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Maple Syrup

‘“The quality brand,’’ has that delicate sap flavor
suggestive of the maple sugar camp. At this season
of the year, when fruits are beginning to get scarece,
maple syrup will be in big demand.

Get a stock of Diamond Brand. Do not experiment
with ‘““cheap’’ brands. The Canadian consumer wants
the best, and is willing to pay for it.

Diamond Brand will ensure you satisfied custom-
ers and a large syrup business.

Sugars & Canners Limited
MONTREAL




THE CANADIAN GROCER

‘& PERSSE LIMITED

ESTABLISHED 1884 e B = 4

MANUFACTURERS!

For Western Representatives
we have pleasure in recom-
mending

TEES & PERSSE, LIMITED

who have assisted us for many
years in distributing

“Durham Starch
8t. Lawrence Starch
Canada Starch
Ivory Gloss Starch
Akron Starch
Bee Hive Corn Syrup

Their warehouses at

FORT WILLIAM
WINNIPEG
REGINA
MOOSE JAW ,
SASKATOON

MOOSE JAW WAREHOUSE

SASKATOON WAREHOUSE

CALGARY i TteE.B.EDDY CO.
EDMONTON :

were erected and are main-
tained to look after manufac-
turers’interests as they should
be. Their operations extend

“From the Great Lakes to
the Rockies,”

and all jobbers are canvassed
daily.

8% | St. Lawrence Starch OCo.,
i P — Limited

CALGARY WAKEHOUSE . PORT CREDIT, ONTARIO ‘ EDMONTON WAREHOUSE
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Fish From
Scotland

The “Tyne’’ Brand of canned Scotch fish has
all the delicacy and richness of flavor of the
feshly caught fish. It is a satisfactory brand
to buy because it is always the same—you can
judge the quality of the entire year’s output
y a single can.

The Shields Ice and Storage Company

are siigialists in the packing of Scotch Fish
—nothi %can possibly be finer than their pro-
duet, “The Tyne Brand.”” Their reputation
has been made entirely on this one thing. It
is their hobby to offer only the ‘“‘best’’—and
they do it.

Arthur P. Tippet & Co., Agents

Montreal : Toronto

The French
Macaroni

The germ of the best wheat—the gluten—
is the foundation on which the high quality of
“CODOU”” Macaroni rests. Added to this is
the skill acquired by a life time of experience
in manufacturing.

Made by Felix Codou

It is very delicate and tender. And there
is a richness of flavor that makes it very
toothsome. Beware of imitations. See that
the name ‘‘Codou”’ is on every package.

Arthur P. Tippet & Co., Agents

Montreal Toronto
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The Tea (_)_f_ “Distinction”

Your customers will like Red Rose Tea—no other tea will please them as well—no
other tea will take its place— BECAUSE Red Rose E_a_ has distinctive gualitiel.
It is largely composed of the fine teas of Northern India, which are generous in strength
and richness. These, blended with the flavory teas of Ceylon, produce the distinctive
qualities for which Red Rose is famed.

If you sell Red Rose Tea you are sure to hold and increase your tea business.

" Western Branches: "I« H. Estabrooks Co., Limited

e L o . 7 Front St. East, TORONTO

WAGSTAFFE LIMITED

NEW SEASON'S 1913

SEVILLE ORANGE MARMALADE

NOW READY FOR DELIVERY,

PREPARED IN
PACKED IN
COPPER
GOLD LINED
KETTLES.
PAILS
BOILED IN

AND GLASS.
SILVER PANS.

PUT UP IN THE MOST UP-TO-DATE FRUIT PRESERVING FACTORY IN CANADA.
Wagstaife's celebrated Orange Marmalade has won for itself a great reputation in Canada as the best that

is made here, because it is prepared in Copper Kettles, boiled in: Silver Pans, Packed in Gold Lined Pails and Glass,
therefore, retaining all its essential oil and delicate nnv?t. Mr. Grocer, it will pay you to push WAGSTAFFE'S,
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For Quality in
Milk Products Sell
BORDEN'’S

(UNSWEETENED)

Are your patrons getting the best .

in Condensed and Evaporated Milk (et LR D SeAR)
Products ? Borden’s have been

Leaders of Quality for over 56

years and have received highest

"awards wherever exhibited.

Borden’s for quality, purity and
deliciousness.

Borden’s for big sales.

BORDEN MILK CO., Limited
“Leaders of Quality”
MONTREAL

No. 2 Arcade Building, Vancouver
3 3
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The strength of a business depends

~ largely on the quality of goods you
offer for sale. A line that is always
up to the mark is the

Dominion
Silent
- Match

Once tried always used. Remember
it is your support we want, and you
will benefit as much as us.

Dominion Match Co., Limited
Deseronto, Ontario

REPRESENTATIVES

The Canada Brokerage Company, Limited, Toronte, Ont.;
The A. Macdonald Co., Winnipeg, Man.; J. B, Renaud & Co.,
Quebec, Que.; J. A. Titon, St. John, N.B.; J. W. Gorham &
Co., Halifax, N.S,; Kelly & Douglas, Vancouver, B.C.; Rithet
& Co,, Ltd., Victoria, B.C.; Wilson Bros., Victoria, B.C.; Hallo-
way, Reld & Co., Edmonton, Alta.; McKelvie & Stirret,
Calgary, Alta.; The Wigle
Orr, Brocklesby, Dane & Co.,

M
SILENT
MATCH.

g N A LA

We Are Telling
the Public

through attractive street car, news-
paper and magazine advertising of
the distinctive quality and absolute
purity of E.D.S. Jams, Jellies, Mar-
malades, Catsups, Drinks, etc. This
will cause a big demand for which
it will pay you well to keep a good
supply.

When you sell E.D.S. fruit products
vou are offering food products of the
highest standard for purity and

- flavor. E.D.S. Products by Govern-

ment_inspection have proven 100%
PURE.

Replenish your stock at once.

Made only by

E. D. SMITH
WINONA, ONTARIO
Ag‘"ﬂ t—~NEWTON A. mmtol

HICKEY. Winaiven s R- B COLWELL
Halifax, N.S. ). GIBBS, Hamilton.
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“SIMCGOE”
BAKED

The food value of
Baked Beans as a
Winter Food is well
understood by Canadian
housewives, and the deal-
er who sells ‘“‘Simcoe’’ Bak-
ed Beans will make his busi-
ness flourish to the fullest.
‘“Simecoe’”’ Baked Beans are the
acme for quality and deliciousness.

They have largely taken the place of
the home baked beans because they are
thoroughly cooked without destroying
their form, and the flavoring is much
more even and rich.

Most improved scientific methods, best
selected beans prepared by a special pro-
cess and packed solid, either Plain or with
Chili Sauce; the sauces used are prepared
with exceeding care as to flavor and
purity.

Dominion Canners, Limited
HAMILTON - CANADA
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Fish Pull the Dollars in

during the Lenten season.

Full satisfaction and fullest profits if
you feature *“ Ocean Brand’ Haddies,
Kippers, Bloaters, Boutilier’s Fillets,
“Canada” Boneless Cod (the purest of
the pure).

ASK YOUR WHOLESALER

‘North Atlantic Fisheries, Limited
MONTREAL

‘‘GRAND PRIX,’”’ FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911
32 Prize Medals 21 Royal Appointments

'PEEK, FREAN’S SHORTCAKE

About 32 PIECES to the
POUND

So great is the demand for this a
new introduction that it is being
manufactured night and day, and
in the second week after it was
placed upon the Market the output
amounted to

89 TONS 181, CWTS.

This means about SIX-AND-A-HALF MILLION
BISOUITS.

PRICES AND SAMPLES ON APPLICATION
‘NOILVOI'IddV NO WA

AGENTS: British Columbia~—The W. H. Malkin Co., Limited, Vancouver, .
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Harry Horne Co., 300 and 311 King St. West, Toronto.
Fairall St Montreal.

Montreal and District—C, Fisher, 22 Bt. John Street,
New Brunswick—W., A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,
LONDON, ENGLAND
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Clark’s Pork and Beans

Your Own Experience

Mr. Grocer, is usually your safest guide in the selection of
your stock in trade.

Upon YOUR OWN EXPERIENCE, Clark’s are prepared
to rely, confident in the assurance that you have always
found CLARK’S PORK & BEANS to bea valuable adjunct
to your business.

CLARK’S IDEAS are that PURITY and HIGH QUALITY
are the most necessary attributes of prepared foodstuffs and
that a well organized system of ADVERTISING is appre-
ciated by the dealer as a material help to his trade.

CLARK’S EXPERIENCE is that careful attention to these
~ essentials has resulted in a rapidly and ever increasing
demand for CLARK’S PORK & BEANS.

Does your own experience coincide with Clark’s ?
We leave it to you to decide.

CLARK

MONTREAL

7




THE CANADIAN

GROCER

OLD MILL CANNED
...GOODS...

There is now a splendid

demand for canned goods,

and we are having many
enquiries for Old Mill
Brand. We still have a
surplus of

STRAWBERRIES . 2'sH.S.
RASPBERRIES -  2'sH.S.
RED PITTED CHERRIES 2's H. S.
YELLOW PEACHES 2's H.S.
GALLON and No. 3 PIE PEACHES
GOLDEN WAX BEANS 2's
REFUGEE BEANS 2’
GALLON APPLES

GALLON RHUBARB
TOMATOES - 3%
PUMPKIN o

All goods packed in Sani-
tary Tins. Prices cheerfully
quoted on application.

THE

W. H. Merriman & Co.

WHOLESALE GROCERS and CANNERS
St. Catharines, :  Ont.

FURCIRET )
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You’ll make better
profits on

“NUT-LARD”

(Reg'd’

than on the lines
that it substitutes

This is a delicious substi-
tute for pork lard, oils,
hutter or any kind of
grease used for cooking or
baking purposes. You
know that the profit on
some of these lines is par-
ticularly small, and very
often the sale of butter is
unsatisfactory to your-
self and expensive for the
housewife, biscuit and
confectionery makers.
‘“‘Nut-Lard”’ is a delicate
vegetable product (100
p.c. pure fat) taken from
the cocoanut. It is cheap
and works more satisfac-
torily than any other lard,
butter or oil, as well as be-
ing more digestible.

The profits are good. The
saving to your patrons is
large. Write to-day for
prices. .

Manufactured by

ROCCA,TASSY & DeROUX

MARSEILLES, FRANCE
Deminion Agent

J. Russell Murray

MONTREAL
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THE NEW Now is the time to push
LOT ‘

of marmalade that we have made

from this season’s crop of select- eu B E s

ed Seville oranges is very fine.

We believe we : VERY DAY is a good day for
0XO0 CUBES—but your custom- _
ers need OXO CUBES and enjoy
ourselves this them most right now.

have surpassed

time. The color 0OXO CUBES mean hot beef drinks in
2 : * a moment — warming, invigorating,
is very rich and . i R A nourishing bever-
ages — just what

clear. And the > n s young and old want
< when they come in

flavor of from the cold.
Thousands of OXO
CUBES are used
every day for this
one purpose.
Thousands more
are used for prepar-
ing steaming Soups
— tasty Broths —
enriching  Stews,
Meat Pies, Hashes

Marmalade ;f', ". | and other dishes.

Now is the time

: ; for you Grocers to
will make those who try one push the sales of

Reapy.aN. | OXO CUBHS.
A MINUTE

bottle eager for more. Shirriff’s

HOW’S
Marmalade has always been a STOCK ? ple],(]?yU (,Rf

the 50 and 100 cube tins on hand? as
good seller. The profits are sure well as the 10¢ and 25¢ sizes? We’ll
and quick. Send in your order ship by return if you wish.

for some of this new lot.

Imperial Extract Co. Corneille David & Co.

Toronto Toronto, Montreal, Winnipeg, St. John, N.B.
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MODERN GROGCERY EQUIPMENT

Adds an air of distinction to your
store—and 5
ATTRACTS TRADE.

The “Walker Bin” System

will save 257 of your floor space and
also of your expense for skilled sales-
men,
Is this worth your consideration ?
We manufacture the best in show
cases and refrigerator counters.

Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co.,

LIMITED
“ Berlin, Ontario

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant When writing advertisers
touch with all sections of this country and foreign markets, we are in the best possible
position to keep you posted by mail and wire of any actual or contemplated changes undly mention h‘Vin‘ seen
and general gossip of the markets. Some of the largest concerns are subscribers, and s
we should like to place our proposition before you. For further information write the advertisement'in this paper

SMITH & SCHIPPER CO., 138 Front Street, New York

Sanitary Cans
“The Can of Quality”

Baked Beans, Soups,
Meats,Condensed Milk,
 Evaporated Milk 2.2

Sanitary CGan Co., Ltd.,

NIAGARA FALLS, ONT.




Delicious
Pure and
Wholesome
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THE CANADIAN GROCER

A High
‘Grade
Molasses
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The people
will ask
for it

THE TASTE THAT GROWS

TheA

RRRERRRRRERRRRRRRERE

Domolco is a high grade table molasses, especially delicious,
pure and wholesome. It has a refined definite flavor all its
own that grows on your trade and places it on the regular
grocery list.

Domoleo Molasses is especially healthful and has been
proven to be a body builder.

We have spent and are spending a great deal of money in
putting this molasses before the public—advertising it in
various ways. Will you take advantage of this advertising
and fill the people’s requirements?

Write to-day for prices, etc.

Dominion Molasses Co., Limited

HALIFAX, N.S.

RERRBRBRRBRRBRRBBRBRBBRE
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“VOTES FOR WOMEN"

may- be a pretty live issue in some
parts of the world. But it is more
than likely that the women of your
locality are more interested in keep-
ing house, and cooking for their
families. To these women recommend

“GLOBE ”

Macaroni and Vermicelli

made from best hard wheat with no
maize or rice flour mixed in, making
them absolutely pure.

They possess a quality which gives
distinetive flavor.

You may expeet a big demand for
the ‘““Globe’’ brand goods as soon as
they are introduced. ;

The profit makes it worth
your while.

Order from your jobber, or

D.SPINELLI & CO.

REGISTERED

Montreal, Quebec GLOBE

RED RIDING HOOD BRAND

Samples and Prices from

Maritime Provinces, Quebec, Manitoba, Saskatchewan
and Alberta—W. H. Dunn, 396 8t. Paul Street,
Montreal.
Toronto—Lind Brokerage Co., 47 Wellington 8t. E.
Ottawa—E. M. Lerner & Sons, 11 York Street.
British Columbia and Yukon—Kirkland & Rose, 312
Water Street, Vancouver.

THE MARKET

Value of Promises is fluctuating—but the value of perform-
ances is pretty well fixed.

We do not sell electric coffee mills and meat choppers on
the strength of >
what we are going
to do, but on what
we have done.

Let us talk agen-
¢y to you. There is
a market in your
city for a high
grade Electric, such
as we produce. Why
not arrange to se-
cure this business.
It would mean a
nice revenue for
you at the expend!-
ture of only partof
your time.

No
Disappoint-
ments

The h(:lt}l:wifq &
never ppoin
with  her %;king
when Forest City
Baking Powder 1s
used and the Dealer
is never disappointed
with his sales—For-
i)at . City Bakin
owder is recogn
as the standard of
&mty and has been
e standard for over
26 years. Sales are
sure and profits

Gorman, Eckert & Co., Ltd.
London, Ontario

Western Selling Agents:
Mason & Hickey, Winnipeg
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Purnell’s Pickles of Excellence
SAUCES THAT ARE SECOND TO NONE

The world-wide popularity of Purnell’s Pickles and Sauces is hinged on their
Purity. Only the best grade vegetables and ingredients are used in their manu-
facture, and the process employed in assembling them into the finest product,
serve to produce an article o? the utmost purity and of the finest possible flavor. '
You know Purnell’s by reputation—do you know them personally and the benefit
derived from their sale? Ask your wholesaler to-day for Purnell’s Pure Food
Products. These will increase your profits.

Purnell & Panter, Ltd.

Malt Vinegar, Sauce and Pickle Makers

BRIST OL, ENGLAND

A .

BEANS Anp PEAS

White Haricot Beans Rice
White Pea Beans Lentils
Rangoon Beans Pearl Barley
Large White Peas Pot Barley
HIS INFLUENCE COUNTS g o
g iyt ot g ifar hargllarl New Zealand Butter Potato Flour
Honey

WINDSOR
TABLE SALT We hold large and carefully selected

stocks of the above, and can offer the

makes a firm friend of every man, because it is dry very hlghest qualities at moderate
;ml ﬁn;, !:;w"- n:esl(])r Cl:lm. in the .sl;:ker, and it prices, delivered to any points in
o:v:i?u::;.;." s s bl Canada. We solicit trial orders.
ROTHON & CO.,
THE CANADIAN SALT CO,, o TR & L0
WINDSOR = ONTARIO Cables: “ CHYLE, LONDON.”

(A.B.C. Code, 5th Edition used.)

13




THE CANADIAN

WEST IS A LONG|WAY FROM EAST

If You’re Shipping

»

GROCER

West, freight charges may be trou-
bling you. There is a remedy—Re-
ship at Regina. Bulk your consign-
ments together for the long haul to
Regina. You save a great deal of
money doing this, At Regina we
will receive the cars and re-ship the
various orders promptly over short,
direct routes. As our charges are
reasonable, and Regina has roads
radiating in every direction, this 1s
eminently practical. If you want to
consign a stock of goods to us we
have ample storage capacity, and
will act as your Western Branch,
delivering as goods are ordered.

Write us about our particular
needs in this direction.

IT PAYS TO USE THE

REGINA STORAGE AND

FORWARDING COMPANY
LIMITED REGINA

NELSONS

C'ystal

f

CELATIN

nr l\,:l”i‘(] N Thv Ll'( ’u

can be obtained from

W.G.PATRICK & CO.
LIMITED

SI P«ml(*.l \1«'lr*,tre al
\\?»x‘l\ St 'l})r‘un'w

Keep a Good Stock

of Edwards’ Soups this cold, chilly
weather. Edwards’ Soups sell qmckly
because they are so widely advertised
—they sell again and again because
they are so good.

There’s already a large sale of Edwards’
“oups, and this year sextenslve advertising
campaign will make the demand

than ever.

EDWARDS
—SOUPS

Write for full particulars of trade terms to

W. G. Patrick & Co,, Toronto and Vancouver; Wm,
H. Dunn, Montreal; Escott & Harmer, Winnipeg.

THE WILLIS DISPLAY STAND

will double your sales on greem
and ble your pre-
m- on those sales,

Each tray revolves individually.
The wire mesh in the shelves in-
sures perfect ventilation and pre-
vents decaying. The mist mu-
chine throws a fine spray which
keeps the vegetables fresh and
clean, giving them an Inviting
sy Appearance.
: Write to-day for complete de-
scription,

Let us show you how this stand
is working for hundreds of
dealers.

WILLIS MFG. CO.
GALESBURG, ILL.

Wholesalers or Jobbers: write
for agency proposition.

‘\

RICE'S SALT

The Salt That People
Ask You For

—the salt that stands for absolute purity and
dependability for table and dairy use. Your
first order is only a forerunner of your repeat
orders.

We ship promptly. Get our prices.

THE NORTH AMERICAN CHEMICAL CO., Ltd, Clin‘on and Goderich, Oni.

. J
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It will pay you
to handle

“STANDARD
== CONSOMME"

solidified in tubes

The Perfection of
CLEAR-SOUP

None better on the Market,

Manufactured by

The Standard Food Co.

89 Westminster Bridge Rd., LONDON, Eng.

AGENTS:

Toronto:
Winnipeg :
Buchanan & Gordon i T:::::}E: o

122 Wellington St. West

“COW BRAND?”
‘Baking Soda

For satisfaction and profit there is no
line of Baking Soda quite so good as
COW BRAND.

It’s invariably pure, of full strength,
and reliable, and is always in demand
by the careful cook!

Order from your jobber

DWIGHT'S

BAKING SODA

CHURCH and DWIGHT

Limited
Manufacturers
MONTREAL

PLAINLY
STATED &

You have in ‘Camp’ an '
article of established merit,

one you can offer with per-

fect confidence, and one$

of unequalled power to““ad
bring and keep custom.
Your stock is really not
complete without you have

‘Camp’ in addition shows
a substantial profit-margin.
Makers : R. Paterson & Soms, Lid., Glasgow

It is to the advantage of the in-
dividual user of Paper Bags to study
carefully the Bag situation. By close
comparison of the important features
of Paper Bags of different makes,
you will be convinced that the

Continental
Germ-Proof Grocery
Bags

(with reinforced Automatic Opening Square Bottoms)
are without equal. Send a trial order to the nearest
Distributor,

Satisfaction guaranteed by the Manufacturers:

THE CONTINENTAL BAG AND PAPER

COMPANY, LIMITED
OTTAWA - ONTARIO

DISTRIBUTORS:

Ontario: The Victoria Paper & Twine Co,, Ltd., Toronto;
Walter Woods & Co., Hamilton; The Davidson & Hay,
Ltd., Toronto; The Young Co., Ltd., North Bay' and
Sudbury.

Maritime Provinces: Mr. Thomas Flanagan, Halifax, N.8.
Manitoba, Alberta and BSaskatchewan: Walter Woods &
Co., Winnipeg. :

gréthh Columbia: Smith, Davidson & Wright, Vancouver,

Quebee Province and Montreal: The Continental Bag &
Paper Co., Limited, 427 St. James St., Montreal.
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TEAS, COFFEES, SPICES, EXTRACTS,

BAKING POWDER,
JELLY POWDER, SOAP.

Canned Vegetables, Fruits and Salmon, Syrup Etc.

All goods branded “TARTAN"” ensures the handler
of the first quality, every package guaranteed.

'Phone Numbers—462 Long Distance. Free to Buyers; 3595, 3596, 3597

THE SIGN OP PURITY

3598 Order 'Phones. 748 Shipping Office.

All orders shipped same day as recelved.

BALFOUR, SMYE & CO.,

Manufacturing Grocers

Wholesale

HAMILTON

THE MGRE \PER BAG HOLDER.

Better Service Means More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

O. P, McGREGOR

Selling Agents for Canada:
LGOUR BROS. Patentee and Manufacturer
21-3Wellington St. W..Toronto 411 Spadina Ave., Toronte

TEA LEAD

(Best Incorrodible)
Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.

Tel. Address: ““Laminated,’”’ London. LIMEHOUSE
A.B.C. Codes used 4th & 5th Editions LONDON,E., Eng.
LAMBE & 00. mom

LIS Wb ar SOR .

Canadian Agente :

For

“Green Mountains” “Delawares”
or other varieties of

POTATOES

: FOR SEED OR TABLE USE
Bags or bulk in cars Write or Wire

CLEMENTS COMPANY, Limited

ST. JOHN N. B.

D. & J. McCALLUM

Perfection Scotch
WHISKEY

For distinct flavor (not smoky) McCallum’s Perfection Scotch
Whisky has no rival., It lq mellowed with age, and belng
widely known through our consumer advertising, is taking the
highest place in the llquor world.

Wm. E. Mcintyre, Limited

23 Water Street, St. John, N.B.
GENERAL AGENT

well established Montreal firm
doing business with all grocers,
druggists and hardware dealers is
open for some good agencies of
Manufacturers anxious to do good
business.

Box 460 CANADIAN GROCER
E. T. Bank Building, - Montreal

BLACK J ACK

QUICK
CLEAN

HANDY Q5 <X g
LABIR JANS
X-1b. tine— >TOVE poLts!
3 doz. in case
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s

Granulated

The Canadian standard of quality. Don’t forget it is packed in
all sized packages, including

2 1b. and 5 Ib. cartons.

MOLASSES

Extra Fancy Barbados

“DaCosta” Brand

The standard of quality. Ask your wholesaler for it and take no other,

BANNER BRAND JAMS |

Everything that careful selection and sanitary handling and expert
cooking can do to make jam as palatable as possible has been
embodied in this well-known brand.

Our expert process gives the customer a jam with a deliciousness
all its own.

