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Should SELL 
Everywhere 
in Canada

Are you selling
The Best Laundry Blue?

KEEN’S OXFORD BLUE!!
Liberal sampling among your customers on receipt of list addressed to 

Frank Magor <fe Co., 403 St. Paul St., Montreal, Agents for the Dominion.

’S WAFER ROLLS
are a delectable morsel. If you 
have not carried same in stock, 
send for sample.

TIE, BROWN & CO.
. TORONTO and MONTREAL. Limited

•■I
ON PANE 29
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Brunner Mond ft Co.’s

WASHING
SODA

Drums, 336 lbs.
“ 224 “
“ 112 “

“ 100 “

Barrels, 336 lbs.
Bags, 224 “

“ 112 “

“ 100 “

Concentrated Sal Soda
Casks, 560 tbs.

Winn & Holland
Montreal

SOLE AGENTS FOR CANADA.

National 
Licorice Co.

Uww; asimiBi

TitK Liama
Y. & S., SCUDDER and At. & R. Brands of 
PURE STICK LICORICE, Acme Licorice Pel­
lets, M.& R. Wafers in bags, Licorice Lozenges, 
and a full line of Licorice Specialties, includ­
ing the celebrated soft licorice lines sold under 
the Company's brands as follows i THE 
FLEXIBLE LICORICE, THE PLIABLE LIC­
ORICE, THE ELASTIC LICORICE.

—8-r

1M Mr Street, MMKMW, N.Y,
Illustrated Catalogue

=—w mmm

THE SAVING SPIRIT
TELLS YOU TO OET

PEACOCK BRAND 
UNFERMENTED WINES

AND TO KEEP UP THE STOCK

The price is an attraction. The quality an 
argument Pure wines. No alcohol nor 
adulterants. GRAPE and CHERRY 

our specialties.

TB BATES MFC. CO., Limited
0-11 Franc It St., TORONTO.

BORDEAUX
RELISH

is pure, unadulterated and 
appetizing. It is made from 
high quality ingredients, and 
from a first-class recipe. 
Price, $1.20 dozen. 2 dozen 
in a case. In 5-ease lots, 
freight prepaid. Order 
through your wholesaler. |

GOLDEN
X-lb. and 1-lb. packages, 4 dozen in a case. 
Every grocer should handle dates put up in 
this way, as they are much cleaner than when 
in bulk. We positively guarantee these dates 
tp be fresh stock and to keep for any length 
of time.

, .. î vif*'
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urefrtrttWEQ The fact lhat for
twenty years we have 
sold the “Thistle” Brand 
of Canned Haddies, 
Kippered Herrings, 
etc., is pretty good evi­
dence of the high stand­
ard of quality of the 
goods. By high quality 
we mean, first, the very 
best fish put up in the 
very cleanest way ; 
second,the preservation 
of the rich, delicate, 
natural flavor by prompt 
action after the fish are 
caught.

Therehas never been 
any attempt by the 

/ f'- /-/ owner of the “Thistle”
Brand to produce their 

-"7 goods as cheap goods—quality has been their watchword 
first, last and always. They have never pretended to com­

pete on the basis of price and they never will. The “Thistle" 
Brand is to be the best by every test and regardless of expense.

The Manager of the company is unsurpassed as a fish-curer, as 
his father was before him. The buyers of the “Thistle” Brand can 
be absolutely sure of perfection. It is the standard from which the 
quality of all other brands is judged.

£
for o

Not the Cheapest but Always the Best
ARTHUR P. TIPPET & CO.

Agents
8 Place Royale, MONTREAL. 20‘/3 Front Street, TORONTO.
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MANUFACTURERS’ AGENTS AND BROKERS DIRECTORY.

BRANDON, HAN.

GROCERIES FOR THE WEST
We will have a ear leaving Toronto and Montreal 

about once a month.
Have you got something you wish to ship in 

these cars?
We iv/// reship, sell or store for you. Write us.

Wilson Commission Co., Limited
Brandon, Man.

CALGARY.

The Best Salesman
is 1 lie Man on the Spot. Don’t Con­
tinue to be Over a Thousand Miles Away 
from your Buyer. Communicate with us, 
and have your Business Transacted by 
reliable Brokers on the Spot.

Excellent Storage Accommodation.

NICHOLSON, BAIN & JOHNSTON,
Wholesale Commission Merchants and Brokers

CALGARY, ALTA.
NICHOLSON è BAIN, WINNIPEG, MAN.

HA/IILTON, ONT.

Long Distance Phones
Office 715 House No. 1556

Norman D. McPhie
BROKER and 

Commission Merchant
HAMILTON, ONT.58 KI KO St'- E.

MONTREAL

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturers' Agent 

and Jobber,
1483 Notre Dame Street

MONTREAL.
Open for few more foreign and domestic agencies. 

Correspondence Solicited. Highest References'

* JNO. A. Mom
Wholesale Commission, Teas and General Groceries. 

Established 30 years.
6 St. Sacrament St., - MONTREAL

Write me for snaps in Ceylons, Blacks and Green, 
also Japans,Gunpowders and Young Hysons, direct 
consignments. Buy direct from producer. I am 
quoting Kippered Herrings, plain arid in tomato 
sauce, inside prices. Write for quotations.

Customs Brokers 
and Warehousemen

V St. Sacrament Street, "
Tel. Main m. Bond 28.

TORONTO.

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and Agents.
E.I-blUhed 1863

C. E. KYLE
WHOLESALE GROCERY BROKER 

and MANUFACTURERS’ AGENT
27 FRONT ST. E., TORONTO
highest references. Commissions solicited.

W G. Patrick & Co.
Manufacturers’ Agents

and
Importers.

29 Melinda St., TORONTO

Get our prices for

L.MOIN

FANCY BARBADOES MOLASSES
just to hand. Lowest prices.

BARBADOES RAW SUGAR
Nice grocery kind.

W. H. HILLMAN & SONS
GROCERY BROKERS

TORONTO

VANCOUVER, B.C.

J. M°A. CAMERON
Manufacturer and Wholesale Commission 

Agent
Correspondence Solicited

VANCOUVER, B.C. P.0. Box 912
Reference - Bank of Hamilton

The Vancouver Warehouses, Limited
STORAGE

BONDED AND FREE. FORWARDING AGENTS.
Commercial Travellers Tax. We will hold Stocks for 

you so that you can supply your customers in any part of 
Blitish Columbia

Consign your cars to us.
Correspondence invited.

24 CORDOVA STREET E., VANCOUVER, B.C. 

VICTORIA, B.C.

Radiger & Janion
VICTORIA AND VANCOUVER

MANUFACTURERS' AGENTS and 
COMMISSION BROKERS

Correspondenc Solicited. 
North America, Victoria.

Reference — Bank of British

CALCARY STORAGE
In a new brick block centrally located.

Dingle (8b Stewart
Winnipeg, Man, Calgary, Alb.

COMMISSION BROKERS.

REGINALD LAWSON *
MANUFACTURERS’ AGENT and 

WHOLESALE COMMISSION BROKER

Corresnondence
Solicited

UNION BANK BUILDING

WINNIPEG, MAN.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers’ Agent 

Member Western Wholesale Brokers’ Association 
Union Bank Block, Rooms 722 anti 723

Winnipeg, Man.
Open for good 
Canned Goode Agency

Correspondence
Solicited

Stuart Watson
Manufacturers' Agent and Whole­

sale Commission Broker.

WINNIPEG, MAN.
Highest References. Correspondence Solicited.

GEORGE ADAM & CO.
Wholesale Grocery Brokers and 

Commission Merchants, 
WINNIPEG, - - MANITOBA.

The big crowd is heading for Western Canada. Get 
them buying YOUR goods. You can do 

so by corresponding with US.
Members Western Wholesale Brokers’ Association,

CANNED SALMON
1905 PACK

Wire or write us for prices :

Fraser River Sockeye 
Skeena River Sockeye 
River’s Inlet Sockeye 
Red Spring S.
Cohoes
Humpbacks

Handsome Labels. Quality first-class. Prices right. We 
want the trade of eastern retailers who purchase car lote.

NICHOLSON « BAIN, WINNIPEG,
Wholesale Commission Merchants and Brokers,

Branch House :
NICHOLSON, BAIN A JOHNSTON

CALGARY, N W.T.

ST. JOHN’S N.F.

THOMAS B. CLIFT
Broker, Commission Agent, Auctioneer and Notary Public 

Commercial Chambers, Water St.
ST. JOHN’S, N.F.

A warm welcome extended to all Heads of Depart 
ments and Commercial Travellers 

from foreign countries.

>1
6934
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KINDS.
No trouble to give information.

VERRET, STEWART & CO.,

The Maple Syrup It does matter what kind 
of goods

that passed through the recent 
test of purity at the Inland 
Revenue Department, as THE GROCER

GENUINE
Maple Syrup

GRIMM’S

sells his customer. Happily 
he can make no mistake 
when he sells

was

It s always the same—
We buy only the best and 
guaranteed pure syrup 
We are not blenders

They’re all good and always 
good

Send for sample lot and prove it yourself. MADE IN CANADA BY

THE GRIMM MFG. CO. The T. A. LYTLE CO., LimitedManufacturers of Champion Maple Sugar Evapor­
ator and Maple Sugar Makers' Supplies

124-128 Richmond W., Toronto, Can.MONTREAL

ROSE AUTOMATIC GRINDERS
The Rose Automatic Scissors Grinder is neatly finished in 

nickel, and is a practical, simple and valuable addition to the 
work-basket. It retails at 50c.

The Rose Automatic Knife Grinder, Ho. 5, is for household 
use. It affords a simple, efficient and quick way for putting a keen 
edge on knives. Any person can operate it without danger 
Retail price, 35 cents.

LIBERAL DISCOUNTS TO AGENTS AND DEALERS

Rose Automatic Scissors firimler Get further particulars from

The Ontario Supply Co., owen sound, om. Automatic Knife 
rimler, No. 5
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Imitated but not Duplicated
JAPAN TEAS have a character and flavor all their own,
and no attempt at imitation has ever produced anything like 
their equal.

JAPAN TEAS are the cleanest, purest and most invigorat­
ing teas grown and their devotees will be satisfied with nothing 
else.

Your tea department should include a well-chosen assortment of 
Japans. They are excellent value at present prices.

Don’t delay in making your purchases. Early buying will mean 
Teas well bought.

IT IS A FACT 
THAT

Paterson's 
Camp Coffee 

Essence
Is the very best selling essence of 
Coffee on the market. Good 
value the reason.

HOSE & LAFLAMME, 
Agents, Montreal.

Pickle
Sales

ROSE & LAFLAn/rE
Agent»,

increase rapidly if you sell 
FLETT’S PICKLES. Your 
customers eat more pickles 
when they eat FLETT’S.

Thus the delicious quality 
of FLETT’S increases the 
consumption of pickles.
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W. P. KAUFMANN
IB Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

If you have 
Money to Burn
Why! Go burn it. There 
is 10 times more satis­
faction in burning 
money than in losing it 
in driblets, through 
carelessness of clerks, 
or disputed accounts. 
Who that has “ pass­
book ” customers has 
not had accounts dis­
puted and partially re­
pudiated ? The best 
way to avoid all com­
plications and misun- 
de rst a n d i ngs is as 
follows:

ir A MAN WANTS CREDIT
lor 110 give him a (10 Allison Coupon Book, charge 
him with (10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents. Just tear 
off a ten cent coupon—that's all. And so on for all 
his purchases up to limit of the hook. NO PASS 
BOOK NO WRITING NO TlfTE LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample

For Sale In Canada by

TM EBY, SLAIN CO., Limited, TORONTO. 
C. O. SEALChEMIN * TILS, MONTREAL. 
WM. T. 6L0ANE., WINNIPEG, MAN.
ALLISON COUPON CO., Manufacturers. 

Indianapolis, Indiana.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiries. Better 
write for rates to

Want Ads.
In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent In­
sertions. Contractions count as one word, 
but five figures (such as $1.000) may pass 
as one word. Cash remittance to cover 
cost must in all cases accompany orders, 
otherwise we cannot insert the advertise­
ment. When replies come in our care 6 
cents additional must be included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or 30 words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.

I. C. STEWART, Halifax.
MeoLEAH PUBLISHING CO., Limited 

Montreel and Toronto.

...ESTABLISHED 1849...

Capital and Surplus, $1,500,000. 0Aloes throughout the Civilised World
Executive Offices : Eos. S48 and 348 Broadway, Hew York City, U.S.À.

THE BRAD8TREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may Justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit Its offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale. Jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its offices. Correspondence Invited

--------OFFICES IN CANADA--------
HALIFAX ,N.8. 
OTTAWA, ONT, 
VANCOUVER, B.O.

HAMILTON, ONT. 
QUEBEC, QUE.

LONDON. ONT MONTREAL, QUE
8T JOHN. N B TORONTO. ONT
WINNIPEG, MAN

TH0S- C- IRVING, Gen. Man. Western Canada Tarante-

THE

«VAMPIRE ” 
Spiral flycatcher
ÿ Clears tie louse of lies

THE " Vampire " Spiral Fly- 
■ catcher consists of a small 
closely-wound Spiral, covered 
with a sticky material, and her­
metically sealed in a short tube:
By simply pulling out one end 
the Spiral is elongated and 
forms the most effective Fly­
catcher known:

This article is a quick seller 
and carries a large profit: It is 
CLEAN, SIMPLE and EFFEC­
TIVE: As a window show it
draws crowds. No POISON.
No LEAKAGE.

LABELS IN ENG

SEND FOR f

•OLE a

KAY BROS., Ltd., 1

SOLE ajSNTS

TheLEEMING MILES

LISH OR FRENCH

REB 8AHPLB

1KEB8 :

Stockport, England
VOB CANADA :

C0., Limited, Montreal

GREIG’S

WHITE SWAN
RENNET TABLETS

FOR MAKING

JUNKET

3 Doz. in a Display Tray

the ROBERT GREIG CO.,limited

White Swan Mills, TORONTO

The most delicious
hot-weather Dish

Kach tablet makes one pint of Junket. 
24 tablets in a bottle. To retail at 10c.

6
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In
The Dark

Are you in a Tea Tangle? Are you 
groping midst the confusion of “course- 
changers’ ” admonitioi s for the Light 
Policy? If so, listen to us. We will
Only Safe Light—

Ceylon Teas
Ceylon Teas have the same relationship to the 

Grocer that charts have to the mariner—they can be 
followed; and for a generation, not a day. In spite 
of the currents of criticism, and the floods of praise for 
other teas, Ceylon Teas are always “ there” when 
the “soundings” for sales are made. Get into the 
“course” of Ceylon Teas and you have the Light
to Brisk Business, Safe Sales, Particular 
Profits—ill this, and a pile of satisfaction.

to a safe Tea 
>ilot you to the

6
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REFRIGERATORS
FOR

Butchers
and

Grocers
Any Size. All Guar­
anteed to do the work.

Write for Catalogue and 
Price».

Eureka
Refrigerator Co.

Limited
• «and 86 NobleSt., 

TORONTO - - CANADA

BIG PROFITS

SYRUP OF MALT
AND

EXTRACT OF MALT
Just get started and they 
will soon get known among 
your customers.

A Sample Awaits You.

CEO. SLEEMAN, Guelph, Ont.

INSURES PROFITS
ON CHEESE

1. —It cuts to accurate weight.
2. It computes precise money value.
3 It cuts without waste.
4. It preserves the cheese.

Every grocer » an afford it.
No grocer can afford to he without it.

Price and Terms Right. Write for Folder.

THE WALKER PIVOTED BIN 
AND STORE FIXTURE GO.,

516 Board of Trade ■Building, - TORONTO

THE STANDARD

Computing Cheese Cutter

YORK
Metal Polish works with a 
rapidity and brilliancy not 
known in other polishes. 
Liquid or paste, 10c. and 
upwards. Better carry it.

ANGLO-CANADIAN SUPPLY GO.
3 Wellington St. E., TORONTO

WE IMPORT
Canned Goods. Apples, Grain, Maple 
Syrup and all Canadian products.

WE EXPORT
English and Con'inental Groceries, Sweet­
meats, Oils, Colours, Chemicals, etc.

Let us hear from you.

T. B. BOWYEB & CO.
80a Fenchurch Street, London, Eng.

TOLEDO COMPUTING SCALES
Automatic but Springless.
The " Toledo ” is a money saver because it 

t vely stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO Hamilton, Ont.

DO
YOU

REALIZE?
That Your customers require 
the HIGHEST quality at a 
reasonable price.

Holbrook’s
WORCESTERSHIRE

Sauce
PAYS 40 AND

Semple end prtoee from
H. GILBERT HOBBS, «96 Apadlna Avenue, Toronto

7
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This list le for the purpose of placing retailers, 
manufacturers’ jobbers and other readers in 
touch with reliable and competent accountants 
and auditors whose services are so frequently 
required for such purposes as opening books,

Leading Canadian 
Accountants and Auditors

adjusting and auditing aoeounts, arranging part­
nerships or organising joint stock companies, 
devising special office systems, making collec­
tions and investigations, handling estates, mak­
ing valuations, etc.

DAVID HOSKINS, F.O.A.
Chartered Accountant, Auditor, Financial Valuator.

f7 Wellington Street East, Toronto, Canada.

This Space $16 a Year.

JENKINS A HARDY, 
Assignees, Chartered Accountants, 
Estate and Fire Insurance Agents.

16X Toronto Street Toronto.
441 Temple Building. Montreal.
100 William Street, New York.

This list Is for the purpose of placing manufac­
turers, wholesale and retail merchants and other 
readers throughout Canada, and firms abroad 
doing business in Canada, in touch with the 
legal profession throughout the Dominion, for 
the ooileotlon of accounts, legal representation,

LEGAL CARDS.
organication of companies, the arrangement or 
dissolution of partnerships, or assignments, as 
well as all other matters of a legal nature.

For advertising rstee apply to MaoLean Pub­
lishing Co., Limited, Montreal or Toronto.

TUPPKR, PHIPPEN A TÜPPBR, 
Barristers, Solicitors, Etc.

Winnipeg, Canada.

ATWATER, DUCLOS A CHAUVIN 
Advocates. Montreal.

Albert W. Atwater, K. C. Consulting 
Counsel for City of Montreal. Chas.
A. Duclos. Henry N. Chauvin.

BEATTY, BLACKSTOCK, FASKEN, RIDDELL k MABBE
Barristers, Solicitors, Notaries, Etc.

Offices, Bank of Toronto.
Tel. Main 3813. ----- Toronto, Ont.

IRWIN & JONES, Barristers, etc
H E Irwin. K.C., Clerk of the Peace, 
County of York ; B. Morton Jones, 
B.C.L.; Solicitors for Equity Fire Insur­
ance Co., Berlin Fire Insurance Co.
24 King St. W., Toronto. Weston, Ont.

W. G. WILSON
Barrister, Solicitor, Notary, Convey­

ancer, etc.
Napanee, Ont.

MEWBURN 1 AMBROSE A. MoLEAN
.. .. r, . Barrister, Solicitor, Etc.Barristers, Solicitors, etc. ' . . , '

u /' m „o, o k.. t.-> „ * ' Head Office. Guelph, McLean s Block.S. C. Mkwburn, L H. Ambrose, Branch Office, Acton, Town Hall.
Hamilton, Ont. j Corporation Solicitor, Etc.

ROBINSON & GREEN 
Barristers. Solicitors. Etc.

John A. Robinson. John R. Grkkn.
Solicitors for the Imperial Bank of 

Canada, the Southern Loan 6i Savings 
C*v. St. Thomas. Ont.

LOI GHEKD & BENNETT,
Barristers, Solicitors, Advocates, etc.

Calgary, Can. Cables: Lougheed, Calgary This space £30 per year.
Solicitors for : Bank of Montreal. Cana­
dian Bank of Commerce, Bank of Nova
Scotia. Merchants' Bank of Canada.

Tht Iks t 
treatment 
Corail per- 
s o n s a f-

flieted with the disease of drunkenness, is known only to

DR. MacKAY, Address City Hall, Montreal, Que.
Absolutely private treatment.

1,000 White Business Envelopes, $|.00
(PRINTED TO ORDER)

This offer is to get you started. We want your trade, and we don't do cheap- 
looking work, either. Give us your next job, and you will be satisfied.

G. A. WEESE * SON, 44 Yonge St., TORONTO
Writ» for Catalogue of Printing.

ALCOHOLISM 

N

jf the 2nd instant
U be treated

rt of jour fatcr
referred to wi

'1H nn -

Under woo0

vy. r<* r«^-

a1 Ax a

THE

UNDERWOOD
The Writlng-ln- 
Light Typewriter

Will do yourjjwork 25% 
to 50% faster than any 
other writing machine. 
Highest award “Grand 
Prize,” St. Louis Ex­
position, 1904.

UNITED TYPEWRITER GO., LIMITED
7 ADELAIDE STREET EAST, 99 ST. FRANCIS XAVIER STREET,

TORONTO «”*at MONTREAL
HAMILTON LONDON OTTAWA QUEBEC 8T. JOHN, N.B.

8

I
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HOTEL DIRECTORY.
NHL MoOARNBY, Prop. W. O. McOARNEY, Uanacii

THE PROVINCIAL
Leading Commercial Hotel.

Located in Heart of Business Section.
OANANOQUB. ONT 

Ten First-class Sample Rooms.

HOTEL GRAND
O. t. BAKER, Prof.

First-class accommodation for Commercial Men.
O ALT, ONT

WINDSOR HOTEL, ^rmudT'
This House is pleasantly and conveniently located on the East Side of 

Queen Street. The rooms are bright and cheerful. Every attention paid 
to guests. Billiards and pool. Hot and cold water baths. A. MoNiool, Prop.

TOWER HOTEL, ÜH)ÏÏSÆAT“A'
This first-class hotel is most conveniently situated in the coolest and healthiest 

part of the city, within one minute from Post and Telegraph Offices, Tram Junction 
and principal clubs. Five minutes from railway station and steamer stallings, and 
near to all principal public buildings. Cool and lofty bedrooms. Spacious Dining 
and Ladies' Rooms. Billiard Room. Electric light throughout.

VICTORIA LODGE
Mrs. J. F. SMITH, Proprietor. HAMILTON, BERMUDA

Opposite Victoria Park and Cedar Ave. Private board $1*2 to $14 per week.

BOARD AND ROOM

“THE ARGYLE,”
Mrs. FRASER

Terms moderate.
Cedar Avenue. HAMILTON, BERMUDA 

Also furnished cottages.

1905—

Unexcelled in Magnitude 
Unequalled in Excellence 1905

CANADIAN NATIONAL EXHIBITION
AT TORONTO, AUG. 26 to SEPT. 11.

$45,000 in Premiums. - $38,300 in Attractions.

The Irish Guards Band
By permission of II is Most 
Gracious Majesty King Edward 
VII, the hand of the Irish Guards. 
His Majesty's favorite household 
hand and the finest military musical 
organization in the Empire, will 
give two concerts each and evert 
uay.

Art and Treasures
In an especially built, extensive, 
tire-proof art gallery will be pre­
sented the grandest collection of 
art and art treasures ever got 
together on this continent, includ­
ing loans from the King, the 
Corporation ot the City ot London, 
the great English Universities, the 
Republic of France, South Ken­
sington Museum, LordStrathvona, 
the Lieut.-Governor ot Ontario 
and other distinguished bodies and 
gentlemen.

Coronation Picture 
By special command of II is Majesty 
the King. Abbey's noted and his­
toric painting will lu- on exhibition 
during the entire fair.

Fall of Port Arthur
The greatest pyro military display 
ever produced before the Canadian 
people. Scenes in this most recent, 
ot the world's most appaling event 
will be vividly portrayed with real 
Japanese and Russian soldiery 
taking part. The fireworks display 
will be on a brilliant scale, intro­
ducing new features ot an Oriental

Other Things to See
The Process Building. Samples ot 
all the Industries and Resource-* 
ot the Country. Thousands of 
Horses, Cattle. Sheep. Swine. 
Poultry and Dogs. All Canadian 
Cereals and Minerals, good Trott­
ing and Pacing, a superb Variety 
Show, the World's latest Invcii-

Special Excursions
Special cheap railway and steam­
boat excursions have been 
arranged. Enquire of y our nearest 
station or ticket agent for rates.

W. K. McNAUGHT, President.
For Prize List. Entry lllunks and Information, address

J. 0. ORB, Manager and Secretary

1

THE AMERICAN HOUSE
A. PASCHAL (Prop.) HAMILTON. BERMUDA

Centrally located. Open all the year round.

WOODSIDE BOARDING HOUSE
(Corner or Mai* and Lamaha Streets, GEORGETOWN, DEMARARA.)

Cool and airy Bedrooms, Excellent Cuisine, Attendance Qualified. Terms 
Moderate. Electric Car Loop at gate of premises. Patronage Solicited. Manageress, 
E. Cottam.

WINTER RESORT—Queen’s Park Hotel.
PORT OF SPAIN, TRINIDAD. B.W.I.

John MuEwkn, Manager. For Rates, etc., apply Trinidad Shipping k Trading Co., 
29 Broadway, New York.

SIGNS AND SHOW CARDS
Have you ever realized the advertising value in 
your Show Windows, and that you could talk 
to the thousands of people passing your Store 
with bright, attractive Show Cards ? We can 
supply Show Cards and Price Tickets'at low 
prices. Write for our Catalogue which show 
you as well hundreds of other styles of Signs.

THE MARTEL-STEWART CO., LTD.
681-683-685 Craig Street, - Montreal, Canada

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. James K. Paisley, Prop.

THE TELEPHONE
Is a companion, friend and servant combined. 
Invaluable for convenience In the household.

LONG DISTANCE TELEPHONE SERVICE
Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near­
est office o.

THE BELL TELEPHONE COMPANY OF CANADA

OUR SPECIAL LINE IS

OFFICE AND WAREHOUSE TRUCKS
We design each truck specially for the work 
it has to do. This aflords a positive guar­
antee to the purchaser that our goods will 
answer his requirements.

MONTEITH, NIXON & COY.
Makers of Good Trucks

256 MACDONELL AVE., TORONTO
Telephone Park 1318
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RED FEATHER is the name to conjure with when it 
comes to Coffee.

Red Feather Coffee is the greatest breakfast palate tickler that ever went down the red 
lane. The quality is superb. The flavor exquisite—in short, it’s the nicest coffee ever sold to the 
consumer and the most attractive package on the market.

W. H. GILLARD & CO. of HAMILTON, CANADA,
have purchased a carload and are offering a special price as an introduction.

ON GUARD
It may be a good idea to close the door after the horse has disappeared.
Cut you loose your horse all the same ; and once gone, he may never come back.
In like manner the Grocer’s trade “ makes itself scarce” unless properly protected.
Place a good faithful guard on duty at the doorway. The strongest detail you can select is

WOOD’S C0FFEE5
CANADIAN FACTORY and SALESROOM

No. 428 ST. PAUL ST., - MONTREAL.

Mathieus
Nervine Powders

is just such an article that will bring many a casual 
into your store. The reputation of these powders—18 
in each 25c, package—is wide and their effect on all 
Headache and Nerve Pains is of such a nature that 
the customer is apt to give you some of the credit.

The profit is safe, turns over rapidly and is, by itself, 
well worth having.

Chills are of common occurence 
during summer. The majority 
turn naturally to the well-tried 
remedy.

MATHIEU’S SYRUP OF TAR AND 
COD LIVER OIL

Do not disappoint them by 
being out of stock of this valuable

THE J. L. MATHIEU CO., LIMITED, SHERBROOKE, QUE.

CASTILE SOAP
The Famous

"SNAKE”
Brand

2, i'/t and 3-lb. Bars.

BEST IMPORTED

A trial will convince you that this Brand is all we 
claim for it.

Warren Bros. & Co.
35 Front St. East, Toronto

HOMAS WOOD&C0l
IWORTUU MO ROASTERS

BOSTON. MASS y

WOODS
i BOSTON tOFFEES
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CANADIAN MANUFACTURERS IN ENGLAND

THE TRIP TO PARIS.

BOTH of what may be termed our 
flrst and last official functions, 
were surprises. The first was the 

reception given to us by the King and 
Queen. The last was the invitation from 
the Paris Chamber of Commerce, through 
the French ambassador in London, to

Excursionists on Steamer at Liverpool.
In the foreground is Mr. Burns, of Burns & McClurg.

Toronto. The gentleman with the silk hat 
is Mr. Hutchins, of the Great West 

Saddlery Co., Winnipeg.

visit “(lay Parce.” The invitation was 
of the heartiest kind, and it was intim­
ated the more that came the better would 
our host be satisfied.

The invitation came when we were in 
the midst of our provincial tour, and 
when hospitality was being heaped upon 
us with such rapidity that we were 
threatened with annihilation. Rut it 
was accepted with pleasure, and in fact, 
enthusiasm. The three weeks’ of Brit­
ish hospitality had made <us veterian 
campaigners in the field of pleasure. 
And so 160 of us shouldered our baggage 
[(pardon, Monsieur, luggage,) and started 
for the French capital.
—in our provincial tour, so in this 
jonrmey to Paris, representatives of the 
rrmaon Chamber of Commerce accom­
panied us to the French capital to see 
that no harm befell us. Our guardian 
angels in this particular instance were 
Messrs. R. S. and L. Fraser, (who had 
scarcely lost sight of us since we reach­
ed the British capital) and Col. Sir 
Roper Parkington.

Two hours after leaving London we 
were steaming out of Dover harbor, and 
70 minutes later we were entering Calais. 
The mayor of Calais, other officials of 
the town, and Mr. Poindron, the Cana­
dian commercial agent at Paris, wpre 
on hand to welcome ns. They were full 
of smiles, and courtesies. In the res­
taurant at the landing stage, luncheon 
•was awaiting us, and as we were await­
ing the luncheon, the latter soon be­
came a part of ourselves.

Of course, there was speechmaking. 
The words that were spoken were not 
understood hy all present, hut no one 
misunderstood the sentiments expressed.

The mayor of Calais proposed the 
health of King Edward, and Mr. W. K 
George, in responding, said, amid much 
applause, that to the harmonious rela­
tionship existing between the English 
and French speaking people of Canada 
was largely due the progress of the 
Dominion of Canada. A remark that 
also came in for warm approval, was 
that made hv the -'resident of the Calais 
Chamber of Commerce, when he said that 
the ties of relationship between Can­
ada and France were of a peculiar and 
special kind. Another remark to the 
effect that a special order had been is­
sued by the customs authorities, exempt­
ing our bae-gage from examination, was 
naturally cordially welcomed.

At Paris, the representatives of the

Excursionists at the Firth Bridge.
Young man in the rear of the brake is Mr. Northway. 

of Northway <fc Son. Toronto.

Nothing could have been more cordial 
than the reception, and no one ccÿild 
have done more for our entertainment. 
The Weather Clerk was the only one 
against whom we have any complaint 
to make. He simply roasted us. But 
probablv it was more the mistake of the 
head than of the heart. He might pos­
sibly have been laboring under the er­
roneous idea that we needed to be-thaw­
ed out after coming from Canada. At 
any rate, whatever mav have been his 
preconceived notions, he certainly melt­
ed us. Rut we enjoyed the function 
none the less. WTe were welcomed in 
English as well as in French, and the 
relics from the representatives of our 
party were also couched in both lan­
guages. President George spoke in Eng­
lish, and was profuse with apologies 
because he was un.nhle to speak in 
French. The duty of replying in French 
devolved upon Senator Rolland, and well 
did he acquit himself.

* . *

Thi' French want to do more business 
with ns. And it is not all horn of the 
monetary desire either. Canada is lost 
to France, hut while the political tics 
have been severed, those of sentiment 
are still strong. This fact was much in 
evidence at every finu-tiou. and on all 
i erosions. It is to lie devoutly hoped 
that this sentiment will always he strong. 
It is a good thing for business as well 
as for peace.

• •

(In the great national fete day. the
«lav in ............................. . the fall of the
Baslile, we were honored with seats on 
the grand stand at Longehanlps, from

Chamber of Commerce and Senator Rol­
land of Montreal, were on hand to re­
ceive us. About eight hours after we 
left the British capital we were located 
in the French capital.

On the first day of our visit to Paris 
we were allowed to have our own sweet 
way. We had neither receptions nor 
dinners, for all of which we were truly 
thankful. But we did not waste the day 
We utilized our freedom bv getting ac­
quainted with the city, and studying 
the customs and habits of the people, 
incidentally, of course, admiring the dress 
and beauty of the Parisian belles.

But the second day of our stay in 
Paris was well filled in. In the morn­
ing there were drives; after luncheon 
there were visits to the Chamber of De­
puties and the Senate, both of which 
houses were in session. Then came the 
reception tendered by the Paris Chamber 
of Commerce, while the day was closed 
with a banquet.

Some of the female employes of Lever Bros., 
Port Sunlight.

which we had a magnificent view of the 
review of the garrison of Paris, some 
forty thousand men. And here our joy 
was made complete by the hearty cheers 
that were accorded the British naval 
officers who had come up from Brest to. 
like ourselves, see the review. The

11
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British naval ollicers wore gratified 
smiles indeed as they drove away.

* *

f)n the evenings of the fete days we 
had an exceedingly good opportunity of 
seeing the light-hearted people of Paris 
abandon themselves to pleasure. At 7 
p.ni. street ear and "hits traffic was sus­
pended, and then the fun began. The 
streets were literally filled with people. 
Brass and string bands, and in lieu of 
bands, hand organs, were stationed at 
,-hoii intervals all over the city. Every 
street and public spume became a danc­
ing platform until far after the “rosey 
hue of morn” had appeared, and the 
necessities of business demanded that 
the drays and other vehicles should 
again be allowed to travel tlndr accus­
tomed route. Tell it not iTr-Gath, 
some of our Canadian fellow travelers 
vied with policemen, soldiers and citi­
zen.- generally in tripping the light fan­
tastic over street ear rails and cobble 
stones. And they appeared to enjoy it 
just as much as the natives themselves.

Mr. Anatole Poindron, the Canadian 
commercial agent in Paris, did much to

make our stay in the French capital 
pleasant, lie came down to Calais to 
he])) us, and in Paris he was here, there 
ami everywhere, anxious to be of service 
to us; and he was of service. FVom 
what I could gather he is a good man for 
the position he holds. He is certainly 
anxious for the extension of trade be­
tween Canada and France, and was ready 
at all times to place himself at the dis­
posal of those in our party who could 
find time to visit those in Paris who 
might be interested in trade between 
the two countries.

While in Paris T was impressed with 
the opportuneness of the present for the 
development of trade between Canada 
and the French republic. As ] have 
already pointed out the sentiment of 
business men in France, towards Canada 
is most favorable, and they are ready 
to buy from us as well as to sell to us. 
It is up to our business men to take 
advantage of this, and I am sure Mr. 
Poindron, the Canadian commercial 
agent. 1111 Hue Reaumur, will be glad 
to lend all the assistance in his power 
to those who may seek it .

Winnipeg on Saturday. A thorough cau- 
vass of the remaining towns of Manitoba 
will be made immediately and the secre­
tary will then direct his energies to­
wards the organization of the two new 
provinces. From assurances received by 
letter from grocers and general mer­
chants in the Territories there can be no 
doubt of the success of the movement 
farther west when the organizer com­
mences to work this new territory.

A. ti. Lock, of Foley, Lock & Larson, 
in his address to the association at 
their closing meeting a fortnight ago, 
foreshadowed pretty (clearly the attitude 
of the wholesalers towards this vexed 
question of long credits, lie pointed out 
that there are three parties involved in 
the problem; first, the wholesaler and 
manufacturer;" second, the retailer, and 
third, the consumer. The root of the 
whole trouble lies with the slow-paying 
consumer, who owes big store bills; he 
/■an he influenced most by the retailer, 
who is his source of supplies. Perhaps 
the retailer is too good natured and 
doesn’t press hard enough for payment; 
perhaps he is afraid to do so because 
such action may drive trade to a com­
petitor who gives longer credits. In 
that case the retailer needs a little pres­
sure from the wholesaler in order to 
remedy matters. Perhaps the remedy 
may come from the wholesalers making 
a concerted effort to collect all out­
standing accounts. With a bumper crop, 
the Kail of 1905 looks like the psycho­
logical occasion for such an effort.

WESTERN RETAIL ASSOCIATION NEWS 
AND TOPICS.

AS announced in the last issue of flic 
Canadian (irooer, this paper has 
been chosen In the executive of the 

Retail Merchants' Association of West­
ern. Canada as the officiai medium for 
association news. This paper has been 
chosen because it is quite safe to talk 
plainly in its columns. None but retail 
and wholesale merchants are on its sub­
scription lists, and hence it is sate to 
discuss freely and frankly in its columns 
topics which it would not he wise to 
discuss in papers read by any of the gen­
eral public.

The columns of this paper are at the 
disposal of merchants who are members 
of the western association and of those 
who arc not. There are many topics 
which require discussion in the strictly 
trade paper, for there is nothing like 
an open, frank discussion of trade griev­
ances and troubles to clear the air. 
So, send in your letters, western dealers, 
and remember that you need not be 
afraid to talk plainly. Only the trade 
will read what you have to say. Ad­
dress The Canadian Grocer, 511 Vnion 
Bank Building, Winnipeg, Man.

Secretary Coulson has received a num­
ber of letters from western grocers and 
general merchants since the semi-annual 
meeting asking for particulars about 
what was done at that gathering. It is 
impossible for him to answer all these 
latters in full,, although he will be pleas­
ed to furnish information on any par­
ticular points, lie has referred all in­
quirers to the complete report of the 
proceedings given in The Canadian Gro­
cer of August I.

Early in the week, Secretary Coulson

addressed a circular letter to the entire 
western trade, which was in substance as 
follows:

Dear Sir,—If you did not attend 
the semi-annual meeting held in Win­
nipeg during Exhibition week you 
have, no doubt, read the report of 
same in The Canadian Grocer and 
the Commercial, and you are now ac­
quainted with the objects and aims 
of the association and the progress 
which it has made to date.

We owe our phenomenal success to 
the sound principles of our constitu­
tion and the active endorsation of 
the wholesale trade. As a business 
proposition there is none better, and 
it should appeal to every general 
merchant. I will visit your town 
shortly for the purpose of organiza­
tion, and 1 hope you will call on 
each merchant in your town with a 
view to forming a local board.

The Canadian Grocer has been ap­
pointed the official paper for associa­
tion news and an extended account 
of the proceedings at our semi-annual
meeting appears in the issue of Aug­
ust 1. If you are not already a sub­
scriber, a sample copy of that date 
will be sent to you.

Yours truly,
W:. A. COULSON,

Secretary.

Secretary W. A. Coulson left Winnipeg 
on Monday for a short trip on associa­
tion business in the southern part of 
Manitoba. His intentions were to visit 
I’ium Coulee, Emerson and probably one 
or two neighboring towns, returning to
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KEEP A LIST OF LEAKS.
II) you ever seriously try to make 

a list of the holes through which 
possible little bits of profit were 

constantly dribbling away ? Overbuying 
is a leak. An extra five off for taking 
a quant ii v i.s a saving, but if the quan­
tity lasts you a period of four times as 
long as the time it takes to get a fresh 
supply from your market, you have lost 
the profit on a part of your capital un­
necessarily tied up. And if that loss of 
profit exceeds vour saving, it is not 
necessary to have additional proof that 
overbuying mav be a lean.

Stowing away goods likely to sell on 
sight, where they cannot be seen, is a 
hole through which leak profits that 
might have been made had the goods 
been properly displayed.

Failing to care for goods, so that they 
get shop-worn, and must, therefore, be 
sold at reduced prices, is another leak. 
Holding of seasonable goods until they 
become utterlv out of style, rather than 
getting rid of them by taking a small 
loss, is still another leak.

Letting windows go unwashed and un­
changed is a decided leak. Not only are 
you thus losing profit on sales that 
might be directly caused by particular 
displays in the windows, but you are 
also failing to improve an opportunity 
right at hand in the form of those win­
dows to give passers-by most convincing 
reasons for coming into your store.

Letting your bills go unpaid until too 
late to secure discounts that may be 
offered for cash, is another leak. Very 
few cash discounts are so small but that 
they afford a profit over and above the 
interest that would have to be paid 
were it necessary to borrow money with 
which to pay the bills.—The Drummer.
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Travellers’ Holidays

y

Our Travellers will start out on Monday, the 14th. To those of you who do not 
receive advice cards that they will see you next week, do not forget when wanting 
goods that we would like to have your order by mail, phone or wire. Use the 
phone at our expense. We have been kept busy shipping goods and we 
thank our customers who have been entrusting their orders to our care.

LUCAS, STEELE & BRISTOL, P'— HA MIL TON.
K—K--H~i“i-H-K*-i-!"

It is now up to us to make

Jersey Cream Yeast Cakes
The largest sale in the world-as well as the best.

To do this we want $50,000. We expect to get it later on from the other fellow—but 
we want it right now.

We have the goods, you have the money.
Teas are advancing and, if reports are correct, now is the time to buy. We have 

$75,000 worth well selected and well bought. In exchange for your cash you can have your 
own selection at cost for the next 30 days. Your order must come direct to the house as our 
travellers will not be allowed to cut prices. Send us your confidential order for 5 or 10 
packages, Japans, Y. Hysons, Gunpowders, Ceylons, Indians, or any grade you want—a good 
25c., 30c. or 40c. tea.—we will do the rest. You will be surprised with the quality and at the 
price. At same time, order if it is only one—a box of

Jersey Cream Yeast Cakes

LUMSDEN BROS., - Hamilton, Ont.

Brand
BALFOUR & CO.,

Our travellers are away recuperating for the battle. 

Phone at our expense

Long Distance No. 596
We guarantee quick shipments and Lowest Prices.

Hamilton, ont.
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POLISHES u n
Well known-reliable.

Our packages are larger and mure attractive in style than any others.
The quality of our goods is superior to anything else on the market

MORSE BROS., Proprietors. Canton, Mass,
For sale by all Wholesale Grocers / also the McClary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

OTTAWA RETAIL GROCERS’ ANNUAL PICNIC.

A “CAPITAL” day was last Monday, 
August 5, wlii'ii the members of 
the Ottawa Retail Grocers’ Asso­

ciation and their friends to the number 
of nearly 1,800, held their fifth annual 
picnic and excursion to Carleton Place. 
The brightest and sunniest weather was 
served out by the weather mail and this 
was. no doubt, out of compliment to 
the Ottawa grocers, who, besides being 
the brightest and most up-to-date gro­
cers of liie land, arc a genial, happy and 
unanimously friendly aggregation of

The Canadian Grocer OTTAWA GROCERS’ PICNIC August 11, 1905

POLVS'i

LABOR

gr°vE Polish
'"Tins

GUARANTEED to™TRADE

Mr. F. Forde,
President 011awa'sRetail Grocers’ Association.

business men. It is The Grocer’s priv­
ilege to attend and enjoy the outings of 
the different grocers’ associations in On­
tario and Quebec, and while all of them 
arc conducted with the most satisfac­
tory results to themselves and friends, 
it can truthfully be said that the “Sena­
tors” know all that is requisite for the 
conduct of affairs of this kind, and it is 
no disparagement of other picnics to say 
that some of the larger commercial 
bodies would find a few valuable pointers 
by attending these annual outings of 
their Ottawa brethren. Everything went 
off in good shape, good time and splen­
did order, and the various committees 
having charge of the excursion and games

deserve copious praise for their efforts 
and the thanks of their patrons. The 
hard and indefatigable labors of Presi­
dent Forde, Secretary H. C. Ellis, 
Messrs. Hunter Scott, C. U. McLean, 11. 
W. Booth, A. W. Iluhand, and their 
aides-de-camps of the committees could 
only result as it did in a successful day 
for everyone. To patronize the excur­
sions of the Ottawa Retail Grocers’ As­
sociation should become a pleasant duty 
for all Ottawa. It was apparent that 
even the Federal Government realized it 
a duty and for the first time in many 
years Government offices were closed and 
many of the heads and clerks of the De­
partments took advantage of their holi­
day to accompany the purveyors to 
Carleton Place.

