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If our weekly talks on

Keen’s Oxford Blue

"

have induced you to try it—we will have done your customers a good
ervice. And they will show their gratitude by bringing more and more

of their custom to your store.

Keen’s is the best Laundry Blue.

FRANK MAGOR & CO. ““s...™ MONTREAL

Agents for the Dominion

YRUP ...
YRUE = SATISFACTORY

both from the point of view of volume and profit, it you are handling

“Crown Brand” Table Syrup

There’s no syrup to which such care has been given to guarantee purity. Ty this

ot
——

well-known line, and give it prominence. It will pay you to do so!

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858
53 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James St., Montrea |
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THE CANADIAN GROCER

sy Lime Juice, The purity of

I “ , . .
| SfOYQ)E/‘S Lime ‘_/”’“ Stower’'s Lime
| Cordial

g Juice Cordial
. and Stower's Lime Juice is almost proverbial—wherever
they are sold the same opinion holds good year in and year
out. They are supplied to His Majesty the King and the
British House of Commons—critical tastes endorse these
famous products of an equally famous maker.

ORDER NOW FOR SUMMER.

‘e o9 1he Soap Sanitary, clean, anti-
S ég / / of absolute  septic, free from decay-
Purity ing animal matter. The

soap containing not even a vestige of Rosin in the
finished product. The result of 60 years’ experience in
soap making. 'The attainment of high expectations from
the honest use of pure oil. “Shell” Soap is as good and
safe for the complexion as for the finest lingerie.

‘6 o oo 1he Gelatine [ts high quality
Gox S that never _ mever varies from
RO that standard of

perfection reached by the makers so many years ago.
Made by particular people for particular people. Made
on the honor of a name that has been before the

public for a century of endeavor to produce the Aesz.

ARTHUR P. TIPPET & CO., Agents
Montreal Zoronto
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Manufacturers’ Agents ?

and Brokers’ Directory

xpect to develop, maintain

ts. The followingis a
service

market without the assist-
regreoenhtive list of reput-

department of the Canadian Grocer is at
the disposal of firms wanting agents -or of agents wanting agencies.

R. B. Colwell

BROKER HALIFAX, N.S

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

E. H. BOWEN
Manufacturers’ Agent and Broker

T
travellers.

mediately if you desire to have your line well
introduced.

W. G. PATRICK & CO.
Manufacturers’ Agents
and
Importers
77 York Street,

Toronto

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.
Manufacturers’ Agents and Grocery
Brokers

WAREHOUSEMEN
can give close attention to few more first-olass
agencies. Highest references.

¥ lr.lnnm. do deal larger
F‘:ed h%‘ m—f::l ; lh‘gou:!‘
zn ve ve on
sOmeone thoroughly kno fleld
lnodnwvhon, ,".o‘ hnot.l‘". puzzle.
15 Years on the Ground

E. T. BUSINESS,

S. ROBITAILLE & CO., Sherbrooke

MacLaren lm&:l“al Cheese Co.

AGENCY DEPARTMENT

Ageats tor Grocers’ Specialties Wholesale
Gnuqlui-“‘

TORONTO, Ont. DETROIT, Mich.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778

Montreal
BOND 23

ROBERT ALLAN
MONTREAL
General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

& CO.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen

ST. JOHN, N.B.
Open for s few more first-class lines.

:WI'—ATIIIV_—‘ ED IN STORE
hipment from John Gra 0., Limited,
Seot'hnlc'l..'o( Mcd;t:nex Jmf and Marma-

rma
mt.ﬂnvbn;‘ud - |
marmalade. ting L V:’o

lass.
4 will

““DOMINION " BROKERAGE CO.
73 Front St E., Toronto

We are Buyers
and Sellers of

White Beans

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warchouse in Ottawa Valley, Fi f;
low insurance rates; direct connection all rai n.y:
located.

Convenient to mnavigation., Gentrally
Write for rates.

Street,
J. R. Routh, Mansger.

NEWFOUNDLAND

T. A. MACNAB & CO.
NEWFOUNDLAND

SR
.‘-‘ MERCHANTS
Lmporters at-
R SO S G

Codes: A,B.O, 5th edition, and private.

WATSON & TRUESDALE

(Buccessors to Stuart, Watson & Oo.)

Whoilessle Commission Brokers and
WINNIPEG, MAN.

B A ks
TRACKAGE PROPERTY
Storage
Warehousemen
and Distributors
Prout, Simpson & Co. |

WINNIPEG, MAN.
Open for a few good lines

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS
Wholesale Commission Merchants sad Manufsc-
turers’ Agents. Cars Distributed, Warchoused and
Forwarded. "urce)hzm on ‘l'rln.ul:r' Track. un.lx-:l

u .
SASKA TOON,
Western Canada

G. C. WARREN
Box 1836, Regina
IMPORTER, WHOLESALE

BROKER, and MANUFACTURERS’
AGENT

An inch space in this de-
partment costs 77 cents per
week or $40.00 per year,

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

J. W. SNOWDON

Manufacturers’ Agent
413 8T. PAUL STREET
MONTREAL
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POWDER

AN ABSOLUTELY PURE POWDER

Warranted to give perfect satisfaction.
Sold to the consumer at popular prices
and pays you a handsome profit.

4 oz. Cases 4 doz. 60c. doz.
6 oz. b T i 70c. “
8 oz. i " 85¢c. “
12 oz. % 1.35

16 oz. ¢ 2% 1.60

5 lbs. e 7.20

We have an interesting selling proposition.
Write for particulars. It will pay you to stock “Anchor” brand

The Western Milling Co. EBY-BLAIN, LIMITED

Toronto Toronto

Be it
known that
Within the Circle

of your wide knowledge

as a Dealer in fine Tea,
you have not found any Brand yet

to equal

‘Blue Ribbon Te:»

that satisfies

the Consumer in Fragrance and Flavor
and the Dealer in Profit.

Therefore Stock this Tea
for your trade.

THE BLUE | TEA €O, L

P AR 3
DRI 2 A L%
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THE CANADIAN GROCER

How Your Refrigerator
Should Work

HESE arrows show the circulation of air ina McCray Roll Top
Refrigerator—warm air rising and striking the ice, becoming
cold, falling down behind the ice, which is as real as though

caused by an electric fan and chilling the contents of the refrigerator.
The circulation removes odors and moisture, besides producing efficient
refrigeration. The inside of a McCray Refrigerator never smells stale
or musty and keeps so ary you can scratch a match on the Shellaced
Spruce lining. You can get such perfection only in a McCray Re-

| frigerator. It also uses /ess 7ce than any other. Think what it will

mean to you in dollars and cents to reduce your ice bill, yet have
perishable goods keep perfectly. Send us your name on a postal card
asking for “ Free Catalogue No. 66,” which is especially written to ex-
plain McCray Grocers’ Refrigerators.

McCray Refrigerator Co.

131 Lake Street, Kendallville, Ind.

< 2PERRIN'S&S

Our latest delicacy

——
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“AYLMER ”
JAMS, JELLIES
PRESERVES, etc.

Every Glass ]Jar or other package of “ AYLMER " Jams,
Jellies or Marmalades is Guaranteed Absolutely Pure, put up

from FRESH FRUIT when in season and FINEST GRANU-
[LATED SUGAR.

The flavor and high quality of “ AYLMER " Preserves
cannot be obtained in preserves made from pulp.

NO PRESERVATIVES
NO COLORING

At every process cleanliness 1s reduced to a science.

“AYLMER "™ New Season's Scotch Marmalade and
Orange Jelly Marmalade now ready. Send in your orders at

once for stocks of these fine goods.

CANADIAN CANNER

Limited '

HAMILTON, - CANADA
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Borden’s Brands
Do Build Trade—

Merchants who follow the policy of reserving the choice locations
on shelves and counters, and in their windows, for such standard
“R goods as Borden’s are those who win and hold the largest meas-
- ure of public confidence.

G
= “"}mzm ONDENSE? s
C W
; SSSSONNENSES 7
Always keep Borden’s Brands to the @(’%
y

UNSWEETENED front.

Borden’s Condensed Milk Go.

WILLIAM H. DUNN - Montreal and Toronto

|

fa

de "
Mark of BORDEN'S LONDENSED po

E

1
desyn

pe’ o'
":ugzuumv""l
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the; g KT
ang o Prtsenven Myuxwill e
el ,j4ditional protectionad

1 beay 4 ore. = |
Scott, Bathgate & Co., Winnipeg, Man. Mason & Hickey, Winnipeg, Man. "‘*2“ » wa‘” |
Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C. BORD e S Kco. y.
ENS conpensED MIL"
NEW YORH ;"/M
| Sy R g
\._ e ———

PACKARD’S

A IT
MON-AMI
MAKER _— YOU

FOR 1047,

i moor BOOT POLISH PR

Mon-Ami Mon -Ami
gives the quickest, brightest ' is put up in the largest 1oc.
most lasting and waterproof WATER e

SHINE to all leathers.
It is the LATEST and

BEST discovery in Boot
Polish. Try a sample gross

List Price, $9.00 per gross.

Discount in 1 gross lots, 257,. Less quantities,
list price.

Terms 57 30 days.

and you wz// “‘come again.”

MON-AMI is only one of our complete line of Boot and Shoe Polishes.

Write us for complete price list. EVERY PACKAGE GUARANTEED

L. H. Packard & Co., Limited Packard Building, Montreal

Manufacturers of High Grade Boot and Shoe Polishes
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THE CANADIAN GROCER

TO THE TRADE

As an absolute protection to our customers every Package, Tin, Box or Barrel of WHITE SWAN
BRAND OF SPICES AND COFFEES will bear the warranty shown below. This not only protects
you—it insures the consumer against possible fraud or deception and makes you certain you are sup-
plying your patrons with absolutely pure goods.

NO OTHER MANUFACTURER OF SPICES IN CANADA
F FERED THIS FORM OF WARRANTY

When buying Spices and Coffees as “Pure,” insist on having it in every case
AND REFUSE TO BUY FROM ANY FIRM WHO WILL NOT GIVE IT

Having this Warranty on every package you buy as pure—both large and small—excludes any possi-
bility of trouble to you for any reason whatever and places the onus on the manufacturer—where it

should be.
| THE GOODS WE ARE PUTTING UP UNDER THIS WARRANTY ARE H

THE SAME QUALITY AS HERETOFORE—-ALWAYS ABSOLUTELY PURE.

IN VOLUNTARILY GIVING THIS WARRANTY TO THE TRADE AND
PUBLIC, WE TRUST ALL GROCERS WHO WISH TO GIVE PURITY
FOR PURE WILL SHOW THEIR APPRECIATION OF OUR ACTION
EITHER BY FAVORING US WITH THEIR ORDERS OR BY REFUS-
ING TO PLACE THEM WITH ANY CONCERN WHO HESITATE TO GIVE
THIS FORM OF WARRANTY AS APPROVED BY THE GOVERNMENT.

= WARRANTY =—

Zyﬂmmz%&/m%mﬁx/ﬂy/m%wm‘. wianie

Jaclired by wl lobe fonrcand unadidloraledin, qeoordance
cor IO b eerrrandy fopoveded formn Fie /ﬂ//w/% bl
Uhe: Yedealloralion Fell chafi 133 of e Foviicd Tlatieles.
== WARNING —=———
Dy prerion.orfoesriorns %/ﬁm/y/a/{é/// f}‘a/jéiéﬁx)?y v
W 7icconlonty of Do Sreechkage wilth crferioror onfuire
| gooab.aill Ve frreseculid wecording lo da: ‘
WHITE SWAN SPICES & CEREALS, Limifed.

TORONTO CANADA.

REMEMBER THIS

We merely want to protect you—and ourselves—against fraud and dishonesty, and no manufacturer
or dealer giving honest value will suffer by giving the above warranty.

MAIL ORDERS AND ENQUIRIES RECEIVE SPECIAL ATTENTION.

WHITE SWAN SPICES & CEREALS, LIMITED, - TORONTO, ONT.

e ——
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THE CANADIAN GROCER

The Government’s Opinion of Qur Factory

Is Well Worth Considering—

Here is what the Dominion Government Inspector of Canned Fruits and
Vegetables had to say about our factory—as reported in the St. John Standard

of Wednesday, December 22nd, 1909 :

It is in this factory that BOSTON BAKRED BEANS and
BALARLAVA BRAND SARDINES are packed.

Quality Will Out — and
Inspector is Certainly a Disinterested Party,

The Eastern Canning Co., Port Canada, N.B.

CANADIAN AGENTS—O. A. Chouillou & Cie., Montreal; Green & Co., 25 Front Street East, Toronto; D. O. Hannah, London, Ont.; G. Wallace Weese, Hamilton ;
H. D. Marshall, 197 Sparks Street, Ottawa; H. M. McBride, 312 Ross Avenue, Winnipeg, Man.; Martin & Robertson, Vancouver, B.O.

‘e

found everything in excellent shape. He
“‘said that they were doing a very good business
“and that the class of canned goods put up was

‘“‘of the best quality.”

a Government

It always pays best to

sell goods the people

know and.can ever de-

pend upon.

‘“WHITE DOVE” brands

are known because they

have made good for

vears.,

W.P.
DOWNEY

MONTREAL

i

BASKETS

You can make money as well as
oblige your customers {f you haadle
our

Butcher Baskets,
Clothes Baskets,
Grain ana Root Baskets
and Paten? Strawboard

Berry Box.

We can supply all your basket
wants and guarantee satisfaction
because we guarantee the goods.
Orders recelve prompt attention.

