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Diamond Brand
%

Maple Syrup
“The quality brand,” has that delicate sap flavor 
suggestive of the maple sugar camp. At this season 
of the year, when fruits are beginning to get scarce, 
maple syrup will be in big demand.

Get a stock of Diamond Brand. Do not experiment 
with “cheap” brands. The Canadian consumer wants 
the best, and is willing to pay for it.

Diamond Brand will ensure you satisfied custom­
ers and a large syrup business.

mixture

Sugars & Banners Limited
MONTREAL
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TEES & PERSSE LIMITED
ESTABLISHED 1884

WINNIPEG WAREHOUSE

SASKATOON WAREHOUSE

CALGARY WAREHOUSE

MANUFACTURERS!
For Western Representatives 
we have pleasure in recom­
mending
TEES & PERSSE, LIMITED
who have assisted us for many 
years in distributing

Durham Starch 
St. Lawrence Starch 

Canada Starch 
Ivory Gloss Starch 

Akron Starch 
See Hive Corn Syrup

Their warehouses at
FORT WILLIAM 

WINNIPE6 
RESINA 

MOOSE JAW 
SASKATOON 

CAL6ARY 
EDMONTON

were erected and are main­
tained to look after manufac­
turers’ interests as they should 
be. Their operations extend

"From the Great Lakes to 
the Rockies,"

and all jobbers are canvassed 
daily.

St. Lawronca Starch Co.,
Limited

PORT CREDIT, ONTARIO

REGINA WAREHOUSE

MOOSE JAW WAREHOUSE

theE.b.EDDYCO,

EDMONTON WAREHOUSE



THE CANADIAN GROCER

Fish From 
Scotland
The “Tyne” Brand of canned Scotch fish has 
all the delicacy and richness of flavor of the 
feshly caught fish. It is a satisfactory brand 
to buy because it is always the same—you can 
judge the quality of the entire year’s output 
by a single can.
The Shields Ice and Storage Company
are specialists in the packing of Scotch Fish 
—nothing can possibly be finer than their pro­
duct, “The Tyne Brand.” Their reputation 
has been made entirely on this one thing. It 
is their hobby to offer only the “best”—and 
they do it.

Arthur P. Tippet & Co., Agents
Montreal Toronto

The French 
Macaroni

The germ of the best wheat—the gluten— 
is the foundation on which the high quality of 
“CODOU” Macaroni rests. Added to this is 
the skill acquired by a life time of experience 
in manufacturing.

Made by Felix Cod ou
It is very delicate and tender. And there 

is a richness of flavor that makes it very 
toothsome. Beware of imitations. See that 
the name “Codou” is on every package.

Arthur P. Tippet & Co., Agents
Montreal Toronto
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THE CANADIAN GROCER

The Tea of “Distinction'
Your customers will like Red Rose Tea—no other tea will please them as well—no 
other tea will take its place—BECAUSE Red Rose Tea has distinctive guatities. 
It is largely composed of the fine teas of Northern India, which are generous in strength 
and richness. These, blended with the flavory teas of Ceylon, produce the distinctive 
qualities for which Red Rose is famed.
If you sell Red Rose Tea you are sure to hold and increase your tea business.

Head Office : ST. JOHN, N.B.
Western Branches: 

Winnipeg, 15* Lombard St. 
Calgary, 322-32* Ninth Ave. W.

T. H. Estabrooks Co., Limited
7 Front St. East, TORONTO

WAGSTAFFE LIMITED
NEW SEASON’S 1913

SEVILLE ORANGE MARMALADE
NOW READY FOR DELIVERY.

PREPARED IN 

COPPER 

KETTLES. 

BOILED IN 

SILVER PANS.

PACKED IN 

GOLD UNBD 

PAILS

AND GLASS.

PUT UP IN THE MOST UP-TO-DATK FRUIT PRESERVING FACTORY IN CANADA.

Wagstalfs's celebrated Orange Marmalade has won lor itseil a great reputation in Canada aa the beet that 
ia made here, because it is prepared in Copper Kettles, boiled in Silver Pens, Packed in Gold Lined Palls and Glaaa, 
therefore, retaining all its essential oil and delicate flavor. Mr. Grocer, it will pay you to push WAOSTAFFB’S.
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Milk Products Sell
BORDEN’S

(THE ORIGINAL)

Are your patrons getting the best 
in Condensed and Evaporated Milk 
Products ? Borden's have been 
Leaders of Quality for over 56 
years and have received highest 
awards wherever exhibited.

(WITH MILK AND SUGAR)

(UNSWEETENED)

Borden's for quality, purity and 
deliciousness.

Borden's for big sales.

BORDEN MILK CO.. Limited
"Leaders of Quality"

MONTREAL
No. 2 Arcade Building, VancouverBranch Office:



THE CANADIAN GROCER

The strength of a business depends 
largely on the quality of goods you 
offer for sale. A line that is always 
up to the mark is the

Dominion
Silent
Match

Once tried always used. Remember 
it is your support we want, and you 
will benefit as much as us.

Dominion Match Co., Limited
Deeeronto, Ontario 

REPRESENTATIVES
The Canada Brokerage Company, Limited, Toronto. Ont. ; 

The A. Macdonald Ce„ Winnipeg, Man.) J. B. Keaaod » Co., 
Qoebec. Que.; J. A. Tilton. St. John, N.B-1 ». W. Gorham * 
Co., Halifax, N.8.; Kelly * Dougina, Vancouver, B.C.| Klthel 
t Ce» Ltd., Victoria, B.C.| Wilson Bros., Victoria, B.C.I Halle- 
way, Bold m Co., Edmonton, Alta.; MeKelvte A StlrroM. 
Calgary. Alta.; The Wlgle Specialty Co., Saskatoon, Saak.; 
Orr, Broekleaby, Dane A Ce„ Winnipeg, Man.

SILENT
MATCH.

We Are Telling

DIS

the Public
through attractive street car, news­
paper and magazine advertising of 
the distinctive quality and absolute 
purity of E.D.S. Jams, Jellies, Mar­
malades, Catsups, Drinks, etc. This 
will cause a big demand for which 
it will pay you well to keep a good 
supply.
When you sell E.D.S. fruit products 
you are offering food products of the 
highest standard for purity and 

• flavor. E.D.S. Products by Govern­
ment inspection have proven 100% 
PURE.
Replenish your stock at once.

Made only by

E. D. SMITH
WINONA, ONTARIO

AGENTS i-NEWTON A. HILL. Tarants; 
W. H. DUNN. Msntraal; MASON A 
HICKEY. Winnipeg ; R. 1. COLWELL. 
HalMan. N.S.; J. CUBS. Hamlltsn.
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“SIMCOE”
BAKED
BEANS

The food value of 
Baked Beans as a 

Winter Food is well 
understood by Canadian 

housewives, and the deal­
er who sells “Simcoe” Bak­

ed Beans will make his busi­
ness flourish to the fullest. 

“Simcoe” Baked Beans are the 
acme for quality and deliciousness.

They have largely taken the place of 
the home baked beans because they are 
thoroughly cooked without destroying 
their form, and the flavoring is much 
more even and rich.

Most improved scientific methods, best 
selected beans prepared by a special pro­
cess and packed solid, either Plain or with 
Chili Sauce; the sauces used are prepared 
with exceeding care as to flavor and 
purity.

Dominion Cannera, Limited
HAMILTON CANADA
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THE CANADIAN GROCER

Fish Pull the Dollars in
during the Lenten season.

Full satisfaction and fullest profits if 
you feature “ Ocean Brand ” Haddies, 
Kippers, Bloaters, Boutilier’s Fillets, 
“ Canada ” Boneless Cod (the purest of 
the pure).

ASK YOUR WHOLESALER

North Atlantic Fisheries, Limited
MONTREAL

1 x ‘t.v« >■

g

“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1011

32 Prize Medals 21 Royal Appointments

PEEK, FREAN’S SHORTCAKE
About 32 PIECES to the 

POUND
So great is the demand for this 

new introduction that it is being 
manufactured night and day, and 
in the second weëk after it was 
placed upon the Market the output 
amounted to

89 TONS 18% CWTS.
This means about 8LX-AND-A-HALF MILLION 

BISCUITS.

AGENTS: British Celambla—The W. H. Mslkla <#., Limited, Vaacoaser.
Wlmalpeg aad District—Rattan A Chlpmaa, Fart Garry Peart. Wlaalpee.
Oatarle—The Harry Herae Ce.. SSS aad SU Klas St. West, Tereete.
Maatreal aad District—C. Falrall Fisher, tl St. deha street. Meat real.
New Brass wick—W. A. Slmeads, S aad IS Water Street, St. deha.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,
LONDON, ENGLAND
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THE CANADIAN GROCER

Clark’s Pork and Beans
Your Own Experience

Mr. Grocer, is usually your safest guide in the selection of 
your stock in trade.
Upon YOUR OWN EXPERIENCE, Clark’s are prepared 
to rely, confident in the assurance that you have always 
found CLARK’S PORK & BEANS to be a valuable adjunct 
to your business.
CLARK’S IDEAS are that PURITY and HIGH QUALITY 
are the most necessary attributes of prepared foodstuffs and 
that a well organized system of ADVERTISING is appre­
ciated by the dealer as a material help to his trade.
CLARK’S EXPERIENCE is that careful attention to these 
essentials has resulted in a rapidly and ever increasing 
demand for CLARK’S PORK & BEANS.

Does your own experience coincide with Clark’s?

We leave it to you to decide.

WM.

CLARK
MONTREAL
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OLD MILL CANNED
t------ "N

ir

...GOODS... You’ll make better
profits on

There is now a splendid “NUT-LARD”
demand for canned goods,
and we are having many than on the lines
enquiries for Old Mill 
Brand. We still have a

that it substitutes

surplus of This is a delicious substi­
tute for pork lard, oils, 
butter or any kind of

STRAWBERRIES - 2’s H. S. grease used for cooking or 
baking purposes. You

RASPBERRIES - 2'» H. S. know that the profit on 
some of these lines is par-

RED PITTED CHERRIES 2'» H. S. ticularly small, and very 
often the sale of butter is

YELLOW PEACHES 2’. H. S. unsatisfactory to your-
GALLON and No. 3 PIE PEACHES self and expensive for the 

housewife, biscuit and
GOLDEN WAX BEANS 2’s confectionery makers. 

“Nut-Lard” is a delicate
REFUGEE BEANS 2’»
GALLON APPLES

vegetable product (100 
p.c. pure fat) taken from 
the cocoanut. It is cheap 
and works more satisfac­
torily than any other lard, 
butter or oil, as well as be­
ing more digestible.

GALLON RHUBARB
TOMATOES 3’s
PUMPKIN 3's The profits are good. The 

saving to your patrons is

All goods packed in Sani- large. Write to-day for 
prices.

taryTins. Prices cheerfully 
quoted on application. Manufaoturmti by

ROCCAJASSY&DeROUX
MARSEILLES, FRANCE

THE Dominion Agont

W. H. Merriman & Co. J. Russell Murray |

WHOLESALE GROCERS and CANNERS MONTREAL ;

St Catharines, x Ont. V J

V— -•
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THE CANADIAN GROCER,

THE NEW 
LOT

of marmalade that we have made 
from this season’s crop of select­
ed Seville oranges is very fine. 
We believe we 

have surpassed 

ourselves this 

time. The color 
is very rich and . 
clear. And the 

flavor of

Shimffs
Scotch

Marmalade

I'U'I ! I \

-l.&xJV

will make those who try one 
bottle eaggy for more. Shirriff’s 
Marmalade has always been a 
good seller. The profits are sure 
and quick. Send in your order 

for some of this new lot.

Imperial Extract Co
Toronto

Now is the time to push

CUBES

EVERY DAY is a good day for 
OXO CUBES—but your custom-. 
ers need 0X0 CUBES and enjoy 

them most right now.

0X0 CUBES mean hot beef drinks in 
a moment — warming, invigorating, 

nourishing bever­
ages — just what 
young and old want 
when they come in 
from the cold. 
Thousands of 0X0 
CUBES are used 
every day for this 
one purpose. 
Thousands more 
are used for prepar­
ing steaming Soups 
— tasty Broths — 
enriching Stews, 
Meat Pies, Hashes 
and other dishes.

Now is the time 
for you Grocers to 
push the sales of 
0X0 CUBES.

HOW’S YOUR 
STOCK? Plenty of 

the 50 and 100 cube tins on hand? as 
well as the 10c and 25c sizes? We’ll 
ship by return if you wish.

Corneille David & Co.
Toronto, Montreal, Winnipeg, St. John, N.B.

One 0X0 Cube

A cup
READY IN 
A MINUTE

0



THE CANADIAN GROCER

MODERN OROCERY EQUIPMENT
Adds an air of distinction to your 
store—and

ATTRACTS TRADE.

The “Walker Bin” System
will save 25% of your floor space and 
also of your expense for skilled sales­
men.

Is this worth your consideration ?
We manufacture the best in show 

cases and refrigerator counters.
Write now for illustrated catalogue 

and estimates.

Walker Bin & Store Fixture Co.,
LIMITED

Berlin, Ontario
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KEEP POSTED ON SUGAR
Having been Identified with Sugar for the past thirty years, and being In constant 

touch with all sections of this country and foreign markets, we are In the best possible 
position to keep you posted by mail and wire of any actual or contemplated changes 
and general gossip of the markets. Some of the largest concerns are subscribers, and 
we should like to place our proposition before you. For further Information write

SMITH A SCH1PPER CO.. ISA Front Street. New York

When writing advertisers 
kindly mention having seen 
the advertieement'in this paper

Sanitary Cans
it The Can of Quality”

Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk

Sanitary Can Co., Ltd.,
NIAGARA FALLS, ONT.
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THE CANADIAN GROCER

Delicious 
Pure and 

Wholesome

A High 
Grade 

Molasses

j-jlGHEST (jRADt
Note the 

registered 
labe 1

The people 
will ask 

for it

The Taste That Grows ®
Domolco is a high grade table molasses, especially delicious, 

pure and wholesome. It has a refined aefinite flavor all its 
own that grows on your trade and places it on the regular 
grocery list.

Domolco Molasses is especially healthful and has been 
proven to be a body builder.

We have spent and are spending a great deal of money in 
putting this molasses before the public—advertising it in 
various ways. Will you take advantage of this advertising 
and fill the people’s requirements 1

Write to-day for prices, etc.

Molasses Co., Limited
HALIFAX, N. S.

i E'vVfc E'vVfc 6*>Y
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THE CANADIAN GROCER

“VOTES FOR WOMEN”
may be a pretty live issue in some 
parts of the world. But it is more 
than likely that the women of your 
locality are more interested in keep­
ing house, and cooking for their 
families. To these women recommend

“GLOBE”
Macaroni and Vermicelli

made from best hard wheat with no 
maize or rice flour mixed in, making 
them absolutely pure.

They possess a quality which gives 
distinctive flavor.

You may expect a big demand for 
the “Globe” brand goods as soon as 
they are introduced.

The profit makes it worth 
your while.

Order from your jobber, or

D.SPINELLI&CO.
REGISTERED

Montreal, Quebec

RED RIDING HOOD BRAHD

Sample* and Price* from

.=>, ■

i m i

Maritime Provinces, Quebec, Manitoba, Saskatchewan 
and Alberta—W. H. Dunn, 398 St. Paul Street, 

Montreal.
Toronto—Lind Brokerage Co., 47 Wellington St. B. 
Ottawa—E. M. Lerner A Sons, 11 York Street.
British Columbia and Yukon—Kirkland * Bose, .312 

Water Street, Vancouver.CLOBB'

iHt

THE MARKET
Value of Promises Is fluctuating—but tbe value of perform­

ances is pretty well fixed.
We do not sell electric coffee mills nnd meat choppers on 

the strength of 
what we are gulag 
to do, but on what 
we have done.

Let us talk agen­
cy to you. There Is 
a market In your 
city for a high 
grade Electric, such 
as we produce. Why 
not arrange to se­
cure this business.
It would mean a 
nice revenue for 
you at the expendi­
ture of only part of 
your time.
We also manufac­
ture head mills, and 
electric meat chop­
pers.

Mm Manufacturing Ce.. 11» *rth lift It.. Phils., Pa.
AO BUT ». Chaos A Seaborn. Montreal i The Cod ville Oe» Win­
nipeg: Tedhaalor, Mitchell A Co» Toronto i domes Turase A 
Ce» Mammon. Ontario i Kelly. Deegtas A Ce» Vmaneuver, B.C.I 
1» T. Mewhunse A Co» Culgury. Alta.

No
Disappoint­
ments
The housewife is 
never disappointed 
with her baking 
when Forest City 
Baking Powder u 
used and the Dealer 
is never disappointed 
with his sales—For­
est City Baking 
Powder is recognized 
as the standard of 
purity and has been 
the standard for over 
26 years. Sales are 
sure and profits 
good.

Gorman, Eckert & Co., Ltd.
London, Ontario

Wnotera Selling Agents «

Mason A Hickey, Winnipeg

12
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Purnell’s Pickles of Excellence
SAUCES THAT ARE SECOND TO NONE
The world-wide popularity of Purnell’s Pickles and Sauces is hinged on their 

Purity. Only the best grade vegetables and ingredients are used in their manu­
facture, and the process employed in assembling them into the finest product, 
serve to produce an article of the utmost purity and of the finest possible flavor. 
You know Purnell’s by reputation—do you know them personally and the benefit 
derived from their sale? Ask your wholesaler to-day for Purnell’s Pure Food 
Products. These will increase your profits.

Purnell & Panter, Ltd.
Melt Vinegar, Sauce and Pickle Makers

BRIST OL, m ENGLAND

À

jg
-

* \ « n
pURNELl'5 I 

p,c -lE5>

HIS INFLUENCE COUNTS
Give him a table salt that is always dry and fine— 
one that leaves the shaker evenly and without urging.

WINDSOR
TABLE SALT

makes a firm friend of every man, because it is dry 
and fine, never cakes or clogs in the shaker, and it 
flavors food as it should be flavored—with not a trace 
of bitterness.

THE CANADIAN SALT CO.,
LIMITED

WINDSOR ONTARIO

BEANS and PEAS
White Haricot Beans Rice
White Pea Beans Lentils
Rangoon Beans Pearl Barley
Large White Peas Pot Barley
Split Peas Pea Flour
New Zealand Butter Potato Floor 

Honey

We hold large and carefully selected 
stocks of the above, and can offer the 
very highest qualities at moderate 
prices, delivered to any points in 
Canada. We solicit trial orders.

ROTHON & CO.,
23, St. Mary Axe, London, E.C. (England) 

Cables: “CHYLE, LONDON.”
(A.B.C. Cede. 8th Edition need.)

13
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WEST IS A LONG WAY FROM EAST

If You’re Shipping
West, freight charges may be trou­
bling you. There Is a remedy—Ke- 
shlp at Regina. Bulk your consign­
ments together for the long haul to 
Regina. You save a great deal of 
money doing this. At Regina we 
will receive the cars and re-shlp the 
various orders promptly over short, 
direct routes. As our charges are 
reasonable, and Regina has roads 
radiating In every direction, this Is 
eminently practical. If you want to 
consign a stock of goods to us we 
have ample storage capacity, and 
will act as your Western Branch, 
delivering as goods are ordered.
Write us about your particular 
needs in this direction.

IT PAYS TO USE THE

REGINA STORAGE AND 
FORWARDING COMPANY
LIMITED REGINA

Keep a Good Stock
of Edwards’ Soups this cold, chilly 
weather. Edwards' Soups sell quickly 
because they are so widely advertised 
—they sell again and again because 
they are so good.
There’s already a Urge sale of Edwards' 
‘-oups, and this year’sextensiveadvertising 
campaign will make the demand bigger 
than ever.

FDWARDS
■"““’SOUPS
Write for full particulars of trade terms to

W. G. Patrick * Co., Toronto and Vancouver: Wm. 
H. Dunn, Montreal: Escott St Harraer. Winnipeg.

By Koya, ^ ^ Lerre

NELSONS
Crystal

Leaf

GELATINE
Unrivalled in the kitchen 

can be obtained from
W. G. PATRICK & CO.

LIMITED

St Paul St 
York St..

Mont real 
Toronto

THE WILLIS DISPLAY STAND

» /**

will doable ye or eelee ee green 
vegetable, end doable year pre­
ste oe tbeee eelee.

Each tray revolves Individually. 
The wire meeb In the shelves In­
sures perfect ventilation and pre­
vents decaying. The mist ma­
chine throws a Hue spray which 
keeps the vegetables fresh and 
clean, giving them an Inviting 
appearance.

Write to-day for complete de­
scription.
Let us show you how this stand 

Is working for hundreds of 
dealers.

WILLIS MFG. CO.
GALESBURG, ILL. 

Wholesalers or Jobbers: write 
for agency proposition.

RICE’S SALT
The Salt That People 

Ask You For
—the aalt that aland# for absolute purity and 
dependability for table and dairy use. Your 
first order Is only s forerunner of your repeat 
orders.

We thip promptly. Oet our price*.

HE IMTI âlîliCâl CHEMICAL CO.. IK. Clle'w lit Oat.V__________ v
u
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It will pay you 
to handle

“STANDARD
CONSOMME”

solidified in tubes

The Perfection of 
CLEAR-SOUP

None better on the Market. 

Manufactured by

The Standard Food Co.
89 Westminster Bridge RcL, LONDON, Eng. 

AGENTS:

Winnipeg :
Buchanan * Gordon

Toronto :
The Toronto-Europcan 

Agencies
122 Wellington St. Weet

PLAINLY
STATED

You have in ‘Camp’ an 
article of established merit, 
one you can offer with per­
fect confidence, and one 
of unequalled power to 
bring and keep 
Your stock is really not
complete without you have

Cam!
Coffee
‘Camp in addition shows 
a substantial profit-margin.
Uaksrs : R. Pattrson & Sows, Ltd., Glasgow

“COW BRAND” 
Baking Soda

For satisfaction and profit there is no 
line of Baking Soda quite so good aa 
COW BRAND.
It’s invariably pure, of full strength, 
and reliable, and is always in demand 
by the careful cook I

Order from your jobber

CHURCH and DWIGHT
Limited

Manufacturer,
MONTREAL

It is to the advantage of the in­
dividual user of Paper Bags to study 
carefully the Bag situation. By close 
comparison of the important features 
of Paper Bags of different makes, 
you will be convinced that the

Continental 
Germ-Proof Grocery

(with reinforced Automatic Opening Square Bottoms) 
are without equal. Send a trial order to the nearest 
Distributor.

Satisfaction guaranteed by the Manufacturers:

THE CONTINENTAL BAG AND PAPER 
COMPANY, LIMITED

OTTAWA ONTARIO

DISTRIBUTORS :
Ontario: The Victoria Paper A Twine Co., Ltd., Toronto; 
Walter Woods * Co., Hamilton; The Devtdeon A Hay, 
Ltd., Toronto; The Young Co, Ltd., North Bay" and 
Sudbury.
Maritime Provinces: Mr. Thomas Flanagan. Halifax, N.S. 
Manitoba, Alberta and Saskatchewan : Walter Weeds * 
Co, Winnipeg. (
British Columbia: Smith, Devtdeon A Wright, Vancouver,
B.C.
Quebec Province and Montreal: The Continental Bag A 
Paper Co, Limited, 427 St. Jamee St, Montreal.

15
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QUICK
CLEAN
HANDY

BLACK JACK

For
“Green Mountains” “Delawares

or other varieties of

POTATOES
FOR SEED OR TABLE USE

Beg# or bulk in cere Write er Wii

CLEMENTS COMPANY, Limited
23 Water Street,

D. & J. McCALLUM

Perfection Scotch
WHISKEY

For (llHtlnvt flavor (not amuky) McOnlluin’a Perfection Scotch 
Whisky has no rival. It Is mellowed with age. and being 
widely known through om consumer advertising, la taking the 
highest place In the liquor world.

Wm. E. McIntyre, Limited
GENERAL AGENT

St. John, N.B.

A well established Montreal firm 
doing business with all grocers, 

druggists and hardware dealers is 
open for some good agencies of 
Manufacturers anxious to do good 
business.

Box 460 CANADIAN GROCER 
T. Bank Building, Montreal

Better Service Meane More Trade
THE McGREGOR PATENT BAG HOLDER 
le the biggest step to quick service of your cus­
tomers, end quick service is probably the re­
maining thought of every trader to your store. 
Make it a favorable one.

Selll-g Agent, for Ceeeda: O. P. McGREGOR
KILGOUR BROS. Patentee and Manufacturer

(Beet Incorrodible)
Buy "PRIDE OF THE ISLAND" Brand

as extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address « “Laminated," Leedee. UMEHOUSE 
A.B.C. Cede, aged 4th * 5th Editions LONDON, E.. Bag.

HUGH LAMB* * CO.. TORONTO 
Canadian Agents i I. HUNTER WHITE. ST. JOHN. N.B.

CECIL T. GORDON. MONTREAL

TEA LEAD

* TEAS, COFFEES, SPICES, EXTRACTS,
e 1ftBAKING POWDER,

JELLY POWDER, SOAP.
# E/IBjT Canned Vegetables, Fruits and Salmon, Syrup Etc.
qP All goods branded “TARTAN" ensures the handler

■* D A |MIM of the first quality, every package guaranteed.
■A Ikrwl u Bv 'Phone Numbers—462 Long Distance. Free to Buyers; 3595, 3596, 3597

THB SION OF PURITY 3î98 0rder 'Phones. 748 Shipping Office.

All orefers ahlppmd seme day ee reee/veef.

FOUR, SMYE & CO., HAMILTON
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Granulated
The Canadian standard of quality. Don’t forget it is packed in 
all sized packages, including

2 lb. and 5 lb. cartons.

MOLASSES
Extra Fancy Barbados

DaCosta” Brand
The standard of quality. Ask your wholesaler for it and take no other.

BANNER BRAND JAMS
Everything that careful selection and sanitary handling and expert 
cooking can do to make jam aa palatable aa possible has been 
embodied in this well-known brand.
Our expert process gives the customer a jam with a deliciousness 
all its own.

SEND FOR PRICES

LINDNER & BENNER
2S1 ARTHUR STREET 

Pkeae Park 1SSS
REPRESENTATIVES I 

The Amo# B. Cordoa Ce.. Tarante

TORONTO
WESTERN AGENTS!

W. L. McKenzie A Ce.. Grocery Broker# 
Wlenlees. Resina. Calgary and Edmonton

Chinese Starch
THE STARCH FOR BEAUTIFUL WORK

Develop your starch trade by featuring the atarch which gives complete satis­
faction. “ Chinese" la the starch that customers are so pleaeed with that they 
keep on re-ordering it.

OCEAN MILLS, Montreal °
Co.. Vancouver. B.C.; Rscott A Hariuer,AGENTS: Standard Brokerage —--------, -,---- . ----- . .

Harr^ Horne A Co., Toronto, Ont. j Norman p._MoPble,_Btamllton, OnC
Winnipeg.

___ ■ j^É y The
J. J. McKinnon, Charlottetown,Lawrence NBd. Co., Ltd., St. John's, Nié. .

Bolvin A Grenier, Quebec. Que.; Eng. Follot, St. Pierre, Mique­
lon; Scott, Boyd A Co., Port of Spain, Trinidad, B.W.I.; 
Deemarala A Grégoire, Chicoutimi, Que.; and all the Whole­
sale Grocers throughout the Dominion.
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Manufacturers' Agents and Brokers' Directory
Pii 9*V».JUr. U °TeJ.tkr^e "Uee lomg and extend, from the poach
bolt to theArctic Ocean. Manufacturera and merchant, can not hope to cover this 
market aatiafactoHly or get the beet out of their Canadian opportunities without the 
aui.tance of local agent.. The following firm. In all part, of Canada are prepared 
to act a. sgenta for good line.. The service department of the Canadian Grocer U 
mt tho disposal of firms wanting tyonts or of agents wanting agencies.

W1ITKRK PROVINCES.

ESCOTT & HARMER
WHOLESALE 8R06EHY BROKERS. 

COMMISSION MERCHANTS
end WAREHOUSEMEN

Head Office,
181 Bannatyne A to., - WINNIPEG

Branche.:
Regina, Calgary, Edmonton

Western Agent, for
CANADIAN MILK PRODUCTS CO

JOHN J. GILMOR & CO.
Wholeeale Manufacturer.’ Agent, and Com­

mue ion Bioker*
WINNIPEG. MAN.

Covering Manitoba. Saskatchewan and Alberta. 
We can give .pedal attention to a lew more 
first class line*. Domestic and Ferai gh agencies 

■elicited.

WATSON & TRUESDALE

WINNIPEG
Demeetlc and Foreign

Solicited.

MAN.

H. G. SPURGEON
WINNIPEG

Whelmale Broker cad Maaafketarer.'
A gee I

Ca.adlaa, British aad Foreign Agencies
BoUdtsd.

MO Chambers of Commerce.
P.O. Bas IMS.

The J. J. TOMLINSON CO.
'WINNIPEG

Wholeeale OroearyBrekara.
Ogle# aad Track warehenee,

M Ale leader It B.
Carreepon donee aclldtcd aa demeetlc 
aad foreign 11 nee.

FRANK H. WILEY
WMUSAU COMMISSION MERCHANT 

Md
•ROCERY BROKER

707.799 Henry Are.. WINNIPEG

RUTTAN & CHIPMAN
WHOLBSALB OHOCBBT BROKERS

MAMDFACTuYlRr AOBHT8 
Fart Oarry Ccart Mala Street

Winnipeg Canada

WESTERN FROTIN CBS—Caattaced.

ORR, BROCKLESBY McLAIN
importers. Buyers 

and
Manufacturers' Agents 

Domestic and Foreign Agencies Solicited 

807 Confederation Lifo Building. Winnipeg

H. P. PENNOCK & CO„
LTD.

Wholesale Grocery Brokers A Manufac­
turers’ Agents,

WINNIPEG
We solicit accounts of large and progres­
sive manufacturer's wanting live represen­
tatives.

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchants, eas­
terns Brokers aad Maaefacterer»' 
Agente. Cere Dtetrtbeted. Werehoseed 
eed Forwarded. Warehouse oa Transfer 
Track. Baderne solicited. Our podtlea 
le year opportunity.
Saskatoon Western Canada

G. C. WARREN
mPOBTBBTwHOLBSALB 

BBOKBB and MANUPA0TUBBR8’ 
AGENT.

'Trade Batabllabed. IS Years 
Domestic A Foreign Agencies Solided

Eastern Manufacturar* limited
Maaefaetarere* Agnate, 

8a.kat.oa, Bachatchcwan.
Cover Northern Baakatcbewaa completely. 
The Jobbing trade le Bee he toon. Torhtoe. 
North Battleford aad Prince Albert le vis­
ited dally. We want to represent you In 
this large and growing territory.

