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MR. DEALER:
You can sell more of a product which you 

can sincerely recommend from your own 
experience—consequently more sales will be 
made more easily, and the profits will be 
correspondingly greater.

Try some Pancakes made from WHITE 
SWAN Pancake Flour, and Biscuits made 
from WHITE SWAN Biscuit Flour. Their 
lightness and inimitable flavor will at once 
win your favor.

You know WHITE SWAN Flaked 
Wheat, but if you have not tried it yourself, 
send us a request for a sample and you will 
appreciate the lusciousness of its thinner, 
whiter, larger flakes, which makes it a fav­
orite in so many Grocers' homes.

We will be glad to send you a sample of 
any WHITE SWAN Goods you may wish 
to try. FREE UPON REQUEST.

Send for our new price list just issued.

WHITE SWAN SPICES & CEREALS
LIMITED

TORONTO :: :: CANADA

Baking Powder 
Coffee
Cream of Tartar
Extracts
Herbs
Cake Icing
Jelly Powders
Mustard
Spices
Yeast Cakes
Pancake Flour

(Self-Ruing)

Biscuit Flour
(Self-Rieing)

Buckwheat Flour
(Self-Rising)

Breakfast Food
(Flaked Wheat)

Diet Flour
(For Diabetes)

Health Flour
(High-Grade Whole 

Wheat)

King’s Food
(Flaked Wheat wit* 

Premium)

Wheat Kernels 
(The Cream of Wheat)

Flaked Wheat

Government Warranty on every package
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3 ROYAL
REASONS

WHY YOU SHOULD HANDLE

Royal Acadia Sugar
1—Every Grain Pure Cane (Absolutely).
2—One hundred per cent. Pure, one hundred per cent. Sweet (All the time).
3—The Gratification of supplying the very best sugar to your customers.

Don’t forget that every housekeeper is now using 
large quantities of Royal Acadia Sugar for preserving.

THE ACADIA SUGAR REFINING CO., LTD.
HALIFAX CANADA

GOLD DUST
A STEADY SELLER

You don’t have to argue for Gold Dust.
It moves from your shelves rapidly because housewives have used it for 

years—they know exactly how it saves them work in scrubbing 
floors, washing dishes, and countless other household tasks 

that were a drudgery until the advent of Gold Dust.

A good stock of Gold Dust means that you wont disappoint any of your best
customers. How is your stock?

THEN. K. I? Tfi fi A COMPANY

LIMITED

MONTREAL

“Let the GOLD DUST TWINS do your work.”
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Milk Products

fit in quite as perfectly for 
the daily use of the whole 
family as well as for camp­
ers, picnickers and holiday 
makers.
In fact with many housewives the 

infinite purity, richness and keeping qualities of Borden’s Milk 
Products make them preferable to dairy milk, particularly during 
the hut Summer days.

ST.CHARLES

Separated MJÜS

Here, Mr. Grocer, is a splendid opportunity for you to secure a share of 
the ever-growing demand for Bordens. Let your window and counter 
displays direct attention to these “Leaders of Quality.” Better sales 
will follow. Order a supply of Bordens now.

Borden Milk Company
“Leaders of Quality”

MONTREAL

•j*”er M mm
[OfNStO

Branch Office—Arcade Building, Vancouver

If any advertisement interest» you, tea >t <> <t now and place with letters to be answered.
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Imperial Rice Milling
Co., Ltd.

VANCOUVER, B.C.

MIKADO

The best value in Rice being 
offered on Canadian 

markets today. j

Protect your perishable goods 
from the dust and hot weather

But don’t hide them away—display them 

attractively in an ARCTIC REFRIGERATOR.

Whatever your particular 
requirements may be, we’ve 
just the right idea in re­
frigerators to suit you. 
And in the long run you'll 
find the Arctic the cheapest 
anil most efficient refriger­
ator on the market.

The Arctic will eliminate loss 
throngh spoilage and will 
liven up sales through Its 
superior display facilities.

Our catalogue will tell you 
all about It In detail. We 
will gladly send It to you on 
receipt of a postcard.

Write today.

John Hillock & Co., Limited
Makers of High-Grade Refrigerators

TORONTO

HOMER)
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The Oldest and Largest Makers of Talcum 
Powder in the World is the House of Mennen’s

THE universal prestige it now en­
joys, is the reward for over thirty 
years’ conscientious manufacture 

of the best talcum powders and the out­
growth of the unceasing experimenting 
and research work, which has been car­
ried on in the great Mennen Labora­
tories since the very beginning.
Mennen’s Borated Talcum is recognized 
the world over, by thousands of physi­

cians, nurses and mothers, as the stand­
ard baby powder. The other various 
tints and perfumes hold an equivalent 
position with those for whom they are 
especially prepared.
Healers always feel assured, when they 
sell any of the Mennen Products, that 
they arc backed by the oldest and 
largest manufacturers of talcum pow­
der in the world.

The Gerhard Mennen Chemical Company
Canadian Factory : Montreal, Que. Canadian Agent. : Harold F. Ritchie & Company, Ltd., Toronto, Ont.

If any advertisement interests you, tear it out now and place with Utters to be answered.
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THE NEW 1916 MODEL
NATIONAL CASH 

REGISTERS
New Advantages for the Merchant—
New Benefits for his Customers

Better service and increased efficiency can be obtained from 
the new 1916 model National Cash Registers. TThev give new 
safeguards against loss to every merchant who uses one. HCus- 
tomers appreciate the better service, less friction and annoyance 
that is found in the store equipped with this up-to-date system 
of handling cash. ÏMerchants who are alive to these many new 
advantages should write to-dajr for full information. Liberal 
allowances made for old National Cash Registers.

How the Merchant Benefits— How the Customer Gains—

The owner of a 1916 model National 
Cash Register increases his profits by 
stopping mistakes and losses. They 
advertise the business and increase 
trade. They furnish a printed receipt 
for every article sold. They force the 
clerk to make a record of charge sales. 
They protect employees, show which 
employee is most efficient. They make 
an infallible and complete record of 
every transaction made during the day.

THE NATIONAL CASH REGISTER 
COMPANY OF CANADA 

UMITED

National Cash Registers—prevent 
customers from being overcharged— 
insure credit for all money paid on 
account—prevent paying the same bill 
twice—show which clerk made the sale 
—stop disputes with clerks—prevent 
mistakes in change—enable customers 
to get goods and change quickly— 
protect servants and children against 
temptation and unjust suspicion.

CHRISTIE STREET 
TORONTO

ONT.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Softened by the heat of the hand
Not the least among the many good points of King 
George's Navy is the ease with which it is rendered 
soft and chewy by the heat of the hand. Where so 
many other chewing tobaccos become hard and 
brittle towards the end of the plug. King Geot 'e 
merely requires softening with the hand to make 
the last chew just as “ flavory " as the first.

Prove the unusual selling value of King George for 
your own satisfaction. A small trial order well dis 
played will secure you big profitable sales of this 
popular chew.

Rock City Tobacco Co., Ltd.
Quebec

and
Winnipeg

Quick
WHIT!

Z
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Oldest and Largest Manufacturers of Shoe Polishes in the World
“GILT EDGE" Black 011 Pell.li, The only Ladles' Shoe Dressing that positively contains oil. Softens and preserves Imparts a 

beautiful Black lustre. Always ready to use. Large quantity. Finest quality. Polishes without rubbing. Retails 25c.

“QUICK WHITE" (Liquid) makes dirty Canvas shoes clean and white. A sponge In every package, so always ready to use 
Retails for 10c. and 25c.

“SUPERB" (a paste) for polishing Patent and Shiny Leather Boots and all Shiny Leather Articles. Cover remover attached te 
each boa. (See cut.) Retails 10c.

"DANDY" RUSSET COMBINATION. For cleaning and pollshlug all kinds of russet, brown or yellow boots, shoes, saddles, bridles, 
etc. Retails 25c. “Star" russet combination (10c stsei. Russet, Brown and Ox Blood Pastes (5 sises of each color).

“ELITE" BLACK COMBINATION. For those who take pride In having their shoes look Al. Restores color and lustre to all 
black shoes. Retails 25c. “BABY ELITE" COMBINATION (10c sise.) “ELITE" PASTE a 5 sises.

“ROYAL GLOSS" self-shining dressing, for ladles' and children’s black shoes. (See cut.) Retails for 10c.

Ask Your
Jobber’s Salesman For jym*'more’s Shoe Polishes

WHITTKMORK BROS. COUP.. BOSTON. MASS.. U.3.A.

If any advertisement interests you, tear it out now and place with letters to be answered.
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WAGSTAFFES’
JAMS
produce the smile 

of satisfaction

And WAGSTAFFE
quality pulls the re­
peat business that 
means larger profits 
and better customer- 
satisfaction.

WAGSTAFFES’ Jams have 
that delicious, pure fruit 
quality which gives that 
strength of flavor found only 
in fresh, ripe fruit, processed 
in the original WAGSTAFFE 
(old English) way, with the added modern improvements.
Prepared in Copper Kettles, Boiled in Silver Pans, and always 
packed in Gold-lined Pails and Glass.

Boost for Canada by boosting Canada’s 
leading jams—WAGSTAFFES’.

WAGSTAFFE LIMITED
HAMILTON, CANADA

vr-

If any advertisement interest* you, tear it out now and place with letters to be answered.
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E. D. Smith’s
GRAPEA JUICE

Made in Canada

The ideal Summer drink

HERE is an ideal hot weather drink that should 
have a foremost place in Summer window and 

counter displays. Dealers who have given it a trial 
are enthusiastic about its splendid selling qualities.
The strength and purity of this delicious Grape Juice make dilution neces­
sary for it to be palatable—most economical, goes further.

The E. D. Smith special process conserves all the 
natural Concord Grape Flavor, giving to this popular 
Grape Juice a deliciously delicate flavor that appeals 
to particular people.

There is sure to be a heavy demand for this ideal Summer beverage. Make 
sure of your share of this profitable trade by ordering now.

Youfll find it worth while.

E. D. Smith and Son, Limited
WINONA, ONT.

AGENTS : Newton A. Hill, Toronto; W. H. Dunn, Montreal ; Watson & 
Truesdale, Winnipeg; G. H. Laidlaw, Halifax, N.S.; Nicholson & Bain, 
Calgary ; Nicholson & Bain, Edmonton, Alta. ; also B.C. Mdse. Brokerage Co., 
Ltd., Vancouver, B.C.

If any advertisement interests you, tear it out now and place with letters to be answered.
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If any advertisement interests von, tea r it out now and place with letters to be answered.
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Brooms of
Quality

may always be had by ordering 
our brands. We have them at 
$3-25, $3-50, $3.75, $4.00, 
$4.25, $4.50, $4.75, $5.00, 
$5-50, $5-75» $6.00 per dozen.

FACTORY and MILL 
Brooms $4.00, $4.50, $5.00 
per dozen.

Walter Woods & Co.
Hamilton - Winnipeg

It looks well, sells well 
and works well

Effective displays of WONDERFUL 
SOAP are very easily gotten up, its 
neat red label catches the eye, mak­
ing the sale easy and profitable. The 
results Wonderful Soap produces will 
make steady customers of first 
buyers.

Recommend this all-round Soap to 
every housewife. It is an excellent 
cleaner, and will not injure the most 
delicate skin or the daintiest fabric.

Guelph Soap Company
GUELPH, ONT.

3B36

Bfifa

___B8g§0

Gasolene Makes the Auto Go— 
It Also Makes It Stop

No arlmal or machine will go unies» It's fed—and the modern 
automobile has quite an appetite. Perhaps it would lie better to 
call It a thirst—but some people might object to that. So pretty 
regularly the motorist has to buy gasolene, and he always pre­
fers to bur It at a

“Red Sentry”
OVWWPsUIw Filling Station
There's a vacant spot in front of your store which might well 

be occupied by the “delivery” end of the Bowser System. Get 
the automohlliets to atop for gas. and they'll come again to buy 
supplies for their machines and for the things they need around 
the house.

S. F. BOWSER & COMPANY, Inc.
TORONTO, ONT.

Sale# Office* All Centre*. Repreeeetailee* Everywhere.

In your Locality
are many .

Dogs and Cage Birds
Your customers must have FOOD for them.
It is to your interest as well as that of your 
customers and their pets, that you should 

regularly stock

SPRATT’S
DOG CAKES,

Puppy Biscuits
Packet BIRD SEEDS.

The name SPRATT’S ia a guarantee of quality and 
reliability. It will help you to keep old customer# 

and attract new ones.

BPRATT8 DtpAIr ta CANADA art:— 
MONTREAL—P. HUGHES 4 Co., IN, Place d'Toorllle. 

VANCOUVER, R.C.—LONDON GROCERY Co., Ltd., OraorlUe
Dir act Correry-

BPRATT'S PATENT Ltd., M-M, K.nehorct Street, London, England.am

If any advertisement interests you, tear it out now and place with letters to be answered.
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THE BRISTLES HOLD
When a household Broom or Brush 

begins to lose its bristles, it is the 
dealer who sold it that has to shoulder 
the blame, and perhaps .ose a customer. 
It pa vs to sell only

“KEYSTONE”
BROOMS AND BRUSHES

You can offer this brand to -your cus­
tomers with the assurance that the 
bristles will hold firmly and the brush 
or broom give absolute satisfaction in 
every detail.

Write for prices, etc.

STEVENS-HEPNER CO.
UNITED

Port Elgin, Ont.
Get prices and lnformatt"ti 
about the “Nugget" Broom 
and the rest of the farnou. 
Keystone Brand Broom, 
mid Brushes.

HARGREAVES (CANADA) LIMITED. 
» FRONT STREET. B. TORONTO 
Western Agents:
For Manitoba,
O. F. i ightcap,
179, Bannatyne 
A V.E.. Winnipeg.
For British Cel, *

and Yukon 1 
Creeden & Avery 
Rooms 5 and 6, vMR 
Jones Block 407, I I //
Hastings Street. //C3§%sX^g5^yjffT7// / /1 / / / 
West, Vancouver. I ////////,'

Push Ocean Blue with confidence, 
and you will secure the confidence 
of your customers.

OCEAN
BLUE

sells on merit, quality, value.

Order from your Wholesaler.

Bigger profits forjyou and 
better service for your 
customers

This, Mr. Dealer, is what the
NEW ALL-CANADIAN, ALL-WOODEN

WASHBOARD
means to you

The prohibitive prices of zinc and 
aluminum have removed from 
popular favor the washboards 
made of these materials, and have 
resulted in the production of the 
New All-Ccnadian, All-Woodi n- 
line. This latter is just as good 
a board, gives better service, and 
produces a better profit for the 
dealer than the old line. It is, as 
its name implies, Canadian-made 
right through.
The rubbing surface Is made of the 
finest grained hardwood — a vast 
Improvement ou the wooden wash­
board of former years.
Try what a little stock of the "New 
All-Cansdlan" will do for you In 
the way of larger profits.

Retails at *Oc.

The Wm. Cane & Sons Co., Limited
NEWMARKET, ONTARIO

Only Thing of Its Kind
There is just one preparation made 
for the exclusive purpose of clean­
ing toilet bowls—

Sam-Flush
The sale grows rapidly 
because people see the 
need of something for 
this purpose. Ordinary 
methods mean hard, 
unpleasant work ; and 
then they fail to clean 
thoroughly. Sum-Flush 
makes the howl white as 
new and clears the 
trap. This insures a 
clean, odorless, sanitary 
bowl.

Are You Selling Seni-Flush?

Harold F. Ritchie & Co., Limited 
10-12-14 McCaul St.. Toronto

If any advertisement interest» you, tear it out now and place with letter» to be antwered.
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The quality of Tartan Brand Canned 
Salmon brings customers back for more
Hence «alee are always quick and easy, and the margin of proflt la large enough to 
make the line well worth featuring. All Tartan Brand Products are noted for their 
high grade quality, and Tartan Brand Canned Salmon comes well no to this standard. 
Get your supplies of Canned Vegetables, Fruits, Tea, Coffee, Spices, Extracts, Jelly 
Powders, etc., from us. The quality Is guaranteed, and the attractive Tartan labels 
make effective displays, which pull Immediate results.
Our service is prompt and satisfactory. Write us to-dsy.

THE SIGN OF PURITY
Phone Orders at our Expense
Phone Noe. 3595, 3596, 3597, 3598, 4656

BALFOUR, SMYE & COMPANY
HAMILTON, ONTARIO

ESSESpapa PiE3 ■ ■■ ■■PPRssheO LH—1B-BS 1 CE□

Have No Hesitation

>r;ïsîbsi
Ol fc.r»ovi«c« g
rife. *i!TTEr

in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality and flavor are remark­
ably fine. Taste “Bluenose” yourself! 
Then you’ll feel more enthusiastic about 
recommending it

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.
SOLE PACKERS.

SMITH a PROCTOR - HALIFAX, N.S.

It makes a lot of difference to you whether 
the goods you sell are merely good or so 
much better than others that each trial 
brings you a regular customer. For in­
stance, Chase & Sanborn’s High Grade 
Coffees.

Chase & Sanborn
Montreal

If any advertisement interests you, tear it out now and place with letters to be answered.
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Look for the Diamond
St. Lawrence Granulated

is the finest Sugar made. You will be 
doing the right thing in giving your 
customers the best during Preserving 
Season.

Mfft-C*.
Wlamlp.*

PUGBOCm

«Ætf00"
foüHîtanJard.

Just-a-Minute 
Puddings

A dainty deeaert, made ready in a 
few minutes. Delicious when 
served alone or with whipped 
cream or raw fruits. Unexpected 
company has no terrors when 
these puddings are on the pantry 
shelf.

a* n« rw* c «*
MmIOmIim 
m Ilf* write—

Gold
Standard

Business Getting Advertising
Every prominent maga­

zine and newspaper in West­
ern Canda is carrying adver­
tisements like these. They 
are creating a favorable 
impression among your cus­
tomers tor Gold Standard 
products.

It is good business for you to 
be able to immediately place 
on your counter the package 
or tin of Gold Standard goods, 
that your customer requests.

Write us, and let us tell you 
how we can help you move 
your stock.

The Codville Co., Ltd.
WINNIPEG MAN.

Meee Albert. Seek. Medlelee Net. Alts.

Purity 
lItself]

If any advertisement interests you, tear it out now and place with letters to be answered.
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The service department ot The Canadian 
Grocer will gladly assist manufacturers at 
home or abroad In making arrangements 
with the Arms In all parts of Canada whose 
announcements appear on this page.

ONTARIO

MACKENZIE & MORRIS
LIMITED

BROKERS
Groceries, Provisions end Produce 

C.P.R. Building, TORONTO

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

W. G. PATRICK & CO.
Limited

Manufacturers' Agents 
and Importers

51-53 Wellington St. W., Toronto

Maclure & Langley, Limited
Manufacturers Agents

Grocers, Confectioners 
and Drug Specialists

12 FRONT STREET EAST TORONTO

W. H. Millman 
& Sons

Wholesale Grocery Brokers
Special lines to offer in 
different grades of teas.
Write or wire us if in 
the market.

SALESMEN WANTED
Experienced Salesmen to sell Star 

Egg Carriers and Traÿs to Grocers. 
Line gives satisfaction. Nothing 
can take its place. Good salesmen 
make money. Previous experience 
gelling other grocery store equipment 
will be useful. Permanent, year- 
round employment. Apply

STAR EGG CARRIER * TRAY 
MFC. CO.

1114 lev St.. R «cheater, *-Y.

Mann, Laurie & Co,
78 King St., London, Ont.

Quality provisions and produce.
Write or phone.

II rou want the market on
NEW BRUNSWICK POTATOES

Wire er phene
HARRY WEBB. TORONTO

We specialise on potatoes, have ware­
houses at all buying pointa In the 
potato belt. Cara always loaded. New 
Brunswick, Montreal, Toronto, waiting 
orders.

WESTERN PROVINCES

WATSON A TRUESDALE
Wholesale Commission Brokers auil 

Manufacturera' Agents
120 Lembard Street 

WINNIPEG MAN
Domestic and Foreign Agencies 

Solicited.

O. F. L1GHTCAP
Wholesale Grocery Broker and Manu­
facturers’ Agent. Domestic and Foreign 
Agencies Solicited.

O. F. LIGHTCAP,
178 Bannatyne Are.

H. P. PENNOCK & CO
Wholesale Grocery Brokers 
and Manufacturers* Agents.

WINNIPEG RBGINA
We solicit accounts of large and pro­
gressive manufacturers wanting live 
representatives.

COFFEE
W. GEO. VARTY. Aaeat 

28 Meliada St., Tareate. Phone M. 70S»

Established IBS#
GEO. STANWAY A CO.

2B WeUlaetea St. East. - TORONTO
Agents for “Horeeeboe," ‘Tiger" and 
"Sunflower" Salmon. Fred. L. Myers * 
Son. West Indian Product». Furuyn 
A Nleblmura, Japan Teas.

MARITIME PROVINCE#.

NEWFOUNDLAND

FREDERICTON, N.B.
I have a connection with both wholesale 
and retail trade throughout the entire 
Maritime Provinces.

Manufacturers' Aaeat aad Grocery
J. N. COCHRAN

T. A. MACNAB & CO.
#T. JOHN'S NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importera and exporters. Prompt and 
careful attention to all business. High­
est Canadian and foreign reference». 
Cable address: “Macnab," St. John'». 
Code» : A. B. C„ 5th edition and private.

THE H. L. PERRY CO.
214-216 Prleeesa Street. Winnipeg

We can make a success of yonr Agency. 
Our STORAGE, DISTRIBUTING and 
FORWARDING facilities are unexcel­
led.

Correspondence solicited. 
"Always on the Job."

United States 
Manufacturers
Have your goods made for 
you in Canada until your 
trade here is large enough to 
warrant your putting up your 
own plant. An old estab­
lished manufacturer, now 
busy on munitions work, 
with one of the largest and 
most up-to-date machines nno 
metal-working plante in Can­
ada, would like to undertake 
the manufacture of hard­
ware, machinery or other 
metal specialty for the Cana­
dian, British* Empire and 
Allied markets with which 
preferential trade arrange­
ments are now being planned.
Address in the first instance:

MANUFACTURER
e/e

THE CANADIAN GROCER
TORONTO
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is good tea

because it largely 
consists of the rich, 
full-bodied Assam 
Indian Teas.

B 0

They’ll keep 
your cash 
register 
ringing

There is no “dead” stock in the 
Malcolm Condensing Co.’s Milk 
Products. Their delicious goodness 
and unequalled purity have won for 
them a leading place in the estima­
tion of the buying public.

Featur : 
these

“Made-in-Canada” 
lines 

now.

The MALCOLM CONDENSING CO. 
ST. GEORGE L,mi,ed ONTARIO

We've got the right Refrigerator
for you
Anil it only costs you a post­
age stamp to learn all about it 
and to prove to your own sat­
isfaction that the

EUREKA 
Refrigerator

is your best buy from the 
viewpoint of economy, as well 
as efficiency.
Don't risk the security of your 
stock of perishable goods with 
any refrigerator less reliable than 
the EUREKA. The Eureka has 
stood the test for over 30 years. 
Its reliability Is backed by the 
maker’s guarantee and by thou­
sands of satisfied users In all 
parts of the world.
It will pay you to investigate. 
Just send a card to-day for our 
catalog showing the various 
styles and prices.

REPRESENTATIVESJames Rutledge, 2608 Waverley fit, 
Montreal, P.Q. ; James Lonergan, Charlottetown, P.E.I.; W. 
McAllister, 98 Bank St., Ottawa, Ont; W. Wood» A Co., 
Winnipeg, Man., and Hamilton, Ont

Eureka Refrigerator Company
LIMITED

27-31 Brock Ave. 54-5» Noble St. 21-33 Eerebrldge St. 
TORONTO. ONT.

If any advertisement interests yon, tear it out now and place with letters to be answered.
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t OXFORD 

,• BLUE <

Your sales of KEEN’S BLUE will be 
always worth while if you constantly 
feature this popular washday requisite 
on your sales counter.

OXFORD BLUE—they know it as 
“the blue of blues.”

Keep it before them and reap big 
returns from KEEN’S popularity.

Your customers know KEEN’S How about a KEEN display to-day?

Magor, Son and Company, Limited
191 St. Paul St. West, MONTREAL 30 Church Street, TORONTO

AGENTS FOR THE DOMINION OF CANADA

ORLANDO
(INVINCIBLE)

NAMED FOR A PRINCE 
AND FIT FOR A KING

The Orlando Cigar is, without doubt or question, the best three-for-a-quarter 
smoke procurable.
It is a long, well-seasoned, hand-made cigar, attractive to wholesaler and 
retailer and highly satisfactory to consumer.

Add them to your lines and get your share of the business.

W. R. WEBSTER & COMPANY, LIMITED
SHERBROOKE, CANADA

If any advertisement interests you, tear it out now and place with letters to be answered.
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What Kind of Pepper Do You Sell?
A Practical Demonstration Showing That There Can be Many Grades of “Pure” Pepper, but 

That Many of Them Are of Greatly Inferior Quality—Empty Pepper Berries and 
Stems Cheapen the Quality and Can be Sold For Less Money —

Retailers Should Feature Quality.

WHEN pepper is asked for and 
handed to the consumer over the 
counter how many retailers know 

exactly what they are sellingT
The reason this question is asked, is 

that the writer had a practical demon­
stration recently which showed absolute­
ly that there is pepper and pepper and 
pepper purchased by the retail dealer 
and sold to the consuming public.

The practical demonstration was given 
as follows: A salesman of black pepper 
had three bottles all of the same size full 
of pepper berries, which from the out­
side looked very much the same. The 
contents of each was emptied on a sheet 
of paper. Here the difference could be 
readily seen, particularly when the ber­
ries from each bottle were rubbed be­
tween the fingers. Pepper berries reach 
the spice grinder with good, bad and in­
different mixed together. They also in­
clude a fair share of stems and other 
foreign materials. A manufacturer who 
aims to grind the very best pepper sep- 
erates the whole, hard, clean pepper ber­
ries from the rest and puts these into 
his very best article. In fact, no better 
pepper could 'be produced than these ber­
ries when ground. After the sound ber­
ries have been separated from the rest, 
they are cleaned and washed and pres­
ent a somewhat shiny dark color.

Now what is separated from these 
good berries is no doubt “pure” pepper. 
However, when you pick up one and rub 
it between the fingers, it readily 
crumbles up into small particles, which 
appear to be nothing more than pepper 
shells ground into more or less of a

powder. These ground berry shells are. 
of course, a very inferior grade of pep­
per and one which no consumer would 
care to have on her table if she knew 
actually what they were. Naturally a 
portion of this kind of pepper placed 
among the good sound berries will pro­
duce “pure” pepper but of an inferior 
quality, the inferiority depending upon 
the proportion of the poor pepper ber­
ries used.

This is what many dealers are pur­
chasing and selling as “pure” pepper 
and many also as absolutely the best 
pepper. This is not the case. While the 
pepper may 'be “pure” all right, the 
quality is much inferior to that of the 
sound No. 1 berries. Any number of 
different grades of pepper can, of course 
■be produced by using different propor­
tions of the empty pepper berries and 
the good sound berries. In fact, pepper 
could be ground up as it is secured in 
the first place, sold as pure pepper at 
from two to three cents per pound 
cheaper than the pepper ground froni 
the good berries. In fart, there are 
manufacturers who grind pepper in this 
way and sell it as the “best.” It con­
tains stems, empty berries as well as the 
sound berries.

Having explained how various grades 
of pure pepper can be produced, the gro­
cer can readily see why it is that certain 
salesmen can offer him lower prices than 
others. The dealer, however, who is in­
terested first in giving his customer not 
only the “pure” article, but the highest 
quality of purity, must not overlook the 
facts above described. The high quality

article in the case recited would sell for 
at least three or four cents per pound 
more than the article from which none 
of the empty shells have been extracted.