The Oakville Basket Co.,

OAKVILLE, ONT.

The Real Thing
in Starch.

Always gives
Satisfaction.

Get Prices

OCEAN MiLLS

MONTREAL

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t

know what we can do. Asmall
advertisement in the

RINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

2.2% Common Sense
KILLS { Roasiss s>

All Dealers and 381 Quesn 8t. W., Torsats, Ont.

Sense a very good seller, for

Dealers find Common
it satisfaction and each
dummm:"xvumﬂ ,

rame. Write for

~ -~
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THE CANADIAN GROCER

Cream Sodas. We are adding thousands every
year of satisfied grocers, throughout the
Dominion of Canada. The increased patronage
is due entirely to quality.

Write for particulars to

T. 0. BAXTER,

27 Front Street East, - Toronto

We have a Special

PROPOSITION

to make to a leading grocer

Brand & Co., Limited,
Mayfair Works, London, Eng.

in each city and town in
MANUFACTURERS OF

Ontario.

Our offer will hold good

until March 31st, and can

Brand’s A1 Sauce
Worcestershire Sauce
Chutney, Soups
Potted Meats
Tongues in Glass
Meat Extracts

only be availed of by gro-

nse
~Bugs

e, Ont.

dler, for
nd each

cers of first-class financial

standing.

Brand’s Essence of Beef
Etc., Etc.

DOME LEAD

There is no better stove polish to be had in the world than

James Dome Black Lead

Pays both Jobber and Retailer 8 Good Profit.

W. G. A. LAMBE & CO. - Canadian Agents.
9
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THE CANADIAN GROCER

“The King ;f ﬁectric Colfee Mills”

THE CLIMAX OF HOBART PERFECTION!

The distinctive features and handsome appearance of this Floor Pedestal Mill
have invited more unsolicited testimonials than any mill or any fixture ever
placed in a grocery or coffee store.

It tells people you are in the coffee business right.

Equipped with the Hobart Automatic
Release to protect the motor and the
grinding parts from contact with nails
and foreign substances.

Granulates on one end and pulverizes
on the other, and both ends may be used
at the same time.

Beautifully enameled, hoppers nickel-
plated, holding six pounds of coffee. =
cNo amount of money could build a
better Mill. No investment could pay
you better.

You get the benefits long after the cost is forgotten.

PLEASE WRITE FOR CATALOGUE

otz 95 The W, A, FREEMAN CO., Limited, Hamilton, On

o

Stop That Leak!!

The profit leakages in your business caused by error
or oversight can be entirely avoided by using a

Dayton
.Scale

THE SCALE THAT PAYS FOR ITSELF

No poises to move, no weights to lift, automatically
shows the weight and value. The “Dayton” will
strengthen the confidence of your trade, knowing they
are not subject to loss by mistake.

An absolute guarantee goes with each scale.

Drop us a card and we will send you full particulars.

The Computing Scale Co. of Canada, Ltd. Dertin B .
164 King Street West, TORONTO Note the Low Platform.

3\
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“What'’s In aiName?”

For a Brainy Person with an Idea

We Think There’s a Lota

Suggest a name by which we may call our line of high class chocolate goods, and, if it suits

us, and we use it, we will pay you $25.00.

We cannot think of a catch phrase, or better, a word: that pleases us—perhaps you can.
Try. Read this ad. carefully. Consider what is said, and think of, or create, & word or a short

descriptive catch-phrase that will fill the bill.

Pertinent Facts to Guide You:

We are makers of highest grade biscuits
and confectionery, and have a reputation from
one end of Canada to the other as manu-
facturers of reliable goods.

We occupy one of the largest and most
sanitary factories in the Dominion.

Every step in the manufacture of our
biscuits, confectionery and high-grade choco-
lates is personally superintended by competent
foremen, who are under the supervision of our
factory superintendent, who has been with us
many years.

Scrupulous cleanliness is everywhere
observed.

Our chief line is our ** Chocolate Borco *’
(registered), the premier Bordeaux chocolate—
for 25 years the leader.

We make a full assortment of high-grade
chocolates and a complete line of confectionery.

Remember it is for our high-grade choco-
late line we want the name.

The Montreal Biscuit Company,

We prefer one word, but if the phrase
is short, explanatory and applicable it may do.

We desire something that will connect
in your mind quality chocolate and the name
of The Montreal Biscuit Company.

Competition closes April 25, 1910.

Prize-winning idea and name of winner

will be published in this paper on June 3.

Get busy right away. You can use $25
as well as the next one.

Consult the panel to the left and learn

something of the goods for which you are to
suggest a name and then put on your think-

ing cap and see if that head which haﬁuﬁaﬁ;-
fully directed your affairs all this time will
not yield you a money-winning idea.

You ought to pull in that $25.00.

Get into the game to-day. Few of us are devoid of at least One Idea—
Perhaps you have a Winner in Your Mind. Let's have it.

Ask Us for More

Facts about Our
Goods if You want
Definite Informa-
tion.

Address: ‘“‘Competition”’

The Montreal Biscuit Co.

Manufacturing Confectioners
. . Montreal . . sisinesl

TT

When You Write
Ask Us to Send
You, Free,a Sample
of our “Chocolate |
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THESE ARE OUR

“PRIDE OF CANADA"

MAPLE SYRUP PACKAGES

It is high time that you should order your
1910 maple syrup and maple sugar.

Usually, sap runs about the end of this
month.

The run may be large or small—that rests
entirely with Nature.

You cannot afford to take chances on
getting a supply of maple goods DURING
THE SEASON. 8o do not procrastinate,
but order at once.

If you book with us now, we wil! fill your
order immediately new syrup and sugar are
obtainable.

You know ‘Pride of Canada” Brand,

from past experience, and can depend upon
its purity.

Government tests found EVERY sample
absolutely pure.

SPECIFY WHAT QUANTITY OF SYRUP AND
WHAT AMOUNT OF SUGAR YOU WANT.

THE MAPLE TREE PRODUGERS’
ASSOGIATION, LIMITEI]

WATERLOO, QUE.

Montreal Office—58 Wellington Street
Toronto Office—512 Dundas Street

For
Them-
selves

PROPRIETORS :

ROWAT & CO GLASGO sco-rLAND

CANADIAN DISTRIBUTORS :—Snowdon & Ebbitt,325
Coristine Building, Montreal, Quebec, Ontario, Manitoba
and the Nor.h-west ; F. K. Warren, Halifax, N.S.; F. H.
Tippett & Co., St. John, N.B; C. E. Jarvis & Co., Van-

couver, B.C.

Have ¢

grOcCt
cales.
Toled:
them th

“Hone

There
Tolede
accural
custom
relial

Write
!i,"ﬂl'l

w
can ge

TOLE

Makel




THE CANADIAN GROCER

WARNING

TO SYRUP BUYERS

All dealers selling Maple Syrup labelled ‘‘Beauce Brand,’’ not put up by
us and bearing our name, will be prosecuted, as we have the sole right
to the use of the said name, as per our Trade Mark registered at Ottawa,
in the Trade Mark Register No. 58, Folio 14255.

IMPERIAL SYRUP CO.

March 18th, 1910

Montreal, Quebec

MAPLE SYRUP AND SUGAR

We do not supply peddlers, who sell to consumers throughout Ontario, Manitoba, Saskatchewan
and Alberta. In placing your orders buy brands put up by us.

Our standards are: Snowshoe, Imperial and Cabinet Maple Syrups—Hitchen
Brand Molasses and Rock Candy Syrup.

We can fill your maple syrup orders with an extra light grade.

IMPERIAL SYRUP COMPANY

Refiners of High Grade Products.

MONTREAL

ATTRACT TRADE
TO YOUR STORE

BY USING
TOLEDO SCALES

NO SPRINGS
HONEST WEIGHT GUARANTEED

Customer’s Bide Customer’s Side

Made in Canada
105 Styles and Sizes
Adapled to all kinds Stores

PRICES $40 UP

THE HIGH PRICES OF EATABLES

H used the consuming public closely than observ
goceandichr. Pene mck confnce . Sprng Sele s s v Buanen
cales. Bunheyhkelo buy over Toledo Scales, usetheyunwelhebeluuful
Toledo Spri:{lw Me:‘hanhm which .u:]:.;m“y o ;:hma : lheNsuéz lhow
exact wi mle-
Hcmal Weight,' mdhvemmnﬁdence d::t‘l,a::rpurcbuuuewadned r.:ne n;
- NO WAITING-NO ERRORS
aiting for a salesman to find a balan, hat to charg
Tol‘:;o‘l‘l nod‘:uﬂuwd:m. and alct;h tl.xe un:v:{u‘: f::l:-::::nﬂ;o uun:dy and
accurately. Thus nmc is saved, errors Any
by the most modemn, automatic,

customer prefers to trade where his purchases

rdublewudn._chmhnbhynpphwu

= .};?U CAN GET THESE ADVANTAGES

b":;el : earn how % n would be to you wa:n profit. ‘l;c’:::l' .n14 trade-
Tell us what you have. Wemnnulu ﬁ‘ money than you
ungafromnnyotbawu WmfcteurBoo& prices.

CANADIAN FACTORY, WINDSOR ONT

TOLEDO COMPUTING SCALE C0. [“ome  av toes s
Makers of Honest Scales, TALEDO, 0., U.S.A. Look in Telephone Directory

Your Business Barometer

will stand at ““ SET FAIR " if you are handling
goods which bear the stamp of quality!

In no department is this of such vital import-

ance as in your sardines.

You will have no anxiety on this score if you
handle—

King Oscar

BRAND

SARDINES

the purest, sweetest
and best packed fish
on the market.

Canadian Agents

J. W. BICKLE
& GREENING

(. A. Henderson)
Hamiton =  Ontario

——

Al e e e v e
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THE CANADIAN GROCER

QUALITY Never had a can of
 ohen enyems wea: milk returned to us yet

relrigerator they always

buy the Ham & Nott Banner and Princess Brands of Condensed
make. Our grocer re- Milks—and two brands of Powdered Milk—
frigerators are made on manufactured by J. Malcolm & Son, St.
the same principle. That ' George, Ont., are the best brands that skill
means the best. and science can produce, No dead stock

. on your shelves if you handle these lines.
Sold by leading hard-

ware dealers, or write Write for prices

HAM &NOTT CO. John Malcolm & Son,
BRANTFORD  CANADA ST. GEORGE, - ONT.

o | SUGAR
THE

DETA“‘S When next purchasing supplies
0': of Granulated Sugar, ask for

YOUR
BUSINESS

i ettt
NS T TR

‘ 3 If you have not a McCaskey Account Register, you
{3 probably do not know just how much money is due you.
¥ i You cannot know what any one or all of your customers The PureSt and BeSt' TO be
,ﬁ ‘ owe ;ith‘::t‘ referrinlg t;; one (;rf more books and had in original packages’ bar-
L B possibly ing several columns of figures.
| With THE McCASKEY you can tell at a glance what rels Of abOUt 300 lbs" and bags
: one or all owe. THE McCASKEY will give you more of 100, 50 and 20 lbs.
] information about your business in five minutes than
; ) books will in hours. Manufactured by

Will you let us tell you about it ? The information is free.

# The Canada Sugar Refining

i3 DOMINION REGISTER CO., Limited A
B Successor to The McCaskey Register Co, in Canada Company, [‘lmlted, Mon‘real’ 0“0.

! 96-104 Spadina Avenue TORONTO, CANADA

It is to your own profit and credit

to handle a superior brand of Jelly Powders, and you have solved this
problem of what to stock if your shelves hold

SHIRRIFF'S JELLY POWDERS

This well-known brand is always reliable, easy and quick to handle, and
retains in a large degree the natural flavor of the fruit.

ORDER FROM YOUR JOBBER

-

Imperial Extract Co., 8, 10, 12 Matilda st, Toronto

TORONTO.
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Commands a Preference over all others.

AGENTS

W. S. Clawson & Co., South Wharf, St. John, N.B.

Green & Co.,26 Front Street East,Toronto. R. Robertson & Co., 912-913 Dominion Trust Bldg.,Vancouver,B.C.
J. W. Snowdon, 413 St. Paul St., Montreal

on easy consignment terms

We are todo b

“ASEFTO"
SOAP POWDER

takes the place of soap on every occasion.
Is most economical, and will positively
destroy germs.

Better than the best on the market, and
the packet is as large as the worst.

“Asepto” Sweetens

Everything

and is everywhere having a wonderful sale.

Avail yourselfof this opportunity of reaping
a handsome profit on this quick-selling line.

Order To-Day from Your Jobber

MANUFACTURED BY

The Asepto Mfg. Co.

ST. JOHN, N.B.
Agents: ROSE & LAFLAMME, Limited

Montreal and Toronto

THE CANADIAN GROCER

ESTABLISHED OVER 200 YEARS

MALT
VINEGAR

IS THE BEST
Made from the finest malted barley.

W. H. Escott, 141 Ballantyne Ave. East, Winnipeg

Write our Agents for Particulars

Thurston & Braidich

128 Villiam Street ® NEW YORK CITY

Direct Importers of

VANILLA BEANS
TONKA BEANS
GUM TRAGACANTH
GUM ARABIC

Winnipeg Representative,

W. H. Escott

Wholesale Grocery Broker
141 Bannatyne Ave., East

e e

RSP —

selling line.

THERE'S a reason why
Canada First Evaporated Cream

sells so well throughout the year.
process of manufacture is as perfect as care, skill and cleanliness can
make it, and the canning in air-tight sanitary tins, without the use of
acid or solder, uniformly safe.