CA1DBLL. NUTTINfi « PIER, Lid.
Formerly

lie VeeUta Inbnb A luduliw'i MdHhllti Co.
Communion Brokers, Custom. Brokers and 
Manufacturer* Agents. Shipments stored and 
distributed. Bonded warehouse in connection. 
Tour business solicited.
222 Ninth Are. West-Osl*ary, Alta.

HOLLOWAY, REID & CO.
Car. VermlUiea Ave. eed fith St.

EDMONTON . ALBERTA
Imperteri end Masefeetwers’ Agent.
We .peelallse la Bleeelt. aad Cnadiee 

We are .till epee fee a few good Assents.

When writing advertisers, Madly 
lention having Been the ad. tit this

ONTARIO.

If wanting car

Corn, Peas or 
Evaporated Apples

write us

W. H. MILLMAN & SONS
Wholesale Grocery Brokers 

Toronto, Ont.

WANTED
I am open to buy

White Kidney Beans 
White Marrowfat Beans 

Canadian Blue Peas 
Popping Corn 

NORMAN D. McPHIE
Merchandise Broker

R7 Federal Ufa Bids.. HamUtee. Oat. 
Established IMS

W. G. PATRICK & CO.
Limited.

Manufacturers' Agents 
and Importers

77 York St. - Toronto

W. G. A.LAMBE&CO.
TORONTO

Grocery Brokers end Agents.

MacLaren Imperial Cheese
Co. I tMhrt

DEPARTMENT AGENCY
Agents 1er Oreeere* Speelaltiea end Wbete- 

enleOreberv Brokers
TORONTO. Out. DETROIT. Mtek.

THE MARSHALL 
BROKERAGE COMPANY 

#7 Deeds. St., LONDON. OUT.
Wholesale Grocery Broken. Pally 

to act aa agents fee Brit-

WBITB US.
afss.
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Manufacturers’ Agents and Brokers’ Directory
(Continued.)

FIREPROOF WAREHOUSE
We solicit your business for Storage 
and as Forwarding Agents.
The FIREPROOF WAREHOUSING 

00., LTD., London, Canada.

NEWFOUNDLAND.

BRITISH COLUMBIA.

T. A. MACNAB & CO.
ST. JOHN'S NEWFOUNDLAND
MANUFACTURERS* AGENTS

and COMMISSION MERCHANTS 
Importers and exporters. Prompt sad 

careful attention to all buelneea. Hlgh- 
eet Canadian and foreign references

Correspondence solicited with brokers or

Maaaflaetaress* Asset
L. EMILE GABOURY

inufscturere looking for a reliable rep-
itatlve. Can famish

St. Jake M. QUEBEC. CAN,

McLEOD & CLARKSON
Manufacturers* Agents and Wholesale 

Commission Agents
SSS-S Cam bis St* Vaaeeerer, B.C.

Can giro strict attention to a few first-class 
Grocery Agencies. Highest References.

O'Loane, Kiely & Co., Ltd.
WHOLESALE GROCERY BROKERS

CANNED GOODS, DRIED FRUITS, BTC. 
CANNED SALMON A SPECIALTY

We cover British Columbia and Alberta 
Heed Office - - Vancouver, B.C.

SHIP YOUR CARS TO
FERGUSON’S SIDING

Oars continually loading tor all titles la the West aad Northwest.
Inland Revenue and Customs Bonds.

Our tiding lo on O.T.P. and C.N.B., inter-switching with C.P.B. and Midland 
Railway. Cars distributed carefully.

FERGUSON BROS., Warahouooman,
123 Bannatynm Aire., WINNIPEG, Can.

We have records in onr vaults covering ten years’ satisfactory servie#.

The failure to stock some standard commodity may be the 
means of a merchant losing trade.

Mathieu’s Nervine. Powders
are recognized everywhere as a speci­
fic remedy in all cases of headaches, 
and they can be recommended by 
every merchant with perfect safety 
as an effective remedy. Don’t lose 
trade by allowing your supply to run 
short.

If you don’t know them, try 
Mathieu *s Nervine Powders yourself 
at our expense as per coupon attached. 

Syrup of Tar and Cod Liver Oil is

MATHICU’S

NERVINE POWDERS
Mr I

*jJ5
llEEsts*"™
ÎSp^d

For forms of colds Mathieu’s
recognised as a safe and effective cure,

The
J. L. MATHIEU CO.

Proprietors
Sherbrooke, P.Q.

Please send regular box of Mathieu’s Nervias 
Powders to the following address:—
Name.................................................................................
With (Name of firm) 4.......................................................
Street....................................................................................
City or town........... .......................... Prov........................

Readers of The Grocer, Let Us 
Know Your Wants

The Canadian Grocer is in a position to secure information 
on new lines in the grocery trade, and of novelties occasion­
ally asked for in the grocery store.

Don’t hesitate to write us. As a subscriber of The Canadian 
Grocer you are entitled to this service.

OAKEY'S
The original and only 
Genuine Preparation 
for cleaning Cutlery, 
6d. and is. Canisters. 
•WELLINGTON'

KNIFE POLISH
JOHN OAKEY& SONS, Limite!

NsmrftMtome mW
Emery, Black Lead Emery Glass 
and Flint Cloths and Papers, etc.

Willli(lM Mills, Loadon, Enjlind

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a. WANT AD. in this paper.
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T rpJapan Tea
Jobbers and Ret Silers can more than double their profit by selling them in­

stead of any other kind of tea, and we strongly urge Jobbers to 
impress this fact upon their travellers.

FURUYA & NISHIMURA
MONTREAL NEW YORK CHICAGO

Order For Your Summer Trade Now

LAURENTIA
Laurentia is not a 
condensed Milk, 
but a pure natural 
bottled and sealed 
Milk that will 
keep indefinitely.

MILK AND CREAM
The Laurentia Milk Co.

LIMITED
371 Queen Street West - Toronto, Ont.

Telephone : Adelaide 2760 x

There are no 
preservatives 

in this Milk.

'tHA# Time and Profit Saver
Mr. Merchant, you cannot afford to use your time or energy 
to do work which can be done more accurately and quickly 
by a machine. Sold on easy monthly payments without 
interest, or liberal discount for cash. Every scale guaranteed 
for five years.

Canadian Scale & Fixture Co. Sberbrooke« Que.

SYMINGTON’S COFFEE ESSENCE
will satisfy your most discriminating customers. It is prepared from the 
choicest Coflee, and is the only Coflee Essence that retains the flavor and 
fragrance of the Coflee Bean. Its economy and handiness make it in­

dispensable to every housewife.

Thos. Symington & Co* Edinburgh and London
AGENTS — Ontario—Messrs. W. B. Bayley Sa Ce., Toronto. Quebec—Meesro. P. L. 
Benedict A Co., Montreal. Vancouver and Winnipeg Meeeri. ghmllcroae, Macanlay A Co.
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THE VERY FINEST CEYLON TEA
IS USED TO UPHOLD THE UNEXCELLED REPUTATION ENJOYED BY

To fully satisfy your customers give them "SAL AD A.” Each grade 
contains the finest tea possible and is of absolutely uniform quality. 

Remember the sale is guaranteed.

TEA

“SALADA”
LONDON, ENG. BUFFALO NEW YORK TORONTO MONTREAL BOSTON CHICAGO DETROIT

4t luteWw 11 Terraee 133 W. Brwdwey S* Yeee. St. St. Peel St. 34-3S S. Market St. 331 N. River St. Shelby Sleek 
_____ ____________________________ Breach— tl»t ia flttihwi and Philadelphia.

“Surety of Purity”
accompanies the White Swan 
Trade Mark.

______^<7ï5irr7 The following ingredients ere used
C7l2B]f| 33B0 only In their purest form—

WWTD.-** - Pho.ph.te Starch
Bi-carb. Soda

and are plainly printed on the lebel. 

NO ALUM-NO AMMONIA

WHITE SWAH SPICES â CEREALS. Ltd. /
Toronto • Ont. Z ‘

Our Advertising 
and Your 

Selling Powers
will do much in draw­
ing trade for both of us. 
If you stock, display and 
recommend

WHITE SWAN 
BAKINS POWDER

your sales and profits will advance rapidly. We have started a most 
convincing and extensive advertising campaign, which will create 
a widespread demand for all White Swan products.

WHITE SWAN SPICES & CEREALS, Limited
TORONTO, - ONT.
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KEEN’S OXFORD BLUE is known and appreciated where the cleanest and
whitest washing is done, and is to-day the favorite of the modern housewife, 
as it was the choice of her parents and grandparents.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY
403 St. Paul Street, Montreal 30 Church Street, Toronto

Agent» for the Dominion of Canada
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The Ontario Law Governing Early Closing
An Answer 'to an Inquiry—Council Must Pass By-law if Three-Fourths of Any 
Particular Trade Demand it—How it Can be Repealed—Law Defining Course 
Dealer Must Take Who Carries More Than One Line—The Licensing of Tran­
sient Traders.

In the letter published in next col­
umn “Ontario Reader” asks two import­
ant questions, one dealing with the law 
governing Early Closing and the other 
Transient Traders. This information is 
of interest to all readers in Ontario, and 
the entire trade should be acquainted 
with same.

Authority of the Council 
The law regarding municipal by-laws 

as to closing of shops declares that any 
local council may by by-law require that 
during the whole or any part or parts 
of the year, all or any class or classes 
of shops within the municipality shall 
be closed, and remain closed on each or 
any day of the week at and during any 
time or hours between seven o’clock in 
the afternoon of any day and five o’clock 
of the forenoon of the next following 
day.

When Council Must Act.
Probably the most important section 

of the law is as follows:
“If any application is received or 

presented to a local council, praying 
for the passing of a by-law requiring 
the closing of any class or classes of 
shops within the municipality, and the 
council is satisfied that such applica­
tion is signed by not less than three- 
fourths in number of the occupiers of 
shops within the municipality and be­
longing to the class or each of the 
classes to which such application re­
lates, the council shall, within one 
month after the receipt or presenta­
tion of such application, pass a by-law 
giving effect to the said application 
and requiring all shops within the 
municipality, belonging to the class or 
classes specified in the application, to 
be closed during the period of the year 
and at the times and hours mentioned 
in that behalf in the application.”
The usual method of procedure in such a 

case is to circulate a petition among the 
merchants whose businesses are affected, 
calling for early closing at a certain 
hour and if three-quarters of them sign,- 
the council is in duty bound to grant 
their request.

Publicity Necessary.
Merchants having had the by-law pass­

ed should see that it is given proper 
publicity. This is up to the council as 
the clause from the Statutes herewith 
indicates :—

THE ONTARIO LAW GOV­
ERNING EARLY 

CLOSING.
Editor Canadian Grocer: Please 
pardon the liberty I take in 
writing you for information, 
but as you are the only person I 
know of who is posted in these 
matters I thought I would write 
you.

Can the village council pass 
a by-law compelling all stores to 
close at a certain hour, say, 
seven p.m., providing all are 
agreeable except one or twof

Can the council pass a by-law 
compelling all peddlers to take 
out a license to peddle in the 
town; say men who come here 
from ---------  and ---------  sell­
ing tea from house to house? 
They contend here that a 
county license of $5.00 entitles 
them to do business in the 
towns as well as the townships.

If you would kindly answer 
these questions 1 would be very 
much obliged.

Ontario Reader.

“Every such-by-law shall take effect 
at a date named therein, being not less 
than one or more than two weeks after 
the passing thereof, and shall before 
that date, be published in such man­
ner as to the local council passing the 
by-law may appear best fitted to in­
sure the publicity thereof.”

Another clause from the Ontario 
Statutes deals with the repeal of an 
Early Closing by-law. It reads as fol­
lows :—

“If at any time it is made to ap­
pear to the satisfaction of a local 
council that more than one-third in 
number of the occupiers of shops to 
which any by-law passed by the coun­
cil under the authority of subsection 
3 of this section relates, or of any 
class of such shops, are opposed to 
the continuance of such by-law, the 
local council may repeal the said by­
law, or may repeal the same in so far 
as it effects such class of shops as 
aforesaid, but any such repeal shall 
not affect the power of the council to 
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thereafter pass another by-law under 
any of the provisions of this section. ’ ’

Carrying More Than One Line.
A great deal of difficulty has hereto­

fore been experienced as to the defini­
tion of a grocer. The claim has been 
made that if a retailer handles groceries 
at all, he comes under the act. Here is 
the clause relating to this phase of the 
question :—

“A shop in which trades of two or 
more classes are carried on, shall be 
closed for the purpose of all such 
trades at the hour at which it is by any 
such by-law required to be closed for 
the purpose of that one of such trades 
which is the principal trade car­
ried on in said shop.” ,

With regard to supplying an occupant 
of the premises with goods, this is per­
missible under the law. It is also per­
missible to supply any article required 
for immediate use by reason of any em­
ergency arising from sickness or to sup­
ply an article to a steamboat or sailing 
vessel.

Transient Traders Law.
The councils of townships, towns and 

villages, and of cities having less than 
100,000 inhabitants, and the Board 
of Commissioners of Police in cities hav­
ing 100,000 inhabitants or more have 
authority under the law to attend to the 
following :—“For licensing, regulating 
and governing transient traders and 
other persons who occupy premises in 
the city, town, village, or township, for 
temporary periods, and whose names 
have not been duly entered on the assess­
ment roll of the municipality in respect 
of income or personal property for the 
then current year ; and who may offer 
goods -or merchandise of any description 
for sale by auction, or in any other 
manner conducted by themselves or by a 
licensed auctioneer or otherwise :

“For requiring all transient traders 
who occupy premises in the munici­
pality, and are not entered on the assess­
ment roll or who may be entered for the 
first time on the assessment roll of such 
municipality, in respect of income or 
personal property, and who may offer 
goods or merchandise of any description 
for sale by auction, or in any other man­
ner, conducted by themselvee ot by a
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licensed auctioneer, or by their agent or 
otherwise, to pay a license fee before 
commencing to trade.”

Can Fix License Fees.
Councils of townships cities, towns 

and villages have authority for fixing 
the sums to be paid for licenses required 
under by-laws passed under the first of 
the preceding clauses.

The Law reads:—
“For fixing the sums to be paid for

licenses required under by-laws pass­
ed under the second of above clauses, 
not exceeding in cities and towns $250 
and in other municipalities $100 for 
each license ; and for providing that 
the sum so paid for a license shall be 
credited to the trader paying thg same 
upon and on account of taxes for the 
unexpired portion of the then cur­
rent year, as well as any subsequent 
taxes, should such trader remain in

the municipality a sufficient time for 
taxes to become due and payable by 
him, and in any other event to be tak­
en and used by the municipality as a 
portion of the license fund of such 
municipality ;

“Provided, nevertheless, that the 
license fee imposed by any by-law of 
any village situate within any terri­
torial district may be a sum not ex­
ceeding $200.”

Almost 3000 Signatures to the Petitions
Secretary of Ontario R.G.A. Has Heard From Several Sources—Many Responses 
From Smaller Towns—Amendments to Ontario Garnishee Law and Dominion 
Scale Inspection Act Wanted—More Places Yet to Hear From.

Secretary W. C. Miller of the Ontario 
Retail Grocers’ Association reports that 
signed petitions re amendments to The 
Garnishee Law and Scale Inspection Act 
are coming, two and three every day. Up 
to time of going to press no less than 
1,550 Ontario merchants signed the peti­
tion regarding the Garnishee Law and 
1,331 that in connection with the Scale 
Inspection Act. This means altogether 
2,881 signatures to both.

So that readers may Know the progress 
made in getting these petitions signed, 
The Grocer secured from Mr. Miller the 
names of the villages, towns and cities 
from which signatures have come and 
number attached to each signature. Tht 
list is as follows:—

Ingereoll ............ .
Woodstock .........
Tweed .................
Sequin Falls ___
Hanover.............. .
Carleton Place ...
Huntsville ..........
Elmira .................
Walkervllle .........
Allleton ................
Amherstburg __
Mitchell ................
Inkerman ............
Port Elgin ...........
Cannlngton .........
Wheatley .............
Stratford ••••*•••«
Waterloo ............
Dutton ......... ........
Klngsmlll ...........
Port Perry ..........
Gananoque ...........
Morrlsburg .........
Chatham ..............
Cherry Valley ...
Whitby .................
Napa nee ..............
Jarvis ............ ....
Lorneville ............
Milton W...............
Appln ....................
Brantford ............
St. Mary’s ...........
Middlesex County
Barrie ...................
Norwich ..............
Bailleboro ............
Brighten ..............
Coe HU1 ..............
Winchester .........
Parry Sound .......
Memos ..............
Atwood ................
Lyndee ................

Garnishee Scale 
Law Inspection 

Provincial. Dominion
14 14
16 16
19 14

1 1
28 20
67 40

9 8
17 17
19 19
11 U
27 26
23 24

S 8
26 23
14 14
11 11
38 36
21 22
6 6
1 1

16 13
7 7

18 19
21 21

1 1
26 27
10 10
16 17

1 1
36 21
6 6

206 77
17 13
11 • 11
46 46
18 16
3 2

13 13
7 T
» 9

20 22
44 43
16 16
6 6

Essex .......................... 30
Mesford ...................... 26
Bell Hiver ................. 7
Wroxeter .................. 12
Colborne .................... 9
Ripley ........................ 18
Hastings .............. ..... 16
Kingston ....................
Blythwood ................

34
1

Norwich ...................... 1
Hamilton .................... .............. 168 169
London ..................... 118
Heepeler .................... .............. 34 34
Tllisonburg .............. .............. 11 11
Ayr .............................. ltt
Paris ............................ 20
Orono .......................... 16
Campbellford .......... .............. 44 44
Bethany ..................... 6

Totals ..................... 1331

This means that at least 1,55(1 of On­
tario merchants want to see the Garqi- 
shee limit reduced from $25 to $10 and 
1,331 want the federal government to 
pay for inspection of scales. The To­
ronto petitions are not included in these 
figures.

^etur ~

To ARTHUR BOUTILIER, president 
and manager of North Atlantic Fisher­
ies, Limited, Halifax, N.S. Mr. Bouti- 
lier was bom February 26, 1875 in Hali­
fax County. His first business position 
was in the office of J. A. Leaman & Co., 
wholesale and retail butchers, Halifax, 
and next as bookkeeper for Fader & Co., 
fish merchants. In 1901 he entered busi­
ness for himself as buyer and shipper 
of fish and in 1905 organized the Halifax 
Cold Storage Co. and was made its pres­
ident. This company was re-organized 
in August, 1912, into the North Atlantic 
Fisheries, Limited, when Mr. Boutilier 
became president and general manager.
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Following items are from Canadian 
Grocer of Feb. 24, 1893:—

Twenty Years Ago
1 IN THE_

“Flour is lower in Hamilton than 
it has been for twenty years, and 
many citizens think the bakers 
should reduce the price of bread. 
The best flour made there is $3.20 
a barrel, 80c less than this time last 
year. Bread sells at 10c per four 
pound loaf.”
Editorial Note.—This is certainly a 

low price for flour considering present 
quotations. Our Toronto market quota­
tions to-day show first patents, Manitoba 
wheat flour at $6.30.

• • •
“Evaporated Apples.—Stocks of 

these are also pretty well cleaned 
out. There does not seem to be 
any demand and prices are unchang­
ed at 8 to 8%c.”
Editorial Note.—Above is from a mar­

ket report in issue of Feb. 24, 1893. It 
shows that evaporated apples were dear­
er then than now as price is down to 7 
and 7%c.

• • •

“The last car lots of dressed 
hogs of the season were received in 
Montreal this week, i.nd arc held 
at $8.75.”
Editorial Note.—Dressed hogs on 

Montreal market to-day are $4.00, live 
weight being $9.75.

The Cod ville Co., Western wholesale 
grocers, are enlarging their warehouse 
at Moose Jaw, Sask.
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An attractive fruit and nnt window which could be need effectively now In selling off nuts In shell, Mnlnga grapes, apples, etc.

A Fruit and Nut Display
An attractive fruit window is always a good business getter. This is because 

of its power to create a craving for the goods shown. A fruit window is, in fact, 
always sine of making sales if it has any merit whatever, but the more attractive 
it is, the more sales will be made.

The accompanying illustration shows a neatly made trim. It was arranged by 
F. Grinyer, Yonge and Erskine streets, North Toronto. Mr. Grinyer is an Old 
Countryman who until eight or ten months ago was a clerk with a Toronto grocer 
before he went into business for himself. He pays special attention to the dis­
play of goods because he has long since been convinced of the value in returns of 
a well-dressed window or store interior.

This fruit window is simply but very effectively dressed with fruits and nuts. 
Foliage and grapes are used as decorative rounding out a striking trim. In the 
centre at the rear is a basket of cranberries, the basket being trimmed with fine 
excelsior. On either side are pyramids of canned pears, flanked by baskets of 
oranges. In the front, blocked off in squares are shown apples, oranges, grape­
fruit, and various kinds of nuts.

Dealers who are anxious to move off remainder of nuts in shell would be 
well advised in using a good window display just now. The same would apply 
to Malaga grapes as season for these is pretty well over. The window should 
never be idle and it is doing most effective work when moving off perishable 
goods or goods whose season is on the wane.
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ANXIOUS ABOUT PARCELS POST.
What is the retail trade throughout the country go­

ing to do about Parcels Postt Almost every day some­
one in parliament or small daily newspaper advocates 
this syst ?m for Canada. The government is practically 
being forced to do something and eventually will, unless 
the opposition from the merchants of Canada is strong 
enough to offset the efforts of those anxious to see Parcels 
Post established.

Merchants throughout Ontario are becoming aroused, 
as is evidenced by the fact that several have written the 
secretary of the Ontario Retail Grocers Association 
wanting to know what is going to be done about it. They 
are anxious to see the Scale Inspection Act amended, and 
the Garnishee Law changed so that debts can be more 
easily collected, but from the tone of many letters they 
are more interested in offsetting Parcels Post.

This is likely to be one of the questions taken up at 
the annual meeting of the Ontario R.G.A. The trade is 
not so much opposed to the principle of Parcels Post as 
to the effect it will have on the country as a whole. Con­
ditions here are great deal different from those in the 
Old Country and any injury caused the retail dealers 
throughout Canada is going to adversely affect the stand­
ing of the towns and villages in which those dealers are 
located.

The second of The Grocer’s series of articles on Par­
cels Post will appear in next week’s issue.

STAMPING NEW ZEALAND BUTTER.
In view of the fact that New Zealand butter is being 

sold in Canada, the trade should be acquainted with the 
fact that the country of origin must be mentioned on the 
label.

The Dominion Inspection and Sale Act has the follow­
ing re this:—

“No person shall sell, offer, expose or hold in pos­
session for sale, any cheese or butter which is- pro­

duced in any foreign country, unless the name of the 
country where such cheese or butter was produced 
is branded, stamped or marked in a legible manner 
upon the outside of every box or package which con­
tains the same, in letters not less than three-eighths 
of an inch high and one-quarter of an inch wide.”

It would be well for those dealers handling this butter 
to see that the law is complied with. New Zealand ex­
porters cannot be expected to know Canadian regulations 
and they should be advised of this law.

EXPENSIVE STOCK ARRANGEMENT.
All other conditions being equal, the grocer who ar­

ranges his stock in a systematic manner with the view 
of placing each article where its accessibility ie accord­
ing to the ratio of its demand, has a decided advantage 
over his competitors who arrange stocks in a hap-hazard 
manner. With a neat, tasty arrangement of the stock 
the up-to-date dealer will be able to sell more goods and 
the systematic arrangement will save much lost motion, 
thus increasing the dealer’s profit very materially.

The importance of the stock arrangement in the suc­
cess or failure of any grocery was forcibly driven home 
by the arrangement in a grocery visited the other day by 
a Grocer representative. Displayed in a prominent place 
on one counter, was an arrangement of the following 
goods:—Codfish, cream cheese, toilet soap, and canned 
herring. This display occupied a space of about four­
teen inches and all the articles were placed tight against 
the others so that the codfish would have an excellent 
chance to taint the cheam cheese, and the toilet soap 
could easily spoil both the cheese and the codfish. Here 
was a display that would cause the dealer a lot of com­
plaints and the loss from spoiled goods from arrange­
ments like this would amount to a considerable figure by 
the end of the year. Great care should be exercised in 
arranging the stock and the displays to place those goods 
that are liable to taint or spoil other goods in a place by 
themselves or where they will have no chance of affecting 
other goods. Soap is often a very prolific source 
of loss as it will taint goods very quickly and great care 
should be taken to keep soap where it will have no chance 
to do harm.

The arrangement of the stock on the shelves was a 
peculiar one in the store in question and showed that 
system was an unknown quantity. One brand of canned 
soups was seen on four different shelves, each display of 
which was some distance from the other. A certain 
cleaning powder was prominently displayed at the front 
while the stock was carried on five different shelves in 
various parts of the store. Corn syrup and molasses in 
tins, were found on three different shelves and there was 
no sequence in the arrangement of the stock.

Each clerk was compelled to carry in his mind a map 
of the arrangement of the stock and when an article was 
called for the clerk had to think where he last saw that 
particular article and then go out on a hunt to locate it, 
thus losing considerable time in filling the wants of cus­
tomers.

How much this poor arrangement of the stock coet 
this grocer every day would be hard to compute $s it is 
difficult to estimate the effect on the customer, but a con­
servative estimate of the daily loss in this store from the 
waste motion due to the stock arrangement would be 
three dollars. It is quite probable that with modern 
equipment and proper arrangement of stock more busi­
ness could be handled with less hired help.
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THE PAPER THAT SERVES ITS FIELD.
The Canadian Grocer’s attention was recently drawn 

to an article appearing in another paper going to a por­
tion of the grocery trade in Canada which was largely 
taken from this paper without any credit having been 
given. As a matter of fact a cut appeared in connection 
with the article, which was indeed very similar to the one 
The Canadian Grocer had used—it was actually in the 
handwriting of a member of our editorial staff. This 
meant it had been cut from The Grocer and a new en­
graving made from it. Yet there was no credit given us.

This instance exemplifies the difference between a 
trade newspaper serving its field properly by securing 
the best practical and original matter available, and one 
which has to depend on clipped matter from other 
mediums.

The Grocer could easily turn out a paper with the 
same amount of reading matter at one quarter the cost, 
if the editorial department was at all adept with the 
scissors. But if there is one thing more than another upon 
which we insist it is that our readers get original, prac­
tical suggestions on live business topics. If an article 
from another publication is deemed worthy of reproduc­
tion, then it is The Grocer’s claim, that the source de­
serves recognition.

BUTTER IN A SOAP BOX.
A retail dealer in one of the large cities calls the at­

tention of The Grocer to a bit of carelessness on the part 
of a country shipper of butter which caused considerable 
loss and annoyance. The butter was sent in by a north­
ern country merchant in a soap box. Naturally the con­
tents were badly contaminated by the odor of the soap, 
and were unfit for use.

If the shipper’s attention were called to this, he 
would probably blame it all on the delivery boy who had 
not properly carried out his instructions. Nevertheless 
it shows what the lack of system and care result in. Here 
was a box of good butter worth probably $4 or $5 rendered 
unfit for use through neglect of the use of a little fore­
sight on the part of somebody.

In the case of butter, all dealers should remember 
that it has the faculty of taking to itself odors of other 
goods which readily impart same. This exchange of 
odors, is, in fact, one of the lessons to be learned by 
every merchant in the trade. The man who has come up 
through the clerk stage to proprietor is, of course, fam­
iliar with such things but the new dealer not accustomed 
to groceries is likely to be sometime taught a dear lesson 
if he is not careful.

BEWARE OF THE CONFIDENCE MAN.
Every man in the retail business is more or less sub­

ject to attacks from what is commonly called the “con­
fidence” men. So much so has this been the case, that 
merchants have been lately insisting more and more on 
making sure before they take the jump.

In Western Ontario a new case of alleged false pre­
tences has arisen in which merchants claim to be the vic­
tims. They were called on some time ago and asked to 
take advertising space in a board to be placed in a thea­
tre. Some accepted and paid over their $5, more or less, 
according to the sise of the space. It is now claimed that 
the party in question had no authority from the theatre 
manager to do this business, and he has been arrested.

The adviee given by an old grocer some time ago to 
the writer is worth while everyone’s consideration. “Do 
all the business you can with men of standing, men whose

reputations have been established beyond a doubt,” he 
said, “and never take a stranger at his word.” This 
mpn insists on knowing the ins and outs of everything 
before he parts with his money. He is not averse to 
spending a two-cent stamp to determine the existence of 
an alleged person or manufacturer and he never signs an 
order or a paper before he reads it.

LOSS OF 25,000 OARS.
It will be some time before the exact extent of the 

damage to the California orange crop will be fully known. 
That is has been great is evident.

The California Fruit Grower states that there are a 
great many oranges left in Southern California that are 
perfectly good and sweet and full of juice and just the 
‘same as if nothing had happened.’ On the other hand, 
there are a great many—and vastly more of them—which 
are good for nothing since the freeze. While the salvage 
in a matter of this sort is very difficult to arrive at, and 
it is very hard to say now just what the future shipments 
out of the present crop will be, the estimates of the vari­
ous interests seem to be rather agreed upon 6,000 cars, 
or perhaps a little more, of oranges yet to go. This 
would make the total shipments of oranges from Southern 
California but about 11,000 cars for this season, as against 
preliminary estimates of the Exchange just before the 
freeze of 36,000 cars, or a loss of say 25,000 cars of 
oranges.

EDITORIAL NOTES.
A salesman who understands his goods can sell more.

• • •
Butter is out of its element when placed in a soap 

box.
• • •

Evaporation is the cause of much loss. It is one of 
the Leaks that should be bottled up.

• • •

Is 20 per cent, on sales too high a margin on sugar t 
Read Henry Johnson’s opinion in this issue.

• • •
February is passing rapidly. Cold weather lines 

should be given the preference while winter lasts.
• • •

It seems that nothing can prevent the downward tend­
ency to the egg market. The hens simply will lay.

• • •
The conservation of motion is going to be one of the 

biggest scientific studies of the twentieth century.
• • •

In signing the petitions re Scale Inspection and Gar­
nishee Law Amendments or any other position, the sig­
nature should be in ink.

• • •
It cost a merchant near Edmonton, Alta., $200 for one 

kiss. This is one of the ‘Leaks in the Grocery Store’
that evidently should be avoided.

• • •
That more cheese can be sold the more is known about 

it, is shown by the experience of a Montreal grocer, Mr.
Turgeon. Hie suggestions are worth considering.

• • •
The only sure way to figure profits is on the selling 

"price or turnover. Calculate them on the invoice cost and 
there are sure to be miscalculations* in profits at end of 
the year.