A manufacturer is not always to 
blame if a retailer purchases an inferior 
quality pepper. There are firms who sell 
inferior quality because retailers abso­
lutely demand an article at a certain 
price. It is, therefore, clearly the fault 
of the retailer if he insists on getting a 
line which, while it may be pure, is three 
or four cents cheaper than the highest 
quality that can be placed on the mar­
ket. Canadian Grocer has for years 
preached quality in every line of food­
stuff that goes over the dealer’s count­
er, and we as strongly urge the retailer 
to-day to feature quality rather than 
price.

The merchants who make the biggest 
successes in the grocery business, are 
those who sell quality every day in the* 
week, who reason- it for themselves why 
one article should command a better 
price than the other and who take the 
pains to explain it to their customers. 
It is only necessary to demonstrate this 
once to a customer to convince him or 
her of its soundness in principle.

To sum up, every dealer should rea­
lize that there can be several grades of 
pepper sold to him as pure pepper. He 
should also realize that the cheapest 
article in buying, is not the cheapest in 
the long run: that a customer is going to 
remember the quality of a good article 
even after the high price has been for­
gotten and lastly, that it is up to him to 
insist upon both quality and purity if 
he is anxious to satisfy his customers to 
the best of his ability.
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Handles Cigars by the Box
Hamilton Retailer Has Built up This Kind of Trade—Sells Three-for-a-Quarter Lines Chiefly— 

Believes in Carrying Well-Known Brands—Keeping Cigars
Moist is Important.

Written from interview with William Smye, Hamilton, Ont.

T
here is no
doubt at all 
that the gradual 

eoming of prohibition 
all over Canada will 
find the grocery trade 
in mixed condition to 
receive it. There will 
be wise and foolish 
grocers, after the man­
ner of the parable of 
the wise and foolish 
virgins. “For some 
had oil in their lamps, 
you remember. ’ ’ They 
were prepared.

So are some grocers. 
Others heed not the 
signs of the times. 
They have no oil in 
their lamps, to pro­
vide light to show 
them opportunities 
engendered by prohi­
bition. Yet all Can­
ada but British Col­
umbia. Quebec and 
Ontario is already 
dry. And Ontario, by 
far the largest con­
sumer of liquor in the 
country, is heading 
thither, and will be as 

dry as the rest by September 16th of 
this year—but two months from now.

William Smye, of Hamilton, is quite 
sure of the benefits accruing to the gro­
cer as a by-product of prohibition. “It 
should double the trade in cigars for the 
grocer,” he said recently in an inter­
view. “If retailers are wise they will 
take all precautions which they can to 
seize from the first moment the oppor­
tunity offered and build up a big trade 
in cigars. The time to start is now, be­
fore prohibition—where it is not al­
ready a fact—becomes a reality. “Pre­
paredness” is the slogan for the grocer 
in the matter of the cigar trade.

Handles Cigars by the Box
Mr. Smye practises what he preaches. 

He has been selling cigars for some time 
now, and particularly since prohibition 
became a possibility in Ontario has he 
made big efforts to boost his trade. Mr. 
Smye is probably an exception in the 
matter of handling cigars. He has de­
veloped a box trade. This is a real 
achievement. Speaking of it to Canadian 
Grocer, he said recently : “I have regu­
lar customers, who come in here and

buy their cigars by the box. They leave 
their order, if I haven’t got it in stock, 
and come in and pick up their purchase.

“I find the three for a quarter cigar 
the best seller of all. I handle four for 
a quarter lines, and also nickel and dime 
cigars. But of all lines the three for u 
quarter sells best. This is probably an 
unusual feature for a grocery store's 
trade in cigars. Yet the average shop­
per at my store is the wife of a man who 
can afford and prefers the three for a 
quarter variety. So we get the trade.”

The cigar department at present is to 
the rear of Mr. Smye’s store, but it is 
not permanently there. He intends mov­
ing it well forward when alterations to 
the store are made. This will give it 
even more prominence than it has 
hithert-o had. Considering the fact that 
so far the department has been at the 
rear of the store. Mr. Smye has done 
well to build up such a good trade.

Mr. Smye thinks the trouble with a 
lot of grocers who have not made very 
good with the cigar trade, and who view 
possibilities at present gloomily, is that 
they haven’t pushed them. This is 
sound sense. A great many grocers 
simply get in a case, dump it somewhere 
in the store, fill it with cigars, and ex­
pect it to pay for itself as a department 
in the store. The idea is not altogether 
sound. You wouldn't think of letting 
the rest of the lines you sell do that. 
You would not expect oickles and pro­
visions and canned goods and all to sell 
themselves, would youÎ Why, in the 
name of good business, have an aggres­
sive policy for one line, but a halting, 
weak policy for another. As a country 
character I once knew would say: 
“T’aint consistent 1” Exactly. It isn’t 
consistent, and more important, it does 
not give t*’e lines vou don’t push any 
chance in business life.

SMYE MAXIMS AS TO 
CIGAR TRADE

1. Create a Rnx Trade.
2. Keep Your Stock Moist.
II. Sell Known Brand».
4. Build Up Trade in Good- 

Priced Cigar*.
5. Set Out to See That Prohi­

bition Doubles Your Cigar 
Trade.

Stick to Known Brands
Grocers, according to Mr. Smye, who 

have made good in the cigar trade seem 
to pretty well agree upon one point. That 
is that to stick to well known brands is 
the best. The cigar trade in this country 
has become largely a matter of good 
brands. They do much to assist the 
salesman. For the benefit of the grocer 
who is just starting in with cigars this 
maxim is laid down :“ Stick ta well- 
known brands. ” They usually mean 
quality, and quality in a cigar is just as 
important ns in an egg. Bad quality in 
both is equally noticeable!

1’robably the man who goes into the 
cigar business for the first time will be 
well advised to carry three or four 
prices. Nickel cigars of good quality are 
now extensively demanded. Four for a 
quarter seem to be popular also. Three 
for a quarter and two for a quarter are 
both important. So is a line at ten rents.

Humid Atmosphere Required
Cigars should be kept in a case which 

permits them to remain moist. This is 
an important point. The writer knows 
of a grocer in Toronto who lias had a 
humidor vault constructed simply to en­
sure the perennial excellence of the con­
dition in which his cigars are.

Concluding, the example set by Mr. 
Smye should be an incentive to other 
grocers to handle cigars and make good 
on them. It can be done. “What one 
man can do another may,” said Henry 
Ford. Mr. Smye has built up a good 
trade in boxed stuff. Others can do the 
same. With universal and national pro­
hibition in the offing, the aggressive gro­
cer will be prepared to get the cigar 
trade to a much larger extent than he 
has it at present.---»---

A FINE OF $39
A fine of $39, including costs, was re­

cently placed upon the Robert Sompson 
Co.. Toronto, for selling a compound 
mustard as the pure article. The prose­
cutor of the case was H. J. Dagar, food 
inspector for the Toronto district. Upon 
analysis the mustard, which was not sold 
or advertised as “compound,” contain­
ed starch. It was advertised at 23c per 
lb.

The grocery trade should appreciate 
the fact that when a customer asks for 
a line such as mustard, pepper, etc., the 
retailer is entitled to give that customs: 
pure mustard or pure pepper, etc., or to 
explain what he is selling her is a 
“compound”
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The Value of a Good Business Policy
A Consistent Policy Followed Out in a Saskatchewan Store Has Brought Success — Catalogue 

Issued for Rural Customers — A Broad Guarantee—Rest Room for Customers
Baaed on an Interview by a Canadian Grocer representative with W. W. Cooper, of the W. W. Cooper Co.. Swift Current. Saak.

continue to adhere to a 
y y policy of refunding the 
T * money for any article, which 

for any reason, does not suit a custom­
er,” said W. W. Cooper, of the W. W. 
Cooper Co., Swift Current, Sask. “We 
have been in business here for twelve 
years, and during that time we have won 
the confidence of an exceedingly large 
number of patrons. We make a close 
study of the needs of our customers. We 
buy to the best advantage, and give our 
customers the benefit of the closest 
prices consistent with sound business 
methods.

“Our store is a departmental store, 
with several large departments, includ­
ing hardware, dry goods, stationery, 
toilet goods, gloves and hosiery, men’s 
furnishings, boots and shoes, furniture, 
groceries. Among our chief competitors 
are the large mail order houses, located 
in distant cities. They ship in their 
catalogues in large numbers, and their 
prices on many lines are very attractive. 
We devote our best efforts towards off­
setting this competition and we have 
been very successful in keeping an ex­
ceedingly large share of trade at home.

“We have a large purchasing power, 
and are therefore able to compete suc­
cessfully on most lines, with the mail 
order houses.

Cooper’s Guarantee
“Our guarantee is very broad and we 

publish it far and wide. It is as fol­
lows:

“ ‘We guarantee every purchase made 
from us to be entirely satisfactory. If 
for any reason you are not thoroughly 
satisfied with any article purchased 
from us, or if you do not consider you 
have received good value for your 
money, we want you to return it at our 
expense, and your money will be cheer­
fully refunded. If this guarantee is not 
broad enough, write one to suit your­
self.’

“We call our store, ‘The People’s 
Store.’ We really have 12 stores in one.

“We extend a hearty welcome to all 
visitors to Swift ■Current to make our 
store their headquarters. When they 
arrive here we try to make them feel 
at home.

A New Department
“The latest addition to the store is 

a bargain basement. During the short 
time it has been open to the public it 
has met with a success that has been 
nothing short of phenomenal.

“This basement covers a floor space 
of about 3,000 feet and is beautifully 
lighted and neatly decorated. A large 
arch divides the two sections.

“In the north wing tinware and hard­
ware specialties are featured, including 
refrigerators, stoves and electric appli­
ances.

“In the south wing a large and com­
prehensive range of crockery and fancy 
china are neatly displayed. Rows of 
tables displaying stationery, dry goods 
accessories, pictures, games, toys, and 
many other articles makes this depart­
ment replete with everything generally 
found in a bargain basement.

Ice Cream Parlor
“Not the least attractive section in 

this department is the ice cream parlor 
—the coolest spot in the city on the hot­
test day in summer.

A New Rest Room
“Adjoining the basement a rest room 

has been installed for the convenience 
and comfort of patrons. This feature 
has been greatly appreciated by the 
public, and has added much to the 
store’s prestige and popularity.

“The aim of this department is to 
live up to its name and offer to its 
many patrons seasonable and dependable 
merchandise at reasonable prices.

Issued a Catalogue
“In order to place our business and 

stock, more prominently before the farm

INTERIOR VIEW OF THE GROCERY DEPARTMENT OF THE W. W. COOPER STORE IN SWIFT CURRENT, SASK.
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trade we recently issued a 32-page cata­
logue and price list. A page from the 
hardware section of the catalogue is re­
produced herewith. The catalogue was 
published with a view of improving our 
service to the rural public, who, we be­
lieve, will find that it will facilitate or­
dering by rural telephone or mail. All 
mail orders receive prompt attention, 
and whenever possible, the orders are 
shipped on the day on which they are 
received. In acknowledging mail ord­
ers, we enclose a neatly printed card 
measuring 'AVi x 514.inches, printed in 
two colors and bearing the following: 
'Thank you. We appreciate your order 

—which we hope has been filled to your 
satisfaction and trust we may be fav­
ored with the continuance of your busi­
ness.’ Illustrations have not been used 
to any great extent in our firs* cata­
logue. We realize the value of illustra­
tions. however, and expect to use them 
to a greater extent in future catalogues.

“Numbers of each line are given and 
prices are quoted on every article listed 
in the catalogue. Owing to the uncertain 
conditions which have prevailed in the 
markets during the past two years, we 
have stipulated that prices in the cata­
logue are subject to change without 
notice. We tried, however, to forsee our 
requirements as far ahead as possible, 
and covered ourselves on many lines 
which were going to be featured in the 
catalogue.

An Invitation
On the back cover of the catalogue, 

old and new customers are invited to 
visit the store. The invitation as it ap­
pears on the catalogue is as follows:—

“ ‘Our catalogue has possibly been 
the means only of introducing our store 
to you, but in many instances it is just 
a ‘Calling Card’ to our old-established 
business friends, reminding them of our 
desire and ability to serve them in what­
ever capacity their mercantile require­
ments might suggest. Whether it serves 
in the role of a new or old ‘card,’ the 
object of its ‘call’ is just the same—an 
invitation to you to make us a return 
‘call.’ either in person, by mail, wire or 
telephone, when we assure yon our com­
mercial hospitality will be extended to 
you in its entirety; high quality goods, 
low prices, considerate and courteous 
treatment.’

Encouragea Cash Buying
“Short snappy phrases appear at the 

top of each page in the catalogue. A 
few are quoted, as follows:—‘Cash buy­
ing means lower prices to our custom­
ers;’ ‘Long credits are costly to yon and 
to us;’ ‘We seek your business onlv on 
the basis of mutual interest;’ ‘Do busi­
ness with people you know;’ ‘Do not 
sign papers for traveling strangers:’ 
‘Compare prices and we get the busi­
ness;’ ‘When in our store we want yon

CANADIAN GROCER

to feel at home;’ ‘A satisfied customer 
is a source of steady profit;’ ‘Compari- 
sion is the only true test of values;’ ‘Be­
ware of offers of something for nothing;’ 
‘Price is a good salesman but we give 
the best values that sound business will 
permit.’

Use Windows to Advantage
“We make good use of our show 

windows and always display seasonable 
goods. We also use local newspapers for 
advertising purposes. We have complete 
mailing lists which we use regularly for 
sending out circulars and other litera­
ture. We train our sales staff in the 
art of salesmanship, and we frequently 
have get together meetings where we 
discuss matters of store policy, etc. We 
are constantly trying to improve our 
service to the public, and we believe that 
everlastingly keeping at it brings 
success. ”

SERVICE
DEPARTMENT

The Canadian Grocer:
Dear Sirs—Being a subscriber to “The 

Canadian Grocer" and as I am thinking 
of going into the Salt Fish business, 
buying direct from the fishermen, I am 
asking if you will give me names of firms 
in Nova Scotia who buy fish in large 
quantities to export, etc.

Est. D. F. Lambert, 
Lord's Cove, N.B. 

Editorial Note.—We have forwarded 
this information to this subscriber.

The MacLean Pub. Co.,
Gentlemen:—In reading the Canadian 

Grocer, I noticed the demand for waste 
paper and having quite a quantity, would 
like to dispose of it.

Would you be kind enough to give me 
the address of any firm handling it and 
also of a firm manufacturing waste paper 
balers, and oblige,

F. McLeod, 
Burnstown, Ont. 

Editors Note.—This information has 
been forwarded.

The Canadian Grocer,
Dear Sir:—Could you tell us who buys 

waste paper in bales in the Maritime 
Provinces and Quebec 1

We remain,
Yours truly,

Woodstock, N.B. Watsan & True 
Editorial Note.—This information has 

been sent.

MacLean Pub. Co..
Dear Sir:—Can you put me in touch 

with some good reliable buyer of waste

paper, I noticed the price of waste 
paper in the Grocer recently and wish 
to know what size bales they want, 
prices, etc.

Yours respectively,
J. W. Paisley, . 

Cedar Springs, Ont. 
Editorial Note.—The desired informa­

tion lias been sent direct.

The MacLean Pub. Co.,
Dear Sirs:—Having read in your lat­

est copy of Canadian Grocer re waste 
paper famine, we would like to know 
where we can procure waste paper baler.

Also whether or not carboard such as 
ordinary cardboard boxes are acceptable.

Also whether or not cardboard such as 
baled paper.

Thanking you in advance, for this in­
formation, we are,

Yours very truly,
Bettes-Pease Co.,

Melita, Man. 
Editorial Note:—This information has 

been sent.
• es

Canadian Grocer,
The Editor:—Would you kindly 

furnish me with the following informa­
tion :

What firms in Canada manufacture 
paper balers, and also what are the 
names of the paper manufacturers buy­
ing waste paper and would they give us 
all information regarding the classes of 
waste paper! We would also like to 
have your opinion on the length of time 
waste paper is apt to stay at the pres­
ent high price.

Thos. 0. LeBlane & Sons
Collegs Bridge, N.B.

Canadian Grocer.
Gentlemen.—Can you supply us with 

the address of manufacturers of fruit
baskets!

Bv so doing von will greatly oblige.
PROVOST & ALLARD. 

Ottawa, June 21st, 1916.
Edit. Note.—This information has 

been sent direct.
• • e

Canadian Grocer.
Gentlemen.—Would you kindly advise 

me of some good wholesale bakers of 
bread in Toronto and Hamilton! 

Dunville, Ont. S. R. ALLEN.
Edit. Note.—This information has 

been sent.
• e •

Canadian Grocer.
Gentlemen.—Can you tell me where I 

can procure a paper baler and the prob­
able price !

Yours truly,
Mildmay, Ont. J. N. SCHEFTER.

Editor’s Note.—This information has 
been forwarded to Mr. Schefter.
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An Old Customs’ Ruling Revived
Importers Are Confronted by an Old But Practically Unknown Duty Regulation—Duty to be 

Calculated on Market Price at Time of Exportation—The Situation Discussed
With Several Importers.

To importers the following article will he interesting. It deals with, a situation 
which has recently arisen in regard to the matter of duty upon commodities coming from 
other countries into Canada. The ruling is not a new one, hut it has not been rigidly 
enforced for some years. Now, however, it is being carried out, and this at the worst 
time for all who import goods, inasmuch as goods are advancing in price rapidly, some­
times, indeed, overnight. The regulation referred to bases duty charges on the value in 
the country of exportation — at the time of shipping the goods. The Hardware 
Association, Grocers’ Guild and Dry Goods Association, all of Montreal, have been called 
to a meeting convened by the Board of Trade in that city to discuss the regulation. Mean­
while the following explanation will show to importers, wholesalers and retailers the 
reason why duty charges at the present time may be larger than the importer supposes.—
Editor's Note.

(M)—Specimen form of Invoice approved by Canadian 
Customs (January, 1910) for goods sold by Exporter 

prior to shipment

(Place and date).

Invoice of 

by 

from

to be shipped from

purchased

of

of

per

Marks and 
Numbers 

on

QUANTITIES AND 
DESCRIPTION OF GOODS.

Fair market 
value ns sold 
for home con­
sumption at 
time shipped.

Selling price to the 
Purchaser In 

Canada.

Amount.

MONTREAL, July 18—(Special) 
—Staff Correspondence. — A 
Montreal manufacturer of 

shirts bought some material in New 
York some weeks ago at 9VgC a yard. 
This material has since advanced 2c in 
value. He received the goods last week 
after paying a duty that was based on 
the present valuation of liy2c a yard.

Naturally he was surprised. The 
printed slip that he received early in 
the week notifying him that he must 
pay duties that were based on a present 
valuation of the goods was the first 
knowledge he had of the bare possibility 
that duty would be on such a basis. So 
he. like scores of others who have just 
made this discovery, is besieging Ot­
tawa with letters of protest. Mean­
while the ruling is being mercilessly en­
forced in Montreal on imports of every 
description and raising the costs there 
in proportion as the goods have ad­
vanced in value since importers ordered.

This Is the Ruling
Section 40 of the Customs Act sets 

forth what factors shall determine the 
amount of duty on goods imported in­
to Canada. It reads thus: "When­
ever any duty ad valorem is imposed 
on any goods imported into Canada, the 
value for duty shall be the fair market 
value thereof, when sold for home con­
sumption in the principal markets of 
the country whence and at the time 
when the same were exported directly 
into Canada." The words "and at the 
time” represent the rub of the whole 
case at a time like this when prices are 
advancing overnight.

The full effect of the order is just be­

ginning to be felt and in many cases its 
very existence is unknown, but its gen­
eral application is due to greatly in­
creased costs of goods in all lines. The 
worst feature of the case from the im­
porter’s standpoint is the uncertainty 
of it. When he buys the goods at a cer­
tain price he naturally cannot foretell 
the extent of probable advances, yet 
under this ruling the extent of them 
will influence the duty he pays which 
for this reason he cannot determine un­
til the goods are in his warehouse.

Aside from the question of added costs 
it induces an element of extra specula­
tion and makes the selling of goods on 
samples based on orders lying in an­
other country an extremely hazardous 
operation.

Not a New Ruling
R. S. White, collector of customs for 

Montreal says: "Importers labor un­
der a missapprehension in supposing 
this to be a new ruling of the depart­
ment. It is not even a new application 
of an old ruling. This fact should be 
emphasized most strongly in order that 
importers will not suppose that they 
are being taken advantage of. This law 
has been in force for upwards of forty 
years in Canada. A similar one is in 
force in the United States. Its change 
would probably require an Act of Par­
liament, and presumably is a matter for 
the Canadian Manufacturers’ Associa- 

(Continued on page 22.)

(4) That the «old Invoice also exhibits the fair market vaine of the said goods at 
the time aad place ef their direct exportation to Canada and ns when sold at the 
same ttnu. and place In like quantity and condition for home consumption. In the 
principal markets of the country whence exported directly to Canada, without any 
discount or deduction for cash, or on account of any drawback or bounty, or on 
account of any royalty actually payable thereon or payable thereon when sold for 
home consumption but not payable when exported, or on account of the exportation 
thereof or for any special consideration whatever;
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BUILD TJP TIIE SMALL CENTRES
HE permanent life of a large centre of population has 
its roots far spread in the prosperity of the rural and 

agricultural country of which it is the trade centre. It 
cannot grow on the face of a territory like a mushroom on 
that one spot._ Where we have lost sight of this, where 
cities have been boosted at the expense of the smaller 
towns and rural districts, the one result has invariably 
followed: it has been impossible to retain in the rural 
districts an adequate number of efficient and contented 
people to co-operate socially, industrially or commercially 
towards building a permanent community. The rural dis­
tricts are abandoned for more prosperous fields, the urban 
centres dwindle, and the city, the hub of the whole system, 
loses the reason for its existence. The life has gone out of 
the territory which furnished the raw material and the 
local market for its industries.

A member of the Dominion Economic Commission, 
speaking to our representative recently, said they are con­
sidering how to check this general trend and to foster a 
stronger, more lasting community spirit, by encouraging 
the establishment of smaller farms and the development 
of small towns and villages. This is one of the principles 
for which Colonel MacLean and all his business newspapers 
have always contended,—the building up of the smaller 
centres in preference to the big cities. For example, while 
our printing plant and chief offices are in Toronto, we 
vigorously opposed, some years ago, the removal of the 
Fat Stock Show From Guelph to Toronto, though the 
scheme was strongly supported by influential Toronto in­
terests, and had the sympathy of the Ontario Government. 
Guelph is essentially the centre of an agricultural country. 
The Fat Stock Show was not only a feature of educational 
interest to the rural neighborhood, but it advertised the 
city throughout Canada and the United States. It brought 
hundreds of visitors, and thousands of dollars to the place.

The system adopted in Quebec and several European 
countries, of laying out farms long and narrow, with the 
homes all fronting the highway like a continuous village, 
means better roads, a brighter social life, and general 
neighborly co-operation. We want more of the system in 

other Canadian provinces, and we want to lay a surer

foundation for Canadian industries by supporting and 
developing local shopping centres instead of centralizing 
in big cities.

WILL FAVOR CANADIAN FRUIT
HAT the economic adjustment between Great Britain 
and her colonies after the war will, to a certain degree, 

work to the disadvantage of the United States, is the 
opinion of Isidor Jacobs, of San Francisco, who has just 
returned from a visit to England, where he went to investi­
gate the conditions relative to the British embargo on 
fruits, particularly as that restriction affects the various 
phases of the fruit industry of the Pacific coast.

“There is no doubt that the end of the war will see a 
great change in the relations between England and her 
colonies, ’ ’ said Mr. Jacobs to a representative of a United 
States paper, “as her policy is bound to give to the colon­
ies every possible advantage in commerce and trade in the 
way of preferential tariffs and trade discriminations. This 
will, of course, mean that the United States will lose to 
some extent in the development of new markets in Great 
Britain and her colonies. We can see this to a limited 
degree in the embargo on canned goods from the United 
States, for while this is ostensibly for the purpose of re­
leasing tonnage to make room for war munitions, yet the 
colonies are not restricted, as naturally they should not be 
in view of the great part they are taking in the war. This 
means that the packers in Canada and other colonies will 
have a decided advantage in supplying the English 
market.’’

A CHECK ON SHORT WEIGHTS
EVERAL cities in Canada have city detectives detailed 
to check up retailers who offend in the matter of 

giving customers short weight on their purchases. In one 
city the matter was lately brought up and the Market 
Committee of the City Council decided not to have special 
men on this work, but to instruct all its regular detectives 
to be on the watch for instances of offence in this regard. 
The reason for this decision was that the city fathers 
thought retailers would get to know the special detectives, 
and would safeguard themselves accordingly. They would
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not, it was decided, be able to adopt methods of “pre­
paredness” against all detectives.

There is probably sound reason in this. Any retailer 
who is foolish enough to indulge in short weight-giving 
would be wise enough, if he saw a detective whom he knew 
to be watching out for this, sedulously to give correct and 
even too-good weight.

Giving short weight is unjust and the retailer knows it. 
Grocers in Canada, as a rule, are not offenders. Correct 
weight is the very general rule. It is obviously the sane 
way of doing business. In the particular instance under 
discussion the representative of the Retail Grocers’ Asso­
ciation said that the Association were very anxious to have 
examples of short weights checked up. He instanced some 
of the methods employed, whereby the public were cheated 
through the media of short scales.

Short weight artists defeat their own ends. They will 
never keep a stable trade and build up a solid business. 
Each time they give short weight th'ey help to kill the 
goose which lays the golden eggs. Give just weight ; 
neither too much nor too little. It will pay as a business 
resource.

CO-OPERATION IN FRUIT ADVERTISING
ROGERS are sometimes in a quandary just as to when 
and where and what they should advertise in the daily 

papers in their city or town. To such it might be urged that 
timeliness is the essence of good advertising. An excellent 
line to advertise at present is fresh fruit. Many and vari­
ous are the fruits now coming to your store, and going 
thence to your customers. Why not help the good work 
along by advertising the fact?

The government is giving a good lead in this regard, 
as witness last week’s issue of Canadian Grocer, wherein 
it was pointed out that the Fruit Commissioner’s office has 
begun a campaign for the public to “Eat More Fruit.” 
This is bound to cause a certain amount of comment in the 
daily newspapers, and it is on the cards that fruits will 
receive much more attention this year than before in the 
reading columns of the newspapers of Canada.

If this is the case in your town co-operate by adver­
tising. See the proprietor of the paper and find out how 
much fruit comment and editorial notice he is likely to be 
running during this season. Probably he will be helping 
along the good work of the Fruit Commissioner’s Office. 
That alone will do much to stir up the public. Your ads 
will help, and you will benefit in increased trade in fruits.

TRADING STAMP AND COUPON LAW
ISCOVNT propositions suggested and thought out by 
grocers must be carefully arranged to comply, first of 

all, with the demands of the Trading Stamp Act. We have 
pointed this out from time to time to the trade, endeavor­
ing to make plain to merchants just exactly what they may 
and may not do along the line of trading stamps, coupons, 
premiums, and so on. A case in point has been brought to 
our notice. An Ontario grocer wishes to issue a Premium 
Post Card. He plans to give a two per cent, discount or a 
cash bonus when the amount of custom totals a certain 
figure.

The points to remember in connection with a campaign 
of this nature are, first, that the exact value (of the dis­
count) must be placed on each and every coupon. That is 
to say if the retailer sells one dollar’s worth of goods the 
coupon must state on the face of it that it is worth two 
per cent, of its face value, or two cents.