Customers know that the

Stock and recommend this splendid

Order from your wholesaler

THE AYLMER CONDENSED MILK CO,, Limited, .-

AYLMER, ONT.

e A

e e T O
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THE CANADIAN GROCER

The Public Demand Elm1
WAGSTAFFE’'S GOODS

Sell the line of least resistance. Pays you a good c'
—

profit. We have Wagstaffe's full assortment of Jams,
Jellies and BSealed Fruits. Also Wagstaffe's new
season’'s Marmalade.

SEE OUR TRAVELLERS OR '"PHONE 596 FREE TO BUYERS

BALFOUR, SMYE & CO. &iocirs™" HAMII.TON Jar

2ae

| e-wm=l MATHIEU'S able
| ' SYRUP

of Tar and Cod Liver 0il

commends itself to dealers.

It has the double advantage of pre-
sent popularity and future cer-
tainty.

Its popularity is due to the wonder- E

e g .

ful cures it has effected, ss atiested
by thousands of testimonials.

Its future is assured because its
history is one ol steady and rapid
growth,

Of all cough and cold cures none
assure the desler a greater cer-

tainty of immediate and future
profits.

/ g During Fall and Winter the de- —
L i mand will be continuous. 1
; U : ‘ Keep well supplied and when or- T —
i dering order also 3
and . }

it Sl . R
i o

Sisatiatinnnsse, o

MATHIEU’S

oo vauows | (Sl e

which are necessary to reduce fever
and remove pains in connection

Made only from Pure Cane Sugar : ] with colds.

| o J.L. MATHIEU CO., Props., 1 B
The S, Lawrence Sugar Refiing Co, Ltd, - .

|
Foley Bros., Larson & Co., Wholesale Grocers and Confectioners, |
Winnipes, Ed v
Montreal PR .oy atey

- , : : . w
Ewing’s Pure Spices
Prince of Wales Brand Pure Spices require no introduction to the grocery f

trade. This brand stands for highest quality, and, above all things, for

absolute purity. Always specify Prince of Wales Brand Pure Spices |
when ordering. ;

S. H. EWING & SmONS, Montreal and Toronto

i e it sl e Al
ARl Aiedh . o
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[mporters, Roasters and Grinders

COFFEE AND SPIGES

e e——

MANUFACTURERS OF

Jams, Jellies, Pickles, Sauces and
Flavoring Extracts

We manufacture a full line of these and are
able to supply you quickly and cheaply.

OUR PRICES ARE RIGHT
WE WANT YOUR BUSINESS

Before replenishing your stock get our prices.

Empress Manufacturing Co.
Limited

VANCOUVER, B.C.

FOREST. CITY
BAKING POWDER

THE STANDARD
FOR 25 YEARS

6 oz. tins, 75¢. doz.
20 $1.25
160z *“ $1.50

Manufactured By

GORMAN,
ECKERT &
CO., Limited

London&Winnipeg

Is there any reason

Kané; Kid

Should not have attained
the largest sale of any five-
cent Pop Corn Confection
in Canada?

The More You Eat
The More You Want

Made Only By
Clyde Fuller & Bro.
WINDSOR : : : ONTARIO

e ——

-

W READY

o\D ENGLISH NEW SEASO

\
NnO
E xact Reproduction of
The Most Modern & Up-to-date Fruit-Preserving Factory in Canada J
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THE CANADIAN GROCER

That Quaker Salmon!

Try acan of QUAKER SALMON yourself.

If you do not
find it the best you ever ate, do not buy it.

If you DO——

WHOLESALE

MATHEWSON'S SONS

202 McocOILL STREET, MONTREAL

CROCERS

Ghe
“Eureka” Refrigerator

for
Catalogue

Handsome
Fixture

The Patented
“ Eureka” System

is by long odds the most satisfactory for grocers and
butchers. Merchants throughout the Dominion have
pronounced it the most enonomical and effective.

Eureka Refrigerator Co., Ltd.
56 Noble Street (Near Queen St. Subway)

TORONTO

dss$$55558s

You Can Sell Lots
of Holland Rusk

And there are good reasons why you should. Hol-
land Rusk pays a profit that makes it worth while
for you to put your salesmanship behind it.

HOLLAND
RUSK g

Delicacy

The real worth of any grocer—
his standing as a merchant—is de-
termined by his ability to sell his
customers the goods that he
knows will please his customers
and return him a really worth-
while profit — such goods are
Holland Rusk. Order a case to-day.

MacGREEGOR SPECIALTY CO.
Canadian Importers, TORONTO
Holland Rusk Fo, Holland, Michigan, Sole Makers in America

WE ARE NOW

18

JAPAN TEAS

IMPORT ORDERS FOR
THE COMING SEASON

S. T. NISHIMURA & CO.

MONTREAL AND JAPAN

SOLICITING

i et ity

T T T e W

R R
eaegegeseese
'e"e 0% " 4o ",

¥ g

BRI X

-
0802 e 200 200e0e?:
oo




——— .

ey w—

THE CANADIAN GROCER

0,0 0,08 00 0000F 0 0o ® . 9.08 040008 00w o 0.0.0.0,0.0,0.0.0,0.00.0.00.0.0079.0,000 ----_'-nooo.o.b..‘l'c’ouo...
s e T e e e e S it

-
)
T
~
X
m

ARE YOU GETTING YOUR SHARE OF THE BENEFI
MONEY WE ARE SPENDING?

Our new advertising scheme is selling H.P. faster than ever.

Are you supplying your customers, or are they buying elsewhere ? .“,wD: N
& . 5 0o _ y\is3e
A post card to our agents will bring you a trial bottle and - B gen-

oo full particulars.

Here's the Name Selected for our

New Brand of Sweet Pickles

Sardines That Sell

are those that have a guarantee on
each tin! 3

Concord Norwegian |
- Sardines E

are finest small autumn fish only,’

STERLING BRAND

packed, when freshly caught, in
high-grade oil. Each tin is pro-
vided with an extra cover for use
after it has been once opened.

SWEET PICKLES

The above name was sent in by

ERNEST W. DUKE

The care given in selection and
packing hss retained}
the natural delicate
flavor of the fish in
a remarkable degree.
Order from any
»*wholesale grocer,
o®° and don’t forget the
name CONCORD.%

123 Barton Avenue

TORONTO
to whom the $10.00 has been forwarded.

Watch this space carefully from week to
week for announcements of STERLING
BRAND GOODS.

.‘.'.lt Cat\nc6

The T. A. Lytle Co., Limited

Sterling Road, Toronto.

R. S. Mclndoe, Toronto; A. H. Brittain & Co.,
Montreal; W. A. Simonds, St. John, N.B.;
Watson & Truesdale, Winnipeg; Radigar &
Janion, Vancouver and Victoria, B.C. \

LIST OF AGENTS: ‘

Facts are Stubborn Things
and the fact that

AURORA GOFFEE

is so much Superior to all the others is a valid reason why
you should handle it! The aroma and flavor of “ Aurora "
Coffee are unsurpassed, and its retail price, 40c., leaves
you a very good margin of profit. Stock up without delay.

W. H. GILLARD & CO0., Hamilton, Ont.

19
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We make a specialty of STORAGE IN HAMILTON

: A new fireproof Storage Warehouse.
! M ap le F l aVO r‘ RACK FACILITIES

Every convenience to reduce the cost of handling
' Merchandise ;

IN BOND OR FREE
Lowest Insurance

A 9 e —————————

| | For Manufacturers of Extracts
{1 Syrups, Biscuits and Confectionery

Experienced Warehousemen

| STUART BROTHERS e

‘ Distillers Essential Oils, Etc. Storage and Transfer Co., Limited
' NIAGARA FALLS - - =o', CANADA Hamilton A : 3 Ont. p

Cotton !

i HAVE 235 T The White Mop Wringer

DOGand ‘J SELLS AND KEEPS SELLING
t-1 M 0 LA PUPPY s i i 3 il cgeig N

r | Because it does what so otber machtae does.
I3

B it d of k ings drier and ier th
| MARVELL““S Fon EnADlGATl"G wonus eu:::ol:h::.evi.:e.“l work; wrings I'I.Cl a easier than
i d K“plng nog. - Spl.nd|d c.ngrgl "..lth Each one sold is YOUR advertisement, creatiod moresales
3 an -
! Every one g T knows this
i ! The “* MOLASSINE” Dog Foods are the only Foods on the market which TRADE - MARK,

; besides feeding, keep dogs healthy and improve their coats. and that it S stands for

par excel- \$EETRmES Jence.
QUOTATIONS AND SAMPLES FROM

ANDREW WATSON, - Sole Importer G
971 PLACE YOUVILLE MONTREAL WHITE MOP WRINGER CO., : Fultonville, N.Y. \

Write for S particulars.

ERITAIN'S EEST JAM,
£250 CHALLENGE

The Name Talks!

“White Moss’’ tells you just what
delicious, scientifically prepared
cocoanut you get when you order
this brand. Mossy, perfectly
shredded cocoanut, absolutely pure,

s ot
e e . s SRl st

Issued in ** The Grocer " (London), August 14
1909, (repeated October 2, 1909), which did not
elicit a single response

SO

“ We are prepared Lo deposit £250 against a
like amount that our New Season's Vacuum-
Bottled Jams, as sold by grocers to the publie,
will surpass in excellence of quality and flavor
any Jams made by any other firm in the United

(OC0ANUT

i Y e T o oy s and white as new-fallen snow. i
31 flavoring or coloring matters 3 F
1 )..‘1“'1\1‘:‘:,::::-:1: be drawn from actual stocks It’s the'l'irand to sell to please ]
] » . * This challenge remains open until Saturday, yonr critical customers.
| : e -~ DSU\ e’ October 9th, 1909 ! HC
¢ ?Mvvw - First British Vacuum Jam Factory. The C.nadl.n coco.nut CO. |
: Duerr & Sons, Old Trafford, Manchester, Eng MONTREAL i
¥ . |
{4 Y
! )
| ARCTIC Show Cases |
; R el ow Case =
§ eirigeratlor
i 8 The best show case
v k.lldocnnm matter a grest deal what made in America for
it ind of a refrigerator you use. For the mone prg
i 3 (h%)l'_.don'l all refrigerate alike. Y-
W ere are ood X
- why %_our reh?gael:':,toz -houlrtf ?eo :l: Price, $4.50 per foot H
‘ ARCTIC. f.0.b, Detroit
" e P P el ot i OTTA
: ] u make tter,
ggg- and othlt;-; gerilhnb‘;::l an:; t:l‘e |4|w. .. Esio;l::mu i
egree to wi B““"g‘ e
ut{-b’ your customers. i Winnipeg, Selling Agent i
Arctic Refrigerators for all Purposes No. 100.
e This case is finished in golden oak — Beveled plate top. Lo
JOHN HILLOCK & CO. ~Sigped N0~
Made by
Queen and George Sts, TORONTO . . Je“kll
Agents for Western Provinces: Ryan W Sbow Cl“ Co.. D.tl'olt, Mlcll.
Bros., 147 Bannatyoe Ave., Wianipeg
a
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k BUY-
;; BLACRK JACRK
rJst a r B ra n d QUICK, CLEAN, HANDY
, ath
indling |/ .
: COTTON CLOTHES LINEN '
i BLACK JACGK SOLD BY
-; s RYIT. [ ¥ ALL
| COTTON TWINE Tove pou IR
3 Cotton Lines are as cheap as Sisal or Manila and much better
ted Fer Sale by All Wholesale Dealers. e
Ont. g SEE THAT YOU GST THEM. %-1b. tins—3 doz. in case.
I———

DUST IS A GENERAL NUISANCE

BUT IT CAN BE AVOIDED BY USING

DUSTBANE

| Spring! Spring! Spring!

rer

Jiat

Time to clean up. Everyone
is getting busy. Now is the

easier thau season to feature the always_ on n\\w*hfnx day. ' I)u.sllu.nl(-,' moreover, disinfects ‘!
wed Roysl Polishes. The e ]
- hi housewife finds numberless once they have used it. Get themon your side by selling 5
8 this uses for them. Have you a *“Pustbane.” There's money in it for you. 5 " 23
’ ? . d._ Z 2
:i.for :::l);i isfugf)lty sk e Dusthane Manufacturing Co. :
lculars. LIDU][] p[]LISH Boston, % Mass.
FOR ALL ME’ METALS 4 YAL POL[SHES COMPANY Caoadian Factories: Winsiped, Manitoba, St. Jobn, N.g
. RO
i, LY. i i A MONTREAL Ask Your Wholesaler for These Goodg
f'RB age .
Incorporated ko ion. ok
Ks! ESTERN | " British America Assurance Company
— A. D. 1833
ASSURANCE FIRE & MARINE
t what e e s COMPANY. MARINE
epared Head Office, Toronto
Ol'del" BOARD OF DIRECTORS
fectl
7 purey E HEAD OFFICE—TORONTO! ONT‘ Hou. Gen A. Cox, President W. R. Brock, Vice-President
’ 3 570 ooo Robert Bickerdike, M.P., W. B. Meikle, E. W Cox, Geo. A. Morrow,
- - D. B. Hanna, Augustus Myers, John Hoskin, K.C.,LL.D.
A'ssets over 8 ! ? Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C.
Income for 1906, over 3,609,000 Sir Heary M. Pellatt, E. R. Wood.
E W. B. Melkile, General Manager; P. H. SIms, Secretary
Co é 3 HON. GEO. A, OOX, Pr..ld‘“t', CAPITAL A i = i 4 - $1,400,000.00
! W. R. BROCK, Vice President ASSETS - - - 2,182,753.85
i W. B. MEIKLE, General Manager LOSSES PAID SIN E ORGANIZATION 20.833,820.96
! 1 C. C. FOSTER, Secretary
- ;
i HOTEL DIRECTORY
AS€S ‘
B | HALIFAX HOTEL
rica for ‘ HALIFAX, N.S.
e tort | 1 THE GRAND UNION
- The most popular hotel in
OTT . OTTAWA, ONTARIO. James K. Paiscey,i Prop Saves time,
) Avenue ) Saves money,
ling Agent i Saves you bags.
' ACCOUNTANTS
! top. be in every
grocer's store.
J Assignees, Chartered Accountants, Estate and KILGOUR BROS.
1 enkl FireInsurance Agents, 15} Toronto St., Toronto;
ich. ns & “ﬂl’dy e wellington St. West TORONTO

—. S
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- MAPLE e
s

Now is the time to sell them, and your customers will appreciate the best

Diamond Brand
Maple Syrup
are absblutely pure, known everywhere

and yield the grocer a fair profit.
Your jobber can supply you.

