who buy goods at John­
son ’s ; though I know I have not let 
this feeling blind me to the merit of any 
who have not traded with me. One of 
the oldest and most valuable men i 
ever had never traded with me to 
amount to anything. He was so fine in 
every way, so thoroughly trustworthy, 
conscientious and single-hearted in his 
honesty of purpose, that I used to think 
this failure to trade at Johnson’s was 
his only shortcoming.

Department stores, having from hun­
dreds to thousands of employes make a 
distinct play for the trade of those who 
work for them. This is often the sole 
subject for discussion at some manag­
ers’ meetings and plans are formulated 
and tried out from different angles to 
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keep the trade of the workers in tle­
st ore. Discounts are allowed and spe 
cial arrangements are made whereby 
the needful checking of employes’ pack 
ages is rendered as expeditious and un­
obtrusive as possible. Yet it is a dif­
ficult problem to handle for many rea­
sons. Employes of large stores seem 
vaguely to hanker for the novelty of 
buying at other stores. They particul 
arly like the ‘‘ independence ’ ’ of going 
where they can buy and carry their par­
cels right out with them, without in­
spection and without having to conic 
and go by any special door. Moreover, 
many stores besides the one wherein 
they work will give them the same dis­
count—usually 10 per cent., and the; 
have only to say they are employes oi 
Soso & (Jo.; they do not have to prove 
it, as they are sometimes compelled lo 
do in the place where they work.

• • •

The article quoted is the first inti 
nation 1 have ever had that the trade 
of his employes was not earnestly de­
sired by every employer; but the rule 
not to sell employes certainly does away 
with some abuses which, in your case 
and mine, may he more or less serious.

Employes in some grocery stores are- 
sold ‘‘at cost”—whatever that is. In 
some others they are given a fiat dis­
count of 10 per cent, except on sugar, 
flour and a few other things. This lias 

never been countenanced in any degree 
at Johnson’s. We have treated a clerk 
exactly like any other customer—so far 
as we knew ; which gets down to one ol 
the troubles which might justify our de 
dining to sell our help.

The Honest Are Reasonable.
This trouble is the difficulty of pre­

venting a clerk from waiting on himself. 
In a big store this would not be hard to 
regulate ; but in a business doing undei 
$70,000, where everybody knows every­
body else and each meets all the other- 
frorn the boss down, in daily intercourse, 
it is hard to draw the line. Yet there 
is no room for question that no em 
ploye anywhere should wait on himself 
His order should be taken by anothm 
and his goods put up just the same a- 
if he were an outsider. This is the onh 
way that any reasonable check can In 
pat on the employe ; and every hones! 
one will always want to be checked i- 
any way that is usual, reasonable am 
not humiliating.



THE CANADIAN GROCER

It is a fact that employe’s accounts are
very troublesome. This applies not 
only to the merchandise but to their 
wages. The men, coming and going all 
the time do not make a system of order­
ing, bnt buy little dabs daily, sometimes 
twice a day. They are always at the 
store, so their folks think they can 
“just as well” bring this or that item 
“on the way home.” Thus a weekly 
account of $4 will often involve more 
detail work than a normal account run­
ning to three times the amount.

Clerks do not generally incline to be 
bargain hunters, but some of them are 
just that. In such case the store gets 
very much the worst of it. It it also 
difficult to draw the line between mere­
ly being thrifty and forgetting the doc­
trine of meum et tuum ; in other words, 
it is difficult for the employe to be im­
partially fair in the handling of tran­
sactions in which he is an interested 
party.

The intolerable nuisance of having

employes draw against their weekly 
pay-envelopes has mostly been eradic­
ated from our store. We have it clear­
ly understood at time of employing that 
we pay every Saturday night in full, 
and that we cannot advance any money 
against pay-day. Occasionally an em­
ergency will arise, a man’s wife may 
be suddenly taken ill and he may have 
to send out for medicine for which he 
bar not the money ready in his pocket, 
which may require us to break this rule; 
and of course, such emergency is met. 
It is an abuse of the good nature of the 
employer and an imposition on the time 
and nerves of everybody concerned, 
however, which it should never be a 
practice to allow.

It is a long time since we have had 
such a live, interesting subject, or one 
which seems to hold such promise of 
being valuable to us. I hope we may 
have full discussion of it.

else ?” Now some of them would pro­
bably not think of sending in a fish or­
der if it were not for a polite remind^? 
that fish would be a delightful change.

“I opened up a fish department in con­
nection with my grocery store only a 
few months ago, and I have made quite 
a success with it, although I had very 
little previous experience in this line. 
While I sell quite a quantity during the 
week, my best sales are on Friday, of 
course, though Wednesday runs it pretty 
close. Now one can carry the work of 
suggestion into the fish trade, coupling 
it with groceries, just as easily as in 
any other line. For instance with a 
good grocery customer, I can say to her 
that we have some nice fresh oysters or 
clams, and hadn’t she better have 
some ? I would say to any grocer that 
with encouraging circumstances govern­
ing his move, he will make no mistake 
in opening up a fish department, but let 
him not forget to solicit his orders es­
pecially on Friday.”

Wide Awake Methods of Retailing
Got Condensed Milk Tin to Suit Customers’ Pocketbooks— 
Using the Phone on Friday for Fish Orders—Dealer Keeps 
Copies of all Orders Given to Travelers—Prefers the Clerk 
Who Reads.

The Grocer will pey any’deeler or clerk for practice! items for this page.

Keep Copies of all Orders.
Saskatoon, Sask., Nov.—“As a result 

of having no method of keeping account 
of orders given I found myself frequent­
ly overloaded with some line of goods, ’ 
stated a local dealer. “Then I decided 
to make every traveler leave me a copy 
of my order so that there would be no 
danger of re-ordering any one line.

Tin to Suit Customers’ Wants.
Hamilton, Ont., Nov. 9.—One grocer 

in this city had never been able to work 
up a trade in condensed milk until a 
short time ago. He had not been hand­
ling the size of tin which his customers 
would buy. He had previously been 
handling a tin which retailed at 124 
cents.

Some one suggested that for his trade 
a five cent tin would be a better seller, 
so he ordered a case. Not only did he 
clear out that case in short order, but 
now has a substantial trade in that 
line. He says that the fresh milk now 
ccsts seven or eight cents per quart. 
Customers find that a tin of milk will 
do them a day, and they figure that they 
thus save 2 or 3 cents per day on their 
milk supply. He finds that customers 
who would not be able to use all of a 
larger tin, will buy the smaller one.

Phoning for Fish Orders.-
St. John, N.B., Nov. 9.—“The tele­

phone is my order boy on Friday more 
than any other day in the week," said a 
North End grocer this week. “Quite 
early in the morning I have one of my 
clerks devote a little time to 'phoning 
to my grocery as well as my. fish cus­
tomers and letting them know “Well, 
Mrs. So-and-so, we have some very nice 
fresh cod this morning,” or “What is it 
in the fish line to-day, Mrs. Somebody-

CARTOON TALKS ON SERVICE

Asking a Customer if You Will Wrap Up a Parcel for Her is not Good Policy. 
Do it Without the Question Unless Otherwise Requested.
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However, frequently a traveler was in a 
hurry and promised to send a copy from 
the hotel but this he often forgot to do, 
so I decided my system wras not exactly 
sound.

“Now, I have every traveler give me a 
copy before he leaves the store while 
any goods which I order by mail, I al­
ways keep a duplicate of them. Thus I 
prevent doubling up on any line, which 
means the prevention of dead stock or 
carrying a larger stock than necessary."

A St. Thomas Ad.
St. Thomas, Ont., Nov. 9.—“Look to 

your groceries,” is the heading on an 
advertisement of D. H McIntyre, gro­
cer, Talbot and Alma Streets, in a lo­
cal paper Then follows :—“There is 
nothing for your home that should be se­
lected with so much care as your gro­
ceries. For this reason we pay strict 
attention to the quality, of goods se 
lected, and you may always depend on 
what you order from us.

“Furthermore promptness and punc­
tuality with which we handle orders is 
daily adding to our business. Where and 
when may we call for your order ?”

Get the Clerk to Read.
Vancouver, B.C., Nov. 9.—“A clerk

who reads a good trade paper,” remark 
ed a Vancouver merchant to the writer, 
“is generally much more valuable 
to his employer than the one 
who docs not. From it he will 
get in touchy# il'i the methods employed 
by other grocers, which will be useful 
to him ; lie learns how other clerks make 
sales, and also receives information 
about goods that is of great value in 
interesting customers an 1 making siles.”

“If I had a clerk who would not read 
the trad" paper,” he d" dared, “I would 
shift him out.

“The merchant should do all in his 
po ver t i get him really interested. A 
good vay is to pick out some article he 
considers will interest that particular 
clerk, and say, 'Did you read that arti
< le on--------John ? What do you think
of it ? ’

“In this way the clerk may he induced 
to read it Discussions on problems 
dealt with in the trade papers is also 
an excellent way.”

Ad. cv Every Bag.
Toronto, Nov. 9.—A Yongc St. grocer 

h is his name and address with a small 
advertisement printed on every hag he 
sends out of his store, and claims that 
it does considerable advertising for 
him These arc printed on all sizes of 
hags, and no matter what si/-c purchase 
a customer makes, they carry away an 
advertisement of the store.

Speaking in regard to this, he said,

“I believe that it pays me all right to 
advertise in this manner. A housewife 
purchases goods from me, and every 
time she goes to the pantry to use that 
article, she sees my name and ad. It 
soon becomes well known to her, the

A merchant has a good many hard pro­
positions to contend with in his busi­
ness.

Customers are not always as honest 
as they should be or as the daily press 
suppose them to be, and the dealer is fre­
quently the victim of many peculiar 
schemes which sooner or later are dis­
covered.

A Canned Tomato Purchase.
One merchant relates of how a "board 

ing house mistress bought a case of to­
matoes. A few days afterwards she ap­
peared at the store and complained that 
the tomatoes were the “worst” she had 
ever bought and that they were nothing 
but water with a little tomato juice 
mixed in. She demanded a rebate on 
lier purchase.

The merchant in question was one w no 
took particular care in the selection if 
his goods and expressed his regrets that 
the tomatoes had been found of inferior 
quality. He said he would send up for 
what was left and rebate her on ire 
used cans.

“I have always found that an excel 
lent brand and can oiler no explanation 
We don’t want any customer to me 
poor goods, so we will take them lia< k,” 
he declared.

She Changed the Brands.
So the tomatoes were sent for. The 

grocer on opening a can found them 
equally as had as she had stated but 
lie also found that they were a brand of 
which lie had never had a case in his 
life. . Afterwards he found she had pur­
chased them at another store at a very 
low price and was attempting to ex­
change them for the better quality.

Bangerou? Butter This.
Another attempt to cheat the grocer 

hv a customer is reported from another 
town. It was a farmer’s wife who ap­
parently was not satisfied with receiv­
ing S5 cents per pound for her butter. 
She planned to increase the value of this 
product.

In making up a roll, she selected a 
round stone for a centre piece and built 
the butter around it. She knew the 
butter when taken to the grocer’s was
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same as some widely advertised brand .f 
goods. When she looks over her goo s 
before going out to purchase, she sc -, 
my name on several bags, and I an 
more likely to get the preference th a 
if I did not have that ad. there.”

placed in the refrigerator with othi 
rolls and that if he did cut it before sei 
ling she would not know who ha i 
brought it.

Things did not work according t.. 
plans, however. While the grocer wa 
weighing it, ai customer admired tl 
color and appearance, but said that si. 
would not need the whole roll. Tl. 
grocer volunteered to cut it and < i 
course the “cat was out."

The dealer, however, was not to b< 
beaten. He extracted the stone from 
the butter, and placed it in the middl. 
of the package of tea, worth the san« 
as the butter per pound, and which th. 
butter woman had ordered. He, therefoi 
came out even in the end. He state, 
lie never heard anything more of th. 
stone nor did he ever have loaded but 
ter presented to him again by that eus 
turner.

Got Dishes for Threshing.
Another story is of a farmer’s wif. 

whose supply of dishes although larg. 
enough for ordinary occasions, was to. 
small for threshing time and according! 
contrived to get the merchant to suppl 
her for the time with the require.: 
dishes.

The day before threshing she en tern ■ 
the village store, purchased a big sup 
ply of dishes and had them charged 
Three days afterwards when the thresh 
ing was over, her son appeared at tin 
shop with the dishes and a note sayin; 
her husband had purchased dishes tin 
same day and she therefore wouldn't 
need anv. A request was made to marl 
them oil the books. The merchant aftei 
wards found her husband had purchase 
none and she had made use of his mere 
lv to tide her over threshing time.

Next year on the same occasion, en 
couraged by the former success, sin 
again came to the store to purchas 
dishes.

What would you do in such a case?

Paul Ciceri, of the Chas. Ciceri Co 
Toronto, has returned from a trip t< 
Western Canada.

Peculiar Tricks Against Retail Dealers
Many Times When the Public Try to Impose on Them —
Sleight of Hand Work With Tomatoes—Woman Placed Stone 
in the Butter—Had the Trick Turned Back on Her—Borrow­
ing Dishes for the Threshing.
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A $75,000 Turnover in Eleven Years
Oshawa Grocer’s Experiences—Some of His Methods for De­
veloping His Trade—Salesmanship and Display Emphasized—
Buys Goods of Guaranteed Quality.

Eleven years ago J. S. Kyle, Oshawa, 
Ont., commenced business with a small 
stock and a boy delivering with a bas­
ket ; to-day he has an annual turnover 
of $75,000 with 15 employes and five 
horses working every day.

“The People’s Popular Grocer" is the 
advertising slogan which Mr. Kyle has 
adopted and he finds it pays to be po 
pular too. The slogan is used on all his 
delivery wagons as well as in his adver­
tising. He has won popularity through 
exceptional service—good values, cour­
tesy, attention, promptness and equip­
ment. The store is large and bright. 
Xbout $8,000 stock is carried. At Ce 
dar Dale, a suburb of Oshawa, a neat 
branch store was also opened about two 
tears ago. Not only are the stores at 
tractive but the stables are well equip 
ped in every way.

Power of Display.
Mr. Kyle is a firm believer in the ef­

fect of display. Everything possible is 
displayed to advantage as he does not 
-.ee any value in keeping goods in the 
cellar where they cannot be seen. The 
stock is always cotmlete ; he buys can

ned goods and sugar in car-load lots and 
places orders for dried fruits and fall 
stock in the spring

Developing Salesmanship.
A specialty is made of purchasing 

goods that can be guaranteed and in­
structing his clerks to push certain lines 
in season. In this way the surplus busi­
ness resulting from good salesmanship is 
developed. The security envelope sys­
tem is used in keeping accounts. The 
store motto is “Keeping continually at 
it brings results."

An illustration of the store interior 
is presented herewith.

KNOWLEDGE IS POWER.
“The value of knowledge of the goods 

carried has been especially impressed 
upon me during the past two months," 
remarked a London grocer recently. “1 
have always believed that unless a 
salesman was well acquainted with his 
goods, he could not hope to sell as much 
goods as if he was conversant with the 
talking points, but during the past two 
months, this has been especially demon­
strated to me. We had for a consider

able length of time carried a certain 
meat sauce, w'hich we had pushed as a 
relish for meats. The traveler for that 
particular line happened to tell me one 
day that it could be used with salads 
and cheese or in enriching soups, gravies 
and hashes. This had been stated on the 
package, but we had not given the pack­
age the study we should have. I ac­
quainted all my clerks with the fact and 
as a result of acquainting customers 
with the same fact during the past two 
months, our sales in this line have 
shown a substantial increase.”

OVERESTIMATING REQUIREMENTS
That careful buying is one of the es­

sentials in the grocery store is the opi­
nion of a large Winnipeg dealer.

“Unless this end of the business is 
given most careful attention," he says, 
“the merchant will at times find him­
self with stale goods, unsalable lines 
and a stock greatly in excess of the 
amount which is really required for the 
size of business he is doing."

This grocer gave a definite example 
showing the importance of careful buy­
ing. “When I first started in business," 
he said, “my fruit and vegetable depart 
ment was a source of loss instead of 
profit. This was totally due to poor 
buying or in oilier words to my poor 
.judgment ”

r t r iIf i U

John Kyle’s Store in Christmas Attire 
v l
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PROVIDING THE XMAS TURKEY.
Providing Christmas turkey for customers has been 

unprofitable to more than one grocer. Ii is the excep­
tion, rather than the rule, of course, particularly in these 
days when the farmer’s fowl is almost worth its weight 
in gold around Santa Claus time. It is not likely that 
buying and selling can ever be depended upon as a 
1 ' sure thing,” but grocers with a reput ah’e trade should 
be able to know beforehand just about what amount of 
Christmas fowl they will require.

Many people find themselves without their favorite 
fowl cn Christmas because of delay in trying to secure 
it. Some grocers make arrangements with customers to 
supply them with turkeys. The price arrangement is 
fixed so as to be mutually satisfactory. This simplifies 
matters considerably, and is appreciated by the custom­
ers. Of course, the grocer must be sure of the quality 
of the stock or this plan might prove exceedingly un- 
-atisfietory.

To those who can operate such a system, however, it is 
considered an assistance in avoiding the trouble of carry­
ing goods until after the holiday, at times being almost 
unable to give them away. If the grocer is thinking of 
any such plan now is the time to act while there is plenty 
of time.

■

LOOK TO FISH DEPARTMENT.
It is only a matter of a few weeks until the Advent 

season commences. This period is not concluded until 
Christmas eve, and as abstinence from meat on several 
days during the week is the custom to a part of the pub­
lic, there is an extra demand for fish.

This is an incentive to grocers to extend their busi­
ness in this department. There is also the fact that dur­
ing the winter there is a better opportunity to handle 
fish and that this article is usually in good demand until 
after Easier Sunday.

This is a suggestion to those who may be contemplat- 
. ing a little extra effort in their fish department, or, in 

fact, the opening of this part of the business. If fish 
were not wholesome and economical to the customer who 
seeks a change of food now and then, if it wee; not pro-
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filable to the grocer and comparatively easy to handle 
at this season there would be nothing to be gained in 
taking it up.

The experiences of those who have tried and succeeded 
is worth dependence.

---•---
WESTERN WHEAT CROP SITUATION.

The fair cold weather which has been prevailing dur­
ing the last week has brightened considerably the pros­
pects for the western farmer, as threshing has not been 
interrupted, and at last all machines have been running 
full blast for a week.

The latest report published shows 80 per cent, of the 
crop in Manitoba to have been threshed, and 50 per cent, 
marketed. In Saskatchewan, 60 per cent, is estimated to 
have been threshed and 30 per cent, marketed. In Al­
berta, 30 per cent, threshed, but very little is reported to 
have been marketed as yet. The estimated grade so far 
shows 80 per cent, of the Manitoba crop marketed to he 
ranging from No. 1 Northern to No. 6 Northern, and of 
this amount 50 per cent, is reported to be grading No. 2 
Northern, or higher. Saskatchewan is reported to be 
grading as low as No. 6 Northern ; the bulk ranging around 
No. 3.

Reports indicate that help is needed in Saskatchewan, 
and serious car shortages is noticeable in Saskatchewan 
and Alberta. In fact, the Department of Agriculture in 
Saskatchewan is endeavoring to induce threshing outfits 
to visit Saskatchewan after they have finished threshing 
the crop in Manitoba.

---♦---
CONCENTRATION.

One thing at a time is enough for any person to 
handle and do it well. The clerk cannot correctly serve 
a customer when his mind is following his favorite bail 
team on a distant field ; if his attention is on some per­
son across the street; or given to a discussion on some 
subject with other members of the staff, foreign to the 
work of the store.

A woman entered a Canadian store the other day to 
purchase some toilet soap. Three of the clerks were giv­
ing their opinion of the world’s baseball series. She had 
stood at the counter a considerable length of time before 
one clerk managed to tear himself away from the dis­
cussion to enquire her wants in an abrupt manner.

He “whacked” down two cheap soaps upon the coun­
ter and meandered up to the pennant “judges” at the 
other end of the counter, leaving the customer to make 
up her mind which of the soaps she wished.

She did not wish either. She wanted a good soap. 
The clerk, at last noting the icy stares, returned just 
as she had about decided to go to another store.

She said she wanted a good toilet soap. The clerk 
placed another box on the counter for examination, mean­
while talking to his fellow clerks something about “Con­
nie Mack.” The woman, although she had come to pur­
chase several items, took one bar of soap and went across 
the street to leave her order where clerks were more in­
terested in customers than baseball.

The clerk who cannot give his undivided attention 
to customers has no place in the store. He should be 
handling a pick and shovel or at some other work which 
allows conversation with his fellow laborers. A person 
cannot use his full powers of salesmanship when he is 
interested in other things.

Concentration on one thing at a time is necessary.
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CATERING TO THE MASSES.
It is both amusing and exasperating to retailers to 

read tho editorials appearing in the daily press from time 
to time on the prices the so-called ‘ ‘ middleman ’ ’ is charg­
ing.

Anyone acquainted with conditions can see at a glance 
the idea these papers wish to convey. It is a purely poli­
tical move and practically every daily newspaper of both 
political stripes, in the larger cities particularly, actually 
“fall ail over themselves’’ to tell the consuming public 
it is being robbed.

And all for effect. Catering to the masses without 
stopping to think is not honest dealing with any paper, 
even if a few votes should happen to be lost.

The Toronto Star never loses an opportunity to point 
out the “exorbitant” profits the dealer is making on 
garden products. It wants the market gardener to go 
direct to the public, but the market gardener knows the 
expense attached to this and prefers to sell tlve dealer 
where he is sure of his money.

But the Toronto World made a big mistake the other 
day. It published an editorial condemning the Milk Pro­
ducers’ Association for raising the price of milk several 
times during the past year. It went on to say that “some 
drastic steps be taken to prevent the raising of prices of 
this and other products to an unreasonable extent. For 
several years the Attorney-General’s Department has not 
seen fit to make any prosecutions under certain sections 
of the criminal code, and some people, at least, seem to 
have conceived the idea that these sections of the criminal 
code are of the ‘dead letter’ variety.”

Next, it quotes the criminal code, pointing out the 
penalties, etc., and goes on to say: “It can be shown 
that the price of milk in Toronto is far higher than in 
any other city or town in Ontario. It is admitted by 
many of the producers themselves that there is no real 
necessity for the increased price. There has, however, 
been a constant endeavor on the part of a certain number 
of the producers to unduly enhance the price of milk, and 
to make an unreasonable profit out of an article which 
the citizens cannot do without. It is up to the Attorney- 
General’s Department to investigate and prosecute under 
the above section of the code, without delay.”

Evidently, after discovering that farmers constituted 
the “milk producers,” and that many of them are im­
portant constituents of the proprietor, who is an M.P., 
the World beat a rapid retreat the following day. Note 
what it says:

“A mistake occurred in a World editorial yesterday 
dealing with milk and combines. Instead of speaking of 
milk producers, who belong to the country, we should 
have spoken of milk dealers, who belong to the city. Milk 
producers are the farmers who sell their milk to city deal­
ers and dealers sell this milk to consumers; and time 
after time dealers have put up the price of milk to con­
sumers without a corresponding increase to the farmers 
who supply the milk. And only the spring of this year, 
instead of reducing the price of milk to consumers, the 
dealers maintained winter prices to consumers, but low­
ered the price they paid the farmer for milk! That wasn’t 
square to either producer or consumer, etc., etc.

“It is true that farmers hold a meeting two or three 
times a year to fix a minimum price at which to sell théir 
milk to dealers, but it is not in the nature of a combine. 
The dealers have more or less of a combine in the city, 
and are able to keep the price away up.”

If any other body of men had fixed a minimum price 
such as the farmers, as milk producers, have done, 
wouldn’t the World have gone into hysterics! Imagine 
a Retail Grocers’ Association doing a similar thing and
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publishing it ! What would the World, and for that mat­
ter, all the others, have said? But the producer or 
farmer who is in the majority on election day is excused 
by the vote-hunters.

----♦----

AN UNRESPONSIVE POOR.
Ruskin was once a grocer. In 1874 he opened a shop 

in Paddington Street, Netting Hill, England, in order, as 
he announced, “to supply the poor with pure tea in pac­
kets as small as they choose to buy, without making a pro­
fit on the sub-division, large orders being, of course, equal­
ly acceptable from anybody who cares to promote honest 
dealing.” The shop did not attract.

Ruskin complained in Fors Clavigera that “the poor 
only like to buy their tea where it is brilliantly lighted 
and eloquently ticketed, and as l resolutely refuse to 
compete with my neighboring tradesmen either in gas 
or rhetoric, the patient sub-division of my parcels passes 
little recognized as an advantage by my uncaleulating 
public. ’ ’

The shop soon closed down and the grocery trade lost 
probably the most distinguished represenative it is ever 
likely to possess.

---- ♦----

THE LIMIT.
Last spring a certain Canadian grocer known to the 

writer, put in a window of flour and he has not changed 
it yet. Probably he intended it for a Marathon window, 
or was so pleased with it that he believed the people 
would never tire of a good thing.

At any rate, the window is there yet. If it were not 
that his store otherwise suggests fair progressiveness this 
glaring thoughtlessness might go unpassed.

Another grocer of less importance had a window of a 
certain breakfast food from spring, through the summer, 
until a few weeks ago, and it was then changed when the 
representative of The Grocer called the attention of the 
manufacturer’s agent to the fact that the window in its 
last condition was anything but good advertising. Words 
fail to describe it.

In these cases a little supervision by the manufactur­
er’s representative would not be amiss.

—-•----

EDITORIAL NOTES.
The trade will follow carefully the canvass being 

made of Hamilton grocers to determine opinion of the 
majority as to whether Wednesday afternoon will be 
time of rest the year round instead of in summer only.