Secondly, it must also state that it is redeemable for 
that two per cent, at any time, if accessary at the moment 
the article is bought.

With regard to the provision mentioned in this case for 
giving a cash bonus of 20c in cash where $10 worth are 
purchased, it should be made perfectly clear to each custo­
mer that she can get the two per cent, on each and every 
purchase, and not have to wait till her purchases aggre­
gate the $10. The important point is that a coupon must 
be redeemable any time whatsoever. If the point is made 
indisputably clear and the value is stated on each coupon, 
it is legal.

THE GROCER, HIS BOY, AND HIS HORSE
Y A little forethought and systematic provision the 
customer may do a great deal to lighten the load each 

day for the grocer, his boy and his horse. The thoughtless 
and inefficient purchasers, be they men or women, will take 
no thought as to how they can best get in their stores of 
food; best from point of least trouble to everybody con­
cerned. They will fly to the telephone half a dozen times 
a day and order groceries. Thus half a dozen times a day 
the groc*, his boy and his horse are all busy in preparing 
and making delivery of the same customer’s purchases. 
Method and a little thinking on that customer's part would 
have necessitated only one journey for the delivery of the 
order instead of several.

The Housewives' League of Chicago in a circular letter 
sent out to the housewives of the city includes the follow­
ing pertinent questions:

"Are you the thoughtful housewife who makes out a ay ste­
rna tic market list for the day’s requirements?

"Are you the thoughtless housewife who must order her 
provisions little by little every few hours during the day ?

“Stop ! Think what It means to the grocer to fill three or 
four different orders a day from one and the same customer 1

Stop ! Think of the extra bookkeeping necessitated In the 
office !

"Stop ! Think bow many unnecessary stairs the delivery boy 
Is obliged to climb by careless hourly ordering.

"Stop ! Think of the avoidable wear and tear on the
wagons !

Stop ! Think of the weary trot trot of the horse over the 
self-same ground !

"Systematic once a day ordering saves your time, your 
money, your peace of mind, the clerk, the bookkeeper, the de­
livery man, the horse, the wagon.

“Kindness and consideration, on your part, will help the 
grocer to help you and be factors In reducing the high cost 
of living.”

Grocers who value their own time and that of their boy 
and their horse, and who, more, value their independence 
might very well put those questions before their trade. 
They could have a circular printed, copies of which misrht 
lay on the counter. Or they could have the questions 
printed boldly on a card hung in the store. The public 
needs educating to a more methodical and more generously 
thoughtful system of buying. It will profit the grocer 
much if he considers himself a teacher.

EDITORIAL NOTES
A WISE man's deuce is better than a fool’s ace.

* * *

ROOST for the semi-annual fish day in September next.
* * *

A REPORT from Amsterdam, via London, says that the 
next German commerce submarine to go to America will 
bring back foodstuffs, particularly condensed milk, accord­
ing to reports received from Bremen. Condensed milk also 
will form the bulk of the return cargo of other submarines 
to cross the Atlantic. In an interview. Bremen agents of 
the submarines' owners declare the new submarine enter­
prise was prompted mainly by humanitarian feelings, as 
German babies are dying because of the shortage of milk.
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OLD CUSTOMS RULING REVIVED
(Continued from page 19.)

tion rather than one for individual pro­
test. At least it is law and the servants 
of the law must enforce it even though 
in some cases it works hardships on in­
dividuals.

“The ruling is also given prominence 
in the manifest which is signed by every 
exporter on shipping the goods and 
which states in section 4, that the in­
voice upon which the duty is based 
‘exhibits the fair market value of the 
said goods at the time and place of their 
direct exportation to Canada.’ ”

Apparently this clause as well as the 
section 40 ruling, has been overlooked 
by importers in the past simply because 
normal ante bellum trade did not de­
velop the large price advances that 
would bring this ruling into unfavor­
able prominence. At least no com­
plaints were received in the past.

Presumably the ruling has always 
been in effect but as long as things went 
along without undue change there was 
no hardship felt. Things are abnormal 
now and have brought this feature into 
sharp relief. Some articles have been 
received here that have advanced 400 
per cent, within the terms of this law. 
Dry goods that were sold on samples 
are received six or eight months after 
purchase in the States and subjected to 
duties based on any advances that have 
occurred since the purchase. The prin­
cipal lines affected so far have been 
drugs, chemicals and dye stuffs but the 
regulation embraces everything, hard­
ware and metals, dry goods, foodstuffs, 
etc.

The Other Side
“One answer to the present com­

plaint is the assurance that prices can­
not always go up and when they decline 
as it is expected they will the duty will 
react in the same direction thus giving 
importers the benefit of the lower value. 
Thus if goods which are bought at $1 
advance to $1.50 between date of pur­
chase and arrival in this country, the 
duty must be collected on the later 
valuation ; equally if they decline to 50c 
the same rule holds true. It is simply 
making the date of shipment and not 
that of purchase supreme in duty 
valuation. The law is an old one and 
was presumably meant to provide some 
measure of protection to Canadian 
manufacturers and importers against 
speculation. As such it has long been 
an integral part of the customs authori­
ties’ calculations and in no wav rep­
resents any new departure on thefir 
part.

' “The special duty popularly known 
as the dumping clause which has been 
in operation since 1907, represents a 
similar provision for the protection of 
Canadian trade. This clause prevents
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the slaughtering of foreign goods on 
the Canadian market to the detriment 
of Canadian manufacturers by firms 
that are faced by an overloaded market 
in their own country, which they are 
averse to disturbing by cutting prices.' 
It applies only to foreign goods similar 
to those made in Canada, and is meant 
as an added protection to Canadian in­
dustries—not as a source of revenue.

Under this clause if goods of a class 
or kind made in Canada are sold to the 
Canadian buyer at more than 5 per 
cent, less than the market price in the 
country of export, the difference be­
tween the two prices up to a maximum 
of 15 per cent, of the home market 
value is collected as a special customs 
duty.

Thus if an American manufacturer 
wished to dispose of a quantity of goods 
that brought $1 on the New York mar­
ket, he might under stress of home con­
ditions sell the goods in Canada for 85c, 
thus demoralizing the Canadian manu­
facturers’ trade. If the original duty 
had been 35 per cent, on this article 
the ruling just described would increase 
it by 15 per cent., making it 50 per 
cent. On the other hand if the differ­
ence between the home market and the 
selling price to the purchaser in Canada 
has been caused by an advance in the 
home market price between the date of 
purchase and shipment this dumping 
clause does not apply.

Toronto, July 18. — Importers of 
grocery lines in this city do not seem 
as yet to have been bothered by the en­
forcing of the regulation hereinbefore 
referred to. The condition which exists 
now and has existed as long as the 
brokers seen by Canadian Grocer re­
member is simply that, though the regu­
lation indisputably is legal, it is' never 
insisted on.

For example, if prunes are bought to­
day by a Toronto importer from a Cali­
fornia shipper, at a certain price, and 
are not delivered till September, by 
which time the price is one cent, higher, 
and if the shipper’s affidavit gives the 
former and lower price duty is charged 
on that basis. That is the regulation 
which should exist on duty being 
charged at present value—the market 
value of said goods at the time and 
place of their direct exportation to 
Canada is not enforced. In ninety-ninq 
cases out of a hundred the price in the 
certificate of value is never questioned 
by the customs people.

So far Toronto grocery importers, 
while recognizing that the regulation is 
legal, have had no experience of its be­
ing enforced. Cost price put down in 
the certificate of value by the exporter 
is accepted by the Customs House of­
fice, whether it be the original cost 
price at the time the goods were bought

or the “fair market value at time and 
place of exportation.”

If the ruling is being now enforced in 
Montreal, however, it may also be laid 
stress on here.

Meanwhile, if an importer finds that 
some goods he imports are dutiAble at 
an advanced price over the cost price 
to him, the foregoing will show that the 
transaction is according to law, and 
that he is not being taken any new or 
undue advantage of, although it might 
be argued it is unjust.

N. B. LOBSTER CATCH
Vice-Consul Alfred D. Bailey, St. 

John, New Brunswick, summarises the 
lobster outlook in that province as fol­
lows:—“New Brunswick’s lobster catch 
thus far this season has been abnormally 
heavy, especially along the coast of 
Northumberland and' Kent Counties. In 
Miramichi waters so great has been the 
number of lobsters that boats have been 
filled in one haul and some could take 
only part of their catch. A load of 
4,000 lobsters to a single boat is quite 
ordinary, and a few days ago a record 
of 4,575 lobsters for one boat was estab­
lished. If this rush keeps up, the season 
may well be a record, but one of the 
things to be feared is a violent storm. 
Last year a big season was spoiled ir. 
this way.

“At the present time England is ad­
mitting canned lobsters: and, while 
France has ceased to import since May 
15, an effort is being made to allow the 
contracts now made to go through, and 
this will greatly relieve the situation. 
The prices said to be prevailing at the 
shore are 75 cents per 100 lobsters. The 
catch in other parts of the Maritime 
Provinces has been very good thus far.”

ABATTOIRS TO BE MOVED
The city of Montreal has negotiated 

an arrangement with the Montreal Ab­
attoirs Co. by which the company will 
renounce its right to operate rendering 
plants within the city. The present 
plants will be moved to a point five miles 
away in exchange for an annual indem­
nity of $40,000 for twenty years, a re­
duction of $20,000 in the original de­
mand. At present the city pays the 
company $7,500 annually for the re­
moval of dead animals from the street. 
The increase will be $32,500 a year. 
The company will cede land to the city 
and the latter will take up $50,000 of 
the preferred stock. Removal of plant 
will occur in six months and the city 
will continue to exercise supervision 
over it. Cost of removal will be $316,- 
000, the extra annual oiterating cost will 
amount to $261,000. The company at 
present operates a rendering plant in 
Point St. Charles and one in Montreal 
East.
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Quebec and Maritime Provinces
The advantages of having British 

West Indies as a part of the Canadian 
Dominion were talked over in a most 
enthusiastic manner last week at a 
special luncheon held at Cooper's in 
Montreal by the Canadian West Indian 
League.

John Arsenault and Janies Byard 
were killed, and Ernest Malette serious­
ly injured recently when about fifteen 
tons of sugar slid upon them while 
working in the hold of the West India 
steamer Caraquet, which was discharg­
ing cargo at the wharf of the \tlantic 
Sugar Refinery at St. John, N.B.

Fire caused damage to the extent of 
$10,000 to the cold storage plant of A. 
A. Ayer & Co., butter and cheese mer­
chants of William Street, Montreal, on

H. LAPORTE, Montreal,
To become a Knight, according to Ottawa 

report.

July 13. Two firemen were overcome by 
smoke and three others were injured.

The new officers of the New Bruns­
wick wholesale grocers guild are: Presi­
dent, Allan H. Wetmore, Puddington, 
Wetmore & Merritt, St. John; vice-presi­
dent, J. F. Edgett, F. P. Reid & Co., 
Moncton; secretary, J. Hunter White, 
St. John; treasurer, R. F. Finley, W. F. 
Hatheway Co., St. John; auditor, II. A. 
Lynam, Northrop & Co. St. John; addi­
tional members of executive; R. Fits 
Randolph, Fredericton; F. B. Schofield, 
Jones & Schofield, St. John; G. E. Bar­
bour, G. E. Barbour Co., St. John; W. 
C. Cross, Hall & Fairweather, Ltd., St. 
John; Thomas Gorman, 6t. John; Clar­
ence deForest, G. S. deForest & Sons, 
Ltd., St. John, and George Stubbs, H. 
W. Cole, Ltd., St. John.

Ontario
A. H. Taylor, the High st. grocer, 

London, Ont., has added a new front 
to his store.

M. A. Allan, grpcer, Niagara Falls 
Centre, has opened a branch in Niagara 
Falls South.

H. A. Dell, Niagara Falls, South, is 
reconstructing his store, which was par­
tially destroyed by fire.

Ed. Bodkin, grocer, corner Central 
ave. and Maitland st., London, Ont., has 
sold to Chas. Adams.

D. G. Sturrock, advertising manager 
of Comfort Soap, Toronto, is summer­
ing at Niagara-on-the-Lake.

N. S. Gaffield, for many years a travel­
er for Gilmour & Co., of Broekville, 
wholesale grocers, died recently at Cob- 
den. Ont.

The Hamilton grocers picnic was held 
on Wednesday to Niagara Falls. Re­
port will appear in next week’s issue of 
Canadian Grocer.

Owen Sound grocers have decided to 
close their stores at 12.30 noon on Wed­
nesdays during the months of July and 
August.

Charlton & Gouratte, grocers. Cheap- 
side and Colborne sts„ London, Ont., 
have sold to W. H. Reeves, formerly a 
general merchant at Avon. Ont.

Kenneth Elliot, who was formerly 
manager of T. A. Rowat & Co., South 
London store, is now head clerk in the 
main store in Dundas st., London. Ont.

The new factory of the W. K. Kel­
logg Cereal Company at Toronto, is now- 
in operation. The building now com­
pleted is a unit of the proposed plant to 
be established in Toronto.

Merchants and residents of St. Clair 
avenue, Toronto, have been complaining 
on account of the dust nuisance. One 
merchant asserted the sprinklers have 
not been used since early spring.

G. W. Bissell, a retired grocer of 
Broekville, Ont., died recently ’at the 
age of 75 years. He was born in North 
Augusta, Grenville County, and had re­
sided in Broekville for over 40 years.

The following grocers at Napanee. 
have decided to close their stores o:i 
Wednesday afternoons during July and 
August:—R. J. Wales, The Beverly Me 
Donald Co., T. Scrimshaw, A S. Kim- 
merly, John Paisley, The Fair, G. W. 
Boyes, V. Cowling. Theodore Windover, 
S. Casey Denison, H. W. Kelly, Spencer 
& Rose, M. B. Judaon, Frank H. Perry.

KNIGHTHOODS FOR MEMBERS OF 
GROCERY TRADE

Information comes from Ottawa that 
two men long connected with the grocery 
trade are to be knighted. These men are 
Hornidas Laporte, of Montreal, president 
of Laporte, Martin, Ltee., wholesale 
grocers, and George F. Galt, of Winni­
peg, president of the Blue Ribbon Tea 
Co., of that city. Mr. Laporte and Mr. 
Galt have served their country in the 
present great war as members of the 
Government’s war purchasing commis­
sion. In addition to handling the pur­
chase of war supplies for Canada with 
Hon. A. E. Kemp, they were entrusted 
with the purchase of millions of dollars

UEO. F. GALT, Winnipeg, 
Wlm la alateil for a Knighthood.

worth of munitions in Canada for the 
war office. They have served the crown 
without remuneration and the order of 
knighthood is in recognition of their 
loyal labors of the past year or so.

It is also understood that the honor 
of knighthood will be conferred a little 
later on J. W. Flavelle, chairman of the 
Imperial munitions board, who as presi­
dent of the Wm. Davies Co., is still an­
other prominent member of the grocery 
trade.

Western Canada
W. A. Edgar has taken charge of the 

buying and selling end of the business 
for Geo. Kerr & Co., grocers, Medicine 
Hat, Alta. Mr. Edgar has had eiperi- 
ence in both wholesale and retail 
branches of the grocery business. For 
the past three years he has been on the 
sales staff of the A. Macdonald Co.
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Sugar Uncertain; Canned Salmon Higher
Very Strong Market in All Canned Goods—Big Demands, With a Tendency to Speculative

Buying—Reports on Grecian Currants Grow Worse.

Office of Publication, Toronto, July 20, 1916.

ONE of the significant events of the past week is that farmers 
in certain parte of Ontario have started cutting their winter 
wheat crop. This is early, as it is seldom harvesting opera­

tions begin until August. Wheat headed out early in some parts 
and for the past month or six weeks there has been ideal growing 
and ripening weather. The yield per acre is reported fully as 
good as last year, although the acreage is slightly under. Condi­
tions at the present time seem to head toward another good year for 
the farmers. Grocers are able to read the handwriting on the wall 
and know what this means to them.

Flour, under the influence of an advancing wheat market and a 
good export demand, has shown a still firmer tendency, although 
prices have not advanced. An increase of 15 cents per hundred 
pounds in ocean freight rates has sent the export price of flour up 
a corresponding amount. Farmers are beginning to feed some 
bran to their milch cows to help out the diminishing grass ration 
and this has created a firmness in this feed by reason of the 
demand. Shorts, too, are being fed to porkers to get them into 
shape for the fall. This has stiffened the price of that feed.

Consumption of hams and other cooked meats has been some­
what heavy during the week and the price for the former has 
advanced one cent a pound all around. The reason assigned is 
the continued hot weather, with people in the picnic mood and the 
housewife having the desire to eliminate as many cooking fires as 
possible. The demand for fish has not been as heavy during the 
past week. In Quebec there has been a noticeable shifting of 
source of demand for this commodity from cities and towns to 
summer resorts. This and next month are the popular vacation 
periods and there is always an exodus from the cities.

In fruit, strawberries are beginning to peter out and the price 
has remained firm. Raspberries and blackcaps have put in an 
appearance, as they usually do, and save the situation. Blueberries 
have also come to the rescue and are on the market for the first 
of the season. The quality of the latter is not quite what it is 
expected later to be.

for all these lines from the trade. There 
are good shipments of De Kuyper gin 
in, and higher prices on this will rule 
for the Fall. That which cost $11.25 
per case is now $17.00. Guinness stout 
and Bass ale are also tending up.

American pork is advancing, John­
son’s 25-35 now bringing 35.25, and 
Robertson’s 40-50 36.75. The Dominion 
canners are delivering baked beans 
slowly on account of the shortage of 
tins. Beans are packed all the year 
round. The same slowness of delivery 
is also noticed on shoe polishes, for the 
same reason. On most lines of canned 
vegetables and fruit stocks are good, 
but when packing begins again, no doubt 
tins will be a factor. Another line hard 
to get is French and Belgian peas. A 
small stock of Italian peas has been 
brought in to take its place, which are 
good, but have not the same flavor.

SUGAR,—At the time of writing, it

Quebec Markets
Montreal, July 20.—Another advance 

has taken place in the canned goods 
market. Corn is up to 95c—an advance 
of 2!/2C, and peas are up the same 
amount, Standard No. 1 bringing 95c, 
and No. 2, 921/£e. Early June peas are 
bringing 97l/2c and $1.00. The pea crop 
has been short this year, but canners are 
said to have 100,000 cases of last years 
crop on hand.

Grocers who handle liquors will be 
interested to learn that a number of 
lines are going up, and have attained 
unheard of heights. Absinthe brandies 
and Scotches are all advancing rapidly. 
Scotches which brought six shillings be­
fore the war now bring seventeen shill­
ings. As a result, there is a big demand

MARKETS IN BRIEF
QUEBEC MARKETS.

FLOUR AND CEREALS—
Good demand for all feeds.
Feed stocks apparently low.
Oat market much firmei.
Rolled oats still quiet.
Flour markets quiet.

PRODUCE AND PROVISIONS— 
Smoked and cured meat demapd. 
Butter steady at decline, 
lint weather eggs In earnest.
Cheese brings low figures 
Poor ducklings arriving.

FISH AND OYSTERS—
Improvement In hotel demand. 
Tlallbut much easier.
Lake fish, except whlteflsh, easy.
B. C. salmon expected here.
Gaspe salmon fishing ending.

FRUIT AND VEGETABLES—
First blueberries here—$1.25. 
Cherries, 6-qt. baskets ROc.
California pears down to $4 box. 
Canadian raspberries, $4 crate. 
Strawberries, 9c: big sellers. 

GENERAL GROCERIES—
Tea market very quiet.
Canned corn and peas advance. 
European beans offering here. 
Molasses market stronger.
Expect higher sugar.
Prunes may decline.
Cheaper Virginia peanuts.

ONTARIO MARKETS.
FLOUR AND CEREALS—

Flour prices still firm.
Oatmeals have advanced.
Mill feeds In bigger demand.

FRUIT ANT) VEGETABLES—
First raspberries In.
Blackcaps are fine samples. 
Bluberries In market.
Canadian tomatoes In abundance. 
Prices for tomatoes down.

FI8II AND OYSTERS—
Demand not as large.
Oysters off the boards.
Smoked and dried fish unseasonable. 

ntODUCE AND PROVISIONS—
Hams lc advance.
Egg consumption not as large. 
Cheese firm again.
Butter easier.

MANITOBA MARKETS.
FLOUR AND CEREALS—

First patents still $6.60.
Wheat prices will decline.
Feed prices easier.
Bran $16: shorts $17418.
Flour demand picking up.

PRODUCE AND PROVISIONS—
Hog receipts lighter.
Butter prices hold firm.
Dairy receipts very good.
Egg receipts lighter.
Cheese market weaker.

FISH AND POULTRY—
Fowl supplies bigger.
Broilers expected at 35c.
Pickerel still very scarce.
Other lines of fish unchanged. 

FRUIT AND VEGETABLES— 
Crawford peaches at $1.60 case. 
Raspberries open at $4 crate.
Very poor strawberries offered. 
Cherries down to $4.50 box 24 pta. 
Cabbage now $3.50 per crate. 

GENERAL GROCERIES—
Difficulty getting aalt supplies. 
Decline In tobacco quotations. 
Currants down In primary market. 
Advance In sugar expected.
Heavy demand for canned goods.
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looks as though the raw sugar market 
is much stronger. In Montreal, when 
sugar was cheap, grocers bought at each 
advance, irrespective of their require­
ments, with the result that they were 
overlooked, some having a hundred bags 
or more. They did not kick, as it was 
good business, and the sugar bought 
them big profits. Those days have gone, 
and most of these men have no stocks 
at all. In fact, the grocers of this prov­
ince are mostly all buyers. Orders are 
coming in from men whom, a month ago, 
it would have been impossible to sell 
any sugar. If it is true that the Can­
adian refiners are now using very ex­
pensive raws, under »ne above condi­
tions it would not be surprising to see 
higher prices. Wholesalers are out of 
stocks generally speaking, and many of 
them are beginning to buy. This would 
apply to two thirds of them. Should 
however, one of the refiners have large 
quantity of cheap raws, this no doubt 
would have the effect of keeping the 
market up. August has yet to ebme, 
and the only fruit already on the mar­
ket is strawberries. There are still rasp­
berries, blueberries, and many other 
fruits to arrive. St. Lawrence and 
Atlantic refineries have reduced their 
quotations on second grade sugar 5c per 
cwt. to meet the price of other refiners. 
This lias not been brought about by con­
ditions in the raw market.
Extra Granulated Sugar»— Per XX) lbe.

100 tt> bags ................................................................ 8 »
30 lb. bags ...................................................................  S »
1 and 6-Ib. bags ........................................................... 8 80

Extra Ground Sugar»—
Barrel* .......................................................................... 8 66
60 lb. boxes ..............................................................  8 T5
25 lb. boxes ................................................................ 8 15

Yellow Sugars—
No. 1. 100 lb. bags ................................................. 7 80
Dark yellow. 100 lb. bags ...................................  7 80
Bright yellow, bbls. only, cwt............................. 8 06

Powdered Sugar»—
Barrels .......................................................................... 8 36
80 lb. boxes ................................................................ 8 66
25 *>. boxes ................................................................ 8 75

Paris Lumps—
100 lb. boxes ..............................................................  180
50 lb. boxes ................................................................ 8 80
26 lb. boxes ................................................................ I 10

Crystal Diamonds—
Barrels .......................................................................... 8 10
100 lb boxe# ............................................................. 8 10
60 lb. boxe# ................................................................ 9 60
26 lb boxes ................................................................ • 30
Carton» ........................................................................ 9 46
Half carton» ................................................................ 10 16
Crystal Domtnoe#. carton» ...................................  • 86
MOLASSES AND SYRUPS.—Market

on molasses stronger than ever. Some 
of the wholesalers here are apparently 
buyers. One of them recently cabled 
principal in West Indies, and the reply 
came hack : “Sold out”, but they offered 
to pick up small lots of 56c delivered 
Montreal. A Montreal house offered 
20(1 puncheons at 52c, which was readily 
picked up. There is an excellent de­
mand, but supplies are arriving so 
slowly, considerable business is being 
lost. It is figured that Quebec would 
have eaten 5000 puncheons more this 
year if the stuff had been here. Part of 
this business has gone to cane and corn 
syrup and preserved fruits, but only a 
small proportion of the business. Whole­
salers who have 25 puncheons come in 
are sending a puncheon each to twenty-

five customers, each of whom ordered a 
ear.

Price» for
... Fancy. Choice.

Barbadoee Molasse#- Island oi Montreal.
Puncheons ...........................................  0 69 u 61
Barreto ................................................... 0 83 0 64
Half barrel» ........................................  084 066

For outside territorial prices range about Sc lower. 
Carload lota of 20 puncheons or H» equivalent in 

barrel or half barrel» to one buyer, may be sold at 
"open price#.” No discount# will be given.
Com Syrups—

Barreto, per lb. 3%c; % bbls., 4c; 14 bbls.... 0 04%
Pails. 83% lbs.. $1.96; 26 lbe.................................. 1 40
Case#, 2 lb. tins, 2 doz. in case ......................... 2 86
Cases, 6 lb tin», 1 do#, in case........................... 3 00
Cases. 10 lb tins, % doe. in ate........................ 2 90
Cases. 20 lb tins, 14 doe. in case ........................ 2 86

Cane Syrups—
Barrels, lb, 514c: % bbls....................................... 0 06%
Cases, 2 lb tins, 2 doe. in case........................... 4 80

DRIED FRUITS.—An importer states 
there is not a chance of currants being 
cheaper than they are, as there are so 
many factors keeping the market up, 
no matter how big the crop. A letter in 
this week from Greece says we can rest 
assured that the market will be very 
high. Prospects are slight for getting 
good supplies of European fruits this 
year. Certainly there will be nothing 
from Smyrna. Raisin crops in Cali­
fornia will be heavy, but prices will 
probably be high. Valencias in Spain 
are soaring, and there is a big demand 
from France for the manufacture of 
wines. There is a feeling in Montreal 
that something very important is about 
to take place in the prune market. The 
crop is said 'to be so large that prices 
cannot keep up to their present level. 
One wholesaler states: “If we go into 
the market now, it will hold up: if we 
let it alone, and the Association finds 
it is not seliing, they will relax’’. It is 
stated that prune stocks in Montreal 
are very heavy as it was thought these 
would be a repetition of last year, 
and high prices would be obtained. 
Peels continue high, both English and 
American, the latter costing more than 
the former.

tVAPORATKD FRUITS.
Apples, choice winter, 26-lb boxes..........
Apples, choice winter, BO-Ib. boxes.......
Apricots .............................................................
Nectarines, choice ..........................................
Peaches, holes .................................................
Peers, choice ........ ............................................

DRIED FRUITS.
Chrvlied Peels—

Currents—
Fillitres, fine, loose, new ......................
Filiatras, package#, new .........................

Dromedary, package stock, old, 1-lb.

Fards, choicest ..........................................
Hallowee, loose, new ..............................
Hallowee. 1-lb pkga. ..............................

Ftg»-
I crown. 12 lb boxes, fancy, layer, lb
7 crown. 12-lb hoses, fancy, layer, lb
8 crown. 12-lb boxes, fancy, layer, lb
1 lb glove boxes, each .........................
Cal. bricks. 16 ............................................
Cal. bricks, IS os. ....................................
Cal. layers ..................................................
Cal. fancy, table, 16 lbe. ...............

Prunes—
» to 40, in 25-lb boxee. faced.............
40 to 80. in 2Mb. hoses, faced.............
60 to 60. in 26-lb boxes, faced.............
86 to 76. in 3Mb boxes, faced.............
TO to *1. in 26-lb boxes, faced.............
86 to 90, in 26-lb. boxee. faced.............
SB to 100. tn 25-lb boxes, faced..........