Sugars & Canners, Limited

MONTREAL

Twin Block
Maple Sugar

Sooner \ o
or

i‘ 1c .'

Later HAND""CLE ANEF
3{’5 PREPARED BY N’/‘:

You will handlz it £ NAP comPANE

Lo TED
MONTHS]

Why not now ?

—

(The Magic Hand Cleaner)

A wonderful seller, because a cute and dis-
cerning public knows there is nothing so good

as SNAP for chasing dirt, grease, stains, tar or
paints from the hands.

Send an order along. You'll be surprised
how SNAP sells.

ORDER FROM YOUR JOBBER

The Snap Co., Limited
MONTREAL

The other enterprising grocer finds \

The Commercial Account Register

~

Enables you
to do a Bigger
Business at

Less Cost.

FITS ANY SAFE

Besides practically cutting out book-keeping, it pre-
vents disputes with customers, does away with the old-time
pass books, collects your accounts, increases your busi-
ness, absolutely prevents forgotten charges, pays for itself
within a few months.

DROP A POSTAL FOR FULL INFORMATION

Commercial Register Co.

Successors to R. B. Belden & Co.

178-180 Victoria Street - - Toronto, Ont.

s —re
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| “Meadow Cream”

}

Stands for Purity and Appetizing Flavor in the highest degree.
Meadow Cream Sodas

Represent the Purest and most Appetizing Soda Biscuit made in Canada.

The W. J. Crothers Co., Limited

Kingston, o . Ontario

A AP AN 4 Y NS R S S AR W

BAIRD’S

“Second-to-None” GlNG[HBHEAD

— BRAND

Pickles MOLASSES

So called because they
are second to none for
quality.

THE KIND THAT SELLS

= This well-known Molasses is packed
No other manufacturer in tins—2's, 3's, 5's, 10’s and 20’s; in

has produced a better pails—1’s, 2's, 3’s and 5’s, 10 gallon kegs,
iy pickle at the price, and half-barrels and barrels.

When ordering from your whole-
GOOD SOUND saler mention the above brand.
VEGETABLES HMBEESCNT

and
PURE VINEGAR

o The Dominlon Molasses
® N High Quatity Co., Limited
JOHNSTON BAIRD & GO. HALIFAX - NOVA SCOTIA

GLASGOW, SCOTLAND

No Automobiles, Tin Spoons, or Crockery Culls

Given Away With

Contains no

Made of Pure Grape

Cream of Tartar

It's all quality

The Oaly Baking Powdar of Estiblishad Reputation Selling at a Moderate Price.

23
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75,000 Gallon Pickles in Brine

This is at least one of the largest stocks held in Canada.

Kegs -1, 5 and 10 Gallon.
Bottles—Malt lever tops,and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.

Bonded Vinegar, Pickle and Spice Manufacturers.

Preserves the
boots and
makes them
pliable. Is
waterproof

Before Placing Your Order e waid's

Best
Just See Our -

"BANNER"
1910 ”

MANY UNIQUE IMPROVEMENTS
MAKING IT UNDOUBTEDLY THE

Rapid Seller, Order to-day

leaving a good and don’t
Best Cold Blast Lantern | | profit foryeu delay
in the Market! ’
The SN amilton,
FOR SALE BY ALL JOBBERS @ CAN.,
, F. F. DALLEY = i
Ontario Lantel:mt“& Lamp Co. 0. Lid N e Butfalo,
HAMILTON, b ONTARIO i NY.

For Steady and Profitable Selling

THE BEST LAUNDRY SOAP IS

Richards Pure Soap

IT ALWAYS PLEASES AND LEAVES YOU A GOOD MARGIN
OF PROFIT. HERE ARE OUR OTHER LINES:

QUICH NAPTHA SOAP SNOWFLAHKE SOAP CHIPS
AMMONIA POWDER 100, PURE LYE TOILET SOAP

24
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In Canada

This is

alone our average
7,106 lbs. more per week than our sales

! this year was
; corresponding weeks of 1909.

THE CANADIAN GROCER

Yearly sale over 20,000,000 packets

increase for

real

the public well.

“SALADA?” is not better tea be-

cause it has a reputation :

a reputation

tea. It offers you a sure road to
quick profits, steadily
sales and pleased customers.

the first

because

'Forward! Another Advance

nine

As the yearly consumption of Tea in Canada is 4 Ibs.
this means that 92,378 new customers have been made for “SALADA”
this year, and this rate of increase has gone on year after year.

positive proof that “SALADA” has
trade-winner.
tea that can be absolutely relied
upon year in and year out, to serve

merit—that it
It

it s

weeks of
during the

per capita,

1S a
is the one

it has
better

increasing
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This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his
advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We
endeavor to have the index as complete as possible.
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Overstocking Cause of this Retailer's Failure

Whenever he Was Able to Buy a Little Cheaper in Large Quantities he Oier-
.oaded —nis Assortment Became so Poor That Customers Eventually Began to
Leal Somewhere Else—Turnover Not Proportionate to His Buying and he Gradu-
ally Got Behind in His Payments.

Fa.lures i the retail roeery bhusiness
are due 1o various eauses and it s de-
<irable that merehants should study these
W ! 1 cadl't

A case recently oecurred of a Cana
dian groeer going out of business and
seitling up with a compromise of 40
cents on ihe dollar because he did not
pay selentifie atiention to his stoek.

Neither the buying, sioring nor -
terior arrangement of stoek was selen-
ifically done stakes ensued one after
1 It 1 False e Zroeer was ui-
wiliing to do his work properly. but be-

= ¢ did it know ow,

These misiakes were cosily and event-
aally he eonld not meet his payments.

Oue of his ehief troubles was that of
over-s.ockinz in various iines, many of
Wiiein were slow movers.

Here is how happened: A traveler

dled o him cne day 1o sell him eanned
souds—meatls of varicus Kinds, beans,
o

This was a specialiy salesman, but he
- wongh tae Jobbers,

He quoted his prices and made an
appeal for a small order on two or three

ines of the goods—enouga to last three

or lfour weeks a the eurrent raie ol

selling of the retail groeer
Objections were taken on tie pea
at the prices were (oo hieh the gro-
¢ wouldn 't purehase and the traveler
wouldn’t lower his prices, because he
wasn'i permitted to.

A few days later that same groeer
purchased $100 worth of the same elass
[ goods from the traveling salesman of
diloiher holse,

How the salesman managed 1o gei suei

ree order was becanse he quoted his

at jobbers" prices, but there was
e slipwation foal eertaln gquantiyes
ad 1o be taken.,

Had small quaciities béen taken. his

prices would bave been the same as these
{ the competing house,
The groeer was so tickled at beating

¢ first traveler and making a few dol-
ars **elear profit,”” that he determined
to buy in large quaniities whenever he
could obtain better prices.

When Drafts Had to be Met.

The result was that in the next few
weeks he had laid i large stoeks of

nany ilnes and had saved., in s e
pation., quiie a few dollars.
Bui iae goods had been bought on 30

day=" time and soon an acconnt for $100
lad 1o be met, whereas the grocer had
~careely made a turnover in those goods
of #10 during the month.

There were also many other expenses
and aceounts 1o meet about the same
e,

Following this up, more large drafts
kept ecoming “in from time to time; he

had 1o pay for the goods that had been
bought in large quantities.

But the turnover was not sufficient to
meer them all and gradually the groeer
kept running behind the seheduled time
for making his payments.

Soon he found himself paying inter-
est on overdue aecounts, whieh, naturally,
was disastrous to his business and to ais
finaneial standing.

Lack of Assortment.

Another of his unseientifie methods
was this: Unless he could obtain a bet-
ter price on goods than his eompetitors
he often refused 1o buy at all, even in
=mall quantities.

This prevented him from keeping up
his assortment.

Customers frequently ealled for goods
which he did not earry and he substi-
tuted so often that gradually many of
his best customers traded with eompeti-
tors, and some even with mail order
houses.

His asscrtment was so poor that he
could not be depended upon.

Mistakes were also made in storing
his stock and in arranging it on the
shelves.

Enough attention had not been paid
to sanitary conditions around the store.

Butier was carelessly handled, so taat
particular customers would not buy it;
the grocer bought it promiscuously, and
often it was of a poor guality.

This drove more customers away from
the store.

In sioeking his teas another ervor was
made ; he bought in large quantities, with
the result that much of it lost its Havor
and became stale before it was sold.

Customers began to eomplain about it
and eventually some were lost simply on
account of the tea—all of whieh neant
several hundred dollars less turnover
during a year.

With many lines. when a new ship-
ment arrived, the old goods on the shelves
were pushed back to the walls and fresh
roods substituted.

This meant that later on these stais
goods—very stale now—brought numer-
ous eomplaints, and were the cause of
losing more enstomers.

No study was made to determine what
goods imparted their flavors to others or
absorbed the flavors of other goods.

Spices, teas, lemons, coffee, ete., werc
piled promiscuously, while no care was
taken in the storeroom to keep all zoods
away from the eoal oil tank.

The flavors of many goods were spoiled
before they left the store. and consum-
ers who dealt there lost confidence in
them.

Why He Failed.
Because he ‘did not attempt to do busi-
ness on a seientifie basis, he did not

study his own interests in buying; |
did not look to the arrangement of |
stoek, neither in the store-house nor
the store.

He was carried away by the faet thia
he was buying rather cheaply in laro
quantities; he did not eonsider his tur
over, and was not able to meet his pa
ments when they fell due.

He was one of those retailers sufferi
from the carrying of too large a st
when his trade did not demand ii.

He forgot or did not know that i
quick turnover of stoek, even at a f.
profit, was one of the requirements
a sueeessful business.

Too muel capital had been tied up
the business in what might be ecalle.
dead stock—sinee mueh of it was |
turned over in months.

The only ultimate vresult of doii
business on sueh an  unseientitie bha-
was—failure.

And he failed.

SUGAR REFINERY PROJECT.

St. John, N.B., March 15.—The bill
permit the éommon council of the ci
to grant a free site to F. C. Durvant 1
the erection of a sugar refinery will |
presented to the local legislature 1+
week and unless some unforeseen o
stacle should arise the project will -
through. The matter has already he
approved by the Dominion parliament «
the recommendation of the railway
partment whieh has transferred a p
tion of its property at the Ballast wia
to Mr. Durant to further the sc¢hene.

With the view of indueing new indu
tries to eome to St. John, the board .
trade has asked the couneil to seek
have the aet relating to new indusiri
amended so that more eould he cffer
in the way of exemptions to manufa
turers, who might locate here. It 1s al-
preposed to assist manufaeturers alrea
here who may wish to enlarge th
plants.

A HARD LUCK TALE.

Jas. Murray, a young Woodstock, Out

grocery clerk, last week packed all li-

worldly goods in a box car and stari
for Saskatehewan, where he was going |
take up land. The car in which he wa
riding, along with his outfit, was burn
at Barrie through the upsetting of
lantern, and everything in it was
stroyed. The stock included six horse:
three head of ecattle, and some hens.
fur-lined overcoat, with $60 in one .
the pockets was also lost, while M
Murray himself very narrowly escap
death buy burning.
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THE CANADIAN GROCER

Western Mail-Order House Competition. Alarming

Movement Fermenting Among Retailers to Bring About Co-op-
erative Buying in Order to Offset This Competition — Com-
plaint That Some Manufacturers and Jobbers Sell Direct to the
Eig Department Stores—Meeting at Brandon.

Brandon, Marveh 16.—AL the present
time there is mueh unrest among the
retailers of the west. In faet, the rest-
Jessness has been felt for some years,
hut it is taking on new form just now.

The causes arve chiefly two. One is
it the small retailer by a combination

cireumstanees, is forced to pay high
prices for his goods in eomparison to
the dealer who is located in wholesale
centres.  He is made to believe that the
cxpense of shipment and the smallness
the quantity warrants the manufac-
turer o wholesaler in stipulating a
hicher price.  The result of this leads
to the second eause for the present agita-
tion, and that is, that the retailers ean-
ot compete with the mail-order houses

the matter of priees,

The effort is not to form an associa-
tion among retailers tfor the purpose of
~=uing a catalogue as a retaliation on
the mail-order house, as is the ease with

e merehants of Winona, Minnesota.
Nor s the present tendeney of the mer-
chants to merge their interests in one

iwe concern in order to buy in lareer
quantities, as was the ease with the

crehants of Cartwright, Man., about
ree vears ago.  This latter endeavor,
wwever, was the beginning of organized

effort to compete with the mail-order
house, but, untoriunately, it was not a
sueeess for reasons entirvely foreign to
the prineiple of c¢o-operation.