What Should the Margin on Sugar Be?
Is 20 Per Cent, an Unnatural Gross Profit?—Can Sugar Be Sold at 10 Per Cent 
Advance and Make Money?—An Interesting Discussion on an Old Problem- 
Writer Maintains that Margins Must Inevitably Be Different, Depending on 
Quantity Sold and Expense in Selling.

By Henry Johnson, Jr.

I again refer to Utopia, but not in 
any flippant way. I was a bit playful 
when first I so characterized the account 
written from that town. I only continue 
to so call it to avoid confusion. For 
there is certainly nothing that appears 
chimerical about what my friend has 
written. He gives us plenty to think 
about.

In saying that “the men who do not 
follow our prices are not big enough to 
do a particle of damage,” is my friend 
not treading on dangerous ground t This 
may be true—NOW—but will it always 
lie true? If no "competitor is capable 
enough to draw away your trade through 
the medium of lower prices and if for 
that reason you get prices which are 
abnormally high, are you not preparing 
an easy way for some more able com­
petition to come in later on?

There is a slight suggestion of “the 
lion and the mouse” about this part of 
his communication. That is why I re­
fer to it merely in passing. For we have 
presently more important things to con­
sider.

The Unnatural Margin.
I said that the margin of 20 per cent, 

and over on sugar was an unnatural 
margin; but this was not, as my friend 
asks, “only because it is not custom­
ary.” It is unnatural because sugar 
can readily be handled on a margin much 
smaller than 20 per cent, gross and leave 
a nice net profit over.

I know this not. so much by experi­
ence as from deduction. A friend of 
mine in the wholesale grocery business 
tells me that he could readily do an ex­
clusive sugar business on 2 per cent, 
gross margin and make money. Yet it 
costs him over 7 per cent., in simple ex­
penses, to do a general wholesale gro­
cery business. This seems to me clear­
ly to indicate that the cost of handling 
sugar is very low; and then I go to my 
own experience thus:

I buy from $50 to $200 worth at a 
time. I have not carried what might be 
called a stock of sugar for over 15 years. 
This because I have learned that no man 
can tell anything about sugar. It may 
be the normal season for an advance or 
a decline—but nobody can tell anything 
about what it will do. Witness the

cnmcumee witn

r*
letton en prtntod for tknta.

present season, when any of us might 
have been tempted to carry liberal sup­
plies any time since last November— 
and he would have suffered continual 
shrinkage to such an extent that even a 
considerably augmented value later on 
would scarcely recoup his loss. So I 
have steadily adhered to what seems to 
me the one certain plan with sugar. I 
have bought from hand to month only, 
never carried stocks, and have enjoyed 
my discounts and my steady, normal 
margin all the time.

When Bill is Discounted.

In this way my supply is sold in from 
one to ten days time—so I have no in­
vestment in it whatever. I discount the 
bill AFTER THE GOODS ARE SOLD, 
so I get the 18 per cent, per annum, as 
the banker does, on the other fellow's 
money.

I get around 10 per cent, as sugar is 
sold in lots of 5 and 20 pounds, and 5 
to 6 per cent, when it is sold in bags. 
Thus, to-day, I get 10y2c for handling 
the 20 pound bag and that proportion on 
the 10s and 5s; and the gross margin 
on the bag averages 25c or better.

So sugar would seem to be an article 
I do not buy and sell, but one on which 
I am paid a handling commission; and 
I think I should much rather buy, sell 
and deliver 100 lb. bag for 25c, even 
though that is only 5 per cent., than 
this:

I buy, pay for, store and sell hominy. 
It costs me 2%c a pound laid in. I sell 
it for 5 c. The gross margin is 53 per 
cent. If I sell 10 pounds it goes for 
45c, and the margin is 50 per cent. I 
sell 25 pounds for $1.00—and the gross 
margin is 43% per cent. This looks 
fine and is a good thing; but here is what 
happens :

I have an order this morning for 1 
pound—total gross margin, 2%e. An­
other article goes along which is not 
suitable and must come back. Thus I 
am paid 2%e. If this had been 20 lbs. 
sugar, I should have had 10%t for my 
service. Then, again, hominy is for the 
few old-fashioned people and therefore 
is a very slow seller. Likely as not we 
shall have some left in the spring and 
it will get weevily and be lost. Then 
the total winter's business will not ex­
ceed, probably, $25 in sales; and it will 
all take lots of time.

Maintains Margins Should Vary.
The variation in margin is right, 

proper, justifiable. The circumstances 
in my opinion, render the 43% to 55 per 
cent, normal and natural on the hominy 
and the 5 to 10 per cent, normal and na­
tural on the sugar. Things must be an­
alyzed this way, or we might as well 
conclude that, because 55 per cent, is not 
excessive on hominy, 55 per cent, is na­
tural on sugar.

My sugar is handled rapidly, in quan­
tity, weighed automatically so that we 
get back what we pay for, and there is 
no loss through spoilage, sampling or 
other deterioration. Candy moves slow­
ly, is frequently weighed at time of sale 
by unskilful girls, so there is much 
overweight on any kind of scale, it is 
open to heavy sampling and much eating 
by the help, it deteriorates considerably 
and rapidly. Thus 20 per cent, is ab­
normal on sugar, but 40 per cent, is in­
sufficient on candy.

Economics.
True economics is the science of giv­

ing each factor its just and equitable 
share and return for investment and ser­
vice—and no more. Its rules are as 
rigid, albeit we do not always know what 
they are in a given case, as the laws of 
physics—which we also do not always 
know. We know well that if we swing a 
pail of water upward and over our head 
with a sufficiently rapid motion, the 
water will remain in the pail, practically 
at “level.” We also know that if we 
invert the pail and hold it inverted over 
our head, without the ‘,8wing” which 
gives it centrifugal force, we shall get 
wet—very wet, indeed. Economic laws 
are just as inevitable as physical laws; 
and it is our business to try to follow 
them, to the end that our calculations 
be sound and our results certain.

It is unsound to charge more for a ser­
vice" than is just and equitable—not true 
economies; hence weakness, and weak­
ness should be done away with in any 
business, man, animal, or plan, or each 
or any of them will prove to be fail­
ures.

A business built on true economies is 
as the house founded on the rock—wind 
(hot air or otherwise) and storm (of 
competition) and water (in the prunes 
or the finances) shall not prevail against 
it; but one founded on excessive marg­
ins, wind and water as aforesaid, will go
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down before the storm of competition 
sooner or later—yon cannot get away 
from that.

No Controversy.
Now, neither am I controversial. The 

more I think and study over these 
things the more do I have Newton’s feel­
ings: that I am as a little child picking 
up pebbles on the shores of the Great 
Ocean of Truth and I despair of being 
able ever to tackle a real boulder. So 
we must all of us just gather the little 
crumbs of knowledge and endeavor to 
apply them with all the help each can 
give the others.

The straw which seems to show the 
drift of the wind out in that prairie 
country whence comes this letter is this:

Fifteen years ago J. A. Turgeûn en­
tered the employ of one of the largest 
retail grocery stores in Eastern Canada, 
if not in the whole Dominion, and two 
years later was promoted to chief of the 
cheese department, where for nine years 
he served the many patrons of this large 
store with the thirty odd varieties of 
cheese. About four years ago Mr. Tur- 
geon left the employ of that firm to go 
into business for himself at the corner 
of Victoria Street and Burnside Place, 
Montreal. He has there put to practi­
cal use the experience and knowledge 
gained while in the employ of this large 
retail concern. The amount of cheese 
handled by this firm is certainly enor­
mous, and many orders are received 
here from some of the most exclusive 
clubs in the United States and Canada, 
for this firm makes a specialty of handl­
ing nothing but the very best cheese 
that can be obtained. By placing this 
department in the charge of capable 
men and catering to the individual 
tastes of each customer this firm has 
built up an enviable trade in their 
cheese department as well as in the 
other lines which they handle.

Displaying the Cheese.
“A good display of cheese will always 

attract attention, and if the proper care 
is given to the arrangement it will 
greatly increase the sales of cheese in 
any store,” said Mr. Turgeon. "Cheese 
should be displayed on a marble-topped 
counter or table, and, if it is possible to 
obtain a plate-glass top, this would be 
preferable, as it does not absorb the 
grease and oil as does a marble top. By

"To me (I have just returned after five
years’ absence)----- ton seems to have
lost some country trade.”

This may not be serious. It may 
amount to nothing. But I fear that it is 
the little cloud, "no bigger than a 
man’s hand,” about which they know 
in that same country, and for which 
they all have such a profound respect. 
To carry the metaphor just a bit further, 
perhaps we may say that taking 20 per 
cent, on sugar is sowing the wind from 
which we shall later reap the whirlwind.

But now my limit is again reached 
and I have by no means exhausted the 
scope of this last wonderful letter; so 
I shall have to "continue in my next.” 
Meantime, I shall be delighted to have 
further and wider comments.

using such a counter the dealer is able 
to keep the goods more cleanly, and the 
display shows up to better advantage. 
Care should be taken to keep every­
thing spotlessly clean, for thus you add 
greatly to the effectiveness of the dis­
play, as nothing appeals more to the 
customer than good goods displayed in 
a clean, well-kept department. This ap­
plies particularly to goods intended for 
consumption as a food.

"The use of glass covers,” Mr. Tur­
geon continued, "is recommended, and 
these should be used as much as pos­
sible, as it keeps the cheese in better 
condition and prevents waste from 
evaporation. It also tends to impress 
the customer with the idea of cleanli­
ness and up-to-dateness.”

Keeping in Good Condition.
In Mr. Turgeon’s opinion it is always 

wise to cover any cuts held in reserve 
with parchment paper. The parchment 
paper should be pressed very firmly 
against the cut surface in order to ex­
clude the air and to make it stick better. 
It should be seen that the paper covers 
all the pores of the cheese, as this point 
is important if one wishes to preserve 
its appearance. To prevent Gruyere 
cheese from drying one should use a 
damp cloth to cover it, and care should 
be taken to keep this cloth moist. In 
summer cheese in storage should be kept 
in a cool place, where the humidity is 
not too heavy, nor where the cheese will 
be liable to “sweat,” as this will cause 
it to become rancid. In winter care 
should be taken to keep it from freez­
ing, as this will cause serious loss from 

29

crumbling. After a cheese is frozen it 
is next to impossible to prevent it from 
crumbling when being cut, and Mr. Tur­
geon ’s advice is that grocers should be 
very careful not to accept frozen cheese.

Suggestions on Wrapping.
Mr. Turgeon advises the use of parch­

ment paper in the wrapping up of all 
cheese sent out to customers, as the free 
use of this paper will prevent it from 
drying up quickly. The clerk should 
impress upon the customer the import­
ance of keeping the cheese well wrapped 
in this paper at all times. If this is 
done, it will not shrink so quickly, and 
customers will buy in larger quantities, 
as they will soon realize that cheese 
kept in this way is just as fresh and 
nice as the day they purchased same. 
The dealer who uses parchment paper 
and rightly handles his customers in this 
matter will not hear that old complaint, 
"I only want a small piece, as it dries 
up so quickly.”

Making More Sales.
The factor that plays the most im­

portant part in increasing the sales in 
the cheese department is the flavor of 
the cheese itself. If the clerk can al­
ways give each customer exactly the 
kind that customer wants, and the kind 
that will tickle his palate the most, then 
the clerk will have that customer as a 
steady purchaser, and the man on the 
buying side of the counter will become 
a booster for the cheese department.

This may sometimes be a difficult 
matter to do, but if the dealer will use 
the card system, which was fully de­
scribed in these columns last week, in 
handling his cheese department, this 
difficulty can be simplified, as the card 
index when properly filled out will give 
the clerk instantly each customers’ pre­
ferences in the matter of cheese flavors. 
With this information to guide him the 
clerk can serve each customer more in­
telligently and can satisfy him much 
more thoroughly.

Card Sold Cream Cheese.
There is a good field in the handling 

of cream cheese, and to promote the 
sales of a certain line of package cream 
cheese, one grocer, called on recently, 
placed his stock of cream cheese on the 
main order counter with a price card 
attached. This method was successful 
from the first day, and was the means 
of increasing this merchant’s sales of 
cream cheese about 300 per cent, in two 
weeks, and at the time the writer was 
talking to this merchant six weeks after 
this experiment had been tried the sales 
were still increasing, and the best evi­
dence of the success of the plan was 
that the cheese still occupied a prom­
inent place on the main order counter, 
having a neat price card attached stat­
ing the price in clear figures.

Proper Handling of Cheese Sells More
Suggestions and Advice From a Montreal Dealer Who Spe­
cializes On This Line—Effect of Too Much Moisture—How a 
Display of Cream Cheese, Backed Up By Neat Show Card, In­
creased Sales 300 Per Cent.—Parchment Paper Suggested 
for Wrapping.
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New Meat Slicer Brought Provision Trade
Customers Appreciated Nicely Sliced Ham and Bacon and 
Business Was Increased Considerably—Loss in Wasted Meat 
Checked—Method of Announcing Installation of This Equip­
ment—Value of Good Display, Show Cards and Adequate 
Service.

By Percy McKelvie, Toronto, Ont.

As I get many selling points and sug­
gestions from The Canadian Grocer, I 
thought I would write and tell you that 
my brother grocers can make more 
money when they instal new equipment 
of any kind if they will just let their 
customers know by means of a circular.

In my own case I installed a meat 
slicer the first of this year and I find 
an exceptionally large number of my 
customers are purchasing ham and bac­
on from me. Previous to this time I 
had been forced to discontinue handling 
provisions on account of not being a 
good hand at slicing meats. I was not 
making any profit on this line as the 
value of meat wasted or poorly sliced 
was as large as were my profits thereon.

The proper slicing of meats in a gro­
cery will easily increase the meat sales 
at least 50 per cent. In this instance at 
a time of the year when cooked ham and 
bacon are comparatively slow sellers, I 
find I am selling over 50 per cent, more 
meat than I used to sell in a season when 
ham and bacon are more in demand than 
in the month of January and February.

Now as to circular which I have had 
distributed, reproductions of which are 
shown here. Although I have not had 
many extra calls for orders put on my 
list, my trade being pretty much in my 
own block, I know for a fact that this 
circular has been read as my customers 
remarked to me that they had received 
it and were glad to know I was again 
handling meats. »

In the preparation of or announce­
ments, such as this, I find a saving of

about a third in the cost of printing by 
having the advertisement printed in such 
a manner that when the paper is fold­
ed it gives a booklet effect which goes a 
long way when received by the “lady 
of the house.” She is the one who de­
cides whether to throw it in the stove 
or read it before doing so.

If your circulars by their appearance 
gain a reading, and if the matter print-

Toronto, Ont................1913
“McKelvie’s Grocery."

Kindly call for orders at my ad­
dress.

Dally Twice a week

| Weekly

Commencing...........................
Name..........................................

Address.....................................

Card sent to customers and prospects to aid 
In building up the outside order business.

ed on it is instructive, it will mean more 
sales, not only in the lines which may 
be featured in the circular, but in get­
ting the people to come into the store. 
If goods are well displayed, show cards 
used extensively, and you treat your 
customers right, your volume of busi­
ness will increase to a very large extent 
and increased volume of business, even 
at a slight increase of expense, means a

larger increase of net profits. This is 
what every grocer is after.

ihLEAKS
j|m IN THE GROCERY STORE

A leak in the grocery store which 
often passes unnoticed is one which 
comes through evaporation. Many ar­
ticles stocked by the grocer contain large 
quantities of moisture and when ex­
posed to the air for a continued length 
of time give off more or less of this 
moisture, thereby losing weight and 
quality. This needs especially to be 
watched in bulk goods such as soap 
chips which are bought up in large 
quantities and sold again by the pound. 
With soap chips the amount of mois­
ture varies greatly according to the 
variety, some containing as little as 2 
per cent., and others much more. Thus 
it is at once apparent that a loss of 
greater or less proportion must follow 
where a barrel of such goods is exposed 
for any length of time.

A similar loss is experienced in all 
dried fruits which, although “dried,” 
still contain a great deal of moisture. 
In Canadian dried fruits the amount of 
moisture varies anywhere from 10 to 15 
per cent. No definite percentage can be 
stated with regard to this as it differs 
with almost every evaporator. Also, ow­
ing to directly mechanical means being 
employed here, greater variation is 
found. In California dried fruits the 
percentage is rather less, and much 
greater uniformity is found, as fruits 
in process of evaporation are exposed 
much more to the sun and air and are 
not wholly dependent on a mechanical 
process. But even in these the percent­
age is large and readily allows a “leak” 
to the careless grocer.

MORE CANNING FACTORIES.
Hamilton, Ont., Feb. 20.—(Special).— 

The Dominion Cannera, Limited, are 
building a new factory at Simeoe, Ont., 
also one at Niagara Falls on the Lake 
and still another at Aylmer.

They are enlarging their factories at 
Sandwich, Forest, and Teeumsch, and 
making arrangements to build another 
factory at Chatham.

The Canners state that as soon as they 
have improved their warehouse facili­
ties, they expect to be in a position to 
have goods to supply the trade through­
out the entire year.

LARGER and more complete line of 
* Everything in Grocery Goode " ie to 

be found et our store, which is situated on 
Markham Street, midway between College 
and Arthur Streets.

AAA

A trial order will receive our usual prompt 
and careful attention, and. as we have not. 
just at the present, phone ' connection, would 
be glad to have your name on our bet of 
daily, twice a week or weekly calls for orders. 
Use die enclosed post card and our Mr. J. 
P. McKelvie will call as you request

We have installed a new meat slicer for 
slicing "As you like rt." our choice cooked 
Ham and Bacon. Meats, as we slice them, go 
twice as far as when sliced by hand.,

A J* A

We have also a fresh supply daily of 
Dale’s Confectionery and Cakes.

AAA

ADcltclvie's Grocery
«•I MuUn Si.

■ DONT CO BY COME BUY*

Reproduction of neet folder showing bow Installation of meat slicer was used to get
business.



Current News of the Week

Quebec and Maritime Provinces.
The branch store of the Sussex Mer­

cantile Co., Sussex, N.B., suffered a $20,- 
000 loss from fire.

The Port Hawkesbury branch of the 
North Atlantic Fisheries, Limited, was 
totally destroyed by fire on the night 
of Feb. 11th. The loss is estimated to 
be $260,000 with an insurance of $212,- 
000.

Notice of incorporation of Magor Son 
& Co., Limited, Montreal, is given in 
last Canada Gazette. The incorpor­
ators include J. H. and N. A. Magor. 
This company takes over the business 
formerly conducted by Magor, Son & 
Co., the capital stock being $100,000.

The Natashquan Fisheries, Limited, 
are making application this week for a 
Dominion charter for establishing fish­
eries on the Natashquan River in the 
province of Quebec. The company is 
capitalized at $50,000 and one of the in­
corporators is Mr. C. H. Cahan. The 
new company will make a specialty of 
curing salmon and other fish.

Ontario.

W. H. Fielding, a Guelph, Ont., grocer, 
died, last week.

J. C. Slattery, grocer, Hamilton, Ont., 
has sold his business.

J. N. McEwen, grocer, Toronto, is 
selling to P. Dulmage.

Thornton Bros., have opened up busi­
ness in Bradford, Ont.

F. Calverwell, of Sutton, Ont., has 
sold to Rilton and Murell.

The Vineland Canning Co., Vineland, 
Ont., has obtained a charter.

Spratt A Killen, grocers, Lindsay, 
Ont., have sustained loss by fire.

G. N. Willits, general merchant, St. 
George, Ont., is moving to Brantford.

H. C. Snelgrove, general merchant, 
Mount Brydges, Ont., has sold to Bond 
A Co.

Jones A May, general dealers, Ex­
eter, Ont., sustained loss by fire re­
cently.

F. H. Hatton, grocer, Windsor, Ont., 
is selling off stock and retiring from 
business.

Geo. Bedford, Exeter, Ont., has taken 
over the grocery business of W. J. Carl­
ing A« Son.

J. D. Wisdom, an Allandale, Ont., 
grocer, was in Toronto last week on a 
business trip.

W. Roach has purchased and fitted 
up a complete grocery store at 485 
Margueretta St., Toronto.

Mrs. Christian has been continuously 
in business for over twenty-five years 
at 1115 Dufferin St., Toronto.

J. Summer, of 105 Salem Ave., To­
ronto, has just rounded out a quarter 
of a century in the grocery business in 
this city.

W. R. Simpson, Mooresville, Ont., has 
sold his general store and post office to 
John McNaughton, of Galt. He intends 
going West soon.

R. S. Rushworth for 20 years a gro­
cer in Missouri, U.S.A., has purchased 
the stock of R. S. Campbell at 235 Aug­
usta Ave., Toronto, and opened for busi­
ness there.

W. E. Phillips has purchased the gro­
cery business of Patterson Bros, on Dan- 
forth Ave., Toronto. Patterson Bros, 
have been in that stand for over a quar­
ter of a century.

James Munn, one of the oldest mer­
chants of St. Thomas, Ont., died dur­
ing the week at the age of 72 years. He 
has conducted a grocery business in St. 
Thomas for 43 years.

The grocery business of McDowell & 
Co., of Oshawa, has been taken over by 
Puckett and Scilley, two of the sales­
men employed under Mr. McDowell. Mr. 
McDowell intends taking a prolonged 
trip through the West.

The partnership of Grills, Elliott & 
Grills, general merchants, New Liskeard, 
Ont., has been dissolved by mutual con­
sent and the business will henceforth be 
carried on by W. R. Grills and J. A. 
Grills as Grills Company.

The retail merchants of Cobourg, Ont., 
have organized an association with the 
following officers: President, W. J. Ma­
her; Vive-Presidents, A. R. Sandas and 
W. M. Fox; Treasurer, R. M. Harvey; 
Secretary, A. J. Plunkett.

Bishop Bros., General merchants, Sem- 
ans, Ont., have adopted the cash sys­
tem. They allow a cash discount of 10 
per cent, on dry goods, boots and shoes, 
and 7 per cent, on all straight groceries 
and most rubber goods.

Net earnings of the Shredded Wheat 
Company for 1912 were $922,000, which, 
after allowing $75,000 as dividend on the 
preferred stock, leaves a surplus of 
$847,000, or at the rate of nearly 10 
per cent, on the common stock. Current 
assets of the company at the end of 1912 
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were $1,494,531, an increase for the 
year of $269,000, the amount of cash on 
hand being approximately $600,000. It 
was stated at the annual meeting, held 
at Niagara Falls, New York, that the 
construction of the large new plant at 
Niagara Falls would be well under way 
within sixty days, and that it would be 
only a question of a short time when 
further extension, probably on the Pa­
cific Coast, would be necessary.

Western Canada.

C. Atkins has purchased the business 
of W. I. Kennedy, Maryfield, Sask.

W. G. Murphy & Co., grocers, Car- 
berry and Binscarth, Man., held a 10 
days sale this month for cash only.

J. C. Eaton, president of The T. Eaton 
Co., stated in an interview in Winnipeg 
that his company had no intention of 
establishing in Calgary or British Col­
umbia.

Dominion Stores, Limited, a chain 
store concern are opening 3 stores in 
Nanaimo, B.C., and will sell stock to 
amount of $9,800 in shares ot" $10 each. 
This company make the claim that in the 
United States these stores pay from 15 
to 47% per cent, to their shareholders.

D. J. MacLeod is opening a grocery 
brokerage business in Edmonton, Alta. 
Mr. MacLeod traveled for nearly 
twenty-five years on the Huron, Bruce 
and Wellington Grey and Bruce dis­
tricts for Edward Adam & Co., London, 
Ont., and James Turner & Co., Hamil­
ton, Ont.

ADDING ANOTHER WAREHOUSE.
Tees A Persee, Limited, Western Can­

adian manufacturers’ agents, will ereet 
in Edmonton, Alta., as soon as weather 
conditions permit, a large mill construc­
tion, six storey and basement, brick and 
stone warehouse, size 50 ft. x 134 ft., 
located on a private railway siding. If 
weather conditions are favorable, they 
expect to have this completed and ready 
for occupation about June 15th.

Tees & Persee are practically dupli­
cating their Calgary building. The lo­
cation of the new building is central on 
the south-west corner of Seventh and 
Peace Avenues. This firm have similar 
buildings in Winnipeg, Moose Jaw, Sas­
katoon, Calgary, Fort William and Re­
gina.



General Firmness to Tea Market
Sugar Situation Doubtful—High Grade-Molasses Firmer and Advancing—Cof­
fee Market Much Weaker for Low Priced Grades — Beans Easier: Farmers 
Must Soon Market Crops—Surplus of Some Canned Goods on Market.

MONTREAL MARKETS.
POINTERS:

Sugar—Weak.
Coffee—Mexicans advancing.
Tea—Advance of lc in Indians and 

Ceylone Blacks.
Canned Goods—Steady.

Montreal, Feb. 20.—Trading in gro­
ceries on local market continues brisk, 
and demand is much heavier this year 
than for same period year ago. Travelers 
everywhere report prosperous times, 
and outlook for this year’s business 
is pleasing. Wholesalers report an in­
crease over last year’s business. Trading 
at this centre is slightly quieter than 
last week, but difference is hardly no­
ticeable. There is no change in volume. 
of business derived from the city, which 
is on the increase. Country orders, 
however, are not as plentiful as last 
week, but this is probably due to. cold 
weather, which has deterred country 
dealers from making the trip into town.

There have been few changes in 
prices ; about the only one worth men­
tioning is a decline of in Japan sift­
ings and fannings, which are now sell­
ing at 8c to 8%e. Trade in canned goods 
is steady, with no speculative buying in 
evidence. Almonds are getting scarce.

SUGAR.—Jobbers and dealers are 
still buying from hand to mouth, as if in 
anticipation of a decline. Indications 
seem to point out this decline may come 
within next few days. Primary markets 
have all eased off, and refiners here have 
not followed decline, evidently for the 
reason they expected a reaction, but 
market conditions have not borne out 
this assumption, as the primary markets 
continue weak. Demand has been lim­
ited, owing to close buying. Stocks 
have been accumulating, and with 
bumper crops now on way to market 
something will have to be done to get 
sugar moving again. The only logical 
means to accomplish this end seems to 
be a reduction in price. The situation 
needs something to restore confidence of 
buyers before they will stock up. In 
view of these conditions it would be ad­
visable for dealers to purchase in small 
lots till situation clears. However, it is 
not expected that sugar will go below 
$4.30, or at the very least $4.25, as it 
cost approximately the latter figure to 
produce it. Any decline below cost 
would be serious, as it would have the 
effect of curtailing production, with re

suit that sugars next year would be ex­
tremely high.
Granulated, bags .........................................................
Granulated, 20-lb. bags ...........................................
Granulated, 6-lb. cartons ......................... ...............
Granulated, 2-lb. cartons, per cwt. ........................
Grannlàted, Imperial ........................ *.........................
Granulated, Bearer ....................................................
Paris lumps, boxes 100 lbs. ........................................
Paris lumps, boxes 60 lbs. ......................................
Paris lumps, boxes 25 lbs................................ ..........
Red Seal, in cartons, each ......................................
Crystal diamonds, bbls................................................
Crystal diahionds, 100-lb. boxes ..............................
Crystal diamonds, 50-lb. boxes ................................
Crystal diamonds, 6-lb. cartons ..................... ........
Crystal diamonds. Dominoes, cartons ........ ........ .
Extra ground, bbls. ...................................................
Extra ground, 50-lb. boxes ................ ............. .
Extra ground, 25-lb. boxes .............................. ........
Powdered, bbls................................... *..........................
Powdered, 50-lb. boxes ..............................................
Powdered, 25-lb. boxes ...............................................
Phoenix ..........................................................................
Bright coffee ..............................................................
No. 3 yellow ................................................................
No. 2 yellow ................................................................
No. 1 yellow .................................................................
Bbls. granulated and yellow may be had at 

abore bag prices.

SYRUP AND MOLASSES.—The
nothing new in molasses market, and 
trading is rather dull. Stocks in hand 
are on light side, as buyers do not like 
to stock up under present market con­
ditions, which seem to indicate lower 
price on new crop, but it is doubtful if 
this will materialize.

Com syrups are in good demand 
owing to Lenten season, yet prices seem 
to be quite easy, with an unsettled tone.

Compound maple syrups are moving 
quite freely, ar, there is very little pure 
syrup on the market. Ninety per cent, 
syrup is selling around $1.00 per gallon, 
while various other grades are selling all 
the way down to 60c, according to 
quality. Pure maple will be in stock in 

.about six weeks, and will command a 
’'good figure.