Cereals should be kept in a dry light place. Before 
a new case is opened all of the older goods should be 
disposed of. Some retailers are not particular enough 
about cleaning up old stock before putting the new con­
signment up for sale. This carelessness frequently re­
sults in a few packages remaining for a long time. 
Weevils may appear and then there is no end of trouble.

The decease of an emu in a public park in New South 
Wales revealed the fact that its stomach contained four 
pennies, six halfpennies, nine 2^2-in. nails, five marbles, 
one pump connection, one umbrella ferrule, one key, one 
medal, one clock-wheel 2% in. in diameter, two collar 
studs, one safety-pin, two staples, three washers, three 
coat buttons, twenty-four pieces of assorted crockery and 
glass ware, and one large pin 2 in. long. It looks as if 
the grocer is going to lose his job. If such a diet should 
become popular among the bird family it might spread 
to other bipeds.



An Interior View of the Hirst Store, Nanaimo, B.C.
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Dealer Controls Customers’ Purchases
How He Can Suggest in Various Ways Goods Which Public Will Buy Only 
When Attention is Called to Them—Particular References to Christmas Trade 
—Attracting People From the Country.

Throughout the winter season every­
where in Canada, and perhaps most par­
ticularly in Western Canada, the aver­
age grocer is inclined to let his winter 
trade fall below the normal of the spring 
and summer season. It is taken as a 
matter of course, that trade cannot be 
kept active through all the seasons of 
the year, and by force of habit the mer­
chant falls back into a sort of recline, 
and lets the business come as it may. 
When the thing is referred to in this 
manner, undoubtedly the average grocer 
will tor the moment question this con­
dition, but after investigating the cir­
cumstances, it will undoubtedly occur to 
him that there is more or less relaxa­
tion on the part of the merchant during 
the winter season.

The Dealer’s Power.
It may be difficult, and undoubtedly is 

difficult to keep the trade lively during 
a season when customers do not come

to town, and the more immediate cus­
tomers do not frequent the streets so 
often A great fact must always be 
borne in mind, however, by the mer­
chant, namely, that he is in a position 
to exercise great control over the buy­
ing power of the public. It is his right, 
his privilege, and his duty to exercise 
that power. All of us will admit of the 
fact, that there is power in suggestion 
and in the transmission of ideas. The 
merchant is the most prominent man in 
town. His name appears in bold letters 
over his store front. He occupies a 
site on a prominent street, where every 
citizen of the town and country round 
about is obliged to pass by. He takes 
space in the local paper He is, per­
haps, an official in the muncipal coun­
cil ; perhaps a school trustee. All these 
things bring the merchant into promi­
nence, and give him great advantage in 
attracting customers and selling them 
goods

Controls Purchases of Public.
To come more directly to the thought 

of control over the buying power of the 
customer, and the control of the aes­
thetic temperament of the public, there 
is no limitation to the value of the mer­
chant's window. In this window he can 
arrange artistic dispalys, something 
beautiful, which delights the eye. He 
can arrange the display of a single staple 
line of goods which he wishes to push 
of in a hurry. The value of this kind 
of display is well known to the experi­
enced merchant. He can use that win­
dow to create demand for line of goods 
with which the public is not familiar 
The merchant has the power in his hands 
to sell a new product by the systematic 
and tasteful use of his window.

Not only has he the advantage of his 
window, but he has himself, his own per­
sonality, his own words and thoughts to 
transmit to those with whom he con­
verses, and tq the customer over the
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counter, whom he may directly influence 
to buy goods.

Giving Service by Suggestion.
In the winter season when the cus­

tomer may not come to the store as 
often as in other seasons, should not the 
merchant be more particular to suggest 
some articles that the customer should 
order ? The grocer has many lines of 
goods on his shelves, which the custom­
er would never think of ordering if the 
name and the idea were not suggested. 
It does not necessarily follow that the 
grocer would be urging too strongly 
or pressing too keenly for business by 
using his powers of suggestion, and the 
creation of ideas, because it is service, 
that the erocer should render, and ser­
vice should be his chief object. The 
grocer should feel he is doing the cus­
tomer a favor by ottering suggestions.

The interior arrangement and display 
of goods is an important feature in the 
winter trade. Too often the same line 
of goods are prominent week after week 
on the counter or on the, floor, and a 
customer is never given the pleasure of 
seeing even a new label, and the ap­
pearance of the store is repulsive and 
monotonous rather than inviting and 
suggestive. In the winter season the 
grocery store can be made an attrac­
tive “rendezvous” for customers. Not 
in the same sense that loafers are at­
tracted to a place, but a place for sight 
seeing, interest creating, where, the cus­
tomer can be educated up to the. point 
of purchasing large, range of goods by 
merely seeing the goods around him. 
The store can be made warm. A flower 
or a palm can be attractively pedestal- 
led. Comfortable seats can be arrang 
ed convenient for the customer who, 
perhaps, drives in through the cold 
from a distant point in the country. 
All these things tend to give the mer­
chant power over the buying public and 
the confidence of the customer.

Show Fancy Goods.
The fancy goods table arranged in the 

centre of the store has a popular fol­
lowing among merchants. This is a 
feature that can be enlarged upon to 
advantage during the winter season. A 
line of goods which probably decorate 
the dark shelves in the rear of the store 
can be taken down, dusted, and put out on 
the fancy goods table These may be 
goods that the customer never saw be 
fore, nrobably a product that he never 
heard of, and the only possible way 
they can be sold is to bring them to 
the attention of the buyer ; the buyer 
really wants them and is waiting to be 
told about them.

Another feature of the wjnter trade 
should be the special advantage taken 
of the daily newspapers to advertise 
thoroughly and strongly the seasonable 
lines. The newspaper is read more 
thoroughly and pondered over more re­

ligiously during the long winter even­
ings than in the other seasons of the 
year. It is only reasonable that the 
merchant should take advantage of this 
fact.

To refer more particularly to the 
Xmas trade, very often the grocer is 
at fault, first, by not ordering his 
goods in reasonable time to reap the 
benefit of the holiday trade. The dea­
ler should have his Xmas goods on dis­
play weeks before Xmas. He should 
advertise them and talk about them 
well in advance. It is within the mer­
chant’s power to suggest so strongly 
the purchasing of Xmas and holiday

lines that the customer will buy wide 
ranges in large quantities, where he 
perhaps would not buy at all if the 
merchant did not work him up to that 
point. As previously intimated, it does 
not necessarily follow that the mer­
chant is taking advantage of the cus­
tomer, but he is simply suggesting to 
him goods that he needs and he should 
have.

The grocer can influence the customer 
to have more zesty meals prepared for 
himself, more attractive homes, heal­
thier bodies and more happiness in life 
all through ; hence the great factor of 
the merchant in the community.

Wiping the Hands on a Dirty Apron is Not Conducive to Cleanliness.
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Latest Review of the Grocery Markets
Less Firm Feeling in Sugar Market—When Refined Will be Affected is a Matter 
of Conjecture—Big Shipments of Goods Being Made Before Close of Naviga­
tion—Dried Fruits Sent on to Retailer—Salmon Coming Forward Slowly—New 
Peanut Prices Lower—Jams Not Plentiful—Railways are Crowded.

QUEBEC MARKETS.
POINTERS—

Molasses.—Up 2 cents.
Sugar —Less firm.
Shelled Walnuts.—A little easier.
Montreal, Nov. 9.—Wholesale grocers 

report extremely busy conditions. The 
fall trade is at its height and it is safe 
to estimate that some of the houses 
are shipping goods each with the daily 
total of $20,000. There are several in­
fluences responsible for this immense 
business. Cold weather is approaching 
and many are taking advantage of this 
last opportunity to secure the delivery 
of their goods by water before naviga­
tion closes.

But the bulk of the trade is sea­
sonable. Currants, raisins, prunes, figs, 
canned goods of all kinds, and other 
lines, are being delivered A large qiian- 
titv of these goods are for the holiday 
trade. Canned goods have to be 
shinned now ; in fact, some retailers 
claim thev have heen too long without 
the deliverv of their orders Dried 
fruits are already in demand by consum­
ers. and shipments of these goods are 
being made at an opportune time, 
•fudging bv the quantity of grocery 
staples and specialties now going for­
ward. the Christmas trade should reach 
larce nronortions this year.

Sugar—There is only a fair demand 
reported in this market, trade seeming 
to be of the hand-to-mouth variety 
Various reports indicate an easier feel­
ing Conditions have heen favorable to 
the new cane crop, and beet sugar is 
also tending to weaken the situation 
However, there is no pronounced feeling 
here although it seems to he held that
the hierh price period is nearing the end
of its tether.

" #!-Tb bars . .. ..................... R 9cR 7n
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" " H1h " ................" " Rib fi*e*opi. »p,<4i .. .

Orv*»*1 Diamond Dominoes. R-lb. nartonp. ear*
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Svruns and Molasses—An advance
of two cents a gallon in fanrv and
choice Barbadoes molasses is a feature 
of the market. This higher price hears 
out. to some extent, the statements

made in these columns but a short time 
ago, to the effect that molasses was 
worth watching. There is a steady de­
mand for this article and the firmness 
is supported by market conditions. The 
new cane crop is promising under fav­
orable conditions, and it is not easy to 
say how long the market will maintain 
its present strength.
Fancy Barbados molasses, puncheons................

" " " half-barrels,..............
Oholoe Barbados molasses, puncheons................

" " barrels...........
half barrels...

0 16 0 38 
0 38 0 40 
0 41 0 42 
0 31 0 34 
0 34 0 37 
0 36 n 39 
016 0 18 
.... 0 30 
.... 0 40 
.... 0 031 
.... 0 031 
.... 0 03! 
.... 1 7R 
.... 1 IS 
.... 1 40 
.... 1 75 
.... 1 65 

. 1 «0

New Orleans.......
Antigua .................................
Porto Rico...............................
Corn syrups, bbls.................

" li-bbls.................
M fbbSs.................
" tet-lb palls...
" Sib nails ....

Oases, 1-lb. tins, 1 dot. per 
" 6-lb. " 1 dot
” 10-lb. 11 Jdo*.
• 10-lb M l dot

Dried Fruit.—Nothing particularly 
new is reported for the week in this 
market. Shipments of currants, raisins 
and prunes are being made. Currants 
are firm and it is likely that future or­
ders to packers will be at higher price. 
Up to the middle of October, says one 
report, the exports from Greece am­
ounted to 84,000 tons, and it is stated 
that but 45,000 tons remain to supply 
the world's demand until the next crop 
comes In.
Evaporated apricots..................................................  0 27 0 24
Evaporated apples ........................................................0 10$ 0 11$
Evaporated peaches...................................................... 0 18 0 19
Evaporated pears........................................................... 0 18 0 19
Ouvrants, fine flltatras, per lb., not cleaned........... 0 07 0 08

" " cleaned..................  0 07$ 0 08
" lib. package", fine flliatras, cleaned.. 0 og o 09
" Patras, per lb.................................................... 0 08$ 0 09
" VnFt.l77.ae. per lb..........................................  0 00 0 10

Dates.'l-lb packages.................................................. 0 07$ 0 OR
Dates, Hallewee, loons .........................................  0 06$ 0 07$
Pards ..................................................................... 0 11
Fie*. 3 crown. .. o rvj» o in* Fie*. 7 r 10 r 1*
Pie*. 4 crown . 0 08 0 l'f Fig*. 9 crown. 0 14 0 17

" R crown. 0 ry$ n 13 Comndm tie*,
Fie*. 8 crown. 0 09 0 14 about 33-lb mats 1 30 1 40

G’nvn lioxe", IR-07 . per box.................................
Glove boxes, 10-oz., per box..........................

PJWV4fT.........................................................
40-R0................................................................................
RO-80................................................................................

' 80-70................................................................................
TOJgl..........  ....
80-80 .................. .. .................................
80-100..............................................................................

Raining—
flbolce weeded raisin*..............................................

•* fane? weeded. l-1b. nkew..................
" loose m tinea tel*. 3-crrwn. per lb...

4-/«-own. ner lb... 
r%l«1r>n. 7_lh box. per box...........................

RiiVana ra’wln* !oo*w. p*r lb..................................
Hult«na ra'win*. 1-lb ca-tonR.................................

ta'I* ravins, rlnnterw. P**’’1 c* ....
Malaxa table rai*inw. clusters, per J box ........

Vntennia. fine off «talk, per In............................
" «elect. r>er 1b.........................................

* emm layer* ner lb ...

0 10$ 
0 07

0 10* 0 08$ 
0 08

0 13 •> RO 
0 R0
0 0*1 rri 
0 08

arrival of almonds having helped busi­
ness. The filling of orders for the holi­
day trade will go on steadily in the 
coming interval.
In shell—

Brasils...................................... ............ ......................0
Filberts, flioily. per lb.............................................. 0

" Barcelona, per lb................................ ;. 0
Tarragona Almonds, per lb.................................... 0
Walnuts, Grenoble*, per lb..................................... 0

" Marbots, per lb.................................0
" Comes, per lb..................;............. 0

Hungarian ................................................................. 0
Shelled—
Almonds, 4-crown selected, per lb.......... ................. 0

8-crown " " ..............................o
" 1-orown " “ .............................. 0

(In bags), standards, par lb........................ 0

Peanuts— 
r American— 
f" Coon, roasted. 
L Coon green —

Silt
SIS*e ii
« Hi I 11 
0 16

• IT• 34
• II
• II
• IT

. 0 m 11 

. 0 o« 0 (

" vi 
0 m\

................. • 10 • 10$
Bon Ton, roasted..................................
Bon Ton, green......................................
Run, roasted.....................................

..................• Ü’ J îjl

Spanish. No. 1............................................... " a ie
Virginia. No. 1........................................

Penan*, jumbo..............................................
..................0 18 g 1|
.................. 0 16 0 18

Pistachios, per lb......................
Walnuts—

Bordeaux halve*, bright.................... ... ...
Broken*...............................

Teas.—There never was such a scar­
city of Japan teas at this particular 
period, when it is expected the larger 
quantity, including third crop, will have 
arrived, and from latest cable advices our 
market will be practically bare of all 
grades for the remainder of the season. 
A Shanghai report says since the advice 
that the first shipments of China greens 
had been made to the United States, 
and which were rejected by the govern­
ment inspectors as containing facing 
matter, complications have arisen, and 
inasmuch as information has been re­
ceived that the law will he rigidly en­
forced, the prospect, Is there will he no 
China greens available this season.
J.p*n.

» 1« n IF 
. 0M3 « '«" I*
..Oil * ill 
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0
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Good common................................................6 II
Common..........................................................8 17

Ceylon—Broken Orsnge Pekoe..................................0 1]
Pekoe*..............................................................6 M
Pekoe Souchongs..........................................0 16

Tndl*—Pekoe Ronchons*............................................0 If
Ceylon greens—Tonne Hysons..................................0 14

Hyson..................................................8 14
Gunpowders.................................... • 18

Chins greens—Plnssuev gunpowder, low rrsde. 0 14
DfMiUsf.. 0 10

IS
• *«• w• 14• 11• 40• 99 
0 If 
0 10 
0 SR' 
0 16 
0 16
• II 0 Rn 0 RR

Nuts.—New almonds have heen re­
ceived and are heine delivered to the 
trade Shelled walnuts will not arrive 
for several weeks vet It is known 
that some sunnHes received are simplv 
last vear’s cron, shelled recentlv. Of 
course thev are not heine sold as new 
poods Rrarils are steadv There is a 
better movement of late in nuts, the

Bfl

*" " pinhead

Coffee.—Spot coffees show no change, 
although in the nrimarv markets there 
are reports of increased visible supply, 
etc., hut nothing that denotes the less­
ening of the high prices now existing 
Conditions are unchanged from last 
week.
Mm*»................ I IF I SI Sente».................  6 11 I H
Ule.................... 0 211 0 131 Mereeellv.  I) IS F 1F|
M.jImp...........0 IF " »

j Spires—A little easier feeling Is re­
ported in Zanzibar cloves The market 
Is otherwise firm and i£ moyipg step 
dily
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Per lb

Allspice.......... 0 13 0 18
Cinnamon, wholeO 16 0 18 

'* ground 0 15 0 19 
Batavia cinna­

mon................ 0 25 0 30
Cloves, whole .. 0 25 0 35 

" ground.. U 23 0 35

Per lb
Cream of tartar 0 25 0 32 
Ginger, whole.. 0 17 0 30 

Cochin 0 17 0 20
Mace........................... 0 85
Nutmegs...........  0 25 0 60
Peppers, black . 0 16 0 18 
Peppers, white. 0 22 0 27

Jams.—Raspberries and strawberries 
are particularly scarce in a market that 
is none too well supplied. Some manu­
facturers have exhausted their stocks 
and report no supplies. There are 
others, however, who still have offer­
ings.

Canned Goods.
Toronto.—There are no particular new

VEGETABLES
2’s—Beans, red kidney........................................................
2’s—Beets, bl -od red Simcoe.........................................
2’s—Beets, whole, blood red Rosebud.........................
S’s—Beets, sliced, blood red Simcoe.............................
3’s Beets, whols, blood red Simcoe...........................
3’s—Beets, whole, blood red Rosebud.........................
3's— Cabbage..........................................................................
2's—Carrots.......................................
3’s—Carrots............................................................................
2’s—Cauliflower....................................................................
3’s—Cauliflower....................................................................
2’s—Com.................................................................................
2’s—Corn, fancy............................................................ i Ô71
Qal—Corn on cob................................................................
3's—Com on cob, golden dwarf.....................................
2's Parsnips..........................................................................
3's—Parsnips..........................................................................
3's—Pumpkins.......................................................................
Gal—Pumpkins....................................................................
3’*—Squash..............................................................................
Gal— Squash...........................................................................
2’s—Succotash........................................................................
2’s—Tomatoes.......................................................................
3’s- Tomatoes................................................................1 60
Gal- Tomatoes......................................................................
S’s—Turnips............................................................................

Group B is 2} p.c. less than Group A.

1 15 
1 00 
1 30 
1 35 
1 40 
1 55 
1 00 
1 10 
1 30
1 67 à
2 10 
1 05 
1 10 
4 80 
1 80 
1 15 
1 30 
1 00 
3 121 
1 15
3 35 
1 15 
1 071 
1 75
4 80 
1 15

features to the fore in regard to canned 
goods. The market at the least is gen­
erally steady.

Salmon is moving eastward slowly, 
while the percentage of delivery is not 
at all pleasing to the jobbers. Sockeyes 
give particular cause for complaint in 
this regard. A continued feeling of 
strength is expected in this line.

Retailers are already finding consider­
able demand for canned goods.

FRUITS
3's—Apples standard............................................
3's—Apples, preserved..........................................
Gal—Apples, standard..........................................
2’s—Blueberries (huckleberries) standard.........
Gal—Blueberries (huckleberries) standard----
2's GouSst erries pr. served ..............................
Gal—Gooseberries, solid pack..............................
2 s—Grapes, white Niagara, preserved..............
Gal—Grapes, white Niagara, standard............
2’s—Peaches, white heavy syruo.........................
3 s- Peaches, white heavy syrup.......................
IPs—Peaches, yellow flats, heavy syrup...........
2’s -Peaches, yellow flats, heavy syrup.............
3's— caches, yellow flats, heavy syrup..............
3’s—Peaches, whole, yellow, heavy syrup...........
3's—Peaches, pie, not peeled................................
3's-Peaches, pie, weeled ...................................
Gal—Peacht-s, pie, not i»eeled............................
Gal- Peaches, pie, peeled ...................................
2's—Pears, heavy syrup.........................................
3’s-Pears heavy syrup.........................................
2's—l eurs, light syrup, globe..............................
3V—Pears, light syrup, globe..............................
3's—Pears, pi-, not peeled...................................
3's —Pears, pie, peeled .....................................
Gal-Pears pie peeled.........................................
Gal—Pears, pie, not peeled..................................
2’s—Plums, light syrup..........................................
3’s—Plums, lig- t syrup..........................................
2’s - Plums heavy syrup........................................
3's—Plums, heavy syrup........................................
Gal—Plume, standard..........................................
2's- Plums, egg, heavy syrup..............................
21’»- Plums, egg, heavy syrup..............................
3’s-Pl me, egg, heavy syrup................................
2 s-Plums, gr- engage light syrup.....................
2's-Plums, greengage, heavy syrup...................
3's PIuelb, greengage, standard........................
Gal—Plums, greengage, standard .....................

Group B is 2ic less than above.
2’e—Cherries, black pitted, heavy syrup.... 
2's—Cherries, black, not pitted, heavy syrup 
2’s- Cherries, red, pitted, heavy syrup .... 
2’s—Cherries, red, not pitted, heavy syrup .
Gal—lberries, red, pitied..............................
2’s—Cherries, white, pitted, heavy syrup 
2 ■—Cherries, white, not pitted, heavy syrup
2*e—Currant», black heavy syrup ..............
2’s-Currants b ack preserved ....................
Gal.—Currants, black standard....................
Gal. —Currants, black, solid pack ................
2’e—Currants, red. heavy syrup.......................
2's—t urrants, red. preserved .........................
Gal.—Cur<ants, re-d, standard .......................
Gal —Currants, red, solid pack.......................
2’s Gooseberries, heavy syrup........................
Gal. —Gooseberries, standard ....................
2’s—Lawtonberries (blackberries), h. syrup..
2's—Lawtonberries, preserved ..................
Gal. — Lawtonberries. standard.......................
2’e—Pineapple, sliced, heavy syrup.... .......
2’s—Pineapple, grated, heavy syrup...............
2’s—Pineapple, whole, heavy syrup.................
3’s—Pineapple, whi le, heavy syrup.............
2‘s—Raspberries, black heavy synip..............
2's—Raspberries, blank, preserved..................
Gal —Raspberries, black, standard................
Gal. —Raspberries, blank, snlid pack . ...
2's- Raspberries, red, heavy syrup.................
2*s—Raspberries, red, preserved....................
GaL—Rnspberri ■ red, standard ..................
Gal. — Raspberries, red, solid pack...................
2’s—Rhubarb preserved..................................
3’s—Rhubarb, preserved..................................
Gal—Rhubarb, standard ................................
2'e—Strawberries, heavy syrup................  ...
2's— Strawberries, preserved ........................
Qai —Strawberries, standard.........................
Gal.—Strawberries, solid pack.........................

Group A
1 10
1 80
3 05
1 50
6 30
2 00
8 80
1 65
3 65
1 90
2 90
1 55
1 90
2 00
2 10
1 60
1 70
4 40
5 55
1 83
2 40
1 35
1 75
1 40
1 55
4 55
4 10
0 90
1 30
1 05
1 45
3 65
1 45
1 70
2 20
1 to
1 30
1 90
4 05

1 92| 1 95
1 521 1 65
1 92) 1 95
1 521 1 65
8 62$ 8 55
2 02* 2 05
1 621 1 65
1 971 2 00
2 271 8 30
5 271 6 30
8 27* 8 30
1 971 2 00
2 271 2 30
5 271 6 30
8 271 8 3J
2 2i 22:
7 no 7 021
1 771 1 80
1 97* 8 00
7 021 7 06

2 25
2 25
2 25

2 321 2 35
2 25

2 35 2 371
7 25 7 27$
9 60 9 62$

2 25
2 26 2 271
7 25 7 27|
9 50 9 52*
1 *21 1 66
2 27$ 2 30
3 681 3 75
2 OH 2 25
2 05 2 25
7 25 7 271
9 $0 • l2$

2’s—Asparagus Tips................................................ 2 58 X 2 55
1 10 1 25

2s-Beans, golden wax, midget , Auto brand 1 30
2 s—Beans, golden wax.......... .................. 1 10 1 25
3 s—Beans, golden wax..................................... 1 371 1 40
Gal Beans, golden wax....................................... 4 25
S’s— Feans, refugee or valentine (green) ... 1 10 1 25
3s -Beane, refugee (green).................................. 1 371 1 40
2 s Beans, refugee midget, Auto brand....... 1 30
2 a- -Peas, extra tine sift ed size 1....................... 1 75 1 771
2's—Peas, sweet wrinkle, size 2......................... 1 40
8 s Peas, early .lune, size 3................................ 1 35
2 s Peas, standard, size 4.................................... 1 30
2’s - Spinach, table.................................................. 1 271 1 30
3 s Spinach, table ................................................ 1 771 1 80
Gal Spinach, table................................................ 5 30 5 321

Clover Leaf and Horseshoe brands salmon :
1-lb. tails, dozen ... . 2 45 Cohoes, per doz. 1 90 2 00
1-lb. flats, dozen ... . 1 55 Red Spring, doz 2 10 2 25
1-lb. Hats, dozen .. .. 2 EG Northern River

( )ther salmon Soot-eye....................
prices are : Lobsters, hal> es

Humpbacks, dz. ..... 1 35 per do»eu. ... 2 75 2 85
.. 1 35 Lobsters, quar-

ters, fier dozen---- 1 60
Chicken .................... , . 4 00 1 90
Tu key ...................... . .. 4 00 1 40

. 4 00

Montreal.—Supplies are still coming 
forward and jobbers are filling orders 
yet. There are even some retailers who 
are buying at the present price. They 
are more1 numerous than might be ex­
pected, and are paying the extfa price 
resulting from putting off purchases. 
Only scant supplies of salmon have been 
received and the outlook in this market 
is regarded as blue.