SEND FOR PRICES

LINDNER & BENNER

201 ARTHUR STREET TORONTO

Phone Park 2988

REPRESENTATIVES : WESTERN AGENTS:
| The Amos B. Gordon Co., Toronte W. L. McKenzie & Co., Grocery Brokers

Winnipeg, Regina, Calgary and Ed

Chinese Starch

THE STARCH FOR BEAUTIFUL WORK

..Develop your starch trade by featuring the starch which gives complete satis-
faction. ‘‘Chinese’ is the starch that customers are so pleased with that they

keep on re-ordering it.
O. Lefebvre,

OCEAN MILLS, Montreal Fres.

T8: Standard Broken'l'e Co., Vancouver, B.C.; Escott & Harmer, Wlnnl&ez.
Horne & Co., Toronto, Ont.; Norman D. McPhile, Hamilton, Ont.; The
fid. Co, Ltd., 8t. John's, Nfid.; J. J. McKinnon, Charlottetown, PE.IL;
Bolvin & Grenler, Quebec, Que.; Bug. Foliot, St. Plerre, m‘suh
lon; Scott, Boyd & Co, Port of Spain, Trinidad, B.W.I;
Desmarais & Gregoire, Chicoutimi, Que.; and all the Whole-
sale Grocers throughout the Dominion.
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the

ist of local agents. The following firms in all parts of Canada are pared
to act as agents for good lines. The service department of the Canadian E:.ocor is
at the disposal of firms wanting agents or of agents wanting agencies.

WESTERN PROVINCES. WESTERN PROVINCES—Continued. ONTARIO.

ESCOTT & HARMER ORR, BROCKLESBY McLAIN

If wanting car
WHOLESALE GROCERY BROKERS, Importers, Buyers
COMMISSION MERCHANTS Maastoctarer’ Ageats Corn, Peas or

and WAREHOUSEMEN Domestic and Foreign Agencies Solicited

507 Confederation Life Building, Winnipes Evapor ated ApplQ‘
181 Bannatyne Ave., - WINNIPEG

s H. P. PENNOCK & CO, " -

Cal t .
Regina, pusy;. SSmtan Wholesale Grocery Brokers & Manufac- W. H. MILLMAN & SONS
Western Agents for turers’ Agents, Wholesale Grocery Brokers
CANADIAN MILK PRODUCTS CO. We solicit accounts of large and progres- Toronto, Ont.

sive manufacturer’s wanting live represen-
tatives.

Head Office,

JOHN J. GILMOR & CO.

Wholessle Manisctureagse®s 42 Com | | WESTERN DISTRIBUTORS LIMITED WANTED

WINNIPEG, MAN. Wholesale Commission Merchants, Cus-

toms Brokers and Manufacturers’
Covering Manitoba, Saskatchewan and Alberta. Agents. Cars Distributed, Warehovsed I am open to buy

re iane i Bumauils and Foreigh aencios | | Frack. Pusiusas soticted. Our postion White Kidney Beans

solict is your eppertusity. White Marrowfat Beans
Saskatoon - Western Canada Canadian Blue Peas

WATSON & TRUESDALE. Popping Corn
Whelesale Commissien Brekers and G.C. WARREN NORMAN D. McPHIE
Merchandise Broker

Manufasturers’ Ageats Bex 1098,
WINNIPEG - MAN. IMPOWEAN TNNSOLE o 27 Federal Life Bldg., Hamilten, Ont,
Domssite and “x- Agencies BROKER mAmm Rotablished 1903
'Trade Established. IS Years
Domestic & Foreign Agencies Solicted

W.G.PATRICK & CO.
WINNIPEG Limited.

Wholesale Broker n.c Manutacturers’ mm Manufacturers’ Agents
Canadian tish and Foreign Agencies Cover Northern Saskatchewan completely. and h"“"

e tieited, The Jobbing trade in Saskatoon, Yorkton. 77 York St. - Toronto
200 Chambers of Commerce. North Battleford and Prince Albert is vis-
P.O. Bex 1512 ited daily. We want to represent you in
this large and growing territory.

H. G. SPURGEON : Eastern Manufacturers Limited

The J.J. TOMLINSON CO. W.G.A.LAMBE & CO.
e ‘ b i CARDELL, NUTTING & FREE, Ltd,

The Westers Brokersée & Wasaloctorar's Distributing Co. TORONTO
Commission Brokers, Customs Brokers and Grocery Brokers and Agents.
Manufacturers Agents. Shipments stored and

distributed, Bonded warehouse in connection. Established 1885.
Your business solicited.

222 Ninth Ave. West-Calgary, Alta.

FRANK H. WILEY HOLLOWAY, REID & CO. MacLaren imperial Chosse

; Co. Limited
WHOLES oMMIS MERCHANT Cor. Vermillion Ave. and 5th St. DEPARTMENT AGENCY
- “"'“ EDMONTON . ALBERTA .

We specialize in Biscuits and Candies
757.759 Henry Ave., WINNIPEG We are still open for a fow good Agenci

RUTTAN & CHIPMAN
WHOLBSALE GROCERY BROKERS When writing advertisers, kindly
nmurrvﬁ:tnlm mention having seen the ad. in this
Fort Garry Court, Main Street. .
Winnipeg - Canada paper.
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Manufacturers’ Agents and Brokers’ Directory

FIREPROOF WAREHOUSE SHIP YOUR CARS ToO
We solicit your business for Storage ’
g gracadeny FERGUSON'’S SIDING s
Cars continually loading for all cities in the West and Northwest.
The FIREPROOF WAREHOUSING Inland Revenue and Customs Bonds. s
©0., LTD., London, Canada. Our siding is on G.T.P. and C.N.R., inter-switching with C.P.R. and Midland
Railway. = Cars distributed eantully
NEWFOUNDLAND. FERGUSON BROS., Warehouseme. - i

T A MACN AB & CO ; 123 Bannatyne ‘” s INNIPEG, Can.
We have records in our vaults covering ten years’ satisfae servi

IANU!'ACTURI% AGIN'I.‘S s e . " w' =

SSION MERCHANTS
Importers and exporters. Prompt and
ca attention to lll bluiuu. Hl.
est Canadian and ‘: k
Cable address: "llnenab" John's.
Codes: A, B, C, 6th odltion. and private.

The failure to stock some standard commodity may be the

means of a merchant losing trade.
McLEOD & CLARKSON Mathieu’s Nervine.Powders
Manufacturers’ Agents nd Wholesale

Commission A o . are recognized everywhere as a speci-
353-8 Cambie Bt. 'mw B.C. MATHIEU’S fiec remedy in all cases of headaches,
and they can be recommended by

i tion t fe ~class 'INE 3

' """“‘;'.'f.‘i' ;‘1.:.:: n:r:::cg N'E,lw QWJLRS every merchant with perfect safety
as an effective remedy. Don’t lose

P mabenanche trade by allowing your supply to rum
O’Loane, Kiely & Co., Ltd. = S short.
WHOLESALE GROCERY BROKERS - fmae ‘ T gou Gt Mhow T by
ED GOODS, DR FRUITS, ETC. ?
c'“(‘:':nln’tsn sgl‘m%ul?sncunn Mathieu’s Nervine Powders yourself
We cover British Columbia and Alberta at our expense as per coupon attached.
Head Office - = Vancouver, B.C. For all forms of colds Mathieu’s Syrup of Tar and Cod Liver Oil is

recognized as a safe and effective cure.

BRITISH COLUMBIA.

- QUEBEC.
L. EMILE GABOURY The Please send regular box of Mathieu's Nervias

Manufacturers’ Agent and Commission J. L’ MATHIEU CO. Powders to the following address :

238 St. Jehm 8¢, QUEBEC, CAN. Proprietors
Correspondence solicited with brokers or

manufacturers looking for a reliable rep- Sherbrooke. P.Q.
resentative. Can furnish best of refer-

B OAKEY’S
Readers of The Grocer, Let Us $ e e

Know Your Wants 20 64. and 1s. Canisters.
= ‘WELLINGTON’

The Canadian Grocer is in a position to secure information S
on new lines in the grocery trade, and of novelties occasion- KNIFE PUUS“
ally asked for in the grocery store. JOHN OAKEY & 80"8, Limited

of
Don't hesitate to write us. As a subscriber of The Canadian Emery, Black Lead Emery Glass

Grocer you are entitled to this service. and Flint Cloths and Papers, etc,

Wellington Mills, London, England

TWO CENTS PER WORD

You can talk across the continent for two cents per word with a. WANT AD. in this paper.

19 e .




THE CANADIAN GROCER

Japan Tea

Jobbers and Retailers can more than double their profit by selling them in-
stead of any other kind of tea, and we strongly urge Jobbers to
impress this fact upon their travellers.

FURUYA & NI SHIMURA

MONTREAL NEW YORK CHICAGO

Order For Your Summer Trade Now

LAURENTIA

Lawrenta s nots \y IVILILK AND CREAM

condensed Milk, Phots ait 6o
but a pure natural . .

bottled and sealed The Laurentia Milk Co. preservatives
Milk that will LIMITED in this Milk.

kewp. indebinively, 371 Queen Street West - Toronto, Ont.
Telephone : Adelaide 2760

Time and Profit Saver

Mr. Merchant, you cannot afford to use your time or energy
to do work which can be done more accurately and quickly
by a machine. Sold on easy monthly payments without
interest, or liberal discount for cash. Every scale guaranteed
for five years.

Canadian Scale & Fixture Co. Sherbrooke, Que.

SYMINGTON’S COFFEE ESSENCE %>

will satisfy your most discriminating customers. It is prepared from the
choicest Coffee, and is the only Coffee Essence that retains the flavor and
fragrance of the Coffee Bean. Its economy and handiness make it in-
dispensable to every housewife,

Thos. Symington & Co., Edinburgh and London

. AGENTS '— Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F. L,
Benedict & Co., Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay & Co.
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THE VERY FINEST CEYLON TEA

IS USED TO UPHOLD THE UNEXCELLED REPUTATION ENJOYED BY

TEA

To fully satisfy your customers give them “SALADA.” Each grade
contains the finest tea possible and is of absoliitely uniform quality.
Remember the sale is guaranteed.

“SALADA”

LONDON, ENG: BUFFALO NEW YORK TORONTO uom BOSTON CHICAGO DETROIT
41 Eastcheap 11 Terrace 198 W, Broadway 32 Yonge St. St. 34-.-35S.Market St. 361 N. River St. Shelby Block
‘o- also in Pithlnt' n(l Philadelphia.

ugursty of Purity” ~ Our Advertising
accompanies the White Swan .nd Your

Trade Mark.

L EIEN 8
The following ingredients are used 2 i s.llln‘ innrs

only in their purest form—

Phosphate Starch & . 7 1 . i
Ehuivhen S , ‘74P willdo much in draw

and are plainly printed on the label. ,:.I ; s lng trade fOl' both Of us.
NO ALUM—NO AMMONIA 0 If you stock, display and
WHITE SWAN SPICES & CEREALS, Ltd, 7 @€’ recommend

Toronte - Ont,

. LT N 7% 5
"% ..
4 by, 1 A 3 J
- 8 v e 2 o

your sales and profits will advance rapidly. We have started a most
convincing and extensive advertising campaign, which will create
a widespread demand for all White Swan products.

WHITE SWAN SPICES & CEREALS, Limited

TORONTO, - ONT.
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OXFORD |
BLUE

KEEN’S OXFORD BLUE is known and appreciated where the cleanest and
whitest washing is done, and is to-day the favorite of the modern housewife,
as it was the choice of her parents and grandparents.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY

403 St. Paul Street, Montreal 30 Church Street, Toronto
Agents for the Dominion of Canada

DELICIOUS, PURE, WHOLESOME SYRUP

Unequalled For
Table and Cooking
Purposes

Edwardsburg Crown Brand Pure Corn
Syrup has no equal on the market for table
and cooking purposes. It is less expensive,
but is just as delicious and wholesome as
clover honey. Crown Brand Corn Syrup
gives an undeniably delicions touch to hot
pancakes, muffins, hot tea biscuits, ete., and
fills the usual late winter and spring re-
?uirements for a substitute for preserved
ruits.

Order now.

The Canada Starch [Co.

LIMITED
Manufaoturers of EDWARDSBURG Brands
Montreal — Cardinal — Toronto— Brantford—Vancouver
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The Ontario Law Governing Eaﬂy Closing

An Answer'to an Inquiry—Council Must Pass By-law if Three-Fourths of Any
Particular Trade Demand it—How it Can be Repealed—Law Defining Course
Dealer Must Take Who Oarries More Than One Line—The Licensing of Tran-

sient Traders.

. In the letter published in next eol-
umn ‘‘Ontario Reader’’ asks two import-
ant questions, one dealing with the law
governing Early Closing and the other
Transient Traders. This information is
of interest to all readers in Ontario, and
the entire trade should be acquainted
with same,

Authority of the Council

The law regarding municipal by-laws
as to elosing of shops declares that any
loeal council may by by-law require that
during the whole or any part or parts
of the year, all or any class or classes
of shops within the munieipality shall
be elosed, and remain closed on each or
any day of the week at and during any
time or hours between seven o’cloek in
the afternoon of any day and five o’clock
of the foreneon of the next following
day.

When Council Must Act.

Probably the most important section
of the law is as follows:

““If any application is received or
presented to a loeal couneil, praying
for the passing of a by-law requiring
the closing of any class or classes of
shops within the municipality, and the
couneil is satisfied that sueh applica-
tion is signed by not less than three-
fourths in number of the oceupiers of
shops within the municipality and be-
longing to the elass or each of the
classes to which such application re-
lates, the council shall, within one
month after the receipt or presenta-
tion of such application, pass a by-law
giving effect to the said applieation
and requiring all shops within the
munieipality, belonging to the class or
classes specified in the application, to
be closed during the period of the year
and at the times and hours mentioned
in that behalf in the applieation.’’

The usual method of procedure in such a
case is to eirculate a petition among the
merchants whose businesses are affected,
calling for early closing at a certain

hour and if three-quarters of them sign,

the couneil is in duty bound to grant
their request.

Publicity Necessary.
Merchants having had the by-law pass-
ed should see that it is given proper
publicity. This is up to the couneil as
the elause from the Statutes herewith
indiecates :—

THE ONTARIO LAW GOV-
ERNING EARLY
CLOSING.

Editor Canadian Grocer: Please
pardon the liberty I take in
writing you for in[ormation,
but as you are the only person I

know of who is posted in these
matters I thought I would write

ou.
' Can the village council pass
a by-law compelling all stores to
close at a certain hour, say,
seven p.m., providing all are
agreeable except one or two?
Can the council pass a by-law
compelling all peddlers to take
out a license to peddle in the
town; say men who come here
from and sell-
ing tea from house to house?
They contend here that a
county license of $5.00 entitles
them to do business in the
towns as well as the townships.
If you would kindly answer
these questions I would be very
" much obliged.

Ontario Reader.

‘‘Every such-by-law shall take effect
at a date named therein, being not less
than one or more than two weeks after
the passing thereof, and shall before
that date, be published in such man-
ner as to the local council passing the
by-law may appear best fitted to in-
sure the publicity thereof.’’

the Ontario
the repeal of an
It reads as fol-

Another eclause from
Statutes deals with
Early Closing by-law.
lows :—

““If at any time it is made to ap-
pear to the satisfaction of a loeal
couneil that more than one-third in
number of the oeeupiers of shops to
which any by-law passed by the eoun-
¢il under the authority of subsection
3 of this section relates, or of any
class of such shops, are opposed to
the continuance of such by-law, the
loeal eouncil may repeal the said by-
law, or may repeal the same in so far
as it effects such class of shops as
aforesaid, but any such repeal shall
not affeet the power of the council to

thereafter pass another by-law under
any of the provisions of this section.’’

Carrying More Than One Line.

A great deal of diffienlty has hereto-
fore been experienced as to.the defini-
tion of a grocer. The claim has been
made that if a retailer handles groceries
at all, he comes under the act. Here is
the clause relating to this phase of the
question :—

‘A shop in which trades of two or
more classes are carried on, shall be
closed for the purpose of all such
trades at the hour at whieh it is by any
such by-law required to be closed for
the purpose of that one of such trades
which is the principal trade ear-
ried on in said shop.”’

With regard to supplying an occupant
of the premises with goods, this is per-
missible under the law. It is also per-
missible to supply any article required
for immediate use by reason of any em-
ergency arising from sickness or to sup-
ply an article to a steamboat or sailing
vessel.

Transient Traders Law.

The couneils of townships, towns and
villages, and of cities having less than
100,000 inhabitants, and the Board
of Commissioners of Police in cities hav-
ing 100,000 inhabitants or more have
authority under the law to attend to the
following:—*‘‘For licensing, regulating
and governing transient traders and
other persons who oecupy premises in
the city, town, village, or township, for
temporary periods, and whose names
have not been duly entered on the assess-
ment roll of the municipality in respeet
of inecome or personal property for the
then current year; and who may offer
goods-or merchandise of any deseription
for sale by auetion, or in any other
manner conducted by themselves or by a
licensed auectioneer or otherwise;

‘‘For requiring all transient traders
who occupy premises in the muniei-
pality, and are not entered on the assess-
ment roll or who may be entered for the
first time on the assessment roll of such
municipality, in respeet of income or
personal property, and who may offer
goods or merchandise of any deseription
for sale by auetion, or in any other man-
ner, condueted by themselves or by a




licensed auctioneer, or by their agent or
otherwise, to pay a license fee before
cemmencing to trade.’’
Can Fix License Fees.

Counecils of townships ecities, towns
and villages have authority for fixing
the sums to be paid for licenses required
under by-laws passed under the first of
the preceding clauses.

The Law reads:—

‘‘For fixing the sums to be paid for

Almost 3000
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licenses required under by-laws pase-
ed under the second of above clauses,
not exceeding in cities and towns $250
and in other municipalities $100 for
each license; and for providing that
the sum so paid for a license shall be
credited to the trader paying the same
upon and on aecount of taxes for the
unexpired portion of the then ecur-
rent year, as well as any subsequent
taxes, should suech trader remain in

Signatures to

the municipality a sufficient time for
taxes to become due and payable by
him, and in any other event to be tak-
en and used by the municipality as a
portion of. the license fund of such
munieipality ;

‘‘Provided, nevertheless, that the
license fee imposed by any by-law of .
any village sitnate within any terri-
torial distriet may be a sum not ex-
ceeding $200.’’

the Petitions

Secretary of Ontario R.G.A. Has Heard From Several Sources—Many Responses
From Smaller Towns—Amendments to Ontario Garnishee Law and Dominion
Scale Inspection Act Wanted—More Places Yet to Hear From.

Secretary W. C. Miller of the Ontario
Retail Grocers’ Association reports that
signed petitions re amendments to The
Garnishee Law and Secale Inspection Aect
are coming, two and three every day. Up
to time of going to press no less than
1,550 Ontario merchants signed the peti-
tion regarding the Garnishee Law and
1,331 that in connection with the Seale
Inspection Aet. This means altogether
2,881 signatures to both.

So that readers may know the progress
made in getting these petitions signed,
The Groeer secured from Mr. Miller the
names of the villages, towns and eities
from whieh signatures have come and
number attached to each signature. The
list is as follows:—

Garnishee Scale
Law  Inspection
Provincial. Dominion

?leqeeld Fall
uin Falls
Hanover
Carleton Place
Bunuv lle

Kingsmill
Port Perry
Gananoque
Morrisburg
Chatham

Aien ford

Wroxeter
Colborne
Ripley
Hastings
Kingston
Blythwood
Norwich
Hamilton
London

Hespeler

1331

This means that at least 1,550 of On-
tario merchants want to see the Garni-
shee limit reduced from $25 to $10 and
1,331 want the federal government to
pay for inspection of scales. The To-
ronto petitions are not included in these
figures.

Totals

To ARTHUR BOUTILIER, president
and manager of North Atlantic Fisher-
ies, Limited, Halifax, N.S. Mr. Bouti-
lier was born February 26, 1875 in Hali-
fax County. His first business position
was in the office of J. A. Leaman & Co.,
wholesale and retail butchers, Halifax,
and next as bookkeeper for Fader & Co.,
fish merchants. In 1901 he entered busi-
ness for himself as buyer and shipper
of fish and in 1905 organized the Halifax
Cold Storage Co. and was made its pres-
ident. This eompany was re-organized
in August, 1912, into the North Atlantie
Fisheries, Limited, when Mr. Boutilier
became president and general manager.

TWENTYY Ado
Grocery Ti

Following items are from Canadian
Grocer of Feb. 24, 1893 :—

“‘Flour is lower in Hamilton than
it has been for twenty years, and
many ecitizens think the bakers
should reduce the price of bread.
The best flour made there is $3.20
a barrel, 80¢c less than this time last
year. Bread sells at 10¢ per four
pound loaf.’’

Editorial Note.—This is certainly a
low price for flour considering present
quotations. Our Toronto market quota-
tions to-day show first patents, Manitoba
wheat flour at $5.30.

‘“Evaporated Apples.—Stocks of
these are also pretty well cleaned
out. There does not seem to be
any demand and prices are unchang-
ed at 8 to 814e.”’

Editorial Note.—Above is from a mar-
ket report in issue of Feb. 24, 1893. 1t
shows that evaporated apples were dear-
er then than now as price is down to 7

and Tlhe.
e o o
‘“The last ecar lots of dressed
hogs of the season were received in

Montreal this week, «nd are held

at $8.75."”’

Editorial Note.—Dressed hogs on
Montreal market to-day are $4.00, live
weight being $9.75.

+
The Codville Co., Western wholesale

grocers, are enlarging their warehouse
at Moose Jaw, Sask.
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An attractive fruit and nut window which could be used effectively now in selling off nuts in shell, Malaga grapes, apples, etc.

A Fruit and Nut Display

An attractive fruit window is always a good business getter. This is because
of its power to create a craving for the goods shown. A fruit window is, in fact,
always sure of making sales if it has any merit whatever, but the more attr active
it is, the more sales will be made.

The accompanying illustration shows a neatly made trim. It was arranged by
F. Grinyer, Yonge and Erskine streets, North Toronto. Mr. Grinyer is an Old
Countryman who until eight or ten months ago was a clerk with a Toronto grocer
before he went into business for himself. He pays special attention to the dis-
play of goods because he has long sinece been convineed of the value in returns of
a well-dressed window or store interior.

This fruit window is simply but very effectively dressed with fruits and nuts.
Foliage and grapes are used as decorative rounding out a striking trim. In the
centre at the rear is a basket of cranberries, the basket being trimmed with fine
excelsior. On either side are pyramids of canned pears, flanked by baskets of
oranges. In the front, blocked off in squares are shown apples, oranges, grape-
fruit, and various kinds of nuts.

Dealers who are anxious to move off remainder of nuts in shell would be
well advised in using a good window display just now. The same would apply
to Malaga grapes as season for these is pretty well over. The window should
never be idle and it is doing most effective work when moving off perishable
goods or goods whose season is on the wane.
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ANXIOUS ABOUT PARCELS POST.
What is the retail trade throughout the country go-

ing to do about Parcels Post? Almost every day some-’

one in parliament or small daily newspaper advocates
this systom for Canada. The government is practically
being forced to do something and eventually will, unless
the opposition from the merchants of Canada is strong
enough to offset the efforts of those anxious to see Parcels
Post established.

Merchants throughout Ontario are becoming aroused,
as is evidenced by the fact that several have written the
secretary of the Ontario Retail Grocers Association
wanting to know what is going to be done about it. They
are anxious to see the Seale Inspeection Aet amended, and
the Garnishee Law changed so that debts can be more
easily collected, but from the tone of many letters they
are more interested in offsetting Parcels Post.

This is likely to be one of the questions taken up at
the annual meeting of the Ontario R.G.A. The trade is
not so much opposed to the principle of Parcels Post as
to the effect it will have on the country as a whole. Con-
ditions here are great deal different from those in the
Old Country and any injury caused the retail dealers
throughout Canada is going to adversely affect the stand-
ing of the towns and villages in which those dealers are
located.

The second of The Groeer’s series of articles on Par-
cels Post will appear in next week’s issue.

- —
STAMPING NEW ZEALAND BUTTER.
In view of the faect that New Zealand butter is being
sold in Canada, the trade should be acquainted with the

fact that the country of origin must be mentioned on the

label.
The Dominion Inspection and Sale Aet has the follow-

ing re this:—
¢‘No person shall gell, offer, expose or hold in pos-
session for sale, any cheese or butter which .is..pro-

duced in any foreign country, unless the name of the
country where such cheese or butter was produced
is branded, stamped or marked in a legible manner
upon the outside of every box or package which con-
tains the same, in letters not less than three-eighths
of an inch high and one-quarter of an inch wide.”’