Fancy Baited» utemw. ponebroo. .... • « I •
Fancy Baited» wnl.w... barrai. ...........  I 43 IS
Fancy Baited» not anna, half-temla... • « 0 IT
Chute» Baited» mol.—., puncheons.... 6 36 19
Choi» Baited» moll—a. ten* ........  IS IS
Chat» Baited» mnl,»». half-ban*... IN IS
New Orleans ................................................... IS IS
Antigua ..................................................................... • *
Parte Rim ............................................................... IS
Corn «ynipl, bhte ................................................. I Wt
Cora ayraaa. half-ten* ..................................... • «H
Com «yrapa, enarter-ban* .......... ................... I M%
Core arm pa. SR-1K nails .................................. 1 It
Cora syrups. *-IK palls . ...................................... 1 S
Cana. t-IK tins. 1 doe. par aa» ...................... IN
Canes, UK tins. 1 dm. per ease ..................... 111
Caam. 1MK Him. I* dm. per raw..................... * *
Cana. WK tins. H dm. par aa» ................... IS

DRIED FRUITS.—Trade in dried 
fruits is dull, and prices remain same as 
last week. Prunes, however, are mov­
ing more freely, and there is always a 
demand for this line during the entire 
year.
Rsapantad apricots ................... ............. ............. I MR
g«P<”»‘«d »PPj«* ................................................. •*
KSïïiS ÎSST.: :::: !5t
Currants. Sne fUlattas. per IK. «leaned............ I St
Currants, lib. pkgs. line SHabae. Usante IN • Wt
Currants, Patna, per IK ........................ IB JWt
Cnrrants. Vratissas, per IK ..................... 1 Wt * **
Kim HteioS^TU:::: {58

RK l ss.——— ia IT

Figs. I crown .............................................. • UR t Wt
Figs, T crown ......................................... . IUH • U
Figs. » crown ............................................. I MR • IS
Comad re Age, about 33-lb. mats ................ 1 80 110
Glove boxes, 16-ox., per box ............. ......... 0 10% 0UH
Glove boxes, 10-oee., per box .......... ........  0 OTH 0 06
Prunes—

20-30 ...................................................................... 0 U
30-40 ...................................................................... 0 11%
«0-60 ...................................................................... OU
50-60 ...................................................................... OUeo-ro ....................... à.........................  o u
T0-t0 ....................................................................... 0 OTHso-so.................................................. eer
10-100 .................................................................... tout
Bosnia prunes ........................................... 0 Of OU

Raisins—
Choice seeded raisins ........................................... 0 OTMi
Choice fancy seeded, 1-lb. pkgs................  .... 0 08
Choice loose muscatels, 3-crown, per lb.......... 0 U
Choice loose muscatels, 4-crown, per lb. .... 0 0014
Seedless, new. In packages ........................ 0 07*4 0 4T%
Select raisins, T ib. box. per lb............... 0 0T% 0U
Sultana raisins, loose, per lb............................. • 11%
Sultana raisins, Mb. cartons ........... ................ 0 11%
Malaga table raisins, dusters, per box 0 T5 1U 
Malaga table raisins, duster», per % box 0 TB 1 U
Valencia, fine, off stalk, per lb......................... 0U
Valencia, select, per lb. ...........................  0 08% 8 88%
Valencia, 4-crown layers, per lb........ 0U 0 00%

TEA.—Indian and Ceylon blacks have 
advanced one cent to wholesalers, but as 
yet their price to the dealers has not 
followed this increase in cost to them. 
Importers state that market shows 
strongest tone this week it has in three 
months past, and prices are firm. 
Wholesalers state that local market is 
slow to respond to fluctuations of the 
London market, and prices here appear 
ae if they would continue steady even in 
face of advances abroad, but there is 
feeling that prices will advance rather 
than decline. Good Ceylons are strong, 
with very few offerings and good de­
mand. Fine Indians are also firming up 
on wholesale market. Craap Chinas and 
Japans are selling better this week, and 
Japan siftings are quoted %e easier 
selling, at 8c to 8Vic. The demand for 
teas this week is fairly heavy, although 
some firms report quiet trading.
Japsne—

Choicest ..................................................... 8 40 0U
IS ÎS

Medium ...................................................... IS IS
flood common ........................................... IS IS
S°™»« ....................................................  IS IS
Yamuhlro .................................................  m IS

Ceylon—
Broken Orange Pekm ...........................  IS IS
Petom ......................................................... is IS
Petoe Sonrtiim» ................................ IS IS

India—
Pekm Souchong. ...........................  IS IS

Ceylon One»—
Young Hymne .......    IS IS
Hymn .................................................................. IS
Otmpowdei. ..............................................  IS IS

China Oraene-
Ptngroey rmpowder, low grade ......... Ill ISe. p-.tte IS • »

COFFEE.—More inquiries are being 
received this week for coffees, and the 
demand is much heavier than last week. 
Owing to the revolution in Mexico and 
the general unrest in that country, with 
the corresponding difficulty in getting 
supplies, Mexican coffee has a strong 
upward tendency, and ia quoted a shade 
higher this week than last. For the

M
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same reasons Mochas are advancing, as 
the war in Eastern Europe is draining 
the laborers from the coffee fields, and 
in some instances the fields themselves 
are being devastated. There are per­
sistent rumors to the effect that coffee 
is declining, and some of the primary 
markets have been easier during the 
past week, but with the unrest in these 
two centres, it is hard to say 
what outcome will be. The absorption 
of the valorization coffee without affect­
ing the prices strongly supports theory 
that market will advance.
Mocha ............................................................... 0» OB
Rio .................................................................... e uk o a%
Mexican ............................................................ 0» OS
Santoe .............................................................. 0* OS
Maracaibo ................................................................. IS

SPICE.—Trading in spices is only 
nominal, but fairly brisk for season. 
There are no price changes, and feeling 
is that there will be none to amount to 
anything for some time. Of course, 
there will be trifling fluctuations in 
various markets on spot goods, accord­
ing to supply and demand, but, gener­
ally speaking, there is nothing new to 
indicate any changes.
Allai*» ......................................................
Cinnamon, whole .................................
Cinnamon, ground .......Z.......................
Bat aria cinnamon ...................... .........
Cloves, whole .........................................

Ginger, Jamaica

Peppers, black 
Peppers, white 
Pimento ........

6 13 0 16e is 1»
0 16 0 SO
6 26 e *
0 27 036
0 27 036
• 25 • SI6 17 0 to
• N 0*

0T50 » • 36
0 16 • IS
0TTK 0 30
e 16 0 IT

Bios, grade B. bags 256 lbs. ............
Ska grade B, bags ill K ...........
ltice. grade B, bags 50 lbs. .........
Rice, grade B, % pockets. 11% lbs.
Rice, grade B, pockets 26 lbe. ........
Bice, grade C.C., bags *1 Iba. ........
Riee. grade C.C., hags Ml lbe, ........i 0,0., —
Riee, grade C.O.,

hun ..........
Crystal .......... .

C.C., pockets * lba. ........
H poekata, UK lbe.

Imperial Glace .
Ice Dips ...........

Carolina Rice ..........
Brown Saco, lb. 
Tapioca, medium 
Baed. lb. ...........

RICE AND TAPIOCA. — A fair 
amount of business is passing in these 
articles, but prices remain steady, be­
ing same as quoted last week. There is 
an easier tone to tapioca market, dne 
perhaps to the lower quotation on Singa­
pore stocks.

tais
NUTS.—There is little trading in 

nuts at this season, consequently prices 
are unaltered. Almonds are reported 
higher on other markets, but stocks here 
are fairly large, and until these are un­
loaded there will be no change. There 
is scarcity of almonds on primary 
markets.

rmSt».'wear., *.* $8
Filbert., Bâter Inn», per lb. ........................ I 11

MA^drEb& ïs-k: î S i 5
Walnuts. Mart»*, per lb..................... 6 IS III
Walnuts, Oemm, per IK ................ Ill Itt

ms% m

An_____
Japanese roasted ................ ........................... f MS*
Coon, roasted ................................................... ON
Diamond O, roasted ...................................... 6 Of
Boo Too, roasted ............. ................... 111 • IS
Bon, roasted ........................................ Ill 111
Spanish No. 1 .............................................. Ill
Virgin is No. 1 ..................................... IIS IIS

Pecans, jumbo ........................................ Ill III
Pistachios, per lb. .............................................. ITS
Walnuts—

Bordeaux, halves, bright ...................  12T 0 21
Broken ....................................................... MT I»

BEANS.—There is no change in bean 
market, and prices remain stationary. 
Stocks in hand are fairly large, and are 
ample to take care of present demand. 
Peas are also quiet, with no change in 
prices. A better grade of Ontario’s are 
coming forward.
Bea{mported Vienna brown beans, bush... .... 2 T5

Yellow beans, bushel ..................................... S 00
Ontario, S lb. pickers ......................... . 2 00 2 06
Green peas ....................................................» t 78
White peas ................ ............................. 2 00 l«

ONTARIO.
POINTERS,—

Sugar—No change.
Molasses—Barbadoes firmer.
Spices—Cloves up 5 cents, cocoanut 

advanced slightly.
Coffee—Weaker market.
Teas—Firmer.
Beans—Easier.
Canned Goods—Easier feeling in mar­

ket.
Toronto, Feb. 19.—Business during 

past week has been only fair. Demand 
in all lines is fair for season, but the 
whole market is dull. There is much talk 
about stringency of the money market, 
and this is given as one reason for trade 
dulness. Drafts are being allowed to 
come back in greater numbers than 
usnal. Many of the banks have issued 
instructions to branches not to lend 
money and thus trade is being held down 
pretty tight in some cases. Balkan War. 
and also conditions in New York which 
allow of greater profits than here, are 
said to account for this.

SUGAR.—Sugar is going along in a 
quiet hand-to-mouth fashion. Raw mar­
ket is weak, but is now about down to 
cost of production so that lower prices 
on primary market are scarcely looked 
for. In both Canada and States merch­
ants are buying only according to di­
rect needs. There is no speculating or 
storing of any account being done. In 
the States everyone is waiting to see 
what changes are to be made by the 
new administration in tariff.
teto» XTanulatad. ba|»
Extra granola tad. «Mb. bee ..
Extra granulated. UK carton»
Extra granulated, Mb,{■parlai pea ala ted ...
Biacet granulated ......
Tallow, ene ................................................................
Barrels of granulated and yellow will be lurolMwd 

at I ente above bag price.
Extra ground. IMb. 
Extra ground, Bib.

irowa. elected, pec lb.. • « IS Crystal d fa monda. I ID. box.
cewa elect ad, per ID.. I * « mt Crystal Dteünoas, I lb. boxe
■era arlmil. par ».. I H I* Parie lamp». fat 10Mb. boxe
basrt. «teadarda. pc S II •» Paris lumpe, in JO-ID. boxe
.............................................. I IS I IT Porte lamps, ta Mb. Done .
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SYRUP AND MOLASSES.—Pros­
pects are that fairly high prices will rule 
throughout whole season on all fancy 
Barbadoes. There is no change at pre­
sent, but an advance may be expected. 
“Our people don’t know what good mo­
lasses are,” said one dealer this week. 
“In Quebec where fine -molasses are 
used merchants are taking all their re­
quirements in extra fancy.” Supplies 
of all lines of syrups are fairly plentiful. 
Prices continue unchanged.
Syrape-

1 lb. tins, I doe. In ease 
S lb. Une, 1 doe. In caee 
10 lb. tins. K doe. In aa 
to lb. tins, it doe. In cut 
Banal», per lb. ...

........................ 1»............... IIS

..................... IS

......................  IS
................................. ....................  INK
Half barrel,, lb. ........................................................ • 0SK
Quarter barrels, lh. ............................................... 0 <B%
Palls. Wt lbe. «ach ............................................... 1 TO
Palls, » lba. each ................................................... IS

Maple Syrup—Compound—
Gallons, I to case .................................................. 4 00
% gal».. IT to ease ................................................. 5 40
It gala., 14 to case ................................................... 0 40
Pinte. M to me, ....................................................  «00

Maple 8ymp—Pnro­
ll alloue. 0 to ease ....................................................  0 W
* gallons. U to cur ............................................ T *
Quarte, at to eaae ................................................... T»
Pinte. *4 to case ...................................................... 4 W
Quart bottle. It to ease .....................................  «10

Molaee. per gallon—
New Orleans, banal, ............................... I# 0 »
New Orica ne. half barrel» ......................  OH 0 «1
West Indie, barrel, ........................................... 0 *
Wet Indie, half barrels ................................. 0 «0
Barbados, fancy, barrel» ......................  0 40 0 4T
Barbados, fancy, half barrel» ................ I# 010

DRIED FRUITS.—Dried frnits of all 
kinds are dull. The market in raisins, 
currants, and evaporated apples, is list­
less. A cable from Dénia in Spain 
states that Valencia raisins are practi­
cally exhausted. California fruits are 
quiet with no important feature of any 
kind. Packers in the South are drawing 
attention to lack of rain and probable 
effect on crops, but nothing definite is 
reached yet.

» UK:ss• M• 66%
IN• ot%

MS 
§ 16
116 
• 12%

MS%
MS
MSiff101*
0 0TK

t w
•5$01»on

«0 to 40. In S-lh. beam ........................ 0 mt
40 to 10, In 1Mb. bone ..............................
•0 to W. In «Mb. box* .................................
10 to TO, In S-lb. box* ..............................
TO to 10. In «Mb. box* ................................
«0 to «0. In «Mb. box* ........ ........................
10 te 100. la 1Mb. box* ..............................

Same fruit In «Mb. boxas. K fleet le». 
Apricots

Standard. «Mb. box* .....................................
Choice, SID. box* ........................................
Standard. «Mb. box* 
Choke, 28-lb. box* .... 

Candled Peels-
Oranga
Citron

Tepee* ..........
Bag ..........
Fancy box Oga. __
Evaporated apple ................
Ornants—

Pine IWatrae. per lb, .. 
Cheieeet A mala», per lb.
Petra», per lb. ...............
Choice festin* ............
Shade dried Veetisau .. 
Cleaned, K cent more.

to rise

on
• U 
OHm
tom
010«or

e i»K

IB OB 
0B 0M ««• eomt rent ee e ont o on urn on

Hallow*’, hUl I
Hallow*’, half____
Perde. cbokMt. 1Mb. box* 
Paid», ehnleeet. 00-lb.

TEA.—Teas are much firmer this 
week. On primary market average 
prices for Ceylons ruled % penny higher 
than week ago. Smaller shipments are 
expected during next few weeks. Cey­
lons are firm with rising tendency.

COFFEE.—The general market situa-
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tion is easier this week and shows every 
indication of going lower. Rios and 
Santos are easier, but in mild coffees 
there is not seo marked a change. Prices 
on local market continue unchanged,
Rio. routed ......................... ."........................ 6 0 6 0
Green, Rio ....................................................  6» I*
San toe, routed ...............................................  6* IS
Maricaibo, routed ........................................ IS 6 *
Bacotu ............................................................ SO 120
Mocha, routed ..............................................  IS 0 32
Jana, routed ................................................. IS IS
Mexican ............................................................ OS 0 a
Gautemala ............................................... . 0 26 IS
Jamaica ...........................................................  IS IS
Chicory .............................................................  OU OU

SPICES.—Several changes are re­
ported in spice market. Cloves have 
advanced 5 cents and cocoanut is re­
ported by some as up % cent, by others 
as up 2 cents. Celery seeds are higher, 
being quoted at 25 to 40 cents and still 
advancing. Nutmegs remain much same 
as week ago.

6 and 10 lb. It Ha it lb.
pkgs. Use doe. 

«0-0 70 TT - “
Tins. 
14—IT n-tT

Rangoon, per cwt, ........................................ S 63
Patna ,.............................................................. 0 01
Japan ...................  ......................................... 0 OB
Java ......................................................... ........  0 06%
Carolina ....................................................  I 01
Bago, medium brown ..................................... 0 06%
Tapioca-

Bullet, double goat ..................... ...................
Medium, pearl ........................................ 0 06
Flake :........................................... .........................
Seed ........................................................... 0B

0°

Fonnigetta 
shelled ....

_____ Tarragona
Walnuts, Grenoble .. 
Walnuts, Bordeaux . 
Walnuts, MartwOs v.<

Peanuts.
Peanuts, green, extras

£Xd>T.bo..

...... ou 0»ou 0M eu ou
Pfunts,

to be used as feed, but even at that 
there are large quantities of marketable 
quality.
Beans. Canadian- 

Prime 1

Allspice ......................... .
Cassia ...................................... 0—27 71—0 M 00-0 00
Cayenne pepper ...................... 13—33 71—6 M 10-1 IS
Cloves ........................................ 30-36 1 00-0 96 ..-1 08
Cream tartar .........................  *-* 00-0 « ............
Curry powder .......................... 16—00 ...............................
Olwr ...................................... 11-17 10-0 11 70-0 00
Mace ................... .....................  80-00 ............ 0-0 71
Nutmegs .............................  10-30 00-0 00 1 OO-l 01
Peppers, black ....................... 20-23 07-0 71 00-0 00
Peppers, white ....................... 20-30 00-1 0» 1 00-1 IS
Paetrv spice ........................... 10-07 00-0 00 VO-1 If
Pickling spice .......................  14-18 70-0 00 70-0 00
Tumeric ................................... 10-10 ...............................

__ Palls cr
3 cents below

Range for pure spices ______
boxes 1 cents per Ib. below tins, 
tins.
Mustard seed, per lb., in bulk ................  0 10 0 IS
Celery seed, per lb., in bulk ..................... 0 25 0 40
Sh raided cocoanut, in pails ......................  0 17 0 20
Standard B.. from mills, 000 lbs. or over,

f.o.b. Montreal ................................................ 0 71
Rice, standard B., f.o.b,. Toronto .................. 0 81

RICE AND TAPIOCA.—All rices have 
taken on firmer tone during past week. 
Tapioca market continues easy, but with 
little change from week ago. Good 
Singapores are bringing as high as 7 
cents, while poorer, darker grades are 
running as low as 5 cents.

oueorouou
eu%
eoreuou*

NUTS.—Market is dull aud altogether 
without feature. Only a small amount 
of business is passing.

eu eu ou ou ou ohOU 0 1M
on simo i4 ru

WilnuU, shelled. new ................................ O H ' VU
Qwetnuts, lui Un. lui*, lh, .............................. OIM
Che.toute. Canadien, peck ................................. tU
Vgberte .......................................................... OU 01M

u te, per Ib. ........................................... 0 0T

ÎÎT4
eu ou

BEANS.—Imported beans are run­
ning along about same as week ago, but 
on whole market is quiet. The time is 
near at hand now when Ontario farmers 
will have to market their stores of beans 
and thus prospects are for lower prices 
to rule. It is stated that there are 
thousands of bushels of beans in On­
tario which will not sell, and will have

is, per bush............................... t 60 SB
Austrian, medium, bush.......................................... S 76

CANNED GOODS.
Toronto, Feb. 19.—Canned goods have 

been especially quiet. for season. An 
easy feeling prevails in market on ac- 
co'int of dealers being somewhat over­
stocked. It is expected that the market 
will right itself soon, however. Canned 
salmon have been moving out quite free­
ly and in some lines stocks are pretty 
well cleaned up even to a shortage.

MANITOBA MARKETS.
POINTERS,—

Japan rice—%c per lb. up.
Winnipeg, Man., Feb. 20.—(Corrected 

by Wire).—Past week’s business in gro­
ceries at wholesale is reported to have 
been satisfactory and different ware­
houses have been fairly busy shipping 
merchandise to country points. Fine 
weather and a large influx of visitors 
has given an appreciated stimulus to 
retail trade.

Prices hold steady and the only change 
to note is an advance of Vi cent per 
Ib. ir Japan rice.

Past week was pretty well taken up 
with the bouspiel and as usual there 
was a big influx of Western business 
men.

It is satisfactory to note that all of 
them seem inclined with optimism as to 
the business prospects in the West and 
the certainty of a great industrial ex­
pansion which should be good for all 
lines of business.

Collections are only fair and jobbers 
and wholesalers express a little disap­
pointment in this respect. There is, 
however, a large amount of the past 
season’s crop yet to market and the 
present somewhat tight money is not 
likely to be of long continuance.

SUGAR.—There is no new feature to 
report in sugar here, prices are steady, 
demand fair, stocka sufficient.
Montre*! and B.C. granulated, to bbla................. Ilf
Montreal and B.C.. la nets ...................................  1 11
Montreal and H.O. Telle*, to bbta. ........................ Off
Montreal yellow and B.C. yellow, la sacks .......... 4 TO
Icing eager. In bbla ................................................. IN
Icing engar, In boxen. * lb*. ................................ IK

SYRUPS.—Syrup business has no 
doubt gained a little strength from re­
cent agitation in the West re doctored 
butter. Much of the complaint has 
turned ont to be without foundation. 
The city council has, however, decided 
to have an analytical chemist attached 
to health department and both retailers 
and citizens will be then better protect­
ed as to quality of butter and lard than 
they are at present. Syrup prices are 
steady.
I lb. tton. per gang ..................................................... SO
0 lb. Una. per cm .................................................... S ■

10 Ib. tine, par none ................................................... S 41
10 Ib. tins, par one* ................................................... III
Banale, par 100 lb*. ................................................... S TO
Moluees, New Orleena, gal. ..................... I» I*
Molaeeea, Barbados, gal. ...........................  0 41 III
Maple eyrop. quarts, par cue ........................ . I »
Maple «Trap. H gals. ........................................... I ■

DRIED FRUITS.—Dried fruits are 
steady. Apricots are a little easier at 
the coast. There is a good movement 
of all lines and with green fruits some­
what scarce the present should be a 
good time to feature dried lines.
Prunes— Per lb.

10-lOOe, 20*. «.p. ................................................. OHM

&52*. «£ m>.................................. $5»
TMOe, 20e, s-p. .................................................... J «M
70-008, 10s, Sep. ................................................... 0 07
60 708, 25a, 8.P. ................................................... 0 06%
6040a, 26a, a.p. ................................................ 0 07%4M08.26., 8.P. ...................................................... 0 008

Cooking Fig»—
Choice boxes ...................................................... 0 06%
Half boxes
Half beg* ............................................................ 0 06%

Valencia Raisin»—
Fine, f.o.s., 28e, e.p., per box................... . Î 78
Fine, selected, 20a, a.p., per box................ 170
4-crown layers, 22a, s.p., per box.................. 1 B
4-crown layers, 14a, a.p., per box ............... IB
4-crown layers, 7*. a.p., per box .................. 0 78
Ne plus ultra, 82a, a.p„ per box ............... 2 10

Sultanas—
California ........ .. ...................................  0 00% 0 08%
Smyrna* ..................................................... 013 015

Currant*—
Dry dean, per lb. ............................................ 0 07%
Washed, per Ib. ............................................... 0 07%
1-lb. package ................................................... 0 On
1-lb. package ................................................... 0 17%

COFFEES AND TEAS.—There is no 
news to speak of in coffee and tea lines. 
The demand is steady and nothing at 
present indicates a probability of 
change.
Coffee—

Green Rio. No. 8
Roasted Rio ........
Green Santos .......
Roasted Santos ...
Chicory ...................
China blacks, choice ...........................  0B
India and Ceylon, choies ..................» 0 SI
Japans. May picking .............................  0B
Japans, dimes ....................   0B

0 17on
01»on
111%

• 00 
• 40 
0B 0B

NUTS.—There is no immediate pros­
pect of any change, prices are steady 
trade quiet.
Brazil ................................
Tarragona almonds ...........
Peanuts, roasted, Jumbos 
Peanuts, choice .............
Marbot walnuts’ .1.*.!.
Grenoble walnuts ...............
SIcUy Alberts .....................
Shelled almonds ................
Shelled walnuts .......... .

BEANS. — Local

Per lb. IIS ou
’18t............................... 0 _

................................. 011

............................... 0B
:::::::::::::: ::: iff4

,u ill*
.. .. .. .. .. .. .. .. .. .. .  oa
situation is un­

changed. There are some imported 
Austrian beans available of good quality.
Beane—

Hand picked, par bushel .............................. IS
3 lb. plckar ........................................................ IB

“split pens, sack B Ibn. ............................... 4 00
whole pea», bushel ........................................ t TO

Barley-
Pot bail», par took W lbs. .......................... IB
Pearl barley, par seek B lb*. ........ ........... I IS

WINNIPEG.
ORREN FRUITS & VEGETABLES. 

—The green fruit trade is as usual at 
this time of the year at a somewhat low 
ebb. Apple stocks in West are still 
ample. Preserving oranges are on mar­
ket. There is a brisk movement in im­
ported vegetables as frosty weather has 
held back domestic supplies. Lack of 
heated cars is hampering the fruit 
trade.
B»m* oranges ................... 0 10
Mcenton lemon» ............................... ....................... TM
Pitmen cranberries ..................................... .... IS
ir«■ }8
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Washington applet  ................................ 1 60 Î *
Florida tomatoes, case ........................................ 9 00
Ontario apples ................................................. 4 26 4 80
Cranberries ................................................................... 14 00
Spanish onions ........................................................ ITS
Florida grape fruit .................................. ................ 8 00
Valencia, onions ...................................................... 2 00
Hothouse rhubarb ................................................. 012
Strawberries, quart ............................................... 0 80
Sauerkraut, lb. ....................................................... 0 04

Potatoes, per bushel .................................... 0 40
Carload lots ......................................................... 0 36
Jersey sweet, basket ...................................... 8 80

WINNIPEG.
FISH.—The Lenten season has given 

a satisfactory boost to the fish trade. 
Prices are steady the only change to 
note being a decline of 3 cents per keg 
on Holland herrings.

Oysters, per gallon ........................... .'................ 1 T5
Fresh salmon ............................................................. 0 11
Frozen halibut .........................................................  0 00
Fresh whitefiah ........................................................ 0 00%
Fresh pickerel ...........................................................  0 08
Block cod .................................................................. 010
Haddock ....................................................................... 0 06
Finnan baddies ........................................................ 0 08
Holland herring, keg ........................................ . 0 T2
Kippers, box ............................................................. 2 00
Smoked cod ............................................................... 012
Goldeyee, dozen ........................................................ 0 50
Labrador herring ....................................................  4 20
Fresh trout ................................................................ 012

WINNIPEG.
PRODUCE AND PROVISIONS. — 

Butter, lard and cheese prices are un­
changed on local market. Butter stocks 
in city are said to be increasing rapidly. 
Eggs are a shade firmer, but for present 
unchanged. There is nothing new to 
note in cured meats.
LtM—

Tierce., per lb......................................................... 0 13%
1 lb. brlcki ......................................................... 0 IS
80 lb. tab. ........................................................... I*
» lb. p«U. ........................................................... Î 86
10 lb. cum ........................................................... 8 «6
6 lb. cum ........................................................... 8 70
3 lb. cun ............................................................... 8 80

Cored Meets—
Hum .............................................................  018% 8 1»
Bscoa ............................................................ 0 18 022
Shoulder. .......................................... ..................... 0 14%
Long deer D. 8. ................................................ 0 IS
Mm. pork. bbln. ................................................ » 88

Cream#/ .......................................................  8 34 0 98
D.lry, beat ................................................. 0 28 0 2»
Delrr, No. 1 ............................................ 0 25 8 2»
Dairy. No. 2 ...........................................  8 28 0 21
Manitoba, pm doe................................................. 8 28
Storage .................................................................... 022

Cheese—
Ontario lam. .................................................... 0 18%
Ontario twin. .................................................... 818%
Manitoba large ................................................... » u%
Manitoba twins ................................................... 118

BRITISH COLUMBIA MARKETS.
By Wire.

Vancouver, B.C., Feb. 20.—Butter 
here has an upward tendency, with eggs 
dropping. Potatoes are firm and in big 
demand.
Batter, creamery, per lb. ..................................... » ■
Batter, New Zealand prints ................................ 18
Batter. New %ealand solids ................................ 8 22%
Currants, Pfllatras. pm lb, ................................ » M%
Currants, Vostiuaa, pm lb, .................................. » 18
Canned Goods—

Com. 2’s. per dog. .......................................... 1 28
Peu. 2's. pm doe. .................................. 1 47% 1 ■
BaspbmrtM, 2% pm doe. ................... 2 37% 141
Strawberries. 2's, pm dog. ................... 2 37% 2 48
TosutoWi 2's ........................«■„......... .... 1 48

CornmMl. pm band ................................................ 4 31
gaga, pm ioaen ...................... ........................ I 38 0 48
Hour. Manitoba beet, pm bbl.............................. 8 8»
Oatmeal, ltd., pm mek ........................................... IN
Potatoes, local, toe ................................................. 118»
Potatoes, Ashcroft, ton  ...................... .... a 8»
Raisins. Cal., finer, per lb. ....................  188 » Of
Rios. Japan, pm too. No. 1 .................................... Ill W
Rlw, Japan, pm tan. No. I ................................ MW
Salmon. Rockeye. nm cam .................................... II
Sugar, std., granulated, pm ewt. ....................... IB

NEW BRUNSWICK MARKETS.
By Wire.

St. John, Feb. 20.—Markets on the 
whole are quiet, with no special changes 
during week. Colder weather brighten­
ed up business, and snow added much to 
the movement, particularly in country 
districts, and allowed farmers to reach 
the city. Dealers say business is much 
better. Sugar and molasses are un­
changed, tendency being easier in form­
er. Demand for flour is better, but no 
change in quotations. Rice is plentiful 
and lower. Oatmeal is cheaper and mill- 
feeds easier. Barelled pork is in better 
demand. Lard is firmer and apt to be 
higher. Pork products all stronger in 
tone. Dairy stocks are light, particu­
larly butter and eggs.
Racon ...u...................................................$o 15
Beans, hand picked, bushel ......................  2 75 2 80
Beans, Austrian, bushel ................................. 2 66 2 75
Beans, yellow eye, bushel ...........................  S 10 S 16
Butter, dairy, per lb. ..................................... 0 82 0 36
Butter, creamery, per lb. ...........................  0 26 0 SO
Buckwheat, W., giey, bag ...........................  2 75 2 86
Chew. lb. ......................................................... 0 16 015%
Currants, Vs. lb. ................................................. 0 07% 0 06
Canned Goods—
Beans, baked ...........;........................................ 190 196

Beans, string ........................................................ 1 02%
Corn. dos. .............................................................. 1 10
Peas, No. 4 ........................................................... 1 40
Peas. No. 9 ..................   1 42%
Peas. No. Î ........................................................... 1 45
Peas. No. 1 ........................................................... 1 80
Peaches. 2's, do*.......................................... 1 55 1 60
Peaches. 5*«. dos. .................................... 2 96 2 40
Raspberries, do*..................................................... 2 20
Strawberries ........................................................... 2 20
Tomatoes ................................................................ 1 65

Commeal, gran. ......................................................... 4 75
Corn meal, bags ........................................................... 1 40
Commeal. bbls............................................................... 2 96
Eggs, hennery .............  0 45 0 60
Eggs, case ...........   0 25 0 27
Floor, Manitoba .............................................. 6» 6 *
Flour. Ontario ................................................... 6 66 6 70
Lard, compound, lb. .....................................  0 10% A 11
Lard. pure, lb.................................................... 0 15 0 17
Lemons. Meerina. per box .......................... 9 50 4 00
Moiasaes, Barbados, fancy .......................... 0 98 0 90
Oatmeal, rolled ........................................................... 5 75
Oatmeal, std................................................................... 5 60
Pork, domestic mess .......................................  24 00 24 60
Pork. American dear ...................................  25 00 27 00
Potatoes, barrel, new .....................................  1 80 2 21
Raisins, California, seeded .......................... 0 «7% o
Rice, per cwt....................................................... 3 86 S 96
Salmon. Case-

Red Spring ................................................. OS 0 50
Cohoes ........................................................... 1 60 6 76

Sugar-
Standard granulated ........................  4 70 4 80
Austrian granulated .................................. 4 60 4 70
Bright yellow ............................................... 4 60 4 60
No. 1 yelliw ................................................. 4 20 4 90
Paris lumps ................................................. 6 60 5 75

NOVA SCOTIA MARKETS.
By Wire.