It, however, laid the basis for a move-
ment that may yet realize its ambitious
chjeets.

On the evening of Mareh 9, about
twenty retail merchants of Manitoba and
Saskatehewan, met in Brandon to or-
ganize a Retail Merchants’ Buying s
sociation,

The ‘Selling Direct’ Trouble.

The partiality shown by jobbers and
ninufacturers to mail-order houses was
severely commented upou, and in order
to put themselves on a fair competitive
footing, the trade «decided to orvganize
for the puipose of buyving at more ad-
\';lll'il_‘_"l‘(llh rates, and thus combat the
imoads of the catalogue houses.  H. E.
LIl eeneval mervehant, Havtney, Man.,
was appointed chatrman and W, Me-
Landress, Redvers, secretgry.

The scheme, as was partially planned,
was to establish a buving aud distribut-
ing station for all the merehants who
wished to conneet themselves with the
movement. Just where this station is

to be was not deeided. bui 1t is coniend-
ed that to make the wdea feasible 1t will
have to be Winunipey.

A committee consist ne of L E. Ll
(x. W. Stockfon, Cuiiyle, and G. = S.
Munro, ceneral mercant, Reston, was
named to eivenlarize he rvetail dealers
amd intorm them of the objeet ot the
assoeiation with 2 view o co-operation
in purchasing, =o asx to secure better
rates.

It 15 argued by some that the co-op-

ative buving scheme cannot work out
~ ('(-:~~["!l|‘\ without a ('n~n|)a‘l';lli\'(‘ sell-
e system, awd in the light of this
cr.ticism the new adventure will be in-
cresting to follow,

Movement is Widespread.

To show that the new tendeney is
widespread, it is interesting to note that
at the time of the meeting in Brandon, a
retailer living in Killarney, Northern
Manitoba, issued a cirveular  letter to
about twenty-five of his fellow mer-
chants, outlining a similar scheme as
that proposed by the merchants who
met in Brandon.

The  Killarney  merchant  sugeested
that sometime during Mareh a meeting
ol retailers, consisting of a representa-
tive dealer from  about tweniy towns
shon'd be held providing the responses to
his letters were sutlicient to warrant such
an aetion.

Sinee the movements in both eentres
are dentieal. they will likely be joined
caether.

A PLAN SUGGESTED BY

THE TORONTO BOARD OF TRADE
FOR THE DEVELOPMENT OF

ASHBRIDGE BAY
Showing provasions for the
enf j’ of all Railways

er C/(y Conltro/

At a luncheon given by President W
I. Gage to members of the Board of
I'tade, Toronto, recently the following
wululmll was un.mlmoubl\ passed :—

“Whereas the Board of Trade of the
city of Toronto consider the control of
the waterfront in and contiguous to To-
fouto is essential to the commercial de-
velopment of the city ;

HARBOUR

EASTERN ENTRANCE

i

s
e

‘““And whereas no satisiactory plan of

development can be devised and carried
out without permanent concentration of
authority ;

‘“*And whereas the proper development
of the wateriront will enrich the city
many millions by enhancing the actual
value of its property in Ashbridge’s Bay
and elsewhere ;

“Be it thereiore resolved that this

meeting most strongly urges placing the
management of our wateriront in the
hands of a commission, and that the
Seeretary  be instructed to forward a
copy of this resolution to the Mayor,
Board of Control, and Counecil of the
city of Toronto, with a request for im-
mediate action.”
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Practical Methods Used m Retail Grocery Stores

Price-cutt.ng and Rebating in British Columbia—Talk of Summer Half Holiday

—Device of London Grocer for Turning Lights Off in His Store at a Certain

Half-holiday Question.

Lindsay, Ont., Mareh 17.—The time is
fast approaching when the question of
early elosing will be again before the
grocers. It is undersivod taat this sum-
mer the groeers will consider arranging
for a half-holiday on which to run an
excursion and have a day of sports. To
make sueh a day an annual affair might
not ecome amiss and would tend to es-
tablish a deeper and more friendly re-
lationship between the elerk and the
employer.

Thirty Feet of Plate Glass.

Berlin, Ont., March 17.—One of the
recent additions to the retail establish-
ments of Berlin is the groeery store of
George Faber. The store is located on
Weber Street, West, near the Grand
Trunk station. It has a frontage of
irty feet, practically all glass,
giving it an exceptionally fine appear-
ance, whieh is enhanced by the tastily-
arranged and eclean stock. Mr. Faber
formerly eonducted a grocery store, bui
sold it to start a faectory for the manu-
facture of aluminum ware, with two bro-
thers. but reeently disposed of his in-
terest in that business to return to his
first love, the retail grocery business.

over tm

Price-cutting and Rebating.

Vancouver, B.C., March 15.—Manufae-
turers of some of the standard brands
of flour are annoyed at the action of
some groecers in Vaneouver cuiting the
price from the regular quotation of $1.90
to $1.75. Tt is done to entice business,
the reduction in such a prominent staple
aciing as quite an inducement. The flour
is sold with a fixed retail price, so as
to make it fair to all grocers, but even
this is not earried out. A traveler for
one of the Manitoba houses found his
flour advertised thus in a window, and
it may be that some action will be taken,
if it is found possible.

Along this line, the remarks of an-
other traveling salesman might be quot-
ed, though the truth to offenders might
not be palatable. He said that there
was too much ecutting into another’s
business in what he eonsidered a man-
ner not legitimate. For instance, a large
grocer here has been buying from a cer-
tain wholesale house for years. Another
wholesaler eomes along and asks for his
business or a part of it, and when it is
seen there is not much chanee of a change
swings the scales with an offer of a
gunny of sugar with every order of so
much, The prospeet of getting some-
thing for nothing wins the day.

Lights Turned off by Alarm Clock.

London, Mareh 17.—‘The best ad.
we’ve got,”’ is what John 8. Cummings,
manager of John Diprose’s No. 1 gro-

Time—Something Original in Window Dressing.

cery on Dundas Street, says of their
plan of window illumination at night.
The windows of this store have been
dark for some nights, and enquiry was
made if the plan had been dropped. It
appears, however, that John Cummings’
alarm eloek, whieh shuts off the eleetrie
lights at a eertain hour, is out of order,
but it will soon be repaired.

The windows of this store, as well as
Mr. Diprose’s other two stores on Dun-
das and Richmond Streets, are always
dressed in a partieularly attractive man-
ner, and they are generally well light-
ed till late in the evening. All three
stores are situated where large numbers
of people pass during the evening, and
although they close early, there is no
doubt that many sales are made next
day on the strength of the display of
the previous evening. Oranges and otber
fruits are used extensively, and the price
tickets are not forgotten. New lines of
gzoods and seasonable artieles are often
given an introduetion in this way to
prospective buyers.

““I used to have two cloeks,’’ said Mr.
Cummings, ‘‘one to turn on the lights
at half-past eight, and the other to turn
them off.”’

““Do they never fail?’’ he was asked.

““Only twiee, the lights burned all
night.”’

‘“What does it cost you?’’

‘“About 38 cents per night.”’

The plan is not followed by many gro-
cers in the eity, presumably for lack of
a cloek arrangement. They naturally
will not go to the considerable inecon-
venience of eoming up town from their
homes to turn off lights late at night.

Viaduct Made of Canned Soups.

Toronto, Marech 17.—Something unique
in window display was shown last week
by R. Higgins & Son, Yonge Street, con-
sisting of soups and condiments so form-
ed as to represent the much-talked-about
Yonge Street viaduet. The pillars were
built up with the soup eans, and rail-
way tracks were graded over the viaduct.
The display also showed a locomotive
with cars attached, loaded with soup. A
number of miniature automobiles, as wel!
as delivery earts, were in the foreground
all loaded with cans of soup.

The whole seene was flanked and back-
ed up by pyramids of the same goods.
These, with large dummy eans and hand-
some red and white banners, together
with show cards, ete., made an effective
display and caused considerable talk
among those who saw it. It also in-
creased the sales of canned soups in the
Higgins’ store.

R. H. Patchett, with R. Higgins &
Son, was the artist who dressed the win-
dow and originated the idea of the via-
duet.
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Combating Mail Order Houses.

Hamilton, Mareh 16.—‘The retailer
who is not afraid of work, and is will-
ing to use both his brains and his hands
in building up his business, need have
no fear of big store competition,’”’ re-
marked a business man here recently.
‘‘It is not the progressive merechant who
is hurt the worst; it is the man who
fears to try some new plan for fear i
will fail. The retailer with plenty of
backbone will try one thing after an-
other, knowing that a plan which will
interest some people will not appeal to
others. He does not try one plan, then
give up the fight and eroak about the
mail order houses ruining his business.
That is exaetly the kind of advertising
that kind of house wants. They are
progressive, and are going after eustom-
ers every day. The more you whine
about them the surer your eustomers are
that you eannot sell in eompetition with
them. .

““Some say the best thing to do is to
never mention them to your customers,
as it only advertises them that much
more, but that depends upon how you
mention them. If you are always croak
ing about how they are ruining your
business, you are advertising them. If,
on the other hand, you are always able
to tell your customers of some new thing
you have to sell which is just as cheap
as the catalogue houses offer it, or a
little cheaper, or of better quality, you
there have a talking point which gives
you an advantage, and as you are on the
ground and talking direet to your cus
tomer it ought to be an easy matter for
you to compare your goods with those in
the big store catalogue for an hour at
a time and still show that the eustomer
can save money trading at home, qual-
ity considered.

““The first thing you need for this big
fight is to make a thorough study of the
store catalogues and compare prices
with your own. Do not take the word
of anyone else as to what the big store
people ask for the same kind of goods
vou handle. Look at the figures, and
the more you study the figures and the
goods deseribed, the more eonfidence you
will have in your own ability to sell
goods.”’

TRADE NOTES.

E. Dion, merchant, Valleyfield, Que.,
is adding a confectionery department to
his business.

Primeau Bros., grocers, Valleyfield,
Que., are adding an account register to
their store equipment.

At a representative meeting of the
merchants of Fredericton, N.B., held re-
cently, it was also decided to hold au-
other meeting at an early date to discuss
the advisability of forming a Business
Men’s League and of holding a Mer-
chants’ Week.
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Figuring Waste in Meats When Fixing the Prices

Writer States that Average Grocer Does not do This—Loss in
Shrinkage and in Waste-Ends—Mi:takes Made by the Careless
Grocer in Cutting Prices—In Many Cases He is Selling at an

Actual Loss.

By Vietor Lauriston.

1 don’t believe,”’ declared a grocer
(he other day, ‘‘that the average grocer
lias any eonception of the actual eost
f the meats which, in this day of high
prices, he still sells as a rule at the same
fivare as he did a few years ago.

““To my mind the meat trade is some-
ning whieh needs the closest attention

make it profitable. Even with the
‘losest attention the risks of loss are
oreat.

T don’t think,”’ he conc!uded, ‘‘that
lie average grocer pauses for a single
soment to take into aeeount his inevi-
able loss through waste.”’

All of which affords food for thought.

Does the groeer who handles meat pro-
ducts—and pretty nearly every grocer
loes handle them—ever ponder upon the

wevitable loss involved through waste,
and has he any eonception of the amount
i shrinkage which takes place?

Take the item of eooked ham, for in-
<tance. A few years ago cooked ham,
hought for about 18e¢ a pound, was re-
tailed at about 30e, affording a comfort-
ible margin of profit. At the present
ime it costs from 22e to 25¢. In faet,
{ter allowing for removal of the skin,
lie cost figures all of 26¢ in many cases.
ut it is still sold at about 30e.

Loss From the Waste-End.

This would not be so bad were all the
iam sold at this price. But with every
ham there is a waste-end for which, in
the average small eity, to say nothing of
country towns, the groeer is glad to re-
ceive as low as 10e 1b., where it does not
hecome a dead loss. In large cities there
s usually a good demand for ends.
[here is a certain elass of people who
make a praetice of buying them, enabling
hie grocer to maintain a fair price. But
in the small eity or town there is no
siuch elass; with the result that the gro-
cer sells for what he can get.

The size of the waste-end varies, de-
pending largely on the way the ham is
wit. In some cases it may run as high
is a pound; but half a pound is a fair
average. Even half a pound at 10 eents
serves to pull down the retail price per
pound quite a bit nearer the price the
srocer pays.

Then there is the problem of shrink-

e. The shrinkage depends upon the
age of the ham. the manner in which it
i= kept, the speed with which it is dis-
pesed of, and other items to whieh the
rrocer is apt to give little thought. En-
quiry of a groecer who has thought upon
tiis matter brings forth a startling
faiement.

Loss From Shrinkage.

A twelve-pound ham will shrink one
pound in a week,”’ he stated.

y
y

This statement, moreover, was baggd,
aot on guesswork, but on actual investi-
gation, he claimed. The shrinkage, as
stated, depended on the conditions under
which the ham was kept, and how muech
air it got. If there was not enough air,
the ham would mould; while if it were
kept in a draft sufficient to prevent it
from moulding, the loss would be as the
grocer had stated—one pound a week.

Rather a novel dilemma? but the con-
dition is one which, to a greater or lesser
extent, applies to most of the lines car-
ried in the meat-dealing grocer’s stoek
in trade.