The first train of six coaches left the 
Union Depot at 8.40, a special of fifteen 
coaches at 9.10, another at 1.10, while 
at 12.10 a special left from the Central 
Depot. All of these trains were loaded 
to the trucks. The Citizens’ Band of 
Smith’s Falls accompanied the first sec­
tion, and met the various trains on their 
arrival at Carleton Place. The games 
and sports were run off at the new town 
grounds and the grocers had the honor 
of being the first to break ground for 
future games. The grounds are situated 
close to the banks of the lovely Missis­
sippi River, not the mud-bottomed, large 
stream bisecting Uncle Sam’s domin­
ions, but a lovelier sheet of water, with 
shady banks and little islands scattered 
along its course from Mississippi Lake 
to the Ottawa River.

Carleton Place having declared August 
7 its civic holiday the attendance during 
the afternoon was increased by over 800 
citizens; so, altogether, nearly 2,500 peo­
ple attended this, the most memorable 
picnic in the annals of the Ottawa Re­
tail Grocers’ Association.

Promptly at 8.10 p.m. the return trip 
citywards was effected and Ottawa 
reached at 9.15.

Programme.
Association football match, Carleton 

Place High School (1st half) vs. Thistles 
of Ottawa; prize, silver cup, value $25; 
won by Thistles of Ottawa.

Committee men’s race, 150 yards; open 
to members of any of the Grocers’ As­
sociation Committees; 1st prize, caddie 
Bobs’ tobacco, valued at $7, P. La- 
moureux; 2nd prize, goods valued at $5,

D. Ilalliday; 3rd prize, 1 doz. maple 
syrup, valued at $5, W. G. Lanthier.

Hop, step and leap, 1st prize, box of 
T. A B. cut, valued at $5, A. Vaughan; 
2nd prize, box cigars, valued at $3, G. 
Thompson; 3rd prize, brier pipe, valued 
at $2, II. Howard.

Running long jump, 1st prize, one case 
Radnor, valued at $10, H Howard; 2nd 
prize, one case pickles, valued at $4, A. 
Vaughan; 3rd prize, box of cigars, valued 
at $3, A. McCallum.

Boys’ race, 12 years and under, 50 
yards, 1st prize 5 lbs. Salada tea, $2.50, 
C. Ktorn; 2nd prize, box Blueol, $2, J.

Mr. H. W. Booth,
Vice-President Ottawa Retail Grocers’ Association •

Mcllquaham; 3rd prize, 1 dozen chocolate 
$1.50, W. Lapointe.

Girls’ race, 12 years and under, 50 
yards, 1st prize, 20th century ice cream 
freezer, $5, Miss P. Bovelle; 2nd prize, 
5 pound caddie of tea, $2.50, Miss D. 
McKenzie; 3rd prize, 5 pound box choco­
late, $2, Miss G. Goode; 4th prize, bas­
ket assorted essence, $1.50, Miss H. 
Forde.

Ottawa grocery drivers race, 100 yards, 
1st prize, barrel flour, $6, J. Trough ton 
(with H. H. Brennan & Sons); 2nd 
prize, box Eclipse soap, $5, R. Russell 
(with C. J. Provost); 3rd prize, 10-lb. 
tin of coffee, $4, J. Gravel (with F. A. 
Scott & Son); 4th prize, 2 dozen bread

..
; 
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MINTO BROS., Telephone Main 353

F. J. WHITE,
Manager

DIRECT TEA IMPORTERS AND BLENDERS
TO THE PUBLIC :

As Canada’s Greatest Exhibition is fast approaching we this week remind our numerous patrons of the 
fact that we most respectfully invite you all to visit our exhibit in the Manufacturers’ Building and have with us a cup 
of that most delicious beverage MELA-QAMA TEA, admitted by thousands to be the most invigorating of any on the 
market to-day. Our young ladies will be pleased to serve you and hand you sample.

” White's Special ” X, XX, XXX, is attracting considerable attention and is forging ahead to soon be a 
leader. Don’t fail to write us regarding your wants. We assure satisfaction.

55 Front St. East, TORONTO, CANADAWarehouse and 
Salesrooms t

Move and Advance with the Times
Grocers rarely neglect to till the wishes of their customers, and if an 
article called for is not in stock, will procure it for them-----
Condensed Milk and Evaporated Cream some years ago 
were rarely called for. Now every up-to-date grocer handles them. In 
buying always select the best.

♦
♦
♦
>
>
♦
X
♦
♦
>
♦
♦
>
♦
♦
♦
♦
♦
♦

♦ ♦

H-H4

Borden’s “Eagle” Brand j Borden’s “Peerless” Brand
1 Evaporated CreamCondensed Milk

For sale by all jobbers or
William H. Dunn, Montreal

Erb & Rankin, Halifax. N.8. J08. IRVING, 92 Wellesley 8t., TORONTO
W. 8. Clawson & Co., 8t. John, N.B.

Scott, Bathgate & Co., Winnipeg, Man.
Shallcross, Macaulay & Co., Victoria and Vancouver, B.C.

Travellers' Vacation
i
r
1

f

t

l ..

Our men are now all enjoying a well-earned holiday.
We are still here, at your service by mail or wire, with 

an experienced mail order staff and a shipping J 
staff whose reputation as quick shippers has been 
established for years.

We can guarantee satisfaction with our handling of | 
mail and wire orders.

Send us your orders and you will find our prices are 
quite as good as those advertised as snaps.

JAMES TURNER & CO., Hamilton
15
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PROMPT SHIPMENTS
Travellers will be on their holidays from July 29 to August 12. We solicit 

your business by mail, or TELEGRAPH orTELEPHONE AT OUR EXPENSE. You want 
quick shipment and low prices. Send your orders here; they will be appreciated.

THOMAS K1NNEAR & CO.
KSÜÏ4' - TORONTO and PETERBORO

CHEESE
Roquefort
Gorgonzola
Gruyere
Edam
Pineapple
Camembert
Li mberger
Stilton
Cream Neufchatel 
Oka

’s Imperial

QUOTATIONS
and

QUALITY
Will suit you.

A. F. MacLAREN IMPERIAL CHEESE CO.
LIMITED

TORONTO

tickets, $2.50, G. Acklami (with W. T. 
Ackland.

Quarter mile race, open to any clerk 
in grocery or provision stores, 1st prize, 
silver medal, value $15, It. llalliday; 
2nd prize, silver medal, value, $1U, G. 
Saunders; 3rd prize, carving set, $5, It. 
McMeekan; 4th prize, 10-lb. tin of coffee, 
$1, J. It. Pritchard.

Grocery merchants’ race, 75 yards, 1st 
prize, 4 cases lllueol, $20, G. St. Lau­
rent; 2nd prize, 100 cigars, $17, II. C. 
Ellis; 3rd prize, 1 dozen brooms, $5, J. 
Lamoureux.

Open race, 100 yards dash, 1st prize, 
silver pickle stand, $7, E. R. Williams; 
2nd prize, box Fairy soal, $5, M. Skuce; 
3rd prize, 10-lb. caddie of tea, $4, J. 
Richards.

Lady employes’ race, 50 yards (Otta­
wa grocers), 1st prize, parlor lamp, $10, 
Mrs. Atkinson; 2nd prize, silver salad 
bowl, $5, Mrs. Irwin; 3rd prize, cut 
glass dish, $1, Mrs. Bishopric; 4th prize, 
5-lb. box of fancy chocolates, $2.50, Mrs. 
Ugden.

Sack race, open, 25 yards, 1st prize, 
caddie tea valued at $5, J. McCarton; 
2nd prize, cheese, value $4, W. L. Allan; 
3rd prize, 2 dozen bread tickets, $2.50, 
•J. iloltby; 4tb prize, 1 box cigars, $2, 
M. Skuce.

Comfort Soap race, prizes valued at 
$100, 1st, Mrs. J. W. Lewis; 2nd, Mrs. 
A. Irwin; 3rd, Mrs. Towns; 4th, Mrs. W. 
Moylin; 5th, Miss Sullivan; 0th, Mrs. 
Scrimmons.

Three-legged race, 50 yards, 1st prize,
2 hags Hour, value $0, J. Elliott and M. 
Ashiield; 2nd prize, 2 boxes cigars, value 
$5, R. McCallen and ,1. Iloltby; 3rd 
prize, 2x5 caddies tea, $1, R. llalliday 
and M. Skuce.

Grocery travelers’ race, 100 yards, 1st 
prize, umbrella, value $8, U. Kenney; 
2nd prize, demijohn lime juice, $5, A. 
W. Jones; 3rd prize, box biscuits, $2, C. 
Schwerdfeger.

Championship Ottawa Valley lacrosse 
match, Stars of Ottawa vs. Carleton 
Place, won by Carleton Place Lacrosse 
Club, score 6-2.

Fat man’s race, 200 pounds and over, 
1st prize, box Oriental soap, value $5, 
W. Mellquaham; 2nd prize, 10-lb. caddie 
tea, value $4, W. J. Corby; 3rd prize,
5 lbs. Blue Ribbon tea, $2.50, C. B. Mc­
Lean.

Mounted race, running 25 yards carry­
ing man on back, returning with runner 
on back, 1st prize, 2 boxes Sapolio, $7, 
W. D. Jones and A. G. Spence; 2nd 
prize, 2x5 caddie tea, $5, J. Troughton 
and E. Cote; 3rd prize, 2 dozen bread 
tickets, W. McLaughlin and H. Ashfield. 

Boys’ race, boots and stockings, 10
16

yards and under, 1st prize, box cocoa, 
value $2.50, E. Smith; 2nd prize, box 
biscuits, value $1.50, B. Humphreys; 3rd 
prize, box assorted essence, value $1, W. 
French; 4th prize, box chocolates, $1, 
S. Hunter.

Married ladies’ race, 50 yards, 1st 
prize, set indurated ware, $12, Mrs. J. 
W. Davis, 2nd prize, 1 ease baking pow­
der, $6, Mrs. It. Lawson; 3rd prize, 1 
ease Snow Flake table salt, $3.50, Mrs. 
C. B. Allan; 4th prize, 1 dozen bread 
tickets, $1.25, Mrs. McCauley.

Tug of war, grocery drivers vs. clerks, 
2 eases assorted canned meats, $15, won 
by grocery clerks.

Tug of war, Ottawa merchants vs.

Mr. C. J. Provost,
Treasurer Ottawa Retail Grocers’ Association.

Carleton Place merchants, goods valued 
at $12, won by Ottawa merchants.

Dancing, unmarried couples, waltzing, 
lady, wedding cake, $10; gentleman, mar­
riage license, won by Miss Mary Golden 
and Mr. C. Gravel.

Cake Walk—Lady, 1 cake, $5; gentle­
man, box cigars, $3, won by Miss L. 
Towers and Mr. W. Crawley.

Clog Dance—1st prize, 1 case assorted 
pickles, J. Little; 2nd prize, cigar case, 
valued at $4, H. Cook. *

Picnic Notes.
Among list of donors of prizes were 

noted the following : The E. W. Gillett 
Co., Limited, Toronto; Christie, Brown
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VINEGAR It will pay you to handle

THE BEST
tt IM IA 99

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO z

The all-important 
Economy, Efficiency,

features of 
Convenience

and Cleanliness, combined with the 
utmost attractiveness in their 
display, have made Walker Bins.

Ideal
Grocery Store Fixture

are recognized as 
\AfaIkCr a real and tangible 

force in business 
building. They 
improve the char­
acter, quality and 
volume of it.

Bins
They are an investment not an expense 

May we submit plans and prices ?
Write for Booklet.

The Walker. PivoLed Bin 
& Store Fixture Co.

HEAD OFFICE :

Board of Trade Bldg., - Toronto

Co., Limited, Toronto; Wilson, Lytle A 
Badgerow Co., Limited; Comfort Soap 
Co.. Toronto; Blue Ribbon Tea Co., To­
ronto; Salada Tea Co., Toronto; United 
Factories, Toronto; Cowan Co., Limited; 
Toronto; Park, Blackwell Co., Toronto; 
Pure Gold Mfg. Co., Limited, Toronto; 
Provost A Allard, Ottawa; S. .1. Major, 
Limited, Ottawa; High Grade Coffee 
Co., Ottawa; Corby A Foulks, Ottawa; 
Dowd Milling Co", Ottawa; B. Slinn, 
Ottawa; G. W. Shouldis, Ottawa; J. A. 
Laurie (Robertson Bros), Ottawa; II. 
N. Bate & Sons, Ottawa; F. -I. Castle 
Co., Limited, Ottawa; C. II. Cochrane 
A Co., Ottawa; American Tobacco Co., 
Montreal; .1. M. Douglas & Co., Mont­
real; 1). Rattray A Sons, Montreal; N. 
K. Fairbank Co.,, Montreal; James Pyle 
A Son, New York; Canada Sugar Re-

Mr. H. Ellis,
Secretary Ottawa Retail 

Grocers' Association.

finery, Montreal; St. Lawrence Sugar 
Refining Co., Montreal; Verret, Slew- 
art A Co., Montreal; Snowdon, Forbes 
A Co.. Montreal; Kearney Bros., Mont­
real; Canada Manic Exchange, Montreal; 
Geo. Matthews Co., Ottawa; Wm. Clark, 
Montreal; F. W. Fearman, Hamilton; 
Tucket t Cigar Co., Limited; Walter 
Baker & Co., Boston; Royal Crown 
Soap Co., Winnipeg; Heinz Co., Pitts­
burg, Pa.; Chase A Sanborn, Montreal, 
I). S. Perrin & Co., London, Ont.; ami 
a few score others.

Mr. John Bambrick, Mrs. Bambrick, 
and family, were. thoroughly enthusias­
tic in their enjoyment of the grocers’ 
great outing.

The wav President Ford and Hunter 
Scott were hustling out tickets at the 
depot was an encouragement to the en-

Now is the Time
for Bakers and Confec­
tioners to order their 
supply of

UPTONS
RASPBERRY

JAM
made up pound for pound 
of fresh fruit and granu­
lated sugar.

UPTON makes a 
specialty of this line.

Write for Prices i
j
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INDEPENDENT-SURE THING!

IT is easy to buy canned PEAS now at cost; also very 
easy to criticise them, but it takes a lot of study and 

hard work to produce a satisfactory canned pea. We 
hope that every Packer is producing the best pea pos­
sible. This will do more to increase the consumption 
than the cost prices. We are doing our best to make 
the “AUTUMN LEAF BRAND” just right. We 
have a few thousand cases more of the medium grade 
peas to offer at prices that will forever eliminate the 
Hawker in that line.

“AUTUMN LEAF BRAND CORN.”—When 
it comes to nice fancy sweet sugar corn it is a ioo to one 
that we lead. Reasons why:—Our Manager learned 
the corn canning business with the world-renowned corn 
packer, J. W. Jones, of Portland, Me., commencing 
August, 1869, and followed the business from that time. 
He has a thorough technical knowledge as well as the 
practical experience of all these years, with and at the 
head of some of the oldest and largest Packers in the 
U.S., as well as with the most important Packer in 
Canada. If you want more proof, and the best 
line of canned corn, ask for the “Autumn Leaf Brand.”

The Frankford Canning & Packing Co., Limited
Independent F" TUnkford

Packers Ont. a. «. alun, «.nager
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A POINTER
on breakfast foods

££NORKA 99 Richer Than Wheat 
Better Than Meat

Is the Best-selling Food on the Market. You should handle it— 
Because

“ NORKA " is the ONLY Cooked OAT. READY TO SERVE.
“ NORKA ” is the newest and BEST breakfast food on the market. 
“NORKA ” is selling well with the retail trade.
“ NORKA ” is well advertised. You get the benefit of this.
“ NORKA ” is PROFITABLE. It is not sold to cutters.

Cases
36

Packages 
$4.50 c s 
5 Case-lots 

$4.40 
Freight 

Paid

,,e EBY, BLAIN CO.,-,..TORONTO
SOLE AGENTS FOR CANADA AND THE BRITISH ISLES.

tire committee. At the grounds both 
these gentlemen were “all over the 
held,” and in at the death of every 
event.

Treasurer C. .1. Provost’s smile was 
of the happiest kind. That “safety 
grip” of his was loaded with sheklcs.

Mr. .1. M. Black, of the Royal Crown 
Soap Co., Limited, Winnipeg, was a 
busy man, and a popular one. Those 
samples of “Witch Hazel” handed out to 
the ladies on the train were much ap­
preciated. Lhe idea was a good one— 
as good as the soap.

Park, Blackwell Co., Limited, To­
ronto, were well and ably represented 
by their eastern representative, Mr. F. 
W. Mallette. With headquarters at Ot­
tawa, it is easilv understood why he 
was familiarly greeted by the grocers.

Mr. J. A. Laurie, own brother to the 
famous “Annie Laurie,” so dear to the 
heart of every Scotchman, represented 
Robert son Bros., confectioners, Toronto, 
and well did he do the honors. Even the 
hot weather didn’t affect his geniality, 
though his avoirdupois was perceptably 
reduced

Capt. Harry A. Bate, of H. N. Bate 
& Son, wholesale grocers, Ottawa, was 
a patron of the games and sports. The 
distinction conferred upon him and The 
Grocer as judges of the fat men’s race 
was borne meekl- though the shock of 
the collision at the finish was terrific.

Wonder what that Carleton Place was 
doing out at the grounds ? He must 
have found things too much alive for his 
business—the only dead thing on the 
grounds was the picnic lemonade.

Secretary Ellis wasn’t quite one of the 
first in the three-legged race, hut to his 
credit be it said, he also wasn’t quite 
the last to finish. He modestly ad­

mitted that he could manage his own 
legs all right, but the perverseness of 
his running mate’s was unaccountable 
and entirely without reason.

Mr. A. E. Provost, of Provost & Al­
lard, wholesale grocers,•Ottawa, was an 
interested and popular spectator. His 
hat was ever off to the ladies, and his 
friendly "tip of the hand with the boys. 
The Grocer looked in vain for the auto­
mobile, hut that was having a well- 
earned rest.

It was astonishing how Mr. F. D. 
Cock-burn warmed himself into the 
hearts of the married and marriageable 
ladies in that Comfort Soap race. The 
finish was exciting, but those who did 
not get the principal prizes carried 
away valuable souvenirs in the shape of 
bars of “Comfort.” This race was ac­
credited one of the best features of the 
day.

Auctioneer Corby and his megaphone 
were two of the busiest lines of the pic­
nic. How everyone hustled to get into 
line on the “call of the wild.”

There never was a picnic of grocers or 
other bodies that was run off and man­
aged in such excellent manner. Every 
event on time, according to programme 
announcements. Well done, committees!

Dr. Preston, M.L.A for Carleton, was 
a visitor, and enjoyed the outing very 
much. So many voters, young and old, 
could not very well be neglected.

Mr. C. E. Allen, of the Montreal Pack­
ing Co., Montreal, was present in com­
pany with Mr. .1. T. Cuddy, Eastern On­
tario representative. To The Grocer 
Mr. Allen admitted that this picnic was 
the finest and best managed affair of its 
kind he had ever attended, and he had 
been at a few. Mr. Cuddy, who has cov­
ered the United States from north to

south, expressed himself as surprised and 
delighted at the way everything went 
off.

Talk about a worker ! Mr. A. W. 
Unhand, of Bate <k Co., hasn’t his equal 
anywhere. Never lost his head, had his 
hand on every string of the games, and 
that Canadian symbol of industry, the 
beaver, wouldn’t be in it with Mr. flu- 
band. His office should he made a per­
manency by the Grocers’ Association.

Mr. H. W. Booth, vice-president, was 
here, there and everywhere, and kept in 
close touch with everything that had to 
be done. Hunter Scott's coat, also, 
was ever off, and when any one had to 
be relieved from duty he was ready to 
step into the breach. Is it any wonder 
that the picnic was a success ?

The “Magic” Baking Powder caps 
contributed by the E. W. Gillett Co., 
Limited, Toronto, were distributed by 
the committee, and were much appreci­
ated by the participants in the games. 
There was quite a scramble for these 
ccaps, and the committee could have 
distributed an endless supply.

Treasurer ('. .1. Provost is a great ad­
mirer of The Grocer, and to its repre­
sentative stated that he has now had 
it régulaiIv for more than fifteen years, 
and considers it the best investment for 
any and every grocer. He stated that 
it had become almost a necessity; he 
looked forward to its arrival with 
pleasure and read it with profit. 
Thanks !

Wonder what was meant by “Bully’s 
Acre ?” Possibly friends Ellis, Booth 
and York can enlighten us. Whatever 
was meant, when the expression was

(Continued on page “ti )

PH
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COFFEE
S.H 6. A.S.EWING

“PRINCE OF WALES"
Mocha and Java Coffee

“ PRINCE Of WALES ” is gaining ground every day—People know when they get the COffEE 
they like—really delicious Coffee—It helps the Merchant, too—If you are not handling “PRINCE Of 
WALES” drop us a line and let us explain our method of “ Helping the Dealer”—advertises you and 
helps introduce the Coffee. No premiums ; Actual Merit does it. A post card brings the information 
Write it now.

S. n. £» A. 8. EWING,
ESTABLISHED 1845.

Montreal Coffee in Spice Steam Mills, 53 in 53 Cote St., Montreal
Cor. Lagaucbetlere St.

Ümsles 2"

INCERSOLL, CANADA FACTORY.

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best.
and for many purposes PREFERABLE TO 
FRESH MILK. Can be purchased through 
any wholesale house.

St. Chartes Condensing Co.

Eggs - Butter
THArS WHAT WE WANT
IIM ANY QUANTITY 
and at ALL TIMES

fhe J. A. McLean Produce Co., Limited
73-75-77 Colborae Street

r.l.pbaa. Mata »4#i. Toronto,

PROFITS IN CHEESE

Mice, Insects, Dirt, Shrinkage, Samplers
The Enemies of the Grocer who sells Cheese.

Automatic Cheese Cabinets
keep the cheese as clean and fresh as when first cut. and preserve It from 
the ravages of mice, dirt and tasters.

Its operation is simplicity itself. Just lower the door and the cheese 
slides out, automatically, on its revolving base in position for cutting 
retiring into the cabinet as promptly when the door is closed. The cheese 
is always temptingly in view, under glass.

PRICE

$7.50
F.O.B. Factory

The Cabinet is a very handsome glass, polished hard­
wood display case ; a most attractive fixture.
Place one on your counter and it will In­
crease your cheese sales and profits and 
pay for Itself many times over.

Write for folder illustrating our single and double 
Refrigerator Cheese and Cheese Cutter Cabinets.

The Walker Pivoted Bln and Store Fixture Go.
Factory, BRAMPTON Head Office, TORONTO

}
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BUTTER

CHEESE

EGGS

DAIRY PRODUCE AND 
PRO VISIONS

BACON

LARD

HAM

CHEESE AND BUTTER BULLETIN
Montreal, August 10, 1905.

BOTH cheese and butter show a 
healthy and natural reaction after 
the recent sharp advance in prices, 

and from present outlook it seems as 
though a safe trading basis in both 
articles had again been reached.

The indisposition of the importers in 
the United Kingdom to follow the ex­
treme prices paid at country points has 
had a sobering effect. Nobody here 
seems inclined to store July cheese at 
the high prices ruling lately, and the 
only salvation was to reduce bids in 
the country to a point where the natural 
demand in British markets could again 
be met.

Reports from across the Atlantic gen­
erally speak of light stocks in first 
hands and as our stocks of cheese are 
unquestionably far below the average at 
this season of the year, the present 
situation may be called sound, as our 
goods find a ready market at present 
values.

Ouce the July make has been disposed 
of and the August make is coming for­
ward, our dealers and exporters will feel 
inclined to store their goods rather than 
sell them at a loss, as there will be 
only three months of production to sup­
ply the demand for eight months or 
more, and under ordinary conditions this 
three months of production should not be 
more than what the consumers in Great 
Britain will require during the Winter 
months.

Should the Fall make of cheese be 
very large, there might be danger in 
carrying goods into the Winter months, 
but, with the still ruling high prices of 
butter and the continued good demand 
for this product, it is not likely that 
those now making butter will turn their 
attention to cheese. The natural infer­
ence would be that there will not be too 
many cheese made, and that holders may 
reasonably expect to make a profit on 
any goods of the Fall make, which in­
cludes the August make. Meanwhile, at 
least, it does not seem probable that 
prices will still further decline.

The make of butter is considerably in 
excess of former years, but owing to a 
good demand in Germany a large pro­
portion of the continental make has been 
side tracked from markets in the United 
Kingdom and, although our prices have 
been much above the average for this 
year, the demand for our Canadian pro­
duct has been and still is very good. 
There exists almost a famine in. the 
cheaper grades of butter, notably west­
ern dairy, and this grade is selling to­
day at unprecedentedly high prices with 
a consequent great scarcity of supplies; 
besides the export outlet, there is a de­
mand from our home trade for this grade 
of butter and, unless Winter dairying is 
taken up, there will be a shortage of 
supplies for our home consumption.

Creamery butter also has been in 
steady demand for export, so that there 
is hardly any accumulation of goods, in 
spite of the increased production, and 
prices are in consequence at a point 
rarely exceeded during the Winter months 
of non-production. There is naturally 
a very large consumption of butter in 
Great Britain, and if the foreign sup­
plies are cut short, as they have been so 
far this season, the demand is felt here, 
especially as our creameries are catering 
to the British i trade by giving them 
what they want in quality, style of 
package, etc.

In conclusion, it may be said that 
both cheese and butter are on a safe 
basis, and at present, at least, the sit­
uation is free from speculative influences» 
prices of both articles are high, but 
there is at the moment nothing in sight" 
to cause a decline.

it was pointed out to Mr. Fellowes 
that, as the Act was working at pres­
ent, it was nothing less than a piece of 
unwarranted protection, which, while it 
favored a tixed set of breeders, mainly 
Irish, at the same time did enormous 
harm to the farmers in England and 
Scotland and at the same time deprived 
many willing laborers of work. It was 
shown that to have the cattle killed at 
once was a loss, not only because by 
fattening their value could be enhanced 
some £2 or so, but also because the 
feeding and fattening of them would af­
ford work for many unemployed, and 
their offal could be turned to excellent 
account.

It was also urged that the exclusion 
of Canadian cattle fell heavily upon the 
master farmer in Greater Britain, since 
he was thus deprived of what might be
.termed his raw material, 
'words, lie had not sufficient 
fatten and consequently this

In other 
cattle to 
trade had

LARD STATISTICS.
The following comparative table of stocks of lard held in Europe and afloat 

on August 1, 19U5 has been received from the W. K. Fairbank Co. :
1905- 1905. 1904. 1903. 1902. 1901.

Aug. I. July i. Aug. 1. Aug. i. Aug 1. Aug. 1.
Liverpool and Manchester............. 26,500 34.000 26.00a 16.500 18,000

Other British ports...................... 15.000 10,000 8,500 2 500 6,500

Hamburg 30,000 20,000 27,000 14,000 14,000 >3.500
Bremen..................................... 1.500 1,000 1,500 1,000 1,000
Berlin.......................................... 4,000 I,too 1,500 1,000 2.COO
Baltic ports ................................
Amsterdam )

22,000 14,000 12,000 6,500 11,000

4,000 3,000 1,000 3.500 2,000
Mannheim J
Antwerp ................................... 7,000 3,000 I,coo 1,500 6,oco
French ports ............................ 75° 900 1,500 900 1,100 2,000
Italian and Spanish ports........... I ,000 1,000 500 I.COO 1,000

Total in Europe........................ 101,900 102,000 66,900 48,600 63,000

Afloat for Europe...................... 65.000 40,000 40,000 42,000 54.000

Total in Europe and afloat......... 166,900 142,000 106,900 90,600 117,coo

LONDON PRODUCE LETTER. fallen off . As said last week, it was
By Our Own Correspondent.

FOLLOWING on what was written 
in the London Letter of last 
week, a little might be said about 

the efforts being made on this side for 
the removaj of the embargo, which for­
bids the importation of Canadian cattle 
into Great Britain for the purpose of 
mixing with the herds there.

As was mentioned last week, the harm 
done by this measure is by no means 
confined to Canada,.and it is little won­
der to find that on May 11, 1905, a 
deputation, representing British agricul­
turalists, consumers, butchers’ societies, 
farmers and commercial and municipal 
interests, waited upon Mr. Fellowes, 
president of the English Board of Agri­
culture, and asked for the removal of 
the embargo.

computed that something like 250,000 
carcasses less per year are exported than 
formerly. The agriculturalist also had 
his complaint, lamenting that now a big 
crop of turnips positively meant a loss 
to him, since he could not get the stores 
to feed. In many parts of Scotland and 
in some portions of England the turnips 
were useless.

The president of the Board of Agri­
culture was given plainly to understand 
how differently conditions obtained now 
to ten years ago, and it was pointed 
out that from an economic point of 
view the retention of the embargo was 
doing enormous harm. It had the effect 
of alienating the feelings of Canadians 
from the .Mother Country and of bring­
ing into imperial relations an undesir­
able amount of bitterness. Canadians

21
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ROLLED BACONMILK.
TRIM YOUR SAILS TO THE

WIND THAT BLOWS

The public are realizing the advantage 
of using Condensed Milk. The demand is

New, Sugar-cured, Bone­
less. This is one of the

steadily increasing.
The enterprising Grocer can increase his 

sales 100 per cent, by giving prominence

cheapest and at the same 
time one of the best lines

to Reindeer Condensed Milk.

Get every customer started using it—do 
it systematically.

we can offer you. Prices 
will be higher. Order

IT PAYS TO HANDLE now.

THE POPULAR

Reindeer
BRAND F. W. FEARMAN GO.,

TRURO CONDENSED MILK CO., Limited, TRURO, N.S. HAMILTON

Large Profits
on cheap goods 

don’tjpay in 
the long 

___ run.
Your profits on 

Gillett’s Goods]are 
good all the time because 

the goods are PURE, well advertised 
and steady, sellers.

Try MACIC BAKINC POWDER
as a sample test.

<»h your jobber for It.

E. W. GILLETT COMPANY LIMITED
London, Chicago,an,. TORONTO, ONT. m.
Awarded Medal and Diploma at World's Fair, St. Louis, Mo-, 1904

WE ARE DAILY BUYERS OF

BUTTER
Correspondence solicited.

WRITE, TELEGRAPH OR 
TELEPHONE US WHEN 
YOU HAVE ANY TO 
OFFER.

THE PARK, BLACKWELL CO.
LIMITED

TORONTO
TELEPHONE M 3960

22
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felt that an injustice was being; done 
them, and this injustice affected no in­
considerable portion of the Dominion.

In reply to the deputation, however, 
Mr. Kellowes, the president, said that 
as long as he was in office he could hold 
out no promise that the Act of 189ti 
would be removed. He dwelt upon the 
disastrous effects of the foot and mouth 
disease of ten years previous, and, al­
though he did not think that there 
actually was any disease in Canadian 
cattle, still there was always the risk. 
The price of meat had not been enhanced 
since the embargo bad come into force. 
Canadian cattle had a long way to come, 
and in this there was danger. Although 
at the time no response was given to 
this argument, it was afterwards point­
ed out that no disease had ever been 
found in those cattle which arrived for

immediate slaughter, and, in any case, 
the quarantine could be brought into 
force to make doubly sure. Scarcely a 
word was said by Mr. Kellowes on the 
embargo as a measure of protection 
against Canadian competition.

The members of this deputation after­
wards assembled at the Westminster 
Hotel, London, and after further discus­
sion it was determined that a national 
organization should be formed with the 
object of pushing forward the movement 
for the abolition of the embargo and of 
securing the support of parliamentary 
candidates. The latter, of course, was 
with an eye to the coming general elec­
tions. The most prominent member of 
this deputation was Lord Aberdeen, 
while many M. P.’s were also ii» attend­
ance.

PROVISION AND DAIRY MARKETS.

TORONTO.
Provisions—The provision market still 

continues firm, with steadilv advancing 
demand, and prices ruling toward stiff 
ness. The weakness apparent in lard 
at our last going to press has recovered 
itself, and an advance is recorded rang­
ing at about l-4c. all round, and tjliere 
are recorded and the man wanedtmo 1 
are prospects of a still further advance. 
Hogs, too, have firmed up to $9.50, and 
are maintained at that figure. Hams are 
not showing abundance, which has some­
what stiffed prices, but no material 
change is recorded. Lamb has weaken­
ed decidedly, prices standing at 11c. 
Beef remains in steady demand. We 
quote for this week :

Long clear bacon, per lb....................................... SO 114
Smoked breakfast bacon, per lb........................... 0 14
Roll bacon, per lb................................................. 0 114

Small bams per lb..............................
Medium hams, per lb......................
Large hams per lb.............................
Shoulder hams, per lb.........................
Backs, per lb.......................................
Heavy mess pork, per bbl...............
Short cut, per bbl...............................
Shoulder mess pork, per bbl...............
Lard, tierces, per lb.............................

“ tubs “ .............................
" compounds, per lb......................

Plate beef, per 200-lb. bbL..................
Beef,hind quarters.............................

" front quarters.............................
•' choice carcases..........................

• " medium.......................................
" common.......................................

Mutton.................................................
Spring lamb...........................................
Veal ......................................................
Hogs, street lots.................................

..........  0 14
........  0 14
........  0 13

0 10| 0 11 
0 15 3 10

16 50 17 50 
.... 21 3)

14 50 15 00
........  0 09J
........  0 09Î

...12 0U 12 50
9 25

... 5 00 5 50

... 6 UÜ 7 50

... 6 25 6 50

... 5 50 6 50
0 08
0 11

.... 0 07 0 091
9 50

Butter—The firmness denoted in our 
last report is' being well maintained, and 
butter showing quality is well competed 
for at an easy advance of lu. to 2c. In 
addition to the increased foreign de­
mand mentioned last week, there has 
been a decided improvement in home cmi-

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

SALT SALT
TABLE, DAIRY AND CHEESE 

SALTS
FINE AND COARSE SALTS IN 

SACKS AND BARRELS
LAND SALT

C. R. COOPER

Toronto Salt Works
TORONTO, ONT.

AGENTS FOR THE DOMINION SALT AGENCY

FREE TO BUTCHERS

We are in receipt of a communication 
from C. S. Page, Hyde Park, Vt., which 
authorizes us to say to those of our readers 
who are engaged in the Butchering Busi­
ness, that if they will send him a postal card 
with their name and post office address 
thereon and say that they saw this notice in 
the Canadian Grocer, he will enter their 
names on his list < f customers and send 
them free, postpaid, from time to time as 
issued, his Hide Bulletins, which give the 
ups and downs of the market on Beef Hides, 
Calf Skins, Horse Hides, Tallow, Bones, 
Cracklings, etc. Mr. Page has been in the 
Hide and *kin trade for more than fifty 
years and has the reputation of being re­
sponsible and re iable.

EXPORT TRADE DEPARTMENT.
FIRnS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We ere open to receive con­
signments of Apples end Fruits of ell 
kinds. Best references, connection end 
experience. R. 0. HALL A GO.. 
Monument House, Monument Squabs 
London, E.O.

DAVID SCOTT A CO.,
Eat. 1878. 10 North Jobe St., Liverpool. 
England. Splendid connections end 
references. Try us with a shipment of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GBORGB LITTLfi LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs, Bacon, Apples, 

Poultry.

HAMILTON WICKBS A CO..
Canned Goods Brokers, Eastchkap, Lon. 
don, and Victoria Street. Liyerpool- 
Reports and valuations made on Canned 
Meats, Fish.Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LBTHBM * SONS,
Liith, Scotland, invite correspondence 
with Menufeoturers end Shippers of ell 
desses of goods suitable for Grocers, 
Bekers end Fruiterers ; connection of 50 
jeers over ell Scotlend. References, Bank 
of Scotland, Leith.

GRIPFIN A CULVBRWBLL, 
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write us.

199 Redcliffs St., Bristol, Eng.

B. BIBRMANN A CO-
FRUIT AND PRODUCE BROKERS,

5th Ed. A.B.C. Code,
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

QEO. R. nEEKER & CO.
11 and 12 Bedford Hotel Chambers, 

Covent Garden,
LONDON. W C. - - - ENGLAND

European representatives and 
distributors, Earl Fruit Co., 

California, U.S.A.
Specialties,

FRESH, DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Lieber's.

JAMBS MARSHALL, 
ABERDEEN, - Scotland.

Oablee, Halcyon. Godes, A. B. O., 5th ed., 
Soettergood. Consignee for ell kinds of 
Canadian produce. Personal attention 
end prompt returns guaranteed.

This space $15 per year.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London, E.C. T. A., " Acriton, Liver­
pool. " Code, A. B. C., th Ed.

This apace $15 per year.

Telegraphic Address "Fondants, London.’
A. B. 50WBRBUTTS A CO.

PROVISION IMPORTERS
33, Toole y Street, London Bridge, S. E. 
Bankers : Hill & Sons, 66, West Smithfleld

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeck A Schlpmena,

Commission Agents and Merchants.

THOS. BOYD A CO..
18 Kino St., - LIVERPOOL, 

are open t# receive all kinds of Canadian 
Produci. Highest references. Wide 
connections. A. B. C., 4th and Ith ed., 
Western Union and Lieber's Codes. T. A.
" Boyd. ”

WMITELEY, flUlR A CO., 15 Victoria St., Uverpool, England
We hsndl, ooDjUnmenU of O AN ADI AN MEATS,

CHEESE l.D BUTTER.
We sell eeot, freight end iMuranw. Weotern Union Code.

Lo.no*, Litimool, Glasgow.

Salter & Stokes, M«k.rïa!d' London, Eng.
IMPORTERS OF CANADIAN

CHEESE, BUTTER. EGGS AND POULTRY.
Reference, London City and Midland Bank, Weat Smithfleld. We buy outright.
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BUTTER
When you have one or 100 tubs 

write us for price

The WM. RYAN CO., Luted
70 and 72 Front St. E., Toronto,

BUTTER-EGGS
BUYERS and SELLERS

Correspondence solicited from ONTARIO, 
MANITOBA and LOWER PROVINCES.

Rittafori, Haitian & Co.
Wholesale Produce Merchants,

TORONTO.

LET THE BABY SLEEP

WILSONS 
FLY PADS

Stock the kind the housekeepers ask for. 
Avoid poor imitations.

Butter Tubs
BEST WHITE SPRUCE
50—30—20 lb.

ORDER NOW

WALTER WOODS & CO,
Hamilton and Winnipeg.

sumption, which gives more solidity to 
(lie existing market. We quote :
Creamery prints...........

1 ‘ solids, fresh.
Dairy prints..................

“ in tubs................

i'er lb.
0 21 0 22
.... 0 21

0 19 0 20
0 18 0 20

Cheese—The previous extraordinarily 
high prices in the cheese market were 
not expected to maintain, and the re­
sult lias fully warranted that view. 
There lias been a decided drop of l-2c. 
with prospects of further weakening, 
which is making buyers somewhat cau­
tious in tlicit- bidding and reveals an 
inclination to limit buyings to immediate 
necessities. We quote:
Cheese, large.

I’er lb.o ii o m o ni o m
Cheese Board Report.

(For week ending August 9).

Peterboro ........
Perth..................
Napanee............
Ottawa.............
Lindsay .............
Broek ville.........
Belleville............
Cowansville......
Canton, N.Y. 
Watertown, N.Y
Yank leek..........
A lexandria -----
Cornwall............

I’ri : j
1.135 u 10!
1.780 0 1015-16
5,149 10 13-16 10»
2,275*

210

white an<l 
colored 0 101

0 10;'
103 (on curb) 0 10£

1.S40 0 10 Y
6,039* 0 iOi
3 711 0 101-16
1,124 0 102 0 10 9-16
2,510 0 11

0 10, 0 11
846 U lui

0 101 
u 10$

1.226*
1,057

200* 0101316

MONTREAL.
Provisions —Provisions are about in 

the same condition as last week : a pre­
vailin''- good, steady demand and very 
small stocks. In fact, specially in lard, 
packers and others report that there is 
not enough in Canada to supply the 
demand. Receipt of live hogs have been 
exceptionally small. All lines of cured 
meat, such as bacon and hams, enjoy a 
good demand. Prices are very firm.
Lard, puru tierces ....................................................... 0 lU..............................6-lb. tubs .... 0 10i

“ .........20-lb. pails, wood (10L) ---- 2 10
“ cases, 10-lb. tins,00 lbs. incase 0 10$
•• " 5-lb. “ .... 0 102

“ 3-lb. “ .... Oil
Lard, Boar's Head” brand, tierces, per lb............. 0 06|

“ “ à-tierces, per lb.............. 0 0/1
“ “ 60-lb. fancy tubs.................... 0 071

Cases, 20 3-lb. tins, per lb............................................. 0 07s
“ 12 5-1D. tins “ ............................................. 0 07!
“ 610-lb. tins “  ..................................... 0 07J

20-lb. wood pails, each ................................. ........ 1 471
20-lb. tin pails, each..................................................... 1 37à
Wood net, tin gross weight— ____
Canadian short cut mess pork........................ 819 00 $20 00
American short cut clear ................................19 00 20 00
American fat back............................................. 19 00 21 00
Breakfast bacon, per lb....................................  • • - • 0 14
Hams................................................................... 0 13 0 lié
Extra plate beef, per bbl................................... J1 50 12 00

Butter-Market is much easier on (lie 
local market, but this is due much more 
to an excess in supply than a drop in 
demand. Exports also are in good shape 
owing to a steady demand. Creamery 
butter keeps up pretty, and generally 
common grades of butter are scarce, al­
though there is a good home demand 
for them. The margin of prices is about 
the same for this week.
Finest creamery.
Medium...............
Fresh dairy tubs

0 22i 0 23 
0 22 0 22i 
0 21 0 211 
0 17 0 18$

Cheese — The cheese market is 
ill an easier condition owing 
to a decline of nearly 3-4 cents, 
over former advance. There is not very 
much activity, but the decline is due 
probably to an increase in demand. Fin­
est Ontario is selling at about 10 l-2e.

24

to 11 l-4c., and Quebecs find buyers 
around 11c.

Eggs—Stocks of eggs are considerably 
reduced, and in fact, some dealers state 
they are somewhat short. The prices 
are said to be firm at 17c. to 17 l-2c. 
for ordinary, and 20c. for selects.

ST. JOHN.
Provisions— Barrel pork is held some­

what more firmly, stock being light. 
There is but a limited inquiry. In beef, 
Ontario shippers are now asking about 
(be same price as American would cost, 
duty paid. Considering duty is four dol­
lars, it ! cents a full price. Lard is fina­
le held. Smoked meats, scarce. Local 
'■riers arc closed down. Fresh beef, 
dull. Our market works on different 
lines for the different seasons. Now 
it is Iamb, which holds at a good price. 
Veal is unite firm, but lias light inquiry. 
Mutton dull. Pork not wanted. We
quote :

Mess pork, per bbl... 
Clear pork “ ...
Plate beef "
Domestic beef, per lb. 
Western beef “ 
Mutton 
Veal
Lamb, each 
Pork
Rolls
Lard, pure, tubs “ 
Refined lard, tuto...

$17 00 $18 50 
18 00 20 00 
14 00 15 00 

0 05 0 07
0 08 0 09
0 to 0 06 
0 06 0 08 
9 00 10 00 
0 07 0 08
0 13 0 14*
0 10 0 13
0 101 0 103 
0 10$ 0 11 
0 08 0 08 
0 08i 0 09

PnVe for ronllv first-rlnss
stock is slightly higher. Stocks of but­
ter not large. Good butter is in de­
mand. We quote:
Creamery buLLer. 
Best dairy butter 
Good dairy tubs.. 
Fair

0 19 0 20 01» 0 20 
0 17 0 18 
0 15 0 1C

Eggs—Arc coming to hand rather more 
freely. Prices are unchanged.
Eggs, hennery.. 

“ case stock
0 18 0 20 
0 16 0 17

Cheese—The lecal demand is for twins. 
Quantity offered not large. Output will 
not be large.
Cheese, per lb......................................................... 0 10à 0 Hi

DEPENDING UPON CANADA.

THE abnormal shortage of butter in 
Great Britain at the present time 
has been reflected in a rapid ad­

vance of values to a point not reached 
during the hot season for over twenty- 
years. There is no indication of an in­
crease in receipts from foreign countries, 
and the only relief in sight is on a 
possible expansion of the imports from 
Canada, which is rapidly coming to tlie- 
front as a butter producer. Her exports 
to Great Britain are steadily growing. 
The Creamery Journal, of London, Eng., 
commenting on the increasing importance 
of Canada in this respect, says:

“From May 1 to June 25 she sent us 
(14,000 boxes," against 52,000 in the same 
period last year, and 38,000 the year 
before. This is rapid progress, and very- 
welcome to our consumers as a set off 
against the decline in the supplies from 
foreign countries, which last week 
amounted to 15,235 cwts. compared with 
the same week in 1904.