Halifax, Feb. 20.—Wholesale grocers 
report business in fairly good volume 
and prices on the whole firm. Ameri­
can clear pork advanced $1 to $27.50. 
Hams are up to 19c and side bacon 19c. 
Flour is in better demand, Manitoba 
patents being $6.30. Ontario 90 per 
cent, is $5.20 to $5.30. Rolled oats are 
easier, at $5.25 to $5.30. Receipts of 
butter and eggs are fair, with price un­
changed. There is good enquiry for 
vegetables, and prices show sharp ad­
vance, due to improved condition on the 
English market.
Bacon, side, per lb. ............................................... 0 19
Butter, creamery, per lb. ....... ............................... 0 32
Currant», Voetisxas, per lb. ................................ 0 06%
Canned Goods—

Com, 2*s. per dos. .......................................... 1 20
Peas, t a, per dos. ................................  1 47% 1 60
Raspberries, 2's, per doe....................... 2 37% 2 40
Strawberries. 2‘s, per dos. ................... 2 37% 2 46
Tomatoes, 2’s ...................................................... 140
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Commeal, per bag ;.........................;......... 1 50 1 66
Eggs, fresh, per dozen ....................................... 0*
Eggs, cold storage, per dozen .......................... 0 26
Flour, Ontario 90 per cent. ..................... 6 20 5 90
Flour, Manitoba best, per bbl........................... 6 96
Hams, per lb. ...1................................................. 0 If
Oatmeal, std., per sack ...................................... 1II
Potatoes, per bag ............................................ . 1 60
Raisins, Cal. fancy, per lb. .............. 0 06 0 07
Rolled oats, per bbl........................... ;......... 5 25 5 90
Salmon. Sockeye, per case ................................. 10 26

CHAIN STORES FOR CANADA

Company Organized in the West With 
Big Hopes.

Vancouver, B.C., Feb. 20.—(Special.) 
—Grocers in Vancouver and British 
Columbia generally are somewhat in­
terested in the promotion of the Do­
minion Stores, Limited, with a capital 
of $1,000,000, which is being organized 
to operate 150 grocery stores all over 
the West from Winnipeg to the Pacific 
coast. Extravagant claims have been 
made in behalf of the proposed company 
by its backers. . Some identified with it 
have remarked that many other grocery 
businesses will be wiped ont of exist­
ence.- But the bona-fide grocer only 
smiles knowingly.

It is said that one-quarter of the capi­
tal has been subscribed by a group of 
coast capitalists, but no names are men­
tioned. The balance of the stock will 
be allotted to the various cities where 
the stores will be located. The ambitious 
scale on which the company contem­
plate doing business is shown in the 
statement that canneries and packing 
houses will be established, and that it 
will contract fôr the entire output of an 
elevator and flour mill in Alberta, and 
sell this flour and feed through the dif­
ferent stores.

It is proposed that wherever a store is 
located stock will be sold to the con­
sumers to the extent of about three- 
quarters of the total cost of that store. 
The store when located in the country, 
it is said, will act as a market for the 
farmer and be a place where he can not 
only purchase his supplies, but also dis­
pose of his produce. This produce will 
be sent to a head distributing centre and 
thence to the different stores in the city.

By buying direct from the producer 
and selling for cash to the consumer the 
officials of the company make the claim 
they will be able to cut the middleman’s 
profit, or effect a saving of from 15 per 
cent, to 25 per cent.

W. J. Kerr, who heretofore has only 
gained renown as a Coquitlam realty 
broker, and who has an office in New 
Westminster, is managing director. It 
is proposed to obtain stores in the fol­
lowing places :—Vancouver, Victoria, 
Nanaimo, New Westminster, Nelson, 
Revelstoke, Calgary, Edmonton, Medi­
cine Hat, Wetaskiwin, Moose Jaw, Re­
gina, Brandon, Winnipeg and other 
cities.
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Messina Lemons Arrive on Canadian
Market

Quality Reported As Finest for Years—Grapefruit Running 
To Large Sizes—Potato Market Easy—Held Up Only By 
Cold Weather—Fresh Imported Fruits and Vegetables Com­
mand Large Sales.

First shipments of Messina lemons ar­
rived on Canadian market during past 
week. Quality is reported as the finest 
seen for years. Sizes are smaller than 
usual, and 300’s, desirable sizes on this 
market, are hard to get. Crop in Italy 
is small as compared with last two years, 
but it is still thought there will be no 
scarcity.

What damage has been done to trees 
by frost in California is hard to state, 
but at any rate California lemons are 
off market for this year.

Grapefruit has been running to large 
sizes of late, and sizes 64, 80 and 96 
have been scarce. Cubans are expected 
in a week or two, and in these sizes are 
said to be more desirable. Florida 
oranges have advanced slightly on prim­
ary market. Market is firm, and gen­
eral outlok is that it will go still higher. 
Oranges have been arriving in splendid 
condition.

Fresh fruits and vegetables are now 
becoming a strong feature on all Can­
adian markets. Demand for these lines 
is increasing rapidly, not only in the 
large centres, but also in the smaller and 
more outlying districts.

Cold weather has tended to hold 
potato market firm fpr past few weeks, 
but on account of large stocks through­
out country prospects are for easier 
market soon. Farmers are holding off, 
simply through fear of getting goods 
frozen.

MONTREAL.
GREEN FRUITS.—Trade in fruits is 

rather dull, as can be expected at this 
season. Prices remain practically same 
as last week, there being little indica­
tion of any. change in near future. 
Apples are a little firmer than last week, 
and there is a brighter tone to market

as result. Choice varieties, such as 
Spies, Russets and Baldwins, are in good 
demand, and Russets are quoted a shade 
higher than last week. The following 
list is the receipts of tropical fruits over 
the G. T. R., which were sold at auction 
on Monday morning:—Two cars celery, 
quality good; sold well; one car bitter 
oranges, picked up quickly; one car 
lemons, one car cranberries, one car 
Florida oranges, one car Valencia 
oranges, one car Mexican oranges, qual­
ity poor owing to thick skin ; five cars 
of bananas. The stocks of Almeria 
grapes are getting low, as demand for 
these has been quite brisk lately, and 
few have been imported. Oranges are 
selling slowly, and trading is much 
duller than in previous years. This is 
probably due to fact that rainy weather 
during past summer caused oranges 
marketed during the early fall and 
Christmas seasons to have thick skins. 
These thick-skinned oranges did not ap­
peal to the public, consequently the de­
mand fell off, and just when the good 
oranges were about ready to be harvest­
ed the frost ruined much of the crop, 
with the result that there have been few 
really good juicy oranges on the market 
till lately. This peculiar situation has 
checked consumption of oranges con­
siderably, and dealers have had little 
demand for oranges from grocers selling 
to publie. However, market conditions 
will adjust themselves with the coming 
of warmer weather, and in course of a 
month or so the market will take on 
brisker tone.

tan. No. i ..........................  aw «■
____  fan. No. i ...........................  aw aw
gsa-—.....  :: ::""nS à 5

ew; .» iS
.... ................. a w a w
of M ...................... 4 W

Aladra gratae .............................................. I W T W
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VEGETABLES.—There were several 
new vegetables seen on local markets 
this week, even though trading is dull, 
owing to cold weather, with the conse­
quent difficulty in making deliveries. 
Egg plant is offered at $2.50 to $2.75 per 
dozen, and quality is exceptional. Boston 
lettuce is offered at $1.50 per crate of 
two dozen. Curly lettuce is selling at 
$1.75 to $2.00 per crate of four dozen. 
New potatoes are selling at 7c per lb., 
or $10.50 per barrel. The quality of 
strawberries offered is certainly worthy 
of mention, as they are exceptionally 
fine this season, being much better than 
those seen on local market for several 
years past, and it is doubtful if the 
quality has ever been excelled. They 
are bringing 42c to 45c per box, and are 
retailing at 50c. Horse radish is selling 
at 15c per lb., with a fair demand. Can­
adian oyster plant is selling at 50c, and 
American at $1.10. Garlic is quoted at 
15c per bunch. Tomatoes are not as 
plentiful as last week, but prices re­
main same. Potatoes are firming, and 
market is stronger than last week owing 
to the scanty supplies coming forward 
this week, as the dealers and farmers do 
not like to risk getting them frozen. All 
varieties remain steady, but Green 
Mountain have advanced about 2‘/fee per 
bag over the price quoted for last week.
Canadian oyster plant ........................................... 4 40
American oyster plant ......................................... 1 14
Spanish onions, liras case ..................... 1B 1 74
Canadian rad onions, par lb. .................. 4 01% 4 41%
Wax beans. In hamper. Imported ............ 4 44 4 W
Carrots, bags ................................................. 4 71 1W
Cabbage. bSü. of * doe. .......................... .... 1W
Cauliflower (for sfcmle cases H.W) ........ 3 04 3 w
Celery, per crate (3 to 4 doe.) ................ 4M 5 40
Cucumbers, basket, per doaan .............................. * W
Peppers, green, crate ........................................... 3 44
Radishes, damn .........  1W
Sweet potatoes, basket ..................................... 4M
Potatoes—

Green Mountains, car lota, per bag.. 4 70 4M
Quebec grades, ear lota, per bag........ 4M 4 70
Quebec grades, mall lota, perhag... 0 W 1 W

Spinach, bbi. ......... ....................................... 1 W 3 74
Trama torn, hothow-s, lb. ........................... 4M 414

52 IS
Rofttan lettuce, crates. 12 dos............................. 110
Curly lettuce, crates, 4 dos. ..................... 1 TO 200
Strawberries, at. ........................................... 0 41 0 4S
New potatoes, Tc lb. or, ML .............................. 10 B0
Horse radish, lb. ................................................... 0II
Garlic, bunch ......................................................... 0 IS

TORONTO.
GREEN FRUITS.—Trade in fruité 

has been brisk during past week. Staple 
lines are in nanal demand, and call for 
all imported fresh lines is increasing, 
both in city and outlying points. Al­
meria grapes are practically off market,
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and worth from $8 to $9 when obtain­
able. Temporary scarcity of pineapples 
has caused them to advance 50 cents.

First shipment Messina lemons ar­
rived February 13. Quality is reported 
at; finer than for many years, and thus 
lemons are commanding large sales. 
Apples are reported as keeping in ex­
cellent shape, and are moving out slight­
ly better than week ago.
Apple»—

Spies, first grade, per barrel .......... 3 60 4 00
Spies, second grade, per barrel ........  2 60 3 00
Spies, per barrel ...................................... 2 60 3 60
Russets, per barrel .................................  2 76 3 00
Greenings, fancy, per box ........................... 1 »
Greenings, No. 1, per bb....................... 2 60 3 00
Greenings, No. 2, per bbl............................» 2 00
Baldwins, per bbl.....................................  2» 3 00
Fancy imported, box ..................................... 2 60

Artichokes, Canadian, bag ................................. 1 00
Bananas, per bunch ................... ................  1 76 2 00
Cranberries, per bbl........... ........................... .... 12 00
Cranberries, crate ........... ................ ...........  3 76 4 00
Cocoanuts, per sack of 80 ................................... 6 60
Grapes, Almeria. per keg ...........................  6 60 8 60
Hothouse grapes, per lb. ......................'.............. 0 00
Grapes, Almeria, per keg ........................ 8 00 0 00
Grapefruit, Florida, sizes 64, 64 and 80,

case ................................................................  3 26 3 76
Grapefruit, Jamaica, all sixes, per case.. 2 60 3 26

Oranges, Florida, case ............................... 3 00 4 00
Navels, per case ................................ ........  3 26 4 00
Oranges, bitter, case (200 and ISO).......... 2 26 2 60
Oranges, Valencia, ordinary, 420c, case............... 3 76
Oranges, Valencia, large, 420s, case.................. 6 28
Oranges, Valencia. 71«s, case ............................ 6 26
Pineapples, per case ................................... 4 00 4 60
Pears, Cat. V4 boxes (36 to 60L...................... 2 60
Pears, Cal., full boxes (150 to §00).........  S10 4 00
Strawberries, per quart box ...................... 0 40 0 46
Tangerines, per strap, 2 boxes ........................... 6 60

VEGETABLES.—Potato market is 
easier, with light demand. Cold wea­
ther has had a tendency to sustain the 
market, but potatoes are in the country, 
and farmers will have to get rid of them 
before end of April. At present few are 
offering, but it is expected that as soon 
as movement starts prices will drop con­
siderably. Demand for onions is poor, 
and large stocks on market are tending 
to lower prices. Present scarcity of 
cucumbers and mushrooms has caused 
each of these to advance. Florida to­
matoes are now on market, and are 
rapidly taking the place of Cubans. 
Prices are slightly easier.

per do*.Beets,
Brussel sprouts, per quart box
Carrots,
Carrots,

California, bunch of
Chicory,
Cucumbers. Boston, hot house.
Cucumbers, outdoor grown, per

Mushrooms, per lb.

hpr...

Onions—
Spanish, per
Canadian onions. 76 lb, bag 

men, Imported, pper doe..,

hamper ..........
barrel............. .

per doe....,

016 

0« 
3» 
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• 16• «
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1 00• 21 • 60 
078 • 00 
360 
1 16
• 71 
360 
700 
040 
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000 
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All men are more or lees deaf; the 
degree depending upon who is talking 
and what they went.

Peddlers and Invoice Costs on the Slate
Chief Topics Discussed at Meeting of toronto Grocer»—Will 
the Hawkers be Allowed to Call Ont Their Wares?—Dis­
cussion on Cost of a 25 Cent Article — Letter From London 
Brethren Bead—A Bix-for-a-Qnarter Story — Presentations 
Made.

Toronto, Feb. 20.—(Special).—Ques­
tions in reference to peddlers, cost of 
biscuits, and soap, and the annual din­
ner, as well as a couple of presentations 
occupied the time of the Toronto Retail 
Grocers Association at their regular 
February meeting on Monday night. 
President D. W. Clark was in the chair.

Why Peddler Was Acquitted.
Some days ago a peddler was acquitted 

here on a charge of “crying out his 
wafes” on the street, and as the am­
endment to the Hawker’s by-law se­
cured by the association last year pre­
vented this, the matter was gone into 
by W. C. Miller to determine the why 
and the wherefore of the acquittal. He 
discovered that through an oversight the 
city official responsible for such work, 
did not have the by-law changed on the 
books so that when the case came up 
the magistrate dealt with it on the 
strength of the old by-law. As this al­
lowed hawkers to ‘moderately call out 
their wares,’ the defendant in the case 
was allowed to go.

Mr. Miller stated that the authorities 
are now sending out notices of the am­
endment to all hawkers who received 
their licences since January 1. But one 
of the aldermen has declared that he 
will try to have the amendment repeal­
ed and the association has this to con­
tend with. Every member was request­
ed, to discuss the question with their rep­
resentative aldermen and the controllers 
with a view to pointing out why the 
amendment should not be repealed.

Cost of Twenty-five Cent Article.
A letter was received from the Lon­

don Retail Grocers Association asking 
the Toronto body to consider the cost 
price of a certain 25 cent article. The 
former maintained in their letter that 19 
cents was sufficient as 20 cents only al­
lowed 20 per cent, gross margin from 
which must be deducted all overhead 
charges. Some of the Toronto retailers 
were under the impression that probably 
20 per cent, was sufficient on a staple 
article, whereas others were selling arti­
cles costing 20 cents at 28 cents. Neil 
Carmichael was of the opinion that if 
invoice cost were lowered it might give 
the price cutter an opporunity to do 
damage to the trade.

From the discussion one would infer 
that the question is one that would bear 
a great deal of debating. Some of the 
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members were even figuring margins on 
invoice cost instead of selling price.

Six-for-a-Quarter Discussion.
The London Association also requested 

that the Toronto organization consider 
another problem re cost price of a new 
line a certain large manufacturer is 
turning out. This line is sold to the 
grocer at $3.55 per case of one hundred 
and is intended for a six-for-a-quarter 
line. The London trade maintained that 
this is too high, as it only allows the 
trade about 14.8 per cent, gross margin 
and they asked the Toronto association 
to take the matter up wih the manufac­
turer in question.

From the opinions of those present the 
reason for this new line is to offset com­
petition from a United States firm who 
are putting a competitive line on the 
Canadian market. The price of this is 
$3.40 in 50 box lots and $3.50 in 10 box 
lots, the former allowing over 18 per 
cent, gross margin and the latter over 16 
per cent. The London Association thinks 
that the Canadian firm should lower 
their price to permit of a higher margin.

The question was gone into at length 
but it was not definitely decided upon. 
More will probably be heard at the an­
nual meeting of the Ontario R.G.A.

R. Matthews inquired as to the work 
done by the Ontario body and secre­
tary W. C. Miller stated that the first 
year had been practically given over to 
organization work. Much attention had 
been given to sending out the petitions 
re amendments to the Scale Inspection 
Act and Garnishee Law, to which almost 
3,000 signatures had been attached.

Two Presentations.
Interesting incidents of the meeting 

were presentations to the retiring presi­
dent, R. W. Davies and Secretary C. 
F. Thome. The former waa made by 
W. C. Miller and the latter by J. S. 
Bond, both of whom eulogized the work 
of the president and secretary. Mr. 
Thome has held the position for 3 years 
now and has done arduous work in look­
ing after the interests of the associa­
tion. Mr. Davies was given a handsome 
traveler’s suitcase and Mr. Thome a 
cheque. Both replied referring to their 
appreciation of the gifts.

Andrew Walker, Westmoreland Ave., 
and Jno. McCuaig, Eglinton, were added 
aa members of the association, their 
names having been put forward by 
Pres. Clark.
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Decreased Supplies Strengthen Fish
Market

Stormy Weather on Atlantic Coast—Lenten Demand, Too,
Is Strong and Some Lines Have Completely Disappeared— 
Montreal Dealers Almost Out of Halibut—Many Prices 
Firming Up.

Supplies of fish coming in during the 
past week have been none too encourag­
ing. Cold stormy weather has prevent­
ed fishermen from pursuing operations 
and as result offerings have been light. 
Cod, haddock and lobsters are mention­
ed especially as being scarce at maritime 
points. Supplies of fresh trout and 
halibut too, are limited, but on account 
of general scarcity it is expected that 
packers will get their boats out earlier 
this year and thus place fresh halibut 
on the market at an earlier date. De­
mand for oysters and clams has been 
brisk during past week. On account 
of prolonged fine weather supplies in 
these have become fairly well exhaust­
ed, but it is still thought that there will 
be enough stock to finish up the season. 
Frosts during past couple of weeks have 
been severe enough to freeze the juice 
in the shell, but not enough to weaken 
the stock.

MONTREAL.
FISH.—The fish market is active and 

fish men are mostly too busy to talk. 
The demand has been so great that 
several lines are sold out completely 
and the shortage predicted in these 
columns for some weeks past have be­
come a reality. The Lenten season is 
in full swing and it seéms that everybody 
must be eating fish from the way orders 
are coming in. The eold weather has 
given the dealers more confidence and 
they are ordering in large quantities, 
with the result that they are pushing 
the Sale of this line more energetically. 
Priées are advancing on nearly all lines 
of fresh and frozen fish. The prices 
quoted this week ire firm and there is 
a persistent feeling that these Will go 
still higher in a few days. Tom cods 
are quoted at $1.50 to $1.75 and salt 
green cod has advaneed about 10 per 
cent., in fact all cods have advaneed

quite sharply. Haddock is almost im­
possible to obtain and advices from 
Boston quote haddock at 18%cts. which 
is the highest price quoted in the 
memory of local dealers.

Boston also quotes cod at 25 cts. and 
scarce at that price. The quotations are 
for fish in transit as the market has 
been completely cleaned up of these var­
ieties.

As the fishing is closed now, the pros­
pect of unloading the heavy stocks of 
smoked fish is exceptionally good. The 
colder weather will assist materially in 
this process and should the weather con­
tinue steady, it is quite probable that 
prices of smoked fish will firm. Local 
fish dealers report good stocks of haddie, 
kippers and bloaters.

Nearly all lines of canned fish are firm 
and in good demand. The tendency is 
upwards in these lines and an advance 
is likely to be announced shortly.

There is a good trade in both shell 
and. bulk oysters. The demand is a 
little heavier than usual at this season 
of the year. Prices remain about the 
same as last week, but are shaded a little 
on large orders.

The price on oysters, however, is weak 
and the tendency is downwards with a 
revision likely to be announced at any 
time.

Halibut is practically off the market 
here although there are a few obtain­
able. Vancouver wires scanty supplies 
and offers a limited amount at 10 cts.F. 
O.B. Vancouver which means that the 
Montreal dealers would have to pay 
almost 20 cts. per lb.

FRESH AND FROZEN.
Flouadem ......................................................
Drill pen*
Viper spring 
Lain herring 
Market end.

Halibut, per lb. ..........................
Herring, horn. per 1M flab.
{nheT'dnéàed Vnd ' bàâdUaü' Oh
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per lb. ..........
ïbi.V per lb!!
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Pike, round ............................................................. 0 06
Steak, cod ................................................................ 0 66
Mackerel ............... ................................................. 0 10
B. a red salmon ................................................... Ill

No. 1 smelts, per lb. ......................................... 010
Lake trout, per lb. ................................................. 11Î
Whiteflsh, large, per Ib. ...................................... • IS
«Pure cod tablets. » Mb. tablets ...................... S II
Barbotte (dressed), bullheads, per lb................ Ill
Black Sea baas ........................................................ OH
Fancy bluefish ............. ........................................... I IS
Fancy weakilsh ........................................................ III

PREPARED FISH.
Boneless cod. In blocks or pfcgs., lb....T, I, 11. U, IS
I>ry pollock, 100 lb. bundles, per bundle.............  • 00
Shredded cod, t doe.. In boa, per boa ................. 1II
Boneleee strip cod, SO-lb. boa .................................. 0 10

SALTED AND PICKLED.
New ereen cod. per bbL, 800 lbs., No. 1 ............10 00
New Labrador herring, per bbl.................................. 110
New Labrador herring, per half bbL ..................... S 00
No. 1 mackerel, pail ............................................. 1T5
No. 1 mackerel, half bbls. ..................................... 110
Lake trout, kegs .........................................................  T 00
No. 1 green haddock, per 200 lbs. ..................... 8 60
Salt eels, per lb. ................................................... 0 0*4
Belt sardines, bbls. ................................... . .... Ill
Salt sardines. half bbls. ...................................... IN
Scotch herring ............. ........................ .................. f H

iSS £33: S.B..:::::::::::::::: :::: 18
ÎSSS.»ü j8
Labrador aahaon, half bble. ..................... 110 000
Sea trout, half bbls. ............................................ T 00

SMOKED.
Bloaters, boa ........ ..................................................... 1 00
Tannouth bio* ter. finer, per bra ........................ 1 10
HkMIm, fancy. U-lh. brae, par lb........ «01% 0 0f
Fillet., fancy, 11-lb. brae, hi lb........................... « 11
Herring, raw, enokad, per bra ...................... * IS
Klppm (ratal]), pe bra of 66 Hah ........  1 60 l »
Smoked salmon, pe Ib. .........................................  IB
Boratae smoked herring. « Ib. brae, pe lb....... 6 16

SHELL FISH.ssgg is
TORONTO.

FISH.—With cold weather prevail­
ing and the Lenten season on, trade in 
fish has been brisk during the past 
week. Trout are getting pretty scarce 
and dealers fear that these will soon be 
out of the market. Fresh fish are hold­
ing out pretty well. There is no sur­
plus in whiteflsh and halibut too are 
getting pretty low, but supplies coming 
in are sufficient to take care of the trade 
for some little time yet. Stocks in 
qualla salmon on this market are fairly 
heavy. A few flounders appeared on 
the market again this week. Supplies 
of these have been very irregular and 
at no time has there been any large 
quantity on the market.

Stocks in oysters continue fine and 
business is reported as better than a 
year ago.

. . FROZEN FISH.
Halibut, par Ib. ...........................................  6 U 611
~ ut. pr Ib. ............................... .............. 6 U 6U

i mlprau hradlam and dnaaad................ . 6 11
---------lam. per K. ................................................. 6*

* *%Î&"»2EEE5- E iS 
eeSoEEES is
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Pickerel, per lb. «might ..................................... IN
Lake Kite herring, per lb. «might............ .... t M
. . FRESH CAUGHT FISH.
Steak, cod ................................................................. Id...................... .... ; .... •«

SMOKED.
:::: Ï3

flUcte ......................................................... Ill
bloaters, Ms .............................................. IS

_ . PREPARED.
Shredded cod, 1 doe. pkge. to box .................. IS
Acadia cod. 1-lb. buxee. 11 to orate ............... IS
Cod In looee itrina. S1K to box, lb............... OSH
Bktnleae. art. (loTlb. bane) ............................. IS

SALTED AND PICKLED.
Labrador herring, per keg ................................... IS
Labrador ’herring, per barrel ...„........................ I S
Labrador trout, per keg ...................................... TS
ggjMteh herring. UrehFyne. per ML... .... IS
Holland herring, per keg ...........................  IS IS
Omars—

Selects, per gallon ................................ IS IS
Straight, 1 gal. lots ...................................... IS
Straights, I gaL lota ..................................... IS

_ Straights. * gaL lots ........................................ 1 S
Shrhnpe—

1 gallon cans .................................................... IS
1 gallon cans .................................................... IS
I gallon cane .................................................... 4 S

Smelts—
No. L par lb. ................................................... 111
Extra, per lb. ................................................... I M

ST. JOHN, N.B.
FISH.—Supplies of fish in the past 

week have been more or less discourag­
ing to local dealers. Cold, blowy 
weather in the bay and on the Ken-

nebecasis river interfered materially 
with the catch. Cod and haddock in 
consequence came in only in limited 
quantities though the scarcity did not 
alter the price. Lobsters have been 
scarce right through the season largely 
owing to the bad weather making it 
impossible for the men to get them. 
On the river gas per eaux are coming in 
little better quantities while smelt are 
about same as regards supply.

HALIFAX N.S.
FISH.—The receipts of fish at Halifax 

during the past week have been un­
usually light. Stormy weather conditions 
continue to interfere with the operations 
along the coast. The scarcity of fish 
is bringing a higher return to the fisher­
men for what they have and a corres­
ponding increase in the price to the 
consumer. As a result the price has 
been advanced one cent per pound on all 
kinds.

The Importance of the Fishing Industry
Various Kinds That Are In Large Demand On American 
Continent—Interesting Figures on Extent and Value of the 
Catch—Canadian Exports for Last Fiscal Year.

Fresh, salt, smoked, frozen and shell­
fish in one form or another is univer­
sally recognized as an important food 
material, and enters, to a large extent, 
into the diet of the majority of United 
States and Canadian families. It 
would possibly be better for the health 
of these nations if more fish were con­
sumed, and it certainly would have the 
result of cutting down the present cost 
of living, as the price of fish and fish 
products is cheaper than fresh meat in 
its various forms.

Few, however, have any adequate 
conception of the great importance of 
the fishery industry of this Continent 
and of the immense amount of nutritive 
material which is every year taken from 
the salt and fresh waters of this Con­
tinent.

Some Interesting Data.

Just to illustrate and to give readers 
an idea of the immensity of this in­
dustry let us quote the recent data col­
lected by the United States Fish Com­
mission:

“It appears that more than 528,000,- 
000 pounds of fish, crustaceans, etc., are 
annually taken from the waters of the 
New England States; over 819,000,000 
lbs. from the Middle Atlantic States; 
over 106,000,000 lbs. from the South 
Atlantic States ; 113,000,000 lbs. from 
the Gulf SUtes; 217,000,000 lbs. from 
the Pacific Coast; 96,000,000 lbs. from 
the Mississippi River and its tribu­

taries, and 155,000,000 lbs. from 
Alaska. The products of the fisheries 
of the Great Lakes exceed 113,000,000 
lbs. annually, and of the minor interior 
waters 5,000,000 lbs.

In addition to this grand total, thou­
sands of pounds are caught annually 
by sportsmen, but statistics of the 
amount are not available. Of course, 
these amounts are only approximate, as 
there are thousands of pounds caught 
annually of which no record can be ob­
tained.

The data represent the products as 
they leave the hands of the fishermen, 
except in the case of Alaska, where the 
figures include salmon after being 
canned or otherwise prepared for the 
market. In considering such products 
as clams, scallops and oysters the 
weight of the edible part only has been 
taken into account.

Catch Valued at $58,000,000
The total weight of the fish products 

of the United States as they leave the 
hands of the fishermen is about 2,169,- 
000,000 lbs., representing in round num­
bers as the value of the catch $58,000,- 
000. By the processes of canning, salt­
ing, smoking and otherwise preserving, 
the value of the fish is greatly increased.

There were $15,370410 worth of fish 
caught in Canadian waters during the 
nine months ending. Dec. 31st, 1912. 
The value of the fish caught during the 
same penbd-ia-T911 was only $14,433,- 

8»

028. Of all fish caught the salmon 
catch was most valuable totaling, $6,- 
804,166 in 1912, as compared with $5,- 
331,733 in 1911.

For the fiscal year ending March 31, 
1912, $16,704,678 worth pf Canadian 
fish were exported. United States 
took $5,378,644 worth, the United King­
dom $5,132,074 worth, while the remain­
der went to other countries.,

The above figures show the import­
ance of fish in the diet of people. Con­
sumption of fish is increasing every 
year. Is the Canadian retail grocer 
getting his share of this natural in­
crease t

BICYCLE DELIVERY SERVICE.

Grocer States This Works Satisfactorily 
For Him—Customers Wants Supplied 

Quickly.
E. E. Martin, a grocer on College St., 

Toronto, whose trade does not demand 
delivery of large, bulky and heavy quan­
tities such as a country store might be 
called upon to deliver, operates a bicycle 
delivery service which he claims has 
proven a success to a large degree.

Mr. Martin supplies the bicycles which 
have a carrier attachment on the front 
and he says, it is surprising what the 
boys who operate them can carry. Dur­
ing the week, one and two boys keep the 
delivery counter clear, while on Satur­
day three boys are required.

The phone is a big selling force in 
this store and delivery of small phone- 
orders' receive prompt attention. Mr- 
Martin says he would hate to chase 
a horse with a wagon up the street to- 
deliver a bunch of celery or some other 
small requirement that a customer may 
order over the phone. Considering 
everything, he says, this form of de­
livery has been found satisfactory in 
filling the delivery of this particular 
business.

Another feature of this store is the 
display advantage of having the build­
ing on a slant. Crooked street lines 
make it necessary to have the buildings 
in this section on somewhat of a diam­
ond shape. The front and back walls of 
the building are on line with the street 
while the side walls run diagonally, 
making it possible for one looking in the 
front window of the store to see almost 
the entire shelf display, which adds to 
the selling force.

It is a policy in the Martin store to 
make things look as bright and cheer­
ful as possible. At the back end of the 
counter, what would otherwise be a 
rather dismal looking place, is placed a 
large mirror, this not only brightens up 
tlie corner, but gives life to it. White 
coats and aprons are worn in serving 
customers.
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Rolled Oat Market has Weaker Tendency
Decline Announced on Some Markets—Both Flour & Cereals 
Dull—Snow in Eastern Canada Has Helped Flour Trade Some­
what—Some Declines in Mill Feed.

The general situation of the flour and 
cereal market this week is one rl dul- 
uess. lit mand in all lines is light and 
little bu.vness is being transacted.

The wheat market holds practically 
same as week ago. Fluctuations have 
been frequent, but of little account and 
during past two weeks there hasn’t been 
change of more than two cents. With 
flour stocks in present condition, and 
wheat market steady, there appears to 
be little sign of change.