Raisins—
Malaga, table box of 2* lbs.. 3-crown

duster, $2.60; 4-crown duster............
Muscatels, loose. 3-crown, lb ..............
Muscatels. 4-crown, lb ..........................
Cal. seedless. 18 os. ................................
Fancy seeded, 18 os. pkga. ...................

Per lb
6 09%
666

6 14 o 15
8 11%
ft «
6 ISS

9 94 8 »
6 96 o n
6 19 0 *

6 14
0 15

0 10
8 12%
0 09%
069

6 12
6 12
8 11%
6 li
0 09%

6 10 6 11
0 10 0 11

1 90

0 11 0 13
0 10%
0 10
ft 09%
0 09
0 09

008 999

3 71
0 09
6 09%
0 1ÎH

6 10% 6 U

Choie wded, II o. pkgg ................... « 10* 0 10%
V alencias, selected ............................................ 0 11
Valencias, 4-crown layers ................................ 0 11%

Price» quoted on all hues of fruits arc liable to be 
shaded for quantities, according to the state of market.

NUTS.—Walnuts are going to be dear 
for Fall, i.e. fresh cracked, and it is 
stated there will be a lot of poor stuff 
on the market. Good nuts in September 
will be selling around 37c whereas they 
are bringing about 32c now. There is 
no definite news aibout new crop, and 
nothing will be known for sure until 
they come off the trees in September. If 
there is a dry windy weather at that 
time, there should be a fair crop. No. 
1 Spanish peanuts from Virgina are go­
ing to be cheaper because of the big 
crop last year, and prospects for a big 
one this year. The carry over this Fall 
is expected to be heavy.
Almonds, Tara, new ..........................   o 16 0 17
Grenoble» ............................................................ o 16 0 17
Marbou ............................................................... 0 13% 1) 14
Bhdled walnuts, new, per lb.......................  0 34 0 35
Shelled almonds, 28-lb. boxes, per lb....... 0 40 0 42
Sicily filberts ..................................................... 0 16% 0 16
Filberts, shelled ....................................................... 0 35
Pecans, large .................................................... 0 19 0 21
Brazils, new .................................................... 0 15 0 16
Peanuts, American, roasted ...................... 0 19 0 12%

DRIED V EG ET A BLES. — There is 
a good demand for good beans, 
but very few to be had. One 
house is selling European beans 
5.50 bv the car; these are hand­
picked. No U.S. beans are coming in 
here. There is only an odd car here and 
there of European stuff. European 
beans are coming via Liverpool, and are 
said to have been bought in Roumanie by 
the British Government to keep them 
out of Germany. It is felt that new 
beans will not be seen until late in 
October, as the season is late. Other 
years new beans have arrived first of 
October.

Canadian, 3-lb. pickers, per bushel............... 6 60
Canadian, hand-picked ........................... 59J 6 50
Canadian, 5-lb. pickers ..................................... 5 80
Yellow eye#, per bushel ................................... 6 70
Lima, per lb.................................................. u (•» n ig%

Peas, white soup, per bushel ....................... 3 25 3 56
Peas, split, bag 96 lb#...................................... 5 00 6 25
Barley, pot, per bag ............................................... 3 25
Barley, pearl, lb................................................  0 04% 0 06

RICE AND TAPIOCA.—Rice is high, 
and will remain high until freights are 
cheaper. It is one of the cheapest foods 
on the market, even at the present high 
figures, and people should eat more of 
it. In Quebec they are making soup 
from it instead of pea soup.
Rangoon Rices— l*er cwL

Rangoon, "B” ......................................................... 4 36
in<iiA bright " " ! ! i !X X ! X ! ! ! 1 «
Lustre ........................................................................... 4 86

Fancy Rices—
Mandarin, Patna ...................................................... 4 80
Pearl ............................................................................. 5 60
Imperial Glace .......... v............................................ 6 70
Sparkle ........................................................................ 6 30
Crystal .........................................................................  6 00
Snow .........................................   6 30
Ice drips ..................................................................... 6 30

Price# are per 100 lbe., pecked in begs (290 lbe.), half 
bags (100 lbs.), and quarter-bags (50 lbe.) : add 10c per 
100 lbs. for pockets (26 lbs.), and 30c for half-pocket#
(12% lbs.).
Imported Patna—

Bags, 224 lbe. .......
Half bags. 111 lbe.
Quarter bags ..........

Velvet head Carolina 
Sago, brown .................

Pearl, lb. .................
Seed. Hx .................

Per lb.
661
6 91%
0 01%

6 88 608
6 09% oor

0 10 9 11
9 16% 9 11
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SPICES.—Trade is quiet, and will be 
until well on into August. Peppers are 
reported slightly firmer. There seem to 
be plenty of nutmegs here at compar­
atively low figures. Despite the report 
that pickling spices will be very high, 
quotations are being made in the 
neighborhood of 18 and 22c, depending 
on quality.

5 and 10-lb. tt-lb. pkgs. tt-lb. Una
lbs.

Allspice .............. ............-0 16 ....-0 09 ....-0 23
Cassia ................. ............-0 27 ....-0 86 ....-0 36
Cayenne pepper ............-0 28 ....-0 36

.. 0 30-0 32 ....-0 90 ....-0 39
Cream tartar—66
Cinnamon, per lb. 36c.
Ginger, Cochin . ............-0 26 ....-0 31
Ginger, Jamaica ............-0 28 ....-1 16 ....-0 29
Mace ................... ............-0 80 ....-1 00
Nutmegs ............ .. 0 45-0 45 ....-0 46 ....-0 80
Peippers, black . ............-0 28 0 86-0 90 ....-0 26
Peppers, white ............-0 36 1 16-1 30 ....-0 37
Pantry spice ... ............-0 71 0 96-1 30 ....-0 79
Pickling spice .. 0 15—0 22
Turmeric .......... .. 0 21-0 23’rurmenc ...............  u zi—u » ...................—....

Lower prices for pails, boxes or bailers when delivery
can be secured.
Cardamon seed, per lb., bulk ......... 2 60
Oarraway—

Canadian ............................................ 0 13
Dutch ................................................. ........ 0 20 0 22

Cinnamon, China, lb............................. 0 11
Mustard seed, bulk ............................. ........ 0 19 8 23
Celery seed, bulk ............... .................. 0 41
Shredded cocoanut, in pails ............ ........  0 21 0 23
Pimento, whole ..................................... 12-16

COFFEE.—Market is firming up. 
There is said to be a shortage of Santos. 
Local quotations have not been affected
Coffee, Routed—

Bogota», lb....................................................  0 27 0 31
Jamaica, lb.................................................... 0 22 0 24
Java, lb........................................................... 0 33 0 38
Maracaibo, lb...............................................  0 22 0 23
Mexican, lb.................................................... 0 27 0 28
Mocha, lb....................................................... 6 S3 0 36
Rio. lb............................................................. <1 18Vt 0 71
Santos. Ib......................................................  0 21 23
Chicory, lb..................................................... 8 12 0 14

TEA.—Business is very quiet, and it 
is attributed to a feeling in the trade 
that the market might ease off. The 
market for t'evlons has been easing off 
slightly, but not enough to warrant any­
one thinking that the market is about to 
decline seriously. An importer explain 
ed the situation as follows:- “Our 
cheapest tea is selling at 23c; normally 
it brings 15c. The difference in freight 
to-day is from seven to eight cents, i.e., 
it costs that more to get tea here. Take 
away this figure from the 23c, and the 
price comes down somewhat near that of 
normal times. Unless we can see some 
big change in the freight situation, we 
don’t see any change in the price of tea. 
We are told by our customers that if 
peace were declared to-day the market 
would collapse, but we do not think the 
freight situation is going to right itself 
that quickly. We believe there will be 
a big demand for space after the war.’’

CANNED GOODS.—Canned corn has 
been advanced 2^fyfi to 95c, and higher 
prices are predicted. Tomatoes are still 
1.15, but sales are being made in the 
city at 1.20, and the latter is nearer the 
market price, as the cannera are quoting 
figures as ltigh as that delivered Mon­
treal. There appear to be few peas this 
year, but the cannera are said to have 
100,000 cases of last years crop on hand, 
and will no doubt get a good figure for 
them. Pea quotations are up as follows : 
Standard No. 1, 95e; No. 2, 97l/te and 
$1.00.

A wholesaler, speaking on the situa­
tion to-day, said: “The canned goods 
situation is getting more and more in­
teresting. Although it is early to 
prognosticate on the crop, yet in view 
of the fact that labor is getting scarce, 
and consequently very dear, it is reason­
able to expect that, although the crop 
might be plentiful, yet prices on account 
of the labor situation will most likely 
rule very high. So that wholesalers 
who bought when prices were low will 
be in a very favorable position. It is 
reasonable to expect that the retailer 
as well as the consumer will have to pay 
iigher for canned goods in the fall.
“As for salmon, there appear to be 

no stocks left at the Coast in hands of 
the packers, and tlie same conditions in 
respect to scarcity of labor and tin­
plate apply here as well as to fruit and 
vegetables. There is such a strong de­
mand from Great Britain, prices will 
soon be soaring. Spot goods seem to be 
substantial in certain hands, both of 
Chums and Pinks, but as regards all 
other lines, there is a marked scarcity.

Ontario Markets

Toronto, July 20.—The summer season 
always causes a readjustment of condi­
tions affecting the market. With recent 
years there have developed demands that 
offset the baneful conditions of summer 
heat to a great extent. One line in 
which this is particularly noticeable is 
the development ofi the summer ice 
cream trade. With the great amount of 
ice cream now consumed there are large 
quantities of cream that find an outlet 
which in past years could only be taken 
care of in the manufacture of butter and 
cheese. This demand has helped to 
keep the price of butter firm during 
summer months. It is one of the factors 
operating at the present time. In the 
United States it is estimated there are 
62 dishes of ice cream consumed in a 
year for every man, woman and child. 
With a population of ninety millions 
this amount would be sufficient to make 
an inland sea if it wefe all dumped to­
gether. Uanada lias a thirst for this 
delicacy equally as large in proportion 
to population as the United States.

In the fruit lines there is a gradual 
displacement of some kinds for others. 
In this way strawberries are being nosed 
out, and raspberries and blackcaps are 
taking their place. Blueberries are be­
ginning to arrive. Canadian tomatoes 
are reaching the market in larger quan­
tities, and the prices have dropped. 
Large quantities of boiled and cooked 
hams are being consumed by picnickers. 
Flour prices hold very firm. There have

been no startling price changes during 
the week.

SUGAR.—The market in sugar at the 
moment is uncertain. The position is 
statistically sound, but in the face of 
certain arrivals of unsold raws at New 
York the market can be described at the 
moment as one of temporary weakness. 
Advices, however, indicate that this is 
only a passing phase of the situation, 
and whatever declines there are apply 
only to nearby sugar, while August de­
liveries are firmly held at S^c for raws 
c. and f. New York in bond, which is the 
high point this season so far. In refined 
all New York and Philadelphia refiners 
are firm at $7.65. A large business is 
reported in United States for domestic 
consumption. There have been con­
siderable transactions for export, prin­
cipally for Great Britain and Greece. 
Sales for Cuban raws are reported as 
high as $5.10 and $5.20 f.o.b. Cuba for 
shipment to Argentine and Spain. These 
are high levels. Cuban production to 
the-end of June for the campaign start­
ing in December has been 2,858,786 tons, 
as against 2,333,853 tons for the same 
period last year. In spite of this large 
increase in production, stocks on hand 
at shipping ports are 30,000 tons less 
than at this time last year. This is a 
fair indication that the world’s require­
ments have been able to absorb the ex­
cess in production. Refiners’ stocks in 
the United States are 88,000 tons less 
than they were this time last year. 
Local conditions remains unchanged, 
with some noticeable improvement in 
demand. The representative of one re­
finer stated that the price of refined is 
not in keeping with the price of raws at 
the present time. If thev were on the 
usual parity refined should be 35c per 
hundred higher in price.
Extra Granulated Sugars, Montreal Refined— per ion lb*.

KM lb. hags ................................................................. g »
» lb- hags .................................................................. g*
W lb. bags ................................................................ a 41
2 and 5-lb. carton* .................................................. g 56

Nora Scotia refined. KM-lh. bag* ................................ 6 H
New Brunswick refined, 100-lb. bain ...................... 8 26
Extra Ground Sugar»—

Barrel* .........................................................................  8 41
50 lb. boxes ....................................... ........................ 8 66
2$ lb. boxes ................................................................ 8 96

Powdered Sugars—
Barrels ........................................................................ g 36
25 lb. boxes ................................................................ tl

Crystal Diamond»—
Barrels ...................... ..................................... ............ 9 gl
100 lb. boxes ............................................................  g II
80 lb. boxes .............................................................. 9 <R
Cartons (30 to case) ............................................... 9 86
Carton» (90 to case) .............................................  M> «
Crystal Dominoes, carton ....................................... 10 21

Paria Lumps—
100 lb. boxes .................................. ........................... S 91
ID lb. boxee ..............................................................  Ill
* lb. boxes ................................................................ • U

Yellow Sugar»—
No. 1 ............................................................................. T «

Barrels granulated and yellow may be had at 5c pet 
ewt. above bag prices.
MOLASSES. — Prices for molasses 

still hold firm and high levels. Fancy 
Barbadoes still holds at a high figure 
owing to the season drawing to a close. 
Little change is looked for until the new 
supplies reach the market in August.

Corn and cane syrups remain un­
changed.
Com Srrap»—

Bomb, per lb., «•; V Mb.. «Ve; V Mb.... « «IV
Paü». the.. SL*: * IM ............................... 1 «I
Cues. * lb tine. Idee. In mm ........................ IN
Caw I Ib tins. 1 dee. in mm ...................... 1II
Oaaee. HI lb Une. V doe. ta ewe ................... S «S
Caaae. » Ib tine. V dee. hi eaee ................... IS
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Cut 8yni|*—

Barrait, lb., (He; H bbls. .................................... 0 <6H
Oaaee, t lb. Una, Î dot. In etat .........................  4M

Mol—II
Fancy, gallon ............................................ 4M 4M
Weal India .................................................. 0 38 0 10

TEAS.—Prices for the better grades 
of Indian and Ceylons hold firm. The 
common grades are reported to be sens­
ibly lower than the prices prevailing in 
April and May. In some cases on these 
grades the reduction is as much as 4c per 
pound. But this reduction in price is 
based chiefly on their much inferior 
quality. Any parcels or lots showing 
flavor are eagerly competed for at high 
prices. In the lower grades at present 
there is little being offered that is con­
sidered suitable for Canadian buyers, 
who are waiting for an improvement in 
quality. Teas are late in arriving on 
the London markets, due to the short­
age of ships. All of last season’s crop 
has not yet been offered for auction 
owing to this condition, while the new 
crop has already started.

SPICES.—Pepper continues steadily 
to advance, and indications are that it 
will be still higher. The shortage in 
crop is attributed as the cause. There 
has been an advance of a y2C per pound. 
Cream of tartar is down 3c in the prim­
ary market in France, but this price has 
not as yet affected the local market. A 
new line of sage from Greece is now 
coming forward, and is selling at 30 to 
35c per pound.

Compound, Pure.
Spioe*— per lb. per lb.

Allspice, ground ........................ ....-8 » 0 17-0 16
Allspice, whole ....................................—...................—0 IS
Arrowroot ...............................................—.... 0 lb-0 20
Bay leaves ............................................. —...................-4 SB
Bicarb, soda .......................................... —................... —Wo
Caraway seeds .......................................—...................-0 SO
Cassia, whole ......................................—.... 0 26—0 32
Cassia, ground ......................... 0 1S-4) IS 0 26-0 34
Cayenne ...................................................—.... 0 30-0 36
Cayenne. Jap. chillies ........................—.... ....—0 40
Celery seed ..............................................-.... 0 46-0 »
Celery salt ................................................-.... 0 30-0 36
Celery pepper ........................................ —.... 0 30-0 36
Cinnamon. Batavia ............................ —.... 0 30—0 40
Cloves, whole ............................................. 0 30-0 48
Cloves, ground .......................... 0 16-0 22 0 32—0 45
Coriander seed .................................—___ 0 11-0 13
Cream of tartar .........................  0 26—0 30 0 46-0 66
Carry powder .........................................—.... 0 30—0 36
Ginger. Cochin ..........................  0 16-0 IT 0 21-0 26
Ginger. Jamaica, ground ...... 0 IS—0 21 0 26-0 30
Ginger, Jamaica, whole .............................. 0 26-0 30
inger, African, ground .........................—.... 0 14—0 18
Mace ......................................................... ... 0 »-l no
Mustard, pure .................................—___ 0 26—0 30
Mustard seed .......................................... —....................—0 26
Nutmegs, brown, 64s, 66c; 80s,

46e; lOfli ............................................... -.... 0 36-0 40
Nutmegs, ground, bulk. 30-36c;

1 lb. tins ..............................................—.... 0 ST—0 42
Pastry spice .......................................... ... 0S-0 30
Paprika .................................................... -.... 0 36-0 40
Peppers, black, ground ........... 1 14—0 16 0 26—0 30
Peppers, black, whole .......................... —___ 0 14—0 29
Peppers, white, ground ..........  0 16-0 84 0 36-0 40
Peppers, white, whole ...................... —.... 0 30-0 36
Pickling tmice .......................................—.... 0 16-0 V
Sage. English ........................................ —— 0 46—0 80
Sage, Greece ..........................................—___ 0 30—0 36
Saltpetre (chili) ..............................-.........................-O 10
▼hrme ......................................................—........................ -4) 21
Turmeric .................................................—___ 0 20—0 22

BEANS AND PEAS.—Prices hold 
firm at high prices reached last week. 
Peas also maintain a firm market. De­
mand for beans still continues good, 
with small quantities to meet it.
Beans, choice primes, bush........................... 5 00 5 26
Beans, hand-picked, bushel .........................  6 75 6 00
Peas, blue, bushel .......................................... 3 60 3 40
Split ............................................................................... 5 00

DRIED FRUITS. — Reports from 
Greece state that the eurrant situation 
is anything but reassuring. The crop 
has been seriously damaged by the bug

perinosperos, and growers have been un­
able to combat it owing to their inability 
to get the proper chemicals into the 
country. A recent cable from that coun- 

, try stated the damages are increasing. 
Quotations previously given to a Toron­
to importer were cancelled by wire ip 
the face of conditions. Another disease 
called by the growers Oidium has further 
affected the crop. This condition lias 
been aggravated owing to the inability 
of growers to get sulphur through the 
blockade. Havoc is being raised in both 
quality and size. The crop, which was 
formerly estimated at 135,000 tons, has 
been reduced to 120,000 tons. There is 
a deadlock in the prune market at the 
present time owing to the comparatively 
high prices being asked by California 
growers. They have a strong organiza­
tion, and are refusing to sell their stocks 
below a 6c basis. An average basis in 
past years has been from 4c to 4V2C. 
Buyers are refusing to pay the prices, 
and there are few contracts being made 
for October shipments. California 30- 
40’s in 25-lb. boxes are selling at 14c. 
Peaches and apricots are also higher. 
Dried peaches are selling at 9c per 
pound, an advance of le. The new crop 
of apricots are expected to reach the 
price of 25c per pound. Spanish Valen­
cia raisins are reported to be a fair crop 
and progressing well. The new crop is 
expected to be quoted at lie to 12c. 
Last year there was a scarcity in the 
crop, and the market opened at 14c to
15c.
Apples, evaporated, per lb..................... . owt 0 Of
Apricots—

Std.. 26’s. faced ........................................ 0 15 0 15H
Choice, 25’*. faced ................................. 0 18 0 19
Extra choice. 25's, faced ........................ 0 19 0 30
Fancy, 25's, faced ..................................... 0 30 0 21

Candied Peel»-
0 18 0 80
0 18 0 80
0 23% 0 26

Currant»—
Filiatras, per lb.......................................... 0 16 4 16
P.tnu, per lb.............................................. 0 16 o rr
Voetizzaa, choice ..................................... 0 16 0 17H
Cleaned, H cent more.

Date»—
Fard», choicest, 12-lb. boxe» ............... 0 00% 0 10
Fard», choicest, 66 Tb. boxe» .............. 009 0 09H
Pa. ckage date» ........................................ 0 10 0 10%
Hallowee» .................................................... 0 08H 0 09

Prone»—
3640s. California, 25-Tb. boxes............. 0 14
*L60e, 25-lb. boxes ................................... 0 10% 0 11
80-60». M>. boxe» ................................... 0 09H 0 10
60-76». 60-lb. boxe» ................................... 0 09H 0 08H
70-8», 80-lb. boxes ................................... 0 OSH 0 08%
80-10». 80-lb. boxes .................................. 0 OSH 0 OSH
90-100». 86-lb. boxe» .................................. o « 0 08%

26-lb. boxes. He more.
Peaches—

i’hoice, 50 lb. boxes ................................ 0 06
Std».. 60-lb. boxes ................................... 0 08 0 08%
Choice, 25 11».. faced ............................ 0 09 0 09%
Extra choice. 25 lbs., faced ................. 0 09% 0 10
Fancy. 25 lb»., faced .............................. 9 19 0 10%

Retain»-
Valencia. C*L .......................................... 0 08 0 08%
Seeded, fancy, 1 lb. packet* ............... 9 10H 0 11
Seeded, choice, 1 lb. packets ............. 0 10% 0 11%
Seeded, choice, 1 lb. packets .............. 0 10
Sterile*, 11 os. packet. ......................... 0 u

Raspberries, black, dried. 25-lb. boxes.... 6 40 0 4C

RICE AND TAPIOCA.--The rive
market continues firm. Locally there
are no price Changes. The demand for 
tapioca keeps up in spite of high prices. 
Former prices for tapioca were 3c per 
pound, as opposed to 10c at present. 
Some dealers have fairly good stocks of 
tapioca.
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It ice—
Rangoon "B," per cwt ................................ 4 60
Rangoon "OC,” per cwt. .............................. 4 40
Rangoon, fancy, per cwt. ....................  4 38 6 56
Patna, fancy ............................................... 0 07% 0 08

Tapioca-
Pearl. per lb. .............................................  4 10 0 11
Seed, per lb.................................................. 0 10 0 11

CANNED GOODS—The market in 
canned goods is very strong. There is a 
big demand at present, with large quan­
tities being consumed. There are no 
shortages for immediate delivery. There 
is a good deal of buying on a speculative 
market. Large quantities are hard to 
get in consequence. The new goods have 
not commenced to arrive as yet. Corn, 
peas and tomatoes are the big sellers. 
The decrease in meat consumption is 
largely responsible for increased con­
sumption of canned goods. Canned 
cohoe salmon has shown a decidedly 
firmer tendency, an advance of 20c be­
ing recorded in 1-lb. tails. Chums in 
1-lb. tails have advanced slightly, and 
are now quoted at 95c to 97%c. Canned 
tomatoes are also up in price, quotations 
being at $1.30 to $1.35 for 3’s. Sockeye 
salmon in 1-1'b. flats is reported to be 
sold out. The new pack will start in 
British Columbia this month. An ad­
vance in sockeye tails has also taken 
place, and are now being quoted at $2.65 
to $2.75 per doz.

MONTREAL AND TORONTO PRICES. 
Following prices on canned goods are general quota­

tions from wholesaler to retailer and not F.O.B. fac­
tory prices.
Salmon. Sockeye—

1 lb. tall*, cases 4 doz.. ....... 2 65 2 75
% flats, cases 8 doz., per doz.... 
Five cases or more, 2%c doz. less than above.

1 75

Chums, 1-lb. tails ............... 0 97%
Pinks, 1-lb. tails .................. ....... 1 15 1 20
Cohoe*, 1-lb. tails ...............

........ 1 91
1 90

Red Spring*. 1-lb. tails ... 2 00
Humpback, %-lb. tins ......... 0 50
Canned Vegetables—

Tomatoes, 3*6 ................. ........ 1 30 1 35
Peas, standards ............. ........ 1 00 1 o?%
Early June peas ............ ........ 1 02% 1 06

^Com. 2’a, doz.................... 1 05
Com, fancy, doz............... ........ 1 12% 1 15

All meats, with the exception of

western beef, have remained unchanged. 
The falling off a one quarter of a cent 
in wholesale prices has been too slight 
to affect the retail prices.

Farmers are bringing in favorable re­
ports of the crops and dealers are look­
ing for a plentiful supply in most lines 
at fairly reasonable prices. New pota­
toes are already beginning to appear in 
small quantities and are commanding 
high prices.

Manitoba Markets

Winnipeg, July 18.—Considerable dif­
ficulty is being experienced by Winnipeg 
brokers securing shipments of salt. All 
lines went up the first of the month 
from 5c to lrtc per barrel, the advance 
being attributed to labor conditions in 
the East and to difficulty in securing 
sacks, packages, etc. It does not appear 
to he the extra demand that is causing
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the high prices—merely difficulty secur­
ing sacks and labor.

There has been a considerable reduc­
tion in the price of some lines of to­
bacco, both chewing and smoking. Mac­
donald’s, of Montreal, have* dropped 
their price one cent per pound to the re­
tail trade. It is difficult to account for 
this reduction, as the demand is un­
usually heavy, both for soldiers and for 
export.

A rather surprising change in the 
market was a decline of lc per lb. in 
currants brought about by cessation of 
the blockade in Greece. The retail trade 
need not, however, look for any reduc­
tion in price at present, as the price of 
currants in the primary market is still 
in the clouds.

SUGAR.—The price to the trade is un­
changed, but the feeling still persists 
that prices will go up. A prominent 
broker stated that prices would go up as 
soon as the big demand for preserving is 
felt in about ten days. There is no spe­
culative movement at all. business with 
the wholesalers being absolutely hand- 
to-mouth. The New York market ap­
pears to be firm, but no change has taken 
place. Refiners appear to be buying 
raws, but in spite of this there is nothing 
yet to point to an advance. The only 
ground for believing the advance will 
take place in Canada is that a big de­
mand for preserving is expected within 
the next week or so.
Sugar, Eastern-

Standard granulated ...............
Extra ground or icing, boxes 
Extra ground or icing, bbla.
Powdered, boxes ........................
Powdered, bbla..............................
Hard lump (109-lb. case) .......
Montreal yellow, bags ............

Sugar, Western Ontario—
Sacks, per 100 lbs. ...................
Halves, 10 lbs., per cwt. .......
Bales, 30 lbs., per cwt. ..........
Powdered, 90s ..............................
Powdered, 6s ..............................
Icing, barrels ..............................
Icing, 90s ......................................
Cut loaf, barrels .......................
Cut loaf. 80s ..............................
Cut loaf. 29s ................................

Sugar. British Columbia-
Extra standard granulated ..
Bar sugar, bbla. .......................
Bar sugar, boxes, 60s ...............
Icing sugar, bbla ......................
Icing sugar, boxes, 80s ............
H. P. lumps. 100-lb. cases ... 
H. P. lumps, 36-lb. boxes .... 
Yellow, In bags ........................

Per cwt. 
.. S 80 
.. • 66 
.. I 36 
.. I 45 
.. • 25 
.. • f I 
... 8 40

... 8 T*

.. 8 86 
... 8 86 
... • 40 
... I 86 
... • 40 
... 840 
... • TO 

I 10
... • »
... 8 80 
... 9 25 
... 9» 
... 9 36
... 9 65 
... 9 75
... 996 
... 849

SYRUPS.—There is very little syrup 
moving on account of the hot weather. 
The corn market is very firm, and the 
trade are inclined to think that the mar­
ket on corn syrup will be up very 
shortly. Cornmeal has already ad­
vanced. Corn advanced about 10c per 
sack during the past week. Molasses is 
coming in from the Barbadoes. but only 
amounts to a drop in the bucket. While 
the demand is very small, the supply is 
small, and is keeping the market up.
Corn Syrup—

6s. per
Ms. per esse, 4 doe.