“Prices are higher in London than at 
Manchester or Bristol, and it is thought 
that London will have to depend more 
than usual on Canada. All that is now 
coming from the Dominion is in good 
demand, and goes straight into con­
sumption.”
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IN BLACK AND WHITE
The evidence in favor of Blue Ribbon Tea is overwhelmingly convincing of its popularity. 

It is used on trains, on boats, by farmers and townsfolk, in cities by everybody.

Blue Ribbon
Ceylon Teat

has distinct qualities. Other teas might have these if they were grown in the Blue Ribbon 
way, made and packed in the Blue Ribbon way. In that growth, make and packing is 
embraced the “ drawing ” power—the people to you. Blue Ribbon Tea to them. It's 
worth 50c., but sells at 40c.—Red Label.

The Comfort

.

Bed and Douche Pan
Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses
MANUFACTURED BY

R. Campbell’s Sons
Hamilton Pottery HAMILTON, ONT.

I
BARNARD & HOLLAND CO.

How’s This
for

Promptness?
On the 4th July we cabled an order to one 
of our factories for 6 crates of Dinner Sets 
of a special composition, which had to be 
prepared for this particular order. Four of 
these crates arrived in Montreal on Sunday 
last, the 6th August, just 33 days from 
the date our customer gave us the order.

MORAL.—Order your crockery 
through us.

Ji
Ü
l

Crockery Importers and 
Manufacturers' Agents,

Coristine Bld’g.
Montreal
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OTTAWA RETAIL GROCERS' 
PICNIC.

(Continued hotn puge 79) 
used it certainly betokened a popular 
trio of grocers.

Chief of lire department, W. Mcllqua- 
ham, of Varleton Place, was the winner 
of the fat men’s race. No wonder con­
flagrations don’t get much headway in 
his town if lie puts on such spurts while 
on duty as he did in the race.

As a master of ceremonies at the 
dancing pavilion. Mr. .James Mundy was 
a decided success. Himself a master of 
the art, he was the right man in the 
right place.

Charley Wilson, familiarly known to

THF) CASW!. l.V GROCLU

liis friends as “Buck,” a South African 
veteran, made an efficient referee during 
the lacrosse match between the Ottawa 
Stars and the Carleton Place club.

Mayor Bennett, of Carleton Place, and 
Chief of Police Hugh Me Wilson, were 
guests at the picnic. The mayor was 
pleased with the magnificent turnout, 
and the chief of police happy because he 
had nothing to do.

Mr. S. (». Burgess, of the Ottawa 
Citizen, and Mr. I). B. McRae, of the 
•Journal, as well as Mr. A. D. Brans- 
eombe, press correspondent, officiated in 
the interests of their respective journ­
als, and welcomed The Grocer with the 
glad hand.

suitability of the South Atlantic coast 
lands for the establishing of a tea in­
dustry on a large scale. Up to the pres­
ent time this company have not made 
any tea from their gardens. The two 
great commercial questions that had to 
be decided were, first, could they grow 
and make tea in competition with the 
cheap labor of the Hast, and, secondly, 
could they sell it at a profitable figure? 
I lad they to compete with the cheap 
labor of the Hast without the aid of 
machinery it would be out of the ques­
tion. Machinery is their salvation, for 
labor, however cheap, cannot compete 
with machinery, nor can it produce as 
good results. The only hand labor em­
ployed at the Pinehurst tea gardens is 
the plucking of the leaf from the bush. 
This can never be done by machinery, as 
it is not a uniform hut a discretionary 
operation. The leaf, once delivered at 
the factory, simply passes from one ma­
chine to another until its final delivery 
ready for packing.—Major R. I). Trimble 
in Tea and Coffee Trade Journal.

A VALUABLE ISSUE.

A COPY of the Spring and Export 
Number of The Canadian Grocer, 
for May, 1905, lies on our desk, 

and after a hasty glance we find it con­
tains some 200 pages and is full of valu­
able information. It is full of half-tone 
illustrations, and the special cover done 
in colors is a gem.

Among the special articles is a trip to 
the West Indies, British Columbia Fruit, 
Export Trade in Dairy Produce, The 
Fisheries of Canada, The Canadian 
Fruit Market, and a score of other well- 
illustrated articles. “A Comparison of 
Nova Scotia and Ontario Apples” speaks 
well of ours. A. A. McNeil, of the 
Fruit Division, has a valuable article on 
co-operation among Canadian apple 
growers, in which a beautiful view is 
given of Hillcrest Orchards, Kentville. 
Mr. Gillies, one of the editors of The 
Grocer, has written Down by the Sound­
ing Sea, an account of his first trip to 
the Maritime Provinces, in which he 
speaks of the Summer charms, etc. He 
uses in that some views of Capt. Allen’s 
farm, Woodburn, and shows Mr. J. E. 
Kinsman and his famous Gravenstein 
tree that is 100 years old and has given 
a crop of 27 barrels some years. Mr. 
Gillies has a good word for the Evange­
line Land and for Kentville. Mr. Gillies 
came to Monpton last year to report for 
his journal the session of the Maritime 
Board of Trade and was so impressed 
with the country that he felt bound to 
make it known to his readers. The cul­
ture of tobacco in Cuba with views is 
very interesting. Among the contributed 
articles we find one, Nova Scotia and 
its Advantages, by M. G. DeWolfe, of 
Kentville, with a half-tone of the writer. 
This article will draw the attention of 
many to this county. This edition of 
The Grocer goes to every part of the 
British Empire and to many foreign 
lands. In our limited space we can 
hardly refer to so much as it contained 
between the covers of 200 pages, but can 
only say that tire edition is one of the 
most valuable ever sent out by a 
Canadian publishing house, and will do 
much to advertise this Dominion and 
show to the world the wonderful re­
sources of this Canada of ours. This 
Export Number is a feather in the cap 
of The MacLean Publishing Co.—Acadian 
Orchardist.

AMERICAN TEA CULTURE

THE latest industry, in the develop­
ment of the Southern States, and 
one that promises to become one 

of the greatest commercial factors in the 
future business of the United States, is 
the cultivation and manufacture of tea. 
For the past hundred years there have 
been tea bushes and small domestic gar­
dens scattered throughout Georgia and 
South Carolina, but they served nothing 
further than to afford à limited family 
supply.

It was not until 1890 that Dr. Charles 
V. Shepard undertook to demonstrate 
the practicability of growing and manu­
facturing tea to offer on the American 
market. All previous attempts had fail­
ed either through lack of knowledge or 
the failure to adopt methods of cultiva­
tion suitable to local conditions. Rules 
laid down for tea on the low, torrid 
plains of India and Ceylon were follow­
ed, tile result being failure, though many 
of the plants survived.

Starting on the principles practised by 
his predecessors. Dr. Shepard soon dis­
covered the causes of their failure and 
set about to overcome them. Chief of 
these was the serious loss from the 
severe cold frequently experienced during 
the Winter months. To remedy this a 
new system of pruning was inaugurated, 
whereby the clean stem of the Oriental 
plant was replaced by a sucker growth 
of many shoots from the root of the 
plants, thus forming a cloak or protec­
tion during severe cold weather. This 
also increased the strength and produc­
tiveness of the tea bush.

» •
*

The fields are laid out in two ways, in 
hedges or in squares like corn is gener­
ally planted. They both have their ad­
vantages, but the former seems the more 
preferable on fertile soil as permitting 
many more plants to the acre, and thus 
a larger yield. Needless to say, the 
trials and disappointments for a number 
of years would have disheartened a less 
persistent and scientific man. The in­
fancy of the future tea industry was in 
safe hands, however, and in the bands of 
one who cut loose from the old idea of 
trying to make the conditions of our 
climate accommodate themselves to the 
previous surroundings of the tea plant, 
and taking the more rational course of 
cultivating the tea plant to thrive under 
conditions as found here.

In luxuriance of growth the American 
gardens are in advance of the average 
Asiatic garden and it was not long ago 
that a Japanese official, on seeing the

gardens of the Pinehurst estate, said 
that he bad seen nothing in .Japan to 
surpass them. As all agriculturalists 
know, the. sharp frosts of Winter in­
crease the sweetness of fruit, and so 

jwith tea, the cold that at first seemed a 
bar to its cultivation in the Southern 
Atlantic States brings out the fragrance 
and sweetness essential to a high grade. 
The tea plant is a perennial, though 
during the Winter months the leaves are 
too tough to utilize.

• *
*

In the Pinehurst tea gardens may be 
seen tea grown under cocoanut matting. 
This is done in only one other garden, 
in .Japan, where it is said to be reserved 
for the exclusive use of the Imperial 
court. The effect of this shade is to 
give the leaves a bluish color. It also 
produces very much more tender and 
larger leaves. The tea made from this 
leaf is of exquisite delicacy and sweeter 
to the taste than teas not grown under 
shade. In Japan this tea is known as 
‘‘sugar tea.” The work at the Pine- 
burst tea gardens has been largely of 
an experimental nature to determine the 
most profitable methods of growth and 
quality. There has probably been more 
original work and more new successes in 
the field and factory at the Pinehurst 
gardens than at any other place in the 
world. All of the more successful meth­
ods of the East have been employed, the 
best of their machinery used, and with 
these as a basis American ingenuity has 
developed improvements unknown in the 
great tea-making districts of the world. 
Everything but the plucking of the leaf 
is done by machinery.

* •
*

Although Dr. Shepard long ago de­
monstrated the practicability of making 
tea in the United States, no one at­
tempted to follow in his footsteps until 
the Winter of 1901, when Roswell D. 
Trimble organized a company with north­
ern capital to undertake the production 
of tea on a large commercial scale. 
Having become convinced, through fre­
quent visits to Pinehurst, of the profit 
of the enterprise, he organized a com­
pany which bought about 6,500 acres of 
land between Charleston and Savannah. 
There the conditions were different from 
those at Pinehurst, as the lands were 
old rice plantations and the idea was to 
utilize the rich soil of these rice fields 
for establishing the gardens. The com­
pany, while under the management of 
Roswell D. Trimble, have been most suc­
cessful in establishing their gardens, and 
as a whole, have demonstrated the great

26
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A DOUBLE PROFIT
Royal Baking Powder Pays a Greater 
Profit to the Grocer Than any Other 

Powder He Sells»

Profit means real money in the bank. It does not mean “ percentage," which 
may represent very little actual money. A grocer often has the chance to sell either :

1. A baking powder for 45c. a pound and make a profit of 5c. or 6c., or,
2. A baking powder for 10c. a pound and make “20 per cent profit,” which 

means only 2c. actual money. Which choice should you take?

Royal Baking Powder makes the customer 
satisfied and pleased, not only with the 
baking powder, but also with the flour, butter, 
eggs, etc., which the grocer sells.

This satisfaction of the customer is the foundation 
of the best and surest profit in business—it is 
permanent. Do not take the risk of selling a 
cheap alum baking powder ; some day the cus­
tomer may find out about the alum, and then your 
best profit in the customer’s confidence is gone.

Royal Baking Powder pays greater profits 
to the grocer than any other baking powder 
he sells.

ROYAL BAKING POWDER CO.. NEW YORK
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TRIAL BY JURY
Tried before the high tribunal of the consuming public, OLD 

HOMESTEAD Brand goods have been pronounced the best 
upon the Canadian market upon the following counts.

Label—The handsomest and most artistic yet designed, par­
ticularly designed to attract the consumer and assist the grocer in 
introducing the goods.

Can—Best quality tin plate used, sealed by experts, and 
every can guaranteed. No swelled tins in OLD HOME­
STEAD Labels.

Contents—The choicest products of the Bay of Quinte 
district, grown in the immediate neighborhood of the factory 
packed while fresh, in the most sanitary surroundings, and by the 
most scientific and approved methods.

Result;—A brand of canned goods without a peer, need to 
be used but once to be used again.

Where the Grocer Conies In—With your shelves 
lined with OLD HOMESTEAD Brand Canned Goods you 
have a line you can push—a line of your own—that will win you 
favor and increased business. Insist on having

THE BRAND OF QUALITY
Old Homestead Canned Goods

lire Old Homestead Canning Co.
Independent Canners, - PICTON, ONT.

28
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Accountants, Auditors.
Hoakine, David, Toronto
Jenkins A Hardy, Toronto A Montreal.

^The B^rtell-Stewart Co., Montreal.

Gillett, B.W., Co., Toronto.
Lumaden Bros., Hamilton.
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Windsor

must not be confounded with 
ordinary Salt. In quality, it is as high above the common 
Salt of trade as can be imagined. It won’t cake-—it is 
pure, white, dry. There is no impurity in it because of 
the care taken in manufacturing. It is sifted, not ground. 
Every particle of it is a separate Salt Crystal. It pays to 
sell Windsor Table Salt, because it is so good, clean, pure—
it is all Sait.

The Canadian Salt Co., Limited 
Windsor, Ont.

Season 1905

: SHOE SALMON

ALSO

TRADE MARK REGISTERED

#A#M 0|

SPRING SALMON-1‘Columbia" Brand. 
COHOES—“Tiger” Brand.
PINKS—“Sunflower" Brand.

“Jacques Cartier” Brand.

PACKED BY

J. H.Todd & Sons
Victoria, B.C.
Wholesale buyers can obtain quotations from

Geo. Stanway 4 Co., Toronto, for Ontario. C. F. Thompson, Winnipeg. Manitoba.
W. S. Goodhugh 4 Co., Montreal, Quebec. J. Hunter White, St.John, Lower Provinces.

THE PICKLING SEASON
Turns the thoughts toward what to “put 
up” and brings up the vexing Vinegar pro­
blem. There is nothing perhaps regarding 
which the customer must rely so implicitly 
on the merchant as the purchase of vinegar.
A dealer can secure and hold confidence by 
recommending

HEINZ WHITE 
PICKLING VINEGAR

It is distilled from sound grain, and is, therefore, en­
tirely free from the solid particles of vegetable matter 
which start fermentation in fruit vinegars. This, 
coupled with the fact that it has the right strength, 
makes it

BEST FOR PICKLING PURPOSES.

V?** V H. J. HEINZ CO.,
4 „ Pittsburgh, U.S.A.

‘VeToS'”
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TO LOWER EXCHANGE RATES.

I"'' OLLOWING the lead of the Amcri- 
H can Bankers’ Association, the 

Canadian Bankers’ Association will 
try to recover the money order business 
o( Canada, which is now almost entirely 
done by different express companies and 
the Government Postoilice Department. 
This action will end the practice of 
hanks of charging 15 cents on a cheque 
whether it was for $3 or $50, and any 
amount under $5 will, according to the 
new rates agreed on, be put through for 
a charge of 3 cents; from $5 to $10 for 
a charge of li cents; from $10 to $20-for 
10 cents, and from $20 to $50 for _ 15 
cents.

Retail grocers and general merchants 
ought to welcome the proposed change 
to a man, if for no other reason than 
because it will mean a saving in dollars 
and cents. If the average retailer stops 
to consider, his exchange account 
amounts to no small item in the course 
of the year. Suppose he accepts one 
draft a day, and receives payment from 
customers at the rate of qpe cheque a 
day, by no means a high average, since 
drafts are drawn for any amount from 
$1 up, it means twelve exchange^ a

week, forty-eight a month, and 570 a 
year, from which must be deducted the 
number of drafts on which the hank 
charges a nominal collection fee and 
cheques payable at par. If 100 exchanges 
are paid during the year they will aver­
age at least $60, an amount which may 
lie out of all proportion to the actual 
cash turnover.

It is because the. wide-awake retailer 
has become wise to this fact that ex­
press and postoilice money orders are 
coming into general use, particularly for 
small remittances. The hanks, realizing 
that this trade is theirs by right, and 
at the same time impressing upon the 
retailer thaï it is an advantage to him 
to have his collections, etc., go through 
one channel, are endeavoring to make 
this possible by lowering the present 
rales of exchange.

ITINERANT RETAILERS.

SUMMER months witness the nour­
ishing of an all-too-numerous class, 
viewed from the retailers’ stand­

point,—the pedlars. Every section can
contribute its quota of woeful incidents 
and unfair competition arising from this 
class. They arc always supposed to 
operate under the authorization of muni­
cipal ordinances. Little capital is need­
ed and the exchange business facilitates 
sales in country districts. Increased 
licenses strictly enforced furnish the 
surest and safest guard to the ordinary 
merchant. Even in city circles the ped­
lars and vendors have won a sure foot­
hold, and their position deserves the 
earnest consideration of retail associa­
tions. Various conditions have combined 
to mitigate the evils of the city pedlar 
upon tiie business of the legitimate mer­
chant. Many houses and tenements 
which are rapidly becoming a part of 
Canada’s cities have conspicuously dis­
played a sign reading “No pedlars al­
lowed.” Further than this, general dry 
goods and department stores offer the 
bargains in smallwarcs, formerly sup­
plied by tlie pedlar, at lower prices. 
This is, perhaps, the remedy of the evil 
in most instances. Jew pedlars have 
established themselves seemingly irrevoc­
ably in Montreal.

HIGH PRICES FOR LEMONS.

ALIVE topic of discussion among 
the wholesale and retail grocery 
trade of Canada and the United 

States to-day is the abnormally high 
price of Verdilli lemons. On Aug. 10, 
1905, the price quoted on the Toronto 
fruit market was $5.50 per case, or$1.50 
in advance of the quotations of a year 
ago. It isjust seven years since lemons 
soared to anything like present prices.

31

The reason for the advance is not far 
to seek. This year’s lemon crop is from 
fifty to sixty per cent, short, owing to 
disastrous frosts in Messina early in the 
season, which seriously damaged tlie 
fruit buds. The North American market 
lias felt tlie effect of this shortage so 
much that in New York alone the re­
ceipts of lentous for the month of July, 
1905, were 112,000 boxes less than for 
tlie corresponding month of 190-1. In the 
Canadian market the story repeats 
itself. The consumption of lemons be­
ginning to show a considerable falling 
off because the average consumer does 
not care to pay above a certain price, 
and when tlie limit is reached iie reverts 
to tlie use of limes and fruit juices.

All stocks in sight up to the lirst of 
September have been contracted for by 
Ontario fruit dealers, and after that it 
is thought that prices will show a fur­
ther advance. Until very recently the 
only substitute for Verdilli lemons was 
California fruit. The season for Cali­
fornia cured lemons, however, is now at 
an end, and there is nothing to take 
their piaec except fresh cut California 
stock, which is comparatively deficient 
in keeping qualities.

MAY CARRY U.S. MAILS.

THE Allan turbiner Virginian is ex­
perimenting with United States 
mails on her present trip from 

England, ami stands to outdo all previ­
ous records. She left Moville at 2 p.m. 
on Friday, Aug. 4, and passed Belle 
Isle at 6.55 p.m. on Tuesday, Aug. », a 
distance of 1,760 knots, an average of 
seventeen knots an hour. Calculating at 
the same rate of speed, the Virginian 
should laud her mails at Rimouski on 
Thursday, Aug. 10, at « a.m. This is 
equivalent to live days, nineteen hours 
from Moville to Rimouski, and would 
bleak all records.

The question now before the public is, 
“Can mails for the United States be 
delivered sooner if carried by Canadian 
mail steamers?” Can her mails he de­
livered in Chicago not more than twenty- 
four hours later than if they were car­
ried by the Lucatiia running her usual 
speed? If the Virginian succeeds in do­
ing so the supremacy of New York as a 
port for postal steamers on the Atlantic 
run will he seriously threatened. Canada 
will become not merely the shortest 
route to the Orient, but to the greater 
part of the United States as well. An­
ticipating the fact that there will be 
even faster steamers than the Virginian 
on the Montreal route in the near future, 
the success of her present voyage may 
mark tlie beginning of a great change in 
the mail route between (treat Britain 
and the United States.
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GROCERS' MISTAKES.
DJ.H capital is a drain on resources 

wliirli eventually compels retrencli- 
nieiit or tin' increase of working 

capital, says the New York Commercial.
This condition is more often found in 

retail grocery stores, perhaps, than in 
any other lines in business. No retail 
slocks deteriorate as seriously as grocer­
ies. In no other line of goods should 
there lie mote judicious buying, limited 
lo what may be termed, current necessi­
ties. This doesn't apply to all varieties 
of groceries, but to a considerable pro­
portion. and imported goods are per­
haps the most unprofitable of all to buy 
and hold.

How to Buy Foreign Goods.
Imported groceries are bought sparing­

ly by the most progressive griceis, l.ut 
they are bought frequently. A small 
stock need not mean that the quality is 
unsatisfactory, nor that it will be impos­
sible to till orders. On the contrary, a 
small stock-of imported groceries, judi­
ciously selected, will supply the require­
ments of all ordinary stores and save the 
owner from possible loss.

A small stock turned quickly is the 
best policy for all retail grocers. Huy 
frequently, thus keeping goods fresh, and 
getting back the investment and the pro­
fit almost immediately. The retailer in 
tiiis way obtains three important ad­
vantages. lie always has fresh stock, 
which is one of the chief points of at­
traction for customers, present or pros­
pective. He gets back his original in­
vestment to use again, possibly in pur­
chasing goods on which there is still 
greater profit, and he gets the profit on 
the original investment to invest in some­
thing else. These features should be of 
sufficient importance to cause any man 
Lo hurry his transactions, but there are 
others, which, morally, at least, are quite 
as important.

Activity Attracts.
Active stock means a lively business, 

and that in turn attracts by its very ac­
tivity. Buyers go to stores where busi­
ness is done. They argue that the stock 
is fresh, that they are more likely to get 
what they want and that the service will 
be more prompt.

In the internal economy of the store 
itself activity is important, because it 
prevents loitering among employees and 
keeps every one keyed up to working 
pitch, a more important consideration 
than some people imagine. If employees 
see stock moving out rapidly and know 
the store is making monev. they feel 
more contented, and will work harder

of their own volition. On the other hand, 
a store where spiders spin webs in front 
of the shelves will never have contented 
employees.

Make a Noise.
Sometimes to cause things to go, it be­

comes necessary to make a noise about 
them. One retailer in relating his ex­
perience, said he bought a quantity of 
prunes at - 3-4c. Then he began to ad­
vertise them. He sold 20 pounds for $J. 
or 5e. a pound, in single .pounds. The 
sale, as can be imagined, was verv lively 
as long* as the offering lasted, and cus­
tomers returned for more.

An experienced grocer in discussing 
this phase of retailing not long ago. de­
clared that fully two-thirds of the retail 
grocery trade carry a great deal more 
stock than their business requires. Shi v 
moving stock, according to his opinion, 
should be held down to the lowest pos­
sible point and never allowed to reach a 

Some grocers, be 
said, turn their stock three, some six. 
and some a dozen times a year. Assum­
ing reasonably good management, it isn't 
difficult to tell who makes the most 
money.

To do business successfully in the re­
tail grocery trade requires good manage­
ment and constant activity. Small, but 
active stocks, composed principally of 
those '-oods which are usually moving, 
are the most profitable. Make as big a 
noise about the goods as possible, the 
more the better, and keep them whirling. 
Sales must be active, capital must be 
kept on the move, turning over constant­
ly. and then it will accumulate more 
capital. If all retail grocers did this 
there would be more satisfaction with 
more business.

NICKEL COINS FOR CANADA.
RECENT suggestion that Canada 

should adopt nickel as a metal 
tor coins, using the pure metal 

rather than the alloy used by the United 
States Government, lias much to com­
mend it. Canada has the greatest de­
posits of nickel in the world, and is 
practically the source of the world’s 
supply. The adoption of the metal for 
all coins would, therefore, be a great 
advertisement for the country and aid 
materially in the development of this 
branch of the mining industry.

Nickel is growing in popularity for 
coinage purposes in Europe, and Canada 
would do well to be one of the first 
countries to adopt the metal. Its use 
for fifty, twenty-five, ten or live-eent 
pieces would cost much less than the 
present silver coinage, and the Govern­
ment’s profits would, consequently, be 
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larger. The day is past, however, when 
the public look for intrinsic value in 
coins, most coins being mere tokens. It 
is the Government’s fiat that places 
value on the coins, and pure nickel, 
which will stand hard wear, would be 
an almost ideal metal for a Canadian 
coinage.

THE VALUE OF CO-OPERATION.
F Canadian exporters have anything '* 

to learn from the methods employed 
by European merchants and manu 

facturers in exploiting the world’s mar­
kets, it is summed up in the one word, 
“co-operation.” And a remark of one 
of the leading United Stales consular 
agents to Germany on this subject is 
not without interest when it is remem­
bered that German tradesmen have hail 
remarkable success in securing a foot­
hold in foreign markets. He says:

“The time has arrived when our ex­
porters must get rid of jealousies and 
mistrust and join with competitors for 
the protection of their mutual interests.
It is a matter not of opinion, but of 
compulsion, and the sooner the export 
trade realizes it the better. In our 
foreign commerce #»ore thorough methods 
must be adopted if we would cope with 
other nations. Associations of exporters 
may be beneficial in many ways. They 
can have frequent meetings to devise in­
ducements for attracting foreign trade; 
they can discuss their experiences and 
enlarge their knowledge on the various 
phases of modern export trade; they can 
more effectually protect themselves 
against losses, etc., and have a regular­
ly constituted bureau of information, 
where the names of undesirable custom­
ers may be registered, and they can en­
courage our young merchants in the 
scientific and practical study of com­
merce and foreign languages. Canada 
has already such an organization in the 
Canadian Manufacturers’ Association.

“Another factor is liberality. While 
seeking new customers it is above all of 
greatest value to retain the old ones. 
Differences between the exporters and 
receivers of goods may not be avoid­
able, but they arc sometimes based on 
grounds too frivolous for a quarrel. If 
the exporter is at fault, he ought to 
make amends; if the purchaser is the 
guilty party, the exporter should meet 
him halfway. Independence is a valu­
able quality, but stubbornness is enough 
to ruin any business. To regain a cus­
tomer lost is the most difficult task in 
commercial life, but it is often very easy 
to hold one if the proper means are ap­
plied. j

“In these days of intense competition 
nothing is more fatal than adhering 
strictly to set policies. Every avenue 
of trade is crowded with cool and keen­
witted men, fertile in expedients and de-
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vices, who are perpetually inventing new 
ways of buying cheaply and at best 
terms, and if success is wanted in busi­
ness our manufacturers and exporters 
must shage themselves to every exi­
gency. It is a great mistake of some 
exporters to discriminate too much be- 
l ween the regular and casual foreign 
buyer. The same means that made the 
lirst permanent can make the second 
permanent also. Moreover, patience, 
fairness, and persuasiveness are neces­
sary to develop our export trade. Many 
merchants fail to follow this course, and 
as a consequence are the losers. It is 
nalural enough that the introduction of 
new articles into foreign countries 
should meet with prejudices and doubts, 
and only perseverance, fair dealing, and 
t he power to convince the foreigner of 
his false opinion will overcome this 
drawback.

“A further means of building up ex­
port trade is the allowance of credit. It 
is impossible for exporters on this side 
ul the Atlantic to sell their wares on a 
strictly cash basis where European mer­
chants give credit. Of course, this does 
not mean that credit should be given to 
all who ask for it, but careful inquiries 
will enable our merchants to weed out 
undesirable foreign purchasers and to 
greatlv limit the risks.

TARIFF INQUIRY.
T lias been officially announced that 

the committee of ministers who are 
to inquire into the operation of the 

Canadian customs tariff at the next ses­
sion of Parliament, will enter upon their 
work about the end of August or the be­
ginning of September. Meanwhile it is 
well for parties interested to prepare 
such information as they intend to sub­
mit and to select representatives to ap­
pear before the commission. The Grocer 
has to listen to a tale of woe from time 
to time from members of the trade. Sucii 
complaints should be aired publicly be­
fore this commission if they are to be re­
medied. Otherwise the customs authori­
ties will conclude that everything is run­
ning smoothly, and proceed to pass ap­
proval on the present regulations. If it 
is the dumping regulations that arc at 
•fault, a strong representation on this 
subject should be arranged without de­
lay.

All who come before the committee 
should be prepared with accurate infor­
mation respecting the requests they have 
to make and be ready for cross-examina­
tion in matters about which there may be 
diversity of opinion. Reasonable notice 
will be given of the visits of the com- 
-mittee to the several points selected, 
which will include one or more places

in every province of the Dominion. All 
inquiries should be directed to Mr. John 
Bain, assistant commissioner of customs, 
Ottawa, secretary of the tariff commis­
sion.

EXECUTIVE ELECTED.
The Canadian Association of Master 

Bakers have elected their executive foi 
t lie ensuing year : President, George W. 
Shouldis, Ottawa; vice-president, M. 
Bred in, Toronto; J. R. Heardman, Corn­
wall; A. L. Thirodeau, Windsor; W. D. 
Muir, Vancouver; treasurer, A. W. Car- 
rick, Toronto; secretary, James Acton, 
Toronto; executive (with the office’s), A. 
M. Ewing, Hamilton; John Turnbull, To­
ronto; T. Fitzgerald, St. Catharines; lx. 
H. Harrison, Woodstock; legisl.ule, 
George W. Shouldis, B. Slinn, John 
Borthwick, Ottawa; A. A. Lees, A. 
M. Ewing, Hamilton; John Turnbull, M. 
Bredin, Janies Acton, Toronto; James H. 
McEwen, Montreal; E. Parnell, jun , 
London.

MODERN COLD STORAGE PLANT.
T was with no little pleasure, on a hot 

• day late in July, that a representa­
tive of The Grocer was shown 

through the cold storage warehouse of 
Gunn, Langlois Co., Montreal, which 
has recently been enlarged and remodel­
ed.

The new wing is a building 60 feet by 
120 feet, and five stories high including 
the basement, and gives the firm 220,000 
cubic feet additional space, making alto­
gether some 325,000 cubic feet of refrig­
erator space in which the temperatures 
range from five degrees below up.

The plant as it now stands is built on 
the slow’ burning principle, the very 
latest idea along this line having been 
incorporated. The walls and partitions 
have been rendered absolutely fire proof 
by the use of a covering of compressed 
mineral wool, expanded metal lath, and 
good hard cement. Wired glass is used 
in all the windows throughout the build­
ing, and the elevators are built in a spe­
cial well separate from the rest of the 
building, and equipped with automatic 
fire dors. In annition to this, the elec­
tric light wires are all encased in iron 
conducts.

As a result of their efforts toward mak­
ing their warehouse practically fireproof, 
Gunn, Langlois & Co. have succeeded in 
getting from the fire underwriters the 
lowest fire insurance rate in Montreal. 
The warehouse is situated on a corner, 
with six doors on the west side providing 
for prompt receipt and delivery of pro- 
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dure. The plant has a capacity of 100 
tons, refrigeration, developed bv 
machines installed by the 
Lavergne Machine Co., of New York, ami 
the Linde British Co., of Montreal. Pass­
ing from one cooling room to another of 
progressively lower temperature, one was 
impresed irresistibly with the effective­
ness of artificial refrigeration.

Nor was this effect diminished by the 
sight of the tiers of butter, cheese, etc.. 
>and the stores of poultry and game 
which, from all appearances, may be kept 
indefinitely in this Arctic region, front­
ing on St. Paul street.

IMPORTANT TRADE MARK DECI­
SION.

AN end of what has been a long-con­
tested trade-mark case was reach­
ed recently by the decision of the 

Privy Council in throwing out the ap­
peal in the case of Gillett vs. Lumsden.

The dispute is one of long standing 
and has been fought from one court to 
another up to the Privy Council. E. W 
Gillett Co., Limited, objected to Lums­
den Bros., of Hamilton, making use of 
the words “Jersey Cream’’ in the de­
scription of yeast, baking powder, etc., 
declaring that the words constituted a 
sort of trade mark for the Gillett pro­
ducts. Justice Street upheld that con­
tention, but full court thereafter upset 
the judgment as have also the courts 
higher up.

Clute, Pinkerton & Cook acted for 
Lumsden Bros., and were represented be­
fore the Privy Council by Groege F. 
Shepley, K.C., while Mr. Bicknell. of 
Bicknell, Kappele & Co., appeared for 
the appellants.

NOT TOO EARLY.
Now is the time of year for the grocer 

or general merchant who is thinking of 
installing new heating apparatus in his 
store to come to a decision. If it is to 
be a stove, it may be all right to wait 
until the cold weather is at hand; if it 
is a hot-air furnace or hot-water system. 
which requires some time to set up. it 
is none too early for him to complete 
his arrangements now.

Mr. John F. MacLarcn, Toronto agent 
for the Ogilvie Milling Co., Limited, 
was met by The Grocer in Ottawa this 
week. Of the many delegates attending 
the Canadian Association of Master 
Bakers in that city this week, Mr Mac­
Larcn seems to be one of the most 
popular. His acquaintance with the 
baking and grocery trade of not only 
Toronto, but Ontario, is a close and 
valuable one, and no one is a harder 
worker or pays closer attention to the 
interests of his customers than Jack 
MacLaren.
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Why?
Salada Teas have been accorded 
a sale without precedent in the 
annals of the Tea trade.

Why ?

Holding fast all tastes on a 
“cup draw.”
Earning every dealer's support 
and good will throughout the 
entire American continent.

Why ? 

Why ?
Promptly winning the Highest 
Award and the Gold Medal at 
the St. Louis Exposition, 1904. Why ?
“Draw your own conclusions.”

“SALADA” Toronto or Montreal.

COLES Electrically Driven 
Coffee Mills.

Single and 
Double 

Grinders

Pulverizing
and

Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee before 
it enters the grinders, 
thus reducing wear of 
grinders and saving

Our Crinders 
We a rj- on gest

GRANULATOR. PULVERIZER.

No. 65
Height, 29 in. Length, 33 in. Width, 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing pound per minute.

Capacity of Iron Hoppers, 5 lbs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills, Floor Mills 

and Electric Mills. For Prices, Terms and Discounts, address

BRANTFORD PREPARED 
CORN STARCH

is no commonplace staple. Unique 
methods of manufacture and a fine 
discrimination in selecting the right 
kind of corn, have produced a better 
grade of corn starch than the trade 
has ever known before.

Based on merit and hacked by 
good advertising, the inevitable 
result has been a DEMAND and 
progressive dealers should be pre­
pared to supply it.

The dainty food prepared from 
Brantford Starch brings the custo­
mer back again many times. The 
common sense recipes on the pack­
ages delight the cook.

COLES MANUFACTURING CO..
No». 1615-1636 Worth 23rd St. PHILADELPHIA, PENN., U.6.A.

Agents:
Todhunter, Mitchell & Co., Toronto. Forbes Bros., Montreal.
Dearborn tt Co., at. John, N.B. Gorman, Eckert & Co., London, Ont.

BRANTFORD STARCH WORKS, Limited
BRANTFORD, CANADA
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Quebec Markets.
GROCERIES.

Montreal, Aug. 10, 1003.

THIS week’s trade on the whole is 
good, but featureless. Sugar be­
ing in its full season is much in 

view, and firm in prices owing to a 
steady, good demand. Molasses also 
keep up pretty well in Montreal, but the 
stocks are too small to give way to any 
large sales. Teas continue in good de­
mand, and dealers report a fair business. 
Coffees and spices are much the same 
as last week, the anticipated advance in 
peppers not having made any appearance 
as yet. The canned goods situation is 
as puzzling as ever. The improbability 
of lower prices is almost confirmed and 
jobbers look at it that way. Fish is 
scarce, hut in exceptionally good demand 
for this time of the year. The fish 
dealers have made good business this 
year. Maple products and honey are 
i|iiiet, being, to speak olainly, out of 
season. Flour and feed enjoy a good 
demand, but lack in interesting changes. 
Other lines are practically the same as 
during the previous week.

Sugar—The sugar market is very ac­
tive, specially in refined, which enjoys 
an enormous demand. This is the season 
for this article and dealers claim that 
business is exceptional and very satis­
factory. Other lines, such as granulated 
and raw, are also in good shape. We 
quote :
Granulated, obis...........................................$5 00" 1-bbls......................................  5 15“ bags.......................................  4 95Paris lump, boxes and bbls......................... . 5 50" - J-boxes and li-bbls.......................  5 61

' " 50-lb. boxes...........................  5 55" " 35-lb. boxes...........................  5 65Powdered, bbls..........................................  5 15" 50-lb. boxes.................................. 5 35Phoenix...................................   4 95Bright coffee.............................................. 4 85“ yellow...........................................  4 80No. 3 yellow.............................................. 4 75No. 2 ‘   4 60No. 1 ” bbls..........................................  4 50No. 1 " bags.........................................  4 55Raw Trinidad............................................  4 50Trinidad crystal*.......................... .......  4 50 4 75
Syrup and Molasses —Some dealers are 

of opinion that the last week’s improved 
demand is still prevailing, while others 
deem it only fair. No big transactions 
are reported, owing to stocks not being 
large. In fact, any stock of consequence 
in Montreal is held by three or four big 
dealeis. Prices are unchanged.
Barbadoee, in puncheons................................  0 35" in barrels.....................................  0 374" in half-barrels ................................  0 384New Orleans.......................................... 0 33 0 35Antigua..................................................... 0 33Porto Rico.................................................. Q 45Com syrups, bbls.......................................... 0 021

" 38*-lb. pails..................................... 1 30M 35-lb. pails.....................................  0 90Oases, 2-lb. tins, Sdoz. per case........................  1 90" 5-lb. “ 1 do*. “   2 35" 10-lb. " i do*. *'   2 25" 20-lh. •• I do*. "   1 10
Teas—The market for Ceylon and In­

dian blacks is about the same as last

week. A little more activity is notice­
able in Japans and particularly in last 
season’s third crop, which is selling at 
12 1 -2c. to 15c. China greens are short. 
I arge orders have been given for import. 
New teas are also active. Pooehow pe­
koes are said to he scarce and conse­
quently hi'dier figures are expected.
Japans—Fine ........................................................... 0 26 0 30

Medium .................................................... 0 20 0 23
Good common ................................................ 0 18
Common....................................................... 0 12$ 0 15

Ceylon—Broken Pekoe ....................... ............. 0 25 0 38
Pekoes......................................................... 0 17 0 20
Pekoe Souchongs....................................... 0 15 0 20

Indian—Pekoe Souchongs....................................... 0 15 0 18
Ceylon greens—Young Hysons ........................... 0 16 0 18

Hysons .......................................  0 144 0 15
Gunpowders ..............................  0 13$ 0 14

China greens—Pingsuey gunpowders ........... 0 12 0 12
Congous—Kaisows............................................................. 0 12

Pakling boxes.........................................  0 12 0 14

Coffees The local stocks of coffees are 
light, owing to small receipts, and a 
steadiness in consumption. Consequently, 
prices arc advancing. SI ill higher prices 
are expected. However, no particular 
activity is reported.
Good Cocutas................................................................ 0 11 0 13
Choice M ................................................................ 0 12 0 13
Jamaica coffee.............................................................. 0 10$ 0 11
Java................................................................................. 0 18 0 24
Mocha .........................................................................  0 17 0 20
Rio.................................................................................  0 10 0 12
Santos.............................................   0 09$ 0 12

Spices—The market continues active 
in all lines owing to a good demand. F.x- 
peeteil high prices have not as yet ap­
peared, hut some dealers still claim that 
present ficures will change soon, and es­
pecially in peppers and cloves. Other 
lines are steady. We quote:

Per lb.
Peppers, black...........................................................  0 16 0 22

., white .......................................   0 25 0 30
Ginger.......................................................................... 0 12 0 20
Cloves, whole ........................................................... 0 17 0 30
Cream of tartar............................................................. 0 25 0 30
Allspice........................................................................ 0 12 0 15
Nutmegs.........................................................  0 25 0 50

Canned Goods The canned goods 
situation is unchanged. Orders for fu­
tures continue to come in steadily. It is 
reported that some dealers have offered 
old stock of salmon at reduced prices, 
hut their success in this case, it is 
thoiurhl, is only problematic. The pea 
enqi is promising to he a good one. and 
it is thought that prices may be easier- 
We quote:

Sugar beets..................................................... $0 85 0 95
2’b Asparagus Tips..................................................  2 50
2's Beans, fiolden Wax......................................... 0 80
2's “ Refugee or Valentine............................. 0 824
2 s “ Crystal Wax............................................. 0 92$
2's Peas, No. 4 " Standards "............................... 0 82$
2's “ No. 3 “Early Junes"..............................  0 85
2's “ No. 2 “ Sweet Wrinkled "...................... 0 95
2's " No. 1 "Extra Fine Sifted".................... 1 30
2's Table Sninaeb ................................................ 1 40

Pears-Flemish Beauty, Bartletts and pie in
2. 2$ and 3's...........................................................#1 15 #2 20

Peaches—White, yellow and pie, lj’s, 2's, 2$’b, 3’s. 1 25 2 824
Gallon pears........................................................... 3 15 3 674

“ peaches.....................................................  3 55 4 50
Pumpkins, 3-lb. tins...................................................... 0 72$

“ gal................................................................  2 50
3-lb. squash.................................................................... 1 00
2's Cherries, red, pitted............................................... 2 20
2 s “ red, not pitted........................................... 1 75
2's “ black, pitted............................................... 2 20
2’s “ black, not pitted....................................... 1 75
2’s " white, pitted............................................. 2 40
2's “ white, not pitted..................................... 2 00
2's Curran's, red, heavy syrup.................................... 1574
2’s “ red, preserved........................................... 1 77$
Gals. red standard........................................... 4 75
Gals. “ red. solid pack....................... — 7 00
2’s “ black, heavy syrup.................................... 175
2's “ black, preserved....................................... 2 05
Gals. “ black, standard.......................................... 4 00
Gals. “ black, solid pack....................................... 8 00
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2 s Gooseberries, heavy syrup..................................... 1 62$
2's “ preserved...................................................... 1 85
Gals. “ standard....................................................... 7 25
2's Ijawtoulærries, heavy syrup ............................ 1 57$
2's “ preserved................................................. 1 85
Gals. “ standard.....................................................  4 97$
2's Pineapple, sliced...................................................... 2 25
2's “ grated........................................................... 2 35
3's " whole ........................................................... 2 50
2's Plums. Damson light syrup........................... .. 1 00
2 s " “ heavy syrup................................. 1 20
2$s.............................................................   1 57$
3 s - “ “ “ 1 85
Gals. “ “ standard....................................... 2 95
2‘s “ Lombard, light syrup.......................... 115
2 s *" *" heavy syrup...................................  1 35
2$'s...............................................................  1 62$
3's    1 90
Gals. “ “ standard........................................ 3 15
2's “ Green Gage, light syrup............................ 1 15
2 s “ “ heavy syrup....................... 1 474
24 s “ “ " .....................  1 72$
3 s “ “ “ .................. 2 00
Gals. 1 “ standard .......................... 3 45
2's “ Egg. heavy syrup........................................ 1 52$
2$'s “ ‘ “   1 30
3's “ “ “   2 10
2's Rasptterries, red, heavy syrup............................... 1 40
2's " preserved.................................. 1 60
Gals. “ “ standard......................................  5 (X)
Gals. “ solid pack................................ 8 00
2's “ black, heavy syrup.................................... 1 35
2's “ “ preserved......................................  1 .50
fiais “ " standard....................................... 4 75
2's Rhubarb, preserved................................................. 1 15
3 s " “   1 90
fiais. “ stamlard......................................... . .. 2 624
2 s St rutv berries. heavy >yrup. 1903 pack.............. 1 47$
2 s “ “ 1904 pack.............. 1 60
2's preserved...................................................... 1 75
Gals. *" standard....................................................... 5 50
fiais. “ solid pack..................................................... 3 50

New Canned Goods for 1905: 
Strawberries.

Group Group 
No 1 Nos. 2*3 

2’s—Heavy syrup 91 524 $1.50
2’s—Preserved ................. 1.67J. ... 1.65
Gallons—Standard ......... 5.274 5.25

Cherries.
2’s—Red, pitted ............. 2.024.....  2.00
2’s—Red not pitted ..... 1.574.....  1.55
2’s—Black, pitted ........... 2.024.....  2.00
2’s—Black, not pitted ... 1.574........ 1.55
2’s—White, pitted ..........  2.224.....  2.20
2’s—White, not pitted 1.82$...... 1.80

Rhubarb.
2’s—Preserved .................  1.174.....  1.15
3’s—Preserved ..................  1.92 1.90
Gallons—Standard .......... 2.65 .....  2.62

Asparagus.
2’s—Tips ........................... 2.524

Peas.
2.50

2’s—Standard (No. 4).... .624.... .60
2’s— Earlv June (No. 31. .70 .... .674
2’s—Sweet Wrinkled (No.

