~3

L) :

CIRCULATES EVERYWHERE IN CANADA

3 Alse in Great Britain, United States, West Indies, South Africa and Australia.

\THE,

A Weehly Newspaper Devoted to the Grocery, Fruit, Provision
and Food Stuffs Trades of Canada.

VOL. XIX, MONTREAL AND TORONTO, AUG. 11, 1905. NO. 32

Should SELL
Everywhere

in Canada

Are you selling

THeiBest Laundry Blue?
KEEN’S OXFORD BLUE!!

Liberal sqmbling among your customers on receipt of list addressed to
Frank Magor & Co., 403 St. Paul St., Montreal, Agents for the Dominion.

are a d’ellect.able morsel. If you
have not carried same in stock,

b e s

e e 2 B TSR0 R AR © S i Sl D P T e




D

THE CANADIAN GROCER -

NG

Brunner Mond & Co.’s

Drums, 336 lbs. Barrels, 336 lbs.
3 224 '« Bags, 224 *“

“ 113 s 112
“ 100 [ " 100 (1

Concentrated Sal Soda

Casks, 560 ibs,

Winn €« Holland

Montreal

SOLE, 'AGENTS FOR OANADA,

Nahonal
Licorice (
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THE SA‘WNG SPIRIT

TELLS VOU TO QET

PEABOGK BMNII
UNFERMENTED WINES

AND TO KEEP uP THI 8TOOK

The priee is an attraction, The quality an
argument. Pure wines. No alcohol nor
adulterants. GRAPE and CHERRY
- our specialties.

T BATES MFG. CO., Limited
- 811 Franois lt.. m e
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‘“Thistle”

The fact that for
twenty years we have
soldthe “Thistle” Brand
of Canned Haddies,
Kippered Herrings,
etc., is pretty good evi-
dence of the high stand-
ard of quality of the
goods. By high quality
we mean, first, the very
best fish put up in the
very cleanest way;
second, the preservation
of the rich, delicate,
natural flavor by prompt
action after the fish are
caught.

|

Therehas never been
any attempt by the
owner of the “Thistle”
Brand to produce their
goods as cheap goods—quality has been their watchword
first, last and always. They have never pretended to com-
pete on the basis of price and they never willl, The “Thistle”

Brand is to bz the best by every test and regardless of expense.

The Manager of the company is unsurpassed as a fish-curer, as
his father was before him. The buyers of the “Thistle” Brand can
be absolutely sure of perfection. It is the standard from which the

quality of all other brands is judged.

Not the Cheapest but Always the Best

ARTHUR P. TIPPET & CO.

Agents
8 Place Royale, MONTREAL. 20'2 Front Street, TORONTO.
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MANUFACTURERS’ AGENTS

THE CANADIAN GROCER

AND BROKERS DIRECTORY.

BRANDON, TAN.

GROCERIES FOR THE WEST

We will have a car leaving Toronto and Montreal
about once & month,

Have you got something you wish to ship in
these cars

We will reship, sell or store for you. Write us.

Wilson Commission Co., Limited
Brandon, Man.

CALGARY.

The Best Salesman

is the Man on the Spot. Don't Con-
tinue to be Over a Thousand Miles Away
from your Buyer. Communicate with us,
and have your Business Transacted by
reliable Brokers on the Spot.

Excellent Storage Accommodation.

NICHOLSON, BAIN & JOHNSTON,

Wholesale Commission Merchants and Brokers

CALGARY, ALTA,
NICHOLSON & BAIN, WINNIPEG, MAN.

HATIILTON, ONT.

Long Distance Phones _ o
OFFICE 715 HousE No. 1556

Norman D. McPhie

BROKER and
Commission Merchant

O HAMILTON, ONT.

58 KinG S1. E.

MONTREAL

A. J. HUGHES
Wholesale Grocers' Broker, Manufacturers' Agent
and Jobber,

1483 Notre Dame Street
MONTREAL.

Open for few more foreign and domestic agencies.
Correspondence Solicited. Highest References®

¥ JNO. A. MOIR

Wholesale Commission, Teas and General Groceries.
Established 30 years.

6 8t. 8acrament 8t., - MONTREAL
Write me for snaps in C «.}lous Blacks and Green,
also Japans,Gunpowders and Young Hysons, direct
consignments.  Buy direct from producer. T am
guoting Kippered Herrings, plain and in tomato

sauce, inside prices. Write for quotations.

J. T. ADAMSON & 0.

Customs Brokers
and Warehousemen

21 §t. Sacrament Street, Montreal

Tel. Main 778. Bond 28.

TORONTO.

W.G. A. LAMBE & CO.

TORONTO.
Grocery Brokers and Agents.

Established 1885

C. E. KYLE

WHOLESALE GROCERY BROKER
and MANUFACTURERS' AGENT

27 FRONT ST.E., - TORONTO

Highest references. Commissions solicited.

W. G. Patrick & Co.

Manufacturers’ Agents
and

Importers.

29 Melinda St., TORONTO

Get our prices for

SALMON
Car of
FANCY BARBADOES MOLASSES
just to hand. Lowest prices.

BARBADOES RAW SUGAR

Nice grocery kind.

W. H. MILLMAN & SONS

CROCERY BROKERS
TORONTO

VANCOUVER, B.C.

J. MCA. CAMERON

Manufacturer and Wholesale Commission
Agent

Correspondence S8olicited

VANCOUVER, B.C. P.0. Box 912
Reference —Bank of Hamiiton

The Vancouver Warehouses, Limited

STORAGE

BONDED AND FREE. FORWARDING AGENTS.
Commercial Travellers Tax. We will hold Stocks for
you so that you can supply your customers in any part of
Btitish Columbia
Consign your cars to us.
Correspondence invited.

24 CORDOVA STREET E., VANCOUVER, B.C.

VICTORIA, B.C.

Radiger & Janion

VICTORIA AND VANCOUVER

MANUFACTURERS’ AGENTS and
COMMISSION BROKERS

Correspondenc Solicited. Reference — Bank of Briti
North America, Victoria. o Briish

2
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WINNIPEG.

CALGARY STORAGE

In a new brick block centrally located.

Dingle @ Stewart

Winnipeg, Man, Calgary, Alb.'
COMMISSION BROKERS.

REGINALD LAWSON -

MANUFACTURERS’ AGENT and
WHOLESALE COMMISSION BROKER

UNION BANK BUILDING

WINNIPEG, MAN.

Corresnondence
Sollcited

JOSEPH CARMAN

Wholesale Grocery Broker and Manufacturers’ Agent
Member Western Wh Brokers’ A iati

Union Bank Block, Rooms 722 and 723
Winnipeg, Man.

Correspondence
Solicited

Open for good
Canned Goods Agency

Stuart Watson

Manufacturers’ Agent and Whole-
sale Commission Broker.

WINNIPEG, MAN.

Highest References. Correspondence Solicited.

GEORGE ADAM & CO.

Wholesale Grocery Brokers and
Commission Merchants,

WINNIPEG, v - MANITOBA.

The big crowd is heading for Western Canada. Get
them buying YOUR goods. You can do
s0 by corresponding with US.

Members Western Wholesale Brokers’ A tion,

CANNED SALMON

1905 PACK

Wire or write us for prices:

Fraser River Sockeye
Skeena River Sockeye
River’s Inlet Sockeye

Red Spring S.

Cohoes

Humpbacks

Handsome Labels. Quality first-class. Pricesright. We
want the trade of eastern retailers who purchase car lote.

NICHOLSON & BAIN, WINNIPEGS,

Wholesale Commission Merchants and Brokers.
BrRANCH HOUSE:

NICHOLSON, BAIN & JOHNSTON
CALGARY, N.W.T.

ST. JOHN’S N.F.

THOMAS B. CLIFT

Broker, Commission Agent, Auctioneer and Notary Public
Commercial Chambers, Water 8t.
ST. JOHN'’S, N.,F.

A warm welcome extended to all Heads of Depart
ments and Commercial Travellers
from foreign countries.
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SALT

FULL STOCKS.
ALL KINDS.

No trouble to give information.

VERRET, STEWART & CO,,
MONTREAL

BTV VBBV

’
4
(4
(4
’
i
’
'
’
'
’
i
’
(4
¢
i
¢
’
§

S S R B

It does matter what kind
of goods

THE GROCER

sells his customer. Happily
he can make no mistake
when he sells

Sterling Brand
Pickles

They’re all good and always
good

The Maple Syrup

that passed through the recent
test of purity at the Inland
Revenue Department, as

GENUINE

Maple Syrup

GRIMM'’S

It’s always the same—

We buy only the best and

guaranteed pure syrup—

We are not blenders—

MADE IN CANADA BY

The T. A. LYTLE C0., Limited

124-128 Richmond W., Toronte, Can.
A ——

Send for sample lot and prove it yourself.

THE GRIMM MFG. CO.

Manufacturers of Champion Maple Sugar Evapor-
ator and Maple Sugar Makers’ Supplies

\ MONTREAL )
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ROSE AUTOMATIC CRINDERS

The Rose Automatic Scissors Grinder is neatly finished in
nickel, and is a practical, simple and valuable addition to the
work-basket. It retails at 50c.

The Rose Automatic Knife Grinder, No. 5, is for household
use. It affords a simple, efficient and quick way for putting a keen
edge on knives. Any person can operate it without danger.
Retail price, 35 cents.

LIBERAL DISCOUNTS TO AGENTS AND DEALERS

Rose Automatic Scissors Grinder. Get further particulars from :
The Ontario S upply Co. y Owen Sound, Ont. “’\‘1\ it
Grinder, No. 5
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Imitated but not Duplicated
JAPAN TEAS have a character and flavor all their own,

| and no attempt at imitation has ever produced anything like v B J
| their equal. ;
JA PAN TEAS are the cleanest, purést and most invigorat- |
T ing teas grown and their devotees will be satisfied with nothing b
else.
Your tea department should include a well-chosen assortment of ;
Japans. They are excellent value at present prices. ;
Don’t delay in making your purchases. Early buying will mean ?
Teas well bought.
IT IS A FACT
il g[é s |
Paterson’s | Q)
Pickle |

Sales

increase rapidly if you sell

FLETT'S PICKLES. Your

Camp Coffee
Essence

Is the very best selling essence of Thus the delicious quality

Coffe th arket. Good
i P ¥ of FLETT'S increases the

; value the reason. ; ?
! consumption of pickles.

: ahrae o &
i ROSE & LAFLATIME
ROSE & LAFLAMME, s o marneanIONTREAL ) é 1
|

Agents, Montreal.
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W. P. KAUFMANN
19 Caer Howell 8treet, TORONTO
Analyst & Consulting Chemist

Advice regarding processes of manu-
facture and technical applications of
chemistry.

If you have
Money to Burn

Why! Go burn it. There
is 10 times more satis-
factionin burning
money than in losing it
in driblets. through
carelessness of clerks,
or disputed accounts.
Who that has ‘‘ pass-
book " customers has
not had accounts dis-
puted and partially re-
pudiated ? The best
way to avoid all com-
plications and misun-
derstandingsis as
follows:

IF A MAN WANTS CREDIT

for $10, give him a $10 Allison Coupon Book, chnrfe
him with $10, and there you are. No trouble at all.
If he buys a plug of tobacco for ten cents, just tear
off a ten-cent coupon—that's all. And so on for all
his purchases up to limit of the hook. NO PASS
BOOK. NO WRITING. NO TINE LOST. NO
KICKING. There are other Coupon Books, of course,
but why not have the best? Let us send you a
free sample.

For Sale in Canada by
THE EBY, BLAIN CO,, Limited, TORONTO.
C. 0. BEAUCHEMIN &- FILS, MONTREAL.
WM. T. SLOANE., WINNIPEG, MAN.

ALLISON OCOUPON CO., Manufacturers.
Indianapolis, Indiana.

THE CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don't
know what we cando. Asmall
advertisement in the

RINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax.

Want Ads.

In this paper cost 2 cents per word first
insertion, 1 cent per word subsequent in-
sertions. Contractions count as one word,
but five figures (such as $1,000) may pass
as one word. Cash remittance to cover
cost mustinall cases accompany orders,
otherwise we cannot insert the advertise-
ment. When replies come in our care &
cents additional must be included for for-
warding same. Many large business deals
have been brought about through adver-
tisements of 20 or 30 words. Clerks can be
secured, articles sold and exchanged, at
small expenditure,

MacLEAN PUBLISHING CO., Limited
Montreal and Toronto.

...ESTABLISHED 1849...

BRADSTREET'S

Capital and S8urplus, $1,600,000. Offices throughout the Civilised World
Exeoutive Offices : Nos. 346 and 348 Broadway, New York City, U.8.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no
effort is spared, and no reasonable expense considered too great, that the results may guuify its claim as an
authority on all matters lﬂectlnf commercial affairs and mercantile credit. Its offices and connections have
gevelrlxu:dm:(l’lryidextended, and it furnishes information concerning mercantile persons throughous the

Subscripiions are based on the service furnished, and are available only by reputable wholesale, jobbing
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations
Specific terms may be obtained by addressing the Company at any of its offices. Correspendence Inv'i)t(:d.

OFFIOES IN CANADA——

HAMILTON, ONT. LONDON, ONT.

QUEBEQ, QUE. 8T. JOHN, N.B.
WINNIPEG, MAN

THOS. C. IRVING, Gen. Man, Western Canada Terente.

HALIFAX ,N.8.
OTTAWA, ONT,
VANOOUVER, B.O.

MONTREAL, QUE
TORONTO, ON

THE

« YAMPIRE ”
Spiral Flycatcher

GREIG’S

WHITE SWAN
RENNET TABLETS

Clears the honse of flies

'I'HE ““Vampire' Spiral Fly-

catcher consists of a small
closeiy-wound S8piral, covered
with a sticky material, and her-
metically sealed in ashort tube:
By simply pulling out one end
the S8piral is elongated and
forms the most effective Fly-
catcher known:

This article is a quick seller
and carries a large profit: Itis
CLEAN, SIMPLE and EFFEC-
TIVE: As a window show it
draws crowds. No POISON,
No LEAKAGE.

FOR MAKING

JUNKET

The most delicious
hot-weather Dish

Each tablet makes one pint of Junket.
24 tablets in a bottle. To retail at 10c.

SOLE MAKERS:

LABELS IN ENGLISH OR FRENCH
SEND FOR FREB SANPLE

KAY BROS., Ltd., Stockport, England

SOLE »4ENTS FOR CANADA:

The LEEMING MILES CO., Limited, Montreal

3 Doz. in a Display Tray

THE ROBERT GREIG CO.,LimiTeD

White Swan Mills, - TORONTO
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In
The Dark

Are you in a Tea Tangle? Are you
groping midst the confusion of ¢“course-
changers’” admonitior s for the Light to a safe Tea
Policy? If so, listen to us. We will pilot you to the

Only Safe Light

Ceylon Teas

Ceylon Teas have the same relationship to the
Grocer that charts have to the mariner—they can be
followed; and for a generation, not a day. In spite
of the currents of criticism, and the floods of praise for
other teas, Ceylon Teas are always ¢ there” when
the ¢soundings” for sales are made. Get into the
«course” of Ceylon Teas and you have the Light
to Brisk Business, Safe Sales, Particular
Profits—:ll this, and a pile of satisfaction.
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REFRIGERATORS

FOR

Butchers

and

Grocers

Any Size. All Guar-
anteed to do the work.

Write for Catalogue and

BIG PROFITS
SYRUP OF MALT
EXTRAGT OF MALT

Just get started and they
will soon get known among

SELCoS your customers.
Eureka A 8ample Awaits You.
Refrigerator Co.

Limited
54 and 56 Noble St.,
TORONTO - - CANADA

GEO. SLEEMAN, Guelph, Ont.

THE STANDARD

YORK

Metal Polish works with a
rapidity and brilliancy not
known in other polishes.
Liquid or paste, 10c. and

upwards. Better carry it.

ANGLO-CANADIAN SUPPLY CO.

3 Wellington St. E., TORONTO

Computing l}heese Cutter
INSURES PROFITS

ON CHEESE

1.—It cuts to accurate weight.

2. - It computes precise money value.
3. —It cuts without waste.

4. It preserves the cheese.

WE IMPORT

Canned Goods, Apples, Grain, Maple
Syrup and all Canadian products.

WE EXPORT

English and Convinental Groceries, Sweet-
meats, Oils, Colours, Chemicals, etc.
Let us hear from you.

Every grocer can afford it.
No grocer can afford to be without it.

Price and Terms Right. Write for Folder.

THE WALKER PIVOTED BIN
AND STORE FIXTURE CO.,

516 Board of Trade Building, - TORONTO

T. B. BOWYER & CO.

80a Fenchurch Street, London, Eng.

TOLEDO COMPUTING SCALES

Automatic but Springless.

The “* Toledo'' is a money saver because it posi-
tvely stops the giving of overweight.

A time saver because it is Automatic.

A labor saver because there are no weights to lift, no
poises to slide, or prices to set.

A trade bringer because it indicates to the customer
in plain figures the correct weight of the article he is
buying.

It is honest both to the merchant and customer.

The Toledo system costs you nothing because it is
paid for with the money you are now losing.

For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.
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DO
YOU
REALIZE?

That Your customers require
the HIGHEST quality at a
reasonable price.

Holbrook’s

WORCESTERSHIRE

Sauce

PAYS 407 AND

Acknowledged

s the

Premier Sauce

of the World

Per Bottle
Per Bottle.

2Sc.
=25c.

Sample and prices from

H. GILBERT NOBBS, 496 Spadina Avenue, Toronto
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This list is for the purpose of placing retailers,
manufaoturers’ jobbers and other readers in
touch with reliable and competent accountanta

required for such purposes as opening books,

Leading Canadian

and suditors whose services are so frequently Accounta nts and Auditors _lionlnnd i}.

adjusting and auditi ging part-
nerships or organising joint stook companies,
devising special office systems, making colleo-
igati handling estates, mak-

ing valuations, etc.

DAVID HOSKINS, F.C.A.
Chartered Accountant, Auditor, Financial Valuator.
27 Welllngtan Street East, - Toronto, Canada.

JENKINS & HARDY,
[ Assignees, Chartered Aeccountants,
This pace 915 a Yoar. | Eaiaie aid Fire nmranse dgenie’
| Temple Bullding, Montreal.
| 100 William Street, New York.

This list is for the purpose of placing manufac-

lonl rofession v.hrouahouv. the Dominion, for
Yloouon of accounts, legal representation,

surers, wholesale and retail merchants and other
resders throughout Canads, and firms abroad
doing business in Oanada, 1n touch with the %

{zation ol ies, the or

T st ey Bine. or assl s
well as all othor mntun of a legal nature.

For sdnnhln rates apply to MaoLean Pub-
lishing Oo., Limited, Montreal or Toronsoe.

ATWATER, DUCLOS & CHAUVIN
Advocates. Montreal.

Albert W. Atwater, K. C. Consulting
Counsel for City of Montreal. Chas.
A. Duclos. Henry N. Ohauvin.

TUPPER, PHIPPEN & TUPPER, |
Barristers, Solicitors, Etc. |

Winnipeg, = z Capada.

BEATTY, BLACKSTOCK, FASEEN, RIDDELL & MABEE
Barristers, Solicitors, Notaries, Etc.
Offices, Bank of Toronto.
Tel. Main 3813. - - - - - Toronto, Ont.

IRWIN & JONES, Barristers, etc W. G. WILSON
H. E. Irwin, K.C, Clerk of the Peace, |
County of York; B. Morton Jones, Barrister, Solicitor, Notary, Convey- |

B.C L. Solicitors for Equity Fire Insur ancer, etc
lnce Co., Berlin Fire Insurance Co. :

24 King St. W., Toronto. Weston, Ont Napanee, Ont.

MEWBURN & AMBROSE WM. A. MOLEAN
Barrister, Solicitor, Ete.

Barristers, Solicitors, etc
y 5 3 % | Head Office, Guelph, McLean's Bleck.
C. MEWBURN, E. H. AMBROSE, | Branch Office, Acton, Town Hall.

Hamilton, Ont. | Corporation Bolicitor, Ete.

ROBINSON & GREEN LOUGHEED & BENNETT,

Barristers, Solieitors.  Etc Barristers, Solicitors, Advocates, et
JouN A RopiNsoN. JouN R. GREEN Calgary, Can. Cables: Lougheed, Calzary
Solicitors for the Imperial Bank of Solicitors for :  Bank of Montreal. Cana

Canada, the Southern Loun & Savings | dian Bank of Commerce, Bank of Nova

Co . St. Thomas, Ont | Seotia. Merchants’ Bank of Canada

This space 530 per year.

The best
treatinent
hn'a]l per'

af-

flicted with the disease of drunkenness, is knov&n ()nly to

DR. MacKAY, Address City Hall, Montreal, Que.

Absolutely private treatment.

1,000 White Business Envelopes, $1.00

(PRINTED TO ORDER)

This offer is to get you started. We want your trade, and we don'tdo cheap-

looking work, either. Give us your next job, and you will be satisfied.

G. A. WEESE & SON, 44 Yonge St.,, TORONTO

Write for Catalogue of Printing.

TN
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UNITED TYPEWRIT

7 ADELAIDE STREET EAST,
TORONTO ang of

HAMILTON LONDON OTTAWA

THE

The Writing-in-
Light Typewriter

Will do yourfwork 259
to 507, faster than any
other writing machine.
Highest award ‘‘Grand
Trize, St. Louis Ex- |
position, 1904.

ER CO., LIMITED

99 ST. FRANCIS XAVIER STREET,
MONTREAL

QUEBEC 8T. JOHN, N.B.
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HOTEL DIRECTORY.

NEIL MoOARNEY, Pror. W. 0. McOARNEY, MANAGER

THE PROVINCIAL

LEADING COMMEROIAL HOTEL. GANANOQUE, ONT
Located in Heart of Business Section. Ten First-class Sample Rooms.

HOTEL GRAND

O. . BAKER, Pror. GALT, ONT
First-ol dation for O ial Men.

WINDSOR HOTEL, HAMILTON,

This House is pleasantly and conveniently located on the East Side of
Queen Street. The rooms are bright and cheerful. Every attention Pp“d
to guests. Billiards and pool.- Hot and cold water baths. A. MoNiooL, Prop.

TOWER HOTEL, “*§iNdi auirna.

This first-class hotel is most conveniently situated in the coolest and healthiest
part of the city, within one minute from Post and Telegraph Offices, Tram Junx:tlonx
and principal clubs. Five minutes from railway station and steamer stallings, and
near to all principal ﬂublic buildings. Cool and lofty bedrooms. Spacious Dining
and Ladies' Rooms. illiard Room. Electric light throughout.

VICTORIA LODGE

Mrs. J. F. SMITH, Proprictor. HAMILTON, BERMUDA
Opposite Victoria Park and Cedar Ave. Private board $12 to $14 per week.

BOARD AND ROOM

“THE ARGYLE,”

Cedar Avenue, HAMILTON, BERMUDA
Also furnished cottages.

Mrs. FRASER
Terms moderate.

THE AMERICAN HOUSE

HAMILTON, BERMUDA
Open all the year round.

A. PASCHAL (Prop.)
Centrally located.

| WOODSIDE BOARDING HOUSE

(CORNBR OF MAIN AND LAMAHA STREETS, GEORGETOWN, DEMARARA)

Cool and airy Bedrooms, Excellent Cuisine, Attendance Qualified. Terms
gm(i)arue, Electric Oar Loop at gate of premises. Patronage Solicited. Manageress,
. CoTraM.

WINTER RESORT—QueeN's Park HoTEL.
PORT OF SPAIN, TRINIDAD, B.W.L

JouN MCEwgN, Manager. For Rates, etc., IDD|§ Trinidad Shipping & Trading Co.,
29 Broadway, New York.

THE GRAND UNION

The most popular hotel in
OTTAWA, ONTARIO. James K. PaisLey, Prop.

) THE TELEPHONE

(LT
o W
¢\

Is a companion, friend and servant combined.
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near-
est office os

THE BELL TELEPHONE COMPANY OF CANADA

THE CANADIAN GROCER
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CANADIAN NATIONAL EXHIBITION

AT TORONTO, AUC. 26 to SEPT. 11.

$45,000 in Premiums.

$38,300 in Attractions.

The Irish Guards Band

By permission of His Most
Gracious Majesty King Edward
VI, the band of the Irish Guards,
His Majesty's favorite houschold
band and the finest military musical
organization in the Empire, will
give two concerts cach and cvery
day.

Art and Treasures
In an especially built, extensive,
firc-proot art gallery will be pre-
sented the grandest collection of
art and art treasures ever got
together on this continent, includ-
ing loans from the King, the
Corporation of the Cuty of London,
the great English Universities, the
Republic of France, South Ken-
sington Muscum, Lord Strathcona,
the Licut-Governor of  Ontario
and other distinguished bodies and
gentlemen.

Coronation Picture
By special command of His Majesty
the King, Abbey's noted and his-
toric painting will be on exhibition
during the entire Fair.

Fall of Port Arthur

The greatest pyro military display
ever produced before the Canadian
people.  Scenes in this most recent
of the world's most appaling event
will be vividly portrayed with real
Japanese and  Russian  soldiery
taking part.  The fircworks display
will be on a brilliant scale, intro-
ducing new features of an Orienta
character.

Other Things to See

Fhe Process Building, Samples ot
all the Industries and Resources
of the Country, Thousands
Horses, Cattle,  Sheep,  Swine
Poultry and Dogs, Al Canadian
Cereals and Mincrals, good Trott-
ing and Pacing, a superb Variety
Show, the World's latest Inven-
tions,

Special Excursions
Special cheap railway and steam-

boat excursions have heen
arranged.  Enquire of your nearest

| station or ticket agent for rates

W. K. McNAUGHT, President.

For Prize List, Entry Blanks and Information, address

J. 0. ORR, Manager and Secretary

SIGNS AND SHOW CARDS

Have you ever realized the advertising valuein
your Show Windows, and that you could talk
to the thousands of people passing your Store
with bright, attractive Show Cards? We can
supply Show Cards and Price Tickets'at low
prices. Write for our Catalogue which show
you as well hundreds of other styles of Signs.
R e e

THE MARTEL-STEWART CO,, LTD.

681-683-685 Craig Street,

- Montreal, Canada

OUR SPECIAL LINE IS

OFFICE AND WAREHOUSE TRUCKS

We design each truck specially for the work
it has to do. This affords a positive guar-
antee to the purchaser that our goods will
answer his requirements.

MONTEITH, NIXON & COY.

Makers of Good Trucks
266 MACDONELL AVE, TORONTO

Telephone Park 1318
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E D F E ’ T H E is the name to conjure with when it
comes to Coffee.

Red Feather Coffee is the greatest breakfast palate tickler that ever went down the red
lane. The quality is superb. The flavor exquisite—in short, it’s the nicest coffee ever sold to the

consumer and the most attractive package on the market.

W. H. GILLARD & CO. of HAMILTON, CANADA,

have purchased a carload and are offering a special price as an introduction.

ON GUARD

It may be a good idea to close the door after the horse has disappeared.

Cut you loose your horse all the same ; and once gone, he may never come back.

In like manner the Grocer’s trade ‘‘ makes itself scarce ” unless properly protected.

Place a good faithful guard on duty at the doorway. The strongest detail you can select is

WO0O0D’S COFFEES

CANADIAN FACTORY ano SALESROOM
No. 428 ST. PAUL ST.,  -- MONTREAL.

ATHIEU’S

NerviNe Powpers | GASTILE SOAP

is just such an article that will bring many a casual The Famous

into your store. The reputation of these powders—18

in each 25c, package——is wide and their effect on all ‘ ‘ ”
Headache and Nerve Pains is of such a nature that
the customer is apt to give you some of the credit.

The profit is safe. turns over rapidly and is, by itself, Brand

well worth having.

2, 2% and 3-1b. Bars.

BEST IMPORTED

Chills are of common occurence

during summer. The majority i - 3 R =
A trial will convince you that this Brand is all we

turn naturally to the well-tried
claim for it.

remedy.

MATHIEU’S SYRUP OF TAR AND

COD LIVER OIL

Do not disappoint them by
being out of stock of this valuable
| W

remedy.

THE J. L. MATHIEU CO., LIMITED, SHERBROOKE, QUE,
whotesale . 35 Front St. East, Toronto

T T i i 22
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CANADIAN MANUFACTURERS IN ENGLAND

By W. L. E.

THE TRIP TO PARIS.

OTH of what may be termed our
first and last official funetions,
were surprises. The first was the

reception given to us by the King and
Queen. The last was the invitation from
the Paris Chamber of Commerece, through
the French ambassador in London, to

Excursionists on Steamer at Liverpool.
In the foreground is Mr. Burns, of Burns & McClurg,

Toronto. he gentleman with the silk hat
is Mr. Hutchins, of the Great West
Saddlery Co., Winnipeg.

visit ‘“(tay Paree.”” The invitation was
of the heartiest kind, and it wag intim-
ated the more that came the better would
our host be satisfied.

The invitation eame when we were in
the midst of our provineial tour, and
when hospitality was being heaped upon
us with sueh rapidity that we were
threatened with annihilation. But it
was accepted with pleasure, and in fact,
enthusiasm. The three weeks’ of Brit-
ish hospitality had made ws veteran
campaigners in the field of pleasure.
And so 160 of us shouldered our baggage
(nardon, Monsieur, luggage,) and gtarted
or the French capital.
in our provineial tour., so in this

]f)l

\\hn’n on (Chamber of Commerce aceom-
parfied us to the Freneh eapital to see
that no harm befell us. Our guardian
angels in this particular instance were
Messrs. R. S. and I.. Fraser, (who had
scareely lost sight of us since we reach-
ed the British eapital) and Col. Sir
Roper Parkington.

Two hours after leaving London we
were steaming out of Dover harbor. and
70 minutes later we were entering Calais.
The mayor of Calais, other officials of
the town, and Mr. Poindron, the Cana-
dian commercial agent at Paris, were
on hand to weleome us. They were full
of smiles, and courtesies. In the res-
taurant at the landing stage, luncheon
Wwas awaiting us, and as we were await-
ing the luncheon, the latter soon be-
came a part of ourselves.

Of course, there wag speechmaking.
The words that were spoken were not
understood by all present, but no one
niisunderstood the sentiments expressed.

The mayor of Calais proposed the
health of King Edward, and Mr. W. K
George, in responding, said, amid much
annlause, that to the harmonious rela-
tionship existing between the English
and French speaking people of Canada
was largely due the progress of the
Dominion of Canada. A remark that
also came in for warm approval, was
that made by the ~resident of the Calais
Chamber of Commeree, when he said that
the ties of relationship bhetween Can-
ada and France were of a peeuliar and
special kind. Another remark to the
effect that a special order had been is-
sued by the eustoms authorities, exempt-
ing our baccage from examination, was
naturallv eordially welecomed.

At Paris, the representatives of the

Excursionists at the Firth Bridge

Young man in the rear ot the brake is Mr. Northway,
of Northway & Son, Toronto

Chamber of Commerece and Senator Rol-
land of Montreal. were on hand to re-
ceive us. About eight hours after we
left the British eapital we were located
in the French eapital.

On the first day of onr visit to Paris
we were allowed to have our own sweet
way. We had neither receptions nor
dinners, for all of which we were truly
thankful. But we did not waste the day
We utilized our freedom by getling ae-
quainted with the eity, and studying
the eustoms and habits of the people.
incidentally, of eourse, admiring the dress
and beaunty of the Parisian belles.

But the seeond day of our stay in
Paris was well filled in. In the morn-
ing there were drives; after luncheon
there were visits to the Chamber of De-
puties and the Senate, both of which
houses were in session. Then came the
reception tendered by the Paris Chamber
of Commerce, while the day was closed
with a banquet.

11

Nothing could have been more cordial
than the reeeption, and no one eould
have done more for our entertainment.
The Weather Clerk was the only one
against whom we have any complaint
to make. He simply roasted us. But
probably it was more the mistake of the
head than of the heart. He might pos-
sibly have been laborineg under the er-
roneous idea that we needed to be thaw-
ed out after ecoming from Canada. At
any rate, whatever mav have been his
preconceived notions, he certainly melt-
ed us. But we enjoyed the funetion
none the less. We were welecomed in
l’lllg]i\'ll as well as in Freneh, and the
revlies from the representatives of our
party were also couched in both lan
guages. President George spoke in Ene-
lish, and was profuse with apologies
because he was unable to speak in
French. The duty of replying in French
devolved upon Senator Rolland. and well
did he aequit himself.

The Frenceh want to do more business
with us.  And it is not all born of the
monetary desire either. Canada is lost
to Franee, but whiie the political ties
l“l\(‘ 'l('('“ \C\l"'('(l. llll"l‘ Ut‘ sentiment
are still strong. This faet was mueh in
evidenee at every fungetion, and on all
cecasions. It is to be xh'\nll(l} ]Iti]'(‘tl
that this sentiment will alwavs be strone.
It is a good thing for business as well
as for peace.

$ ¥ "

On the great national fete day, the
day m eommemoration of the tall of the
Bastile, we were honored with seats on
the grand stand at Longchanips, from

Some of the female employes of Lever Bros.,
Port Sunlight.

which we had a magnificent view of the
review of the garrison of Paris, some
forty thousand men. And here our joy
was made ecomplete by the hearty cheers
that were accorded the British naval
officers who had come up from Brest to.
like ourselves, see the review. 'I'he
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British naval oflicers  wore gratified
smiles Indeed ag they drove away.

* *

On the evenings of the fete days we
had an l'_\i'('l'l“!lﬂl.\ cood u|r]ml'lllllil)‘ of
~ceing the light-hearted people of Paris
abandon themselves to pleasure. At 7
pan. street ear and hus traffie was sus-
pended, and then the tun hegan. The
strects were literally filled with people.
Brass and string bands, and in lien of
hands, hand orecans, were stationed at
<hort intervals all over the eity. Every
street and public square heeame a dane-
ing platform until far after the ‘‘rosey
hue of morn” had appeared, and the
necessities of business  demanded  that
the dravs and other vehieles  should
avain be allowed to travel their aceus-
tomed  route. Tell it not 3 Gath,
some of our Canadian fellow travelers
vied with policemen, soldiers and  eiti-
zens cenerally in tripping the light fan-
fustic over street ear rails and @obble
~tones. And they appeared to enjoy it
just as mueh as the natives themselves.

# *

Mr. Anatole Poindron, the Canadian
commiereial acent in Paris, did mueh to

THE CANADIAN QROCER

make our stay in the French ecapital
pleasant. He eame down to Calais to
help us, and in Paris he was here, there
and everywhere, anxious to be of service
to us:; and he was of serviee. From
what I could gather he is a good man for
the position he holds. He is certainly
anxious fop the extension of trade be-
tween (‘anada and Franece, and wag ready
at all times to place himself at the dis-
posal of those in our party who ecould
find time to visit those in Paris who
might be interested in trade between
the two eountries.
* % *

While in Paris T wag impressed with
the opportuneness of the nresent for the
development of trade between Canada
and the Freneh republie. As T have
already  pointed out the sentiment of
business men in Franee, towards Canada
ix most favorable, and thev are ready
to buy from us as well as to sell to us.
It is up to our business men to take
advantage of this, and T am sure Mr.
Poindron, the Canadian  commereial
avent., 101 Rue Reaumur, will he glad
to lend all the assistanee in his power
to those who may seek it

WESTERN RETAIL ASSOCIATION NEWS
AND TOPICS.

S announced in the last issue of The
Canadian Grocer, this paper has
been chosen by the executive of the

Retail Merchants® Association of West
ern Canada  as the official medium  fol
association news. This paper has been
chosen because 1t s quite safe to talk
plainly in its columns. None but retail
and wholesale merchants are on its sub
seription lists, and hence it is safe to
discuss freely and frankly in its columns
topics which it would not be wise to
discuss in papers read by any of the gen-
eral public.

The columns of this paper are at the
disposal of merchants who are members
of the western association and of those
who are not. There are many topics
which require discussion in the strictly
trade paper, for there is nothing like
an open, frank discussion ol trade griev-
ances and troubles to clear the air.
So, send in your letters, western dealers.
and remember that you need not be
afraid to talk plainly. Only the trade
will read what you have to say. Ad-
dress The Canadian Grocer, 511 Union
Bank Building, Winnipeg, Man.

*

Secretary Coulson has received a nuim-
ber of letters from western grocers and
general merchants since the semi-annual
meeting asking for particulars about
what was done at that gathering. It is
iinpossible for him to answer all these
latters in full, although he will be pleas-
ed to furnish information on any par-
ticular points. Ile has reterred all in-
quirers to the complete report of the
proceedings given in The Canadian Gro-
cer of August 4.

* . *

Ilarly in the week, Secretary Coulson

addressed a circular letter to the entire
western trade, which was in substance as
Tollows:

Dear Sir,—If you did not attend
the semi-annual meeting held in Win-
nipeg during Ixhibition week you
have, no doubt, read the report of
same in  The Canadian Grocer and
the Commercial, and you are now ac-
quainted with the objects and aims
of the association and the progress
which it has made to date.

We owe our phenomenal success to
the sound principles of our constitu-
tion and the active endorsation of
the wholesale trade. As a business
proposition there is none hetter, and
it should appeal to every general
merchant. 1 will visit your town
shortly for the purpose of organiza-
tion, and I hope you will call on
cach merchant in your town with a
view to forming a local bhoard.

The Canadian Grocer has been ap-
pointed the oflicial paper for associa-
tion news and an extended account
of the proceedings at our semi-annual

meeting appears in the issue of Aug-
ust 4. If you are not already a sub-
seriber, a sample copy of that date
will be sent to you.
Yours truly,
W. A. COULSON,
Secretary.

* *
*

Secretary W. A. Coulson leit Winnipeg
on Monday for a short trip on associa-
tion business in the southern part of
Manitoba. His intentions were to visit
Pium Coulee, EEmerson and probably one
or two neighboring towns, returning to

12
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Winnipeg on Saturday. A thorough cau-
vass of the remaining towns of Manitoba
will be made immediately and the secre-
tary will then direct his energies to-
wards the organization of the two new
provinces. From assurances received by
letter from grocers and general mer-
chants in the Territories there can he no
doubt of the success of the movement
farther west when the organizer com-
mences to work this new territory.

* *

A. S. Lock, of Foley, Lock & Larson,
in his address to the association at
their closing meeting a fortnight ago,
foreshadowed pretty clearly the attitude
of the wholesalers towards this vexed
question of long credits. He pointed out
that there are three parties involved in
the problem; first, the wholesaler and
manufacturer; second, the retailer, and
third, the consumer. The root of the
whole trouble lies with the slow-paying
consumer, who owes hig store bills; he
can be influenced most by the retailer,
who is his source of supplies. Perhaps
the retailer is too good natured and
doesn’t press hard enough for payment;
perhaps he is afraid to do so because
such action may drive trade to a com-
petitor who gives longer credits. In
that case the retailer needs a little pres-
sure from the wholesaler in order to
remedy matters. Perhaps the remedy
may come from the wholesalers malking
a concerted effort to collect all out-
standing accounts. With a buinper crop,
the Kall of 1905 looks like the psycho-
logical occasion for such an effort.

KEEP A LIST OF LEAKS.

ID vou ever seriously try to make
D a list of the holes through which
possibly little bits of profit were
constantly dribbling away ? Overbuying
is a leak. An extra five off for taking
a quantiiy is a saving, but if the quan-
tity lasts you a period of four times as
long as the time it takes to get a fresh
supply from vour market, you have lost
the profit on a part of your capital un-
necessarily tied up. And if that loss of
profit exceeds vour saving, it is not
necessary to have additional proof that
overbuying mav he a leak.

Stowing away goods likely to sell on
sight, where they cannot be seen, is a
hole through which leak profits that
might have bheen made had the goods
been properly displayed.

Failing to care for goods, so that they
get shop-worn, and must, therefore, be
sold at reduced prices, is another leak.
Holding of seasonable goods until they
become utterlv out of style, rather than
getting rid of them by taking a small
loss, is still another leak.

Letting windows go unwashed and un-
changed is a decided leak. Not only are
you thus losing profit on sales that
might be directly caused by particular
displays in the windows, but you are
also failing to improve an opportunity
right at hand in the form of those win-
dows to give passers-by most convincing
reasons for coming into your store.

Letting your bills go unpaid until too
late to secure discounts that may be
offered for cash, is another leak. Very
few cash discounts are so small but that
they afford a profit over and above the
interest that would have to be paid
were it necessary to borrow money with
which to pay the bills.—The Drummer.
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- Travellers’ Holidays

Our Travellers will start out on Monday, the 14th. To those of you who do not

receive advice cards that they will see you next week, do not forget when wanting :
goods that we would like to have your order by mail, phone or wire. Use the ‘
\ ' TR phone at our expense. We have been kept busy shipping goods and we ‘
thank our customers who have been entrusting their orders to our care.

LUCAS, STEELE & BRISTOL, ~~— HAMILTON.

fole?
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It is now up to us to make

Jersey Cream Yeast Cakes

The largest sale in the world as well as the best.

To do this we want $50,000. We expect to get it later on from the other fellow—but
we want it right now.

We have the goods, you have the money.

Teas are advancing and, if reports are correct, now is the time to buy. We have i
$75,000 worth well selected and well bought. In exchange for your cash you can have your E
own selection at cost for the next 30 days. Your order must come direct to the house as our
travellers will not be allowed to cut prices. Send us your confidential order for 5 or 10
packages, Japans, Y. Hysons, Gunpowders, Ceylons, Indians, or any grade you want—a good
25c., 30c. or 4oc. tea.—we will do the rest. You will be surprised with the quality and at the
price. At same time, order if it is only one—a box of

Jersey Cream Yeast Cakes

EEMSLesY et

S

P S IR L AN TN

LUMSDEN BROS.,

(_)

Our travellers are away recuperating for the battle.

Phone at our expense

Long Distance No. 596
BRAND We guarantee quick shipments and Lowest Prices.

BALFOUR & CO., - Hamilton, ont.