It would be well for those dealers handling this butter
to see that the law is complied with. New Zealand ex-
porters cannot be expected to know Canadian regulations
and they should be advised of this law.

—_—

EXPENSIVE STOCK ARRANGEMENT.

All other conditions being equal, the grocer who ar-
ranges his stock in a systematic manner with the view
of placing each article where its acecessibility ic accord-
ing to the ratio of its demand, has a decided advantage
over his competitors who arrange stocks in a hap-hazard
manner. With a neat, tasty arrangement of the stock
the up-to-date dealer will be able to sell more goods and
the systematic arrangement will save much lost motion,
thus inereasing the dealer’s profit very materially.

The importance of the stock arrangement in the sue-
cess or failure of any grocery was foreibly driven home
by the arrangement in a grocery visited the other day by
a Grocer representative. Displayed in a prominent place
on one counter, was an arrangement of the following
goods :—Codfish, cream cheese, toilet soap, and canned
herring. This display occupied a space of about four-
teen inches and all the articles were placed tight against
the others so that the codfish would have an excellent
chance to taint the cheam cheese, and the toilet soap
could easily spoil both the eheese and the codfish. Here
was a display that would cause the dealer a lot of com-
plaints and the loss from spoiled goods from arrange-
ments like this would amount to a considerable figure by
the end of the year. Great care should be exercised in
arranging the stoek and the displays to place those goods
that are liable to taint or spoil other goods in a place by
themselves or where they will have no chance of affecting
other goods. Soap is often a very prolific source
of loss as it will taint goods very quickly and great care
should be taken to keep soap where it will have no chance
to do harm.

The arrangement of the stock on the shelves was a
peculiar one in the store in question and showed that
system was an unknown quantity. One brand of eanned
soups was seen on four different shelves, eéach display of
which was some distance from the other. A certain
cleaning powder was prominently displayed at the front
while the stock was earried on five different shelves in
various parts of the store. Corn syrup and molasses in
tins, were found on three different shelves and there was
no sequence in the arrangement of the stock.

Each clerk was compelled to earry in his mind a map
of the arrangement of the stock and when an article was
called for the elerk had to think where he last saw that
partienlar artiele and then go out on a hunt to loeate it,
thus losing eonsiderable time in filling the wants of cus-
tomers.

How much this poor arrangement of the stock cost
this grocer every day would be hard to eompute as it is
diffieult to estimate the effect on the customer, but a eon-
servative estimate of the daily loss in this store from the
waste motion due to the stock arrangement would be
three dollars. It is quite probable that with modern
equipment and proper arrangement of stock more busi-
ness conld be handled with less hired help.
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THE PAPER THAT SERVES ITS FIELD.

The Canadian Grocer’s attention was recently drawn
to an article appearing in another paper going to a por-
tion of the grocery trade in Canada which was largely
taken from this paper without any eredit having been
given. As a matter of fact a eut appearéd in conneection
with the article, which was indeed very similar to the one
The Canadian Grocer had used—it was actually in the
handwriting of a member of our editorial staff. This
meant it had been eut from The Grocer and a new en-
graving made from it. Yet there was no eredit given us.

This instance exemplifies the difference between a
trade newspaper serving its field properly by securing
the best practical and original matter available, and one
whieh has to depend on clipped matter from other
medinms.

The Grocer could easily turn out a paper with the
same amount of reading matter at one quarter the cost,
if the editorial department was at all adept with the
scissors. But if there is one thing more than another upon
which we insist it is that our readers get original, praec-
tical suggestions on live business topies. If an article
from another publieation is deemed worthy of reproduc-
tion, then it is The Grocer’s claim, that the source de-

serves recognition.
+
BUTTER IN A SOAP BOX.

A retail dealer in one of the large cities calls the at-
tention of The Groeer to a bit of carelessness on the part
of a country shipper of butter which caused considerable
loss and annoyance. The butter was sent in by a north-
ern country merchant in a soap box. Naturally the con-
tents were badly contaminated by the odor of the soap,
and were unfit for use. :

If the shipper’s attention were called to this, he
would probably blame it all on the delivery boy who had
not properly carried out his instruetions. Nevertheless
it shows what the lack of system and care result in. Here
was a box of good butter worth probably $4 or $5 rendered
unfit for use through neglect of the use of a little fore-
sight on the part of somebody.

In the case of butter, all dealers should remember
that it has the faculty of taking to itself odors of other
goods which readily impart same. This exchange of
odors, is, in faet, one of the lessons to be learned by
every merchant in the trade. The man who has come up
through the eclerk stage to proprietor is, of course, fam-

iliar with suech things but the new dealer not accustomed °

to groceries is likely to be sometime taught a dear lesson

if he is not eareful.
+
BEWARE OF THE CONFTIDENCE MAN.

Every man in the retail business is more or less sub-
ject to attacks from what is commonly called the ‘‘eon-
fidence’’ men. So much so has this been the case, that
merchants have been lately insisting more and more on
making sure before they take the jump.

In Western Ontario a new case of alleged false pre-
tences has arisen in which merchants claim to be the vie-
tims. They were called on some time ago and asked to
take advertising space in a board to be placed in a thea-
tre. Some accepted and paid over their $5, more or less,
aceording to the size of the space. It is now claimed that
the party in question had no authority from the theatre
manager to do this business, and he has béen arrested.

The adviee given by an old groeer some time ago to
the writer is worth while everyone’s comsideration. ‘Do
all the business you ean with men of standing, men whose

reputations have been established beyond a doubt,’”’ he
said, ‘‘and never take a stranger at his word.’”’ This
man insists on knowing the ins and outs of everything
before he parts with his money. He is not averse to
spending a two-cent stamp to determine the existence of
an alleged person or manufacturer and he never signs an
order or a paper before he reads it.

% i
LOSS OF 25,000 CARS.

It will be some time before the exact extent of the
damage to the California orange erop will be fully known.
That is has been great is evident.

The California Fruit Grower states that there are a
great many oranges left in Southern California that are
perfectly good and sweet and full of juice and just the
‘same as if nothing had happened.” On the other hand,
there are a great many—and vastly more of them—which
are good for nothing since the freeze. While the salvage
in a matter of this sort is very difficult to arrive at, and
it is very hard to say now just what the future shipments
out of the present crop will be, the estimates of the vari-
ous interests seem to be rather agreed upon 6,000 cars,
or perhaps a little more, of oranges yet to go. This
would make the total shipments of oranges from Southern
California but about 11,000 ears for this season, as against
preliminary estimates of the Exchange just before the
freeze of 36,000 cars, or a loss of say 25,000 cars of
oranges.

EDITORIAL NOTES.

A salesman who understands his goods can sell more.
L] e o

Butter is out of its element when placed in a soap
box.
L] L] L]

Evaporation is the cause of much loss. It is one of

the Leaks that should be bottled up.

L S

Is 20 per cent. on sales too high a margin on sugar?
Read Henry Johnson’s opinion in this issue.
® & o

February is passing rapidly. Cold weather lines
should be given the preference while winter lasts.
s ¢ & o

It seems that nothing ean prevent the downward tend-
ency to the egg market. The hens simply will lay.

The conservation of motion is going to be one of the

biggest scientific studies of the twentieth century.
¢ o o

In signing the petitions re Scale Inspection and Gar-
nishee Law Amendments or any other position, the sig-
nature should be in ink.

e o o

It eost a merchant near Edmonton, Alta., $200 for one
kiss. This is one of the ‘Leaks in the Grocery Store’
that evidently should be avoided.

e o @

That more cheese can be sold the more is known about
it, is shown by the experience of a Montreal grocer, Mr.
Turgeon. His suggestions are worth considering.

" The only sure way to figure profits is on the selling

‘priee or turnover. Calenlate them on the invoice eost and

there are sure to be miscalenlations’in profits at end of
the year. '

2T




What Should the Margin on Sugar Be ?

Is 20 Per Cent. an Unnatural Gross Profit?—Oan Sugar Be Sold at 10 Per Cent.
Advance and Make Money?—An Interesting Discussion on an Old Problem—
Writer Maintains that Margins Must Inevitably Be Different, Depending on
Quantity Sold and Expense in Selling.

I again refer to Utopia, but not in
any flippant way. I was a bit playful
when first I so characterized the aceount
written from that town. I only continue
to so call it to avoid confusion. For

there is certainly nothing that appears
chimerical about what my friend has
He gives us plenty to think

written.
about.

In saying that ‘‘the men who do not
follow our prices are not big enough to
do a particle of damage,’”’ is my friend
not treading on dangerous ground? This
may be true—NOW-—but will it always
be true? If no ‘competitor is eapable
enough to draw away your trade through
the medium of lower prices and if for
that reason you get prices which are
abnormally high, are you not preparing
an easy way for some more able com-
petition to come in later on?

There is a slight suggestion of ‘‘the
lion and the mouse’’ about this part of
his communication.
fer to it merely in passing. For we have
presently more important things to con-
sider.

The Unnatural Margin.

I said that the margin of 20 per cent.
and over on sugar was an unnatural
margin; but this was not, as my friend
asks, ‘‘only because it is not custom-
ary.”’ It is unnatural because sugar
can readily be handled on a margin much
smaller than 20 per cent. gross and leave
a niece net profit over.

I know this not so much by experi-
ence as from deduetion. A friend of
mine in the wholesale grocery business
tells me that he could readily do an ex-
clusive sugar business on 2 per cent.
gross margin and make money. Yet it
costs him over 7 per eent., in simple ex-
penses, to do a general wholesale gro-
cery business. This seems to me clear-
ly to indicate that the cost of handling
sugar is very low; and then I go to my
own experience thus:

I buy from $50 to $200 worth at a
time. I have not carried what might be
called a stock of sugar for over 15 years.
This because I have learned that no man
ean tell anything about sugar. It may
be the normal season for an advanee or
a decline—but nobody can tell anything
about what it will do. Witness the

“*The writer of this article is ome of the most
Bl o T B

That is why I re-

By Henry Johnson, Jr.

present season, when any of us might
have been tempted to carry liberal sup-
plies any time since last November—
and he would have suffered continual
shrinkage to such an extent that even a
considerably augmented value later on
would secarcely recoup his loss. So I
have steadily adhered to what seems to
me the one certain plan with sugar. I
have bought from hand to mouth only,
never carried stocks, and have enjoyed
my discounts and my steady, normal
margin all the time.

When Bill is Discounted.

In this way my supply is sold in from
one to ten days time—so I have no in-
vestment in it whatever. I discount the
bill AFTER THE GOODS ARE SOLD,
80 I get the 18 per cent. per annum, as
the banker does, on the other fellow’s
money.

I get around 10 per cent. as sugar is
sold in lots of 5 and 20 pounds, and 5
to 6 per cent. when it is sold in bags.
Thus, to-day, I get 101%5e¢ for handling
the 20 pound bag and that proportion on
the 10s and 5s; and the gross margin
on the bag averages 25¢ or better.

So sugar would seem to be an artiele
I do not buy and sell, but one on which
I am paid a handling commission; and
I think T should mueh rather buy, sell
and deliver 100 lb. bag for 25¢, even
though that is only 5 per cent., than
this:

I buy, pay for, store and sell hominy,
It costs me 2V4e a pound laid in. I sell
it for 5 e. The gross margin is 53 per
cent. If I sell 10 pounds it goes for
45¢, and the margin is 50 per cent. I
sell 25 pounds for $1.00—and the gross
margin is 43%; per cent. This looks
fine and is a good thing; but here is what
happens:

I have an order this morning for 1
pound—total gross margin, 234e. An-
other article goes along whiech is not
suitable and must come back. Thus I
am paid 2%e. If this had been 20 1bs.
sugar, I should have had 10l%e for my
service. Then, again, hominy is for the
few old-fashioned people and therefore
is a very slow seller. Likely as not we
shall have some left in the spring and
it will get weevily and be lost. Then
the total winter’s business will not ex-
ceed, probably, $25 in sales; and it will
all take lots of time.

Maintains Margins Should Vary.

The variation in margin is right,
proper, justifiable. The ecircumstances
in my opinion, render the 433 to 55 per
cent. normal and natural on the hominy
and the 5 to 10 per cent. normal and na-
tural on the sugar. Things must be an-
alyzed this way, or we might as well
conelude that, beeause 55 per cent. is not
excessive on hominy, 55 per eent. is na-
tural on sugar.

My sugar is handled rapidly, in quan-
tity, weighed automatically so lhat we
get back what we pay for, and there is
no loss through spoilage, sampling or
other deterioration. Candy moves slow-
ly, is frequently weighed at time of sale
by unskilful girls, so there is mueh
overweight on any kind of scale, it is
open to heavy sampling and mueh eating
by the help, it deteriorates counsiderably
and rapidly. Thus 20 per cent. is ab-
normal on sugar, but 40 per cent. is in-
sufficient on ecandy.

Economics.

True economies is the science of giv-
ing each faector its just and equitable
share and return for investment and ser-
vice—and no more. Its rules are as
rigid, albeit we do not always know what
they are in a given case, as the laws of
physies—which we also do not always
know. We know well that if we swing a
pail of water upward and over our head
with a sufficiently rapid motion, the
water will remain in the pail, practieally
at ‘“‘level.”” We also know that if we
invert the pail and hold it inverted over
our head, without the ‘swing’’ which
gives it centrifugal force, we shall get
wet—very wet, indeed. Economiec laws
are just as inevitable as physical laws;
and it is our business to try to follow
them, to the end that our ecaleculations
be sound and our results certain.

It is unsound to charge more for a ser-
vice than is just and equitable—not true
economics; hence weakness, and weak-
ness should be done away with in any
business, man, animal, or plan, or each
or any of them will prove to be fail-
ures.

A business built on true economies is
as the house founded on the rock—wind
(hot air or otherwise) and storm (of
competition) and water (in the prunes
or the finances) shall not prevail against
it; but one founded on excessive marg-
ins, wind and water as aforesaid, will go .




down before the storm of competition
sooner or later—you ecannot get away
from that.

No Controversy.

Now, neither am I econtroversial. The
more I think and study over these
things the more do I have Newton’s feel-
ings: that I am as a little child picking
up pebbles on the shores of the Great
Ocean of Truth and I despair of being
able ever to tackle a real boulder. So
we must all of us just gather the little
erumbs of knowledge and endeavor tfo
apply them with all the help each ean
give the others.

. The straw which seems to show the
drift of the wind out in that prairie
country whence eomes this letter is this:

THE CANADIAN GROCER

“‘To me (I have just returned after five
years’ absence)——ton seems to have
lost some country trade.’’

This may not be serious. It may
amount to nothing. But I fear that it is
the little cloud, ‘‘no bigger than a
man’s hand,”’ about whieh they know
in that same country, and for which
they all have such a profound respect.
To carry the metaphor just a bit further,
perhaps we may say that taking 20 per
cent. on sugar is sowing the wind from
which we shall later reap the whirlwind.

But now my limit is again reached
and I have by no means exhausted the
scope of this last wonderful letter; so
I shall have to ‘‘continue in my next.’’
Meantime, I shall be delighted to have
further and wider comments.

Proper Handling of Cheese Sells More

Suggestions and Advice From a Montreal Dealer Who Spe-
cializes On This Line—Effect of Too Much Moisture—How a
Display of Cream Cheese, Backed Up By Neat Show Card, In-

creased Sales 300 Per Cent.—Parchment Paper

for Wrapping.

Fifteen years ago J. A. Turgeon en-
tered the employ of one of the largest
retail grocery stores in Eastern Canada,
if not in the whole Dominion, and two
years later was promoted to chief of the
cheese department, where for nine years
he served the many patrons of this large
store with the thirty odd varieties of
cheese. About four years ago Mr. Tur-
geon left the employ of that firm to go
into business for himself at the corner
of Vietoria Street and Burnside Place,
Montreal. He has there put to practi-
cal use the experience and knowledge
gained while in the employ of this large
retail concern. The amount of cheese
handled by this firm is certainly enor-
mous, and many orders are received
here from some of the most exclusive

clubs in the United States and Canada, .

for this firm makes a specialty of handl-
ing nothing but the very best cheese
that can be obtained. By placing this
department in the charge of ecapable
men and ecatering to the individual
tastes of each customer this firm has
buit up an enviable trade in their
cheese department as well as in the
other lines which they handle.
Displaying the Cheese.

‘‘A good display of cheese will always
attraet attention, and if the proper eare
is given to the arrangement it will
greatly inerease the sales of cheese in
any store,”’ said Mr. Turgeon. ‘‘Cheese
should be displayed on a marble-topped
counter or table, and, if it is possible to
obtain a plate-glass top, this would be
preferable, as it does not absorb the
- grease and oil as does a marble top. By

Suggested

using such a eounter the dealer is able
to keep the goods more cleanly, and the
display shows up to better advantage.
Care should be taken to keep every-
thing spotlessly eclean, for thus you add
greatly to the effectiveness of the dis-
play, as nothing appeals more to the
customer than good goods displayed in
a clean, well-kept department. This ap-
plies particularly to goods intended for
consumption as a food.

‘“The use of glass covers,”” Mr. Tur-
geon continued, ‘‘is recommended, and
these should be used as much as pos-
sible, as it keeps the cheese in better
condition and prevents waste from
evaporation. It also tends to impress
the customer with the idea of cleanli-
ness and up-to-dateness.”’

Keeping in Good Condition.

In Mr. Turgeon’s opinion it is always
wise to eover any cuts held in reserve
with parchment paper. The parchment
paper should be pressed very firmly
against the cut surface in order to ex-
clude the air and to make it stick better.
It should be seen that the paper covers
all the pores of the cheese, as this point
is important if one wishes to preserve
its appearance. To prevent Gruyere
cheese from drying one should use a
damp eloth to cover it, and care should
be taken to keep this ecloth moist. In
summer cheese in storage should be kept
in a ecool place, where the humidity is
not too heavy, nor where the cheese will
be liable to ‘‘sweat,’’ as this will cause
it to become rancid. In winter ecare
should be taken to keep it from freez-
ing, as this will cause serious loss from

29

erumbling. After a cheese is frozen it-
is next to impossible to prevent it from
erumbling when being cut, and Mr. Tur-
geon’s advice is that groeers should be
very careful not to aceept frozen cheese,

Suggestions on Wrapping.

Mr. Turgeon advises the use of pareh-
ment paper in the wrapping up of all
cheese sent out to customers, as the free
use of this paper will prevent it from
drying up quickly. The elerk should
impress upon the customer the import-
ance of keeping the cheese well wrapped
in this paper at all times. If this is
done, it will not shrink so quickly, and
customers will buy in larger guantities,
as they will soon realize that cheese
kept in this way is just as fresh and
nice as the day they purchased same.
The dealer who uses parchment paper
and rightly handles his customers in this
matter will not hear that old complaint,
‘I only want a small piece, as it dries
up so quickly.”

Making More Sales.

The factor that plays the most im-
portant part in increasing the sales in
the cheese department is the flavor of
the cheese itself. If the clerk can al-
ways give each customer exaetly the
kind that customer wants, and the kind
that will tickle his palate the most, then
the clerk will have that customer as a
steady purchaser, and the man on the
buying side of the counter will become
a booster for the cheese department.

This may sometimes be a difficult
matter to do, but if the dealer will use
the eard system, which was fully de-
seribed in these columns last week, in
handling his cheese department, this
difficulty can be simplified, as the card
index when properly filled out will give
the clerk instantly each customers’ pre-
ferences in the matter of cheese flavors.
With this information to guide him the
clerk ean serve each customer more in-
telligently and ecan satisfy him much
more thoroughly.

Oard Sold Cream Cheese,

There is a good field in the handling
of cream cheese, and to promote the
sales of a certain line of package cream
cheese, one grocer, called on recently,
placed his stock of eream cheese on the
main order counter with a price ecard
attached. This method was sueccessful
from the first day, and was the means
of inereasing this merchant’s sales of
eream cheese about 300 per eent. in two
weeks, and at the time the writer was
talking to this merchant six weeks after
this experiment had been tried the sales
were still increasing, and the best evi-
dence of the sucecess of the plan was
that the cheese still ocecupied a prom-
inent place on the main order counter,
having a neat price ecard attached stat-
ing the price in clear figures.
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New Meat Slicer Brought Provision Trade

Customers Appreciated Nicely Sliced Ham and Bacon and
Business Was Increased Considerably—Loss in Wasted Meat
Checked—Method of Announcing Installation of This Equip-
ment—Value of Good Display, Show Cards and Adequate

Service.

As I get many selling points and sug-
gestions from The Canadian Grocer, I
thought I would write and tell you that
my brother grocers ecan make more
money when they instal new equipment
of any kind if they will just let their
customers know by means of a cireular.

In my own case I installed a meat
slicer the first of this year and I find
an exceptionally large number of my
customers are purchasing ham and bae-
on from me. Previous to this time I
had been forced to discontinue handling
provisions on account of not being a
good hand at slicing meats. I was not
making any profit on this line as the
value of meat wasted or poorly sliced
was as large as were my profits thereon.

The proper slicing of meats in a gro-
cery will easily inerease the meat sales
at least 50 per cent. In this instance at
a time of the year when eooked ham and
bacon are comparatively slow sellers, I
find T am selling over 50 per eent. more
meat than I used to sell in a season when
ham and bacon are more in demand than
in the month of January and February.

Now as to cireular which I have had
distributed, reproduetions of which are
shown here. Although I have not had
many extra calls for orders put on my
list, my trade being pretty much in my
own block, I know for a faet that this
eireular has been read as my customers
remarked to me that they had received
it and were glad to know I was again
handling meats. o

In the preparation of or announce-
ments, such as this, I find a saving of

By Percy MecKelvie, Toronto, Ont.

about a third in the cost of printing by
having the advertisement printed in such
a manner that when the paper is fold-
ed it gives a booklet effect which goes a
long way when received by the ‘‘lady
of the house.”” She is the one who de-
cides whether to throw it in the stove
or read it before doing so.

If your circulars by their appearance
gain a reading, and if the matter print-

Toronto, Ont,., . . . . 1913
‘““McKelvie's Grocery."”

Kindly call for orders at my ad-
dress.

Card sent to customers and rolgecu to ald
in building up the outside order business.

ed on it is instruetive, it will mean more
sales, not only in the lines which may
be featured in the cireular, but in get-
ting the people to come into the store.
If goods are well displayed, show ecards
used extensively, and you treat your
customers right, your volume of busi-
ness will increase to a very large extent
and increased volume of business, even
at a slight increase of expense, means a

A LARGER and more complete line of

* Everything in CGrocery Goods " is to
be found at our store, which is situated on
Mokl m (51 y N cdlm
and Arthur Streets.

;P

A trial order will receive our usual prompt
and careful attention, and, as we have not,
just at the pr , phone’ ion, would
be glad to have your name on our list of
daily, twice a week or weekly calls for orders.
Use the enclosed post card and our M. J.
P. McKelvie will call as you request.

We have installed & new meat slicer for
slicing " As you like it,”" our choice cooked
Ham and Bacon. Meats, as we slice them, go
twice as far as when sliced by hand.,

s > B

We have also a fresh supply daily of
Dale’s Confectionery and Cakes.

L

McRelvie's Grocerf

226) Markham St
“DONT GO BY COME BUY"

Reproduction of neat folder showing hz installation of meat slicer was used to get

larger increase of net profits. This is
what every grocer is after.

mLEARS

IN THE GROCERY STORE

b

A leak in the grocery store which
often passes unnoticed is one which
comes through evaporation, Many ar-
ticles stocked by the groeer contain large
quantities of moisture and when ex-
posed to the air for a continued length
of time give off more or less of this
moisture, thereby losing weight and
quality.  This needs especially to be
wateched in bulk goods such as soap
chips which are bought up in large
quantities and sold again by the pound.
With soap chips the amount of mois-
ture varies greatly according to the
variety, some containing as little as 2
per cent., and others mueh more. Thus
it is at once apparent that a loss of
greater or less proportion must follow
where a barrel of such goods is exposed
for any length of time.