21 ................................ .824.... .80
fine sifted

1.224

1.424.

1.20

1.40
1.80
5.00

2’s—Extra
(No. 1) ......................

Spinach.
2’s—Tabic ........................
3’s—Table ........................  1.824
Gallons—Table ................ 5.024

Specifications of Groups.
Group No. 1 comprises following 

brands : Canada First, Little Chief. Log 
Cabin, Horse Shoe, Auto.

Group No. 2 comprises: Lynn Valley, 
Kent, Lion, Thistle, Grand River.

Group No. 3 comprises : Jubilee, 
White Rose, Deer and Globe.

Wholesale limited selling prices in 
salmon due to arrive in 1905 :
Horseshoe, 1 to 4 cases—Tails ..$1.574 
Horseshoe, 5 cases and over—Tails 1.55 
Horseshoe, 1 to 4 cases—Flats 1.70
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Horseshoe, .") rases and ovn— Flats I 67 $ 
Maple Leaf, I to 1 eases—Tails.... 1.57$ 
Maple Leaf. 5 eases & over—Tails 1.55 
Maple Leaf, 1 to 4 cases—Flats.... 1.70 
Maple Leaf, 5 eases & over—Flats 1.67$ 
Clover Leaf, 1 to 4 cases—Tails. . 1.57$ 
Clover Leaf, 5 eases & over—Tails 1.55 
Clover Leaf. 1 to 4 cases—Flats... 1.70 
Clover Leaf, 5 eases cV over—Flats 1.67$
Arrow, 1 to 4 cases—Tails .........  1.50
Arrow. 5 eases and over—Tails 1.47$
Arrow, 1 to 1 eases—Flats .........  1.62$
Arrow, 5 cases and over—Flats. .. 1.60 

Terms 'Net 30 days, or 1 p.c. 10 days, 
days, f o b. any wholesalers’ points in 
Ontario and (Quebec.

Per doz.
Coru, 2 1b. fins............................................................... <?1 20

“ 2-lb. sucotash..................................................... 1 25
Gallon corn ...................................................................  5 00
Tomatoes, 3-lb. tins........................  1 30
Gallon tins...................................................................... 3 60

Fish All lines of fresh lisli are scarce 
Iml l lie good demand for them keeps up 
steadily. What fresh stock is arriving 
is immediately disposed of. no stock be­
ing left over. Higher prices are soon 
expected in lake fish, such as trout, white, 
dore and also in finnan baddies, owing to 
scarcity and good demand. Brook trout 
is now selling at ‘20 cents. Fresh (laspe 
salmon is about done, and dealers have 
to fall hack on British Columbia or froz­
en fiaspe. There is little or no demand 
in salt fish, except for boneless and skin­
less coil. However, as the weather is 
getting cooler, it is expected that con­
sumption will greatly increase. We 
quote :
Fresh P.C salmon...................................................................... 0 15
Sword tish......................................................................  0 10
Black bass ......................................j . .7\............................. 012
Fresh mackerel, per lb., chilled---- /T7>v^.......... 0 09
Gaspe Salmon, per lb............... <............................................. 0 15
Sturgeon..................................................................................   0 09
Dore, fresh..................................................................................... 0 09
Fresh while fish.......................................................................... 0 09
J>akv trout....................................................................................... 0 09
Brook trout.................................................................................... 0 20
Choice select bulk oysters, per gal.................................... 1 50
Haddies.................................................... .................................... 0 07
Bloaters in boxes, 100 fish...................................................... 1 00
Yarmouth bloaters, 60 fish per box.................................. 1 10
Smoked herring, per box, new.............................................. 0 10
Fresh haddock, per lb................................................................ 0 On
Fresh pike....................................................................................... 0 07
Fresh halibut......................  ..................................................... 0 13
Fresh st eak cod.....................................................  0 06
Vo. 1 Labrtulor herring in 20-lb. pails............................... 0 80

•• “ " half bbl ..................................... 3 00
No. 1 Holland herring, per half bbl...................................... G 50
No 1 Scotch herring, " “   6 50

" “ " per keg.............................................. 1 00
Holland herring, per keg.................... ...................... 0 G5 0 75
No 1 salt mackerel, pail of 20 lbs...................................... 2 00
Skinless cod (1001b. cases), per case................................. 5 50
Boneless cod, 1 and 2-lb. blocks, per lb........................... 0 0G

“ fish “ “ “ ........................ 0 G5A
“ fish, loose, in 25-lb. boxes.................................. 0 04*

Labrador salmon, half bbl.................................................... 9 00
(200 lbs.) bbls............................................ 17 00

•• “ (30011.8.)...................................................... 24 00
Lake trout , salt, 100 lbs........................................................... 4 50
Sea trout in bbls, 200 lbs.......................................... ..........10 00

“ half bbls.................................................................... 5 50
Marshall's kippered herring, per doz................................ 1 40
Canadian kippered, per doz................................................ 1 00
Canadian j sardines, per 100 ................................. ...... 3 75
Canned cove oysters. No. 1 size, per doz........................ 1 30
Canded cove oysters, No. 2 size, per doz........................ 2 25

Rice and Tapioca Jt is thought h.y 
dealers that tapioca will shortly advance 
owing to a steady and good demand. 
If ice is only steady with no particular 
feature.
B rice, in 1U bag lots................................................................... 2 95
B rice, less than 10 bags.............................................................. 3 05
C rice, in 10 bag lots..................................................................... 2 85
C rice, in less than 10 bag lots................................................ 2 95
Tapio-a................................................................................... 0 08j 0 04

Foreign Dried Fruits The condition 
of the market is much the same as last 
week. Dealers find advantageous prices 
for their goods and even old stocks are 
disposed of with benefit. There are no 
changes in prices.
Valencia Raisins-
Fine off-stalk, per lb........................................................ 0 05 0 06
Selected, per lb............................................................................. 0 06*
Layers, “ .................................................................... 0 07 0 07*

Dates -
Dates. Hallowees, per lb .............................................. 0 04 0 04*
Californian Evaporated Fruits .
Apricots, per lb.....................................................................   0 1J4
Peaches, “ ................................................................................ ° 10*
Pears, “ ................................................................................ 0 13
Malaga Raieins
London layers............................................................................. ^
“ Connoisseur Clusters ".......................................................... f 5U

" ’• j-boxi B................................................ « JO
“ Royal Buckingham Clusters," i-boxes............................ 1 10

“ “ boxes................................ 3 50
“ Excelsior Window Clusters.' ............................................. 4 50

Californian Raisins
Loose muscatels, per lb .............................................. 0 07* 0 08

“ “ seeded, in 1-lb. packages............ .. 0 08 0 09
“ “ 2 crown........................................................... 0 06
“ “ 3 crown............... ........................................... 0 06*

4 crown............................................................ 0 08
Prunes Per lb.
30-40s ............................................................................................... 0 08*
40-50s ............................................................................................... 0 08
50-GOs................................................................................................. 0 07
60-708................................................................................................. 0 06
70-80s................................................................................................. 0.06
bO-OOs................................................................................................. 0 05
90-KXte............................................................................................... 0
Oregon prunes (Italian style), 40-50s.................................. 0 08

50-60s ................................ 0 07
Oregon prunes (French style), 60-70s.................................. 0 06

*• “ 90-1008 ............................... 0 04
" “ 100 120s............................... 0 04

Currants -
Filiatras, uneleaned..................................................................... 0 04j|
Fine Filiatras, per lb., in/cases....................................  0 04* 0 05

“ cleaned................................... 0 04 ï 0 05*
“ in l ib. cartons.................... 0 05* 0 06

Finest Vostizzas “ .4........................................................  0 06* 0 07*
Amalias “ .{............................................................ 0 06
•Sukanu Raisins v
Sultana raisins, per lb.. X.............................................  0 06* 0 08

“ “ 1-lb. carton.................................................... 0 09
Eleme Table Figs
Six crown, extra fancy, 40-lb- boxes.................................... 0 13
Four crown, fancy, 10-lb. boxes............................................ 0 09
Three crown............................/......................................... 0 07 0 07*
Glove boxes, fine quality, per box ..................................... 0 11
Fancy washed tigs, in baskets, per basket........................ 0 20

“ pulled figs, in boxes! per box.................................  0 22
“ stuffed tigs, “ \ “ .................................  0 28

12-oz. boxes..............................A......................................... 0 06* 0 07

Country Produce.
Maple Products—Both sugar and 

syi iio are in little demand, and manufac- 
turers are busy /'aiming fruits or veget­
ables. Prices are unchanged.
Maple syrup, iu wTxffnier lb........................................ 0 06 0 06*

“ in kfrge tins...............................................  0 07* 0 07$
Pure new sugarrper lb............................................................. 0 10
Pure Beauoe County, per lb.......................................... 0 06 0 07

Honey—Honey continues dull. Deal­
ers do not expect any improvement be­
fore the weather becomes decidedly cool. 
It was expected that through the arrival 
of new honey, which, by the way, is not 
as plentiful as first thought, the demand 
and consumption wojuld increase, hut 
such hopes have not been fully realized, 
although some inquiries have been made 
for the new stock. We quote ;
White clover, extracted tins......................................... 0 07 0 07*

" kegs ..........................................................  0 07* 0 07*
“ comb........................................................ 0 11 0 12*

Buckwheat .........................................................................  0 06 0 06*

Beans—Market is high and firm, and 
a fair and steady demand prevails at 
quotations.
Choice prime beans............................................................  1 65 1 70
Ijowcr grades......................................................................... 1 40 1 50

Hops—There is practically no change 
in hops. Both in New York and locally 
they are firm and inactive. There is no 
demand, as nearly all buyers have con­
tracted with holders for their supply for 
from one to three years in advance. 
Prices unchanged.
B.C.....................................................................   0 38 0 38
Choice Canadian.................................................................  0 25 0 30
Fair to good..........................................................................  0 24 0 26

Evaporated Apples—Nothing of note 
to report. Evaporated apples continue 
dull at from 6 l-4c. to 6 1-2c.. and dried 
apples, dead demand, 3c. to 3 l-2c.

Flour, Feed and Meal.
Flour -The market is about the same 

as last week, owing to a fair demand.
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The prices remain the same and firm 
enough. Very little exports are done, 
hut local business is considered good. 
We quote :
Royal Household.......................................................................... 5 70
Glenora............................................................................................ 5
Manitoba spring wheat patents...................................  5 40 5

“ strong bakers...................................................  5 10 5
Winter wheat patents............................ ........................ 5 30 5
•Straight rollers ................................................... ...............  5 00 5
Extra...................... ............................................................  4 50 4
Straight rollers, bags. 90 per cent...... ...................... 2 40 2

Feed The demand for feed is said to 
he very good and steady, and owing to 
this prices are higher, particularly in 
bran and shorts. Mouillie enjoys a fair 
hut only steady demand. Prices are as 
below :
Manitoba bran, in bags, per ton........................................ 17 00

" shorts............................................................... 20 00 21 00
Ontario bran, in bulk.................................................. 16 00 16 50

" shorts .............................................................. 20 00 21 00
Mouillie............................................................................... 24 00 27 00

Rolled Oats—Rolled oats are as dull 
as usual and prices unmodified. Oatmeal 
is not in any better shape, and dealers 
do not expect any near improvement. 
We quote :
Fine oatmeal, bags.......................................................... 2 85 2 90
Standard oatmeal, bags .............................................. 2 70 2 75
Granulated " “   2 70 2 75
Rolled oats, "   2 20 2 25

“ bbls............................................................ 5 50
“ 90-lb. bags............................................... .............. 2 65
“ 80-11». bags............................................................. 2 30

Hay - The finest hay is not more ahuiL 
dan! than during the previous week! 
while I he common grades are in sufficient 
supply. The demand is considered 
pretty good. Prices are not altered i s 
yet.
No. 1 timothy....................................................................... 8 00 8 50

" 2 " choice........................................................... 7 00 7 50
“ 2 “ ordinary....................................................... 7 00 7 25

Clover.....................................................................................  6 00 6 50
Clover mixed ....................................................................  6 fO 6 50

Ontario Markets.
GROCERIES.

Toronto, August 11, 1905.

SINCE our last issue business gener­
ally has given every satisfaction, 
several firms reporting receipt of 

good volume of substantial orders. Con­
sidering the holiday season is upon us, 
and that certain markets are still in 
transition state, and not, therefore, con­
ducive to substantial trade, the present 
condition may be taken as an indication 
of a general healthy commercial state, 
in canned goods there is little to re­
mark; prices remain unchanged. In 
coffee domestic trade is slow, but foreign 
indications denote firmness with upward 
tendency. Tea is in an exceedingly in 
(cresting stage, the attitude of domestic 
buyers being to hold hack for lower 
prices, whilst from all foreign points 
come news of increased firmness. For­
eign dried fruits are naturally slow, in 
face of continually increasing receipts of 
fresh fruits; prices, however, are stiffen­
ing, and the opening season promises to 
open strong and healthy. In foreign 
nuts there is little doing, walnut pros­
pects showing somewhat behind usual 
prospects. Tapioca has firmed up owing 
to scarcity, and shows an advance of 
|c. The spice market is slow. Cream 
of tartar has shown an unusual develop­
ment since Friday last of 2s. per cwt. 
The provision markets generally show 
steady trade, with lard scarce and ad­
vancing. The grain market has fallen 
to an even basis, and is expected to 
maintain, awaiting new arrivals. The 
sugar market continues strong and re-
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mains unaffected by the disparity of the. 
tf.S.A. reports.

Canned Goods -The volume of trade 
in canned goods has somewhat slowed 
down during the past week, probably 
owing to the fact that most outside 
points had sorted up stocks in view of 
lravelers’ vacation. There is still a 
good deal of interest manifest in the 
salmon situation, and the canners arc 
still showing reticence in closing futures. 
Although from a time point of view the 
pack will undoubtedly he curtailed, the 
excellent catch will relieve this some­
what, so that at the present moment 
the situation is to a large extent one of 
conjecture. We quote as follows :
Peas, standard, 2'b, group 1............................................ 0 62J

" “ “ 2 and 3................................... 0 60
“ early June “ 1............................................... 0 70
•• “ 2 and 3 ................................... 0 674
‘‘ sweet wrinkle, “ 1............................................... 0 82j
" “ “ 2 snd 3............*..................... 0 80
“ extra tine sifted, 2's, group 1...............................  1 224
*• " " " 2 and 3.................... 120

Spinach, 2's, group 1......................................................... 140
“ “ 2 and 3................................................ 1 82J
" 3's, group 1......................................................... 1 80
" " 2 and 3............................................... 1 424

Asparagus, 2's, group 1...................................................  2 52|

Cherries, red, pitted, 2’s, group 1 .................................. 2 02J
“ “ “ 2 and 3......................... 2 f0
'* red. not pitted, group 1......... ........................ 1 574
“ “ “ 2 and 3........................ 1 55
" black, same as re<l.
" white, pitted, 2's, group 1............................... 2 23J
•• ........................... 2 and 3......................... 2 20
“ white, not pitted, 2's, group 1......................... 1 82|
“ ........................... 2 and 3.............  1 80

Strawberries, heavy syrup, 2's, group 1......................... 1 52
“ “ “ 2 and 3................ 1 50
" preserved, 2's, group 1............................ 1 674
“ “ “ 2 and 3................. 1 65

Rhubarb, 2's, group 1...................................................... 1 17J
11 •* 2 and 3............................................ 1 15
" 3's, group 1................................................................ 1 924
•• ” 2 and 3............................................ 190
“ 2 and 3 .......................................... 2 624

Tomatoes, 3's...................................................................  1 30
Corn, 2’s................................. ................................... 1 10 1 20
Peas, 2's.................................................................... 0 824 1 30
Sliced beets, 2's................................................................ 0 85

" " 3’s................................................................  0 95
" '* whole..........................................................  0 95

Squash............................................................................... 1 00
Asparagus tips, 2’s— ................................................... 2 75
Golden waxed beans, 2’s........ ...................................... 0 80
Refugee or Valentine beans, 2’s..................................... 0 85
Crystal waxed beanr, 2’s................................................ 0 92J
Spinach, 2’s....................................................................... 1 40

•* 3’s........................................................................ 1 80

•• M 3's...................................................... 0 90
Tomato sauce, l’s............................................................. 0 50

11 ** 2’s............................................................. 0 78
•• " 3’s............................................................. 1 00

Chili sauce same as tomato sauce.
Catsups, tins, 2’s............................................................... 0 90

" " gal.............................................................  4 50
“ jugs....................................................................  7 70

Apples, standard, 3's............................................... 0J85 0 90
" preserved, 3's...................................................... 1 474
“ standard, gal.............................................  1 70 2 00

Pears, Flemish Beauty, 2’s............................................. 1 524
" " " 3's....................... /...................  2 00
" Bartlett, 2’s.......................................................... 1 87]
'• " 3’s........................................................... 2 82
" whites, 2’s.............................................................  1 72
" ,l 3’s.............................................................. 2 67]

Peaches, pie, 3's................................................................ 1 25
Cherries, red, pitted, 2's................................................. 2 20

" " not pitted, 2’s............................................ 1 75
“ English black, pitted, 2’s................................ 2 20
" '* not pitted, 2’s........................... 1 75
" white wax, pitted, 2's...................................... 2 42
" " “ not pitted, 2's...............................  2 00

Lawtonberries, heavy syrup, 2 s.................................... 1 574
" preserved, 2’s......................................... 1 75
“ standard gal........................................... 4 974

Plums, Damson, light syrup, 2’s..................................... 1 00
' " heavy syrup, 2’s.................................. . 1 30
" " " 3’s.................................... 1 85
" Lombards, light syrup, 2’s.................................. 1 05
•• " heavy syrup, 2’s................................ 1 35
•• •• " 3 s................................ 1 90
" green gage, light syrup, 2’s................................... 115
" “ heavy syrup, 2’s................................. 1 474
•• •• " 3's................................ 2 00
" egg, heavy syrup, 2’s..............%............................ 1524

Pineapple, sliced, standard, 2’s..................................... 2 35
" extra “ 2»...................................... 2 474
" grated, " 2’s......................................  2 62$

Raspberries, red, heavy syrup, 2’s................................. 1 40
r' preserved, 2 s ..................................... 1 60
" black, heavy syrup, 2’s............................... 1 35
" " preserved, 2 s................................... 1 50

Rhubarb, preserved, 2's................................................... 1 15
•' “ 3’s...................................................  1 90
“ " gal....................................................  2 624

Strawberries heavy, syrup, 2.s....................................... 1 60
" preserved, 2 s............................................. 175

Lobster, tails..................................................................... 3 50
" 1-lb. flats............................................................. 3 85

Maokeref................................................................  1 00 1 25

Salmon, Sockeyes—
1-lb. tails, 5 cases and over.................................. 1 774
1-lb. tails, less than 5 cases................................ 1 80
1-lb. flats, 5 cases and over................................ 1 90
1-lb. flats, less than 5 cases........................ 1 874 1 92

I-lb. flats, 5 cases and over................................. 1 17
-lb. flats, less than 5 cases................................ 1 20

Chums..........................................................................  0 95 1 004
Salmon, new pack, fall delivery; Horse Shoe,

Maple Leaf. Clover Leaf.
1 lb. Tails, 5 cases and over, per doz............................... I 55
lib. “ less than 5 eases, “   1574
1 lb. Flat, 5 cases and over, “ ............................. 1 674
1 lb. “ less than 5 cases, “ ............................. 1 70
4 lb. ” 5 cases and over, “ ............................. 1 00
4 lb. “ less than 5 cases. “ ............................. 102
Low Inlet.
4 lb. Flat, 5 cases and over, ** ............................. 9i
4 lb. “ less t han 5 cast's, “   974
Sardines, French J’s............................................................ 0 14

4s.................................................... 0 23
" Portuguese f s............................................  0 08 0 10
M P. A 0., >...................................................  0 25 0 27
" P. A O., f’s.................................................  0 35 0 38
" Domestic, l’s...............................................  0 03| 0 044
“ " Js..............................................  0 09 0 114
“ Mustard, f size, cases 50 tins, per 100.... 8 00 9 00

Haddies, per doz........................................................  1 05 1 15
Haddies, per case.......................................................  4 00 4 50
Kippered herrings, domestic............................................  1 00

11 " imported.................................... 1 45 1 E0|
Herrings in tomato sauce, domestic................................ 1 00

“ " " imported....................... 1 40 1 45
California ripe olives, tins, per doz................................  4 50
Corned beef, Is, per doz................................................... 1 45 ;

“ 2s, “   2 60
“ 6e. “   7 80
" 14s. "   18 00

Lunch tongues, tier doz...................................................... 2 75
Potted mea^s, Js, “   0 474 0 50

" 4". “   0 Si 1 00

Sugar Tin* market in sugar has eon- 
tinued at a fairly even basis. The some­
what heavy sales of the previous few 
weeks now show signs of subsidence, 
buyers being disposed to draw from 
their available stocks before increasing 
their holdings. Prices are ruling very 
firm, with a distinctly upward tendency. 
The 11.S. market reports of recent date 
all point to active business, with prices 
stiffening up. There have been heavy 
withdrawals in the refined markets on 
outstanding contracts, making high re­
cord figures. In raw sugars the activity 
has not been so marked, hut the market 
remains firm, with reports of sales on a 
slightly better basis. The latest re­
ports to hand from London denote mar­
kets as slow, probably owing to the 
public holiday about this season, but 
prices unchanged. Our previous prices 
remain unchanged :
Paris lumps, in 50-lb. boxes............................................... 5 73

“ in 100-lb. " ........................................... 5 63
St. Lawrence granulated, barrels.................................... 5 08
Redpath’s granulated.......................................................... 5 08
Acadia granulated ........................................................... 1 93
Berlin granulated................................................................. 5 03
Phoenix..................................................................................  5 03
Bright coffee......................................................................... 4 93
Bright yellow........................................................................ 4 08
No. 3 yellow........................................................................... 4 83
No. 2 " ........................................................................ 4 68
No. 1 " ........................................................................ 4 58
Granulated and yellow, 100-lb. bags, 5c. less than bbls.

Syrups and Molasses The home mar 
kets are particularly quiet at present 
time, and prices remain unchanged. Ad­
vices from New York point to little 
business being transacted, hut as no sup 
plies were being pressed forward the 
prices lull'd steady and without change. 
We quote :

tîrk^.T........................................................
Medium ........................................................................ 0 33 0 34
Bright .......................................................................... 0 35 0 37
Corn syrup, bbl., per lb........................................................ 0 021

•• 4-bbls " ........................................................  0 021
•* kegs “ ........................................................ 0 03
" 3 gal. pails, each .............................................. 1 30
" 2 gal. “ “ ............................................... 0 90
" 2-lb. tins (in 2 doz. case) per case................. 1 90
" 5-lb. " (in 1 “ ) ,e ....................  2 35
•• 10-lb. " in 4 " " ............... 2 25
" 20-lb. “ (ini - ) " ............... 2 10

Molasses-
New Orleans, medium............................................... 0 30 0 35

“ - 4 bbls...................................... 0 30 0 35
" open kettle...............................................................

Barbadoes, extra fancy............................................. 0 45 0 50
Porto Rico.....................................................................  0 42 0 48
West Indian................................................................  032 0 35

SSMHS:................................ o«i
l-gal. cans............ ........................... .......................... 0 95 1 00
3-gal. cans, per gal................................................................. t 00
Barreto, per gal.................................................................... 0 75
5-gaL Imp. brand, per can.................................................. 4 50
l-gal. " per case.................................................. 5 10
4-gaL " 11 ................................................... 5 60
Qta. “ " ................................................... 6 uv

Coffee—The domestic trade in coffee 
is evincing little interest, the outside de­
mand has been lacking energy, and buy­
ers are consequent ly much reserved in 
face of existing prices. The V.S.A. re­
ports are indicative of good business 
with prices well maintained, and this 
especially so in the milder grades. There 
was a good undertone to all recent re 
ports, probable owing to tin* fact that 
in the aggregate the season’s crop is 
likely lo fall short of prospective con­
sumption, which means a considerable 
inroad upon the worltVs surplus stock. 
Consequent I* uresent prices would ap­
pear to he warranted.

We quote as follows :
Per lb.

Green Rios, No. 7.......................................................  0 10 0 104
“ " No. 6................................................................. Oil
“ ** No. 5................................................................. 0 114

“ No. 4................................................................. 0 12
“ No. 3............................................................... 0 124

“ Mocha ........................................................... 0 21 0 23
" Java................................................................ 0 22 0 35
" Santos............................................................. 0 11 0 13
“ Plantation Ceylon........................................ 0 26 0 35
" Porto Rico....................................................  0 22 0 25

Green, Guatemala..................................................... 0 22 0 25
“ Jamaica ........................................................ 0 15 0 20
" Maracaibo .................................................... 0 16 0 23

Tea — The domestic market in Ica has 
been moving slowly, the apparent tend­
ency of buyers being merely to buy for 
present requirements. Foreign reports 
are rather favorable lo prices stiffening 
for a rise. The I S A. markets report 
fair trade, witli prices very firm in view 
of reports from points of production. In 
Indians the latest advices confirm a 
steady falling off in crop returns during 
the current month, with markets very 
active and dearer prices. It is estimat­
ed that ttic whole of the CM I Indian 
crop has now been practically disposed 
of, and that the average price for season 
lias been disappointingly low. The new 
season’s teas are, oil itie whole, better 
quality than earlier arrivals of last sea­
son, and sold at distinctly higher prices. 
The demand on the London market con­
tinues to advance; especially is this the 
case with teas showing good condition, 
common teas moving steadily round 
former prices. In ('eyIons the interest 
has been centred round good medium and 
good liquoring teas, and prices for these 
made a further advance In Chinas the 
market has been w atching for I lie finer 
growths, and some exceptional quality 
Kccmtis met wilti keen compel it ion at 
Is. Id and Is. td per lb. .lavas, too. 
met with good success, and changed 
hands at slight ly advanced prices. Local 
markets remain unaffected by the foreign 
upward tendency and our previous 
prices rule. We quote ;
C-ougou- half t hesis. Ktti.suw Muuing, ................  0 12 6 60

caddies, Pakliug........................................  0 19 0 40
Indian - Darjeeling», Pekoe souchongs................ 0 20 0 22

" . Pekoes................................... 0 25 0 30
“ Orange Pekoes.................... 0 35 0 45

Indian—Assam. Orange Pekoes............................  U 25 0 40
" Pekoes.......................................................... 0 18 0 20
“ Pekoe Souchongs......................................  0 16 0 18

Ceylon- Broken Orange Pekoes............................. 0 22 0 40
Orange Pekoes.........................................  022 0 29

Pekoes........................................................... 0 18 0 24
Pekoe Souchong.........................................  0 14 0 16

China Greens- Gunpowder, cases, extra first....... 0 35 0 42è
* half chests, ordinary tlrsts 0 22 0 281 

Young Hyson, cases, sifted, extra firsts 0 37J 0 47 
cases, small leaf, tirets— 0 30 0 37 

“ half-chests, ordinary tirets 0 224 0 324
“ seconds..........  0 22 0 244

" “ thirds............. 0 15 0 17
" " common................. 0 14

Pingsueys— Yoimg Hyson, 4-chests, tirets............  0 25 0 30
r‘ " secotfds........  0 16 0 18
\ half-boxes, tirets.......... 0 25 0 30

Japan—4 chests, fluests May pickings.................... 0 34 0 38
Choice......................................................... 0 31 0 36
Finest .......................................................  027 0 29
Fine.............................................................  0 24 0 27
Good medium........................................... 0 19 0 21
Medium.....................................................  0 17 0 19
Good common........................................... 0 18 0 19
Common ................................................... 0 13 0 14
Dust........................................................... 0 06 0 1 8

Foreign Dried Fruits The local mar­
ket in dried fruits lia-, liven somewhat
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indifferent in repaid to volume, and lit­
tle activity has been manifest. Prices 
remain a-> previous quotations, but there 
are indications of changes in the near 
future Dates, which have been offered 
at exceptionally low values, are now 
showing a decided firmness, and first and 
second tide steamer arrivals have ad­
vanced during the last day or two fully 
Is. per ewt.

Valencia raisins are reported as being 
much below previous estimates, and in 
the opinion of experienced growers will 
be considerably below last year’s crop. 
'1'he current situation having now reach­
ed its climax, and the law granting the 
proposition to the Dank of Athens hav­
ing become an accomplished fact, it is 
eonlidentiv expected that the market will 
open strong, but at present there are no 
offerings to notice. Altogether the indi­
cations are for firmer prices. We quote:

Per lb. P^r lb.
90-100b................... •: U"> 0 051 60-70b....................  0 G6* 0 06:,:
80-90b.................... 0 054 0 05« 50-60»..................... 0 07 0 07i
70-80».................... 0 06 0 C6i 40-50»..................... 0 OS 0 081

30-40»......................0 09 0 10

Candied P< ■

Lemon.. 
Orange.
Figs

Per lb. Per lb.
0 J9 0 10 Citron.................... 0 If 4 0 17

. 0 00' 0 10i

Elcmes, per lb................................................ — 0 08 0 0 13
Apricots

Californian evaporated.......................................
Per lb.
... 0 15

Peaches
Per lb.

0 11 0 13Californian evaporated...............................

California evaporated, per lb........................................ 0 13
Currants

Per lb. Per lb.
Fine Filial ras  0 04J up VosLizzas............ 0 07 0 074
Patraa.......... . 0 06 0 064
Raisins

Per lb.
New selects ............................................................. 0 054 0 06
Multana..................................................................... 0 05* 0 10
California, loose muscatel»

3 crown.............................................................. ..................... 0 05
4-crown............................................................... 0 07 0 08

Per lb. Per lb.
Hallo wee».......... 0 1 44 0 05 Fard» new choicest 0 09 0 10*
Hair» .................  0 04 0 044 “ new- choice......... 0 094

Foreign Nuts—Then' is little to note 
ill these goods. .Jumbo peanuts are re­
ported as scarce, but not to make any 
variations from our previous quotations. 
The crop of walnuts is expected to he 
much below last season, probably by 
some 50 per cent., which is expected to 
bring the market in Iliai line to a more 
rational basis, (imitations are :

(The following quotations on peanuts are for sack lota,

Selected Spanish............................................................ 0 08i
A 1 », banner» and suns ............................................... 0 08$
Japanese Jumbo's......................................................... 0 084
Virginia “   0 10

For sack lota roasted add le. to above quotations. For 
small, 2c
Almonds, Tarragona, pei lb................................ 0 12 0 12*
Walnuts. Grenoble, " ................................... 0 12J

" Bordeaux, “ ..................................  0 09 0 10
Filberts, per lb..............................................................  0 10
Pecans, per lb........................................................0 13 0 15
New Brazils, per lb...............................................  0 13 0 14
Cocoanuts, Jamaica, per sack....................................... 4 50
Italian Chestnut», per lb............................................... 0 08

Rice and Tapioca The situation in 
tins" lints remains unaltered. The scar­
city in tapioca lias had the natural 
effect of bringing prices to advance 
point. They now stand at an easy £c. 
advance. We quote :
Rice and Tapioca—

Per lb. Per lb
Rice, stand. B... 0 03* 0 035 Tapioca, staple.. 0 04 0 044 
Rangoon............ 0 03$ 0 03$
Patna............... 0 05 0 054 double goat — 0 05*
Japan................ 0 06 0 07 Carolina rice — 0 08 0 084
ft ago...................  0 034 0 04 Louisiana rice  0 05 0 07

Spices—The spice market is suffering 
with its usual inactivity at this season; 
most firms have already laid in their

stocks in view of pickling. Criées con­
tinue firm. In the ease of cloves prices 
have steadily advanced, and now stand 
some Ks. per ewt. higher than a month 
ago. Previous quotations still main­
tain.
Spices—

Per lb. Per lb.
Peppers, blk........  0 18 0 19 Cloves, whole........  0 25 0 35

r‘ white___  0 23 0 27 Cream of tartar... 0 25 0 30
Ginger...................  0 18 0 25 Allspice....................  0 14 0 17
Cassia....................  0 21 0 25 Mace ..................... 0 80 0 90
Nutmeg................ 0 45 0 75

Dried and Cured Fish—There is little 
movement in dried and cured fish; a 
small trade is still doing with prices 
remaining unchanged and nothing of in­
terest to note. We quote :

Boneless fish, |>erlb. ...............................................  0 041
Cod fish, 1-lb. kricks .................................................. 0 06$
Boneless cod, per lb....................................................  0 08 0 10
Quail-on-Loast, per lb.......................................................... 0 06
Flitched cod fish, in ease» of 100 lbs., per lb.............. 0 06

Country Produce.

Evaporated Apples—Business is re­
ported as inactive, with previous quota­
tions ruling. We quote :
Evaporated apples.................................................. n 07 0 0'i

Eggs -We have a still further advance 
to record in eggs. Business is still 
maintained at even prices, and with few­
er arrivals prices have somewhat stiff­
ened. We quote :
New laid eggs, per doz...........................................  U 17i 0 18|

Beans—The market in beans continues

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Aug. 10, 12.30 p.m.

BUTTER Market weak and lower ; little or no de­
mand, stock» light ; fancy, 214c to 22c; choice. 
21c to 214c: good to fine, 20c to 21c.

CHEESE Lower hut firm fair demand ; Eastern. 
lOge: Ontario, 105c to 10ÂC.

EGGS Tone continues firm ; no export», demand 
only local and stocks small : selected fresh gath­
ered, 21o ; straight, 19c.

PROVISIONS Market strong with good demand 
all round and general scarcity: live hog», 7c to 
7«c; dressed hogs, c to 10c: hams, 134c to 14jc: 
bacon. 14c.

/
slow, with prices remaining at previous 
quotations. Developments are still too 
immature to offer any advice on the 
coining situation. We quote:
Beans, handpicked, per bush............................................. 1 80

“ prime, No. 1............................................................. 165
“ prime, No. 2.....................................................  1 5") 1 60
" Lima, per lb.....................................................  0 07 0 074

Maple Products—Whilst there still re­
main some stocks on hand, little busi­
ness is moving and previous prices con­
tinue to rule. We quote :
Maple sugar, 1 lb cakes, per lb..............................  0 09 0 10

“ large cakes in tubs, per lb......................... C 08
Maple syrup, i>er imperial gal.........................................  0 90

“ “ wine gal................................................ 0 66
" “ imperial quarts.................................... 0 25

New maple syrup, per imperial gal.................. ........... 1 50
“ '■ yier wine gal......................................... 0 85

Honey Trade in honey at this sea­
son is practically at a standstill, with 
stocks merely nominal. Previous quota­
tions still maintain :
Honey, extracted clover, per lb............................... 0 074 0 08

“ sections, No 1, per doz................................. 1 90 2 00
“ " No. 2. '* .......................................... 1 65
“ Buckwheat, per lb.........................................  0 05 0 06
“ " sections per doz ............................ 0 75 1 00

Fresh Fish—The market in fresh fish 
has been exceptionally healthy since our 
last issue, supply coming to hand has 
been good and in good condition, with 
demand steadily advancing. Whilst our 
former prices remain unchanged, there

38

Fresh halibut, per lb...................................................... 0 13
“ haddock “ ...................................................... 0 u7
“ trout " ..............................................  0 08 0 09
“ cod steak, per lb................................................ 0 074
“ lobsters, boiled, each........................................ 0 15
“ B.C. salmon, per lb.-.......................................... 0 20

Shrimps per gal...................................................... 1 15 J 25
Whitefish, per lb.......................................................... 0 ri9
Herring, “ ................................................. 0 05 0 0
Pickerel •• ................................................... 0 074 0 08

Gra n, Flour and Breakfast Foods.

Grain—Since our last report the grain 
market has assumed a more rational 
atmosphere, and prices have accordingly 
settled down to a more stable basis. 
Manitoba wheal has had a substantial 
drop, No. 1 being now quoted at $1.118, 
and No. 2 at $1.111 to $1.05, with other 
grades in proportion. The market itself 
is only moderate in activity. With the 
new wheat gradually coming to hand a 
steadier and more reasonable market is 
expected to develop. The following 
prices were ruling at time of going to 
press :

All on track Toronto.
Manitoba wheat, Northern No. 1 (nominal)............... 1 08

" " " No. 2........................... 1 04 1 05
“ ** " No. 3..........................  0 91 0 92

Red and white, per bushel, old .........................  0 84 0 85
“ new.......................... 0 81 0 82

Barley “ .................................  0 50 Ü 52
Oats “ .................................  0 44 0 44,
Peas “ nominal.................................  0 77 u 78
Buckwheat " nominal.................................  0 6 • 0 64
Rye, per bushel. " “ .... ........................ 0 65 «'66

Flour - The Hour market has fallen 
somewhat flat, buyers showing inclina­
tion to await arrival of new flours as 
far as possible. The soft flours arc ex­
pected to he marketed within the next, 
t wo weeks, and hard flours some weeks 
later. Meanwhile moderate trade is be­
ing done at previous quotations. We 
quote :
Manitoba wheat patents, per bbl. in bags.............. 5 00 5 50
Strong bakers " "   4 8» 5 20
Ontario wheat patents “ “   4 40 4 60
Straight roller “ “   4 30 4 10

Breakfast Foods—Trade in breakfast 
cereals, whilst showing a decline as com­
pared to later in the season, still stand 
well to the front in volume, and prices 
are well maintained at previous quota­
tions, with good stocks on hand. We 
quote :

Oatmeal, standard and granulated, carlote, on
track, per bbl............................................................. 5 30

Rolled wheat in boxes, 100 lbs...................................... 2 90
“ " 60 lbs................................................ 1 50

Rolled oats, standard, carlots, per bbl., in bags.......... 4 75
" " " " " in wood.......... 5 00
" " “ " for broken lots — 6 00

Rolled wheat, per 100-lb. bbl.......................................... 2 75
Oommeal.......................................................................... 3 35
Split peas.......................................................................... 5 00
Pot barley, in bags.......................................................... 4 00

" in wood...................................................... 4 25

Hides. Tallow, Skins and Wool—Trade 
in hides and wool is reported as still 
active, and prices arc expected I» he 
well maintained in view of continued ac­
tivity. Country hides arc showing an 
advance of an easy Je. per lb., with 
lamb skins and shorn pelts at an easy 
5c. rise. We quote as follows :

Hides, No. 1 green steers, per lb..................................  0 10
" j “ '• .................................... 0(9
" No. 1 green, per lb.......................................... 0 191
•• •* j " " ............................................. 0 'Si

Country hides, flats, per lb.................................... 0 08j 0 09,
Cslf skins. No. I. sel cted........................... .......... 0 10

" " No. 3................................................................  0'8
Lambskins, each............................................................. Op*»
Shorn pelts “   -••• 0 50
Rendered tallow, per lb........................................  0 04 0 044

Unwashed wool, new clin, per lb.............................. « 16
.Wool-washed fleece....................................................... 0 26
Rejections................................................................. •••• 2 22
Pulled wools, super, per lb....................................... 0 21 C 23

" •• extra " ...................................  0 22 0 14

W. B. Moore has purchased the gro­
cery business of J. McBride, Millbrook, 
Ont.
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Fraser River Fancy
/

Sockeye Salmon

.

Quality.
Label.

Price.

ZELLE BRAND
The Very Finest. E<|unl or Superior to that of any brand on the 
market, and absolutely inferior to none.

Embossed. The most Original, Attractive and Artistic yet seen 
anywhere, being the finest production of the highest skilful work­
manship in lithographing.
Write for a sample label. Every tin wrapped in tissue paper.

1905 PACK. FALL DELIVERY 
$1.50 per doz. F O B. Montreal.
Lots of 5 Cases or more, freight prepaid to any boat point Di­
rai l way station in Ontario and Quebec.
Terms : Net HO days or 1 per cent. 10 days.

Cm mil iimm^m. mmmm m m mmmmm m 4- m*. We have never yet delivered less than 100Full Delivery Gucircinteeclm per cent, of any goods we sold, no matter
how short, poor or otherwise unfavorable the conditions of crops, fishing or packs, and we are not going 
to begin this year.

WHAT WE SELL WE DELIVER

Hudon, Hebert ®> Cie.
Importing Wholesale Grocers and Wine Merchants

MONTREAL
The Most Liberally Managed Firm in Canada.
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AN UNPRECEDENTED PRICE FOR 
BEEF HIDES AND VEAL SKINS.
](> 1-lV. ]icr jimiiiil, given iiiiirimineil 

twig Ills for bref hides, uml 21c. jier 
jiouiiii. ei'vvii uni rinmivil weights for 
veal skills is offered by C. S. Page, Hyde 
I’aik. Vi.. ii' llie butcher will send him 
his name on a iiostal card, and will say 
thereon. “ 1 am interested in your offer, 
which j saw in The Canadian Grocer.” 
11 should be distinctly understood that 
at this price Mr. Page pays the freights 
and all expenses of consular invoices. 
< ni rv lees, duties, etc., tint in no rase 
will these prices le paid unless you lirst 
wi ih'. referring to The Canadian Groc­
er. and get his reply before shipping. 
Write in either !'Trur!i or English. Mr. 
Pare has I lie reputation of being both 
irspi nsible and reliable, and is said to 
hr the larves! dealer in calfskins in 
the I 11 ;teel Slates.

HOW WINE IS MADE.
Ily I." ni < il Davis, in Daily Mail.

WK were ill the very heart of the 
(11anile Champagne country of 
tlie Charente, and had motored 

out from Cognac in order that 1, on the 
lirst day of my stay, should gain a gen­
eral idea of the country, and see .some­
thing of 1 lie work of the vintage.

Standing on the high ground before tile 
farmhouse m the vineyard, 1 looked 
round at a billowy country of soft rises 
and gentle \aiicvs. "I lie clumps of Au­
tumnal trees and the purple and brown 
of plow land and waste alternated with 
the emerald of meadows and the deeper 
green of the vines.

Long grey houses and red roofs Were 
half hidden in the gold and crimson and 
green and russet of the gloves; poplars, 
orange with auburn leaves, stood along 
the banks of little streams which flowed 
through vales where the cattle glared < n 
the turf; the tips of steeples told of 
v illages hidden a way in the folds of the 
ground, and in the far distance one saw 
the fringe of the tall chimneys f Cog­
nac and the umbrella-shaped belfry of its 
big church.

Of course, I asked questions, and the 
first two were: “Have the vineyards re­
covered after the scourge of phylloxera?” 
and “Is the brandy now made as good 
as it was before the little insect came 
from America and destroyed the vines?” 
The story of how a succession of 
plagues, almost as many as Pharaoh 
brought upon Egypt, visited vines, anil 
how they were met and overcome, was 
too long a tale to tell in a vineyard 
with an afternoon sun beating on us, 
and my host proposed to postpone that 
story iill some evening after dinner. My 
other question, my host told me, had 
been answered for the farmers by the 
brandy itself. One portion of the Char­
ente country, the marshy Pays Bas, 
possessed a clayey soil, which repelled 
the phylloxera, and there was no need 
to replant the pines. The Pays Bas 
brandy to-day conies exactly in the scale 
of excellence of cognacs where it did 
before the appearance of the plague of 
insects.

The districts produce brandy which is 
at its best in the Grande Champagne, 
and then declines in value as the circles 
of the various Bois—Fine Bois, Bon 
Bois, Bois Ordinaires, Bois a Terroir— 
go ever further from the centre; though

1 learned that no farmer in the Charente 
ever acknowledged that his vineyard lies 
outside the limit of the Bons Bois.

The Grapes.
We saw the grapes picked, and emptied 

from the wooden baskets into a great 
vat on wheels, which two horses har­
nessed tandem drew to one of the win­
dows of a great shed. Door there may 
have been to the shed, but 1 saw none 
We scrambled in through one of the 
windows, and I was in semi-darkness. 
As soon as my eyes became accustomed 
to the brown half light, 1 found myself 
in a picturesque interior, which would 
have pleased the eye of any artist. Three 
windows in the shed were squares of 
fierce light, and at the fourth the men 
and the great vat and a slide, down 
which the grapes came to be crushed, 
blocked the sunshine. The broad roof 
above the beams was picked out with 
delicate points of vivid pink, where the 
sun strove to find a way in through the 
loose-laid tiles. In the warm gloom men 
in colored shirts or striped jerseys, with 
bare arms, were straining at the bars of 
the press, and from the openings of tlie- 
great circle full of grape pulp oozed the 
juice, and flowed away into channels 
under the flooring.