FRUITS
2’s—Cherries, black, pitted, heavy syrup__
2’s -Cherries, black, not pitted, heavy syrup
2's Cherries, red, pitted, heavy syrup.........
2’s -Cherries, red, not pitted, heavy syrup..
Gal. -Cherries, red, pitted..............................
Gal. - Cherries, red, not pitted ....... ..............
2’s Cherries, white, pitted, heavy syrup----
2's-Cherries, white, not pitted, heavy syrup
2’s—Currants, black, heavy syrup..................
2’s—Currants, black, preserved ....................
Gal.—I urrants. black, standard....................
Gal.—Currants, black, solid pack...................
2’s -Currants, red, heavy syrup ....................
2's- Currants, red, preserved...........................
Gal.—Currants, red, standard.........................
Gal.- Currants, red, solid pack .....................
2’s— Oooneb- rriee heavy synip........................
Gal —Gooseberries, standard ........................
2's-Law ton I terries (blackberries), h. syrup..
2's—Lawtonberries, preserved .......................
Gal. —Lawtonberries, standard.......................
2’s—Pineapple, sliced, heavy syrup................
2's - Pineapple, grated, heavy syrup...............
2’s—Pineapple, whole, heavy synip................
3’s—Pineapple, whole, heavy ey up................
2’e—Rasplierri- e, black, heavy syrup.............
2's - Raspberries, black, preserved .............
Gal.—Raspberries, black, standard .............
Gal.—Ra«pberries, black, solid paek ...........
2’s—Raspberries, red, heavy syrup.................
2's -Raspberries, red. preserved.....................
Qal.—Raspberries, red, standard....................
Gal. Raspberries, red, solid pack..................
2'»—Rhubarb, preserved..................................
8's-Rhubarb, preserved....................................
Gal.—Rhubarb, standard.................................
2’s - Strawberries, heavy syrup....................
2's-Strawberries, preserved............................
Gal.—Strawberries, standard ........................
Gal. - Strawberries solid pack........................
3’s-Apples, standard............................................
3’s—Apples, preserved..........................................
Gal - Apple*, standard..........................................
Gal Apples, preserved.........................................
2’s--Blueberries, (huckleberries) standard..'..
2’s—Blueberries, (hucklel erries) preserved__
Gal—B'ueberries, (huckleberries) standard__
2’s—Gooseberries, preserved................................
Gal—Gooseberries, solid pack............................

Group A
1 921 1 95
1 52* 1 bi
1 921 1 95
1 521 1 55
« iSf 8 55

2 Ml 2*05
1 621
1 97$
2 27$
5 27$
8 27$
1 97$
2 27$
5 27$
8 27$

1 65
2 00
2 30
5 30
8 30
2 0
2 30
5 30
8 30

2 25 8 271
7 no 7 02$
1 771 1 80
1 974 2 00
7 02$ 7 05
1 77$ 1 80
1 77$ 1 80
1 77$ 1 80
2 32$ 2 35
2 ro 2 02
2 25 2 27
7 25 7 27
9 50 9 52
2 00 2 02
2 25 2 27
7 25 7 27
9 50 9 52
1 f 2* 1 56
2 27$ 2 30
3 50 3 521

2 25
2 021 2 .5
7 25 V 271
• ! 0 9 2*1

1 10
1 81
3 05
5 SO
1 50
1 80
6 30
2 00
8 80

2's—Grapes, white Niagara, preserved........................
Gal—Grapes, white Niagara, standard.......................
2‘s—Peaches white heat y Byrup...................................
21's—Peaches, white heavy synip.................................
3's- Peaches, white heavy syrup...................................
ll's—Peaches, yellow flats, heavy syrup.....................
2’s—Peaches, yellow flats, heavy syrup......................
21’s— Peaches, yellow ti -ts, heavy syrup....................
3’s—Peaches, yellow flats, heavy syrup.......................
3’s—Peaches, whole, yellow heavy sytup...................
3's—Peaches, pie, not peeled...........................................
3’s —Peaches, pie, peeled..................................................
Gal -Pea hes, pie, not peeled.........................................
Gal Peaches, pie, peeled................................................

Gal. p'e fruits, assorted, add 5 p.c.
2's—Pears, Bartlett, heavy syrup..................................
2jfs- Pears, Bartlett, heavy syrup.................................
3's—Pears, Bartlett, heavy syrup..................................
2"s - Pears, Flemish Beauty, heavy syrup...................
2i's- Pears, Flemish Beauty, heavy syrup.................
3's —Pears, Flemish Beauty, heavy syrup...................
2's Pears, light syrup, globe...........................................
3’s—Pears, light syrup, globe...........................................
3 s Pears, pie, not peeled................................................
3 s - Pears, pie, peeled........................................................
Gal Pears, pie, peeled....................................................
Gal —Pears, pie, not peeled........................................
2's- Plum-», Damson, light syrup.................................
3’s— Plums, Damson, light syrup.................................
2 s Plums, Damson, heavy syrup.................................
3's Plums, Damson, heavy syrup.....................
Gal Plume, Damson standard.....................................
2's Plums, egg, heavy syrup........................................ ..
2J’s— Plums, egg, heavy syrup.........................................
3’s—Plums, egg, heavy syrup........... ...............................
2 s Plums, green gage, light syrup.............................
2's Plums green gage, heavy syrup...........................
3's - Plums, green gage, standard.................................
Gal Plums, green gage, standard...............................
2's Plums, Lombard light syrup.................................
3's —Plums, Lombard, light syrup.................................
2's -Plums, Lombard, heavy syrup...............................
3's—Plums, Lombard, heavy syrup.............................
Gal —Plums, Lombard, standard...................................

1 55
3 55
1 90
2 571 
2 90 
1 55
1 90
2 60 
2 90 
1 10 
1 50
1 70
4 40

1 80
2 15 
2 43 
1 80 
2 15
2 40 
1 35 
1 75 
1 40 
1 55 
4 55 
4 10

90 
1 30 
1 05 
1 45
3 55 
1 45
1 70
2 20 
1 00 
1 30 
1 90
4 05 

9U
1 30 
1 05 
1 45 
3 55

Clover Leaf and Horseshoe brands salmon—
1-lb. tails, per dozen......................................... ....................... 2 45

t-lb. flats, per dozen.  .......................................  . ----- 1 65
-lb. flats, per dozen................................................................. 2 53
After December 1st prices advance 21 cents per dozen. 
Other salmon all tails —

Red Sockeye. per doz ..............................................  2 25 2 35
Red Spring, per doz........................................................... % 0j 2 10
Cohoes, per d"Z ......................................   1 80 1 90
Pinks, per doz................................................................  1 25 1 35
Lobster—

1-lb. flats, dozen, $2.90 $3 OC ; 1-lb. tails dozen, $4.50, $4.75 
1-lb. flats, dozen, $5.uo, $5.10.

Canadian sardinfek. per case........................................ 3 25 3 50
Imported sardines, per ease........................................ 7 00 26 00

ONTARIO MARKETS.

POINTERS—
Beans—Continue firm.
Peanuts—New prices lower.
Valencia Raisins—Firm.
Sugar—Strength is lacking.
Cotton Twine—Easier.
Toronto, Nov. 9.—A good volume of 

business is reported by local wholesalers. 
The amount of goods going out is 
large, orders coming in freely for ship­
ments of goods before the close of navi­
gation in order to secure lower freight 
rate. Collections are also quite good.

A great deal of complaint is being 
made by local jobbers because the rail­
roads are not able to deliver goods on 
account of lack of adequate facilities. 
All the railroads seem to be offenders in 
this regard. It is not in the shipment 
of goods they fall down but in the de­
livery when they have arrived here. 
Cars of goods are on tire sidings but 
shed room does not seem large enough 
or delivery outfits numerous enough to 
deliver the goods in anything like a 
reasonable time. Cases are reported 
where shipments are here a full week be­
fore they reach the consignee. Job tiers 
have orders from retailers which for 
this reason they cannot completely fill. 
Retailers who have been disappointed 
should remember that the wholesaler is 
not at fault.

So far reports from Europe indicate 
good prospects this year for larger
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yield of the finest grades of olive oil. 
New crop oil will not arrive here until 
February.

The supplies of Canadian jams are 
not large. Raspberry and strawberry 
are particularly in short supply. Con­
siderable quantities of Old Country 
jams are being brought in. The trade 
in imported jams is yearly on the in­
crease to meet retailers’ requirements.

There is at present a brisk demand 
for canned milk. As the trade knows, 
condensed milk has been generally ad­
vanced during the past two months. 
No change has taken place in evaporated 
however.

Cotton twine is easier, owing to the 
reduced price of cotton.

Sugar.—There is a feeling that future 
of sugar is towards an easier tendency. 
Just when that feeling will make it­
self apparent in refined is a matter of 
conjecture

Raws in New York have been shaping 
downward New crop Cuban cane for 
January delivery is quoted at $4.86. Im­
mediate sugar is above that figure. The 
natural course will be for present prices 
and that of new crop to come together. 
If Russia is allowed to export her sur­
plus sugar, the market will be further 
weakened. That will not be known un­
til well on in December.
Extra granulated, bags..........................................•• " so lbbm ...................
Imperial granulated...................................................

6 95 
6 06 
6 76 
6 75 
5 55

ewer granu
Yellow, bags .......................................................................

Barrel» of granulated and fellow will be furnished 
at 6 oents above bag prices.

Extra ground, brls.................................................................. • 35
" " 60-lb. boxes.................................................... * 55
•• - 164b. boxes.................................................... • 65

Powdered, brie ........................................................................ 6 15
1 604b. boxes........................................................... 6 15

“ 16-lb boxes........................................................... 6 55
Red Seal, cert............................................................................. 7 10
St. Lawrence Crystal Diamonds....................................... 7 60
Paris lumps, In 1004b. boxes................................................. 6 85

" In 604b. - ......................................................  6 95
' In 164b •• .....................................................7 16

Syrups and Molasses.—There are no 
changes in this department this week as 
far as prices are concerned. The syrup 
trade is on a healthy scale. Retailers 
are finding this a favorable season to 
put some efforts behind syrups. The gen­
eral tendency in molasses elsewhere is 
decidedly firm, but there has been no 
no change in prices here.

size*- are rather scant.. Peels hold a 
steady position, citron being quoted at 
144 to 15 cents. Hallowee dates are 
higher this year, full boxes being quoted 
at 74. Some 1910 stock are still avail­
able at around 54 cents. Fards range 
from 94 to 104. California seeded rais­
ins continue easy and lower.

A local wholesale house has an ad­
vice that the Turkish Government have 
forbidden the further export of Smyrna 
figs, the balance to be held for the use 
of their soldiers. Such would mean a 
shortage in the delivery of figs here, as 
shipments have not all came forward 
yet.

The Valencia raisin market continues 
strong. One Spanish shipper who had 
considerable goods here has fallen down 
on his contracts, necessitating the pur­
chase again by such wholesalers concern­
ed at an advanced price.

Malaga seedless raisins are quoted by 
one firm at 74 cents. F.vaporated ap­
ples are quoted around 11 cents. There 
is at least no firmness in this line.
P » U>‘t0. In 164b. Una,........................................................ 0 16-

40 lo 60 •• "   0 16
70 to 81, in 8'4b. boxe»....................................................... 0 10
80 to 90, in 25-lb. boxes......................... 0 094
90 to lUu, in 26-lb boxes............................. 0 09

Hume fruit in 60-ib. boxes * cent lees.
Aprtoou—

Cfeoioe, 16 lb boxes...................................................... 0 23 0 14
Fane*, ' M .....................................................  0 16

Candied Peel»—
Lemon .................. 0 10 0 11 Citron.....................0 14* 0 16
Orange ............ 0 10 0 11*
Figs, 2 to 2* inches, per lb ........................................ 0 12* 0 IS*
Tapnets, *' .................................................................  U 04* U 04*
Bag figs...............................................................................0 04* 007
Dried peaohee................................................................... 0 17 0 11
Dried applee. ............................................................... 0 09 0 09*
Evaporated apples................................................................... 0 11

Syrups 1 vais., 2* to case 5 40
24b tins, 2 doz. Pints, 24 t o rase 3 00

in case.................
6-lb tins, 1 doz

2 40 Maple Syrup— pure 
Ga lu- B, 6 to cast.- 
* gallons, 121 case..

6 6 1
2 75 7 25

104b. tins. * doz

204b tins, * doz

Barrels, per lb.
Half barrels, lb 
Otr barrels, lb. .
Pails, *►* lbs ea 
Pa'ls, 25 lbs ea.

Maple syrup -Compound 
Gallons, * to case 4 80
* gals., 11 tocase ... 5 40

2 65

2 60 0 03j 
0 031 0 03| 
1 75 
1 25

Quarts, 2« in ca*e . . 7 25 
Pints 14 to case. 4 00 
Qt. bottles, 12 to case 3 60 

Molasses, per gal 
New Orleans,

medium.......... 0 30 0 35
New Orleans,

l>arrels............ 0 18 6 32
Barba os, extra

fancy...................... 0 45
Porto Rico........  0 45 I» 52
Muscovado.................. 0 30

• to e is

............ e li o is........... e is e is

.................... • 14 o is

..................  0 08 SOI*
.......................... 0 IS
.................. 0 OS* 0 09*

Rio, roasted..... 0 21 OSS Mooha, roasted. 0 JO 0 1
Green Rio....0 SO • 11 Java, roasted... 6 SI 0 86
Bantoe. roasted. 0 84 0 16 Mexican................0 17 OSS
Bancal bo, ™ 0 84 8 86 Gautemalo...........0 14 0 16
Bogotae............. 0 26 0 17 Jamaica................0 14 0 16

Chicory.........................  0 11

Spices.—Practically no change to the 
steadiness. Nutmegs are firm. The 
fact that new crop cloves are coming 
forward will have some tendency to 
weaken that line.

Allspice.......................
Cassia...........................
Cayenne pepper. ...
Cloves..........................
Cream tartar.............
Curry powder............

M*ce r..".7.7.7.V. ". '. "..
Nutmegs......................
Peppers, black..........
Peppers, white..........
Pastry spice................
Pickling spice............
Turmeric.....................

Range for pure spices according to 
2 cents per lb. below tine. Barrels3 
Mustard seed, per lb. In bulk 
Celery seed, per lb in bulk... 
Shredded cocosnut, In pails..

Dried Fruits.—The, advance shipments 
of all lines of new dried fruits have ar­
rived with the exception of dates, which 
are expected about the 15th of the 
month. Heavier shipments of many 
lines are now arriving. Large sizes of 
prunes are scarce this year and some 
houses report their supply of larger

.•9 8

Th
w jd*

H
15-16 60— 70 70- 90
24-32 85-1 15 95-1 25
32-31 80—1 06 9v—1 16
22-29 76- 95 86-1 10
28—00
25—60

9u— 00

22-29 66- 66 76- 96
60-80 • -2 75
36-60 90— 06 1 60—3 50
22—00 67— 76 go— 91
*9-00 90-1 OS 1 US—1 15
17-27 66- 95 76-1 10
18-22 
16- 0J

76— 00 76— 09

grade. Pails or boxes 
cents below tins.

....... 0 11
0 SO 

0 19 0 22

KwmïtMW.... 0 07* 0 06
Patras.................... 0 01 • ON

Unoleaned *e lew
Balilns—

Valencia» selected..................................
Heeded, 1 lb packets, fancy....................

" 16 os. packets, ohoioe..............

New Date»— Package dates,
Hallowee»— per lib.......................... 0 07*

Full boxes.................... 0 07* Fards choicest.. 0 09* 0 10*
Half boxes.................. 0 06

Tea.—The tone of the market con­
tinues steady. There are no particular 
new features. \ fair trade from whole­
saler to retailer is generally reported

Coffee.—1‘rices both locally and else­
where are well maintained. A coffee re­
port says that with less coffee in sight 
than there was one year ago, with 
stocks in dealers’ hands very low, the 
upward tendency of coffee appears to 
be justified. It would seem that those 
who have coffee to sell have the best of 
the trade, and it is with them a ques­
tion of putting up the price just a little 
higher from month to month. Every­
body is certain that coffee is much high­
er now than it ought to be for the good 
of the trade. But that does not help 
matters. Those who own coffee are go­
ing to get just as much for it as they 
can. They have been getting their price 
right along and it looks as though they 
would continue to do so.

38

Nuts.—One advice from France is to 
the effect that the shelled walnut crop is 
ample, and that the quality is generally 
good. Another report says that all re­
sponsible packers have withdrawn quo­
tations until they can get more definite 
information as to the current season’s 
output. The Turkish crop is reported 
to be short.

Prices on new crop Virginia peanuts 
which have been issued show a reduction 
from the ruling price for old stock. In 
Virginia prices for old crop have for the 
past few months advanced considerably. 
New almonds will be available soon.
Almonds, Formigetta..

’SKT-!:;:
Walnuts, Grenoble___

" Bordeaux----
Mar bole..........

Filbert*..............
Pecan»................................
Braille................................
Peanut», rowMd...........

.................. 0 II

......... 0 16 0 17
.........Ill til
......... e 17 e ii
................... eu......iu im
........... 0 » | «I
...........I 11 I 1M
.......... e ii o wl
.............. 0 14
...........111 III

Rice and Tapioca.—There is nothing to 
indicate other than a continuance of 
steadiness in the rice market. Advices 
from Rangoon state it is estimated that 
363,000 acres under rice have been des­
troyed by floods in Lower Burma. There 
may, however, be about 100,000 acres 
replanted. A report from Japan says 
that although floods in some districts 
have done damage, the crop will be an 
increase over the average. The fast in­
creasing population is greatly enlarging 
its use and there is no prospect of any 
great increase in the production suffici­
ent to meet the increasing demand in 
Japan. Tapioca also continues steady.
Standard B, from mills, 600 lbe. or over, f.o.b.

Montreal................................................... ..................... 3 55
Rios, standard B....................................................................... 3 gg

Per lb.
Rangoon.......... 0 03* 0 04
Fancy rangoon .. 0 06
Fmob................ 0 ON 0 06
Japan..............006 007
Jars................. 90S 0 07
Carolina......... 0 OS 0 10

DON Oil
Tapioca- 
Bullet, double
JfS£■' pétri! I Mi ! 5
Ikta. • M

0 Mi 107

Beans.—Beans seem quite firm at pres­
ent values. Wholesalers complain of 
the scarcity of supplies. The farmers



*H» CANADIAN Q BOON N

are apparently holding. It is pointed 
out that the consumption of beans is 
showing a decided increase. Mining, lum­
ber and construction camps are big con­
sumers.
Prim» beans, per bushel.................................................. 2 30 2 35
Hand picked beans, per bushel — ......................... 2 40 2 45

Brooms.—Since the price of broom 
corn began to soar, there has been an 
advance of from $1.25 to $1.50 per dozen 
in brooms here. For instance, a broom 
that previously went to the retailer at 
$3, now costs $4.50, and a $4.75 grade 
has risen to $6 per dozen. Broom corn 
is now selling from $135 to $200 per ton 
in the producing sections in the United 
States. It is now practically all out 
of the producers’ hands, and an interest­
ing fact is that about 85 per cent, of it 
was purchased during the three weeks’ 
flurry w'hen buyers first went into the 
market.

There is little prospect of foreign corn 
being brought in. For Hungary on ac­
count of floods and wet weather the 
crop has been small, and a recent quo­
tation is $160 per ton, which is very- 
high when the waste in this corn is con­
sidered.

Whether or not the higher prices will 
cause a falling off in the demand for 
brooms is a question. A number of 
manufacturers say that consumption did 
not fall off in the high period of 1909- 
10.

NEW BRUNSWICK MARKETS.
St. John, Nov. 9.—Few complaints 

were heard during the week among lo­
cal grocers as to the success of Thanks­
giving trade, and in many cases, dealers 
reported business to have been far bet­
ter than in past years. It is reported 
in addition to this by wholesale grocers 
that fall business has thus far been en­
couraging, and they are looking forward 
to a period of briskness between now 
and Christmas.

The markets, too, are firm, and few 
changes are noted. This week saw the 
arrival of large quantities of dried 
fruits and nuts, and the orders which 
have been placed by the retailers will 
be filled with all possible haste. Speak­
ing, generally, prices in these lines are 
much higher than they were last year, 
but not enough it is expected to inter­
fere with the success of Christmas 
trade.

Some lines of nuts have declined 
slightly in price, and prunes are also re­
ported a little easier, but in the case 
of evaporated peaches and apricots, 
higher prices prevail. An advance in 
spices is looked for, and there "is a pros­
pect of nutmegs going up as well.

General firmness is reported in grains 
on all markets. Rolled oats have ad­
vanced slightly of late while it is
thought likely that cornmeal will also

be higher. For the 
ever, the market is
Bacon............................ o 15
Beaus, baud 

picked,bus ... 1 50 2 56 
Beaus, fellow

eye, bus..........  2 60 2 65
Butter, dairy,

lb................... 0 21 0 23
Butter, cream­

ery, lb.......... 0 24 • 27
Buckwheat, 

west, grey, bag 2 65 2 70 
Cheese, new, lb. 0 15* 0 IS 
Currants, I s, lb. 0 to* 0 09 
Canned goods—
Beans, baked . 1 15 1 25
Beans, string . 1 02* 1 u5
Corn, doz.........1 00 1 05
Peas, No. 4.............. l 2U

** No. 3.............. 1 25

Peaches, 2's,
dozen............ 1 95 2 00

Peaches, S’s,
dozen........... 3 00 S 05

K as p berries,
dozen............ 2 05 2 10

a trawberrlee. 1 85 1 «0
Tomatoes........ 1 75 1 80

Clams................ 4 00 4 25
Cornmeal, gran.........  5 25
Cornmeal, bags.......... 1 80

“ bJls......... 3 7i

most part, how- 
reported as quiet.

htggtt, hennery 0 28 0 30 
Eggs, case .... 0 23 0 A
Fin. Haduies .. 4 40 4 50 
Fish, cod, dry... 6 25 6 50 
Flour, Manitoba 6 45 6 50 

" Ontario.. 5 6u 5 65
Ham..............................  o 15
Lard, compound

lb........................0 11 0 11*
Lard, pure, lb... 0 12$ C 13 
Lemons, Messi­

na, per box.............. 4 50
Molasses, Icy.

Barbados, gl 0 35 0 36
Oatmeal, rolled .... 5 75
Oatmeai, aid................ 6 35
Pork,domestio

mass.............. 22 00 22 50
Pork, Ameri­

can clear... 21 25 23 00 
Potatoes, bbl.. 1 5u 1 75 
Raisins, Cal.,

seeded............. 0 10* 0 11
Rioe, lb................ 0 v3j u u4
Salmon, case—
Red spring... 7 75 8 00
Qohoes............ 7 25 7 50

titandard gran. 6 00 6 10 
Austrian “ 5 90 6 00
Bright yellow,. 5 8u 5 9<j 
No. 1 yellow... 5 50 6 tO 
Paris lumps .. 7 Û0 7 25

NOVA SCOTIA MARKETS.
Halifax, Nov. 7. — Notwithstanding 

enormous crop of apples in Nova Scotia, 
prices of hard winter fruit promise to 
be high. Bishop Pippins and King of 
Tompkins are selling slowly, and high 
price is said to be the reason. No. 1 
Pippins are quoted at $3, and Kings at 
$3.50 to $3.75. It is stated that many 
of the growers in various sections of 
the Annapolis Valley have formed co­
operative societies, and agreed not to 
sell their winter fruit below a fixed 
price. Gravensteins are now about 
over, and the stock still offering is 
quoted at low prices to clear them up. 
Malaga grapes are reported in heavy de­
mand, and this week the stock on hand 
was about cleaned up.

A steamer arrived the other day- 
loaded to the hatch with dried fruits 
from Mediterranean ports. She landed 
several thousand packages at this port, 
the halanee being for Montreal. Men

worked night and day on the steamer so 
that she would get away in good time 
for Montreal. The trade at the time of 
writing had not received any of this 
fruit.

Jobbers report potatoes in good de­
mand. Several cargoes arrived here 
this week from Prince Edward Island, 
and they are selling ex-vessel at 60 
cents per bushel. Dealers here are look­
ing for lower prices when more vessels 
arrive. On the Island, potatoes are 
selling at 35 to 37 cents per bushel. 
They are retailing here, at $1.75 per 
bag. The quality of the stock this sea­
son is considered pretty good.

Dealers report sales of ilour quite 
heavy, the shipments principally being 
to the outposts. Prices are firm. 
Manitoba patents are now quoted at 
$6.35 to $6.45, and Ontario blends at 
$5.25 to $5.35. Split peas have been 
advanced 25 cents per bushel, and whole 
peas have been marked up seven cents 
per bushel. Rolled oats in barrels are 
now selling at $5.75 to $6, and in bags 
$2.75 to $2.90. Cornmeal is quoted at 
$1.85 to $1.90. Beans (prime) are 
$2.40 to $2.50, and hand-picked $2.55 to 
$2.60.

The price of eggs is now beginning to 
soar. Jobbers are asking 27 cents per 
dozen for Island stock, and 28 to 30 
for Nova Scotia eggs. Receipts show a 
heavy falling off during the past week, 
and this is the main reason for the ad­
vance in price.

GROCERY FOR SALE.

GROCfcRY BUSINESS FOR SALE—$1,500 Mock 
of groceries ; good corner on business street. 
Western district, Toronto Doing $400 weekly ; 

fast growing loca ity; interior of building recently re­
constructed and decorated; pr vided wiih modern 
conveniences. Will rent or sell or exchange property 
for nice country stock of moderate size. JOHN 
FISHER, 32 Church St., Toronto.

The Automatic Printing Attachment

The attachment fits 
onto the p >pei cutt­
er as shown in the 
accompanying illus­
tration. It is attach­
ed to the top of the 
paper by means of 

a thumbscrew, 
which holds a 
type-roll e r 
against the roll 
of paper.

Ask for infor­
mation or de­
monstration of 
this modern 
money - saving 
method of ad­
vertising.

Aieels Waited,

JOSEPH R. WILSON
Dominion Agent, Phone Adelaide 199, 204 Stair Bldg., To rente

Is just the 
thing to adver- 
tise special 
sales and sales' 
days besides 
being an econ­
omic method of 
introducing 
new lines to 
your trade.
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ROYAL
—BRAND
Campbell Bros.

SHIELD
TEAS
& Wilson, StilS

Wholesale Grocers and Packers of “ROYAL SHIELD” Teas, 
Coffees, Extracts, Jelly Powders, Baking Powders, Etc.