4 dos.
4 barrels, by the lb.

*- C. Csss Syrups
2-Ib. tins. 3 dos. to esse, per ease.
6-lb. tins, 1 doe. to
W-Ib. tins, % dee to
39-lb. tins. I tins to

(Hisse prices prevail in Winnipeg, Oslgary, Begins.

Edmonton, Strathcone, Moose Jaw and Lethbridge. For 
Saskatoon they are 5c case higher.)
Molasses— Per gal.

Barbadoes, 4 bbla., per gal.................................  0 65
New Orleans .............................................................. 0 28
New Orleans, tins, 24 x 2 lb. case. $2.20 : 24 x 3 lb. 

case. $3; 12 x 5 lb.. $160; 6 x 10 lb.. $2.56.

DRIED FRUITS.—All lines appear 
to be stationary, except apricots, which 
advanced another cent last week, no 
doubt due to Association control. The 
feature of the market this week is a de­
cline in currants in the primary market 
of about lc per lb. from the high point 
reached last week. This is attributed 
to the cessation of the Grecian blockade. 
In spite of this, prices on currants are 
still in the clouds, and they will have to 
come down considerably before this fruit 
will be saleable to any extent in the re­
tail store. As pointed out last week, the 
price on Thompson seedless will be lower 
than prices prevailing to-day, but the 
Association will accept no further or­
ders at these prices. They are guaran­
teeing all prices until new crop, and 
then quotations will be much higher. Or­
ders being filled at present are those 
which have been placed for some time. 
F.vaporated apples remain about the 
same, and are exceedingly low.
Dried Fruit*—

Evaporated apples, choice, 5C> ............
Evaporated apples, choice. 25's .........
Evaporated apples. 5-lb. cartons .........
Pears, choice. 26'» ....................................
Apricota, choice, 25’a .............................
Apricots, choice, 10's ............................

Peaches—
Choice, 26-lb. boxes ..................................
Choice, 10-lb. boxes .................................

Currants—
Flliatraa, dry cleaned .............................
Voetizxas. dry cleaned .............................
1 lb, package Amalia» .............................
2 lb. package .............................................

Dates—
Hallowee, loose, per lb. ........................
Hallo wee, 12-os. pkgs. .............................

Raisin», California—
16 os. fancy, seeded ................................
16 os. choice, seeded ..............................
12 os. fancy, seeded ................................
12 os. choice, seeded ................................

Raisins. Ifueeatels-
3 crown, loose, 26*» ..................................
3 crown, loose. We .................  ..............

Raisins. OaL Valencias—
26-lb. boxes ....................
99-lb. boxes ...................

W to 160. 36s ...............
•0 to 90. ». ...................
TO to 96. 28s .................
90 to TO. 35s ..................
19 to 60. 26s ..................
49 to 60, 28s .................

Peels—
Orange, lb.......................
Lemon, lb. .................
Citron, lb........................

0 144 
0 29

0 10 

0 06

0 17%

3 174

0 154

0 074

0 134
6 144

0 084

0 104o nsH

0 074
0 094

o <n\

DRIED VEGETABLES.—White beans 
are still very scarce, and the market ex­
ceedingly firm, both in California and 
Michigan. None appear to be coming 
through, as buyers in Winnipeg are 
pretty well stocked, and are not inclined 
to purchase until they really have to. 
There are no signs of the market going 
down, as supplies are not available in 
the primary market. Recently the Cali­
fornia market went away np. and has 
affected Lima beans, which are costing 
as much in California to-day as the re­
tailer in Western Canada is paying the 
wholesaler.
Beans—

While beans, fane?, hand-picked, bu. ....
White beans, S-R». pickers, bushel...............

California Lima Beans—
801b. sacks ........................................................... .

1 P*7 per sack. 91 lba. .......................................
Pearl, per sack, 91 lbs. ....................................

669 
4 66

0 674

$39 
4 »

Pea*—
Split peas, sick., 96 lbs. ................................ 6 90
Whole peas, bushel ............................................ 3 30

RICE.—There is no change either in 
rice or tapioca. Some time ago the 
tapioca market was tending downwards, 
but it appears now to be stationary.
Rice and Tapioca—

No. 1 Japan, per lb., 100-lb. bags................ 0 06%
No. 2 Japan, per lb., 100-lb. bags................... 0 04%
Siam, per lb., 10U-lb. bags ............................. 0 04%
Patna, per lb., 100-lb. beg ............................. 0 074
Carolina, per lb., 100-lb. sacks ...................... 0 06%
Sago, pearl, sacks, per lb...................... 0 06 0 06%
Tapioca, pearl ............................................ 0 06% 0 09

SPICES.—The market on all lines ap­
pears to be holding very high, 'but there 
is nothing special to report. Cables ar­
riving last week-end stated that peppers 
were slightly lower, but the reduction 
does not appear to amount to very much.
Allspice, ground ............................................... 0 114
Cassia, ground .............................................................
Cream of tartar, 96<% guaranteed.............  0 96
Cloves, whole ..............................................................
Clove*, ground ...........................................................
Ginger, Jamaica, ground .......................... p M4
Nutmegs, ground ........................................   0 26

Ground, black, 10-lb. boxes ...........................
Ground white, 10-lb. boxe* .............................
Whole, white ......................................................

0 14% • 31o m0 36 o »

0 314

COFFEE.—The Santos market last 
week-end was slightly higher. New crop 
Rios were also about 4P higher than a 
week ago.
Coffee-

Green. choice, No. T Rio ............................... 6 14%
Green, choice, No. 6 Rio ................................ 0 194
Green Santo* ......................... ............................. 0 184
Roasted. Rio. in bulk, bbla................... 018 039
Romted Santos ........................................ . 0 23 0 26
Maracaibo, given ....................................... 0 19 0 30

Chicory, lb.. Canadian. 14-lb. tin*.................... 0 104

CANNED GOODS.—All Winnipeg 
jobbers report that canned goods are 
moving very freely, and most of them are 
still selling very cheap on account of the 
fairly good stocks they carry. Their 
prices are still low in comparison with 
those being quoted in Eastern Canada, 
and this will have to stop sooner or 
later, depending on how big the demand 
becomes.

BRITISH COLUMBIA MARKETS
By Wire.

Vancouver, July 20.—Great interest 
is manifested in the dried fruit situa­
tion almost to the exclusion of every­
thing else. The canned goods situation 
is also attracting attention of the trade. 
Prices on all lines remain firm. Pro­
visions on the whole have shown a 
slightly lower tendency.
Produce and Provision»—

Butter, creamery, per lb. ...................... 0 33 0 34
Butter. New Zealand, lb................................... 0 40
Chses*. per lb., large, 21c; twin*............. 0 214
Owe. Stilton, lb. .......................................... 0 9
Ko*, local, freeh .............................................. 0 34

•Laid. S’*, per case ........................................... 8 66
Laid. 6'*. per eeee ............................................ I 46
Laid. M’a, eeae ................................ ................ 149
Laid. SD’a. each ................................................. M 96
Hams, mild ......................................................... 0 22
Hama, picnic ....................................................... 0 144
Bacon, light ......................................................... 0 314

General—
Aknoodt. shelled, lb. ....................................... 0 424
Cream of tartar, lb. ........................................ o 66
Cornmeal, ball .................................................... 3 60
Flour, beet patente, per bbl............................ T 70
Grapefruit, Florida, case .................................. <60

box ......................................................... 969
Potatoes, Aehcrofta, per ton ................ 30 00 30 09
Potatoes, local, ton ..............................  15 00 16 00
Potatoes, new ...................................................... 06^
Potatoes, sweat .................................................... 0 IS
Rolled oats, ball of 10 lb*. ............................. 3»
Onions, Oregon, cwt, ....................................... 119
Oranges, new, navel, box .................... 3 90 4 *
Riot, 694, sack ................................................... 1 99
Sugar, standard gran., per cwt. ................... IS
Wshrota. shelled, lb. ..................................... • 49
Walnuts, Manchurian, lb........................  0 14 6 16
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Canned Good*—
Apple», gals., 6-case ......................................
Keans, 2'e .............................................................
Corn, standard, per 1 doz. case...................
Peas, standard, per 2 doz. case...................
Plums, Lombard, 2’s, case ...........................
Peaches, 2*’s, case .........................................
Strawberries and raspberries, 2‘s, case — 

Salmon—
Sockeye, l's, 4 do*, case.................................
Sockeye, Vi’s, 8 do*, case ..............................
Pinks, l’s, 4 do* case .................................

Dried Fruits—
Apricots, per lb., 11c; Apples, lb................
Prunes, TO-80, 26’*, lb......................................
Currants, per lb.................................................
Raisins, seeded, lb............................................
Peaches, per lb....................................................
White tigs, per lb. .........................................

0 V8%
0 06%
0 07%

ALBERTA MARKETS (CALGARY)
By Wire.

Calgary, July 2Ô.—A decline of 50c 
per hundred in the price of lard is one 
of the price changes recorded this week. 
The price now quoted is $10 for 3’s. On­
tario cheese has had a slight decline, the 
new price quoted being lSV^c to lO^c 
per pound. As yet beans have not ad­
vanced in price in common with other 
sections of the Dominion, but dealers 
state their opinion that an advance is 
pretty certain. Lemons have taken a 
big jump owing partly to the increased 
demand for the summer trade. They 
are now quoted at $6.50 to $7 per box. 
The last quotations were at $5.50 per 
box. Oranges have also shared in the 
advance, being sold at $4.50 to $5.50 per 
box. Recent quotations were $4.25 to 
$5. Sal soda has advanced 30c per hun­
dred pounds during the week, and lye 
is likely to take an upward flight in the 
near future.

1 40

4 »e m

0 MH 
3 Iton3 oo lot4 n on 
o 10 i a
0 41
0 30

omt

General—
Beane, small white Japan, lb..........

Flour, No. 1 potent, STs ...........
Molasses, extra fancy, gal. ........
Rolled oats, bail .........................
Rolled oats, 80s ...........................
Rice, Siam, ewt ........................ .
Potatoes, local, per bush.............
Sago and tapioca, lb.........................................
Sugar, pure cane, granulated, cwt...............
Shelled walnuts, finest halves, lb................

walnuts, broken, lb............................
Prrw*'«ce an'* I'mrlotnn*.

fhceee. No. 1 Ontario, large, per lb. 0 18%
Butter, creamery, lb.......................................... v
Butter. Ne 1. dairy, lb.................................. fl *4
Lard, pure, 8s. per case ........ *............
Bacon, «rooked hacks, per IK ...........
Bacon, wnoked bellies, per lb..............
Lard, pure, 3s. per case ......................
Eggs. new laid ........................................
Eggs. No. 1 ..............................................

Canned Goods—
Tomatoes, 9s, standard, case ..............
Corn, fc, standard, case ......................
Pees. fc. standard, cam ......................
Tomatoes, gals., case .............................
Apples, gala.. Ontario, case ...............
Strawberries. 2a. Ontario, case ............
Raspberries, ts. Ontario, cam ...........
Salmon, finest sockeye. tails, 48x1*. ce.
Salmon, pink, tall*. 48x1s, per cam...
Lobster, %s. per doe. ...........................

Dried Fruits—
Currents, lb. ............................................
Evaporated apples. 80s, per lb............. 0 10
Peaches, choice, 28s, per lb..........
Apricots, choice. 26s. per lb..........
Pears, choice. Se, per lb.............
Prunes. 16-100 ...................................
Sultana raisins. Cal., extra fancy
Manchurian shelled walnuts ........

Fresh Fruits and Vegetables—
Oranges, Val., box ......................
Lemons, box .....................................

0 30
0 "4

10 y
0 V3H

10 00
9 ««1
8 00

3 TO
2 36
2 46
2 36
1 T8
4 10
4 SO

10 on
4»
3 00

0 15
0 10 0 10%

0 07%
0 17%
0 M

0 06 0 06%
0 15
0 »

4 80 6 80
6 80 TOO

ALBERTA MARKETS (EDMONTON)
By Wire.

Edmonton, July 20.—Owing to the 
heavy receipts for produce of various 
kinds, the market on the whole has had 
an easier tendency. Butter has de­
clined 3c per pound. No. 1 dairy is now 
being purchased at 20c ner pound. Eggs 
in cases are quoted at $7. In the fruit

line, raspberries have just commenced 
to arrive. Lard was also among the ar­
ticles showing a decline, the amount be­
ing Vic per pound. Compound lard kept 
pace also and went down a Vac. A de­
cline of le per pound has been recorded 
in the cheese market.
General—

Beans, small white Japan, lb........................
Flour, No. 1 patent. 96'# ................... 3 U
Molasses, extra fancy, gal.................. ............
Rolled oats, bail ..............................................
Rolled oata, 80s .................................................
Rice. Siam, cwt..................................................
Potatoes, local, per bush..................................
Sago and tapioca, lb..........................................
Sugar, pure cane, granulated, cw:................
Shelled walnuts, finest halves, lb.................
Shelled walnuta, broken, lb............................

Produce and Provisions—
Cheese, No. 1, Ontario, large, per lb..........
Butter, creamery, lb..........................................
Butter, No. 1, dairy, lb..................................
Lard, pure, 5s, per case .................................
Bn con, smoked backs, per lb...........................
Bacon, smoked bellies, per R>........................
I>ard, pure, 3s, per case .................................
Fires, new laid, per doe..................................
Eggs, case .........................................................

Canned Good*—
Tomatoes, 3s, standard, case ........................
Tomatoes, gala., case ....................................
<^om, 2s, atandard, case ...............................
Pea*. 2ê, standard, case .............. ..................
Apples, gals., Ontario, case ...........................
Strawberries, 2s, Ontario, case ....................
Raspberries, 2s, Ontario, case ....................
Salmon, finest sockeye. tails. 48xK cs..........
Salmon, pink, tails. 48x1», per ia<e.............
Lobster, %e, per do*..........................................

Dried Fruit*—
Currants, lb..........................................................
Evaporated apples. 50s, per lb. ....................
Peaches, choice, 26s, per lb............................
Apricots, choice, 25s, per lb..........................
Pears, choice, 26s, per lb.................................
Prune*. 96-100 ....................................................
Sultana raisins. Cal., extra fancy ..............
Valencia raisins. Cal., lb..................................

0 08 
3 56 
0 77 
3 00 
2 60 
3 90 
C 40 
0 C9
9 35 
0 38 
0 26

0 18% 
0 32 
0 20

10 30
0 23% 
0 2A 

10 35 
0 22 : oo
3 10 
2 25 
2 36
2 45 
1 95
4 9.1 
4 50 
9 66 
4 25
3 00

0 13% 
0 10 
0 07% 
0 16 
0 14 
0 07% 
0 15 
0 10

NEW BRUNSWICK MARKETS
By Wire

St. John, July 20.—There have been 
few changes in the market at this centre 
during the past week. Potatoes are 
firm at $3 per barrel. There are small 
quantities of old stock being offered for 
sale. The new potatoes are being sold 
at $1.50 per bushel. There has been a 
firmer tendency in the price of eggs dur­
ing the week with a slight advance re­
corded.
Produce and Provisions—

Bacon, breakfast, per lb...................... 0 22 0 23
Bacon, roll, per lb- .............................. 0 17 0 21
Beef, corned. l'§ ....................................  2 80 2 60
Pork, American dear, per bbl............. 32 50 33 50
Butter, dairy, per IK ...................... 0 25 0 26
Butter, creamery, per lb...................... 0 30 0 32
Eggs, new laid, per do*......................... 0 28 r 3"
Lard, pure, lb..................................................... 0 18%
Cheese .......................................................  0 17 0 17%

Flour and Cereal*—
Commeal, gran................................................... 6 35
Commeal. ordinary ......................................... 1 85
Flour, Manitoba, per bbl.............................. 7 35
Flour, Ontario ................................................. 6 60
Flour, buckwheat, western. 96-lb. bag — 3 50
Rolled oata, per bbl.......................................... 8 23

Fresh Fruit» and Vegetable*—
Apple*, box ............................................ 3 06 3 28
Lemon». Messina, boa ......................... 4 06 4 28
Lemons. Cal., box ................................. 5 00 6 00
Grange*, Cal., ease ...............................  400 5 00
Potatoes, new, bush.......................................... 1 50

Sugar—
Standard granulated .............................. 8 28 8 30
United Empire ......................................... 8 15 8 9»
Bright yellow ......................................... 8 05 8 10
No. 1 yellow ..............  ........................... T 85 7 •»
Parta lumps ............................... t.......... 8 « 8 30

Beans, white, per bush................................  450 5 75
Molaaees. Baibadoes. nl.............................. 0 55 0 !*
Cream of tartar, per !b.. bulk ................... 051 o 53
Currants ................................................................... A M%
Pork and beans, case ................................. 3 40 3 80
Rice, per cwt.................................................. 5® 5 50

Campbell, Wilson & Horne, wholesale 
grocers, have decided to erect a ware­
house in Red Deer, Alta.

L. Blanchard, grocer, Welland, has 
opened a branch store across the bridge.

REPRESENTATIVES MEET
The travelers of the T. H. Estabrooks 

Company met in convention with the 
heads of departments at St. John, N.B., 
while in that city they were the guests 
of the president of the company, T. H. 
Estabrooks. There were representa­
tives present from Ontario, Winnipeg, 
Montreal, Maine and the Maritime prov­
inces.

Business sessions were held every 
morning during the convention and the 
staff had talks from some of the heads 
of the business. Mr. W. R. Miles, head 
of the tea departments, gave two most 
interesting and instructive talks on tea. 
Mr. Miles is an outstanding authority on 
tea having spent his whole life in the 
trade as did his father and grandfather 
before him. The main business feature 
of the convention, however, was the two 
splendid addresses by the President, Mr. 
T. H. Estabrooks. His story of the 
starting of the Red Rose Tea business in 
a very small way in 1894 contrasted 
with the present enormous business with 
so many branches was a most interest­
ing tory.

The entertainment features'included a 
clam-bake and a sail up the St. John 
River, together with a reception by Mrs. 
Estabrooks on the lawn at their beauti­
ful home. The members of the Toronto 
staff present were:

Geo. H. Campbell; B. E. Miller; R. W. 
Vont; A. T. Guild; W. J. Brokenshire; 
Geo. E. Thompson; W. Linder; H. C. 
Stiver ; W. H. Kerwin; F. Leech ; A. L. 
Curry: A. V. Elliott; W. J. Swift ; I. N. 
Draper; C. C. Jones.

HINTS ON MAKINO COLLECTIONS
A grocer, who is exceptionally suc­

cessful in keeping his collections up, yet 
holds his trade, makes it a rule never 
to ask a customer to settle an account 
when the customer is in the store, says 
“Associated Advertising.”

“I see him at his home or his place 
of business,” the grocer said. “If he 
expects to be asked for money when he 
comes to the store, he may stay away.

“When a customer resents an insist­
ent effort to collect and asks if I don’t 
believe he is good, I say I know he is 
good and that I wish the people I owe 
regarded me as safe as he is—that I’m 
not worrying about his credit, but mine.

“Some people make the mistake of 
clamoring hard for money all the time. 
I don’t do that. It takes the edge off 
of the appeal. T go after it rather 
mildly most of the time, then when I 
send out an 'appeal based upon my need 
for funds to carry on my business, it 
sounds more reasonable and brings the 
money. One can’t cry ‘Wolf, wolf,’ all 
the time.
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FRUIT AND VEGETABLES

FIRST BLUEBERRIES 
OF SEASON NOW IN

Cherries Decline 25c a Basket — Can­
adian Raspberries on Market 

In Plenty

FK VIT—Montreal.—The tirst blue­
berries of the season arrived on the mar­
ket this week, quoted at $1.25 per box. 
This is about the same price as they 
opened at a year ago. Cherries in 6-qt. 
baskets are quoted at 50e, which is a de­
cline of 25c. Cherries are far more plen­
tiful, and there is a good demand. The 
demand for grapefruit is slow, and prices 
are high ; they are quoted at $7 per box, 
and are very scarce. California pears in 
boxes are down $1, and are now $4 box 
—going well. No more American rasp­
berries are being offered, the season be­
ing over. There are plenty of Canadian 
raspberries on the market at $4 per crate 
of 54 boxes to the crate. The big sellers 
in fruit this week are strawberries at
8c per box, and bananas at 2.50 for No. 
1's, and 2.00 for No. 2’s.
Apricots, 4 basket crate ...................................... 2 00
Bananas, bunches .......................................  2 00 2 50
Cantaloupes, per crate ...............................  3 50 —
Cherries, crates ....................................... . 2 50 3 00
Cherries in baskets, per 6-qt. basket...............  0 50
Grapefruit, 46-54-64-60-96 ....................................... 7 00
Gooseberries, per gal................................................ 0 40
Blueberries, per box .............................................. 1 25

California ........ . «........................................ 3 25
Ventellia ............................................................. 5 00
Messina, 300 size, box .......................... 4 50 6 00

Orange*—
Valencia», late ............................................. 4 75
Jamaica. 196-90O-216 ......................................... 2 30
Porto Rieo. MH60-29MB8 ............................... 2 59

Plume, 4 basket crate ................................. 2 00 2 50
Peaches in baskets, 6 to crate ........................... 3 50
Peaches ............................................................ 2 00 ....
Pears. Calif., per box ..........................................
Pineapples. 16-24 and 30-36 .........................  3 00 3»
Raspberries, Canadian, per crate ........................ 4 05
Strawberries, per box,.................................... ® J
Limes, per box ........................................... •• •••• 1 ®
Watermelons..................................... ........ *»ch .... 0 50

TOMATOES TAKE DROP
OF $1.50 PER CRATE

VEGETABLES — Montreal. — New 
beets are now selling at 50c per dozen, 
and there are plenty on the market. Old 
beets are off. New York beans are alao 
off the market, as there are plenty of 
Canadian beans offering, both green and 
wax, at $1.25 per basket. This is the 
last week for Baltimore cabbage at $2.50 
crate, as there is plenty of local at $1. 
No more American celery offering—now 
all Canadian at 75c per dozen. There is 
no more imported parslev—all Canadian 
at 40%c per dozen bunches. Plenty of 
new potatoes, and the market is lower 
by 25c. now being $4 per barrel, with »

good demand. Old potatoes, of which 
there are quite a few on the market, are 
still holding Arm, the price being $2 per 
bag. Old turnips have advanced 50c per 
bag, and are now bringing $1.50 per bag. 
One of the most important changes in 
this market was in tomatoes, which fell 
from $3.50 to $2 per crate, this drop 
taking place inside of two days. This 
big change was brought about by the ar­
rival of ten cars of tomatoes in one day. 
In spite of this drop, the market for 
hothouse tomatoes holds firm at 25-30e
per lb. The big sellers in the vegetable 
market are tomatoes and potatoes.
Beets, bag .............................. ................................
Beets, new. per doz. bunches. Montreal...........
Beans, wax, N.Y., per basket ...........................
Beans, green, N.Y., per basket .........................
Cabbage, Baltimore, crate......................................
Beets, new. per doz bchs........................................
Cabbage. Montreal, per doz..................................
Carrot*, bag ............................................................
Carrot*, new. j>er doz. bchs......................... 0 25
Cauliflower, Montreal ............................................
Celery, green top ......................................... 2 75
Celery, per do*..........................................................
C u cumber*, hamper ..............................................
Cucumbers, Montreal, per do*............................
Egg plant. N.Y., do*..............................................
Endive Can., per lb.................................................
Garlic .........................................................................
Horae radish, per lb................................................
Leeks, bunçh .........................................................
Head lettuce. Montreal, per 2 doe. box —
Curly lettuce, doe...................................................
Mint, doe....................................................................
Mushrooms. 4-lb. basket .............................  ? M
Onions—Spanish onions, per crate......................
Parsnips, new. per doe. bchs...............................
Parsley. Bermuda ............. . . ............ ............
Parsley, new, doe..................................................
Parsley. Montreal, per dor .. ......................
Peas, Montreal, per 20 lb. bag............................
Potatoes—

So. Carolina ......................................................
New. per bbl........................................................
Montreal. Red. W lbs., bag .................  1 TS
New Brunswick, 56 lbs., bag...........................
Green Mi. ....................................... .................
Sweet, hamper ........................................ 1 75

Radishes, per doe.....................................................
Rhubarb, per doe...........................................  6 25
Spinach, Montreal, box .................................... .
Turnips, new, per doe. bchs. ..............................
Turnips, bag ............................................................
Turnips, bag, Quebec .............................................
Tomatoes, hothouse, lb............................... 0 25
Tomatoes, Jersey, per crate ................................
Tomatoes, Missouri, flat......................................
Watercress. Boston, hothouse, doe. ............. —
Watercress, Canadian, dot...................................

BLACKCAPS AND 
RASPBERRIES IN

Blackcaps Are of Exceptionally Fine 
Quality—Canadian Tomatoes Now 

Plentiful—Prices Go Down.

F1RITT—Toronto. — The first ship­
ments of raspberries began to arrive 
this week. The samples are not as good 
as they are expected to be a little later. 
They are arriving in small quantities. 
Prices asked for them range from 13c 
to 17e a quart. It is expected that the 
crop will be a good one. Blackcaps that

have reached the market are excep­
tionally fine specimens. They are being 
sold at 13c to 17c a quart. Some fine 
specimens of the sour Montmorenei 
cherries from the Queenstown district 
are being sold at 60c to 75c for a 11- 
quart basket. Blueberries are on the 
market for the first time and are being 
disposed of at $1.50 to $1.75 a basket. 
The quality is not as good as those ex­
pected along later from the North Shore 
district. Strawberries are drawing to 
the end of their tether. Prices quoted 
during the middle of the week were 10 
and 11 cents per quart. Red currants 
are plentiful with small demand and 
are being sold in cases at 6 and 7 cents 
a quart. Cantaloupes are beginning to 
reach the market, and are selling at $2 
a crate. Some 24-pound boxes of Cali­
fornia Malaga grapes were in the mar­
ket during the week at $4 a box. Georgia 
peaches of a secondary grade were sell­
ing at $3.25 per bushel hampers. Cali­
fornia pears in 46-pound boxes were 
quoted at $3.
Apple*, American harvest, hamper ................... 1 75
Apricots, 4 bn*................................................ 1 60 2 00
Banana*, bunch ........................................... 1 50 2 26
Blackcaps, Qt.................................................... 0 13 0 17
Cantaloupes, Georgia ............................................ 3 60
Cantaloupe*, Cal....................................................... 6 50
Cherrie*. Can. 11-qt........................................  0 60 0 75
Cherries, Can., 6-qt. basket ...................... 030 040
<'berries, Windsor .......................................  0 50 1 25
Clierrie*. Oxheart* .......................................  0 76 1 00
Gooseberries, 6-qt. basket ........................... 0 25 0 40
Grapefruit—

Cuban, case ...................................................... 4 50
Florida, case .................................................... 5 50

Grapes, Cal., case .......................................  4 00 4 25
Oranges—

Late Valencias, case ....................................... 4 76
Peaches, California, box ...................................... 1 75
Peaches. Georgia, hamper ........................... 3 25
Pear*, boxe* ........................................................... 3 00
Plum*. 4 hawk* t* ..........................................  1 75 2 76
Lemons, Verdllli. case ......................................... 5 fV
Limes, per 100 ....................................................... 150
Raspberries, red. qt.......................................  0 13 0 17
Strawberries. Can........................................... 0 09 0 11
Watermelons ..................................................  0 60 0 75

CANADIAN TOMATOES NOW IN
MARKET IN GOOD QUANTITIES
VEGETABLES—Toronto.—Canadian 

outdoors—grown tomatoes started to 
reach the market in good quantities this 
week They are of fine quality. The 
price quoted is considerably under that 
of last week, being $1.75 to $2 for 11- 
quart baskets. Wax beans are also be­
ginning to arrive in larger quantities, 
the price being 75c for 11-quart baskets. 
New potatoes are selling at $4 per 
barrel of 3 bushels. Bermuda onions 
are quoted at $2.25 to $2.50 a hamper, 
which is below recent prices. Green 
peppers are on the market at $1 for 
11-quart basket. New Ontario potatoes 
are reported scarce by some wholesalers.