From the pressing room we climbed 
down into a long, dark" shed, where, be­
low a pipe which ran the whole length 
of its roof, the farmer had placed rows 
of barrels into which the young wine 
ran from taps overhead, and thence we 
went on the distilling shed, where in a 
few weeks’ time, when the young wine 
had fermented, the brand y would be 
made.

The pot-stills which the farmers use 
are very simple; but experience has 
shown that the best brandy /comes by 
the simplest means. The brandy is 
twice distilled, and only the best por­
tion of each distillation, the heart of the 
heart of the spirit, is retained.

Mr. James 1 lennessy, the head of one 
of the great brandy firms of the town of 
Cognac, was my guide through the stores 
of liis house, and amid avenues of giant 
vais and acres of hogsheads I learned 
something of the care with which brandy 
is stored, matured, and eventually put 
on board ship for England.

A Great Vintage.
Brandy of vintage years, I found, is 

generally shipped to England in bulk and 
allowed to mature in the casks in Brit­
ish stores; 1900 was a vintage year, and 
11)04 will also probably be regarded as 
one. The bottled brandy, which is ex­
ported in cases, has matured in the 
stores at Cognac, and has attained the 
age guaranteed by the stars or letters 
on the corks. Once in bottle the brandy 
does not continue to mature, and thus a 
“one star” brandy in bottle will never 
become a “three star,” however long it 
may be kept in a cellar.

The chalk in the soil of the rolling 
hills, of the Champagne districts has a 
good deal to do with the excellence of 
the brandy; but it very nearly defeated 
the plucky people who have replanted the 
whole, or almost the whole, of the Cha­
rente vineyards with American roots. 
They last great vintage from the purely 
French vines in the Charente was in 
1875. It was a glorious Sumpier that 
year, and the grapes ripened splendidly. 
But what was helpful to the grapes was 
also helpful to the phylloxera insects, 
and the minute pest increased by count­
less millions. The farmers, most of

40

them, uprooted and burned their vines, 
and many of them sold their pot stills 
as old metal. The big firms of the 
brandy trade, however, did not give up 
the battle, and prepared, like a garrison 
which knows it will be obliged to stand 
a siege, to hold out through the bad 
times. As the plague had come from 
America, it was to America that the 
committee turned their eyes for the 
remedy, and the farmers of Cognac be­
gan to replant with American roots.

The American vines, which flourished 
well enough in the low lauds, were 
strangled by the chalk in the hills of the 
Grande and Petite Champagnes, but a 
savant who was sent to America re­
turned thence with the Berlandieri vine, 
which he had found in chalky Texas, and 
the battle was won.

In 181)1) the first note of triumph was 
sounded in an official report; in 18!lli a 
definite victory all along the line was 
announced. Meanwhile the big firms, 
husbanding their precious stores of 
brandy, and drawing on the Pays Bas 
and the vineyards in other parts of the 
country which had withstood the pest 
for the full amount of wine they could 
produce, found other enemies in the field 
against them. England required brandy, 
and many Englishmen did not at al 1 
like paying an increased price for it be­
cause an objectionable insect was ravag­
ing the Charente vineyards. The Eng­
lishman asked for cheap brandy, and he 
got it—with a vengeance. 1 low some of 
it was made is one of the guilty secrets 
of the world, but 1 am told that it is 
possible to-day to buy in Bordeaux for 
lif. a ease which purports to contain 
twelve bottles of brandy, capsuled, 
swathed in straw, and starred like the 
Milky Way.

From what I saw' during my stay in 
Cognac I can say with certainty that 
the vineyards of the Charente are pro­
ducing more wine than they did before 
the evil days of the “seventies,” and 
that the- spirit distilled from the wine is 
as fine a brandy as “Cognac” has ever 
produced.

HINTS TO BUYERS.
Buyers of sugar syrups may procure 

same from H. P. Eckardt & Co.
If. P. Eckardt <k Co. arc offering spe­

cial value in washed Brazil nuts.
“Liquid Veneer” is having a large sale 

with the Eby, Blain Co., Limited, To­
ronto.

New apricots, fancy California, in 
25-lb. boxes, are in stock with the Eby, 
Blain Co., Limited, Toronto.

E. L. Jemmctt, Ueamsville, is making 
a specialty of guaranteeing his “Crown 
Brand” fruits. A guarantee is placed in 
every crate, basket, etc., going out.

The Eby, Blain Co., Limited, Toron­
to, are offering a snap in Singapore 
pineapple, Its., both sliced and whole.

TO INCLUDE ADULTERANTS.
The Ontario Board of Health have ap­

proved of Dr. llodgett’s recommendation 
that all milk adulterants be dispensed 
with. Accordingly, the doctor is com­
municating with the Minister of the In­
terior urging legislation from the Do­
minion Government excluding the im­
portation of all such preparations to the 
country.

1
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“ You know that all comparisons are odious,” and like Uncle Josh’s mule, sometimes kick back. In The Canadian 
Grocer of last week you were invited to compare the prices of the “ Combine ” witli those of United States packers.

It is scarcely necessary to state here that the advertiser did not buy “ Combine ” goods last season, i.e, direct 
from the “ Combine.”

In The Canadian Grocer of July :18th, page 32d, this advertiser, who poses as the true friend of the retail 
merchants, advertises ordinary Canadian 3’s Tomatoes at $1.25 per do/ Now, as the packers from whom he purchased 
these Tomatoes are “independent,” i.e., outside of the “Combine,” and were quite free to sell their tomatoes at any 
price they pleased, it is only a fair supposition, judging from the tone of this advertisement that he was able to purchase 
his Tomatoes away under “Combine” prices, say, for the sake of argument, at tide, per doz., which from his advertise­
ment he wishes you to believe is a fair price.

Subtract from his selling price $1.25 per do/.., his cost price, possibly, tide, per doz , you have his profit, viz., 
65c. per doz., or something over 100 per cent. “O ye gods,” just think, over 100 percent, profit ! but he is no 
“ Mercantile Buccaneer,” he is the true (?) friend of the retail merchant. He loves him better than a brother, and that 
is why he sells tomatoes at $1.25 per doz. when the “ Combine ” price to you was $1.15 per doz. and the U.S price is, 
according to him, 60c. per dozen. It is quite possible, however, that he paid more than 60c. per doz., but there was 
no reason why he should have had to pay “ Combine” prices as he bought his goods from an “Independent ” packer, 
who was free to sell to him at any price he pleased.

A word as to the comparison between prices in the United Stales and in Canada. It is quite true that prices 
were very low in the United States last season on Corn and Tomatoes, due to an excessively large pack.

About four years ago there was a great scarcity of Corn and Tomatoes in the United States and prices ruled 
exceedingly high—just as prices on Corn and Tomatoes in Canada have been high owing to short packs, and in con­
sequence a large increase in cost of packing—prices were so high in the United States that it was profitable to import 
Tomatoes and Corn from Canada in the face of a practically prohibitive duty ot 35 per cent, and lc. per lb. The fact 
of this great scarcity in the United States encouraged a great many companies and individuals to start packing, with 
the result that during the last three years goods were packed largely in excess of the country’s povveKto consume ; an I 
last year hundreds of packers unable to stand the strain on their finances were forced to the wall and Uttsit^goods were 
thrown on the market at slaughter prices, and history is likely to repeat itself in Canada. A perusal of any trade paper 
such as “ The Trade ” Baltimore, “ New York Journal of Commerce,” *' The Canner,” Chicago, will corroborate the 
statements as above.

This season affairs in the United States look a little better. They are only having a 50 per cent, crop of Peas 
and prices are stiffening in consequence. To day’s prices in the United States range from 70c. to $2.20, as compared 
with prices in Canada, 60c. to $1.20. In Tomatoes, even with a carry over of millions of cases prices have risen to 
72>£c. per doz. with prospects for 80c. very shortly (Vide N.Y. Journal of Commerce). Bear in mind these United 
States prices are to the Wholesale Trade, whereas the Canadian prices are to the retail trade.

It is true that Corn sold at very low prices last season in the United States, but a great deal of this cheap Corn 
was common Field Corn. Best quality of Maine Corn sold right along at from 90c. to $1.00 per doz K.O.B., and this 
Maine Corn is not a whit better than any of the Canadian Canners standard brands such as Aylmer, Little Chief, 
Delhi, etc. We know this for a fact as we have samples of this fancy Maine Corn in our offices and have made care­
ful comparisons.

In many lines, gal. Apples, Cherries, etc., prices are very much higher in the United States than in Canada.
Again, the advertiser makes anot her mis-stalement, through ignorance or with a desire to mislead. He states that 

labor and cost of materials are cheaper in Canada than in the U.S. Take the price of fresh Tomatoes : a reference to 
the Baltimore “Trade” of July will show that in Maryland and other large tomato centres, tomatoes have been con­
tracted at from 15c. to 18c. per bushel, as against 25c. per bushel in Canada. This makes an extra cost to Canadian 
packers of at least 15c. per case, not even taking into consideration the larger number of cans per bushel in the U.S., 
due to slack filling.

We hope that we have succeeded in showing how deliberately misleading some advertisements are. The policy 
of the Canadian Canners, Limited, will continue to be to pack the very highest quality of goods at low prices, but if 
crops are short it is only reasonable to expect higher prices than when they are plentiful. Demand and supply regulate 
prices in every)hing and everywhere, some advertisers to the contrary notwithstanding.

Remember that practically all of our processors have had nearly a quarter of a century’s experience in canning. 
There is nothing experimental about our plants Quality of goods is guaranteed.

Canadian Canners, Limited.
41
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ADVICE TO YOUNG CLERKS.
(By F. Farrington in Interstate Grocer.)

A'LL kinds of clerks begin well, a 
new broom sweeps clean. Hut 
your employer will judge you by 

the way you wear, not by the way you 
start in. Lots of good starters are pool 
tin i shut's.

He prompt. One of the first things for 
a man to learn if he expects to be a 
business man is the necessity for prompt­
ness. Tardiness may do in swell society, 
but it won’t do in business.

There's a right way lo*do everything. 
You probably will do most things the 
wrong way first. When you do find out 
the right way, remember it.

Keep busy. As long as there is a bit 
of dill in sight, you have no excuse for 
being idle, i ou have no excuse for being 
idle anyway. There are a thousand 
things to do without waiting to be told.

Don't get the notion in your head that 
most of the old-fashioned, fundamental 
iules ale exploded theories, and that you 
have a lot of new ideas that are going 
to revolutionize business. Revolutions 
are not so easily started, and many of 
them end in smoke anyway.

He a man. Now that you have stalled 
in business life, just drop out the fool 
boy tricks that are a nuisance to every­
body but boys. Take your job seriously, 
but don’t be gloomy and solemn.

Do little things with the same degree 
of care that you use in the more im­
portant things, if you have ideas, don’t 
be afraid to suggest them to the boss, 
but think them over a little and weed 
out the nonsense first.

Find out where things are. Keep look­
ing over the stock until you know just 
where to get whatever is asked for. 
That is one of the first ways to make 
yourself valuable; be able to wait on 
trade without keeping them waiting.

Keeping things in their places is more 
than necessary. It will enable the buyer 
to know what to buy and the seller to 
know what to sell. Don’t leave things 
out of place a minute longer than is 
necessary.

He affable and courteous. He polite Io 
the ladies and to everyone else. Don’t 
hurry your customers. Make them feel 
that you have time enough to get them 
anything that they want and to show 
them goods besides.

1 land people their change or packages. 
Don’t lay the money down somewhere in 
their vicinity for them to pick up.

Make your packages neat. Make them 
conspicuous for their neatness.

Don’t you make a single sale that you 
are not absolutely positive you are al­
lowed to make, and then be positive that 
you are right before you make it. (let 
into the habit of being right the lirst 
thing.

Don’t be cocksure. .Just make up your 
mind that you don’t kiiow a thing—that 
you probably don’t even suspect any­
thing. Few men get over the cocksure 
period before thirty. You might try to 
be an exception.

Y’ou are liable to be called to wait 
upon very particular people at any mo­
ment. Always appear as neat as pos­
sible to customers.

Don’t wear a chip on your shoulder.
A good many people will be impertinent 
to you, but you can’t afford to resent 
it. He above getting angry when cus­
tomers show their ill breeding.

The proprietor wants you to draw to 
the store all the trade you can but that 
does not mean that he wants your

friends to get into the habit of loafing 
there. Loafing is the bane of many a 
store. Do all you can to keep it from 
hurting yours.

Identify yourself with the store to the 
extent of keeping uji the same interest 
in the business that, you would if it were 
your own.

He honest with yourself and you will 
be honest with everybody else. Never 
compromise when it is a question of 
honesty. Keep the difference between 
“yours” and “mine” firmly fixed in 
jour mind.

Don’t slouch around. Don’t sit on the 
counters and don’t act as if your back­
bone was rubber. He erect and alert.

You may think that it is none of the 
boss's business what you do outside of 
store hours. You are mistaken. It is 
very much his business, though lie prob­
ably will not say a great deal about it. 
The first intimation you are likely to get 
of his being interested will he an invita­
tion to look for a new job.

Leave aleoholic drinks alone. A reso­
lution to that effect admits of no pos­
sible qualification or exception.

Take pains with the children. They 
very soon grow up and children are 
most discriminating customers that come 
into a store. They know every time 
when they are treated well and they re­
port things at home.

Your salary is small, but you aren’t 
worth much; in fact, the boss is taking 
some chances in keeping you at all, and 
it won’t be wise for you to discount 
your future wages. Keep down expenses 
and then your creditors won’t be asking 
your employer to help them collect their 
bills against you.

if your boss is the right sort he will 
raise your wages :,.,«.«-r uia.i ue said he 
would—if you are worth the raise. Hel­
ler be worth it.

When you set out to do a thing, do it! 
Don’t be a quitter. He thorough.

Don’t hang around the door of the 
store, either inside or outside. Don’t 
be a sign telling people that there’s 
nothing doing.

Keep close watch of the advertising 
that the store is doing. Read it care­
fully and know what to expect customers 
so call for.

Try your own hand at ad. writing. 
The employe who can write ads. is al­
ways in request.

MEXICO’S NEW TARIFF.

FOLLOWING is a synopsis of the 
modified tariff recently enacted by 
Mexico, which becomes operative 

on and after Sept. 1. The items listed 
are those on which increases have been 
made.

The old and new rates are given, the 
old rates being quoted first in each in­
stance. The gross kilo includes the en­
tire packing or casing; the net kilo is 
the goods without packing or casing. 
The legal kilo is that prescribed in the 
tariff act and affected by certain regula­
tions named in the act:

Uelts, of cow-hair felt, for machinery, 
gross kilo, 10c., 11c.

Helts, leather and cables, machinery, 
gross kilo, 50c., 55c.

Hutter, legal kilo, 20c., 25c.
Candles, tallow, gross kilo, 18c., 20c. 
Candles, or wax tapers, legal" kilo, 

60c., 70c.

Cheese, all kinds, legal kilo, 12c., 15c. 
CointaL_silver, money of Mexican mint- 

in pieces of 1 peso, when imported 
in amounts exceeding 5 pesos, gross 
kilo, $10, $15.

Clocks, for. towers and public edifices, 
unchanged, 2c.

Harley, in grain, mashed or germinat­
ing, 100 kilos, 5c. per kilo, $1.50. 

Clocks, for house, legal kilo, 75c., $1. 
Clocks, mechanism for, legal kilo, 60c., 

70c.
Columns, steel or iron, when they 

have perforation or a special cut, brack­
ets, bedplates for columns, fish plates, 
braces, with or without bolts, and other 
pieces of iron or steel for building pur­
poses, not otherwise specified, gross kilo, 
3c., 4c.

Copying apparatus, for reproducing 
manuscript, gross kilo, 5c., lie.

Corn, 100 kilos, 75c., 80c.
Cotton, unmanufactured and unginned, 

gross kilo, 3c., $3.30.
Cotton, ginned, gross kilo, 7c., $7.70. 
Cotton, carded, legal kilo, 20c., 22c. 
Cotton w'aste, gross kilo, 2c. per kilo, 

$2.20.
Crackers, all kinds, gross- kilo, 15c., 

Die.
Fleetric lamps, incandescent, commu­

tators, extinguishing devices, circuit 
closers, with handles, fuses, cut-outs, 
rosettes and safety pieces, gross kilo, 
10c., 11c.

Fleetric lamps, arc, gross kilo, 5c., lie. 
Fish, dried, smoked or pickled, or fish 

products, legal kilo, 12c. 15c.
Fish, fresh, and fish products, though 

preserved in ice. legal kilo, 2c., 3c.
Foodstuffs, preserved, animal, legal 

kilo, 15c., 18c.
Fiber, vegetable, linen, ramie, and 

others not otherwise specified, unmanu­
factured or rasped, 100 gross kilos, 2c. 
per kilo, $2.20.

Fiber, jute, manila hemp, pita, ixtle, 
jeniquen, New Zealand, rasped or un­
manufactured, 100 kilos, 50c., 55c.

Furniture, of ordinary wood, without 
cushions and without incrustations, or­
naments of metal or upholstering, con­
taining silk, legal kilo, 20c.

Furniture of fine woods, or ordinary 
woods with fine veneering, with cushions 
and without incrustations, metallic or­
naments or upholstering, containing silk, 
legal kilo, 30c.

Furniture of fine woods, or ordinary 
woods with fine wood veneer, without 
metallic ornaments, incrustations, cush­
ion or upholstering, containing silk, 
legal kilo, 35c.

Furniture of fine woods, or ordinary 
wood, with fine wood veneer, with cush­
ions, and without incrustations, metallic 
ornaments, or upholstering containing 
silk, legal kilo, 15c.

Furniture, wooden, of all kinds, gilded 
or without incrustations or ornaments, 
other than precious metals, or with up­
holstering containing silk, legal kilo, 70c. 

Geldings, head, $1(1 $15.
Girders, iron or steel, not having -per­

forations, nor special cut, gross kilo, 
2c., 3c.

Hogs and sucking pigs, 11)0 kilos, 5c., 
lie. When imported in cages the weight 
of cages will be computed.

Honey, gross kilo, 5c., 6c.
1 loops, iron and clasps for fastening 

packages, gross kilo, lc., 2£c.
Meat, fresh, of all kinds, net kilo, 

8c., 10c.
Meat, dried, salted, smoked, or pickled 

fish, or fish products, legal kilo, 12c., 
15c.

Machines of all kinds for industry, 
agriculture, mining and the arts, not

i I >
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specified, and their loose parts, or repair 
pieces, 100 kilos, $1.50, $1.05.

Oats, in grain, 100 kilos, $1, $1.50.
Oil, impure mineral, per net 100 kilos, 

.le. net kilo, $3.30.
Oil, refined, mineral, benzine, paraffin 

and mineral wax, legal kilo, Sc., ‘Jc.
Rails, iron or steel, when the weight 

of the linear meter does not exceed 10 
kilograms, gross kilo, 2c.; rails, iron or 
sleet, when the linear meter does not ex­
ceed 10 kilograms, and switches, turtles, 
lies, frogs, spikes and fish plates, for 
laying rails, gross kilo, 2c. At present 

■j rails pay lc. gross kilo when the linear 
meter weighs more than 12 kilos, and 
are free when the linear meter does not 
weigh more than 12 kilos.

Silk, artificial, unmanufactured, net 
kilo, 55c.

Sacks of jute, pita, ixtle, jeniquen or 
hemp, specified in section .'M2, gross kilo, 
lie, 12c.

Snuff, legal kilo, $3, $3.30.
Steel, in liars, of various s'hapes, 100 

gloss kilos, 5c. kilo, $5.50.
Tobacco, chewin' leg il kilo, $1.10.
Tobacco, Virginia, unmanufactured, 

nel kilo, 50c. gross kilo, 55c.
Tobacco, unmanufactured, not other­

wise specified, filling, gross kilo, 80c.
Tobacco, wrappers, gross kilo, $2.50.
Tobacco, sifted or cut, for cigarettes, 

legal kilo, $1.50, $1.70.
Tobacco, manufactured into cigarettes, 

legal kilo, $2, $2.20.
Tobacco, manufactured into cigars, 

legal kilo, $7, $7.70.
Tea, legal net kilo, 50c., 55c.
Toys, automatic, moved by cord, 

steam or electricity, legal kilo, 60c., 
80c.

Watches, repealing, silver or other ma­
terial, except gold, or having parts of 
gold or gold plate, each, $6, $6.50.

Watches, non-repeating, gold or gold 
plated, even though set with precious 
stones, each, $7, $8.

Watches, repealing, gold or gold plat­
ed, set with precious stones, each, $11, 
$16.

Watches, mechanism, for non-repeating, 
each, $1. $1.25.

Watches, mechanism, for repeating, 
each $5. $6.

Watches, non-repeating, of silver or 
other non-metal lie substance, when inlaid 
with gold or gold plate, each, $2, $2.50.

Watches, repeating, of silver or other 
substance, except gold, each, $1, $1.25.

Wax tapers, gross kilo, 00c., 70c.
Wire, of copper, brass, bronze or white 

metal, lined with any substance, gross 
kilo, 5c., 10c.

Wire, naked, of copper, brass or white 
metal, not exceeding 2 millimeters in 
diameter, gross kilo, 8c., 10c.

Wire, naked, of copper, brass, bronze 
or white metal, exceeding 2 millimeters 
in diameter, gross kilo, 5c., 6c.

Wire, iron or steel, more Ilian 1 milli­
meter in diameter, 100 gross kilos, 5c. a 
kilo, $6.50.

Wire, iron or steel, 1 millimeter or 
less in diameter, gross kilo, 8c., 9c.

Wire for fences, Kill gross kilos, $2.50.
Apparatus for the extinction of fires, 

free.
Scientific instruments, free.
Live animals, not otherwise specified, 

free.
Foreign goods will only he subject, on 

their importation, lo the foregoing rates 
plus the tax of 1.1 or 2 per cent, collect­
ed by the custom houses in behalf of the 
municipalities, in accordance with the 
provisions of article 7 of the general cus­
tom house ordinance, and in given cases 
the loading and unloading dues institut­
ed by decree of .July 1, 1898. In conse­
quence the decree of November 25, 1902, 
which laid down the present basis for 
the assessment and collection of the du­
ties incidental to the importation of for­
eign merchandise; article 106 of the law 
of April 25, 1893, and article 1 of tIn­
law of May 4, 1895, which, respectively, 
created a stamp tax on foreign playing 
cards and foreign alcoholic and ferment­
ed beverages, are abrogated.

Article 3 of the decree of February 23, 
1897, which reduced by 50 per cent, the 
import duties on iron piping intended to 
be used for city water supply systems, 
and the provisions of all laws, circulars 
and other legal enactments contrary to 
the terms of the present decree, are re­
pealed, except the provision of the law 
of March 25, 1905, which granted certain 
franchises to mining, and the provisions 
of the law of May 30, 1905, which ex­
empted from payment of duties such for­
eign articles as being included among 
those designated by the executive are im­
ported into the territory of Quintana 
Roo for consumption therein, which pro­
visions are lo remain in force for tin- 
time fixed by the laws mentioned.

WILL CHANGE FISCAL YEAR.
The Government have decided to change 

the fiscal year of the Dominion, so that 
instead of the Federal accounts, trade 
statistics, etc., being calculated each 
year up to the end of .June, they will he 
made up at the end of March. The gen­

eral opinion is that the beginning of 
Spring is a better time to open the 
fiscal year than the present date, es­
pecially from the point of view of trade 
returns. The change to the first of 
April will allow of the Department’s re­
ports being printed in time for Parlta- 
ment to meet in October or November, 
beginning with 1906.

COMPANIES INCORPORATED.
The Stewart Vo., Limited, Toronto, 

share capital $100,04(0; purpose, to take 
over the business of the Stewart Vo., 
and A. J. Stewart, and to manufacture 
and deal in confectionery, etc. The 
directors are: L. .1, Applegath, A. .1 
Stewart, and W. N. Ferguson, all of 
Toronto.

The Cleveland Seed Vo., of New York 
State, have been granted the right to do 
business in Ontario to the extent of 
$10,mill. U. L. Daily, of Dicton, has 
been appointed attorney.

CANADIAN EXPORTS.
Canada’s exports to Great Britain lot 

tbe month of .July are as follows:
Cattle ................ 18,205 £306,1211
Sheep and lambs ........ 911 1,111
Wheat, ewt............
Wheat, meal and

........ 663,23(1
Hour

239,621

cwt...................... .........  77,300 35,825
Peas, cwt. ......... 4,820 1,632
Bacon, cwt...........
Hams, cwt............

168,000 379,420
.......  57,065 137,435

Butter, cwt........... ....... 62,575 296,700
Cheese, cwt........... 714,321
Horses ................... ........ 57 2,310

REVIVAL OF SUGAR INDUSTRY.
A report from G. E. Ilurke, Canadian 

agent in Jamaica, states that there is a 
revival of the sugar industry in the is­
land. Hundreds of small cane mills un­
being imported from the l ni ted States. 
Mr. Burke urges Canadian merchants to 
gel after this business. He also recom­
mends box shook manufacturers in Can­
ada to get a move on to secure the con­
trol of the market for shooks for orange 
and pineapple boxes.

The assets of the Ritchic-Ilearne Co., 
Limited, Brampton, have been sold to 
Mr. Ritchie, of SI rathcona, N \Y T., for 
$2,111111.

L. A. PRICE, Bordeaux, France,
E <. 88. MANCHESTER SHIPPER. Row in our Port.

100 Cases “Mushrooms” )
100 “ “French Peas” Tins and Glass
100 “ Fancy “ Assorted Goods ” )

SEE OUR PRICES.
ALWAYS INTERESTING. 

QUICK SHIPPERS.

»

LPHADI IT PI I ft A Wholesale Grocer* and Importers• tllAKtlj ■ ILO €/» VIL* of Teas, Wines and Liquors.
Agents, MONTREAL.
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PERSONAL MENTION.
Mr. P. Emond, of Kmond & Cote, 

cheese and butter exporters, Quebec, is 
dead.

Mr. I'\ 1). Cock burn, Montreal, is look­
ing aller 1 be Comfort Soap wants of the 
Ottawa grocery trade this week.

Mr. I*'red. Sloan spent the week end at 
the Windermere with his brother licit., 
who has been there for the last ten 
day s.

Mr. Frank Matthews, of Geo.. Mat­
thews Co., Limited, Ottawa, l’eterboro 
and lit ant fold, is at present in Europe

vacation at Old Orchard Beach. Mr. 
Henry, of same firm’s traveling staff, 
has returned to work after an enjoyable 
outing.

Mr. A. G. Widmer, representing Gor­
man, Eckert Co., London, in Eastern 
Ontario, is in Ottawa this week. To 
The Grocer he stated that business was 
good, and mentioned especially the popu­
larity of his various lines of olives.

Mr. Frank Sloan returned Thursday 
from a two weeks’ well-earned vacation 
at Windermere, MUskoka, where he ac­
quired a healthy tan cruising about in 
his dinghy. It is also whispered that lie

to the Master Bakers’ convention. Mr. 
Davey, who is Berlin’s most prominent 
baker, certainly knows flour, and has the 
taking way of the successful salesman.

Mr. Frank Adams, of Comfort Soap 
office, Montreal, has joined the bene­
dicts. The wedding, which was a quiet 
one on account of recent death in Mr. 
Adams’ family, was held at the resi­
dence of the bride’s parents, Mr. Chas. 
E. Thompson, Brighton, Ont. Success 
is what The Grocer wishes Mr. and Mrs. 
Adams.

Mr. F. A. Crowther, traveling repre­
sentative of Canadian (fanners, Limited,

ONE OF WESTERN CANADA'S MOST UP-TO-DATE STORES.

looking after the growing trade of his 
firm.

Mr. W. Laurence, for several years 
with A. F. Ross <V Co., grocers, Truro, 
N.S., has joined the traveling staff of 
Bryant & McDonald, tea merchants, 
Halifax.

Mr. John Turnbull, manager the Na­
smith Co., Limited, Toronto, is in 
Ottawa this week attending the conven­
tion of Canadian Association of Master 
Bakers.

Mr. H. W. Smvth, of Rose & La- 
flamme’s staff, is taking a few weeks’

was implicated in perpetrating a mins­
trel show.

Mr. Albert N. Reay, late Canadian 
salesmanager of the Force Food Co., has 
associated himself with the Peterboro 
Cereal Co., Peterboro, and will look- 
after the interests of Canada Flakes in 
Quebec and the Maritime Provinces. Mr. 
Reay is a hustler and will undoubtedly 
make things go.

Mr. .1. W. Davey, representative"of the 
Lake Huron & Goderich Milling Co., 
Goderich, iii Western Ontario, is paying 
a visit to Ottawa this week as delegate
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was met by The Grocer in Ottawa this 
week. Mr. Crowther is on his way home 
after a three months’ tour of Quebec and 
the Maritime Provinces, and reports a 
very successful trip. His territory is 
the Dominion of Canada, and he pays 
special attention to the special lines put 
up by his company.

Miss May Smith (of Nicholson & 
Brock, of Toronto) recently visited 
Cayuga as the guest of Mr. and Mrs. D. 
T. Williamson, who are visiting their 
parents on Capital Hill.
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MANITOBA MARKETS.
Special Report from the Winnipeg Office of The Canadian Grocer. 

Quotations corrected by telegraph up to 12 a. in. Thursday, August 3rd, 1905.

WITH the most cheering crop re­
ports in years from all parts of 
the will eat belt, the western 

wholesale and retail trade are disposed 
to be very optimistic. It is hoped that 
witli the aid of a bumper crop and good 
prices it will be possible to relieve the 
credit burden very materially, and there 
is a strong impression abroad that the 
wholesale houses will make a determined 
anïT concerted effort this Fall to bring 
collections up to date. This will pro­
vide a good excuse for the retailers to 
insist on the payment of all their ac­
counts, and, in fact, will make it neces­
sary for them to do so.

Rusine:(-i this week .continues very 
brisk, many lines of hot weather goods, 
such ns lime juice and canned goods for 
picnics, being in exceptionally brisk de­
mand. Sugar is still maintained at the 
same figure as for some weeks back, but 
the trade will be well advanced in buy­
ing only for their immediate require­
ments, as further declines seem likely 
as soon as the heavy preserving demand 
is over. In foreign dried fruits the mar­
ket is still very steady. The earl" ex­
pectations of cheap apricots are not to be 
realized, as apparently the crop was 
not so large as at first reported. Prunes 
are also firmer, and the advances noted 
last issue arc being well maintained. 
The new season" currants will be quoted 
at a sharp advance on last year’s prices.

Sugar -Prices are still unchanged by 
I lie refineries, although prices in New 
York have declined. It is evident that 
the price here is being maintained dur­
ing the season of heavy demand for 
canning purposes and shrewd judges of 
the market predict an early decline. In 
(he meantime the trade are experiencing 
the heaviest demand in years. We quote.
Montreal granulated, in bbls........................... ......... . 5 65

............. 5 60
“ yellow, in bbls......................................
“ " in sacks.....................................

Wallacehurg, in bbls...........................................
" in sacks........................................

Icing sugar in bbls.............................................

............. 5 15

............ 5 10
..........  5 55
............ 5 50
............. 6 25

“ “ in small quantities.......................
Powdered sugar, in bbls.....................................

" “ in boxes..................................
l| in small quantities......... ...

Lump, hard, in bbls......................................... .
,r " in 4-bbls.........................................
“ " in 100-lb cases...............................

............. 6 85
............ 6 05
............. 6 25
............ 6 50
............ 6 35
............. 6 45

Canned Goods—There are no new fea­
tures of particular interest in the canned 
goods market since last week. As noted 
in last issue, the new season canned 
strawberries are on the market, and are 
proving extra fine quality. We quote:
Apples, 3’s, 2 doz. cases, per case........................... 2 15 2 20
Cherries, red pitted, 2’s, 2 doz......................................... 4 28
Currants, red, 2 doz. cases, per case ............................. 3 35

“ black, *' "   3 75
Gooseberries, “ "   3 50
Lawton berries, 2's, “ “   3 35
Pears (Bartletts), " “   3 50
Peaches, 2's, “ “   3 75

" 3’s, '* "   3 75
Raspberries, rod, “ “   2 90

“ black, “ "   3 00
Strawberries, heavy syrup. 2's, per case........................... 3 28
Plums, Lombard, 2 doz. per case................................... 2 35

“ green gages, 2 doz. case, percase......................... 2 50
Pineapples, 2’s, sliced, 2 doz. cases, per case................. 4 25

“ 2's, whole, " " “   3 75
“ 24's, whole, “ “ “   4 50
“ 2*s, grated. " “ "   4 50

Tomatoes, 3*s, per 2 doz. cases........................................ 2 85
Corn, 2’s " " .............................. 2 20 2 35
Peas (No. 4), 2 s, per case................................................. 1 48

“ (No. 3), early June, 2's ........................................... 163
*' (No. 2), Sweet Wrinkle. 2's......................................  1 88
' (No. 1), extra tine sifted, 2's.................................... 2 68

Salmon, Fraser Itiver soekeye, per case..............
“ Skeena River, “ “ ..............
“ Rivers Inlet, “ “ ..............
“ Red Spring, “ “ ..............
" humpback, “ ................
“ cohoes, “
“ Clover Leaf, Fall delivery, 1 to 4 case?. 
“ ” “ 5 to 9 cases.
“ “ “ 10 to 25 cases.

Pork and beans (V.C.P. Co.), l's, per doz.............
“ “ 2 s, “ ..........
“ “ 3s, “ ..........

Soups (Vran Camp’s), per doz......................................

1 90 1 95
.... 6 2.'» 
.... 6 10 
.... 5 90
----- 5 75
---- 3 75
---- 4g85
... 6 30 

.... 6 ‘JO 

.... 6 10 

.... 1 25 

.... 1 90

.... 2 60 

.... 1 25

Picnic Supplies L at—Selling briskly 
during the hut season. We quote :
Boneless chicken, lb. tins, per doz.................................

turkey “ “ .................................
“ ducks “ “ .................................

Canned chicken (Man. Can, Co.)'per doz......................
" turkey “ “ ......................

Corned beef “ 2's “ ......................
** “ Is “ ........................

Roast beef (Man. Can. Co.), 2's, per doz.......................
“ (Clark s), l's, per doz........................................

“ 2's, “ ........................................
Potted meats, i's, |»cr iloz... ......................................
Veal loaf (Libbey s), J lb., per doz.....................................

“ •’ 1 11». “ ........................................
Ham loaf “ .j lb. “ ........................................

“ “ 1 lb. “ ........................................
Chicken loaf '* .} lb. “ ........................................

“ “ 1 lb. “ ........................................
Lunch tongue (Clark s). I s, “ ........................................

(Aylmer), l's, “ ........................................
Sliced smoked beef (Libbey's), 4 lb. tins, per doz..........

“ “ “ 1-lb. tins, “ ----
“ “ “ 1-lb glass, “ -----

Chipped “ “ i lb. tins, “ -----
“ “ “ 1 lb. tins, " -----
‘ “ “ 1-lb. glass, “ -----

Sliced bacon, “ 1-lb. tins, “ -----
“ “ 1-lb glass, ‘ ----

Cornell beef (Clark s), 1-lb. tins, per doz........................
2-lb. “ “ .........................

Lobsters (new), 1-11». flats, perS-doz. case....................
*' “ 3 II». tails, per 4 doz. case....................
“ “ 1-lv tails. “ “ ....................

3 25 
3 25 
3 25 
3 25 
3 25 
2 75

2 65
1 50
2 65 
0 55
1 25
2 50
1 25
2 50
1 65
3 05 
3 00
2 90 
1 80
3 10 
3 35
1 45
2 50
3 05 
3 10 
3 25
1 50
2 65 

16 25 
10 35 
14 50

Lime Juice The hot weather has 
stimulated the demand, and lime juiee is 
selling briskly. We quote :
“Montserrat," pints, per doz...................................  4 00 4 25

“ quarts, “   6 80 7 00
Local brands, pints. “   1 60 2 50

quarts, “   3 00 4 50
" bulk, per imp. gal........................................... 0 65

Salad Dressings—There is a brisk hot 
weather demand at following prices:
Durkce's. per 2-doz. case............................— ..............  7 00
Royal, small, per doz............................. .’.............................. 2 85

“ large. “ .............................................................. 4 75
Vinegar (C. & B.), bottles, pints, per doz........................... 1 20

“ “ “ quarts, “   2 10

Sauces—Prices are quoted as follows :
Worcestershire, Lea & l’errius 4 pints, per doz.......... 63 65

“ “ pints, “ .......... 6 00
White's I pints “  0 90
Patterson s j pints “   0 90

“ “ pints “ ........... 1 75
Essence of anchovies (C. x B ), per doz............................ 3 00
Yorkshire relish (Goodall A Bachhouse), per doz......... 1 90

Macar ni and Veimicelli—Selling in 
10 Ih. boxes at fie. per lb. The French 
in 1 lb. packets, is now quoted at 8 1-4&. 
a slight reduction. ,

Spices—The market is fairly active, 
as there is a good demand for the pickl­
ing season. We quote as follows : 

Ground Spices —
Pepper, black, in 10 lb boxes, per lb........ .................. 0 20

" white, “5 ’* “ .................... 0 28 0 30
Cayenne pepper, in 2 and 5 lb. tins, per lb..........  0 21 0 22
Cloves, in 5 lb. boxes, per lb...................................... 0 19 0 25
Cassia. " “ ’ ...................................... 0 15 0 18
Allspice. “ ...................................... 0 121 0 14
Ginger, in 101b. “ ...................................... 0 10 0 18
Mixed spice, in 51b. boxes, per lb.................................. 0 20
Mace, in 5 lb. boxes, per lb................................................... 0 70

Whole Spices—
Black pepper, per lb......................................................
W’hite *• “ ................ ..................................
Cinnamon (ordinary), per lb......................................

" (extra choice), per lb................................
Nutmegs, per lb ..................................................
Cloves (according to quality) ..................................
Ginger, per lb..................................................................
Allspice, per lb.................................................................
Mace, per lb......................................................................
Mixed spices, for pickling..........................................

,r 4-oz. packets, i»er doz.

0 141 

6' 81

U IS 
0 25 
0 164 
0 24 
0 25 
0 25 
0 10 
0 10 
0 70 
0 12 
0 75

Rice, Tapioca and Sago—Quoted still 
at last week’s prices, which were:

Rangoon rice, per lb................................................  0 03| 0 031
Patna “ “ ......................................................... o 04 ‘
Tapioca, per lb.................................................................. 0 03‘"
Sago, “ .................................................................. o 034

Pot and Pearl Barley—Quoted as last 
week at following prices:

Pot barley, per sack.......................................................... 2 20
Pearl barley, per half sack (49 lbs)................................ 1 65

“ sack....................................................... 3 30

Syrups and Molasses Quoted at fol­
lowing steady prices:

Syrup “Crown Brand," 2-lb tins, per 2 doz. wwe 2 00 2 10
5-lb tins, per 1 “ 2 40 2 50

" 10-lb tins, per & “ __ 2 25
“ 20-lb tins, per J “ 2 15 2 25
“ J barrel, per lb............................. 0 031
" Sugar syrup, per lb...................... 0 03$

“ Kairomvl syrup, 2-lb. tins, per 2 doz. case.............. 2 20
5-lb. “ “ “ ............  2 65

“ 10-lb. “ “ “ ............. 2 40
** “ 20-lb. “ “ “ ............. 2 45

Barbadoes molasses in 4-bbls. per lb............................. o 04
New Orleans molasses m 4-bbls, i»er lb........................ 0 02,

“ in barrels.................................... 0 02*
Porto Rico molasses in 4-bbls., per bbl.......................... 0 044
Blackstrap, in bids., per gal............................................  0 31

4 “ ’* ...........................................  U 33
“ 5 gal. bets . each...................................... 2 25

Coffee—Green Rio is now sellinggen- 
erally at 10 l-4c. per Ih. We quote 
]>riees as Tollows :

Whole green Rio, per lb.................................................. o 10J
‘ roasted, per lb............................. 0 13 0 15

Standard Java in 25-lb. tins, per lb.............................. o 33
Old Government .Java in 25 lb. tins, per lb................. 0 32

“ “ Mocha................................................... o 32
Iuqierial Java, in 25 lb. tins, per lb............................... 0 29
Pure mocha “ “ “ ............................. o 25

“ Maracaibo................................................ ................ o 19
Choice Rio...................................................................... q 17

“ ...................................................................... 0 161
Seal Brand (C & Si in 2-lb tins, per lb.......................... 0 32

*' “ “ “ 1-lb “ ..................... 0 33
Local Blends:

Mocha and Java in 2-lb tins, per 11» .. .......................  0 23
..............................Mb “ “ ..............................  0 24
Cocoa—Prices are quoted locally as 

follows :

Epps' \ lb package, per lb................................................ p 33
Frys'1 lb “ Homeopathic, pvr 11»...................  o 3u

Jib “ tins concentrated, perdu/............. 2 40
Mott's Soluble, in bulk. 12| lb tins, per 11....................  0 19
Cowan's, in 10-lb tins, peril)...........................................  o 15
Mott's Homeopathic, Jss................................................. u 25
Van Houten's. i's, per doz........................... ................... 2 75
Baker's, in 4-lb tins, J 11» tins, per lb ..........................  0 12

Chocolate—Local houses are quoting 
following prices:

Baker's unsweetened, per lb............................................ o 36
Menier. i s. per lb.............................................................. 0 35

l's. “ ..................................................... 0 34
Mott's Diamond. J and per lb .................................. o 22
Fry's “ .............................................................. 0 224

Jam Prices continue ns quoted Inst 
week.

C & B jams in 1-11» tins, assorted, per doz.................... 1 65
“ “ strawberry, “ .................... 1 85

”, “ “ raspberry, “ .................... 2 00
“ glass, assorted. “ .................... 2 05
" “ raspberry, “ .................... 2 4(1
“ _ “ strawberry. " .................... 2 20
“ 7-lb. tins, assorted, peril»..................... 0 12
“ “ raspberry, “ ....................0 13J

Upton s jam (in Winnipeg), per pail............................... 0 50
“ (in Brandon), “ ............................... 0 52
’* (in Calgary), “ ............................... 0 57
“ (in Lethbridge), “ .............................. 0 57
“ (in Edmonton). “ .................................0 60

Marmalade—Prices are quoted ns fol­
lows:

Marmalade (C. & B. ), 1-lb. glass, per iloz............................ 1 8U
“ " “ tins, “   1 56
“ “ 7-lb. tins, i>er lb................................... 0 09
“ “ 4-lb. tins, “ .......................... 0 104
“ (Upton's), 7-lb. pails, per pail..........................  0 56
" “ 1-lb. glass, “   1 20

Nuts —Still quoted as follows:
Almonds, per lb.................

" (shelled), per lb.
Filberts ................................
Peanuts, ..............................
Jumbos.................................
Walnut , per lb..................

" (shelled)
Pecans, per lb....................
Brazils, per lb......................

.... 0 124 

.... 028 

.... 011 

.... 0 114

.... 0 14 

.... 0 12 
... 0 25 

0 15 0 16
.... 0 lb

Foreign Dried Fruits —The second
shipments of new season apricots are 
now on the market and as was noted last 
week, the price is higher than was ex­
pected a month ago. It seems that the 
crop is not so large as was at first ex­
pected. New season currants will be
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Valid Reasons, Respectfully submitted to the Wholesale Grocery 
Trade, the Retail Grocery Trade and the “ Consuming ” Public 
why it is to their advantage and interest to patronize and use the 
Canned Goods packed by the Canadian Canners, Limited.

To the Wholesale Grocery Trade.
BECAUSE :—

Ours are the best goods on the market.
You have thirty-five chances to one of 

getting your orders filled in case of a short 
crop.

We try to arrange so that all dealers 
handling our goods make a sure, legitimate 
profit.

When we give a high price we give a 
high price only when necessary.