MAAAAS
13
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| WELL KNOWN~RELIABLE, Tin THe WoRLD. GUARANTEED e« TRADE t
£ g ‘;‘ z
Our packages are larger and more attractive in style than any others. F !
The quality of our goods is superior to anything else on the market & !
’
MORSE BROS., Proprietors, Canton, Mass. 2 ¢
B
For sale by all Wholesale Grocers ; also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto. X +e
3]
OTTAWA RETAIL GROCERS' ANNUAL PICNIC,  D. Ialliday; 3rd prie, 1 dos. maple
syrup, valued at $5, W. (G. Lanthier. ;
; S 2 2 . L llop step and leap, Ist prize, box of A
“CAPITAL™ day was last Monday, deserve copious praise for their efforts 1 & B. cut, valued at $5, A. Vaughan; 22
A August 5, when the members of  and the thanks of their patrons. The 2,4 prize box cigars, valued at $3, G. EE
the Ottawa Retail Grocers’ Asso- hard and indeiatigable labors of Presi- Phompson; 3rd prize, brier pipe, valued 5 |
ciation and their friends to the number dent FKorde, Secretary H. C. Ellis, ,¢ g3 . Howard. : .
of nearly 1,800, held their fifth annual Messrs. Hunter Scott, C. B. McLean, H. Running long jump, st prize, one case
picnic and excursion to Carleton Place. W. Booth, A. W. Huband, and their Radnor. valued at $10, H Howard: 2nd ik
The brightest and sunniest weather was  aldes-de-camps of the committees could prize one case pit'l\’lvs’ valued at $11v A. 5
served out by the weather man and this only result as it did in a successful day \'uug‘han' 3rd prize box of cigars, valued B
was, no doubt, out of compliment to for everyone. To patronize the excur- ,¢ 3 A McCallum. 4 i
the Ottawa grocers, who, besides being  sions of the Ottawa Retail Grocers’ As- Boys’ race, 12 years and under, 50 %
the brightest and most up-to-date gro- sociation should bhecome a pleasant duty . .d4s 1st [)l"ilc 5 lhs. Salada tea, $2.50, &
cers of the land, are a genial, happy and for all Ottawa. It was apparent that o Q{orn: 2nd prize, box Blueol ’“, -
unanimously  iriendly aggregation of even the Federal Government realized it ) : ; :
a duty and for the first time in many
years Government offices were closed and
many of the heads and clerks of the De-
partments took advantage of their holi-
day te accompany the purveyors to 4

Carleton Place.

The first train of six coaches left the
Union Depot at 8.40, a special of fifteen
coaches at 9.10, another at 1.10, while
at 12.10 a special left from the Central
Depot. All of these trains were loaded
to the trucks. The Citizens’ Band of
Smith’s Falls accompanied the first sec-
tion, and met the various trains on their

! arrival at Carleton Place. The games
l‘ and sports were run off at the new town
H grounds and the grocers had the honor
H of being the first to break ground for
. future games. The grounds are situated

close to the banks of the lovely Missis-
sippi River, not the mud-bottomed, large
stream bisecting Uncle Sam’s domin-
ions, hut a lovelier sheet of water, with
shady banks and little islands scattered
along its course from Mississippli Lake
to the Ottawa River.

Carleton Place having declared August
7 its civic holiday the attendance during
the afternoon was increased by over 800
clitlizens; so, altogether, nearly 2,500 peo-
= i = Bt ple attended this, the most memorable pcllquaham; 3rd prize, 1 dozen chocolate
business men. It is The Grocer’s priv- picnic in the annals of the Ottawa Re- Q}L;}f Ww. I,;’lpointle.

Mr. H. W. Booth,
Mr. F. Forde, Vice-President Ottawa Retail Grocers' Association®

President OttawasRetail Grocers' Association.

bdoferlefoefort " ek ;
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ilege to attend and enjoy the outings of et e i g
the different grocers’ associations in On- tdll)lr((};:l(iﬁr,ba{\%si’zla:l;;"'mc oty fain Girls’ race, 12 years and under, 50

tario and Quebec, and while all of them it wal!ds} wasl etll'L:ctL"d B ()tlawla yards, 1st prize, 20th century jce cream

are conducted with the most satisfac- L’Oa.);:hed at 9.15 ireezer, $5, Miss P. Bovelle; 2nd prize,

tory results to themselves and friends, Ll 5 pound caddie of tea, $2.50, Miss D.

it can truthfully be said that the ‘‘Sena- Programme. McKenzie; 3rd prize, 5 pound box choco-

tors” know all that is requisite for the late, $2, Miss G. Goode; 4th prize, bas-

conduct of afiairs of this kind, and it is Association foothall match, Carleton ket assorted essence, $1.50, Miss H.

no disparagement of other picnics to say Place High School (1st half) vs. Thistles Forde. ‘
that some of the larger commercial of Ottawa; prize, silver cup, value $25; Ottawa grocery drivers race, 100 yards, i
bodies would find a few valuable pointers won by Thistles of Ottawa. 1st prize, barrel flour, $6, J. Troughton j X 1
by attending these annual outings _of Committee men’s race, 150 yards; open (with H. H. Brennan & Sons); 2nd $
their Ottawa brethren. Iiverything went to members of any of the Grocers’ As- prize, box Eclipse soap, $5, R. Russell ‘
off in good shape, good time and splen- sociation Committees; 1st prize, caddie (with C. J. Provost); 3rd prize, 10-Ib.

did order, and the various committees Bobs’ tobacco, valued at $7, P. La- tin of coffee, $4, J. Gravel (with F. A.

having charge of the excursion and games moureux; 2nd prize, goods valued at $5, Scott & Son); 4th prize, 2 dozen bread

14
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DIRECT TEA IMPORTERS AND BLENDERS

:
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TO THE PUBLIC:
As Canada’s Greatest Exhibition is fast approaching we this week remind our numerous patrons of the
fact that we most respectfully invite you all to visit our exhibit in the Manufacturers’ Building and have with us a cup
of that most delicious beverage MELA-GAMA TEA, admitted by thousands to be the most invigorating of any on the
market to-day. Our young ladies will be pleased to serve you and hand you sample.
“White's Special’ X, XX, XXX, is attracting considerable attention and is forging ahead to soon bea
leader. Don’t fail to write us regarding your wants. We assure satisfaction.

warehouse and 55 Front St. Eastt TORONTO, CANADA

Salesrocoms:
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Move and Advance with the Times

Grocers rarely neglect to fill the wishes of their customers, and if an
article called for is not in stock, will procure it for them
Condensed Milk and Evaporated Cream some years ago
were rarely called for. Now every up-to-date grocer handles them. In
buying always select the best.

i Borden’s “Eagle” Brand ! Borden’s “Peerless” Brand

Condensed Milk 3 Evaporated Cream |

For sale by all jobbers or

William H. Dunn, Montreal

Erb & Rankin, Halifax. N.8. JOS. IRVING, 92 Wellesley 8t., TORONTO Scott, Bathgate & Co., Winnipeg, Man. i
W. 8. Clawson & Co., 8t. John, N.B. 8halicross, Macaulay & Co., Victoria and Vancouver, B.C. t

priy”

Our men are now all enjoying a well-earned holiday.

We are still here, at your service by mail or wire, with
an experienced mail order staff and a shipping
staff whose reputation as quick shippers has been
established for years.

We can guarantee satisfaction with our handling of
mail and wire orders.

Send us your orders and you will find our prices are
quite as good as those advertised as snaps.
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PROMPT SHIPMENTS

Travellers will be on their holidays trom July 29 to August 12.

We solicit

your business by mail, or TELEGRAPH or TELEPHONE AT OUR EXPENSE. You want

quick shipmentand low prices. Send your orders here; they will be appreciated.

THOMAS KINNEAR & CO.

TORONTO and PETERBORO

WHOLESALE
GROCERS

CHEESE

Roquefort
Gorgonzola
Gruyere

Edam

Pineapple
Camembert
Limberger

Stilton

Cream Neufchatel

Oka
L4

MacLaren’s Imperial

QUOTATIONS
and
QUALITY

Will suit you.

A. F. MacLAREN IMPERIAL CHEESE CO.

LIMITED
TORONTO

tickets, $2.50, G. Ackland (with W. T.

Ackland.

Quarter mile race, open to any clerk
in grocery or provision stores, lst prize,
silver medal, value §$15, R. Halliday;
2nd prize, silver medal, value, $10, G.
Saunders; 3rd prize, carving set, $5, R.
McMeekan; 4th prize, 10-1b. tin of cofiee,
$4, J. R. Pritchard.

Grocery merchants’ race, 75 yards, lst
prize, 4 cases Blueol, $20, G. St. Lau-
rent; 2nd prize, 100 cigars, $17, H. C.
I<llis; 3rd prize, 1 dozen brooms, $5, J.
LLamoureux.

Open race, 100 yards dash, 1st prize,
silver pickle stand, $7, K. R. Williams;
2nd prize, box Fairy soal, $5, M. Skuce;
3rd prize, 10-1b. caddie of tea, $4, J.
Richards.

Lady employes’ race, 50 yards (Otta-
wa grocers), 1st prize, parlor lamp, $10,
Mrs. Atkinson; 2nd prize, silver salad
howl, §5, Mrs. Irwin; 3rd prize, cut
glass dish, $4, Mrs. Bishopric; 4th prize,
5-1b. box of fancy chocolates, $2.50, Mrs.
Ogden.

Sack race, open, 25 yards, 1st prize,
caddie tea valued at $5, J. McCarton;
2nd prize, cheese, value $4, W. L. Allan;
3rd prize, 2 dozen bread tickets, $2.50,
J. Holtbhy; 4th prize, 1 box cigars, $2,
M. Skuce.

Comfort Soap race, prizes valued at
$100, 1st, Mrs. J. W. Lewis; 2nd, Mrs.
A. Irwin; 3rd, Mrs. Towns; 4th, Mrs. W,
Moylin; 5th, Miss Sullivan; 6th, Mrs.
Scrimmons.

Three-legged race, 50 yards, Ist prize,
2 bags flour, value $6, J. Elliott and M.
Ashfield; 2nd prize, 2 bhoxes cigars, value
$5, R. McCallen and J. Holtbhy; 3rd
prize, 2 x 5 caddies tea, $4, R. Halliday
and M. Skuce.

Grocery travelers’ race, 100 yards, 1st
prize, umbrella, value $8, C. Kenney;
2nd prize, demijohn lime juice, $5, A.
W. Jones; 3rd prize, hox biscuits, $2, C.
Schwerdieger.

Championship Ottawa Valley lacrosse
match, Stars of Ottawa vs. Carleton
Place, won by Carleton Place Lacrosse
Club, score 6-2.

Fat man’s race, 200 pounds and over,
1st prize, hox Oriental soap, value $5,
W. Mcllquaham; 2nd prize, 10-1b. caddie
tea, value $4, W. J. Corby; 3rd prize,
5 Ibs. Blue Ribbon tea, $2.50, C. B. Mc-
Lean.

Mounted race, running 25 yards carry-
ing man on back, returning with runner
on back, 1st prize, 2 hoxes Sapolio, $7,
W. D. Jones and A. G. Spence; 2nd
prize, 2 x 5 caddie tea, $5, J. Troughton
and K. Cote; 3rd prize, 2 dozen bread
tickets, W. McLaughlin and H. Ashfield.

Boys’ race, boots and stockings, 10

16

yards and under, 1st prize, box cocoa,
value $2.50, k. Smith; 2nd prize, box
biscuits, value $1.50, B. Humphreys; 3rd
prize, box assorted essence, value $1, W.
French; 4th prize, box chocolates, $1,
S. Hunter.

Married ladies’ race, 50 yards, 1st
prize, set indurated ware, $12, Mrs. J.
W. Davis; 2nd prize, 1 case bhaking pow-
der, $6, Mrs. R. Lawson; 3rd prize, 1
case Snow Flake table salt, $3.50, Mrs.
C. B. Allan; 4th prize, 1 dozen bread
tickets, $1.25, Mrs. McCauley.

Tug of war, grocery drivers vs. clerks,
2 cases assorted canned meats, $15, won
by grocery clerks.

Tug of war, Ottawa merchants vs.

Mr. C. J. Provost,
Treasurer Ottawa Retail Grocers' Association.

Carleton Place merchants, goods valued
at $12, won by Ottawa merchants.

Dancing, unmarried couples, waltzing,
lady, wedding cake, $10; gentleman, mar-
riage license, won by Miss Mary Golden
and Mr. C. Gravel.

Cake Walk—Lady, 1 cake, $5; gentle-
man, hox cigars, $3, won by Miss L.
Towers and Mr. W. Crawley.

Clog Dance—l1st prize, 1 case assorted
pickles, J. Little; 2nd prize, cigar case,
valued at $4, H. Cook.

Picnic Notes.

Among list of donors of prizes were
noted the following : The E. W. Gillett
Co., Limited, Toronto; Christie, Brown
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.
It will pay you to handle ;
:
t ;
66 LR
: IMPERIAL .
@; . !
I TH HAY, LIMITE |
~ E DAVIDSON & HAY, D
v
) WHOLESALE GROCERS, TORONTO
o Co., Limited, Toronto; Wilson, Lytle &
i Badgerow (o., Limited; Comfort Soap
fl (‘o.. Toronto; Blue Ribbon Tea Co., To-
V. ronto; Salada Tea Co., Toronto; United AE 251
1, Factories, Toronto; Cowan (‘o., Limited, . b
Toronto; Park, Blackwell Co., Toronto; o o |
st Pure Gold Mfg. Co., Limited, Toronto; /‘
J. Provost & Allard, Ottawa; S. .J. Major,
N Limited, Ottawa; High Grade C(Cofiee
1 C‘o., Ottawa; Corby & Foulks, Ottawa;
8: Dowd Milling Co., Ottawa; B. Slinn,
ud Ottawa; G. W. Shouldis, Ottawa; .J. A
Laurie (Robertson Bros), Ottawa; H
S, N. Bate & Sons, Ottawa; F. .J. Castle
m C'o., Limited, Ottawa; (. H. Cochrane
& Co., Ottawa; American Tobacco Co.,
CE Montreal; .J. M. Douglas & (‘o., Mont-
real; D. Rattray & Sons, Montreal; N
: K. Fairbank Co., Montreal; James Pyle
The all-important features of & Son, New York; (fanada Sugar Re- i
Economy, Efficiency, Convenience
and Cleanlinress, combined with the g
utmost attractiveness in their * .
display, have made Walker Bins. Now IS the Tlme k
Ghe Ideal |
, Grocery Store Fixture for Bakers and Confec- :
- - ars recognized s tioners to order their i
walker a real and tangible i of i
o force in business supply o ¢
Cavagh building. They :
N/ improve the char- , §
Bins" acter, quality and i
volume of it. i
Th investment not ; 5
“May we submit plans and prices 7 i o !
| Write for Booklet. Secretary Ottawa  Retail i,
Grocers' Association.
The Walker_ Pivoted Bin :
HEAD OFFICE : . + g |
finery, Montreal; St. Lawrence Sugar §
Board of Trade Bldg., - Toronto Refining Co., Montreal; Verret, Stew- J
il art & Co., Montreal; Snowdon, Forbes i
e & Co., Montreal; Kearney Bros., Mont-
5 real; Canada Maple Exchange, Montreal;
a%i Gieo. Matthews (lo., Ottawa; Wm. Clark,
sl Montreal; F. W. Fearman, Hamilton; made up pound for pound
Tuckett C(igar CCo., Limited; Walter = SEL. s
e Baker & (o., Boston; Royal Crown of fresh fruit and granu-
1 Soap Co., Winnipeg; Heinz Co., Pitts- lated sugar.
= burg, Pa.; Chase & Sanborn, Montreal,
ol D. S. Perrin & Co., London, Ont.; and UPTON makes a
1se a few score others. 2t £ this ki :
LS i Mr. .John Bambrick, Mrs. Bambrick, Spec'a ty of this line.
and family. were thoroughly enthusias-
tic in their enjoyment of the grocers’ Write for Prices i
great outing. ;
rere The wav President Ford and Hunter
lett 3 : Scott were hustling out tickets at the
pwn depot was an encouragement to the en-
17 .
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INDEPENDENT—SURE THING!

IT is easy to buy canned PEAS now at cost; also very

easy to criticise them, but it takes a lot of study and
hard work to produce a satisfactory canned pea. We
hope that every Packer is producing the best pea pos-
sible.- This will do more to increase the consumption
than the cost prices. We are doing our best to make
the “AUTUMN LEAF BRAND?” just right. We
have a few thousand cases more of the medium grade
peas to offer at prices that will forever eliminate the
Hawker in that line.

“AUTUMN LEAF BRAND CORN.”—When
it comes to nice fancy sweet sugar corn it is a 100 to one
that we lead. Reasons why:—Qur Manager learned
the corn canning business with the world-renowned corn
packer, J. W. Jones, of Portland, Me., commencing
August, 1869, and followed the business from that time.
He has a thorough technical knowledge as well as the
practical experience of all these years, with and at the
head of some of the oldest and largest Packers in the
U.S,, as well as with the most important Packer in
Canada. If you want more proof, and the best
line of canned corn, ask for the “Autumn Leaf Brand.”

The Frankford Canning & Packing Co., Limited

Independent Frankford

Packers o nt A. H. ALLEN, Manager
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A POINTER

“NOR

Is THE BEST-SELLING FooDp oN THE MARKET.

BECAUSE

“ NORKA” is the ONLY Cooked OAT. READY TO SERVE.
s NORKA ” is the newest and BEST breakfast food on the market.

OTTAWA GROCERS’ PICNIC

The Canadian Grocer

on breakfast foods

Better Than Meat

A ” Richer Than Wheat

 NORKA ” is selling well with the retail trade.

“ NORKA ” is well advertised. You get the benefit of this.
“ NORKA” is PROFITABLE.

You SHOULD HANDLE IT—

It is not sold to cutters.

Cases
36
Packages
$4.50 c¢s

5 Case-lots
$4.40
Freight

Paid

"t EBY, BLAIN CO.,untes,. TORONTO

SOLE AGENTS FOR CANADA AND THE BRITISH ISLES.

tire committee. At the gréunds both
these gentlemen were ‘‘all over the
field,”’ and in at the death of every

event.
Treasurer C. .J. Provost’s smile was
of the happiest Kkind. That ‘‘safety

grip”’ of his was loaded with shekles.

Mr. .J. M. Black, of the Royal Crown
Soap Co., Limited, Winnipeg, was a
busy man, and a popular one. Those
samples of ‘“‘Witch Hazel’’ handed out to
the ladies on the train were much ap-
preciated. Lhe idea was a good one—
as good as the soap.

Park, Blackwell Co., Limited, To-
ronto, were well and ably represented
by their eastern representative, Mr. F.
W. Mallette. With headquarters at Ot-
fawa, it is easilv understood why he
was familiarly greeted by the grocers.

Mr. J. A. Laurie, own brother to the
famous ‘‘Annie Laurie,”” so dear to the
heart of every Scotchman, represented
Robertson Bros.. confectioners, Toronto,
and well did he do the honors. Even the
hot weather didn’t affect his geniality,
though his avoirdupois was perceptably
reduced.

Capt. Harry A. Bate, of H. N. Bate
& Son, wholesale grocers, Ottawa, was
a patron of the games and sports. The
distinction conferred upon him and The
Grocer as judges of the fat men’s race
was borne meekl- though the shock of
the collision at the finish was terrific.

Wonder what that Carleton Place was
doing out at the grounds ? He must
have found things too much alive for his
business—the only dead thing on the
grounds was the picnic lemonade.
Secretary Ellis wasn’t quite one of the
first in the three-legged race, but to his
credit be it said, he also wasn’t quite
the last to finish. He modestly ad-

mitied that he could manage his own
legs all right, but the perverseness of
his running mate’s was unaccountable
and entirelv without reason.

Mr. A. E. Provost, of Provost & Al-
lard, wholesale grocers,®ttawa, was an
interested and popular spectator. His
hat was ever off to the ladies, and his
friendly orip of the hand with the boys.
The Grocer looked in vain for the auto-
mobile, but that was having a well-
earned rest.

It was astonishing how Mr. F. D.
Cockburn warmed himself into the
hearts of the married and marriageable
ladies in that C‘omfort Soap race. The
finish was exciting, but those who did
not get the principal prizes carried
away valuable souvenirs in the shape of
bars of ‘“‘Comfort.”” This race was ac-
credited one of the best features of the
day.

Auctioneer Corby and his megaphone
were two of the busiest lines of the pic-
nic. How everyone hustled to get into
line on the ‘‘call of the wild.”

There never was a picnic of grocers or
other bodies that was run off and man-
aged in such excellent manner. Every
event on time, according to programme
announcements. Well done, committees!

Dr. Preston, M.L.A for Carleton, was
a visitor, and enjoyed the outing very
much. So many voters, young and old,
could not very well he neglected.

Mr. C. E. Allen, of the Montreal Pack-
ing Co., Montreal, was present in com-
pany with Mr. J. T. Cuddy, Eastern On-
tario representative. To The Grocer
Mr. Allen admitted that this picnic was
the finest and best managed affair of its
kind he had ever attended, and he had
been at a few. Mr. Cuddy, who has cov-
ered the United States from north to

19

south, expressed himself as surprised and
delighted at the way everything went
off. :

Talk about a worker! Mr. A. W.
Huband, of Bate & Co., hasn't his equal
anywhere. Never lost his head, had his
hand on every string of the games, and
that Canadian symbol of industry, the
beaver, wouldn’t be in it with Mr. Hu-
band. His office should be made a per-
manency by the Grocers’ Association.

Mr. H. W. Booth, vice-president, was
here, there and everywhere, and kept in
close touch with everything that had to
be done. Hunter Scott’s coat, also,
was ever off, and when any one had to
be relieved from duty he was ready to
step into the breach. Is it any wonder
that the picnic was a success ?

The ‘‘Magic’’ Baking Powder caps
contributed by the E. W. Gillett Co..
Limited, Toronto, were distributed by
the committee, and were much appreci-
ated by the participants in the games
There was quite a scramble for these
ccaps, and the committee could have
distributed an endless supply.

Treasurer (. .J. Provost is a great ad-
mirer of The Grocer, and to its repre-
sentative stated that he has now had
it regularly for more than fifteen vears.
and considers it the best investment for
any and every grocel He stated that
it had become almost a necessity: he
looked forward to its arrival with
pleasure and read it with profit
Thanks !

Wonder what was meant by “Bully's
Acre ?’  Possibly friends Ellis, Booth
and York can enlighten us. Whatever
was meant, when the expression was

(Continued on page 26 )
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““ PRINCE OF WALES”
Mocha «na Java Coffee

““ PRINCE OF WALES ”’ is gaining ground every day—People know when they get the COFFEE
they like—really delicious Coffee—It helps the Merchant, too—If you are not handling “ PRINCE OF
WALES”’ drop us a line and let us explain our method of ‘ Helping the Dealer'—advertises you and
helps introduce the Coffee. No premiums; Actual Merit doesit. A post card brings the information

Write it now.

S. H. & A. S. EVING,

ESTABLISHED 1845. f

Montreal Coffee & Spice Steam Mills, - 53 f’ 515 Cgi'f SJ, Montreal
or. Lagaucherviere . 3
3

AN EASY ONE.

Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES
EVAPORATED CREAM

given Highest Award at World's Fair St. i
Louis, Mo., 1904. Proven the purest and best.
and for many purposes PREFERABLE TO
FRESH MILK. Can be purchased through

any wholesale house.

St. Charles Condensing Co.

INCERSOLL, CANADA FACTORY.

YES
Eggs .- Butter

THAT'S WHAT WE WANT Mice, Insects, Dirt, Shrinkage, Samplers

The Enemies of the Grocer who sells Cheese.

IN ANY QUANTITY Automatic Cheese Cabinets

i and at ALL TIMES keep the cheese as clean and fresh as when first cut, and preserve it from
8. the ravages of mice, dirt and tasters.
' H Its operation is simplicity itself. Just lower the door and the cheese
B slides out, automaticaily, on its revolving base in position for cutting,
retiring into the cabinet as promptly when the door is closed. The cheese
is always temptingly in view, under glass.

PROFITS IN CHEESE

ok

e e e ———————

i ’% PRICE The Cabinet is a very handsome glass, polished hard-
wood display case ; a most attractive fixture.
$ 7 e 50 Place one on your counter and it will in-

lhe J. A. McLean Produce Co., Limited . ety e e oy Prote aod :

Write for folder illustrating our single and double
Refrigerator Cheese and Cheese Cutter Cabinets.

f, {1 » 73-75-77 Colborne Street : 5 :
i —Toronto. The Walker Pivoted Bin and Store Fixture Co.
.- f ; Factory, BRAMPTON Head Office, TORONTO
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CHEESE AND BUTTER BULLETIN

Montreal, August 10, 1905.
OTH cheese and butter show a
B healthy and natural reaction after
the recent sharp advance in prices,
and from present outlook it seems as
though a safe trading basis in both
articles had again been reached.

The indisposition of the importers in
the United Kingdom to follow the ex-
treme prices paid at country points has
had a sobering efiect. Nobody here
seems inclined to store July cheese at
the high prices ruling lately, and the
only salvation was to reduce bids in
the country to a point where the natural
demand in British markets could again
be met.

Reports from across the Atlantic gen-
crally speak of light stocks in first
hands and as our stocks of cheese are
unquestionably far below the average at
this season of the year, the present
situation may be called sound, as our
goods find a ready market at present
values.

Once the July make has been disposed
of and the August make is coming for-
ward, our dealers and exporters will feel
inclined to store their goods rather than
sell them at a loss, as there will be
only three months of production to sup-
ply the demand for eight months or
more, and under ordinary conditions this
three months of production should not be
more than what the consumers in Great
Britain will require during the Winter
months.

Should the Fall make of cheese be
very large, there might be danger in
carrying goods into the Winter months,
but, with the still ruling high prices of
butter and the continued good demand
for this product, it is not likely that
those now making butter will turn their
attention to cheese. The natural infer-
ence would be that there will not be too
many cheese made, and that holders may
reasonably expect to make a profit on
any goods of the Fall make, which in-
cludes the August make. Meanwhile, at
least, it does not seem probable that
prices will still further decline.

The make of butter is considerably in
excess of former years, but owing to a
good demand in Germany a large pro-
portion of the continental make has been
side tracked from markets in the United
Kingdom and, although our prices have
been much above the average for this
vear, the demand for our Canadian pro-
duct has been and still is very good.
There exists almost a famine in. the
cheaper grades of butter, notably west-
ern dairy, and this grade is selling to-
day at unprecedentedly high prices with
a consequent great scarcity of supplies;
besides the export outlet, there is a de-
mand from our home trade for this grade
of butter and, unless Winter dairying is
taken up, there will be a shortage of
supplies for our home consumption.

(Creamery butter also has been in
steady demand for export, so that there
is hardly any accumulation of goods, in
spite of the increased production, and
prices are in consequence at a point
rarely exceeded during the Winter months
of non-production. There is naturally
a very large consumption of butter in
Great Britain, and if the foreign sup-
plies are cut short, as they have been so
far this season, the demand is felt here,
especially as our creameries are catering
to the British! trade by giving them
what they want in quality, style of
package, etc.

In conclusion, it may be said that
both cheese and butter are on a safle
basis, and at present, at least, the sit-
uation is free from speculative influencesy
prices of both articles are high, but
there is at the moment nothing in sight
to cause a decline.

It was pointed out to Mr. Fellowes
that, as the Act was working at pres
ent, it was nothing less than a piece of
unwarranted protection, which, while it
favored a fixed set of breeders, mainly
Irish, at the same time did enormous
harm to the farmers in lL.ngland and
Scotland and at the same time deprived
many willing laborers of work. It was
shown that to have the cattle killed at
once was a loss, not ouly because by
fattening their value could be enhanced
some £2 or so, but also because the
feeding and fattening of them would af
ford work for many unemploved, and
their ofial could be turned to excellent
account.

It was also urged that the exclusion
of Canadian cattle fell heavily upon the
master farmer in Greater Britain, since
he was thus deprived of what might be
termed his raw material In othet
words, he had not sullicient cattle to
fatten and consequently this trade had

LARD STATISTICS.

The following comparative table of stocks of lard held in Europe and afloat
on August 1, 1905 has been received from the W. K. Fairbank Co.:

1905. 1903, 1904. 1903. 1902. 190I.
Aug. 1. July 1. Aug. 1. Aug. 1. Aug. 1. Aug.1.
Liverpool and Manchester ................ 28,000 26,3500 34,000 26,00Q 16,500
Other British ports 15,000 15,000 16,000 8,500 2 300
Bambtrg.. yosooons 30,000 20,000 27,000 14,000 14,000
BOBIRER . o ovcvnos 1,500 1,300 1,000 1,500 1,000
Berlin. . 3,000 4,000 1,£00 1,500 1,000
Baltic ports 22,000 22,000 14,000 12,000 6,300
Amsterdam
Rotterdam } ............................ 1,500 4,000 3,000 1,000 3,500 2,000
Mannheim
ADWEID cccccceiciccsscsssscesssccscanne 8,000 7,000 3,000 I,000 1,500 6.0c0
Freach ports ........ 730 oo I,500 g9oo 1,100 2,000
Italian and Spanish ports.................. 1,000 1,000 1,000 500 1,c00 1,000
TOM I BalUDe .ovsoccovcecscncssnceasoans 110,750 101,00 102,000 66,900 48,600 63.co0
Afloat for Europe ...cccccocvvescccccccens 70,000 65,000 40,000 40,000 42,000 54,000
Total in Europe and afloat...... .......... 180,750 166,502 142,000 106,900 go,600 117,600
LONDON PRODUCE LETTER. fallen offi. As said last week, it was

By Our Own Correspondent.

OLLOWING on what was writien
F in the London Letter of last
- week, a little might be said about
the efforts being made on this side for
the removal of the embargo, which for-
bids the importation of Canadian cattle
into Great Britain for the purpose ol
mixing with the herds there.

As was mentioned last week, the harm
done by this measure is by no means
confined to Canada,_and it is little won-
der to find that on May 11, 1905, a
deputation, representing British agricul-
turalists, consumers, butchers’ societies,
farmers and commercial and municipal
interests, waited upon Mr. Fellowes,
president of the English Board of Agri-
culture, and asked for the removal of
the embargo.

21

computed that something like 250,000
carcasses less per vear are exported than
formerly. The agriculturalist also had
his complaint, lamenting that now a big
crop of turnips positively meant a loss
to him, since he could not get the stores
to feed. In many parts of Scotland and
in some portions of England the turnips
were useless.

The president of the Board of Agri-
culture was given plainly to understand
how diiferently conditions obtained now
to ten years ago, and it was pointed
out that from an economic point ol
view the retention of the embargo was
doing enormous harm. It had the efiect
of alienating the feelings of Canadians
from the Mother Country and of bring-
ing into imperial relations an undesir-
able amount of bitterness. Canadians

N
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MILK. ROLLED BAGON

TRIM YOUR SAILS TO THE
WIND THAT BLOWS

. 2 New, Sugar-cured, Bone- \

The public are realizing the advantage s :

of using Condensed Milk. The demand is less. This is one of the

steadily increasing.

e v ORI cheapest and at the same ;
The enterprising Grocer can increase his X .

sales 100 per cent. by giving prominence time one of the best lines

to Reindeer Condensed Milk. . Pri
Get every customer started using it—do We can.o .er you. rrices i

' will be higher. Order

it systematically.

IT PAYS TO HANDLE now.

i R il s

THE POPULAR

Reindeer - F. W. FEARMAN CO.,

HAMILTON

TRURO CONDENSED MILK CO., Limited, TRURO, N.S.

WE ARE DAILY BUYERS OF

EGGS ano
BUTTER

Large Profits

G e 3
e on cheap goods

don’t“‘pay 1n
the long

run.

Your proﬁts on

Gillett's Goodsjare
good all the time because

the goods are PURE, well advertised
and steady. sellers.

Try MAGIC BAKING POWDER

as a sample test.

Correspondence solicited.

WRITE, TELEGRAPH OR
TELEPHONE US WHEN
YOU HAVE ANY TO
OFFER.

Ask your jobber for It.

E. W. GILLETT COMPANY LIMITED
s TORONTO, ONT. Chilongo,

Awarded Medal and Diploma at World’s Fair, St. Louls, Mo., 1904

THE PARK, BLACKWELL CO.
TORONTO o

TELEPHONE M 3860
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felt that an injustice was being done
them, and this injustice affected no in-
considerable portion of the Dominion.
In reply to the deputation, however,
Mr. FKellowes, the president, said that
as long as he was in office he could hold
out no promise that the Act of 1896
would be removed. He dwelt upon the
disastrous effects of the foot and mouth
disease of ten years previous, and, al-
though he did not think that there
actually was any disease in Canadian
cattle, still there was always the risk.
The price of meat had not been enhanced
since the embargo had come into force.
(‘anadian cattle had a long way to come,
and in this there was danger. Although
at the time no response was given to
this argument, it was afterwards point-
ed out that no disease had ever been
found in those cattle which arrived for

DAIRY PRODUCE AND PROVISIONS

immediate slaughter, and, in any case,
the quarantine could be brought into
force to make doubly sure. - Scarcely a
word was said by Mr. Fellowes on the
embargo as a im-dsuu' of protection
against (‘anadian competition.

The members of this deputation afiter-
wards assembled at the Westminster
Hotel, London, and aiter further discus-
sion lt was determined that a national
organization should be formed with the
object of pushing forward the movement
for the abolition of the embargo and of
securing the support of parliamentary
candidates. The latter, of course, was
with an eye to the coming general elec-
tions. The most prominent member of
this deputation was Lord Aberdeen,
while many M. P.’s were also im attend-
ance.

PROVISION AND

TORONTO.

Provisions—The provision market still
continues firm, with steadilv advaneing
demand, and prices ruling toward stiff
ness. The weakness apparent in lard
at our last going to press has recovered
itself, and an advance is recorded rang-
ing at about 1-4e. all round, and ghere
are recorded and the man wanedtmo 1
ave prospeets of a still further advance.
Hogs, too, have firmed up to $9.50, and
are maintained at that figure. Hams are
not showing abundance, which has some-
what stiffed prices, but no material
change is recorded. Lamb has weaken-
ed decidedly, prices standing at 1le.
Beef remains in steady demand. We
quote for this week:

Long clear bacon, gﬁmlb

Smoked breakfast
bacon, per Ib..

DAIRY MARKETS.

T T e B K SR R
Medium hams, per 1b. 3
Large hams per lb..
Shoulder hams, per 1b

Backs, per Ib... .
Heavy mess

l' 3

ﬂop street lots..

Butter—The firmness denoted in our
last report is being well maintained, and
butter showing quality is well competed
for at an easy advance of la to 2e. In
addition to the inereased foreign de-
mand mentioned last week, there has
been a decided improvement in home con-
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Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Canadian Grocer.

SALT SALT

TABLE, DAIRY AND CHEESE
SALTS

FINE AND COARSE SALTS IN
SACKS AND BARRELS
LAND SALT

C. R. COOPER

Toronto Salt Works

TORONTO, ONT.

AGENTS FOR THE DOMINION SALT AGENCY

FREE TO BUTCHERS

We are in receipt of a communication
from C. S. Page, Hyde Park, Vt., which
authorizes us to say to those of our readers
who are engaged in the Butchering Busi-
ness, that if they will send him a postal card
with their name and post office address
thereon and say that they saw this notice in
the CANADIAN GROCER, he will enter their
names on his list «f customers and send
them free, postpaid, from time to time as
issued, his Hide Bulletins, which give the
ups and downs of the market on Beef Hides,
Calf Skins, Horse Hides, Tallow, Bones,
Cracklings; etc. Mr. Page has been in the
Hide and “kin trade for more than fifty
years and has the reputation of being re-
sponsible and re iable.

EXPORT TRADE DEPARTMENT.

FIRMS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for
lrl!nln.—Wo are open to receive oon-
lunnonu of Jlﬂ.l .nd Fruits of all

eren

DAVID $COTT & CO.,

Est. 1878. 10 North Johm 8t., LIVERPOOL,
ENGLAND. Splendid connections and

kinds. snd
oxporlonu R. 0. HALL & CO..
MoNUMERNT Houss, MONUMENT SQUARE

LoxpoN, E.C
JOHN LBTHBM & SONS,

r Try us with a shipment of
COANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers,
MANCHESTER.

BUTTER, CHEESE, Eaas, BACON, APPLES,
POULTRY.

HAMILTON WICKES & CO.,

Canned Goods Brokers, EasTcHEAP, LON.
DON, and VICTORIA STREET, LIVERPOOL-
Reports and valuations made on Canned
Meats, Fish. Fruit and Vegetables. Consign-
ments handled. Correspondence solicited.

ORIFPIN & CULVERWELL,

LziTH, SOOTLAND
with inulutunn md Bhi; Fm ol all
classes of goods nllublo or Grooers,
Bakers and Fruite 50

Brek: i of general
Droduco. upocully BUTTER, OHERSE, AND
ALL Foon PropuoTs. Oormpondonco

of
yoars over all Soolhnd. References, Bank
of Bootland, Leith.

JAMES MARSHALL,
ABERDEEN, - sooa'uln
Cables, Haloyon. Oodes, A.B. O,
luturlood Consignee for all kindu of
m prodvce. Personal attention

This space $15 per year.

given. WRITE Us.
139 RxpoLirre St., BrisTOoL, ENG.

This space $15 per year.

Telegraphic Addrese, ‘‘ Fondants, London.’
A. E. SOWERBUTTS & CO.
PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E.

Bankers: Hill & Sons, 66, West Smithfleld

Wesell cost, freight and insuranoce.
Lowpox, LivaarooL,

WHITELEY, rNUIR & CO., 15 Victoria St., Liverpool, England

We haadle unﬂnnﬁ of OANADIAN MEATS,
E Axp BUTTER.

Western Union Code.
Grasaow.

E. BIERMANN & CO.,
FRUIT AND PRODUCE BROKERS,
5th Ed. A.B.C. Code,

OARDIFF, WALES.

APPLES AND ALL KIND8 oFr FRUIT aAND
PRODUCE.

ALEXANDER CRICI‘ITON

15 Stanley 8t.,, LiverrooL, England,
CANNED Goops AND DRriEp FruUIT
BROKER. And at St. Magnus House,
Lomlun. EC. T. A, ‘Acriton, Liver-
pool.” Code, A. B. C., th Ed.

GEO. R. NEEKER & CO.

11 and 12 Bedford Hotel Chambers,
Covent Garden,

LONDON, W C. ENGLAND
European representatives and
distributors, Earl Fruit Co.,

California, U.S.A.
SPECIALTIES,
FRESH, DRIED and CANNED FRUITS
T.A.. Emulate.
Codes, A.B.C. and Lieber's.

HAMBURG.
Kaiser Wilhelmstrasse 74-78.

Neubeck & Schi

Commission Agents and Merchants.

THOS. BOYD & CO.,

33 EKing S, - LIVERPOOL,
are open te receive all kinds of CaNaDIAN
Probuos. Highest references. ide
connections. A. B.C., 4th and bth _ed.,

Weatern Union and Lieber's Codes. T. A
“Boyd."

Salter & Stokes, 27 cesiet saskes E0. - London, Eng.

IMPORTERS OF CANADIAN
CHEESBE, BUTTER, EGGS AND POULTRY.

Reference, London Oity and Midland Bank, West Bmithfield.

We buy outright.
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BUTTER

When you have one or 100 tubs
write us for price

The WM. RYAN CO, Limited

70 end 72 Front St. E, Toronto,

BUTTER-<EGGS

—WE ARE—

BUYERS and SELLERS

Correspondence solicited from ONTARIO,
MANITOBA and LOWER PROVINCES.

Ruthertnrd_lvfars:l‘l.arllh & o

e
TORONTO.

LET THE BABY SLEEP
USE

WILSON'S
FLY PADS

Stosk the kind the housekeepers ask for.
Avoid poor imitations.

Buttcr Tubs

BEST WHITE SPRUCE
50-30—20 lb.

ORDER NOW

WALTER WOODS & CO.

Hamilton and Winnipeg.

DAIRY PRODUCE AND PROVISIONS

sumption, which gives more solidity to
the existing market. We quote:

ter b,
Creamery prints 021 022
¢ solids, fresh.. p 021
Dairyprints.............
Seanibube s oosmess : .. 018 020

019 020

Cheese—The previous extraordinarily
high prices in the cheese market were
not expected to maintain, and the re-
sult has fully warranted that view.
There has been a deeided drop of 1-2e.
with prespeets of further weakening,
which is making buyers somewhat ecau-
tious in their bidding and reveals an
inelination to limit buyings to immediate
necessities. We quote:

Per ib.

Cheese, large 011 011}
O twins 0114 0 111

Cheese Board Report.

(For week ending August ).

Board. Boxes. Pric:
Stirling 0 10§
Ficton'..... . Sh 0 101516
Peterboro ... At 101316 107
Pertho o, i vereneenaos 2,275% white and

colored 0 10}
Napanee 210 0 10
Ottawa 100 (on curb) 0 10§
Lindsay 1,840 0 10y
Brockville. T SO
Belleville . 3711 0101'-16
Cowansville 1,124 0 108 0 10 916
Canton, N.Y. . 2,500 oo 01
Watertown, N.Y SRR RPN Y 0 103 011
Vankleek ......cveveecenoii vocase 846 o 0 1u4
AlexXandrit ... oo ieiiivaaes 1,226* .... 0 104
Cornwall ... ol .. 1,057 i (1} 14)!
London 200* 0101316

MONTREAL.

Provisions —P’rovisions are about in
the same condition as last week: a pre-
vailine good, steady demand and very
small stoeks. In faet, speecially inlard,
packers and others report that there is
not cnough in Canada to supply the
demand. Reeeipt of live hogs have been
exeeptionally small.  All lines of cured
meat, sueh as baeon and hams, enjoy a

cood demand. Prices are very firm.

Lard, PUre UoTGes ...cvssssoesssosasssisssesse A
24 25 .. 5-b. tubs . 0103

v ... 20-1b. pails, wood (10%) 210
cases, 10-1b. tins, 60 1bs. inca: 0103

L | = 0 10%

b 5 3-1b. s 011
Lard, Boar's Head” brand, tierces, per b, 0 06
i o 3-tierces, per Ib 007

£ *  60-1b. fancy tu 007

Cases, 20 3-1b. tins, per Ib 0 07§
* 12 5-lb. tins % 0 07;

** 610-1b. tins o 0 07
20-1b. wood pails, each 1473
20-1b. tin pails, each. . 1374

Wood net, tin gross weight—

Canadian short cut mess pork ............... $19 00 $20
American short cut clear .... .19 00 20 00
American fat back ...... ..

8

Breakfast bacon, per Ib.......c.ccoccivniiincnn oot 0
I T P S 013 014}
Extra plate beef, perbbl...... ... ..coiiiies j150 12 00

Butter— Market is mueh easier on the
loeal market, but this is due much more
{o an excess in supply than a drop in
demand. Exports also are in good shape
owing to a steady demand. Creamery
butter keeps up pretty, and generally
common grades of butter are searce, al-
though there is a good home demand
for them. The margin of priees is about
the same for this week.

............................... 6223 023

: S022 022

.02 021
........ 017 018}

Cheese — The cheese market 1is
in an easier condition owing

to a decline of nearly 3-4 cents.

over former advance. There is not very

much aetivity, but the decline is due

probably to an inecrease in demand. Fin-

est Ontario is selling at about 10 1-2e.
24
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to 11 1-de., and Quebees find buyers
around 1le.