A similar loss is experienced in all
dried fruits which, although *‘‘dried,”’
still contain a great deal of moisture.
In Canadian dried fruits the amount of
moisture varies anywhere from 10 to 15
per cent. No definite percentage can be
stated with regard to this as it differs
with almost every evaporator. Also, ow-
ing to direetly mechanical means being
employed here, greater variation is
found. In California dried fruits the
percentage is rather less, and much
greater uniformity is found, as fruits
in proeess of evaporation are exposed
much more to the sun and air and are
not wholly dependent on a mechanieal

. process. But even in these the percent-

age is large and readily allows a ‘‘leak’’
to the careless grocer.

e

MORE CANNING FACTORIES.

Hamilton, Ont., Feb. 20.—(Speecial).—
The Dominion Canners, Limited, are
building a new factory at Simeoe, Ont.;
also one at Niagara Falls on the Lake
and still another at Aylmer.

They are enlarging their factories at
Sandwieh, Forest, and Teeumsch, and
making arrangements to build - another
faetory at Chatham.

The Canners state that as soon as they
have improved their warehouse facili-
ties, thev expect to be in a position to
have goods to supply the trade through-
out the entire year.




Current News of the Week

Quebec and Maritime Provinces.

The branch store of the Sussex Mer-
cantile Co., Sussex, N.B., suffered a $20,-
000 loss from fire.

The Port Hawkesbury branch of the
North Atlantic Fisheries, Limited, was
totally destroyed by fire on the night
of Feb. 11th. The loss is estimated to
be $260,000 with an insurance of $212,-
000

Notice of incorporation of Magor Son
& Co., Limited, Montreal, is given in
last Canada Gazette.  The incorpor-
ators include J. H. and N. A. Magor.
This company takes over the business
formerly conducted by Magor, Son &
Co., the eapital stock being $100,000.

The Natashquan Fisheries, Limited,
are making applieation this week for a
Dominion charter for establishing fish-
eries on the Natashquan River in the
province of Quebeec. The company is
capitalized at $50,000 and one of the in-
corporators is Mr. C. H. Cahan. The
new company will make a specialty of
curing salmon and other fish,

Ontario.

W. H. Fielding, a Guelph, Ont., groecer,
died last week.

J. C. Slattery, grocer, Hamilton, Ont.,
has sold his business.

J.  N. McEwen, grocer, Toronto, is
selling to P. Dulmage.

Thornton Bros., have opened up busi-
ness in Bradford, Ont.

F. Calverwell, of Sutton,
sold to Rilton and Murell.

The Vineland Canning Co., Vineland,
Ont., has obtained a charter.

Spratt & Killen, grocers, Lindsay,
Ont., have sustained loss by fire.

G. N. Willits, general merchant, St.
George, Ont., is moving to Brantford.

H. C. Snelgrove, general merchant,
Mount Brydges, Ont., has sold to Bond
& Co.

Jones & May, general dealers, Ex-
eter, Ont., sustained loss by fire re-
cently.

F. H. Hatton, grocer, Windsor, Ont.,
'is selling off stock and retiring from
business.

Geo. Bedford, Exeter, Ont., has taken
over the grocery business of W. J. Carl-
ing & Son.

J. D. Wisdom, an Allandale, Ont.,
grocer, was in Toronto last week on a
business trip.

Ont., has

W. Roach has purchased and fitted
up a complete grocery store at 485
Margueretta St., Toronto.

Mrs. Christian has been continuously
in business for over twenty-five years
at 1115 Dufferin St., Toronto.

J. Summer, of 105 Salem Ave., To-
ronto, has just rounded out a quarter
of a eentury in the grocery business in
this eity.

W. R. Simpson, Mooresville, Ont., has
sold his general store and post office to
John MeNaughton, of Galt. He intends
going West soon.

R. S. Rushworth for 20 years a gro-
cer in Missouri, U.S.A., has purchased
the stock of R. S. Campbell at 235 Aug-
usta Ave., Toronto, and opened for busi-
ness there. .

W. E. Phillips has purchased the gro-
cery business of Patterson Bros. on Dan-
forth Ave., Toronto. Patterson Bros.
have been in that stand for over a quar-
ter of a century.

James Munn, one of the oldest mer-
chants of St. Thomas, Ont., died dur-
ing the week at the age of 72 years. He
has conducted a groecery business in St.
Thomas for 43 years.

The grocery business of MeDowell &
Co., of Oshawa, has been taken over by
Puckett and Seilley, two of the sales-
men employed under Mr. McDowell. Mr.
MecDowell intends taking a prolonged
trip through the West.

The partnership of Grills, Elliott &
Grills, general merchants, New Liskeard,
Ont., has been dissolved by mutual eon-
sent and the business will henceforth be
carried on by W. R. Grills and J. A.
Grills as Grills Company.

The retail merchants of Cobourg, Ont.,
have organized an association with the
following officers: President, W. J. Ma-
her; Vive-Presidents, A. R. Sandas and
W. M. Fox; Treasurer, R. M. Harvey;
Secretary, A. J. Plunkett.

Bishop Bros., General merehants, Sem-
ans, Ont., have adopted the cash sys-
tem. They allow a cash discount of 10
per eent. on dry goods, boots and shoes,
and 7 per cent. on all straight groceries
and most rubber goods.

Net earnings of the Shredded Wheat
Company for 1912 were $922,000, which,
after allowing $75,000 as dividend on the
preferred stock, leaves a surplus of

$847,000, or at the rate of nearly 10
per cent. on the common stock. Current
assets of the company at the end of 1912

were $1494531, an increase for the
year of $269,000, the amount of cash on
hand being approximately $600,000. It
was stated at the annual meeting, held
at Niagara Falls, New York, that the
construction of the large new plant at
Niagara Falls would be well under way
within sixty days, and that it would be
only a question of a short time when
further extension, probably on the Pa-
cific Coast, would be necessary. "

Western Canada.

C. Atkins has purchased the business
of W. I. Kennedy, Maryfield, Sask.

W. G. Murphy & Co., grocers, Car-
berry and Binsearth, Man., held a 10
days sale this month for eash only.

J. C. Eaton, president of The T. Eaton
Co., stated in an interview in Winnipeg
that his company had no intention of
establishing in Calgary or British Col-
umbia.

Dominion Stores, Limited, a chain
store concern are opening 3 stores in
Nanaimo, B.C., and will sell stoek to
amount of $9,800 in shares of %10 each.
This company make the claim that in the
United States these stores pay from 15
to 471% per cent. to their shareholders.

D. J. MacLeod is opening a grocery
brokerage business in Edmonton, Alta,
Mr. MacLeod traveled for nearly
twenty-five years on the Huron, Bruce
and Wellington Grey and Bruece dis-
triets for Edward Adam & Co., London,
Ont., and James Turner & Co., Hamil-
ton, Ont.

__’.____
ADDING ANOTHER WAREHOUSE.

Tees & Persee, Limited, Western Can-
adian manufacturers’ agents, will ereet
in Edmonton, Alta., as soon as weather
conditions permit, a large mill construe-
tion, six storey and basement, brick and
stone warehouse, size 50 ft. x 134 ft.,
located on a private railway siding. If
weather conditions are favorable, they
expect to have this completed and ready
for oceupation about June 15th.

Tees & Persee are practically dupli-
cating their Calgary building. The lo-
cation of the new building is central on
the south-west corner of Seventh and
Peace Avenues. This firm have similar
buildings in Winnipeg, Moose Jaw, Sas-
katoon, Calgary, Fort William and Re-
gina.




General Firmness to Tea Market

Sugar Situation Doubtful—High Grade-Molasses Firmer and Advancing—Cof-

fee Market Much Weaker for Low Priced Grades — Beans Easier:
Must S8oon Market Crops—Surplus of Some Canned Goods on Market.

MONTREAL MARKETS.
POINTERS:

Sugar—Weak.

Coffee—Mexicans advanecing.

Tea—Advance of le in Indians and
Ceylons Blacks.

Canned Goods—Steady.

Montreal, Feb. 20.—Trading in gro-
ceries on local market continues brisk,
and demand is mueh heavier this year
than for same period year ago, Travelers
everywhere report prosperous times,
and outlook for this year’s business
is pleasing. Wholesalers report an in-
crease over last year’s business. Trading
at this centre is slightly quieter than
last week, but difference is hardly no-
ticeable.
of business derived from the eity, which
is on the increase.  Country orders,
however, are not as plentiful as last
week, but this is probably due to.ecold
weather, which has deterred country
dealers from making the trip into town.

There have been few changes in
prices; about the only one worth men-
tioning is a decline of 14¢ in Japan sift-
ings and fannings, which are now sell-
ing at 8e to 814e¢. Trade in canned goods
is steady, with no speculative buying in
evidence. Almonds are getting searce.

SUGAR.—Jobbers and dealers are
still buying from hand to mouth, as if in
anticipation of a decline. Indications
seem to point out this decline may come
within next few days. Primary markets
have all eased off, and refiners here have
not followed decline, evidently for the
reason they expected a reaction, but
market conditions have not borne out
this assumption, as the primary markets
continue weak. Demand has been lim-
ited, owing to close buying. Stocks
have been accumulating, and with
bumper erops now on way to market
something will have to be done to get
sagar moving again. The only logieal
means to accomplish this end seems to
be a reduection in price. The situation
needs something to restore confidence of
buyers before they will stock up. In
view of these eonditions it would be ad-
visable for dealers to purchase in small
lots till situation clears. However, it is
not expected that sugar will go below
$4.30, or at the very least $4.25, as it
cost approximately the latter figure to
produce it.  Any decline below cost
would be serious, as it would have the
effect of curtailing produetion, with re

There is no change in volume.

sult that sugars next year would be ex-
tremely high.

Grannlated, b.T
Granulated, 20-1b.
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Crystal di
Extra ground, bbls.
Extra ground,
Extra ground,
Powdered, bb!
Powdered,
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No. 2 yellow .

No. 1 yellow

Bbis, granulated and yellow may be had
above bag prices.

SYRUP AND MOLASSES.—There is
nothing new in molasses market, and
trading is rather dull. Stocks in hand
are on light side, as buyers do not like
to stock up under present market con-
ditions, which seem to indieate lower
price on new crop, but it is doubtful if
this will materialize.

Corn syrups are in gbod demand
owing to Lenten season, yet prices seem
to be quite easy, with an unsettled tone,

Compound maple syrups are moving
quite freely, as there is very little pure
syrup on the market. Ninety per cent.
syrup is selling around $1.00 per gallon,
while various other grades are selling all
the way down to 60c, aecording to
quality. Pure maple will be in stoek in

aabout six weeks, and will command a

s
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DRIED FRUITS.—Trade in dried
fruits is dull, and prices remain same as
last week. Prunes, however, are mov-
ing more freely, and there is always a
demand for this line during the entire

b g

..............................

Farmers

loose
Seedless, new, in packages
Select raisins, 7-Ib, box, per Ib.
: per Ib.
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Sultana raisins, loose, Ib.
Sultana raisins, 1-1b, ecartons
alaga raisins, clusters,
Malaga raisins, clusters,
Valencia, fine, off stalk, per |
Valencia, select, per Ib. .......coovvveeann
Valencia, 4-crown per Ib

TEA.—Indian and Ceylon blacks have
advanced one cent to wholesalers, but as
vet their priece to the dealers has not
followed this inerease in cost to them.
Importers state that market shows
strongest tone this week it has in three
months past, and prices are firm.
Wholesalers state that local market is
slow to respond to fluctuations of the
London market, and prices here appear
ag if they would continue steady even in
face of advances abroad, but there is
feeling that prices will advance rather
than decline. Good Ceylons are strong,
with very few offerings and good de-
mand. Fine Indians are also firming up
on wholesale market. CHeap Chinas and
Japans are selling better this week, and
Japan siftings are quoted l4¢ easier
selling, at 8¢ to 8l4e. The demand for
teas this week is fairly heavy, although
some firms report quiet trading.

Japans— .

Choicest 0 0
fo= 15 18
e L .g :
Good common 0 s
Common 0l o®
Yamashiro on 10
: ®
» a8
» ]

COFFEE.—More inquiries are being
received this week for coffees, and the
demand is much heavier than last week.
Owing to the revolution in Mexico and
the general unrest in that eountry, with
the corresponding difficulty in getting
supplies, Mexican coffee has a strong
upward tendency, and is quoted a shade
higher this week than last. For the




same reasons Mochas are advancing, as

. the war in Eastern Europe is draining
the laborers from the coffee flelds, and
in_some instances the fields themselves
are being devastated. There are per-
sistent rumors to the effect that coffee
is deeclining, and some of the primary
markets have been easier during the
past week, but with the unrest in these
two centres, it is hard to say
what outecome will be. The absorption
of the valorization coffee without affeet-
ing the prices strongly supports theory
that market will advance.
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SPICE.—Trading in spices is only
nominal, but fairly brisk for season.
There are no priee changes, and feeling
is that there will be none to amount to
anything for some time. Of course,
there will be trifling fluectuations in
various markets on spot goods, accord-
ing to supply and demand, but, gener-
ally speaking, there is nothing new to
indicate any changes.
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RICE AND TAPIOCA, — A fair
amount of business is passing in these
articles, but prices remain steady, be-
ing same as quoted last week. There is
an easier tone to tapioca market, due
perhaps to the lower quotation on Singa-
pore stocks.
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NUTS.—There is little trading in
nuts at this season, consequently prices
are unaltered. Almonds are reported
higher on other markets, but stocks here
are fairly large, and until these are un-
loaded there will be no change. There
is scarcity of almonds on primary

THE CANADIAN GROCER

BEANS.—There is no change in bean
market, and prices remain stationary.
Stocks in hand are fairly large, and are
ample to take care of present demand.
Peas are also quiet, with no change in
prices. A better grade of Ontario’s are
coming forward.

POINTERS,—
Sugar—No change.
Molasses—Barbadoes firmer.
Spices—Cloves up 5 ecents, cocoanut
advaneed slightly.
Coffee—Weaker market.
Teas—Firmer.
Beans—Easier.
Canned Goods—Easier feeling in mar-
ket.

Toronto, Feb. 19.—Business during
past week has been only fair. Demand
in all lines is fair for season, but the
whole market is dull. There is mueh talk
about stringeney of the money market,
and this is given as one reason for trade
dulness. Drafts are being allowed to
come back in greater numbers than
usual. Many of the banks have issued
instruetions to branches not to lend
money and thus trade is being held down
pretty tight in some cases. Balkan War,
and also conditions in New York which
allow of greater profits than here, are
said to acecount for this.

SUGAR.—Sugar is going along in a
quiet hand-to-mouth fashion. Raw mar-
ket is weak, but is now about down to
cost of production so that lower prices
on primary market are scareely looked
for. In both Canada and States merch-
ants are buying only according to di-
rect needs. There i8 no speculating or
storing of any account being done. In
the States everyone is waiting to see
what changes are to be made by the
new administration in. tariff.

SYRUP AND MOLASSES.—Pros-
pects are that fairly high prices will rule
throughout whole season on all faney
Barbadoes. There is no change at pre-
sent, but an advance may be expected.
““Our people don’t know what good mo-
lasses are,”’ said one dealer this week.
‘““In Quebee where fine -molasses are
used merchants are taking all their re-
quirements in extra faney.’’ Supplies
of all lines of syrups are fairly plentiful.
Prices continue unchanged. :
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DRIED FRUITS.—Dried fruits of all
kinds are dull. The market in raisins,
currants, and evaporated apples, is list-
less. A ecable from Denia in Spain
states that Valencia raisins are praeti-
cally exhausted. California fruits are
quiet with no important feature of any
kind. Packers in the South are drawing
attention to lack of rain and probable
effect on crops, but nothing definite is
reached yet.
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TEA.—Teas are mueh firmer this
week. On primary
prices for Ceylons ruled 14 penny higher
than week ago. Smaller shipments are
expeeted during next few weeks. Cey-
lons are firm with rising tendency. :

COFFEE.—The general market situa-

market average



THE CANADIAN GROCER

tion is easier this week and shows every
indication of going lower. Rios and
Santos are easier, but in mild ecoffees
there is not o0 marked a change. Prices
on loeal market continue unchanged.
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SPICES.—Several changes are re-
ported in spice market. Cloves have
advanced 5 cents and ecocoanut is re-
ported by some as up 1% cent, by others
as up 2 cents. Celery seeds are higher,
being quoted at 25 to 40 cents and still
advancing. Nutmegs remain much same
as week ago.
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RICE AND TAPIOCA.—AII rices have
taken on firmer tone during past week.
Tapioea market continues easy, but with
little ehange from week ago. Good
Singapores are bringing as high as 7
cents, while poorer, darker grades are
running as low as 5 cents.
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“NUTS.—Market is dull and altogether
without feature. Only a small amount
of business is passing.
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: BEANS ~—Imported beans are run-
ping along about same as week ago, but
on whole market is quiet. The time is
near at hand now when Ontario farmers
will have to market their stores of beans
and thus prospeets are for lower prices
to rule. - It is stated that there are
thousands: of bushels of beans in On-
tario which will not sell, and will have

to be used as feed, but even at that
there are large quantities of marketable
quality.

Prime beans,

Austrian, medl

CANNED GOODS.

Toronto, Feb. 19.—Canned goods have
been especially quiet. for season. An
easy feeling prevails in market on ae-
cont of dealers being somewhat over-
stocked. . It is expected that the market
will right itself soon, however. Canned
salmon have been moving out quite free-
ly and in some lines stocks are pretty
well cleaned up even to a shortage.

MANITOBA MARKETS.
POINTERS,—
Japan rice—Vse per lb. up.

Winnipeg, Man., Feb. 20.—(Corrected
by Wire).—Past week’s business in gro-
ceries at wholesale is reported to have
been satisfactory and different ware-
houses have been fairly busy shipping
merchandise to country points. Fine
weather and a large influx of visitors
has given an appreciated stimulus to
retail trade.

Prices hold steady and the only ehange
{o note is an advance of 14 cent per
Ib. ir Japan rice.

Past week was pretty well taken up
with the bonspiel and as usual there
was a big influx of Western business
men.

It is satisfactory to note that all of
them seem inclined with optimism as to
the business prospeets in the West and
the certainty of a great indusirial ex-
pansion which should be good for all
lines of business.

Collections are only fair and jobbers
and wholesalers express a little disap-
pointment in this respeet.  There is,
however, a large amount of the past
season’s crop yet to market and the
present somewhat tight money is not
likely to be of long eontinuance.

SUGAR.—There is no new feature to
report in sugar here, prices are steady,
demand fair, stocks sufficient.
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SYRUPS.—Syrup business has no
doubt gained a little strength from re-

- eent agitation in the West re doctored

butter. Mueh of the eomplaint has
turned out to be without: foundation.
The- city eouncil has, however, decided
to have an analytical ehemist attached
to health department and both retailers
and citizens will be then better proteet-
ed as to quality of butter and lard than
they are at present. Syrup prices are
steady.
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DRIED FRUITS.—Dried fruits are
steady. Apricots are a little easier at
the coast. There is a good movement
of all lines and with green fruits some-
what scarce the present should be a
good time to feature dried lines.
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COFFEES AND TEAS. —-There is no
news to speak of in eoffee and tea lines.
The demand is steady and nothing at
present indicates a probability of

cocee
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e pros-
peet of anv change, prlces are steady
trade quiet.
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BEANS — Local situation is un-
changed. There are some imported
Austrian beans available of good quality.

GRREN FRUITS & VEGETABLES.
«The green fruit trade is as usual at
this time of the year at a somewhat low
ebb. Apple stocks in West are still
ample. Preserving oranges are on mar-
ket. There is a brisk movement in im-
ported vegetables as frosty weather has
held back domestie supplies. Lack of
heated cars is hampering the fruit
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FISH.—The Lenten season has given
a satisfactory boost to the fish trade.
Prices are steady the only change to
note being a decline of 3 cents per keg
on Holland herrings.

Goldeyes, dozen .
Labrador herring
resh frout
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PRODUCE AND PROVISIONS.
Butter, lard and cheese prices are un-
changed on local market. Butter stoeks
in eity are said to be inereasing rapidly.
Eggs are a shade firmer, but for present
unchanged. There is nothing new to
note in cured meats.
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BRITISH COLUMBIA MARKETS.
By Wire.
Vancouver, B.C., Feb. 20.—Butter
here has an upward tendency, with eggs

dropping. Potatoes are firm and in big
demand.
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THE CANADIAN GROCER

NEW BRUNSWICK MARKETS.
By Wire,

St. John, Feb. 20.—Markets on the
whole are quiet, with no speeial changes
during week. Colder weather brighten-
ed up business, and snow added much to
the movement, particularly in country
districts, and allowed farmers to reach
the city. Dealers say business is much
better. Sugar and molasses are un-
changed, tendency being easier in form-
er,
change in quotations. Rice is plentiful
and lower. Oatmeal is cheaper and mill-
feeds easier. Barelled pork is in better
demand. Lard is firmer and apt to be
higher. Pork products all stronger in
tone. Dairy stocks are light, partien-
larly butter and eggs.
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NOVA SCOTIA MARKETS.
By Wire.

Halifax, Feb, 20.—Wholesale grocers
report business in fairly good volume
and prices on the whole firm. Ameri-
ean clear pork advanced $1 to $27.50.
Hams are up to 19¢ and side bacon 19e.
Flour is in better demand, Manitoba
patents being $6.30. Ontario 90 per
cent. is $5.20 to $5.30. Rolled oats are
casier, at $5.25 to $5.30. Receipts of
butter and eggs are fair, with price un-
changed, There is good enquiry for
vegetables, and prices show sharp ad-
vance, due to improved condition on the
Fnglish market.

$5538 QBS

Demand for flour is better, but no
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OHAIN STORES FOR CANADA.

Company Organized in the West With
Big Hopes.

Vaneouver, B.C.,, Feb. 20.—(Special.)
—Grocers in Vancouver and British
Columbia generally are somewhat in-
terested in the promotion of the Do-
minion Stores, Limited, with a capital
of $1,000,000, which is being organized
to operate 150 grocery stores all over
the West from Winnipeg to the Pacifie
coast. Extravagant claims have been
made in behalf of the proposed company
by its backers. . Some identified with it
have remarked that many other grocery
businesses will be wiped out of exist-
ence.. But the bona-fide grocer only
smiles knowingly.

It is said that one-quarter of the capi-
tal has been subseribed by a group of
coast eapitalists, but no names are men-
tioned. The balance of the stock will
be allotted to the various ecities where
the stores will be located. The ambitious
scale on which the company contem-
piate doing business is shown in the
statement that canneries and packing
houses will be established, and that it
will contract fér the entire output of an
elevator and flour mill in Alberta, and
sell this flour and feed through the dif-
ferent stores.

It is proposed that wherever a store is
located stock will be sold to the con-
sumers to the extent of about three-
quarters of the total cost of that store.
The store when located in the country,
it is said, will act as a market for the
farmer and be a place where he ean not
only purchase his supplies, but also dis-
pose of his produce. This produce will
be sent to a head distributing centre and
thence to the different stores in the city.

By buying direct from the producer
and selling for cash to the consumer the
officials of the company make the elaim
they will be able to cut the middleman’s
profit, or effect a saving of from 15 per
cent. to 25 per cent. .

W. J. Kerr, who heretofore has only
gained renown as a Coquitlam realty
broker, and who has an office in New
Westminster, is managing director. It
is proposed to obtain stores in the fol-
lowing places:—Vaneouver, Vietoria,
Nanaimo, New Westminster, Nelson,
Revelstoke, Calgary, Edmonton, Medi-
eine Hat, Wetaskiwin, Moose Jaw, Re-
gina, Brandon, Winnipeg and ~other
cities.
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Messina Lemons A

rrive on Canadian

Market

Quality Reported As Finest for Years—Grapefruit Running
To Large Sizes—Potato Market Easy—Held Up Only By
Cold Weather—Fresh Imported Fruits and Vegetables Com-

mand Large Sales.

First shipments of Messina lemons ar-
rived on Canadian market during past
week. Quality is reported as the finest
seen for years. Sizes are smaller than
usual, and 300’s, desirable sizes on this
market, are hard to get. Crop in Italy
is small as compared with last two years,
but it is still thought there will be no
seareity.