New Valencia Raisins now in stock, and large shipments are daily arriving of all 
kinds of Foreign and Domestic Dried and Evaporated Fruits, Canned Fruits and 
Vegetables. Get your choice of all the well-known standard brands. Your orders 
direct or to any of the following addresses will receive careful and prompt attention.

CAMPBELL, WILSON & HORNE, LIMITED, CALGARY 
CAMPBELL, WILSON & SMITH, LIMITED, REGINA 
CAMPBELL, WILSON & ADAMS, LIMITED, SASKATOON 
CAMPBELL, WILSON & HORNE, LIMITED, LETHBRIDGE

The Up-to-date Merchant Is very

enthusiastic about QVV
▼CUBES

also in tins or te Guns He Zs now turning over much 
more money with OXO Cubes than he ever did 
from any simitar preparations.

His customers are very satisfied and 
enthusiastic, too.

Of course both the merchant and his customers know OXO Cub99—how good they are in 
every respect—they have stood all tests.

OXO CubB9—first and foremost—meet with great success and popularity. Their success since 
cubes were first introduced may induce imitators to follow us. Stock and push only the goods 
that are known and popular. Avoid imitations and consequent dissatisfaction. See that you have 
full stocks. Through all jobbers. Mail orders receive careful attention.

CORNEILLE DAVID & CO., "Til. STS-RP
40
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Did You Ever Buy A Bankrupt Stock?
If you did—didn't it make you actually sick to see the 

shelves full of unsaleable goods—only worth in cash about half what 
they cost.

The man who bought the stock originally expected to make 
a big profit. He bought brands, which, if he could have sold, 
would have paid much more profit than standard, well - known 
brands.

But—they didn’t sell. He not only did not make the profit 
he expected, but after selling part of each lot found the rest on his 
hands. They hadn’t the quality that brings repeat orders, so, in 
the course of time, loss of interest and loss of trade forced him 
into bankruptcy. This is an old, old story being repeated some­
where every day.

The merchant who carries a big stock 
of slow selling goods loses the profits he should 
make and often loses his capital, while the 
merchant who keeps only quick selling, good 
quality goods turns his stock over often, in­
creases his business, makes quick, clean profits, 
keeps his credit good by taking his discounts, 
and adds something to his capital every year.

Red Rose Tea is a quick, sure seller. Will make more 
profit for you month by month than any tea you can sell.

T. H. ESTABROOKS CO., Limited
BRANCHES ; j ^15 William Avenue, Winnipeg, Man. ST. JOHN, N.B.

To the Manufacturer or Wholesaler
If it were possible to employ a traveller who 

could call on thousands of the best dealers all through 
Canada every week, what salary would you figure 
he’d be worth—even supposing he did nothing 
more than go in and shake hands with these dealers, 
under such circumstances they’d be glad to see him.

Would he be worth $200, $300 or $500 per 
week ? Many a house would pretty nearly let him 
fix his own salary.

Equip an advertisement in this paper with a 
verbal handshake for every dealer in Canada, and 
a frank, brief, pointed talk about your goods and you 

zadd a traveller to your staff who will make thousands 
of calls a week for you at a salary of $4 to $8 a week- 
less than you would pay a first-class stenographer.

Of course this traveller won’t displace any of 
your regular salesmen, but he will help them to sell 
more goods and open up more new accounts.

-11
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MANITOBA MARKETS.

POINTERS.—
Sugar.—Easier.
Syrup —Firm.
Coffee—Strong.
Beans.—Easier.
Winnipeg, Nov. 7.—Good steady de­

mand for groceries from wholesalers to 
retailers is apparent throughout the 
West. The fair weather which has been 
prevailing throughout the week enabling 
the farmers to get their crops threshed 
has resulted in healthier feeling. As 
result many of the conservative retail­
ers who have been holding off on ac­
count of wet season, are now placing 
their orders, and wholesalers are busy 
as ever. Navigation will close in about 
two weeks and as a result stocks which 
are generally low at the present time 
are being rushed forward with all haste 
from the East before all-rail route will 
increase freight charges.

Sugar—The sugar market is reported 
to be a little easier this week but no 
reduction has taken place as yet on the 
local market Wholesalers refuse to ex­
press an opinion on the probable move­
ment as they state they are entirely 
controlled bv southern markets.
Montreal and B C. granulated, in bbls............................  6 40

“ in sacks............................................ g 36
" yellow, In bbls......................................................... * 50
M ** In seeks...................................................... 6 96

Icing suger, in bbls............................................................ • 75
in boise (26 lbs )................................................. 7 on

Powdered suger, in bbls......................................................... • 56
*' in boxes...................................................... « 66
” in smell quenfcltiee.......................... * SO

Lump, herd, in bbls.

Coffee.—The tone of the market is 
every bit as strong as it was last week 
and an advance in price is looked for 
daily. At the present this has not as 
yet occurred on the local market, but it 
is prevailing opinion that higher prices 
will be seen shortly.
Coffee, standard Rio. 0 16 Coffee, choice................0 16

Coffee, extra choice.. 0 18

Beans and Peas.—The bean market is a

New prunes 
90-105*. 25 s D 
•C lit*. 10*. s p 
•0-90*. 16s, e p 
80 90s. lis. e p 
70-80*. 25s * p 
70-80*. 10*. ■ p 
60 70s 25a. ■ p 
6040*. 25*. • p 
4J 5 e, 25s. e p .

Per lb 
0 084 
0 OH 

. 0 09 
.. 0 10 

0 09* 
0 11 
0 10 
e 104 
o 114

Valeo is raisin*
Fine on stocks, 28s,

■•P-, per box .......... 1 75
Fine selected, 28*.

* p . per box............ 1 86
4 crown layers, 28s,

s.p , per box .......... 1 95
4 crown layers, 14s,

s.p , per box .......... 1 00
4 crown layers, 7s,

*.p., per box .......... 0 56
Ne plus ultra, 28s, 

s.p . per box 2 30

little easier this week as it is reported 
that farmers have been selling their 
crops in the east and a fair supply is at 
the present time available. Many 
wholesalers have received large ship­
ments lately in order to safeguard 
themselves against the danger of bring­
ing in supplies over the all-rail route
Beans, 5-lb. picker, per bushel .................................. 2 46 2 66
Hand picked, per bushel ......................................... 2 65 2 66
Peas, split, lOOlbs................................. .................................... 1 60

WEDNESDAY AFTERNOON THE YEAR ROUND

Hamilton R. Q. A. Taking Referendum to Determine Opinion 
of Majority—Some in Favor and Others Not—Which Will it be?

in 4-bbls.
- In 1004b. oases ............................................. 7 23

Syrup and Molasses.—Syrup remains 
firm after recent advances and shows no 
signs of declining as yet The demand 
is fairly active as cold weather is set­
ting in, and it is generally during the 
fall and winter months that bulk of the 
syrup and molasses trade is conducted
84 l-lb*tin«. 9*r cate................................................. .... 8 33
12 5-lb tin*, per ca*e........................................................................  2 88
6 10 lb. tins, per cate .................................................................... 2 66
3 70-lb. tin*, per ca*e ..................................... ...... 2 57

Half barrel* per cwt ......... ....................................... 4 00
Barbados-* uiolsaw», in half barrels, p- r gallon. . 0 S3
New Orleans m lasses, half barrels, per gallon ............... 0 46
New Orleans «no a-ses. per barrel, per wallon.................... 0 47

Dried Fruits.—There is little new in 
dried fruit situation. Prices are all 
holding fairly steady. Some of the lines 
as already reported in these columns are 
practically prohibitive.

Hamilton, Ont., Nov. 9.—At the reg­
ular monthly meeting of the Retail 
Grocers’ Association, a motion of W 
Waters that the grocers close their 
stores every Wednesday afternoon at 1 
o’clock all year round was brought up 
for discussion.

This motion has been discussed at the 
last three meetings of the grocers, but 
it seems that unless a majority of the 
grocers agree with the plan it will not 
be taken up by the association. A 
number of the grocers were of the opi­
nion that the idea was a good thing, but 
the question seemed to be whether the 
grocers, many of whom were not in the 
association, would look upon the idea in 
the same light.

It was accordingly decided to send a 
canvasser around to every grocer in the 
city to see what the feeling of all the 
storekeepers was on this question. When 
the canvass has been complete i theu 
some action will be taken. This was the 
principal item of business of the evening 
and the meeting adjourned.

President J. A. Macintosh was in the 
chair.

THE POOR GROCER.
“If sugar goes much higher, I don’t 

know what we’ll do,” mourned the anx­
ious housewife. “Do,” answered her 
practical husband, “why, we’ll .change 
grocers, of course. We owe this present 
one about as. much as we ought to ex­
pect him to stand, anyway.”

F.vaporated Apples.—The market is 
reported to be showing a tendency for 
lower prices, although no reduction has 
as yet taken place (Quotations are still 
on the basis to 11 and 11 Ac per lb.

If you want mince meat that is
MINCE MEAT IN REALITY

as well as in name—write us and we will tell you about 
our goods.

We have qualities suited for every class of trade and 
are giving-without a doubt--the best values on the market.

TEST US
Drop us a postal card. Tell us your wants.
We have—
Tins Pails Tubs
2 lb. 7 lb. 56 lb.
5 lb. 12) lb. 76 lb.
7 lb. 28 lb.

Also our condensed in cartons.

Kegs 
166 lb.

Bbls. 
466 lb.

J. H. We they, Limited
ST. CATHARINES, - - ONTARIO

•THE MINCE MEAT PEOPLE.”
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YOUR GOODS KEPT 
PROMINENTLY RE- 
FORE THE WHOLE­
SALE TRADE 3S s&

'W'

Manufacturers and Shippers
of Eastern Canada, Europe and the United States who 
wish to get in right with the trade-increase of booming
Western Canada should avail themselves of the facilities 
and service we offer.

Our five large warehouses at the five main distribut­
ing centres of the West enable us to cover the territory 
in an aggressive and thorough manner.

We have an unrivalled connection among the whole­
sale trade of Western Canada. May we push the sale 
of your grocery lines in this territory ?

We call daily upon every jobbing house in Manitoba, 
Saskatchewan and Alberta, ensuring every product we 
handle being kept prominently before the wholesale trade 
in a wholly effective way that no other house can offer.

It's your move

Nicholson & Bain
Wholesale Commission Merchants and Brokers 
HEAD OFFICE - - WINNIPEG, MAN.

Winnipeg, Regina, Saskatoon, Edmonton, Calgary

A Proposition That Is VC^orth VC^hiJe

One that will fill your spare time with congenial work—bringing good 
money. Are you interested ? You are. Well, here are the details.

Throughout Canada is scattered an army of men who 
are everywhere booking subscriptions for MacLean’s 
Magazine. If you join them you can add very con­
siderably to your regular income. If you are a hustler 
you will find it will pay you to give all your time to 
the work.

Some of our most successful salesmen were “ spare time men ” first.

W7rite us for terms and full particulars

MacLEAN PUBLISHING COMPANY
143-149 University Avenue, TORONTO, CANADA
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One of our seasonable 
Specialties

MINCEMEAT

“PI-CRUS99 Brand—A specially fine 
grade lor fancy trade.

Brand—put up especially for 
regular trade.ROYAL

In all standard packages.

CiDI PDIIC” CONDENSED—in car
■ tons 3 doz to a rasp

No other quite so good !

GUNNS Packers 
Limited Toronto

MINCE MEAT
Purity is the first consideration in the 
Mince Meat which we offer you.

Fresh Beef, Good Apples and Finest 
Dried Fruits only are used in making it.

The most scrupulous cleanliness is 
required in putting it up.

5-lb. tins; 12-lb., 25-lb. and 75-lb. pails.

MADE UNDER GOVERNMENT 
INSPECTION

F. IV. Fearman Co.
limited

HAMILTON

Reindeer-Jersey Evaporated Milk
(UNSWEETENED)

is enriched by evapora­
tion to the consistency 
of Cream, perfectly steril­
ized, yet retaining the na­
tural fresh Cream flavor. 
No smoky taste on 
REINDEER - JERSEY 
BRAND. Ask your 
customers to try it in the 
next oyster stew they 
make and when they re­

order, as they always do, be sure your reserve 
stock of REINDEER-JERSEY BRAND is com­
plete, as present demand exceeds supply.

Truro, - Nova Scotia

LIMITED

Roll Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK­
FAST BACON.

WE ARE MAKING A SPEC­
IAL CUT IN PRICE AT 
PRESENT.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchauta

Packing Houses 70-72 Front St. East
FERGUS TORONTO

•J eRSEV
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Hog Prices Have Turned Upward Again
Slump in Hog Values Checked—Receipts Have Been Smaller—
Good Demand for Lard—Butter is Firm Under Reduced Yield 
and Good Demand—New Laid Eggs in Small Supply—Storage 
Stock Being Cut Into—Cheese is Quiet.

The slump of the live hog market has 
received a check, and prices during past 
week have again been shaping upward. 
During September and October, the price 
of the porkers hit the toboggan slide 
for a total drop of $2 per cwt., going 
down to as low a basis as they have 
reached in two years This was occasion­
ed by the free delivery, and it was said 
the farmers were selling of! their stock 
because of the high price of feed. There 
has, however, been a decrease in supplies 
during the past week or so, and a keen 
demand from packers has brought about 
the firm tendency.

Just whether the smaller receipts are 
due to the small supply of hogs in the 
country, or that farmers are unwilling 
to sell at the low level, is a question. 
With the high price of feed, it seems as 
if the present values for hogs were well 
warranted.

Demand for pork products is on a^mod- 
erate scale. The consuming demand is 
fair, while there is also a considerable 
demand for the heavier lines from; mining 
and lumber camps. Lard is holding quite 
firm. “As long as butter maintains its 
present price, I expect to see lard rule 
firm," is. the way one dealer sizes up 
the situation.

Butter is holding firm too. The high 
price of cheese has induced the farmer to 
send his milk to the cheese factory, thus 
reducing the production of butter. How­
ever, with the cheese factories closing, 
there are some hopes for an increase in 
the butter market. Demand for this 
commodity is good.

Eggs are becoming a valuable article 
of food. With receipts of new laids on 
a small scale, prices are on the ascent. 
Storage stocks are being cut into, and 
a wide swath is being made in these sup­
plies. Some small shipments a short 
time ago were brought into Canada from 
Chicago, but the market there has stif­
fened slightly. The amount of storage 
eggs in Canada is said to be smaller 
than last year.

Cheese varies little in either direction.
■ Trade is not overly brisk.

MONTREAL.
Provisions.—There is a good demand 

for pork and salt meats. Lard is also 
moving well, and during the week pure 
lard was marked up $ cent, and com­
pound was marked down to the same ex­
tent. Cooked and smoked meats are a 
little easier. Business on the whole is

good, and supplies during the week 
fairly easy.
Pure Lard—

i, 60 lbs., per lb....................
* tins, eech 10 lbs., per lb..;; “ ” 5 ” " .

Pells wood, SI lbs. net, per lb..
Pells, tin, kO lbs. gross, per lb...
Tubs. 51 lbs. net, per lb.............
Tierces, S. 5 lbs., per lb................
One pound bricks .......................

Compound Lard—
>xes, 50 lbs. net.jwHb,

10-lb. tine,
53

Pells, wood, 30 lbs. net, per lb 
Pells, tin, SO lbs. gross, per lb, 
Tube, 50 lbs. net, per lb.,

to oese, per lb.......

Tie roes, 875 lbs., per lb.,
One pound bricks................................................

Pork—
Beery Oenede short out mess, bbl. 36-46 pieces .
Been pork....................................................................
Oenede short out beck pork. bbl. 46-65 pieces.. .
Heery short cut clear pork, bbl..............................
Clear fat becks...........................................................

ork, bbl ,Heavy flank pork. 
Plate beef, 100 lb bbls.soo

800
Dry Belt Meats—

Green bacon, flanks, lb.........
Long clear bacon, heavy, lb.. 
Long clear baoon, light, lb

Ixtra large sizes, 86 lbs. upwards, lb., 
* ns, 18 to 86 lbs., per lb. .. 

sizes. 13 to 18 lbs., per lb..
Extra small sizes, 10 to 13 ibs., per lb. 
Bone out, rolled, large, 16 to 25 lbs. per lb..

spall, 9 to 18 lbs., per lb., 
i, English, boneless, per lb..Breakfast baoen, _____

Windsor baeen, skinned, backs, pear lb.......................
Spiced roll bacon, boneless, short, per lb...................
Boiled ham, small skinned boneless....'................
Bogs, live, per owt..................................................6 50

,T dressed, per owt........................................... 9 25

0 1H 
0 13, 0 I3i 
0 134 
0 13. 
0 12* 
0 12* 
0 125 
0 13$

0 081 
0 09 
0 09 
0 09o oy
0 084
0 rg 
0 08 
0 10

24 00 
17 50 
23 00
22 50
23 00 
22 00

7 f0 
14 50 
21 50

0 11 
0 101 
0 111

0 111 0 131 0 15
0 15 
0 15 
0 161 
0 14$ 
0 16 
0 11$ 
0 94 
S 76 
9 50

Butter —Slightly higher prices prevail 
for creamery and fresh dairy butter. 
There is a good, steady demand, with 
the supply showing practically no 
change. The closing of factories should 
have the tendency to curtail supplies.
Creamery................................................................... 0 28$ 0 29
Dairy, tube, lb............  ............... 0 22 0 25

Cheese—The market remains firm. 
Factories will be closing here and there, 
but the tendency is to remain open as 
long as possible, on account of the good 
prices prevailing. There is nothing new 
to report. Conditions are maintained.
ajMbto.iy».........
western, large....... .

" imfcll
Old ohew, Urge. ■

Eggs.—A brisk demand for eggs exists 
and the dearth of new laids has result­
ed in a steady advance, until now the 
trade is paying forty cents, and this is 
only the first wee^ in November. Re­
ceipts are fair, but they fail to meet the 
present demand.

0 16 o 1o it o io 11 o 1

lT.wlsld,............................................................................ 0 41
Select,................................................................................. 0 11
He. 1............................................ f..................................... 0 11

Honey.—Honey is not stirring any 
particular interest. There is a good de­
mand, but it is of the average variety.
White clovsr, strained....................................................... 0 12
White clover. In comb ...................................................  0 15
Buckwheat, strained......................................................... 0 10
Buckwheat, in comb.................. ........................................ 6 12

Poultry.—There is no change to note 
in this market. Supplies are coming in 
freely enough for the present demand.
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TORONTO.
Provisions.—As noted last week, live 

hogs seem to have reached the end of 
their tether. Prices this week are high­
er by about 25 cents per cwt., being 
quoted at $6 at country points. The 
supply was not so free last week, and 
packers did not get all they wanted.

There is an easier tendency in smoked 
meats, and some slight reductions have 
been made. Lard, if anything, seems to 
be shaping in the other direction. One 
firm quotes both pure and compound J 
cent higher. Trade in pork products is 
fair.

8meked meats—
Ught hams, per lb.......................................... 0 15 0 16
Mediim hams, per lb....................................... 0 14$ 0 15$
Laree hams, per lb........................................... o 14 0 15
Back*, plain, per lb..........................................u 17 0 18

pea meal,...... ....................................... u 10
B^kfast bacon, per lb....................................6 iè 0 17
Be® bacon, per lb.............................................0 10* 0 11
shoulders......................................................... 0 10$ 0 11

Pickled meats—1 cent lees than sacked.
Long clear baoon, per lb.................................. ... 12 0 12$
Beary mess pork, per bbl...............................  19 00 80 00
Short out, per bbl...........................................  21 00 22 00
Cooked hams....................................................o 22 0 24
Lerd, Heroes, per lb.......................................... 0 11 0 111

„ tuî» „ ......................................... 0 lli 0 lit

flî2SV«fcl“try P°ln“..................................  6 00
Dr*eseoho*e.............................V...V..*.".*..*.!!!! 9 ÔÔ 9 25

t Butter.—Butter is higher and firm, 
i There is a good demand, but the amount 
\oming forward is not large. There are 

some hopes for an increase in the pro­
duction when the cheese factories close 
for the season.

Per lb.Fresh creamery print..........  ....................... 0 28 0 30
Dreamery solids................ .......................... o IT Q 28
Farmers separator Blitter................................ 0 26 6 28
Dell, print*, cboloe......................................... 6 16 0 27
No. 1 tabs or boxes........................................... o 88 0 84
No. 8 tubs or boxes........................................... g 19 q 21

Eggs.—Eggs are getting to be a valu­
able article, and very early in the sea­
son too. “New laid hens’ eggs are about 
as scarce as hens’ teeth,” was the way 
one dealer spoke. There is a variety of 
prices being quoted under the scarcity. 
Storage stocks are being made use of. 
According to report, the storage stocks 
are not on any large scale, the amount 
that was put away this year being said 
to be smaller than in previous years. 
This will, no doubt, mean an early call 
for the imported article from across the 
line to supply the demand.
Storage eggz......................................................  • 84 • 26
New laid eggs............................................... I 31 0 35

Cheese.—There is no change in local 
quotations. There are no special features 
bearing on the market to report.

WE BUY

Poultry
Canadian Produce Co., Limited

113 Jarvis Street 
TORONTO
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Newc
Large ................. 0 16 • 16*
Old cheese................ 0 17

New twine......... 0 15* 0 61
014 Stiltons • 1«|

Honey.—The market is holding firm 
in both clover and dark honey. Trade 
is fair.
Clover honey, strained, 60-lb. tine.................................... 0 IS
Clever honey, No. 1 comb, dos................................. î Î6 1 76

Poultry.—Wholesale dealers have other 
than kind words to say about the poul­
try trade. It is not the scarcity of 
supplies that is causing the trouble, but 
the quality of the stock arriving, most­
ly poorly filled out and very thin birds 
that look far from attractive to the pur 
chaser. There is, at present, quite a 
flood of supplies on the market, mostly 
chickens. The following prices are quot­
ed by one dealer for good quality dress­
ed poultry : Fowl, 9 cents to 11 cents; 
chickens, 12 cents to 14 cents ; ducks, 
12 cents to 14 cents ; geese, 11 cents 
to 12 cents ; turkeys, 20 cents to 22 
cents.

“However,” he stated, “that is the 
price for good quality. There are sales 
as low as 15 cents for turkeys.” The 
following prices are quoted :—
Fowl, live..................... 0(6 Ducks, live................... 0 10
Chicken, live............. 0 09 Geese, live..................... 0 09

Turkeys, live .......... 0 14

The Canadian Produce Co., quote :— 
Chickens, over 4 pounds each, crate fed 
and fat, dressed only, 13 cents per 
pound ; chickens, well fed and plump, 10 
cents per pound ; ducks, young, 1911 
hatched, over 4 pounds each and fat, 10 
cents per pound ; hens, fat, live only, 6 
cents per pound ; ducks, old, fat, 8 cents 
per pound ; turkeys, young, over 7 
pounds each, well fed and plump, 16 
cents per pound ; geese, young, over 7 
pounds each and fat, 9 cents per pound ; 
pigeons, live only, 20 cents per pair.

GROCERY TRADE TALK.
Considerable damage was done to the 

store and stock of W. J. Connors, gro­
cer, Chatham, Ont., by fire.

The Butler chain of grocery stores in 
New York City has a total of 200.

A report from St. Louis, says, the 
First Christian Church, of that city, has 
entered the grocery business, and will 
sell to its members and possibly others, 
securing only sufficient profit to cover 
operating expenses.

COVERING OF OUTSIDE DISPLAY.
London, Ont., Nov. 9.—Retail grocers 

have secured the defeat in the city coun­
cil, of a by-law providing for the cover­
ing of foodstuffs displayed outside of 
stores, in order to protect fruit and 
vegetables and the like from contamina­
tion by animals, wind-blown dust, etc.

At this meeting of the council, Aid. 
Saunders moved the six months’ hoist, 
which carried. A large delegation of 
grocers was present, and applauded the 
shelving of the measure.

Friends of the by-law promise to 
bring it up again.

Review of the World's Tea Situation
The Consumption of Tea on the Increase—Yield for the Differ­
ent Producing Sections of World—United States Prohibits Im­
portation of Artificially Colored Tea—Japan Stops its Making 
—Ceylon’s Production Falls off on Account of Drought and 
Planting of Rubber—Russia Takes More Tea.

An interesting review of the tea situa­
tion during the past year is given by a 
large London, Eng., tea firm, Brooke 
Bond & Co., Limited. They say that 
the increase in the consumption of tea 
throughout the world continues. The 
demand for British-grown tea is greater 
now than the supply and prices have 
been paid this year for common U-a 
which have not been equalled for twenty 
years. The average price of all tea has 
also risen considerably.

“Rather more than four years ago, 
consumption overtook supply, frites 
thereupon rose. Since then production 
has continually increased, but consump­
tion has increased still faster and is 
now distinctly in advance of suppiv. 'Jte 
say in advance of supply, rather than of 
production, because in all probatelitv 
large quantities of tea are grown an* 
consumed in all the producing countries, 
particularly in China, of which no re­
cord reaches the outside world.

“The proportion borne by the various 
countries in supplying the world’s de­
mand remains much the same as last 
year, all of them having increased their 
output except Ceylon.

“By far the greatest part of the tea 
concerning which we have reliable sta­
tistics is grown in India and Ceylon, 
most of the rest coming from China, 
Japan and Java. Small quantities are 
grown also in Natal, Nyasaland, Burma, 
the Straits Settlements, the Mauritius, 
Queensland, the Fiji Isles, Brazil and 
the Caucasus, but are almost entirely 
consumed locally ; some also in Annam, 
part of which is exported to France.

India Increases Yield.
“India produced a record crop during 

the year 1910-11, her exports up to May 
31, 1911, to which date we liave official 
figures, including Southern India, reach­
ing the large amount of 258,384,800 lbs , 
about 4,000,000 lbs. more than during 
the preceding twelve months. It seems 
probable that when we see returns for 
the twelve months ended Sept. 30, we 
shall find that the increase is even great­
er, and that the crop of 1910-11 is as 
much as 15,000,000 lbs. ahead of that of 
1900-10.