Eggs—Stocks of eggs are considerably
reduced, and in faet, some dealers state
they are somewhat short. The prices
are said to be firm at 17e¢. to 17 1-2e.
for ordinary, and 20c. for selects.

ST. JOHN.

Provisions— Barrel pork is held some-
what more firmly, stock being light.
There ig bul a limited inquiry. In beef,
Ontarie shippers are now asking about
the same price as American would cost,
duty paid. Considering duty is four dol-
lars, it s eems a full price. Lard is firm-

Iv held. Smoked meats, searce. Loeal
craers are closed down. Fresh beef,
dull. Our market works on different
limes for the different seasons. Now

it is lamb, which holds at a good price.
Veal is cuite firm, but has light inquiry.
Mutton dull. Pork not wanted. We

quote:

Mess pork, per bbl $17 G0 318 50
Clear pork LSRR .. 1800 2000
Plate beef D 14 00 15 00
Domestic beef, per lb... 005 007
Western beef N 008 0069
Mutton 005 006
Veal 5 006 0C8
Lamb, each 900 10 00
Pork = 007 008
Hams b 013 014
Rolls 4 010 013
Lard, pure, tubs * 010} 010%

. s Jmils 5 0104 011
Refined lard, tubs . 008 0

" “  pails 008 009

Brtter— Price for reallv first-elass
stoek is slightiy higher. Stocks of but-
ier not large.  Good butter is in de-
mand. We quote:

Cresmery butier

Best dairy butter ..
Good dairy tubs....

PR et e
Eggs— Are coming to hand rather more
freelv. Prices are unchanged.

Egus, Denpery.....ooece coscososss
‘" casestock .... 016 017

Cheese—The 1ce2]l demand is for twins.
Quantity offered not large. Output will
not be large.

e R RS e 0104 0 11}

018 920

DEPENDING UPON CANADA.

HI abnormal shortage of butter in
Great Britain at the present time
has been reflected in a rapid ad-

vance of values to a point not reached
during the hot season for over twenty
years. There is no indication of an in-

. crease in receipts from foreign countries,

and the only relief in sight is on a
possible expansion of the imports from
(anada, which is rapidly coming to the
front as a butter producer. Her exports
to Great Britain are steadily growing.
The Creamery Journal, of London, Eng.,
commenting on the increasing importance
of Canada in this respect, says:

“From May 1 to June 25 she sent us
64,000 boxes, against 52,000 in the same
period last year, and 38,000 the year
before. This is rapid progress, and very
welcome to our consumers as a set off
against the decline in the supplies from
foreign countries, which last week
amounted to 15,235 cwts. compared with
the same week in 1904.

“Prices are higher in London than at
Manchester or Bristol, and it is thought
that London will have to depend more
than usual on Canada. All that is now
coming from the Dominion is_in good
demand, and goes straight into con-
sumption.”
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AT i AT
ST

o o

IN BLACR AND WHITE

The evidence in favor of Blue Ribbon Tea is overwhelmingly convincing of its popularity.
It is used on trains, on boats, by farmers and townsfolk, in cities— by everybody.

Blue Ribbon
Cevion Tea

has distinct qualities. Other teas might have these if they were grown in the Blue Ribbon
way, made and packed in the Blue Ribbon way. In that growth, make and packing is
embraced the “ drawing ” power—the people to you. Blue Ribbon Tea to them. It’s
worth 50c., but sells at 40c.—Red Label.

T LS L5
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How’s This

for

Promptness?

On the 4th July we cabled an order to one
of our factories for 6 crates of Dinner Sets
of a special composition, which had to be
prepared for this particular order. Four of
these crates arrived in Montreal on Sunday
last, the 6th August, just 33 days from
the date our customer gave us the order.

-l

The Cfort

cadr : g
4.;:3_‘1\“-"'

B s

Bedvaﬁd Douche Pan

Made in Yellow-Ware and thoroughly Vitrified

MORAL.—Order your crockery
through us.

BARNARD & HOLLAND CO.
R. Campbell’s Sons Grockery mortarsana | Coistine B

Montreal
Hamilton Pottery HAMILTON, ONT.

The most Comfortable and
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses

MANUFACTURED BY

B e e L L e R R N

e e i o e e e N N N N N . B S S S e
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.OTTAWA RETAIL GROCERS’
PICNIC.

(Continued tiom page 19)
used it certainly betokened a popular
trio of grocers.

Chief of fire department, W. Mcllqua-
ham, of Carleton Place, was the winner
of the fat men's race. No wonder con-
flagrations don’t get much headway in
his town if he puts on such spurts while
on duty as he did in the race.

As a master of ceremonies at the
dancing pavilion, Mr. .James Mundy was
a decided success. Himself a master of
the art, he was the right man in the
right place.

(‘harley Wilson, familiarly known to

THR CANAuIAN GROCER

his friends as “‘Buck,” a South African
veteran, made an efficient referee during
the lacrosse match between the Ottawa
Stars and the Carleton Place club.

Mayor Bennett, of Carleton Place, and
Chief of Police Hugh McWilson, were
guests at the picnic. The mayor was
pleased with the magnificent turnout,
and the chief of police nappy because he
had nothing to do.

Mr. S. . G. Burgess, of the Ottawa
(‘itizen, and Mr. D. B. McRae, of the
Journal, as well as Mr. A. D. Brans-
combe, press correspondent, ofliciated in
the interests of their respective journ-
als, and welcomed The Grocer with the
¢glad hand.

AMERICAN TEA CULTURE

115 latest industry, in the develop-
ment of the Southern States, and
one that promises to become one

of the greatest commercial factors in the
future business of the United States, is
the cultivation and manufacture of tea.
For the past hundred years there have
been tea bushes and small domestic gar-
dens scattered throughout Georgia and
South Carolina, but they served nothing
further than to afford a limited family
supply.

It was not until 1890 that Dr. Charles
U'. Shepard undertook to demonstrate
the practicability of growing and manu-
facturing tea to offer on the American
market. All previous attempts had fail-
ed either through lack of knowledge or
the failure to adopt methods of cultiva-
tion suitable to local conditions. Rules
laid down for tea on the low, torrid
plains of India and Ceylon were follow-
ed, the result being failure, though many
of the plants survived.

Starting on the principles practised by
his predecessors. Dr. Shepard soon dis-
covered the causes of their failure and
set about to overcome them. Chief of
these was the serious loss from the
severe cold frequently experienced during
the Winter months. To remedy this a
new system of pruning was inaugurated,
wherehy the clean stem of the Oriental
plant was replaced by a sucker growth
of many shoots from the root of the
plants, thus forming a cloak or protec-
tion during severe cold weather. This
also increased the strength and produc-
tiveness of the tea bush.

» + *

The fields are laid out in two ways, in
hedges or in squares like corn is gener-
ally planted. They both have their ad-
vantages, but the former seems the more
preferable on fertile soil as permitting
many more plants to the acre, and thus
a larger yield. Needless to say, the
trials and disappointments for a number
of years would have disheartened a less
persistent and scientific man. The in-
fancy of the future tea industry was in
safe hands, however, and in the hands of
one who cut loose from the old idea of
trying to make the conditions of our
climate accommodate themselves to the
previous surroundings of the tea plant,
and taking the more rational course of
cultivating the tea plant to thrive under
conditions as found here.

* *®
*

In luxuriance of growth the American
gardens are in advance of the average
Asiatic garden and it was not long ago
that a Japanese official, on seeing the

gardens of the Pinehurst estate, said
that he had seen nothing in Japan to
surpass them. As all agriculturalists
know, the . sharp frosts of Winter in-
crease  the sweetness of fruit, and so
Jwith tea, the cold that at first seemed a
bar to its cultivation in the Southern
Atlantic States brings out the fragrance
and sweetness essential to a high grade.
The tea plant is a perennial, though
during the Winter months the leaves are
too tough to utilize.
L . *

In the Pinehurst tea gardens may be
seen tea grown under cocoanut matting.
This is done in only one other garden,
in Japan, where it is said to be reserved
for the exclusive use of the Imperial
court. The eficet of this shade is to
give the leayes a bluish color. It also
produces verv much more tender and
larger leaves. The tea made from this
leaf is of exquisite delicacy and sweeter
to the taste than teas not grown under
shade. In Japan this tea is known as
‘‘sugar tea.”” The work at the Pine-
hurst tea gardens has been largely of
an experimental nature to determine the
most profitable methods of growth and
quality. There has probably been more
original work and more new successes in
the field and factory at the Pinehurst
gardens than at any other place in the
world. All of the more successful meth-
ods of the East have been employed, the
best of their machinery used, and with
these as a basis American ingenuity has
developed improvements unknown in the
great tea-making districts of the world.
Everything but the plucking of the leaf
is done by machinery.

L] . L]

Although Dr. Shepard long ago de-
monstrated the nracticability of making
tea in the United States, no one at-
tempted to follow in his footsteps until
the Winter of 1901, when Roswell D.
Trimble organized a company with north-
ern capital to undertake the production
of tea on a large commercial scale.
Having become convinced, through fre-
gquent visits to Pinehurst, of the profit
of the enterprise, he organized a com-
nanv which bought about 6,500 acres of
land between Charleston and Savannah.
There the conditions were different from
those at Pinehurst, as the lands were
old rice plantations and the idea was to
utilize the rich soil of these rice fields
for establishing the gardens. The com-
pany, while under the management of
Roswell D. Trimble, have been most suc-
cessful in establishing their gardens, and
as a whole, have demonstrated the great
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suitability of the South Atlantic coast
lands for the establishing of a tea in-
dustry on a large scale. Up to the pres-
ent time this company have not made
any tea from their gardens. The two
great commercial questions that had to
be decided were, first, could they grow
and make tea in competition with the
cheap labor of the Iast, and, secondly,
could they sell it at a profitable figure?
IHad they to compete with the cheap
labor of the Ifast without the aid of
machinery it would be out of the ques-
tion. Machinery is their salvation, for
labor, however cheap, cannot compete
with machinery, nor can it produce as
good results. The only hand labor em-
ployed at the Pinehurst tea gardens is
the plucking of the leaf from the bush.
This can never be done by machinery, as
it is not a uniform but a discretionary
operation. The leaf, once delivered at
the factory, simply passes from one ma-
chine to another until its final delivery
ready for packing.—Major R. D. Trimble
in Tea and Coffee Trade Journal.

A VALUABLE ISSUE.

COPY of the Spring and Export
Number of The Canadian Grocer,
for May, 1905, lies on our desk,

and after a hasty glance we find it con-
tains some 200 pages and is full of valu-
able information. It is full of half-tone
illustrations, and the special cover done
in colors is a gem.

Among the special articles is a trip to
the West Indies, British Columbia Fruit,
Export Trade in Dairy Produce, The
Fisheries of Canada, The Canadian
Fruit Market, and a score of other well-
illustrated articles. ‘‘A Comparison of
Nova Scotia and Ontario Apples’’ speaks
well of ours. A. A. McNeil, of the
Fruit Division, has a valuable article on
co-operation among Canadian apple
growers, in which a beautiful view is
given of Hillerest Orchards, Kentville.
Mr. Gillies, one of the editors of The
Grocer, has written Down by the Sound-
ing Sea, an account of his first trip to
the Maritime Provinces, in which he
speaks of the Summer charms, etc. He
uses in that some views of Capt. Allen’s
farm, Woodburn, and shows Mr. J. E.
Kinsman and his famous Gravenstein
tree that is 100 years old and has given
a crop of 27 barrels some years. Mr.
Gillies has a good word for the Evange-
line Land and for Kentville. Mr. Gillies
came to Mongcton last year to report for
his journal the session of the Maritime
Board of Trade and was so impressed
with the country that he felt bound to
make it known to his readers. The cul-
ture of tobacco in Cuba with views is
very interesting. Among the contributed
articles we find one, Nova Scotia and
its Advantages, by M. G. DeWolfe, of
Kentville, with a hali-tone of the writer.
This article will draw the attention of
many to this county. This edition of
The Grocer goes to every part of the
British Empire and to many foreign
lands. In our limited space we can
hardly refer to so much as it contained
between the covers of 200 pages, but can
only say that the edition is one of the
most valuable ever sent out by a
Canadian publishing house, and will do
much to advertise this Dominion and
show to the world the wonderful re-
sources of this Canada of ours. This
Export Number is a feather in the cap
of The MacLean Publishing Co.—Acadian
Orchardist.




August 11, 1905 THB CANADIAN GROCER The Canadian Grocer

A DOUBLE PROFIT

Royal Baking Powder Pays a Greater
Profit to the Grocer Than any Other
Baking Powder He Sells.

Profit means real money in the bank. It does not mean “percentage,” which
may represent very little actual money. A grocer often has the chance to sell either :
I. A baking powder for 45c. a psund and make a profit of 5c. or ‘6c., or,
2. A baking powder for 10c. a pound and make ““20 per cent profit,” which
means only 2c. actual money. Which choice should you take?

Royal Baking Powder makes the customer
satisfied and pleased, not only with the
baking powder, but also with the flour, butter,
eggs, etc., which the grocer sells.

This satisfaction of the customer is the foundation
of the best and surest profit in business—it is
permanent. Do not take the risk of selling a
cheap alum baking powder; some day the cus-
tomer may find out about the alum, and then your
best profit in the customer’s confidence is gone.

Royal Baking Powder pays greater profits
to the grocer than any other baking powder

he sells.

ROYAL BAKING POWDER CO., NEW YORK
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TRIAL BY JURY

Tried before the high tribunal of the consuming public, OLD
HOMESTEAD Brand goods have been pronounced the best

upon the Canadian market upon the following counts.

Label---The handsomest and most artistic yet designed, par-
ticularly designed to attract the consumer and assist the grocer in

introducing the goods.

Can---Best quality tin plate used, sealed by experts, and
every can guaranteed. No swelled tins m OLD HOME-

STEAD Labels.

Contents---The choicest products of the Bay of Quinte
district, grown in the immediate neighborhood of the factory
packed while fresh, in the most sanitary surroundings, and by the
most scientific and approved methods.

R.esuylt,---A brand of canned goods without a peer, need to
be used but once to be used again.

Where the Grocer Comes In---With your shelves
lined with OLD HOMESTEAD Brand Canned Goods you

have a line you can push—a line of your own—that will win you
favor and increased business. Insist on having

THE BRAND OF QUALITY
Old Homestead Canned Goods

The Old Homestead Canning Co.
Independent Canners, - PICTON, ONT.
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Accountants, Auditors.
Hoskins, David, Toronto.
Jenkins & Hardy, Toronto & Montreal.

Anrt Srl

The Martell-Stewart Co., Montreal
Gillef EW Co Toronto.

I Bros

Muden. J. H 'Montreal.
McLaren's, W. D., Montreal.

m‘? Bec.
Bgﬂutie. Emufn & Co., Toronto.

Colson. C. E.. & Son, Montreal.
Cowan Co., Toronto.
Greig, Robert Co., Toronto.
Hunt, Harry W, Toronto.
McLauchlan, Sons & Co., Owen Sound.
Mooney Biscuit t Candy Oo Btnuord.
Mott, John P., & Co., Halifax,
National Llconce Oo Brooklyn. N Y.
Rose & Laflamme, Montresl.
Stewart Co., Toronto.

Cheese Cabinets
Walker Plvou-d "Bin and Store Fixture

Co., Toronto.

Canned Goods
Balfour & Co., Hamilton.
Bloomfield Puchlnu Co., Bloomtield, Ont
Canadian Canners, Limited, Hamilton.
Frankford Canning and Packing Co.,

Frankford, Ont.

0ld Homestead Canning Co.,Picton, Ont.

Cash Re(tmn.
Nsnom Cash Regmer Co., Dayton, O.

an. , Bec.
erican Tobueo Oo., Montreal.
ire Tobacco Co Montreal.
ugall, D., & Oo., Gl '. Scot.
Pnyne. J. Bruce. Gnn
Sherbrooke ¢ igar Co., sherbrouke P.Q.
Tuckett, Geo. K., & Son Co.. Hamilton.

Cocoanut
Downey.w P., Montreal.
Lumsden Bros., Hnmltou
Cocoas and
Oo AnOo Toronto.
?ps, James, Co., London, Eng.
aus—Rose & ﬂlmme Moatreal.
Mott, Jobn P., & Oo., Halifax, N.8.
Tippet, A. P., "& Co.. Montreal.
VanHouten's—J. L.Wuu Scotw,Toronto

putin~ Scales
Dean & McLeod, Hamilton.

Concentrated Lye.
Gillett, E. W., Co., Toronto.
Lumsden Bros., Hamilton.
Condensed Milk and Cream.
Borden's—Wm. H. Dunn, Montreal.
Ewing, S. H. & Sons, Moutreal.
St. Charles Cond Co., I
Truro Condensed Milk and Canning Co.,
Truro. N.S.
Consulting Chemists.
Koufmann, W. P., Toronto.

Crockery. Glassware and Pottery.
Lampbells R., Sons, I{amllmn. Ont.
‘Holland, Montreal.
Gowauns, Kent & Co., Toronto

Dairy Produce and
Bates Mfg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Hamilton.
Mw'll‘omn. A. F., Imperial Cheese Co..
Major, 8. J , Ottawa.
McLean, J. A., Produce Co., Toronto.
Park, Bllckwell Co., Toronto.

Accountants, Aucduors o

A

Allison Oon 1 Co...
American Tobacco (0. .
Anglo-Canadian Supply Co. .

Baltour & Co..
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30!
3oyd, Thu.tOo
Bradstreet's ..... ..

rch
British America Assurance Co. .
Cameron, J. McA .

Campbell's, R., ‘S’g
Canada Paper
Canada 8
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Rul.herlord. Marshall & Co., Toronto.
Ryan, Wm., & Co., Toronto.

Financial lmm & Insurance

Bradstreet Co.

Black Bm & Co., Huuu

James, F. T., Co., Toro

Paclﬂ\ Selhng (‘o l\cw \ ork.

Stavenger Prwnmg Co., Toronto and
Vancouver.

Wiunipeg Fish Co., Winnipeg, Man

Tippet, A. P., & Co.. Montreal.

Todd, J. H., & Son, Victoria, B.C.

Flavoring Extracts.

Fly Pads and Pa

Foreign Im,

Capstan Mfg. Co., Toronto.
Greig, Robt. Co., Toroato.

Kay Bros., Limi St'mtkport. Eng.
Wilson, Archdale, Hamilton, Ont.

reign riers.
Biermann, K., & Co., Cardiff, Wales.
Bowyer T. B., & Co., London, Eng.
Boyd, Thos., & Co., Liverpool, Eng.
Crichton, Alexander, Live I, Eng
Griffin & Culverwell, Bristol, Eng.
Hall, R. C., & Co., L(mdon, an
Lethem, John, & Sons, Leith, Scotland
Little, Geo., Manchester, En‘
Marshall, James, Aberdeen, Scotlanl.
Meeker, George R., & Co., London, W.CO.
Neubeck & Schipmann, Hamburg, Ger.
Salter & Stokes, London, Enf.

Scott, David, & Co., Liverpool, Eng.
Sowerbutts A. E., & Co., London, Eng.
Whiteley, Muir & Co., Liverpool, Eng.
Wickes, Hamilton, & Co., London, Eng.

Fruits— Dried, Green, and Nuts.

Adams, E. E,, l‘t nmmgton Ont.
Dawson Commission Co,, Toronto
Distributors Co., Toronto.
Gibb, W. A., & Oo., Hamilton.
James, F. T., Co.. Toronto.
Jemmett, E. 1., Beamsville, Ont.
Leak. J. W., Scarborough.
McWilliam & Evenst, Toronto.
Psimenos, Th. J., London, Eng.
Rattray, D., & Sons, Montreal.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Smith, Tom, 'lurunw
Stnnuer. W. B., & Co., Torouto.
Tlml. A. P, & Co., Montreal.
er, H l. Son. Guelph.
Warren Brol & Co., Toronto
White & OCo., Toronto.

Cox. J. t G., Edinburgh, Scotland.
Tippet, Arthur P., & Co., Torounto.

Flours and Cereals.

Grain,
Eby, Blain Co., Toronto.

Frontenac Cereal Co., Kingston.
Lake Huron & Manitoba Milling Co.,
Goderich.

Grocers— Wholesale.
Bul!our & 00.. Hamilton.

1

, Fils & Cie, Montreal.

Kinnear, T., & Co., T

Lucas, Steele & Bruml Hlnulton
Msjor S. J., Ottawa.

Turner. James, & Co., Hamilton.
Sloan, John, & Co.. Toronto.
Warren Bros. & CO., Toronto

CLASSIFIED LIST OF ADVERTISEMENTS.

Gr«;n‘ Grinding and Packing
Coles M{g. Co., Philadelphia, Pa.

ides.
Page, 0. 8., Hyde Pnk vt
House Insect
Common Sense Mfg. Co Toronto.
Infants’ Foods.
heen, Robinson & Co., London, Eng.
Interior Store Fixtures. Trucks. etc.
Monteith, Nixon & Co., Toronto.
Walker Pivoted Bin and Store Fixture
Co., Toronto.
Jams, .kllia By
B.ngers Ruse- & Laflamme, Montreal
Greig, Robert, Co., Toronto.
Imperial Extract Co., Toronto.
Liptons —Creed, J. 8., Halifax, N.S
Smith, E. D, Winona, Ont.
‘luuthwell s—Frank Magor &Co., Montreal
Upton. Thos.. & Co., Hamilton.
Knife Grinders.
Ountario Supply Co., Owen Sound

Manufacturers’ Agents, Brokers and
Commission M, nts
Adam, Geo., & Co., Winnipeg, Man.
Adamson, J. T., Moutreal.
Balogna Lime Works Co., Barbadoes,

Cameron, J. McA., Vancouver, B.C.
Carman, Joseph, Wmuun Man
Clift, Thos B.. 8t. John's, N.F
Dawson Commission Co., TuruuwA
Dingle & Stewart, Winui)
Dunn, Wm. H.. Moutres! nnd Toronto
Gorham, J. W., & Co.. Halifax N.S.
Hughes, A. J., Montreal.
Kyle, C. E., Tunmm
Lambe. W. G. A.. & Co., Toronto.
Lawson, Rcmnuld Winnipeg.
Leake, J. W.. Scarborough, Eng.
Mason & Hic lu) Winnipeg.
McDougall & Lemon, Owen Sound, Ont
McPhie, Normau D., Hamilton, Ont
Millman, W. H., & Sons. Turunm
Mmr, John A, \hmln al.
Ni in,
Nicholson, Bain & Johnston, Calgary
Patrick, W. G., & Co., Toronto
Radiger & Janion, Victoria and Van-

couver, B.C.
Rattray, D., & Sons, Moutreal.
Rutherford, Marshall & Co., Toronto.
Ryan, Wm., Co., Toronto.
Tippet, A. P. & Co., Montreal.
Vancouver Warehouses Limited, Vao-
couver, B.C.

Watson, Boyd & Co., Trinidad, B.W. L
Watson, Stuart, Winnipeg,
Watt, J. L., & Scott, Toronto.
Wilson Commission Co., Brandon, Man.

Mince Meat
Bates Mfg. Co., Torouto.
Wethey J. H.. St. Catharines.

Pass , Hec. 3 L
Allison Coupon Co., Indianapolis, Ind.

Patent Medicines.
Mathieu, J. L., Co., Sherbrooke, Que.

Pickles, Sauces, Relishes, Bic.

C apstzm Mfg. Co 'oronte.
Hemz, H. J., PllLﬂblHK, Pa.
Holbrook & Co., London, Eng.

tle. T. A., Co.. Toronto.

erchants Mfg. Co., Toronto.
Paterson’'s— Lnﬂumme. Moutreal
Sutton, G. F., Sons & Co., London, Eng.
Tippet, Arthur P. & (), Toronto

INDEX TO ADVERTISERS.

Dingle & Stewart .
Distributors Co ...
Dominion Molasres

Dominion Salt Ageney ............. 65
Douglas, J. M., & Co ... 48
Downey. W P ... 57
Dunn, Wm. H.. .15
Eby, Blain Co .. i apee

Edwudnburgsurch I 71

Empire Tobacco Co. .. 66
Eureka Be(ri(enwr& Co.

Go

Greig, Robt.,

Griffin & Culverwell 2

Grimm Mfg. Co. -

Hall, R. O, & Co .23
einz, H. J., 30

Holbrook & Co 7

Hotel Directory . 9

Hudon, Herbert & Cle 352!

Lambe, W. G.
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Tneas Stesle & Rristnl 1
Lumsden Bros
Lytie, T. A., Co...

Maiden. J. H...... RGN )
Major, S. J. Tveries ok 6l
Marshall, James ST AN b+
Martell, Stewart Co...... ........... 9
Mathieu, J. L., Co.. ...

Meeker, G. R., & Co
Merchants Mfg. (,u
illman, W. .
Minto Bros. .
Moir, John 2
Mooney Biscuit and Candy Co.. ..... 62

Monteith, Nixon & Co TP

Morse Bros. 3
Mott, John P..&Co..
MacLaren’s Impennl Cheeoe Co
McDougall, D., & Co..

ing

o A onuude bu:k cover
McLean, J A., Produce Co.
McLauchlan & Sons Co ..
McPhie, Norman D. ..
McWilllam & Kverist
National Cash Register Co .
National Licorice Co . .insid
Neubeck & Schipmann. ..
Nicholson, Hain & Johns(

Ontario Supply Co
Pacific Selling Co...... ....

Park. Blackwell (o, L m
Pateiok, W. Q.o BO0....c000v0nann on 2
Payne, J. Bruce..... 7

Psimenos, Th. J . .
Radiger & Janion ..
Rautray, D., & So
Reckitt's Blue ......
binlon. 0. E.

Rose & lLaflamme

Royal Baking Powder Co. ..
Ru &
Ryan, Wm., Co.
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Polishes— Metal.
Anglo-Oanadian Supply Co.. Toronto.
akey, John, & Sons, Loudou Eng.

Morse Bros., Canton, Mass.

Refined Cider
ilson, W. H., Co., Twsouourg, Out.
Refrigerators.
Eurcka Refrigerator Co., Toronto
Salt

Canadian Salt Co., Windsor, Ont
Toronto Salt Works. Torouto
Verret, Stewart, & Co. Moutreal

Soap.
Tippet, A. P., & Co., Montreal
Warren Bros., & Co., Toronto
Starch.
Brautford Starch Works, Brautford.
Edwardsburg Starch Co., Cardinal, Ont
Maiden, J. H.. Montreal
Stationery
Major 87 .., Ottawa.
Weese, G. A., & Son, Toronto

Sugars, Svrups and Molasses.
Canada Sugar Refining Co., Montreal
Dowminion Molasses Co., Halifax, N.>
Edwardsburg Starch Co., Cardiual, Ou
Grimm Mfy. Co., Montreal
Imperial Maple Syrup - Rose & Latiamwe

Mountreal.
Rattray, D., & Sons, Moutreal
Swmith & Schipper, New York
" Sugars " Limited, Moutreal
Warren Bros. & Co., Toronto.

Teas, Coffees, and Spices
Balfour &ﬂ('n lhuullﬁn
Blue Ribbon Tea Co., Torouto
Braid, W, & Cu., Vancouver, B.C
Capstan Mfg. Co., Torouto
Ceylon Tea Traders’ Ass'n
Creed, J. S, Halifax, N.S
Eby, Blain Co., Toronto
tgw;ng. S. H. & A. S., Moutreal.
Ewing, S. H & Sons, Montreal
Gillard, W. H., & Co., Hamilton
Japan Tea Traders Ass n
Kinnear, T., & Co., Toronto.
Lumsden Bros , Hamilton
Maj r, 5. J., Ottawa
Minto Bros., Toronto.
Salada Tea Uo., Montreal aud Toronto
'l‘mllmntv-r. Mitchell & Co., Torouto
Wood, Thos., & Co., Moutreal

Telephones.

Bell Telephone Co , of Canada
Typewriters.

United Typewriter Co., Toronto
Vinegars.

I)nndsuns Hay, Toronto.
Wilson, W. H., Co., Tillsonburg.

Washing Compound.
I)nugl:s‘..l, M,’g Co., Mountreal
Gillett, E. W. Co., Toronto
Reckitt's Blue, Gilmour Bros. & Co

Montreal
Wina & Holland, Moutreal

Wines and quuur.x efc.
Sleeman, Geo.. Guelph, Ont
Bates Mfg. Co., Toronto, Out

Woodenware.

Woods, Walter, & Co., Hamilton

Wrapping Pe . Pe 3 :
Clu’hﬁl P‘lpcra f:r l‘orﬁﬁr Bag: o

lnllvtl E. W, Co. Torouro.
Lumsden Bros., Hamudton

SOOI PIREIE: ~ - . . sokannninaseie 34
Salter & Stokes . . e &3
Scott, David, & Co.. .23
sSherbrooke o igar C xansse O
S eeman, Geo. .. ... s o
Smith & Schipper.............. 49
Smth, ED......... LS S vos OB
Smith, Tom ... 54
Sowerbutts, A. E., & 3
Stuvenger Preserving Co...... s O
Stauntons Limited ......... ... s S

ORI . . oot si save. aoe s sannan
St. Charles Conde u~|m. Co.
Stringer, W. B.
** Sugars " Li
Sutton, G. F., Sons & Co
Tippet. Arthur P., & Co
Todd, J. H., & Son..........
Todhunter, Mitchell & Co...
Toledo Computing Scale Co
Toronto Salt Worn ........
Truro C 1 Milk & C:
Tuckett, Geo. k., & Son Co.
Tarner. James. & Co
United Typewriter (u
Upton, Thos., & Co.
Vancouver W urehouses Limited. .
Verret, Stewart & Co

Walker, Hugh, & Son
Walker Pivoted Bin and S
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Windsor
Salt

™
g
must not be confounded with X
ordinary Salt. In quality, it is as high above the common 5
Salt of trade as can be imagined. It won’t cake it is
pure, white, dry. There is no impurity in it because of
the care taken in manufacturing. It is sifted, not ground.
Every particle of it is a separate Salt Crystal. It pays to i
sell Windsor Table Salt, because it is so good, clean, pure—
it is all Salt.
%! Fi
The Canadian Salt Co., Limited 1
Windsor, Ont. i S

HORSE SHOESALMoN | | THE PICKLING SEASON

up” and brings up the vexing Vinegar pro-
blem. There is nothing perhaps regarding
which the customer must rely so implicitly
on the merchant as the purchase of vinegar.

/ & X N
/ ,/ : : A dealer can secure and hold confidence by
/" ; [ESH ; recommending
{ 4 -
\ 1
\ TRADE MARK 5 i/ REGISTERED

i PICKLING VINEGAR

SPRING SALMON—¢‘‘Columbia’ Brand.

COHOES—*‘Tiger’’ Brand. It is distilled from sound grain, and is, therefore, en-
PINKS—‘*Sunflower’’ Brand. tirely free from the solid particles of vegetable matter
= which start fermentation in fruit vinegars. This,
NSNS oy Brand. coupled with the fact that it has the right strength,

PACKED BY makes it

J.H. Todd & Sons

»
Victoria, B.C. " ey B J. HEINZ CO.,
Pittsburgh, U.S.A.

BEST FOR PICKLING PURPOSES.

Wholesale buyers can obtain quotations from

Geo. Stanway & Co., Toronto, for Onfario.  C. F. Thompson, Winnipeg, Manitoba. /6‘ Ky b‘ﬁ
W. S. Goodhugh & Co., Montreal, Quebec. J. Hunter White, St. John, Lower Provinces. afe To
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1SANKRE DANRED:
B2/l 1AV AT L IATALE A LAY
President :
JOHN BAYNE MACLEAN,
Montreal.
The MaclLean Pablishing Co.
Limited

Publishers of Trad Newspapers which circulate in
the Provinces of Bie'ish 'Cu umbia, .\ur.(h\\ est rv'rrl-
tories, Manitoba, Ontario, Quclx:c. Nova Scotia,
New Brunswick, P.E. Island, Newfoundlagd and

abroad.
OFFICES
CANADA—

NTREAL - - - 232 McGill Street.
ghern Telephone Main 1255.
- NTO - - - - 10 Front Street East.
s Telephone Main 2701.
WINNIPEG - - - 511 Union Bank Bldg.

Telephone 3726.

F. R. Munro.

VANCOUVER - = - - Geo. S. B. [fcrr_\.
SA\.\j:))lllN. N.B. - - No 3 Market Wharf.

J. Hunter White.

GREAT BRITAIN—
LoNpoN - = e - 88 Fleet Street, E.C.
Telephone Central 12960.
J. Meredith McKim.
- - 92 Market Street.

MANCHESTER = - :
H. S. Ashburner.

FRANCE—

Paris - Agence Havas, 8 Place de la Bourse.
SWITZERLAND—

ZURICH - - - - - Louis Wolf.

Orell Fussli & Co.

Subscription, Canada and United States, - S‘J:lm
Great l?ritain and elsewhere - - - 12s.
Published every Friday.

__ f Adscr.pt, London.
Cable Address { Adscript, Canada.

TO LOWER EXCHANGE RATES.

N OLLOWING the lead of the Ameri-
]‘ can Bankers’  Association, the
(‘anadian Bankers’ Association will
iry to recover the money order business
of Canada, which is now almost entirely
done by different express companies and
the Government Postoflice Department.
I'his action will end the practice of
banks of charging 15 cents on a cheque
vhether it was for $3 or $50, and any
amount under $5 will, according to the
new rates agreéd on, be put through for
a charge of 3 cents; from $5 to $10 for
a charge of 6 cents; from $10 to $20:for
10 cents, and from $20 to $50 for 15
cents.

Retail grocers and general merchants
ought to welcome the proposed change
to a man, if for no other reason than
hecause it will mean a saving in dollars
and cents. If the average retailer stops
to consider, his exchange account
amounts to no small item in the course
of the year. Suppose he accepts one
draft a day, and receives payment from
customers at the rate of gne cheque a
day, by no means a high average, since
drafts are drawn for any amount from
§1 up, it. means twelve exchanges a

EDITORIAL

week, forty-eight a month, and 576 a
year, from which must be deducted the
number of drafts on which the bank
charges a nominal collection fee and
cheques payable at par. If 400 exchanges
are paid during the year they will aver-
age at least $60, an amount which may
be out of all proportion to the actual
cash turnover.

It is because the wide-awake retailer
has become wise to this fact that ex-
press and postollice money orders are
coming into general use, particularly for
small remittances. The banks, realizing
that this trade is theirs by right, and
at the same time impressing upon the
retailer that it is an advantage to him
to have his collections, ete., go through
one channel, are endeavoring to make
this possible by lowering the present
rates of exchange.

ITINERANT RETAILERS.

UMMER months witness the flour-
S ishing of an all-too-numerous class,

viewed from the retailers’ stand-
point,—the pedlars. Every section can
contribute its quota of woeful incidents
and unfair competition arising from this
class. They are always supposed to
operate under the authorization of munij-
cipal ordinances. Little capital is need-
ed and the exchange business facilitates
sales in country districts. Increased
licenses strictly enforced furnish the
surest and safest guard to the ordinary
merchant. Even in city circles the ped-
lars and vendors have won a sure foot-
hold, and their position deserves the
earnest consideration of retail associa-
tions. Various conditions have combined
to ‘mitigate the evils of the city pedlar
upon the business of the legitimate mer-
chant. Many houses and tenements
which are rapidly becoming a part of
(anada’s cities have conspicuously dis-
played a sign reading ‘‘No pedlars al-
lowed.”” Further than this, general dry
goods and department stores offer the
bargains in smallwares, formerly sup-
plied by the pedlar, at lower prices.
This is, perhaps, the remedy of the evil
in most instances. Jew pedlars have
established themselves seemingly irrevoc-
ably in Montreal.

HIGH PRICES FOR LEMONS.

LIVE topic of discussion among
the wholesale and retail grocery
trade of Canada and the United

States to-day is the abnormally high
price of Verdilli lemons. On Aug. 10,
1905, the price quoted on the Toronto
fruit market was $5.50 per case, or$1l.50
in advance of the quotations of a year
ago. It isjust seven years since lemons
soared to anything like present prices.
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The reason for the advance is not far
to seek. This year’s lemon crop is from
fifty to sixty per cent. short, owing to
disastrous frosts in Messina early in the
season, which seriously damaged the
fruit buds. The North American market
has felt the efiect of this shortage so
much that in New York alone the re-
ceipts of lemons for the month of July,
1905, were 112,000 boxes less than fol
the corresponding month of 1904. In the
Canadian market the story repeats
itself. The consumption of lemons be-
ginning to show a considerable falling
off because the average consumer does
not care to pay above a certain price,
and when the limit is reached he reverts
to the use of limes and fruit juices.

All stocks in sight up to the first of
September have been contracted for by
Ontario fruit dealers, and after that it
is thought that prices will show a fur-
ther advance. Until very recently the
ouly substitute for Verdilli lemons was
California fruit. The season for (ali-
fornia cured lemons, however, is now at
an end, and there is nothing to take
their place except fresh cut California
stock, which is comparatively deficient
in keeping qualities. ;

MAY CARRY U.S. MAILS.

HE Allan turbiner Virginian is ex-
T perimenting with United States

mails on her present trip from
England, and stands to outdo all previ-
ous records. She leit Moville at 2 p.m
on Friday, Aug. 4, and passed Belle
Isle at 6.55 p.m. on Tuesday, Aug. 8, a
distance of 1,760 knots, an average of
seventeen knots an hour. Calculating at
the same rate of speed, the Virginian
should land her mails at Rimouski on
Thursday, Aug. 10, at 8 a.m. This is
equivalent to five days, nineteen hours
from Moville to Rimouski, and would
break all records.

The question now before the public is,
“Can mails for the United States be
delivered sooner if carried by (anadian
mail steamers?” Can her mails be de-
livered in Chicago not more than twenty-
four hours later than il they were car-
ried by the Lucania running her usual
speed? II the Virginian succeeds in do-
ing so the supremacy of New York as a
port for postal steamers on the Atlantic
run will be seriously threatened. Canada
will become not merely the shortest
route to the Orient, but to the greater
part of the United States as well. An-
ticipating the fact that there will be
even faster steamers than the Virginian
on the Montreal route in the near future,
the success of her present voyage may
mark the beginning of a great change in
the mail route between Great Britain
and the United States.
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GROCERS' MISTAKES.

DLE ecapital is a drain on resources
which eveutually compels retrench-
ment  or the inerease of  working

capital, says the New York Comnuercial

This condition is more often found in
vetail grocery stores, perhaps, thau in
any other lines in business. No retail
stocks deteriorate as seriously as grocer-
ies. In no other line of goods should
ihere be more judicious buying, limited
to what may be termed. eurrent necessi-
ties.  This doesn’t apply to all varieties
of groceries, but to a considerable pro-
portion, and  imported goods  are per-
haps the most unprofitable of all to buy
and hold.

How to Buy Foreign Goods.

Luported groceries arve bought sparing-
Jv by the most progressive ereers, Lu
l>in\' are bought frequentiy. A =mall
>I~w"i\ need not mean that the gquality 1s
unsatisfactory, nor that it will be impos-
<ible to fill orders. On the contrary, a
small stoek-of imported groceries, judi-
t'it'll>|.\ >t"u't'i4'|l. will >|ll']'l)' lllt lL'qllil‘u»
ments of all ordinary stores and save the
owner from possible loss.

A small stoek turned quiekly is the
hest poliey for all retail grocers. Buy
frequently. thus keeping goods fresh, and
oettine back the investment and the pro-
fit almost immediately.  The retailer in
this way obtains three important ad-
vantaces. He always has fresh stock,
which 1z one of the ehief points of at-
craction for customers, present or pros-
pective.  He gets back his original in-
vestient to use again, possibly in pur-
chasing goods on which there is still
greater profit, and he gets the profit on
the original investment to invest in some-
thing else. These features should be of
sufficient mportance to cause any mal
to hurry his transaetions, but there are
others, which, morally, at least, are guite
as lwportant.

Activity Attracts.

Active stock means a lively business,
and that in turn attraets by its very ac-
tivity. Buyers go to stores where busi-
ness is done. They argue that the stock
is fresh, that they are more likely to get
what they want and that the service will
be more prompt.

In the internal economy of the store
itself aetivity is important, because it
prevents loitering among employeeg and
keeps every one keyed up to working
piteh, a more important consideration
than some people imagine. If employees
see stoeck moving out rapidly and know
the store is making monev. they feel
more contented, and will work harder
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of their own volition. On the other hand,
a store where spiders spin webs in front
of the shelves will never have contented
cimiployees.

Make a Noise.

Scmetinies to eause things to go, it be-
comes neeessary to make a noise about
them. One retailer in relating his ex-
perience, said he bought a quantity of
prunes at 2 3-4e¢. Then he becan to ad-
vertise them. IHe sold 20 pounds for $1.
or Se. a pound, in single pounds. The
sale, as can be imagined, was verv lively
as Jong as the offering lasted, and eus-
tomers returned for more.

An experienced groecer in diseussing
this phase of retailing not long ago, de-
clared that tully two-thirds of the retail
aroeery trade carry a great deal more
stoek than their business requires. Slow
moving stoek, according to his opinion,
should be held down to the lowest nos-
sible point and never allowed to reach a
cumbersome quantity. Some grocers, he
said, turn their stoek three, some six,
and some a dozen times a year. Asstin-
ing reasonably good management, it isn't
diffieult to tell who makes the most
]ll“]l(';\‘. %

o do business successfully in the re-
tail grocery trade requires good manage-
ment and constant aetivity. Small, but
active stoeks, eomposed prineipally of
those @oods which are usually moving,
are the most profitable. Make as big a
noise about the goods as possible, the
more the better, and keep them whirling.
Sales must be active, capital must be
kept on the move, turning over constant-
Iy, and then it will accumulate more
capital. It all retail grocers did this
there would be more satisfaction with
more business.

NICKEL COINS FOR CANADA.
RECENT suggestion that Canada
A should adopt nickel as a metal
for coins, using the pure metal
rather than the alloy used by the United
States Govermment, has much to com-
mend it. Canada has the greatest de-
posits of nickel in the world, and is
practically the source of the world’s
supply. The adoption of the metal for
all coins would, therefore, be a great
advertisement for the country and aid
materially in the development of this
branch of the mining industry.

Nickel is growing in popularity for
coinage purposes in Kurope, and Canada
would do well to be one of the first
countries to adopt the metal. Its use
for fifty, twenty-five, ten or five-cent
pieces would cost much less than the
present silver coinage, and the Govern-
ment’s profits would, consequently, be
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larger. The day is past, however, when
the public look for intrinsic value in
coins, most coins being mere tokens. It
is the Government’s fiat that places
value on the coins, and pure nickel,
which will stand hard wear, would be
an almost ideal metal for a Canadian
coinage.

THE VALUE OF CO-OPERATION.