When we give a low price we give a 
low price, and stand to it.

Our prices this season are a conun­
drum that will keep some people thinking 
about them, “ and wondering.”

All the large, up-to-date, progressive, 
Best Wholesale Houses in the Dominion 
handle our goods.

To the Retail Grocery Trade.
BECAUSE

You cannot afford to do without them.
The Consumers want them.
They are the best quality.
They are the best sellers.
Prices are always right, and money 

makers to dealers.
Our No. i Grade, with their Embossed 

Labels, are beauties. Peerless ones at that, 
and include such choice brands as Aylmer, 
Log Cabin, Little Chief, Bowlby and 
Auto.

Group No. 2 comprises the finest goods 
packed in Canada, under the following 
brands, viz :—Lynn Valley, Maple Leaf, 
Kent, Lion, Thistle and Grand River, 
etc.

TO THE CONSUMING PUBLIC.
BECAUSE

They are the best goods, packed on Sanitary lines, are always pure and free from 
adulteration. The Vegetables and Fruits are of the choicest varieties, many of them are varie- 
ties grown in our own Fields and Orchards, from Seeds of the choicest varieties grown specially 
for us, gathered when they are at their best, and immediately prepared by Experts in the most 
cleanly and scientific manner, more so than it is possible to do in the best regulated private 
kitchen, and every package is covered by the Guarantee of our own name.

Don’t be deceived by specious statements or advertisements from those that would 
wish you to believe that they are our Competitors. They are not. They are not in the race 
with us—for this year at any rate. We will try and keep you posted in good time as to next year.

The whole community is with us ; Consumers, Retail Merchants, and Wholesale 
Merchants. This is profitable to them, and very satisfactory to

THE CANADIAN CANNERS, Limited. Head Office :
HAMILTON, ONT,
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Lk
higher than last year, according to re­
cent advices from Greece. Prunes are 
advancing steadily, and they are held 
firmly at the advances noted last week. 
We quote:
Valencia raisins, Trenor s, f.o.s., No. 1 grade............ 1 90

“ “ “ No. 2 grade............. 1 80
" selects................................................... 2 20
" layers...................................................  2 25

California raisins, muscatels, 3 crown, per lb............. 0 064
" " " 4 .............. 0 07$
" " choice seeded in f-lb.packages

per package.............................. 0 061
" " choice seeded in 1-lb packages

per package ...................... 0 08 0 081
" " fancy seeded, 1-lb. packages,

per package........................... ». 0 094
Prunes, 90-100 per lb...................................................... 0 041

" 80-90 " ...................................................... 0 05
•' 7040 '• ...................................................... 0 051
" 60-70 “ ...................................................... 0 053
" 50-60 " ...................................................... 0 061
" 40-50 " ...................................................... 0 07$
•' silver " ...................................................... 0 081

Currants, uncleaned, loose pack, per lb...................... 0 054
“ dry cleaned, Fillatras, per lb........................ 0 053
“ wet cleaned, per lb........................................ 0 06$
" Filiatras in 1-lb pkg. dry cleaned,per lb — 0 07
“ Vostizzas, uncleaned..................................... 0 064

Hallowee dates, new per lb......................................... 0 05$
Figs, cooking in bags, per lb................................ 0 03| 0 04
Apricots, choice, in 25-lb. boxes, per lb..................... 0 11$
Apricots, choice (August delivery), in 25-lb.

boxes, per lb......................................................... 0 101
Apricots, standard (August delivery), in 25-lb.

boxes, per lb............................................... — 0 10
Peaches, choice, “ " ........................ 0 12$

" standard “ " ........................ 0 12
Pears, (choice halves) “ “ ........................ 0 12$
Plums, choice (dark pitted) per lb.............................. 0 10
Candied Peel—Lemon peel, per lb.............................. 0 09

Orange “ ............................... 0 09$
Citron ' ............................... 0 14

Teas—Ceylon teas arc quoted lower in 
bulk. Local prices are as follows:
Congous, M. 12, half chests, per lb...............................  0 12

“ cads, per lb........................................... 0 13
“ 8.C.P. and M. 14, half chests, per lb.............. 0 15
“ “ “ cads, per lb........................ 0 16
“ A.A.N., in cads, per lb....................... ........... 0 19
- J.A.P.. No. 1, “ .................................. 0 25

Ceylon, bulk, per lb....................................................... 0 18
“ Pekoe P H.T., in $ chests, per lb.................... 0 18
'* broken Pekoe, No. 62 in chests, per lb......... 0 18
“ “ No. 414 and 418, “ .... 0 20
“ “ No. 412, in chests, “ — 0 22
“ “ No. 57, “ “ . 0 25

Gunpowder, in quarter chests, per lb........................... 0 26
Youug Hyson, in $ chests, per lb.................................. 0 26
Scented Orange Pekoe, in cads, per lb........................ 0 26

Fish—Prices continue as quoted last 
week:
Lake Superior trout................................ ..... 0 10
Gold eyes................................................... " .... 0 03
Blue fish.................................................... " ----- 0 18
Mackerel.................................................... " ----- 0 15
Red snanper.............................................. " — 0 14
B.C. salmon.............................................. " ..... 0 14
Halibut...................................................... " ... OH
White fish (L. Winnipeg), per lb.................................. 0 06
Pickerel........................................................................... 0 05$
Jackfish........................................................................... 0 04
Finnan haddie...............................................................  0 09
" Halifax ” brand salt cod, fish cakes 24-1's “ — 0 11
"Acadia" “ " “ 20-1’s " — 0 09
..Bluenose ” " 11 " 20-1'a " .... 0 07
,, Acadia" “ 11 2-lb. boxes.......... " — 0 09

" •• " 4-lb. " .........“ .... 0 09
" “ shredded, 24 cartons,per bx.......... 2 00
“ “ " bulk, in 15-lb. boxs........ 0 08

Large Labrador and Nfld. salt herrings per 100 lb........ 5 00
" " " " per 20-lb. pail......... 1 20

Salt mackerel, in 20 or 30-lb. pails...............................  0 12$
Finnanhaddie, in 15 or 30-lb. boxes............................ 0 08
Smoked halibut strips................................................... 0 11
Kippered gold eyes, per doz........................................  0 45
Yarmouth bloaters, 60 in box, per box ...................... 1 50
Lobsters, fresh boiled, per lb........................................ 0 25
Caviar, extra, small jars, per jar.................................. 0 40
Fr-m logs. 6 doz io box. porffnz................................... 0 40

Evaporated Apples -Prices are main- 
ed generally at the advance noted last 
week. We quote again as follows:
F,vap<> ated apples (choice), 50-lb. case ................... 0 08

" (fan-y) “ ................... 0 081

Beans—Hand-picked beans are still
quoted at $2.10 to $2.15 per bushel, and 
the ordinary grade at $2.

Woodenware—Some additions arc 
made to our list below. Prices are quot­
ed locally as follows:
Tubs, wooden hoops, 2 in neat, per nest............ 0 42 0 45

" “ 3 " " ............ 0 70 0 73
" wire hoops, 2 “ “ ....................  0 63
•' “ 3 " " ............ 1 00 1 05

Pails, 2 hoops, per doz..........................................  ... 1 95
" fibre “ ............................................... 3 25

Wash tulis,common and wire hoop, per nest of 3 — 2 00 
“ " " No. 0, per do 11 85
“ •• “ No. 1. .... 9 50
" ‘ * No. 2, .... i

" fibre, per nest of 3...................... 2 90

Butter boxes, per nest of 3, to hold 14, 28 and 56
lbs.............................................................................. 0 56

Butter boxes, per nest of 2,to hold 14 and 28 lbs........ 0 29
Butter tubs, fibre and cover, per doz ......................... 4 00
Butter moulds, for 1-lb. bricks, per doz...................... 1 85

Buckwheat Flour—Quoted at $1.70 
per half sack.

Breakfast Cereals -The higher prices 
of oatmeal and cornmeal quoted first 
last week are being generally maintain­
ed. We quote:
Rolled Oats, 80-lb. sacks, per cwt................................ 2 30

40-lb. " "   2 35
20-lb. *' “   2 40
8-lb. " “   2 70

Cornmeal, in sacks, per cwt ........................................ 1 85
" in $ sacks, " ........................................  1 90

Eggs—Prices aie advancing sharply, 
and they are apt to go still higher. Pro­
duce houses are paring from ISc. to 
20e. per dozen for strictly fresh eggs, 
delivered in Winnipeg.

Maple Products—New maple syrup 
from the Eastern Townships in Quebec 
Province is selling at $5 for 5-gallon 
tins. Sueur in quarter and half-pound 
cakes is selling at $3 per 25-lh. box. 

Honey—Prices are as follows :
Clover honey 1-lb glass, 2 doz. in case, per doz.......... 2 00

" " 5-lb tins, 1 doz. in case, per tin.................. 0 50
“ “ 10-lb tins, 8 in case, per tin....................... 1 00
“ “ 60-lb tins, per lb.......................................... 0 07

Fancy comb honey, 2 doz. to the case, per doz........ 2 50
“ “ 11 “ per case......... 4 75

Dairy Produce and Provisions.
Creamery Butter —Jobbing, commission 

and produce houses are selling creamery 
butter to the retail grocery trade at 
following prices:
Finest fresh creamery, in 56-lb. boxes....................... 0 21

“ in 28db. boxes...............  ... 0 21
• " " in 14-lb. boxes...........................  0 21

“ " in 1-lb bricks.......................  0 22

Dairy Butter -The market is full of 
store butter of not very good quality 
owing to the hot weather. Produce 
houses are paying a wide range of prices, 
according to the quality of ■ the butter 
offered. For No. 1 dairy in good condi­
tion, they are ""ring from 14c. to Inc. 
l>er lh„ delivered in Winnipeg: for No. "2 
dairy, the range of prices is from 10c. 
to 12c. per lb., delivered in Winnipeg.

Cheese—Prices are now quoted as fol­
lows :
Finest Ontario, large............................................................ 0 llj

" Manitoba, large...................................................0 11
“ “ twins .................................................. 0 11$
“ M small .................................................. 0 111

Lard—We quote:
Lard, 50-lb. pails, per pail.................................  5 25

" 20-lb. " ,r ..........................  2 15
“ 3-lb. tins, per case 60 lbs..................................... 6 75
" 5-lb....................................................  6 60
" 10-lb. M “ "   6 50

Pure lard in bbls. per lb................................................. 0 10

Cured Meats —Prices arc unchanged 
from last week. We quote:

SMOKED MEATS.
Hams, selected stock, special mild cure....................  0 15$
Bacon, " “ "   0 18$
Backs, “ “ "   0 13
Picnic, " " "   0 09
Hams, sugar cured, assorted sizes................................ 0 14

heavy, 20 to 30................................ 0 12$
Picnic, “ assorted sizes................................... 0 084
Shoulders, “   0 08$
Bacon, “ breakfast bellies,.............................. 0 14$

“ " breakfast backs............................... 0 12
" " Wiltshire sides................................ 0 15$
“ " spiced rolls, long............................. 0 10

Manitoba butts...............................................................  0 09$
" " skinned.................................................. 0 10
“ " boneless and rolled............................ 0 11
" rolls, boneless............................................. 0 11

DRY SALT MEATS.
Bacon, dry salt long clear ............................................  0 09$

" “ " smoked..................................... 0 104
“ " " boneless backs,.......................  0 10$

Shoulders" " ............................................... 0 08
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15 lhe.
1 25 
3 00
2 00 
0 01

BARREL PORK.
Heavy mess pork, boneless, per bbl........................... 18 00

“ " " per $ bhl.......................  10 50
Standard mess pork, per bbl....................................... 16 00

" " “ per $ bbl.................................... 9 00
PICKLED GOODS (COOKED).

80 Iba. 40 lha. 20 lhe.
Pige feet......................  5 50 3 00 160
Pig s tongues .............. 14 50 7 50 4 00
Boneless books............... 850 4 50 250
Sweet pickledspare ribs, not cooked, per lb...............

,r hock». " " .............

Green Fruits and Vegetables. 
Green Fruits—Local houses are now 

quoting blueberries f.o.b. Kenora (Rat 
Portage) at 10c. per lb. A shipment 
of Ameriean Puehess apples is now on 
the market and priee is quoted helow. 
Lemons anil oranges are soaring. We 
quote : «
Blueberries, express from Kenoru, per lb.........
California Bartlett i>eare, per vase

" peaches, per case..............................
Wlt ksen plums, per cast.................

Washington peaars ...........................................
Italian plums (blue), per cast ........

American Duchess apples, per bbl..................
Late Valencia oranges, 120's.............................

" " 170 s Vo 250's..........
Fancy Cal. lemons, 300 s and 360's..................

10c. off in 6-case lots.
Bananas, fancy limons, per bunch .................
Pineapples, per doz...........................................
Watermelons, per doz.......................... ...

Vegetables—Some new prices wi 
noted helow. We quote:
Parsley— " .................................................
Mint........  " .................................................
Native onions, per lb...........................................
Carrots, per bush.................................................
Beets, " .................................................
Turnips " ....................*___
Potatoes " .................................................
Celery, per doz......................................................
Lettuce, per doz.................................................
Radishes " ..................................................
Cucumbers " ..................................................
Green onions, per doz..........................................
Egyptian onions, per lb......................................
New California cabbage, per lb..........................
Australian onions, per lb.....................................
Berûmda o nions, per case................................
New Potatoes, per 11»............................................
Tomatoes, (Ontario) per basket.........................

0 10 
4 00 
1 50 
1 6.5
3 HO
1 50
7 on
4 75
5 25
6 03
8 00

3 25
2 50 
6 00

II be

n 40 
0 45 
0 01 
0 40 
0 30 
0 40 
0 65 
1 20 
0 50 
0 50 
0 60 
0 40 
0 03$ 
0 02 
0 05
2 on 
0 02
1*50

N. S. Markets.
Halifax, N.S., Aug. 7, 1905.

TRADE continues fair, and as satis­
factory as can In- expected. Prices 
show little change since last week. 

Collections continue about, same The 
sugar market here is very linn. The ad­
vance of 10c. a hundred pounds in New 
York of all grades of relined sugar dur­
ing the week has not yet been put into 
effect on the local market. The produce 
markets are very active. There is a 
good supply of all farm products on I lie 
market, and prices are fairly reasonable. 
Mostly all the produce marketed during 
the week was native grown, and in con­
séquence the importations from Boston 
are slackening off

The season for strawberries is over, 
and the crop turned out much better 
than was expected. During the week 
some very fine stock grown in Colches­
ter was placed on the market, and 
fetched from 18 to 20c. per box. The 
berries were unusually large and of fine 
flavor. The growers of these berries 
annually time their fruit for market, 
keeping hack the choicest fruit until 
after the heavy shipments are over, and 
then they can command the market and 
name their own price. Very few New 
Brunswick berries have been sold in 
Nova Scotia this year.

Butter is again attracting attention 
on the local market. The market at the 
present, time is very firm. Receipts are 
limited. This is due principally to hay 
making. The farmers in the butter­
making centres are now busily engaged
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Streaking Blue will Never Do—
//RilJFOL” *s onlV “ Never-streak ” Blue on 

v v the market. Ask your customers what 
this means to them. If you do not know the brand, ask your 
jobber. If he doesn’t sell it, write us direct. It will pay you and 
secure you the thanks of your customers. Please them and they 
will appreciate it with their trade.

J. M. DOUGLAS <6 CO., - MONTREAL
in haying, ami they give but little at­
tention to butter, consequently the .sup- 
lily is falling off. Fine crops of hay 
have been harvested all over the prov­
ince, the best for years. Creamery 
prints are quoted at 22c., boxes at 21 to 
22c. and dairy 18 to 19c.

Cheese is about the same. Eggs are 
linn, both locally and on the island. 
The receipts are only a fair average.

Potatoes, new. are very high, but by 
the week’s end the price is expected to 
drop Native-grown potatoes are now 
coming in more freely, and of much bet­
ter quality. The market is about free 
of old stock.

The crop of raspberries is a complete 
failure, owing to the dry weather of the 
past few weeks, and the cherry crop ib 
also short. Gooseberries are selling at 
7e. per quart, and the first blueberries 
of tiie season were marketed on Satur­
day, selling at 12c. per quart.

Fish—The exports of fish are only 
fair. Prices quoted last week are un­
changed Only light stocks are held 
here.

Oranges are very good. Good fruit is 
scarce. Retail dealers are asking from 
Vi to 60c. per dozen for good fruit.

The Amherst, N.S., Co-operative So­
ciety expects to have its grocery store- 
open for business by the first of Sep­
tember. Stock sheets are now being 
circulated through the town, so that all 
workingmen wdio have not yet sub­
scribed to the capital stock will have an 
opportunity of doing so.

The receipts of molasses here during 
the week were very heavy. The brigan- 
teen Maggie Bell, from Barbadoes, land­
ed 245 puncheons, 6.3 tierces, and 40 
barrels; the briganteen Sceptre, from

Antigua, 234 puncheons, 43 hogsheads, 
and 46 barrels; and the schooner Narka, 
from Porto Rico, via Lunenburg, 313 
puncheons, 18 tierces, and 17 barrels.

N. B. Markets.
St. .John, N.B., Aug. 9, 1905.

HERE is just fair business. One 
unfortunate circumstance is the 
shortage in logs. Owing to the 

light freshet this Spring a very large 
quantity was hung up at the head waters 
of the rivers. This will mean that the 
mills will shut down early, which will 
affect many people and many lines of 
trade. It must mean considerable to 
American shippers of anthracite coal. 
Very many, for all purposes, will 
use nothing but Scotch coal. It is cer­
tainly satisfactory coal, and has meant 
a service all the year round by the Don­
aldson line steamers between Glasgow 
and St. John. This coal was not known 
here before the strike. The American 
coal is, perhaps, never likely to regain 
its old position.

In grocery markets there is little of 
particular interest. Rice is firmly held. 
Spices show little change. Pepper is 
firmer. Fish keep at extreme figures.

Oil—In burning oil as the season 
changes there is increased consumptive 
demand; the change yet is slight. The 
Winter business has been quite largely 
booked. In lubricating oils sales begin 
to fall off somewhat. Paint oils are un­
changed. Linseed is low but firm. Tur­
pentine is high. In cod oil receipts are 
light; prices, however, are quite low.

Salt—A further cargo of some nine 
thousand bags of Liverpool coarse salt 
is about due. Prices are firmly held at 
slightly higher figures. Prices ex 
steamer are always lower than ex store; 
buyers should remember this. In Liver­
pool factory filled sales are not large. 
Canadian fine has a good, steady de­
mand. There is a steady increase in the 
sale of 5 and 10 lb. bags In bbls.

Canned Goods—Spot tomatoes are 
again advanced;stocks are very light. 
Corn is very firm. In peas, new goods 
are here, and prices are much lower than 
they have been. Our trade carried over 
quite a few. Fruits have but a fair sale. 
Strawberries very firm. Salmon a 
light stock. Meats unchanged. Lob­
sters extremely high. Scallops are 
high. Clams unchanged. Oysters firm. 
It is reported the pack of sardines is 
likely to be smaller than was expected. 
Iladdies and kippers will be limited sup­
ply.

Green Fruit—Oranges are very scarce. 
Lemons hold at full prices; there is a 
fair sale. Bananas have continued large 
demand. Melons keep quite high; sale is 
light. It is a very unsatisfactory line 
here. In California pears stock is good; 
full prices asked. Plums are very fine; 
prices unchanged. Peaches are firm. 
Very fair apples now received; price 
quite high. It is getting late for berries 
except blueberries.

Dried Fruit—Spot business is not 
large. Loose muscatels are scarce and 
hard to get; prices are quite high. There 
is a fair stock of seeded. New seeded 
will cost higher than last year. New 
Valencias while quoted low, arc firmer; 
the prospect is for free sales. There

TODHUNTERS
EXCELSIOR

■

Sure to please your customers.
Blended 

by

Todhunter, Mitchell &

COFFEE

Co., TORONTO
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Clark’s Meats Have Been Tested
And Fonnd Satisfactory

Every Live Grocer prefers to buy goods that 
are advertised, that have been tested, that have 
a reputation and hold the confidence of the 
consumer. He Knows he lias everything to lose 
and nothing to gain by buying untried products.

What are you going to do about it ??
All Grocera Should Stock

THE STAVANGER PRESERVING COTS

Crossed Fish Brand
Norwegian

Smoked Sardines
Selected Fish—Pure Olive Oil—Patent Decorated Tin

TRADE

This design a guar 
antee of quality.

TOUGH FIBRE PAPER
FOR GROCERY WRAPPING 

Strong, Stiff. Will not Break or Crack.
Canada Paper C°-

TORONTO uiriTED «ONIREAL
SAMPLES AND PRICES 
GLADLY SENT.

Keep Posted on Sugar
Having been identified with Sugar fgr the past thirty years, and being in constant touch with a 

sections of this country and foreign markets, we are in the best possible position to keep you posted by 
mail and wire of any actual or contemplated « hanges and general gossip of the markets. Some oi th» 
argest concerns are subscribers, and we should like to place our proposition before you. For further 
nformation write

SMITH 4 SCHIPPER, No. 138 Front Street, NEW YORK

will be more carried over; market was 
never better cleaned up. California 
prunes, peaches and apricots are very 
firmly held, all have been advanced since 
opening prices were named. Freshly 
seeded have also been auvanced. Cur­
rants, spot goods are higher; the out­
look is prices will rule higher than for 
some years. Dates, ligs and peels < un/ 
changed. Evaporated, rather higher. 
Valencia onions are freely offered; stock 
good and prices low.

Sugar—While prices are unchanged, 
the market is rather weak. Stocks are 
quite light, in some lines very small. 
Dealers only buying from hand to mouth.

Molasses—Prices are unchanged, be­
ing well maintained. In Barbadoes the 
stock of choice is small. There is a fair- 
supply of fancy and quite a range in 
price. In Porto Rico, slock quite large, 
there is not as large a range in price.

Fish—Supply of fresh fish is very 
light. Salmon season about over. We 
should have some shad, hut they are not 
to hand. Dry codfish are still at ex­
treme ligures and price quite firm. 
Pickled herring come to hand more free­
ly, hut are still high. Smoked herring 
have been slightly advanced; stocks are 
not large. This has been an off year for 
all lish except salmon and gaspereaux.

Flour, Feed and Meal—In flour there 
is little change. Ontarios tend easier. 
Ftir a long time they were quoted quite 
near Manitobas, but for some weeks 
past have been dropping oft. White oats 
and oatmeal are unchanged; it is 
thought prices will be lower. Demand • 
is light, t'ornmeal is firm at full fig­
ures. Beans are dull; there is a range in 
price. It seems dillicult to get a defi­
nite idea.

B. C. Markets.
Vancouver, Aug. 3, 1905. 

IIE Customs revenue of the port of 
Vancouver shows a healthy in­
crease of $34,563 for July, 1005, 

compared with July, 1904. The ligures 
are: Duties, $163,696.09; other revenues, 
$992.43; total, $161,691.12.

Oddly, however, the total value of ex­
ports for July, 1905, from the port of 
Vancouver is but $231,362, while for the 
same month last year the exports were 
valued at $420,021. This decrease is not 
to he taken as an alarming feature, how­
ever, seeing that the total exports for 
the year to date show an increase over 
the sanie period of last year. It is 
likely also that the exports for August 
will greatly exceed those of August last 
year. The one item of lumber would 
account for a large part of the discrep­
ancy as lumber charters were very dull 
in July.

Northern shipments have become ex­
tremely quiet, though there are still al­
most two weeks of the lower commodity 
rates of freight on the White Pass line 
to run. For a time there was a flurry, 
hut it was soon over. On the other 
hand, it is known that very large quan­
tities of supplies usually shipped in at 
this season have not come forward, so 
that some rush shipments late in the 
season are- bound to come, and some of 
them are also equally bound to be 
caught in the freeze-up.

• *
*

Following on the enterprise of the 
Great Northern in tapping the Kimilka-

meen from the south, ami of the V. 1*. 
K., which lias begun construction on the 
Spence’s Bridge, Nicola branch from the 
main line to Nicola Lake, the owners of 
the charter of the Midway-Vernon Rail­
way have become active. The well- 
known railway contractors, McLean 
Bros., have undertaken a contract to 
build this line, which will give railway 
communication to the northern part of 
lhe boundary district and furnish a close 
link between the rich mining camps of 
that section, and the equally fertile val­
leys of the Okanagan district. The 
route of the projected line is on the east 
side of the lake, and while it will tap 
Penticton at the south end of the lake, 
it will not cover much of the same 
country as that which will he traversed 
by the new Hill railway branch. Work 
is to begin at once and keep up till the 
line is completed, which will be a year 
or more. At present the road is said 
to be independent of both C.P.R. and 
Great Northern influence.

In local markets, not very much of 
note is transpiring. 11 is far from a 
dull season, hut the movement of staples 
is at a minimum at this time of year. 
Fruit is the most active line, and in 
that there is abundant supply of many 
varieties. In groceries, -staples "remain 
unchanged and in produce the only re­
mark is in cheese, which is somewhat 
stiller in price in sympathy with a rise 
in Eastern Canada. Lard is also quoted 
a trifle higher.

in fruits, local production is now- 
showing early varieties of apples, the 
yellow transparent being most promin­
ent. It is now well developed and in 
liberal supply for the season; $1 per box 
is the ruling price. A few California 
apples are on tiie market at $2 to $2.50 
per box, and pears are also freely offer­
ing at about the same prices. Apricots 
are in good supply now ,il $1 per crate. 
Plums are still coming from the south,
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X

AFTER 
SIXTY 
YEARS
A New 
Form of

COX’S 
GELATINE
is

COX’S 
INSTANT POWDERED 

GELATINE
dissolves instantly in hot water. No soaking re­
quired. First in solubility, strength and punt}.

J. 9t 6. COX,
Ltd

Gorgie Mills, 
EDINBURGH

Canadian Agents :

C. E. Colson & Son, Montreal
D. Masson & Co.,
A. P. Tippet & Co.,

■ l/l-lf’O The original end only' Genuine I |A If ► y X preparation tor Cleaning Cut- 
UnllL I V iery, tid. and li. Caulsteri

1 WELLINGTON1
KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Wellington Mills, London, England
Agent :

JOHN FORMAN, - 644 Craig Street
MONTREAL.

Quality—THE BEST 
Price —RIGHT 
Profit —GOOD

Satisfies Consumers 
Brings Repeat Orders

Such is

EAGLE
BAKING POWDER

J. H. MAIDEN, Agent
MONTREAL

the local crop being later. Raspberries 
are going out rapidly. The tame black­
berry of the large variety, at $1.75 to 
$2 per crate, is taking the place of its 
red brother. A few, very few, late 
cherries offered at New Westminster 
market last week at $2 per crate of 
20 lbs. >

Lemons have run away up to $6 and 
$7 per crate, and the stock is apparent­
ly very small. Oranges are also quoted 
higher, but demand is at its lowest for 
this fruit. Oanteloupes are plentiful on 
the market at low prices. Pineapples, 
recently arriped from Honolulu by the 
Australian steamer Manuka, are selling 
at high prices.

Peaches are in high supply from Cali­
fornia. The price is now quoted at $1 
and $1.25 per crate. The Okanagan 
peaches are now being shipped to the 
Northwest, where the hulk of the crop 
finds a market. Local supplies " of the 
California varieties are plentiful and 
cheap enough for preserving.

In produce, butter still offers freely 
from local sources, and the price shows 
no inclination to surpass former quota­
tions. Kggs are somewhat scarce again, 
the price retail for strictly fresh being 
25c. per do/.. The importations of case 
stock from the east are small for the 
season.

* *
*

Vegetables, including cucumbers, are in 
plentiful supply, and the demand is very 
I,risk. New potatoes sell now by the 
sack, and at prices ranging around $1 
for the 100-lb. sack. Green cucumbers 
firing fairly good prices, and run about 
40c. per dozen. Green peas bring 5c. 
per lb. New cauliflowers sell at 50c. per 
do/., while cabbages bring varying 
prices according to their stage of devel­
opment. String beans of local growth 
are now in the market for the first time 
this season. * •

*

in Hour, no change of price is marked, 
despite the Hurried condition of the 
Manitoba wheat market, on which Brit­
ish Columbia is dependent for its Hour. 
Wheat for feeding purposes is now $2 
per ton less, being quoted from $20 to 
$36 per ton. Oats are selling at $32 
per ton. New oats are not yet, of 
course, on the market. New hay is, and 
the crop is plentiful and of good quality 
this year. The price is about $12 pel 
ton.

The Colborne creamery and butter fac­
tory at Colborne, Ont., was destroyed 
by fire on Aug. 7. Loss $3,500, paitly 
covered by insurance.

DRIED APPLES
BRIGHT. DRY STOCK 

WANTED
O. E. ROBINSON & CO.

INOERSOLL
Established - -

J. W. GORHAM £~ CO.
JERUSALEM WAREHOUSE 

HALIFAX, N S.
Manufacturer»’ Agent» and Commission Broker». 

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.
60

CONDENSED OR “WANT” 
ADVERTISEflENTS

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insertios.

Contractions count as one word, but live figures 
(as $l,ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
«11 advertisements. In no case can this rule be 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
ate.

SITUATION WANTED.

A YOUNG MAN seeks engagement in the 
grocery, wholesale or retail; had five years 

in the trade. Box 266, CANADIAN GROCER, 
Toronto. 133J

AGENCY WANTED.

WINNIPEG wholesale grocery broker desires
an agency for Dried and Evaporated Apples, 

Peas, Beans and any other lines handled by 
wholesale grocers ; highest references. Box 263, 
Canadian Grocer, Toronto. L3«J

TRAVELERS WANTED.

A MIDDLE-AGED gentleman of good address 
is wanted to call on the trade in Ontario ; no 

samples to carry ; a very good opening for a retired 
or retiring general merchant who desires a light, 
healthy occupation, with good remuneration if 
successful; give references. Box 260, CANADIAN 
Grocer, Toronto.

TO LET.

\l/AREHOUSE in Calgary, newly built, wired 
V» for electric light and with railroad siding 

facilities ; basement, 441 x 32' ; ground floor, 44' x 
32(4' ; first floor, 73' x 48' ; with or without beat 
as tenant desires, also elevator if tequired. Apply 
to Win. Head, P.O. Box 104, Calgary, Alta. [33]

COMMON SENSE
j., - - £» /Roaches and Bed-Bug* 
•A*1-1-® lRats and Mice 
All Dealer* and 381 Queen St. W 

TORONTO, ONT.
Dealers find Common Sense a very good seller for 

the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.

IKSSFmOahe
” and

” Oysters.
ÜJ9 PORTAGE AVE .

▲njquantity of Addrbm— Mall P. O* B#1 TGI, 
flab shipped WINNIPEG, Iflsn,

BRAND
MAPLE
SYRUP

IS NOT A COMPOUND

It is not only Pure, but it has 
that delicious flavor of fresh Sap 
Syrup direct from the sugar bush.

All Jobbers.

Sugars Ltd., = Montreal

5929
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Quaker Canned Beans

We are now packing this line and already have up several 
thousand cases, with every prospect of packing quantity enough for all 
requirements. The same weather conditions are prevailing as during 
pea-packing which is maturing the best pack of beans in quality that 
we ever packed. Beans, if in fine condition, are one of the finest canned 
articles produced ; whereas, if canned when stringy and tough, they are 
about the poorest article in the whole canned goods list. This is the 
reason we have always given special attention to this line; buying the 
finest seed procurable and having seedsmen constantly in touch with the 
gtowers, ordering them from farm to factory when they are in perfect 
condition and on arrival getting them into cans as quickly as possible, 
with the proper processing necessary to produce a high-class article

Four years ago we packed two thousand cases beans. This year the 
pack will be from twelve to fifteen thousand cases, and as it is all sold 
it shows that it is not a speculative pack, but one that is demanded by 
the Trade through the past reputation of Quaker Canned Beans.

(To be continued).

THE PACKERS OF QUAKER CANNED GOODS.
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* FINANCE

THE affairs of the Equitable Life Insurance Co. have 
stirred up public interest in more ways than one. 
In the first place, the manipulation of funds by the 

officers for the financing of questionable private schemes 
lias come as a shock to the large number of policy­
holders. Where the companies founded and owned banks, 
and where colossal organizations for promoting companies 
were started, the possibility of an incentive to private 
use of trust funds was great. The investment of the 
funds of a life insurance company should be in the safest 
place possible. Policy-holders, while they figure on get­
ting some accrued profits on their payments, nevertheless 
go in primarily and almost exclusively, not for an in­
vestment, but for a protection in case of death. It is of 
small importance to them that a little higher per cent, 
of profit can be made if a greater risk is taken. The 
all-important thing with them is to be assured that on 
their death a certain minimum sum will be paid to their 
beneficiaries. That assurance is what the insurance com­
pany is bound to give. Yet, when the oflicers of a com­
pany like the Equitable indulge in wholesale stock job­
bing, exploiting in such enterprises as the whisky trust, 
and so on, what certainty can any man have that the 
amount of his policy will be forthcoming? The exposure 
of the methods of high finance which have been going on 
for some months will do much to clear the atmosphere 
and compel the companies to travel the road of honesty
and fair dealing with their members.

• •
*

The second point which has come up for consideration 
is the whole question of mutualization. A mutual com­
pany is one in which the members share in the profits. 
Hitherto these profits have been allotted at the end of 
twenty years or when the policy fell due. “Why," it is 
asked, “are not these profits divided each year as they 
would be in any other money-making company?” That 
such a system is feasible is shown by the new policy now 
being issued by the Equitable, by which the profits are 
divided every five years. If all policy-holders are mem­
bers of the company, as is claimed when the policy is 
being written, then why should they not get the benefit 
of the investments? The final distribution is undoubtedly 
small compared with the total amount which has been 
made through the investments and speculations with the 
company funds. Such questions as these will press for
settlement in the near fqture.

* *
*

The convention of the Accident Insurance Underwriters 
of America was held in July at the ltoyal Muskoka, 
Ontario. A large number of companies were represented. 
Many questions of importance to the insurance world were 
taken up and discussed. The address of President Lott 
was optimistic, but outlined several matters which needed 
reform. The work of the association for the coming year 
will be devoted largely to putting the business of accident 
insurance on a scientific basis.

• *
*

Consequent on the death of Dr. James Thorburn, vice- 
president and medical director of the North American 
Life Assurance Co., the directors elected Sir William R. 
Meredith, K.C., as first vice-president, E. Gurney as 
second vice-president, and James Kerr Osborne as chair­
man of the executive committee. Michael J. Haney was 
elected a director, as also John N. Lake, and Dr. James

I). Thorburn, the last named being appointed medical 
director to succeed his late father. On joining the direc­
torate of the company, John N. Lake resigned the posi­
tion of auditor, which he had occupied for a number of 
years, and the directors thereupon appointed IL I). Lock­
hart Gordon and John H. Young, chartered accountants, 
as auditors of the company.

NOTES ON THE HOLIDAY.
Last Fall an Englishwoman of letters was staying, 

as the guest of an elderly lady, at a country house in 
Western Massachusetts. While they were driving one 
afternoon they had the misfortune to meet the omnipres­
ent automobile at a sharp turn of the road. The horses, 
being spirited, shied, dashing the carriage against a tree 
and throwing its occupants out onto the road.

The Englishwoman picked herself up uninjured, but 
was horrified to see her aged hostess lying on the ground 
unconscious. Running to a nearby farm house, she knock­
ed for some time before she finally succeeded in bringing 
a sun-bonneted woman to the door.

“A lady has been hurt—thrown from a carriage. She 
is lying down there in the road. Can you give me some 
whisky for her ?” cried the visitor in breathless anxiety.

“Well, no, we don’t never keep no whisky,” said the 
native-born after some deliberation. “Would the lady 
like a piece o’ pie ?”

* •
*

Uenedict is a New Haven man who has been eight 
times the father of a bouncing bounder. In the outskirts 
of the university city is a little town among the hills 
named Prospect, and last year four of the children were 
sent there for the Summer.

One day Benedict and his wife entertained at dinner a 
new acquaintance, Professor B. The Professor is a bache­
lor, and, like many scholarly men, rather ill at ease in 
society.

“What a fine little family of children you have,” he 
began with an admiring glance at the four stay-at-homes.

“Yes, indeed,” replied Benedict proudly, “and we have 
four more in Prospect.”

The Professor blushed his astonishment.
* «»

Two recruit militiamen were refreshing themselves 
with a bottle of pop and “wads” at the Range Bar, 
Ilythc, after firing their first rounds on the range.

“Say Bill,” said the first militiaman, “doesn’t the 
blessed rifle kick ?”

“Kick ! Yus not ’arf,” replied the other militiaman.
“And that only at 2(H) yards, cocky; how will she 

kick when we get back to the 600 and 800 yards !”
“Lor blime !"

ESTERN
ASSURANCE 

• • • COMPANY.

FIRE
AND

MARINE

Head otticc Capital - $ 1,500,000.00
Toronto, Assets, over - 3.300,000 00
Ont. Annual Income - 3,890,000.00

BON. GEO. A. COX, President.

J. J. KENNY, Vice-President and Man. Director.

C. C. FOSTER, Secretary.
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BRITISH AMERICA 
ASSURANCE COMFY

FIRE AND MARINE,
Incorporated 1833

CASH CAPITAL, <850,000.00.
TOTAL ASSETS, $2,043,678.59.

LOSSES PAID SINCE ORGANIZATION, $25,868,544.80.
HEAD OFFICE, - BRITISH AMERICA BUILDING, 

Cor. Front and Scott St»., Toronto.
HON. GEO. A. COX, President. J. J. KENN Y, Vice-President 

P. H. SIMS, Secretary. and Managing Director

CAPITAL PAID UP. - - 81,000,000
RESERVE FUND, ,000,000

THE METROPOLITAN BANK
DIRECTORS

R. II. WARDEN, D.D., President 8. J. MOORE, Esq., Vice-President 
D E. THOMSON, Bs<|„ K.C. His Honor W MORTIMER CLARK, K.C 

THUS BRADSHAW, Esq. JOHN FIRST BROOK, Esq.,

HEAD OFFICE. - TORONTO.
W. D. ROSS, Gbnbral Manager.

SAVINGS DEPARTMENTGENERAL 
BANKING 
BUSINESS 
TRANSACTED

at all Branches. 
ACCOUNTS SOLICITED

Drafts Bought and Sold 
Letters of Credit Issued

FINANCE AND INSURANCE

^ Money ^
CAN BE SAVED BY MEANS 
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN G000 HEALTH.

Pamphlets end Full Particulars regardlnf the 
New Accumulation Endowment Policy 

scut on application.

Confederation Life
ASSOCIATION

W. H. BEATTY, President.

W. C. MACDONALD, J. K. MACDONALD,
>1 V\U.; W. IHRfcV'TOk.

HEAD OFFICE, TORONTO, CANADA.

System
is essential in the management of an up-to-date store. 
Profits must be guarded and clerks made accurate. 
A National Cash Register accurately records every 
transaction where money is handled between customer 
and clerk. A detail-strip prints the amount and kind of 
transaction, whether

CASH SALES 
CREDIT SALES
MONEY RECEIVED ON ACCOUNT 
MONEY PAID OUT 
MONEY CHANCED

together with the clerk's initial. This detail-strip may be spaced so 
as to show the amount of business transacted during any period in the 
day. Have our representative call and explain our system to you.

NATIONAL CASH REGISTER COMPANY
DAYTON OHIO
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Verdelli Lemons
Our new stock is giving great 

satisfaction. During August the 
demand will be heavy, but our sup­
ply is sufficient to fill all orders.

Oranges
We have only a limited supply 

of late Valencias left.

TORONTO, ONT.

Full lines of Bananas 
and California Fruits.

We are headquarters 
for all Domestic Fruits.

Main 520. WHY !
It’s only reasonable that it will 

pay you to have me take va re of 
your orders 1 have the whole 
Toronto market to select from.

Ton sniTH,
Fruit Broker, - - - - TORONTO.

»»+♦ ♦♦♦♦♦♦»♦♦ ♦»»»»»»♦»»»»♦♦♦♦»»»♦♦»♦♦»♦»+♦ » »♦»♦»+

FRUIT AGENCY WANTED IN BRITAIN
Green and Canned, not Jams 

House, with 20 year»' connection» in N.E. 
of England wants sole selling agency for that district. 

Unimpeachable business and bank references given. 
Only first-class firms represented.

J. W. LEAKE, - SCARBOROUGH 
80 BARWICK STREET

Tel. A.Q. "Leake, Scarborough."

DRIED APPLES
We pay the highest market prices tor 

bright dry quarters and make peompt 
remittance.

THE W. A. GIBB CO.
Packers and Exporters 

6-7 Market 8t, HAMILTON

GREEN FRUITS
AND VEGETABLES

444444444» mi ♦

TOMATOES, CUCUMBERS 
GREEN CORN, CABBAGE

Buy from the Grower and get 
absolutely fresh stock.

RIDGE HALL FRUIT FARMS
E. E. ADAMS, Leamington.

GROWING FRUIT CROPS.

LATEST reports oil the growing, 
fruit crops of Canada indicate that 
apples will be a light crop, prob­

ably about 50 per cent, of last year’s 
yield. It must not be forgotten, how­
ever, that the general scarcity will pre­
vent any waste such as has been com­
mon for the last two years. Sales are 
being made at $1 to $ 1.25 for No. Is 
and 2s on the trees. Barrels are lower 
in price than last year, running from 
25c. in Nova Scotia to 30c. and 35c. in 
Ontario, but where proper arrangements 
have not been made early in the season 
prices are likely to go higher than this.

Pears will he a very light crop, 
scarcely enough for the local market. 
Blight has worked sail havoc in many 
orchards this year.

Plums—“Drop” and plum rot have 
lessened the prospect for plums to such 
an extent that they can be rated for a 
light to medium crop. The LombaJrd, 
barring rot, appears to be the only 
plum that stands out prominently with 
a fairly good yield.

Peaches show a light crop in the Es­
sex and Kent district; a medium crop 
on bearing trees in the Niagara district. 
The market will not he overloaded.

Sweet cherries have rotted badly; sour 
cherries have been a medium crop, 
though badly infested in many cases 
with fruit worm. Small fruits have been 
a medium crop, realizing good prices.

Reports from Great Britain and the 
continent would indicate a light to 
medium crop. Reports from twenty of 
the largest apple-growing American 
States show seventeen states having a 
light or poor apple crop, some a failure; 
three, Wisconsin, Kansas and Oklahama, 
report the crop promising or good.

Careful estimates by correspondents 
place the exports from the Annapolis 
Valley at 200,000 barrels. The apple 
crop in British Columbia is below the 
average, but a considerable increase in 
the acreage will make the exports into 
the Northwest Territories somewhat 
larger than last year.

Great Britain’s banana trade is in­
creasing by leaps and bounds. Four 
years ago the consumption was 2,000,000 
hunches. East year 5,000,000 bunches 
were imported and it is estimated that 
this year, owing to improved transpor­
tation facilities, another million will 
have to be added to these figures.

The growth of the banana trade with­
in the past five years no doubt results 
from the opening of new sources of sup­
ply in Jamaica, Costa Rica, and else­
where. In the Canary Islands the value 
of land has increased almost incredibly. 
One piece of land, says an authority on 
the subject, was valued some years ago 
at 300 pesetas (a peseta being equal to 
about 7d English money), and now it 
would fetch at least 30,000 pesetas. In 
the parts known as the banana districts, 
where the bananas extend for miles, and 
wherever the eye rests, the land could

not he bought for less than £1,000 per 
acre.

• •
*

W. A. MacKinnon, Canadian commer­
cial agent to Bristol, Eng., in his latest, 
report directs the attention of the ex­
porters to the demand for Canadian 
cider in Great Britain.

Two difficulties are mentioned by a 
local importer. The first arises in con­
nection with the making of the cider, 
which is sometimes all that could be 
desired, but at others shows the lack of 
sufficient, fermentation to eliminate the 
saccharine matter.

The second difficulty is perhaps more 
serious, since it is claimed that freight 
rates from Ontario points to Bristol are 
prohibitively high, as compared will) 
similar rates from New York City. It 
appears that New York State makers 
quote f.o.h. New York City paying the 
rail charges to that port. An importer 
writes that “the freight paid per barrel 
amounts to six shillings and eight pence 
(from Ontario,) as against three shill­
ings per barrel from New York City.” 
It is important that quotations should 
he in the hands of the importers not 
later Ilian mid-December, and earlier if 
possible. * •

*

The Ontario Flower, Fruit and Honey 
Show will be held this year during the 
week of Nov. 13-18 in Massey Hall, To­
ronto.