“The area under tea in India has not 
much increased during the year ; the dif­
ficulty of obtaining coolies is so great 
that most planters how devote their at­
tention rather to increasing the produc­
tive power of the existing gardens than 
to extending their area.
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Deficit in Ceylon.
“Up to the end of 1910 the total ex­

port from Ceylon had fallen over ten 
million pounds. During the early 
months of this year it recovered con­
siderably, but not sufficiently to bring 
the total nearly up to the record out­
put of 1909-10, which 1 was very little 
short of 192,000,000 tbs. The deficit is 
attributed largely to the drought and 
partly to the great attention given to 
rubber. Some experts think that with 
favorable climatic conditions the out­
put of the island will remain at about 
the same level for some years to come, 
for although the increase in rubber 
planting tends to reduce the area under 
tea, better cultivation increases the 
yield. Also there is much high ground 
in Ceylon very suitable for tea, where 
rubber cannot be grown. About 61 per 
cent, of Ceylon’s crop goes to the Unit­
ed Kingdom, the rest mostly to Aus­
tralia, Russia and America.

“The great feature of the year with 
regard to British-grown tea, both In­
dian and Ceylon, is the immense increase 
in direct shipments to foreign countries, 
particularly to Russia. Many Russian 
merchants who formerly made their pur­
chases in London, now buy almost en­
tirely in Calcutta and Colombo.

“Owing to the drought it is probable 
that the output of Natal tea will be 
about 50,000 lbs. less this year than 
last, viz.: 2,042,000 lbs. instead of 2,- 
092,000 lbs. The demand for this tea 
increases steadily. If the output were 
doubled, the whole would probably easi­
ly be consumed in South Africa.

“It is estimated that there are about 
20,000 acres of land in Nyasaland suit­
able for tea growing, of which about 
600 are at present under tea, while there 
is an interesting demand for land round 
about the existing gardens. Last year’s 
output was about 56,000 lbs. The aroma 
and flavor of the tea are said to be 
very good, superior to low-country Cey­
lon.

Large Exports From China.
"Exports from China increased on the 

whole during the year. Shipments to 
the United Kingdom and to Russia 
rose, but the United States took 23 per 
cent, less green and 71 per cent, less 
black tea than during the preceding 

' year.
“The trade with the United States 

has been affected by the new regulations, 
which came into force May 31st, 1911, 

(Continued on page 56.)
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GrOCCrS ; The confidence of your customers gained by square and courteous 
treatment, and by supplying goods that you can honestly recommend, is your great­
est asset, and is a protection against the loss of your customers through the offer of 
unreliable dealers of the “just as good” kinds at bargain prices. Magic Baking 
Powder is recommended by food scientists as being pure and wholesome.

I MAGIC BAKING POWDER
J»E WHITEST

jî* 3TYI r LA*5»

Contains no Alum and conforms to the high standard
of Gillett’s Goods.

E. W. GILLETT COMPANY LIMITED
TORONTO, ONT.

Montreal Winnipeg

J»E WHITEST USüiiSi

HOW MUCH 
IS YOUR 

NAME WORTH ?
We are saf6 in saying that it will 
be worth a considerable amount 
to you if you determine to sell 
the best of goods all the time.

Macaroni Vermicelli
(“SWALLOW" BRAND)

should be stocked and pushed 
right now. You know the reason.

Make a point of asking for 
“Swallow"(In French,Hirondelle) 
when ordering from your whole­
saler. You will get quality goods 
by specifying this brand.

Th* 8. H. Catalll Company. Ltd.
MONTREAL CANADA

An Introduction
We want to become acquainted with 
you, Mr. Grocer, because we have 
a number of steady selling and. pro­
fitable lines which you will be in­
terested in.

Italian Concentrated 
Tomato Extract

This is the fineat canned food pro­
duct imported into Canada. We 
say the finest because they bear 
the names

E. R. Cole and Bertolotto
Italian Peeled Tomatoes, Peas, Arti­
chokes and String Beans. The 
latter, our excellent Beans, are 
canned, and a veritable delicacy.

Your Further Attention
is directed to our stocks of Roman, 
Parmesan, Gorgonzola, Cacicavallo 
and Swiss Cheese.

Imported Mscsroni, Olive Oil 
(fsmeus Bertolli and Invictus marks), 
Black and Green Olives, Green 
Fruits and Nuts of all kinds.

SAMPLE» ud PRICE LISTS 
on Application

H. E. VIPOND
197 St. Paul St. :: MONTREAL

The BROWN ie the 
Perfect Bag Holder 

Size required can be seen 
at a glance.
Handy, saves time snd 
therefore money.

For sale by jobbers every­
where. Ask your jobber 
or write

The Brown Manufacturing Co.
CRESTON - IOWA, U.S.A.

FINEST
ENGLISH KIPPERS

AND

EUROPEAN CAME
Ven ison 
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAC. Ltd.
21 Gt. CHARLOTTE ST.

LIVERPOOL, England
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“Elite”

UMU: HITT’S '
U litter

CtMMite
DIAMOf. 

CHOC< *

true to its name, the best cooh- 
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Ask your jobber.

John P. Mott Co.
Halifax, N.S.
BELLING AGENTS :

J. M. Dourlae âiCe. R S. Mclndoe
Montreal Toronto

Jos. E. Huxley Tees fa Persse Johnston fa Yoekney 
Winnipeg Calgary Edmonton

Frank M. Hannum. Ottawa

—

BISCUITS
from the Old Country
Notice to Grocers and Stores in Canada

MCVITIE & PRICE
are now sending regular supplies 
of their biscuits to Canada.

When you sell McVITIE & 
PRICE’S Biscuits you are supply­
ing your clients with first-class 
goods noted for their excellent 
quality and absolute purity.

All goods packed in hermetic­
ally sealed tins.

AGENTS t Manitoba and Saskatchewan
RICHARDS & BROWN, James Street, WINNIPEG

Ontario and Quebec :
W. G. PATRICK A CO. TORONTO

BIG
SALES

BIG
PROFIT

For every grocer D TT7T f A XTTVC 
who is handling Tl.l If/ I j I j i\ 1\| I J O

Smoked Herrings in Bouillon

Your Particular Customer will welcome your recommendation to try this line! None but small 
selected, summer-caught herrings are canned in these patent tins, and none but pure delicate spices 
are used. Scrupulous care and cleanliness are observed in the various processes, and the line leaves 
a 'real’ good margin of profit for YOU. Try a case. Ask your wholesaler.

JOHN W. BICKLE & GREENING (J. a. henderson) HAMILTON
Canadian Agents

Chinese Starch
The Starch For Beautiful Work

Develop your starch trade by featuring 
the- starch which gives complete satis­
faction. “Chinese” is the starch that 
customers are so pleased with, that 
they keep on re-ordering it.

OCEAN MILLS
MONTREAL
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Brisk Routine Trade in Flour
But There is Said to be Little Buying Ahead—Export Trade 
Quiet—Locals Cannot Compete With English Mills, Which get 
Big Price for Offals and Sell Flour Lower—Western Wheat 
Coming Forward Freely, hut Grading Low.

Flour remains at the same level as a 
week ago, while cereals are also un­
changed. Those dealers wh'o are giving 
the necessary efforts to these commodi­
ties are finding results gratifying. The 
season is favorable for the sale of these 
lines.

With visible supply of wheat showing 
substantial increase, and with bearish 
conditions elsewhere, wheat market in 
Canada shows easier tone. However, 
this has not any marked bearing on 
Hour, as this commodity has not been 
following the raw material in its ascent 
of late. There have been some complaints 
heard previous to this easiness, that 
Hour was not in keeping with the price 
of wheat. Although wheat is pouting 
freely from western points, it is grad­
ing low, so that good milling wheat is 
not plentiful.

A good routine trade in flour is in 
evidence locally. However, on the whole, 
as reflected from reports, it would 
seem that there is not a great deal of 
purchasing ahead. Experiences of last 
year do not encourage dealers to take 
out contracts, as market eased off a 
good deal after many had booked orders 
last season.

“Millers are just as glad that there is 
less buying ahead,” stated one, “as 
there have been efforts expended to do 
away with long contracts. No matter 
which way market goes, the miller gets 
the short end of the string If flour 
goes up, he has to carry out his con­
tracts, while if it goes down, he is gen­
erally forced to sell at the lower price.”

Export trade in flour is quiet. Bids 
are out of line, exporters being unable 
to compete with English mills, which 
get big price for offals, and can afford 
to sell flour lower. Germany has been 
a .big buyer of bran and shorts from 
England, as well as taking considerable 
from Canada. They have also been tak­
ing oat by-products, but enquiries are 
less brisk of late.

MONTREAL.
Flour—The flour market during the 

week has been without development. 
The volume of business is encouraging, 
but there is no improvement in the for­
eign demand for spring wheat grades. 
The retail trade are showing more flour 
windows than usual, and are undoubted­
ly increasing their trade in this staple.
Winter wheel patente, In bags............................ — 4 80
Straight roller*. In bags........................... ................. 4 10
Manitoba lwt Spring wheat patente, In bags.............  5 60

“ straight patente, In bags.............................. 6 10
" strong bakers, In bags................................... 4 90'
" seeond. In bags.............................................  4 40

Cereals.—Rolled oats and cornmeal are

in good demand. Trade is uneventful, 
and prices are unchanged, and are well 
maintained. The market is steady and
appears to have staying power.
Fine oatmeal, bags.................................................
Standard oatmeal, bags........................................
Granulated oatmeal, bags..................................
Bolted oommeal, 100 bags .................................
Rolled oats, jute bags, 90 lb...............................
Rolled oats, cotton bags, 90 lb .........................
Rolled oats, barrels...............................................

9 86 
2 86 
2 86 
1 75 
2.60 
2.65 
5 45

TORONTO.
Flour.—This week has brought about 

no change in flour, as far as the com­
modity itself is concerned. The ruling 
price for 1st patents in car lots is $5.50 
per barrel. With wheat pouring into 
Winnipeg from all directions and with 
bearish news abroad, assisted by a de­
cline in wheat prices in Chicago, there 
is a little easier feeling. However, the 
bearing on flour is not very marked at 
the moment at least.

Firmness continues in Ontario wheat. 
There is little being offered. Farmers 
are feeding it, finding it profitable with 
the high price of other grain to do so.

A good routine trade is being done at 
home, but the export trade is quite 
quiet.

Manitoba Wheat
1st patent, In car lots..............................
2nd patents, in car lots.........................
Strong bakers, in car lots........................
Feed flour, In car lots........................ ...

Winter Wheat.
Straight roller..........................................
Blended......................................................

.... 6 50 

.... 5 10 

.... 4 90
S 00 3 20

4 2ft 
4 50 5 01

Cereals.—The situation in cereals is 
practically a repeat of last week. There 
is a general steadiness in market condi­
tions. The opinion has been expressed 
that there is not likely to be any change 
this side of the new year. A good trade 
is reported.
Rolled oats, small lots, 90-1 h. sacks.............................. 2 60
Rolled oats, 25 haes to car lots................... 2 K0
Standard and granulated oatmeal, 98-lb. sacks......... 2 *6
Rolled wheat, small lots. lfO-lb. barrels................. 2 90
Rolled wheat, 5 barrels to car lots.............. .............. 2 75
Cornmeal, 10fi-lb bags..................................................... 2 00
Rolled oats In cotton sacks, 5 cents more

EXPORTS FALLING OFF.
Canadian exports of bacon, hams, but­

ter and cheese, in spite of the general 
development in the farming industry 
have been dropping back in the past few 
years. However, the fact that the popu­
lation, and accordingly the home demand 
has been increasing, has to be con­
sidered. Here are the exports in these 
lines for the past four years :—

Bacon y
and hams Butter Cheese

1908
1909
1910
1911

.$11.161.628 $1.068.703 $22.887.237 

. 8.835.444 1.521,436 20.384.666

. 6.848.245 ««0,274 21.607.692

. 8,526.432 7)4,288 20,739,507

IsYourGun 
Loaded ?

Have you a well assorted 
stock of Mooney’s Biscuits 
to take care of the popular 
demand resultant from the 
unparalleled excellence of 
every biscuit.

The other fellow’s gun is 
loaded and it is poor policy 
on your part to send custom 
to his store when you can 
easily retain it by stocking 
the goods asked for.

The matter of buying bis­
cuits must be gone into care­
fully. The quality of our 
goods and the service we 
give will stand prominently 
among all others.

Have a Trial 
Order Sent 
TO-DAY

The Mooney Biscuit
and Candy Co., Limited

Stratford, Ont. Winnipeg, Man.
BRANCHES AT HAMILTON. OTTAWA 

SYDNEY. C.B. HALIFAX. N.S 
FORT WILLIAM. CALGARY. 

VANCOUVER. B.C. ST. JOHN S. NFLD.

MAPLEINE
(THE FLAVOR DE LUXE)

Sells
Satisfies
and
Sells Again

Order a supply from your 
jobber, or—Frederick E. Rob­

son Co., 26 Front St.
E., Toronto.

The Crescent Mfg. Co.
SEATTLE. WN.

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.
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WHAT HIGHER PRICED MILL[CAN WITHSTAND 
COMPARISON 
WITH THE 
COLES?
We ask you this ques­
tion bluntly, because 
we want you to ask it 
bluntly of yourself.
Our case is established 
if we induce you to 
make the comparison 
sharp, direct, and 
immediate.
Our line is complete 
and has a mill for your 
purpose, whether it be 
a hand or electric mill.
The Coles Catalogue 
tells you just what you 1 
want to know. Write 
for it now.

COLES MFC. CO., Philadelphia, Pa.
AGENTS—Chase it Sanborn. Montreal ; The Codville Co.. Winnipeg ; 

Eby. Blain. Limited. Toronto; James Turner it Co.. Hamilton, 
Ontario ; Kelly. Douglas it Co.. Vancouver. B.C.; L. T. Mewburne 
it Co.. Calgary. Alta.

Tea Lead
(Seet Incorrodible)

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD MILLS, LIMITED
Tel. Address : "Laminated." London. LIMEHOUSE,
A B C Codes used 4th and Sth Editions LONDON, E., ENQ. 
Canadian Agents HUGH LAMBE As CO . TORONTO

J. HUNTER WHITE. ST. JOHN. N.B 
CECIL T. GORDON. MONTREAL

The Shreds Sell McLean’s

“WHITE MOSS
COCOANUT

Not Ground—but Stripped
COCOANUT

from extra select cocoanuts, full flavor.

CANADIAN COCOANUT CO.
Sole Makers, Montreal

The Hall-Mark of Purity
A
f >

E
dTs-

PRESERVES
The popular verdict on all lines of 

“E. D. S.” Preserves is one unvarying 
recognition of their composition and 
excellence of their flavor. Here’s a 
line, Mr. Grocer, to handle and recom­
mend. The public want pure food­
stuffs, and you can fill the bill every 
time by supplying them with “E.D.S.” 
Brand.

We have created a brisk demand 
through our extensive advertising in 
newspapers, magazines and street cars. 
Beautiful illustrations of samples of 
“E. D. S.” Preserves with the words: 
“Preserved Purity—a proper term to 
express the quality of these superb pro­
ducts”—has elicited much admiration 
for these products and the demand is 
bound to follow.

Secure the stock—and be ready to 
supply your customers’ wants. The 
profit is good.

MADE BY

E. D. SMITH
At hi» own Fruit Farm»

WINONA, ONT.
AGENTS:

NEWTON A. HILL. Toronto.
W. H. DUNN. Montreal.
MASON it SHICKEY.

Winnipeg» -
R. B. COLWELL. Halifax. N.S 

J. GIBBS. Hamilton.
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A Good

Profit
on Kerosene for
The Grocer

That ie what you secure when you buy a

Bowser Self-Measuring 
System

THINK of the convenience of simply hanging the can on the nozzle to get a 
gallon of gasolene or kerosene. The pump measures it, counts the gallons 
and shows the charge.

Your Requirements Regulate the Price
Sizes and Styles to meet all conditions

It’s as good as an extra clerk but it doesn’t cost so much. No measures—No 
funnels—No dirt—No danger—No contamination of other articles.

Saves Time, Space and Profit. It is the best investment you can make any 
way you look at it.

Drop a card NOW—It will bring our Illustrated 
Book on Self-measuring Oil Tanks FREE

S. F. BOWSER & CO., Inc., 66-68 Fraser Ave. Toronto

53 Highest Awards in Europe and America

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Abso­
lutely Pure — free from 
coloring matter, chemical 
solvents, or adulterants 
of any kind, and are 
therefore in full conform 
ity to the requirements 

of all Pure Food Laws.

Registered
Trade-Mark

Walter Baker & Ce. Limited
Established 1780

Montreal, Can. Dorchester, Mass.

Why Lose Money on CrediNhqijü»?
There’s ONE system that will put the 

credit customer on practically a cash basis, 
and please him well besides.

Allison ir.r.
Increase your profits by eliminating loss and 
“bad debts.” slow collections and errors. 

HERE'S HOW THEY WORK:-

When a man wants 
credit, give him an 
Allison Coupon 
Book, and have 
him sign form at 
the front which be­
comes then hie pro­
missory note to you 
Ae he buys, you 
teer out coupons, 
and when hie book 
ia exhauated you 
can collect your 
note or extend his 
credit for another 
book, aa you deem 
wise. No pm 
books.no charging, 
no time waited, no 
errora. no disputes

For sale by jobbers everywhere.

Allison Coupon Company
INDIANAPOLIS. IND.

Apples! Apples!
GEORGIAN BAY DISTRICT

arc putting up 
between seven 

and eight thousand 
barrels of apples in the

Georgian Bay District
The : is No. 1

We invite correspond­
ence as to price on 
car-load lots.

WRITE AT ONCE

Lemon Bros.
Owen Sound, Ontario

Headquarters for
Maple Flavor

Henderson’s Tri-Maple Flavor is 
the best there is made in Maple Flavor 

A good seller and repeat order 
producer.

Sold in bottles or in bulk.
Let us quote you prices 

and submit samp’e.

THOS. HENDERSON
Manufacturing Chemist

86-88 Fulton St„ - New York

Mention this paper when writing
Advertisers.

W. A. JAMESON
COFFEE CO.

Importers end Roaster» of High Grade 
Coffees.

Manufacturers and Proprietor* of

"Feathir-Light" Brand Baking Powder
We also carry a full line of TEAS, 

SPICES, etc.
Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.
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Cape Cod Cranberries 
N.S. Cranberries 

Florida Grape Fruit 
Almeria Grapes 

New Figs,
Finest pack imported.

Jersey Sweet Potatoes 
Late Valencia Oranges 
Lemons, Nuts

of all kinds.
Spanish and 

Domestic Onions.

1S-37 CHURCH ST. TORONTO 
are Largest Receivers

McWILLIAM

EVEkIST

THE
Lemon that gives satisfac­
tion is the Lemon that makes 
you money. It isn't hard 
guessing that the Best Lem­
ons are the satisfaction 
givers.

THE

B. L. O. E.
(Best Lemons on Earth)

“ St. Nicholas ”
and

“ Home Guard ”
FILL THE BILL

J. J. MeCABE
AGENT

TORONTO, ONT.

Calm After Rush of Domestic Fruits
Breathing Spell for Fruit Men After Flood of Summer and 
Fall Business—More Attention to Imported Lines—Oranges in 
Demand—Already Making Plans for Christmas Trade—New 
Crop Florida Oranges and Messina Lemons Arrive—Good Trade 
in Apples.

The fruit men are now being afforded 
a breathing spell after the long con­
tinued rush in evidence during the do­
mestic fruit season. This is not to be 
taken to mean that trade is slack but 
there is not same rush as was ex­
perienced during abundance of domestic 
lines. Business in these lines is prac­
tically over, with the exception of ap­
ples and a few belated lots of pears 
and grapes in some sections. The pe­
riod around. Thanksgiving and Hal­
lowe’en was pleasing to dealers in the 
amount of trade transacted. Now the 
wholesalers are beginning to plan for the 
next special occasion, that of Christmas, 
previous to which there is always a big 
trade in fruits.

The shipment of late Valencia oranges 
from California is decidedly on the 
wane. From Nov. 1 of last year to 
October 23, shipment of oranges out of 
Southern California amounted to 36,- 
725 cars as compared with 25,256 to 
Oct. 21 of previous season, so that size 
of the last crop in that state can be 
judged. Florida oranges are now com­
ing", to eastern Canadian markets. 
Navels from California will not arrive 
until around Dec. 1st, being somewhat 
delayed by the new United States law 
preventing shipment of immature fruit. 
Supplies will, however, be plentiful for 
Xmas trade.

New crop Messina lemons have also 
arrived. There are still some old crop 
Verdelli in stock, but in general this 
line is said to have been fairly well 
cleaned up.

Canadian apples are just now receiv­
ing a good deal of attention. There is a 
big export to European countries from 
the Eastern Provinces.

MONTREAL.
Green Fruits—The market is steady 

but without any particular feature. 
Oranges are receiving much more atten­
tion than of late ; apples are naturally 
receiving a large share of attention, in 
fact Canadian apples are out in front as 
far as interest goes, with grapes receiv­
ing a good share of the trade.
Apples—

Spies...................4 50 5 50
Fameuse.......... 3 75 6 00
Baldwins.......... 3 75 4 50

Bananas, bunch.. 2 OS 2 50 
Bananas, orated. 1 71 2 00 
Ooooanuta, baas. 4 00 4 60 
One* fruit, Flo­

rida, case.................... 4 50
Grapes, Almeria, 

per keg 4 00 6 SO
Grapes, CaL, box 1 CO 2 76

..................... ......................  4 10
Limes, a box .. 1 * 1 10
▼•SSE*!”.........  6 60 • 75
Jamaloae, box ... I 71 S CO
Horrent©................S 35 I ••
MwhiS .........ITS IN
Pears. California 1 00 3 80 

Pineapples—
Florida*, case. .. 3 36 4 M 
Plume, California 

box..................... IN 1 00

Vegetables .—Celery is asked for con-
62

siderably just now and is in good con­
dition. Cabbage and carrots are also in 
good demand. Potatoes are steady. 
The colder weather means more cooking 
and more vegetable soups these days, 
hence one reason for the heavier busi­
ness. Cranberries are very firm.
Beans, green, hamper 3 00

Cabbage, dox— 9 76 9 80
Celery, do*.......... 0 50 0 60
Cranberries, Cape

Cod, bbl............ 9 00 9 50
Cranberries, N.8. 7 50 8 00
Cucumbers, dot........ • 99
Garlic, 2bunebes .... 0 36 
Green PsMflrs,

bushel basket 1 76 8 25 
Leake, dos.......... 1 99 I 76

Ganadiae lettuce 
per dos..............  041 0 80
Onions —

Spanish,Crete. .. 3 76 4 35 
Canadian reds,

100 lbe.......................... 3 00
Sweet potatoes,

per basket.................. 1 75
Montreal pota­

toes, new, bag. 1 15 1 90 
Tomatoes, Cana­

dian, box. .. 0 60 0 76

TORONTO.

Green Fruits.—First shipments of new 
crop Messina lemons have arrived. They 
are of quite good quality and quoted at 
$4. There are still some old crop Ver­
delli on the market. New crop Florida 
oranges have also arrived but are re­
ported a little on green side. There are 
also some South America navels on this 
market at $3.50 to $4.50 per box. 
Navels from California will be held back
this year on account of the United 
States law preventing the shipping of 
immature fruit. They may probably ar­
rive around the first of the month. 
Trade is on a moderate scale.
Bananas.............. 1 85

Yerdelli..............  4 00
Messina,newcrop ...

8. Am. navels .. 3 50 
Florida................3 50
I*te valencies . 6 00 
Can. tomatoes,

11-ql. baskets. 0 16 
Grapefruit, csss • 50

1 76

4 60
4 00
1 SO

4 50
4 00 
6 50

Grapes, Almsria
p»rkeg.............  5 50 6 60

Canadian pears,
U-qt. basket.. 0 70 0 50 

Grapes, small... 0 36 0 30 
Grapes, Califor­

nia box.......... 2 00 2 2»
Cranberries,

Cepe Cod. brl. • 60 0 00 
Annies, brl......... 1 15 4 00

Vegetables.—Valencia onions are com­
ing along freely and are offered in Loth 
cases and half cases.

Potatoes as suggested before are a 
little firmer. Prices in New Brunswick 
have been on the ascend, and with the 
small crop in Ontario those farmers 
who have stock are holding firmly. The 
scarcity of supplies in many of the rural 
districts of Ontario has forced the im 
portation of large quantities from the 
eastern provinces.

Cabbage are now quoted as low as 5fic 
per dozen.

i beet,
Per beg...................... 9 76

Oabbeg*. Cana­
dien, dozen... 0 60 0 65

Oa-rota, bag................ 0 66
Celery, per dos.......... 0 40
Cauliflowers, ds. 0 60 0 78 
Green peppers,

bosket ............ 0 30 0 35
Parsnips, bag............ OK

, 76-lb.

3 60 S 76 
1 35

Onions—
Spanish, case.
Spanieh.ii 
Canadian,

bags.............................. 1 B»
Potatoes, N. B.

stock, bag. .... 1 30 
Potatoes, Onta­

rio, beg...................... 1 20
Sweet potatoes, 

barrel:.......... 4 00 4 60
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WINDOW BROUGHT NEW CUSTOM­
ER.

“Your window looked attractive, so I 
came in,” announced a woman to a To­
ronto grocer the other day. “I have 
just moved into this district and I will 
deal with you regularly if things are sa­
tisfactory."

Fresh Tomatoes All Winter
(“CROWN” BRAND)

Mr. Grocer, after Nov. 15th we can supply you 
with the choicest tomatoes all winter, brought 
direct from the sunny gardens of the West 
Indies, and at more reasonable prices than 
your jobbers can quote.