[ F Canadian exporters have anything

to learn from the methods employed

by KEuropean merchants and manu
facturers in exploiting the world’s mar-
kets, it is summed up in the one word,
“co-opdration.” And a remark of one
of the leading United States consular
agents to Germany on this subject is
not without interest when it is remem-
bered that German tradesmen have had
remarkable success in securing a foot-
hold in foreign miarkets. He says:

‘““The time has arrived when our ex-
porters must get rid of jealousies and
mistrust and join with competitors for
the protection of their mutual interests.
It is a matter not of opinion, but of
compulsion, and the sooner the export
trade realizes it the better. In our
foreign commerce @ore thorough methods
must be adopted if we would cope with
other nations. Associations of exporters
may be heneficial in many ways. They
can have frequent meetings to devise in-
ducements for attracting foreign trade;
they can discuss their experiences and
enlarge their knowledge on the various
phases of modern export trade; they can
more eflectually protect themselves
against. losses, etc., and have a regular-
ly constituted bureau of information,
where the names of undesirable custom-
ers may be registered, and they can en-
courage our young merchants in the
scientific and practical study of com-
merce and foreign languages. Canada
has already such an organization in the
Canadian Manufacturers’ Association.

‘‘Another factor is liberality. While
seeking new customers it is above all of
greatest value to retain the old ones.
Differences between the exporters and
receivers of goods may not be avoid-
able, but they are sometimes based on
grounds too frivolous for a quarrel. Ii
the exporter is at fault, he ought to
make amends; if the purchaser is the
guilty party, the exporter should meet
him halfway. Independence is a valu-
able quality, but stubbornness is enough
to ruin any business. To regain a cus-
tomer lost is the most difficult task in
commercial life, but it is often very easy
to hold one if the proper means are ap-
plied.

‘“‘In these days of intense competition
nothing is more fatal than adhering
strictly to set policies. Every avenue
of trade is crowded with cool and keen-
witted men, fertile in expedients and de-
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vices, who are perpetually inventing new
ways of buying cheaply and at best
terms, and if success is wanted in busi-
manufacturers and exporters
must shape themselves to every exi-
sency. It is a great mistake of some
exporters to discriminate too much be-
{ween the regular and casual foreign
The same means that made the

ness our

huyer.
first permanent can make the second
permanent  also. Moreover, patience,

fairness, and persuasiveness are neces-
sary to develop our export trade. Many
merchants fail to follow this course, and
4s a consequence are the losers. It is
natural enough that the introduction of
new articles into foreign countries
.honld meet with prejudices and doubts,
and only perseverance, fair dealing, and
ihe power to convince the foreigner of
his false opinion will overcome this
drawback.

““A further means of building up ex-
port trade is the allowance of credit. It
is impossible for exporters on this side
of the Atlantic to sell their wares on a
otrictly cash basis where Kuropean mer-
chants give credit. Of course, this does
not mean that credit should be given to
411 who ask for it, but careful inquiries
will enable our merchants to weed out
undesirable foreign purchasers and to
creatly limit the risks.

TARIFF INQUIRY.

T has been officially announced that
l the committee of ministers who are
to inquire into the operation of the
(anadian customs tariff at the next ses-
«ion of Parliament, will enter upon their
work about the end of August or the be-
vinning of September. Meanwhile it is
well for parties interested to prepare
such information as they intend to sub-
mit and to seleet representatives to ap-
pear before the commission. The Grocer
lias to listen to a tale of woe from time
to time from members of the trade. Such
complaints should be aired publicly be-
lore this eommission if they are to be re-
medied. Otherwise the eustoms authori-
tics will eonelude that everything is run-
ning smoothly, and proceed to pass ap-
proval on the present regulations. If it
is the dumping regulations that are at
fault, a strong representation on this
subjeet should be arranged without de-
lay.

All who come before the committee
should be prepared with accurate infor-
mation respeeting the requests they have
to make and be ready for eross-examina-
tion in matters about which there may be
diversity of opinion. Reasonable notice
will be given of the visits of the com-
mittee to the several points selected,
which will include one or more places

EDITORIAL

in every provinee of the Dominion. All
inquiries should be directed to Mr. John
Bain, assistant eommissioner of eustoms,
Ottawa, secretary of the tariff eommis-
sion,

EXECUTIVE ELECTED.

The C(Canadian Association of Master
Bakers have elected their executive for
the ensuing year: President, George W.
Shouldis, Ottawa; vice-president, M.
Bredin, Toronto; J. R. Heardman, Corn-
wall; A. L. Thirodeau, Windsor; W. D.
Muir, Vaneouver; treasurer, A. W. Car-
rick, Toronto; seeretary, James Aecton,
Toronto; executive (with the officers), A.
M. Ewing, Hamilton; John Turnbull, i'c-
ronto; T. Fitzgerald, St. Catharines: R.
H. Harrison, Woodstoek: legis'atie,
George W. Shouldis, B. Slinn, Johu
Borthwiek, Ottawa; A. A. Lees, A.
M. Ewing, Hamilton; John Turnbull, M.
Bredin, Jameg Acton, Toronto: James il.
McEwen, Montreal; E. Parnell, jun,
London.

MODERN COLD STORAGE PLANT.

T was with no little pleasure, on a hot

- day late in July, that a representa-
tive of The Groeer was shown
through the eold storage warehouse of
Gunn, Langlois Co., Montreal, which
has recently heen enlarged and remodel-
ed. .

The new wing is a building 60 feet by
120 feet, and five stories high ineluding
the basement, and gives the firm 220,000
cubie feet additional space, making alto-
gether some 325,000 cubie feet of refrig-
erator space in which the temperatures
range from five degrees below up.

The plant ag it now stands is built on
the slow burning prineiple, the very
latest idea along this line having been
incorporated. The walls and partitions
have been rendered absolutely fire proof
by the use of a covering of eompressed
mineral wool, expanded metal lath, anl
good hard cement. Wired glass is used
in all the windows throughout the build-
ing, and the elevators are built in a spe-
cial well separate from the rest of the
building, and equipped with automatic
fire dors. In annition to this, the elec-
trie light wires are all encased in iron
conduets.

As a result of their efforts toward mak-
ing their warehouse praetically fireproof,
Gunn, Langlois & Co. have suceeeded in
gettine from the fire underwriters the
lowest fire insurance rate in Montreal.
The warehouse ig situated on a eorner,
with six doors on the west side providing
for prompt receipt and delivery of pro-
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duce. The plant has a eapaecity of 100"
tons, refrigeration, developed bv
machines installed by the

Lavergne Machine Co., of New York, and
the Linde British Co., of Montreal. Pass-
ing from one cooling room to another of
progressively lower temperature, one was
impresed irresistibly with the effective-
ness of artificial refriceration.

Nor was this effect diminished by the
sight of the tiers of butter, cheese, etc..
and the stores of poultry and game
whieh, from all appearanees, may be keut
indefinitely in this Aretie region, frout-
ing on St. Paul street.

IMPORTANT TRADE MARK DECI-
SION.
N end of what has been a long-con-
A tested trade-mark case was reach-
ed recently by the decision of the
Privy Council in throwing out the ap-
peal in the case of Gillett vs. Lumsden.
The dispute is one of long standing
and has been fought from oue court to
another up to the Privy Council. E. W
Gillett Co., Limited, objected to Lums-
den Bros., of Hamilton, making use of
the words ‘“‘Jersey Cream’ in the de-
scription of yeast, baking powder, etc.,
declaring that the words constituted a
sort of trade mark for the Gillett pro
ducts. Justice Street upheld that con-
tention, but full court thereaiter upset
the judgment
higher up.
Clute, Pinkerton & Cook acted for
Lumsden Bros., and were represented be-
fore the Privy Council by Groege F
Shepley, K.C., while Mr. Bicknell, of
Bicknell, Kappele & Co., appeared for
the appellants.

as have also the courts

NOT TOO EARLY.

Now is the time of year for the grocer
or general merchant who is thinking oi
installing new heating apparatus in his
store to come to a decision. If it is te
be a stove, it may be all right to wait
until the cold weather is at hand; if it
is a hot-air furnace or hot-water system,
which requires some time to set up, it
is none too early for him to complete
his arrangements now.

Mr. John F. MacLaren, Toronto agent
for the Ogilvie Milling Co., Limited,
was met by The Grocer in Obttawa this
week. Of the many delegates attending
the Canadian Association of Master
Bakers in that city this week, Mr. Mac
Laren seems to be one of the most
popular. His acquaintance with the
baking and grocery trade of not only
Toronto, but Ontario, is a close and
valuable one, and no one is a harder
worker or pays closer attention to the
interests of his customers than Jack
MacLaren.
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Why? ‘

Salada Teas have been accorded Why ?
a sale without precedent in the
annals of the Tea trade.

Holding fast all tastes on a
“cup draw.”

Earning every dealer’s support
and good will throughout the
entire American continent.

R ST P S

Why ?

Why ? | |~

Ceylon Tea

Black, Mixed or Natural Green

Promptly winning the Highest
Award and the Gold Medal at

the St. Louis Exposition, 1904.

“Draw your own conclusions.”
“SALADA” Toronto or Montreal.

Why ?

"SALADA"

COLES ™,

BRANTFORD PREPARED
CORN STARCH

GRANULATOR.  PULVERIZER.

! Single and

Every Coles Coffee
Mill has a Breaker that
z the Coff fore

e

ers,
1z wear of
s and saving

QOur Crinders
Wear Longest

No. 65
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 lbs.
GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing % pound per minute.
3 Capacity of Iron Hoppers, 5 Ibs. of Coffee. i X
We make 25 other styles and sizes of Grocers Counter Mills, Floor Mills
and Electric Mills. For Prices, Terms and Discounts, address

COLES MANUFACTURING CO.,

Nos. 1615-1635 North 23rd St. PHILADELPHIA, PENN,, U.8.A.

AGENTS:

, Mitchell & Co., Toronto. Forbes Bros., Montreal.
gz{lpllfcr-]rtuera g:u.(ui John, N.B. Gorman, Eckert & Co., London, Ont.

: Double
: Crinders g .
i is no commonplace staple. Unique
Pulverizing methods of manufacture and a fine
and discrimination in selecting the right
Granulating kind of corn, have produced a better

grade of corn starch than the trade
has ever known before.

Based on merit and backed by
good advertising, the inevitable
result has been a DEMAND and
progressive dealers should be pre-
pared to supply it.

The dainty food prepared from
Brantford Starch brings the custo-
mer back again many times. The
common sense recipes on the pack-
ages delight the cook.

BRANTFORD, CANADA

BRANTFORD STARCH WORKS, Limited
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Quebec Markets.

GROCERIES.
Montreal, Aug. 10, 1905.

HIS week’s trade on the whole 1s
good, but featureless. Sugar be-

ing in its ftull season is much in

view, and firm in prices owing to a
steady, good demand. Molasses also

keep up pretty well in Montreal, but the
stoeks are too small to give way to any
large sales. Teas continue in good de-
mand, and dealers report a fair business.
(offees and spices are much the same
as last week, the anticipated advance in
peppers not having made any appearance
as yet. The ecanned coods sitnation is
as puzzling as ever. The improbability
of lower prices is almost eonfirmed and
jobbers look at it that way. Fish is
searee, but in exceptionally good demand
for this time of the year. The fish
dealers have made business this
year.  Maple produets and honey are

good

quiet, being, to speak nvlainly, out of
season. Flour and feed enjoy a good
demand, but lack in inferesting changes.

Other lines are practically the same as
during the previous week.

Sugar—The sugar market is very ac-
tive, specially in refined, which enjoys
an enormous demand. This is the season
for this article and dealers elaim that
husiness is exceptional and very satis-
factory. Other lines, such as eranulated
and raw, are also in good shape. We
quote:

Gnnuhted obls.
-bbls

]

e-m lump.boxu“sll':ii ......
-boxes and 1}-bbls. .
Extra ground, bbls

8

. 515

49

. 550

569

535

5 55

“ “ 565
Powdered, bbis . 515
hes 50-1b. 535
Phoenix 495
Bright coff: 48
e xello 480
No. 3 yellow 475
No. 4 4 60

Nl % 4 50
Na} * 45

Raw Trinidad sovs &0
Trinidad crystals 450 475

Syrup and Molasses —Some dealers are
of opinion that the last week’s improved
demand ig still prevailing, while others
deem it only fair. No big transactions
are reported, owing to stocks not being
large. 1In faet, any stock of consequence
in Montreal is held by three or four big

dealers. DPrices are unchanged.
35
37
38
3%
33
4
&
03
30
90
90
3
2
10

‘Teas—The market for Ceylon and In-
dian b_lacks is about the same ag last

week. A dittle more aetivity is notice-
able in Japans and particularly in last
season’s third erop, which is selling at
12 1-2¢. to 15¢. China greeng arve short.
I arge orders have been given for import.
New teas are also aetive. Poochow pe-
koes are said to be scarce and conse-

quently hivher figures are expeeted.

Japans— Kine 026 30
fedium ... 020 023
GooOd OOMMON «....ocsscscscosssssones sis

Common ... ... ST BT 0124 015

Ceylon—Broken Pekoe . SRR 025
ORI 2t da s avs e esmn e ...017 02

Pekoe Souchongs. .015
Indian—Pekoe Souchongs. ........ .015 018
Ceylon greens—Young Hysons ... 016 018
Hysons ...... 0144 015
Gunpowders ......... 013§ 014
China greens—Pingsuey gnnpowders . 12 012
Oongouns—KalSOWS........coocvoeciivossassssnos suse 012
TR I oo v ve viit oniiesnnn s 012 014
Coffees —The loeal stocks of eoffees ave

light, owing to small receipts, and a
steadiness in consumption. Consequently,
prices are advaneing. Still higher prices
are expected.  Tlowever, no partieular
aetivity

is reported.

Good Cocutas 011 013
Ohoice ** ..012 013
Jamaica coffee. .0104011
f e SO e A O .018 024
TR - . ot v v ooy sekislsaneen ..017 020
| R RIS S S A ..010 012
Santos..... ¥ 009 012

Spices—The market continueg aective

in all lines owing to a good demand. Ex-
pected high prices have not as yet ap-
peared, hut some dealers still elaim that
presenit ficures will ehange soon, and es-
pecially in peppers and eloves.  Other
lines are steady. We quote:
Poppers, BISoK. ... .cociisesvessnsiiseives sose 01

& white . s
Ginger
Cloves, whole ..
Cream of tartar..

Allspice
Nutmegs

Canned Goods
situation is unchanged.
tures continue to come in steadily.

coods

The eanned
Orders for fu-
It is
reported that some dealers have offered

old stoek of salmon at reduced prices,
but their suceess in  this  ease, it 1is
thought, is only problematic. The pea
crop is promising to be a good one, and
it is thought that prices may be easier.
We cuote:
BRI . o oo s iman saed Wb o na ke 8085
2's Asparagus Tips .....
2's Beans, GGolden Wax ......
28 ‘“  Refugee or Valentine.
Crystal Wax
2's Peas, No. 4 "Slnndndu
's " No. 3 “Early Junes”..
No. 2 "*Sweet Wrinkled "
's ' No. 1" Extra Fine Sifted
28 Table 8pinach ... ........... -
Pears— Flemish B(*auly. Bartletts and pie in
T TR 81 ‘15

e

el -T-T-T-T- 1T}

8

95
50
80
82,
92!
82
85
%5
30
40
2
Peaches—White, yellow and pie, lis 2's, Hs 3:9 125 282
(-ul]on pears .315 3 67‘
.35 4 5
L rew
250
3-llr sqmmh veve- LN
2's Cherries, red, pitted . fans BN
2s red, not vmul EREED ) |
g5 ° Dok pited.... ... coccocaenene one 220
28 ‘' Dblack, not pitted ... 175
2's " white, T RSB ER B S 2 40
s * _whitenotpitted .......... ...... ..cs 200
2a (‘urnn s.red, heavysyrup.............c.v «uns 1 57!
28 E preserved AAAAA 177
Gals. red stondard 475
Gals. ** red, solid pack 700
2's o black, heavy syru 175
& ack, preserved 205
Gals. black, srandard. 400
Gals. ' black, solid pack. 800

35

2's (vﬂtl\l berries, heavy syrup.
2 preserved.

Gals. * standard. .
2's I.n\uonl»t rries, he: m) Sy rup
2's preserved. .
Gals. standard ........
28 l’lm appll sliced. . 5
2s grated.. " - ; S
3's > whole . = =
Za l‘lunh Da amson Imhl 8y nu- N
28 h(.A\) syrup ...
24's it TR S S
3's s e " :
Gals. - standard .. nis
s =) L umhar«\ light syrup...... ....
2s - huu) SYTUp ... R
s * iy
3's “ “ “ e
Gals. ** v standard §
2's . Green Gage, light sy rup &
2s 155 ~ heavy syrup........
2 “ “
3% A 5
Gals. ' b standard
2's ‘ E, K. heavy SyTUp ...
A ™
3% “ . “

.Ikn*liin rries, nnl heavy syrup RE
2's s pr.nr\ul.“..“.

Gals. * standard.... .......

Gals. ** 2 solid pac e

2's £ blac k heavy syrup ...... ....

2s s preserved. |

Gals. - standard.

2's Rhubarh, preserved . ........ PR S
) i 5y . ks

Gals. ** standard

2's Strawberries, heavy :yrup 1903 pack

2's - 1 1904 pack .

28 preserved. .. RS

Gals = standard R Gk e

Gals it DEDREE . . ; . oo nanbinos

New Canned Goods for 1905:

Strawberries.
Group

Pt D ot £ D ot ot £ etk otk D bt kot D 0D BT o ot ek ] ot Bt
» Wy Ve Ir o

Group
No.1 Nos. 2 & 3

2’s—Heavy syrup 91.52
2's—Preserved ........ - L&
Gallons—Standard ... .... 5.27
Cherries.
2’s—Red, pitted ............. 2.02
2's—Red. not pitted ...... 1.57
2's—Black, pitted ... ...... 2.02
2's—Black, not pitted ... 1.57
2’s—White, pitted ...... ... 2.22%
2’s—White, not pitted ... 1.82
Rhubarb.
2’s—Preserved ...... ......... 1.17%
3's—Preserved ... SRS b
Gallons—Standard ... .. 2.65
Asparagus.
ST ... ... s 2.52%..
Peas.
2's—Standard (No. 4).... .623..
2’s—Earlv .June (No. 3). .70
2's—Sweet Wrinkled (No.
S . .82}
2’s—Extra fine sifted
(No. 1) .22}
Spmach
2's—Table ... it aanios T
3's—Table ... ) ¢ d
Gallons—Table 5.02%.....

Specifications of Groups.

Group No. 1
brands : (fanada First,
(tabin, Horse Shoe, Auto.

Group No. 2 comprises:
Kent, Lion, Thistle,

Group No. 3 comprises :
White Rose, Deer and Globe.

Wholesale limited selling
salmon due to arrive in 1905 :
Horseshoe, 1 to 1

comprises

Lynn
Grand River.

$1.50
1.65
5.25

2.00
1.55
2.00
1.55
2.20
1.80

DO bt e
DD -
DD W

.60
674

following

Little Chief, Log

Valley,

Jubilee,

pric

cases—Talls

€S n

$1.574

Horseshoe, 5 cases and over—Talls 1.55

Horseshoe, 1 to 4 cases—Flats

1.70

PIRORp e

PRSP
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Horseshoe, 5 cases and over—Flats
Maple Leaf, to 4+ cases—Talls

Maple Leaf, 5 cases & over—Talls
Maple Leaf, 1 to 4 cases—Flats....
Maple Leaf, 5 cases & over—Flats

1
53

|
]
1
1
1
(‘lover Leaf, 1 to 4 cases—Talls.... 1.
(Clover Leaf, 5 cases & over—Talls 1.5
Clover Leaf, 1 to 4 cases—Flats... 1.7
Clover Leaf, 5 cases & over—Flats 1
Arrow, 1 to 4 cases—Talls 1
Arrow. 5 cases and over—Talls 1.
Arrow, 1 to 1 cases—Flats 1.622
Arrow. 5 cases and over—Flats. 1.60
Terms- Net 30 days, or 1 p.e. 10 days,
davs, f.o.b. any wholesalers’ points 1in
Ontario and Quebec.
Per doz.

an ZH. ting

nuu)l.»h .
Gallon corn .........
Towmatoes, 3-1b. tins.
Gallon ting ..............

Fish  All lines of fresh fish are scarce
but the zood demand for them keeps up
steadilv. What fresh stock is arriving
i« immgdiately disposed of. no stock be-
ine left over. IHigher prices are soon
|\]|\<!(4l in lake fish, sueh as trout, white,
dore and also in finnan haddies, owing to
cearcity and vood demand. Brook trout
i« now selling at 20 eents.  Fresh Gaspe
salmon is about done, and dealers have
to tall back on British Columbia or froz-
en Gaspe. There is little or no demand
in salt fish, except for boneless and skiu;
less cod.  However, as the weather is
vetting cooler, it is expected that con-

cumption will greatly increase. We
quote:
Fresh B.C. salmon 015
Sword fish.......... 0 ]ll
Black bass . 012
Fresh macke 0 09
Gaspe Salmon, )nr“- 015
Sturgeon. i § e 009
Dore, fresh...ooennnn. = 009
Fresh white fish . .......oooooiiin 0 05’4
Lake trout 009
3rook trout............ 020
150

Choice select hull. oysters, ]u T ,al ey R
Haddies S
Bloaters in boxes, 100 fish
Yarmouth bloaters, 60 fish per hox ..
'\muk .d herring, per box, new . X
:ah haddock, per 1b
pike.... .
Fresh lmll‘:ul
Fresh steak cod ...

20-1b. pails ... .

No. 1 L.nhr‘ulnrhvrrin,. n
Balfbbl .....cco vieee
No. 1 Holland herring, ;nrh |]HM Ay

\n 1 &.unh }x(rrm,.,

|nrk~.: SEr
Holland herring, per keg
No. 1 salt mackerel, p.ul of 20 Ths.
Skinless cod (10011, cases). per case
}{uniIL s8 cod, 1 .nul 2-1b hltn ks, per Hy e
fish
$x fish, lnm-,mz:ll. hoxes. .. ..is
Idl»rmlur mhmm half bbl.... ...
200 1bs.) bbls
(3-0‘) 1bs.).
Lake trout, salt, 100 1bs. .
Sea trout in bbls, 2001bs......
half bbls 3
Marshall's kippered h(rrmb per doz
Canadian kippered, per doz X
Canadian } sardines, per 100 . =T
Canned cove oysters, No. 1 size, per doz . sare :
Canded cove oysters, No. 2 size, per doz........ ... 2

Rice and Tapioca It is thoughi by
dealers that tapioea will shortly advance
owing to a steady and good demand.
Rice is only steady with no particular
feature.

B rice, ;n 10 bag lots .

IObdgloln

Porexgn Drled Fruits - The condition
of the market is much the same as last
week. Dealers find advantageous prices
for their goods and even old stocks are
disposed of with benefit. There are no
changes in priees.

Valencia Raisins—
Fine off-stalk, PErID .. ciocvcors sorenctssnonne 005 006
Selected, per 1b . 0

Layers,

THB MARKETS—QUEBEC

Dates 3
Dates, Hallowees, perlb ...........cccivveennnes 004 0043
Californian Evaporated Fruits
Apricots, pe: r l )

Peaches, e
Pears,
Malaga Raisins

London layers 2 00
“C Ul)llulhhtl"’ (‘luhl' S 2 50
3 -boxes 7 080

Ru)al Bucking hum( lusters, { hoxes 110
hoxes. 350

¢ Excelsior Window Clusters, 4 50
¢ L 3 i 135

Californian Raisins

lmm mse xlltl~ perlh ...
seeded. in 111
2 crown
3 crown
4.CrOWN .« < ve e voins

Prunes

Currants
Filia

i IRCIERRON o iy o e cneidon it e 0 04§
Fine Filiatras, per 1b., i

.. 0043005

o : .. 0 043 0 053
... 0054 006
Finest Vostizzas ** .. 006 0 07%
Amalias T s i 3y e o aate o N 0 06
Suliana Raisins
Sultana raising, ]urlh.,.?.... SATEE e ) Ui 0068 0 08
BABL CREEMN .. oo oo s siss dsspisa shrere 0D
Eleme Table Figs
Six crown, extra fancy, 40-0). boxes..... ........ .... 013
Four crown, fancy, 10-1b. boxes P L
’l bree crown........... 007 0 07.
Gilove boxes, fine qua xhl) per ‘box « 0k
Fancy washed figs, in baskdts, per bask i 10
pulled figs, in boxes| pe. T box . 022
stuffed .. 02
12-0z. 'DOX€S: . i s ivic o i A R g L 0 064 007

Country Produce.

Maple Products -Both sugar and
syrun are in J]ttly demand, and manufac-
turers are busy /hmmnn fruits or veget-
ables. Prices ate unchanged.

Maple  Syrup, in

in
Pure new sugar; |
Pure Beauce (,‘uum,y. pt-r 1b

Honey—IHoney continues dull.  Deal-
ers do not expeet any improvement be-
fore the weather hecomes decidedly cool.
It was expected that through the arrival
of new honey, which, by the way, is not
as plentiful as first lhuught, the demand
and consumption would inerease, but
sueh hopes have not heen fully realized,
although some inquiries have heen made
for the new stock. We quote:

White - lover, txlr.u ted tins 007 007
J . 0073007

011 012

liurk\vhn-u( 0 06 0 06

Beans—Market is high and firm, and
a fair and steady demand prevails at
quotations.

Choice prime beans 165 170
Lower grades...... . 140 150

Hops—There is practically no ehange
in hops. Both in New York and loecally
they are firm and inactive. There is no
demand, as nearly all buyers have eon-
tracted with holdersg for their supply for
from one to three years in advance.
Prices unchanged.

R S S R A R 036 038
Choice Canadian . ..025 030
Fair to good............ .024 02

Evaporated Apples--»Nnthmg: of note
to report. Evaporated apples econtinue
dull at from 6 1-4e. to 6 1-2¢.. and dried
apples, dead demand, 3e. to 3 1-2e.

Flour, Feed and Meal.

Flour—The market is about the same

as last week, owing to a fair demand.

36

Avugust 11, 18056

fThe prices remain the same and firm
enough. Very little exports are done,
but local business is eonsidered good.
We quote:
IO AL R ORI e e s ass sv svns coiniosis sonnase N
CIONOEE "> L ST S s woassisia s
Manlm)m spring wheat patents .
strong bakers........ 5
Winter wheat patents. .
Straight rollers ..

Extra -
Straight rollers, bags, % [wr BE v

Feed- The demand for feed is said to
be very good and steady, and owing to
this prices are higher, particularly in
bran and shorts. Mouillie enjoys a fair
but only steady demand. Prices are as
beluw:

oM TN

3888ss:

SO M Y TN N
8

Moullhe

Rolled Oats—Rolled oats are as dull
as usual and prices unmodified. Oatmeal
is not in any hetter shape, and dealers
do not expeet any near improvement.
We quote:

R RO BRI 20 o v isissoioc s hons 0 vsvoins silboins 28 29
Standard ontmcal hags ~ ..237 27
Granulated ** 270 27
Rolled oats, e . ..220 22
e e e L S S 5 50
iy T e S R R R 2 65
y 80-1h. hagﬁ.... RN R Dhe il &

Hay - The finest hay is not more abun-
dant than during the previous weels
while the eommon grades are in suffieient
supplv. The demand is econsidered
pretty good. Prices are not altered :s
_)'ct.

“

2
Olover

Hm=a~00
38888
DH~=100
ZEHRBE

Ontario Markets.
GROCERIES.

Toronto, August 11, 1905.

INCE our last issue business gener-
ally has given every satisfaction,
several firms reporting receipt of
good volume of substantial orders. Con-
sidering the holiday season is upon us,
and that certain markets are still in
transition state, and not, therefore, con-
ducive to substantial trade, the present
condition may be taken as an indication
of a general healthy commercial state.
In canned goods there is little to re-
mark; prices remain unchanged. In
coffee domestic trade is slow, but foreign
indications denote firmness with upward
tendency. Tea is in an exceedingly in
teresting stage, the attitude of domestic
buyers being to hold back for lower
prices, whilst from all foreign points
come news of increased firmness. For-
eign dried fruits are naturally slow, in
face of continually increasing rLcelpts of
fresh fruits; prices, however, are stiffen-
ing, and the opening season promises to
open strong and healthy. In foreign
nuts there is little doing, walnut pros
pects showing somewhat behind usual
prospects. Tapioca has firmed up owing
to scarcity, and shows an advance of
3c. The spice market is slow. Cream
of tartar has shown an unusual develop-
ment since Friday last of 2s. per cwt.
The provision markets generally show
steady trade, with lard scarce and ad-
vancing. The grain market has fallen
to an even basis, and is expected to
maintain, awaiting new arrivals. The
sugar market continues strong and re-
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mains unafiected by the disparity of the
U.S.A. reports.

Canned Goods— The volume of trade
in canned goods has somewhat slowed
down during the past week, probably
owing to the fact that most outside
points had sorted up stocks in view of
travelers’ vacation. There is still a
good deal of interest manifest in the
salmon situation, and the canners are
s#ill showing reticence in closing futures.
Although from a time point of view the
pack will undoubtedly be curtailed, the
excellent catch will relieve this some-
what, so that at the present moment
the situation is to a large extent one of
conjecture. We quote as follows :

Pe,a, aun‘c‘lsrd. 2'5.“group ) R o S R ... 062}

T SRS SRR AR 0 60

i early June * R R e SRR 070

= Y i shee 0 67

** sweet wrinkle, " e o dame O

) T R R 0 80
5 extra fine mned 2's, group l R R } 22}

8 nurh e ) LR I ) B ey e
pin: 2 U T GRS Rt O G 182}
i N R G R S e RO 180

“ i 2 anld Bl i b nesis e Sann % 2’2,

A us, 2's, group W SRR ol d! 52
i & Qs o 250
(hernes. red itted, 2-, grou; N G e s 2 02}
*» p) OREY. ... ciinis iy BN
» red, not pitted, group 1 . SR R s o

“ 5 g 2and 3.. 155

" black, same as red

. white, pitted, 28, group1............... .... 2 23}

% 2 i LA ST RS R 220

g while. not pitted, 3's, group 1.......... .... 1 82

g 3 b 2and3.... .... 180
mnwhemoa. heavy syrup, 2's, umupl s A
2and3. .... .... 1 2{]1‘

53 reserved, 2's, group 1.... ....... :

“" p “ “ 2 65
Rhubarb, 2's, group 1 17}
“" A ug p %&n ;gl

»* 3's, group 1.. Y,

" ng P SS'K)

al. group 1. 5
i p? a 623

30

20

30

85

%5

95

75

50

00

75

80
%)

40

80

45

72

o

-

[ gal
Pears, Flen.l.hh eauty,
‘*  Bartlett, 2's
“ “w '3y

‘"  whites, 2's
“ “w gy

Peaches, pie, 38........
Cherries, red, Mt.ted. 2.

not pi
s Enpllnh blu:k pit.bed

BOrib) it BRI DO N AD OO OO OO DI LI D O C D b bt bt 1D D ek b ok bt ok et

SV K IUVRSTIL3ILR 8RE 8

not pmed s

" white wax, plwed 43

i nlbted. 00
Lamnbome-. heuy -ym 57%
preserv s 75
" stan: 4 97}
Plums, Damson, light syrup, 2 8 00
: heavy syrup, g gﬁo

s Lombudl. luht syrup, 05

¥ eavy Byrup, 2 35

“ 3 %0

" green nce. light. syrup, 2's 15
:: euy Byrup, 2' g}

- 3 h rup, 3's 53
L ef esysyrup. 3 3
Pi le, sliced, st 35
i extra 41.
Buph rri reosd' heavy syru, 2- g
erries, '! V! r &0

& l-ot 35

o ool T 2
Rhu.pub. preserv 3": =
* « gl..... gi
Strawberries heavy, aru ..... =
, talls....... 50
Maokerel............. 35
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Saimon, Sockeyes—
1-1b. ulle. 5 cases and over.
1-1b. talls, less than 5 cases.
1-1b. ﬂntn. 5 cases and over
1-1b. flats, less than 5 cases

-1b. flats, 5 cases and over
-1b. flats, less than 5 case:

Salmon, fi
Maple Lenf (‘lu\ er Leaf.
11h, Blh 5 cases and over, ver llu/ 15
11b. less than 5 cases, 157
11h. l-‘lm 5 cases and over, 1 67}
11h. less than 5 cases, 170
$1b. **  5cases and over, 100
- DEEARTORNE. Y ciciveens saes 102
Low Inlet.
1 1b. Flat, 5 cases and over, $ 95
G T I RO, . Y i 973
Sudme-. French {'s.... .. 014
023
- Portuguese's. 08 010
o P.&0., ... % oxw
:' Il;;). O, 4s. & 8 §
’ mestic, }'
" b } 009 0 ll!
" Mustard, mze. cases 50 tins, per 100.... 8 00 9 00
Haddies, per doz 106 115
Klddwea‘,imrcue“d.‘“ ... 40 :g
ipper: hernnp. AR oo 606050 grosanaoses wann
Pe imported...... .. 145 1808
l!emnp in Lomsw sauce, T RO R 100
imported. L1400 186
Qalifornia ripe olives, tins, per doz. s R
Corned beef, 1s, perdoz ......... 145
e 2s, SR A 2 60
“ 65, 780
" 148, = . 1800
Lunch tongues, per, |luz 2%
Potwd meats, (a‘ 0 50
N - 100

Sugar -The market in sugar has con
tinued at a fairly even basis. The some-
what heavy sales of the previous few
weeks now show signs of subsidence,
buyers being disposed to draw from
their available stoc before increasing
their holdings. Prices are ruling very
firm, with a distinctly upward tendency.
The U.S. market reports of recent date
all point to active business, with prices
stifiening up. There have been heavy
withdrawals in the refined markets on
outstanding contracts, making high re-
cord figures. In raw sugars the activity
has not been so marked, but the market
remains firm, with reports of sales on a
slightly better basis. The latest re-
ports to hand from London denote mar-
kets as slow, probably owing to the
public holiday about this season, but
prices unchanged. Our previous prices
remain unchanged :
Paris lumps, in 50-1b. boxes.

o in100-lb.

St Lawrence grunulated, bar
th's gnuulated %

ia granulated
Berhn granulated.
Phoenix. ... e
B SRR 5 v io o' s ohiem s nasnsa snginsn andin
Bright yellow. .
No. gyellow. %

N 1
Granulated and YP"\’)\'. 100-1b. bags, 5c. less than bbls.

Syrups and Molasses The home mar
kets are particularly quiet at present
time, and prices remain unchanged. Ad-
vices from New York point to hittle
husiness being transacted, but as no sup
plies were being  pressed  forward the
prices ruled steady and without change.
We quote :

034

037

003

0 02

003

130

090

190

3 23

3 23

20-1b. 210
Molasses— 1

New Orleans, medium ..030 035

- - 2 03 035

L open kettle....

Barbadoes, extra fancy... 045 050

Rico ..042 048

032 035

0274

Cans..... }g

5-gal. cans, per

075

450

510

5 60

6w
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Coffee—The domestie trade in coffee
is evincing little interest, the outside de-
mand has been lacking energy, and buy-
ers are consequently much reserved in
face of existing prices. The U.S.A. re-
ports are ndicative of good business
with prices well maintained, and this
especially so in the milder grades. There
was a good undertone to all recent re
ports, probably owing to the fact that
in the ageregate the season’s crop is
likely to fall short of prospective con-
sumption, which means a considerable
inroad upon the world’s surplus stock
Consequent ! niresent prices would ap-
pear to be warranted.

We quote as follows :

Guatemala
Jamaica ...... =
BRI~ o o ac & - o o o o 4 ans 4icuns  2ams S

Green,

Tea—"The domestic market in tea has
been moving slowly, the apparent tend
ency of buyers being merely to buy o
present requirements.  Foreign reports
are rather favorable to prices stificning
for a rise. The U.S.A. markets report
fair trade, with prices very firm in view
of reports from points of production. In
Indians the latest advices confirm a
steady falling off in crop returns during
the current month, with markets very
active and dearer prices. It is estimat
ed that the whole of the 1901 Indian
crop has now been practically disposed
of, and that the average price for season
has been disappointingly low The new
season’s teas are, on the whole, better
quality than earlier arrivals of last sea
son, and sold at distinctly higher prices
The demand on the London market con-
tinues to advance; especially is this the
case with teas showing good condition,
common teas moving steadily  round
former prices. In Ceyvlons the interest
has been centred round good medium and
good liquoring teas, and prices for these
made a further advance. In Chinas the
market has been watching for the linei
growths, and some exceptional quality
Keemus met with keen competition  at
Is. 1d. and 1s. 3d. per Ib. .lavas, too
met with good success,  and changed
hands at slightly advanced prices. Local
markets remain unafiected by the foreign
upward  tendency and  our previous
prices rule. We quote :

Cougou - half chests, Kaisow, Moning, 012 660
caddies, Pakling ..019 040

Indian - Darjeelings, Pekoe souchongs .02 02
e 'ekoes ... 02 030

\a Orange Pekoes............ 035 045
[ndian—Assam, Orange Pekoes . ARl 02 040
Pekoes. .......... remses ARLEE

- Pekoe Souchongs SR E R 016 018
Ceylon— Broken Orang= Pekoes ................. 022 040
Orange Pekoes........ d crss 028 B

e T R AN S A SV 018 024

Pekoe Souchong....... 014 016

China Greeus l-uupovuler cases, ex 035 042
halhhuln onhunry ﬂruu 022 0 18'

Yuuna; Hyson, cases, sifted, extra firsts 0 37} 0 47

cases, small leaf, firsts.... 030 0 37

i hnlf—«,h»au ordinary firsts 0 224 0 32

secon . 022 024

54 = thirds . 015 017

) g common vose 58
Pingnueys—vuun’ Hyson, i-t.hesla firsts. . 025 030
secordds 016 018

half-boxes, firsts. .02 030

Japan—j chests, ﬂuuu May pic Inn.m .034 038
I~ o 5o v0 005 50 ..031 03

Finest .027 029

e civoinasions .04 0%

Good medium .019 021

Medium ......... ..017 019

Good common. ...018 019

I < o s o v s s av s saR s o SR AN SO A o 1e 013 014
R .006 08

Foreign Dried Fruits The local mar-
ket in dried fruits has been somewhat

s

SR

il
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indifierent in regard to volume, and lit-
tle activity has been manifest. Prices
remain as previous guotations, but there
are indications of changes in  the near
future Dates, which have been ofiered
at exceptionally  low Values, are now
showine a decided firmness, and first and
econd tide steamer arrivals have ad-
vanced during the last day or two fully
1s. per cwt.

Valencia raisins are reported as being
much below previous estimates, and in

the opinion of experienced Zrowers will

be considerably below last year’s crop.
The current situation having now reach-
e its climax, and the law granting the
proposition to the Bank of Athens hav-
ing become an accomplished fact, it 1s
corfidentlv expected that the market will
open strong. hut at present there are no
offerings 1o notice.  Altogether the indi-
cations are for firmer prices. We quote:
Prunes
Per 1b.
90-1008 0 6k 0 063
80-908 ........0ue L0070 07;
70908 .. i viss 008 008}
L0009 010
Candied Pee's
Per 1b. Per lb.
Lemon.. .03 010 Citron ...cceooeenes 01F3 017
Orange ....... .. 000} 010
Fig
Elemes; perdb. . vaicrsesis s seeiva 068 0013
Apricots
: Per Ib
Californian evaporated.. ....cooiveiianissscatiaree oo 5
Peaches
Per 1b.
Californian evaporated 013
Pears
Califoruia tupurnlul POEID S e i Al s e A 013
Currants
Per 1b. Per Ib.
Fine Filiatras. . 004! up Voslizzas ........ 007 0074
Patras....... :.4.0 6 0 064
Raisins
Per Ib,
New selects 0053 0 06
Sultana .. .. 0054010
California
BOROWN .. co v vasianisnlesienssonaany saaainsseasssie sus 0 05
4-crown. 007 008
Dates —
Per Ib. Per Ib.
Hallowees ....... 0 '4} 0 05 Fards new choicest0 09 0 1“8
Haira .004 0044 ' new choice.. 09

Foreign Nuts—There is little to note
in these Jumbo peanuts are re-
ported as scarce, but not to make any

variations from our previous quotations.

roods

The crop of walnuts is expected to  be
much below  last  season, probably by
some 50 per cent., which is expected to

market in that line to a more
Ouotations are :

bring the
rational basis

(The following quotations on peanuts are for sack lots,
green.)

Selected Spanish 2
A 18, banners and suns . 0 08!
Iupum 8€ Jumhus ....... 0 083
NiEgioin- . - Tl S s s 010

For sack lots roasted add lc. to above quotations. For

small, 2¢

Almonds, Tarragona, per Ib...... .012 0 l2i
Walnuts, Grenoble, SRR
- Bordeaux, ** 00w 010
Filberts, perlb ...... sves L1020
Pecans, per 1b. . 013 015
NewBrazils, per 1b 013 014
Jamaica, .. 450
008

Ttalian C} nl.nuuq per H,

situation in
The gear-

Rice and Tapioca— The
thes lines remains unaltered.

city in tapioca has had the natural
effect of bringing prices to advance
point. They now stand at an easy ic.

advance. We quote :
Rice and Tapioca—

Per 1b. Per Ib
R lolgi 0 Tapioca, staple.. 0 04 0 G4}
il 0 03
006 0 ‘ double goat .... 0 05}
006 007 Carolina rice.... 008 nf)(%g
005 0

0034 004 Louisiana rice....

Spices—The spice market is suffering
with its usual inactivity at this season,
most firms have already laid in their

THE MARKETS - ONTARIO

stocks in view of pickling. Prices con-

tinue firm. In the case of cloves prices
have steadily advanced, and now stand
some 8s. per ewt. higher than a month
ago. Previous quotations still main-
tain.
Spices—
Per 1b. Per 1b.

Peppera Mk ..... 018 019 Cloves, whole..... 02 035

hite.... 0 23 027 Cream of tartar... 0 25 030
Ginger ...... ..018 025 Allspice.... ..014 017
Cassia. . + 021 0935 Mace ....ovoasene 080 090
Nutmeg 04 075

Dried and Cured Fish—There is little

movement in  dried and cured fish; a
small trade is still doing with prices
remaining unchanged and nothing of in-
terest to note. We quote :

Boneless fish, ‘mr 1h.

Cod fish, 1-1b. bricks .

Bonek 58 cod, per lb. . i
Quail-on-toast, per 1b
litched cod fish, in cases of 100 1be., per Ib .... ....

Country Produce.