(Continued on page 36)
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FISH AND OYSTERS
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SUMMER HOTELS 
TAKE MORE FISH

Trade in Fiah Shifts from Home Con­
sumption to Summer Resorts— 

Lobsters in Good Demand

FISH—Montreal. — The volume of 
business during the past week has shown 
a small decrease, due to customers leav­
ing the city for the seaside or lake shore. 
However, there is an improvement in de­
mand from the hotel trade from the 
various summer resorts. Supplies, as a 
rule, are equal to the demand. Gaspe 
salmon fishing is very nearly over for 
the season, and for this reason there has 
been an advance. This week, and from 
now on, the trade expects to receive 
large quantities of salmon from British 
Columbia. Halibut is easier, but all 
kinds of lake fish, with the exception ot 
whitefish, are stiffer. The demand for 
all kinds of prepared, salt and pickled 
fish is very small, but there are a num­
ber of inquiries, indicating that some 
trade will be arriving in the near fu­
ture. Bulk and shell oysters, clams, 
etc., are very quiet. Lobsters are in 
good demand, and owing to the fishing 
season being practically over in all dis­
tricts. prices are advancing.

-- «---
DEATH OF GEORGE MATTHEWS
George Matthews of Lindsay, Ont., 

founder of the business of Matthews- 
Blaekwell. died last week, aged 82 years.

Mr. Matthews was born in Warwick­
shire, England, in 1834, and came to Can­
ada in 1851. In 1860 he settled in Lind- 
sty.

Capt. A. J. Matthews, 27th Regiment, 
Winnipeg, who was killed in action in 
Flanders in February last, was the sixth 
son. Surviving sons are: William E., 
Ottawa; George S., Brantford; T. Frank, 
Peterboro; R. C. (R. C. Matthews Co.), 
Toronto, and Albert, Montreal.

---«---
MORE SHIPS AVAILABLE

An after development of the Jutland 
battle has been the release of over 200 
British merchant ships that had been 
tied up in Baltic ports since the out­
break of war. These ships have passed 
safely through the Skager Rack and are 
now once more in active service.

SMOKED AND DRIED FISH
ARE NOW OFF MARKET 

Toronto.—Owing to the extreme diffi­
culty in keeping smoked and dried fish 
during the hot weather, these lines are 
practically off the market at the present 
time. There are a few lines, such as 
lmddies and Dighy herrings, that are fair 
keepers in warm weather, and these are 
still being quoted. Bulk oysters and 
clams have also gone to their long home 
until cooler weather sets in. Frozen fish 
is no longer in demand when the fresh 
iced articles can be obtained.

----- @-----

WEATHER SLACKENS 
DEMAND FOR FISH

Warm Temperature Has Caused Falling 
Off in Consumption—Salmon Trout 

Not Moving as Freely

FISH—Toronto.—Demand for fish of 
all kinds has taken a slight slump owing 
to the extreme warm weather. Fish in 
this respect has to stand part of the 
shot in common with nearly all fresh 
beef lines. The supply of salmon trout 
and whitefish is good, but the pesky 
consumer is not just in the mood for 
devouring them in large quantities. 
There was a slight dearth of British 
Columbia fresh salmon the first part of 
the week, but shipments were expected 
to arrive along about the middle of the 
week. The quotation for this fish con­
tinues at 14c a pound. , The price oT 
halibut is firm at 13c per pound.

SMOKED FISH.
Montreal Toronto

Had dies, per lb., new cured ............. .re .1.9
FT addle*, fillets, per lb. .. .12 .10
Digby herring, box ............... 0 16
Smoked boneless herring. KMb. box.......... .. 1 .V 1 25

PRAWNS. SHRIMPS. LOBSTERS.
Lobsters, medium and large, per lb.... 0 40
Prawn*. Imperial gal. ... 2 50
Shrimi*. Imperial gal. . 2 90

FRESH SEA FISH
Montreal Toronto

Halibut ............................................. 13 --14 13
TTaddock. fancy, express. lb............... . • — e 7
Mackerel, medium, each .. 16
Mackerel, per lb............................ «
Steak, cod. fancy, express, lb............. 6 9
Flounders ............................................ 6 7
Flounders. New York — 9 7
Salmon, Western ....................... , 15 --16 14
Salmon. Gaspe ............................ 13 --14 14

FRESH LAKE FISH
.. 0 07
.. 0 (* o or
.. 0 16

Whitefish, lb. .............................. .. o is 9-10
Like Erie whlteflih ............. 0 w
Herrings, each ................ 0 10
Herrings, lb........................ ... b 13 .09-10

0 10
... 0 14 0 12

WINNIPEG
FISH AND POULTRY.—A feature 

of the market is the arrival of fowl in 
better quantities, selling to the trade at 
22c. Broilers are expected next week, 
and will bring in the neighborhood of 
35c. Jewish dealers in the city are buy­
ing up a lot of this stuff and selling it to 
the restaurants, having men in the coun­
try picking up what is available. This 
leaves very little for the retail trade, but 
supplies are coming in much better than 
they did. The only scarce line in fish is 
pickerel, very little of which is offering, 
and will continue to be scarce until the 
end of next month. There is only an 
odd shipment arriving. Other lines of 
fish remain the same, salmon being 
quoted at 16c; halibut, 11c; steak cod, 
8c; whitefish, 9y2c; trout, 12c.
Fish-

Fresh saknon .................................................... 0 16
Fresh halibut .................................................... 0 11
Steak, cod, per lb............................................. 0 06
Lake Winnipeg whitefish .............................. 0 09W
Freeh finnan haddie ....................................... U 11
Kippers, per box ............................................ 2 on
Freeh lake trout, per lb.................................. 0 12
Bloaters, per box ............................................ 2 00
flail maekered, «Mb. kit .............................. 3 no
Pickerel, lb.......................................................... 0 »
Smoked gold-eyes, doz...................................... 0 50

Poultry. Lire—
Fowl ............   0 22
Broilers .............................................................. 0 38

WEIGHTS OF CANNED GOODS 
CHANGED

The Canned Goods Exchange of Balti­
more, Md., has notified the trade that 
changes in the schedule of weights for 
canned fish, canned fish roe and canned 
fruits and vegetables become effective 
on July 1. There are reductions in No. 
2 cans, containing 2 dozen to the case, 
from 44 to 43 pounds ; of No. 9 cans, con­
taining 4 dozen to the case ; from 61 to 
60 pounds, and an increase in the weight 
of No. 3 cans, 2 dozen per case, from 67 
to 68 pounds. These weights are for 
wooden cases. Fibre containers have 
been used to q limited extent and the 
question of suitable weight for canned 
foods in these is now under discussion.

-----$-----

A. M. Filmer, who has been shipper 
for Campbell, Wilson and Horne, Ltd., 
Lethbridge, Alta., for the past two years 
has gone to Red Deer. Mr. Filmer has 
been promoted to general shipper for 
the same firm at that point
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FLOUR AND CEREALS
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ENGLISH IMPORTERS 
WANT SPRING WHEAT
Flour Market Continues Firm With 

Slight Improvement in Local 
Demand—Farmers Busy

FLOUR—Montreal. — Market still 
quiet, both for Manitoba and Ontario. 
In the case of winter wheat, farmers are 
too busy to bring it in, as they are busy 
with their mixed farming. They usually 
do not let up towards time of the fall 
fairs. The hot weather of the past week 
should help the crop considerably; the 
heavy rains earlier in the season were 
rather hard on the winter wheat crop. 
There is a steady demand from English 
importers for spring wheat at an ad­
vance in sympathy with the strength of 
the wheat market. There has also been 
a slight improvement in local demand, 
but no change in quotations. First pat­
ents are bringing 6.60, and seconds 6.40.
Manitoba Wheat Flour— Per bbl. <4 2 bags

First patents .................................................... 6 80
Second patents .................................................. 6 10
Strong bakers ................................................... 5 V

Car Small
Winter Wheat Flour— lota lota

Fancy patente ......................................... e
90 i>er cent, in wood .............................. 5 40 5 65
90 per cent, in bags .............................. 2 40 2 60

COMPANIES NOT PRESSING
THEIR SALES OF CEREALS 

CEREALS—Montreal. — Rolled oats 
are quiet, but the oat market is a 
little firmer. Few sales are taking place, 
and what is 'being sold is not on account 
of market conditions. There is the usual 
small demand at this time of the year, 
and no sales of car load lots are being 
made, to make money on the market. 
Most companies are not pushing busi­
ness, and there is no money at to-day’s 
prices.
Uorameel— Per «-lb eeet

Gold dust ................. ................................... I ro ....
Rolled Oats— 90‘s in jute.

Small lots ............................................................... IB
* bags or more ................................................... t ID
Packages, case ............................................ S 10 4 DO

Oatmeal toe, standard and granulated, W per cent.
over rolled oats ha DO'S, In jute.

Rolled Wheetr- 100-lb. bbla.
Hominy, per tB-lh. sack .................................. 4 <0
Hominy, per *-!b seek .................................. STS
Cora flour, beg .................................................... 1 35
Rye floor, beg ............................................. t « 1 »
Barley, pot ........................................................... I 00
Bailey, peart, lb.................................................. • 04H

BIG DEMAND FOR FEEDS 
IS ATTRIBUTED TO LOW STOCKS 
FEEDS. — Montreal. — There is a 

healthy look to this market, and millers 
find it difficult to explain. There is a 
very brisk demand for everything. It 
is probably due to the fact that stocks 
are low. There has never been any rush

for feeds during the past season, and 
this probably accounts for the good de­
mand now.
Mill Ke.de-

Bran .......................................
Shorts ..................................
Middlings ..............................
Wheat moulee ...................
Feed flour, bag ................
Mixed chop, ton ...................
Crushed oats, ton ................
Oats, chop, ton .................
Barley, chop, ton ..............
Feed oats, Manitoba, bueh. 
Feed wheat, bag ..................

Per ton
. 21 00 
. 24 00 
. 2t> 00 
. 30 00. a 00
. $6 «I
. 34 00 
. 34 06
. 32 00 
.. 0 6T
.. 1 DU

WHEAT CUTTING
UNDERWAY

Harvest Conditions Early—Good Export 
Demand for Flour—Higher 

Freight Rates.

FLOUR — Toronto. — Reports from 
certain sections in Ontario are to the 
effect that some of the fall wheat has 
been cut within the past few days. This 
is exceptionally early. It is stated by 
flour men that the yield1 per acre will be 
fully up to that of" last year. The On­
tario wheat crop is stated to be in excel­
lent condition, although the acreage will 
he slightly under that of last year. There 
has been a little more inquiry for flour 
for export purposes but freight rates 
have gone up 15 cents per hundred 
pounds and this has sent the price of 
flour higher by that much for export 
purposes. Buyers are inclined to object 
to paying the advance. There is a firmer 
tendency in the flour situation. Prices 
for domestic consumption remain un­
changed. Wheat is quoted at a half cent 
higher than last week. No. 1 Northern 
changing at $1.23% per bushel track bay
ports.

Small Gar
Manitoba Wheat Flour— lota. lota.

per bhl. of Î hage
First patents ..............................................  6 76 I 66
Second patents ........................................ 6 26 6 66
Strong bakers ........................................... 6 00 MO

Ontario winter wheat flour, 90 per cent, 5 00 4 30

OATMEAL HAS ADVANCED
IN LINE WITH ROLLED OATS

CEREALS — Toronto. — Standard 
and granulated oatmeals have advanced 
to $3.25 for 98-pound bags, thus keeping 
in line with the recent advance in the 
price of rolled oats. The upward market 
has been due to the rising prices for 
oats. The cereal market on the whole is 
firm. Corn is scarce and has increased 
10 cents per bushel, thus making a firm­
er tone in the price of cornmeal. There 
ia a good demand for all cereals, prin­
cipally for domeatie consumption.
Bartey. pearl. * Jba ..................................... 4 »

.... •£Buckwheat grits. » The. 
Corn flour, * lba. .........

446
4Pi n

Oorameal, yellow, tt lbs. ............
Graham flour, 96 lbs. .....................
Hominy, granulated, 96 lba. ..........
Hominy, pearl. 96 lbs.......................
Oatmeal, standard. 98 lbs...............
Oatmeal, granulated. 98 lbs...........
Teas, Canadian, boiling, busu........
I’eas, split, 98 lbs..............................
Rolled oats, 90-lb. bags ................
Rolled wheat. 106-lb. bbls..............
Rye flour, 96 lbs. ............................
Whole wheat flour, 96 lbs...............
Wbeatleta, 98 lbs. ...........................

2 60 
X 76 
3 Jt 
J HI
3 26
3 25

5 00
2 96
3 25
3 on 
3 6ft

FARMERS STARTING TO
FEED BRAN TO CATTLE 

FEEDS—Toronto.—Farmers are now 
beginning to feed bran to their cattle to 
supplement the ration with the drying 
up to a certain extent of the pastures. 
A diminishing milk supply has induced 
them to give the cows additional food 
materials. This has caused a good de­
mand for bran and the prices have firmed 
up. Shorts also are in good demand, as 
the tall porkers are now in the process 
of being prepared for market. In fact 
there is a good demand for feeds of all 
kinds. A still larger demand is antici­
pated owing to the shortage in coarse 
grains. Feed flour is quoted at an ad­
vance of 5c per bag.
Min Feed.-

Bran ........................................................
Short» ................................................ ",
Special, middlings .................................
Feed flour, per bag ............................

Oat»—
No. 3, Ontario, outside points ....

Mixed ears 
per ton

2100 
24 on 
26 On 

1 56 17n
0 4» 0 50

WINNIPEG
FLOUR AND CEREALS. — First 

patents remain at $6.60 Domestic flour 
business is still rather quiet, but there 
are prospects for good business com­
mencing with August. Flour prices re­
main unchanged, although wheat has ad­
vanced considerably during the past few 
days. The general opinion prevails that 
wheat prices will not be able to hold firm 
on account of large quantities of wheat 
still in the country. Cereals are quiet, 
but the prospects are good for bulk busi­
ness in August. Feed prices are a little 
easier, in most cases under last week's 
quotations "

Prices current to-day are: Bran. *16: 
shorts, $17-19; middlings, $17-19; mixed 
chop, $30. Mixed chop is inclined to be 
very firm, sales having been made even 
at $31.

Beat patents ............................................... 8 8» 
• 18
6 4*xxxx....................................... 4 40

ReDed nets, M lbs. ................................ Î » 2 »
Belled nets. pkc.. family elae 3 76
Wheat flakes, eaw .................................. s n
Oatmeal, standard and gran., 18 lba.. t n
Onmmial. ■ Ita. .....................................

>*da—
2 46

Bran, ton ..................................................... 14 »
Aborts, ton ..........*•*..*.. v......................... IT 88 19 no
Middling», ton .......................................... IT 88 It 60
Mixed chop, ton ....................................... 36 06
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The
Quality

Trio

Quality, then Price
that’s Tillson’s

It matters not whether the market is strong or weak, 
Tillson’s cereals are always of uniform quality.

Tillson’s Rolled Oats

aSEyi.«uSU_ W

& . :

SCOTCH'
-HEALTH V

BRAN,
..r> ' *

A food, not a fad
—the oats that are rolled thinnest and that cook quick­
est without breaking up. Especially suitable for a good, 
nourishing summer porridge.

Tillson’s “Scotch” Health Bran
—the new quality cereal with features which are con­
ducive to better health during the trying hot days of 
Summer.

Tillson’s “ Scotch ” Fine Cut 
Oatmeal

—one of the new Tillson porridge cereals, packed in 
sanitary, dust-proof packages. It makes a palatable, 
nourishing, healthful porridge.

Write for Quotation#.

Canada Cereal & Flour Mills Co.
LIMITED

TORONTO ONTARIO

I

Tl LISON S

•***&£*#& 

“"«wicïiHrrïr^iS}S>«mbuuto*

f
If any advertisement interests you, tear it out now and place with letters to be answered.
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Aniline Dyes in Some Sausages
Inland Revenue Department Report Shows That of 141 Samples of Sausages Examined, 13 

Were Colored With Dyes—Starch Content Below Average, and Water Content 
About Normal—How Food Standards for Sausages Read.

THE report of the Inland Revenue 
Department of Canada under the 
signature of the Chief Analyst, 

Dr. A. McGill, on the content of sausage 
samples showed that 13 out of 141 
examined contained aniline dyes. This 
means that sausages were dyed, presum­
ably for the purpose of giving them a 
more attractive color. Five of taesc 
samples in which dyes were found were 
obtained in Montreal, four were secured 
in Ottawa, two in Toronto and one each 
in Hamilton nr.d Windsor. One well 
known department store in Toronto is 
accredited with having sold sausages 
which contained tfcj.se aniline dyes. Tins 
department store in question, according 
to the report, was given as the manufac­
turers of these sausages which they sold 
containing dyes.

The report otj sausages deals with the 
work done on one hundred and forty- 
one samples. The purpose of these 
analyses was to discover the character 
of the goods as sold in Canada. These 
tests were made partially for the purpose 
of ascertaining whether or not certain 
modes of treatment not permitted to 
manufacturers who work under govern­
ment inspection are in use by sausage 
manufacturers whose establishments are 
not supervised by the inspectors of the 
Department of Agriculture. This had 
particular reference to the use of dyes 
and preservatives.

Definition of Sausages 
Sausages are defined by an Order in 

Council under date of October 14, 1910, 
aS:

“2. Sausage, sausage meat, is a 
comminuted meat from swine or meat 
cattle or a mixture of such meats, 
either fresh, salted, pickled or smoked 
with added salt and spices and with 
or without the addition of edible 
animal fats, cereals blood and sugar,, 
or subsequent smoking. It contains 
no larger amount of water than the 
•neats from which it is prepared con­
tain when in their fresh condition, and 
not more than ten per cent, of its 
weight of cereals; and if it bears a 
name descriptive of kind, composition 
or origin, it corresponds to such des­
criptive name. All animal tissues 
used as containers, such as casings, 
stomachs, etc., are clean and sound 
and impart to the contents no other 
substance than salt.”

Free from Water
Analyses of sausages indicate that 

there has been no attempt to put any

extra amount of water into the sausage 
by the manufacturers. Authorities 
quoted give the mean average of many 
analyses of pork sausages as 48.24 per 
cent, water. The average of 60 samples 
made by the Inland Revenue Department 
showed the water content to be 48.0 per 
cent. The report of the Chief Analyst 
dealing with water content of sausages 
was as follows:
“Moisture (Water) Content.—This is 

required not to exceed the amount of 
moisture natural to the meats from 
which it is prepared. In this connection 
the following constants possess interest. 
They are taken from Leach “Food In­
spection and Analysis", 2nd Edition, p. 
213, et seq.

Beef »h I'Mttttlly rurchaned.
Lean Medium Tat

Chucks ............................ .*>7.4 37.9 53.3
HI ha ................................... 32.6 43.8 39.fi
Loin ................................. 58.2 52.5 49.2
Rump ................. •.......... 3fi.fi 43.0 36.2
Hound ............................. 64.7 60.7 34.0

Cork a* Vaually Furrhaaed.
Lean Fat

Shoulder ................................................ 44.9 ....
Loin .......................................................... 46.1 41 S
Ham .......................................................... 59.4 33.fi

“Of the total water present in saus­
ages, it is generally accepted that the 
lean sausage meat contributes about 76 
per cent., the fatty tissue, from 3 to 8 
per cent., and the starch or flour from 
10 to 15 per cent. (Allen Com. Org. 
Analysis, Vol. VIII, p. 361) Konig 
(Jusammensetjung, etc., p. 1460) quotes 
48.24 p.c. water for the mean of many 
analyses of pork sausages.

“The results of analysis in the case of 
the present collection, and so far as 
water is concerned, are as below:—
Average for *1t

10 •* “ Toronto .......................
10 *• “ Hamilton .................. . 49.4
10 " All><>rtn ........................ . 43.9
10 “ Rocky Mountain*... . .10.6
10 “ Vancouver ................. .. 43.8

ro . 48 ft
60 . 48.0

n

Starch Does Not Exceed Limit
The analysis for starch content show 

that it is considerably below the stand­
ards. The report of the Chief Analyst 
says:—

“Starch Content of Sausages. — The 
standards above quoted require that 
starch shall not exceed 10 per cent. As 
a matter of fact, our analytical results 
show that much less than this amount is 
usually present.

In the case of 80 samples examined, 75 
samples contain starch. The average

starch content is 3.14 per cent. In 
greater detail, the results are:
For 10 samples from New Brunswick ......... 7.44
“ 10 “ “ Toronto ...........................  *.12
“ !> “ “ Hamilton ......................... 1.70
“ 10 “ “ Manitoba ......................... 1.68
“ 10 “ “ Saskatchewan .............. "2.00
“ 7 “ “ Alberta ............................  3.80
“ 10 “ “ Rocky Mountains ... 2.28
“ 9 “ “ Vancouver ...................... 4.It)

Mean star« h for 71 samples .......................... 3.14

ROLL

VL *

Fred Horne, city traveller for Camp­
bell, Wilson & Horne, Limited, Leth­
bridge, Alta, has joined the 78th 
Depot Battery, Lethbridge. Fred 
will be missed in athletic circles 
as he was promiuent in football, 
baseball, hockey and aquatic sports and 
is an all round athlete.”

John E. Irving.—Among the latest of 
the missing, is Pte. John E. Irving, 
whose home is in Toronto. He has not been 
heard of since June 12, according to an 
official report received by the family. 
Pte. Irving enlisted last summer. He 
was employed with the Harris Abattoir 
Company.

R. G. Templeman.—Pte R. G. Temple- 
man is reported as suffering severe wound 
in eye, Pte. Templeman is a South Afri­
can veteran, and was employed by Swift 
Canadian Co. He is a Toronto man.

R. Carr-Harris. — The Canadian 
Gazette, London, says R. Carr-Harris. 
the representative of the Dominion 
Canners’ Association, has arrived from 
Italy on his way to London and Canada, 
where he will take up his commission in 
the Canadian expeditionary force. Mr. 
Harris is a graduate of the Royal Mili­
tary College, Kingston.

Wallace Gordon Winslow.—Pte Wal­
lace Gordon Winslow, at the front with 
regiment of Mounted Rifles since Feb­
ruary, is reported missing since the big 
battle of June 1-2. He is 17 years old 
and formerly was a clerk in the employ 
of Eirson’s grocery store of Toronto.

Sidney Johnston.—Pte. Sidney John­
ston. killed in action, 445 Margueretta 
street, Toronto enlisted in the 1st Con­
tingent. He was employed with Minton 
Bros., tea merchants, at the time. His: 
next of kin are in Ireland.
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■ * m PRODUCE AND PROVISIONS
IBM

LOW CHEESE PRICE 
CREATES DEMAND

Demand for Smoked and Cured Meats 
Continues Good—Lard 

Prices Firm

PROVISION—Montreal.—There are 
no changes of very great importance 
this week. The demand for smoked and
cured meats continues good, particular­
ly on hams. Lard holds steady, and 
prices are unchanged.

Small, per lb. ............................................. 0 22 0 21
Medium, per R>. ........................................ 0 21 0 23*4
Large, per lb. .......................... ........................... 0 22

Plain, bone in ............................. ..................... 0 M
Boneleaa ........................................................ .... 0 2»
Peameal .................................................................. 0 21

Breakfast, per lb. ............................................. II
Roll .......................................................................... 0 18
Shoulders, bone in ............................................ 0U
Shoulders, boneless ........................................... 0 IT

Cooked Meat»—
Hams, boiled, per lb. ..................................... 0 34
Ham*, roast, per lb. ........................................ 0 36
Shoulders, boUed ..................................... 0 38 0 ft
Shoulders, roasted ............................................. 017

Dry Salt Meats—
Long clear bacon. 80 TO lba. ............................ 0 16%
Long clear bacon, «>-100 Hm ............................. 0 14>4
Flanks, bone In. no4 smoked ........................ 0 15*4

Barrelled Pork— Per bbl.
Heavy short cut mess ..................................... 30 00
Heavy short cut clear......................................... 32 00
Clear fat backs ............................................... 33 00
Clear pork .............................................................. 33 00

Lard, Pure—
Tierces. 300 lba. net ........................................ 0 IT
Tube. » lba net ................................................ 0 17%
Tin*. 80 lba net .................................................. 0 1714
Paile, wood. 00 lba net ................................. 0 17%
Pails, tin. » lba., gross .............................. 0 17
Oases, 10 lba tine, 00 in ease ..................... 0 17%
Cases. 3 and Mb. tin*. 60 in case................. 0 1S%
Bricks, 1 Tb. each ............................................. 0 10%

Lard. Compound—
Tierces, 375 lba net ........................................... 0 14%
Tube. 50 lbs. net ................................................ 0 IB
Tin*. 50 lbs. net ................................................. 0 15
Palls, wood. 20 lba. net ............................. 0 15%
Pails, tin. 20 lba. net ..................................... 0 15%
Oases, 10-lb. tins. 80 in case ..................... 0 16%
Oases, 3 end Mb. tins, 80 in ease................. 0 M
Bricks. 1 lb. each ............................................. • »

Hogs— .. _
Dressed, abattoir killed, cwt. ....... .............. M 25

MANITOBA BUTTER LOWER
THAN ONTARIO DAIRY

BUTTER—Montreal — Receipts for 
the past week were 17,937 boxes against 
18,496 in the previous week. The market 
on butter is steady at the decline. There 
is no export trade, as prices here are 
higher than permit of a profit being 
made from export business. Pastures all 
over the country arc in excellent condi­
tion, and a continued heavy make is ex­
pected, which is now ahead of last year. 
Prices are unchanged. At Cowansville 
last week end they were quoting 28%e, 
St. Hyacinthe 28R(te. Dairy butter is a 
little more plentiful. Several cars of 
Manitoba dairy have been shipped east 
at one to two cents lower than Ontario

dairy. The American butter market is 
steady ; the make there is very heavy, 
and weather conditions are good.
Butter—

Finest creamery, fresh made............................. 0 31
Dairy print* ........ ................................................. 0 26
Dairy, solids............................................................ 0 25
Separator prints .................................................. 0 26
Bakers ...................................................................... 0 23

MARITIME BOOS BEATING
OUT QUEBEC AND ONTARIO

EGGS — Montreal. — Receipts here 
amount to 18,622 cases, which shows a 
decline compared with the previous 
week. Hot weather eggs are now arriv­
ing in earnest, and quality of arrivals 
show wide difference in values. Strictly 
new laids are in good demand, and are 
commanding higher prices. Store eggs 
of doubtful quality are difficult to move. 
Several cars from the Maritime and the 
West are on the market at lower prices 
than those prevailing in Quebec or On­
tario. No one appears to be storing 
these hot weather eggs, so that the mar­
ket generally speaking is a shade easier 
on No. 1 and No. 2 eggs. Country buy­
ing prices are 25%-26c loss off. The ex­
port of eggs continues, but they are 
mostly American eggs.
E*rr. case Iota-

No. Ve .............................................................. 0 29 0 2»
Extras ........................................................... »....... 0 32

DEMAND FROM ENGLAND MAY 
CAUSE BETTER CHEESE PRICES 
CHEESE—Montreal.—Feature of the 

past week is the prevailing price at all 
hoards, and at some boards the cheese 
was unsold as the factory men would not 
take the lower prices offered. This low 
range of values created a better demand 
from England, and would not he surpris­
ing if the market reacted somewhat. The 
lowest price of the week was 13%e, anil 
at some boards as high as 14%e was 
paid. At present colored cheese is com­
manding a premium of %-%c over white. 
Receipts of cheese to May 1, in 1916 
were 898,350 boxes, and in 1915 818.- 
957. Tt is expected that in two or 
three weeks we shall catch up with and 
pass last year’s figures, as owing to the 
good prices being paid every effort is be­
ing made to increase production.
Cheese—

lSlt make ......................................................... 0 16 0 17
Rtflton .................................................................... 0 —
1916 make ...................... ...................................... 0 20

POULTRY PRICES ARE
WORKING DOWNWARD 

POULTRY—MontreaL — Deliveries 
during the past week have been satis­

factory. Dealers report no surplus car­
ried over. Storage poultry has been 
cleaned up, and there is a good demand 
for all poultry arriving on this market. 
Ducklings are showing a wide difference 
in quality, and shippers would be money 
in pocket if they held them until plumn 
and well fatted. Poultry prices are 
gradually working to a lower level.
Poultry—

Froeen Stock—
Turkey» .......................................................... 0 2» 0 31
Ducks ....................................................................... o 20
Oeeee .............................................................. 0 17 0 IS
Roasting chicken, milkfed, 5 lba. or over__  0 30
Roasting chickens, ordinary ......................... 0 22
Squabs, Canadian, pair ................................... 0 50
Squabs, Philadelphia, pair ............................. 0 TO
Pigeons, pair ............................................ 0 25 0 30

Fresh Stock. Dressed—
Fowls, large, per lb.......................................... 0 26
Fowls, small, per lb................................ .... 0 23
Turkeys, Tom. per lb. ...........................  0 27 0 28
Turkeys. Hen, per lb............................... 0 28 0 30
Broilers, per pair ................................... 125 1 10

Live Stock-
Fowl, 51 be. and rore ........................... 022 0 23
Fowl, small ................................................. 0 20 0 21
Turkeys ......................................................... 0 22 0 23
Ducks, young ........................................... 0 28 0 3
Ducks, old, per lb. ........................................ 0 20
Oeeee ............................................................. 0 13 0 15
Chicken ........................................................  0 15 0 16

HONEY CROP REPORTED TO
BE FAIR CROP THIS YEAR

HONEY—Montreal.—Reports so far 
indicate an average crop this year, and 
in the course of a week or so it will be 
known better how prices are going to 
shape up.