Not “Hot House” but “Open Air”
Every crate carefully inspected and each 

tomato guaranteed to be in 
perfect condition.

WE CAN QUOTd YOU WEEKLY 
DELIVERIES UP TILL END OF MARCH.
Remember, when dealing with us, you have 
no loss through decay or crushing of goods.

Wr/te

WEST INDIES FRUIT CO.
3S William Street, Montreal

LONG ISLAND NATIVE
OYSTERS

In sealed tins, 1, 3 and 5 gallons. Oysters of delicious 
flavor—large, clean and appetizing.

HADDIES, CISCOES, BLOATERS 
FRESH, FROZEN AND SALTED FISH

WHITE C& COMPANY, LIMITED
TORONTO and HAMILTON 

WHOLESALE FRUIT AND FISH

FOR—

“Green Mountains,11 

“Delewares11

or other varieties of

POTATOES
for SEED or 
TABLE USE.

Bags or bulk in Cars.

Wire or Write

CRANBERRIES
Extra Fancy Jerseys-Long-Keepers

MALAGA GRAPES
Heavy pack-sound fruit-fine eating
New Nuts New Figs New Dates 

Lemons Grape Fruit Bananas
Clements Company,

LIMITED
fcST. JOHN, - - N.B.

HUGH WALKER & SON
Established, 1861 GUELPH, ONT.

All Ripe Oranges are Good, but
Florida Oranges are Bes-t of All
Parson Brown variety is the red mark If you do not have Parson
the earliest and sweet Brown, packed by the
est orange known. Order exchansr^^

„ . ____ _______ Florida Citrus Exchange,
FLORID AS. ON EVERY BOX

W. B. Stringer ...

you have not the best.
Dis. Manager
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Fish - Oysters

List of Frozen Fish About Complete

FROZEN FISH
Gold eyes...................... 0
Pike.
New Pink see i&lmon
Whiteflsh........... 0 10
Red salmon, 

headless* and

0 06 
0 OS • 11

Red salmon,

■ea herring, lb............
Sea herring, 56-lb. brl
Mackerel, lb................
Mullets.........................
Blue Ash.........................

Kippers, per box 1 85 
Bloaters, pt.r box 1 M 
Finnan Haddie, lb 08 0 OS 
Digby herring, bundle 1 00

0 11
SMOKED

1 35 Cod, Imperial...
1 IS Quail on-toasfc..

Fillets of haddie 
Oisoces, basket.

0 10
0 S4i 
S 35 
S 13
• 04• IS
• Mi 0 67 
0 13 
1 35

PICKLED
Lake herring, per keg 4 00 Labrador her-
Oyeters, selects, gal . 1 T5 ring, bbls .......... • OS
Oysters, standards, gl 1 66 Lab rad >r h e r-

ring, half bbls.......... I 14

Everything in Readiness for the Winter’s Trade—Fishing Sea­
son has Been Extended Ten Days—Trade Will Soon Turn From 
Fresh to Frozen Varieties—Haddies More Plentiful — Good 
Season for Dealer to Push Oysters.

Several lines of fresh fish are prac­
tically done for the season and the 
frozen article is being turned to. The 
fishing season has, however, been extend­
ed for an additional ten days so that 
the fresh article in some lines will be 
received for so much longer while the 
total catch for the season will be en­
larged.

The list of frozen varieties is about 
completed and everything is in readiness 
for the winter’s trade. There is a good 
movement already. A brisk demand for 
smoked and prepared fish is in evidence. 
Haddies are more plentiful and a little 
easier in price.

Trade in oysters is good. This is a 
good season for their sale and they 
should be given attention by the dealer.

QUEBEC.
Montreal.—Fresh halibut is prac­

tically done for the season and during 
the winter supplies will be of the frozen 
variety. B.C. salmon continues scarce ; 
frozen salmon is now coming forward 
but the supply is limited and the price 
is a little firmer. Cod and haddock are 
arriving more freely.

There is a brisk demand for smoked 
and prepared fish. Haddies are a little 
easier in price and are more plentiful. 
Large kippers are scarce but mfidiWm 
are in good supply. The oyster season 
is bringing a good trade. The pyes' of 
solid meats (select) are down ten cents 
a gallon. Standards were reduced five 
cents last week. This is the right time 
to boost oysters.

BluaAah. per lb.......... SU
Dr—perch,

per lb ................... • IS
Dressed bull-

heeds. per lb.......... S IS
Eels, freeh, • ech .... S » 
Flounders, per lb .... S SS
Meokerel..................... S IS
Eeddoek, per lb 0 06 0 SI

Herring, eeeh............. • C
•keek eod heed­

less. per lb .. ON S I
Helibut, per lb.......... 0 1
Bel—on, (Jeeps...........  SI
Bee trout..................... S ]
Bee bees, per lb.......... 6 ]
Smelts, fancy............. 0 1
Lnke trout, lb.. 6 10 0 1

Bethel?per ib'. ' 

Pike round lb 
Pike, dressed k 

heedless, lb... .
Steak cod..............
Meckerel .
Dors or Pickerel .

5 64 
• ••
6 OS

0 07
S SS 
S It
S 08

Round red ssimon.

1 Bmelts, boxes.
10 end 161 be

e io

o 10
ON

007

ON 
0 00

PREPARED FISH
Boneless cod, In blocks or peokeges, per lb---- 7, S, 10, 11 13
Strip ood, boneless, 30-lb. boxes, per lb............................ 0 12
Shredded cod, 8 dot in box, per box................................ 2 00

n.per lb ........ • 04$
Labrador her-

Skinless cod, 100 lb. <

SALTED AND 
New green cod, — ed-

N.w”' ___ __
ring, per bbl............ 5 50

New Labrador her­
ring, per half bbL.. 3 00

Labrador sea trout,
bbls.............................  18 00

Labrador sea trout,
half bbls.................... • 60

No. 1 mackerel,No. 1 mackerel, pail. 8 00 
No.l mackerel 6 bbls. 8 00. 
Scotia herring, No.

2, bbl......................................
Lake irout, half bbl. 6 00 
Choice mackerel, 

half pail ................ 1 00

• 60

PICKLED
Salmon,B.C., red,bbl. 14 60 
Salmon. B.C.. half bl. 8 00 
Salmon, Labrador, bl. 16 00 
Salmon, Labrador,

half bl........................ • 00
Salmon. Labrador,

tree, 3001be................31 00
Salt eels, per lb........ 0 07
Salt sardines, bbls... G 00 
Salt sardines, 4 bbls 3 60
Sea trout, 4 brl.......... 6 50
Sea trout, bbls............ 12 00
Scotch herring............ 6 00
Scotch herring, keg.. 1 00 
Holland herring. *bl » 10 
Holland herring, keg 8 76

SMOKED

Smoked eels, per lb................................
Bloaters, large, per box......................
Haddies......................................................
Haddies, fancy, 15-lb. boxes, per lb. 
Fillets, fancy, i5-lb. boxes, per lb..,
Herring, new smoked, per box..........
Kippers, (fancy, large) per box........
Kippers (small).......................................
Smoked eels, per lb. ..........................

.... 0 10 .... 1 IS
0 164 0 07 
8 07ft 0 08
.... 0 10 
.... S 18 
.... 1 2» 
.... 1 00 
.... • 10

SHELL FISH
Oysters, choice, bulk, Imp. gallon.....................................  1 46
Oysters, bulk, selects................................................................ 1 66
Oysters, fancy cape, large bbls............................................. 9 00
Malpe?ue Oysters, per bbl.........................................  6 CO 12 01
Solid meats -Standards, gal., fl.70; selects, gal., $1.90.

ONTARIO.
Toronto.—The season for fresh fish, 

which generally closes on Nov. 1, has 
this year been extended for an addition­
al ten days, so that there will be sup 
plies coming forth for that much longer 
period. On the whole the catch of fresh 
fish this fall has been quite fair.

Latest addition to the list of frozen 
fish is red salmon, both headless and 
dressed as well as round, which is now 
in from the coast. This practically com 
pletes the list and everything is in read­
iness for full flood of winter fish busi­
ness.

It is already off to a good start, 
there having been good run of trade, 
while the cooler weather and the ap­
proach of Advent will tend to bring 
about a still greater business.

Digby smoked herrings are now in and 
quoted at $1 per bundle.

■M> eod.......
Tntb Wlbei

Frwfc «reel.

FBE8H CAUGHT FISH
0 071 Flwb<M«htwhM«l* I 11 

Fresh o e ugh l 
herring...........S 05 S 01

.6 68 0 10..... S SI
..$« Ill
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FINE NEW BRUNSWICK APPLES.
St. John, N.B., Nov. 7.—That New 

Brunswick can compete favorably with 
other provinces in fruit raising was the 
unanimous verdict of all who paid a 
visit to the annual fruit exhibition in 
St. Andrew’s rink this week, for the 
display of fruit of different kinds from 
all sections of the province was far be 
yond expectations of great majority 01 

those who attended convention. Some 
of the apples shown will be sent to On 
tario to be exhibited there, and it is be 
lieved they will warrant special and dis 
tinctive honors. The members of board 
of trade were visitors at the rink one 
evening, and were enthusiastic in praise 
of the remarkably fine display of apples 

T. H. Estabrooks, the president, con 
sidered the show much better than Iasi 
year, and said that one of his keenesi 
regrets was that the whole thing could 
not be sent to England. He was of the 
firm belief that fruit raising would be 
come one of the chief industries of the 
province. The board and. several of the 
leading merchants in diflerent lines of 
business contributed cash prizes for tin 
various displays.

Prof. Macoun, of the Government set 
vice, Ottawa, said that the exhibition 
was the best he had seen in the Domin 
ion outside of Toronto.

TRADE IN APPLES WITH GERMANY
A big trade with Germany in Nove 

Scotia apples has been opened up thi 
season. Hitherto the apple exports from 
Halifax have been exclusively to Lon 
don, Liverpool and Glasgow, but chief 1; 
to London. The British ports have al 
ready this fall taken about half a mil 
lion barrels. Hamburg for the firs' 
time has taken apples from this provint, 
the exports so far this season bein 
about eighty thousand barrels, an : 
shipments will continue.

NEED FOR PUBLICITY.
William Jennings Bryan said in one < 

his economic lectures: “The merchan 
who tries to attract business without 
advertising is like the fellow win 
throws to his sweetheart a silent kiss ii 
the dark—he knows what he is doing 
but nobody else does.”
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Order by Phone, Wire or Letter
We'll look after any orders or inquiries most promptly. Whether 
you order or not we’ll be glad to see a letter from you asking us for 
instructions on the best methods of running a Fish Department. 
You’ll be surprised how easily it can be done. In the meantime, 
here are a few lines for your consideration :

“Canada” Brand Pure Boneless Cod Fish
You have a wide range to choose from. We take care that the 
goods are O. K.

CANADA TABLETS, 20 1 lb. Tablets.
CANADA STRIP, 30-lb. Boxes, Whole pieces.
CANADA CRATE, 12 2-lb. Boxes.
COD BITS, 25-lb. Boxes, Bulk and SKINLESS FISH.
MARINER BRAND, 25-lb. Boxes, Bulk.

Boutlller’a SMOKED FILLETS
We've been talking to you for some time now about these Fillets.
You understand that they are “ head liners,” but you have not 
ordered yet. That’s why we are talking to you again.

“Ooeaw” Brand Waddles, Kipper» and Bloaters
These are the same choice goods that have been selling and will sell 
In the best stores to-day. You want them.

We Offer for Immediate Shipment by Carload 
NEW FAT JULY SALT HERRING

WRITE

Halifax Cold Storage Co., 47 William St., Montreal

“CO AST-SEALED” 
OYSTERS

Firm and full-flavored—All over four years old—Refrigerated at a low tem­
perature —Grown on our own grounds—Every container sealed at the coast 
—Shipped to you in the sanitary “ Coast-Sealed ” carriers, properly refriger­
ated all the way.

Selling “Coast Sealed” Oysters is the surest 
way to boost your Oyster sales. Send us 
a trial order, or write us for particulars.

Connecticut Oyster Company,
Canadian Branch-

50 Jarvis Street, Toronto, Ontario
FATTENING GROUNDS AT «

Greeopoit, L.I. ; Peconic Bay, N.Y. ; Rockaway, 
N.Y. ; Sakonnett River, R.l. ; Narranganaett Bay. 
R.I.; Warwick’s Point, R.l.
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REVIEW OF THE WORLD'S TEA 
SITUATION

(Continued from page 46.)
forbidding the importation of artifically 
faced or colored teas, of which until this 
year about 15,000,000 lbs. have been an­
nually shipped to the States from 
Shanghai. In spite of the publication 
of this law, about 40,000 chests of col­
ored tea were manufactured and sent to 
Shanghai for exportation. Some of it 
was actually shipped to the States, but 
was rejected as impure. It has been 
suggested that possibly the manufactur­
ers did not take the prohibition ser­
iously, or thought that the authorities 
would be induced to relent.

“The production of tea in Java in­
creases steadily, though not rapidly, but 
the total output is still so small com­
pared with that of India and Ceylon, 
that it does not make much difference 
so far as satisfying the world’s demand 
is concerned.

Non-Color Law in Japan.
“Exports from Japan increased during 

the year, but to no great extent. 
When the United States passed the law 
forbidding the importation of colored 
tea, a regulation was issued by the Jap­
anese Government prohibiting the manu­
facture or handling of such tea in Japan. 
As, however, Canada gave some large 
orders for tea of this kind, the govern­
ment decided that the regulation should 
not come into force until September.

“Experiments in tea growing have for 
some time past been made in Brazil. A 
sample lately received in London was of 
excellent quality, resembling good Cey­
lon. Possibly at some future time the 
shortage in the world’s tea supply caus­
ed by the inter-planting of the rubber in 
the old tea-producing countries of Asia, 
may be supplied from the rubber dis­
tricts of Brazil.

“Turning from the consideration of 
the production of tea throughout the 
world to that of consumption, we find 
that it also, as we said above, has con­
siderably increased.

“In the United Kingdom consumption 
per head of population has risen to 6.39 
lbs., higher than in any other part of 
the world except Australasia.

Russia Increases Consumption. 
“Russia continues to be India’s best 

customer outside the United Kingdom. 
Her whole population, over 120,000,000, 
drink tea and drink a good deal of it. 
They are gradually giving up China tea 
and taking more from India and Ceylon. 
There has been a succession of very 
good harvests, causing consumption by 
the peasantry to increase. It is pos­
sible that their buying power may dim­
inish a little this year, as the harvests 
in several districts are not good, but

this is not likely to make much differ­
ence in the total amount imported. Of­
ficial statistics show an increase of 7,- 
110,000 lbs., or 29 per cent., imported 
from India, during the year ended March 
31st, 1911. The increase from Ceylon
is estimated, to July 13th, at 1,400,000 
lbs. Calcutta has now a direct steam­
er service to Russia.

“During the year under consideration, 
Australasia took about 750,000 lbs. 
more from India, rather less than usual 
from Ceylon, and a good deal more 
from Java, than during the preceding 
year.

“The trade continues to be in a fair­
ly flourishing condition, both with re­
gard to production and to distribution, 
tea being considered by most people, in 
spite of all that has been said to the 
contrary, a necessity of life.”

An Extra Early 
Closing Night

Was Discussed
Montreal, Nov. 9.—As was expected, 

the question of early closing was one of 
the chief topics at the regular meeting 
of the retail grocers’ section of R.M.A. 
It was also the occasion of the annual 
election of officers.

Nothing new was determined as far 
as the extra closing night was concern­
ed, but from the character of several 
speeches, it is evident the grocers are 
determined in their opposition to closing 
three nights during the week. They are 
satisfied with the present law, demand­
ing that they be closed two nights, but 
they deem it impracticable to enlarge 
the scope of the by-law.

J. T. Boileau, presented a report of 
the finances of the annual picnic. The 
net receipts from a euchre party and 
picnic totalled $615.49, giving a balance 
in the bank, of $1,164.40. The officers 
elected for the ensuing year are 
President, J. I. Lussier ; 1st vice-presi­
dent, Pierre Filion ; 2nd vice-president, 
O. Decary ; treasurer, Romeo Bernard ; 
secretary, J. O. Pesant.

Montreal grocers are in a good posi­
tion, and will be called upon to display 
their strength in this vexing question of 
early closing on an additional night.

LOSS AND REGAIN OF CUSTOMER.

Clerk Made Error in Sales Check—Cause 
of Trouble Discovered Two Years 

Later.
It was just a simple little thing 

-vihich saved probably a half minute's 
time but in the end created trouble. It 
meant the loss of a customer who 
bought about $300 worth annually.

A customer had purchased a 5-pound
66

pail of jam which was sold at 50 cents 
She had been made an allowance of in 
cents for something and the clerk in mat 
ing out the sales check wrote “5 lb 
pail of Blank's jam—40c” thus making 
the 10 cents allowance in a way thaï 
saved time for him. Unfortunately thi 
sale’s check fell into the hands of a eus 
tomer who had purchased a pail of jan, 
and paid 50 cents for it. Of course, slit 
at once believed she was being chargée 
more for goods than other customers 
and quit dealing with that grocer. U 
meant quite a loss to him and about 
two years after he decided to inquire 
why she had stopped dealing with him 
He of course was able to explain ami 
she began to deal with him again How 
ever, he had lost two years’ vra-te. h 
would have indeed been well if he hail 
inquired the reason long before, but it 
would have been much better if the 
clerk in the first place had made tin 
sales check out in a way that would 
have avoided all possibility of such an 
occurrence.

NEW R. M. A. FORMED.
Toronto, Nov. 9.—At an enthusiastic 

meeting, attended by about 150 retail 
merchants of the Board of Trade, a re 
tail merchant’s section of the Board oi 
Trade as formed. The members of the 
first executive are Wm. Dineen, Geo 
Barron (grocer)-; Thos. Bilton; C. II 
Willison, C. B. Petry, Wm. Tyrell, anti 
W. H. Worden.

The members were selected from hats 
and Jui, grocery, tailor, electrical fix 
tures, books and stationery, and drug 
trade.

TO PRISON FOR BURNING STORE
Mrs. Jacob Sivitzer, Toronto, accused 

of setting fire to her grocery store was 
sent to prison for a year. A padded 
list of losses was submitted to the in 
surance company which declined to pat 
and lodged the charge. The blaze was 
found under the counter, far from 
matches, stove or other natural cause 
Evidence showed that practically nu 
stock had been damaged.

According to recent information, there 
are 12,000 acres of sugar beets in Can­
ada this year which, it is estimated, 
will yield 9,000 tons of sugar of 2,210 
pounds each, providing weather con­
ditions continue favorable. Last yeai 
there were 10,500 acres in good stand 
and the actual yield of sugar was 7,771 
tons of 2,240 pounds.

After being in operation for almost a 
century, the Hudson Bay Co. is closing 
out its store at lower Fort Garry, 
Man.



THE CANADIAN GROCER

The Finest Fish Obtainable
Careful selection of the sweetest fish caught in famous Passa- 

maquoddy Bay, and careful and skillful hand- 
ling in a modern, sanitary factory have made

Brunswick Brand Sea

SffigKSSS»

Foods
the choice of all particular people.

They are unsurpassed in quality, have a flavor distinctly 
their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line? When 
ordering, be sure and get the name_’right.

“BRUNSWICK”
Connors Bros., Limited

BlacH’s Harbor, N.B.
AGENTS—Grant. Oxley & Co.. Halifax. N. S.: C. Hi B. Hillcoat. Sydney. N. S.: J. L. Loyltt. 

Yarmouth, N.S ; Buchanan At Ahern. Quebec. P.Q ; Leonard Broa., Montreal. P.Q.; A. W. 
Huband, Ottawa. Ont; A. E. Richards * Co.. Hamilton. Ont.; J. Harley Brown. London. 
Ont.: C. deCarteret. Kingston. Ont.: James Haywood. Toronto. Ont : Chas. Duncan. Winnipeg, 
Man ; Shallcross. Macaulay Co., Calgary. Alta.: Johnston At Yockney. Edmonton. Alta.; 
Shallcross. Macaulay Co., Vancouver and Victoria. B.C.

hgfS' CONNORS* BBOi‘7

GOUDRON]
• .. 'V j

DHU1LS OB

FOIE DE MORUE
De MATHIEU

of Tar

XITHIKD,

Money In Other People's Coughs
A suggestion, when you 
hear a cough, that

flATHIFU’S
SYRUP

OF TAR AND
COD LIVER OIL
is great for coughs and 
colds, will nine times 
out of ten result in a 
sale for you, and a cured 
cough for your custo­
mer. “Many mickles 
make a muckle,"

J. L. MATHIEU CO., PROPS.
SHERBROOKE, P.Q.

Where fever accom­
panies a cold,
Mathieu's Nervine Pewders,
the great Headache and 
Neuralgia cure, are very 
helpful. They break 
up the fever, stop the 
pain in bones, and give 
great physical relief.

Quaker Brand
Baking Powder

Have you ever noticed how long those 
goods, which have no guarantee of purity, 
lie on your shelves? Don’t you think it 
would be more profitable to spend your 
money in the purchase of lines which are 
half sold when you put them in your 
window or on your counter?

ABSOLUTELY NO ALUM
in Quaker Brand Baking Powder, and 
declared by DONALD to be pure. This 
is the line for you. Look over your 
stocks. You may be able to handle some.

Mathewson’s Sons
WHOLESALE GROCERS

MONTREAL
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Begin at Once to Push Dried Fruits
Merchant Should Make This Live Issue Early in Season—Fruit 
Possesses Both a Nutritive and Curative Value—Methods of 
Display That Can be Used in Selling This Line—Prevention of 
Shrinkage has to be Looked After.

The selling season tor dried fruits is 
now on. The new crop fruits have ar­
rived and everything is ready for a good 
season's trade in this line. The wise 
dealer will not wait until the consum­
er’s appetite for these lines has become 
somewhat appeased, but will at once 
prepare to bring it prominently before 
his customers.

There is nothing like pushing an arti­
cle early in the season. Start as early 
as you can, and get all the trade you 
can during the entire season. There 
seems to be something that appeals to 
customers in that phrase “Our new crop 
dried fruits have just arrived.’’ It is 
apparently the public desire to get tihe 
first of the season. The wise grocer 
takes advantage of it.

Have High Food Value.
The real reason that the public use 

any Une of food, is because of the food 
value which it possesses. What can be 
said of dried fruits in this behalf ? 
What is the food values of dried fruits ? 
Why for ages have people eaten apple 
sauce with roast goose ? Simply be­
cause the acids in the fruit assists in 
digesting the fats so abundant in this 
kind of food This is a property of all 
fruits.

Many have the mistaken idea that 
fruits are taken more for their agreeable 
taste than for their benefit to the sys­
tem Such is not the case. It is in it­
self a food, a complete and full nutri­
ment for the body ; it is of essential 
value in assisting other foods to be di­
gested. and is of utmost value in help­
ing the body to eliminate waste matter.

Then, aeain, certain fruit possess medi­
cinal curative values as well. It would 
not be out of the way to acauaint your 
customers with the fact—that dried 
fruits are both curative and nutritive.

Proper Display and Cleanliness.
Having established the value of dried 

fruits as a food, we may now go to 
other methods, which may be used to 
assist in their sale Proper display is 
one of the most important of these. 
Cleanliness should be made the keynote 
of disnlav, whether it be window or in­
terior. There arc merchants who dis­
play their dried fruits onlv under glass 
This is done either bv affixing a glass 
ton on the original package, or by 
showing them inside a show case The 
eroeer should do his best to show them 
only in a sanitary method, because it 
ind”'*- i m’.-s from particular people, and

most people are very particular when 
it comes to a matter of food.

Window display brings good results. 
Not alone are regular customers inter­
ested, but the passing public. However, 
the window must be so constructed to 
attract attention. That is the first es­
sential. It must be attractive.

A Window Suggestion.
Here is a suggestion for such a window, 

given by a good grocery window trimmer. 
In the toreground, against the glass, is 
placed a row of package goods, for in­
stance, seeded raisins. Some little dis­
tance farther back, is placed another 
row. Between these two the words 
“Dried Fruits’’ is spelled out in various 
lines of dried fruits Behind this, box­
es of several lines of fruits are arrang­
ed in fan shape, the boxes being nicely 
trimmed and tilted up, so as to show 
them to advantage. In each corner, built 
around the round part of the fan can be 
placed pyramids of package goods. 
Price cards may be used if the merchant 
so desires. Other ideas for display will 
suggest themselves to the trimmers. It 
is well to have some plan in mind be­
fore commencing.

Be Careful of Shrinkage.
The matter of shrinkaee of dried fruits 

is one that should not be overlooked. 
Storage conditions that will make for 
a greater percentage of loss due to 
shrinkage, will also make for more rapid 
deterioration in this nroduct. Worms 
will develop in dried fruits if the stock 
is carried lor anv great length of time 
in a comparatively warm temnerature.

This same cause will of course, ‘in­
crease shrinkage, as the merchant dis­
covered who knocked the wooden casing 
from a hox of dates and disnlaved the 
mass near a stove. There is a double 
noint of advantage in showing fruits un­
der glass. Besides increased cleanliness, 
it nrevents a good deal of shrinkage.

Begin now to make dried fruits a live 
issue in the store Sec if a little effort 
exnended in this behalf will not pav. 
There are manv grocers who arc firmly 
convinced that it does.

WINDOW TFTMMTNO ASSOCIATION
Toronto, Nov. 9.—An organization of 

window-dressers has been formed. A 
convention will be held in Toronto about 
the second week in August, next year, 
when prizes for the best work in win­
dow decorating during the vear preced­
ing will be awarded, and demonstrations 
by the foremost window men in Ameri­
ca will be given.