What damage has been done to trees
by frost in California is hard to state,
but at any rate California lemons are
off market for this year.

Grapefruit has been running to large
sizes of late, and sizes 64, 80 and 96
have been secarce. Cubans are expected
in a week or two, and in these sizes are
said to be more desirable. Florida
oranges have advanced slightly on prim-
ary market. Market is firm, and gen-
eral outlok is that it will go still higher.
Oranges have been arriving in splendid
condition.

Fresh fruits and vegetables are now
becoming a strong feature on all Can-
adian markets. Demand for these lines
is increasing rapidly, not only in the
large centres, but also in the smaller and
more outlying distriets.

Cold weather has tended to hold
potato market firm for past few weeks,
but on account of large stocks through-
out country prospects are for easier
market soon. Farmers are holding off,
simply through fear of getting goods
frozen.

MONTREAL.

GREEN FRUITS.—Trade in fruits is
rather dull, as ean be expected at this
season. Prices remain practically same
as last week, there being little indiea-
tion of any. change in near future.
Apples are a little firmer than last week, .
and there is a brighter tone to market

as result. Choice varieties, such as
Spies, Russets and Baldwins, are in good
demand, and Russets are quoted a shade
higher than last week. The following
list is the receipts of tropical fruits over
the G. T. R., whieh were sold at auction
on Monday morning:—Two cars celery,
quality good; sold well; one car bitter
oranges, picked up quickly; one ecar
lemons, one car ecranberries, one ecar
Florida oranges, one car Valencia
oranges, one car Mexican oranges, qual-
ity poor owing to thick skin; five ears
of bananas. The stocks of Almeria
grapes are getting low, as demand for
these has been quite brisk lately, and
few have been imported. Oranges are
selling slowly, and trading is much
duller than in previous years. This is
probably due to fact that rainy weather
during past summer caused oranges
markeled during the early fall and
Christmas seasons to have thick skins.
These thick-skinned oranges did not ap-
peal to the publie, consequently the de-
raand fell off, and just when the good
oranges were about ready to be harvest-
ed the frost rnined much of the erop,
with the result that there have been few
really good juicy oranges on the market
till lately. ' This peeculiar situation has
checked consumption of oranges con-
siderably, and dealers have had little
demand for oranges from grocers selling
to publie. However, market econditions
will adjust themselves with the coming
of warmer weather, and in course of a
month or so the market will take on
brisker tone.
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Celery, erate (3 to 6 dos.
.’wm dosen

VEGETABLES.—There were several
new vegetables seen on local markets
this week, even though trading is dull,
owing to cold weather, with the conse-
quent difficulty in making deliveries.
Egg plant is offered at $2.50 to $2.75 per
dozen, and quality is exceptional. Boston
lettuce is offered at $1.50 per crate of
two dozen. Curly lettuce is selling at
$1.75 to $2.00 per erate of four dozen.
New potatoes are selling at 7e per lb,,
or $10.50 per barrel. The quality of
strawberries offered is certainly worthy
of mention, as they are exeeptionally
fine this season, being much better than
those seen on loeal market for several
years past, and it is doubtful if the
quality has ever been excelled. They
are bringing 42¢ to 45¢ per box, and are
retailing at 50c. Horse radish is selling
at 15¢ per lb., with a fair demand. Can-
adian oyster plant is selling at 50e, and
American at $1.10. Garlic is quoted at
15¢ per bunch. Tomatoes are not as
plentiful as last week, but prices re-
main same. Potatoes are firming, and
market is stronger than last week owing
to the scanty supplies eoming forward
this week, as the dealers and farmers do
not like to risk getting them frozen. All
varieties remain steady, but Green
Mountain have advanced about 2'%e per

eek.
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GREEN FRUITS.—Trade in fruits
has been brisk during past week, Staple
lines are in usual demand, and ecall for
all imported fresh lines is inecreasing,
both in city and outlying points. Al-

t® meria grapes are practically off market,




and worth from $8 to $9 when obtain-
able. Temporary searcity of pineapples
has cansed them to advanee 50 eents.
First shipment Messina lemons ar-
rived February 13. Quality is reported
a< finer than for many years, and thus
lemons are commanding large sales.

Apples are reported as keeping in ex-
cellent shape, and are moving out slight-
ly better than week ago.

=T
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VEGETABLES.—Potato market is
easier, with light demand. Cold wea-
ther has had a tendency to sustain the
market, but potatoes are in the country,
and farmers will have to get rid of them
before end of April. At present few are
offering, but it is expected that as soon
as movement starts prices will drop con-
siderably. Demand for onions is poor,
and large stocks on market are tending
to lower prices. Present scarcity of
cucumbers and mushrooms has caused
each of these to advance. Florida to-
matoes are now on market, and are
rapidly taking the place of Cubans.
Prices are slightly easier.

All 'men are more or less deaf; the
degree depending upon who is talking
and what they want.

THE CANADIAN GROCER

-Reddlers and Invoice Costs on the Slate

Chief Topics Discussed at Meeting of Toronto Grocers—Will
the Hawkers be Allowed to Call Out Their Wares?—Dis-
cussion on Cost of a 25 Cent Article — Letter From London
Brethren Read—A S8ix-for-a-Quarter Story — Presentations

Made.

Toronto, Feb. 20.—(Special).—Ques-
tions in reference to peddlers, cost of
biscuits, and soap, and the annual din-
ner, as well as a couple of presentations
occupied the time of the Toronto Retail
Grocers Association at their regular
February meeting on Monday night.
President D. W. Clark was in the chair.

Why Peddler Was Acquitted.

Some days ago a peddler was aequitted
here on a charge of ‘‘erying out his
wares’’ on the street, and as the am-
endment to the Hawker’s by-law se-
cured by the association last year pre-
vented this, the matter was gone into
by W. C. Miller to determine the why
and the wherefore of the aequittal. He
diseovered that through an oversight the
city official responsible for sueh work,
did not have the by-law changed on the
books so that when the case came up
the magistrate dealt with it on the
strength of the old by-law. As this al-
lowed hawkers to ‘moderately ecall out
their wares,” the defendant in the case
was allowed to go.

Mr. Miller stated that the authorities
are now sending out notices of the am-
endment to all hawkers who received
their licences since January 1. But one
of the aldermen has declared that he
will try to have the amendment repeal-
ed and the association has this to ‘con-
tend with. Every member was request-
ed, to discuss the question with their rep-
resentative aldermen and the controllers
with a view to pointing out why the
amendment should not be repealed.

Cost of Twenty-five Cent Article.

A letter was received from the Lon-
don Retail Grocers Association asking
the Toronto body to consider the cost
price of a certain 25 cent article. The
former maintained in their letter that 19
cents was sufficient as 20 cents only al-
lowed 20 per cent. gross margin from
which must be deducted all overhead
charges. Some of the Toronto retailers
were under the impression that probably
20 per cent. was sufficient on a staple
article, whereas others were selling arti-
cles costing 20 cents at 28 cents. Neil
Carmichael was of the opinion that if
invoice eost were lowered it might give
the price cutter an opporunity to do
damage to the trade.

From the discussion one would infer
that the question is one that would bear
a great deal of debating. Some of the
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members were even figuring margins on
invoice cost instead of selling price.

Six-for-a-Quarter Discussion.

The London Association also requested
that the Toronto organization consider
another problem re cost price of a new
line a certain large manufacturer is
turning out. This line is sold to the
grocer at $3.55 per case of one hundred
and is intended for a six-for-a-quarter
line. The London trade maintained that
this is too high, as it only allows the
trade about 14.8 per cent. gross margin
and they asked the Toronto association
to take the matter up wih the ‘manufae-
turer in question.

From the opinions of those present the
reason for this new line is to offset com-
petition from a United States firm who
are putting a competitive line on the
Canadian market. The price of this is
$3.40 in 50 box lots and $3.50 in 10 box
lots, the former allowing over 18 per
cent. gross margin and the latter over 16
per cent. The London Association thinks
that the Canadian firm should lower
their price to permit of a higher margin.

The question was gone into at length
but it was not definitely decided upon.
More will probably be heard at the an-
nual meeting of the Ontario R.G.A.

R. Matthews.inquired as to the work
done by the Ontario body and secre-
tary W. C. Miller stated that the first
year had been practically given over to
organization work. Much attention had
been given to sending out the petitions
re amendments to the Seale Inspection
Act and Garnishee Law, to which almost
3,000 signatures had been attached.

Two Presentations.

Interesting ineidents of the meeting
were presentations to the retiring presi-
dent, R. W. Davies and Seeretary C.
F. Thorne. The former was made by
W. C. Miller and the latter by J. S.
Bond, both of whom eulogized the work
of the president and secretary. Mr.
Thorne has held the position for 3 years
now and has done arduous work in look-
ing after the interests of the associa-
tion. Mr. Davies was given a handsome
traveler’s suitcase and Mr. Thorne a
cheque. Both replied referring to their
appreciation of the gifts.

Andrew Walker, Westmoreland Ave.,
and Jno. MeCuaig, Eglinton, were added
as members of the -assoeciation, their
names having been put forward by
Pres. Clark.
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Decreased Supplies Strengthen Fish

Market

Stormy Weather on Atlantic Coast—Lenten Demand, Too,
Is Strong and Some Lines Have Completely Disappeared—
Montreal Dealers Almost Out of Halibut—Many Prices

Firming Up.

Supplies of fish coming in during the
past week have been none too encourag-
ing. Cold stormy weather has prevent-
ed fishermen from pursuing operations
and as result offerings have been ‘light.
Cod, haddock and lobsters are mention-
ed especially as being scarce at maritime
points. Supplies of fresh trout and
halibut too, are limited, but on aceount
of general searcity it is expected that
packers will get their boats out earlier
this year and thus place fresh halibut
on the market at an earlier date. De-
mand for nysters and clams has been
brisk during past week. On account
of prolonged fine weather supplies in
these have become fairly well exhaust-
ed, but it is still thought that there will
be enough stock to finish up the season.
Frosts during past couple of weeks have
been severe enough to freeze the juice
in the shell, but not enough to weaken
the stock.

MONTREAL.
FISH.—The fish market is active and
. fish men are mostly too busy to talk.
The demand has been so ‘great that
several lines are sold out completely

and the shortage predicted in these

lumns for some weeks past have be-
come a reality. The Lenten season .is
in full swing and it seéms that everybody
must be eatirig fish from the way orders
arée coming in. The eold weather has
given the dealérs more confidence and
they are ordering in large quantities,
with the result ‘that they are pushing
the sale of this line more energetically.
Prices are advareing on nearly all lines
of fresh and frozen fish. The prices
quoted this week are firm and there is
a persistent feeling that these will go
« still higher in a few days. Tom’ cods

are quoted at $1.50 to $1.75 and salt
green cod ‘has advanced about 10 per
cent,, in faet all cods have advanced

quite sharply. Haddock is almost im-
possible to obtain and advices from
Boston quote haddock at 183ets. which
is the highest price quoted in the
memory of local dealers.

Boston also quotes cod at 25 cts. and
scaree at that price. The quotations are
for fish in transit as the market has
been completely cleaned up of these var-
ieties.

As the fishing is closed now, the pros-
peet of unloading the heavy stocks of
smoked fish is exceptionally good. The
colder weather will assist materially in
this process and should the weather con-
tinue steady, it is quite probable that
prices of smoked fish will firm. . Loecal
fish dealers report good stocks of haddie,
kippers and bloaters.

Nearly all lines of canned fish are firm
and in good demand. The tendency is
upwards in these lines and an advance
iz likely to be announced shortly.

There is a good trade in both shell
and bulk oysters. The demand is a
little heavier than usual at this season
of the year. Prices remain about the
same as last week, but are shaded a little
on large orders.

The price on oysters, however, is weak
and the tendency is downwards with a
revision likely to be announced at any
time. :

Halibut is praectically off the market
here although there are a few obtain-
able. Vancouver wires seanty supplies
and offers a limited amount at 10 cts.F.
0.B. Vancouver which means that the
Montreal dealers would have to pay
almost 20 ects. per lb. :
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FISH.—With cold weather prevail-
ing and the Lenten season on, trade in
fish has been brisk during the past
week. Trout are getting pretty scarce
and dealers fear that these will soon be
out of the market. Fresh fish are hold-
ing out pretty well. There is no sur-
plus in whitefish and halibut too are
getting pretty low, but supplies eoming
in are sufficient to take care of the trade
for some little time yet. Stocks in
qualla salmon on this market are fairly
heavy. A few flounders appeared on
the market again this week. Supplies
of these have been very irregular and
at no time has there been any large
quantity on the market.

Stocks in oysters continue fine and
business is reported as better than a
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Pickerel, straight
LAt Bete Dorring: e ib,

straight.
rmn CAUGHT FISH.
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FISH.—Supplies of fish in the past
week have been more or less discourag-
ing to loeal dealers. Cold, blowy
weather in the bay and on the Ken-

nebecasis river interfered materially
with the eatech. Cod and haddock in
consequence came in only in limited
quantities though the searcity did not
alter the price. Lobsters have been
searce right through the season largely
owing to the bad weather nfaking it
impossible for the men to get them.
On the river gaspereaux are coming in
little better quantities while smelt are
about same as regards supply.

HALIFAX N.8,

FISH.—The receipts of fish at Halifax
during the past week have been un-
usunally light. Stormy weather conditions
continue to interfere with the operations
along the coast. The scarcity of fish
is bringing a higher return to the fisher-
men for what they have and a eorres-
ponding increase in the price to the
consumer. As a result the price has
been advanced one cent per pound on all
kinds.

The Importance of the Fishing Industry

Various Kinds That Are In Large Demand On American
Continent—Interesting Figures on Extent and Value of the
Catch—Oanadian Exports for Last Fiscal Year.

Fresh, salt, smoked, frozen and shell-

fish in one form or another is univer-
sally recognized as an important food
material, and enters, to a large extent,
into the diet of the majority of United
States and Canadian families. It
would possibly be better for the health
of these nations if more fish were con-
sumed, and it certainly would have the
result of cutting down the present cost
of living, as the price of fish and fish
produets is cheaper than fresh meat in
its various forms.

Few, however, have any adequate
conception of the great importance of
the fishery industry of this Continent
and of the immense amount of nutritive
material which is every year taken from
the salt and fresh waters of this Con-
tinent.

Some Interesting Data.

Just to illustrate and to give readers

an idea of the immensity of this in-
dustry let us quote the recent data eol-
lected by the United States Fish Com-
mission:

‘It appears that more than 528,000,
000 pounds of fish, erustaceans, ete., are
annually taken trom the waters of the
New England States; over 819,000,000
1bs. - from the Mlddle Atlantic States;
over 106,000,000 1bs. from the South
Atlantie States; 113,000,000 1bs. from,
the ‘Gulf- States; 217,000,000 lbs." from
the Pmﬂe Coast; 96,000,000 1bs, from
the - Mississippi River and ite tribu-

taries, and 155,000,000 ilbs. from
Alaska, The produets of the fisheries
of the Great Lakes exceed 113,000,000
Ibs. annually, and of the minor interior
waters 5,000,000 lbs.

In addition to this grand total, thou-
sands of pounds are caught annually
by sportsmen, but statisties of the
amount are not available. Of course,
these amounts are only approximate, as
there are thousands of pounds ecaught
annually of which no record can be ob-
tained.

The data represent the products as
they leave the hands of the fishermen,
except in the case of Alaska, where the
figures include salmon after being
canned or otherwise prepared for the
market. In considering such produets
as clams, scallops and oysters the
weight of the edible part only has been
taken into aceount.

Catch Valued at $58,000,000

The total weight of the fish produects
of the United States as they leave the
hands of the fishermen is about 2,169,-
000,000 lbs., representing in round num-
bers as the value of the cateh $58,000,~
000. By the processes of canning, salt-
ing, smoking and otherwise preserving,
the value of the fish is greatly increased.

There were $15,370,110 worth of fish
caught in Canadian waters during the
nine months ;n%p Dee. 31st, 1912
The v’alnmﬂgﬂ_xh caught during the

same peri 11 was only $14,433,-
“«

025. Of all fish eaught the salmon
catch was most valuable totaling, $6,-
804,166 in 1912, as compared with $5,-
331,733 in 1911.

For the fiscal year ending March 31,
1912, $16,704,678 worth of . Canadian
fish were exported. United States
took $5,378,644 worth, the United King-
dom $5,132,074 worth, while the remain-
der went to other ecountries.,

The above figures show the import-
ance of fish in the diet of people. Con-
sumption of fish is increasing every
year. Is the -Canadian retail groecer
getting his share of this natural in-
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BICYCLE DELIVERY SERVICE.

Grocer States This Works Satisfactorily
For Him—OCustomers Wants Supplied
Quickly.

E. E. Martin, a groeer on College St.,
Toronto, whose trade does not demand
delivery of large, bulky and heavy quan-
tities such as a eountry store might be
called upon to deliver, operates a bicyele
delivery service which he claims has
proven a success to a large degree.

Mr. Martin supplies the bieyeles which
have a carrier attachment on the front
and he says, it is surprising what the
boys who operate them can earry. Dur-
ing the week, one and two boys keep the
delivery counter clear, while on Satur-
day three boys are required.

The phone is a big selling force in
this store and delivery of small phone
orders’ receive prompt attention. Mr..
Martin says he would hate to chase
a horse with a wagon up the street to
deliver a bunch of celery or some other
small requirement that a customer may
order over the phone. Considering
everything, he says, this form of de-
livery has been found satisfactory in
filling the delivery of this particular
business.

Another feature of this store is the
display advantage of having the build-
ing on a slant. Crooked  street lines
make it neeessary to have the buildings
in this section on somewhat of a diam-
ond shape. The front and back walls of
the building are on line with the street
while the side walls run diagonally,
making it possible for one looking in the
front window of the store to see almost
the entire shelf dmplay, which adds to
the ullmg force.

It is a poliey in the Martin store to
raeke things look as bright and cheer-
ful as possible. At the back end of the
counter, what would otherwise be a
raiber dismal looking place, is placed a
large mirror, this not only brigltens up’
the ‘corner, but gnves hfe to 1t White
coats and aprons aré worn in serving
customers.




FLOUR & CEREA

DEPARTMENT

Rolled Oat Market has Weaker Tendency

Decline Announced on Some Markets—Both Flour & Cereals
Dull—S8now in Eastern Canada Has Helped Flour Trade Some-
what—S8ome Declines in Mill Feed.

The general situation of the flonr and
cereal market this wesk 18 ouc cf dul-
wess. Drmand in all lines is light and
little bus'ness is being transacted.

The wheat market holds practically
same as week ago. Fluctuations have
been frequent, but of little acecount and
during past two weeks there hasn’t been
change of more than two eents. With
flour stoecks in present condition, and
wheat market steady, there appears to
be little sign of change.

Receipts of flour for week in Mon-
treal were 6,346 sacks as compared with
21,324 sacks for corresponding period
year ago. Portland and St. John ex-
ported 62,736 sacks last week while a
year ago during same week 110,536 sacks
were exported. The decrease is probab-
ly the result of the higher rates eharged
for space this year. Spot stocks of
flour in Montreal are 32,259 more than
week ago, and an increase of 55,505
sacks over corresponding week last year.

Word comes from St. John, N.B., that
demand for flour is mueh better since
heavy snowfall. Rolled oats there have
declined and mill feeds too are easier.

Cornmeal is being imported from the
States at a price which is tendiang to
pull down Canadian market. Stocks
both in ecorn and cornmeal are heavy
in South so that there is little hope for
an early advance.

Demand for bran is fair, but owing to
mild and open winter and large quan-
tities of rough feed in country demand
for all mill feeds has been light.

MONTREAL.

FLOUR.—Trading in flour is only
nominal on local market. Prices remain
same as last week and have not been af-
fected by the weakness of the wheat
market. There seems to be no likelihood
of a change until opening of navigation
and inereased exportation. There is
fair demand loeally and a good eall for

car lots for both local and country ae-
counts. This is a good indication that
stocks in dealer’s and jobber's hands
are not large. There seems to be little
inelination on the part of the dealers to
stock up owing perhaps to the unsettled
conditions of the wheat market.
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CEREALS.*Rolled oats are quoted
the same as last week and trading is
quiet. Prices are weakening. Trading
in cornmeal is nominal and rolled wheat
is in fair demand. The exports of rolled
oats from St. John and Portland for the
past week were 8,458 sacks and 3,600
cases as compared with 14,911 sacks and
3,709 cases for the same week of a year
ago.

Cereals—

bhd o B ”nng. g, Mok
oats, .

Standard oatmeal, -ﬁo bag lots ..
Granulated oatmeal, in
Fine oatmeal, in single
(In 25 lots the price
Rolled in barrels

Cot

MILL FEEDS.—There is a brisker
tone to mill feed market this week with
bran in good demand. Buyers, both lo-
cal and eountry, have let their stocks
get pretty low and are just stocking up
again. Orders for car lots are coming
in quite freely.

Brain, In ton ....
Bharts, ‘I ‘e 'loks, "par tom

FLOUR.—Flour market is exceedingly
quiet with poor demand. So far as pre-
sent conditions are conecerned, there is
nothing to indieate any alteration in
price. Ontario wheat market is trifle
easier, and with more snow, larger of-
ferings may be expected. Manitoba
wheat continues firm. Fluetuations are
so slight as not to alter flour market.
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At present trade is dull, and millers are
looking for more snow to liven things up

a bit.
Manitoba Wheat.

st patent, in car lots, per bbl.
B ek, = o T o W

S TS, car lo r “eee
Feed flour, Lln car lots, po

Flour, in cotton sacks,

Winter Wheat.
qu b - tic

%0 P.c.
trl t er, domauc onnlmpum
Blended domestic consumption

CEREALS.—Rolled oats have again
taken a decline of 15 cents per bbl, or
7Y cents per sack. This is due to some
extent to manipulation, but conditions
of the market also warranted decline.
Demand is light, and stocks now be-
coming fairly heavy. With colder wea-
ther heavier demand is looked for.

Cornmeal too is easy. American
cornmeal can be brought in and sold
here at a price to compete with our meal
and this is tending to lower market.
Rolled mtl -nlllou 9 1b, sacks

2%
7
26
1%
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MILL FEEDS.—Another slump of $1
in price of millfeeds took place on Tues-
day. Usunally at this season prices on
mill feeds are advancing but this year
there has been so mueh rough feed in
the eountry that demand has been light.
Grinding at present is heavy and with
light demand, stocks are piling up rap-
idly. There is thought to be a consid-
erable amount of manipulating being
done on this market, hence deelining
prices.

per
per

FLOUR AND CEREALS.—There is
an improving export inquiry for flour
and a satisfactory domestic trade.




Provision Market on the Upward Trend

Live and Dressed Hogs Advancing Due to Scarcity and This
is Followed by Advances on Many Hog Products—Year of
High Prices Predicted—New Zealand Butter in British Col-
umbia—Egg Situation Clearing as Storage Stocks are Mov-
ing Out—Losses Will be Quite Heavy.

There has been a firm feeling in the
whole provision market during past
week. Owing to light receipts of raw
material all hog produets are holding
firm although demand for same is not
great owing to some extent to the Len-
ten season being on. But considering
conditions, dealers are well satisfied
with trade which is passing and expeet
prices to continue firm.

New Zealand butter has been a strong
feature on Vancouver market and has
also commanded some sales on Eastern
markets, but in Toronto little has been
handled. A year ago prices were such
as to enable dealers to ship Eastern but-
ter to Vanecouver, but this year with an
advance of 4 cents in price, Vancouver
has had to look to another market,
hence the importation of New Zealand
makes. Ontario dealers state that while
New Zealand butter is a finer grade
than Ontario, being all grass make, and
contains only 10 per cent. moisture as
compared with 16 per cent. here, still
they elaim the grain is eloser, and fla-
vor not so good. It is the price, they
state, which prevents Ontario butter
commanding sales on the coast. There
is a big market at the coast and large
quantities of butter have to be imported.
‘‘Every boat that comes here from New
Zealand,”’ says our Vancouver repre-
sentative, ‘‘carries a ecargo of butter,
and New Zealand butter heads the list in
getting the patronage of British Col-
umbia and the States to the south along
the coast.’’