Buckwheat, tins .................................................. 0 00%
Strained clover, 60-lb. tin* ............................. 0 12
Strained clover, in 10-lb. tins ......................... 0 12%
Strained clover, In Mb tins ......................... 0 12%
Comb honey, white clover, per section ___ 0 16
Comb honey, buckwheat, per section............  0 13

PICNICS CREATE 
BIG HAM DEMAND

Cooked Meats Considered Boon to 
Housewife in Hot Weather—Prices 

Have Advanced

PROVISIONS—Toronto. — Owing to 
the big demand for boiled ham and cook­
ed hams of all kinds, presumably for 
picnic purposes as well as saving of 
fuel and heat, there has been a bigger 
demand for all hams. Prices have ad­
vanced 1 cent per pound on all hams as 
a result. Hot weather has also operated 
to make the housewife get along with 
as little cooking of meat as possible. 
This has caused a bigger home consump­
tion.

Light, per lb............................ ..................  0 24% 0 25
Medium, per >b....................... .................. 0 23% 0 24
Large. per lb............................ 0 22% 0 23
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Backs—

Bom-less, pel lb.......................... ............... 9 28 0 30
Pea meal, per lb........................ 0 29

Breakfast, per ib........................ 0 29
Roll, per lb............................... U 21
tihuuiUcis, per lb....................
Pickled meats—lc less than

o n

Dry bait Meats—
Long clear bacon, ton lots ... ................ 0 18 0 19
Long clear bacon, small lots 
Fat backs, lb................................

0 19%
0 17

Cooked Meats—
Hams, boiled, per lb............... ............... 0 35 0 36
Hams, roast, per lb.................. ............... 0 36 0 36
Shoulders, boiled, per It* — ............... 0 30 0 31
Shoulders, roast, per lb........... ............... 0 30 0 31

Barrelled Pork—
Heavy mess pork, per bbl. ...............  30 00 31 0u
Short cut, per bbl.................... ............... 32 00 33 06

Lard, Pure—
Tierces, 400 lbs., per lb........... ...............  0 17 0 17%
Tubs. 60 lbs.................................. ............... 0 17% 0 17%
Pads ............................................. 0 18
Bricks, 1 lb., per lb.................................. 0 18% 0 19

Lard, Compound—
Tierces, 400 lbs., per Ib.......... 0 14%
Tubs, 50 lbs............................... ............... 0 14% 0 14%
I*»U*. 3) lbs., per lb ......... ............... 0 14% 0 15
Bricks, 1 lb., per lb.............. ............... 0 15% 0 16

Hogs— ...
................. U 60 11 75

Dressed, abattoir killed............ ................. 16 50 17 00

COLD STORAGE FOR BUTTER
SHIPMENTS HARD TO GET

BUTTER—Toronto.—Cold storage for 
shipment of butter to England has been 
hard to get, in consequence export ship­
ments have not 'been equal to the de­
mand. Quite a considerable amount of 
butter is being put into cold storage 
locally and there is an easier tendency 
throughout the butter market. Deals at 
the present time are in favor of the buy­
er. There has been a fraction of a cent
lower price at the factories, but the re­
tail price has not changed.
Creamery prints, lb..........
Creamery, solids ..............
Dairy prints, choice, lb.
Dairy prints, lb................
Bakers ................................

0 29 
0 29 
0 26 
0 25 
0 23

0 31 
0 30 
0 29 
0 36

CHEESE HAS RECOVERED
HALF OF ONE CENT LOST 

CHEESE—Toronto.—A recovery of a 
half-cent per pound in the price of 
cheese has taken place. Last week there 
was recorded a decline of lc per pound. 
The price now being quoted is 16%c to 
1 TV^c per pound for new cheese. The 
market has been somewhat erratic in 
character for no apparent reason. There 
has been a big demand for export for 
the troops and the recent decline was a 
trifle hard to understand.

New, large, per Ih. ............... . 0 16%
. 0 16%

0 17% 
3 18%
0 22

Sept., twins, per lb................
Sept., triplets, per Ib. .......

0 32% 
0 22%

PEOPLE ARE NOT USING AS 
MANY EGGS IN HOT WEATHER

EGGS—Toronto. — The quantity of 
eggs consumed during recent days has 
been measurably less. Hot weather has 
affected the quality somewhat and peo­
ple have been quick to let up on their 
use. The arrival of several carloads of 
western eggs also helped to make the 
market easier. As a result the prices 
paid in the country are down one cent 
per dozen. Prices for new laids, how­
ever, remain firm with an easier tend­
ency in the market.
Eg**—

New laids, cartons .................................  9 31 0 S3
New laide, ex-cartons ............................... C* 29 0 31

SPRL'lG BROILERS GETTING
TOO LARGE IN SIZE FOR USE

POULTRY—Toronto. — There is a 
smaller demand for spring broilers from 
hotels and restaurants owing to the 
greater size of the birds. Hotelmen find 
while they have to pay the same price 
per pound for a pound and a half chick­
en that they do for a three-pounder, yet 
they can only get the same price for the 
larger bird when they serve it on their 
tables. A broiler is usually cut in two 
portions.

Poultry— Live Dressed
Spring broilers (1% lbs. and over) 0 26-0 30 0 30—0 40
Old fowl, lb ...........................................0 16-0 18 0 20—0 22
Milk fc-d .................................................0 17-0 20 0 26-0 36

STRAINED HONEY IS NOW
A SCARCE ARTICLE

HONEY—Toronto.—Strained honey is 
becoming an extremely scarce article. 
There have been a number of inquiries 
during the week which dealers found it 
impossible to fill. Until the crop comes 
in in August there will be no new sup­
plies. Comb honey has shown a slightly 
firmer tendency. No 1 being quoted at 
$2.75 to $3 per dozen, and No. 2 at $2.25 
to $2.50 per dozen.

Buckwheat, bbb., per lb......................... 0 07% 0 07\
Buckwheat, tine, per lb...........................  0 07% 0 t*i%
Clover. 50 lb. tins, per lb........................ 0 13% 0 13%
Clover, 10 lb. tins, per lb......................... 0 14 0 14%
Clover. 5 lb. tine, per lb............................. 0 14 14%
Comb, No. 1, doz......................................  2 75 3 00
Comb, No. 2, doz....................................... 2 25 2 50

WINNIPEG
PRODUCE AND PROVISIONS.—Re­

ceipts of hogs have been comparatively 
light, and the market is firm at $10.50, 
with a good local and outside demand. 
For the next six weeks we look for small 
receipts. There has been no change in 
the prices of meat products. Butter 
prices to the trade are unchanged. No. 
1 creamery selling at 30c, and No. 2, 
29c. The make is fairly liberal, but not 
as big as was anticipated on account of 
excellent pasturage. Creameries are 
asking more money this week, but no in­
creases have been made in quotations to 
the trade. The average quality of the 
make this year is considerably better 
than in any previous year. Dairy re­
ceipts have been exceptionally good, but 
with the warmer spell, have fallen off 
slightly. We believe the flush is over, 
although there will be fairly liberal re­
ceipts for the next month and a half. 
There still continues a good demand 
from the East for dairy butter, which 
will ultimately find its way to export. 
Egg receipts have been light during the 
past week, and on account of the weather 
there is a wide variation in quality. The 
cheese market is weak, due no doubt to 
lack of export inquiries The feeling is 
that it will go still lower, and quota­
tions less than 19c are expected.
Hum-

Light, per lb. .............................................. 6 » 9 23
Medium. per lb...........................................  9 Jft 9 21
Large, per lb. ............................................ 9 It 0 30

tiveaklaat, per lb..................
Breaking, select, lb............
Backs, per lb.........................

Dry Salt Meats—
Long dear bacon, light .. 

Cooked Meats—
Hams, boiled, per lb. .... 
Shoulders, boiled, per lb.
Roast hams, lb.....................

Barrelled Pork-
Mess pork, bbl......................

Lard, Pure—
Tierces .............................. .
PaUs ....................................... .
Oases, lUe .............................
Cases. 5s ..............................
Cases, 3s ..............................

Lard, Compound-
Tierces .....................................
Tube, 60s, net ......................
Pails, 20b, net ......................

Butter-
Fresh made creamery, No.
Creamery. No. 2 ...............
Best dairy ...........................
No. 2 dairy ..........................
Cooking ..................................

Eggs-
New laids .............................

Cheese—
Ontario, large ....................
Ontario, twins ....................

u U 
0 JO 
U tl

0 23

0 21 
0 16

0 26

U 23 
0 28 
V 26

0 16%

0 31 
0 34 
0 36

27 00

0 16 
3 32% 

10 06 
10 13 
10 30 
0 17%

0 13% 
6 74
2 80

0 30 
0 29 
U 24
0 22 
0 18

0 26%

0 19
0 19%

FRUIT AND VEGETABLES
(Continued from page 30.)

Cabbage, new, case ........................................  2 60 3 00
Cabbage, Canada, case ................................ 3 75 4 OO
Beets, duz. bunches ................................................. 0 30
Beans, green .................................................... 0 60 1 00
Carrots, new, doz.......................................................... 0 30
Cauliflower, case ........................  4 00 4 25
Celery, Canadian, case .......................................... 1 25
Cucumbers, hamper ....................................... 2 00 2 25
Cucumbers, basket .................................................... 1 35
Onions—

Texas, Bermuda, crate .......................... 2 25 2 50
Green, doz. bunches .............................. 0 20 0 30

Lettuce, leaf, doz.............................................  0 15 025
Lettuce, head, dozen and half................................ iff)
Parsley, 11 qt. basket ............................................. 0 40
Peas, green. Canadian, basket ................... 0 26 0 50
Peppers, green, basket ............................................ 1 00
Potatoes—

Ontario, bag ......................................................... 1 90
New. barrel ........................................................... 4 00

T<*matoes, Georgia. 3-basket crate.............. 2 75 3 00
Tomatoes, Canadian. 11-qt. basket............ 1 75 2 00

WINNIPEG
FRUIT AND VEGETABLES.—One 

of the new lines arriving on the market 
is Crawford peaches, selling at $1.60 
per case. Very few apricots are being 
offered, and what there are, are selling 
as high as $3.25 and $3.50 per crate. 
Raspberries are also on the market, 
selling for $4 per crate. Prac­
tically no apples are offered. Quality 
of strawberries now on the market is 
very poor, mostly arriving from British 
Columbia. The reason for this is that
the season is practically over, and by 
next week there will be few offering at 
all. Strawberries are going to the retail 
trade at $3.50 per crate of 24 pints. 
Cherries are cheaper this week, 24-pint 
boxes selling at $4.50 per crate. Cabbage 
is now selling at $3.50 per crate, which 
is a considerable reduction.
Freeh Fruit*—

Bananes, lb. .........................................................
Cherries. 24 pt. box ..........................................
Cantaloupes, crate ..............................................
Grapefruit, case ...................................................
Strawberries. B.C.. case 34 pta........................
Valencia oranges, ease .......................................
California lemons ...............................................
Plum*, crate .............................................  1 75
Peaches, crate ......................................................
Raspberries, crate ...............................................
Apricots, crate ........................... ............... 2 26
Watermelons ..................................... ....................

Vegetables—
Cabbage, new. crate ..........................................
Peppers, per basket .............................. » ....
Mushrooms ..................................... ......................
Carrots, per lb. ....................................................
New potatoes, lb. ...............................................
B.C. potatoes .......................................................
Alberta potatoes .................................................
Garlic, per lb. ......................................................
fslifftmia head lettuce, case .........................
California onions, sacks ..................................
Mississippi tomatoes, crate 4 baskets..........
Green peas, lb........................................................

0 04%
4 60 
7 00 6 or
3 60
5 50
6 50
2 75 
1 75
4 V0
3 59
7 00

3 60 
9 75o r»
f. «% 
0 94
9 r 
0 so 
0 28
4 90 6 90 
1 69 
0»
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LARGEST MAKERS IN THE WORLD
Tin Foil—all descriptions
Tea Lead— all gauges and sizes
Metal Bottle Capsules—any size, 

color or stamping
Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use —stating QUANTITIES 
-We will give you BEST QUALITY—BEST DELIVERY—BEST PRICES

BETTS & COMPANY, LIMITED
Chief Officeice:—1 Wh^rfrf Road, LONDON, N., ENGLAND

JAM
AGENTS :

Ontario—MavLaren Imperial Cheese Co.. Ltd., Toronto. Montreal 
—W. 8. Sllvo< k. 8t. John, NJB.—MarLnren Imperial Cheese Co. 
Halifax, N.8. — MncLaren Imperial Cheese Co. Sydney, N.8.— 
A. B. Sheppard. Hamilton—R. M. Griffin. Winnipeg. Man—W. L. 
Mackenzie A Co., Ltd. Calgary, Alta.—MacLuren Imperial Cheese 
Co., Ltd. Edmonton. Atla__Central Brokerage Co.

Freshly picked, sun-ripened fruits and pure 
cane sugar, coupled with careful and scientific 
manufacturing methods have made Furnivall’s 
Jams the favorite of jam lovers everywhere.
There is always a big demand for Furnivall’s. 
Why not “Cash in” on it from now on by 
displaying these popular jams in your windows 
or on your sales counter?

FURNIVALL-NEW, Limited
Hamilton Canada

YOU should buy un EL6IN NATIONAL 
bucausu
It will STEEL - CUT Coffen
faster than any other mill of corres­
ponding size. xi

It can be regulated while running to 
grind the coffee to suit each patron's 
taste.

It costs you less, grinds fastest, runs 
easiest, best finished, made strongest 
— lasts longest, and because thirty 
years' actual usage has made it the 
most popular mill in Canada.

No. 35

, No. 40

WOODRUFF A EDWARDS CO., Elgin, 111., U.S.A.

BUY

STAR BRAND
" Made in Canada "

Cotton Clothes Lines 
and Cotton Twine

Cotton Lines are as cheap as Sisal or Manila 
and much better

FOR SALE BY ALL WHOLESALE DEALERS 
See that you get them

If any advertisement interests you, tear it out now and place with letters to be answered.
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THE 
BEST of 
BRANDS

For your own protection you need to handle 
brands of Canned Fish that are above suspicion.

CONCORD
Norwegian Sardines

are packed from the finest freshly-caught autumn 
fish, no hard, tough fish being packed in our 
up-to-date, sanitary factory.
Only the highest grade oil is used, notwithstand­
ing the advance in price, and the fish are of 
excellent flavor, mild cured and not too much 
smoked.
24 to 28 fish go to the can, which will surely 
please your most fastidious customer.
Order from your nearest wholesaler the brand 
with the guarantee—CONCORD.

LIST OF AGENTS :
R. 8. Mclndoe. Toronto. Watson A Truesdale, Winnipeg. 
Maritime Fish Corporation, Limited, 4 St. Nicholas 
Bldg., Montreal. W. A. Slmonde, St. John. N.B. H. C. 
Janion, Vancouver, B.C.

BACK
BACON

A very nice line of 
Bacon, preferred to 
Breakfast Bacon by 
some and always sup­
plying a change when 
asked for. We have 
it “In Casings/* 
Boneless and Skinned.
Made Under Government Inspection.

F. W. Fearman Co.
LIMITED

HAMILTON

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 
PER INCH PER YEAR

BAKING POWDER
WHITE SWAN SPICES AND 

CEREALS, LTD.
Per doz.

5c Tina, 4 doz. case, weight 
10 lba....................................... »0 45

4 oz. Tins, 4 doz. to case,
weight 20 lba....................... 0 73

6 oz. Tins, 4 doz. to case,
weight 25 lbs....................... 0 90

8 oz. Tina, 4 doz. to case,
weight 25 lba...................... 1 30

12 oz. Tins, 4 doz. to case,
weight 48 lbs...................... 1 75

16 os. Tins, 4 doz. to case,
weight 66 lbs...................... 2 23

3 lb. Tins, 2 doz. to case, 
weight 86 lbs.......................  5 00

5 lb. Tins, 1 doi. to case,
weight 75 lbs......................  9 50
ROYAL BAKING POWDER 

Bbl. lots
. Less than or 10 cases

Sixe 10 case lots anil over
Per doz. Per do*.

Dime . ........$0 95 80 90
4-ox. .. ........ 1 40 1 35
6-oz. .. 1 90

DOMINION CANNERS, LTD.
JAMS

"Aylmer" Pure Jams and Jellies 
Guaranteed Fresh Fruit and 

Pure Sugar Only.
Screw Tup 
Ulaee Jar. 
16 oa. glass 

2 doz.case
Per Doz.

Apricot ........................................ $2 43
Assorted ...................................... 2 35
Blackberry ................................ 2 35
Bluebersy ...................................  2 35
Currant, Red ...........................   2 35
Currant, Black ........................ 2 45
Cherry .......................................... 2 35
Gooseberry .................................  2 25
Plum ............................................ 2 10
Plum, Green Gage .................. 2 25
Pear .............................................  2 26
Peach ........................................... 2 25
Raspberry, Red ........................ 2 45
Raspberry. Black .................... 2 35
Raspberry and Red Currant. 2 35 
Raspherrv and Gooseberry... 2 35
Strawberry ................................ 2 50

CAT8DPB—In Glaae Bottles

H Pta. Delhi Epicure ........g 1 20
14 Pts., Red Seal, screw

tops ........................................ 1 00
14 Pts., Red Seal, crown

tops ....................................... 0 90
Pts., Delhi Epicure ....... 1 90
Pts.. Red Seal ...................... 1 40
Pts.. Tiger .............................. 1 15
Ota., Delhi Epicure ............ 2 40
Ots., Red Seal ...................... 1 75
Qta.. Lynn Valley ................ 1 73
BAKED BEANS WITH PORK. 

Brands—Aylmer. Slmcoe. Quaker, 
Little Chief. Log Cabin.

Per doz.
Individual Baked Beans,

Plain or with Sauce, 4
dot. to case ....................... 0 4714

l’a Baited Beans, Plain, 4
dot. to ease ....................... 0 70

Va Baked Beans. Tomato
Sauce, 4 dos. to case........0 TO

l's Baked Beans. Chill
fiance, 4 do*. to case........0 70

2"s Baked Beane. Plain, tall,
2 dos. to rnee ....................1 06

2'a Baked Beans, Tomate 
Sance, tall, 2 doz. to case 1 06 

2*a Baked Beane. Chill 
Sanee, tall, 2 doa. to ca..1 Hi

Family, Plain, $1.» doa.; Family, 
Tomato Sauce, $1.30 doa.; Fam 
lly, Chill Sauce, <1.30 dos.; 3's, 
Plain, Fiats, Aylmer only, gl.49 
dos.; 3's, Tomato Sauce, Fiat», 
Aylmer only, $1.50 dos.; 3’a, 
Chill Sauce, Fiats, Aylmer only, 
*1.50 dos.; 214*8. Plain, $1.46 
iloa.; 3'«, Plain, Tall, $1.60 dos.; 
S's, Tomato fiaure, $1.75 dos.; 
S’a, Chill Sance, $1.76 dos. The 
above 2 doa. to case. 10’s, 14 
do*, per case, for hotel and 
restaurant use (gals.), *5.25 
dos.

"AYLMER" PURE ORANGE 
MARMALADE

.. Per Do*.
1014 oz. Grosa Jars..............$ o 76
Tumblers, Vacuum Top, 2

dos. In case .......................... l 16
12 oa. Glass, Screw Top, 2

do*. In case ........................ l 40
14 or Glass, Screw Top, 2

do*. In case ........................ 1 60
16 oa. Glass, Screw Top, 2

doa. In case .............. .......... l BO
16 oz. Glaee, Tall, Vacuum

Top, 2 dos. In case............  1 95
2’e Glass, Vacuum Top___ 3 10
2's Tin, 2 dos. per case........  2 75
4's Tin, 12 palls In crate,

per pall ............................. 0 50
Vs Tin, 8 palls la crate,

per pall .............................  o 61
7's Tin or Wood, 6 pails

In crate ............................. 0 79
14's Tin or Wood, 4 palls

In crate, per lb...................... 0 11
30’s Tin or Wood, one pall 

only, per lb.........................  0 11
BLUE

Keen’s Oxford, per lb....................
In 10-lb. lots or case........................

CEREALS
WHITE SWAN Per case 

Pancake Flour (Self rising),
2 dos. case, wgt. 50 lhs...$2 70 

Biscuit Flour (Self-rising)
2 doz. to case, weight 50

„ lb«...............................................  2 70
Buckwheat Flour (Self-ris­

ing), 2 doz. to case, wght.
50 lhs......................................... ; 70

Diet Flour, 5 lb. hags per
doz................................."........  4 so

Breakfast Food, 2 dos. to
case, weight 86 lhs............ 3 60

Health Flour, 5 lb. bags,
per dos........................................ 2 40

King's Food, 2 dos. to case,
weight 93 lbs............................ 4 80

Wheat Kernels, 2 dot. to
rase, weight 66 lba................ 3 50

Barley Crisps, 8 dos. to rase,
weight 50 Ilia............................ $ 00

Flaked Rice. 3 do*, to case,
weight 50 lbs...........................8 00

Flaked Pea*. 8 dot. to rase, 
weight 50 lba............................ 8 60
COCOA AND chocolate 
THE COWAN CO„ LTD. 

Cocoa—
Perfection, t-Ih. tine, dos... 4 50 
Perfection, W-lh. tins, do*.. 2 40 
Perfection, 14 lh. tins, do*.. 1 26
Perfection, 10c size, do*........0 90
Perfection, 5-lb. tin», per lb. 0 87
Soluble bulk. No. 1. lb........ 0 22
Soluble bulk. No. 2. lb.......... 0 20
London Pearl, per lb..........0 24

(Cnswertened Chocolate) 
Supreme chocolate, H’«, 12-

Ih. boxe», per lb.................. 0 37
Perfection chocolate, 20c 

sise. 2 doa. In box. doi... 1 80

If any advertisement intereete you, tear it out now and place with letters to be ansu'ered
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ROYAL BAKING
POWDER

ABSOLUTELY PURE
The purity of ROYAL BAKING POWDER is unquestioned 
and this purity is so well known to consumers everywhere 
that sales are just as certain.

When you buy a stock of ROYAL BAKING 
POWDER you can count your profit on 
every can in advance, because the last can is
just as sure to sell as the first one.

Contain» Mo Alum

I ROYAL BAKING POWDER ED

I

iV*.

V r

a Meladama Tea
is all quality

and still sells at 40 and
50 cents. It has many

old friends.

Minto Bros.
284 Church Street - Toronto

If any advertisement interests you, tear it out now and place tvith letters to be answered.
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Do You Believe That There is a

BEST ?
OF COURSE, and 
you want it. too, if 
the price is right.)

The Electric Daylight 
Egg Tester is the

BEST EGG 
CANDLER

on the market.

It will test 300 
dozen eggs an hour, 
and It will do the 
Job perfectly. The 
operator needs no particular experience. The Electric Daylight 
Tester Is

Neat, Durable and Inexpensive
It will add to the appearance of a counter and will enable 
the dealer to absolutely guarantee the freshness of the eggs 
he sells. A guarantee with eggs means money and satisfied 
customers. Write to-day for our special offer on all orders 
received during the next sixty days.

A. E. Jennings Company
535 Detroit St.

ANN ARBOR, MICHIGAN

A Real Whole 
Wheat Toast

Lovers of real whole wheat toast 
will find palate satisfaction and 
real food value in

Triscuit
The Shredded Whole Wheat Wafer. It 
is made the same as Shredded Wheat 
Biscuit except that it is compressed into 
a wafer and baked by electricity. Un­
like many so-called whole wheat flour 
products, it has the whole wheat in it, 
including the bran-coat, which is so 
useful in stimulating bowel movement. 
You should always keep this crisp, 

snappy, delicious wafer
____  in stock. It is delicious

when eaten with butter, 
soft cheese or marma­
lades.rtfisi i ! i

The
Canadian Shredded 

Wheat Co., Ltd.
Niagara Falls, Ont.

Perfection chocolate, * 10c 
size, - and 4 doz. In box,
per doz..............................................o 90

Sweet Chocolate— Per lb.
Queen’s beesert, Vi’s and

Vi’s, 12-Ib. boxes ...............  0 40
Queen's Dessert, 6’s, 12-lb.

boxes ....................................... 0 40
Vanilla. V4-lb„ 0 and 12-lb.

boxes ....................................... 0 37
Diamond, S’s, 6 and 12-lb.

boxes .......................................0 30
Diamond, C's and T's, 6 and

12-lb. boxes...........................  0 28
Diamond, Vi's, 6 and 12-lb.

boxes .......................................  0 28
Icings for Cake—

Chocolate. white. oink, 
lemon, orange, maple, al­
mond. coroan ut, cream,
In Vi lb. packages, 2 and 4
doz. In b-x. per doz............1 00
Chocolate Confections. Per doz.