Evaporated Apples—Business 1s  re-
ported as inactive, with previous quota-
tions ruling. We quote :

Evaporated apples 007 007}

Eggs-- We have a still fmtlwl advance
to  record in Business is still
maintained at even prices, and with few-
er arrivals prices have somewhat stifi-

N
CEES.

ened.  We quote :
New laid eggs, per doz,..cooveeieossiiienasonn 0174 0 18§
Beans-- The market in heans eontinues

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Aug. 10, 12.30 p.m.

BUTTER Market weak and lower; little or no de-
mand, #tocks light; fancy, 213c to 22¢; choice,
21c to 21ic: good to fine, 20¢ to 2lc.

CHEESE  Lower but firm
10§c: Ontario, 10jc to 10ic

fair demand ; Kastern,

no exports. demand

EGGS Tonc continues firm ;
selected fresh gsth-

only local and stocks small ;
ered, 21c; straight, 19c.

PROVISIONS Market strong with good demand
all round snd general scarcity: live hogs, 7c to
1c; dresscd hogs, 95¢ to 10c: hams, 13lc 1o 14ie:
bacon. l4c

with prices remaining at

slow, previous
quotations. Developments are still too
immature to offer any advice on the
coming situation. We quote :
Bcuua.handplbked per bush 180
prime, No. 1 165
$£ rime, Nu 2..
byt Lima, per Ib

Maple Products— Whilst there still
main  some stocks on hand, little busi-
ness is moving and previous prices con-
tinue to rule. We quote :

anl(, sugar, 11b cakes, perlb..................
large cakes in tuhs, p' rlb .

MaplL syrup, per imperial gal..
wine gal
imperial quarts. ...
New uuwh, Byrup, per imperial ynl .
TR T T S R ST e

Honey - Trade in honey at this sea-
son is practically at a standstill. with
stocks merely nominal. Previous guota-
tions still maintain :

Honey. extracted clover. perlb. .. 0073008
loct.xonl. Nol, per | doz. 19 200

> No. 3, vses, BIGD
it Buckwheat, per Ib.. 005 006
2y sections perd .07 100

Fresh Fish—The market in fresh fish
has heen exceptionally healthy since our
last issue, supply coming to hand has
been good and in good condition, with
demand steadily advancing. Whilst our
former prices remain unchanged, there

38
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are indications of a stifiening with up-
ward tendency. We quote :
Frenh halibut, per, R T T P N 013
haddock et e
trout o 008 0
‘““ cod steak, per e 074
lobsters, boiled, each cone NS
£ CEERINOR DOF D os. o cosasacoossssvsss sonn 02
Shrimps pergal........... 115 12
Whitefish, per, B . v aiwe R
Herstng, - % e 005 00
Pickerel LS A R e 0074 0 08

Gra'n, Flour and Breakfast Foods.

Grain— Sinee our last report the grain
market has assumed a more rational
atmosphere, and prices have accordingly
settled down to a more stable basis.
Manitoba wheat has had a substantial
drop, No. 1 being now quoted at $1.08,
and No. 2 at $1.04 to $1.05, with other
grades in proportion. The market itseli
is only moderate in activity. With the
new wheat gradually coming to hand a
steadier and more reasonable market is
expected to develop. The following
prices were ruling at time of going to
press :

All on track Toronto.

Mnmmha whw{ Northern No. 1 (nominal) ..... .... 108
SR vissai s seaails 104 105

£ s s No L 091 092
Red and WhllL per buuhel old 5 .084 08
2 . 081 082

Barley i1 L0350 052
Oats e 044 044,
Peas nominal 077 v 78
Buckwheat ** nominal. .06. 064
Rye, per bushel, ** b .065 v68
Flour - The flour market has fallen
somewhat flat, buyers showing inclina-
tion to await arrival of new flours as

far as possible. The soft flours are ex-
pected to be marketed within the next
two weeks, and hard flours some weeks
later. Meanwhile moderate trade is be
ing done at previous quotations. We
yuote :

Manitoba wheat patentas, per bbl. in lnsgn

Strong bakers o

Ontano wheat patents
Straicht roller

Breakfast Foods—'Trade in hreakfast
cereals. whilst showing a decline as com-
pared to later in the season, still stand
well to the front in volume, and prices
are well maintained at previous quota-
tions, with good stocks on hand. We
gquote :

()nmesl mm;iud and granulated, carlots, on
per

Rolled wheat, per 100-1b. bbl.
Corn! eAl

8plit
Pnt bnrley. tlr: m..
Hides, Tallow, S8kins and Wool —Trade
in hides and wool is reported ag still
active, and prices are expected to bhe
well maintained in view of continued ac-
tivity. Country hides are showing an
advance of an easy ic. per lbh., with

lamb skins and shorn pelts at an easy
5c. rise. We quote as follows :
Hides, No. I’gro"en steers, perulb.::.. g l1‘9)
: Sefmm e -
Country hides, flats, per Ib.. . 008] 009,
Cll! lklnl, No. 1, sel cted.. 010
- 0r8
Lamb skins, each. ... 06
Shorn pelts = 0 50
Rendered tallow, per ih....... 0 04
Unwashed vnol new elin. per Ib. 016
Wool-washed fleece........... > 028
Re g&uon-u ............ & s g g
wools, super, per 7
o » ox"’en LA e 0322 0%

W. B. Moore has purchased the gro-
cery business of J. McBride, Millbrook,
Ont.
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Fraser River Fancy
Sockeye Salmon

GAZELLE BRAND
Quality. The Very Finest. Equal or Superior to that of any brand on the

market, and absolutely inferior to none.

Label Embossed. The most Original, Attractive and Artistic yet seen
. anywhere, being the finest production of the highest skilful work-

manship in lithographing.
Write for a sample label.  Every tin wrapjed in tissue paper.
1905 PACK. FALL DELIVERY
g $1.50 per doz. F.O.B. MONTREAL.
Prlce' Lots of 5 Cases or more, freight prepaid to any boat point or
railway station in ONTARIO and (QUEBEC.
Terms: Net 30 days or 1 per cent. 10 days.

Full Delivery Guaranteed. .: .. ', we we s no matier

how short, poor or otherwise unfavorable the conditions of crops, fishing or packs, and we are not going

to begin this year.
C.
le.

WHAT WE SELL WE DELIVER

Hudon, Hebert &

Importing Wholesale Grocers and Wine Merchants

MONTREAL

The Most Liberally Managed Firm in Canada.

l

|-

&




-

AN UNPRECEDENTED PRICE FOR
BEEF HIDES AND VEAL SKINS.

10 1-2¢. per pound, green untrimmed

weielits tor beet hides, and 2le. per
pound, ercen  untrinmed weights  for
veal sking iz offered by C. S. Page, Hyde
Park. Vi i the buteher will send him
s nome on a postal card, and will say
thereon, **1 wm interested in your offer,

which 1 saw in The Canadian Groeer.’’
It =honld be distinetly understood that

this price Mr. Page pays the freights
1 :1_~' eXpenses ol t'nn!\.\lll.’ll' ilt\n‘l('lu\.
f fees, duties, e¢ten. but in no ease
these prices Fe paid unless you first
write, refervine to The Canadian Groe-
cr. and wet his veply before shipping.
ite 1 either Frenel or Enelisli. M.
Pace has the reputation of heing both
esponsible and reliable, and ig said 1o
¢ the larces~t dealer m ealfskins in
o | tod States,

HOW WINE IS MADE.

W

i Col. Davis. in Daily Mail

cere: il very heart of  the
rande  Champagne country ol
¢ Charente, and had motored

out from Cognac in order that I, on the
first day of my stay, should gain a gen-
eral idea of the country, and see some
thing of the workh of the vintage.
Standing on the high ground before the
mwhouse  in o the  vinevard, I loohked
at « I:i.lll\‘.) country ol soft rises
gentle vaileys. ‘The clumps of Au
tumnal trees and the purple and brown
of plow land and waste alternated with
the cmerald of mweadows and the deeper
green ol the vines
Long grey houses and red rools were
half hidden in the gold and crimson and
rreen ald russet ol the groves puplal'.\
orange with auburn leaves, stood aleng

oi little streams which fiowed
vales where the cattle srazed cn
the turf; the tips of steeples toid  of
villages hidden away in the folds oi the
ground. and in the far distance cne saw
the iringe of the tall chimneys «f Cog
pac and the umbrella-shaped heliry of its
big churct

Of course, 1 asked questions, anl the
first two were: “‘Have the vineyards re
covered atter the scourge ol phvilogera?’”’
and “‘Is the brandy now made as good
as it was before the little insect came
from America and destroyed the vines?”
The story of how a succession of
plagues, almost as many as Pharach
brought upon Igypt, visited vines, and
how they were met and overcome, was
too long a tale to tell in a vineyard
with an -afternoon sun beating on us,
and my host proposed to postpone that
story till some evening after dinner. My
other question, my host told me, had
been answered for the farmers by the
brandy itseli. One portion of the Char-
ente country, the marshy [PPays Bas,
possessed a clayey soil, “which repelled
the phylloxera, and there was no need
to replant the pines. The Pays Bas
brandy to-day comes exactly in the scale
of excellence of cognacs where it did
before the appearance of the plague of
insects.

The districts produce brandy which is
at its best in the Grande Champagne,
and then declines in value as the circles
of the various Bois—Fine Bois, Bon
Bois, Bois Ordinaires, Bois a Terroir—
go ever further from the centre; though
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I learned that no farmer in the Charente
ever acknowledged that his vineyard lies
outside the limit of the Bons Bois.

The Grapes.

We saw the grapes picked, and emptied
froin the wooden baskets into a great
vat on wheels, which two horses har-
nessed tandem drew to one of the win-
dows of a great shed. Door there may
have been to the shed, but I saw none
We  scrambled in through one of the
windows, and 1 was in semi-darkness.
\s soon as my eyes bhecame accustomed
to the brown half light, I found myself
in a picturesque interior, which would
have pleased the eye of any artist. Three
windows in the shed were squares  of
ficrce light, and at the fourth the men
and the great vat and a slide, down
whieh the grapes came to be crushed,
blocked the sunshine. The broad roof
above the beams was picked out with
delicate points of vivid pink, where the
sun strove to find a way in through the
loose-laid tiles. In the warm gloom men
in colored shirts or striped jerseys, with
bare arms, were straining at the bars of
the press, and from the openings of the
egreat cirele full of grape pulp oozed the
imice,  and  flowed away into channels
uinder the flooring.

I'rom the pressing room  we  climbed
down into a long, dark shed, where, be-
low a pipe which ran the whole length
of its roof, the farmer had placed rows
of  barrels into which the young wine
ran-from taps overhead, and thence we
went o the distilling shed, where in a
few weeks” time, when the young wine
had  fermented, the brandy would be
made.

The pot-stills which the farmers use
are very simple; but experience has
shown that the best brandy gomes by
the simplest means. The brandy is
twice distilled, and only the best por-
tion of each distillation, the heart of the
heart of the spirit, is retained.

Mr. James IHennessy, the head of one
of the great brandy firms of the town of
Cognac, was my guide through the stores
of his house, and amid avenues of giant
vats and acres of hogsheads I learned
something of the care with which brandy
is stored, matured, and eventually put
on hoard ship for England.

A Great Vintage.

Brandy of vintagé years, T found, is
generally shipped/to I<ngland in bulk and
allowed to mature in the casks in Brit-
ish stores; 1900 was a vintage year, and
1904 will also probably be regarded as
one. The bottled brandy, which is ex-
ported in cases, has matured in the
stores at Cognac, and has attained the
age guaranteed by the stars or letters
on the corks. Once in bottle the brandy
does not continue to mature, and thus a
“one star’” brandy in bottle will never
hecome a ‘“‘three star,”” however long it
may he kept in a cellar.

The chalk in the soil of the rolling
hills: of the Champagne districts has a
good deal to do with the excellence of
the brandy; but it very nearly defeated
the plucky people who have replanted the
whole, or almost the whole, of the Cha-
rente vineyards with American roots.
They last great vintage from the purely
IFrench vines in the Charente was in
1875. It was a glorious Summer that
vear, and the grapes ripened splendidly.
But what was helpful to the grapes was
also helpiul to the phylloxera insects,
and the minute pest increased hy count-
less  millions. The farmers, most of
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them, uprooted and burned their vines,
and many of them sold their pot stills
as old metal. The big firms of the
brandy trade, however, did not give up
the battle, and prepared, like a garrison
which knows it will be obliged to stand
a siege, to hold out through the bad
times. As the plague had come f{rom
America, it was to America that the
committee turned their eyes for the
remedy, and the farmers of Cognac be-
gan to replant with American roots.

The American vines, which flourished
well enough in the low lands, were
strangled by the chalk in the hills of the
Grande and Petite Champagnes, but a
savant who was sent to America re-
turned thence with the Berlandieri vine,
which he had found in chalky Texas, and
the battle was won.

In 1890 the first note of triumph was
sounded in an ofticial report; in 1896 a
definite victory all along the line was
announced.  Meanwhile the big firms,
husbanding their precious -stores of
brandy, and drawing on the Pays Bas
and the vineyards in other parts of the
country which had withstood the pest
for the full amount of wine they could
produce, found other enemies in the field
agaiust them. Ingland required brandy,
and many Englishmen did not at all
like paying an increased price for it be-
cause an objectionable insect was ravag-
ing the Charente vineyards. The kng-
lishman asked for cheap brandy, and he
got it—with a vengeance. Ilow some of
it was made is one of the guilty secrets
of the world, but I am told that it is
possible to-day to buy in Bordeaux for
6f. a case which purports to contain
twelve  bottles of brandy, capsuled,
swathed in straw, and starred like the
Milky Way. :

From what 1 saw during my stay in
Cognac 1 can say with certainty that
the vineyards of the Charente are pro-
ducing more wine than they did before
the evil days of the ‘‘seventies,”’” and
that the spirit distilled from the wine is
as fine a brandy as ‘‘Cognac’’ has ever
produced.

HINTS TO BUYERS.

Buyers of sugar syrups may procure
same from H. P. Eckardt & Co.

H. P. Eckardt & Co. are offering spe-
cial value in washed Brazil nuts.

“‘Liquid Veneer’’ is having a large sale
with the Kby, Blain Co., Limited, To-
ronto.

New apricots, fancy California, in
25-1h. boxes, are in stock with the Iby,
Blain Co., Limited, Toronto.

I. L. Jemmett, Beamsville, is making
a specialty of guaranteeing his “‘Crown
Brand’’ fruits. A guarantee is placed in
every crate, basket, etc., going out.

The Kby, Blain Co., Limited, Toron-
to, are ofiering a snap in Singapore
pineapple, 1is., both sliced and whole.

TO INCLUDE ADULTERANTS.

The Ontario Board of Health have ap-
proved of Dr. Hodgett’s recommendation
that all milk adulterants be dispensed
with. Accordingly, the doctor is com-
municating with the Minister of the In-
terior urging legislation from the Do-
minion Government excluding the im-
portation of all such preparations to the
country.

N.{
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“ You know that all comparisons are odious,” and like Uncle Josh’s mule, sometimes kick back. In Tue CaNapiaN
GRoOCER of last week you were invited to compare the prices of the “ Combine ” with those of United States packers.
It is scarcely necessary to state here that the advertiser did not buy ** Combine ” goods last season, i.e, direct

from the “ Combine.” )

In THE CaNaDIAN GROCER of July 28th, page 32d, this advertiser, who poses as the true friend of the retail
merchants, advertises ordinary Canadian 3’s Tomatoes at $1.25 per doz. Now, as the packers from whom he purchased
these Tomatoes are ** independent,” i.e., outside of the ** Combine,” and were quite free to sell their tomatoes at any
price they pleased, it is only a fair supposition, judging from the tone of this advertisement that he was able to purchase
his Tomatoes away under ** Combine” prices, say; for the sake of argument, at 60c. per doz., which from his advertise-
ment he wishes you to believe is a fair price.

Subtract from his selling price $1.25 per doz., his cost price, possibly, 60c. per doz, you have his profit, viz,
65c. per doz., or something over 100 per cent. “O ye gods,” just think, over 100 per cent. profit! but he is no
“ Mercantile Buccaneer,” he is the true (?) fricnd of the retail merchant. He loves him better than a brother, and that
is why he sells tomatoes at $1.25 per doz. when the * Combine ” price to you was $1.15 per doz. and the U.S. price 1s,
according to him, 60c. per dozen. It is quite possible, however, that he paid more than 60c. per doz, but there was
no reason why he should have had to pay ** Combine” prices as he bought his goods from an *“Independent ” packer,
who was free to sell to him at any price he pleased.

A word as to the comparison between prices in the United States and in Canada. It is quite true that prices
were very low in the United States last season on Corn and Tomatoes, due to an excessively large pack.

About four years ago there was a great scarcity of Corn and Tomatoes in the United States and prices ruled
exceedingly high—just as prices on Corn and Tomatoes in Canada have been high owing to short packs, and in con-
sequence a large increase in cost of packing—prices were so high in the United States that it was profitable to import
Tomatoes and Corn from Canada in the face of a practically prohibitive duty ot 35 per cent. and lc. per Ib. The fact
of this great scarcity in the United States encouraged a great many companies and individuals to start packing, with
the result that during the last three years goods were packed largely in excess of the country’s poweryo consume ; an |
last year hundreds of packers unable to stand the strain on their finances were forced to the wall and thwsig goods were
thrown on the market at slaughter prices, and history is likely to repeat itself in Canada. A perusal of any trade paper
such as “ The Trade ” Baltimore, * New York Journal of Commerce,” * The Canner,” Chicago, will corroborate the
statements as above.

This season affairs in the United States look a little better. They are only having a 50 per cent. crop of Peas
and prices are stiffening in consequence. To-day’s prices in the United States range from 70c. to $2.20, as compared
with prices in Canada, 60c. to $1.20. In Tomatoes, even with a carry over of millions of cases prices have risen to
72%c. per doz. with prospects for 80c. very shortly (Vide N.Y. Journal of Commerce). Bear in mind these United
States prices are to the Wholesale Trade, whereas the Canadian prices are to the retail trade.

It is true that Corn sold at very low prices last season in the United States, but a great deal of this cheap Corn
was common Field Corn. Best quality of Maine Corn sold right along at from 90c. to $1.00 per doz F.O.B., and this
Maine Corn is not a whit better than any of the Canadian Canners standard brands such as Aylmer, Little Chief,
Delhi, etc. We know this for a fact as we have samples of this fancy Maine Corn in our otﬁces and have made care-

ful comparisons.

In many lines, gal. Apples, Cherries, etc., prices are very much higher in the United States than in Canada.

Again, the advertiser makes anot her mis-statement, through ignorance or with a desire to mislead. He states that
labor and cost of materials are cheaper in Canada than in the U.S. Take the price of fresh Tomatoes : a reference to
the Baltimore *Trade” of July will show that in Maryland and other large tomato centres, tomatoes have been con-
tracted at from 15c. to 18c. per bushel, as against 25c. per bushel in Canada. This makes an extra cost to Canadian
packers of at least 15c. per case, not even taking into consideration the larger number of cans per bushel in the U.S,,
due to slack filling.

We hope that we have succeeded in showing how deliberately misleading some advertisements are. The policy
of the Canadian Canners, Limited, will continue to be to pack the very highest quality of goods at low prices, but if

crops are short it is only reasonable to expect higher prices than when they are plentiful. Demand and supply regulate
prices in everything and everywhere, some advertisers to the contrary notwithstanding.

Remember that practically all of our processors have had nearly a quarter of a century’s experience in canning.
There is nothing experimental about our plants  Quality of goods is guaranteed.

Canadian Canners, LLimited.
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ADVICE TO YOUNG CLERKS.

(By F. Farrington in Interstate Groceer.)

LI, kinds of clerks begin well; a
new broom sweeps  clean But
vour employer will judge you by

the way you wear, not by the way you
start in. Lots of good starters are pool
finishers.

Be prompt. Oune of the first things fol
2 man to learn if he expects to he a
business man 1s the necessity for prompt
ness.  Tardiness may do in swell society,
but it won’t do in business.

There’s a right way toddo everything.
You probably will do most things the
wrong way first. When you do find out
the right way, remember it.

Keep busy. As Jong as there is a bit
of dirt in sight, you have no excuse lol
being idle.  You have no excuse for bheing
idle anyway. There are a thousand
things to do without waiting to be told

Don't get the notion in your head that
nmost ol the old-fashioned, fundamental
rules are exploded theories, and that you
have a lot of new ldeas that are going
to revolutionize business.  Revolutions
are not so easily started, and many of
them end in smoke anyway.

Be a man. Now that you have started
in business life, just drop out the fool
boy tricks that are a nuisance 1o every-
body but boys. Take your job seriously,
but don’t be gloomy and solemn.

Do little things with the same degree
ol care that you use in the more 1m-
portant things. 1i you have ideas, don’t
be atraid to suggest them to the boss,
but think them over a little and weed
out the nonsense first.

Find out where things are. Keep look-
ing over the stock until you know Just
where to get whatever is asked for.
That is one of the first ways to make
yourseli valuable; be able to wait on
irade without Keeping them waiting.

Keeping things in their places is more
than necessary. It will enable the buyer
10 know what to buy and the seller to
know what to sell.  Don’t leave things
out of place a minute longer than is
necessary.

Be afiable and courteous. Be polite to
the ladies and to everyone else. Don’t
hurry your customers. Make them feel
that you have time enough to get them
anything that they want and to show
them goods besides.

Hand people their change or packages.
Dou’t lay the money down somewhere in
their vicinity for them to pick up.

Make your packages neat. Make them
conspicuous for their neatness.

Don’t you make a single sale that you
are not absolutely positive you are al-
lowed to make, and then be positive that
you are right before you make it. Get
into the habit of being right the first
thing.

Don’t be cocksure. Just make up your
mind that you don’t know a thing—that
you probably don’t even suspect any-
thing. Few men get over the cocksure
period before thirty. You might try to
be an exceptlion. _

You are liable to be called to wait
upon very particular people at any mo-
ment. Always appear as neal as pos-
sible to customers.

Don’t wear a chip on your shoulder.
A good many people will be impertinent
to you, but you can’t afiord to resent
it. Be above getting angry when cus-
tomers show their ill breeding.

The proprietor wants you to draw to
the store all the trade you can but that
does not mean that he wants your
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iriends to get into the habit of loafing
there. Loanng is the bane of many a
store. Do all you can to keep it trom
hurting yours.

Identify yourseli with the store to the
extent ol keeping up the same interest
in the business that you would if it were
your owi.

Be honest with yourself and you will
be honest with everybody else. Never
compromise when it is a question of
honesty. Keep the difference hetween
“yours” and  “‘mine’”  firmly fixed in
your mind.

Don’t slouch around. Don’t sit on the
counters and don’t act as if your back-
bone was rubber. Be erect and alert.

You may think that it is none of the
hoss’s husiness what you do outside of
store hours. You are mistaken. It is
very much his business, though he prob-
ably will not say a great deal about it.
The first intimation you are likely to get
of his belng interested will be an invita-
tion to look for a new job.

Leave alcoholic drinks alone. A reso-
lution to that eflect admits of no pos-
sible qualification or exception.

Take pains with the children.  They
very soon  grow up and children are
most discriminating customers that come
into a store. They know every time
when they are treated well and they re-
port things at home.

Your salary is small, but you aren’t
worth much; in fact, the boss is taking
some chances in keeping you at all, and
it won’t be wise for you to discount
your future wages. Keep down expenses
and then your creditors won't be asking
your employer to help them collect their
bilis against you.

1f your bhoss is the right sort he will
raise your wages Sooscl i ne said he
would—if you are worth the raise. Bet-
ter be worth it.

When you set out to do a thing, do it!
Don’t be a quitter. Be thorough.

Don’t hang around the door of the
store, either inside or outside. Don’t
he a sign telling people that there's
nothing doing.

Keep close watch of the advertising
that the store is doing. Read it care-
fully and know what to expect customers
so call for.

Try your own hand at ad. writing.
The employe who can write ads. is al-
ways In request.

MEXICO’S NEW TARIFF.

OLLOWING is a synopsis of the
modified tarifi recently enacted by
Mexico, which becomes operative

on and after Sept. 1. The items listed
are those on which increases have heen
made.

The old and new rates are given, the
old rates bheing quoted first in each in-
stance. The gross kilo includes the en-
tire packing or casing; the net kilo is
the goods without packing or casing.
The legal kilo is that prescribed in the
tarifi act and affected by certain reégula-
tions named in the act:

Belts, of cow-hair felt, for machinery,
gross- kilo, 10c., 1lc.

Belts, leather and cables, machinery,
gross kilo, 50c., 55c.

Butter, legal kilo, 20c., 25c.

Candles, tallow, gross kilo, 18c., 20c.

Candles, or wax tapers, legal kilo,
60c., 70c.
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Cheese, all kinds, legal kilo, 12c¢., 15c.
‘oi Iver, money of Mexican mint-

Coined_si
age, 1n pieces of 1 peso, when imported

in  amounts exceeding 5 pesos, gross
kilo, $10, $15.

Clocks, for. towers and public edifices,
unchanged, 2c.

Barley, in grain, mashed or germinat-
ing, 100 kilos, 5c. per kilo, $1.50.

Clocks, for house, legal kilo, 75c., $1.

Clocks, mechanism for, legal kilo, 60c.,
70c.

Columns, steel or iron, when they
have perforation or a special cut, hrack-
ets; bedplates for columns, fish plates,
hraces, with or without bholts, and other
pieces of iron or steel for building pur-
poses, not otherwise specified, gross kilo,
dc.,-4e.

Copying apparatus, for reproducing
manuscript, gross kilo, 5c., 6e.

Corn, 100 kilos, 75c¢., 80c.

Cotton, unmanufactured and unginned,
gross kilo, 3c., $3.30.

Cotton, ginned, gross kilo, 7e., $7.70.

Cotton, carded, legal kilo, 20c¢., 22c.

Cotton waste, gross kilo, 2c. per kilo,
$2.20.

Crackers, all kinds, gross kilo, 15c.,
l6e.

Electrie lamps, incandescent, commu-
tators, extinguishing devices, circuit
closers, with handles, fuses, cut-outs,
rosettes and safety pieces, gross kilo,
10¢i; Kle.

IKlectric lamps, are, gross kilo, 5c., 6e.

Fish, dried, smoked or pickled, or fish
products, legal kilo, 12c¢. 15c.

Fish, fresh, and fish products, though
preserved in ice, legal kilo, 2c., 3c.

Foodstufis, preserved, animal, legal
kilo,- 15¢.-18e.

Fiber, vegetable, linen, ramie, and
others not otherwise specified, unmanu-
factured or rasped, 100 gross kilos, 2c.
per kilo, $2.20.

Fiber, jute, manila hemp, pita, ixtle,
jeniquen, New Zealand, rasped or un-
manufactured, 100 kilos, 50c¢., 55c.

Furniture, of ordinary wood, without
cushions and without incrustations, or-
naments of metal or upholstering, con-
taining silk, legal kilo, 20c.

Furniture of fine woods, or ordinary
wdods with fine veneering, with cushions
and without incrustations. metallic or-
naments or upholstering, containing silk,
legal kilo, 30c.

Furniture of fine woods, or ordinary
woods with fine wood veneer, without
metallic ornaments, incrustations, cush-
ion - or upholstering, containing silk,
legal kilo, 35c.

Furniture of fine woods, or ordinary
wood, with fine wood veneer, with cush-
ions, and without incrustations, metallic
ornaments, or upholstering containing
sillk, legal kilo, 45c.

Furniture, wooden, of all kinds, gilded
or without incrustations or ornaments,
other than precious metals, or with up-
holstering containing silk, legal kilo, 70c.

Geldings, head, $10  $45.

Girders, iron or steel, not having -per-
forations, nor special cut, gross kilo,
2e.. 3.

Hogs and sucking pigs, 100 kilos, 5c.,
6¢c. When imported in cages the weight
of cages will be computed.

Honey, gross kilo, 5c., 6c. :

Hoops, iron and clasps for fastening
packages, gross kilo, 1c., 2ic. :

Meat, fresh, of all kinds, net kilo,
8c., 10c.

Meat, dried, salted, smoked, or pickled
fish, or fish products, legal kilo, 12c.,
15¢.

Machines of all kinds for industry,
agriculture, mining and the arts, not
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specified, and their loose parts, or repair
pieces, 100 kilos, $1.50, $1.65.

Oats, in grain, 100 kilos, $1, $1.50.

Oil, impure mineral, per net 100 kilos,
3¢. net kilo, $3.30.

0Oil, refined, mineral, benzine, paraffin
and mineral wax, legal kilo, 8c., Yc.

Rails, iron or steel, when the weight
oi the linear meter does not exceed 10
kilograms, gross kilo, 2c.; rails, iron or
steel, when the linear meter does not ex-
ceed 10 kilograms, and switches, turtles,
ties, frogs, spikes and fish plates, for
laying rails, gross kilo, 2¢. At present
rails pay le. gross kilo when the linear
meter weighs more than 12 kilos, and
are free when the linear meter does not
weigh more than 12 kilos.

Silk, artificial, unmanufactured, net
kilo, 55¢c.

Sacks of jute, pita, ixtle, jeniquen or
hemp, specified in section 382, gross kilo,
11¢, 12c.

Snufi, legal kilo, $3, $3.30.

Steel, in bars, of various shapes, 100
gross kilos, He. kilo, $5.50.

Tobacco, chewin: legiu kilo, $1.10.

Tobacco, Virginia, unmanufactured,
net kilo, 50c¢. gross kilo, 55c.

Tobacco, unmanufactured, not other-
wise specified, filling, gross kilo, 80c.

Tobacco, wrappers, gross kilo, $2.50.

Tobacco, sifted or cut, for cigarettes,
legal kilo, $1.50, §1.70.

Tobacco, manufactured into cigarettes,
legal kilo, $2, $2.20.

Tobacco, manufactured into
legal kilo, $7, $7.70.

Tea, legal net kilo, 30c., 55c.

Toys, automatic, moved by cord,
steam or electricity, legal kilo, 60c.,
slc.

Watches, repeating, silver or other ina-
terial, except gold, or having parts of
gold or gold plate, each, $6, $6.50.

Watches, non-repeating, gold or gold
plated, even though set with precious
stones, each, $7, $8.

Watches, repeating, gold or gold plat-
ed, set with precious stones, each, $14,
$16.

Watches, mechanism, for non-repeating,
each, $1, $1.25.

Watches, mechanism, for repeating,
each. $5. $6.

Watches, non-repeating, of silver or
other non-metallic substance, when inlaid
with gold or gold plate, each, $2, $2.50.

Watches, repeating, of silver or other
substance, except gold, each, $1, $1.25.

Wax tapers, gross kilo, 60c., 70c.

Wire, of copper, brass, bronze or white
metal, lined with any substance, gross
kilo, 5c., 10c.

cigars,
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Wire, naked, of copper, brass or white
metal, not exceeding 2 millimeters in
diameter, gross kilo, 8c., 10c.

Wire, naked, of copper, brass, bronze
or white metal, exceeding 2 millimeters
in diameter, gross kilo, 5c., te.

Wire, iron or steel, more than 1 milli-
meter in diameter, 100 gross kilos, 5c¢. a
kilo, $6.50.

Wire, iron or steel, 1 millimeter or
less in diameter, gross kilo, 8c., 9c.

Wire for fences, 100 gross kilos, $2.50.

Apparatus for the extinction of fires,
free.

Scientific instruments, free.

Live animals, not otherwise specified,
free.

Foreign goods will ouly be subject, on
their importation, to the foregoing rates
plus the tax of 14 or 2 per cent. collect-
ed by the custom houses in behalf of the
municipalities, in accordance with the
provisions of article 7 of the general cus-
tom house ordinance, and in given cases
the loading and unloading dues institut-
ed by decree of July 1, 1898. In conse-

quence the decree of November 25, 1902,

which laid down the present basis for
the assessment and collection of the du-
ties incidental to the importation of for-
eign merchandise; article 106 of the law
of April 25, 1893, and article 4 of the
law of May 4, 1895, which, respectively,

created a stamp tax on foreign playing °

cards and foreign alcoholic and ferment-
ed beverages, are abrogated.

Article 3 of the decree of February 23,
1897, which reduced by 50 per cent. the
import duties on iron piping intended to
be used for city water supply systems,
and the provisions of all laws, circulars
aid other legal enactments contrary to
the terms of the present decree, are re-
pealed, except the provision of the law
of March 25, 1905, which granted certain
franchises to mining, and the provisions
of the law of May 30, 1905, which ex-
empted from payment of duties such for-
eign articles as being included among
those designated by the executive are im-
ported into the territory of Quintana
Roo for consumption therein, which pro-
visions are to remain in force for the
time fixed by the laws mentioned.

WILL CHANGE FISCAL YEAR.

The Government have decided to change
the fiscal year of the Dominion, so that

instead of the Federal accounts, trade.

statistics, ete., being calculated each
year up to the end of June, they will be
made up at the end of March. The gen-

eral opinion is that the beginning of
Spring is a better time to open the
fiscal year than the present date, es
pecially from the point of view of trade
returns. The change to the first  of
April will allow of the Department’s re
ports being printed in time for Parlia
ment to meet in October or November,
beginning with 1906.

COMPANIES INCORPORATED.

The Stewart (o., Limited, Toronto,
share capital $100,000; purpose, to take
over the business of the Stewart (o,
and A. J. Stewart, and to manufacture
and deal in confectionery, ete. The
directors are: L. J. Applegath, A. J
Stewart, and W. N. Ferguson, all ol
Toronto.

The Cleveland Seed Co., of New York
State, have been granted the right to do
business in Ontario to the extent of
$40,000. O. L. Daily, of Picton, has
been appointed attorney.

CANADIAN EXPORTS.

Canada’s exports to Great Britain fo
the month of July are as follows

Cattle 18,205 £306,1268
Sheep and lambs . 911 1,111
Wheat, cwt. 663,230 239,621
Wheat, meal and tlour

S . . 77,300 35,825
Peas, cwt. 1,820 1,632
Bacon, cwt. 168,000 379,420
llams, cwt. 57,065 137,435
Butter, cwt. 62,575 296,700

Cheese, cwt. 299,263 714,321
Horses oy ; 7 2,310

REVIVAL OF SUGAR INDUSTRY.

A report from G. E. Burke, Canadian
agent in Jamaica, states that there is a
revival of the sugar industry in the is
land. Hundreds of small caue mills are
being imported from the United States
Mr. Burke urges Canadian merchants to
get after this business.  He also recom
mends box shook manufacturers in Can
ada to get a move on to secure the con
trol of the market for shooks for orange
and pineapple boxes

The assets ol the Ritchie-Hearne Co.,
Limited, Brampton, have been sold to
Mr. Ritchie, of Strathcona, N W.T.. im
$2,000.

L. A. PRICE, Bordeaux, France.

E <. 88. MANCHESTER SHIPPER.

100 Cases
lm (13
lw "

L. CHAPUI, FILS & CIL,

Agents, - -

“Mushrooms”
“French Peas”
Fancy ‘Assorted Goods”

? Tins and Glass
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Now in our Port.

SEE OUR PRICES.

ALWAYS INTERESTING.
QUICK SHIPPERS.

Wholesale Grocers and Importers
of Teas, Wines and Liquors.

MONTREAL.




PER>ONAL MENTION.

Mr. P. Emond; of Emond & Cote,
cheese and butter exporters, Quebec, is
dead

Mr. I, D. Cockburn, Montreal, is look
ing atter the Comfort Soap wants of the
Ottawa grocery trade this week

Mr. Fred. Sloan spent the week end at
the Windermere with his brother Bert,
who has been  there  for the last ten
l!.l_\.\

Mr. Frank Matthews, of Geo. Mat-
thews Coo, Limited, Ottawa, Peterboro
and Brantford, is at present in Europe

THE CANADIAN GROCER

vacation at OIld Orchard Beach. Mr.
Henry, of same firm’s traveling stafi,
has returned to work after an enjoyable
outing.

Mr. A. G. Widmer, representing Gor-
man, Ickert Co., London, in Eastern
Ontario, is in Ottawa this week. To
The Grocer he stated that business was
good, and mentioned especially the popu-
larity of his various lines of olives.

Mr. Frank Sloan returned Thursday
from a two weeks’ well-earned vacation
al Windermere, Muskoka, where he ac-
quired a healthy tan cruising about in
his dinghy. It is also whispered that he
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to the Master Bakers’ convention. Mr.
Davey, who is Berlin’s most prominent
baker, certainly knows flour, and has the
taking way of the successful salesman.

Mr. KFrank Adams, of Comfort Soap
office, Montreal, has joined the bene-
dicts. The wedding. which was a quiet
one on account of recent death in Mr.
Adams’ family, was held at the resi-
dence of the bride’s parents, Mr. Chas.
I5. Thompsoa, Brichton, Ont. Success
is what The Grocer wishes Mr. and Mrs.
Adams.

Mr. K. A. Crowther, traveling repre-
sentative of (‘anadian Canners, Limited,

g
ANY

i
g oMP

s

ONE OF WESTERN CANADA’S MOST UP-TO-DATE STORES.

looking after the growing trade of his
firm.

Mr. W. Laurence, for several years
with A. F. Ross & Co., grocers, Truro,
N.S., has joined the traveling stafi of
Bryant & McDonald, tea merchants,
Halifax.

Mr. John Turnbull, manager the Na-
smith Co., Limited, Toronto, is in
Ottawa this week attending the conven-
tion of Canadian Association of Master
Bakers.

Mr. H. W. Smvth, of Rose & La-
flamme’s stafi, is taking a few weeks’

was implicated in perpetrating a mins-
trel show.

Mr. Albert N. Reay, late Canadian
salesmanager of the Force Food Co., has
associated himself with the Peterboro
Cereal (o., Peterboro, and will look
after the interests of Canada Flakes in
Quebec and the Maritime Provinces. Mr.
Reay is a hustler and will undoubtedly
make things go.

Mr. .J. W. Davey, representative of the
Lake Huron & Goderich Milling Co.,
Goderich, in Western Ontario, is paying
a visit to Ottawa this week as delegate
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was met by The Grocer in Ottawa this
week. Mr. Crowther is on his way home
after a three months’ tour of Quebec and
the Maritime Provinces, and reports a
very successful trip. His territory is
the Dominion of (‘fanada, and he pays
special attention to the special lines put
up by his company.

Miss May Smith (of Nicholson &
Brock, of Toronto) recently visited
Cayuga as the guest of Mr. and Mrs. D.
T. Williamson, who are visiting their
parents on Capital Hill.
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MANITOBA MARKETS.

Special Report from the Winnipeg Office of THE CANADIAN GROCER.
Quotations corrected by telegraph up to 12 a.m. Thursday, August 3rd, 1905.

ITH the most cheering ecrop re-
ports in years from all parts of
the wiheat belt, the western

wholesale and retail trade are disposed
to be very optimistie. It is hoped that
with the aid of a bumper erop and good
prices it will be possible to relieve the
eredit burden very materially, and there
is a strong impression abroad that the
wholesale houses will make a determined
and concerted effort this Fall to bring
colleetions up to date. This will pro-
vide a ¢ood excuse for the retailers to
insist on the payment of all their ae-
counts, and, in faet, will make it neces-
sary for them to do so.

Busineds this week .continues very
brisk, many lines of hot weather coods,
such as lime juiee and eanned goods for
pienies, beiny in exceptionally brisk de-
mand. Sugar is still maintained at the
same figure as for some weeks back, but
the trade will be well advanced in buy-
ing only for their immediate require-
ments, as further deelines seem likely
as soon as the heavy prvsenmu’ demand
is over. In foreign dried fruits the mar-
ket is still verv steady. The earlv ex-
pectations of cheap apricots are not to be
realized, as apparently the erop was
not so large as at first reported. Prunes
are also firmer, and the advances noted
last issue are being well maintained.
The new season® eurrants will be qunted
at a sharp advance on last year’s prices.

Sugar—Prices are still unchanged by
the refineries, although prices in New
York have deelined. It is evident that
the price here is being maintained dur-
ing the season of heavy demand for
canning purposes and shrewd judges of
the market prediet an early deeline. In
the meantime the trade are experiencing
the heaviest demand in years. We llllﬂt(’.

Mun(ru)l granulutul R .
in sacks. ¢
e ycllow in bbls...... &
in sacks 0
Wallac el-uru, in bbls.. 5]
in sacks. 5 50
Icing sugar m bbls.. 6 25
xes. .... 645
3 |n small quantities 6 85
Puwdered sugar, inbbls....... 6 05
in boxes...... 625
> o in small quantities. 6 50
Lump hnrd o bhbis...ccocooeoeee 635
in -bbl.n.. 6 45
“ ' in100-1b cases 6 35

Canned Goods— There are no new fea-
tures of partieular interest in the eanned
2oods market sinee last week. As noted
in last issue, the new season canned
strawberries are on the market, and are
proving extra fine quality. We quote:

Apples, 3's, 2 doz. cases, Percase.........oooeens 2156 22
Cherries, red pitted, 2's, ﬁloz ............... 428
Cumnu red, 2 doz. CASES, PET CASE ........ooon ens 33
bllck. T e WLl Rty P wa b SR 37
Gooseberries, " 8 Vaivsesrbanisenass 3 50
Lawtonberries, 2's, e N SRR 33%
Pears (Bartletts), *' Rt Sand 3 50
Pm €8, 2-, :: ‘: ....... g ;g
Rupberrles. red, * o e AR e 2 90
R blllsck i A s S DR U R TR g g
rawberries, heavy syrup, 2's, per case.......... ....
Plums, I.om I T A R e 23
wu. 2 doz. case, percase........ .... 2 50
Pmespples. 2's, sliced, 2 doz. cases, per case.... .... 42
R gl BRE e 37
- 2’ 's, whole, SR el 450
s 2's, grated, ' AR A Mg 4 50
Tomatoes, 3's, per2doz. Cases. ........oeueiiinn Lons 28
Corn, 2's 22 2335
P'E.“ I B I . o < oo topesist s s mee 148
e No. 3), early June, U R VR 163
w (No. 2), Bweet Wrinkle, 2's PRl iRy
* (No. 1), extra fipe sifted, 28 ....oo vooveees vaen 268

Beans, i oAty seaswase 19 19
Salmun Fraser River soc! ke)e, per case........ ... 6 25
Skeans:Rises, 7 - Y .. 6w

I(ner s Inlet, 5%

Red Spring, 57

v humpback, 37

- cohoes, i 4 4485

. ( luver Leaf, Fall 1lclner)‘ 1to 4 cas 6 30

1 '1(.:‘.'\'& vire B

o - b 10 to 25 cases. . 6 10
Pork auul beans (V.C. l' Co.), 1's, per ||u/ b e e 125
2's, 1%

&= 5 3's, Nig 2 60
Soups (Van Camp's), per doz 12
Picnic Supplies L st—Selling ln iskly

during the Lot season. We quote:

Boneless chicken, 1b. Jlns, per, dnz ................