Receipts of flour for week in Mon­
treal were 6,346 sacks as compared with 
21,324 sacks for corresponding period 
year ago. Portland and St. John ex­
ported 62,736 sacks last week while a 
year ago during same week 110,536 sacks 
were exported. The decrease is probab­
ly the result of the higher rates charged 
f6r space this year. Spot stocks of 
flour in Montreal are 32,259 more than 
week ago, and an increase of 55,505 
sacks over corresponding week last year.

Word comes from St. John, N.B., that 
demand for flour is much better since 
heavy snowfall. Rolled oats there have 
declined and mill feeds too are easier.

Commeal is being imported from the 
States at a price which is tending to 
pull down Canadian market. Stocks 
both in corn and commeal are heavy 
in South so that there is little hope for 
an early advance.

Demand for bran is fair, but owing to 
mild and open winter and large quan­
tities of rough feed in country demand 
for all mill feeds has been light.

car lots for both local and country ac­
counts. This is a good indication that 
stocks in dealer’s and jobber's hands 
are not large. There seems to be little 
inclination on the part of the dealers to 
stock up owing perhaps to the unsettled 
conditions of the wheat market.
Winter wheel, fancy patenta. In base .... 4 to 4 fl
Straight rollers, in bags ............................  4 SO 4 H
Manitoba let Spring wheat patents, bags .... I M
Manitoba straight patents. In be* .................. 4 to
Manitoba strong bakers. In bags ........................ 4 to
Manitoba second, in bags ..................................... 4 to

CEREALS.—Rolled oats are quoted 
the same as last week and trading is 
quiet. Prices are weakening. Trading 
in commeal is nominal and rolled wheat 
is in fair demand. The exports of rolled 
oats from St. John and Portland for the 
past week were 8,458 sacks and 3,600 
cases as compared with 14,911 sacks and 
3,709 cases for the same week of a year 
ago.

Cereals—
Rolled oats, in 25 sack lots .................................... $2 12*
Rolled oats, in single bag lots ............................  2 22*
Standard oatmeal, in single bag lots .................. 144
Granulated oatmeal, in single bag lota ................ 144
Fine oatmeal, in single bag lots ............................  2 44
(In 25 bag lots the price of the above is 10c lower.)
Rolled wheat, in barrels .........................................  t to
Hominy, in to lb. sacks ........................................  S IS
Commeal, in to lb. sacks ......................................... S OS
Rolled oats, in cotton sacks, 5c more.

MILL FEEDS.—There is a brisker 
tone to mill feed market this week with 
bran in good demand. Buyers, both lo­
cal and country, have let their stocks 
get pretty low and are just stocking up 
again. Orders for car lots are coming 
in quite freely.
Brain, in rar lota, per ton ................................ 10 00
Shorts, in oar lots, par ton .............................. IS
Middlings .............................................................................. MM
Wheat monies, per too ........................................ MM

MONTREAL.
FLOUR.—Trading in flour is only 

nominal on local market. Prices remain 
same as last week and have not been af­
fected by the weakness of the wheat 
market. There seems to be no likelihood 
of a change until opening of navigation 
and increased exportation. There is 
fair demand locally and a good call for

TORONTO.
FLOUR.—Flour market is exceedingly 

quiet with poor demand. So far as pre­
sent conditions are concerned, there is 
nothing to indicate any alteration in 
price. Ontario wheat market is trifle 
easier, and with more snow, larger of­
ferings may be expected. Manitoba 
wheat continues firm. Fluctuations are 
so slight as not to alter floor market. 
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At present trade is dull, and millers are 
looking for more snow to liven things np
a bit.

Manitoba Wheat.
1st patent, in car lots, per bbl. ........................ 6 30
2nd patents, in car lots, per bbl..................... 4 to
Strong bakers, in car lots, per bbl................ 4 60
Feed flour, in car lots, per ton ...................... 28 to
Flour, in cotton sacks, 10c per barrel more.

Winter Wheat
Fancy patenta, domestic consumption.... 4 86 5 15
Patents, 90 p.c., domestic consumption.... 4 66 4 85
Straight roller, domestic consumption.... 4 96 4 66
Blended domestic consumption ............... 4 to 6 to

CEREALS.—Rolled oats have again 
taken a decline of 15 cents per bbl., or 
7* cents per sack. This is due to some 
extent to manipulation, but conditions 
of the market also warranted decline. 
Demand is light, and stocks now be­
coming fairly heavy. With colder wea­
ther heavier demand is looked for.

Commeal too is easy. American 
commeal can be brought in and sold 
here at a price to compete with our meal 
and this is tending to lower market.
Rolled oets, ensll lota, M lb. ___
Rolled oets. M beg. to cer lota........................
8tender'd end granulated oatmeal, M-tb.

ak., small lota ....................................................
Rolled wheat, smell lota, 10Mb. bbis...............
Rolled wheat, 0 barrel to ear lota................ .
Commeal, M lb. bag,. H bag lota, bast

quality .............................................................. 1 TO
Commeal. M lb. bags, * bag lota, ooaraer
Rolled wti in cotton sacks, 5 cento more.

2 18
2 M
298
2(8
IS
1 M 
1 88

MILL FEEDS.—Another slump of $1 
in price of millfeeds took place on Tues­
day. Usually at this season prices on 
mill feeds are advancing but this year 
there has been so much rough feed in 
the country that demand has been light. 
Grinding at present is heavy and with 
light demand, stocks are piling up rap­
idly. There is thought to be a consid­
erable amount of manipulating being 
done on this market, hence declining 
prices.
Bran. In ear lota, par tee . .........  18 M...... n to

MS MM

WINNIPEG.
FLOUR AND CEREALS.—There is 

an improving export inquiry for flour 
and a satisfactory domestic trade. 
Prunes remain unchanged.

E is
Oets—
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Provision Market on the Upward Trend
Live and Dressed Hogs Advancing Due to Scarcity and This 
is Followed by Advances on Many Hog Products—Year of 
High Prices Predicted—New Zealand Butter in British Col­
umbia—Egg Situation Clearing as Storage Stocks are Mov­
ing Out—Losses Will be Quite Heavy.

There has been a firm feeling in the 
whole provision market during past 
week. Owing to light receipts of raw 
material all hog products are holding 
firm although demand for same is not 
great owing to some extent to the Len­
ten season being on. But considering 
conditions, dealers are well satisfied 
with trade which is passing and expect 
prices to continue firm.

New Zealand butter has been a strong 
feature on Vancouver market and has 
also commanded some sales on Eastern 
markets, but in Toronto little has been 
handled. A year ago prices were such 
as to enable dealers to ship Eastern but­
ter to Vancouver, but this year with an 
advance of 4 cents in price, Vancouver 
has had to look to another market, 
hence the importation of New Zealand 
makes. Ontario dealers state that while 
New Zealand butter is a finer grade 
than Ontario, being all grass make, and 
contains only 10 per cent, moisture as 
compared with 16 per cent, here, still 
they claim the grain is closer, and fla­
vor not so good. It is the price, they 
state, which prevents Ontario butter 
commanding sales on the coast. There 
is a big market at the coast and large 
quantities of butter have to be imported. 
“Every boat that comes here from New 
Zealand," says our Vancouver repre­
sentative, “carries a cargo of butter, 
and New Zealand butter heads the list in 
getting the patronage of British Col­
umbia and the States to the south along 
the coast."

The egg market in the south looks 
pretty sick on account of large offerings 
of new laids. Storage stocks are becom­

ing pretty well worked down, which is 
an encouraging feature to all holders.

MONTREAL.
- PROVISIONS.—“Up, Going up, Gone

up" is the tone pervading the provision 
market here this week and it is even pre­
dicted that this year will see new record

for high prices of nearly all lines of 
pork products. Hogs are exceedingly 
high and are going higher as the sup­
ply is only about half what the trade 
can use. Outlook for hogs is discour­
aging to the packers as conditions point 
to serious shortage and production this 
year is away below that of previous 
years while the demand is steadily in­
creasing. It is anticipated that there 
will be another advance this week and 
as hogs are costing the packers $9.75 
per cwt., another advance they claim is 
justified. Dressed hogs are selling at 
$14.00 per cwt. The demand is mostly 
for bacons and hams. English break­
fast and Wiltshire being favorites. Lard 
is firm with brisk demand. An advance 
is anticipated by the end of the week in 
pure lard as the stocks are comparatively 
low.
Long dear bacon, heavy, lb. ............. ................... 0 15
Extra Urge sizes. 28 to 40 Ibe., per lb.................. 0 14ft
Large sixes. » to » lbs., per lb. ............ 115* 0 II
Medium sixes, 16 to 19 lbs., per lb. .................. 0 17%
Extra small sixes. 10 to 14 lbs., per lb. 0 IS 0 18%
Bone oat, rolled, large, 16 to 25 Ibe. per lb. .. 0 17
Bone oat, rolled, small, 9 to 12 lbs, per lb, ». 0 20
Breakfast bacon. English, boneless, lb.. 0 19 0 20
Windsor bacon, skinned, backs, lb................... 0 22
Spiced roll bacon, boneless, short, lb............ 015%
Picnic I tains, 6 to 12 lbs. ......................... .... 0 14
Wiltshire bacon (50 lb. sides).............................. 118
Cottage rolls, small, about 4 lbs........................ 0 18
Roltai ham, small, skinned, boneless.... 0 26 0 26%
Hogs, live, per cwt.................................................. 9 75
Hogs, dressed, per cwt. ...................................... 14 00
Pure Lard-

Boxes, 50 lbs. net, per lb.......................*......... 0 14%
Oases, tins, each, 10 lbs., per lb..................... 0 15
Cases, tins, each 5 lbs., per lb........................ 0 16%
Cases, tins. each. 3 lbs., per lb.......................  0 15%
Palls, wood. 20 lbs. net, per lb....................... 0 14%
Tube, 50 lbs. net, per lb. .............................  0 14%
Tierces, 375 lbs., per lb. ....................................  0 14%
One pound bricks ................................................ 015%

Compound Lard-
Boxes, 50 lbs., ner lb. ......................................... 0 10
Cases, 10-lb. tins. 60 lbs. to case, per lb.......... 0 10%
Cases, 5-lh, tins, 60 lbs. to case, per lb............ 0 10%
Case», 3-lb. tins. 60 lbs. to case, per lb.......... 0 10%
Pails. Wood. 20 lbs. net, per lb....................... 0 10%
Pails, tin. 20 lbs, gross, per lb........................ 0 09%
Tubs, 50 lbs. net, per lb................................... 0 10%
Tierces, 376 lbs., per lb. ..................................... 0 09%
One pound bricks, 60 lbs. to ease....................  0 11%

Pork-
Heavy Canada short cut mess, bbl., 36-45

pieces .............................................................  27 50 28 00
Canada short cut back pork. bbl.. 46-M

pieces ....................................................................... 27 00
Heavy short cut dear pork, bbl............................. 27 50
Hear fat hacks ............................................................» 00
Heavy flank pork, bbl................................................. 28 00

Dry Salt Meats—
Green bacon, flanks, lb. ........................................... 0 15%
Plate beef, barrel ............................................ None offered

Cooked Meats—
Jellied tongue, 10 lb. open tins, per lb...................  0 28
Headcheese, per lb........................................................  0 10
English brawn, per lb. ............................................  811%
Jellied hock, 6 lbT tins, per tin ...................... 0 76

«1

Cooked pickled pigs feet (in vinegar, kits 25 lb. 
Tripe, hi kits of 25 lbs., per lb................................

BUTTER.—Prices remain unchanged 
with a fair demand. There is consider­
able New Zealand butter on local market 
and it is having effect of maintaining 
prices at present level. The supply of 
butter on spot is sufficient to take care 
of the demand. The demand is for small 
lots principally and orders for car lots 
are few and far between.
Creamery blocks ...........
Dairy tubs, lb................
Creamery, winter made

030%
*3»

EGGS.—Although the thermometer 
has been hovering around the zero 
mark for nearly two weeks, new laid 
eggs have declined 3c from the prices 
quoted last week. Supplies coming for­
ward are quite plentiful and while 
weather has been cold, roads are in fine 
condition enabling farmers to bring in 
their stocks of new laid eggs. Storage 
eggs remain steady at prices quoted last 
week and are quite firm at that level. 
Six hundred and thirty-one more eases 
of “new laids" were received this week 
than last and the decline in prices can 
be attributed to this cause. Should the 
weather continue fine prices will likely 
decline a little every week but, should 
storms block the roads, making it diffi­
cult for farmers to get into town prices 
will advance as the shortage thus caused 
would fully justify such a course, since 
supply in dealer’s hands here is limited. 
Storage stocks are low and in some eases 
exhausted. This situation accounts for 
the large importations of eggs from the 
United States.
New laid egg», per doz.................................. 032 034
Selects ...................................................................... 0 28

CHEESE.—Trading on local market 
lias been rather dull during past week. 
Receipts were 105 boxes less than pre­
vious week and 33 boxes less than the 
same week of 1912. London cables re­
port market for Canadian cheese as un­
changed with steady demand.

% Twin

POULTRY.—Supplies of poultry are 
scarce and prices quite firm. While the 
demand is not heavy at this season of 
year, the receipts are especially small 
and are hardly sufficient to supply the 
wants of buyers.
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Poultry, Drmrd-Turiejs. per lb, .......................................  OB 0 83
Duck», per lb. ..........................................  *14 • If
Chicken», per lb. .....................................  • 1* 0 1*
Fowls, per lb. .......................... .............. *1* *1*
Geese, per lb.................................................. 01* 0 14
HONEY.—Trading in honey is quiet 

and prices remain steady. Supplies are 
ample to take care of the demad.
dorer, white ....................................................  0 16 * It
Clover, dark grades ....................................... 0 14 0 13%
White, extracted ............................................ 012, 0 11%
Buckwheat honey ..........................................  010% 011

TORONTO.
PROVISIONS.—A quiet, steady tone 

prevails in provision market with little 
sign of change. Offerings in hogs con­
tinue light and as result not only are 
high prices being maintained but further 
advance has been made this week, fed 
and watered being quoted at $9.00. De­
mand for hams is steady but rather in­
clined to be light. Stocks are ample to 
take care of trade. Lard continues firm 
and is moving out well at advanced 
prices.
Smoked Meats—

Light hams, per lb. ................................  0 17 0 17%
Medium hams, per lb. .................................... 0 IT
Large hams, per lb................................... 0 16 0 16%
Backs, plain, per lb............................................ 0 21%
Backs, pea meal ....................................... 0 22 0 23
Breakfast bacon, per lb........................... 0 19 0 21
Roll bacon, per lb. .................................. 0 14% 0 14%
Shoulders ......................................................  0 12% 013%
Pickled Meat»—lc less than smoked.
Heavy mess pork, per bbl......................22 00 23 00
Short out, per bbl........................................ 27 00 21 00
Cooked hams ............  ............................... 0 24 0 26
Long dear bacon, litfit ............ ............ 0 14 0 16
Long dear bacon, heavy ......................  0 14 0 14%
Long dear bacon, extra heavy ............ 0 13 0 13%

Lard, tierces, per lb........................................  0 13% 0 14
Laid, tube, per lb. .....................................  0 14% 014%
Laid, pails, per lb..........................................  0 14% 0 14%
Lard, compounds, per lb., tierces ............ 0 09 0 01%
Live hogs, fed and watered .................................. 0 00
Live hogs at country points ......................  8 66 8 76
Dressed hogs ............................................................... 13 80

BUTTER.—A general easiness in tone 
prevails in butter situation. Demand is 
poor and little is moving. Speaking of 
local situation, one dealer said: “Tor­
onto is suffering from a surplus supply 
of dairy butter, which is not up to the 
standard.” With regard to farmers’ 
separator, another dealer states that at 
26 to 27 cents farmers’ separator is go­
ing the limit. There is little coming in 
worth that.

Prices on New Zealand butter are 
high, it costing 31 cents laid down here. 
This leaves little or no margin for the 
Toronto wholesaler.

Per IB.
Fresh oesmeiy print ...................................... OH OH
Creamery solids ................................................ OS OB
Fanners' separator batter ...........................  *S OS
Dairy print», choice ......................................... *S *S
Dairy solids ......................................................  *S *S

EGOS.—The whole egg market is in 
pretty poor shape. Market for strictly 
new laids is active but on the decline, 
prices ranging from 29 to 32 cents. 
“Storage eggs are pretty sick,” said one 
dealer. “I wouldn’t let anybody out if 
he came in and offered me 17 cents for 
them.” Fresh eggs are coming in much 
larger quantities into Chicago and mak­
ing that market look pretty bad for hold­
ers of storage. Latest quotations from 
there give strictly new laids 19 to 22 
and storage 12 to 13 cents. Warm weath­
er here would also have a depressing 
effect on this market.

One hopeful feature for those who 
have had heavy storage stocks is that

such stocks have now become very much 
reduced. The number of storage eggs 
in Chicago is very much less than a 
week or so ago and thus prospects are 
looking a little brighter.

Strictly new lsld. per doe. .............. OS 0 »
Storage, per des.......................................... OH *S
Pickled, per des. ....................................... 01* *U

CHEESE.—Cheese continues quiet 
but firm. Demand is good for season. 
Stocks in Toronto are fairly heavy but 
not too great for demand.
Chei

Old.
Old.

........................................  0 14% 0U__.......................................... oui eiRt
New, Urge .................................................. 0 14 0 14%
New. twins ................................................. 0 14% 0 14%

large . 
twins

POULTRY.—Poultry market is firm 
for fresh. Choice spring chickens are 
scarce and sell at from 20 to 22 cents. 
All fresh stocks are scarce. Frozen 
stocks are much more plentiful and pric­
es continue firm.
Spring chick», milk fed. lb. ..................... 0 U 0 *0
Spring chickens, dressed, lb. ................... 014 018

iEF»w,rdra^“^..::::::::::::::::|S
Î 5 *n

HONEY.—General firmness prevails. 
Demand is at present light but it is 
thought that as the Lenten season ad­
vances all syrups and honey will move 
more freely. Stocks locally are light.
H°C&iwI!5!f7 40-lb. pell», per lb................... * IF*

Clover honey, 16-lb. pails, per lb.................. 6 12%
Clover honey. Mb. pails, per lb...................... 8 1*Buckwheat, 88-lb. tineT lb, ............................. 8 18%

BUTTER, EGOS AND CHEESE RE­
CEIPTS.

Montreal, Feb. 20.—(Special).—The 
table below shows the receipts of butter, 
cheese and eggs for the week and sea­
son to date, with comparisons :—

Butter,
Receipts. pkgs.

Week ending Feb. 16, 1913. M8
Week ending Feb. 8, 1913 ... 1,981
Total season to date, May 1st,

1912-1M3 ..................................... <
Total corresponding season of 

last year. 1911-12 .....................416.642

248,049

234,487

Cheese,
* MS.

166 
18

1,787.818
1,831,615

What Should be Cost of Ten Cent Article?
London Grocers Discuss This Question And Think It Should 
Not Be More Than 90 Cents—Cost of Biscuit Tins Taken Up 
And Consideration Promised—Law Explained Regarding Giv­
ing Tobacco to a Minor—Written Order Must Be Made Out— 
A Social Evening, Too.

London, Ont., Feb. 20.—(Special.)— 
The Retail Grocers’ Association put on 
a double bill at the Board of Trade 
rooms on occasion of their last regular 
meeting. The early part of the evening 
was devoted to regular business, after­
wards an “At Home,” as the notices 
called it.

Harry Ranahan reported for the de­
putation re the cost of biscuit tins. He 
had an interview with Mr. Currie, of 
the D. S. Perrin Co., who is secretary of 
Ontario. Mr. Currie went into the mat­
er quite fully with Mr. Ranahan, and 
assured him it would be given every con­
sideration by the manufacturers.

Cost of a 10-cent Article.
While Mr. Ranahan was discussing 

other matters with representatives of 
the bisenit manufacturers he brought up 
the question of the groeer paying 96c 
per dozen for package sodas, to retail at 
10c per package. He claimed that the 
grocer should not pay more than 90c 
per dozen for any 10c article.

Norman McLeod thought that if the 
manufacturers could not put the 10c 
packages up for 90c per dozen they 
should reduce the size of the package.

Adam Palmer contended that as it is 
now the grocer is working for the manu­
facturer.

The Secretary read letters from a 
couple of biscuit firms re empty pack­
ages.

There was also a lengthy discussion 
with regard to the advance in the price 
of certain brands of tobaccos. It was 
thought that the profits to the retailer
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were now not very lucrative, and it was 
finally decided to leave the matter over 
for the Provincial Association to deal 
with.

Law Re Selling Tobacco to Minors.
Adam Palmer reported that he waited 

on the Police Magistrate with regard to 
fining a local groeer $10 for selling to­
bacco without an order. The Police 
Magistrate claims he had no alternative, 
and that he could not even have allowed 
suspended sentence. The law, he said, 
is very strict in this matter, and leaves 
no room for doubt. Every time a minor 
is sent for tobacco an order signed by 
the father must accompany it. A gen­
eral order covering a month or a year 
will not do. Also a grocery order with 
tobacco on it even if signed by the 
parent does not cover the law. There 
must be an order in every ease signed 
by the father.

Wound Up With Entertainment
After the business was transacted the 

local city travelers were invited in from 
the ante-room, and President John Dip­
rose introduced the program of the even­
ing, which was greatly enjoyed by all 
present. Those taking part were John 
Taylor, Fred Jones, A. Baker, M. Me- 
Keough, Cyril Hayes, Thos. Ranahan, 
and the Excelsior Male Quartette. All 
received encores. Ex-Secretary Hayes 
is certainly a fine elocutionist

The committee, who deserve credit • 
for the splendid program, were E. J. 
Ryan (chairman), G. B. Drake and Jae. 
McKenzie.
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING FOWDBB.
W. H. OILLARD A 00.

14b. tins, 1 dos. to esse ..WO» 
H-lb. tins, S don. In ease.. 1 K 
H-lb. tins, 4 don. In tan» .. 0 IS

BOTAL BAKING POWDER.
Per dos. 

Bornl—Dims.......................  0 96
• 144b................................ 1 M
" 6-os. ............................  1 M
■ H-ib................................. a as
" 12-os. .......................... a as
" 14b................................... 4 as
• 84b................................IIS
" a-ib...................................a as

Barrels—When packed la barrels 
one per cent discount will be 
allowed.
WHIT* SWAN SPICES AND 

CEREALS. LTD.
White Swan Baking Powder— 

S4b. sise. 18.28; 14b. tint W; 
11-os. tins. Sl.M; 8-os. Has, $1.»; 
4-os. Has, We; 4-os. tint 08c; 
Be tins, 40c.
BORWICK'S BAKING POWDER 

Sises. Per dos. Has.

White Swan Self-rising Buck­
wheat Flour, per down, $1. 

White Swan Self-rising Pancake 
Flour per das- $L 

White Swan Wheat Kernels, per 
dos* 17 AO.

White Swan Flaked Bice, 0. 
White Swan Flaked Peas, per

dos., |L

F. COWARD,
402 Spadlaa Avenue, Toronto.

Flaked Rice, Sago, and Tapioca 
In Be cartons, per dos., 46c. 

Potato Flour (Snest) In 10c ear- 
tons, per dos., 90c. 

Self-raising Flour fas prepared 
la England), In 10c cartons, per 

do*. 06c.

DOMINION CANNBB8. 
Aylmer Jams. Per dee. 

Strawberry, 1011 pack ....$ 1 18 
Raspberry, red, h'ry syrup 1 16
Black currant ..................... 1 00
Red currant......................... IK
Peach, white, heavy syrup 1 80 
Pear, Bart, heavy syrup 1 7714

Jellies.
Berwick1» 14-lb. tin............. IK
Berwick's 14-lb. tin............. 8 H
Berwick's 1-lb. tins ......... 4 K

COOK’S FRIEND BAKING 
POWDER.

Carton»— Per dee.
No. L 1-lb., 4 down ......... S K
Ne. 1, 1-lb, 8 down ......... a K
No. a, 6-os, 0 down ......... OK
Ne. a. 6-os, 8 down ......... OK
Re. 8. 814-os, 4 down .... 0 46 
No. 10, 12-os., 4 down .... 8 10 
Ne. 10. la-ee, 8 down .... a K 
He. 18, 4-os, 6 down .... 0 70
Ne. 12, 4-os, 8 down......... 0 76
. In Tin Boxes—
Ne. IS, l-lb, t down ......... a K
No. 14, 8-os, a down ......... 1 76
Ne. 16, 4-os, 4 down .i.... 1 10
No. 10 814-lbs.................... 7 K
No. 17, 5-lbs. ......................14 K
FOREST CITT BAKING POW-

Bed currant.......................... 2 00
Black currant.....................  2 20
Crabapple............................  1 K
Raspberry and red currant 2 00 
Raspberry and gooseberry. 8 00
Plum Jam ........... ............ 1 68
Green Gage plum, stonclew 1 K 
Gooseberry..................... IK
Grape .................................... IK

Marmalade.

Orange Jelly .........   IK
Green Ig.............................. 8.K
Lemon ............................. 1 K
Pineapple............................. 8 K
Ginger.................................. 8 26

Pure Prewrvee—Bulk.
6 lbs. 1 lbs.

Strawberry............... OK OK
Black currant......... OK OK
Raspberry ............... OK OK

DE1Î.
6-os. tins............................  0 78

12-os. Uns ............................ IK
16-os. tine ...........................  1 78

ELITE.
Keen's Oxford, per lb......... 0 17
In 10-lb. lets or caw .... 0 14 
COUPON BOOKS—ALLISON'S. 
For wle In Cnnada by The Bby- 
Blaln Ce, Ltd, Toronto; C. O. 
Beaucbemln A Fils, Montrwl, 22, 
«S. «8. 810. 818. and |26. AU same 
price, one slw or assorted.

UN-NUMBERED.
Under IK books ... .web 0 04 
IK books and ever, web 0 0814 
8K books to 1,000 books 0 K 

For numbering cover and wch 
coupon, extra per book 14 cost.

CEREALS.
WHITE SWAN SPICES AND 

CEREALS, LTD.
Whits Swan BrwkfUst Food. 2 

don. In caw, per case, 88.K.

14*s and 8Fe per lb.
Strawberry.............
Black currant ......... ....... 0 18
Raspberry ................

Freight allowed up to 28c per 
IK lbs.

COCOA AND CHOCOLATE.
THE COWAN CO, LTD. 

Cocoa—
Perfection, l-lb. Uns, des.. 4 M 
Perfection, 14-lb. tins, doe. 8 K 
Perfection, 14-lb. Uns, doe. 1 K 
Perfection, 18c else, dos... 6 K 
Perfection, 6-lb. tins, per lb.0 K 
Soluble, bulk. No. L lb... SK
Soluble, bulk. No. 8. lb.........0 18
London Pearl, per lb. .... • 12 

Special quotations for Cocoa to 
barrels, kegs, etc.

Unsweetened Chocolate- 
Supreme chocolate, H's 12-

lb. hexes, per lb.............. S K
Perfection chocolate, 20c

The King's Food, 1 dee. In cane, else, a dos. In box, dos.. 1 K 
per caw, 84.48. Perfection chocolate, 10c

White Swan Barley Crisps, per slw, 2 and 4 dos. In box 
dee, SI. per don. ............................

Sweet Chocolate— Per lb. 
Queen's Dessert, 14's and

H's. 12-lb. boxw ............  0«
Queen’s Dessert, Fs, 12-lb.

boxw................................. OK
Vanilla, 14-lb, 0 and 12-lb.

boxw ................................. OK
Diamond, Fs, • and 124b.

boxw............ .................... OK
Diamond, Fa and Ts, 6 and

12-lb. boxw................... 0 24
Diamond, 14'e, 6 and 12-lb.

boxw................................. OK
Icings for Cake—

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoa- 
nut, cream. In 14-lb. packages, 
2 dos. In box, per dos.. 0 K 
Chocolate Confections—Per lb.

Maple buds, 6-lb. boxw ... 0 88 
Milk medallions. 6-lb. bxs. 0 M 
Chocolate waters. No. L

6-lb. boxw .......................  OK
Chocolate wafers, No. 2,

6-lb. boxw ...................... OK
Nonpareil wafers. No. L

6-lb. boxw ....................... OK
Nonpareil Wafers, No. 2,

6-lb. boxw .......................  OK
Chocolate ginger, 6-lb. bxs. 0 SO 
Milk chocolate Wafers, 6-lb.

boxw..............   OK
Coffw drops, 6-lb. boxw .. OK 
Lunch bars. 6-lb. boxw .. OK
Milk chocolate, 6c bundlw,

2 dos. In box. per box.. 1 K 
Royal Milk Chocolate. 6c

cakw, 2.dos. In box, per
box .................................... OK

Nut milk chocolate, 14'e, 6-
lb. boxw, lb...................  OK

Nut milk chocolate, 14’s, 6-
1b. boxes, lb........................ OK

Nut mUk chocolate, 6c bars,
24 bars, per box ............. OK

EPPS'S.
Agents—Willson A Wardw, 

Toronto; Forbw A Nadwu, 
Montrwl; J. W. Gorham A Co., 
Halifax, N.S.; Buchanan A Gor­
don, Winnipeg.
In 14, 14 and l-lb tins, 14-

lb. boxw, per lb...............  OK
Smaller quantltlw".............. 0 87

JOHN P. MOTT A CO.'S.

O. J. Estabrook, St. John, N.B.; 
J. A. Taylor. Montrwl, P.Q.; 
F. M. Hannum, Ottawa, Ont; 
Joe. E. Huxley A Co., Winnipeg, 
Man.; Tew A Perase, Calgary, 
Alta.; Johnson A Yockney, Ed­
monton ; D. M. Doherty A Co„ 
Vancouver and Victoria.

BUte, 10c slw (for cooking)
down ................................. OK

Mott's breakfast cocoa, 2-dos.
10c slw, per dos. .........  OK

Nut milk bars, 2 down In
box .................................... 0 40
“ brwkfast cocoa, 14’s

and H’s ....................... OK
“ No. 1 chocolate ......... OK
“ Navy chocolate, 14'e .. OK 
" Vanilla sticks, per gre IK
** Diamond chocolate, 14'e 0 24 
" Plain cholw chocolate

liquors .........................K K
“ Sweet chocolate coat­

ings ..................... ..