The committee appointed by Lord 
Onslow to inquire into the present con­
dition of fruit culture in Great Britain 
have reported in favor of the establish­
ment of a special sub-department to deal 
with matters connected with the fruit 
industry. They recommend that the sub- 
department be constituted of two 
branches (a) a bureau of information, 
and (b) an experimental fruit farm.

A. McNeill, chief of the Fruit Division, 
Ottawa, reports an enormous loss to 
Canadian fruit growers every year 
owing to their neglect to pick fruit in a 
proper state of ripeness to suit the dis­
tance of transportation. Failure to cool 
the fruit on the farm, to ship in cold 
storage and to assort fruits in uniform 
sizes and packages is also a source of 
loss to Canadian fruit growers. During 
the present season Winnipeg merchants 
have in several instances refused to take 
Canadian fruit, preferring the American 
because it is better packed.

• •

With a view to increasing the con­
sumption of seeded raisins the Fresno 
Chamber of Commerce has had an an­
alysis made of the food value of raisins. 
The following is the report of F. E. 
Twining, who was engaged to make the 
analysis:

“Analysis of seeded raisins. The 
samples were obtained from three one- 
pound packages as prepared for the 
market: Carbohydrates (sugars), 63.2 
per cent.; protein, 4.8 per cent.; fiber,
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,B7 per cent.; fat, .6 per cent.; water, 
27.58 per cent.; ash, 3.15 per cent.

“One pound of seeded raisins repre­
sents a food value equal to each of the 
following: Six pounds of apples; five 
pounds of bananas; one ami one-fifth 
pounds of potatoes; one pound of bread; 
two pounds of milk; one and three- 
fourths pounds of fish, edible portion; 
seven-eighths pound of eggs; threefifths 
pound of beef. The chief medicinal value 
of raisins is in their laxative effect.”

ONTARIO MARKETS. 
Green Fruit.

Toronto, August 11, 1905.

TIIE item of chief interest in green 
fruit circles this week is the ar­
rival of local plums and peaches 

on the market which are selling at 50c. 
and from 35 to 50c. per basket. As. yet 
the quality is not particularly desirable 
and receipts will not he liberal until 
next week. The banana market is strong 
and it is impossible to obtain sufficient 
supplies to meet the requirements of the 
trade as yet. A decline in prices may be 
looked for in the near future. The late 
Valencia orange season is pretty nearly 
at an end and the Jamaica season will 
open up about Sept. 1. California fruit 
is scarce and extremely high in price. 
California pears are quoted this week at 
from $3.25 to $3.75 per box. Huckle­
berries are easier in price as well as 
raspberries. We quote:
Oranges, late Valencias, lier box...
Lemons, Verdilli...............................
Lemons, California, per box..........
Bananas, large bunches, orated —
Bananas, 8's, per bunch, crated......
Bananas, 7-hand bunches, off track
Bananas, red. per bunch..................
Peaches, California per crate.........

" domestic, per basket. .

5 50 6 DO
---- 5 50
5 00 5 50 
2 00 2 20
1 40 1 75 
0 75 0 95
2 25 3 50 
1 25 1 40 
0 35 0 60

Pears. California, per box....................
Plums, “ _ per crate----

“ domestic, per basket...............
Cantaloupes, Rockafords.per crate-----

“ Indiana gems, per basket.
Watermelons, each ...............................
Gooseberries, per basket .....................
Red raspberries, per box.......................
Black " “ ....................... .
Huckleberries, per basket...................
Red currants " ...................
Apples, new, per basket......................

1 75 2 00 
.... 0 50 
8 00 10 00 
0 75 1 00 
0 30 0 40 
0 75 0 85 
0 08 0 09 
0 09 0 10 
1 00 1 15 
0 60 0 85 
0 35 0 50

Vegetables.

The market in vegetables is maintain­
ing itself, and demand continues steadily 
upward. The slight advance noted in 
new potatoes, owing to temporary 
scarcity, has righted itself, and a firm 
price is now quoted of 50c. Cauliflowers 
have steadied themselves somewhat, and 
quotations range from 75c. to $1. To­
matoes are now well on the market at 
a steady price of 30c. to 40c. Jersey 
tomatoes have been crossed from our 
list. Green corn has also evened down 
to a steady 15c. Parsnips have arrived 
and are quoted at 40c. per doz, and are 
making an inviting market. We are also 
adding to our current quotation squash 
at $1.50 per doz., leeks at 50c. per doz., 
and a new variety of vegetable known as 
kohl-rabi, on the market this season for 
the first time.
New potatoes, per bush......................................................
Onions, per doz. bunches ...............................................
Spanish onions, per small orate........................................

" large cases................................................
Cabbage, Canadian, per doz.............................................
Cauliflowers, domestic.............................................  0 76
Tomatoes, domestic, per basket................................0 30
Beets, per doz. bunches ....................................................
New rsidlshes, per doz. bunches....................................
Carrots, per doz. bunches.................................................
Cucumbers, per basket...........................................  0 25

'* large, per doz.............................................
Outdoor lettuce, per doz. bunches .................................

0 50 
0 15 
1 00 
2 50 
0 40 
1 00 
0 40 
0 20 
0 20 
0 20 
0 35 
1 00 
0 20

Local Fruits
arc arriving more plentifully this week. Some Canadian 
Peaches and Plums have appeared on the market and are 
selling reasonable. Tomatoes took a drop last week, sold as 

low as 25c. basket. We have for this week's shipping 
several cars.

Peaches, Pears. Plums, Californias, 
Watermelons, Cantaloupes,

Fancy Late Valencia Oranges, Lemons,

WHITE & CO., limited

HAMILTON TORONTO
Phono 111S Phono Main 4106

St. Nicholas
GET Ol 

Tl

The

Seasonable F ruits.
R PRICES AND TRY OI K 

) HANDLE YOUR TRADE

F. T. JAMES CO

SERVICE. WE ARE EQUIPPED 
SATISFACTORILY TO YOU.

1 imi+Afl 76-78 Colborne 8t.•i Liimiea, TORONTO

ANOTHEROARLOAD N £ W LEMONS ARRIVED

We can handle your Butter, Eggs and Poultry to advantage.
THE DAWSON COMMISSION CO., LIMITED, 5SHiÏÏ-„p,,!11SuSeeracmh*nt,

Corner Market and Colborne Streets, - TORONTO

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarters: TORONTO
SUCCESSORS TO ””

Husband Bros. Co., Toronto ; S. M. Culp, Beamsville ;
C. P. Carpenter & Son, Winona ; Griffith & Woolverton,

Grimsby ; Titterington Bros., St. Catharines.

SPECIAL THIS WEEK

RASPBERRIES
Best Berries. Cheapest Price.
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THIMBLE BERRIES
Large firm fruit of excellent quality. Prices pro­
portionate. I am now prepared to supply the 
trade with these berries through the following 
representatives : Toronto, The Eby, Plain (Jo., 
Limited : City of Montreal and Province of (Que­
bec, Wm. 11. Dunn ; Winnipeg and the North­
west, Mason & Hickey, 108 Princess St., Winnipeg. 
Don’t forget the E. D. S. Brand of Preserves. 
Better have a trial order. They sell every time.

E. D. Smith’s Fruit Farms, Winona, Ont.

Ripe and smooth, with a guarantee in every basket. Prices and shipments 
to suit tor. Write or wire about these, or any seasonable fruit.

E. L. JEMMETT
GROWER, PACKER, SHIPPER, “CROWN" BRAND FRUITS

BEAMSV/LLE, ONT.

CROWN” BRAND TOMATOES

Georgia Water Melons
California Valencia Oranges, “ Golden Orange ” Brand ; Best

Orange Grown.
Fancy New Lemons, Fancy Ripe Bananas, and other goods.

Prices and Quality Always Right.

HUGH WALKER & SON, - - GUELPH, ONTZ

FOR JULY’S HOT WATEHER

Toronto P. L. Mason fci Co. 
St. John J Huntsr White

DRIED FRUIT 1 handle fine lines of
CURRANTS, RAISINS, SULTANAS, FIGS and DATES

TH. J. PSIMENOS

My specialty lies in Cleaned Currants 
t private brands. All communications

4 Cullum St. E.C, 
LONDON. Lng.

Cultivate your Biscuit trade by ordering

McLAUCHLAN’S
Cream Soda Biscuits

McLAUGHLAN & SONS CO. Limited, Manufacturers, OWEN SOUND, Canada.

WE HANDLE THE FINEST LINE OF

TURKISH DELIGHT
.------ IN CANADA,-------

JOBBING AND RETAIL TRADE SUPPLIED WRITE FOR PRICES AND FREE SAMPLES.
H. W. HUNT & CO., 34 Church 8t., - - TORONTO, ONT.

August 11, 1905

Waxed beans, per basket...............................................
Water Cress,per doz........................................................
Parsley, " “ .......................................................
Mint, per doz bunches .................................................
Sage, per doz.....................................................................
Savoury, per doz..............................................................
Rhubarb, per doz. bunches.............................................
Green peppers, per basket.............................................
Kalamazoo celery, per doz...................................  0 40
Canadian celery, ]>er dozen............................................
Egg plants, per dozen.....................................................
Vegetable marrows, per dozen......................................
Green com, per doz...................................... ..................
Parsnips, per doz............................................................
Squash, “ ..............................................................
Kohl-Rabi, per doz..........................................................

0 25 
0 25 
0 20 
0 20 
0 20 
0 20 
0 20 
1 00 
0 5-1 
0 35 
1 00 
0 75 
0 15 
0 40 
1 50 
0 50 
0 50

QUEBEC MARKETS. 
Green Fruit.
Montreal, Aug. U, 1U05.

F'RUTS continue to be in fair demand 
but tlie trade lacks in activity, 
according to some dealers.

Two cars of California pears arrived 
on Mondav and were sold as follows: 
No. 1 stock, from $3.25 to $3.35; Ny. 2 
stock, $2.40 to $2.00. Two cars of 
peaches found buyers at from $1.25 to 
$1.35 per box. A few California plums 
sold at $2.00 to $2.20, these high prices 
being- on account of their scarcity.

The demand Inis dropped for bananas, 
owing to prices being too high in propor­
tion to oilier fruit. However, it is ex­
pected that within ten days the price 
will drop 25c. to 30c. lower per bunch.

Lemons continue very high and firm 
and of course quite scarce on the local 
market. Pineapples enjoy a fair demand 
at quotations but stocks of them are very 
very light.
Pears, boxes......................................................
Plums, «-rate.................................................. . •
Peaches, box.....................................................
Apricots, crate..................................................
Apples, bbl.........................................................
Dates, per lb................... ................................
California cherries, box...................................
Bananas ............................................................
Coeoanuts, per bag of 100................................
Pineapples, 24 to case..................................

30 to case.....................................
Jamaica grape fruit, per box.........................
Florida grape fruit, per box.............................
California navel oranges, per box...................
New Messina lemons 30u s.............................

.......................... 360's.............................
Apples Winter varieties...................................
Sweet potatoes, per bbl...................................
Tomatoes, Floridas, crate .............................
Strawberries......................................................
Cameloupes. per crate ................................
Watermelons, each..........................................
Raspberries............................ ..........................
Blueberries, per box........................................

3 00 
1 75 
1 25 
1 25

1 75 
3 00

5 00
4 75

4 00

0 10

0 30 
0 10

3 60
2 25 
1 50
1 40
3 00 
U 044 
3 00
2 15
3 25 
5 50
4 75
5 50 
5 00
5 50
6 08
5 00 
7 00
6 00 
2 75 
0 12 
6 00 
0 35 
0 12 
0 80

Vegetables—’I'lie demand, for veget­
ables is only moderate and trade gentral- 
)v is slack. The local stocks are vary 
large on account of great receipts and 
slow sales. Home grown products unite 
continually in large lots and tomatoes, 
specially, have arrived in such abun.i m :e 
that they dropped from $1 per box on 
Friday to 35c. on Monday. New pota­
toes are also in fair lots, but old oms 
have almost entirely disappeared. Prices 
are as follows :
Canadian celery, i»er doz.....................
Bermuda onions, per box......................
Gi ecu and wax beans, per bag.............
Bunch lettuce, per doz. bunches.........
Canadian radishes, per doz. bunches..
Mint, per doz. bunches...........................
Parsley. " '* .........................
Sage, per doz..........................................
Savory, per doz.......................................
Beets, new, per doz................................
Egg plant, per dozen.............................
Green onions, per doz.............................
Egyptian onions, per lb........................
Yellow onions, in 80-lb. bags, per bag
Green house water cress, per doz.........
Waxed beans, per bag...........................
Cauliflowers, home grown, per doz__
Green peppers, per basket.....................
Cranberries, per bbl ..............................
New potatoes, bag....................................
Montreal cu umbers, barrel..................
Home grown cabbage, pe 10).............
Tomatoes.......................................... ....

0 25
0 20

0 40
1 50 
0 40 
0 50 
0 05 
0 10 
0 75 
1 00 
1 00 
0 15
2 00 
0 15 
0 02 
2 50 
0 50

0 40 0 60 
.... 2 50 
.... 0 75 
.... 10 00 

0 60 
1 0. 2 20 

0 35 0 7|

0 35

0 12 

0 10

0 55 
0 75 
1 2>
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PICKLING SPICE
The approach of the Pickling Season warrants your getting in the best Spices obtainable. Our 
Whole Mixed Pickling Spice (19 varieties) is the best selected and finest on the market. Write 
us for sample and prices. Value will surprise you. Quality will please your customers.

S. H. EWING & SONS
96-104 KING ST., MONTREAL TORONTO BRANCH. 29 CHURCH STREET

Telephone Bell Mein 65. Telephone Mein 3171
Merohenu 583. Telephone orders receive prompt attention.

Ask for our prices before placing orders

RATTRAY ®> SONS
COMMISSION MERCHANTS

Montreal OTTAWAQUEBEC

NUTS
DRIED FRUITS

S TC

SAÛGE.

Why not handle the Best Goods, 
That give you the Best Profit, 
And that are the Best Sellers ?

That Is

Capstan Brand 
Worcestershire Sauce

It Gives you 50 Profit.
Ask your wholesale grocer 
for it or write us for prices.

CAPSTAN MNFC. CO., Toronto, Ont.W.R. DOWNEY, 26 St. Peter St. MONTREAL

Retail Grocers should recommend this brand for its healthful and 
nourishing qualities.

White Dove
E (

IgP* Cocoanut

Most Attractive Package on the market.

ONCE USED, ALWAYS USED
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Fresh and Cured FisH K

THE SALMON SITUATION.
(Special Correspondence.)

A NEW LINE OF FISH.
It is reported that an enterpris­

ing firm have been getting up a special 
line of fish of the “kippered” variety to 
still further add to the delicacies of table 
and form a good appetizer at the com­
mencement of a course meal, similar to 
the salted “rows” common with contin­
ental epicures.

Vancouver, August 3, 1905. 
KIEF, hut heavy, has been the his­

tory of the sockeye run of 1905. 
Already there arc indications that 

the bulk of the run is over, for the per­
centage of humpbacks, the coarser fish 
which follows right after the sockeye 
t un, is very large. Of little commercial 
\ alue, and hardly ranked as a salmon at 
all in the minds of western people, the 
humpback is tiie almost certain precur­
sor of the end of the sockeye run. They 
begin to he taken in the nets towards 
the end of the sockeye run, and as they 
increase in numbers the sockeyes dwindle 
till they disappear.

Though not valuable, or attractive as 
a food article to the taste of westerners, 
the humpback is not to he despised. In 
Japan the humpback is readily bought, 
and for several seasons a number of 
British Columbia canneries have been 
putting up all they could catch of the 
ugly cross salmon. The market in Ja­
pan has been exceedingly lively since the 
war, and the demand is likely to grow 
now that the fish is well established. 
This year it is likely that a number of 
canneries will again put up humpbacks, 
as the sockeye pack has been so short 
tjiat, despite working day and night the 
cans made ready are not all filled. That 
is presuming always that the end of the 
sockeye run is now in sight.

During the sockeye run the daily 
catches of fish have been large, both by 
individual fishermen with drift nets, and 
by the traps on Vancouver Island, and 
south of the international boundary. For 
one brief rush it was even said that the 
traps were taking more fish than the 
canneries could take care of before they 
spoiled. In this the trap owners of 
Puget Sound were said to he the chief 
offenders, hut they strenuously deny the 
accusation.

Catches per boat have been averaging 
as high as 250 and 300 fish, while over 
000 have more than once been reported 
for “high boat” in one night. This, at 
prevailing prices up to July 31,—124c. 
per fish—would give the lucky fisherman 
and his partner a handsome return. The 
price was lowered according to agree­
ment to 10c. per fish, dating from Aug­
ust 1.

• •
*

The effectiveness of traps is amply 
demonstrated by the enormous catches 
of 40,000 and 50,000 fish, and even in 
some cases 60,000 for a single day. That 
the traps on Vancouver Island have to a 
certain extent checkmated those of the 
Puget Sound canners, is an argument in 
their favor, even with those who do not 
favor traps, and it must be admitted 
that they are in the majority, though 
most of the leading companies in the 
province have now traps or trap sites, 
and the new order has apparently be­
come established permanently.

The total pack is hardly even estimat­
ed yet, as the work of packing is still 
in progress. Even in the north, where 
the season begins earlier than on the 
Fraser Hiver, the pack cannot be given 
in detail, though it is known to be large. 
The canneries there are still working.

Halibut fishing is at its quietest at 
the present season. The vessels of the 
New England Fish Co. are now the 
principal ones on the banks, and both the 
Kingfisher and New England are in com­
mission, the latter having been in the 
shipyard for some weeks being overhaul­
ed. Last month but two cargoes, both 
from the Kingfisher, were landed at this 
port.

• •
*

The Western Canadian Fish Co., with 
wharves, warehouses and drying plant at 
Barnet, offer their business for sale, in­
cluding the right to use the Whitman 
process of curing, which has been so 
successfully applied to halibut. Lack of 
capital to keep pace with the expansion 
of the business is the reason for selling. 
The company’s schooner, Blakeley, is 
now in Behring Sea, or on her way 
home, with a cargo of cod.

FALSE LABELS ON SALMON.

IN his latest report to the Department 
of Trade and Commerce, P. B. llac- 
Namara directs the attention of 

British Columbia salmon canners to the 
fact that considerable faking in labels of 
canned salmon is being practised by un­
scrupulous dealers in Great Britain. A 
large percentage of British Columbia 
salmon reaches the British market with­
out labels. A large dealer buys say 
10,000 cases of a most reliable canning 
and 10,000 cases of inferior quality and 
of Alaska fish. lie gets authority to 
have printed for him the necessary labels 
of the best quality. Instead of affixing 
these labels to the latter grade he places 
them upon the lower grade and on the 
fine quality puts a fancy brand of his 
own. The words “packed by” are care­
fully eliminated from the fraudulent 
label, and all else remains except the 
quality of the contents.

The price of Alaska salmon is in the 
neighborhood of eighteen shillings, or 
$4.37, per case, whilst British Columbia 
in tall tins realizes twenty-five shillings, 
or $6.07 per case. This difference excites 
the cupidity of the fakir to practise his 
nefarious trade by substituting labels of 
a well-known British Columbia canning 
factory. Alaska salmon is thrust upon 
the dealers, and the lesser price asked 
than for genuine British Columbia, 
though leaving a large margin to the 
substitutor, helps its sale, but when the 
consumer tries it a few times, and finds 
it hard and not such as he used to get, 
lie discontinues the use of canned salmon. 
Mr. MacNamara suggests as a remedy 
that all tins be branded with the in­
itials of the canner.

FISH GOSSIP.
The United Stales Secretary of State 

is in St. John’s, Newfoundland, this 
week, holding a conference with the 
Colonial Ministry on the Bond-Hay 
treaty. It is thought that certain 
regulations of the Bait Act will not be 
enforced, and that Newfoundland will be 
granted the advantage of the American 
fish markets.

MONTREAL RETAIL GROCERS 
MEET.

The monthly meeting of the Montreal 
Retail Grocers Association was held as 
usual at 88 St. Denis street on Thursday, 
August 3. The event of the day was 
the award of prizes to the winners of 
the different games and contests gone 
through at the Cornwall picnic. The 
prizes were for the most beautiful and 
expensive.

After the distribution, the president, 
P. Daoust, concluded to adjourn the meet­
ing, but the treas\irer, P. Bruneau, rose 
un and told the members of the associa­
tion that be was glad to bear Mr. P. 
Daoust had decided to propose himself 
as candidate in the coming municipal 
elections. Mr. Bruneau also added that 
be was confident all the grocers would 
help Mr. Daoust. This news was re­
ceived with applause.

On Mr. J. A. Beaudry’s advice, the 
meeting handed a vote of thanks to all 
the friendly newspapers, including The 
Canadian Grocer, and then adjourned.

SMALL APPLE CROP.
In the course of an interview with 

The Grocer this week, E. J. McIntyre, 
of Niagara, Ont., comments on the On­
tario fruit situation as follows :

“The fruit crop of Ontario will not be 
an abundant one this year. The high 
prices that have prevailed for straw­
berries, raspberries, currants and cher­
ries, indicate that the supply of earlier 
fruits has not equalled the demand, nor 
is the prospect much better for the 
fruits that have yet to be marketed. The 
yield of plums and pears is irregular, 
the Japanese varieties alone showing a 
full crop. But the yield of peaches and 
grapes will do much to save the situa­
tion. Wherever peaches are grown, they 
are abundant and of good quality, and 
grapes are comparatively free this year 
from the fungus diseases that frequently 
prove so destructive.

“Apples are reported to be plentiful 
and of good quality in the apple dis­
tricts east of Toronto. West and north 
they are scattered and inferior; while in 
the Niagara District they are almost a 
complete failure. Upon the whole, the 
apple crop will he less than an average 
one.”
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“ACADIA " BRAND
STRICTLY BONELESS 
PREPARED CODFISH

is always a good asset in a grocer’s stock, for it is a food product that 
keeps well and being done up in convenient packages is not wasted. 
It is packed in 2-lb. non-porous wooden boxes, 1 dozen t*o the crate, 
and i lb. tablets, 20 lbs. to case.

BLACK BROS. & CO., Limited
AGENCIES:

A. H. BRITTAIN 4 CO., Board oT Trade Building, Montreal 
REGINALD LAWSON, Winnipeg, Man.
CHAS. MILNE, Vancouver, B.C.

HALIFAX and LaHA VE,
N.S.

♦

mmsm

fVERL»

SALMON

III1 fTTTp.7//W!IIIIPr,iïlF"’ '
SEASON OF" 1905

CLOVER LEAF
BRAND

FRASER RIVER SOCKEYE SALMON
THE MOST POPULAR BRAND OF SALMON ON THE MARKET

ARROWm SK"
BRAND

THE BEST
MEDIUM-PRICED 

SALMON OFFERED 
TO THE JOBBER

BROKERS
Toronto, - - - Chas. E. Kyle Kingston, - D. Stewart Robertson &. Co.
Montreal, - J. Alex. Gortlon & Co. Ottawa, Moffat Ross
Quebec City, - -•Joseph Winfield Winnipeg, - - Ashley & Thompson
Hamilton, - Alfred Powls St. John, - - J. Hunter White
London, - - - D. C. Hannah Halifax, - - Grant, Oxley & Co.
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Delicious

RASPBERRY
The contents of this
Packet tv/// make

ONE PINT OF

t>\*ECT\0*S TO*

Lipton’s Jellies 
are put up in 
tablet form— 
simple calves- 
foot jelly com­
bined with the 
fruit juices.

NOT A POWDER
No Poisonous Dyes 
No “ Medicated ” Taste

There is money in handling this line 
because it repeats so (prickly—and the prices 
are right.

Try a sampling order from your jobber, 
or write about it to the Canadian agent.

J. S. CREED,
153 UPPER WATER ST., HALIFAX, N.S. 

or
BOARD OF TRADE BLDC., MONTREAL.

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

<P

f W0^L.r t THE BEST
1 ^ Trade in your town goes where

The Consumption of
the BEST goods are sold. . . .

I CHOCOLATES
in Canada 
is increasing at a

STEWART’S
wonderful rate.

I Mott s Chocolates and Confectionery

I “Diamond” ARE THE BEST
and Your customers want pure,

“Elite” wholesome sweets.
brands are responsible to a large extent It will pay you to sell them what
everywhore-Are you selling them ? they want.

F"or Sale by all Jobbers. STEWART’S CHOCOLATES

I John P. Mott ®L Co. MAKE CUSTOMERS

HALIFAX, N.S. THE

BILLING AGENTS:
J. A. TAYLOR R. S. MoINDOI JOS. K. HUXLEY STEWART COMPANY

Montreal. Toronto Winnipeg. TORONTO
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General Groceries, Provisions, 
Spices, Teas, Coffees, Etc.

STATIONERY DEPARTMENT
We carry one of the best assorted stocks in school 
supplies, such as Scribblers, Exercise Books, Pencils, 
Pens, School Bags, Pencil Boxes. It will pay the 
general store-keeper to buy these articles from us. They 
need not order in large quantity, our prices are low, no 
heavy expense to carry the line.

SMALLWARES
of all kinds, vve are always adding new lines, and prices 
lead. We import them all from manufacturers direct.

PATENT MEDICINES
all well known preparations at lowest prices.

We Are Reliable

S. Jm MAJOR9 Limited
Wholesale Grocers and Wine Merchants, - OTTAWA

P.8.—We take produoe at ourrent prices In exohange.

l
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During the Hot Weather

VAN HOUTEN’S COCOA
Soothes the Tired Nerves

Mr. Grocer, please test 
appreciate the suggestion also.

this for yourself. Your customers will

Dominion Agents | J. L. Watt & Scott, 
Watt, Scott & Goodacre,

TORONTO
MONTREAL

FOURTH ANNUAL CONVENTION CANADIAN ASSO­
CIATION OF MASTER BAKERS.

FOURTH annual convention of the 
Canadian Association of Master 
Makers was held in the City of 

Ottawa on August H. About 150 mem­
bers from all parts of the Dominion at­
tended, Vancouver to Halifax being 
among the cities represented.

’file business meetings were held in 
the Council Chamber, City llall, under 
the presidency of Mr. A. A. Lees, Ham­
ilton, Ont., " president, and Mr. James 
Acton, secretary. The headquarters of 
the officers and committees were at the 
Grand Union Hotel, and Host Paisley 
and his staff made all comfortable. 
Promptly at 1U.3U o'clock the members 
assembled in the Council Chamber, 
where addresses of welcome were pre­
sented by Mavor 1*. 11 is and Alderman 
Black, chairman" of the finance commit­
tee. After suitable replies by President 
Lees and ex-Alderman Parnell, of Lon­
don, Ont., the secretary’s, treasurer’s 
and executive committee’s reports were 
read and passed on.

Following this an address by I rot. 
Harcourt, Ontario Agricultural College, 
Guelph, on “Flour,” was delivered, and 
a discussion followed in which Mr. .John 
Turnbull manager Nasmith Co., Limit­
ed, Toronto; Mr. Harrison, Woodstock, 
and Mr. J. S. Spink, of the Geo. West­
on Co., Toronto, took part.

Mr. Geo. Weston’s address on “The 
Open Shop” was a well-delivered and 
forcibly interesting one. Mr. Z. Hilton, 
of HamiUon, followed with an address 
on “Costs in Breadmaking in the Small 
Bakery.”

After an adjournment for luncheon the 
members and their friends re-assembled 
at Citv Hall, and marched to the 
Parliament Buildings at 2 o’clock, 
which, though the session was closed, 
was placed open for the visitors. At 
d o’clock cars were taken for liockliffe 
Ranges, and a halt made on the return 
trip at the Royal Shanty for refresh­
ments. This was a most interesting 
affair, and the bakers saw an exhibition 
of breadmaking and bean cooking as con­
ducted in the lumber camps. Photos of 
the delegates were taken, which no 
doubt will be treasured as interesting 
souvenirs of the trip and visit. After 
refreshments had been served and the 
guests had rested, cars were taken for 
Britannia Ha'- where a vaudeville enter­
tainment was provided in the handsome 
pavilion of that lovely Summer resort.

On Wednesday, Aug. 0, reports of 
special committees, election of officers, 
and addresses by Mr. A. McGill, of the 
inland Revenue Department, Mr. A. W. 
Carrick, Mr. A. M. Ewing, etc., were 
gone through with, also a drive to Ex­
perimental Farm; Chauhire Falls; Paper 
and Match Mills, Hull; and a ride on 
trolley to Aylmer Park, with dinner at 
Hotel Victoria, winding up with danc­
ing.

On Thursday, Aug. 10, at 7 o’clock 
a.m.. the entire delegates were taken by 
special P.P.R. train to Montreal as 
guests of the Ogilvie Milling Co., Limit­
ed. To President Thompson, of the 
Ogilvie Co., the delegates are indebted 
for the courtesy and pleasure of this 
Montreal trip. A luncheon at the 
Windsor, with trolley ride around the 
city, was included in the entertainment 
provided by Mr. Thompson.

Altogether, in numbers of attendance 
and interest taken, this is the banner 
convention of the C.A.M.B., and the en­
thusiasm and interest displayed by all 
augurs well for future successful 
gatherings.

President Lees, Secretary Acton, 
Treasurer Weston, and the executive offi-. 
ccrs, Messrs. A. W. Carrick, A. M. 
Ewing, .John Turnbull and G. Whittaker, 
as well as that energetic and popular 
dough raiser, II. E. Trent, of Fleisch- 
man’s Yeast, were most solicitous and 
active in seeing that everything was 
well and properly done.

The officers of the Ottawa Master 
Bakers’ Association, G. W. Shouldis, 
president; B. Slirin, vice-president; R. E. 
Jamieson, treasurer, and J. B. Borth- 
wick. secretary, did noble work in look­
ing after their guests. As a hustler, 
President Shouldis’ record will be hard 
to beat.

Mark Bredin was here, there and all 
over, and his pleasant face and hearty 
handshake is familiar to everybody in 
the baking line.

According to J. S. Larke, Canadian 
commercial agent, blight is reported to 
have ruined the potato crop in the 
North Island of New Zealand, and 
should the disease spread to the South 
Islands the production will not meet the 
home demand. It is probable there may 
be a market for British Columbia, as 
Australia is not likely to have much of 
a surplus for some months.
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CLEAR
SAILING

IS WHAT SOME GROCERS 
STYLE MERCHANDISING

tfjj
*mI®!

il

IF

Perfection 
Cream Sodas

had not the selling force 
grocers could not afford to 
carry them. The fact that so 
many grocers carry them is 
proof positive of11 Perfec­
tion's '* “standing in” with 
the public. No magic abeut 
that. Simply proper biscuit­
making on oui part. That’s 
all we claim—and your consid­
eration.

3-LB CARDS OR TINS

THE Mooney 
Biscuit 8c Candy 

Company,
LIMITED,

Stratford, - Canada.
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WALL PAPER

EDUCATION IN HOUSE FURNISHING.

INTERIOR decoration has within the last few months 
come in for a large share of attention from papers 
and magazines. The following extract front an Am­

erican daily shows to what an extent public taste is being 
educated to new ideas and tine effects. The house furnish­
ing man should not he behind the newspapers in exploiting 
artistic ideas:

There was once a time when matting meant a cover­
ing for the floor consisting of an unbroken succession of 
dark and white squares that made the floor look like a 
gigantic checkerboard. It was heavy and stilt and shiny, 
was fastened down with big double clamp tacks and bulged 
in nice little hillocks at stated intervals; it had a “best 
room” smell, strongly suggestive of horsehair furniture 
and big four post beds, and was always associated with 
long, hot Summer afternoons. Time and fashion, assisted 
by the Japanese, have wrought such changes that nowa­
days matting is one of the most satisfactory and artistic 
of household furnishings. The old checkerboard patterns 
are still to be seen and are preferred by some people, but 
the materials are much finer in texture and more easily 
handled than the old fashioned kind; the regular Japanese 
matting, however, is really a thing of beauty, and besides 
being used as a covering for floors, is put to other uses 
not dreamed of by the methodical housekeepers of the 
good old times, who put down their strips of shiny 
squares in May and took them up in September or 
October.

Japanese matting is soft and pliable, and when the 
strips are sewn together, as they always should be, the 
matting may be laid as smoothly as a carpet. For Sum­
mer use particularly there is nothing more satisfactory 
than this typical product of the Orient, with its light 
background and the big vague looking flowers done in 
indefinite pinks and blues and rehs, with probably only 
one design to the yard, thus giving an effect of space and 
naturally of coolness, and harmonizing well with rugs of 
any description. For carrying out a Japanese effect the 
matting is used to cover walls. It is tacked on at the 
top and bottom and between the widths are run strips 
of a contrasting color covering the seams and giving the 
appearance of panels. Owing to its flexibility this mat­
ting is also largely used in upholstering Summer furni­
ture; settees and settles, porch chairs and other pieces 
of semi-outdoor furniture are made very attractive when 
covered with it.

There are many varieties of jute rugs for use in camps 
and bungalows and on piazzas in rather vivid shades of 
red and green. These are heavy and coarse and effective. 
The rugs made of Japanese matting, or rather the pieces 
of matting having completed designs similar to those on 
rugs, do not seem to be in very great favor now, at 
least, there are very few varieties to be found in the 
shops, but pieces of the regular stock cut the desired 
lengths and fringed make rugs that are equally as useful 
if not quite so attractive.

Another decorative fabric for which there is a growing 
demand and for which we are indebted to the Japanese is 
the grass cloth used for covering walls. This comes in 
all the standard colors, and is a yard wide. The general 
effect when on the wall is very much that of burlap, ex­
cept that it is of finer weave and has almost a glossy 
appearance. It is made of Chinese grass, which is woven 
in the same manner as a loose-weave cloth or woolen

WALL PAPERS
Every sample in the new “STAUNTON" 
Line for 1906 is a good reason why you 
should place yeur order for “STAUNTON" 
"Wall Papers.

Before Buying, See Our Line

STAUNTONS Limited
TORONTO

■I I 111 I 111 I ■ I ■ I ■LlMlI
goods, then a very thin coating of rice paper i* pasted 
with infinite care on the back of the cloth to give it 
body, and also to make it possible to attach it to a wall, 
the grass cloth itself being of such a fibre that it will 
not hold paste.

But there are other wall and floor coverings that are 
not essentially Japanese, though equally as beautiful. 
An exquisite new wall paper is called English chintz. 
Over a white background, which, by the way, is glazed 
until it is very shinny, there is scattered a most fascinat­
ing collection of old-fashioned flowers, dahlias and holly­
hocks and asters in a marvelous variety of colors, but so 
well chosen and so effectively arranged that it makes one 
think not of a kaleidoscope, hut of all the interesting 
things one has ever read about old-fashioned gardens. 
More blizarre and showy is a new French paper in a rose 
design; the background is almost invisible through the 
masses of most natural looking green leaves, but the few 
comparatively small white spots that remain give a sug­
gestion of perspective that is remarkable, and one has a 
feeling that on the other side of those leaves space ex­
tends indefinitely. The roses on this unusual pattern are 
few and far between, and one that dropped almost to 
pieces adds to the originality of the design.

------*------
A MID-YEAR CALENDAR.

Stauntons Limited have opened the second half of 
the year by issuing to the trade a very handsome calendar 
running from July, 1905, to July, 1900. This kind re­
minder will be much appreciated by the recipients. The 
pages contain some telling advertising for the Staunton 
line of wall papers. Like all the literature of this firm, 
it is gotten up in fine style. The coloring is brilliant 
and striking and is altogether a decidedly good piece of 
work.
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ORANGE
MEAT

is the favorite breakfast 
food.
It is the quintessence of 
the best wheat.
It is scientifically made. 
It is wholesome.
It is put up in mercer­
ized bags to ensure 
absolute cleanliness and 
freshness.
It is sold on a more 
even basis than any 
other breakfast food.
It offers the grocer the 
most profit.
It offers the people the 
best weight.
It is never cut in price. 
The output of
ORANGE MEAT
has been doubled in less 
than two years. Tang­
ible evidence, this, of 
its popularity. We will 
tell you “why” from a 
Tommy Atkins stand­
point. Watch for the 
next copy of The 
Grocer.

The Frontenac 
Cereal Co.| umited

KINGSTON, ONT.

Flour and Cereal Foods

CROP REPORTS.

LATEST reports Oil tlie growing 
grain crops throughout Ontario in­
dicate an exceptionally heavy crop 

of oats, if harvesting is not intefered 
with by rain; some oats have already 
been harvested. The acreage of Fail 
wheat has been decreased in most places, 
with an increased yield and quality very 
good. Some points report a little rust. 
Acreage of Spring wheat average with 
yield and quality good; also a little rust 
reported. Acreage and yield of barley 
much over last year and quality above 
average all over Ontario. Acreage of 
peas small, but prospects for a heavy 
yield, quality will be good and no hugs. 
Corn sections report much below an 
average crop owing to recent wet wea­
ther. The bay crop is the heaviest in 15 
years. Acreage and yield of rye small, 
but above the average in quality.

The crop report issued last week by 
the Canadian Pacific Railway leaves 
little room for doubt of the outcome of 
this season’s harvest. From every sec­
tion of the wheat belt in the Canadian 
West arc reported the most encouraging 
opinions of the prospective yield. The 
wheat has reached the stage where an 
estimate of the yield can be made with­
out the danger of exaggerating, and the 
opinion is almost unanimous that there 
will be twenty-five bushels of wheat har­
vested from each acre that is under that 
grain this season. This will mean that 
there is easily 10U,(100,000 bushels of 
wheat in the Northwest.

Cutting will be general in two weeks.

IRREGULAR SHIPMENTS.

PH. HALL, Canadian commercial 
agent to Birmingham, Eng., re- 

• ports that there is more or less 
dissatisfaction among importers of Cana­

dian products in Great Britain, such as 
flour and oatmeal dealers, because ship­
ments from Canada do not arrive more 
regularly. When all the ports are open, 
there is little reason for complaint. 
When navigation is getting under way in 
the Spring, however, things run any­
thing but smooth. In their anxiety to 
make contracts to ship via Montreal, 
railroad agents enter into large con­
tracts. One lot of goods may be shipped 
at once, and probably reach its destina­
tion in a month. But very often it hap­
pens that there is a rush of goods when 
a shipment from Canada may not be 
delivered in Great Britain under three 
months.

The matter is not so bad from the 
shipper’s standpoint as it is from the 
purchaser’s, as all goods are sold at 30 
or 6.0 days’ draft against bill of lading. 
When the Canadian shipper despatches 
his goods from say London, Toronto, or 
some smaller town, he gets a receipt 
from the station agent, and this is at­
tached to his draft, which he sends 
through to the purchaser in Great Bri­
tain. It is paid at maturity, but very 
often it is from 30 to 60 days after be­
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fore the goods arrive, thus causing a 
good deal of irritation.

In trying to find out the cause of these 
irregularities, it seems that the first 
goods arriving are put into the ware­
houses, and if the ship is filled by later 
arrivals, tbe goods first received remain 
behind, and new goods coming in con­
tinually may be pa, ked on top of them, 
instead of there being a routine method 
of “first come, first served.”

GRAIN BLOCKADE.
It is rumored that there may be a big 

grain blockade next month in the Can­
adian Northwest. Campbell, McLean 
(V Co., Winnipeg, advise that frost 
threatened on .luly 31, and that Aug. 15 
and 30 are the next critical periods. If 
these are passed" the crop will be safe. 
It will be four weeks yet before the 
Northwest, crops will be absolutely safe 
from frost and rust, although conditions 
on the whole are favorable.

PROMISING MARKET.
In his regular report to the Depart­

ment of Trade and Commerce, Ottawa, 
Mr. Kittson says there is a market for 
$40,000,000 yearly in foodstuffs in South 
Africa. It is one of the largest markets 
in the world, and, considering the size 
of the population, it is not rivalled by 
Great Britain as a market for food­
stuffs. Britain takes £5 per bead, while 
South Africa buys from £8 to £10 per 
head. Not including the importations 
by Delagoa Bay and Biera, there was 
imported last year to South Africa food­
stuffs valued at £8,355,300.

CEREAL NEWS.
Imports of Canadian wheat into the 

United States during the fiscal year 1901 
amounted to 3,300,000 bushels.

It is reported that a combine of the 
independent cracker backers of Canada 
and the United States is in process of 
formation.

Letters patent of incorporation have 
been issued to the Anchor Cereal Co. 
The capital stock is placed at $150,000, 
and Winnipeg will be the chief place of 
business. Oak Lake parties are at the 
head of the company.

The wholesale warehouses of the Lake 
of the Woods Milling Co., on St. Denis 
street, Montreal, were damaged by fire 
to the extent of $200,000 on Aug. 8.

An elevator and warehouse belonging 
to the Brant Milling Co., Brantford, 
was destroyed by fire on Aug. 6.

It is reported that upwards of 1,000,- 
000 bushels of Winter wheat from South­
ern Alberta will be shipped westward 
this season to be ground in British Col­
umbia mills, initiating the policy of 
making Vancouver a great milling centre 
from which supplies of flour for the 
Orient may be shipped.
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A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

1
*

t

Lake Hum ani Manitoba Mile Co.
LIBIIÎED

GODERICH, > ONTARIO.

is

CANADA’S STANDARD
FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING CO.
UNITED

Montreal

Made in Canada
These words are the key to the success that every true Canadian heartily ?desires’for this fair Canada 

of ours !
Why should we buy goods of any description that are made in a foreign country ? The making of foreign 

goods does not give employment to our artisans. It does not retain money in this country.
Why use Foreign Salt? We have CANADIAN SALT that is superior to any foreign salt that is made. 
Why not help build up Canada by using

Canadian Sait
and thereby employ Canadian labor, Canadian works, and Canadian capital?

Demand of your wholesale grocer Canadian Salt, and if he does not keep it write to us for prices and 
samples

ADDRESS

THE DOMINION SALT AGENCY
LONDON, ONT.

Telephone No. 
1971

Offices : 2nd FLOOR MERCHANTS’ BANK BUILDING. 
Entrance on Queen’s Avenue.
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Tobaccos, Cigars, and SmoKers* 
Accessories

*
*

*
\s.

A DEPARTMENT FOR 
RETAIL MERCHANTS.

TOBACCO CULTURE IN ITALY.
X imiit.i unit chantre in connection 

with tobacco growing- in Italy is 
contemplated. and if carried out 

will create a considerable opening for 
capital and enterprise. A few years ago 
the tobacco department conceded to cer­
tain tirnis tlie privilege of growing, drv- 
ing. and pa. king Oriental Qualities of 
tobacco for export in given areas near 
Tricase: the consequence was the im­
mediate J oi mat ion of groups of land- 
owners who petitioned the Government 
I,, be allowed to do the same, not only for 
export, but also for home consumption. 
These groups have become numerous, and 
a committee sat in Rome recently, com­
posed of the directors and technical ad­
visers of the various Government tobacco 
establishments throughout the country, 
to discuss the Question of allowing the 
entire preparation of tobaccos to be car­
ried out bv landowners, who would de­
liver the leaf ready for the manufac­
tory at a given price.

TOBACCO ASHES AS AN ASSET.
As everybody knows, the ash left on 

burning tobacco is considerable. A ton 
of tobacco leaf would vield four hund­
red weights of ash. which represents 
valuable mineral constituents withdrawn 
from the soil which have to he replaced 
by abundant manuring.

On the face of it there would seem 
to he a fortune in store for that in­
dividual who could devise a successful 
means for the collection of tobacco ash, 
and it is a great pity that so much valu­
able material should forever be lost to 
I lie soil without any attempt at direct 
restoration being made.

NEW MEXICAN TARIFF.
The following are the tobacco sched­

ules of the new Mexican tariff recently 
promulgated :

“Chewing tobacco, per legal kilo, 
$1.10; unmanufactured Virginia tobacco 
i er net kilo. (50 cents gross kilo) 55 
cents: unmanufactured tobacco, not
otherw ise specified, tilling per gross kilo,

.50 : sit led or eut tobacco for cigar­
ettes, | er legal kilo. *1.70: tobacco manu­
factured into cigars, tier legal kilo. $7.70: 
tobacco manufactured into cigarettes, 
per legal kilo. $2.20,,

NEWS OF THE TRADE.
An Associated Press dispatch from 

Christiania, Norway, states that the 
Storthing has imposed an additional duty 
of 10 per cent on imported stemmed leaf 
and plug tobacco.