The egg market in the south looks
pretty sick on aecount of large offerings
of new laids. Storage stocks are becom-
-ing pretty well worked down, whieh is
an encouraging feature to all holders.

MONTREAL.
PROVISIONS.—*‘Up, Going up, Gone
up’’ is the tone pervading the provision
market here this week and it is even pre-
dicted that this year will see new record

for high prices of nearly all lines of
pork produets. Hogs are exceedingly
high and are going higher as the sup-
ply is only about half what the trade
can use. Outlook for hogs is discour-
aging to the packers as conditions point
to serious shortage and produetion this
year is away below that of previous
years while the demand is steadily in-
creasing. It is anticipated that there
will be another advance-this week and
as hogs are costing the packers $9.75
per ewt., another advance they claim is
justified. Dressed hogs are selling at
$14.00 per ewt. The demand is mostly
for bacons and hams. English break-
fast and Wiltshire being favorites. Lard
is firm with brisk demand. An advance
is antieipated by the end of the week in

pure lard as the stocks are comparatively

low.

, bon
ienic hams, 6. to 12 lbs.
Wiltshire bacon (50 b, sid
C rolls,

Lard—
Boxes, 50 1bs, net, pe
, tins, each, 10

Tierces, 375 lbs., per Ib.
One pound bricks
Compound Lard—
, 50 lbs., ver Ib,
, 10-1b, tins, 60 Ibs. to case, per Ib
, 5-1b, tins, 60 Ibs, to case, per lb...
, 3-1b. tins, 60 lbs. t

5 5

Tierces, 375 ibs
One po
Pork—
Heavy Canada short cut mess, bbl., 3545

cococe
-
=
*

P
Heavy short cut clear pork, bbl
Clear fat backs
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Cooked pickled pigs feet (in vinegar, kits 25 Ib.
THipe, in

BUTTER.—Prices remain unchanged
with a fair demand. There is consider-
able New Zealand butter on loeal market
and it is having effect of maintaining
prices at present level. The supply of
butter on spot is sufficient to take care
of the demand. The demand is for small
lots prineipally and orders for ecar lots
are few and far between.

L0% om

e 028 029

EGGS.—Although the thermometer
has been hovering around the zero
mark for nearly two weeks, new laid
eggs have declined 3¢ from the prices
quoted last week. Supplies coming for-
ward are quite plentiful and while
weather has been cold, roads are in fine
condition enabling farmers to bring in
their stocks of new laid eggs. Storage
eggs remain steady at prices quoted last
week and are quite firm at that level.
Six hundred and thirty-one more eases
of ‘‘new laide’’ were received this week
than last and the decline in prices ean
be attributed to this eause. Should the
weather continue fine prices will likely
decline a little every week but, should
storms bloek the roads, making it diffi-
cult for farmers to get into town prices
will advanece as the shortage thus eaused
would fully justify sueh a eourse, since
supply in dealer’s hands here is limited.
Storage stocks are low and in some cases
exhausted. This situation aceounts for
the large importations of eggs from the
United States. i

New laid b D I 4 i aivesvhranias ones
Selects 0

CHEESE.—Trading on loeal market
has been rather dull during past week.
Receipts were 105 boxes less than pre-
vious week and 33 boxes less than the
same week of 1912. London cables re-
port market for Canadian cheese as un-
changed with steady demand.

POULTRY.—Supplies of poultry are

scarce and prices quite firm. While the
demand is not heavy at this season of
year, the receipts are especially small
and are hardly suffieient to supply the
wants of buyers. ;
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HONEY —Tradmg in honey is quiet
and prices remain steady. Supplies are
ample to take care of the demad.
n
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TORONTO.

PROVISIONS.—A quiet, steady tone
prevails in provision market with little
sign of change. Offerings in hogs con-
tinue light and as result not only are
high prices being maintained but further
advance has been made this week, fed
and watered being quoted at $9.00. De-
mand for hams is steady but rather in-
clined to be light. Stocks are ample to
take care of trade. Lard continues firm
and is moving out well at advanced
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BUTTER.—A general easiness in tone
prevails in butter situation. Demand is
poor and little is moving. Speaking of
local situation, one dealer said: ‘‘Tor-
onto is suffering from a surplus supply
of dairy butter. which is not up to the
standard.’”’ With regard to farmers’
separator, another dealer states that at
26 to 27 cents farmers’ separator ‘is go-
ing the limit. There is little coming in
worth that.

Prices on New Zealand butter are
high, it costing 31 cents laid down here.
This leaves little or no margin for the
Toronto wholesaler.

on

EGGS.—The whole egg market is in
pretty poor shape. Market for strietly
new laids is aetive but on the deecline,
prices ranging from 20 to 32 cents.
‘‘Storage eggs are pretty sick,’’ said one
dealer. ‘‘I wouldn’t let anybody out if
he came in and offered me 17 cents for
them.’”’ Fresh eggs are coming in much
larger quantities into Chieago and mak-
ing that market look pretty bad for hold-
ers of storage. Latest quotations from
there give strietly new laids 19 to 22
and storage 12 to 13 cents. Warm weath-
er here would also have a depressing
effeet on this market.

One hopeful feature for those who
have had heavy storage stocks is that

such stoecks have now beecome very much
reduced. The number of storage eggs
in Chieago is very much less than a
week or so ago and thus prospects are
looking a little brighter.

CHEESE.—Cheese econtinues quiet
but firm. Demand is good for season.
Stocks in Toronto are fairly heavy but
not too great for demand.

0 ibu

e 0l
POULTRY.—Poultry market is firm
for - fresh. Choice spring chickens are
searce and sell at from 20 to 22 cents.
All fresh stocks are secarce. Frozen
stocks are much more plentiful and prie-

es continue firm.

Spring chicks, milk fed lb.

020
Spring chickens, dressed, 018
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0
HONEY —General ﬂrmness prevnls
Demand is at present light but it is
thought that as the Lenten season ad-
vances all syrups and honey will move
more freely. Stocks locally are light.
L2

BUTTER, EGGS AND CHEESE RE-
CEIPTS.

Montreal, Feb. 20.—(Special).—The
table below shows the receipts of butter,
cheese and eggs for the week and sea-
son to date, with eomparisons:—

Butter, XEggs,

Weok m l'eb. ll 1913. D.ﬁ ai..a
mm' 2,664

ing season of
2 234,487

correspond!
Iast year, 1911-12

What Should be Cost of Ten Cent Article?

London Grocers Discuss This Question And Think It Should
Not Be More Than 90 Cents—Cost of Biscuit Tins Taken Up
And Consideration Promised—Law Explained Regarding Giv-
ing Tobacco to a Minor—Written Order Must Be IMlo Out—

A B8ocial Evening, Too.

London, Ont., Feb. 20.—(Speecial.)—
The Retail Groecers’ Association put on
a double bill at the Board of Trade
rooms on occasion of their last regular
meeting. The early part of the evening
was devoted to regular business, after-
wards an ‘‘At Home,”’ as the notices
called it.

Harry Ranahan reported for the de-
putation re the cost of biseuit tins. He
had an interview with Mr. Currie, of
the D. 8. Perrin Co,, who is secretary of
Ontario. Mr. Currie went into the mat-
er quite fully with Mr. Ranahan, and
assured him it would be given every con-
sideration by the manufaecturers.

Cost of a 10-cent Article.

While Mr. Ranahan was discussing
other matters with representatives of
the bisenit manufacturers he brought up
the question of the groeer paying 96e
per dozen for package sodas, to retail at
10¢ per package. He claimed that the
grocer should not pay more than 90¢
per dozen for any 10e article.

Norman MeLeod thought that if the
manufacturers could not put the 10e
packages up for 90e¢ per dozen they
should reduce the size of the package.

Adam Palmer contended that as it is
now the grocer is working for the manu-
facturer.

The Seeretary read letters from a
couple of biseuit firms re empty pack-
ages.

There was also a lengthy diseussion
with regard to the advance in the price
of certain brands of tobaccos. It was
thought that the profits to the retailer

42

were now not very luerative, and it was
finally decided to leave the matter over
for the Provincial Association to deal
with.

Law Re Selling Tobacco to Minors.

Adam Palmer reported that he waited
on the Police Magistrate with regard to
fining a local grocer $10 for selling to-
baceo without an order. The Police
Magistrate claims he had no alternative,
and that he could not even have allowed
suspended sentence. The law, he said,
is very striet in this matter, and leaves
no room for doubt. Every time a minor
is sent for tobaceco an order signed by
the father must accompany it. A gen-
eral order covering a month or a year
will not do. Also a grocery order with
tobaeco on it even if signed by the
parent does not cover the law. There

.must be an order in every case signed

by the father.

Wound Up With Entertainment.

After the business was transacted the
local city travelers were invited in from
the ante-room, and President John Dip-
rose introdueed the program of the even-
ing, which was greatly enjoyed by all
present. Those taking part were John
Taylor, Fred Jones, A. Baker, M. Me-
Keough, Cyril Hayes, Thos, Ranahan,
and the Excelsior Male Quartette. All
received encores. Ex-Secretary Hayes
is certainly a fine elocutionist.

The committee, who deserve ecredit-
for the splendid program, were E. J.
Ryan (chairman), G. B. Drake and Jas.
MecKenzie.
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QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER.

W. H. GILLARD & CO.
Plamond.
1-1b, tins, 2 dos. In case ..§2 0O
%-1b. tins, 3 do=, in cabe.. 1 26
%-1b. tins, 4 dos. in case .. 078

ROYAL BAKING POWDER.
Sizes.
elbs cssvsveis sovs
WD cocies oo
1-lb. ......

g
g

cnese

-0 D
SREESE

allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.
White Swan Baking Powder—
6-1b. size, $8.25; 1-1b. tins, $2;
~ 12-os. tins, $1.60; 8-os. tins, $1.20;
§-0s. tins, 90c; 4-o0s. tins, O5c;
Be tins, 40c.

BORWICK'S BAKING POWDER

Bizes. Per dos. tins.
Borwick’s %-1b. tins ...... 136
Borwick's 3%-1b. tins ...... 285
Borwick’s 1-1b. ting ...... 465

' COOK'S FRIEND BAKING

Per dos.
No. 1, 1-1b,, 4 dosen ......
WNo. 1, 1-Ib,, 2 dosen ......
No. 2, B-os., 6 dosen
No. 2, G-0s., 8 dosen ......
No. 8, 2%-0s, 4

No. 10, 12-08, 4 4
No. 10, u-u..
lo.ll.‘-o-..adoun
. In Tin Boxes—

Ne. 13, 1-1b., 2 dozen ......
No. 14, 8-0z, 8 dozen ......
No. 15, 4-0s., 4 dozen ......
No. 16, 2%-lbs. ..........
No. 17, 5-1bs. .... ........ 1400
FORBST CITY BAKING POW-

DEDR,

G-ox. tins ...... ....
BN I sisiisiesainens
16-08. tins

dosen
dun

28
S58888

- e 0

om
12
BLUE.
Keen's Oxford, per Ib. .... 017
In 10-1b. lots or case .... 016
COUPON BOOKS—ALLISON'S,
For sale In Canada by The Eby-
Blain Co., Ltd., Toronte; C. O.
Beauchemin & Fils, Montreal, §2,

$3, $5. $10, $15, and $20. All same .

price, one sise or assorted.
UN-NUMBERED.
Under 100 books ....each 0 04
100 books and over, each 0 08%
500 books to 1,000 books 0 03
For numbering cover and each
coupon, extra per book 3 cent.

CEREALS,
WHITE SWAN SPICES AND
CEREALS, LTD.
White Swan Breakfast Food, 2
dos. in case, per case, $3.00.
The King's Food, 2 dos. in case,
per case, $4.80.
White Swan Barley Crisps, per
dos, 8.

White Swan Self-rising Buck-
wheat Flour, per doszen, $1.

White Swan Seif-rising Pancake
Viour per des., $L

White Swan Wheat Kernels, per
dos., $1.50.

White Swan Flaked Rice, §1.

White Swan Flaked Peas, per
dos., $1.

F. COWARD,
' 402 Spadina Avenue, Toronte.

Flaked Rice, Sago, and Taploca
in Bc cartons, per dos., 45c.
Potato Flour (flnest) in 10c car-
tons, per doz., 90c.
Self-raising Flour (as prepared
in England), in 10c cartons, per
dos., 95c.

DOMINION CANNERS.

Aylmer Jams. Per des.
mwm “Iz.u. ck 0:3

pberry, ™
Buek currant "' 20
18

Red currant ...... ........
Pucl. white, heavy syrup 1 60
vy syrup 1 T7%

Jellies.

Red currante...... .c.vv.ne
Black currant .... ........
CrabapPl® coosio coseas oos
Raspberry and red currant
Raspberry and gooseberry.
Plum JaB .... cocven coss
Green Gage plum, stoneless
Grape

L )
anagssass

I T

Marmalade.

Orange jelly ...
B 5585 es esusne asedin®
PRI ocvei cose soine

000 -
ggssxns

sessennsns

Pure Preserves—Bulk.

5 1bs. 7 Ibs
Strawberry .... .... 000 095
Black currant ...... 060 095

Raspberry .... ....
14’s and 30’s per 1b.

Strawberry .... ..... .. 018
Black currant .... ...... 013
Raspberry .... ..ot vooe 013

Freight allowed up to 26c per
100 1bs.

COCOA AND CHOCOLATE.
THE COWAN CO,, LTD,
Cocoa—

Perfection, 1-1b. tins, dos.. 4 40
Perfection, %-1b. tine, dos. 2 35
Perfection, %-1b. tins, dos. 125
Perfection, 10c size, dos... 0 90
Perfection, 5-1b, tine., per 1b.0 38
Soluble, bulk, No. 1, 1b.,. 020
Soluble, bulk, No. 2, b, ....0 18
London Pearl, per 1b. .... 022

Special quotations for Cocoa Ir
barrels, kegs, etc.

Unsweetened Chocolate—
Supreme chocolate, 4's 12-

Ib, boxes, I conense
Perfection ::»eohu. 20¢

sise, 2 dos. in box, dos..
Perfection chocolate, 10¢
sise, 2 and 4 dos. in box

o8
1%

0%
.

Sweet Chocolate— Per 1b.
Queen’s Dessert, ¥'s and
4’s, 12-1b. boxes ........
Queen’s Dessert, ¢'s, 12-1b.
DOBBB coavee iosssn sonese
Vanilla, %-1b,, 6 and 12-1b.
DOROD sovsoe sosn vovsnus
Diamond, 8's, 6 and 12-1b.
Diamond, 6's and T's, 6 and
12-1b. boXes ...... ..oeis
Diamond, %’s, 6 and 12-1b.
DOXOB vooaes cons
Icings for Cake—

Chocolate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream. in %-1b. packages,
2 dos. In box, per dos.. 090
Chocolate Confections—Per 1b.

Maple buds, 5-1b, boxes ... 0 36
Milk medaliions, 5-1b. bxs. 0 38
Chocolate wafers, No. 1,
5-1b. boxes ...... ..oevee
Chocolate wafers, No. 2,
5-1b. bozxes
Nonpareil wafers, No. 1,
5-1b. boxes ...... ....000
Nonparell Wafers, No. 2,
B5-1b. boxes .... ........
Chocolate ginger, 5-1b. bn
Milk chocolate wafers, 5-1b.
DOBEE cocivs wiTies enibes
Coffee drops, 5-1b. boxes ..
Lunch bars, 5-1b. boxes ..
Milk chocolate, 5¢ bundles,
3 dos. In box. per box..
Royal Milk Chocolate. B¢
cakes, 2.doz. in box, per
DOR sesences saneesirenss
Nut milk chocolate, %'s, 6-
1b. boxes, 1b. ......
Nut milk chocolate, ¥'s, 6-
1b. boxes, Ib. ..... o sosave
Nut miik chocolate, Sc bars,
24 bars, per box ........

93

sessssee

03
036
036

13

EPPS'S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N.S.; Buchanap & Gor-
don, Winnipeg.

In ¥, % and 1-1b tins, 14-

Ib. boxes, per Ib. ........
Smaller quantities .... ....

JOHN P. MOTT & CO.S8.

G. J. Estabrook, 8t. John, N.B,;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co.,, Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Hd-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.

Eiite, 10c size (for cooking)
Mott's breakfast cocoa, 2-dos.
. 10c size, per dos. .......

Nut milk bll‘l. 2 dosen in
box ¥
» bmltut coco..

and 'S ...... coonenn

No. 1 chocolate ...... 030

Navy chocolate, %'s .. 026

Vanilla sticks, per grs 1 00

Diamond chocolate, %'s 0 24

Plain choice chocolate

HQUOrs .... .iocieiees 2090

“ ‘Sweet chocolate coat-

ings ....

_Rose Bud

WALTER BAKER & CO, LTD.

Premium No. 1, chocolate, 3%
and 4-1b. cakes, 33¢ 1b.; Break-
fast cocoa, 1-5, ¥. %. 1 and 5-1b.
tins, 30c. 1b.; German's sweet
chocolate, 3, and 3-1b, cakes
6-1b. boxes, 26c 1b.; Caracas
sweet checolate, 3, and %-1b.
cakes, 6-1b. boxes, 32c¢ 1b.;- Auto
sweet chocolate, 1-6 Ib. cakes, 6-
1b. boxes, 32¢ 1b.; cinquieme
sweet chocolate, 1-5. cakes, 6-
1b. boxes, 20c 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tins, 34c
1b.; Cracked Cocoa, %-1b. pkgs.,

o-lb bags, 31c Ib.; Caracas tab-
lets, 5c cartons, 40 cartons to

box, $1.25 per box.
The above qnoutlonl are f.o.b.
Montreal.

CONDENSED AND EVAPOR-

ATED MILK,
BORDEN MILK CO., LTD.

East of Fort Willlam, Ont. '

Preserved— Per Case
Eagle Brand, ea. 4 dos.... $6 00
Reindeer Brand, ea. 4 dos. 6 00
Stlver Cow Brand, ea. 4 ds 0 40
Gold Seal Brand, ea. 4 dos 5 28
Mayfiower Brand, ea. 4 dos ‘528
Purity Brand, ea. 4 dos... 525

Chauense Brand, ea. 4 dos 470
Clover nd, ea. 4 dos.... 475
Evaporated (Unlmnned)—

St. Charles Brand, small,

e, 4 dos. ....iciiivn0eee 200
Peerless Brand, small, ea.

S Aol iivisisiesaiivan “ 200
8t. Charles Brand, Family,

08, & QOB sociniisinsvach 30
Peerless Brand, Family,

O 4 QOB iiivsiarcsiins 300
Jersey Brand, Family, ea.

4 dos. ....... sesesesseccss S 00
8t. Charles Brand, tall, ea.

S Ok Ssicevmisinsasinser @ MO
Peerless Brand, tall, ea.

4 dos. ...... sssvsvensises & W0
Jersey Brand, tall, ea. 4

BB Vv avs s inineste ceee 400
8t. Cbharles Brand, Hotel,

G- 8 QU iviiiciivauseny 4B
Peerless Brand, Hotel, ea.

S Aok .iovnin e § |
Jersey Brand, Elotel. ea.

S B isesivisens esssess 48D
8t. Charles Bnnd gallons,

each, 3§ dos. ............ 478
“Reindeer” Coffee & Milk,

e, 2 doB. ...civienianens 500
“Regal” Coffee and Milk,

Ok 3 GO viieeos sassss & U9
“Reindeer” Cocoa & Milk,

ea. 2 dos. ...... PR . 480

CANADA FIRST BRAND.

The Aylmer Condensed Milk Co.
Per Case.

Canada First Baby Eva-
porated Milk .... ...
Canada First Family Bva-
porated MIlk .... .......0
Canada First Medium (20
0s.) Evaporated Milk....
Canada First Hotel BEva-
porated Mk .... ......
Canada PFirst Guls lupor-
ated Milk, Manufactur-
" er's Special ...
Canada First
(sweetened)

LR
400
45

“es snsnrepm

Condensed

n

m}u

Beaver Con d Mhn... 4@




COFFERS.
EBY-BLAIN, LIMITED.
Standard Coffees.
Roasted whole or ground, pack-
ed in damp-proof bags.

King Edward ...... ....

Royal Java and Mocha.
Empress ......
Duchess .
Ambrosia .... .... .....
Plantation

Fancy Bourbon ....
Crushed Java and Mocha

sess sees

Package Coffee.

Gold Medal, 2-lb.
whole or ground
Gold Medal, 1-1b. tins, do 0 32
Gold Medal, %-1b, tins do 0 33
Anchor Brand, 2-1b. tins,
German Dandelion, 1-1b,
tins, ground
German Dandelion, 3%4-1b.
tins, ground
English Breakfast, 1-1b.
tins, ground .... ....
Grand Prix, 1 and 2-1b.
tine, ground .... ......
Demi-Tasse, 1 and 2-1b,
tins, ground
Wiower Pot, 1:1b. pots,
ground
@0 davens

WHITE SWAN SPICES AND
CERBALS, LTD.

WHITE SWAN BLEND.

1-1b. decorated tims, 1b....

Mo-Ja, 3%-1b. tins, 1b......

Mo-Ja, 1-1b, tins, 1b. 03

Mo-Ja, 2-1b, tins, 1b........ 0 30

Presentation (with tumblers) 28¢
per 1b.

MINTO BROS.
MELAGAMA BLEND,

Ground or bean— W.B.P,
1 and % 02 03
1 and % ........ 082 40
1 and % 03T om0

Packed in 30's and 50-1b. case.
Terms—Net 30 days prepaid.

R.P.

sesssnne

sesssean

BRANSBON’'S SHEREEF COF
FEE, :

AGENT: F. COWARD,
402 Spadina Avenue, Toronto.

Small siseé .....$1.50 per dos., net
Large sisze .....$3.00 per doz., net

In 8 dosen free cases. Freight
paid on 3§ gross order.

CEREALS,

Grape Nuts—No. 22, §3; No. 23,
$4.50.

Post Toasties—No. TS, $2.85.
Postum Cereal—No. 0, $225; No.
1, 82.70.

CONFECTIONS.
PEANUT BUTTER.

Ontarie Prices

MacLaren's Imperial— Per dos.

Small, 2 dos. ............ 096
Modium, 2 dos. .... ....
Tumblers, 2 dos. .... ..
Palls, 24 1bs, per Ib.....

THE CANADI

CHEESE. 3
MACLAREN'S IMPERIAL.

Ontario prices per dos.
Individual (each 2 dox.) .. 100
Small (each 2 dos.) ......
Medium (each 1 dos.) ....
Large (each 1§ dos.) ......
MacLaren’s Roquefort—

Small ,(each 2 dos.) ....
Large (each 1 dos.) ....
MacLaren’s Canada Cream—
Small (each 1 dos.) ....
Medium (each 2 dos.) ....
Large (each 1 dos.) &

N - o N
5588 885 R8S

N -o

FLAVORING EXTRACTS.
SHIRRIFF'S,

1 os. (all flavors) dos. ....
2 ox. (all flavors) dos. ....
215 os. (all flavors) dos. ..
4 os. (all fAavors) dos. ....
5 ox. (all flavors) dos. ....
8 oz. (all flavors) dos. ....
16 os. (all flavors) dos. ...
32 os. (all flavors) dos. ...

Discount on application.

CRESCENT MFG. CO.

09 =3 O 00 08 N0 e
28838838

Mapleine— Per dos.
2 os. bottle (retail at BOc) 4 60
4 os. bottle (retail at 90c) 6 80
8 os. bottles (retail at $1.50) 12 50
16 os. bottles (retail at $3) 24 00
Gal. bottles (retall at $20) 15 00

GELATINE,

Knex Plain Gelatine (2 qt.
sise), per dos. ..........
Knoex Acidulated Gelatine
(2 qt. sise), per dos...... 13

CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

13

Per dos.
No. 1, 4 dos. In case ...... 000
No. 2, 2 dos. In case 0
No. 8, flats, 2-dos. In case 115
No. 3, talls, 2 dos. in case 138
No. 6, 1 dos. in case t..... 400
No. 12, 14 dos. In case ....