Where meat is, as in the ease of cook-
ed ham, the problem of waste calls for
exceptional watehfulness. The loss of a
small seetion of canned eorn beef will
eat up the profits upon many pounds.

In no branch of the grocery trade does
cleanliness count so high; and the buy-
er who for anything else would be con-
tent to go away and let the groeer put
things up himself, is apt to stand by
watehfully while his meat is being sliced.
Whoever else may be willing to take it,
he for one doesn’t want the fag end,
while he is on his guard against any
part of the ‘“main chunk’’ that looks
suspicious to his hypereritical eyes.

Striet cleanliness must be observed,
and waste of any kind guarded against.
With even the most careful grocer, there
is bound to be waste to some extent.

The Mistake of Cutting Prices.

To the eareful grocer, it is a hardship
that a large number of groeers never
think of these things, and never stop to
caleulate just what effect waste has upon
the unltimate cost and profit. To such
gioeers cooked ham—to revert to that
topic—simmers down to the following
business proposition, at least in one par-
ticular instance:

Purchase price per lb..... 24¢
Selling price, per lb..... 30¢
Profit, per Ib. ......... 6c

Nor does such a grocer ever reflect that
the amount of ham which he buys at
24c¢ (more or less), is likely to differ as
much as a couple of pounds from the
amount which he sells at 30 cents, and
to differ, too, to his own disadvantage.

The hardship to the careful grocer lies
in the fact that his careless and non-
reflecting contemporary, relying upon the
superficial figures just given, religiously
helieves that he can now and then cut
his cooked ham to 28¢, or even 25¢, and
still sell it at a slight but safe margin
over his original investment. Such com-
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petition is all the more regrettable in
that it is based upon a wrong concep-
tion of the exaet financial status of the
meat trade, and that the grocer who cuts
is doing so, not merely to his fellow-
grocer’s detriment, but also to his own.

FITTING A MODERN GROCERY.

Halifax, N.S., March 16.—The new
commodious grocery of T. F. Courtney
& (Co., was opened to the public last
week. The new store is considered to
be one of the most modern and finely
fitted groceries in the city. Everything
about the premises is of the most up to
date kind. During the opening day
hundreds of persons visited the premises
and enjoyed the reireshments and the
music furnished by an orchestra.

The building is situated at the corner
of Jacob and Brunswick Streets and is
quite an addition to the north end of
the city. It is a four story brick struc-
ture with red stone facings, and is de-
cidedly attractive. The store is the cen-
tre of attraction, as it is brilliantly
lighted by a multitude of electric lamps,
the shelves are well filled and the fix-
tures show up to good advantage. Mo-
dern bins are used for biscuits and other
goods carried out of packages. The
smaller bins have mirror fronts. The
cases are of oak, which is the wood used
in all the fixtures, a pleasing uniform
effect being obtained.

The big oak reirigerator is one of the
features of the store. About a hali ton
of ice can be stored in it. It contains
seli-contained compartments and is well
ventilated. Silent salesmen hold the to-
bacco goods and the confectionery.

Automstie scales are on several of the
counters. The mechanism of these vis-
ible from both sides of the counter and
they do their work swiftly and with ab-
solute accuracy. The counters are de-
tached, with spaces between for passage
and there is much window space for the
display of goods. The spacious appear-
ance of the store is intensified by the
absence of pillars, one in the rear of the
shop being the only obstruction. The
floors are of hard wood, and the build-
ing is heated throughout with a modern
system of hot water. The firm have al-
so installed a modern electric cofiee
grinder, which will turn out a pound of
ground coffee in fifteen seconds.

A DOZEN MAXIMS.

The following twelve maxims formed
part of the will of Meyer Anslem
Rothschild, the founder of the great
banking house at Frankfort :

Seriously ponder over and thoroughly
examine any project to which you intend
to give your attention.

Reflect a long time, then decide very
promptly.

Go ahead.

Endure annoyances patiently, and fight
bravely against obstacles.

Consider honor a sacred duty.

Never lie about a business affair.

Pay your debts promptly.

Learn how to sacrifice money when ne-
cessary.

Do not trust too much to luck.

Spend your time profitably.

Do not pretend to be more important
than you really are.

Never become discouraged ; work zeal-
ously and you will surely succeed.
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THE LATE W. H. SEYLER.

The Groeer wishes to acknowledge
and staie its appreeiation of-—the many
expressions of sympathy that have been
received in connection with the death
f the late W. H. N«)ll‘l'.

In eommon with a large eirele of
friends in the trade, the staff of this
and the other Maclean papers feel his
luss keenly. The bereaved family- have
found a great deal to comfort them in
the numerous evidences of the esteem
in which the late Mr. Seyler was he'd
by those with whom for years he ean
in almost daily” eontaet in a business

way.

DRIED AND CANNED FRUITS.

With the housewife’s stock of home
made fruits running low in many cases,
grocers should give some extra atten
tion to canned and dried fruits just
now.

Prunes, apricots, pears and peaches
are among the dried fruits that should
be good sellers, as well as canned ap-
ples, plums, pears, peaches, ete.

How to attract buyers is a question
which naturally arises and one of the
hest answers is through the window
display. A few eclean, attractive trims
using the above mentioned articles are
bound to bring business especially if
few price tickets and show cards are
utilized.

The show card might be used to de
seribe the uses of the goods shown
while price tickets are often alone re-
sponsible for making sales.

THE CANADIAN GROCER

In addition to the displays, the sell-
ing plan should be backed up by some
strong talking points in the local paper
or if there is no paper by means of cir-
culars. Dried and canned fruits will
sell and sell well until we again hear
from the strawberry growers. What
is needed is some energy behind the
selling plan and some judgment.

LICENSE FEE IN B. C.

In last week’s issue reference was
made to the repeal of objeetionable fea-
tures of the British Columbia Extra-
Provineial Corporation Aet, and the new
aci now in foree.

The features which did not appeal to
manufacturers were that Canadian busi-
ness houses holding Dominion charters,
or charters from any of the other prov-
iees were forbidden to do business in
British - Columbia  through travelers,
azents or commission houses, until they
had first secured a license at a cost of
from $25 to $250, according to eapitaliza-
tion, under penalty of a heavy fine per
diem. coupled with a refusal to con-
cede any statids to such a eompany when

tempting to use the British Columbia
citrts 1o eolleet debts,

Under the new aet it is stated that
taking orders for, or buying or selling
zoods by travelers or by correspondence,

long as the company has no resident
azent or representative and no office or
place of business in British Columbia,
shall not be deemed a earrying on of
business within the meaning of the Aet.
FFirms doing business through a branch,
a commission house, a broker or resident
azent, or who earry stoek in the provinee,
mius!t provide themselves with a license,
but  those confining their business to
such sales as may be effected through
correspondence or through travelers not
residents of British Columbia are ex-
empl.

Another seetion provides a  penalty
of $50 per day for every company doing
|m~nn~~ illegally, and states that so long
a- it remains unlieensed it shall not be
capable of maintaining any aetion, suit
or other proceeding in any court in Brit-
ish Columbia in respeet of any econ-
tract made in whoele or in part within
ihe provinee. There is, however, a pro-
viso to the effeet that upon the grant-
v of a license, any action, suit or other
proceeding may be maintained as if such
License had heen granted before the in-
stitution of any such aetion, suit or
other proceeding.

For a company whose nominal capital
does not exeeed $10,000, the fee applie-
able to extra-provineial corporations, is
$25.
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For a company whose nominal capital
exceeds $10,000, the fee of $25 shall be
paid with the following additional fees:
For every $5,000 of nominal eapital or
part of $5,000 after the first $10,000 up
to 25,000, $5: for every $5,000 of nom-
inal capital or part of $5,000 after the
first $25,000 up to $500,000, $2.50; for
every $5,000 of nominal eapital or part
of $5,000 after the first $500,000, $1.25;
provided that companies having less than
0 per cent. of their eapital invested in
British Columbia may eommute the fee
applicable under the above schedule by a
flat payment of $250.

PROTECTING RETAIL PROFITS.

At a meeting some time ago the Lon-
don Retail Grocers’ Association passed g
resolution eondemning the sale at 10
cents apiece, of goods costing $1 per
dozen.

Recently the wholesale price of a well-
known proprietary article that has al-
ways retailed st 10 cents per six-ounce
tin was advanced by the manufacturers
from 75 cents to $1 per dozen, subjeci
to a trade discount of 5 per cent. in five
case lots.

The London assoeciation has decided
that its members would in future retail
this artiele at 12} cents per six-ounce
tin,

At the old price of 75 cents the re-
tailer made a gross profit of 45 eents or
G0 per eent.

At the new price of $1, if he still sells
at 10 cents a tin, he makes 20 eents or
20 per eent. This is inereased to 26
per cent. gross, providing he buys in
five-case lots.

At the selling price of 12} cents per
tin London retailers get $1.50 per dozen,
or a profit of 50 per cent. on single case
lots.

One reason the manufacturers give for
advaneing the price is that the eost of
produetion  has inereased, due to the
adoption of a new and improved formula
that means a material betterment of
quality. They purpose advertising ex-
tensively this improvement in the goods.

Higher quality furnishes an argument
that will assist the London dealers in
selling at the price they have decided
upon.

The aetion of the London association
reflects a growing feeling on the part of
dealers generally that their profits musi
be protected. The Grocer hopes that it
indicates a movement toward that time
when we will see a better equalization of
profits than at present. Now some lines
of goods paying real good margin are
expected to bear the burden of retailing
expense on other lines that are actually
handled at cost or even less.

T

T S ST T T PR T T

T P R PR e e S

i1 one ¢
wiiich are
hy the s
datly ne\;
|i =~ heen 1
hetw:
Siafes.
{he Un
1o take a
the Payne
Coneession
event ()f
plyv with 1
ceive it ta

down upo
mim clav
The Gl
W ashingt
the view
sccis o
averted 1
list  of
~t‘!||'tlllle |
He also
possible ¢
the maxi
This is
Canada, 8
cation at

,hmpressio

United S
they  exi
olher llla

maximum
i tari
the aetion
Ntates In

i hrief
M]) be
any fore

criminate
e prodi
It has
anduly d
Siates,
il the
Iresident

iy suel
ment lLa1
little the
any rate
ie New
Commere
clal eorr
ecotiati
States ¢
urge” Pr
any rate,
(anadiay
o leave
ussion i
justment

A ‘al'i\
wou'd b




capital
1all be
| fees:
ital or
000 up
f nom-
er the
0; for
r part
$1.25;
is than
ited in
he fee
le by a

ITS.

e Lon-
issed g
at 10
| per

1 well-
1as al-
-ounee
‘turers
subject
in five

lecided
retail
-ounee

he re-

mts or

1l sells
nts or
to 26

ys in

its per
dozen,

le case

ive for
ost of
to the
yrmula
nt ot
1g ex-
goods.
‘ument
ers in
ecided

eiation
yart of
s musl
that it
t time
tion of
e lines
in are
tailing
etually

T T PO

THE CANADIAN GROCER
WILL THERE BE TARIFF WARFARE?

i1 one ean judge from the despatches
«h are being sent from Washington
the speecial corespondents of the
\ um\"spapers, a very acute stage
heen reached in regard to tariff mat-
between Canada and the United

€8,
{lie United States undoubtedly wish
i take advantage of the provisions of
(i Payne-Aldrich tariff to squeeze some

concessions from Canada, but in the
event of this eountry refusing to ecom-
plv with this wish, we can searecely con-
¢eive it to be possible that it will bring
down upon us the provisions of the maxi-
mim elause of the tariff.

I'he (lobe’s speeial correspondent at
Washington said a few days ago, ‘‘that
il view of the President’s advisers
<cins to be that the erisis might be
averted if Canada offered even a short
list  of articles on the intermediate
scliedule now given to other eountries.’’
Il¢ also said that ‘‘They see no other
possible eseape from the application of
the maximum tariff.’’

I'his is rather throwing the onus on
(anada, and not only that, but, by imp!li-
cation at least, would tend to give the
impression -that the President of the
[iited States, under the conditions as
they  exist to-day, has no alternative
other than to apply against Canada the
maximum tariff. The elause in the maxi-
wum tariff whieh is designed to govern
the action of the President of the United
States in regard to the matter declares
i brief that the maximum tariff shall
unly be levied against the government of
any foreign eountry which unduly  dis-
criminates against the United States or

produets thereof.

It has not been proven that Canada
duly diseriminates against the Unifed
Sates. At any rate it does not appear
al the special commissioners whom
'resident Taft sent to Ottawa made
wiy such disecovery. No official state-
ment has yet been given out, but the
fitile that has leaked out does not at
any rate infer that they did. In faet,
lie New York Journal of Commerce and
Commereial Bulletin, which had a spe-
iul correspondent in Ottawa during the
weotiations, deelared that the United
States  delegates would unequivoeally
ize President Taft to tentatively, at
any rate, aceept any proposals which the
Canadian Government may make and
'0 leave the matter open for further dis-
ussion and for a larger scheme of ad-
tislment,

A tariff war between the two countries
vuld be a serious thing. Tariff wars,

like actual warfare, cannot be waged
without injury to both parties. Those
which have broken out between contin-
(ntal European countries in years gone
by prove this.

While the onus for any such warfare
cannot be aecepted by Canada, if there
is anything she can do to prevent it
without saerificing her principles or her
dignity she should do so. The spirit of
compromise is a good thing for nations
as well as for individuals. But Canada
cannot eonsider anything which would
result in injury to any phase of her in-
dustrial life. Public opinion would not
for one moment ecountenance it. Can-
adians have not yet forgotten the tariff
treatment that has been accorded them
and is still being ‘accorded them by the
United States, and they are in no mood
to submit even to the appearance of
dietation from that eountry.