DO POSTERS PAY?

THE tenth annual report of the Am­
erican Scenic and Historic Preser­
vation Society contains some in­

teresting facts about the effectiveness 
of the outdoor advertising that does so 
in in >lt t<- mar the beauty of cities and 
countryside throughout the North Am­
erican continent.

The scenic society sent letters to four­
teen of the largest advertisers in the 
United States, who are credited with 
spending front $200.000 to $1.000.000 a 
year, asking them about their expendi­
tures. the proportion spent on outdoor 
or poster advcirising, their views as to 
its usefulness, and other questions along 
that line. The answers are highly en­
couraging to those who hope to live to 
see the day when fields and rocks and 
city facades will no longer be disfigured 
with garish notices of pills and powders. 
One firm, which spends from $350,000 to 
$500,000 a year on- advertising, devotes 
only about 5 per cent, of this sum to 
ontdorr advertising, and does not regard 
it as a favorable medium. Another 
firm has spent from a few hundred to 
several thousand dollars out of an ad­
vertising budget of $500,000 on street 
car and other posters, but has been dis- 
anpointed in the results, and has discon­
tinued that method. A company whose 
annual advertising hills amount to $R00.- 
000. rcoorts: “Outdoor advertising is 
not profitable, compared with other forms

unless we want to impress the name of 
an article on the people’s minds.” For 
that purpose the company believes a 
small percentage of its expenditure is 
useful. Officers of a company advertis­
ing to about the same extent, report that 
they have spent a great deal on outdoor 
advertising and “think some of it has 
paid.” A company which devotes near­
ly $ 1,000,000 a year to advertising, 
spends nothing out of doors in the Unit­
ed States or Canada, but from one-third 
to one-half of its allotment for Cuba in 
that fashion, on the theory that the 
people there are largely illiterate, and 
can he reached in no other way. The 
general manager of a large concern re­
ports that after experiment he has 
stopped outdoor advertising, and adds : 
“Perhaps in some new country, or with 
a new product, it might he profitable, 
hut I would rather doubt it.

All this would seem to indicate that 
the poster inundation is likely to sub­
side. As a new and striking bid for 
publicity, it naturally had great vogue, 
but, now that solid business men are 
eotintii' • the results, and finding them 
unsatisfactory, we may hope to see the 
nuisance largely abated. If sound com­
mercial reasons supported the posters, 
tiie fight to restrict their ugliness would 
he most arduous: but if commerce and 
beauty work side by side there is good 
reason to hope for a gradual clearing 
away of these excrescences upon the 
landscape.—N. Y. Tribune.

r —

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.

-
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Creeping
Every day my cigars are getting closer to you.

Scarcely find a grocer now who doesn't carry them or 
who is not just going to commence carrying them. The 
PEBBLE and PHARAOH are too good to let go by—at least nine out of every ten 
grocers think so. Pretty good percentage, isn’t it ? Look at my terms.

1 will take back, at end of three months, at Invoice price, 
all of your stock unsold. You don’t risk one cent, even If you never 
sell one cigar.

Let me send you i,ooo assorted, and see for yourself what business there is in your 
store when you feel for it. PEBBLE, 5c.; PHARAOH, 10c.

J. BRUCE PAYNE, LIMITED, Makers, GRANBY, Que.

Perhaps You Often Wonder
why we say so much about the excellencies of T. & B. when you 
yourself know this famous tobacco so well—so well that you 
never allow your supply to run down. Our talks are not for 
you, Wise Grocer, but for your neighbor-merchant at the next 
corner, who is missing business by continually “ putting off.” 
Doesn’t know whether or not he will start keeping T. & B. Only 
a few enquiries for it, so far. It is the one here and there asking 
for T. & B. that starts your tobacco business going, Mr. Mer­
chant. By and by the one or two enquiries reach big numbers, 
and the Lucky Grocer shakes hands with himself on his success. 
Don’t put off ! Get T. & B. to-day—NOW.

THE GEO. E. TUCKETT » SON CO., Limited, HAMILTON
ONTARIO

07
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«> Business Changes *
Ontario.

A. Hughes, grocer. Wards ville, has as­
signed to W. J. Smith,

M. 11. Milehell. confectioner, Barrie, 
has suffered loss by fire.

I). E. Thompson, grocer. Burritt’s 
Knjiiils, has assigned to A. E. Baker.

The assets of .1. !.. Corning, cigar deal­
er. Ottawa, have been sold for?rent.

K. R. ('. Clarkson has been appointed 
trustee to Dominion Spa da, wholesale 
fruiter. Toronto.

W. Job. confectioner, Peterboro, has 
assigned to (). DeLaplante, and a meet­
ing of creditors was held Aug. 7.

A. G. Bain, grocer and lirjuor dealer, 
has admitted A. A. Adams to partner- 
shin. 'flic style is to be Bain & Adams.

S. Taber & Son, general merchants, 
Morton, have dissolved partnership, and 
Samuel and Chas, R. Taber are now 
proprietors.

Quebec.

V. Dorlia has registered ay an im­
porter, Montreal.

J, . Roy & Cie have registered as crock­
ery merchants. Montreal.

The assets of W. A. Robert, grocer, 
Montreal, have been sold.

K. Victor, fruiter, Montreal, is offer­
ing his business for sale.

The assets of A. A. Lefleur, grocer, 
Montreal, have been sold.

The Victoria ville Hide & Skin Co. have 
registered at Victoria ville.

Gleason & Chesterfield, have registered 
as general merchants. Sweetsburg.

J.amonlaone & Frere, tobacconists, 
Mont teal, have dissolved partnership.

J. Vcrville, grocer, Montreal, has been 
succeeded hy If. 0. Daigneault & Co.

A meeting of (he creditors of J. Burke, 
grocer. Montreal, was held Aug. 10th.

1’. E. Edmond, of Edmond & Cotes, 
provision merchants, Quebec, is dead.

THE CANADIAN GROCER

Moquiii & Cote, produce merchants, 
Montreal, have dissolved partnershipp.

The assets of 0. Lahonte, general mer­
chant. Shawbridge, were sold August 9.

A meeting of the creditors of M. Am- 
ynt. grocer, Montreal, was held Aug. 4.

'i’lie assets of J. A. Blondin, general 
merchant, St. Maurice, were sold August 
9th.

P. Picard, grocer and liquor dealer, 
Montreal, has assigned to J. M. Marcotte 
& < ’ie.

T. Davis, cigar dealer, Montreal, has 
assigned and a meeting of creditors was 
held Aug. 9.

Liu tea n & Charbonneau have regis­
tered as general merchants, St. Paul 
De Chester.

Manitoba and N. W. T.
Dingle Bros., ■-’•oeers, Calgary, have 

sold out to F. W. Brown.
Ball. Guilder & Jones, crockery mer­

chants, Brandon, have assigned to S. C. 
Ayres.

V. Schneider has been admitted to the 
firm of Mimd & Schneider, general 
merchants, Langenbtirg.

British Columbia.
Lee Guy has retired from the firm of 

Sun Lee Yuen, general merchants, Vic­
toria.

Jus. II. Hudson, general merchant, 
Grand Forks, has suffered loss by fire. 
Partially insured.

AT THE FAIR.
The Canadian commercial agent to 

Australia, Mr. J. S. Larke, has arrang­
ed to be at the Canadian National Exhi­
bition, Toronto, from Aug. 20 to Sept. 
11, to discuss questions connected with 
export trade with Canadian business 
men.

The Retail Merchants’ Association will 
hold their annual convention in Toronto 
on Aug. 14 and 15.

FOR CANADIAN EXPORTERS.
in view of the customs officials of the 

Australian Commonwealth enforcing

duty upon the cost of packages and in­
land freight to port of shipment, the 
following quotation from the Common­
wealth Customs Act, may be of interest 
to Canadian exporters:

“Goods exported to Australia from 
any country, but passing through another 
country, shall be valued for duty as if 
they were imported directly from such 
first mentioned country.”

As I lie bulk of Canadian goods and 
products exported to Australia are 
shipped via New York, the/ bearing of 
“Clause No. 143” upon such shipments 
is of very great importance.

AGENT IN MONTREAL.
The Frankford Canning Co. have ap­

pointed Mr. J. H. Maiden to represent 
their interests in Montreal, and Mr. 
Maiden will soon be calling on the trade 
with the Frankford brand of canned 
goods. Mr. Maiden is enthusiastic over 
the quality of Frankford brand peas 
shown this year.

SWEET
QAPORJli

Cigarettes
STANDARD

OFTHB
WORLD

• old by all Laadln* W 0 eoale Houses.

CLAY PIPES
A perfect article. Sell it.

Insist upon having McDougall’s.

D. McDOUOALL 4 CO., Glasgow, Scot.

REASONS WHY
you should stock “ Hogen Mogen ” for a Sc. cigar and “ Royal 
Sport” for a IOC. Cigar have been given for many weeks. Better 
investigate now.
The Quality is right, and we have a Free Show Case Offer which helps their 
sales.

Send us a trial order for 1,000 assorted.

THE SHERBROOKE CIGAR CO.
SHERBROOKE, P Q.

68 0
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V

BRAID’S BEST COFFEE

Braid &C

tv4 "***r *-Lr+>tf,w'!*4 Ÿi ■ newer ne «tT^rtZ'

Roasted or Ground, Packed in 1-2-5-10-25 and 50 
lb. Tins, also in Air-tight Fancy Drums and Barrels

BRAID'S BEST is a rich blend of highest test Coffees, has that 
rich, smooth Havor found only in the highest grade Coffees, and 
entirely free from any sharp, bitter Havor.
We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled. 
We are direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which 
are roasted fresh every day, insuring full strength, and fine Havor. 
Every grocer should carry a stock of BRAID'S BEST COFFEE.

Write Us for Samples

WM. BRAID & CO., Vancouver, B.C.

Quotations for Proprietary Articles.
Quotations on staple articles .prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, THE CANADIAN Grocer, at our nearest office.
Aug. 10, 1905.

Quotations for proprietary articles, brands, 
etc., are supplied by the manufacturers or 
agents, who alone are responsible for their 
accuracy.

Baking Powder.
Ammonia Powder-
Bee " brand, 48 5c. pkgs., per case... .$1 75 
" “ 2710c. pkgs, " .... 2 00
" “ 1025c. pkgs, " .... 1 75

Cook’s Friend— Per do*.
Else 1, in 2 and 4 do*, boxes................... $2 40

" 10, in 4 do*, boxes........................... 2 10
" I, in « "   0 80
" 12, in 6 "   0 70
" 3, ini " ............................ 0 45

Pound tins, 2 do*, in case.................... 3 00
12-oz. tins, “ "   2 40
5-lb. " i " "  14 00

W. H. GILLARD t GO.
Diamond—

14b. tins, 2 do*, in case.......................... $2 00
44b. tins, 3 " "   1 »
|-lb. tins. 4 " "   0 75

IMPERIAL BAKING POWDER.
Sizes.

.... 10c.
4 do*..................... 6-oz.
1 do*..................... 12-oz.
3 do*..................... 12-oz.
I do*..................... 241b.

.... 5ID.

\ do*..

4 do*.,

Per do*. 
• • 10 85 
.. 1 75 
.. 3 50 
.. 3 40 
. 10 50 
. 19 75

JERSEY CREAM BAKING POWDER.

i
Size, 6 doz. in case.............................$0 40
“ 4 " “   0 75

" 1 " " .................................... 1 »
" 1 “ "   1 25

OCEAN mills. Per do*. 
Ocean Baking Powder, 1 lb., 4 doz— $0 45 

** “ " lib., 5 doz... 0 90
*' “ - lib., 3 do*.... 1 25
“ Borax, 4 lb. packages, 4 doz— 0 40
** Cornstarch, 40 pks. in a case . 0 71

Freight paid 5 p.c. 30 days

MAGIC BAKING POWDER.

Cases. Sizes. Per doz.
6 doz... .. 5c. .... $0 40
4 " ...,. 4-o z. .... 0 60
4 " ... . 6 " .... 0 75
4 " ... . 8 " .... 0 95
4 " ... . 12 " .... 1 40
2 " ... . 12 " .... 1 45
« ••... . 16 " .... 1 65
2 “ ... . 16 " .... 1 70
1 " ...
1 “ ... ; V* .... 4 10 

.... 7 30
2 " ... 1 Per case
i •• ... . 12 “ > *4 55
1 " ... . 16 " 1

ROYAL BAKING POWDER CO.

Sizes. Per Dos.

Bo*............................................... 2 25
41b................................................  190
12 ................................................. 4 50
lib............................................ 6 75
3 lb...............................................  15 80
51b.............................   35 50

Size. Per Do*.
Cleveland's—Dime.. .............................11 00

IS;:
lib. . 
31b.. 
51b. .

1 50
2 10 

. 1 80 
, 4 15

5 50 
15 00 
25 00

" VIENNA” BAKING POWDER.
Per doz.

1-lb. tins, 4 doz. in box.......................... $2 25
4-lb tins, 4 doz. in box......................... 1 25
t-lb. tins. 4 doz in box........................ 0 75

“BEE” BRAND BAKING POWDER.

“ Bee” brand, 48 6 oz. tins.................$3 50
“ 36 10 '   4 00
“ “ 24 16 “   4 50

" Beaver ’’ brand. 24 16 pks.................. 4 80

EAGLE BAKING 
POWDER

Per do*.
Cases of 48-5c. tins $0 45 

“ 48-lOc. tins 0 75 
“ 24-25c. tins 2 25 
" 48-250. tins 2 25

Blue.
n s Oxford, per lb............................. 00 17
In 10-box lots or case .................... 0 16

Reckitt’s Square Blue, 12-lb. box__ 0 17
Reckitt’s Square Blue, 5 box lots — 0 16
Gillett e Mammoth, 4 gross box........... 2 00
Nixev’s “Cervus," in squares, pei lb. 0 16 

,r " in bags, per gross 1 25
'* " in pepper boxes,
according to size............ 0 03 0 10

J. M. DOUGLAS *
co.—I.aundry 

Blues.
“Blueol - 10-lb. 
boxes containing 
50 pkgs., 4 squares
each........ per lb. 164c
“Sapphire ’ 14-lb. 
boxes, 4 lb. pkgs.
per lb.................. 124c
r‘ Union -14-lb. 
boxes, assorted. 1 
k 4-lb. pkgs., per 
lb.........................  10c

Blaek Lead.
Reckitt’s. per box................................ $1 15
Box contains either 1 gross, 1 oz. size;

4 gross, 2 oz., or i gross, 4 oz.

JAMES' DOME HT.Atm 
LEAD.

6a size............. fc 40
2a size............. 2 50

Borax.

" Bee” brand, 5 oz., cases, 60pkgs___2 25
' " 10 oz., cases, 48 “ ___  3 25

11 " 16 oz., cases, 48 " ___ 4 25
EAGLE BORAX.

Per do
Cases of 5-doz. 5c. packages................ $0 45

" 5-doz. 10c. “ ................  0 90

Cereal*.
Wheat OS, 2-lb. pkgs., per pkg..........  0 08

“ " 7-lb. cotton bags, per bag. 0 184

Chocolates and Coooat.
THE COWAN OO., LIMITED.

Cocoa—
Hygienic, 1-lb. tins.............per doz. $6 75

" h-lb. tins .................. “ 3 50
" 4-lb. tins .................. " 2 00
" fancy tins..............  " 0 85
" 5-lb. tins, for soda water

fountains, restaurants, etc., per lb. 0 50
Perfection, 4-lb. tins, per doz.......... 2 40
Oocoa Essence, sweet, 4-lb. tins,

do*........................  2 55
Chocolate— per lb.

Queen’s Dessert, 4 s and |'a...........$0 40
" 6*s........................... 0 41

Mexican Vanilla, 4’s and 4’s............. 0 36
Royal Navy Rock, “ 4 ............... 0 30
Diamond, " " .............. 0 25

w 8*........................  0B
Icings for cake— Per do*.

Chocolate, pink, lemon color, Ibe... .$1.75 
Orange, white and almond, |-lb*... . 1.00
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BATGER’S

PEELS
You will soon be buying Peels for your 
Fall Trade.

BUY DISCREETLY
If you are one of those who have sold 
BATQER’S PEELS in the past, you 
can't do better than to place this 
year's order for this WELL KNOWN 
BRAND. If you have not sold Batger’s 
Peels before, START NOW.
They are made by one of the oldest of 
the BRITISH houses. Are reliable and 
sell well.

ROSE & LAFLAMME
MONTREAL

DON’T RUN 
CHANCES

with your customers. Get a line of "Maple 
Syrup that is reliable

“IMPERIAL BRAND’
MAPLE SYRUP
has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

cf profit.

ROSE & 
LAFLAMME,

Hfl

tnru> to.tr»

I
AGENTS,

MONTREAL.

V/'

Confections— Per doz.
Cream bars, large boxes....................$2.25

11 small " ...................1-35
Chocolate ginger, lbs........................... 3.75

" " 4-lbs......................... 2.25
" wafers, 4-lb. boxes ...................... 2.25
" " f-lb. boxes.............1.30

FRY’S.
Chocolate— per lb.

Caraccas. f’s, 6-lb. boxes.................... $0 42
Vanilla, f’s ......................................  0 42
‘‘Gold Medal," sweet, f’s, 6-lb. boxes 0 29 
Pure, unsweetened, f’B, 6-lb. boxes 0 42 
Fry’s "Diamond," i’s, '•\4-lb. boxes 0 24 
Fry’s "Monogram," i’s, 14-lb boxes 0 24

Concentrated, I’s, 1 doz. in bo 
’s, " "
-lbs. " "Homoeopathic, i’s, 14-lb. boxes 
i’s, 12-lb. boxes

Per doz. 
.. 2 40 
.. 4 60 
.. 8 25

Epps’s Cocoa, case of 14 lb., per lb. .. 0 35 
Smaller quantities...........................  0 37i

BENSDORP 8 COCOA

A. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Toronto.

à lb tins, ti doz. to case.. 
1 " " 4 " "

.per doz., $ .90 
2.40 
4.75 
9.00

JOHN P. MOTT * CO.’S.

R. S. Mclndoe, Agent, Toronto.

Per lb.
Elite, is..................................................$0 30
Prepared cocoa, i’s to £’s...................  0 28
Mott’s breakfast cocoa, i’s..................  0 38

" " " j’s.................... 0 35
" No. 1 chocolate, î’s................... 0 30
" Navy " à’s..................  0 27
“ Vanilla sticks, per gross — 100 
" Diamond chocolate, i’s and6’s. 0 23 
" Confectionery chocolate, 21c. to 0 31 
" Sweet chocolate liquors..20c.to 0 34

WALTER BAKER & CO.,LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxes $0 35
Aanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes ............ 0 26

Per lb.
Breakfast cocoa, i, 4, 1 and 5-lb tins 0 40 
Cracked cocoa, f-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5 s,

per box ............................................... 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans............................................. 0 42
Vanilla chocolate wafers, 48 to box,

per box..................................   1 56
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY CO.

Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-Ib. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, 4-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,f-lb. tins. .40c. 
6-lb. boxes, 12 boxes in case, i-lb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, i-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, i-lb. tins. 34c.

Premium chocolate—
6-lb. bxs., 12 bxs. in case, 4-lb. pkgs. .33c. 
12-lb. bxs., 6 bxs. in case, 4-lb. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case,i-lb. pkgs. .35c. 
12-lb. bxs., 6 bxs. in case, f-lb. pkgs. .35c.

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, 4-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, f-lb. pkgs. .44c.

Milk chocolate—
3-lb. bxs., 24 bxs. in case, f-lb. pkgs ... 35c. 
6-lb. bxs., 12 bxs. in case, |-lb. pkgs. .35c.

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, f-lb. pkgs..32c. 
6-lb. bxs., 12 bxs. in case, f-lb. pkgs. .32c.

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. n case, 1-lb. pkgs.. 30c. 
12-lb. bxs., 6 bxs. in case, f-lb pkgs. .30c.

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, f-lb. pkgs. .23c. 
12-Ib. boxes, 6 boxes in case, f-lb. psgs 23c.

Condensed Milk.
" Anchor ’’ brand, cases 4 doz., per case $5 00 

" evap. cream, cp. 4d. " 4 65

Borden’s Condensed Milk Co.
Eagle" brand......................................... $1 50
Gold Seal ’’ brand ................................. 1 30
Peerless " brand evaporated cream.. 1 20

Lream

TRURO CONDENSED MILK & CANNING 
CO., LIMITED.

‘•Jersey’’ brand evaporated cream
per case (4 doz.)................................ $4 65

" Reindeer " brand per case (4 doz).... 5.60

Coffee.
" Bee " brand, 1 lb. tins, cases, 30 tins 9 00 

" " 2 lb. cins, cases, 15 tins 8 70
" Beaver" coffee, 24-1 lb. pkgs............. 4 80
"Sun " brand, 25 and50lb. tins—

Gem, roasted or ground....................0 30
Extra, " *• ................... 0 26
Fine " ................... 0 22
Fancy “ “ ...................0 18

"Beaver’’(groundonly compound).... 0 15

THE EBY, BLAIN CO., LIMITED.
In bulk— Per lb
Club House............................................ 0 32
Royal Tava............................................. 0 31
Royal Java and Mocha...................... 0 31
Nectar................................................... 0 30
Empress................................................. 0 28
Duchess...........................................  0 26
Ambrosia............................................... 0 25
Fancy Bourbon,.................................... 0 20
High Grade package goods—

Gold Medal, 2-Ib. tins........................ 0 30
Gold Medal, 1-lb. tins........................ 0 31
Kin Hee, 1-lb. tins............................. 0 30
Cafe Des Gourmets, ground only, 1-

Ib. glass jars.................................... 0 30
English Breakfast, ground only 1- 

lb. tins............................................. 0 18
JAMES TURNER A oo. Per lb

Mecca........................................................$0 32
Damascus............................................... 0 28
Cairo....................................................... 0 20
Sirdar.....................................................  0 17
Old Dutch Rio....................................... 0 12f

e. D. MARCEAU, Montreal. Per lb
Old Crow ’’ Java................................... $0 25

" Mocha.............................. 0 25
“ Condor ” Java.................................... 0 30

" Mocha................................ 0 30
15-year-old Mandheling Java and

hand-picked Mocha......................... 0 60
1-lb. fancy tins choice pure coffee, 48

tins per case..................................... 0 20
Madam Huot’s coffee, 1-lb. tins............ 0 31

.......................... 2-lb. tins................. 0 60
100 lb. delivered in Ontario and Quebec.
Rio No. 1................................................... 0 15
Condor I. 40-lb. boxes........................... 45c.

* " II, 40-lb. boxes........................... 42fc.
" III, 80-lb. boxes............................ 37|c.
" IV, 80-lb. boxes.............................36c.

S. H & A. 8. EWING’S.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb cases.............................X___... 32

Mocha and Java coffee, in 2-lb t 
lb cases..................................

Cheese.
Imperial—Large size jars... .per doz. $8 26

Medium size jars................ " 4 50
Small size jars.....................
Individual size Jars............

Imperial holder—Large size
Medium size .......................
Small size............................

Roquefort—Large size.........
Small she............................

RECKITT’S BLUE—ZEBRA PASTE KsS’USU.
70

—
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There are very few lines handled by grocers more generally sold than

STARCH
and

Has it ever occurred to you that by making a good and periodically regular display of

Edwardsburg' “Silver Gloss’’ StarcH 
Benson s Prepared Corn that your customers win
buy more ? Try it and note the result.

These Lines are Canada’s Standards

EDWARDSBURG STARCH CO’Y, Limited
« ESTABLISHED 1858

• S Frent St. East, Works:
TORONTO. ONT. CARDINAL. ONT.

IS4 St. James St., 
MONTREAL, PQ.

„ Coupon Books—Allison’s.
For sale in Canada by The Eby Blain Co . 

Limited, Toronto. C. O. Beauchemin « 
Fils, Montreal.
$1, fe. |3, $5, 910 and $20 books.

Un- Covers and 
num Coupons 

bered. numbered
In lots of less than 100

books, 1 kind assorted. 4c. 41c.
100 to 500 books................. 31c. 4c.
100 to l^OCO books.............. 3c. 3ic

Allison’s Coupon Pass Book.
9 1 00 to 3 00 books ,.................. 3 cents each

5 00 books..................................4
10 00 "

Cleaner
Per doz. 

4-oz. cans 9 0.90 
6-oz. “ 1.35

, ___ 10-oz. " 1.85
rXisM^CLEANER Quart " 3.75

^CttAws tvEarv mi we. Gallon 1 10.00
Wholesale Agents 

The Davidson à Hay, Limited, Toronto

Fly Pads.

poison

Infants’ Food.
Robinson’s patent barley 1-lb. tins . 

" " " 1-lb. tins.,
groats 1-lb. tins., 

" 1-lb. tins.

.91 2

. 1 95 

. 1 95

. 995

Jams atd Jellies.
SOI TH WELL’S goods. Per do* 

Frank Magor & Co.. Agents.
Orange marmalade................................. si 50
Clear jelly marmalade........................ 1 80
Strawberry W. F. jam......................... 2 00
Raspberry “ "   2 00
Apricot “ “   1 75
Black currant “     1 75
Other jams.................................. *1 55 1 90
Red currant jelly .................................. 2 75

T. UPTON & GO.

Compound Fruit Jams—
12-oz. glass jars, 2 doz. in case, per doz. 91 00
2-lb. tins, 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 06j
7 and 14-lb. wood pails.............per lb. 0 06j
30-lb. wood pails......................... “ 0 06]
Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case.per doz. 1 00
2-lb. tins, 2 doz. in case per lb............. 0 07
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 061
30-lb. wood pails........................... " 0 064
Home Made Jams—
1-lb. glass jars (16-oz. gem) 2 doz. in

case...........................per doz. Si 45 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in

crate.......................................per lb. 0 09

Licorice.
NATIONAL LICORICE CO.

5-lb. boxes, wood or paper—per lb. 90 40 
Fancy boxes (36or 50 sticks)—per box 1 25
"Ringed" 5-lb. boxes.............per lb. 0 40
"Acme” pellets, 5-lb. cans — per can 2 00 

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 2 00
Licorice lozenges, 5-lb. glass jars.... 1 75

" " 90 5-lb. cans............. 150
" Purity ” licorice 10 sticks............. 1 45

" " 100 sticks................ 0 73
Dulce large cent sticks, 100 in box................

Lye (Concentrated).
OILLETT’8 PERFUMED. Per case.

1 case of 4 doz.........................................  83 60
3 cases of 4 doz........................................ $3 50
5 cases or more............................................ 3

Mince Meat.
Wetheys condensed, per gross net . ..ÿl2 00 

per case of doz. net......... 3 00

Mustard.
CDLMAN’8 or keen’s.

D.8.F., -lb. tins......................per dos.9 1 40
j-lb. tins
1-lb. tins ................... "

Durham 4-lb. jar....................... per jar.
" 1-lb. jar......................... 1

F. D., $-lb. tins.........................per doz.
" |-lb. tins........................

k. d. MARCEAU, Montreal.

2 50 
5 00 
0 75 
0 35 
0 85 
1 45

* Condor," 12.1b. boxes—
1-lb. tins........................per lb. 9 0 35
i-lb. tins...................................  " 0 35
1-lb. tins................................... " 0 32*
4-lb. jars...............................per jar 1 20
1-lb. jars............................... " 0 35

Old Crow," 13-lb. boxes—
4-lb. tins..................................per lb.
|-lb. tins.
1-lb. tins.
4-lb. jars...............................per jar
1-lb. jars...............................

0 25 
0 23 
0 22| 
0 70 
0 25

T. UPTON & CO.

1-lb. glass jars, 2 doz. case 
Home-made,

-,------- ------------per doz. 9 1 00
uuuic-uittuc, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails.per lb. 0 06$ 
Golden shred marmalade, 2 doz. case,

per doz........................................... l 75

Pickles.
STEPHENS’. >

A. P. Tippet k Co., Agents.

Cement stoppers (pints)......... per doz. 9 2 SO
Corked ,r " ............. *• 1 90

Salt.
Cerebos salt, per doz. pkgs. (4 doz. in 

case) ........................................................ 81 45

Soda.
COW BRAND.

Orange Meat.
Cases, 36 15c.

packages . $4.50 
5 cas- lots.... 4.40 

(Freight paid.) 
Cases, 20 25c.

packages... 4.10 
5 case lots.... 4.10 

(Freight paid.)

Orange Marmalade.
THE EBY, BLAIN CO., LIMITED.

•Anchor" brand 1-lb. glass...................91 50
" anart gem jars......... 3 40

akingsoda

Case of 1-lb.contain 
ing 60 pkgs., per 
box, 93 00.

Case of 4-b. (con­
taining 120 pkgs. ) 
per box, 93 00.

Case of 1-lb. and j 
lb. (containii 
1-lb. and 60 

pkgs),per box, !
6o1-lb. 
I, 93 00. 
n-J, perCase of 5c. pkgs. containing 96 rkgs. 

box, 93 00.

MAOIC BRAND

No. 1, cases, 60 1-lb. packages.............9 2 75
No. 2, " 120 4-lb. "   2 75
no. ». •• {Stilb: " }......
No. 5 Magic soda—cases 100—10-oz. pkgs.
1 case........................................................ 2 85
5 cases.......................................................  2 75

‘ BEE' BRAND

’ brand, 8 oz., cases, 120 pkgs. ) 
“ 10 oz., cases, 96 pkgs. [
" 16 oz.. cases, 60 pkgs. J 93 00

1
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Soap and Washing Powders.
A P. TIPPET & GO., Agent*.

Maypole soap, colors 
" " black..

Oriole soap................
Gloriola soap............
Straw hat polish----

per grossflO 20 
15 30 
10 20 
13 00 
10 90

BABBITT 8.

each doz., 82 per box.

Babbitt's "1776 " 
6-oz.pkgs.S3.50 per 
box. 5 boxe sa 
freight paid and 
half box free.

Babbitt's "Best 
soap, 100 bars 
$4 10 per box.

Potash or Lye, bxs

WM. H. DUMN AGENT.

CHASER 
___ SOAP

Does the Work ^

CHASER SOAP.

Special quotations for quantities.
«2 40

(Fairbank)
GOLD DUST WASHING POWDER.

24 25c.
5J1ÜC.
100 5c. 
100 10c. 
100 10c 
100 5c. 
100 5c. 
100 5c. 
190 5c. 
100 5c. 
100 5c.

packages .................................. $4 65
"   3 90
"    3 00

. cakes (Glycerine Tar Soap) ... 6 5J

. cakes (Sanitary Soap) ............. 6 50
cakes (Fairy Soap) .................... 3 90
cakes (Capco Soap).......................  3 90
cakes (Scouring Soap).................... 3 90
bars (Santa Claus Soap)........... 3 80
bars (Clairette Soap)...................... 3 65
bars (Mascot Soap).......................  3 43

The above quotations are all on 5-box lots. 
When not more than one box of laundry soap 
s included in a five-box assortment a box of 

25 10c. packages or 50 5c. packages of Gold 
Dust washing powder will be included free, 
freight prepaid.

Burch.
KDWARD8BUMG 1TAKCH OO., LIMITED.

Laundry atarcbea-
No. 1 White 01 blue, 4-lb. carton.$ 0 06} 
No. 1 „ “ wb-

oo7$
SUrer gloes. 6-lb. tin oanirten.... 0 07 
Edward’s stiver sines, 1-lb. pks- 0 Ur, Kegs stiver gloss, We crystal.... 0 06}
Benson's satin, 1-lb. cartomi........ 0 OT
No. 1 white, bbls. and kega...... 0 06
Canada White Gloss. pkga ■ • ° 
Benson’s enamel—per box 1 25 to 2 w

Culinary Starch—
Benson * Co.'s Prepared Com.... 0 061 
Canada Pure Corn .......................  0 05*

Rice Starch—

Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardaburg No. 1 white or blue,

4-Ib. lumps.................................. 0 08}

Re brand starch—
.«undry, 64-12 oz. pkg. per case $5 00 

" " 32-12 " per} 2 50
" corn starch 40-16 oz. pkg, 3 00

Sun " borated starch, 40-16 oz. pk.
per case....................................  3 00

“ borated starch, 50 box. 1001b. keg 0 06} 
" laundry " 50 “ ‘ 0 051

"Gem" " " 100 & 200lb. kegs 0 05*

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 404b. $0 044 
▲«me Gloss Starch—

14b. cartons, boxes of 40 lb....... 0 05*
Finest Quality White Laundry—

S-lb. Canisters, oases of 481b.... 0 055
Barrels, 300 Id............................. 0 06
Kegs, 108 lb................................ 0 Of

Lily White Gloss—
l-lb. fancy cartons, cases 30 lb. 0 07*
6-lb. toy trunks, 8 in case......... 0 07*
6-lb. enameled tin canisters, 8

incase......................................  0 07*
Kegs, ex. crystals, i00 lb............ 0 06*

Brantford Gloss—
l-lb. fancy boxes, cases 361b.......$0 07*

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch-
Boxes of 45 cartons, per case— 3 50 

Culinary Starches—
Challenge Prepared Com—

l-lb. packages, boxes 40 lb......... 0 05*
No. 1 Brantford Prepared Corn—

l-lb. packages, boxes 40 lb......... 0 06*
Crystal Maise Com Starch— 

l-lb. packages, boxes 40 lb......... 0 06*

BAN TOY STARCH.

10c. pkges, cases 6 doz., per case— 4 75

8T. LAWRENCE STARCH OO., LIMITED.
Ontario and Quebec.

Culinary Starches—
St. Lawrence com starch, 40 lb . 0 065 
Durham com starch, 40 lb............ 0 05*

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 05*

“ 3-lb. cartons, 36 lb.. 0 05*
“ 200-lb. bbL........... 0 05
" 100-lb. kegs.......... 0 05

Canada Laundry, 40 to 46 lb........ 0 04
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ l-lb. fancy, 30 lb.......... 0 07
" large lumps,100-lb kegs 0 06

Patent starch, l-lb. fancy, 28 lb.. 0 07 
Akron Gloss, l-lb. packages, 40-lb. 0 06

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., $4, less 5
per cent.

Stove Polish.

iw aurïb\\\\v* \ox \
. tVvea^ness Xtos vteça-'
\ ia\\w vs \ta\\} wnvaWt&.N

Per gross.
Rising Sun, 6-oz. cakes, i-groes boxes 88 60 
Rising Sun, 3-oz. cakes, gross boxes 4 50 
Sun Paste, 10c. size, *-gross boxes— 10 00 
Sun Paste, 6c. size, f-gross boxes— 6 00

mm

xxxXX\\\VU1

SUL7

W. H. DUNN, AGENT.

Fp a m u i1

Am EL*

Enameline No.O 38 
4,bxs.,ea.3dx. 

Enameline No.O 66
6, bxs.,ea.3 dz. 

Enameline 
liquid, bxs.ea.O 80

Blackened ' 6-ib.O 10 
cans, per lb..

Enameline stove dressing, per doz....... 0 70

Byrup.
" CROWN ” BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 2 doz. in case............$2 40
Plain tins, with label—

3 lb. tins, 2 doz. in case...............  1 90
5 " 1 " •• ................. 2 36

10 " i " “ ................  2 25
» " I " ................  2 10
(10 and 20 lb. tins have wire handles.)

,^TTOM3
FOR ALL

HOUSEHOLD PURPOSES.
nu m muni i. Hi im

MANUFACTURED BY

6.E SUTTON-SONS-&C?
OSBORNE WORKS. BRANDON ROAD.

KINGS CROSS, N.

small’s brand—Standard.

5 gal. tins, per can................................ 4 40
1 “ " per case................................ 4 90
* ................... ...............................  5 45
* ................... ................................ 5 70

Teal.
8ALADA CEYLON.

E. d. MARCEAU, Montreal.

Wholesale. Retail

.............. #0 20........ 0 21
0 22

Brown Label, l's—
" " J's__

Green Label, l’s and l’s ....... 0 22
Blue Label, l’s, l’s, is and Is 0 30
Red Label, l's ana l's.............. 0 36
Gold Label, l's.................... 0 44

$0 25 
0 26 
0 30 
0 40 
0 60 
0 60

, tOLONÂ
[PureCeylomTea

Black Label, l-lb., retail at 26c............$0 19
" •' l-lb., " " ............ 0 20

Blue Label, retail at 30c...................... 0 23
Green Label. " 40c.....................  0 28
Red Label. " 50c..................... 0 36
Orange Label, " 60c..................... 0 42
Gold Label, " 80c..................... 0 66

Oases, each 60 l-lb..............................  80 35
*: " 60 l-lb....\" " 30 l-lb....} ................... 0 36

“ 120 |-lb..............................  0 36

LUDELLA CEYLON, 1’8 
AND 1’S PKGS.

Japan Teas— 
" Condor ” I 40-lb. boxes............$0 421

II 40-lb. boxes...........  0 37*
III 80-lb. boxes......... 0 32*

30
271
26|
30

I
II
181
19

Ceylon Tea, in 
1 ana l-lb. lead 
packages, black 
or mixed.

EMD AAA Japan, 40 lb " at............
" AA ,r 40 " ............

Blue Jay, basket fired Japan, 70 lbs.,
"Condor"IV 80-lb. " .............

V 80-lb. " ..............
XXXX 80-lb. boxes.... 
XXXX 30-lb. " ....
XXX 80-lb. " ....
XXX 30-lb. " ....
XX 80-lb. ‘ ....
XX30-lb. " ....
LX 60-lb. per case, lead 

packets (25 l’s and 70 l’s)G

" Condor " Ceylon black tea in lead packets 
Green Label, *e, *s and Is,
60-lb. cases...............retail 0 26 at 0 20
Grey Label, *s. Is and Is,
60-lb. cases............. retail 0 30 at 0 23
Yellow Label, *s and If,
60-lb. oases ............. retail 0 36 at 0 26
^ïbe^H:.*,.“mun «40.16 30

0 50 .t 0 34
White Label, *s, *s and Is.
60-lb. cases ............. retail at 0 40

Black Teas—"Old Crow" blend—
Bronzed tins of 10,26,60 and 80-lb.
No. 1................................. per lb. 0 31
No. 2................................. " 0 90
No. 3................................. " 6 91
No. 4................................. " 0 20
No. 6................................. " 0 17*

Tobacco.
THE EMPIRE TOBACCO OO., LIMITED.

Smoking—Empire, is, 6s and 12s— $0 46
" Amber, 8s. and 3s.............  0 60
" Ivy, 7s.................................. 0 60
" Rosebud, 7s....................... • 51

Chewing—Currency, 12s. and 64s— 0 46
" Old Fox, 12s....................... 0 48
" Snowshoe, 6*s................... 0 51
“ Pay RoU, 7*s...................... 0 51
" Stag. 10 oz.......................... 0 45
" Bobs, 6s. and 12s............... 0 45
“ “ 10 oz. bars, 6is........ 0 45
" Fair Play, 8s. and 13s .... 0 53
" Club, 6s. and 12s............... 0 46
“ Universal. 13s.................... 0 47
" Dixie, 7s.............................. 0 56

Blue Label, l’s........................... fO 18* SO 26
Blue Label, is.........................  0 19 0 25
Orange Label, l’s and i'a .... 0 21 0 30
Brown Label, l’s and is....... 0 28 0 40
Brown Label. *'s ................... 0 30 0 40
Green Label, l’s and l’s........ 0 35 0 60
Red Label, i’s........................... 0 40 0 60

"CROWN ” BRAND

Wholesale. Retail
Red Laoel, l-lb. and *e............$ 0 86 $0 50
Blue Label, l-lb. and Is.............. 0 28 0 40
Green Label, l-lb....................... 0 19 0 25
Green Label, is.........................  090 OS
Japan. Is.................................... Oil IS

Vinegars.
b. D. MARCEAU, Montreal. Par gal

HMD, pure distilled, highest quality.. fO J2i
Condor, pure distilled.........................  0 27*
Old Grow...............................................  0 S3*

Special prices to buyers of large Quantities

Yeast.
Royal yeast, 3 doz. 5c. Dkgs . in case... $1 06
Gillett’s cream yeast, 3 doz ..........  1 06
Jersey cream yeast cake, x. So.... 1 OS 
Victoria " dox. 5c.... 1 SS

Idea. 10s... IN
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CANE SUGAR 
SYRUP

We have a very fine lot of Choice Pare Cane 
Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2-lb., 3-lb., 5-lb., 10.1b. Tins.

Ter ►rices end semble» write te

The Dominion Molasses Co.,
umttec

HALIFAX N#VA BCOTIA.
Afcots

ere. huimn #> ce., TeeeNre
JMN W. MCSLK * SBHNWe, BAHSTIN 
see. n. eiLUtne, lsnhn
JMirn CABMAN, WINNIBCB

If firocers and Their Customers
knew as much as the physicians, acid vine­
gars would long ago have got' their deserts. 
It is astonishing that some grocers will kcep_ 
this stuff about their store. They stlrely 
would never do it if they took time to 
consider what

GOLDEN RUSSET VINEGAR
is made of and how it is made. If they 
could realize what “picnic” lemonade, made 
from tartaric acid and lemon peel, is to real 
lemonade, they could probably realize what 
acid vinegar is to pure fruit vinegar. Why 
not have the “real” article ? Golden RuSSOt 
Vinegar made, in three strengths. Prices 
proportionate.

THE W. H. WILSON CO., LTD.
TILLSONBURC, ONT.

books
TEA HINTS

For Retailing 
By JOHN H. BLANK 

PART I.
The Tee Gartens of the World. 
Tea from Seed lo Leaf.
Tea from Leaf to Cud.
Thé Tee Mart, of the drlent.

PART II.
Howl

itoBllTTlu.
i Importe- 

I Teas.
r a Tea Trade. 

2» pp.; Cloth.

Tlte Macleai
te room st.

BASKETS
We make them in all shapes and 

We havesizes.

Ratent «raw»o««# Berry Box 
Grain «« Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

Oabille Basket Go.
Oakville, Oat

You are Interested 
In Something

Why not gti Hu host iUms that 
art frinUd on Hu subjtct.

We read and clip thousands of newspapers 
every week — therefore we can equip yon 
•DOCdlly and economically for a debate, 
speech, lecture, essay or anything else requiring 
up-to-date information and more of It than your 
competitors are likely to get.

Terms—10Û Clippings, $ 5.00 
250 “ 13.00
500 “ 22.00

1,000 M 40.00
Send for our Booklet which fully explains the 

■cope of the dipping industry.
We have aise lists of firms in every branch of 

trade in the Dominion, the professions, club 
members, society, etc., and we are prepared to 
address and mail circulars or letters to these at any

CANADIAN PRESS CLIPPING BUREAU
233 McGill Street, MONTREAL, QUE. 

Telephone Mein 1255.
10 ïteet SA B., Toronto. Telephone Mein 2KA.

Is
*>

to

Goods And 
itm Which 

OF Extend ft

ÊN’8

y+Tj

mfmw.mm

The Best Qrocers make 
a point of keeping it 
always in Stock.
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FRUIT
JARS

For

Preserving Time
Factories are all shut down for 
heated mont is and no more, gap iidi 
be r a Je until Fall. m, Aljglll ^gl

ORDER NOW
before stocks break.

Can ship quick

GO WANS, KENT & CO.
TORONTO

“Perfectly clean from our kitchen to your customers."

You are the merchant we want to convince—you 
are the one we know will do better and more profitable 
business if you sell

Wethey’s 
Mince Meat

The best way to get you thoroughly sure of this is 
to have yoit ask your customers. They’ll tell you that 
Wethvy’s is the best, cleanest, most wholesome on the 
market. Ask them and see.

J. H. Wethey, Limited
ST. CATHARINES, ONT.

C&B
STANDARD PEELS

LEMON
CITRON

ORANGE

7-lb. Boxes 7-lb. Tins 1-lb. Cartoons
NEW SEASON S CANDIED AND DRAINED PEELS

ORDER NOW

C. E. COLSON & SON
MONTREAL.

4*-. t-.'-V m
■ »