LAFORTE, MARTIN & CIE,
LTD.. MONTREAL AGENCIES.
BASSIN DE VICHY WATERS.
La Capitale, 50 qts. .
La Neptune, 50 qts. .
St. Nicholas, 50 qts. .
La BSanitas Sparkling, 050
quarts ......... arhEse weee 8300
Lemonade Savoureuse, 50 qts 8 00
Lemon ade, 8t. Nicholas, 50
q

CASTILE SOAP.
“Le SBolell,” T2 p.c. olive oll.
Case 12 1bs,, 3-1b. bars, 1b. 0 00
Case 25 1bs, 11-1b. bars, 1b 0 08
Case 50 1bs, %-1b. bars, c8 8 76
“La Lune,” 65 p.c. olive oil.

Case 12 Ibs, 214-1b. bars, 1b 0 08%
Case 50 lbs, %-1b. bars, case 3 35
ALIMENTARY PASTES,
BLANC & FILS.

Macaroni, Vermicelli, Animals,
Small Pastes, etc.

Box, 25 1bs,, 1 1b. .

Box, 25 1bs., loose ........ 007

DUFFY & CO. BRAND.
Grape Juice, 12 gts. ...... 4T
Grape Juice, 24 pts........ 500
Grape Juice, 36 splits ..... 475
Apple Juice, 12 gts......... 3

Apple Juice, 24 pts........ 400
Champagne de Pomme, 24 p 5 00

AN GROCER

Matts Golden Russett—
Sparkling Cider, 24 pts.... 4 00
Apple Vinegar, 12 qts...... 2 40
These prices are F.0.B. Mont-
real. Imported Peas “Solell”
Per case
Tres Fins, % kilo, 100 tins 13 50
Fins, tins, 3§ kilo, 100 tins 12 00
Mi-Fins, tins, % kilo, 100

Moyens No. 1,
100 tins

Moyens No. 2,

Moyens No. 2 .....couuee 4%
Frs, “Petit” Peas.

Fins, tins, 3§ kilo, 100.... 10 00
Moyens, tins 3% kilo, 100.. 7 50

Asparagus, Haricots, etc.

MINERVA PURE OLIVE OIL.
Case—

12 litres

IR QUAREE ‘i iisesveraes .

o8 PN L ieaiine

24 %-pints

Tins—

BN B iisaseieh

2 gals. 6s

L1 80) 208 coicviviaosnnees B 00
208, % gal. ....ipeivenne. 200

CANNED ¥HWADDIES, *“THIS-
TLE” BRAND,

A. P, TIPPRET & CO., Agents.
Cases 4 dos. each, fiats,
Cases 4 dos. each, ovals,

PO CREP cicvuiscsesvcnes

INFANTS® FOOD.
Robinson’s patent barley, 4-Ib.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 3-1b. tins,
$1.25; 1-1b. tins, $2.25.

BOAR'S HEAD LARD
COMPOUND.

N. K. FAIRBANK CO.,, LTD.
Tierces
60 1b. tubs .
20 1b. wood pails .
I RS . oiiaiasen
Cases, 3 1bs.,, 20 to case.
Cases, § 1bs., 12 to case.
Cases, 10 lbs., 6 to case

F.0.B. Montreal.

MARMALADE,
SHIRRIFF BRAND.
“SHREDDED.”

1 1b. glass (2 ds case).$1.90 $1.80
2 1b. glass (1 ds case). 320 3.00
4 1b. tin (1 ds case)... 550 535
7 1b. tin (% ds case).. 800 835
“IMPERIAL SCOTCH.”

1 1b. glass (2 ds case).$1.60 $1.55
2 1b. glass (1 ds case). 280 2.70
4 1b. tin (1 ds case)... 480 465
T1b. tin (% ds case).. 775 750

MUSTARD.
COLMAN'S OR KEEN'S.

Per dos. tins
D.B F, %-Ib. .coovvvnnnee 1 80
DB F, %ib....ovavess 200
DB W Bl civivensrisie 1D
P.D, ¥-1b. ..c.viveveinee. OO
F.Dy %I, coovvvvvnnennes 188

Per jar -

Durham, 4-1b. jar ......... 0T
Durham, 1-1b. jar-......... 038

MACLAREN'S IMPRRIAL PRE-
PARED MUSTARD,

Ontario “Prices.
Small case 4 dos., per dos. 0 &
Medium, cases 2 dosz., dox. 0 90
Large. cases 1 dos,, dos... 135

VERMICELLI AND MACARONT
D. SPINELLI C'Y.,, MONTREAL
Fine,
4-1b, box “Special,” per bex § 22
8-1b. box “Special,” box... 0 &4
5-1b. box “Standard,” box. ® 27%
10-1b. box “Standard,” box # &5
60-1b, cases or 75-1b. bbls.,
POR MM Siiiatvensoussiubse
25-1b. cases, 1-1b. pkgs.
(Vermicelll), per 1b. ....

Globe Brand.
5-1b. box “Standard,” box
10-1b, box “Standard,” box
25-1b. cases (loose), per Ib.
25-1b. cases, 1-1b, pkgs., 1b. 006%

JELLY POWDERS.
JELL-O.

Assorted case, contains 2
dos.

-

Straight.
Lemon contains 2 dos.....
Orange contalns 2 dos.....
Raspberry contains 2 dos.
Strawberry contains 2 dos.
Chocolate contains 2 dos...
Cherry contains 2 dos.....
Peach contains 2 des......
Weight 8 Ibs. to case. Freight

rate, 2nd class.

JELL-O ICE CREAM POWDER
Assorted case, contains 2

bl ph bl e e e
s$8338388 8

Straight.
Chocolate containg 2 dos... 3
Vanilla contains 2 dos..... 2
Strawberry contains 2 dos. 2
Lemon contains 2 dos... . 2 80
Unflavored contains 2 dos.. 2 80
Weight 11 Ibs. to case. Freight
rate, 2nd class.

IMPERIAL DESSERT JBLLY.
Ontario Priees.
Asnsorted flavors, $10.75 per groes.
Imperial Sterflised Gelatine.
Cartons, 1 dos., 90c per dosen.
ROAP AND WASHING POW-
DERS,

A. P. TIPPETT & CO., AGENTS.
SNAP HAND CLEBANBR.

3 dosen to box ......c.0... 3 OO
6 dozen to box ......cvv0. T 2O
30 days.
RICHARDS PURE BOAP.

5-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than § cases ........§ 5 08
Five cases or more ...... 498

RAPHO MFG. CO,, LTD., MONT-
REAL “SAPHO” INSECTICIDE.

1-16 gall, dos. ............5 200
¥%-gall, dos. .. sesninve B
%-gall, dos. ........c0000. 10 80
1gall, dos. ......... .e... D0
1-16 gall. gross lot ....... 0 8
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Don’t Blindfold Yourself to
The Possibilities of the
- Western Trade.

This is the only way you could possibly be ignorant of the
vastness of the trade that is being or can be done in Western
Canada. "

There is not one line of goods that is not in demand in the
West at the present time. Your line is wanted and we, with
our five immense warehouses in the best sections, and large
selling force offer our services to introduce your line. Get
in touch with us, for we are in touch with the trade.

Drop a card to-day.

NICHOLSON & BAIN, "' GaBrokers

HEAD OFFICE, - WINNIPEG, MAN. -
BRANCHES, REGINA SASKATOON EDMONTON CALGARY

[ IS . S EEE—

Lucky Pod Peas Try Us on !
From Old .~ BULK ‘
England 'MINCE MEAT

The Green Peas of England are said to
be the finest in the world. They cer- the next time
tainly taste very good, and these will you are buying.
please you and please your customers. Our quality will
Put up in one pound packages, three surprise you. We
dozen and six dozen in a case, and sold have what you
at $1.00 the dozen. want.

Established 1854.

J. H. WETHEY, Limited
F. W. FEARMAN CO. Rt (¥l

HAMILTON | “THE MINCE MEAT PEOPLE.”
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OF THE

DARK!
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. :
Whita Dove Cocoa-
L : )
© | nut Purity
To ‘those few dealers who do
not know White Dove Cocoa-
nut, we will be glad to send
a generous supply free of all

charge.
Your name will fetch it.

W.P.Downey

MONTREAL

Fresh Fish
Commands

Trade

Shipments of all varieties
arrive daily.

Our facilities for prompt
handling ensure you hav-
ing fresh fish.

GeorgianBay

Apples

We have a limited quan-
tity of high grade apples
left. Order now.

LEMON BROS.

Owen Sound, Ontario

TRACUZZI’S
LEMONS

are very fine, try

“St. Nicholas”
“Home Guard”
“Puck” and
“Kicking”’

They Always Satisfy

J.J.McCABE

Agént
Toronto, - Canada

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the moat success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE

MacLean Publishing Co.
145.449 University Ave., Toronto

this paper will
from all
anads.

]
.

NATION’S CUSTARD

POWDER
The dainty, delicious
dessert sold by leading
grocers from coast to
coast, and always in
season.

Nation’s Egg Powder
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Marmalade Oranges

Our last shipments for the
season are here. Better
not delay placing order.
Quality Extra Fancy.

't Sizes 160’s and 200’s.

Florida Tomatoes,
Pineapples,
Head Lettuce, etc.

WHITE & CO., LIMITED

TORONTO
Wholesale Fruit and Fish

Fancy Florida Grape-Frui

Increased Sales

The two go together when you handle our
Brand. Order a box to-day and be con-
vinced of the Superior Quality

Smooth, Heavy, Juicy, Fruit

‘We have all sizes.

Pineapples, Tomatoes, Celery,
Valencia Oranges, Navel Oranges,
Bitters, Banana:;, Lemons.

THE HOUSE OF QUALITY.

HUGH WALKER & SON

UELP and NORTH BAY
Established 1861

-

Why Don’t You do
Like Him?

H. J. Buckley, of Moberly,
Mo., who bought a No. 84 Kin-
gery Corn Popper with Peanut
Cylinder extra for $94.00.

He writes that the machine is

doing fine. I pay $40.00 per

4] month rent and have four people

\!] employed, and machine pays rent
and help.

Now, to get at his profits in this little, big business,
let’s do a little ﬂgurini. Rent $480 per year. Four clerks
at $5.00 per week each, $1,040, total $1,520, or 15 times
the cost of his machine. Did you ever add anything to
your business that beats it? In some cases they have
earned more net profit than that of the business of the
enilire store. Furthermore, its attractiveness turns the
eyes of passersby upon your store. Often it is the agent
of sending them in. It helps the business in the store.
The Kingery Peanut Roasters and Corn Poppers are of
many kinds and styles—Steam, Electric, Spring and Hand
Pcwer. Ranging in price from $8.50 to $350.00. Sold on
liberal instalments.

You should have Kingery's Book of Possibilities ana
Catalogue No. g1. They are free.

KINGERY MFG. CO.

Cincinnati, Ohio

Every Arctic
Refrigerator
is backed by
a long line
of ancestors
that have
made good

Thousands of the
best grocers, buteh-
ers, institutions and
private houses have
used and are using
the Arectic Refriger-
ator. It is absolutely
sanitary, all parts
separable, and is fine-
ly finished throughout. Nothing to rust or to collect dirt.
Cold, dry air circulates freely. Send for our new cata-
logue and let us give estimates on your special require-
ments.

AGENTS IN WEST:
J. UPRICHARD, - - s

J, D, BRACK & CO. . .

JOHN HILLOCK & CO., Limited
TORONTO, ONTARIO

- T
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ROSE QUESNEL
A Pure Canadian Smoking Tobacco

specially selected and perfect in
every respect. Delightfully cool
and sweet in its natural fragrancy.

KING GEORGE
NAVY PLUG
A Chewing Tobacco

'surpassing all others in quality and
flavor. Deliciously sweet and non-
irritating.

QUALITY backed up with exten-

sive advertising make them profit-
able to handle.

Rock clty Tobacco Co., Limited
Quebec

Talk .

Money Into
Your Pocket
By Selling

SOCLEAN

Soclean is the original dustless sweeping
compound; it absolutely lays dust, saves
labor, dusting, serubbmg, etec. Soclean kills
moths, cleans carpets and does numerous other
thmga that go to make it popular with the
housewife. Soclean is a good seller.

Put up to retail at 25, 45 and 75¢ per pail.

Soclean Limited

*"The Originators of Dustiess Sweeping’
TORONTO

Agents for Western Canada: J. J.
GILMOR & CO., Winnipes. Agents
for Montreal: HEDLEY M. SUCK-
LING & CO. Agents for Ottawa:
W.R.BARNARD & CO.

CASTILE SOAP

“LA VIERGE"

The Virgin Brand
EXTRA SUPERIOR QUALITY

The Standard Castile Soap of Marseille
Daily output about 100,000 lbs.

CAUTION :(—Other castile soaps are offered on
the market closely resembling the VIRGIN
BRAND. Insist on the genuine, stamped:
“LA VIERGE"—"FELIX EYDOUX"—Marseille.

LAW, YOUNG & CO., Montreal

SOLE AGENTS FOR CANADA

Do You Handle

WHISKS ?

Most broom manufacturers make a few whisks Just
to work up their short broom corn, but we specialize
on this line and each season visit the district where
Whisk Corn is grown, selecting a number of the
choicest crops to be used entirely in whisks. At
present we are offering two lines at extra special
value to the Jobbing Trade.

Write for samples.

STEVENS-HEPNER CO., Limited
PORT ELGIN, ONTARIO
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"Humpty
Dumpty

EGG

CRATES

Carload just received
from the Patentee---the
Wholesale trade Supplied
(and protected on price).

Walter Woods & Co.

HAMILTON and WINNIPEG

biggest and best sell-
ing, the most perfect
and practical jar for
you to stock and sell
is the ‘“Queen”
Square Fruit Jar.
Made of clear white
flint glass with large
mouth, and equipped
with adjustable fas-
tener. Your patrons
will be delighted with
the practicalness of
this container, giving
you excellent oppor-
tunity .to do a big
trade during this
coming season. Profits
are good. Get your
orders in now.
Manufactured by
SMALLEY,KIVLAN

& ONTHANK
BOSTON, U.S.A.

For sale by all first-class dealers
in Canada and United States.

DO YOUR CUSTOMERS KEEP POULTRY, HORSES,
CATTLE, HOGS, SHEEP, OR DOGS?
Sell them

QUI
N
Qy
In
o

(Pronounced Kin-Kin-All) L

the STOCK FOOD of HIGHEST QUALITY, has been
awarded three diplomas as well as receiving the recom-
mendation of the Minister of Agriculture,

QUINQUINOL for Horses, Cattle, Sheep, Hogs, Dogs, Poul-
try, ete,, etc, offering you a good opportunity to build up
a strong “Stock Food” business with your country patrons.
We can show you coples of hundreds of orders received
from grocers for Quinguinel, surely a guarantee of its
great qualities.

850, PROFIT and Exc usive Territory
$4.00 per dozen gallon tins. Retall at $6.00. We are now

allotting territory for next spring trade. Are you inter-
ested? Only one dealer In each town wanted.

QUINQUINOL STOCK FOOD CO.

€9 ST. TIMOTHEE STREET, MONTREAL

When Your
Customers
Ask For
‘Soap Powder’

SELL THEM “‘BABBITT’S”

not only because it pays you a good profit, but
also because it will please them best, and, that
means lots of sales for you.

“BABBITT'S” is the original soap powder,
has great cleansing power because of its con-
centrated form, and always gives satisfaction.

Premium Store, 396 $t. Paul St., Montreal, Canada.

B. T. BABBITT, INC.

NEW YORK




THE CANADIAN GROCER

CTH L\, RENOWNED
AL
< '\! B! T\‘l

STUHR'’S
GENUINE CAVIARE, " '
ANCHOVIES IN BRINE ¥ Anchor Brand

(Salted Sardols). \
In Tine and Glasses. Flour and yOll

BRI e R

Sold by all Wigh-Class Provision Dealers. Wi" not want
C.F.STUHR & CO., HAMBURG, your money

back; all dee-
lighted; all trade

“bringers, no complaints or quibbles about

s o M E quality. Join the happy throng. 16

of your customers, s . AnChOI'Bl‘aIId
Mr. Grocer, would ' rl our

acarton of Mantd. by

Fels-Naptha: they &\, Leitch Brothers Flour Mills
Oak Lake, Man.

just as soon buy

can afford to buy
ten bars, and con-

venience would - SUGGEST MAPLEINE

i 10 your customers as a
pl‘ om pt them tO I::ntl'?nl:e:u:: ed‘f; b B ‘ change of “Flavour.” It
run, the greater the can be used like lemon or

risk. If you offend vanilla.

do so were you to the credit cus- : e g It makes delicious table

t
¥ lg:ls"ho’&u l::;‘s’- syrup when added to

St 1 tomer and nis J ? 2 e : white sugar and water.
SOl IC1t 1t. ;:ﬂg{'tg;m :g / el Order from your jobber or
on you stand a - Frederick E. Robson & Bo,,
c?ﬁln(:':rf‘.lo"“' u g 25 Froat St.E.. Toroato,Ont.

s g
Why not turn = ; Mason & Hiokey,

: llI.ISOI : 287 StanleySt. Winnipeg Man.
that much profit? Coupon Books | The rescent Mfg. Co.

reduce the risk because they enable you
to hold the credit customer “in con-
trol.” And they please the customer—

that's a big thing. One of the most successful re-

tailers of late years says: ‘‘When
HOW THEY WORK a firm advertises in trade papers it
is getting into good company. As
I pick up one of a dozen of these
periodicals here in my office, and
glance through it, I find that the
best people, the successful flrms,
are represented in such a way as to
reflect their importance in the
trade.”’
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Why It Pays

An auto delivery car will do from
two to four times as much as a
horse and wagon outfit.

The promptness and efficiency of
an auto delivery system draws
trade—the dealer who gives the
best service gets the most trade.

Larger territory can be covered,

making a larger business. A Car
will not tire out—many long trips can be made in a day.

When not in use the car is little or no expense. The cost of a car is figured as a neces-

sary expense, the efficiency determining to a large extent the concern’s standing among
its customers.

THE MENARD COMMERCIAL CAR is a quiet, reliable car with good speed and
great power. It reduces delivery expenses and enables you to give a greater service.

Write for information to-day. It costs nothing.

Menard Commercial Motor Car Co’y

WINDSOR, ONT.

— PARAFFINE—
Wax Candles
| A Favorite Line of Staples

» Made of pure paraffine wax, in all popular

Three Lines You Should Sl S g
Know s d Intr luce to sizes. Specially desirable for home use.
Your Customers Our Paraffine Wax Candles are guar-

anteed to give satisfaction to your cus-

The Menlrd' Commercial Car

Tone up your stocks of Condensed Milk by adding
these three lines—New Ones and Good. They will

bring you new customers and quick returns. tomers.

If you are not carrying them already,
$t. George Evaporated Milk, 4 dozen In case - $3.50 ] " .
Princoss Gondonsed Milk, 4 dozen In case - - $4.20 write to-day for complete list of prices.
Banner Condensed Milk, 4 dozen in case - -

Order them from your wholesaler or direct from T2
:.:. o‘n“u';?'or !:‘l:‘n:‘d xl:m S::n lots to any point 2 “" |III|II[|I| ﬂ|| B.,Ulllmd

J. MALCOLM & SON CorizrsS Toronto, Winnipeg, Montreal,
St. George Ontario St. John, Malifax
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A MAN IS KNOWN BY THE
COMPANY HE KEEPS --- A
MERCHANT BY THE GOODS
HE SELLS---

Every time you sell a package of

HEINZ 57 VARIETIES

PURE FOOD PRODUCTS

~ you give your customer one more proof
that you are a quality grocer.

That’s one reason why it pays to special-
ize on the 57 Varieties. The others are
steady demand—easy sales and quiec
turn-over of capital. g

H. J. Heinz Company

r‘
THE KING OF SARDINES
—KING OSCAR BRAND

Caught and packed within shortest time possible.
‘“King Oscar’’ SBardines do not lose their zesty, sea

flavor.

Uniform
special size
and quality.

Particularly
suitable for
salads, ete.

 SS————

‘‘King
Oscar’’
stands for
Al . quality.

Only the
finest olive
oil used.

By Special Royal PMM

CANAT IAN AGENTS:;

J.W. Bickle & Greening

(4. A, Henderson)
Hamliiton, -

Ontarlo

IR

~\

9

Mmorrs._,

v

‘g
is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers

want and should be given
only the best—MOTT'S

L'/mcalél"é

£ 0N

JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA

v
THE ELGIN
National
Coffee Mill

The “Elgin” Mill is easily
first favorite with the up-to-date
grocer, because it combines easy
running and rapid Fmdmg
qualities with beauty of appear-
ance and finish. It is very
durable and is fitted with a

ial adjuster for regulati
o gnn.ngng e

; Equipped with the new
Investi this .stglo fowfeul{.edlt':”l % g
m‘: grinder carefully. Its price is very

Ask any of the following Jobbers for our Catalogue :

WINNIPEG-G. F. & J. Galt (and ]
Oo. (and ‘brunches); Foley Broa, Lamee & On tand

VA)IOOUVI‘—‘IB Ww.
i Kelly,

TO! Eby, R.
wggou-ou-. Co.
£

INTO--Eby, 'ﬁ IAd.;

A fgﬂ. N.i.—d. B % Y

=Dl0m. ALTA.~The A.mm% i
MADE BY

Woodruff @ Edwards Co.
ELGIN, ILL., U.S.A.
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Showing Electric Recorder and

Cash Till

WHY NOT

let the MecCaskey Account Register do
your bookkeeping? It will save you time
and trouble copying your accounts, pre-
vent errors, stop forgotten charges, keep
your delinquent creditors in check, and
save you much worry and nightwork.

With Only The Mcca8key The End of
One Writing Sy st em Drudgery

prevents misunderstandings with custom-
ers and improves collections. In case of
fire it protects you against loss of insur-
ance—your ¢laim is quickly adjusted with-
out dispute.

One of our 30 travelling men is near
you. Let him show you where and how
and why you need The McCaskey System
and how it will pay for itself several times
a year, as it does for a hundred thousand
users.

Write to-day without obligation on
your part.

Manufacturers of ‘‘Surety’’ Carbon Back Counter Check Books

The Dominion Register Co.
LIMITED

TORONTO - ONTARIO

Trafford Park, Manchester, Eng.

The Largest Manufacturers of Carbon Coated
Salesbooks in the World

BRUNSWICK
BRAND

WILL WIN FOR YOU a larger and more
profitable fish trade. The hi quality of
“BRUNSWICK BRAND” SEA FOODS has pro-
duced a large trade, which, combined with cons-
sientious business methods, is constantly increas-
ing. When the dealer sells Connors Bros.” Brands
he is selling goods that have proven winners with
the general public.

Located close to the fishing grounds, we get the
pick of the fishermen’s catches — the plant is
modern and strictly sanitary, and is operated
under the most ideal conditions: BRUNSWICK
BRAND SEA FOODS come perfect to the

consumer,

Our Chief Sellers:

14 Oil Sardines Kippered Herring
8, Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams

(oval and round tins) Scallops

CONNORS BROS., LIMITED

Black’s Harbor, N.B.

AGENTS—J. L. Lovitt, Yarmouth, N.S.; Buchanan &
Ahern, Quebec, P.Q.; Leonard Bros., Montreal, P.Q.; A. W.
Huband, Ottawa, Ont.; A, E. Richards & Co., Hamlilton,
Ont.; J. Harley Brown, London, Ont.; C. de Carteret, King-
ston, Ont.; James Haywoed, Toronte, Ont.; Chas, Dun-
can, Winnipeg, Man.; Shalleross, Macaulay Co. Calgary,
Alta.; Johnston & Yockney, Edmonton, Alta.; Shalleross,
Maecaulay Co., Vi ver and Vietoria, B.C.

h“..-mn/I
v v e
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“Sterling”

BRAND

the word that counts for some-
thing. Through a long series of
years the word “Sterling” ap-
lied to Pickles, Catsups,
Sauces, Jams, Jellies, Marma-
lades, Mincemeats, Lime Juice
and Summer Drinks (in sea-
son) means all that the word
itself means—and that is much.

“0f the Purest Quality” .