WALTER BAKER A CO- LTD.
Premium No. 1, chocolate, 14 

and H-lb. wkw, 88c lb.; Break­
fast cocoa, 1-6, 14. 14. 1 and 6-lb. 
tins. 89c. lb.; German’s swwt 
chocolate, 14, and 14-lb. wkw, 
0-lb. boxw, 26c lb.; Caracas 
sweet chocolate, 14, and 14-lb. 
wkw, 6-lb. boxw. 82c lb. ;- Auto 
swwt chocolate, 1-6 lb. wkw, 6- 
1b. boxw, 82c lb.;, cinquième 
swwt chocolate, 1-6. wkw, 6- 
lb. boxw, 20c lb.; Falcon cocoa 
(hot or cold soda), l-lb. tins, 84c 
lb.; Cracked Cocoa, H-lb. pkgs., 
6-lb. bags, 81c lb.; Caraws tab­
lets, 6c cart one, 40 cartons to 
box, 21.28 per box.

The above quotations are f.o.b. 
Montrwl.
CONDENSED AND EVAPOR­

ATED MILK.
BORDEN MILK CO., LTD.
East of Fort William, Ont ’ 

Preserved— Per Caw
Eagle Brand, w. 4 dos.... K K 
Reindeer Brand, ea. 4 dos. 6 K 
Silver Cow Brand, w. 4 ds 6 K 
Gold Seal Brand, w. 4 dos 6 K 
Mayflower Brand, w. 4 dos 6 K 
Purity Brand, w. 4 dos... 6 K 
Challenge Brand, w. 4 dos 4 76 
Clover Brand, w. 4 dos.... 4 76 

Evaporated (Uuewwtened)—
St. Charles Brand, small,

ea. 4 dos. ................... 2 K
Peerless Brand, small, ea.

4 dos. ................................ 2 K
St. Charlw Brand, FamUy,

w. 4 dos. ......................... 8 K
Pwrlew Brand, Family,

w. 4 dos............................ 8 K
Jersey Brand, Family, w.

4 dos................................... 8 K
St. Charlw Brand, tall, w.

4 dos................................... 4M
Peerlew Brand, tall, ea.

4 dos................................... 4M
Jerwy Brand, taU, w. 4

dos....................................... 4 K
St. Charlw Brand, Hotel,

w. 2 dos. ............. ......... 48
Pwrlws Brand, Hotel, w.

2 dos. ............................... 4 K
Jerwy Brand, Hotel, w.

2 dos. ...............................  4 K
St. Charlw Brand, gaUons,

each. H dos. ..'................ 4 76
"Relndwr" Coffee A MUk,

ea. 2 dos. ...........................6 K
"Regal" Coffw and Milk,

w. 2 dos........................... 4M
“Relndwr” Cocoa A MUk, 

w. 2 doa. .......................  4 H
CANADA FIRST BRAND.

The Aylmer Condensed Milk Co.
Per Cass.

Canada First Baby Eva­
porated Milk....................... 2 M

Canada First Family Eva­
porated Milk....................... S M

Canada First Medium (M 
os.) Evaporated MUk.... 4 M 

Canada First Hotel Eva­
porated Milk ..................... 4 K

Canada First Gala Evapor­
ated MUk, Mansfsctur- .
er*a Special...............  .4 76

Canada First Condensed
(sweetened)........................ 8 K

Bow Bud OMErawd MUk. 1 IB 
Bwver ConAHbsi 7*A ... « K6 M 6 M
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BBY-BLAIN, LIMITED. 
Standard Codera.

Boasted whole or groend, pack­
ed In damp-proof bags.

King Edward.................. 6 84
Club Houee...............  0 88
Nectar............................... 0 82
Royal Java and Mocha. 0 82
Bmpreea ........................... 0 90
Ducheee ............................  0 89
Ambrosia.......................... 0 28
Plantation......................... 0 2614
Fancy Bourbon ............... 0 80
Crushed Java and Mocha 0 19

Package Coffee.

Gold Medal, 2-lb. tine.
whole or ground ......... 0 81

Gold Medal, 1-lb. tlna, do 0 82 
Gold Medal, 14-lb. tins do 0 88 
Anchor Brand, 2-lb. tins,
German Dandelion, 1-lb.

tine, ground.................. 0 26
German Dandelion, 14-lb.

tine, ground ............ 0 28
English Breakfast, 1-lb.

tins, ground ............ 0 19
Grand Pria, 1 and 2-lb.

tine, ground.................. 0 99
Demi-Tasse, 1 and 2-lb.

tins, ground.................. 0 80
Flower Pot, 1-lb. pots,

ground........................... on
do.....................................  0 81

WHITE SWAN SPICES AND 
CEREALS, LTD.

WHITE 8WAN BLEND.

1-lb. decorated tins, lb.... 0 96
Mo-Ja, 14-lb. tins, lb......... 0 82
Mo-Ja, 1-lb. tins, lb........... 0 80
Mo-Ja, 2-lb. tins, lb......... . 0 90
Presentation (with tumblers) 28c 

per lb.
MINTO BROS.

MELAGAMA BLEND.
Ground er bean— W.B.P. B.P.

1 and % ........... 0 90
1 and % ........... . 0 92 6 40
1 and % ........... . 0 97 0 99

Packed In 90's and 90-lb. case. 
Terme—Net 80 days prepaid.

BRANSON'S SHEREEF COF­
FEE.

AGENT: F. COWARD.
60S Spadlna Aren ne, Toronto.

Small sine....... 91.90 per dos., net
Large else....... 98.00 per dos., net

In 8 doaen free cases. Freight 
paid on 14 gross order.

CEREALS.
Grape Nuts—No. 22, 98; No. 28, 

94-60.
Poet Toasties—No. T9, 92.86. 
Postum Cereal—No. 0, 9225; No. 

L 92.70.

CONFECTIONS. 
PEANUT BUTTER.

Ontario Prices 
MacLarsu’o Imperial— Per dos.

Small, 9 doe. .................... 0 *
Medium, 8 dos................ 1 89
Large. 1 dos............... . 9 TO
Tumblers, 8 dos............. 1 99
Pane, 94 lbs, per lb....... 0 19

CHEESE.

MACLAREN’S IMPERIAL.

Ontario prices per dos. 
Individual (each 8 dos.) .. 1 00
Small (each 2 dos.) ......... 2 40
Medium (each 1 dos.) .... 4 00
Large (each H dos.) ......... 8 26
MacLaten’s Roquefort- 

Small .(each 2 dos.) .... 140 
Large (each 1 dos.) .... 2 40 

MacLaren’s Canada Cream—
Small (each 1 dos.) .... 0 00 

Medium (ench 2 dos.) .... 1 86 
Large (each 1 dos.) ......... 2 40

FLAVORING EXTRACTS. 
BHIRRIFF’S.

1 os. (all Savors) dos. .... 1 00
2 os. (all Oavors) dos. .... 1 79
214 os. (all Oavors) dos. .. 2 00 
4 os. (all flavors) dos. .... 8 00
6 os. (all flavors) dos. .... 8 76
8 os. (all flavors) dos....... 9 90
16 os. (all flavors) dos. ... 7 00 
82 os. (all flavors) dos. ... 8 00

Discount on application.

CRESCENT MFO. CO.

Maplelne— Per doa.
2 os. bottle (retaU at 90c) 4 90 
4 oa. bottle (retail at 90c) 8 89 
8 oa. bottles (retail at 81-80) 19 80 
16 os. bottles (retail at 98) 94 00 
Gal. bottles (retail at 920) 18 00

GELATINE.
Knox Plain Gelatine (9 qt.

sine), per dos. ................ 1 80
Knox Acidulated Gelatine 

(2 qt. else), per dos........ 1 80

CLARK’S PORK AND BEANS 
IN TOMATO SAUCE.

Perdes.
No. 1, 4 dos. In ease......... 0 00
No. 2, 2 dos. In case......... 0 09
No. 8, flats. 2 dos. In case 1 18 
No. 8, tails, 2 dos. In cans 1 98
No. 6, 1 dos. In cane t....... 4 00
No. 12. 14 dos. In case .... 6 80

LAPORTE, MARTIN A CIR.. 
LTD.. MONTREAL AGENCIES.
BASSIN DE VICHY WATERS.
La Capitale, 00 qts........... 8 00
I* Neptune. 00 qts........... 6 00
St. Nicholas, 00 qts. ........ 7 00
La Banltas Sparkling. 90

quarts ............................... 8 00
Lemonade Savoureuse, 80 qts 800 
Lemon ade, St. Nicholas, 80 

qts.......................................... 760
CASTILE SOAP.

“Le Soleil." 72 p.c. olive oU.
Case 12 lbs., 8-lb. bars. lb. 0 09 
Case 26 lbs, 11-lb. bars, lb 0 06 
Case 60 lbs. %-lb. bars, ce 8 76 
“La Lune," 66 p.c. olive elL 
Case 12 lbs, 214-lb. bare, lb 0 0814 
Case 80 lbs, %-lb. bars, case 8 96 

ALIMENTARY PASTES. 
BLANC A FILS. 

Macaroni, Vermicelli, Animale,
Small Pastas, etc.

Box, 28 lbs., 1 lb...............  0 08
Box, 26 lbs., loose.............Off!

DUFFY A CO. BRAND.
Grape Juice, 12 qts........... 4 78
Grape Juice, 24 pte....... 6 00
Grape Juice, 96 splits ..... 4 78
Apple Juice, 12 qts........... 8 78
Apple Juice, 94 pte........... 4 89

Matte Golden Rosaett—
Sparkling Cider, 24 pts.... 4 00
Apple Vinegar, 12 qts...... 2 40
These prices are F.OJ1. Mont­

real. Imported Peas “Soleil” 
Per ease

Tree Fine, 14 kilo, 100 tins 18 60 
Fins, tins, 14 kilo, 100 tins 12 00 
Mt-Flne, tins, 14 kilo, 100

tins ................................... 11 00
Moyens No. 1, tins, 14 kilo,

100 tin...................................10 00
Moyens No. 2, tlna, 14 kilo,

100 tins ............................ 10 00
Moyens No. 2 .....................  9 00

Frs. "Petit" Peas.
Fins, tins, 14 kilo, 100.... 10 00 
Moyens, tins 14 kilo, 100.. 7 60

Asparagus. Haricots, etc. 

MINERVA PURE OLIVE OIL.
Caae-

12 litres ............................. 8 00
12 quarts ....................   6 00
24 pints .............................  6 80
24 14-plnts ........................  4 28

Tins— Gall.
6 gala. 2s ..........................  2 00
2 gala. 6a ..........................  2 66
1 gal. 10s ..........................  2 10
20e, 14 gal...........,.............  2 60

CANNED BADDIES, “THIS­
TLE" BRAND.

A. P. TIPPET A CO, Agents. 
Cases 4 dos. each, flats.

per case ..........................  6 46
Cases 4 dos. each, ovals, 

per ease ........................... 6 40

INFANTS’ FOOD. 
Robinson’s patent barley, 14-lb. 
tins, 91-28; 1-lb. tins. 9228: Rob­
inson’s patent greats. 14-lb. tins 
9126; 1-lb. tins 9226.

BOAR’S HEAD LARD 
COMPOUND.

N. K. FAIRBANK CO., LTD.
Tierces...............  0 10
60 lb. tube .....................   0 1014
20 lb. wood pails............ 0 10)4
20 lb. tins ........................ 0 10
Cases 3 lbs, 20 to case. 0 11 
Cases, 6 lbs, 12 to case. 0 1014 
Cases. 10 lbs, 6 to case 0 10% 

F.O.B. Montreal.
MARMALADE. 

BHIBBIFF BRAND. 
"SHREDDED."

1 lb. glass (9 ds case).91-90 9120
2 lb. glass (1 ds ease). 820 8.00 
4 lb. tin (1 ds ease)... 820 626 
7 lb. tin (14 ds case).. A00 826

“IMPERIAL SCOTCH."
1 lb. glass (2 ds case) .91-60 9126
2 lb. glass (1 ds case). 220 2.70 
4 lb. tin (1 ds case)... 420 4.46 
7 lb. tin (14 da case).. 7.78 720

MUSTARD.
COLMAR’S OR KEEN’S.

Per doe. tins
D. 8. F, 14-lb....................... 1 46
D. R F, 14-lb..................... 9 SO
D. R F, 1-lb........................  8 00
F. D, 14-lb......................... 0 86
F. D„ 14-lb............................ 1 46

Per Jar
Durham. 4-lb. Jar..............  0 16
Durham, 1-lb. Jar .............. 0 26

MACLAREN’S IMPERIAL PRE­
PARED MUSTARD. 

Ontario Prices.
Small case 4 doa, per doe. 0 46 
Medium, cases 2 dos, dos. 0 90 
Large, cases 1 dos, dos... 1 86

VERMICELLI AND MACARONI 
D. 8PINBLLI C’Y, MONTREAL 

Fine.
4- lb. box “SpeclaV per hex 0 22 
8-lb. box “Special," box... 0 44 
6-lb. box “Standard," box. 0 27% 
10-lb. box “Standard," box 0 69 
60-lb. cases or 76-lb. bbls,

per lb.................................. 0 66
26-lb. cases, 1-lb. pkgs.

(Vermicelli), per lb......... 0 06
Globe Brand.

5- lb. box “Standard," box 0 90 
10-lb. box “Standard," box 0 00 
26-lb. cases (loose), per lb. 0 06 
26-lb. canes, 1-lb. pkgs, lb. 006%

JELLY POWDERS.
JBLL-O.

Assorted case, centaine 9
dos. ................................... too

Straight.
Lemon contains 2 dos..... 1 86 
Orange contains I doe..... 1 09 
Raspberry contains 9 dos. 1 89 
Strawberry contains 9 dee. 1 80 
Chocolate contains 8 dee... 1 89 
Cherry contains 8 dee..... 1 99
Peach contains 9 dos........  190
Weight 8 lbs. to case. Freight 

rate. 2nd claee.
JBLL-O ICE CREAM POWDER 
Assorted case, centaine 8

doe....................................... 9 00
Straight

Chocolate contains 8 doe... 9 90 
Vanilla contains 2 doe..... 9 90 
Strawberry contains 2 doe. 9 00 
Lemon contains 9 des... . 2 00 
Unflavored centaine 8 des.. 9 00 
Weight 11 lbs. to ease. Freight 

rata, 2nd elans.
IMPERIAL DESSERT JELLY. 

Ontario Prions.
A «sorted flavors, 910.78 per gross.

Imperial Sterilised Gelatine. 
Cartons, 1 dos., 90c per dense.
SOAP AND WASHING POW­

DERS.
A. P. TIPPETT * CO, AGENTS. 

SNAP HAND CLEANER.
8 doses to box.................... 9 60
6 down to box .................... 7 90

90 days.
RICHARDS PURE SOAP.

5-case Iota (delivered), 94.18 each 
with 20 bars of Quick Naptha as 
a free premium.

Richards Quick Naptha Soap. 
GENUINE. Packed 100 here to 
caw.

PELS NAPTHA.
Prices Ontario and Quebec:

Less than 6 came .............9 6 60
Five cows or mere ......... 4 96
8APHO MFO. CO, LTD, MONT­
REAL "SAPHO" INSECTICIDE.
1-10 gaU, dos. ................... | 900
14-gall, doa.................... 0 99
%-gaiL, dos. ....... ............... Idas
1 gun, dee. .........................19 90
1-10 gall, gross let ...........10 00
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Don’t Blindfold Yourself to 
The Possibilities of the 
Western Trade.
This is the only way you could possibly be ignorant of the 
vastness of the trade that is being or can be done in Western 
Canada.
There is not one line of goods that is not in demand in the 
West at the present time. Your line is wanted and we, with 
our five immense warehouses in the best sections, and large 
selling force offer our services to introduce your line. Get 
in touch with us, for we are in touch with the trade.

Drop a card to-day.

NICHOLSON & BAIN, WholeMle SS Merchan,s
HEAD OFFICE, - WINNIPEG, MAN.

BRANCHES, REGINA SASKATOON EDMONTON CALGARY

■■■■■ ■■■■■ ■■■ ■■^■1

Lucky Pod Peas Try Us on
From Old .BULK

England MINCE MEATo
The Green Peas of England are said to
be the finest in the world. They cer- the next time
tainly taste very good, and these will you are buying.
please you and please your customers. Our quality will
Put up in one pound packages, three surprise you. We
dozen and six dozen in a case, and sold have what you
at $1.00 the dozen. want.

Established 1864.
J. H. WETHEY, Limited

F. W. FEARMAN CO.
LIMITED

ST. CATHARINES

HAMILTON “THE MINCE MEAT PEOPLE."
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Whits Dave Cocoa- 
( j nut Purity
To those few dealers who do 
not know White Dove Cocoa- 
nut, we will be glad to send 
a generous supply free of ell 
charge.
Your name will fetch it.

W.f*. Downey
MONTREAL

Fresh Fish 
Commands 

Trade
Shipments of all varieties 
arrive daily.
Our facilities for prompt 
handling ensure you hav­
ing fresh fish.

Georgian Bay 
Apples

We have a limited quan­
tity of high grade apples 
left. Order now.

LEMON BROS.
Owen Sound, Ontario

Grocery
Advertising

By Wm. Borsodi
It contains suggestions for 
■pedal sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints lor 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the moat success­
ful grocery advertisers.

PRICE $2.00
ALL ORDSaa PAYABLE 

IN ADVANCE

MacLean Publishing Co.
14M49 University Are., Toronto

• ---------------------- m
A want ad. in this paper will 

bring repli* from all 
I parts of Canada.
* ------------------------------•

TRACUZZI'S
LEMONS

are very fine, try

“St. Nicholas” 
"Home Guard” 
“Puck” and 
“Kicking”

They Always Satisfy

J.J. McCABE
Agent

Toronto, - Canada

NATION’S CUSTARD
POWDER

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

Nation’s Egg Powder

AGENTS:
0. Gyde, 8t Zavionr St, Moatrsal 

F. Coward, Toronto 
(For Ontario.)

The W. H. Escort 0e„ 
Winnipeg, Man. 

McKslris, Oardetl, Ltd., 
Calgary, Aha. 

Diatribetoro, Ltd. 
Ednoaton, Aha.

Bamplso free by post
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Marmalade Oranges
Our last shipments for the 
season are here. Better 
not delay placing order. 
Quality Extra Fancy.

Sizes 160's and 200’s.

Florida Tomatoes, 
Pineapples,

Head Lettuce, etc.
WHITE & CO., LIMITED

TORONTO
Wholesale Fruit and Fish

Why Don't You do 
Like Him?

H. J. Buckley, of Moberly, 
Mo., who bought a No. 84 Kin- 
gery Corn Popper with Peanut 
Cylinder extra for $94.00.

He writee that the machine ii 
doing fine. I pay $40.00 per 
month rent and have four people 
employed, and machine pay» rent 
and help.

Now, to get at his profits in this little, big business, 
let’s do a little figuring. Rent $480 per year. Pour clerks 
at $5.00 per week each, $1,040, total $1,520, or 15 times 
the cost of his machine. Did you ever add anything to 
your business that beats itt In some cases they have 
earned more net profit than that of the business of the 
entire store. Furthermore, its attractiveness turns the 
eyes of passersby upon your store. Often it is the agent 
of sending them in. It helps the business in the store. 
The Kingery Peanut Boasters and Corn Poppers are of 
many kinds and styles—Steam, Electric, Spring and Hand 
Power. Banging in price from $8.50 to $350.00. Sold on 
liberal instalments.

You should have Kingery's Book of Possibilities ana 
Catalogue No. 41. They are free.

KINGERY MFG. CO.
Cincinnati, Ohio

Fancy Florida Grape-Fruit
and

Increased Sales
The two go together when you handle our 
Brand. Order a box to-day and be con­
vinced of the Superior Quality

Smooth,Heavy,Juicy,Fruit
We have all sizes.

Pineapples, Tomatoes, Celery,
Valencia Oranges, Navel Oranges,

Bitters, Bananas, Lemons.
THE HOUSE OF QUALITY.

HUGH WALKER & SON
GUELPH and NORTH BAY

Established 1861

Every Arctic 
Refrigerator 
i$ backed by 
• long line 
of ancestors 
that have 
made good

Thousands of the 
best grocers, butch­
ers, institutions and 
private houses have 
used and are using 
the Arctic Refriger­
ator. It is absolutely 
sanitary, all parts 
separable, and is fine­
ly finished throughout. Nothing to rust or to collect dirt. 
Cold, dry air circulates freely. Send for our new cata­
logue and let us give estimates on your special require­
ments.

I. UPRICHARD.
I. D. BRACK A 60.

AGENTS IN WEST :
Regies. Sisk. 

Winnipeg. Mss.

JOHN HILLOCK & CO., Limited
TORONTO, ONTARIO
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ROSE QUESNEL
k Pure Canadian Smoking Tobacco

specially selected and perfect in 
every respect. Delightfully cool 
and sweet in its natural fragrancy.

and

KING GEORGE 
NAVY PLUS 

A Chewing Tobacco
surpassing all others in quality and 
flavor. Deliciously sweet and non­
irritating.
QUALITY backed up with exten­
sive advertising make them profit­
able to handle.

Rock City Tobacco Co., Limitod
Quebec

CASTILE SOAP

“LA VIERGE"
The Virgin Brand 

EXTRA SUPERIOR QUALITY
The Standard Castile Soap of Marseille

Daily output about 100,000 lbs.
CAUTION :—Other castile soaps are offered on 
the market closely resembling the VIRGIN 
BRAND. Insist on the genuine, stomped : 
“LA VIERGE"—“FELIX EYDOUX”—Marseille.

LAW, YOUNG & CO., Montreal
SOLE AGENTS FOR CANADA

Talk
Money Into 
Your Pocket 
By Selling
SOCLEAN

Soclean is the original dustless sweeping 
compound; it absolutely lays dust, saves 
labor, dusting, scrubbing, etc. Soclean kills 
moths, cleans carpets and does numerous other 
things that go to make it popular with the 
housewife. Boolean is a good seller.
Put up to retail at 25, 45 and 75c per pail.

Soclean Limited
“The Originators of Dustless Sweeping"

TORONTO
Aiuti far Wester* Canada I J. I. 
GILMOR A CO.. Wlmalaee. Aeeate 
far Maatraali HEDLEY M. SUCK­
LING A CO. Aeeate far Ottawa I 
W.R. BARNARD A CO-

Do You Handle
WHISKS?

Most broom manufacturers make a few whisks Just 
to work up their short broom com, but we specialise 
on this line and each season visit the district where 
Whisk Corn is grown, selecting a number of the 
choicest crops to be used entirely in whisks. At 
present we are offering two lines at extra special 
value to the Jobbing Trade.
Write for samples.

8TEVERS-HERIER CO., United
PORT ELOIN, ONTARIO
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Humpty
Diimpty

EGG
CRATES

Carload just received 
from the Patentee—-the 
Wholesale trade Supplied 
(and protected on price).

Walter Woods & Co.
HAMILTON and WINNIPEG

DO YOUR CUSTOMERS KEEP POULTRY, HORSES, 
CATTLE, HOGS, SHEEP, OR DOOSf 
Sell them

the STOCK FOOD of HIGHEST QUALITY, has been 
awarded three diplomas as well as receiving the recom­
mendation of the Minister of Agriculture.
QL1NQUINOL for Horses, Csttle, Sheep, Hogs, Dogs, Poul­
try, etc., etc., offering you a good opportunity to build up 
a strong "Stork Foo<T' business with your country patrons. 
We can show you copies of hundreds of orders received 
from grocers for Qeleqeleel, surely a guarantee of Its 
great qualities.

50). mof/r sad Kmo us/va Territory

14.00 per dosen gallon tins. Retail at 16.00. We are now 
allotting territory for next eprlug trade. Are you Inter­
ested ? Only one dealer In each town wanted.

QUINQU1NOL STOCK FOOD CO.
•• ST. TIMOTHEE STREET, MONTREAL

biggest and best sell­
ing, the most perfect 
and practical jar for 
you to stock and sell 
is the “Queen” 
Square Fruit Jar. 
Made of clear white 
flint glass with large 
mouth, and equipped 
with adjustable fas­
tener. Your patrons 
will be delighted with 
the practicalness of 
this container, giving 
you excellent oppor­
tunity to do a big 
trade during this 
coming season. Profits 
are good. Get your 
orders in now.

Manufactured by

SMALLEY, KIVLAN 
&ONTHANK
BOSTON, U.S.A.

For sale by all flret-claaa dealer* 
in Canada and United State*.

W\
When Yonr 
Customers

B.T. BABSim |g|
trade

1776
MARK

SgiSpj!

Ask For SOAP POWDER. Üw
'Soap Powder'

A FEW A&TXCLEt
Fortuity UborSeipense

NEW YORK.
N.V.

f

SELL THEM “BABBITT’S”
not only because it pays you a good profit, but 
also because it will please them best, and, that 
means lots of sales for you.
“BABBITT’S” is the original soap powder, 
has great cleansing power because of its con­
centrated form, and always gives satisfaction.

Promlam Store. SS6 St. Peel St.. Meatreal. Canade.

B. T. BABBITT, INC.
NEW YORK
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WORL3 RENOWNED

BRAND STUHm.

- M I' T\\\ JTà
V **4

STUHR’S
GENUINE CAVIARE, 

ANCHOVIES IN BRINE
(Salted Sardelm).

In Thu and Glasaea 

SsM tv all RfS-ClMl Praalalaa Oealera.
C. F. STUHR Â CO„ HAMBURG,.

SOME
of your customers, 
Mr. Grocer,would 
just as soon buy 
a carton of 
Fels-Naptha: they 
can afford to buy 
ten bars, and con­
venience would 
prompt them to 
do so were you to 
solicit it.

Why not turn 
that much profit?

W Anchor Brand IN»
V «ANCHOR |\ BRANCH yfjfjL
! Flour and you |f!\^ 1/ÀÆÊI s/jrJ

will not want 1 ■£/&* 
your money 1

back; all dee- —■■■, 9
lighted; all trade ^msmddalittttdatiimsm

bringers, no complaints or quibbles about 
quality. Join the happy throng. ie

AnchorBrand
Flour

Manfd. by

Leitch Brothers Flour Mills

Oak Lake, Man.

Reduce 
Credit Risks

The longer an “ac­
count” is allowed to 
run, the greater the 
risk. If you offend 
the credit cus­
tomer you may 
lose both cus­
tomer and bis 
“ account.” I f 
you let him go 
on you stand a 
chance of losing 
still more.

ALLISON
Coupon Books
reduce the risk because they enable you 
to hold the credit customer “In con­
trol." And they please the customer— 
that's a big thing.

HOW THEY WORK
is good. 

*. Hare
A man wants credit. You think___

Give him a $10.00 Allison Coupon Book, 
him sign the receipt or note form in the front 
of the book, which you tear oat and keep. 
Charge him with the ten dollars—no trouble. 
When he buys a dime's worth, tear off a ten 
cent coupon, and so on until the book is used 
up. Then he pays the $10.00 and gets another 
book. No pass books, no charging, no lust 
time, no errors, no disputes. Allison Coupon 
Books are recognised everywhere as the best.

the Jobbing TradeBy the , 
Bverywl

For Sale

Maaefacturad by ALLISON COUPON 
CO.. IndUnapelle, ladieaa, U.8.A.

SUGGEST MAPLEINE
to your customers as a 
change of “Flavour." It 
can be used Ilka lemon or 
vanilla.

It makes delicious tabla 
syrup when added to 
white auger and water. 

Order from rour jobber or
Frederlek I. «skate A •»..
if From St.».. Toconto.Ont.

Mate* A Wakey.
*7 Stanley St. W taalpes Man.

The Creseeit Mfg.Ce.
StATTlf. . WAIN.

One of the most successful re­
tailers of late years says: “When 
a firm advertises In trade papers It 
is getting into good company. As 
I pick up one of a dosen of these 
periodicals here in my office, and 
glance through it, I find that the 
beet people, the successful firms, 
are represented in such » way ae to 
reflect their Importance in the 
trade."
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Why It Pays
An auto delivery car will do from 

two to four times as much as a 
horse and wagon outfit.
The promptness and efficiency of 
an auto delivery system draws 
trade—the dealer who gives the 
best service gets the most trade.
Larger territory can be covered, 
making a larger business. A Car 

will not tire out—many long trips can be made in a day.
When not in use the car is little or no expense. The cost of a car is figured as a neces­

sary expense, the efficiency determining to a large extent the concern’s standing among 
its customers.

THE MENARD COMMERCIAL CAR is a quiet, reliable car with good speed and 
great power. It reduces delivery expenses and enables you to give a greater service.

Write for Information to-day. It costa nothing.

Menard Commercial Motor Car Co’y
WINDSOR, ONT.

The Menard Commercial Car

Three Lines You Should
Know and Introduce to 

Your Customers
Tone up your stocks of Condensed Milk by adding 
these three lines—New Ones and Oood. They will 
bring you new customers and quick returns.

It. Bsorge Irsperatsd Milk. 4 dexsn Is «ass - $1.60 
Priasses Condensed Milk. 4 dexsn Is ease • - $4.20 
•saner Condensed Milk. 4 dexsn In ease - • $6.00

Order them from your wholesaler or direct from 
the factory. Delivered In 6-case lots to any point 
In Ontario or Bast of Halifax.

J. MALCOLM & SON 
St. George Ontario

rAiutr r inr.
Wax Candles

A Favorite Line of Staples

Made of pure paraffine wax, in all popular 
sizes. Specially desirable for home use.

Our Paraffine Wax Candles are guar­
anteed to give satisfaction to your cus­
tomers.

If you are not carrying them already, 
write to-day for complete list of prices.

o*rr<o

Tin linpirlil Oil Co.,UmlM
Toronto, Winnipeg, Montreal, 

St. John. Halifax
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A MAN IS KNOWN BY THE 
COMPANY HE KEEPS — A 
MERCHANT BY THE GOODS 
HE SELLS—
Every time you sell a package of

HEINZ 57 VARIETIES
PURE FOOD PRODUCTS

you give your customer one more proof 
that you are a quality grocer.
That’s one reason why it pays to special­
ize on the 57 Varieties. The others are 
steady demand—easy sales and quick 
turn-over of capital.

H. J. Heinz Company

is the ideal chocolate for 
cooking and drinking pur­
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTT’S

z--------------------------------------\

JOHN P. MOTT & CO.
MANUFACTURERS

HALIFAX, NOVA SCOTIA
V________ _____________

THE KING OF SARDINES
—KING OSCAR BRAND

Caught and packed within shortest time possible. 
“King Oscar’’ Sardines do not lose their zesty, sea 
flavor.

Uniform 
special size 
and quality.

“King 
Oscar” 

stands for 
A1 quality.

Particularly 
suitable for 
salads, etc.

Only the 
finest olive 

oil used.

By Special Royal Permission.

CAMAI MAT AOAMT*

J. W. Bfckle& Greening
f* A, Wln#,i«ln)

Hamilton, - Ontario

THE ELGIN
National 

Coffee Mill
The “Elgin” Mill is easily 

first favorite with the up-to-date 
grocer, because it combines easy 
running and rapid grinding 
qualities with beauty of appear­
ance and finish. It is very 
durable and is fitted with a 
special adjuster for regulating 
the grinding.