If Canada had diseriminated against
the products of the United States the
trade returns would certainly show it.
For every $2 worth of goods which we
buy from them they in return only buy
$1 worth from us. And we are to-day
their third best customer.

The average percentage of the duty
colleected on the $180,000,000 worth of
goods imported from the United States
last year was 12} per cent., which was
only a small fraction of one per cent.
higher than the average levied on goods
imported from Great Britain, which of
course enjoys a preference in our mar-
ket. As the average duty on imports
from all countries was 163 per eent. it
can readily be seen that the average
rate levied on produets from the United
States is lower.

No less than $80,500,000 of our im-
ports from the United States last year
were free of duty while from Great
Britain the value of the free imports was
only $18,500,000. To put it in other
words, of our total imports from the
United States 57 per cent. were free and
from Great Britain only 25.

It is a significant fact that Canada’s
importations from Great Britain since
1897, when the preference went into
operation, have not grown as rapidly as
have the importations from the United
States. In the one instance the increase
up to March 31st, 1909, was 58 per cent.,
while the inerease in the importations
from the United States during the same
period was no less than 65 per cent.
During the period of 13 years our im-
ports from the United States have in-
creased three-fold, while their purchases
from us during that same period have
scarcely doubled.

If any eountry has reason to complain
it is Canada, and we can quote no less an

authority tor saving this than the New
York Journal of Commerce and Com-
mercial Bulletin, the largest and prob-
ably the most influential daily financial
and commereial paper in the world. In
its issue of Mareh 11th it made this sig-
nificant statement: **Tariff war is what
we have been inflicting upon Canada
ever since 1890 and earlier. Every tariff
sinee 1890, exeept the Wilson Aet (and
even that in certain particulars) has
made it harder for Canada to do any
business in the United States.’’

The so-called minimum tariff of the
United States is after all but a subter-
fuge. It is, as the New York Journal of
Commerce says, **nothing but the gener-
al tarift, and concedes nothing.”” If the
worst comes to the worst and the United
States is determined to levy the maxi-
mum tariff against this ecountry, we shall
have to make the best we can out of it.
If the maximum eocs into foree against
us there will be no alternative for us but
to put into operation the surtax of
33 1-3 per cent. on the tariff, which for
seven years was imposed on the importa-
t'ons from Germany.

While tariff warfare between (Canada
and the United States is something that
all right thinking men should deplore,
and try to prevent, Canadians ecannot
foreet that the tariff poison which the
United States administered to Canada in
the McKinley and Dingley tariffs proved
a tonic¢ to the industrial life of this
country.

It is understood that President Taft
is of the opinion that were it not for the
treaty Canada has with France, which
erants that and thirteen other countries
favored nation treatment in this eountry,
there would be no obstacle whatever in
the way of exempting Canada from the
operations of the maximum tariff. But
the treaty with France was not designed
to diseriminate against the United
States.. It was negotiated some three
yvears ago and was practically eclosed
then, ratification only being suspended in
order that certain little inequalities
might be rectified. C(Canada as a self-
respecting nation could not refuse to
ratify the treaty at the eleventh hour
because of a possibility that the United
States would not look upon it with favor.

It President Taft is anxious to pre-
vent tariff warfare with Canada, and it
is said that he and his Cabinet are anxi-
ous to prevent this, he should not have
to seek far for a reason for not putting
the maximum tariff in operation. The
leading men of the United States, busi-
ness, professional and political, to say
nothing of the strongest newspapers,
would be at his back. It is to be hoped
that these interests will be sufficiently
strong to influence him in his ultimate
action.
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The Markets — Not Much Business Doing in Sugar

Retailers Stocked Heavily Before and During the Advances—Market Still Main-
tains Its Strong Position—Prunes Moving Out Well—Rice a Good Seller—Keen
Demand Yet for Beans.

See slso Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS
POINTERS—
Canned Tomatoes—Advanced.
Sugar—Steady Market.
Mo'asses—Good demand.
Peas—Weaker market.

Montreal, March 17, 1910.

An advance in tomatoes is the feature
of the markets this week. Demand has
been so strong, and so steady, that the
higher price demanded will be paid with-
out question. The high prices asked for
meats is responsible in a large measure
for the continued aetivity in canned
goods. Canned lobsters are quoted this
week—the new season fish.

Sugar is steady, with an advance more

likely than a decline. Dried fruits are
in good demand. Molasses continues a

seller, with syrups less active. Nuts are
rm. Teas are steady. Beans are strong
and peas weak.

Sugar—The markets are firm, with no
change since last week in the general
situation. At present an advance seems
much more likely than a decline.
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»” 251be... 615
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Syrups and Molasses—Wholesalers 1
port smallr demand for syrup this weel
than for some time. Business during ti
greater portion of the winter has hee

particularly good. Molasses econtinues

to move out freely, demand being fo
small lots chiefly.

Fancy Barbad ! b heons .......... 038 040
> o3 5 O TR 041 043
half-barrels, . ........ 043 045
Ohoice Barbadoes molasses, puncheons. . ... ... .. 036 03
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balf-barrels. ... .. .. 041 04
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—the best

—the Salt

stock of other salts?

WINDSOR, Ontario.

Why not
concentrate on

Windsor
Salt

your customers al-
ready use.

—the Salt thatis widely
advertised.

Why carry a slow-selling or dead

Canadian Salt Co.; Limited

Salt sold,

nearly all

GUELPH

ROMOTE by handling
ROFIT

You'll find

“honest’ soap!

is invariably good soap and is an article
which is a prime favorite on wash day and
for all cleaning purposes.

You'll be surprised at the increase in
your soap sales if you are handling WOND-
ERFUL, and delighted at the profit its sale
yields. Try a case!

GUELPH SOAP CO.
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Tea—More inquiry for Japan teas is
reported this week, and demand is for
somewhat larger lots than in past weeks.
Ceylons and Indians are still firm in
tone. A few lots of China greens, chief-
ly Young Hysons, Pingsueys and Ping-
suey gunpowders were purchased at low
prices, and offered at attractive figures,
but the market was not affected mater-
ially.
Choicest

Choice
Japans—

Ceylon—

India—Pekoe Sonchonas
Ceylon greens—Younyg Hyson
1yson .
Gunpowiders ..
China greens— Pm’suey gunpnudrr, low grade. 0 14
pea le:
" i 1nnhond 030

Dried Fruits—Advices from California
state that the markets are still quite firm
for prunes and raisins. Locally prunes
are selling freely, spring demand ecaus-
ing considerable aetivity. Prices here
rule steady. Stoeks of Valencia rais-
ins are running low and prices are firmly
held. Cheap to medium grades of Ma-
laga raisins have been moving freely,
but stoeks are praectically exhausted.
Some lots are on the way, however, and
will be received shortly. Currants are
featureless. The demand for dried fruits
senerally has been satisfactory of late.

Currants, fine ﬁ‘ut,ru, ver Ib., not cleaned.
cleaned. .

ccococccoocoe
oRBIRREDRRERS
cocccooocccooooo

o0
SEZUREIVWVERRRLLE

Patras, per Ib
Vostizzas, per Ib

Prunes—
40-50

Raising —
Australian, per 1b., (to arrive)
nl 1 seeded raisins. '
California, choice seed‘_d 1h. pkm. .
44 fancy seeded, 1-1h. pkgs.. S
loose mumt(ln 3-crown, p<.r 1h..
4-crown, per 1b..
sultana.perlb.......... >
V.Aluu ia, fine off stalk, per 1b..
select, per 1b
4-<.rown layers, per 1b

Coffee — Tnereasing business is being
done in staple lines. No reports of spec-
ial interest have ecome to hand during
the week.

018} 025 Santos 014 017
010 012 Maracaibo 0156 018

“

s

Spices—There has been no develop-
ments in the situation since last week.
Demand is fair.

g Per1b. Per 1b.
Allspice 0 01 (xmm-r whole.. 015 020
Cinnamon, whole0 16 Cochin 0 l'I 020

‘ ground 0 15 5
Cloves, whole... 0 18
Oloves, grnund 02 0
Cream of tartar. 0 33 0 32 ’ white . 0 27 029
~ Rice and Tapioca—The recent decline
in the prices of rice has stimulated buy-
ing to a marked degree, wholesalers stat-
ing that sales are still being made large-
ly as a result of the drop. Tapioea is
quiet.

Rlcl' gmde B, bn‘xn, 250 pounal
m :
%mckeu'a‘s
kets,
~ xrtdecc.
o 50 I
< ! 34 lyopnundl

Tapioca, medium pearl

OO0 IO LI IR
ERARISKRAAT
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Evaporated Apples—Some wholesalers
are quoting figures somewhat lower than
those listed hereunder, but the major-
ity of houses are asking these prices.
There is little buying in view of possible
lower figures due to rather large local
holdings.

Evaporated apples, prime

Nuts—Shelled walnuts are very strong,
although there is no actual change in
prices to be announced. Peanuts eon-
tinue strong, while other lines are nor-
mal.

In shell -
Fllberts. Sicily, per 1b
rcelona, per 1b. .
Tarragona Almnndn, per 1b.
Walnuts, Grenobles, perlb....
" Marbots, per 1b.
s Cornes, perlb
Shelled—
Alnnmds 4-crown selec ted per 1b
3-crown .
2-crown o g

Peanuts—
Spanish, No. 1
Virginia, No. 1.

Pecans, per1b

Pistachios, perlb

Beans and Peas—Beans are strong,
supplies held locally being light and of-
ferings from the west scanty. Peas are
weak in tendency.

Ontario prime¢ pea beans, bushel
Peas, boiling, bag

CANNED GOODS

MONTREAL—An advance in to-
matoes is the feature of the ecanned
goods market this week. Demand from
trade and consumers alike has been par-
tieularly strong for some weeks past, and
the advance is not a surprise under the
cirenmstances. All vegetables have
been selling freely of late, largely owing
to the high prices asked for meats.
Corn and peas are steady. Opening
prices for 1910 lobsters were announced
this week. They are as follows: 3 1b.
flats, $2.40 doz.; 1 lb. flats, $4.50 doz.;
1 1b. talls, $4.25 doz. These figures are
quoted on stock to be delivered June-
July. Canned fruits are moving fairly
well, though the demand is not marked.

Peas, standard, dozen
Peas, early June, dozen
Peas, sweet wrinkled, dozen
Peas, extra sifted, dozen
Peu. gallons
Beans, dozen. .
Corn, dozen s
Tomatoes, dozen (Onurio and Qud-m |
Strawberries, dozen........ =
Raspberries, 2's, dozen
Peaches, 2's, dozen
Peaches, 3's, dozen..
Pears, 2's, dozen. ...
Pears, 3's, dozen
Plums, Greengage, dozen
Plums, Lombard dozen
Lawtonberries, 2's, dozen...... s
Clover Leaf and Hurmhm brands salmon —
1-'b talls, per dozen ...
’-lh fiats, per dozen
-1b. flats, per dozen
Other salmon—
Humpbacks, dozen
Cohoes, dozen ca
Red Spring, dozen
Red Sockeye, dozen ..
Lobster Futures-—
-1b. flats, doz., 82.40; 1-1b. talls, doz., $4.25.
-1b. flats, doz., $4.50.

(‘ompreued corned
beef,

Oumpremd corned
LA R
English brawn, 2s..
Boneless pigs’ feet, ‘o8
Rendy Innch veal loaf

-
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o
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8852 383 23

Minced collops, 2s. ..
Corned beef hash, 1s.
Corne beef hash, 2s.
Jellied hocks, 28
Jellied hocks, 68
Prirngnn ox tonguve,

Paragon ox tongue, 28
I’ursqon ox tongue,

Roast beef, 2s. .

Stewed ox tail, 1s....
Stewed kldnoy, e
Stewed kidney, 2s. ...
Minced collops, 1s. ..

Tunzue lunch, 1s.....
Suced smoked beef, §s
Rliced smoked heef, 1r

TORONTO — Although Montreal
quotes tomatoes higher there is no
change here. Jobbers claim that to-
matoes should be advanced and from the
feeling among them, retailers eannot
make a mistake in buying at present
prices. The stock is rapidly diminishing
and it is supposed that not only to-
matoes, but also peas and eorn will all
bz required before new goods will be
available. The best lines of salmon may
also be all sold out before the season is
over. (Canned vegetables may go higher,
but it is almost certain that they will
not go lower.

Beans.... ...... 0 85 Redpnt,tedch(_r-
Corn . . 080 ries, 175
Peas 110 (.allonnpples 245 275
Pumpkins. 080 Bartlett praruf
Tomatoes,3's.... 0 80 Heavysyrupe,2s ....
Strawberries, 2's 1 40 Light i | IR
Rasplerries, 2's. 1 60 Heavy *“ 3s....
luuhn:,? Light b digl IR

8 Lombard plums,
Lawtonberries 2's

Clover Leaf and Horseshoe brands salmmon :
1-1b. talle, dozen Red Spring, doz.
-1b. flats, dozen .... Red Sockeye, dz.

-Ib. flats, dozen ... Lot bk
Other salmoun prices «obsters, halves,
per dozen

are:
Humpbacks,doz 0 9 Lobsters, quar-
(‘ohoes, per doz. 1 45 ters, perdozen ....