Y turkey s

- ducks - L i

(annu] chicken (\lan Can, Co. Hn T ‘doz

turkey
(mruul beef

Ham loaf . i1b.
b 11b.
Chicken Io E ilb
1 11b,

Lunc! h tongue (Clark’s). 1,
(Aylmer), 1's, *

Slice ll ﬂnnknl beef (L an y's), l 1b. tins, p« rdnz

1-1b. tins,

1-1b. glass,

v }-1b. tins,

i 1-1b. tins,

i 1-1b. glass,

= 1-1b. tins,

$ 1-Ib glass,

( urnul 'rul (lel\ s), lllh tins, per dn/

('him-c.l

\Inul hmnn.

lolmur\lm\\j 1h. flats, per 8-doz. cas
!Ih lalls ;nrhlu/ case .
1-1v. talls,

Lime Juice - The has

weather
stimulated the demand, and lime juice is

hot

selling briskly. We quote:

“Monla‘rrru( pints, per, «In/ . .. 400 425
quarts, .68 700

Local I;mnxln pin 160 250
quarts, y 300 450

& bulk, per imp. g 065

Salad Dressings —There is a th hot
weather 1lt'|n;md at following prices:

: quurl.\.
Sauces—Prices are quoted as f‘n”n\\k:

Wun.wlerllnre Lea & l erring’ § pints, per, du/ ... 83 65

pints,
White's i pints
i Pn(ln ‘rson’s pints .
pints i
Esscnce of anchovies (C. & B.), per doz.. ¢
Yorkshire relish (Goodall & Bachhouse), |mr ‘do. ... 19

Macar:ni and Vermicelli—Selling in
10 Ib. boxes at 6e. per Ib. The French
in 1 Ib. packets, is now quoted at 8 1-4e.
a slight reduetion. 2

Spices - The market is fairly active,
as there is a good demand for the pickl-
ing season. We quote as follows:

Ground Spices -

Pepper, black. in 10 Ib boxes, perlb ..... ..... .. 020
*  white, * 6 i L s A . 28 030
Cayenne pepper, in 2 and 5 Ib. tins, per lb...... 021 022
Cloves, in 5 lb. bu\us pcrlh ...019 02
Cassia, "' 5 . 015 018
Allspice, by b5 0121014
Ginger, in 10 lb 2 et Ganea 010 018
Mixed spice, in 51b. boxes, per Ib....... ...... ... 020
Mace, in 5 Ib. boxes, psrlb. ................ . 070

Whele Spices—
Hlack p«ppvr. per e R e e K 018
TR s e AR SN 025
Cmuamon fordinary), perIb.........ovivinninnnn cnnn 0 164
(extra choice), ptrl ). 024
T S SRR G . 035
Cloves (according to quality) 0144 025
GINgar, POF ID.cccvcornsesiseinsnscnsissecssnnce sovs

Allspice, per 1b. 0 8010

T L L A R WA nn I VNS S 7
Mixed spices, for Pivkhug .......... . 013
- 5 4-oz. packets, per doz. .... 075

Rice, Tapioca and Sago—Quoted still
at last week’s prices, which were:
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Rangoun rn e, per lh
Patn Bk os
Taplmn per. ll».
Sago,

Pct and Pearl Barley—(\uutul s last
week at following priees:

.. 0033 003
; 0 044
0 03}
0 03}

Pot barley, per sack 220
Pearl barley, per half sa 165
i ** sack 330

Syrups ard Molasses — Quoted at fol-

lowing steady prices:

Syrup ‘Crown Brand,” 2-1b tins, per 2 doz. case 2 00 2 10
. e 5-1b tins, per 1 i 240 250
. i 10 Ib tins, |».r? = . 295
- - 20-1b tins, per . 215 2%

s s } barrel, perlb. ..... 0 03}

gy - Sugar syrup, per Ib . 003}
** Kairomel * syrup, 2-1b. tins, per 2 doz. case 22
= 2 5-1b. - (=1 2 65
10-1b. 240
" 201, 246
Barbadoes molasses in }-bbls, per lb ....... 004
New Orlenns mnl&ms in §-bbis, per 1b 0 02{
in barrels. . 0 023

Porto Rico nmiolasses in }-bbls., per b bl X . 004
Biackstrap, in bbls., per gal . 031
“ g SN R S T R 0 33
5 gal. bsts, mu'h. . 5 2%

Coffee—(ireen Rio is now selling gen-
erally at 10 1-4e. per 1b, We quote
prices as Tollows:

w hule green Rio, perlb..... PR AN PSR
m.ss(ul B ok o s inia s .

Standard Java in 25-1b. tins, per 1b

Ul\l l-uurnmem Java in 25 1b. tins, per b

ocha
Imperial Java, in 25 1b .un ;-\r lh
Pure mocha 4
Maraoaibe ......

Choice Rio..........

Pure il ”

Seal Brand (C & S) in 2-1b tins, per b

“ s iR i T

Local Blends:
Mocha and Java in 2-1b tins, per b ., ... . 023
“ [ T ‘

Cocoa—Prices are
follows:

«1kl-«[|'1| llw.l“_\ as

Epps’ | 1b pac kax( per lb.. P v o 033
Fl’)a ib Howmeopat hie, per b R

b : tins conc an(r.u d, per do- 2 40
Mott's Soluble, in bulk, 12§ Ib tins, per 1L . 019
Cowan s, in 10-1b tins, per Ib. ... , 015
Mott's Homeopathic, §ss.......... A TGN
Van Houten's, }'s, per doz g “ 27

Bakers, in §-1b tins, §-1h tins pﬂ ib

Chocolate—Loecal
following prices:

houses are quoting

Baker's unsweetened, per 1b. . . 0 36
\l.nnr ‘\\'p(rll ol RO RS R TR 2 . B85
034
Mott's llmmuud l and & perdb ... 022
Fry's i ks A 0 22}
Jam - ’rices continue as ||llnlml last
week.
C & B jams in 1-1b tins, assorted, per doz veasanens, R0
o 5 oy strawberry, * . 18

raspberry,
;Ln.‘. assorted,
raspberry,

X strawberry, .38

7 ll: Lins, assc rted, perlb. .. " ol R

" raspberry, heRely

Upton's jam (in Winnipeg), per pail . 050

(in Brandon), e BN 052

(in Calgary), 1 AU, 057

(in Lethbridge), ** 057

(in Edmonton), * & Sl g 0 60

Marmalade — Prices are quoted as fol-
lows:

Munn ul.uh (C. N B.) 1 lh glass, pe r«ln/, .......... .. 18

. tins, . 156

B = 7-1b. tins, per lb ! 005

5 @ 4-1b. tins, ' 0 10§

e (U pton’s), 7-1b. pails, per pmt AAAAA ove 956

- 1b. glass, 120

Nuts— Still quoted as follows:

Alumudu 0 12§

s 028
Filverts . o1
Peanuts, . ae 0114
Jumbos.......... 014
Waluut .. ... 012

(shelled) 035
Pecans, per Ib 016
Brazils, per 1b 016

Foreign Dried Fruits —The seecond
\Ill]lll(‘.ll\ ol new  season  apricols are
now on the market and as was noted last
week, the price is higher than was ex-
pected a month ago. It seems that the
erop is not so large as was at first ex-
peeted. New season currants will be
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Valid Reasons, Respectfully submitted to the Wholesale Grocery
Trade, the Retail Grocery Trade and the “ Consuming ” Public
why 1t 1s to their advantage and interest to patronize and use the

Canned Goods packed by the Canadian Canners, Limited.

To the Retail Grocery Trade.
BECAUSE :—

You cannot afford to do without them.
The Consumers want them.

To the Wholesale Grocery Trade.
BECAUSE —

Ours are the best goods on the market.

You have thirty-five chances to one of
getting your orders filled in case of a short
crop.

We try to arrange so that all dealers
handling our goods make a sure, legitimate Prices are always right, and money
profit. \L makers to dealers.

When we give a high price we give a Our No. 1 Grade, with their Embossed
high price only when necessary. Labels, are beauties. Peerless ones at that,
When we give a low price we give a and include such choice brands as AYLMER,
low price, and stand to it. Loc CasiN, LirtLe CHier, BowLsy and

Our prices this season are a conun- Auro.

drum that will keep some people thinking Group No. 2 comprises the finest goods

They are the best quality.

They are the best sellers.

about them, “and wondering.”

All the large, up-to-date, progressive,
Best Wholesale Houses in the Dominion

packed in Canada, under the tollowing
brands, viz :—LYNN VALLEYy, MAPLE LEArF,
KenT, LioN, THISTLE and GRAND RIVER,

handle our goods. " etc.

TO THE CONSUMING PUBLIC.

BECAVSE : -

They are the best goods, packed on Sanitary lines, are always pure and free from
adulteration. The Vegetables and Fruits are of the choicest varieties, many of them are varie-
ties grown in our own Fields and Orchards, from Seeds of the choicest varieties grown specially
for us, gathered when they are at their best, and immediately prepared by Experts in the most
cleanly and scientific manner, more so than it is possible to doin the best regulated private
kitchen, and every package is covered by the Guarantee of our own name.

Don’t be deceived by specious statements or advertisements from those that would
wish you to believe that they are our Competitors. They are not. They are not in the race
with us—for this year at any rate. We will try and keep you posted in good time as to next year.
The whole community is with us; Consumers, Retail Merchants, and Wholesale
Merchants. This is profitable to them, and very satisfactory to R e

THE CANADIAN CANNERS, Limited.

Head Office :
HAMILTON, ONT,

46
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higher than last year, aceording to re-
cent advieces from Greece. Prunes are
advaneing steadily, and they are held
firmly at the advances noted last week.
We quote:

Valencia raisins, Trenor’s, f.0.8., No. 1 grade 19
No. 2 gnde 180
” 22
2%
0
007
0 063
008}
o 09’
. 004
005
‘7080 * . 005
il - SR . 0 05
. S 2% o
" “ Coo07
*  gilver ** . 008
Curnnu. unelemed loose pack, per 1b. . '8
dry cleaned, Filiatras, per lb.. 0 05:
*  wet clean L b R GRS 0 06!
“  Filiatras in 1: fepn dry cleaned,perlb . 007
" Vostizzas, uncleaned 0 0&'1
Hallowee dates, new per lb ...... 0 05
Figs, cooking mblgl.?e : .. 003§ 004
Apricots, choice, in 25-1b. boxes. 8, per Ib...v.vi0n svs (NS
Apricots, chmce (August dehveryl, in 25-1b.
e e R S S SRR 010§
Apricots, lund.rd (August delivery), in 25-1b.

DR I IR S0 < s s sk aen v e a o sive, @3

Pears, (choice halves)
Plums, choice (dark pitted) per Ib..
Candied Peel—Lemon peel, per 1b
Orange s
Citron

Teas—C(eylon teas are quoted lowerin
bulk. Loecal prices are as follows:

(‘ongous M IZ half chests,per lb...... ........ .... 012
cads. perlb...... .. 013

. 8. C P. and M H half chests, perl 015

e cads, per1b 016

“ AAN,mcads perlb 019

= 0. 1, 025
(eylon bulk per 1b.. . 018

Pekoe P H.T Lhest rlb . 018

o broken Pekoe, No. 62 in vhvsu per lb 018

A No. 414 and 418, 020

AS e No 412, in chests, 022

“ “ o. 57. 05
Gunpowder, in qaarter cheats. 026
Youug Hyson, in § chests, per | 0 %
Scented Orange Pekoe, in cads, perlb .......... .... 02

Fish—Prices continue as quoted last

week :

Lake Superior trout.... 10

Gold eyes.........
Blue fish. ..

SEREER

-3

T e s B
< ! shredd ed, 24 c.nonn per bx.
" 4 bulk, in 15-1b. boxs.
Large Lnbndor and Nfid. salt herrings ﬁr lOOlb‘
b. pail.
Salt mackerel, in 20 or 30-1b. |ls .........
Finnanhaddie, in 15 or 30-1b.
Smoked halibut strips..............
Kippered gold eyes, perdoz..........
Yarmouth bloaters, 60 in box, per box .
TLobsters, fresh boiled, perlb..........
Oaviar, extra, small jars. per jar
Frog legs, fdoz in box, perdoz. .. ...

Evaporated Apples —Prices are main-
ed generally at the advance noted last
week. We quote again as follows:

l-vnpn ated lm»lu (choice), 50-1b. CBRE ...l ens 008
Y e S RS .. 008}

BEESR8SII[JEIRGREIRGE

-
=

COOmOOOO~NONOOOOOoOORecoccoe®
ERZS

-
=

Beans— Hand-picked beans are still
quoted at $2.10 to $2.15 per bushel, and
the ordinary grade at $2.

Woodenware—Some  additions are
made ta our list below. Priceg are quot-
ed loeally as follows:

Tubs, wooden hoops, 2 in nest, per nest........ 042 045
“ “ g . “ ‘070 3673
** wire hoops, 2 * 2

“ " u “ “" l w % g:s
Pnill 2 hoops, r doz 3 5
fib, b Sisetgenieae iR vy S e 32
Wash Luhl,onmmun and wirc hoop, pe‘r nest of 3 . 200
. per \lo ‘s
" i 5 N() wav B0

” : $ 0.2, ceoe 28
s ‘*  fibre, per nest 013 ........ e .

THE MARKETS

Butter b}.‘x'e'é  per nest of 'é.i'o‘ hold 14 '.'r'\d'ééih? """
Butter tubs, fibre and cover, per doz ...
Butter moulds, for 1-Ib. bricks, per doz..

Buckwheat Flour— ~Quoted  at $1.70
per half sack.

Breakfast Cereals—The higher
of oatmeal and cornmeal quoted first
last week are being generally maintain-
ed. We quote:

prices

Rolled Oats, 80-1b. mkn per ¢ B cciccanstivacies by 230
40-1b. soe Sanct I

20-1b. * 2 40

8lb. 270

Commeal in sacks, per cwt 185
n 4 sacks, 19

Eggs Prices arve advanomn' ~lunp|\.
and they are apt to go still higher. Pro-
duce houses are paying from 18e. to
20e. per dozen for strietly fresh eggs,
delivered in Winnipeg.

Maple Products—New maple syrup
from the Eastern Townships in Quebee
Provinee is selling at $5 for 5-gallon
tins. Suerar in quarter and half-ponnd
cakes is selling at $3 per 25-1h. box.

Honey—Prices are as follows:

Clover honey 1-1b glass, 2 doz. in case, per doz 200
5-1b tins, 1 doz. in case, per tin 050

" ** 10-1b tins, 8 in case, per tin 100
o ‘“ 60-1b tins, perlb... 007
Fnuuy comb hont-y. 2 doz. to t 2 50
b per case, 47

Dairy Produce and Provisions.

Creamery Butter —Jobbing, commission
and produce houseg are selling ereamery
butter to the retail grocery trade at
following prieces:

Finest fresh creamery. in 56-1b. boxes.. ek apan
in 28-1b. boxes . T
- " in 14-1b. boxes. . 021

" “ in 1-1b. bricks ... ... ... 022

Dairy Butter— The market i~ f'ull of
store butter of not very good quality
owing to the hot weather. Produece
houses are paying a wide range of prices,
aceording to the quality of -the butter

ered. For No. 1 dairy in good eondi-
tion, they are »oving from 14e. to 15¢.
per 1h., delivered in Winnipege: for No. 2
dairy, the range of nrioes is from 10e.
to 12¢. per 1b., delivered in Winnipeg.

Cheese— Pm‘et are now quoted as fol-
lows:

Finest Ontario, large ...... ...........oinin e
Hnmtobn, large : e
- twins .

g by small

Lard—We quote:

Lard, 50-1b. Dllll perpml .......................... 525
ST T e v o B
- 3-1b. tmn. permeGOlba 675
“  5lh 6 60
“ lb “ “ 6 50

Pure lard in hhls. per b 010

Cured Meats  Prices are unchanged
from last week. We quote:

SMOKED MEATS.

Hams, selec ted sLock lpecul nuld cure ... 0 154
son, 0 18}
Backs, . X 5 013
Picnie, . . - 009
Hams, sugar cured, uaon.ed sizes 014
heavy , 20 bo 30 012
Picnic, s assorted si 0

Shoulders, ** 0 08

n, " 01

“ “ 012
“ " 0 15§
b b deranaes }g‘

Manitobe DULLE .. .ccocceeccs sassensosscncssases dave 0

- ol T R O RES 010

s " RPICE &

e rolls, boneless .......... SRS eSIERE E T on

DRY SALT MEATS.

Buon. dry salt lonn dw g Al?!

i s = bonelau T RIS 01
Bhoulders® =  cicececesrrnescrsisnenns ose 008

4 The Canadian Grocer

BARREL PORK.

Hesvy mess pork, bouelesa, per bbl . .. 1800
per § bbl . 10 50
-}undard mess pork per bbl .. 16 00
per } bbl. . N D

PICKLED GOODS (COOKED).
80 1bs. 401bs. 20 lbs. 15 Iba.
) 1D e 550 300 160 125
Pig's tongues . .. .. 14 50 750 400 300
Boneless hocks. 8 50 450 250 200
Sweet pukledspare ribs, not wokul per, b . 8 004
ocks, 3 n ng

Green Fruits and Vegetables.
Green Fruits —Loeal houses are now
quoting blueberries f.o.b. Kenora (Rat
Portage) at 10c. per Ib. A shipment
of American Duchess apples is now on
the market and price is quoted helow.
Lemons and oranges are soaring. We

quote: ‘
Blueberries, express from Kenora, perlb. ...... .... 010
California Bartlett pears, per case wes 408
= peaches, percase ................. 150
e Wicksen plums, percase.......... 163
W a*hmg(un peaars . PRI e v SUD
Italian plums (hlnei [n r c‘m ey 150
American Duchess apples,perbbl............  .... 700
l,nn anem ia oranges, N oo ¢ 47
LA TR 535
o " 170's to 250’ 6 00
Fancy Cal. lemons, 300s and 3605 ........ .... 300

10c. off in &-case lots.

Bananas, fancy limons, mr bunch .27 395
Pineapples, per doz RPN,
Watermelons, per doz 6 00

Vegetables—Some new prices will he
noted below. We quote:

Parsley.... "
Mint...... 5 :
Native onions, perib............... B
Carrots, per luwh B8 Wsas i snssiisin it s
ets,

Turnips -
Potatoes  **
Celery, per doz.

e

o~oooo00o
BREBERR

Lettuce, per doz.. 0
Radishes o 4 ol ':)
Cucumbers " e e A . 060
Green onions, pu-doz A S P 0 40
Egyptian onions, per Ib 2 : 2 0 034
New ("uhfonna cabbage, per Ib. . . 00
Australian onions, perlb.......... I . 005

Bermuda o nions. per case.....
New Potatoes, per Ib =2 SR R
Tomatoes, (Ontario) per R s {1 . 1'50

N. S. Markets.

Halifax, N.S., Aug. 7, 1905.

RADE continues fair, and as satis-
factory as can be expected. Prices
show little change since last week.

Collections continue about same. The
sugar market here is very tirm. The ad-
vance of 10c¢. a hundred pounds in New
York of all grades of refined sugar dut
ing the week has not vet been put into
effect on the local market. The produce
markets are very active. There is a
good supply of all farm products on the
market, and prices are fairly reasonable.
Mostly all the produce marketed during
the week was native grown, and in con-
sequence the importations from Boston
are slackening off

The season for strawberries is over,
and the crop turned out much better
than was expected. During the week
some very fine stock grown in Colches-
ter was placed on the market, and
fetched from 18 to 20c. per box The
berries were unusually large and of fine
flavor. The growers of these berries
annually time their fruit for market,
keeping back the choicest fruit until
after the heavy shipments are over, and
then they can command the market and
name their own price. Very few New
Brunswick berries have been sold in
Nova Scotia this vear.

Butter is again attracting attention
on the local market. The market at the
present. time is very firm. Receipts are
limited. This is due principally to hay
making. The farmers in the butter-
making centres are now busily engaged

\
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Streaking Blue will Never Do— i

Py 97 is the only “ Never-streak’ Blue on ;

BL UE OL the market. Ask your customers what :

this means to them. If you do not know the brand, ask your
jobber, If he doesn’t sell it, write us direct. It will pay you and
secure you the thanks of your customers. Please them and they " &
will appreciate it with their trade.

J. M. DOUGLAS & CO., B

MONTREAL

g

in having, and they give but little at- Antigna, 234 puncheons, 43 hogsheads, Salt—A furthey eargo of some nine

tention to butter, consequently the sup-

ply is falling ‘ofi. Fine crops of hay
have been harvested all over the prov-
ince, the best for years. Creamery

prints are quoted at 22c., boxes at 21 to
2%2¢. and dairy 18 to 19c.

(‘heese is about the same. Ioggs are
firm, both locally and on the island.
The receipts are only a fair average.

Potatoes, new, are very high, but by
the week’s end the price is expected to
drop Native-grown polatoes are now
coming in more freely, and of much bet-
ter quality. The market is about free
of old stock.

The crop of raspberries is a complete
failure, owing to the dry weather of the
past few weeks, and the cherry crop is
also short. Gooseberries are selling at
7¢. per quart, and the first blueberries
of the season were marketed on Satur-
day, selling at 12c. per quart.

[Fish—The exports of fish “are only
fair. Prices quoted last week are un-
changed Only .light stocks are held
here.

Oranges are very cood. Good fruit is
scarce.  Retail dealers are asking from
10 to 60c. per dozen for good fruit.

The Amherst, N.S., Co-operative So-
ciety expects to have its grocery store

open for business by the first of Sep-
temher.  Stock sheets are now heing
circulated through the town, so that all
workingmen who have not yet sub-
scribed to the capital stock will have an
opportunity of doing so.

The receipts of molasses here during
the week were very heavy. The bhrigan-

teen Maggie Bell, from Barbhadoes, land-
puncheons, 63
briganteen

tierces, and 40
Sceptre, from

ed 245
barrels; the

TODHUNTER'S

and 46 barrels; and the schooner Narka,
from Porto Rico, via Lunenburg, 313
puncheons, 18 tierces, and 47 barrels.

N.B. Markets.

St. John, N.B., Aug. 9, 1905.

HERE is just fair business. One
unfortunate circumstance is the
shortage in logs. Owing to the

light freshet this Spring a very large
quantity was hung up at the head waters
of the rivers. This will mean that the
mills will shut down early, which will
affect many people and many lines of
trade. It must mean considerable to

American shippers of anthracite coal.
Very many, for all purposes, will
use nothing hut Scotch coal. It is cer-

tainly satisfactory coal, and has meant
a service all the year round by the Don-

aldson line steamers between Glasgow
and St. John. This coal was not known
here before the strike. The American

coal is, perhaps, never likely to regain
its old position.

In grocery markets there is little of
particular interest. Rice is firmly held.

Spices show little change. Pepper is
firmer. Fish keep at extreme figures.
Oil—In burning oil as the season
changes there is increased consumptive
demand; the change yet is slight. The
Winter business has heen quite largely

booked. In lubricating oils sales begin
to fall ofi somewhat. Paint oils are un-
changed. Linseed is low but firm. Tur-
pentine is high. In cod oil receipts are
light; prices, however, are quite low.

Blended
by

EXCELSIOR

thousand bags of Liverpool coarse salt
is about due. Prices are firmly held at
slightly  higher  figures. Prices ex
steamer are always lower than ex store;
buyers should remember this. In Liver-
pool factory filled sales are not large.
Canadian fine has a good, steady de-
mand. There is a steady increase in the
sale of 5 and 10 1b. bags in bbls.

Canned Goods- Spot tomatoes are
again advanced;stocks are very light.
Corn is very firm. In peas, new goods
are ‘here, and prices are much lower than
they have heen. Our trade carried over
quite a few. Fruits have but a fair sale.
Strawberries very firm. Salmon a
light stock. Meats unchanged. Lob-
sters extremely high. Scallops are
high. Clams unchanged. Oysters firm.
It is reported the pack of sardines is
likely to be smaller than was expected.
l:udlii(:s and kippers will be limited sup-
ply.

Green Fruit— Oranges are very searce.
I.emons hold at full prices; there is a
fair sale. Bananas have continued large
demand. Melons keep quite high; sale is
light. It is a very unsatisfactory line
here. In California pears stock is good;
full prices asked. Plums are very fine;
prices unchanged. Peaches are firm.
Very fair apples now received; price
quite high. It is getting late for berries
except blueberries.

Dried Fruit—Spot business is not
large. ILoose muscatels are scarce and
hard to get; prices are quite high. There
is a fair stock of seeded. New seeded
will cost higher than last year. New
Valencias while quoted low, are firmer;
the prospect is for free sales. There

Sure to please your customers.

TooHunTER, MliTcHELL & Co., TORONTO

COFFEE

ARG NG 1

JEpT——
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will be more carried over; market was
never better cleaned wup. California
prunes, peaches and apricots are very
firmly held, all have been advanced since
opening prices were named. Freshly
seeded have also been aavanced. Cur-
rants, spot goods are higher; the out-
look is prices will rule higher than for,
some years. Dates, figs and peels ; unf
changed. Iovaporated rather higher.
Valencia onions are freely ofiered; stock
good and prices low.

Sugar—While prices are unchanged,
the market is rather weak. Stocks are
quite light, in some lines very small.
Dealers only huying from hand to mouth.

Molasses—Prices are unchanged, be-
ing well maintained. In Barbadoes the
stock of choice is small. There is a fair
supply. of fancy and quite a range in
price. In Porto Rico, stock quite large,;
there is not as large a range in price.

Fish—Supply of fresh fish is very
light. Salmon season about over. We
should have some shad, but they are not
to hand. Dry codfish are still at ex-
treme figures and price quite firm.
Pickled herring come to hand more free-
ly, but are still high. Smoked herring
have been slightly advanced; stocks are
not large. This has been an off year for
all fish except salmon and gaspereaux.

Flour, Feed and Meal—1In flour there
is little change. Ontarios tend easier.
I'er a long time they were quoted quite
near Manitobas, but for some weeks
past have been dropping off. White oats
and oatmeal are unchanged; it is

thought prices will be lower. Demand -

is light. Cornmeal is firm at full fig-
ures. Beans are dull; there is a range in
price. It seems diflicult to get a defi-
nite idea.

B C..Bavkéte.

Vancouver, Aug. 3, 1905.
HIZ Customs revenue of the port of
Vancouver shows a healthy in-
crease of $34,563 for July, 1905,
compared with July, 1904. The figures
are: Duties, $163,698.69; other revenues,
$992.43; total, $164,691.12.

Oddly, however, the total value of ex-
ports for July, 1905, from the port of
Vancouver is but $231,362, while for the
same month last year the exports were
valued at $420,021. This decrease is not
Lo be taken as an alarming feature, how-
ever, seeing that the total exports for
the year to date show an increase over
the same period of last year. It is
likely also that -the exports for August
will greatly exceed those of August last
yvear. The one item of lumber would
account for a large part of the discrep-
ancy as lumber charters were very dull
in July. .

- > *

Northern shipments have bhecome ex-
tremely quiet, though there are still al-
most two weeks of the lower commodity
rates of freight on the White Pass line
to run. FKFor a time there was a flurry,
but it was soon over. On the other
hand, it is known that very large quan-
tities of supplies usually shipped in at
this season have not come forward, so
that some rush shipments late in the
season are®bound to come, and some of
them are also equally bound to be
caught in the freeze-up.

® *
> *

Following on the enterprise of the
Great Northern in tapping the Similka-

THE MARKETS
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Clark’s Mcats Have Been Tested

= 5

And Found Satisfactory

Every Live Grocer prefers to buy goods that
are advertised, that have been tested, that have
a reputation and hold the confidence of the
consumer. He Knows he has everything to lose
and nothing to gain by buying untried products.

What are you going to do about it ?

TRADE
MARK

Strong, Stiff.

SAMPLES AND PRICES
GLADLY SENT.

This design a guar-
antee of quality.

All C_#rocera Should Stock
THE STAVANGER PRESERVING CO'Y'S

Crossed Fish Brand

Norwegian

Smoked Sardines

Selected Fish—Pure Olive 0il—Patent Decorated Tin

—
TOUGH FIBRE PAPER

FOR GROCERY WRAPPING

Will not Break or Crack.
Canapa Paree Co.
TORONTO LANEEED MONITREAL

Keep Posted on Sugar

Having been identified with Sugar fgr the past thirty years, and being in constant touch with a
sections of this country and foreign markets, we are in the best possible position to keep you posted by
ma:l and wire of any actual or contemplated « hanges and general gossip of the markets, Some of tha
argest concerns are subscribers, and we should like to place our proposition before you. For further

nformation write

SMITH & SCHIPPER, No. 138 Front Street, NEW YORK

meen from the south, and of the C. P.
R., which has begun construction on the
Spence’s Bridge, Nicola branch from the
main line to Nicola Lake, the owners of
the charter of the Midway-Vernon Rail-
way have become active. The well-
known railway contractors, Mclean
Bros., have undertaken a contract to
build this line, which will give railway
communication to the northern part of
the boundary district and furnish a close
link between the rich mining camps of
that section, and the equally fertile val-
leys of the Okanagan district. The
route of the projected line is on the east
side of the lake, and while it will tap
Penticton at the south end of the lake,
it will not cover much of the same
country as that which will be traversed
by the new Hill railway branch. Work
is to begin at once and keep up till the
line is completed, which will be a year
or more. At present the road is said
to be independent of both C.P.R. and
Great Northern influence.

49

In local markets, not very much of
note is tramspiring. It is far from a
dull season, but the movement of staples
1S al a minimum at this time of yeal
Fruit is the most active line, and in
that there is abundant supply of many
varieties. In groceries, sstaples Temain
unchanged and in produce the only re
mark is in cheese, which is somewhat
stiffer in price in sympathy with a rise
in Kastern Canada. Lard is also quoted
a (rifle higher:

* .
*

In fruits, local production 1is now
showing early varieties of apples, the
yellow transparent being most promin

ent. It is now well developed and in
liberal supply for the season; $1 per box
is the ruling price. \ few California

apples are on the market at $2 to $2.50
per box, and pears are also freely offer-
ing at about the same prices. Apricots
are in good supply now at $1 per crate.
Plums are still coming from the south,
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AFTER
SIXTY
YEARS

A New
Form of

CcoX’s
CELATINE

is

INSTANT POWDERED
GELATINE

dissolves instantly in hot water. No soaking re-
quired. Firstin solubility, strength and purity.

J. & 6. COX,
Ltd

Gorgie Milis,
EDINBURGH

Canadian Agents:
O. E. Colson & Son, Montreal
D. Masson & Co., :

A. P. Tippet & Co.,

0AKEY'S

‘WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead, Emery, Glass and
Flint Cloths and Papers, etc.

Wellington  Mills, London, England

Agent:
JOHN FORMAN, - 644 Craig Street

MONTREAL.

The original and only’ Genuine
Preparation for Cleaning Cut-
lery, 6d. and 1s. “€anisters

DIAMOND BRAND

MAPLE
SYRUP

IS NOT A COMPOUND
It is not only Pure, but it has
that delicious flavor of fresh Sap

Syrup direct from the sugar bush.

All Jobbers.

Sugars Ltd., - Montreal

Quality—THE BEST
Price
Profit

—RIGHT
—@G0o0D

Satisfles Consumers
Brings Repeat Orders
Such is

EAGLE
BAKING POWDER

J. H. MAIDEN, Agent
MONTREAL

THE MARKETS

the local crop being later. Raspberries
are going out rapidly. The tame black-
berry of the large variety, at $1.75 to
$2 per crate, is taking the place of its
red brother. A few, very few, late
cherries ofiered at New Westminster
market last week at $2 per crate of
20 Ibs. 04

Lemons have run away up to $6 and
$7 per crate, and the stock is apparent-
ly very small. Oranges are also quoted
higher, but demand is at its lowest for
this fruit. Canteloupes are plentiful on
the market at low prices. Pineapples,
recently arriped from Honolulu by the
Australian steamer Manuka, are selling
at high prices.

Peaches are in high supply from Cali-
fornia. The price is now quoted at $1
and $1.25 per crate. The Okanagan
peaches are now being shipped to the
Northwest, where the bulk of the crop
finds a market. Local supplies ~ of the
(‘alifornia varieties are plentiful and
cheap enough for preserving.

* *
*

In produce, butter still offers freely
from local sources, and the price shows
no inclination to surpass former quota-
tions. lggs are somewhat scarce again,
the price retail for strictly fresh being
35¢. per doz. The importations of case
stock from the east are small for the
season.

* *
>

Vegetables, including cucumbers, are in
plentiful supply, and the demand is very

brisk. New potatoes sell now by the
sack, and at prices ranging around %1
for the 100-1h. sack. Green cucumbers

bring fairly good prices, and run about

10c. per dozen. Green peas bring 5c.
per Ih. New cauliffiowers sell at 50¢. per
doz., while cabbages bring varying

prices according to their stage of devel-
opment. String beans of local growth
are now in the market for the first time
this season.
* *
*

In flour, no change of price is marked,
despite the flurried condition of the
Manitoba wheat market, on which Brit-
ish Columbia is dependent for its flour.
Wheat for ifeeding purposes is now $2
per ton less, being quoted from $30 to
$36 per ton. Oats are selling at $32
per ton. New oats are not yet, of
course, on the market. New hay is, and
the crop is plentiful and of good quality
this year. The price is about $12 per
ton.

The Colborne creamery and butter fac-
tory at Colborne, Ont., was destroyed
by fire on Aug. 7. Loss $3,500, partly
covered by insurance.

DRIED APPLES

BRIGHT, DRY STOCK
WANTED
O. E. ROBINSON & CO.

INGERSOLL
Established - -

J. W. GORHAM ¢&-. CO.

~ JERUSALEM WAREHOUSE
HALIFAX, N.8.
Manufacturers’ Agents and Commission Brokers.
WAREHOUSEMEN :
Domestic and Foreign Agencies solicited.
Highest references.

50
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-ONDENSED OR “WANT"
ADVERTISETNENTS

Advertisements under this heading, sc. a werd
rirst insertion; 1c. a word each subsequent insertion.

Contractions count as one word, but five figures
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany
all advertisements. In no case can this rule be
overlooked. Advertisements received without re-
mittance cannot be acknowledged.

Where replies come to our care to be forwarded,
I'v: cents must be added to cost to cover posiages,
ate.

SITUATION WANTED.

A YOUNG MAN seeks engagement in the
grocery, wholesale or retail ; had five years
in the trade. Box 266, CANADIAN GROCER,

Toronto. [33]

AGENCY WANTED.

INNIPEG wholesale grocery broker desires

an agency for Dried and Evaporated Apples,

Peas, Beans and any other lines handled by

wholesale grocers ; highest references. Box 263,
CANADIAN GROCER, Toronto. [32]

TRAVELERS WANTED.

A MIDDLE-AGED gentleman of good address
is wanted to call on the trade in Ontario ; no
samples to carry; & very good opening for a retired
or retiring general merchant who desires a light,
healthy occupation, with good remuneration if
successful; give references. Box 260, CANADIAN
GROCER, Toronto. [25tf]

TO LET.

“IAREHOUSE in Calgary, newly built, wired
for electric light and with railroad siding
facilities ; basement, 44’ x 32 ; ground floor, 44’ x
32%' ; first floor, 73' x 48’ ; with or without heat
as tenant desires, also elevator if required. Apply
to Wm. Head, P.O. Box 104, Calgary, Alta. [33]

COMMON SENSE

KRR (e et
All Dealers and 381 Queen St. W

TORONTO, ONT.

Dealers find Common Sense a very good seller for
the reason that it gives general satisfaction and each
customer tells others about same.

Write for prices.

POULTRY,
fisH

AND

OYSTERS.

259 PORTAGE AVE.

Apprese—Mail P. O, Bex 781,

Any quantity of
WINNIPEQG, Man,

fish shipped

7

s
i
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Quaker Canned Beans

L

We are now packing this line and alrveady have up several
thousand cases, with every prospect of packing quantity enough for all
requivements. The same weather conditions are prevailing as during
pea-packing which is maturing the best pack of beans in quality that
we ever packed. Beans, if in fine condition, are one of the finest canned
articles produced ; whereas, if canned when stringy and tough, they are
about the poorest article in the whole canned goods list. This is the
reason we have always given special attention to this line, buying the
finest seed procurable and having seedsmen constantly in touch with the
growers, ordering them from farm to factory when they are in perfect
condition and on arrival gelting them into cans as quickly as possible,

with the proper processing necessary to produce a high-class article

; | Four years ago we packed two thousand cases beans. This year the
pack will be from tweloe to fifteen thousand cases, and as it is all sold
it shows that it is not a speculative pack, but one that is demanded by
the Trade through the past reputation of Quaker Canned Beans.

( To be continued ).

THE PACKERS OF QUAKER CANNED GOODS.
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'Q’ FINANCE

stirred up public interest in more ways than one.

In the first place, the manipulation of funds by the
officers for the financing of questionable private schemes
Lhas come as a shock to the large number of policy-
holders. Where the companies founded and owned banks,
and where colossal organizations for promoting companies
were started, the possibility of an incentive to private
use of trust funds was great. The investment of the
funds of a life insurance company should be in the safest
place possible. Policy-holders, while they figure on get-
ting some accrued profits on their payments, nevertheless
¢o in primarily and almost exglusively, not for an in-

T]II-J affairs of the Iiquitable Life Insurance Co. have

vestment, but for a protection in case of death. It is of
small importance to them that a little higher per cent.

of profit can be made if a greater risk is taken. The
all-important thing with them is to be assured that on
their death a certain minimum sum will be paid to their
beueficiaries. That assurance is what the insurance com-
pany is bound to give. Yet, when the officers of a com
pany like the Iquitable indulge in wholesale stock job-
bing, exploiting in such enterprises as the whisky trust,
and so on, what certainty can any man have that the
amount of his policy will be forthcoming? The exposure
of the methods of high finance which have been going on
for some months will do much to clear the atmosphere
and compel the companies to travel the road of honesty
and fair dealing with their members.
# . *

The second point which has come up for consideration
is the whole question of mutualization. A mutual com-
pany is one in which the members share in the profits.
Hitherto these profits have heen allotted at the end of
twenty years or when the policy fell due. ‘‘Why,” it is
asked, ‘“‘are not these profits divided each year as they
would be in any other money-making company?’’ That
such a system is feasible is shown by the new policy now
being issued by the Equitable, by which the profits are
divided every five years. If all policy-holders are mem-
bers of the company, as is claimed when the policy is
being written, then why should they not get the benefit
of the investments? The final distribution is undoubtedly
small compared with the total amount which has been
made through the investments and speculations with the
company funds. Such questions as these will press for

settlement in the near fuyture.

L *

The convention of the Accident Insurance Underwriters
of America was held in July at the Royal Muskoka,
Ontario. A large number of companies were represented.
Many questions of importance to the insurance world were
taken up and discussed. The address of President Lott
was optimistic, but outlined several matters which needed
reform. The work of the association for the coming year
will be devoted largely to putling the business of accident
insurance on a sgientific basis.

*® *
*

Consequent on the death of Dr. James Thorburn, vice-
president and medical director of the North American
Life Assurance Co., the directors elected Sir William R.
Meredith, K.C., as first vice-president, E. Gurney as
second vice-president, and James Kerr Osborne as chair-
man of the executive committee. Michael J. Haney was
elected a director, as also John N. Lake, and Dr. James

5
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D. Thorburn, the Jast named being appointed medical
director to succeed his late father. On joining the direc-
torate of the company, John N. Lake resigned the posi-
tion of auditor, which he had occupied for a number of
years, and the directors thereupon appointed 1. D. Leck-
hart Gordon and John H. Young, chartered accountants,
as auditors of the company.

NOTES ON THE HOLIDAY.

Last Fall an Englishwoman of letters was staying,
as the guest of an elderly lady, at a country house in
Western Massachusetts. While they were driving one
afternoon they had the misfortune to meet the omnipres-
ent automobile at a sharp turn of the road. The horses,
being spirited, shied, dashing the carriage againsv a tree
and throwing its occupants out onto the road.

The Englishwoman picked herself up unmmnjured, but
was horrified to see her aged hostess lying on the ground
unconscious. Running to a nearby farm house, she knock-
ed for some time before she finally succeeded in bringing
a sun-honneted woman to the door.

‘“A lady has been hurt—thrown from a carriage. She
is lying down there in the road. Can you give me some
whisky for her ?’’ cried the visitor in breathless anxiety.

“Well, no, we don’t never keep no whisky,” said the
native-born after some deliberation. ‘‘Would the lady
like a piece o’ pie ?”’

* *
*

Benedict is a New IHaven man who has been eight
times the father of a bouncing bounder. In the outskirts
of the university city is a little town among the hills
named Prospect, and last year four of the children were
sent there for the Summer.

One day Benedict and his wife entertained at dinner a
new acquaintance, Professor B. The Professor is a bache-
lor, and, like many scholarly men, rather ill at ease in
society.

“What a fine little family of children you have,”” he
began with an admiring glance at the four stay-at-homes.

“Yes, indeed,”’ replied Benedict proudly, ‘‘and we have
four more in Prospect.”’

The Professor blushed his astonishment.
* -
*
Two recruit militiamen were refreshing themselves

with a bottle of pop and ‘‘wads’ at the Range Bar,
Hythe, after firing their first rounds on the range.

“Say Bill,”’ said the first militiaman, ‘‘doesn’t the
blessed rifle kick ?”’

“Kick ! Yus not ’arf,”’ replied the other militiaman.
‘““And that only at 200 yards, cocky; how will she
kick when we get back to the 600 and 800 yards !’
“Lor blime !”’
ESTER Incorporated FIRE
1851 AND
ASSURANCE b
°® ® * COMPANY. | MARINE
Head orice  Capital - $1,500,000.00
Toronto, Assets, over - - 3.300,000.00
Ont. Annual Income - 3,890,000.00

HON. GEO. A. COX, President.
J. J. KENNY, Vice-President and Man. Director.

C. C. FOSTER, Secretary.
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BRITISH AMERICA
ASSURANCE COMP’Y

FIRE AND MARINE,
Incorporated 1833

CASH CAPITAL, $850,000.00.
TOTAL ASSETS, $2,043,678.59.

LOSSES PAID SINCE ORGANIZATION, $25,868,544.80.
HEAD OFFICE, - BRITISH AMERICA BUILDING,
Cor. Front and Scott Sts., Toronto.

HON. GEO. A. COX, President. J. J. KENNY, Vice-President

P. H. SIMS, Secretary. and Managing Director.
CAPITAL PAID UP, - - 81,000,000.
RESERVE FUND, o . 1,000,000.
THE METROPOLITAN BANK,

DIRECTORS

R. H. WARDEN, D.D,, President 8. J. MOORE, Esq., Vice-President
D. E. THOMSON, Esq., K.C. His Honor W. MORTIMER CLARK, K.C.
THOS. BRADSHAW, Esq. JOHN FIRSTBROOK, Esq.,

HEAD OFFICE, - TORONTO.
W. D. ROSS, GENERAL MANAGER.