Equipped with the new 
style force feed steel grinders. 

Investigate this grinder carefully. Its price is very 
reasonable.

Ask say of the (odowtac Jobber# lor <
WINNIPEO-O. r. 4 J. out (and bnac __________

OajMd tssW: r«U7 ■«■.. Leiooe a Oa Cast
TANCOUVSMJtoW. H. Malkin Oe., US.; Wo. lull »

* <*:__MePhonoa. OH linn a Oe,

ST- JOHN N.jpo. n ;^W Oe..
,wn~1

EDMONTON, ALTA.—Tho A.
„ Oe. ___

SnPiMll Oe.

* Oe.

MADE BY

Woodruff & Edwards Co.
ELGIN, ILL.. U.S.A.
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o.„ The McCaskey
System D"'""

prevents misunderstandings with custom­
ers and improves collections. In case of 
fire it protects you against loss of insur­
ance—your claim is quickly adjusted with­
out dispute.

One of our 30 travelling men is near 
you. Let him show you where and how 
and why you need The McCaskey System 
and how it will pay for itself several times 
a year, as it does for a hundred thousand 
users.

Write to-day without obligation on 
your part.

Maaufaetnrere of “Surety*’ Carboa Back Counter Cheek Books

The Dominion Register Co.
LIMITED

TORONTO ONTARIO
Trafford Park, Maacheeter. Eag.

The Largest Manufacturers of Carbon Coated 
Saleabooka In the World J

Showing Electric Recorder and 
Cash Till

WHY
let the McCaskey Account Register do 
your bookkeeping! It will save you time 
and trouble copying your accounts, pre­
vent errors, stop forgotten charges, keep 
your delinquent creditors in check, and 
save you much worry and nightwork.

NOT

CONNORS BROS., LIMITED
Black's Harbor, N.B.

AGENTS—J. L. Levitt, Yarmoath, N.S.i Baehaaan a 
Ahera, Quebec, P.Q. ! Leonard Brea., Montreal, P.Q.I A. W. 
Habead, Ottawa, Oat.) A. *. Blehards a Ce., °—— 
Oat.I J. Harley Brown, Laadaa, Out.! C. de Carteret, Klag- 
etea. Oat.) Same» Haywood, Toronto, Oat.! Chao. Dea- 
eaa, Winnipeg, Man.; Shallereea, Macaulay Cu., Calgary, 
Alta.1 Johnston » Yeckney, Bdmoatoa, Alta.) SkaUerees, 
Macaulay Ce.. Van cancer aad Vleterla, B.C.

WILL WIN FOR YOU a larger and more 
profitable fish trade. The high quality of 
“BRUNSWICK BRAND” SEA FOODS has pro­
duced a large trade, which, combined with cons­
cientious business methods, is constantly increas­
ing. When the dealer sells Connors Bros.’ Brands 
he is selling goods that have proven winners with 
the general public.
Located close to the fishing grounds, we get the 
pick of the fishermen’s catches — the plant is 
modern and strictly sanitary, and is operated 
under the most ideal conditions. BRUNSWICK 
BRAND SEA FOODS come perfect to the 
consumer.

Our Chief Sellers:
Î4 Oil Sardines 
% Mustard Sardines 
Finnan Baddies 

(oral and round tins)

Kippered Herring 
Herring in Tomato Sauce 
Clams 
Scallops

BRUNSWICK
BRAND
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BRAND

the word that counts for some­
thing. Through a long series of 
years the word “Sterling” ap-

Slied to Pickles, Catsups, 
auces, Jams, Jellies, Marma­

lades, Mincemeats, Lime Juice 
and Summer Drinks (in sea­
son) means all that the word 
itself means—and that is much.

“Of tha Purest Quality” .
Dealers who cultivate the high­
est calls of trade can with con­
fidence recommend “Sterling” 
products.

THE T. *. LYTLE CO.,
Limited

Sterling Road - Toronto

.'7

D. W. C.
SPANISH OLIVES

AreUnexcelled
Mr. Grocer, do you 
realize the excep­
tionally big value 
you can give your 
customers, by fea­
turing D. W. C. 
Spanish Oilvesf 
Customers get qual­
ity and quantity— 
they come back for 
more.

R0WÂT & CO.
Miegow, Sootland

CANADIAN DISTHIBUTOES
Snowdon A Rbbltt. 325 Corietlne 
Building. Montreal. Quebec. 
Ontario. Manitoba and the 
Northwest; P K. Warren, Hali­
fax. N.8.: 1. A. Tilton. St. John. 
N.B.; C. E. Jarvis A Co.. Van­
couver. B.C.

Twenty-seven years of Eureka
Refrigeration

WRITE FOR CATALOGUE AND PRICES

Emki Refrlgenter 6s., Lid. 84 NOBLE STREET
TORONTO

Montreal Representative
JAMBS RUTLBDOB Telephone St. Lotie SOTS
Distributing Agents, WALTER WOODS A CO., Winnipeg 

Ae.ete el Pert WDH». Wieltm. Cele.tr, Meow lew. liAllm

Over a quarter century ex­
perience behind the manufacture 
of . Eureka Refrigerator, serve, 
well to make this Une the Stan­
dard of the Canadian Market. 
Eureka on a Refrigerator Is a 
guarantee of perfection. The 
Eureka contains no zinc or 
galvanized iron or other offensive 
material likely to conflict with 
the Pure Food Law. The 
Eureka way le the dry cold cir­
culating air way.

Think It Over!
Isn’t it worth while to handle a line that the 
women want? Such a line is

Black Knight Stove Polish
which produces a lasting jet black polish in the 
minimum of time and with the minimum of 
‘elbow grease.’
Moreover, there’s a ‘worth while’ margin of profit 
for you in selling ‘Black Knight’

F. F. DALLEY CO., Limited
HamOteo, Canada B affale, U.3.A.
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RolledOats

*T»é» PAcutor*
ROU.IO

a^XI

> V/ / f

Thisholm MILLING^

"An Assured Demand
The quality of Canuck Rolled Oats is 
backed by extensive advertising.
Quality and Publicity go hand in hand 
in getting the trade of the consumer. 
Canuck Rolled Oats have already won 
many friends and are continually en­
larging this circle.
Keep Canuck Rolled Oats to the front. 
A big demand is assured.
Two sizes, retailing at 10c and 25c.

Chisholm Milling Company, Ltd.
Toronto, Ontario

Montreal Office—109 Youville Square

We Make An Inducement
to the dealers in order to get acquainted with them, by offering to ship 6 tins of PARIS 
PATE as a trial lot, freight prepaid to every one who sends us fifty cents.
PARIS PATE is the most exquisite among all delicacies, is always ready for use. Con­
tents of tin will keep good for five years if container is not opened.
Taste it yourself and you will recommend it to your customers.

Our first week here saw sales 
amounting to 15,000 tins, and 
before long we are confident 
that our output will be double 
that of our factory in Dijon, 
France—50,000 tins per day.

PARIS

We use in its making only the 
finest meats and spices that 
money can buy, combined with 
the most exquisite French 
cooking.
Its preparation is entrusted to 
expert French chefs and to 
specialists in every depart­
ment of our large factory.
The best proof is in the eat­
ing.

PATE SANDWICH
THE ACME OF FRENCH CUISINE ITS SUCCESS ASSURED

RELIABLE AGENTS WANTED AT ONCE

La Sooiéta Franoaise de Produits Alimentaires
Montreal
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Yon Want to Earn More, 

Don’t You ?

Your answer is Yes, Certainly I 
The first essential is to find a way.
We are going to solve this problem for you. 
You can suit yourself as to whether you give 
up your present position or not If you 
choose, you can devote only spare time to 
our proposition.
If you are enterprising and intelligent, and 
willing to work for $7.00 or $8.00 a week 
during your spare hours, for the first two or 
three weeks of your connection with our 
staff, we can put vou on the road to success. 
After a few weeks, when you have had a 
little experience at our business, you can 
earn from $25.00 to $50.00 per week.

Write for full particulars to

THE MACLEAN PUBLISHING CO.
143-149 University Ave. Toronto, Ont.

Not an Enterprise for the
“Quitter”

S “If there is one enterprise on earth,” says John Wanamaker, 
“ that a ‘ quitter * should leave severely alone, it is advertising. 
To make a success of advertising one must be prepared to stick 
like a barnacle on a boat’s bottom.

Ç “He must know before he begins it that he must spend 
money—lots of it.

<1 “ Somebody must tell him that he cannot hope to reap results
commensurate with his expenditure early in the game.

*

t| “Advertising does not jerk; it pulls. It begins very gently at 
first, but the pull is steady. It increases daÿ by day and year by 
year, until it exerts an irresistible power.”

Bovril
Never Spoils

It has been tried and 
proven In every climate 
and has always given un­
equalled satisfaction. It 
never spoils In hot or wet 
seasons, never freeses In 
the lowest temperature.

This feature, combined 
with a good proflt and a 
steady sale, makes Bovril 
a very desirable stock to 
handle. Replenish your 
stock now.

Bovril fv
BOVRIL LIMITED, Moutraal, Que.
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A FAIR TRIAL
That is all we ask for. We know that our flour cannot 
be anything but high class. If it were not, then we 
would unfortunately have to acknowledge the loss of 
thousands of dollars. We made sure, however, by nu­
merous experiments, that we had the right goods before 
we sought the co-operation of the retailer.

FOUR ROOD BRANDS 
“Laurentia,” “Daily Bread,” 
“Regal,” “National,”

One Cent. One Card. One Minute.
Isn’t it worth while sitting down right now 
and asking us for further particulars ?

The St. Lawrence Flour Mills, Ltd.
MONTREAL

For your own satisfaction, if you do not 
know the virtues of “Sad Bose" Jelly Pow­
der, let us send you a sample package. Have 
it tried out and proved.
You will find it the equal of the best and 
far superior to many jelly preparations now 
being sold. The “Red Rose’’ packages are 
attractively labeled and help to sell the 
goods—the quality then does the rest.

Write to-day.

RED ROSE”
JELLY POWDER

The immense quantities of “Red Rose” 
specialties that are shipped to all parts of 
Canada is proof that they are not only of 
local fame but are fast becoming poular 
throughout the trade.
“Bed Boss’’ Baking Powder has no equal on 
the market for all-round baking. It gives 
100 per cent, satisfaction at all times, uoiu 
to the consumer and the retailer.
There’s good profit in “Red Rose."

RED ROSE” 
BAKING POWDER

We are epee fer Agents fee Oatarie and British Cels mb la
A. W. HUGMAN. Limited. MONTREAL

Purest of 
Pure Salts

The exceptionally pure crystals of Century 
SALT is an evidence of the extreme care 
taken in the manufacture of this staple 
table condiment. Century Salt contains 
no impurities or adulterants, which fact 
has popularized it with Canadian people.
We ship promptly. Order to-day.

THE DOMINION SALT C? w
SARNIA ONTARIO

A Friend of the Grocer
because it sells without much pushing—quality and 
advertising make it popular. Sales are numerous and ' 
continual.

A Friend of the Cook
because Cook's Friend Baking Powder always puts the 
the baking at its best. Made from pure grape cream of 
tartar and contains no alum or other deleterious 
ingredients.

Psrsr that the Law Demands. Contains Oe Alam.

W. 0. McLaren, Limited MONTREAL
Ageats

JOHN J. QILMOR WINNIPEG, MAN.

‘"Tsüs&zsartsîassfe-
.JT """C* OfUAO

I CORRECT CnTBI&L PRINCIPLES.

> BAKINGPOWDER ?

6»
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CLASSIFIEDADVERTISING
Advertleements under this heeding, 2e. per 

word for first Ineertlon, 1c. for each subse­
quent Ineertlon.

Contractions count ee one word, but In 
figure» (ee $1,000) ere allowed an one word.

Cash remittances to cover coat must ac­
company all advertlaementa. In no case can 
this rule be overlooked. Advertisements re­
ceived without remittance cannot be ac­
knowledged.

Where replies come to our care to be for­
warded flve cents most be added to coat to 
cover postages, etc.

MISCELLANEOUS

THE NATIONAL CASH REGISTER COM- 
pany guarantee to sell a better register for 
less money than any other house on earth. 
We can prove It. Make us. The National 
Cash Register Co., 285 Yonge St., Toronto.

ACCURATE COST KEEPING IS EASY IF 
you have a Dey Coat Keeper. It automati­
cally records actual time a pent on each opera­
tion down to the decimal fraction of an hour, 
■everal operations of Jobs can be recorded on 
one card. For small firms we recommend 
this as an excellent combination—employes’ 
time register and cost keeper. Whether you 
employ a few or hundreds of bands we can 
supply yon with a machine suited to yeur 
requirements. Write for catalogue. Inter­
national Time Recording Company of Canada, 
limited. Office and factory, 29 Alice Street, 
Toronto.
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill In the 
province. T. H. Squire, Queeneboro, Ont., 
solicita your orders.
BUSINESS-GETTING TYPEWRITTEN LBT- 
ters and real printing can be quickly and 
easily turned eut by the Multigraph In your 
own office—actual typewriting for letter- 
forme, real printing for stationery and ad­
vertising, saving 18% to 76% of average an­
nual printing cost. American Multlgrapb 
Bales Co.. Limited, 12» Bay St., Toronto.
COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
e< the famous Surety Jon-Smut duplicating 
and triplicating counter check books, and 
single carbon pads In all varieties. Dominion 
Register Co., Ltd.. Toronto.
DOUBLE YOUR FLOOR SPACE. AN OTIS- 
Feneom hand-power elevator will double your 
■oor space, enable you to use that upper floor, 
either as stock room or as extra selling space, 
at the same time Increasing apace on your 
ground floor. Costa only $70. Write for 
catalogue “B.” The Otla-Feneom Elevator 
Co., Traders Bank Building, Toronto, (tf)
FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere In Canada.
MR. EMPLOYER WHO WANTS A 8TENO- 
grapber. The Remington Employment De-
fmrtment will save you the waste of time 
nvolved In Interviewing a number of appli­

cants. Tell us your requirements and we 
will Immediately send you a stenographer 
competent to satisfy your needs. We make 
no charge for our services. 144 Bay Street, 
Toronto.
MODERN FIREPROOF CONSTRUCTION — 
Our system of reinforced concrete work—as 
successfully used In many of Canada's larg­
est buildings—gives better résulta at lower 
*oat. "A strong statement” you will say. 
Write ua and let us prove our claims. That’s 
fair. Leach Concrete Co, Limited, 100 King 
St West Toronto.
PENS—THE VERY BEST PENS MADE ARE 
those manufactured by William Mitchell Pens. 
Limited, London, England. W. J. Gage * 
Co, Limited, Toronto, are sole agents for 
Canada. Ask your stationer for a 26c assort­
ed box of Mitchell's Pena and find the pen 
•a suit yse.

FOR SALE
FOR SALE—A TWO FLOOR BOWSER COAL 
stl outfit In good order, capacity 100 gallons, 
steel tank, one gallon pump, price $60.00. 
Write C. T. Woodelde, Saskatoon, Saak.

SITUATION WANTED
GROCERY CLERK, AGE 18, WITH 6V4 
years’ experience, would like to secure posi­
tion In the West. Apply Box 462, Canadian 
Grocer, Toronto.

REPRESENTATIVES WANTED
AN OLD ESTABLISHED LONDON HOUSE 
requires In each of the leading towns an ener­
getic representative with connection among 
wholesale grocers, large storekeepers, manu­
facturing confectioners, Jam makers and other 
businesses of the same class. Bankers’ refer­
ences given and required. Box 96, The Cana­
dian Grocer, 88 Fleet Street, London, Eng­
land.

WANTED—SALESMAN WITH HEADQUAR- 
ters In Winnipeg, to represent packer and 
shipper of foreign fancy groceries In territory 
of Alberta, Manitoba, and Saskatchewan. 
Terms, etc., will be discussed with applicant 
In person. Apply Box 463, Canadian Grocer, 
Toronto.

MISCELLANEOUS
THE "KALAMAZOO” LOOSE LEAF BINDER 
la the only binder that will hold Just as many 
sheets as you actually require and no more. 
The back Is flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros. A Rutter, Ltd., King and 
Spadlna. Toronto. (tf)
YOU CAN BUY A REBUILT TYPEWRITER 
from ua. We have about seventy-live type­
writers of various makes, which we have re­
built and which we will sell at $10.00. $18.00 
and $20.00 each. We have also a large stock 
of better rebuilt* at ellghtly higher figures. 
Write for details. The Monarch Typewriter 
Co., Ltd., 46 Adelaide St. W„ Toronto, Canada. 
COPELAND - CHATTERBON SYSTEMS - 
Short, slihple. Adapted to all classes of busi­
ness. The Copeland-Cbatterson Ce., Limited. 
Toronto and Ottawa.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send us samples of what you are 
using, watl send you prices that will In­
terest you. Our holder, with patent carbon 
attachment, has no equal on the market. Sup­
plies for binders and monthly account sys­
tems. Business Systems, Limited, Manufac­
turing Stationers. Toronto.
WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbea Company, Limited. 
Supplied by the trade throughout Canada.

(tf)
KORY BUSINESS SYSTEMS ARB DEVISED 
to suit every department of every business. 
They are labor and time savers. Produce re­
sults up to the requirements of merchants 
and manufacturers. Inquire from oor near­
est office. Egry Register Co., Dayton. Ohio: 
121 Bay St., Toronto; 26814 Portage Ave.. 
Winnipeg; 80S Richards St., Vancouver. 
MOORE'S NON • LEAKABLE FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the best remedy Is ts go to your 
stationer and purchase from him a Moore's 
Non-Leakabls Fountain Pen. This Is the one 
pen that gives universal satisfaction, and It 
coats no more than you pay for on* not as
{osd. Price $2A0 and upwards. W. J. Gags 

Co., Limited, Toronto, sole agents for 
Canada.

ADDING TYPEWRITERS WRITE, ADD OR 
subtract la on* operation. Blllott-Flshsr, 
Ltd., Room 114, Stair Building, Toronto.

THE “WAIT AD.”
The “want ad.” baa grown from a 
little used force In business lift. 
Into ons of the great necessities of 
the present day.

Business men nowadays turn to 
the “want ad.” as a matter of course 
for a hundred small services.

The “want ad.” gets work for 
workers and workers for work.-

It gets clerks for employers and 
finds employer* for clerks. It brings 
together buyer and seller, and en­
ables them to do business though

■Beemay be tho ids oftb*7 apart
The "want ad.” Is the great force 

In the a mal affairs and Incident* of 
dally Ufa.

TAN6LE-
-S^gJjOOT

Gets 50,000.000.000 flies 
a year—vastly more than all 
other means combined.
The Sanitary Fly Destroyer, 

Mon-Poisonous.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain 
sales, cash sales, etc. ; ideas 
for catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collec­
tion of short talks, adver­
tising ideas and selling 
phrases used by the most 
successful grocery adver­
tisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143449 University Ave., Toronto

Tour card la our MANUFACTURERS’ 
AGENTS AND BROKERS’ DIREC­
TORY pages will keep you in touck 
with every manufacturer at home and 
abroad, who ie looking for agent» to 
represent him in Canada.

Many of the boot British end for­
eign agencies in Canada bave bean 
secured through the cards oa these 
pages.
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44* St. Urban St.

Satisfy every user.

COMTE’S COFFEES
’■ tell yen why.

Montreal

COMPLETE YOUR
TOBACCO DEPT, 

by stocking end celling
PURE CANADIAN LEAP. 

Attractive prlcee. We have a good assort- 
ment of plpea.

Winnipeg
Produce and Provision Merchants 
Bakers' and Orocera" Specialties

Open For One or Two Good Linos
Trackage,Warehouse, Splendid Storage

SIMPSON PRODUCE CO
WHOLESALE Man

OLYMPIA AND 
BEN BEY CIGARS

are geed smokers and sellers
Ed. Youngheart & Co., Limited, 

Montreal, P. Q.

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT 

That's Our Policy.
PAPER BAOS—WRAPPING PAPER. 

How Is yoor stock T Don’t forget to 
give ns a call when yen begin to get 
abort.

COUVRETTB Sc SAURIOL
Whelreele Grocers Mentreel.

WRITE TO
10 Garfield Chambers. Belfast, Ireland, 

for Sample Copt of the
Irish Grocer, Drug, Provision 
and General Trades’ Journal

If yon are Interested in "risk trade.

Hand Over Your 
Bad Accounts 
F or uSfttfOHlect

No matteAwhere your bad ac­
count may be In Canada or the 
“States," we wBUceHm your ac­
count. Ton are relieved of the 
trouble and get yonr money 
back. Write for forma to-day.

The Nagle Mercantile Agency
WESTMOUNT QUE.

GRATTAN A CO.. LIMITED 
estd. iee

The Original Makers of

BELFAST GINGER ALE
Agents In Western Canada

EMERSON, BAMFORD CO.
Ml Gamble Street VANCOUVER. B.C.

PICKLES A CATSUP
Reputable hlgh-claas goods at reasonable 
prices. You can have the name If yon stock 
our lines. Write for particulars.

H. BOURQUE A SON
MONTREAL.

Bitter Oranges and Peel»
The Approach 

London. Eng.

SUCHARD’S COCOA
Ton srant Quality Cocoa all the time, Mr. 
Grocer. It will not pay yon to sell a tin 
on which you cannot rely. We can prove 
beyond a doubt the nigh quality of 
Suchard'e. Remember :—
Hoc-herd's. Snchsrd'e. Snehard’e.
FRANK L. RKNKDICT A CO.. Montreal 

Agents.

Let Us Make Your Store Fixtures 
We have fltted up some of the most elab­
orately finished stores In Canada. Why 
not yours? Onr quotations are attractive 
and all orders are fijled In specified time. 
No disappointments. Write when In need.

8. MENNIKR A FILS

Biscuits and Confectionery
Big range from which to chooee yonr 
Christman atock. Only the highest grade 
goods made. Prompt attentloo given all 
orders.

See Onr Travelers.
THE AETNA BISCUIT CO.. LTD.. MON­

TREAL.

O. E. Robinson & Co
Manufacturers and Buyers ef Dried, 

Evaporated and Canned Apples.
geraell, .... On tarie

Established IMS.

TORONTO MALT WORKS
TORONTO, ONT. GEO. J.CUFF. M.i

WINDSOR SALT

BAKE OVENS
. Baking Decks ef Scetch
Ik Fire Brick, Sectional Steel 
Ub^ Ovens that can be placed 

litany where.
Wp Bread Backs, Preet Bases, mr Pans and every aeceeelty 

' r the Bake stop.
Write for General Oatalo*. 
MCI Cl.. LIE. Inattert CaaMa

A highly recommended aweeplng 
powder, aold only In bulk; a strong, 
pleasant disinfectant.

“NO-DÜST"
No-Dust Mfg. Co.

S Market Su.. St. John. N.B.

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a WANT AD. in this paper.
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perfectly slmpfe
made1

just send a postal — 
now, saying—"send sample 

and advertising offer/’
It will only take a 
minute and it’s worth 
dollars to you.

KIT COFFEE CO. 60VAN, GLASGOW
ALEX. TYTLER, Temple Building, London. Ont. 
W. H. LYNE USHER. 270 South St.. Halifax. N.S. 
KIRKLAND * ROSE. 312 Water St.. Vancouver, B.C. 
O. C. WARREN. Regina. Saak.

FREDERICK E. R0BS0R ft. CO. TORONTO

PRIDE of CANADA

Maple Syrup Maple Sugar
There is'no doubt as to the quality of these good» 
and retailers will find “ Pride of Canada” the one 
brand which will give entire satisfaction.
Pure goods always pay.

Place your order now. Be sure of delivery.

Maple Tree Producers Assoc.
LIMITED

Montreal

Still Some Lines to 
Clear

AND QUALITY RI8HT, TOO
CANADIAN CANNED GOODS.

Vegetables—Tomatoes, Corn, Peas, Hari­
cots, Beets, Asparagus, etc.

Fish—Salmon, Sardines, Lobsters, Her­
ring, Oysters, Codfish.

Fruits—Apples, Raspberries, Strawber­
ries, Pears, Peaches, Plums.

IMPORTED AND CANADIAN JAMS.
Crosse & Blackwell, A. Millar’s, Dewer’s, 
Cairns’, Maconochie Bros. (Imported), 
Aylmer, Goodwillie, Upton, etc.

DRIED FRUITS.
Currants—Victoria and Parthenon 

Brands, in 36 one-lb. pkgs.
Royal Excelsior, loose, 25 lbs.

CALIFORNIA RAISINS.
“Rose” and “G. & S.” Brands, in 36 1-lb. 

pkgs.
“G. & S.” Brand, in 50 12-oz. pkgs. 
“DRAGON” Brand, 45 12-oz. pkgs. 

(seeded).
MALAGA TABLE RAISINS.

Conqueror, Empress, Duchess, Princess, 
Countess, in 1-lb. bundles and in 5y2 and 
22 lb. boxes.

VALENCIA RAISINS.
Rowley F.O.S., in 28 lb. boxes.
Rowley Selected, in 7 lb. boxes, 4 crs. lay­
er, 28 lbs.

EVAPORATED FRUITS.
Apples, in 50 lb. boxes; Pears, Peaches, 

Prunes, Apricots, in 25 lb. boxes.
Peels, Figs, Dates, Nuts, Shelled Nuts, 

Peanuts.

Write, Phone, Wire at once.

LAPORTE, MARTIN & CIE, LIMITEE
Tut. Main 8768 688281 Paul ft.. MONTREAL
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ffea Mitts 
for Retailers

Mr VOWW H. BLAHm

q This book, written by a practical tea man, contains ' 
information which will he of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Loaf to Cup
The Toa Marts of the Orient
Ham to Test Teas
Where to Buy Toas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
Horn to Establish a Tea Trade 
Tea Blending

(*75 pagss) (*4 full-page Illustrations)
Sssl Is say sddraas sa rssaipt el 12.00.

OlacMean publishing Gompanp
(T—Untmmt Roe* Pspsrtwmt)

149-140 Untwrolty A*., TORONTO

lv Royal W.
of A,wi> 

HIS IJ MAJESTY 
KING GEORGE V.

HIS MAJESTY 
THE KING of SPAIN 
HER ROYAL HIGH­

NESS THE 
CROWN PRINCESS 

OF SWEDEN 
sad for IS year. 
TO HER LATE 

MAJESTY
QUEEN VICTORIA

It Takes 
No Effort
to sell Cairns' 
Marmalade — it 
is pure, toothsome 
and delicious. 
Every sale means 
a repeat. Stock 
well and display.

Alexander Cairns 
. A Sons

Paisley, Scotland
Oaaadlas Agents:
Sa.wdoa A Ebbltt 

Montreal
McLeod A CUrkaea. 

Vaaeoar.r
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If You Want Anything

To Buy a Business 
To Sell a Business 
To Rent a Store

To Hire a Clerk 
To Get a Position 
To Get a Partner

Anything whatever from the grocery trade.

Tell your wants in the Classified Advertising Department of The 
Canadian Grocer.

Advertisements under this heading, 2c. per word for first insertion, 
lc. for each subsequent insertion.

Contractions count as one word, but five figures (as $1,000) are al­
lowed as one word.

Cash remittances to cover cost must accompany all advertisements. 
In no case can this rule be overlooked. Advertisements received 
without remittance cannot be acknowledged.

Where replies come to our care to be forwarded, five cents must be 
added to cost to cover postages, etc.

The Canadian Grocer
TORONTO MONTREAL WINNIPEG

Send Advertisement» for this Department to 
143 UNIVERSITY AVE., TORONTO, ONT.

N
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We want agents to handle the Ullman Account Register 
in some localities.

The Hamilton Incubator Co., Ltd.
Hunilton, Ontario

A Money Earner 
and Money Saver

When you buy the Ullman Account Register it is the 
same as employing a first-class bookkeeper at twenty- 
five cents per day. That’s all it costs to instal one of 
our Registers, and you only pay that for a few 
months, then for the rest of your business lifetime 
your bookkeeping costs you nothing, and if you sell 
your business you sell your bookkeeper. The Ullman 
Register pleases customers and brings trade. Saves 
money, time and labor. Fireproof Safe furnished with 
every Register. Write us for further information and 
for special mail order proposition.

sttiffin Every

Has Use for 
Arrowroot !

Day by day hundreds of people are 
learning the wonderful food proper­
ties of St. Vincent Arrowroot. Large 
manufacturers of biscuits and choco­
lates find that their products which 
contain this popular food are the 
choice of consumers.

ST. VINCENT 
ARROWROOT

can be made up into so many and so 
delightful dishes that its popularity 
is easily explained. Medical science 
is loud in its praises of St. Vincent 
Arrowroot as a dish for infants and 
invalids, because it is so strengthen­
ing and easily digested.
You have but to acquaint your trade,
Mr. Grocer, with the fact that you 
have St. Vincent Arrowroot and you 0 
can be sure of a steady sale. There’s 
good money in it, too.

Write the Secretary for information and samples.

St. Vincent Arrowroot 
Growers’ and Exporters’ 

Association
KIN6ST0WN, . ST. VINCENT, B.W.I.
AGENTS: Wallace Andersen, 41 Welllagtee St.. Tereato. 
:—' tBh L. N. Mlllea. Hamilton, Canada
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BY APPOINTMENT

PURVEYORS OF 
JAMS, JELLIES AND 

CANNED ENGLISH FRUITS

TO
HIS MAJESTY 

KING GEORGE V.

Chivers & Sons’ Fruit Preserves
have a flavour that is unequalled, being composed of the choicest fresh fruit skilfully prepared. This 
delicious flavour may be attributed to their method of preserving and packing, almost immediately after 
the fruit is gathered. This is an advantage obtained by Chivers' factory standing in the midst of thou­
sands of acres of orchards in the finest fruit-growing district of Cambridgeshire.

PURITY—CLEANLINESS—FRESHNESS—are the hall-marks of this world-famed make of food 
products.

A feature that you will find as a selling point is the careful packing in tins or bottles. By a special 
process all the tins are prepared so as to prevent the possibility of any detrimental effect on the fruit.

You safeguard your reputation, Mr. Grocer, by stocking foodstuffs of perfect purity and quality— 
tried and tested. You will find it the means of bringing many repeat orders—at good profit.

ORDER TO-DAY

CHIVERS & SONS, LIMITED
FRUIT GROWERS, HISTON, CAMBRIDGE, ENGLAND

For samples and quotations apply to the agents :—
THE W. H. MALKIN CO., LTD. FRANK L. BENEDICT & CO.

57 Water Street 144 Craig St. West
VANCOUVER. B.C. MONTREAL

(Britieh Columbia and Alberta) (Canada and Newfoundland)