The officers of this organization are:— 
Hon. President, S. S. Moore, Toronto 
President, H. C. Macdonald ; Vice-presi­
dents, F. Robinson, Hamilton and F 
Kickley, Guelph.; Secretary-treasurer, 
J. L Maude, Toronto ; Executive Copi- 
mittee, J. A. McNabb and J. McNicholl. 
Peterboro, and W. Andrews, St. Thomas

The Canadian 
Tobacco Crop of

the Past Year
The seed beds in the Canadian tobacco 

district in Southern Ontario this year 
did extra well in May and the latter 
part of April owing to the warm dry 
weather. There was a larger supply of 
tobacco plants earlier in the season 
than is generally the case.

During the very dry hot period many 
plantations were actually burnt up, 
necessitating complete re-planting. Re­
ports state, however, that there will 
be a big crop owing probably to the 
great number of new growers and the 
larger acreage planted by the old grow­
ers. The crop is estimated at twelve 
million pounds.

In consequence of accidents to seed­
lings the growers in Quebec were not 
not able to increase the area of their 
cultivation as was at first proposed 
The summer as a general rule was not 
favorable. It was only at the cost of 
repeated cultivation that the growers 
were able to obtain an average crop.

The United Grocers’ Company, the 
new chain store system which has in­
vaded Washington, D.C., will endeavor 
to get the trade and good will of the 
housewives of that city by selling stock 
in the enterprise. The leaders have fig 
ured that 1 if a woman buys even one 
share of stock, she is pretty certain to 
trade with the company.

SALESMEN WANTED
Trained Salesmen earn from $1.200.00 to 

$10.000 a year and expenses. Hundreds of good 
positions now open. No experience needed to 
get one of them. We will assist you to secure a 
position where you can earn good wages while 
you are learning Practical Salesmanship. Write 
today for full particulars, list of good openings, 
and testimonials from over a thousand men we 
have recently placed In good positions.

Address Nearest Office, Dept. 243 
National Salesmen’s Training Association # 

^hicsge^lewTeHMUMs^Citi^Sssttl^lleii^ri^^

Insist upon having the*
D. McDOUGALL * CO. Ltd., Glasgow, Scotland
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.Quality Counts
We readily understand why our business 
has increased so much during the past year. 
We know that many grocers have realized 
that quality is the best basis on which to 
found any department of their business, and 
that they have given preference to

Maple Sugar 
Chewing Tobacco

in their tobacco department. This is a really 
high-class and agreeable article, and never 
fails to please those^who give it a trial.

Write tor Quotation•

Rock City Tobacco Co.
Quebec Winnipeg

BANNER Is not
Just as Good ”

IT’S

BETTER
Good It Won’t

Points Blow Out,
of Rust,

The Banner
are III £jgr ‘ \ 1 or il Leak

Brought
out in

Bad
Weather

nil Costs
No More 

pP' than
L Inferior
^ Lanterns.

Send Coupon for Calendar

Ontario Lantern * Lamp Co., Limited
Hamilton, Ont.

Tuckett’s
Orinoco

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

TùQé'V'"
•■JM

■s ».

yv*/

TvicKett’s Myrtle Cxit Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCItETT LIMITED
Hamilton, - Ont.
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CLASSIFIED ADVERTISING
Aivertlaemeats eager this beaitag, le. per weri let 

first iseertles. le. fer seek eekeeesest laeertles.
Cestrsetlese eeest ee esc weri, bat five flisree (es 

11,000) are elloweé ae ose word.
Cash reelttaaeea te cover east muet aeeompaay all 

advertleeeeata Hi no we eaa this role be overlooked. 
Advertisements received without remittance eaaaet be 
aeknowledsed.

Where replies come to our care to be forwarded five 
cents muet be added te eeet to cover postages, ete.

MISCELLANEOUS.

Adding typewriters erne, ,sa er .ubtr.c u
one operation. Elliott-Fleher, Ltd., Boom 114 
Stair Building, Toronto.

Accurate cost keeping is bast if you
have a Dey Coat Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobe can be recorded on one card. Foremall firme we 
recommend tble ae an excellent combination—em­
ployees'time register and coat keeper. Whether you 
employ a few or hnndrede of bande we can supply you 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alien Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur­
passed by any mill In the Province. T. H. 
Squire, Queeneboro, Out., solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LETTERS 
and real printing can be quickly end easily turn­
ed out by the Multigraph In your own office— 

actual typewriting for letter-forms, real printing for 
stationery and advertising, savins 25% to 75% of 
average annual printing cost. AMERICAN MULTI­
GRAPH SALES CO., Limited, 129 Bay Street. 
Toronto.

COPE LAND-CH ATTBRSON SYSTEMS — Short, 
simple. Adapted to all classes of business. The 
Copeland-Chattereon Co., Llm'ted, Toronto and 

Ottawa.

COUNTS! CHICK BOOKI-Eepeelally mads for 
the grocery trade. Not made by a trust. Send us 
samples of what you ere using, we'll send you 

prises that will Interest you. Our Holder, with patent 
gsrbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Aeeount Systems. 
Çeelneea Systems Limited, Manufacturing Stationers

COUNTER CHECK BOOKS-Write us to-day for 
samples. We are manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads la 
all varieties. Dominion Register Co., Ltd., Toronto.

DOUBLE your floor apses. An Otle-Peasem band- 
power elevator will double vonr floor space, en­
able yon to nee that upper floor either ae stock 

room or as extra selling epaee, at the earns time la- 
sreaslag space on your around floor. Costa only $70. 
Write for oatalogue MB. The Otle-Feaeom Elevator 
Co.. Traders Bank Building, Toronto. (tf)

EQRT BUSINESS SYSTEMS are devised te suit 
every department of every business' They are 
labor and time severs. Produce results up to the 

requirements of merchants and maaufaeturars. Ia- 
aulre from our nearest office. Egry Register Co., 
Dayton. Ohio; 123 Bay St.. Toronto; 2SS% Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

Fire insurance, insure in the hart-
ford. Agencies everywhere la Canada.

ÜROM NOW TILL THE END OF THE YEAR 
* we offer unusually good bargains In second-hand 

Typewriters. They are carefully rebuilt, work 
and look like new, but the price Is a mere fraction of 
tbs original cost. Write for catalogue. THE MON­
ARCH TYPEWRITER COMPANY. Limited. 46 
Adelaide Street West, Toronto.

YOU don’t buy a National Cash Register—it pays 
for Itself. Saves money. Prevents mlstskes. 
We can prove it. National Cash Register Co., 

285 Yonge Street, Toronto.

TW7ABBHOUSB AND FACTORY HEATING SYS- 
w TBMS. Taylor-Perbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

MISOXLLAltZOUS.

MOORE’S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the best remedy Is to go to your stationer and 

purchase from him a Moore’s Non- Lcakable Fountain 
Pen. This Is the one pen that gives universal satis­
faction and It costs no more than you pay for one not 
as good. Price, $2.50 and upwards. W. J. GAGE 
ft CO., Limited, Toronto, sole agents for Canada.

OUR NEW MODEL Is the handiest for the grocer, 
operated Instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

DENS—The very best Pens made are those manu* 
A faetured by William Mitchell Pens, Limited, 

London, England. W. J. Gage â Co., Limited, 
Toronto, are sole agents for Canada. Ask your sta­
tioner for a 25c. assorted box of Mitchell’s Pens and 
find the pen to suit you.

MODERN FIREPROOF CONS TRUC HON-Our 
system of reinforced concrete work—as success­
fully used in any of Canada’s largest buildings — 

gives better results at lower cost, "a strong state­
ment” you will say. Write us and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. West. Toronto.

THE “ Kalamasoe” Loess Leaf Binder Is the only 
binder that will hold |uat aa many aheete as you 
actually require and no mere. The beck is flex­

ible, writing surface flat, alignment perfect. No ex­
posed metal parte or complicated mechanism. Write 
for booklet. Warwick Broe. A Rutter, Ltd., King and 
Spadlna, Toronto. (tf)

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also see that it is placed in the hands of his 
engineer or superintendent. Every issue is full of 
practical articles, well calculated to suggest economies 
In the operation of a plant. Condensed advertisements 
for “ Machinery Wanted” inserted free for subscr here 
to the GROCER. “Machinery for Sale” advertise­
ments one cent per word each Insertion- Sample copy 
on request. CANADIAN MACHINERY, 143-149 
University Ave., Toronto.

SALES PLANS—This book Is s collection of 333 
successful plsns that have been used by retail 
merchants to get more business. These include 

Special Sales Getting Holiday Business, Co-operative 
Advertiaing, Money-Makleg Ideae. Contesta, etc. 
Price $2.50, poatpaid. MACLEAN PUBLISHING 
CO., Technical Book Dept., 143-149 University 
Avenue, Toronto.

Keep in mind the domin­
ant fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
the proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.

A want ad. in this paper 
will bring replies from 

all parts of Canada.

60

Grocery
Advertising

By Wm. Borsodi

It contains suggestions lor 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCB,

MacLean Publishing Co.
143-149 University Ave., Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This Is the most exhaustive, Inter­
esting end instructive book ever pub­
lished on Coffee. Ills effectively written 
end richly illuatrsted, and should be 
read by all who deal in or use Coffee. 
The contents include,

. Cultivation and Preparation.
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Teehaleel Seek Plasma sat

143-149 University Avenue, Toroaso
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QUOTATIONS FOR PROPRIETARY ARTICLES
BRACK IN THiB DEPARTMENT IB #40 PER INCH PER YEAR,

1-doeen..

Baking Powder
Diamond w. h. gillard k go.
1-lb. tine, S doe. in oase.......................$2 00
4-lb. Une, S " "   1 26
I-lb. tine. 4 " "   0 76

UfflBIiL BAKnrO POWDSB 
Oaeee. Sizes. Per do*.

.............. 10=. ................*0»
iamm------- .— 6-ox.   1 76

12-ox.   3 60
12-os.   3 40
21-lb........................ 10 60

6-lb........................ 19 80
MAGIC BAKING POWDER 
Ontario and Quebec Pricee 
Cases. Sizes. Per doz 
6 dozen 6c. ..
4 “ 4-ox .
4 *' 6 “
4 •* 8 " .
4 ** 12 “ .
5 M 12 “ .
4 “ 16 M .
1 " 16 “ .
1 “ 2i-lb .{ 44 6-lb .
I " 6-oz I
1 *' 12
1 •• 16 “>
Special discount of 6 per 
cent, allowed on five cases

or more of “ Magic Baking Powder."

BAKING POWDER 
Sizes. Per Doz 

Royal—Dime .. $0 95 
1 40 
1 96 
1 65
3 86
4 90 

13 60 
22 35

60 60 
.. 0 76 
.. 1 00 
.. 1 30 
... 1 80 
.. 1 86 
.. 2 25 
.. 230 
... 6 00 
... 8 60

$6 00

Raspberry k red . Plum..................... 1 70
murant.I 86 Grape..............................1 86

Raspberry and Marmalade
gooseberry.. 1 80 Orange Jelly.... 1 66

Plum jam.......... 1 66 Green Fig...........2 25
Greengage plum, Lemon ..............1 60

■toneless.... 1 T6 Pineapple.............. 1 95
Gooseberry........1 76 Ginger................... 2 26

Pure Preserves—Bulk
6 lbs. 7 lbs 14's à 80 s per lb.

Strawberry .. 0 68 0 81   0 104
Blackcurrant. 0 69 0 12   0 104
Rwnbepy. .. 8 68 8 82   8 10|

Frétât allowed up be 16c per 1881W.
Hue

Keen’s Oxford, per lb............................. 0 17
In 10-box lot# or case....................... 0 16

Gillette Mammoth, 4-gross box............ 2 00
Ooooa ana unoooiate
THE OOWAN OO., LIMITED

0 26 
0 87 
0 28 
0 264 
0 274 
0 28 
0 29 
0 30

2 40 
1 30
0 90

r..12-ox..
*• 1-lb. ..
" 3-lb...
" 6-lb.......

Barrels—When packed 
in barrels one percent, 
discount will be allow­
ed.

WHITE SWA* 8PIOEB AND OKBKAI.8 LTD
White Swan Baking Powder—6-lb. size, 

$8.26; 1-lb. tins, $2; 12-oz tins, $1.60; 8-oz. 
tins, $1.20; 6-ox. tins, 90c.; 4 oz. tins, 6»c.; 
6c. tins, 40c.

Perfection, 1-lb.
tins, per doz----$4 50

Perfection, 4-lb.
tins, per doz----

Perfection, 4-lb.
tins, per doz----

Perfection, 10c
size, per doz----

Perfection, 6-lb.
tins, per lb..... 0 37 

Soluble, bulk, No.
1, per lb............ 6 20

Soluble, bulk, No.
2, per lb.......... 0 18

London Pearl, per lb.............................. 0 32
Special quotations for Cocoa in bar­

rels, kegs, etc.
Unsweetened Chocolate-Supreme choco­

late, is, 12-lb. 
boxes, per lb... 

Perfection choco­
late, 20o size, 2 
doz. in box, doz. 

Perfection choco­
late, 10c size, 2 
and 4 doz. in 
box, per doz....

0 36

1 80

Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 33c. lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon ooooa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 100 bdLu, tied 5s, per box $3.00., The 
above quotations are f.o.b. Montreal.

Ooooanut
CANADIAN OOOOANUT OO., MONTREAL. 

Package»—5c., 10c., 20c. and 40c. packages, 
packed in 16-lb. ahd 30-lb. cases. Per lb.

1-lb. packages.........................
-lb. packages.......................
-lb. packages.......................................
and 4-lb. packages, assorted.............

; and 4-lb. packages, assorted.............
i-lb. packages, assorted, in 5-lb. boxes 
;-lb. packages, assorted, in 5-lb. boxes 
;-lb. packages, assorted, 6,10,16 lb cas 

Bulk­
in 15-lb. tins, 15-lb. pails and 10 26 and 50-lb. 
boxes. , Pails. Tins. Bbls.

White moss, fine strip 0 12 0 21 0 17
Best Shredded............ 0 18 .... 0 17
Special Shred...............0 17 .... 0 16
Ribbon......................... 0 19 ... 0 16
Macaroon..................... 0 17 .... 0 17
Desioated..................... 0 16 .... 0 16
White Moss in 5 and 10 lb. square tins, 21c. 

Oondenied Milk 
bobdbn’b oondbnbed milk OO.

Wm. H. Dunn, Agent, Montreal * Toronto.
Cases. Dos.

Bsgle Brand Condensed Milk— $5 75 1 45
Gold Seal Condensed Milk......... 4 75
Challenge Condensed Milk.......... 4 00
Peerless Brand Evaporated Milk

five cent size (4 down).... .. 2 00
Peerless Brand Evaporated Milk

family sise................................ * 60
Peerless Brand Evaporated Milk

pint size (4 down)....................  4 40
Peerless Brand Evaporated Milk 

hotel sise.................................

WHITE 3WAN SPICKS AND CEREAL» LED 
WbitâTâ wan”Blsud.; ~

a cwrtt Nit

1-lb. decorated 
tins, 32c lb. 

Mo-Ja, 4-lb. tins 
30a lb.

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-1K tins 
28a lb.

Sweet Chocolate

Borwicks^" 
Baking Powder

Sizes— 
Borwick's 1- . tins... 

i. tins... 
i, tins...

Per doz. tins
.................$1 35
............... 2 35
............... 4 65

0 90
_____________ _ Per lb.

[ueen’s Dessert, 4’s and 4’*» 12-lb. bxs. 0 40
lueen's Dessert. 6's, 12-lb. boxes........  0 40

Vanilla J lb., 6 and 12-lb. boxes............ 0 35
Parisian, 8 s, 6 ami 12-11». b°,x®8-• • ;....... 2
Diamond, 6 s and 7’s, 6 and 12-lb. boxes 0 24 
Diamond, i's, 6 and 12-lb. boxes............ 0 25

Icings for cake— 
Chocolate, white, 
pink,lemon,orange, 
maple, almond, 
cocoanut cream, in

ilb. packages, 2 
ozen in box, per 
dozen...........  0 90

-!- SUPERIOR

Chocolate 
Confections—

Per lb.
Mauiu u-iu. ................................... J{ 36

0 30 
0 15 
0 30 
0 25

üertuuna— Pei uoz
No. 1,1-lb , 4 dos 2 40 
No. 1,1-lb., 2 dos 2 60 
No. 1,6-os.,6dos 0 60 
No. 2, 6-oa,3dos 8 16

So.l.Mo*..4ds8 46 
o.li,IS-es.,4ds 2 18 
No. 18.18-ne.Sds 2 28

Xio. xz.t va., o tlx 0 70 
No. 12,4-ox.,3dx. 0 76 
In Tin Boxes—

No. 18,1-lb., 2dx. 3 08 
No. 14,6-ox., 3 dx 1 76 
No. 16,4-ox., 4 dx. 1 10 
No. 16,24-lbe.... 7 26 
No. 17,6-lbe.......14 80

rOREBT CITY BAKING 
POWDER

• ex. tins............... 0 76
IS ox. tins...............  1 26
18 ox. tins............... 1 75

Cereals
WHITE SWAN SPICKS A 

CEREALS, LTD. 
White Swan Breakfast 

Food, 2 doz. in case,
per case $3.00. 

The-King's Food, 2 dz. in 
oaee, per case $4.80. 

White Swan Barley 
Crispe, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per

White Iwan Self-rising 
Pancake Floùr, per 
dozen $1.

White Swan Wheat Ker­
nels, per dox. $1.60. 

White Swan Flaked 
Rice, per dozen $1. 

White Swan Flaked 
Peas, per dozen $1. 

DOMINION CANNER», LIMITED
“ ^ ............... I $0

.............. 17$
Jollies

Bed currant.... 2 00 
Black currant... 2 16 
Grabappla..........1 46

DOMINION CANNER», L
Timer Jams Peach.

Per dos Poor...

1 23 
1 00
0 60 
8 90
1 10

S 70 1 86

VHSwtcr<H^^

Cafe des Epicures—1-lb. fancy glass jars, per 
doz , $3.60

Cafe l'Aromatique— 1-lb. amber glass «are, 
per doz., $4

Presentation (with tumblers) $3 per dos.

Ground or bean—
W.S.P. R.P. 

1 and 4 0 25 0 SO
land I 0 30 0 40 
1 and ( 0 35 f 50 
Packed in SOe and 50-lb 
case. Terms—Net 30 
days prepaid.

Cheese-Imperial
Large size jars, dos................................... 8 26
Medium size lars,
per dos..................4 50

Small size jars, per
des........................ 2 40

Individual size jars
per doz.................1 00

Imperial holder—
Large size, doz. 18 00 
Med. else, dox. 17 08 
Small size, dos. IS 00 

Roquefort- 
large size, dos. 2 40
Small '1 sise, dox. 1 48

Canada Cream Cheese—
In carbons, each 1 down.................... 0 ' 0
large blocks, dosen............................ 1 30
Medium bloeks, dosen........................ 1 30

REINDEER, LIMITED 
“Jersey" brand evaporated cream

per case (4 dozen).......................... $3 60
“Reindeer" brand, per case (4 dozen) 6 25 
“Reindeer" Condensed Coffee, case. 5 00 
“Reindeer" Condensed Cocoa, case.. 4 80

Milk medallions, 6-lb. boxes..
Chocolate wafers, No. 1, 6-lb. boxes.... 
Chocolate wafers, No. 2, 6-lb. boxes.... 
Nonpareil wafers, No. 1, 6-lb. boxes....
Nonpareil wafers, No. 2, 5-lb. boxes----
Chocolate ginger, 5-lb. boxes ............. 0 38
Milk chocolate wafers, 6-lb. boxes........  0 36
Coffee drops, 5-lb. boxes........................ 0 36
Lunch bars, 5-lb. boxes .............. 0 36
Milk chocolate, 6c bundles, 3 dox. m

box, per box................. • • ------.• • •— 1 **
Milk chocolate, 6c cakes, 3 dox. in box,

pyj box ................................. • • 1 35
Nut milk chocolate, 4 ». Mb. boxes, lb. 0 36 
Nut milk chocolate, fs, 6-lb. boxes, lb. 0 36 
Nut milk chocolate, 6c bars, 24 bars, 

per box................................................. 0 tf0
Agents — Willson' & Warden, Toronto ; 

Forbes fc Nadeau. Montreal ; J. W. Gorham 
& Co., Halifax, N.S.; Buchanan & Gordon, 
Winnipeg.
In 4, 4 and 1-lb. tins, 14-lb. boxes, i»er lb 0 35

gBmaller quantities ................................... 0 37
JOHN P. MOTT k CO.’S.

G J Estabrook, St. John, N.B.; J. M. 
Dmislas k' Co.. Montreal; R. 8. Mclndoe, 
Toronto; Jo. B Hurley. Winrimee, Te..fc 
Pense Calgary; Johnson k Yockney, Ed­
monton ; Standard Brokerage Co., Vancou­
ver; Frahk M. Hannum, Ottawa.

"FuasBiJ^ £ 
-PüreRich 

..UncKCB

y Fuïïk

CreRm
PU88ELL k GO., LCD 

London, Eng.
“Golden Butterfly" 
Drand Cream, 8 doa 
10c. size, cases $7.60
"Golden Butterfly" 
brand Cream, 8 doa 
15c. size, cases $11.68

Aylmer Jym 
8 tea wherry... f!Tl 96

Elite, 10c. size 
2S.°°°f)^ 90

Mott’s breakfast cocoa, 10c size 90 per dx
" breakfast cocoa, is..................... 0 38
•• " “ f.....................  0 38
“ No. 1 chocolate, 4'»....................0 32
“ Navy “ 4»........................0 2s
“ Vanilla sticks, per gross...........  1 00
“ Diamond Chocolate, 4’*............. 0 24
" Plain choice chocolate, liquors. 0 32
" Sweet Chocolate Coatings........ 0 80

WALTER BAKER A OO LIMITED.
Premium No. 1 chocolate, 4 and 4 lb. cakes, 

1*6, tt 4i 1 and16a lb.; Breakfast cocoa, 1-6,4, i 1 and 61b. 
Una. 41o. lb. ; German s sweet chocolate, 4 and 
HE oakee, i-lb. bxs., 96c. lb.; Caracas sweet 
ehoeelate, 4 and i lb. oakee,6-lb. bss., 82c lb.;

IT. CHARLES CONDENSING 
COMPANY.

St. Charles Milk, fam­
ily size, per case__ $3 68

Baby size, per case... 2 00
Ditto, hotel............... 3 75
Silver Cow Mi k........ 4 93
Purity Milk............... 4 75
Good Luck................. 4 00
Coffees

EBY-BLAIN, LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House----$0 32 Ambrosia......... 0 26
Nectar..............  0 30 Plantation..... 0 21
Empress............ 0 28 Fancy Bourbon 0 22
Ducheee............  0 27 Bourbon........... 0 20
Crushed Java and Mocha.................... 0 18

“ “ " ground---- 0 184
Package Coffees.

Gold Medal, 2 lb. tins, whole or ground 0 30 
" “ 1 lb. tins, “ “ 0 SI
“ “ 4 lb. tins, " “ 0 38

Anchor Brand, 21b. tins “ “ 0 31
" " 1 lb. tins “ “ 0 32

German Dandelion, 1 lb. tins, ground 0 26 
“ “ 4 lb. tins, “ 0 28

English breakfast, 1 lb. tins, “ 0 18
Grand Prix, 1 and 2 lb. tins. “ 0 30
Demi-Tasse, 1 and 2 lb. tins, “ 0 SO
Flower Pot, 1 lb. pots, 0 22

Confections
IMPERIAL PEANUT BUTTEE

Small, oaeee zen.....................  0 86 dosen
Medium, oaeee dosen................... 1 80 ,r
Large, oaeee 1 dosen....................... 2 76 “
Tumblers, oases 2 dosen................. 1 86 "
264b. pails........................................• II lb.

Coupon Books—Alligon’a
For sale in Canada by The EbyBlaln Go. Lid
TorontVa&

All same price one size or assorted. 
UN-NUMBERED

Under 100 books............................... eaeh 04
100 books and over...........................eaeh 0M
100 books to 1000 books...................... .Of

For numbering cover and each coupon, 
extra per book H cent.

Infants’ Food
Robinson's patent barley, 
4-lb. tins, $1.25 ; 1-lb. tins, 
$2.25; Robinson's patent
Koate, 4-lb. tins, $1.25 ; 1- 

. tins, $2.25.
Flavoring Extracts

sHiRRirr's

avors) doz. 1 00 
“ 1 75
“ 2 00 
“ 3 00
" 3 76
" 5 60
" 10 00 
“ 18 00 

Discount on application.

OBEBONNT ETS. M.

Mapleine.
Per dee.2 os. bottles (retail

kt 60c. 1............ 4 58
4 os. bottles (retail

at 90c. |............ I 80
8 oz. bottles (retail

st 8150).......... 12 18
16 ox. bottles (retail

at S3)................ MOO
GaL bottles (retail

820).............. 16 80
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rnFFTF High Grade Coffees are up several cents per pound, but we will 
* l-il-j contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. GILLABD CD. CO.. Wholesalers HAMILTON. ONT.

Ready Sellers in Winter!
The best line of stove polish for you to sell— 
the line that will give you satisfaction and 
profit is

Black Knight Stove Polish
It gives a brilliant, lasting shine and calls for 
but a fraction of the elbow grease required by 
other stove polishes.

Economical in use and will not stain the hands.

THE F. F. DALLEY CO., LIMITED
HAMILTON, CAN. - - BUFFALO, N.Y.

STORE MANAGEMENT—COMPLETE
ANOTHER NEW BOOK

B, FRANK FARRINGTON
A Foot I. Retail Advertisiag Complet.

$1.00 POSTPAID
Slore Management—Complete" fells all shout the 

management of ■ store so that not only the greatest sales 
but the largest profit may be realised.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V.—The Store Policy—What it shonld be 
to hold trade. The money-b*ck plan. Taking bach goods. 
Meeting cut rates. Selling remnants. Delivering goods. 
Substitution. Handling telephone calls. Rebating railroad 
fare. Courtesy to customers.