GENERAL | SAVINGS lI;')BEPhAl!TMENT
gﬁgll:{lggs ACCOUNTS somciTEn

Drafts Bought and Sold.
TRANSACTED 1 Letters of Credit Issued

FINANCE AND INSURANCE

& Money =

CAN BE SAVED BY MEANS
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE
SUCH A POLICY WHILE YOU
ARE IN GOOD HEALTH.

Pamphlets and Full Particulars regarding the
New Accumulation Endowment Policy
sent on application,

Confederation Life

ASSOCIATION

W. H. BEATTY, President.
W. C. MACDONALD, J. K. MACDONALD,

ACTUARY. TANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.

System

is essential in the management of an up-to-date store.
Profits must be guarded and clerks made accurate.
A National Cash Register accurately records every
transaction where money is handled between customer
and clerk. A detail-strip prints the amount and kind of
transaction, whether

CASH SALES

CREDIT SALES

MONEY RECEIVED ON ACCOUNT
MONEY PAID OUT

MONEY CHANGED

together with the clerk’s initial. This detail-strip may be spaced so
as to show the amount of business transacted during any period in the

day. Have our representative call and explain our system to you.

NATIONAL CASH REGISTER COMPANY

DAYTON

OHIO
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Verdelli Lemons

Our new stock is giving great
satisfaction. = During August the
demand will be heavy, but our sup-
ply is suflicient to fill all orders.

Oranges

We have only a limited supply

of late Valencias left.

McWILLIAM

Mc.

L
EVERIST

TORONTO, ONT.

Full lines of Bananas
and California Fruits.

We are headquarters
- for all Domestic Fruits.

63 Front

wan 5. WHY] East.

It's only reasonable that it will
pay you to have me take care of
your orders I bhave the whole
Toronto market to select from.

TOrn SriTH,
Fruit Broker, - = = = TORONTO.

TOMATOES, CUCUMBERS
GREEN CORN, CABBAGE

Buy from the Grower and get
absolutely fresh stock.

RIDGE HALL FRUIT FARMS

E. E. ADAMS, Leamington,

FRUIT AGENCY WANTED IN BRITAIN
Green and Canned, not Jams
House, with 20 {onro' connection,; in N.E.
of England wants sole selling agency for that district.
Unimpeachable business and bank references given.
Only first-class firms represented.

J. W. LEAKE, - SCARBOROUGH

30 BARWICK S8TREET
Tel. Ad. ' Leake, Scarborough.”

DRIED APPLES

We pay the highest market prices for
bright dry quarters and make peompt
remittance.

THE W. A. GIBB CO.

Paokers and Exporters
5-7 Market 8t., HAMILTON

&b A A&

GREEN
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GRO WINQ FRUIT CROPS.

ATEST reports on the growing
fruit crops of Canada indicate that
apples will be a light crop, prob-

ably about 50 per cent. of last year’s
yield. It must not be forgotten, how-
ever, that the general scarcity will pre-
vent any waste such as has been com-
mon for the last two years. Sales are
being made at $1 to $1.25 for No. 1s
and 2s on the trees. Barrels are lower
in price than last year, running from
25¢. in Nova Scotia to 30c. and 35c¢. in
Ontario, but where proper arrangements
have not been made early in the season
prices are likely to go higher than this.

Pears will be a very light crop,
scarcely enough for the local market.
Blight has worked sad havoc in many
orchards this year.

Plums—“Drop’’ and plum rot have
lessened the prospect for plums to such
an extent that they can be rated for a
light to medium crop. The Lombard,
barring rot, appears to be the only
plum that stands out prominently with
a fairly good yield.

Peaches show a light crop in the Is-
sex and Kent district; a medium crop
on hearing trees in the Niagara district.
The market will not be overloaded.

Sweet cherries have rotted hadly; sour
cherries have been a medium crop,
though badly infested in many cases
with fruit worm. Small fruits have bheen
a medium crop, realizing good prices.

Reports from Great Britain and the
continent would indicate a light to
medium crop. Reports from twenty of
the largest apple-growing American
States show seventeen states having a
light or poor apple crop, some a failure;
three, Wisconsin, Kansas and Oklahama,
report the crop promising or good.

Careful estimates by correspondents
place the exports from the Annapolis
Valley at 200,000 barrels. The apple
crop in British Columbia is bhelow the
average, but a considerable increase in
the acreage will make the exports into
the Northwest Territories somewhat
larger than last year.

* 5 *

Great Britain’s banana trade is in-
creasing hy leaps and bounds. Four
years ago the consumption was 2,000,000
bunches. Last year 5,000,000 bunches
were imported and it is estimated that
this year, owing to improved transpor-
tation facilities, another million will
have to be added to these figures.

The growth of the banana trade with-
in the past five years no doubt results
from the opening of new sources of sup-
ply in Jamaica, Costa Rica, and else-
where. In the Canary Islands the value
of land has increased almost incredibly.
One piece of land, says an authority on
the subject, was valued some years ago
at 300 pesetas (a peseta being equal to
ahout 7d English money), and now it
would fetch at least 30,000 pesetas. In
the parts known as the banana districts,
where the bhananas extend for miles, and
wherever the eye rests, the land could

b4
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not be bought for less than £1,000 per
acre.
* . *

W. A. MacKinnon, (Canadian commer-
cial agent to Bristol, Ing., in his latest
report directs the attention of the ex-
porters to the demand for Canadian
cider in Great Britain.

Two difficulties are mentioned by a
local importer. The first arises in con-
nection with the making of the cider,
which is sometimes all that could be
desired, but at others shows the lack of
sufficient. fermentation to eliminate the
saccharine matter.

The second difficulty is perhaps more
serious, since it is claimed that freight
rates from- Ontario points to Bristol are
prohibitively high, as compared with
similar rates from New York City. It
appears that New York State makers
quote f.o.b. New York City paying -the
rail charges to that port. An importer
writes that ‘‘the freight paid per harrel
amounts to six shillings and eight pence
(from Ontario,) as against three shill-
ings per barrel from New York City.”
It is important that quotations should
be in the hands of the importers not
later than mid-December, and earlier if
possibhle.

* 5 »

The Ontario Flower, Fruit and Ioney
Show will be held this year during the
week of Nov. 13-18 in Massey Hall, To-
ronto.

The committee appointed by Lord
Onslow to inquire into the present con-
dition of fruit culture in Great Britain
have reported in favor of the establish-
ment of a special sub-department to deal
with matters connected with the fruit
industry. They recommend that the sub-
department bhe constituted of two
branches (a) a bureau of information,
and (b) an experimental fruit farm.

A. McNeill, chief of the Fruit Division,
Ottawa, reports an enormous loss to
(‘anadian fruit growers every year
owing to their neglect to pick fruit in a
proper state of ripeness to suit the dis-
tance of transportation. Failure to cool
the fruit on the farm, to ship in cold
storage and to assort fruits in uniform
sizes and packages is also a source of
loss to Canadian fruit growers. During
the present season Winnipeg merchants
have in several instances refused to take
(‘anadian fruit, preferring the American
because it is better packed.

. L ]

With a view to increasing the con-
sumption of seeded raisins the Fresno
Chamber of Commerce has had an an-
alysis made of the food value of raisins.
The following is the report of F. I.
Twining, who was engaged to make the
analysis:

“Analysis of seeded raisins. The
samples were obtained from three one-
pound packages as prepared for the
market: Carhohydrates (sugars), 63.2
per cent.; protein, 4.8 per cent.; fiber,

§
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.67 per cent.; fat, .6 per cent.; water,
27.58 per cent.; ash, 3.15 per cent.

“One pound of seeded raisins repre-
sents a food value equal to each of the
following: Six pounds of apples; five
pounds of bananas; one and one-fiith
pounds of potatoes; one pound of bread;
two pounds of milk; one and three-
fourths pounds of fish, edible portion;
seven-eighths pound of eggs; threefiiths
pound of beef. The chief medicinal value
of raisins is in their laxative effect.”

ONTARIO MARKETS.
Green Fruit.

Toronto, August 11, 1905.

HE item of chief interest in green
fruit circles this week is the ar-
rival of local plums and peaches

on the market which are selling at 50c.
and from 35 to 50c. per basket. As yet
the quality is not particularly desirable
and receipts will not be liberal until
next week. The banana market is strong
and it is impossible to obtain sufficient
supplies to meet the requirements of the
trade as yet. A decline in prices may be
looked for in the near future. The late
Valencia orange season is pretty nearly
at an end and the Jamaica season will
open up about Sept. 1. California fruit
is scarce and extremely high in price.
California pears are quotml this week at
from $3.25 to $3.75 per box. Huckle-
berries are easier in price as well as
raspberries. We quote:
Oranges, late Valencias, per box
Lemons, Verdilli
Lemons, Cahlomm, per box .....
anas, large bunches, crated..
Bananas, 8's, per bunch, crated...
Bananas, 7-hand bunches, off traci
Banauu red, per bunch..........

Peaches, California percrate .......... .......
. domestic, per basket.

Pears, Cnhfurmu per box.......
Plums, per crate
domestia pe rbukot .....

C lntuloup(,n Rockafords,per crate.
Indiana gems, per bask
Watermelons, each .................
Gooseberries, per basket .
gcd rn.epb« rrics, per hox..
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Huckleberries, per buktb
Red currants : 5
Apples, new, per haskeb.........ocvivvneneennanes
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oo

Vegetables.

The market in vegetables is maintain-
ing itself, and demand continues steadily
upward. The slight advance noted in
new potatoes, owing to temporary
scarcity, has righted itself, and a firm
price is now quoted of 50c. Cauliflowers
have steadied themselves somewhat, and
quotations range from 75c. to $1. To-
matoes are now well on the market at
a steady price of 30c. to 40c. Jersey
tomatoes have been crossed from our
list. Green corn has also evened down
to a steady 15¢. Parsnips have arrived
and are quoted at 40c. per doz, and are
making an inviting market. We are also
adding to our current quotation squash
at $1.50 per doz., leeks at 50c. per doz.,
and a new varietvy of vegetable known as
kohl-rabi, on the market this season for
the first time.

New potatoes, per bush. .......cvueereiirasiinnes s
oy e T ——
Splnhh nnionl. rlmbll cnte
e CANOS. . ..
Cabbage, Camdhn, per doz..
Caulifiowers, domestic ........
Tomatoes, domestic, per basket. .
Beets, per doz. bunches ..........
New ndhhu. doz. bunch

u&per dOl. bunehso .....
s, per ........

v
-
O-HOOOOOOR-OO
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Local Fruits

are arriving more plentifully this week. Some Canadian
Peaches and Plums have appeared on the market and are
selling reasonable. Tomatoes took a drop last week, sold as
low as 25c. basket. We have for this week’s shipping
several cars.

Peaches, Pears, Plums, Californias,

Watermelons, Cantaloupes,

Fancy Late Valencia Oranges, Lemons,

WHITE & CO., vmirep
HAMILTON TORONTO

Phone 1115 Phone Main 4106

St. Nicholas

Seasonable Fruits.

GET OUR PRICES AND TRY OUR SERVICE. . WE ARE EQUIPPED
TO HANDLE YOUR TRADE SATISFACTORILY TO YOLU.

The F. T. JAMES CO., Limited, ™o *

anoTHERQARL2A? NEW LEMONS #8hveo

We can handle your Butter, Eggs and Poultry to advantage.
THE DAWSON COMMISSION CO., LIMITED, (onvisuon ot atianrs

Corner Market and Colborne Streets, = TORONTO

THE DISTRIBUTORS COMPANY, Ltd.

H. M. MULHOLLAND, Manager.
Headquarters: TORONTO
SUCCESSORS TO haad

Husband Bros. Co,, Toronto; S. M. Culp, Beamsville;
C. P. Carpenter & Son, Winona ; Griffith & Woolverton,
Grimsby ; Titterington Bros., St. Catharines.

SPECIAL THIS WEEK

RASPBERRIES

Cheapest Price.

Best Berries.
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GREEN FRUITS

THIMBLE BERRIES

large firm fruit of excellent quality. Prices pro-

portionate. I am now prepared to supply the
trade with these berries through the following
representatives The Eby, Blain Co.,
Limited : City of Montreal and Province of Que-
bee, Wia. 1. Dunn ; Winnipeg and the North-
west, Mason & Hickey, 108 Princess St., Winnipeg.
Don’t forget the E.D.S. Preserves.
Better

Toronto,

Brand of

have a trial order. They sell every time.

E. D. Smith’s Fruit Farms, Winona, Ont.

DRIED FRUIT ! handle fine lines of

CURRANTS RAISINS SULTANAS, FIGS and DATES

My specialty lies in Cleaned Currants

ountry of production.
All communications

<. Goods packed under private brands.

TH. J. PSIMENOS 4 CillomStE-C.

Toronto P.L.Mason & Co.
St.John J. Hunter White

FOR JULY’'S HOT WATEHER

Georgia Water Melons
California Valencia Oranges, °‘‘ Golden Orange’” Brand; Best
Orange Grown.
Fancy New Lemons, Fancy Ripe Bananas, and other goods.
Prices and Quality Always Right.

HUGH WALKER & SON, - - GUELPH, ONTZ

“CROWN” BRAND TOMATOES

Ripe and smooth, with a guarantee in every basket. Prices and shipments

Write or wire about these, or any seasonable fruit.

E. L. JEMMETT

GROWER, PACKER, SHIPPER, “CROWN" BRAND FRUITS
BEAMSVILLE, ONT.

to suit you.

McLAUCHLAN & SONS CO. Limited,

Cultivate your Biscuit trade by ordering

McLAUCHLAN'’S
Cream Soda Biscuits

WE HANDLE THE FINEST LINE OF

TORKIBH DELIGHT

IN CANADA.
WRITE FOR PRICES AND FREE SAMPLES.
TORONTO, ONT.

JOBBING AND RETAIL TRADE SUPPLIED.
H. W. HUNT & CO., 34 Church 8t., - -

Manufacturers, OWEN SOUND, Canada.
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Waxed beans, per basket
Water Lress per doz. ..
Parsley, *

025

5

020

020

0 20

....... 020

....... 02

Green peppers, per basket .. o R
Kalamazoo celery, per doz... 040 059
Canadian celery, per dozen. e 03
Egg plants, per dozen. . .... 100
Vegetable marrows, per dozen. . 07
Gireen corn, per G R 015
l’ansnum per doz. 0 40
h l), 3 150
050

}\ohlrl(ulu, per I o s g

QUEBEC MARKETS.
Green Fruit.
Montreal, Aug. 9, 1905.

MRUITS continue to be in fair demand

but the trade lacks in activity,
according to some dealers.

Two ears of California pears arrived
on Mondav and were sold ag follows:
No. 1 stoek, from $3.25 to $3.35; Np. 2
stoek, $2.40 to $2.60. Two .us of
peaches found buyers at from $1.25 to
$¥1.35 per box. A few California plums
sold at $2.00 to $2.20, these high prices
heing on aceount of their seareity.

The demand hag dropped for bananas,
owing to prices heing too high in propor-
tion to other fruit. Iowever, it is ex-
peeted that within ten days the price
will drop 25¢. to 30e. lower per bunech.

Lemons continue very high and firm
and of course quite scaree on the local
market. Pineapples enjoy a fair demand
at quotations but stoeks of them are very
very light.

Pears, hoxes 300
Plums, crate.. 175
Peaches, box. 125
Apricots, crate 12

Apples, bbl. .. - IR (s
Dates, per1b..
California cherries, hox..
BABADEE .k ovsissjesue s
Cocoanuts, per bag of 100
Pineapples, 24 1o case.
3tocase......
Jamaica grape fruit, per box.
Florida grape fruit, per box........
California navel oranges, per box..
New Messgina lemons '8

-

Apples Winter varieties.
Sweet potatoes, per bhl.
Tomatoes, Floridas, crate ...
Strawberries.......... :

Cantelonpes.

OO DD UID DU U162 10 W Wt e 80 00
CESRISSS3L8LIBRESRSELRL

Blueherrics,

Vegetables—The demand. for veget-
ables is only moderate and trade general-
Iv is slack. The loeal stoeks are vary
large on account of great receipts and
slow sales. Home grown produets ariive
continually in large lots and tomatoes,
specially, have arrived in such abundin e
that they dropped from $1 yer bhox on
Friday to 35e. on Monday. New potia-
toes are also in fair lots, but old oncs
have almost entirely disappeared. Prices
are as follows:

Canadian Colory, POrd0B. .. «.ccoonvrororcaseren 025

Bermuda onions, per box..........oooiiiiiin aise
Green and wax beans, per bag..... SEERGREE

Scoo~o

40
50
40
Bunch lettuce, per doz. bunches. 50
Canadian radish r doz. b 05
Mint, per doz. bunc T AR s vy 1
Parsley, 035 75
Sage, per doz........... S 00
Savory, perdoz...... ot el 0o
ER::u.l new, ;mrddoz.. 012 ! 013
plant, per dozen.
Green onions, perdoz 010 015
thmn onions, per ot |
low onions, in 80-1b. bags, per bag . anl —evus 50
ﬂreen house water cress, per doz................ vane 50
Waxed Doans, POF DRB: «.ooeveorscsccccs coe case 040 060
Caulifiowers, home grown, per doz. WAl
Green peppers, per basket. 75
Cranberries, per bbl .... 10 00
New potatoes, bag. . 055 060
Mon‘real cu umbers, 1. .07 10
Home grown cabbage, pe 10 . S & 22
TOMALORS. 1o\ covvvrvrercsssnsapne o winsesasaRNse 03 0 75
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PICKLING SPICE

The approach of the Pickling Season warrants your getting in the best Spices obtainable. Our §

Whole Mixed Pickling Spice (19 varieties) is the best selected and finest on the market. Write
us for sample and prices. Value will surprise you. Quality will please your customers.

-S. H. EWING & SONS

96-104 KINQ ST., MONTREAL TORONTO BRANCH, 20 CHURCH STREET

Telephone Bell Main 65. Telephone Main 3171
Meorchants 533. Telephone orders receive prompt attention.

Why not handle the Best Goods,
That give you the Best Profit,
Aud that are the Best Sellers ?
That is
Capstan Brand
Worcestershire Sauce

It Cives you 50 Profit.

Ask your wholesale grocer

White Dove
Cocoanut

Retail Grocers should recommend this brand for its healthful and
nourishing qualities.

A NATURAL FOOD ONCE USED, ALWAYS USED

Most Attractive Package on the market.

W.P.DOWNEY, 26 St. Peter St. MONTREAL

for it or write us for prices.

CAPSTAN MNFC. CO., Toronto, Ont.

DRIED FRUITS |
NUTS =

Ask for our prices before placing orders.

D. RATTRAY @& SONS

COMMISSION MERCHANTS
QUEBEC Montreal OTTAWA
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THE SALMON SITUATION.

(Special Correspondence.)

Vancouver, August 3, 1905.

RIEF, but heavy, has been the his-
B tory of the sockeye run of 1905.
Already there are indications that
the bulk of the run is over, for the per-
centage of humpbacks, the coarser fish
which follows right after the sockeye
run, is very large. Of little commercial
value, and hardly ranked as a salmon at
all in the minds of western people, the
humpback is the almost certain precur-
sor of the end of the sockeye run. They
begin to be taken in the nets towards
the end of the sockeye run, and as they
increase in numbers the sockeyes dwindle
till they disappear.

Though not valuable, or attractive as
a food article to the taste of westerners,
the humpback is not to be despised. In
Japan the humpback is readily bought,
and for several seasons a number of
British Columbia canneries have heen
putting up all they could catch of the
ugly cross salmon. The market in Ja-
pan has been exceedingly lively since the
war, and the demand is likely to grow
now that the fish is well established.
This year it is likely that a number of
canneries will again put up humpbacks,
as the sockeye pack has been so short
that, despite working day and night the
Cans made ready are not all filled. That
is presuming always that the end of the
sockeye run is now in sight.

* . -

During the sockeye run the daily
catches of fish have been large, both by
individual fishermen with drift nets, and
by the traps on Vancouver Island, and
south of the international boundary. For
one briei rush it was even said that the
traps were taking more fish than the
canneries could take care of before they
spoiled. In this the trap owners of
Puget Sound were said to be the chief
ofienders, but they strenuously deny the
accusation.

* *
*

Catches per hoat have been averaging
as high as 250 and 300 fish, while over
G600 have more than once been reported
for “‘high boat” in one night. This, at
prevailing prices up to July 31,—I1323c.
per fish—would give the lucky fisherman
and his partner a handsome return. The
price was lowered according to agree-
ment to 10c. per fish, dating from Aug-
ust 1.

* *
*

The efiectiveness of traps is amply
demonstrated by the enormous catches
of 40,000 and 50,000 fish, and even in
some cases 60,000 for a single day. That
the traps on Vancouver Island have to a
certain extent checkmated those of the
Puget Sound canners, is an argument in
their favor, even with those who do not
favor traps, and it must be admitted
that they are in the majority, though
most of the leading companies in the
province have now traps or trap sites,
and the new order has apparently be-
come established permanently.

The total pack is hardly even estimat-
ed yet, as the work of packing is still
in progress. lven in the north, where
the season begins earlier than on the
Fraser River, the pack cannot be given
in detail, though it is known to be large.
The canneries there are still working.

* *
*

Halibut fishing is at its quietest at
the present season. The vessels of the
New Ingland FKish Co. are now the
principal ones on the banks, and both the
Kingtisher and New IEngland are in com-
missiou, the latter having been in the
shipyard for some weeks being overhaul-
ed. Last month but two cargoes, hoth
from the Kingfisher, were landed at this
port.

L > *

The Western Canadian Fish Co., with
wharves, warehouses and drying plant at
Barnet, offer their business for sale, in-
cluding the right to use the Whitman
process of curing, which has heen so
successfully applied to halibut. Lack of
capital to keep pace with the expansion
of the business is the reason for selling.
The company’s schooner, Blakeley, is
now in  Behring Sea, or on her way
home, with a cargo of cod.

FALSE LABELS ON SALMON.

N his latest report to the Department

of Trade and Commerce, P. B. Mac-

- Namara directs the attention of
British Columbia salmon canners to the
fact that considerable faking in labels of
canned salmon is being practised by un-
scrupulous dealers in Great Britain. A
large percentage of British Columbia
salmon reaches the British market with-
out labels. A large dealer buys say
10,000 cases of a most reliable canning
and 10,000 cases of inferior quality and
of Alasika fish. He gets authority to
have printed for him the necessary labels
of the best quality. Instead of affixing
these labels to the latter grade he places
them upon the lower grade and on the
fine quality puts a fancy brand of his
own. The words ‘‘packed by’ are care-
fully eliminated from the fraudulent
label, and all else remains except the
quality of the contents.

The price of Alaska salmon is in the
neighborhood of eighteen shillings, or
$4.37, per case, whilst British Columbia
in tall tins realizes twenty-five shillings,
or $6.07 per case. This difference excites
the cupidity of the fakir to practise his
nefarious trade by substituting labels of
a well-known British Columbia canning
factory. Alaska salmon is thrust upon
the dealers, and the lesser price ascked
than for genuine British Columbia,
though leaving a large margin to the
substitutor, helps its sale, but when the
consumer tries it a few times, and finds
it hard and not such as he used to get,
he discontinues the use of canned salmon.
Mr. MacNamara suggests as a remedy
that all tins be hranded with the in-
itials of the canner.

58
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A NEW LINE OF FISH.

It is reported that an enterpris-
ing firm have been getting up a special
line of fish of the ‘‘kippered’’ variety to
still further add to the delicacies of table
and form a good appetizer at the com-
mencement of a course meal, similar to
the salted ‘“‘rows’ common with contin-
ental epicures.

FISH GOSSIP.

The United States Secretary of State
is in  St. John’s, Newfoundland, this
week, holding a conference with the
(‘olonial Ministry on the Bond-Hay
treaty. It is thought that certain
regulations of the Bait Act will not be
enforced, and that Newfoundland will be
granted the advantage of the American
fish markets.

MONTREAL RETAIL GROCERS
MEET.

The monthly meeting of the Montreal
Retail Grocers Association was held as
usual at 88 St. Denis street on Thursday,
August 3. The event of the day was
the award of prizes to the winners of
the different games and contests gone
through at the Cornwall pienie. The
prizes were for the most beautiful and
expensive.

After the distribution, the president,
P. Daoust, eoncluded to adjourn the meet-
ing, but the treaswrer, . Bruneau, rose
un and told the members of the associa-
tion that he was glad to hear Mr. P.
Daoust had deeided to propose himself
as candidate in the coming municipal
elections. Mr. Bruneau also added that
he was confident all the groeers would
help Mr. Daoust. This news was re-
ceived with applause.

On Mr. J. A. Beaudry’s advice, the
meeting handed a vote of thanks to all
the friendly newspapers, including The
(‘anadian Grocer, and then adjourned.

SMALL APPLE CROP.

In the course of an interview with
The Grocer this week, E. J. Mclntyre,
of Niagara, Ont., comments on the On-
tario fruit situation as follows :

““The fruit crop of Ontario will not be
an abundant one this year. The high
prices that have prevailed for straw-
berries, raspberries, currants and cher-
ries, indicate that the supply of earlier
fruits has not equalled the demand, nor
is the prospect much better for the
fruits that have yet to be marketed. The
yield of plums and pears is irregular,
the Japanese varieties alone showing a
full crop. But the yield of peaches and
grapes will do much to save the situa-
tion. Wherever peaches are grown, they
are abundant and of good quality, and
grapes are comparatively free this year
from the fungus diseases that frequently
prove so destructive.

. ‘““Apples are reported to bhe plentiful
and of good quality in the apple dis-
tricts east of Toronto. West and north
they are scattered and inferior; while in
the Niagara District they are almost a
complete failure. Upon the whole, the
apple crop will be less than an average
one.”
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““ACADIA ” BRAND

STRICTLY BONELESS
PREPARED CODFISH

1s always a good asset in a grocer's stock, for it is a food product that

PO PO OO OOV OO OO
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keeps well and being done up in convenient packages is not wasted.
[t is packed in 2-1b. non-porous wooden boxes, 1 dozen to the crate,

and 1 1b. tablets, 20 Ibs. to case.

BLACK BROS. & CO., Limited

o BT S 00 St s mosseon ssssns: - THREIEAN NS LaMAVE.

REGINALD LAWSON, Winnipeg, Man.
CHAS. MILNE, Vancouver, B.C. N.S.

P AT e B

ARl B o o
W WINPT

SEASON OF 19505

“CLOVER LEAF

BRAND

FRASER RIVER SOCKEYE SALMON

THE MOST POPULAR BRAND OF SALMON ON THE MARKET

” THE BEST
“ARROW ~ 3™t esmceson
TO THE JOBBER

BRAND

BROKERS

Toronto, - - - Chas. E. Kyle Kingston, - D. Stewart Robertson & Co.
Montreal, - J. Alex. Gordon & Co. Ottawa, ~ - - J. Moffat Ross
Quebec City, - =.Joseph Winfleld Winnipeg, - - Ashley & Thompson
Hamilton, - - = Alfred Powis §t. John, - - J. Hunter White

- - D. C. Hannah Halifax, - - Grant, Oxley & Co.

London, -
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COWAN’S GOGOA

Lipton’s Jellies
are put up In

tablet form—

simple  calves-

The contents of bhis u
Packet will make |8
. ONE PINT OF .

JELLY.

foot jelly com-

bined with the

| fruit juices.

NOT A POWDER
No Poisonous Dyes

No ‘“ Medicated '’ Taste

There is money in handling this line
because it repeats so quickly—and the prices

are right.

Try a sampling order from your jobber,
or write about it to the Canadian agent.

J. S. CREED,

153 UPPER WATER ST., HALIFAX, N.S.

or
BOARD OF TRADE BLDGC., MONTREAL.

CANADA: Sty MOTT'S:
Ne better ([H(}Af:hf(lw R‘-U No better
: Chocolate

Country

The Consumption of

CHOCOLATES

in Canada
is increasing at a
wonderful rate.

MOTT'S

“PDiamond”’

and

“Flite”’

brands are responsible to a large extent
forthis Their merit has won them favor
everywhere—Are you selling them 7

For Sale by all Jobbers.

_john P. Mott Q. Co.

HALIFAX, N.S.

SELLING AGENTS:

R. 8. MOINDOE
ToroNTO

JOS. E. HUXLEY
WINNIPEG.
-

J. A. TAYLOR
MONTREAL.
e

v

Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,
Cake Icings,
Cream Bars, and

Cowan’s famous Milk
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED

TORONTO
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THE BEST

Trade in your town goes where

the BEST goods are sold. . .

STEWART’S

Chocolates and Confectionery

ARE THE BEST

pure,

Your customers want

wholesome sweets.
It will pay you to sell them what

they want.
STEWART'S CHOCOLATES

MAKE CUSTOMERS

STEWART COMPANY

TORONTO

S —————————
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General Groceries, Provisions,
Spices, Teas, Goffees, Etc.

STATIONERY DEPARTMENT

We carry one of the best assorted stocks in school

supplies, such as Scribblers, Exercise Books, Pencils,
Pens, School Bags, Pencil Boxes. It will pay the
general store-keeper to buy these articles from us. They
need not order in large quantity, our prices are low, no

heavy expense to carry the line.

SMALLWARES

of all kinds, we are always adding new lines, and prices

lead. We import them all from manufacturers direct.

PATENT MEDICINES

all well known preparations at lowest prices.

We Are Reliable

S. J. MAJOR, Lmireo

Wholesale Grocers and Wine Merchants, - OTTAWA

P.8.—We take produce at current prices in exchange.

— S Ay ———— -
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During the Hot Weather

VAN HOUTEN’S COCOA

Soothes the Tired Nerves

Mr. Grocer, please test this for yourself.

appreciate the suggestion also.

L J. L. WATT & ScorT, - -
Dominion Age"'s{ WATT, SCOTT & GOODACRE, -

August 11, 1906 A

Your customers will « v

TORONTO
MONTREAL

FOURTH ANNUAL CONVENTION CANADIAN ASSO-
CIATION OF MASTER BAKERS.

OURTH annual convention of the
F (‘anadian Association oi Master
Bakers was held in the City of
Ottawa on August 8. About 150 mem-
bers irom all parts of the Dominion at-
tended.  Vancouver 1o Halifax being
among the cities represented.

The husiness meetings were held in
the Council Chamber, City Hall, under
the presidency of Mr. A, A. Lees, Ham-
ilton. -Ont., president, and Mr. .James
Acton, secretary. The headquarters of
the officers and committees were at the
Grand Union Hotel, and Host Paisley
and his stafi made all comiortable.
Promptly at 10.30 o'clock the members
assembled in the Council Chamber,
where addresses of welcome were pre-
sented by Mayor Ellis and Alderman
Black. chairman of the finance commit-
tee. After suitable replies by President
Lees and ex-Alderman Parnell, of Lon-
don. Ont., the secretary’s, treasurer's
and executive committee’s reports were
read and passed on.

Following this an address by Proi.
Jlarcourt, Ontario Agricultural College,
Guelph, on “Flour,” was delivered, and
a discussion followed in which Mr. .John
Turnbull manager Nasmith Co., Limit-
ed. Toronto; Mr. Harrison, Woodstock,
and Mr. J. S. Spink. of the Geo. West-
on Co., Toranto, took part.

Mr. Geo. Weston’s address on ‘‘The
Open Shop’’ was a well-delivered and
forcibly interesting ome. Mr. Z. Hilton,
of Hamilton, followed with an address
on “Cests in Breadmaking in the Small
Bakervy.”

After an adjournment for luncheon the
members and their friends re-assembled
marched to the

at: Citv. Hall, and
Parliament Buildings at 2 o’clock,
which. though the session was closed,

was placed open for the visitors. At
3 o'clock cars were taken for Rocklifie
Ranges, and a halt made on the return
trip at the Royal Shanty for refresh-
ments. This was a most interesting
affair, and the bakers saw an exhibition
of breadmaking and bean cooking as con-
ducted in the lumber camps. Photos of
the delegates were taken, which no
doubt will be treasured as interesting
souvenirs of the trip and visit. After
refreshments had heen served and  the
guests had rested, cars were taken for
Britannia Bav where a vaudeville enter-
tainment was provided in the handsome
pavilion of that lovely Summer resort.

On Wednesday, Aug. 9, reports of
special committees, election of officers,
and addresses by Mr. A. McGill, of the
Inland Revenue Department, Mr. A. W.
Carrick, Mr. A. M. Ewing, etc., were
gone through with, also a drive to Ex-
perimental Farm; Chauhire Kalls; Paper
and Match Mills, Hull; and a ride on
trolley to Aylmer Park, with dinner at
Hotel Victoria, winding up with danc-
1mng.

On Thursday, Aug. 10, at 7 o’clock
a.m.. the entire delegates were taken by
special C.P.R. train to Montreal as
guests of the Ogilvie Milling Co., Limit-
ed. To President Thompson, of the
Ogilvie Co.. the delegates are indebted
for the courtesy and pleasure of this
Montreal trip. A luncheon at the
Windsor, with trolley ride around the
city, was included in the entertainment
provided by Mr. Thompson.

Altogether, in numbers of attendance
and interest taken, this is the banner
convention of the C.A.M.B., and the en-
thusiasm and interest displayed by all
augurs well for future  successful
gatherings.

President Lees, Secretary Acton,
Treasurer Weston, and the executive offi-
cers, Messrs. A. W. Carrick, A. M.
FEwing, John Turnbull and G. Whittaker,
as well as that energefic and popular
dough raiser, H. E. Trent, of Fleisch-
man’s Yeast, were most solicitous and
active in seeing that everything was
well and properly done.

The officers of the Ottawa Master
Bakers’ Association, G. W. Shouldis,
president; B. Slinn, vice-president; R. E.
Jamieson, treasurer, and .J. B. Borth-
wick. secretary, did noble work in look-
ing after their guests. As a hustler,
President Shouldis’ record will be hard
to heat.

Mark Bredin was here, there and all
over, and his pnleasant face and hearty
handshake is familiar to everyhody in
the baking line.

According to .J. S. Larke, Canadian
commercial agent, blight is reported to
have ruined the potato crop in the
North Island of New Zealand, and
should the disease spread to the South
Islands the production will not meet the
home demand. It is probable there may
be a market for British Columbia, as
Australia is not likely to have much of
a surplus for some months.
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CLEAR
SAILING

IS WHAT SOME GROCERS
STYLE MERCHANDISING

TMOONEYS |

~ PERFECTIGH

MOCNEY BEISCUIT A ¢
STK ATFIRL

:Qf'«‘ﬁ B3 3%

IF

Perfection
Cream Sodas

had not the selling force
grocers could not afford to
carry them. The fact that so
many grocers carry them is
proof positive of ** Perfeo-
tion’s’’ ‘‘standing in” with
the public. No magic absut
that. Simply proper biscuit-
making on our part. That’s
all we claim—and your consid-
eration.

3-LB CARDS OR TINS

THE Mwn ey
Biscuit & Candy
Company, 4 K

LIMITED,

Stratford, - Canada. .
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EDUCATION IN HOUSE FURNISHING.

NTERIOR decoration has within the last few months
l come in for a large share of attention from papers

and magazines. The following extract from an Am-
erican daily shows to what an extent public taste is being
educated to new ideas and fine efiects. The house furnish-
ing man should not be behind the newspapers in exploiting
artistic ideas:

There was once a time when matting meant a cover-
ing for the floor consisting of an unbroken succession of
dark and white squares that made the floor look like a
gigantic checkerboard. It was heavy and stiff and shiny,
was fastened down with big double clamp tacks and bulged
in nice little hillocks at stated intervals; it had a ‘‘best
room’” smell, strongly suggestive of horsehair furniture
and big four post beds, and was always associated with
long, hot Summer afternoons. Time and fashion, assisted
by the Japanese, have wrought such changes that nowa-
days matting is one of the most satisfactory and artistic
of household furnishings. The old checkerboard patterns
are still to be seen and are preferred by some people, but
the materials are much finer in texture and more easily
handled than the old fashioned kind; the regular Japanese
matting, however, is really a thing of beauty, and besides
being used as a covering for floors, is put to other uses
not dreamed of by the methodical housekeepers of the
good old times, who put down their strips of shiny
squares in May and took them up in September or
October.

Japanese matting is soft and pliable, and when the
strips are sewn together, as they always should be, the
matting may be laid as smoothly as a carpet. For Sum-
mer use particularly there is nothing more satisfactory
than this typical product of the Orient, with its light
background and the big vague looking flowers done in
indefinite pinks and blues and rehs, with probably only
one design to the yard, thus giving an efiect of space and
naturally of coolness, and harmonizing well with rugs of
any description. For carrying out a Japanese efiect the
matting is used to cover walls. It is tacked on at the
top and bottom and between the widths are run strips
of a contrasting color covering the seams and giving the
appearance of panels. Owing to its flexibility this mat-
ting is also largely used in upholstering Summer furni-
ture; settees and settles, porch chairs and other pieces
of semi-outdoor furniture are made very attractive when
covered with it.

There are many varieties of jute rugs for use in camps
and bungalows and on piazzas in rather vivid shades of
red and green. These are heavy and coarse and effective.
The rugs made of Japanese matting, or rather the pieces
of matting having completed designs similar to those on
rugs, do not seem to be in very great favor now, at
least, there are very few varieties to be found in the
shops, but pieces of the regular stock cut the desired
lengths and fringed make rugs that are equally as useful
if not quite so attractive.

Another decorative fabric for which there is a growing
demand and for which we are indebted to the Japanese is
the grass cloth used for covering walls. This comes in
all the standard colors, and is a yard wide. The general
eflect when on the wall is very much that of burlap, ex-
cept that it is of finer weave and has almost a glossy
appearance. It is made of Chinese grass, which is woven
in the same manner as a loose-weave cloth or woolen
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WALL PAPERS

Every sample in the new “STAUNTON"
Line for 1906 is a good reason why you
should place yeur order for “STAUNTON"

Wall Papers.
Before Buying, See Our Line

STAUNTONS LmmiTED

TORONTO

O O

goods, then a very thin coating of rice paper i pasted
with infinite care on the back of the cloth to give it
body, and also to make it possible to attach it to a wall,
the grass cloth itself being of such a fibre that it will
not hold paste.

But there are other wall and floor coverings that are
not essentially Japanese, though equally as beautiiul
An exquisite new wall paper is called Euglish chintz
Over a white background, which, by the way, is glazed
until it is very shinny, there is scattered a most fascinat
ing collection of old-fashioned Howers, dahlias and holly
hocks and asters in a marvelous variety of colors, bul so
well chosen and so effectively arranged that it makes oue
think not of. a kaleidoscope, but of all the interesting
things one has ever read about old-fashioned gardens
More hizarre and showy is a new French paper in a rose
design; the background is alinost invisible through the
masses of most natural looking green leaves, but the few
comparatively small white spots that remain give a sug-
gestion of perspective that is remarkable, and one has a
feeling that on the other side of those leaves space ex-
tends indefinitely. The roses on this unusual pattern are
few and far between, and one that dropped almost to
pieces adds to the originalitv of the design.

_0___.
A MID-YEAR CALENDAR.

Stauntons Limited have opened the second hali of
the year by issuing to the trade a very handsome calendar
running from July, 1905, to July, 1906. This kind re-
minder will be much appreciated by the recipients. The
pages contain some telling advertising for the Staunton
line of wall papers. Like all the literature of this firm,
it is gotten up in fine style. The coloring is brilliant
and lLst;riking and is altogether a decidedly good piece of
work.

.
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Food Facts
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ORANGE
MEAT

is the favorite breakfast
food.

It is the quintessence of
the best wheat.

It is scientifically made.
It is wholesome.

It is put up in mercer-
ized bags to ensure
absolute cleanliness and
freshness.

It is sold on a more
even basis than any
other breakfast food.
It offers the grocer the
most profit.

It offers the people the
best weight.

It is never cut in price.
The output of

ORANGE MEAT

has been doubled in less
than two years. Tang-
ible evidence, this, of
its popularity. We will
tell you “why” from a
Tommy Atkins stand-
point. Watch for the
next copy of THE
GROCER.

0000000000000 0000000000000000000000000000000000000000000000000000000

The Frontenac

Cereal CO., Limited
KINGSTON, ONT.
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CROP REPORTS.

ATEST reports on the growing
L grain crops throughout Ontario in-
dicate an exceptionally heavy crop
of oats, if harvesting is not intefered
with by rain; some oats have already
been harvested. The acreage of Fall
wheat has been decreased in most places,
with an increased yield and quality very
good. Some points report a little rust.
Acreage of Spring wheat average with
vield and quality good; also a little rust
reported.  Acreage and yield of barley
much over last year and quality above
average all over Ontario. Acreage of
peas small, but prospects for a heavy
vield. Quality will be good and no bugs.
Corn sections report much below an
average crop owing to recent wet wea-
ther. The hay crop is the heaviest in 15
vears. Acreage and yield of rye small,
but above the average in quality.

The crop report issued last week by
the Canadian Pacific Railway leaves
little room for doubt of the outcome of
this season’s harvest. Krom every sec-
tion of the wheat belt in the Canadian
West are reported the most encouraging
opinions of the prospective yield. The
wheat has reached the stage where an
estimate of the yield can be made with-
out the danger of exaggerating, and the
opinion is almost unanimous that there
will be twenty-five bushels of wheat har-
vested from each acre that is under that
grain this season. This will mean that
there is easily 100,000,000 bushels of
wheat in the Northwest.

Cutting will be general in two weeks.

IRREGULAR SHIPMENTS.

B. BALL, Canadian commercial
agent to Birmingham, Eng., re-
®* ports that there is more or less
dissatisfaction among importers of Cana-
dian products in Great Britain, such as
flour and oatmeal dealers, because ship-
ments from- Canada do not arrive more
regularly. When all the ports are open,
there is little reason for complaint.
When navigation is getting under way in
the Spring, however, things run any-
thing but smooth. In their anxiety to
make contracts to ship via Montreal,
railroad agents enter into large con-
tracts. One lot of goods may be shipped
at once, and probably reach its destina-
tion in a month. But very often it hap-
pens that there is a rush of goods when
a shipment from Canada may not be
delivered in Great Britain under three
months.

The matter is not so bad from the
shipper’s standpoint as it is from the
purchaser’s, as all goods are sold at 30
or 60 days’ draft against bill of lading.
When the Canadian shipper despatches
his goods from say London, Toronto, or
some smaller town, he gets a receipt
from the station agent, and this is at-
tached to his draft, which he sends
through to the purchaser in Great Bri-
tain. It is paid at maturity, but very
often it is from 30 to 60 days after be-

64

fore the goods arrive, thus causing a
good deal of irritation.