D. W. C.
SPANISH OLIVES
Are Unexcelled

Mr. Grocer, do you
realize the excep-
tionally big value
you ean give your
customers, by fea-
turing D. W. C.
Spanish Oilves?
Customers get qual-
ity and quantity—
they come back for

: 5 more.
Dealers who cultivate the high-

est calls of trade can with con-

fidence recommend ‘“Sterling” n0"l & co.

products. Olasgow,

T“E T. .. L'TLE co" CANADIAN DISTRIBUTORS

gn?l\:ldou & lubbm. 328 Corll:’l.n:
umud : O:url:." ontreal, Quebec,
ey e B
ax, i b . . O .
Sterling Road - Toronto N.B.: C. E, Jarvis & Co., V

an-
couver, B.C,

R | E Think It Over!
@ Isn’t it worth while to handle a line that the

women want? Such a line is

Twenty-seven years of Eureka| | Black Knight Stove Polish

n f . i which produfgea a lutix(mlg jethbl&:k polish in th?
minimum of time and wit! e minimum o
errigeration s

Over a quarter century ex- Moreover, there’s a ‘worth while’ margin of profit

perience behind the manufacture for you in selling ‘Black Knight.’
of Eureka Refrigerators serves

well to make this line the Stan-
dard of the Canadian Market,
Eureka on a Refrigerator is a
guarantee of perfection. The
Eureka contains no zinc or
galvanized iron or other offensive
material likely to conflict with
the Pure Food Laws The
Eureka way is the dry cold cir-
culating air way.

WRITE FOR CATALOGUE AND PRICES

. 54 NOBLE STREET
Eureka Refrigerator Go., Lid. ** TORONTO
JAMES RUTLEDGE ?mur:::m St. Louis 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg F. F. DALLEY CO., Limited
Agents st Fort William, Hamilton, Calgary, Moose Jaw, Saskatoon Hamilton, Canada Buffale, U.S.A.
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"An Assured Demand

The quality of Canuck Rolled Oats is
backed by extensive advertising.

Quality and Publicity go hand in hand
in getting the trade of the consumer.
Canuck Rolled Oats have already won
many friends and are continually en-
larging this circle.

Keep Canuck Rolled Oats to the front.
A big demand is assured.

Two sizes, retailing at 10c¢ and 25c.

. Nkj 3 B0 T. | ° ofye
‘ *men |  Chisholm Milling Company, Ltd.
CHIS MILLING C et |
% ,,.“, e =l Toronto, Ontario
: \. i Montreal Office---109 Youville Square

We Make An Inducement

to the dealers in order to get acquainted with them, by offering to ship 6 tins of PARIS
PATE as a trial lot, freight prepaid to every one who sends us fifty cents.

PARIS PATE is the most exquisite among all delicacies, is always ready for use. Con-
tents of tin will keep good for five years if container is not opened.

Taste it yourself and you will recommend it to your customers.

We use in its making only the

Our first week here saw sales finest meats and spices that

amounting to 15,000 tins, and v " the

money can buy, combined with
most exquisite French

before long we are confident \ « > . cooking.

that our output will be double
that of our factory in Dijon,
Franee—50,000 tins per day.

Its preparation is entrusted to
expert French chefs and to
specialists in every depart-
ment of our large factory.

The best j'roof is in the eat-
ing.

PARIS PATE SANDWICH

THE ACME OF FRENCH CUISINE ITS SUCCESS ASSURED
RELIABLE AGENTS WANTED AT ONCE

La Societe Francaise de Produits Alimentaires
Montreal

57
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S Bovril You Want to Earn More,

‘
4

N

$ Never Spoils

It has been tried and
proven in every climate
and has always given un-
equalled satisfaction. It
never spoils in hot or wet
seasons, never freezes in
the lowest temperature,

This feature, combined
with a good profit and a
steady sale, makes Bovril
a very desirabie stock to
handle. Replenish your
stock now.

Don’t You ?

Your answer is Yee, Certainly!
‘The first essential is to find a way.

We are going to solve this problem for you.
You can suit yourself as to whether you give
up your ‘present dposition or not. If you
choose, you can devote only spare time to
our proposition.

If You are enm'prising and intelligent, and
willing to work for $7.00 or $8.00 a week
during your spare hours, for the first two or
three weeks of your connection with our
staff, we can put you on the road to success.
After a few weeks, when you have had a
little experience at our business, you can
earn from $25.00 to $50.00 per week.

Write for fall particulars to

THE MACLEAN PUBLISHING CO.
143-149 University Ave.

BOVRIL LIMITED, Montreal, Que.

Toronto, Ont.

Not an Enterprise for the
“Quitter”

g “‘If there is one enterprise on earth,” says John Wanamaker,
“that a ‘quitter’ should leave severely alone, it is advertising.
To make a success of advertising one must be prepared to stick
like a barnacle on a boat’s bottom.

g “He must know before he begins it that he must spend
money—Ilots of it.

g “Somebody must tell him that he eannot' hope to reap results
commensurate with his expenditure early in the game.

g *“Advertising does not jerk; it pulls. It begins very gently at
first, but the pull is steady. Itincreases day by day and year by
year, until it exerts an irresistible power.” .
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A FAIR TRIAL

That is all we ask for. We know that our flour cannot
be anything but high class. If it were not, then we
would unfortunately have to acknowledge the loss of
thousands of dollars. . We made sure, however, by nu-
merous experiments, that we had the right goods before
we sought the co-operation of the retailer.

FOUR G0OOD BRANDS
“Laurentia,” “Daily Bread,”
“Regal,” “National,”
One Cent. One Card. One Minute.

Isn’t it worth while sitting down right now
and asking us for further particulars?

The St. Lawrence Flour Mills, Ltd.
MONTREAL

Purest of
Pure Salts

AY(

The exceptionally pure crystals of Century
SALT is an evidence of the extreme care
taken in the manufacture of this staple
table condiment. Century Salt contains
no impurities or adulterants, which fact
has popularized it with Canadian people.
We ship promptly. Order to-day.

THE DOMINION SALT C9 pimited

SARNIA - ONTARIO

“RED ROSE”
BAKING POWDER

The immense quantities of ‘‘Red Rose’’
specialties that are shxgped to all parts of
Canada is. proof that they are not only of
local fame but are fast becoming poular
throughout the trade.

‘‘Red Rose’’ Baking Powder has no equal on
the market for all-round baking. It gives
100 per cent. satisfaction at all times, wo.a
to the consumer and the retailer.

There’s good profit in ‘‘Red Rose.’’

“RED ROSE”
JELLY POWDER

For your own satisfaction, if you do not
know the virtues of ‘‘Red Rose’’ Jelly Pow-
der, let us send you a sample package. Have
it tried out and proved.

You will find it the equal of the best and
far superior to many jelly preparations now
being sold. The ‘‘Red Rose’’ packages are
attractively labeled and help to sell the
goods—the quality then does the rest.

Write to-day.

We are open for Agents for Ontarie and British Columbia
A. W. HUGMAN, Limited, MONTREAL

A Friend of the Grocer

because it sells without much pushing—quality and

advertising make it popular. Sales are numerous and -
continual.

A Friend of the Cook

because Cook's Friend Baking Powder always puts the
the baking at its best. Made from pure grape cream of
tartar and contains no _alum or other deleterious
ingredients.

Purer than the Law Demands. Contains No Alum.

W. D. McLAREN, lil:i‘tie MONTREAL
ents
JOHN ). GILMOR WINNIPEG, MAN.

./fﬁnfﬂ( 4

i

\\:\“_:gncﬂrt?}"itniﬂ‘“ih
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R e

PARED ON CORREET CHERTEAL PRINCIPLES. |




CLASSIFIEDADVERTISING

Advertisements under this ‘beading, 2¢c. per
word for first insertion, 1c. for each subse-
quent insertion.

Contractions count as one word, but five

Qgures (as $1,000) are allowed as one word.

Tash remittances to cover cost must ac-

all advertisements. In no case can

be overlooked. Advertisements re-

celved without remittance cannot be ac-
knowledged.

Where replies come to our care to be for-
warded flve cents must be added to cost to
eover postages, etc.

MISCELLANEOUS

THE NATIONAL CASH REGISTER COM-
any guarantee to sell a better register for
ess money than any other house on earth,
We can prove it. Make us. The National
Cash Register Co., 285 Yonge St.,, Toronto. -

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
eally records actual time spent on each ogerr
tion down to the decimal fraction of an hour.
Several eperations of jobs can be recorded en
ene card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to yeur
requirements. Write for catalogue. Inter-
aational Time Recording Company of Canada,
:l'l.nltoid. Office and factory, 20 Alice Street,
ronte.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. . H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
fers and real printing can be quickly and
easily turned eut by the Multigraph in your
own office—actual typewriting for letter-
fo! real printing for stationery and ad-
vertising, saving 26% to 76% of average an-
aual Eﬂmfff cost. American Maul ph
Sales Co., Limited, 120 Bay 8t., Toronto.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety don-Smut duplicatin
and triplicating counter check books, an
single- carbon zndl in all varieties. Dominien
Register Co., Ltd., Torento.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom band-power elevator will double your
floor space, enable you to use that upper floor,
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only . Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

FIRE INSURANCE. INSURE IN THE
Hartford. Agencies everywhere in Canada.

MR. EMPLOYER WHO WANTS A STENO-
grapher., The Remington Employment De-
artment will save you the waste of time
nvolved in interviewing a number of appli-
cants. Tell us your requirements and we
will immediately send you a lten&.npher
competent to satisfy your needs. e make
%o cb:r‘e for our services. 144 Bay Street,
oronto.

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work—as
successfully used in many of Canada's larg-
est bulldings—gives better results at lower
~ngt. “A strong statement” you will say.
Write us and let us prove our claims. That

fair. Leach Concrete Co., Limited, 100 King
Bt. West, Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by Willilam Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole lgltl for
Canada. Ask your stationer for a assort-

ed box of Mitchell's Pens and find the pen
to suit you.

e ——
FOR SALE

FOR SALE—A TWO FLOOR BOWSER COAL
oil outfit in good order, capacity 100 n‘lgg:

steel tank., one llon pump, price
Write C. T. Woodside, B:cugoonl: Sask.

THE CANADIAN GROCER

SITUATION WANTED

GROCERY CLERK, AGR 19, WITH ©§
years' experience, would like to secure posi-
tion in the West. Apply Box 462, Canadian
Grocer, Toronto.

REPRESENTATIVES WANTED
AN OLD ESTABLISHED LONDON HOUSE
requires in each of the leading towns an ener-
getic representative with connection among
wholesale grocers, large storekeepers, manu-
facturing confectioners, jamx makers and other
businesses of the same class. Banker® refer-
ences given and required. Box 96, The Cana-
;llng rocer, 88 Fleet Street, London, Eng-
and,

WANTED—SALESMAN WITH HEADQUAR-
ters in Winnipeg, to represent packer and
shipper of foreign fancy groceries in territory
of Alberta, Manitoba, and Saskatchewan.
Terms, ete., will be discussed with apgllcant
|Il‘l pertson. Apply Box 463, Canadian Grocer,
Toronto,

MISCELLANEOUS

TANGLE-
1 FOOT

Gets 50,000,000,000 flies
a year—vastly more than all
ot{er means combined.

The Sanitary Fly Destroyer,
Non-Poisonous.

THE “KALAMAZOO” LOOSE LEAF BINDER
Is the only binder that will hold just as many
sheets as you actually require and no morve.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complicat mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tn)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide Bt. W., Toronto, Canada.

COPELAND - CHATTERSON SYSTEMS —
Short, sithple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Ce., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we’ll send you prices that will In-
terest you. Our holder, with patent carbon
attachment, has no o%ul on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Torento.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Clll(lél)l.

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of mr; business.
They are labor and time savers. roduce re-
sults up the requirements of merchants
and manufacturers. Inquire from our near-
est office. Egr% Register Co., Dayton, Ohio;
123 Bay S8t., Toronto; 258 Portage Ave.
Winnipeg; 308 Richards 8t., Vancouver.
MOORE'S NON - LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is te go to your
stationer and purchase from bim a Moore’s
Non-Leakable Fountain Pen,
pen that gives universal satisfa
costs no more than you pay
oed. Price $2.50 and upwards.

Co., Limited, Toronto,
Canada.

ADDING TYPEWRITERS WRITE, ADD OR

subtract in one operation. Elliott-Fisher,
Ltd., Room 314, Stalr Bullding, Toronto.

W. J. Ga
sole agents 15:

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special  sales, bargain
sales, cash sales, etc. ; ideas
for catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collec-
tion of short talks, adver-
tising ideas and selling
phrases used by the most
successful grocery adver-
tisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE,

MacLean Publishing Co.
143-149 University Ave., Toronto

THE ““WANT AD.”

The “want ad.” bhas grown from a
little used force in business llhi
into one of the great necessities o
the present day.

Business men nowadays turn to
the “want ad.” as a matter of course
for a hundred small services.

The “want ad” gets work for
workers and workers for work.-

It gets clerks for cnplorrl and
finds employery, for clerks. It brings
together buyer and , and en-
ab them to do business though
they may be thousands of

apart,
p';ln “want ad.” is the great force
in the smal affairs and Incidents of
dafly life.

Your ecard in our MANUFACTURERS’
AGENTS8 AND BROKERS’ DIREC-
TORY pages will keep you in touch
with every manufacturer at home and
abroad, who is looking for agents to
represent him in Canada.

Many of the best British and for-
eign agencies in Canada have been
secured through the ecards on these
pages.
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COMPLETE YOUR
TOBACCO DEPT.

by -toeling and selling
URE CANADIAN LEAF,
Attnct!n prices. We have a (ood assort-
ment of pipes.
J. A. FOREST,

180 Amherst St Montreal.

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT
That's Our Poll
PAPER BAGS—WRAPPING PAPER.
How is your stock? Don't fo to
give us a call when you begin get

short.
COUVRETTE & SAURIOL
Wholesale Grocers Montreal.

‘Hand‘ Over Your
Bad Accounts

count may

“States,” we

count. You are relieved of the
trouble and get your money
back. Write for forms to-day.

The Nagle Mercantile Agency
WESTMOUNT QUE.

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,
Evaporated and Canned Apples.

Ingersoll, - - - = Ontarie
Established 1888.

Let Us Make Your Store Fixtures

We have fitted up some of the most elab-

orately finished stores in Canada., Why

not yours? Our quotations are lttnctin

and all orders are filled in specified time.

No disappointments. Write when in need.
8. MENNIER & FILS

Ple IX Ave., Malsonneuve, P.Q.

WRITE TO

10 Garfield Chambers, Belfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

if you are interested in "rish trade.

PICKLES & CATSUP

Reputable high-class goods at reasonable
prices. You can have the same if you stock
our lines. Write for particulars.

H. BOURQUE & SON
MONTREAL.

Biscuits and Confectionery
Big range from which to choose your
Christmas stock. Only the highest grade
goods made. Prompt attention given all
orders.

See Our Travelers.
THE AETNA BISCUIT CO.,, LTD., MON-
TREAL.

COMTE’'S COFFEES
Satisfy every user. Let's tell you why.
Address

‘“ St. Urban St. Montreal

GRATTAN & CO., LIMITED
ESTD. 1825
The Original Makers of

BELFAST GINGER ALE

Agents in Western Canada

EMERSON, BAMFORD CO.
842 Cambie Street VANCOUVER, B.C,

BAKE OVENS
Baking Decks ef BScetch
ELACK Fire Brick, Sectional Bteel
c Ovens that can be placed
DIAMOND OS2I 0TN

Pans and necessity
for the Bake Shop.
Write for General Oatalog.
The BRANTFORD OVEN AND RACK CO., LTD., Brantford Cansda

SIMPSON PRODUCE CO.

Winnipes WHOLESALE Man.

Produce and Provision Merchants
Bakers' and Grocers’ Specialties

Open For One or Two Good Lines
Trackage,Warehouse, Splendid Storage

SUCHARD’S COCOA
You want Quality Cocea all the time, Mr.
Grocer., It will not pu you to sell a tin
on which you cannot n‘ We can prove
beyond a doubt the high quality of
Suchard’s. Remember :—
Suchard’s. Suchard’s. Suchard’s.
FRANK L. lleC‘l‘ & CO., Montreal

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO.J.CLIFF, Manager

OLYMPIA AND
BEN BEY CIGARS

are good smokers and sellers
Ed. Youngheart & Co., Limited.
Montreal, P. Q.

FRUIT PULPS

Bitter Oranges and Peels

F. KESSELL & CO. 7-8, Tho Apnuel
Leondon Bridge,

A highly recommended sweeping
powder, sold only in bulk; a strong,
pleasant disinfectant.

“NO-DUST™

No-Dust Mfg. Co.

8 Market Sq.. St. John, N.B.

TWO CENTS PER WORD

You can talk across the continent for two cents per word with a WANT AD. in this paper.
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just send a postal —
now, saying—“send sample
and advertising offer.”
It will only take a
minute and it’s worth
dollars to you.

KIT COFFEE CO. GOVAN, GLASGOW

ALEX. TYTLER, Temple Building, London, Ont.
W. H. LYNE USHER, 270 South St., Halifax, N.S. "
KIRKLAND & ROSE, 312 Water St., Vancouver, B.C.
G. C. WARREN, Regina, Sask.

FREDERICK E. ROBSON & CO. TORONTO

PRIDE of CANADA

Maﬁle Syrup MapleSugar

There is'no doubt as to the quality of these goods
and retailers will find “ Pride of Canada” the one
brand which will give entire satisfaction.

Pure goods always pay. 3

Place your order now. Be sure of delivery.

Maple Tree Producers Assoc.

LIMITED
Montreal

StiII;Some Lines to

Clear

AND QUALITY RIGHT, T00

CANADIAN CANNED GOODS.
Vegetables—Tomatoes, Corn, Peas, Hari-

cots, Beets, Asparagus, ete.

Fish—Salmon, Sardines, Lobsters, Her-
ring, Oysters, Codfish.

Fruits—Apples, Raspberries, Strawber-
ries, Pears, Peaches, Plums.

IMPORTED AND CANADIAN JAMS.

Crosse & Blackwell, A. Millar’s, Dewer’s,
Cairns’, Maconochie Bros. (Imported),
Aylmer, Goodwillie, Upton, ete. -

DRIED FRUITS.

Currants—Victoria and Parthenon
Brands, in 36 one-lb. pkgs.

Royal Excelsior, loose, 25 1bs.
CALIFORNIA RAISINS.

““Rose’’ and ““G. & S.”’ Brands, in 36 1-1b.
pkgs.
“@. & 8.”” Brand, in 50 12-0z. pkgs.

“DRAGON’ Brand, 45 12-oz. pkgs.
(seeded).

MALAGA TABLE RAISINS.

Conqueror, Empress, Duchess, Princess,

Countess, in 1-1b. bundles and in 514 and
22 1b. boxes.

VALENCIA RAISINS.

Rowley F.O.8,, in 28 lb. boxes.
Rowley Selected in 7 1b. boxes, 4 crs. lay-
er, 28 ibs.

EVAPORATED FRUITS.

Apples, in 50 1b. boxes; Pears, Peaches,
Prunes, Apricots, in 25 1b. boxes.

Peels, Figs, Dates, Nuts, Shelled Nuts,
Peanuts.

Write, Phone, Wire at once.
LAPORTE, MARTIN & CIE, LIMITEE

Tel. Main 3766 G68CSt. Paul St., MONTREAL
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Cea Dints
Jor Retailers

q This book, written by a practical tea man, comtains °
information which will be of great value to every grocer. :
There are ten chapters, one being devoted to each of the B N Neni 't "‘.k"
following subjects :— ¢ :

The Tea Gardens of the World ; ‘ lﬂEffOft
Tea from Seed to Leaf ; U :

Tea from Leaf to Cup ‘ :
The Tea Marits of the Orient
How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Tea Blending ' — T { well and display.

(275 pages) (24 full-page Illustrations) By Royal Warrants

of “? ”llt-._?lv to
Sent to any address on receipt of $2.00. KING GEORGE V., & Sons

THE RING of SPAIN
Paisley, Scotland

HER ROYAL HIGH-

WMacXean Publishing Company CROWN PRINCESS Canadian Agents:
(Teohnioal Book Department) OF SWEDEN Snowdon & Ebbitt

and for 22 years Montreal

148-149 University Ave., TORONTO TOMAIESTY - McLeod & Clarkson,

QUEEN VICTORIA Vancouver

to sell Cairns’
Marmalade — it
is pure, toothsome
and delicious.
Every sale means

Alexander Cairns
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If You Want Anything

To Buy a B'usineshs
To Sell a Business
To .Rent a Store

To Hire a Clerk
To Get a Position
To Get a Partner

Anything whatever from the grocery trade.

Tell your wants in the Classified Advertising Department of The
Canadian Grocer.

Advertisements under this heading, 2¢. per word for first insertion,
lc. for each subsequent insertion.

Contractions count as one word, but five figures (as $1,000) are al-
lowed as one word.

Cash remittances to cover cost must accompany all advertisements.
In no case can this rule be overlooked. Advertisements received
without remittance cannot be acknowledged.

Where replies come to our care to be forwarded, five cents must be
added to cost to cover postages, ete.

THE CANADIAN GROCER

TORONTO MONTREAL WINNIPEG

Send Advertisements for this Department to
143 UNIVERSITY AVE., TORONTO, ONT.
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A Money Earner
and Money Saver

Every
Household
Has Use for
Arrowroot !

Day by day hundreds of people are
learning the wonderful food proper-
ties of St. Vineent Arrowroot. Large
manufacturers of biscuits and choco-
lates find that their produets which
contain this popular food are the
choice of consumers.

When> you buy the Ullman Account Register it s the AR Rownoo I

same as employing a first-class bookkeeper at twenty-
five cents per day. That’s all it costs to instal one of :
our Registers, and you only pay that for a few can be made up into so many and so

months, then 1"or the rest of your businef:s lifetime delightful dishes that its popularitv
your bookkeeping costs you nothing, and if you sell 5

your business you sell your bookkeeper. The Ullman is easily explained. Medical science
Register pleases customers and brings trade. Saves is loud in its p raises of St. Vincent

money, time and labor. Fireproof Safe furnished with e : . s
every Register. Write us for further information and Arrowroot as a dish for infants and

for special mail order proposition. invalids, because it is so strengthen-
ing and easily digested.

You have but to acquaint your trade,
Mr. Grocer, with the fact that you
have St. Vineent Arrowroot and you
can be sure of a steady sale. There’s
good money in it, too.

Write the Secretary for information and samples.

St. Vincent Arrowroot

p Growers’ and Exporters’
e i Association

We want agents to handle the Ullman Account Register KINGSTOWN, « SN VINGENT. B.W.l.

in some localities.

AGENTS: Wallace Anderson, 49 Wellington St.. Torento.

The Hamilton Incubator CO., Ltd. T 7% L. M. Millen, Hamilton, Canada
Hamilton, Ontario

a
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PURVEYORS OF o g W TO
JAMS, JELLIES AND : HIS MAJESTY
CANNED ENGLISH FRUITS e KING GEORGE V.

¥

Chivers & Sons’ Fruxt Preserves

have a flavour that is unequalled, being composed of the choicest fresh fruit skilfully prepared. This
delicious flavour may be attributed to their method of preserving and packing, almost immediately after
the fruit is gathered. This is an advantage obtained by Chivers’ factory standing in the midst of thou-
sands of acres of orchards in the finest fruit-growing district of Cambridgeshire.

PURITY—CLEANLINESS—FRESHNESS—are the hall-marks of this world-famed make of food
products.

A feature that you will find as a selling point is the careful packing in tins or bottles. By a special
process all the tins are prepared so as to prevent the possibility of any detrimental effect on the fruit.

You safeguard your reputation, Mr. Grocer, by stocking foodstuffs of perfect purity and quality—
tried and tested. You will find it the means of bringing many repeat orders—at good profit.

ORDER TO-DAY

CHIVERS 8-. SONS, LIMITED
FRUIT GROWERS, - HISTON CAMBRIDGE, ENGLAND

For samples and quotations apply to the agents:—

THE W. H. MALKIN CO., LTD. FRANK L. BENEDICT & CO.
57 Water Street 144 Craig St. West
VANCOUVER, B.C. MONTREAL

(British Columbia and Alberta) (Canada and Newfoundland)