ABSOLUTELY NEW JUST PUBLISHED
Send us Si 00. Keep the book ten days sod f it isn't 

worth the price return it and get your money beck.

TECHNICAL BOOK DEPARTMENT 
143-149 University Ay*.. - Toronto. Canada.

16 Fell-Page 
Illustrations

272 Paies 
Bound In Cloth

Wonderful
SOAP\ 1

l R fc
PI I DY

Sifitutrd
Your

Be sure you do not injure your reputa­
tion by selling inferior soap.

You safeguard your reputation when 
you recommend and sell the magic cleaner

Wonderful Soap
It curtails the housewife’s work and 

heightens the effect in the wash. No 
Laundry soap is so good as Wonderful 
Soap and none so pure, perfect and uni­
form in quality.

The purity of the ingredients used 
makes it perfectly safe in the washing of 
the most delicate fabrics.

Secure a stock—you will find a ready 
sale, and the profit is good.
THE GUELPH SOAP COMPANY

GUELPH, ONTARIO J

fc jt Ni r v. 
VIOOlfcN C

, PAST F
<»vt poU

r'1—: SIC v : I’ •

BLACK JACK

K-lbtiw- 
14m. la cm

QUICK THY IT

CLEAN

HANDY
•OLD a Y 

ALL
JOBBER•
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Brooms Brooms
BROOMS OF QUALITY”

are hard to get.
W. W. &, CO. BRANDS are made up to the mark, always. Our customers 

know this and oui Factory runs full time on “Quality” account.
TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.
HAMILTON WINNIPEG

Clark’s pork
AMD BKANti 

in Tomato Sauce

Per do* 
No. 1, 4 do*.

in case----0 60
No. 8, 2 do*.

incase— 0 90 
So. 3, Hats, 2 

do* in case 1 0 
No. 3, tails, 2 

dozincase 1 26 
*o. 6,1 do*.

In ease— 4 00 
No 12, Ido*, 

incase— 6 60

LAFOBTB, MARTIN à OO., MONTREAL. 
AOBNCIBS. THKBB PRICKS ARB

r.O.B. MONTRBAL.
IMPORTED PBAS "SOLEIL"

Per ease
Bur Extra Fins. flacons. 40 Hou. 

kilo 100 tins.. 100 ••
•• 100 M
•' 100 "
" 100 "
.. 100 ••

100

Extra Fins 
Très Fins 
Fins 
Mi-Tins 
Moyens No. 1
Moyens No. 2 " | : ::
Moyens No. 3.............................................. 8 «°

Asparagus, Haricots, ebo.
MINERVA PURB OLIVB OIL.

..13 60

34 pints. 
34 ( pints 
Tina-

gals., SOs.
I gal-. 48* Sq. .17 00 

Bd...li 60

13 Utree.............«60
12 quarts........... 6 76
Tins—
5 gale., Is........13 00
1 gals., t.........39 00
1 gals., 10s.......16 00
1 gals., 10s...... IS 00

BASSIN DB VICHT WATERS.
Ia Capitale, 10 qte.................................... * 00
La Neptune, 60 qU...................................  ® 00
8t. Nicolas, 10 qts. •••••■••....................
La Banltae Bparkling. 60 qts................... 8 00

•• •• 100 nte.................... 9 00
» 100 ............... «00

Vichy Lemonsde Savoureuse, 60'l........  7 60
OABIILS reap

Le Soleil," 71 per cent. Olive OU
Osm lllbe . 11 Ib beri.................. g 2) }£•

•• 13 1U., 111b. hers... ........... 2 'b.
............./lb. bora . -----

*., Si os.

CHLORIDE OF LIMB 

(Moo.iy’s Roya

Per do*.
1 lb. Carbonized

Fibre packages 0 85 
4 lb. Carbonized

Fibre package* 0 45

(Moody's Anty) Extra 
Fine.

Handy Sifter, top
package, doz. 0 85 

1001b. Kegs ..lb. 0 05* 
300 lb. Barrels " 0 06

CeieiiB

jj
y A

Grape Nuts-No. 22, $3.00: No. 23, $4.60. 
P let Toasties—No. T3, $2.85.
Poetum Cereal—No. 0, $2.25; No. 1, $2.70.

F^rce, 36’e....... 4 60
Gusto, 36 e........ 2 95

Jelly Powders

QUICKSHINE BTOVB POLISH.

No. 10, Faner tins, tall shape....... doz. 0 86
3 doz. In wood dox.

HALF TIME SHOE PASTE 
(Moody’s Extra Fine)

4 doz. in wood box....................per doz.
1 doz. in carton, 12 in wood box '*

mjELL-O

SjS&SSbP The Dainty Dessert

0 85 
0 75

HAND CLEANER Moody's Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 86

S 601
I 76 c

:*•» 3") lbs., 111b. b 
" 12 lbs., 24 lb. t 
" 10 lbs., fib. b 
" 100 lbs., Is OB. t 
" 20$ lbs., 31 os. t

60 lbs,
" 800 lbs.,

" La Lun V $6 per cent. OUre Oil
Can 85 lbs., 11 lb. bare................ 0 07 lb.

‘ u bars................  0 0$ lb.
. bars ................ 3 26 case
. bare................ 1 10 case
. bars................. 3 40 case

Alimentary Pastes, Blanc A Fils, Macaroni, 
Vermloelll, Animals, Small Pastes, etc.

Box, 26lbs., 1 lb................................. . 0 071
" 261b#., loose.................................... 0 07

dufft A oo. brand.
Grape Julee, 11 qts................................... 4 76

“ 84 pU................................... 6 16
“ 36 splits.............................. 4 ÎS

Apple Juice, 11 qts.................................. 4 60
" S4j>ta................................... 4 76

Champagne de Pomme, 11 qte............... 6 00
r' " 14 pU.............. 6 68

Matts Golden Burnett—
Bparkling 014sr, 11 qts............................. 6 00

" " 64 pu............................ 6 60
Apple Vinegar, 11 qU.............................. 1 60

Assorted Case, Contains‘2 doz..$1.80
Lemon (Straight) Contnins2 doz..$1.80 
Orange (Straight) Contains‘2 doz..$1.80 
Raspberry (Siraight) Contains 2 cl-z..$1.80 
Strawberry(Straight) Contains 2 doz..$1.80 
Chocolate (Straight) Contains 2 doz..$1.80 
Cherry (Straight) Contains 2 doz..$1.80 
Peach (Straight) Contains 2 doz..$l .80 
Weight 8 lbs. to case. Freight rate, 2d class.

KLBNZINS AMMONIA

powder (Moody’s)

Washing Compound—
Doz

Large size, 11 lbs.. 0 90 
Small size, 10 oz... 0 46 
Packed 3 doz. in wood bo

Jam Per lb.
104b. wood pails....................................... 0 061
Ptwe assorted lam, 14b. glass jars, two

incase.....................................MÎ5

Jell-O
\^âl[[ [REAM POM

iOK MAKING ICE CREAM

Assorted Csse, Contains 2 doz, u o0 
Chocolate (Straight) Contains 2 doz, 2 5C 
Vanilla (Straight) Contains 2 doz, 2 50 
Strawberry(Straight) Contains 2 doz. 2 sq 
Lemon (Straight) Contains 2 doz. 2 5 ) 
Unflavored (Straight) Contains 2 doz. 2 50 
Weight lllbe. to case. Fr’ght rate, 2d class.

(Moody s

i uaree, In neat carton......... per lb. 0 16
$ lbs. In a box. 6 boxes In a orate.

Pastes.
TEE e. H. OATELLI CO., LIMITED, 

MONTREAL, CANADA 
Alimentary Pastes.

“Swallow Brand" (Hirondelle). 
Vermicelli, Macaroni, Spaghetti, Macaroni 

Short Out, Small Pastes assorted, Melon 
Seeds, Animals, Stars, Alphabets, Alphabets
MCaees of 26 packages, 1 lb.................. 0 06

Cases of 26 lbs., loose................... 0 064
Egg noodles, eases of 60 pkges., 4-lb. 00ÿ 
Egg noodles, cases of 10 lbe., loose.. 0 06
Lasagnes, cases of 10 lbe., loose........ 0 06
Marguerite, all varieties, pkgs. only. 0 05

l

FA'S'IiFvIiR-SjT

ixlustaix
OOLMAN’S OR SEEKS

Per doz. Per des
U.8.K., l-lb. tine 1 40 F.D.. 4-lb. tins.. I « 

*' |-lb. tins 2 50 Per jar
“ l-lb. tins 5 00 Durham, 4-lb. jar 0 76 

F.D., 4-lb. tins.. 0 86 " 14b. 1er 0 16
IMPERIAL PREPARED MUSTARD

Small, oases 4 dosen.......................  8 46 dosen
Medium, cases 2 dosen................... 0 90 “
Large, cases 1 down.......................  1 36 "

lALTd
N. K. FAIRBANK CO. BOARS HEAD 

LARD COMPOUND.
F.O.B. Montreal
Tierces, lb 0 10 
20-lb. pails $2 10 
20-lb tins. $2 00 
60-lb. tubs 
per lb... 104
3-lb. tins,
20 to case 
per lb. 0 11 
5-lb. tins,

*12toease, per lb.............. ............ 0 10Î
10-lb. tins, 6 to the case, per lb............ 0 10$

SUNNS

LARD
COMPOUND.

Tierces— 0 69i
Tube......... 0 09$
10-lb. pails. 0 16 
10-lb. tins.. 0 0 
10-lb. " 0 10;
5-lb. " U 10] 
3-lb. " 0 1

l-lb «Mutons JLi
ÏLÿei (Concentrated).

OILLETT 6 
PERFUMED LTR

Ontario^nncl Quebec

Per jasc 
1 cast- of 4 doz $3 id 
3 cases uf 4 doz 3 4V 
5 ca^es or umie 3 35

Marmalade
T. UPTON A OO.

13-oz. glass Jara 2 dozen 
jaae, per doz. $1 ; 16-ox. 
glass jars. 2 doz. in case, 
per doz. $1.46 ; 6 and 7 
lb. tins and 7-lb. pails, 
per lb. 8a ; pint sealers
(34 oz.), 1 do*. In-----
per dozen $126.

SHIBRIFF BRAND 
" Imperial Scotch "—

1- lb. glass, doz... 1 66
2- lb. glass,dos... 1 80
4-lb. tins, doz----4 66
7-lb. tins, doz. .. 7 36

" Shredded"—
1- lb. glass,doz... 1 90
2- Ib. glass, doz... 3 10
7-lb. tins, doz---- 8 35

Vermicelli and Macaroni.
D. BPINBLLI C'Y, MONTRBAL. 

Fine.
4 lbs. box “Special"................per box
8 lbe- “ *
5 lbs. “ Standard ........... t|

6U lbs. oases or 75 lbs. bbLs......... per lb.
25 lbe. cases lib. pkgs (Vermicelli) “ 

Globe Brand.
i lbs. box “Standard"............ per box

10 lbs. " " , .............
16 lbs. oases (loose).......................P** lb.
16 lbe. oases, 1 lb. packages.......
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OILLETT8 CREAM TARTAR
Ontario and Quebec Prices.

Per dos
b. paper pkgs., 4 doz. in case............ $ 1 00
b. paper pkgs., 4 dor. in case............ 2 00

Per

Chewing—Black Watch, 6s

£
-«»» nau;u, m......... ................
Watch, Its........................................

Bobs, 6s and 12s....................................... jg
Bully, 6s.................. ...................................
Currency, «is and 12s...........................
Stag. 5* to lb........................................... ...
Old frox, 12s ...........
Pay Roll Bars, 7*a.........
Pay Roll, 7s.............................................
War Horse. 6s

4 doz. 4-lb. paper pkgs. \ 
2 doz. *-lb. paper pkgs. ) 18 00

4-lb. cans with screw covers, 4 doz. in
12 20

14b. cans with screw covers, 3 doz. in
4 10 -------------- , —.................................... ........ ,

Per lb Plu8 Smoking-Shamrock, 6s., plug or bar 
Rosebud Bars, 6s................................... ,

For sale by all grocers. 
a. p. TirPRT à oo., aoûts
nœ», wlora,PM«ro»......... «J0 JJ

H>. blank. par (rota......... UJO
«•'S'”........................... “5

iriola soao. ner gross .................... 13 ou
aw hat polish. per gross............... 18 20

CHWISt
STtfCH
WORTH

ITS
WEIGHT

14b., per case $4.00; 
Ocean Baking Pow­
der, 3-os. tins, 4 dos 
per case, $1.60; 4-os 
tins, 4 doe per case, 
$3 00 ; 6-oz. kins I 
doz per case, $6.60; 
l$-oz tins. 3 doz per 
ease, $6 76; 6-lb tins 
10 tins a case, $7.60: 
1-lb bulk, per 25, 6$ 
and 260lbs., at 16s 
per lb. Ocean blanc 
mange, 46 6-oz., $4: 

i . $1.6u; Ocean cough 
syrup, 36 6-oz., $6.00; 36 8 oz., $7.20; Ocean• ,iérib.,$‘ "

6-lb. eq. canisters, * doe. in case....... 0 33
10-lb. wooden boxes.................................0 ?0%
25-lb. wooden pails................................. 0 30 4

100-lb. kegs................................................  0 28%
360-lb. barrels...........................................  0 28

Empire 6s and 12s.......
Ivy, 7s..................
Starlight, 7e....... . ... ......................

Cut Smoking-Great West Poaches, 8s.. 
Regal Cube Out, 9s..

Ocean borax, 48 8-os.,
—>; y .

. $3.60.eom starch,

box. .. $3 60

box........... $7 26

30 days.

k

Soups
CHATEAU BRAND 

CONCENTRATED SOUPS

Vegetable - Mutton Broth 
Mulligatawny Chicken 
Ox Tall Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomate

No. I s. 95c. per dosen. 
Individuals, 46c. per dosen 
Packed 4 dosen in s case

BïMMÏïifeia

6-oaee lots (delivered), $4.16 each, with 20 
bars of Quick Naptha as s free premium.

^RICHARD^

UU,sOApUirl

Case of 1-lb. contain­
ing 60 packages per

I
box $3.oo.
Case of ft-lb. con­
taining 126 packages 
per box $3.00 
Casr of 14b. and |4b 

doing 10 14b. 
10 ft-lb peak ages 

per box $3.60.
Case of 6e. packages, containing 96 packages, 

per box $3.00.
MAGIC RODA

o—"» ’•{Slib.
Case No. 5, luO 10-e

2 75 
2 85 
2 75 
2 90 
2 80

Steve Polish

Fnee Unsene a* Ignshse :
Is* Whan 6«mm...................................... $6 OO

•twnk
S»WARD«BU»g gTABOM OO., LIMITED 

Boxes Genu
contain Laundry Starches per lb.
40 lbs- Canada Laundry.......................  0 05£
40 lbs. Canada whits gloss, 1 lb. pkgs. 0 06 
48 lbs No. 1 white or blue, 4 lb. cart's 0 064
48 lbs- No. 1 white or blue, 31b. cart s 0 06!

100 lbs kegs. No 1 white................... 0 061
200 lbs bUs , No 1 white...............  0 0GJ
20 lbs. ltd wards burg silver gloss, 1 lb

ohromo packages................................. 0 071
48 lbs Silver glues, in 6 lb. canisters.. 0 071 
38 lbs. Silver gloss, 6 lb. drew lid boxes 0 071 

100 lbs. kegs, diver glues, large crystals 0 06] 
26 lbs. Be neons satin, 1 lb. cartons,

ohromo label........................................  6 07*
40 lbs. Benson's enamel (cold water)

per aeee .............................   3 00
20 lbs Benson’s enamel (eeld water)

per oese............................................ 1 60
Celluloid—Boxes containing 46 cart's,

per case............................................. 3 <0
Culinary Starch

48 lbs W. T Benson à Co s eels
bra ted prepared corn.................... 6 074

40 lbs. Canada purs corn starch .... 0 06 
(20 lb. boxes *c. higher)

BRANTFORD «TABOR WORKS, LIMITED
Ontario and Quebec.

L*"cin2ede Laundry, boxes of 461b.. $01 
Asms (Morn Marsh—

14V cartons, boxes of 48 lh........ I 06*
Unset Quality White Iaemdrr- 

84b oanieUrs, eases of 41 lb.... •
Barrels JOO lb..............................  I................... •

^ 14b. faney oartone, oases 20 lb. 0 07
84b. toy trunks, 8 In case............ 0 08
64b. toy drama, with drumsticks

8 In ease.....................................  0 071
“lib........... «Oil

JAMES BOMB BLACK LEAD

Sa sise, gross, $2.60. 2s Mm, gross, $2.50
■ymp

BDWARDERURO ST ARCS OO., LTB. 
Crown Brand Corn Byrup 

2-lb tins, 2 doz. in case, per case,... 2 40 
64b line, 1 doz. in osee, per ea-e.... 2 75 

10-lb tins, ft doz. in case, per case,... 2 66 
204b. tias, t doz. in case, per osas.... 8 60
Barrels, 700 lbs.........................................0
Half barrels, 360 lbs................................  0 03* «
Quarter barrels, IV 5 lbs........................... 0 08L,

Pails, 25 lbs , each................................... 1 26 J

CANADA FIRST 
BRAND

Tbs Aylmer Con­
densed Milk

Oo., Ltd.

Per earn 
Canada First 

Evap. Cream 
family size S fig 

Canada First 
Evap. Cream

_ . _ _ t medium size 4 88
Canada First Evaporated Cream, hotel

size ............................................................ S 70
Canada First Evaporated Cream, baby

else.......................................................... 1 oo
Canada First Condensed Milk.........................4 68
Beever Condensed Milk.................................... 4 00
Rosebud Condensed Milk...............................4 26

Molagggg
DOMINION MOLASSES CO. 

Gingerbread Brand (Toronto)
2'b—3 doz. to case....................................82 85
3’e—2 doz. to case .................................. $2 85

WINNIPEG
No. 2—Tins, 2 doz. cases, per doz......... 1 08
No. 3 - Tins, 2 doz cases, per doz........ 1 67
No. 6—Tins, 1 doz. cases, per doz........ 2 98
No. 10—Tins, * doz. oases, perd' z....... 4 83
No. 20- Tins, * doz. cases, per doz....... 10 90
Pails—I s, each..................... ................... e 61
Pails—2 b, each......................................... 0 96
Pails—5's. each......................................... 2 10

xu », i <ioz case, per case....................... 3 15
Western Prices-Sudbury to Victoria.

2 s, 2 coz case, per doz......................... 1 60
3's, 2 doz case, per doz........................... 2 35
6's, 1 doz ca»e, per doz ......................... 4 60
10s, 1 doz. cate, per case........................ 4 15
20's, * doz. case, per case........................ 3 80

Saucri
PATERSON S WORCESTER SAUCE

4-pint bottles. 3 and 6 dosen oases, doe 0 28 
Pint bottles, 1 dosen cases doe............ 1 78

EYL0N
Blue Imbsl 4'e.......................
Blue Label. I s........................... 0 20
Orange Label, l's and ft’s......... 8 28
Brown Label, 1' and 4'e........... 0 28
Brown Label, l's....................... 0 30
Green Label, Vs and *'e........... 0 36
Bed LabeL 4 s.............................0 40

lily White Corn Byrup.
Plain tins, with label—

2 lb. Uns, 1 doe. In ease............
6 *' 1 “ " ..............

10 M 4 •* *
20 *' ft •'

18 and 20 lb. tins have wire handles) 
Beaver Brand Maple Byrup. Gem

lb. t ns 2 doe in earn....................... $1 68
1 ** “   4 00

•' ........................ 2 86
' " ......................... 2 20
. line have wire handles)

Black Label, 14b., retail at 26o......... $0 10
Black Label, 4-lb., retail at 26c.......... 0 11
Blue Label retail at 30c...................... 0 24
Green Label, retail at 40o.................... 0 SO
Red LabeL retail at 60c....................... 0 34
Brown Label retail at 60o................ 0 43
Gold Label retail at SOo...................... 6 66

Jams and Jellies
T. UPTON a OO.

Compound Fruit Jai__
12-os. glass tare, 1 doz. in earn, per doe. 1 Of
2-lb. tins, 1 dŒ In cam, par dos.......... 1 M
6 and 7 lb. tin pails, 8 and • pails in

crate, per lb....................................... 0 071
7wood pails, 6pails in orate, per lb... • 07|
30-lb. wood pails, per lb........................... • 07

Compound Fruit Jellies—
12-oz. glees fare, 2 doE In oese, per doE. 1 00
2-lb. tins, 2 doE in ones, per lb.............. 1 30
74b. wood pelle, I pails in orate, per lb. 0 07 
104b. woodpalls....................................... 0 01

OXO OUBEH 
Enamelled Price per

tins ef dozen tins
4 ou bee........... $ « 96

10 cubes............  2 40
9 cubes........... 11 CO

100 cubes............  21 50
oxo (Liquid) 

Bottles Prices
1 doz. 1 oz...... $ 3 00
1 doz. 2-oz......... 3 50
1 do*. 4-oz.........  6 60
1 doz 8-oz.........  11 26
1 dOE 16-oz....... 18 60

MINTO BROS
66 Front Bt. Esil

100 lb. cases. AU 
delivered price»

Reiki 
0 30 
0 3t 
0 40 
0 60 
0 60 
0 80 
1 GO

Brown Label, 1 lb. or
1 lb. or

I only...

Ceylon Tea, In 
1 and ft-lb. lend 
packages — black

Jolly Powders.

|| 5*uo.. packad In ohm of S Ans. il W 
g g Plckl., phM In oaau I Aon. pta.it* 
B.P. Plokla, ckM In oum Ido. | pta 1 M 

HOLBROOK'S IMPORTED PUNCH SAUCE

WHITE HWAN HI-i 
AND CEKKALH, LID

White Swan, la 
flavors, 1 doz. in 
httiiiieoinecounter 
carton, per doz., 8

Large, packed in 3-doz cam, per doE.. 
Medium, packed in 3-doz case, per doz..
HOLBROOK S IMP. WOKCBSTKRRHIRK SAUCK 

Per dozen
Rep % pinu, packed in 6-doz. cam.... 2 25 
Imp ft pinU, packed in 4-do*, case.... 3 16 
Rep quarts, packed in 2-doz. cam....... 6 60

Wm
List price.Minimum re- 

hnf prices 
$0 18 

0 26
1 15
2 5

Bhi niff's (all 
flavor»), per doz. 0 90
Discounts on applica­

tion
«g g01®»!.......................................................$44 00
24 No. 3 Jars........................................ 33 m
12 No. 6 Jars............................................. 37

ThlgUs” Brui
A. F. TIPPET A OO., AOBHTB 

Oases 6 Ase sash svals, per sees.. . . .’. *8 S

Minimum re­
selling prices

0 36 
066 
1 10 
1 76

Ontario and Quebec Prices.
Royal Yeast, 3dozen 5-eent package». 
Gillsett s Crvum Ycasl, 3 dozen lu box
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mission Merchants

JAMAICA

EXPORTERS OP
v-;^. ; . • ' '. ,

*coa, Pimento and all West Indian Produce

WARNING!

Crescent Brand

**AD£ MA*^'

SODA-CRYSTALS (WASHING SODA)
v Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale in 
this country which are grossly adulterated with Glauber-

product whichSalts (Sulphate of Soda),
lurposes, but is evenuseless fer washliW”2$l the fifhrics with which it comes in

Adulterated Soda-Crystals, although 
—.........— MOND’Snominally lower in price than BRUNNER 

PURE SODA CRYSTALS, are in reality much dearer 
owing to the large quantity of useless and injurious 
matter which they contain.

BRXJNNER, MONO & CO., LIMITED 
WINN & HOLLAND, Agents 

MONTREAL

Water
White Oil

CIVIS PERFECT LIMIT

The most economical high-grade ell
ever sold ih Canada.

FOR SAME EVERYWHERE
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The hast bag going out meets the 
first bag coming ig

FIVE RUSES never outstays» it- welcome.
Each Lag is a transient visitor—
A paying guest.
It comes with a profit for you—delivers it—move- on. 
Not a minute longer does it stay.
Remember, its a full profit you get from FIVE 
ROSES.
With nothing taken off for storage charges, long 
time insurance, idle capital, deterioration, and other 
expenses of slow-moving stuff.
FIVE ROSES never falls in love with your shelve-. 
Its character is active, energetic, pushful.
It simply must keep on the move naturally a 
guide seller.
Regular as clockwork are your FIVE ROSES sales. 
Each Lag is a link of uniform satisfaction in the 
rapidly moving drive-chain of your permanent 
patronage.
And as this chain moves faster, the hags move faster 
through your hands.
And the movement is quickened because—
Each hag is a salesman which never misrepresents. 
Hie language FI VE ROSES speaks is nnmistakeahle 

the housewife hears and heeds.

Each Lag from your store increases the kitchen 
happiness from the Lag that has gone before it— 
and that’s Goodwill.
It opens wide the sales door for the goods that will 
come after it—and that’s Confidence.
Stretching front the mill doors to your store, there - 
a long line of FIVE ROSES sales waiting for YOUR 
door to open.
There’s an equally long line of profit opportunities 
between many expectant housewives and you.
Let your store be the missing link.
Let it be the point where FIVE ROSES meets the 
user—
Where the profit is really made.
Sell FIVE ROSES—cash in on its splendid repute 
tion, its purity, its uniformity.
Thousands of successful retailers—just like you— 
never knew the really profitable side of flour sale- 
till FIVE ROSES showed the way.
This steady, clock-like profit.—is business so very 
good that you can ignore it?
Write our nearest office—or ask your jobber.
Now is the time to be more prosperous.
Don’t delay.

LAKE of the woods milling company, limited
The House of Character " IdOFdTREAL

cXot fBleaehed cXot fBteivded