In trying to find out the cause of these
irregularities, it seems that the first
goods arriving are put into the ware-
houses, and if the ship is filled by later
arrivals, the goods first received remain
behind, and new goods coming in con-
tinually may be pa-ked on top of them,
instead of there being a routine method
of ‘‘first come, first served.”

GRAIN BLOCKADE.

It is rumored that there may be a big
grain blockade next month in the Can-
adian Northwest. Campbell, MclLean
& Co., Winnipeg, advise that frost
threatened on .July 31, and that Aug. 15
and 30 are the next critical periods. If
these are passed the crop will be safe.
It will be four weeks yet before the
Northwest. crops will be absolutely safe
from frost and rust, although conditions
on the whole are favorable.

PROMISING MARKET.

In his regular report to the Depart-
ment of Trade and Commerce, Ottawa,
Mr. Kittson says there is a market for
$40,000,000 yearly in foodstufis in South
Africa. It is one of the largest markets
in the world, and, considering the size
of the population, it is not rivalled by
Great Britain as a market for food-
stufis. Britain takes £5 per head, while
South Africa buys from £8 to £10 per
head. Not including the importations
by Delagoa Bay and Biera, there was
imported last year to South Africa food-
stufis valued at £8,355,300.

CEREAL NEWS.

Imports of Canadian wheat into the
United States during the fiscal year 1904
amounted to 3,300,000 hushels.

It is reported that a combine of the
independent cracker backers of Canada
and the United States is in process of
formation. 2

Letters patent of incorporation have
been issued to the Anchor Cereal Co.
The capital stock is placed at $150,000,
and Winnipeg will be the chief place of
business. Oak Lake parties are at the
head of the company.

The wholesale warehouses of the Lake
of the Woods Milling Co., on St. Denis
street, Montreal, were damaged by fire
to the extent of $200,000 on Aug. 8.

An elevator and warehouse belonging
to the Brant Milling Co., Brantford,
was destroyed by fire on Aug. 6.

It is reported that upwards of 1,000,-
000 bushels of Winter wheat from South-
ern Alberta will be shipped westward
this season to be ground in British Col-
umbia mills, initiating the policy of
making Vancouver a great milling centre
from which supplies of flour for the
Orient may be shipped.
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A Grocer’s Bank Account
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HOW YO SWELL IT.

INCREASE your business by selling a better
quality of flour.

INCREASE your PROFITS by handling our
celebrated FIVE STARS and THREE STARS

flours.
They give MORE and BETTER bread than any

other.
The loaf will have the genuine MANITOBA

FLAVOR.
We have the most MODERN MILL in CAN-
ADA and practical and experienced HARD WHEAT

MILLERS.
Selected, Government-inspected Manitoba Wheat.

Capacity 1,200 bbls. per day.
Delivered prices on application.

Lake Huron and Manifoba Millmg Co.

LIMITED

GODERICH, «»# ONTARIO.

-
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Made in

of ours!
goods does not give employment to our artisans.

Why not help build up Canada by using

samples

These words are the key to the success that every true Canadian heartily Jdesires for this fair Canada
Why should we buy goods of any description that are made in a foreign country? The making of foreign

It does not retain money in this country.
Why use Foreign Salt? We have CANADIAN SALT that is superior to any foreign salt that is made.

: Canadian Salt

and thereby employ Canadian labor, Canadian works, and Canadian capital ?
Demand of your wholesale grocer Canadian Salt, and if he does not keep it write to us for prices and

Is

CANADA’S STANDARD

FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUCAR REFINING CoO.

LIMITED

Montreal

Canada

ADDRESS

THE DOMINION SALT AGENCY

LONDON, ONT.

Telephone No.
1971

65

Offices : 2nd FLOOR MERCHANTS' BANK BUILDING,

Entrance on Queen’s Avenue.
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Tobaccos, Cigars, and Smolers’
Accessories

August 11, 1905

A DEPARTMENT FOR

RETAIL MERCHANTS.
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TOBACCO CULTURE IN ITALY.

N important change in conneetion
A with tobaceo erowing in Italy is
contemplated, and if carried out
will ereate a considerable opening for
capital and enterprise. A few years ago
1he I-"»:I«'('u nlt'!:lllh.(‘!.l «'nm-w-lull 10 eer-
tain firms the privilege of orowing, drv-
ine, and packing Qriental qualities of
{chaceo for export in given areas near
Tricase: the consequence was the im-
mediate formation of groups of land-
owners who petitioned the Government
to be allowed to do the same, not only for
export. but also tor home consumption.
These vronns have hecome numerous, and
a committee sat in Rome recently, com-
posed of the diveetors and teehnical ad-
visers of the varions Government tobaeco
establishments throuchout the country.
to discuss the cuestion of allowine the
cutire prevaration of tobaceos to he ear-
pied ont by landowners. who -would de-
liver the leat ready for the manufae-
tory at a uiven ]'l'i(‘(&

TOBACCO ASHES AS AN ASSET.

Ax cvervbody knows, the ash left on
Lurnine tobaceo is eonsiderable. A ton
of tobacco leaf would vield four hund-
red weichts of ash.  whieh  renresents
valuable mineral eonstituents withdrawn
from the soil whieh have to he replaced
by abundani manuring.

On the faece of it there would seem
to be a fortune in store for that in-
dividual who econld devise a suecessful
means for the eolleetion of tobacco ash,
and it is a great pity that so nrueh valu-
able material should forever be lost to
the soil without any attempt at direct
restoration beine made.

NEW MEXICAN TARIFF.

The fo'lowine are the tobaeco sehed-
ules of the new Mexican tariff recently
promuleated :

““Chewing  tobaeco, per lecal kilo,
$1.10; unmanufactured Vireinia tobacco
per et kile, (50 cents eross kilo) 55
cents:  unmanufaetured  tobaeeo, no
otherwise speeified, filline per gross kilo,
$250: «<ifted or ent tobacco for cigar-
ettes, per lecal kilo, $1.70: tobacen manu-
factured into ¢ears, per tegal kilo, $7.70:
tobacco manutactured into  cicareties.
per legal kilo, $2.20._

NEWS OF THE TRADE.

An Associated Press dispateh from
Christiania, Norway, states that the
Storthing has imposed an additional duty
of 10 per cent on imported stemmed leaf
2nd pluz tobacco,

DO POSTERS PAY?

HE tenth annual report of the Am-
erican Seenie and Historie Preser-

vation Society contains some in-
teresting faets about the effectiveness
of the outdoor advertising that does so
muol te mar the beauty of ecities and
countryside throunghout the North Am-
criean eontinent.

The seenic society sent letters to four-
teen of the largest advertisers in the
United  States, who arve eredited with
spending from $200.000 to $1.000.000 a
vear. asking them about their expendi-
tures. the proportion spent on outdoor
or poster advertisine, their views as to
its usefulness, and othep questions along
that line. The answers are highly en-
couraging to those who hope to live to
see the day when fields and rocks and
city faeades will no longer he disfigured
with earish notices of pills and powders.
One firm., which spends from $350,000 to
500,000 a year om advertising, devotes
only about 5 per cent. of this sum to
outdorr advertisine, and does not regard
it as a favorable medium. Another
firm has spent from a few hundred to
several thousand dollars out of an ad-
vertising ]111(1;‘(4 of $500,000 on street
car and other posters, but has heen dis-
anpointed in the results, and has diseon-
tinned that method. A company whose
annual advertising bills amount to $800.-
000. renorts:  ““Outdoor advertising is
not profitable. compared with other forms

unless we want to impress the name of
an article on the people’s minds.”” For
that purpose the company believes a
small percentage of its expenditure is
useful.  Officers of a eompany advertis-
ing to about the same extent, report that
they have spent a great deal on outdoor
advertising and “*think some of it has
paid.”” A eompany which devotes near-
]'\ $1.000,000 a year to ;ui\'ertising.
spends nothing out of doors in the Unit-
ed States or Canada, but from one-third
io one-half of its allotment for Cuba in
that fashion. on the theory that the
people there arve largely illiterate, and
can be reached in no other way. The
general manaver of a large ceoncern re-
ports that after experiment he has
stopped outdoor advertising, and adds:
“Perhans in some new eountry. or with
a new product, it might be profitable,
bhut T would rather doubt it.

All this would seem to indicate that
the poster inundation is likely to sub-
side. As a new and striking bid for
publicity, it naturally had great vogue,
but, now that solid business men are
countir-- the results, and finding them
unsatisfactory, we may hope to see the
nuisance largely abated. If sound com-
mwereial reasong supported the posters,
the fight to restriet their ugliness would
e most arduous: but if commerce and
heauty work side by side there is good
reason to hope for a gradual elearing
away of these excreseences upon the
landscape.—N. Y. Tribune,.
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OLD CHUM

Cut Plug Smoking Tobacco

It’s a Trade Bringer.
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Creeping U

Every day my cigars are getting closer to you.
v Scarcely find a grocer now who doesn’t carry them or
who is not just going to commence carrying them. The
PEBBLE and PHARAOH are too good to let go by—at least nine out of every ten
grocers think so. Pretty good percentage, isn’t it? Look at my terms.

I will take back, at end of three months, at invoice price,
all of your stock unsold. You don’t risk one cent, even If you never
sell one cigar.

Let me send you 1,000 assorted, and see for yourself what business there is in your

store when you feel for it. PEBBLE, 5c.; PHARAOH, ioc.

J. BRUCE PAYNE, LIMITED, Makers, GRANBY, Que.

Perhaps You Often Wonder

why we say so much about the excellencies of T. & B. when you
yourself know this famous tobacco so well—so well that you
never allow your supply to run down. Our talks are not for
you, Wise Grocer, but for your neighbor-merchant at the next
corner, who is missing business by continually “ putting off.”
Doesn’t know whether or not he will start keeping T. & B. Only
a few enquiries for it, so far. It is the one here and there asking
for T. & B. that starts your tobacco business going, Mr. Mer-
chant. By and by the one or two enquiries reach big numbers,
and the Lucky Grocer shakes hands with himself on his success.

Don’t put off! Get T. & B. to-day—NOW.

THE GEO. E. TUCKETT & SON CO., Limited, ouranio"




Q| Business Changes |§

Ontario.

A. Hughes, grocer, Wardsville, has as-
siened to W, J. Smith.

M. 1. Mitchell, confeetioner, Barrie,
Lbas suffered loss 1)\ fire.
Burritt’s
Baker.

D. 1. Thompson, grocer,

Rapids, has assigned to A, E.
The assets of J. L. Corning, cigar deal-

er. Ottawa, have been sold for;rent.

2. R. €. Clarkson has been appointed
trustee to Dominieo Spada, wholesale
fruiter. Toronto. :

W. Job. confectioner, Peterboro, has
assicned to 0. DeLaplante, and a meet-
ine of ereditors was held Aug. 7.

A. G. Bain, erocer and liquor dealer,
has admitted A. A. Adams to partner-
shin.  The style is o be Bain & Adams.

S, Taber & Son, gceneral merehants,
Morton, have dissolved partnership, and
Samuel  and Chas. R. Taber are now
JTOPIIeLors,

Quebec.

. Dorlia has registered ag an im-
porter, Montreal.

1. Roy & Cie have registered as erock-
ery merchanis, Montreal.

The assets of W. A. Robert, grocer,
Montreal, have been sold.

1. Vietor, fruiter, Montreal, is offer-
ing his business for sale.

The assets of A. A. Lefleur, grocer,
Montreal, have been sold.

The Vietoriaville Hide & Skin Co. have
registered at Vietoriaville.

Gleason & Chesterfield, have registered
ax ceneral IIIL'I‘('l)ﬂllls_ .\'\\'('('I.\'l)lnj_r,

Lamontacne &  Frere, tobaceonists,
Mantreal, have dissolved partnership.

J. Verville, grocer, Montreal, has been
succeeded by H. G. Daigneault & Co.

A meeting of the ereditors of J. Burke,
crecer, Monireal, was held Aug. 10th.

I, K. Edmond, of Edmond & 1";11-.\)
provision merchants, Quebee, is dead.

{
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Moqguin & Cote, produece merchants,
Monireal, have dissolved partnershipp.

The asscts of G. Labonte, general mer-
chant. Shawbridge, were sold August 9.

A meeting of the ereditors of M. Am-
vot, groecer, Montreal, was held Aug. 4.

The assets of J. A. Blondin, general
merchant, St. Maurice, were sold August
91h.

P. Picard, grocer and liquor dealer,
Montreal, has assigned to J. M. Marcotte
& Cie.

T. Davis, e¢izar dealer, Montreal, has
assiened and a meeting of ereditors was
held Aug. 9.

Lunean & Charbonneau have regis-
tered as ceneral merchants, St. Paul
De Chester.

Manitoba and N. W. T.

Dingle Bros., ~vocers, Calgary, have
sold out to F. W. Brown.

3all, Guilder & Jones, erockery mer-
chants, Brandon, have assigned to S. C.
Ayvres.

I°. Sehneider has heen admitted to the
firm of Mund & Schneider, general
merchants, Langenburg.

British Columbia.

Lee Guv has retired from the firm of
Sun Lee Yuen, general merchants, Vie-
toria.

Jas. 1. Hodson, general merchant,
Grand Forks, has suffered loss by fire.
Partially insured.

AT THE FAIR.

The Canadian  commereial  agent to
Australia, Mr. J. S. Larke, has arrang-
ed to be at the Canadian National Exhi-
bition, Toronto. from Aug. 26 to Sept.
11, to discuss questions conneeted with
export trade with Canadian business
nien.

The Retail Merchants’ Association will
Lhold their annual convention in Toronto
cn Aune. 14 and 15.

FOR CANADIAN EXPORTERS.

In view of the customs officials of the
Australian  Commonwealth

REASONS WHY

you should stock ‘‘ Hogen Mogen ’’ fora 5c. cigar and ** Royal

Sport’’ for a 10c. Cigar have been given for many weeks.

investigate now.
The Quality is right, and we have a Free Show Case Offer which helps their

sales.

enforeing

August 11, 1906

duty upon the eost of packages and in-
land freight to port of shipment, the
following quotation from the Common-
wealth Customs Act, may be of interest
to Canadian exporters:

““Goods exported to Australia from
any eountry, but passing through another
country, shall be valued for duty as if
they were imported direetly from such
first mentioned country.’’

As the bulk of Canadian goods and

produets  exported to Australia are

shipped via New York, thes bearing of v,

““Clause No. 143”7 upon sueh shipments
is of very great importance.

AGENT IN MONTREAL.

The Frankford Canning Co. have ap-
pointed Mr. .J. H. Maiden to represent
their interests in Montreal, and Mr.
Maiden will soon be calling on the trade
with the Frankford brand of canned
goods. Mr. Maiden is enthusiastic over
the quality of Frankiford brand peas
shown this year.

SWEET

STANDARD

OF THE

WORLD

$old by all Leading W-® esale Houses.

ClL.AY PIPES

A perfect article. B8ell it.
Insist upon having McDougall’s.

D. McDOUGALL & CO., Glasgow, Scot.

Better

Send us a trial order for 1,000 assorted.

THE SHERBROOKE CIGAR CO.

SHERBROOKE, P Q.

el
L]
L]
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Roasted or Ground, Packed in 1-2-5-10-25 and 50
Ib. Tins, also in Air-tight Fancy Drums and Barrels

" "l BRAID’S BEST is arich blend of highest test Coffees, has that
rich, smooth flavor found only in the highest grade Coftees, and
entirely free from any sharp, bitter flavor.

We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled.
We are direct importers, and know all the sources of supply.

Our specialty is HIGH-GRADE DRINKING COFFEES, which
: ’ are roasted fresh every day, insuring full strength, and fine flavor.

§ ; 2 ,.,.‘:Ji* “ li Every grocer should carry a stock of BRAID’S BEST COFFEE.

Write Us for Samples

Vancouver, B.C.

Quotations for Proprietary Articles.

Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices o Jropnetatv articles which are supplied by the manufacturers or their agents, For charges for inserting quotations in this

department apply to Advertising Manager, THE CANADIAN GROCER, at our nearest office.

Aug. 10, 1905. MAGIO BAKING POWDER.
Quotations for p: y wrticles, brand d
eto., are supplied by the manufacturers or Bizes.  Perdoz. :
= mx‘:n. who alone are responsible for their 2"?." f_%" “6 g EAGLE BAKING FANN f::: oo
SRR 4 8 . oI POWDER .
- 3 4 . er gross
Baking Powder. $ =28 Oases of 48-5c. Llana; o Sasise........ 2 40
. 20 ..vvvnnn
ge':mgmf pH 8175 i S im * 3o tins 13
ran pkgs., per case. . “
97 100, ks, e300 1 D410 48-35. tine 335
~ ‘10 %5c. pkgs, .17 1 . 7%
Cook’s Friend— Per doz. 3 Per case Beran
.82 40 1 $4 55 .
- = g g) 1 g Beo bnndlsgzl. cases, gpkn : 222
- g g zg ROYAL BAKING POWDER 00. Blue. " “ 160z, cases, 48 " .... 435
. 300 Per Doz, Keen’s Oxford, perlb................. $0 17 EAGLE BOEAT. P
. 340 5 In 10-box lots Or case ............ 016 er do
L1400 b #1000  peckitt’s Square Blue, 12-1b, box .... 017  Oaseqof 5-doz. Sc. packages.......... ® &
= . ; g Gnmn l::‘ us““""og'“{' 5 bogou g &8’ TR R R OB S 090
. * ett's Mammoth, } gross
ps : : g Nixey's “Cervus,” in squares, pei ib. 016 Cereals.
“ .57 - P REapeEes I% W Hb. plgn, per phg ... 008
- }ggg acoording tO size............ 0 010 cotton bags, perbag. 0 18}
- Chocolates and Cocoas.
Oases. Bizes. '"llw"' J. M. DOUGLAS & THE COWAN 00., LIMITED,
dos. ot 15 Co. —lB.xlnmdry
& 9 ues. Hygienio, 1-1b. t.hu ........ 1
g & - * Blueol "— 10-It. "’ e Ty -BeEdes. 08 18
" . 435 boxes containing - Ib. nn. s 200
» . 55 50 pkgs., lsquurel “ oy tins P 08
. " .15 00 ach...... per 1b. 16§c - 5-Ib. tins, for sods water
: “ 51 . 2500 “SGDDh"e 1+"J fountains, restauranta, etc., per lb. 0 50
JERSEY CREAM BAKING POWDER. boxes, }1b. pkgs. = Perfection, #1b. tins, per doz....... 16
$0 40 ' VIENNA" BAKING POWDER. RN Oommm“ swost, Hib. tina,
5 e i s L TEE LR
') Q o 18 g“b kgs. r Chocolate— 3
' 1-1b. tins, 4 doz. in box. .............. $2 25 pkgs., pe v g ¢
’ wlam b d o in box . it R o R 10c  Queen's Demsert, s and ya [
1b. tins. 4 doz in box .07 Mexi Veuille B osii:
OCEAN MILLS, Per dos. nommﬁ'"-nm; ¥s and g- :
Ocean Baking Powder, $ 1b,, 4 doz.... $0 45 " . WDER. 2
R e e i 1o doz o ® e "Z‘ d’":;"‘b “lmm e Black Lead. ond, 5
“ " . a5l 0Z. tins =
'*  Borax, {1b. packages, 4 dg:. lli 40 T 36 10 o e Reckitt's, ?er BOE i eviad $115 lainp for cake— doz.
** Cornstarch, 40 pks. in acase .. 078 s oty N Al P Box contains either 1 gross, l UL size; , lemon color, Ibe....§1.75
2 Froight paid 5 p.c. 30 days ‘* Beaver " brand, 24 16 pks........... 4 gross, 2 oz., or | gross, 4 Orange, white and almond, §-ibs... . 1.00

| IS
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DON'T RUN
CHANCES

with your customers. Get a line of Maple
Syrup that is reliable

“IMPERIAL BRAND”

BATGER’S

PEEL

MAPLE SYRUP 2 .
You will soon be buying Peels for your has stood the teat of
Fall Trade. years of success. It
is reliable. It sells
BUY DISCREETLY
good margin
If you are one of those who have sold cf profit.
BATGER’S PEELS in the past, you
can't do better than to place this
vear's order for this WELL KNOWN
BRAND. If you have not sold Batger’s
Peels before, START NOW.
They are made by one of the oldest of
the BRITISH houses. Arereliable and
sell well.
ROSE & LAFLAMME ROSE & i
MONTREAL LAFLAMME, MONTREAL.
Confections— Per doz. WALTER BAKER & 00.,LIMITED. Condensed Milk, THE EBY, BLAIN CO., LIMITED.
Cream bars, ls;ﬁe boxes.. 3%37-3 Per lb. & In bulk— Per Ib
sifas Premium No. 1 chocolate, 12-1b. boxea 80 35 ‘“ Anchor " brand, cases 4 doz ., Der case 00
Chocolate ginger, lbs. - 375 Aanilla chocolate, 6-1b. boxes ........ 47 ) evap. cream, cp. 465 QOlub House...... AL ne g g
- fori _xé)‘b = %% German sweet, 6-1b. boxes  ........ 0 26 or 031
R o T Per Ih. Borden's Condensed Milk Co. . g;g
: Breakfast cocoa, %, #, 4 and 5-1b tins 0 40 Eagle " brand .. $1 50 . 0%
FRY 8. b Cracked cocos, §-1b. pkgs., 12-1b. boxes 0 33 Gold Seal” brand 130 . 095
Ohocolate— perib.  Qaracas sweet chocolate, 6-1b. boxes 0 37 Peerless” brand evaporated cream.. 1 20 020
Oanucu {a. G-Ib boxee . 33 g Onmcu hblem. 100 bundles, tied 58, i
anilla, 48 .. e T e S R R =
“Gold Medsl , 6-1b. boxes 0 29 Soluble LhOcOlBtB (hot or cold soda) 031
Pure, unsweetened, h. Glhiiboxes 043 | TIBICARE .. iicusiinnsnensiorenennses 042 030
's “Diamond,” } 4-1b. boxes 0 24 Vu:n].la chocolate wafers, 48 to box, O
Fryn *‘Monogram,” &5, 14-1b boxes 0 24 DR DO .. e esage aues i 156 1b. glass jars 030
The above quotations are f.o.b. Montreal. Engu.uh Breakfast, ground only 1.
Cocoa— Per doz. D. tins...coeeinnnnens . 01¢
Concentrated, s. 1doz. in box ... WALTER M. LOWNEY CO. JAMES TURNER & 00. Per b
. g Canadian Branch 530 8t. Paul St. Montreal. %
Hommopathic, :a. 14 lb boxes .... Breakfast cocoa— Per 1b.
12-1b. boxes .... .... 12-1b. boxes, 6 boxes in case, 1-1b. t.ms.(Oc
pe's Oocoa, case of 14 1b., per1b. .. 035 6-1b. boxes, 12 boxes in case, t-lb tins. .40c.
%mnller quantities.......ceeeienninn 0374 12-1b. boxes, 6 boxes in case,§-1b. tins. .40c.
) g_l_g lt;:xea‘ g goxea lincue, *ll-%—l%m .42¢.
21 B;::DOE;;B t:i(::;(:; iy 1 X8, oxes in cnt}e. tins 44 TRURO CONDENEED MITE & CANNING Old me.. J“. %
. F. Mac en, pe! eese s o CO., LIMITED. .
— Limited, Agents, Torento. Sweet chocolate powder : . * Condor " Java . 30
~. 6-1b. boxes, 12 boxes in case, §-1b. tins. .32c. Jersey” brund evaporated cream ocha’ 30
ilb tios, Q doz. to case..... per doz., § .90 6-1b. boxes, 12 boxes in case, $-1b. tins. 34c. percase (4 doz.)............uzerennn 34 85 15-year-old Mandheling Java and
L 3 e A 2.40 ** Reindeer " bnnd per case (4 doz).... 5.60 hand-picked Mocha............. .. 050 p,
Tdn : S e 333 Premium chocolate— 1-Ib. ltmcy tins choice pure ooﬂ!ee.ls 0%
1 " L “" . Pty ¥ 6~1b be_' ubxa, in me, -lb. pkgg,,&c, .................. .
S ot e o 1o, bxs, 6 bus. in case, {1 phes. S ez Boglhsi Tib. tins; 08
. bxs., xs. in case, $-1b. pkgs. .35c.
R. . McIndoe, Agent, Toronto. 12.1b. bxs., 6 bxs. n case, &b, pkgs. .35, 1001b. delivered in Ontario aad Qe o
Medallion sweet chocolate— Oondor X ‘4%11% 3:3 . “c'.
3-1b. bxs., 24 bxs. in case, §-1b. pkgs...44c. I, 80-1b. boxes.
6-1b. bxs., 12 bxs. in case, rlb. pkgs. .44c. ** IV, 80-Ib. boxes. . 36c.

8. H & A. 8. RWING'S.
Moctn and Java coffee, in 1-I
b cases

L S
DIAMOND

Milk chocolate—

3-1b. bxs., 24 bxs. in case, §-1b. pkgs ... 35¢.
6-1b. bxs., 12 bxs. in case, §-1b. pkgs..35¢c.

Vanilla sweet chocolate—

CHOCOLATE

Per ]

Elite, 3'S...00 coviiaee ..$0 30
Prep.u'ed cocoa, §'s to . 028
Mott's breakfast cocoa, . 038
035

“ No.1 Lhowl.ﬁt. 3 030

‘“  Navy . 027

18 Vamlls sticks, per gross 100

«  Diamond chocolate, 3's and 6's. 0 23

“  Confectionery chocolate, 2lc. to g gi

‘*  Sweet chocolate liquors‘.zoc.m

o

3-1b. bxs. 24 bxs,, in case, !-lb. pkgs. .

6-1b. bxs., 12 bxs. in case, §-1b. pkgs..
Tid-Bit chocolate—

6-1b. bxs., 12 bxs. n case, }-1b. pkgs..

BT na i pkes. .
Di d sweet chocol

6-1b. boxes, 12 bxs. in case, $-1b.

§§.§' B8

pkgs. .
12-1b. boxes, 6 boxes in case, 3-1b. pkgs 23c.

Coffee.

"Bee brmd 1 1b. tins, cases, 30 tins
2 Ib. cins, cases, 15 tins
‘' Beaver” coffee, 24-11b. pkgs.........
**Sun " brand, 25 and 50 Ib. tins—
Gem, roasted or ground

00

SERRE 838

ocoocoo

Buver " (ground only compound]...

RECKITT’S BLUE -ZEBRA PASTE

Always give your

‘";.,,.u“rm.:r. S
Imrrhl hoﬁl : e ‘:‘
Customers Satisfaction. |
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There are very few lines handled by grocers more generally sold than

STARCH

Has it ever occurred to you that by making a good and periodically regular display of

Edwardsburg

Benson’s

buy more ?

4

“Silver Gloss”’

Starch

Prepared” Corn that your customers will

Try it and note the result.

These Lines are Canada’s Standards

EDWARDSBURG STARCH CO’Y, Limited

83 Frent St. East,
TORONTO., ONT.

ESTABLISHED 1858

Works:
CARDINAL, ONT.

164 St, James St.,
MONTREAL, PQ.

Coupon Books—Allison’s.
For uleu:s Oanada by ghe Eby Blun Oo-

F

Mon!
;a, 85, 810 and $20 books.
Un- Coversand
num Cou
bered. numbered
In lots of less than 100

;1 kind assorted. 4c. 4ic.
100 £0 500 DOOKS .0« veerene 3e. 4c.
100 to lJIIO bookl ......... 3c. 3t

% BRUNSWICK'S

'\ EASYBRIGHT d-oz.canntoso

quari

8&

15
10.00

N Cuus!vunm.c.
Wholesale Agents
The Davidson & Hay. Limited, Toronto

Fly Pads.

or three

’

boxes for $8,40.

»
)

Wilson's Fly Pads, in boxes of fifty 10
cent packets, 83 per box

- Infants’ Food.
Bobi.nlonlptun:bul 1b. tins

il

e “‘S:.'...

..‘..'-
all

-
an

Jams acrd Jellies. Mince Meat.
SOUTHWELL'S GooDs. Perdor Wethey's condensed, per gross net ...%12 00
per case of doz. net
Frank Magor & Co.. Agents.
Orange marmalade. .. =1 50 Mustard.
Clear jelly marmalad 18)
Strawberry W. F. jam . 200 COLMAN'S OR KEEN'S.
I:sapbury % 00
Apricot 3 DBS.F., -b.tins..... )
Black currant 175 “ {g E:nn: ) .per_.dolié g
Other jams.. 190 -1b. tins . S 5 00
Red currant jelly ............. 27 Durham 4_1[,. i" : ..per jar. 0 g
ke o o 0
™. UFTON & 00, P B A
Compound Fruit Jams— ETh
%ﬂlgz glnuajdan. 2 doz. in case, per dolzb ss UUQ E. D. MARCEAU, Montreal.
tins, oz. in case......... per “
55nd7lb tin pails, 8 and 9 pmla in Oondor, 12.1b. boxes—
..................... rlb. 0 06 -1b. ¢ per 1b.§0 35
7 md l4~lb wood pails, .per 1b. 0 06; -1b. tina ol T
30-1b. wood R i -1b. tins. 0324
Compound ;:un Jellies— 41b. jars per jar 120
12-0z. glass jars, 2 doz. in case.per doz. 1 00 1-1b. jars 03
2-1b. tins, 2 doz. in case perlb........ 007
7 and 14-1b. wood pails,6 pails in crate 0ld Crow,"” 13-b. boxes—
perlb. 0 ggi -1b. tins......ooi0 iviennenn
30-1b. wood pails.....cuverueanas o (RN -1b. tins.. ¥
Home Made Jams -1b. tins.. :
1-1b. glun jars (1601 gem) 2 doz. in 4-1b. jars ..
................ perdoz. S1 45 160 1-1b. jars
5 md'l lb tin pails, 8 md 9 pails in
..................... perlb. 0 09
5 l-l And 30-ib. wooa pails, 6 pmls in
(T T RN R R perlb. 009
Licorice. Orange Meat.
NATIONAL LICORICE CO. Cases, 36 15¢.
packages. . “50
5-1b. boxes, wood or ’)npe ..perlb. $0 40 5cas- lots..
Flncy boxes(”orﬁ(llt per box 1325 (Freu;ht plid )
ARu.\g :ﬁlb ?3;“ ........ per 1b. gg Cases, 20 25¢
‘“Acme " pellets, cans....percan >
" (fancy boxes 40) per box 1 50 packages... 4.10
Tar lloonce and Tolu wafers, s-lb Scase lots.... 410
....................... 200 (Freight paid.)
I.Ieonoe lozenges, 5—lbbxh- re ars. ... i gg
*“Purity " licorice io lt.lch ‘l’g
Dulce large cent sticks, lwin bo:

Lye (Concentrated).

Orange Marmalade.

GILLETT'S PERFUMED. Per case.

lcaseof 4 doz.....
3 cases of 4 doz. .
5 cases or more ...

THE EBY, BLAIN 00., LIMITED.

T. UPTON & CoO.
1-1b. glass jars, 2 doz. case....per doz.§1 00
Home-made, in 1-1b. glass jnra = 140
Tn 5 and 7-1b. tins and 7-1b. pails,perib. 0 06§

Golden shred marmalade, 2 doz. case,
per doz....... 5 17

Pickles.
STEPHENS'.

A. P. Tippet & Co., Agenta.

Oement ltoppen(pmu) ...... perdoz.$ 3 30
........ 90
Salt.
Cerebos salt, pcr doz pkga ({ doz. in
CaBe).....ovuus .31 4
8oda.

OOW BRAND.

Case of I-1b.contain
mx 60 &lku pet

., 83
Cue "of §-b. (con-
taining 130 pkgs)

knl.perbol,
Case of 5c. pkgs. contninlng 96 rkas.
x, §3 00.

per

MAGIC BRAND

. 1, cases, 60 1-1b. psckuges ........ $375
No.3, * - 1b. SESRRA

No.3, *“ & -y T 275

‘““BEE" BRAND

$ 0

0 oz., cases,
16 oz., cases, 60 pkgs.

" “

“Bee bnnd 8 oz., cases, 120 pkgs.
I Mpm}




80ap and Washing Powders.

A P. TIPPET & CO., Agents.

per gromilﬂ 20
b 15 30
7 10 20
o 13 0
= 10 0

BABBITT 8,

Babbitt's 1776 "

box.
freight paid and
half box free.
Babbitt's ‘“Best
soap, 100 bars
84 10 perbox.
Potash or Lye, bxe

each doz., $2 per box.

WM. H. DUNN AGENT.

CHASER
- SOAP
Does the Work

case
Special quotations for quantities.

(Fairbank)

GOLD DUST WASHING

POWDER.

24 25¢. p.xc.\a,el
5) 10¢,
100 3c¢. ot
100 10¢. L,.xkes 1Lvl)u ine T
100 10c. cakes (Sanitary Boap)
100 5c. cakes (Fairy 8oap) ......
100 5¢. cakes (Capco Soap)
100 5c. cakes (Scouring Boap). .
100 5¢. bars (Santa Claus Hunp)
100 5¢. bars (Clairette Soap). . v 5
100 5c. bars (Mascot S0&p) ....-vovvens 343

The above quotations are all on 5-box lots.
When not more than one box of laundry soap
L] included in a five-box assortwent a box of
25 10¢c. packages or 50 dc. packages of Gold
Dust washing powder will be included free,

freight prepaid.

Starch.

EDWARDSBURG STARCH 00., LIMITED.

Laundry Starches— per lb.

No. 1 White or blue, 4-lb. carton.§ 0
W s

No. 0
Oanada laundry......... cesasossas 0 04
Silver gloss, Sﬁb' gnw-l‘:;iu boxes. 0 377
sﬂvers\on. . tin canisters. ...

Ed 's silver i&}hu. 1-1b. pkg. 807
Kegs silver glou. ge erystal.... 0
Benson's satin, . cartons ...... 0 07
No. 1 white, hbis, nadl Kegs.o.o. 005
Canada White Gloss, l-lb. ptas 0 05¢
Benson’s enamel....per box1 25 to 3 50

Culinary Starch—

Benson & Co.'s Prepared Corn.... 0 m
Oanada Pure Corn 0

Rice Starch—
Edwardsburg No.1white, 1-Ib. car. 0 10

Edwud.lburc No. 1 white or blue,
4Ib. lUmpE....eerenrennees S

Be ' brand starch—
..mdry, 63% lg oz, pkg per case $5 00

2 50
' corn starch 40-16 oz. pkg, *“ ' 300
Sun” borned starch, 40-16 oz, pk.

per case 300
** borated starch, gbox 1001b. keg 8 tg!

“ a
“Gm'\'uﬁk' - 100 & 200 Ib. kegs 0 ©5;

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.

Laundry Starches—
hundn boxes of 40-1b. $0 04}

Hb.mu. boxuotwlb

":-zmg‘ ellu otlllb

THE

Lily White Gloss—

1-1b. fancy cartons, ouen 301b. 0 Uli
6-1b. toy in cas
6-Ib. enameled tin eamnt.en ]

c@se
Kegs, ex. crystals, 100

Brantford Gloss—

1-lb. fancy boxes, cases 361b..... $0 07}
gy e o 2 50
oxes ancy ., Per case
Celluloid Starch— RO
Boxes of 45 cartons, per case.... 3 50

Culinary Starches—

Challenge Prepared Corn—
1-1b. l?mkageu. boxes 40 1b...
No. 1 Brantford Pnpuod Oom
1-1b. packages, boxes 40 Ib.......
rystal Maise Corn Starch—
1 1b. packages, boxes 40 1b..... .

0 05¢
0 06§
0 063

BAN TOY STAROCH.

10c. pkges, cases b doz., per case....

S8T. LAWRENCE BTARCH 00., LIMITED.

Ontario and Quebec.

Culinary Starches—

8t. Lawrence corn starch, 40 1b .
Durkam corn starch, 401b

Laundry Starches—

No. 1 White, 4-1b. cartons, 48 1b. .
3-1b. c&rtons,ﬁlb
* 200-1b.
o 100-1b. kega
Canada Laundry, 40 to 46 I
IvoryGlou Mtuml] pkgs.
1-1b. fancy, 30 h......
e large lumps,100-1b kegs
Patent starch, 1 1b. fancy, 28 Ib. .
Akron Gloss, 1-Ib. packages, £0-1b.

oo

SSPSSRERZS g8

coocoocoo0oe

OCEAN MILLS.

ox o“va\n\\\\\; and tov
cneapness s prepa -
yaton 1S traly unrivalled.

088.
Rising Sun, s-ox cakea.gzrouboxea Ogrﬁo
Sun, boxee

Sun ?nu, 10c. lize. -gross boxes. . 10 oo
Sun Paste, bo. size, }-po- boxes.. 5 00

‘\‘\‘\‘\? \\|“ull’7ﬂl/41//‘ A
D \»‘u 2

ing, per doz.....
Syrup.
““CROWN " BRAND PERFECTION SYRUP.
Per case,
Enamelled uns. 2doz.in case ........ $8 0
Plain tins, with label—
21b. tins, 3 doz. in case.......... 1 80
" o It 235
0 ¢ “ " 235

(10 and 29 Ib. tins bave wire handles.)

475
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FOR ALL
OUSEHOLD PURPOSES.

s mill B0 RN B

MANOFACTURED BY

G.F. SUTTON-SONS -&-C?

OSBORNE WORKS. BRANDON ROAD,
KINGS CROSS,N.

SMALL'S BRAND—Standard.

4.;] tins, per can
% per case

OO
3582

Teas.

BALADA CEYLON.

‘Wholesale. Retail

BmwnLabel ll .............. . 802 $02
v . 021 02

Green Label, dﬁl... 022 030
Blue Label, la.s $'s and 03 040
Red Label, 1's and §'s. 03 050
Gold Label, te...... 044 080

glou Tea, in
$-1b. leld
packages,
or mixed.
thk Lnbel 1- {b ’ reuﬂ at 3¢ $0 19
b 020
Blue Label, retml at 30c.. 022
Green Label. 028
Label L 500. 035
Orange Label, * 60c... .04
Gold Label, bl T wees 086

. $0 35
. 035
038

LUDELLA OEYLON, 1's
AND §'S PKGS.

BTEEBRE

Green
Green Label, s ..
Japén, 1s ........

E. D. MARCEAU, Montreal.

Japan T
"Oondor " I 40-1b. boxes........

II 40-1b. boxes..
his 111 80-1b. boxes.

EHDAAAJ- .401b "u........
AA o

Blue Jay, basket ﬂred Jspnn
**Condor” Ivv 80-1b. **

oc¥

et~

=I-T-T-T Y-T-Y_-T_1 T-%
speegypesse po

“ LX 60-1b.
pwkeu(%peldehX; 26

* Condor " Ceylon black unlnle.dpnckou
Green Label, s, §s an
80-1b. cases B ml 0358t 020
and

50-Ib. cases .........
Black Teas—'* Old Orow " blend—
anzed tins of 10, 25, 50 and 80-1b.

Tobacco.

THE EMPIRE TOBACCO 00., LIMITED.

Smokmz—Empu—e. 4s, 6s and 12s..
Amber, 8s. d 38

ot Ivy, 1s..

& Rosebud,
Chewmg Cunency. al
Old Fox, 12s.......

og
5

10 oz. bars, 6is.
g Fair Play, 8s. and 13s
ge Club, 6s. and 12s. . .
e Universal, 13s
e 0,y AN

cocoCcoocooocoea
SRRBELLALEELE

Vinegars.

E. D. MARCEAU, Montreal. Pergal

FMD, pure dhtlu-d. highest qlulu: 80 33,
ndo pun 0

0
podnlprlcuwb\umot Iarge quantities
Yeast.

Royal yeast, 3 doz. 5c. pkgs . in case.

Gllr tt’l cream yeast, f . . '

Jerscy cream yeast | cah. d.l.
5.

Vicuns .
e 3 des. 10e...

)

(E\) (} &

H
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‘We have a very fine lot of Choice Pure Cane
Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2'_“" 3"“’9. s'lbn lo'“" T.m- -

Fer prices and samples write te

Tho Domluion lolasm Co.,

—— Limited -
lmlwx - - - - NGYA SCOTIA.
: - Agents
Q;.,WQG:» : nmc

THE CANADIAN GROCER

If ﬁrocefs and Their (ustomers

knew as much as the physicians, acid vine-
gars would long ago have got™ their deserts.
It is astonishing that some grocers will ke&v 3
this stuff about their store. They surely
would never do it if they took time to
consider what

GOLDEN RIISSET VINEGAR

is made of and how it is made. If they
could realize what ‘‘picnic” lemonade, made
from tartaric acid and lemon peel, is to real
lemonade, they could probably realize what
acid vinegar is to pure fruit vinegar. Why
not have the ‘“‘real” article? Golden Russet
Vinegar made. in three ‘strengths. Prices

proportionate.

Tlll W. H. WILSON CO., LTD.
TILLSONBURG, ONT.

We la.ko them in all shapu and
s . sizes, We have _

{1 Grain s Root Baskets,

||  clothes Baskets, B
MWFWS; whoi:‘liet':;:khmmmm

Yoll afo Interested
‘In Something

Why M(d ﬁc best items that
are printed on the :-6;«1

Worndud ds of
ore can _ equi

week —
wlly and Qmomlcally tors
y or g else req
te Infomﬂon and o( it t.hn your

up-to-da
ﬁmﬂmmnu&taw‘m s 53

scope ol the
We hau

st "‘“"&;’2‘3“.&’:: voxomt B calti ek
| your orders to

dur- ,wuwmhnommnw

CHADINNFRSS ELIPRC BUREN

233 MoGill Street, MONTREAL, QUE

2 Telephone Main 1255.
- 10 Frout 88 E, Toronto.  Telephone Main 201

a point of keeping it
r»‘.win Otock

™

e g M‘lm

- The Best Grocers make

lﬂ! ¥
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For
/ l, R
- o “Perfectly clean from our kitchen to your customers.” =
y 4 Preserving Time |
You are the merchant we want to convince—you =
s are the one we know will do better and more profitable -
Factories are all shut down for business if you sell r

heated mont is and no mor
be r ‘ade until Fall. .

ORDER NOW

before stocks break.

E{E&UR . jfﬂ Wethey's :
Mince Meat :

The best way to get you theroughly sure of this is
to have you ask your customers. They’ll tell you that
Wethuy’s is the best, cleanest, most wholesome on the :
market. Ask them and see.

Can ship quick

GOWANTKENT& CO.| | J. H. Wethey, Limited

LEMON | e "'QB.ANGE
CITRON MIXED

7-1b. Boxes 7-1b. Tins klb Caﬂﬂsm
NEW SEASON’S cA’JD!ED AND DM?NEﬁ ﬁfd—s