Maple buds, 6-lb. boxes ___0 39
Milk medallions, 5-lb. boxes 0 39 
Chocolate wafers, No. 1, 5-

1b. boxes ................................ 0 33
Chocolate wafers. No. 2, 5-

lb. boxes ................................ 0 28
Nonpareil wafers. No. 1, 5-

lh. boxes ................................ 0 33
Nonpareil wafers. No. 2, 5-

lb. boxes ................................ 0 28
Chocolate ginger, 6-lb. boxes 0 36 
Milk chocolate wafers, 5-lb.

boxes .......................................0 39
Coffee drops, 5-lb. boxes___0 39
Lunch bars, 5-lb. boxes...:. 0 39 
Milk chocolate, 5c bundles, 3

doz. In box, per box ........ 1 40
Royal Milk Chocolate, Sc 

cakes, 2d os. In box, per
box ..........................................0 90

Nut milk chocolate, Vi’s 6,
lb. boxes, lb.......................... 0 39

Nut milk chocolate, Vi's, 6-
1b. boxes, lb.......................... 0 39

Nut milk chocolate, 5c bars 
24 bars, per box .............. 0 90

Almond nut bars, 24 bars, 
per box ...................... ...........  0 90

CONDENSED COFFEE 
Reindeer Brand, “Large,”

each 24 cans ........................ $4 80
Reindeer Brand, “Small,’’

each 48 cans ........................ 5 50
Regal Brand, each 24 cans. .4 50 
COCOA, Reindeer Brand, 

each 24 cans ........................ 4 80
COFFEE.

WHITE SWAN SPICES AND 
CEREALS, LTD.
WHITE SWAN

1 lb. square tins, 4 dox. to 
case, weight 70 lbs........ 0 36

1 lb. round tins, 4 dox. to 
case, weight 70 lbs........ 0 34 Vi

ENGLISH BREAKFAST 
COFFEE.

Vi lb. tins, 2 dox. to case, 
weight 22 I hi.......................0 22

1 lb. tins. 2 dos. to case, 
weight 35 lbs.......................0 20

MOJA
Vi lb. tins. 2 dos. to case,

weight 22 lbs.......................0 3}
1 lb. tins, 2 dox. to case,

weight 35 lbs.......................0 30
2 lb. tins, 1 dos. to case,

weight 40 lbs.......................0 30
PRESENTATION COFFEE.

A Handsome Tumbler In Bach 
Tin.

1 lb. tins, 2 dox. to case, 
weight 45 lbs., per lb... 0 27

FLAVORING EXTRACTS 
WHITE SWAN FLAVORING 
EXTRACTS—ALL FLAVORS.

1 oz. bottles. per dox.,
weight 3 lba.

2 oz. bottiez, per doz.,
weight 4 lbs. . .......... 2 00

2 Mi oz. bottles, per dox.,
weight 6 lbs. .......... 2 30

4 oz. bottles, per doz..
weight 7 lbs. . .......... 3 50

8 oz. bottles. per doz.,
weight 14 lbs. ......... 6 50

16 oz. bottles. per dox.,
weight 23 lba. .......... 12 00

32 os. bottles. per dox..
weight 40 lbs.

Bulk, per gallon, weight 16
Ibz...................

BORDEN MILK CO.. LTD. 

CONDENSED MILK 

Terms net SO days.

Eagle Brand, each 48 cans. .86 95
Reindeer Brand, each 48 cans 6 70 
Sllrer Cow, each 48 rant... 6 15 
Gold Seal, Purity, each 48

cans ......................................... 6 00
Mayflower Brand, each 48

cans ........................................... 6 00
Challenge, Clover Brand, 

each 48 cans ....................... 6 50

EVAPORATED MILK

St. Charles Brand, Hotel,
each 24 cans .......................... 4 60

Jersey Brand, Hotel, each
24 cans .................................... 4 60

Peerless Brand, Hotel, each
24 cans .............................. 4 60

St. Charles Brand, Tall, each
48 can» .............................. 4 70

Jersey Brand, Tall, each,
48 cans....................................  4 70

Peerless Brand, Tall, each,
48 cans ................................ 4 70

St. Charles Brand, Family,
each, 48 cans...........................4 10

Jersey Brand, Family, each,
48 cans...................  4 10

Peerless Brand, Family,
each 48 cans ...........................4 10

St. Charles Brand, small,
each 48 cant ...........................I 00

Jersey Brand, a ma 11, each
48 cam ..................................... 2 00

Peerleaa Brand, email, each,
48 cam ..................................... 2 uo

CRESCENT MFO. CO.
CRESCENT MAPLEINE

Per dox.
Vi ox. (4 dos. case), weight 

9 lba., retail each 15c-----$1 35
X O». OUX. VBsCb "ClgUI

14 lbs., retail each 30c-----2 50
2 ox. (3 dot. case), weight

15 lbs., retail each 50c... 4 26
4 oa. (2 dox. case), weight

17 lb»., retail each 96c----- 7 50
8 o*. (1 dos. case), weight 

17 lbs., retail each «1.60.. 13 25 
Pint (1 doi. case), weight

20 lba., retail each «3 ----  24 50
Quart (1 doz case), weight 

53 lba., retail each «6.50.. 45 00 
Half gallons, each, retail

each, «10 ...................... 7 50
Gallons, each, retail each 

*18 .......................................... 14 50

GELATINE
Knox Plain Sparkling Gela­

tine (2-qt. alze). per dos. 1 30
Knox Acidulated Gelatine 

(Lemon Oaror), (2-qt.
alze), per dos. ................. 1 30

Cox’s Instant Powdered 
Gelatine (2-qt. zlie), per 
dos............................................  1 10

W. CLARK. LIMITED. 
MONTREAL.

Compressed Corned Reef, Vi». 
«2; Is. *3.35: 2a. *6.50; 6s. *23: 
14a. *66.

Roast Beef, Vie, *2; Is, *3.35: 2s, 
SOI 50 - 6a

Belled ' Beef, la. *3.35: 2a, *6.50: 
Its. *23.

Jellied Veals. Vis. *2; la. *3:
2s. *4.50; 6a. *21.

Corned Beef Haiti, Via,.*1.50; la, 
*2 50 ; 2a, *4.50.

Beefsteak and On Iona, Via. *2: la 
*3.35; 2a, *6.25.
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CLASSIFIED ADVERTISING
Advertisements under this heading 2c pel- 

word for first lnsertVin, le for each subsequent 
Insertion.

Where replies come to our care to be for­
ward ed, five cents must be added to cost to 
cover postage, etc.

Contractions count as one word, but five 
figures (as $1,000) are allowed as one nord.

Cash remittances to cover cost must accom­
pany all advertisements. In no case can this 
rule be overlooked. Advertisements received 
without remittance cannot be acknowledged.

FOR SALE

FOR SALE—GROCERY BUSINESS, DOING 
about $3.500 » yenr. Clean stock, up-to-date 
fixtures. Apply Box 148, Canadian Grocer.

FOR SALE GROCER AND BUTCHER’S 
business ; doing nice trade; all fitted complete. 
House furniture and all for sale. Reason for 
selling, going to England. Apply Box 14b. 
Canadian Grocer.

WANTED

GOOD. EXPERIENCED, ENGLISH-SPEAK- 
ing clerk wanted, single preferred. Direct 
communication to Oxford Provision Co., 5593 
Sherbrooke St., Montreal.

WANTED — RELIABLE GROCERY AND 
provision clerk : one with several years' ex­
perience; must be a good salesman. Apply 
Barnsdale Trading Co., Limited, Stratford. 
Ont.

A BRITISH REFINING COMPANY MAKING 
butter substitutes, beef lard, vegetable lard, 
beef suet, etc., need agent or purchasing dis­
tributor for Canada. Write: Refiner, e|o Can­
adian Grocer, University Avenue. Toronto.

WANTED — POSITION AS TRAVELLING 
salesman by man with four years’ road experi­
ence wholesale groceries and long retail experi­
ence. Well acquainted north and west of North 
Bay. Would consider responsible Inside posi­
tion. wholesale or retail. Box 147, Canadian 
Grocer.

WANTED—WHAT ARE YOU WANTING? A 
clerk, a business, a salesman, a partner? An 
outlay at the rate of two cents a word will 
make your wants known throughout the Do­
minion to just the men who can satisfy you. 
See our rates above and send along your ad. 
to-day.

WANTED, MEN—YOUNG MEN AND BOYS 
in every town to represent our publications. 
A liberal commission and bonus on all orders. 
As a whole or spare time “money maker” the 
opportunity Is unexcelled. Write to-day for 
full particulars. The MacLean Publishing Co.. 
Dept. F, 143-153 University Ave.. Toronto, Ont.

OAKXV a, SONSgUMITBOt
LONDON , ENGLAND..

AGENTS;

Geo. B. Jenkinson, 43 Queen St. East, 
Toronto, and J. E. Huxley & Co., 220 
McDermid St., Winnipeg.

To All Live Business Men
I would like to hear from any mer­
chant or any good, live, responsible 
man residing in any part of Canada 
who would be interested in handling 
the Best Kgg Preserver in the world, 
bar none, which will be manufac­
tured in Chicago, 111., and Toronto, 
Canada, in 1Ü17.

Address

R. G. FLEMING
Blackfoot, Idaho.

“TRENT LOCK”
EGG FILLERS

For 30 dozen cases.
For one dozen Cartons.

THE TRENT MFC. CO.. LIMITED 
Trenton. Ontario. Canada

EVERY MERCHANT WHO SEEKS MAXI 
mum efficiency should ask himself whether a 
Gipe Hazard Cash Carrier, as a time and labor 
saver, is uot worth more than the high-priced 
labor which it liberates. Are you willing to 
learn more about our carriers? If so send foi 
our new catalogne J. Glpe-Hazard Store 
Service Co., Limited, 97 Ontario St., Toronto.

Jenkins 
& Hardy

Assignees, Chartered 
Accountants. Estate and 
Fire Insurance Agents. 
1 Sh Toronto St.. Toronto 
52 Can. Ufe Bldg.. Mont.

CHIVER’S
JAMS—JELLIES—MARMALADE

Are guaranteed absolutely pure and of 
the highest quality.

Send us your orders.
Agents :

Frank L. Benedict A Co., Montreal

We are now located in our new and 
more spacious warehouse at

60-62 JARVIS ST. 
TORONTO SALT WORKS

GEO. J. CLIFF

PORT ARTHUR, ONT. MONTREAL, QUE.

FRESH FISH
FOR NEXT WEEK

Halibut, Cod. Haddock, Trout, 
Whitefish

&X J. BOWMAN & CO.
Service 26 Duncan St.,Toronto. Ont.

Toronto! Butchers’ Supply Co.
• LIMITED

Cleaners, Importers, and Export­
ers of Sausage Casings. Packers' 
and Butchers’ Supplies. Outfitters of 
Meat Markets. Pure Spices a Spe­
cialty, Butchers’ Coats and Aprons.

4» DUNDAS STREET, - - TORONTO

The Reputation and Standing of

Walter Baker & Co.’s 
Cocoa and Chocolate 

Preparations
Have been built up 
by years of fair 
dealing, of honest 
manufacturing, a n 
unwavering policy 
of maintaining the 
high quality of the 
goods, and by ex­
tensive and persist­
ent advertising.
This means for the 
grocer a steady and 
increasing demand 
from satisfied cus­
tomers. in the long 
run by far the 
in o s t profitable 
trade.
All of our good* 

Registered *0|<1 in Canada are 
Trade-Mark made In Canada.

Walter Baker & Co. Limited
Established 1780

Montreal, Can. Dorchester, Mass.
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Keep “Stop-On”
Polishes before your customers

You can confidently recommend 
every “Stop-On” line to give the 
user the utmost satisfaction. A 
“Stop-On” shine will retain its 
brilliancy wonderfully in all wea­
thers and will not rub off on the 
clothing—something of particular 
importance to those wearing white 
shoes.
We manufacture "Stop-On” In Black, 
Tan, Nut Brown, Ox-Blood and White. 
Our white shoe dressing la the only 
permanent white to be had.

Be e “Stop-on” Dealer.

STRANG
BROS.
WINNIPEG

5not

ON

Have you tried

WETHEY’S
ORANGE

MARMALADE?
It is making 

a hit.

Cambridge Sausage, la, $3.00; 2s, 
$6.60.

Boneless Pigs’ Feet, Via. $1.75: 
Is. $2.50; 2s, $5.50.

Lambs' Tongues, Vi».
Sliced Smoked Beef, tins. Vi*.

$1.75; Is, $2.80: 4s, $15.50.
Sliced Smoked Beef, glass, 14».

$1.36; Vi», $1.05: Is, $2.05. 
Tongue, Ham and Veal Pate, Vis, 

$1.50.
Ham and Veal, Via. $1.20.
Potted and Devilled Meats, tins 

—Beef, Ham, Tongue, Veal, 
Game. V4s. 50c; Vis, $1.

Potted Meats, Glass — Chicken, 
Ham, Tongue, V4s, $1.46.

Ox Tongues, tins. Vis, $3.00: Is, 
$5.50; lVis, $8.35; 2s. $10.75.

Ox Tongues, Glass. lVis, $10.50; 
2s, $13.00.

Mincemeat, Hermetically Sealed 
Tins. Is. $2; 2s, $3.25: 3s, $4.55: 
4s. $0.25; 5s, $8.

In Palls. 25 lbs., 12c lb.
In 50 lb. Tubs, 12c lb.
In 86 lb. Tubs. llVic.
In Glass. Is, $2.30.
Plum Podding. Is, $2.30; 2a. $3. 
Clark’s Peanut Butter — Glass 

Jars, V4. 96c; Vi. $1 40; 1, $1.96 
50 lb. Palls, 17c.

Clark’s Peanut Butter—-Palls 24 
lbs , 17c per lb.

Clark's Tomato Ketchup, 8 os., 
$1.36; 12 os., $1.80; 16 ox., $2.40; 
1 gal. Jars, $1.30: 6 gal. Jars, 
$1.25 per gal.

Pork and Beans, Plain Tails, 1s.
,90c; 2s. $1.30; 3s. $1.90: (la, $6: 
12s, $8.50; 3s, flat, $1.70. 
Individuals, 06c do*.

Pork ft Beans, Tomato 8c. Tails 
Is. 80c; 2s. $1.30: 3s. $1.90: 6a. 
$0; 12s. $8.50; 3s. flat, $1.70: 
Individuals, 05c dox.

Pork and Beans. Chill. Is. SO-' : 
2s, tall. $1.30: 3s. flat. $1.70; 
Individuals, 66c dox.
Tomato Sauce. lVi». $110; Chill 
Sauce. lVis, $1.10: Plain Sauce. 
lVis, $1.10.

Pork and Beans. l«i. Chill Sauce. 
96c dox.

Vegetarian Baked Reans, Tomato 
Sauce, Tails, $1.26.

Clark’s Chateau Chicken Soup.
$1.10.

Clark’s Chateau Concentrated 
Soups, 96c.

Clark’s Chateau Concentrated 
Soups. No. 1, Assorted. 96c. 

Spaghetti vrith Tomato and
Cheese. Vis, 95c; la. $1.30; 2s. 
$2.35 dox.

Fluid Beef Cordials. 20 ox. htls.. 
1 dox per case, at $10.00 per 
dox.

English Plum Puddings. 1«. $2.3» 
dox.: 2s, $3 dox.

THE X. K. FAIRBANKS CO- 
LIMITED.

PRICE LIST ON BOAR’S HEAD 
LARD COMPOVXD TO 

RETAILERS.

Tierces ...................................  0 14'i,
Palls ....................................... $2 93

This price list cancels all pre­
vious ones and Is effective at 
once. Subject to change without 
notice.

All orders received must He 
shipped within a period of 20 
days.

Advance over tierce basis for 
small packages:

3-lb. tins, 20 to the case, lc 
over tierce» ; 6-lb. tins. 12 to the 
case, Tic over tierce» : 10-lb tin», 
6 to the case. 14c over tierce»; 
20-lb. wood pall», Vic over tierce»; 
OO-lb. tuba, V4c over tierce» : half- 
barrel». V4c over tierces : 60-lb. 
tint. V4c over tierces : 20-lb. tins, 
14c over tierce».

LAPORTE. MARTIN, LIMITED 
Montreal. Agencies 

BASIN DE VICHY WATERS.
L'Admirable, 60 btles, litre,

ca................................................ 8 50
Neptune ....................................  7 08
San Rival ................................  8 00

VICHY LEMONADE 
La Savoureuse, 50 btles. 

ca..................................... 8 00
NATURAL MINERAL WATER
Evlan, Source Cachet, 60 

btles, ca....................................$8 00
IMPORTED GINGER ALK 

AND SODA
Olnger Ale, Traydera, ca., 6

dot. pta„ dox........................ l 16
Ginger Ale, Traydera, ca., t

dot., apllts, dox.................. 0 86
Club Soda, Traydera, ca., 6

dox. pti., doa....................... 1 06
Club Soda, Traydera, ca., 6 

dox., apllts, doa. ___ 0 86
BLACK TEAS 

Victoria Blend, 50 and 30-
lb. tins, lb............................ 0 3$

Princes» Blend, 60 and SO 
lb. tin», lb............................ 0 38

JAPAN TEAS
H. L., ch. 80 lbs., lb............  0 36
Victoria, ch. 80 lb»., lb.........  0 30

COFFEES
Victoria, Java and Mocha

Blend. 1-lb. tin, lb.......... 0 34Vi
Victoria, Java and Mocha 

Blend, 6, 10. 26, 50-lb.

Princess. Java and Mocha 
Blend, 1-lb. tin. lb.......... 0 22

MUSTARD
COLMANTl OR KEEN’S

Per doa. tins
D. S F.. 14-lb..........................$ 1 60
D. S. F„ Vi-lb...........................  2 90
D. S. F„ 1-lb.............................  6 75
F. D , V4-lb................................ 0 80

Per Jar
Durham, 4-lb. Jar ................ 0 81
Durham, 1-lb. Jar ................ 0 31

JELLY POWDERS
WHITE SWAN SPICES AND 

CEREALS, LTD.
While Swan, 15 flavor», 1 

dot. In handsome counter
carton, per do»...................$ 0 80

Liât Price

SPICES
WHITE SWAN SPICES AND 

CEREALS. TORONTO
5c 10c

Round Oval llth
Iltbo. dredge.

SPICKS dredge. 2 Vi os.
Per dus. Per dot.

Allspice ............ .. $0 45 $0 80
Arrow root, 4 OS.

tins, 96c ----
Cayenne ............
Celery salt ___
Celery pepper .

0 90

. 0 46 0 80Cinnamon ........
•• whole. 5o.

pkgs., w 1 n dow
front, 45c ... 

Cloves ............... ... 0 46 OM
Cloves, whole, 6c. 

pkgs., wind ow 
front, 46c ..........

Curry powder...
Ginger ................ . . 0 43 0 80
Mace ....................
Nutmegs ............ . 0 45 Ô 90
Nutmegs, whole.

5c pkgs., window
front, toe..............

Paprika .................. 0 43
Pepper, blnck ----- 0 45 0 90
Pepper, white ----- 0 50 0 86
Pastry spice ..... 0 45 0 80
Pickling spice.
window front. 80c

Shipping weight
per case .............. 10 lbs. 16 lbs.

Dosent to cate... 4 4



July 21, 1916. CANADIAN GROCER 45

Georgia Peaches
Finest Elbertas

FULL1! CARJS EXTRA 
FANCY ARKANSAS

ELBERTA
PEACHES

In Bushel Baskets 
and 6 Basket 
Carriers. Fine 
Quality, Prime 
Condition.

BIG PRICES
SELLERS REASONABLE

The Hou»e of Quality

HUGH WALKER & SON
GUELPH. ONTARIO Established 1871

in 6-Basket Crates and Bushel Baskets.
This fruit is fine color, firm and good for 
out-of-town shipping.

California Peaches 
Pears Plums

Local Fruits and Vegetables 
in large variety.

WHITE & CO., LIMITED
Wholesaler in Fancy Finite and Vegetables 

TORONTO 
Branch at Hamilton.

That Novelty in

MAPLE1NE
FLAVORING

not found in any other 
flavor. Has more uses 
than other flavors—used 
for lee Cream, in Cakes, 
in Icings, in Candies, 
etc.

Your Customers will 
be pleased 

ORDER FROM :
F rederick E. Robson 4 Co.

25 Front St. E.
Toronto, Ont.

Mason 4 Hickey 
287 Stanley St.
Winnipeg, Man.

Crescent Mfg. Co.
Seattle, Wash.

Fruits
Bananas

Lemons
Oranges
and also

All Early
Vegetables

Lemon
Weather

is surely here and Italy 
is finished shipping Ver- 
dellis, so don’t be sur­
prised if you see some 
fancy prices. Arrange 
your supply and don’t 
forget the best is packed 
under

“St. Nicholas” 
“Queen City” 

“Kicking”
Order Them.

J. J. McCabe
Agent

TORONTO

KINDLY MENTION 
THIS PAPER WHEN 
WRITING TO AD­

VERTISERS.

Lemon Bros.
OWEN SOUND, ONT.

If any advertisement interests you, tear it out now and place with letters to be answered.
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GROCERS, ATTENTION
The Black Currants, delicious Lawtonberry, Black 

Thimbleberry, all Niagara Peninsula grown, and 
branded with this label which protects you and your 
buyer, will be along in a few days.

This notice is given in advance so that your dealer 
can prepare for the trade.
Tomatoes are beginning to 
make their appearanee.

Boost the Niagara Peninsula 
line.

For further information 
write this paper.

Teaching a ation the Value of Raisin»
Europeans eat nearly five times as many raisins per capita as 

Americans. That's because they appreciate them. Americans will be 
soon using as many raisins per capita as European» aa a result of 
our national camixaign on

SUN-MAID Raisins
Ami you grocers will sell these raisins to them.
This is the only brand of raisins ever nationally advertised. We 

are spending thousands of dollars telling Americans about this brand 
in full pages every month in The Saturday Evening Post, colored 
pages in The Ladies* Home Journal, and local newspaper advertising.

Grocers everywhere are feeling the results. Capitalize on the 
ecnsatiodal expenditure of money. Get the full benefit of this new 
impetus to your raisin business.

THREE VARIETIES
Sun-Maid Raisins come in three varieties: Seeded (seeds extracted), 

seedless (from seedless grapes), and cluster (on stem, not seeded).

Your Jobber Can Supply You (280)

CALIFORNIA ASSOCIATED RAISIN CO.
Membership 8000 Growers 

FRESNO. CAUFORNIA

Freeman’s Electrical
Made in Canada

Driven 
j Meat 

Chopper 
i Bone 

Grinder 
and 
Coffee 
Mill

The above is our Bone Grinding attachment, attached to one 
of our No. 40. We have meat cutting attachments and 
coffee grinding attachments for the above. They are fully 
guaranteed in every way. Send for catalogue which gives full 
particulars, price» and term».

The W. A. Freeman Co., Limited
Hamilton, Canada

WtSiVi'
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Stephen Leacock
contributes an article “Is Permanent Peace 
Possible?”—an excellent summary of con­
ditions governing international relations.
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Robert W. Service
supplies another of his wonderful war 
poems “The Flowers,” written at the front, 
where he is driving a motor ambulance.

Agnes C. Laut
writes on “Business-and the Fatal Spiral,” 
an excellent article dealing with a serious 
condition in business which has developed.

Arthur Stringer 
Arthur E. McFarlane 
L. M. Montgomery

These three well-known Canadian authors 
give brilliancy and distinction to the fiction 
contents.

H. F. Gadsby
contributes an article on Dr. Michael 
Clark, M.P., the Free Trade advocate of 
the Commons.

All in the August issue of MacLean’s Magazine, together with 
a dozen other features, and the Review of Reviews department.
Get a copy at your news-stand, or, better still, send in your sub­
scription. Yearly subscription price, $1.50.

August MacLean’s
Now on sale at all News Stands—15 cents the copy..

The MacLean Publishing Co., Limited, 143-153 University Ave., Toronto
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DWIGHTS
COW BRAND 
BAKING SODA
is a Dig seller and a repeater because it 
measures up to the good housewife’s every 
requirement in quality baking soda.
It has been the leading household requisite 
since it was first turned out in 1846.
There is no other soda quite as popular as 
Cow Brand. Your wholesaler will supply 
you.

CHURCH & DWIGHT, LTD.
MANUFACTURERS MONTRE XL

For years, Windsor Salt has 
stood every test for Purity, 
Quality and Savour.

It is the standby in almost 
every home—just as it is sold 
by practically every grocer.

THE CANADIAN SALT CO. LIMITED

Oft AND

mis» ic -

Y & S STICK LICORICE
48 5c. Packages to Box

The old-fashioned remedy 
for Coughs and Colds

For sale by leading Wholesale Grocers, Druggists and 
Confectioners throughout the Dominion.

NATIONAL LICORICE COMPANY
MONTREAL

HERE ARE A FEW OF

McVitie & Price’s
BISCUITS

established favorites from 
every grocer should stock:
DIGESTIVE.

SCOTTISH ABERNETHY. 
ACADEMY CREAMS.

CREAMY CHOCOLATE. 
OSBORNE.
RICH TEA.

SMALL PETIT BEURRE. 
BELGIUM.
RUNTY CREAMS.
BUTTERBTTB.
ROYAL SOOT.

the Old Country, which

"The Premier Biscuit of 
Brltiln." Finest whole­
meal.
The Scottish fnvourlte. 
Rich cream-fllled short­
bread biscuit.
Chocolate blacult ailed 
with cream.
The standard Old Country 
blacult, delightful flavour. 
Popular Scottish lea bis­
cuit.
Fine butter flavour.
Rich shortcake.
Butterfly shape. cream 
sandwich, almond flavour. 
Light abort-eating cracker. 
Ideal tea or coffee biscuit.

McVitie & Price, Limited
EDINBURGH and London

McVitie & Price of Canada, Limited 
Vaudreuil St., St. Paul St. E. Montreal

7/ any advertisement interests you, tear it out now and place with letters to be ansicered.
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A real trade-builder 
for your fish depart­
ment

Only by handling goods of estab­
lished purity can you hope to per­
manently build profitable fish 
sales. Stock the kind whose 
wholesome, appetizing qualities 
appeal to the most particular.

Brunswick Brand 
Sea Foods

Brunswick Brand Sea Foods 
please, because the quality is 
there, the delicious, palate-pleas­
ing quality resulting from care­
fully processing the very choicest 
pick of the season’s catches. 
That’s why first users become 
constant purchasers—Brunswick 
Brand is irresistible.
Replenish your stock from the 
following list:

V< Oil Sardines 
Kippered Herring 
Herring in Tomato Sauce 
Finnan Haddiee

(Oval and Bound Tins)
Clams

Connors Bros.
LIMITED

Black’s Harbor, N.B.

Practically Sold 
Before You Put
It On Your Shelves

Shirriff’s is so well and favor­
ably known all over Canada that it 
is now accepted everywhere almost 
as a “staple.” It is superior in 
flavor, bouquet and strength. 
Fewer drops are required to 
flavor a cake or pudding.

§hirnffs
True Vanilla

sells like everything, 
and it soon runs up a 
tidy lot of profits. 
Once sold it adds new 
customers to your list, 
for it invariably 
makes friends.

Shirriff’s is 50 per 
cent, stronger than 
Government standard 
for pure vanilla. And
that little word 
“ Guaranteed ” sel­
dom fails to close a 
sale.

We have shown the women every­
where how good Shirriff’s really is. 
All you have got to do is to let them 
know you have it. They’ll do the 
rest and you count the profits. Just 
let us send your wife a trial bottle, 
and you ask her how good it is.

The Imperial Extract Co. 
Toronto
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New 1916 Strawberry Jam 
Now Ready in the Reliable

44 Aylmer
Brand

»

You will do a wise thing 
if you buy heavy now.

Sugar is high and the 
housewife will not put 
down much jam this year.

This means a rush in the 
fall and higher prices.

Our tip to you is—BUY 
NOW.

Dominion Canners, Limited
HAMILTON - - CANADA

<