ONTARIO MARKETS

POINTERS—
Sugar—Not mueh moving.
Prunes—Good demand.
(‘anned Vegetables—Getting scaree.

Toronto, Mareh 17, 1910.

The wholesale trade this week has not
measured up to the expectations of the
wholesalers. It has been quiet and some
said it was dull, while others would ad-
mit no more than ‘‘they could have done
more business if it had come their way.”’

There is nothing of any special inter-
est to report. The markets in all lines
are steady, but a notable feature is the
tiet that all goods have an upward tem-
deney. Although sugar has taken a rest
ia its wild upward course, there are no
indications that the leap was a mistake.
The market is very strong, and after a
little rest another upward move would
not be unexpected. While sugar has
reached the $5.20 point it is still not
much above the average and much lower
than it was in 1905, which is only a few
Years ago.

Dried fruits have so far not moved in
proportion to other goods, but this is
owing to the large quantities of pre-
served fruits. Their best selling time,
however, is during the spring, so that
they may still reach their usual sales.

Sugar—After several weeks of ex-
citement and advances with heavy pur-
chases the sugar market has lapsed into
a state of unusual dulness. This is ac-
counted for from the fact that heawy
buying was done, and now all are sup-
plied and little is required. The market,
however, is very strong, and shows no
sign of weakness. It is the general
opinion that present prices will be fully
maintained for some time and the out-
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What a Clerk Said

An experienced clerk, starting with a man beginning a general
store business, wrote me the other day enclosing an opening order

for RED ROSE TEA and Estabrooks’ Blends, and said “I was
telling him it would pay him to push Red Rose Tea.”

It always pays to push good tea. Let the opposition sell the
cheap tea. The more he sells of it the better it will be for your
business, so long as you push the better grades. There is neither
money nor reputation in selling poor cheap tea. Letthe other fellows
do it if they want to. When you sell “good tea” you are sure to please
your customers, and that is where the real profit is, the double profit—

(1) The cash register profit.
(2) The good-will profit.
It will pay YOU to push

Red Rose Tea

Front Street East,

Toronto, Ont R TN ESTABROOKS

315 William Ave., ST. JOHN, N.B.
Winnipeg, Man. }

HE CANADIAN GROCER automatically selects the people

its advertisers need to reach. It is read every week by
the open-minded, alert and inquiring merchants in every section
of the country, at a time when they are seeking information and
suggestions to guide their actions.

TWO CENTS PER WORD

You can talk across the continent for two cents

per word in a Canadian Grocer Want Ad.
35




look rather favors higher prices than
'ower.
St IA‘!_vnnoo Ogun.l Dhu}fmdn.“ Sarmele. . .oo.oo0inns

59 " » 00 1b. boxes.
» p % Ib. boxes. .

- % yos 1b. boxes .. ....

- . 22, 205 boxu

A = Dominos, cases, boxes.
Parls Lump-, ll: l(l)-{bv !‘t‘oxu ........ Pl

Red
8t. Lawrenoe granulated, barrels
Beaver granulated, bhage only ,,,,,,,
extra lrlnuhud PR
lmpofhl IR s o2 9765 9.0
Acadia nuhl.ed (bags and h;rreh}
L T R e SR
8t. Lawrence golden, bbls. SRR
Bright coffee
No. 3 yellow ..
DR .
ey~
Granulated and yellow, 100-1b. bags 5¢. less than b

Syrup and Molasses—Nothing more
than the usual demand at unchanged
prices ean be reported this week.

AAASASRALS R RALA LT
SESCBESTERARTREESZROSRS

Syrups — Per case Maple Syrup—
21b. tine, 2 doz

Gallons, 6tocase .... 4 80
in case. . L i B BT |
5lh um 3 doz uarts, 24 “ .... 540
: 28 e, * ... 30
lon. zim.idoz olasses -
....... e 20 New Orleans
m lb tins, § doz. medium 033
in case i 270 New Orlk
Barrels, per b.. .... 0 ARSI 03
Hnl! burela Ib 00 Barbadoes,extra
3 0 03] BT . etsvo sots AR
ails 38{1!)‘ es 180 Porto Rien . 045 062
130 Muscovada. ... .... 030

Tea—*“Tea is very firm just now,”’
was remarked by one of the large deal-
ers, but while a slight advanee means
much to big dealers, it does not affeet
the retailer so mueh hecaunse so many
teas are sold in packages at fixed priees.

Coffee—Quietness rules in this mar-
ket and not having any news to report in
the coffee line, one of the large coffee
houses showed the writer through their
factory, and explained the process the
coffee js put through in preparation for
the retail grocer. This was eertainly in-
teresting and proved that it requires
great skill and care to get it exaetly
vicht to give the best results.

Rio, roust ed 012 013 Mocha, roasted. 025 028
Santos, roasted. 015 017 Java, roasted... 027 030
Mancaibo, ** 016 018 Rio green....... 008 009

Spices-—Cream of tartar is a little

higher, but all other lines are quiet.

Papporl black.. 015 018 Oloves, whole... 025 035
white. 022 025 Cream of tartar. 023 025
@ whole. Alls'pn:e ......... 014 018
black....... 3 2 whole.. 014 018
Peppers, whole, ace,ground... 076 080
white. ... Ml xed pukun.
Ginger spices, whole.. 0 15 0 16
Cinnamon . Cassia, whole... 020 025
Nutmeg Celeryseed..... .... 0%

Dried Fruits—Prunes are in fairly
cood demand. All the rest are slow, but
are expected to get a move on very soon.
Their best time is yet ahead of them,
which is between now and the new fruit
geason.

Prun
30(»40 in 25-1b. boxes.
50

8
90 to 100

A ncou—

Choice, 36 1b boxes
Fancy,

Candied and Drained Peels—
N - o o <= sisiinsw 009 011 Givron .......... M 17
Orange............ 0114 012§

THE CANADIAN GROCER

Raisins—

T N R S S R 005 005
il T 008 007
-5 oxm 0 08§ 009

Valencias, new............. 006 008}

o8
074

Seeded, 1 1b packete, fancy. s
1 lgoz pu:lmu clmlu ....... 0

Rice and Taplocn——-Rlce is in good de-
mand which may be taken as a sign that
people are studying economy in cooking.
If the diseussion on the cost of high liv-
ing produced this result, it was not in
vain.

Nuts—Nothing but a llmlted quantity
of shelled goods are asked for. Nuts are
out of season.

Evaporated Apples — There is no
change in these goods. Since a quantity
changes hands at what was considered
below value, there is a firmer feeling, but
not much demand.

Evaporatedapples. ...............coovivvvvunins 0074 008

Beans—The demand for beans is
rather keen and prices are well main-
tained.

Prime beans, per bushel . e ¥
Hand -picked beans, per bushel. . ................ .... 2

MANITOBA MARKETS
Corrected by Wire.

POINTERS—

Sugar—Stronger.

Peanuts—Advanced.

Fresh Vegetables—Higher.

Evaporated Apples—Weak.

Winnipeg, Mareh 17, 1910.

The output is quite as heavy as ean
be expeeted. In ecomparison to other
years, it is found that the volume of
trade is mueh in excess. Whether it is
as large per capita, however, is another
question. During 1909 the total immi-
gration into Canada was about 100,000,
and this will explain the growth of busi-
ness in every line.

There have also been many new stores
opening in every ecentre of the west, and
there is room for many more. Last week
two opening orders were taken in south-
ern Manitoba. Also last week a train-

load of one hundred and seventy-five

United States settlers were unloaded at
the Town of Kindersley, Alberta, and
two of that number are opening stores
in that place. These facts, together with
the bright prospeets for an excellent,
business year, and an early spring rush
of business, gives the trade a good as-

pect.
36

Wholesalers are already making pre-
parations to take care of the rallway
construction ecamp trade, which is always
heavy. Manufacturers, eanners and pack-
ers everywhere are prepared to utilize
all erop produets in order to meet the
demand for goods.

This week has seen an inerease in the
ordering, which goes to show that the
country trade is more active. The cer-
eal market is still quiet, with tae ex-
ception of beans, which seem to be cor-
nered in erop centres.

There seems to be a steady tendency
to advance the general lines and prices
this week are on the whole stronger.

Sugars—There was a further advanee
of 10e¢ per 100 lbs. to all points in Sas-
katechewan last week. Alberta and
Manitoba prices are unchanged. In Win
nipeg, B. C. sugars are 5¢ per 100 lbs
under Montreal sugars. The market is
firm and a further advance may be look
ed for.

lolnl sugar, in bbls .
in boxes

Povdend lu'u ln b‘tll

"t nllov in bhll
in

"‘n bbh-mu quantities. . X
................. . BN
"’“’ ..... L a6
m-lb S o - s i sssimrsersarnsiesn 6 60

Syrup a.nd Molasses—United States
syrup has declined, but the Canadian pro
duet has not followed suit. It may do
so at an early date. We quote New
Orleans in ls-barrel lots, as this is 1
quantity usually so!d. Molasses trade is
zood.

ﬂyrup "Crmm Brand,” 2-1b. tins, per 2 doz case ... 223
% W R T e S 2 68
= ” 10-b. tins, per e - 281
- & 20-1b. tins, per ’ 257
i o barrel, per 1b. 00
“ ugar Byrup, pe r ib 0 034
Boohivo Br.ndk! -1b. Linl, porl'l daL case. 223
" “ “ x 2 58
Al . - 358
Barbadoes molasses in -hbh per gal..
Jingerbread molasses,

, per ot
New Orleans mnlulc- [ hh]u per xnl 5
Cl hullengu 6 10-1b. tins, percuu:

fruits are bccuming exhausted the dried
fruit {rade is growing betier. Apple-
have-interfered mueh with the prune and
apricot trade and these lines are mo
ing well at present. Seeded raisins hav.
a good market and some advances ar
expected.

8myrna Sul raisins, 1 TRTTTY TR 008
i - cleaned, per lb rasd

0049
anonuh raisins, Rowley's, f.os. E' case, 28 18
selects 1%
¢ b4 layers 28 205
Californa raisins, choice seeded in
per package 0
. " fancy neods(l,.i‘n
per packag 0 04
4 choiue leeded ln l 1b. packsges
................... 007
i i fancy uedodr in l-lb packages
per package 0 08;
Raisins, 3 crown L B
i W 4
Prunes, 90-100,1b .... 0 66 Prunes, 40-60,1b .... 0 05,
8080 **.... 006} > T, 00
iEc | e 0 08 Silver prunes,ac.
o 60-70 * 0 Oﬁt to quality..... 009 012
o b060 * VR
Currants, unclecnod loounot per lb
drr. , Filiatras, per Ib
" wet, cleaned, Mo ainss

*  Filiatras, in 1'1?,' pkg. dry, cleaned,
Pears, Ib....009 015 Da b,
P per per

agt Y ll".’and 0 081 ;‘, bulk 0 08
,perlb.... Dates, Fard,
oo Al L~ TR -
SEEEL o RIS
" ce Figs, per ]
lb ............ 0 18; Peel, lb lemon .. 0 f'."
tted, b 0 il 0 1 * orange
b, <. " oltron 0id 018
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BRITISH COLUMBIA MARKETS.

Vancouver, March. 17, 1910.

AL last an advance in the price of
oar has been announced on the Coast,

. inerease being from $5.60 to $5.80.
e change has been slow in coming,

d it was thought because of the pres-

cc of a foreign produet in this market,

a cheaper price, that an advanee
ieht not be made. The sugar from
lasgow is quoted at $5.25, and so far
otifieation has not been received of an
lvanee in this.

California eggs have dropped to 32
cnts, while eastern eggs remain at 30

its. Locals are to be had in good
ality and quantity now at 40 cents,
o the supply just now is good.

Fastern butter is strong at 30 cents,
ud there is talk of an advance to 31
id even 32 eents. It is claimed that
clling eastern at 30 cents, gives no
profit, as it takes that mueh to land it

re. Loeal butter is still very high,
hut with the advent of spring weather,
which is now in the air, better quality
and more reasonable prices should eome.

Manitoba cheese can be found at 14
cents. The quotation might be given at
this figure, though it is more of a price
fo meet eurrent conditions. Prices in
this market are not governed by whai
they are in the east, but by the supply
and demand. If the stocks are large,
prices are lower, but if the demand is
Leen and stoeks not too large for ulti-
mate clearing, the figure is stiff at about

hat the trade will stand. Lack of ecom-
petition in the instance say of the dog
inseuits referred to two or three weeks
iwo, also helps to hoist the price.

Corrected by Wire.

Sugar, standard Butter, local
sranulated. ... .... 5 80 Cresmery ..... ....
Val. raisins, lh ...... Butter,
Cal > B bLS termn .. ....
Prunes 3 Fuuu (uhfurnm
Currants. ... Eggs, local......
Dried apriocots. . Cheese, Untario 0 lﬂ 0 15
Flour, Standard, ' Manitoba ....
l.hl Bacon, premier. ... 0 29
Lard, pure ..... 0 1s|
............. Tard, compound .
lnnnu perlb. .. 0034 0 Potatoes
itive, per ton. . 68 00 76 Ashcerofts, ton.. ....
I'apioca, per "y 0 03§ Local, ton
Lvaporated G
BURIE. . oo ee sene
Butter, Eastern
dairyin tubs.. ....
Butter, Eastern
dalry, choice.. 0 30 0 81

NOVA SCOTIA MARKETS,
Halifax, N.S., March 17, 1910.

Fine weather conditions and improved
roads helped business greatly during the
past week. Some of the jobbers report
an increased demand for canned goods
both fruit and vegetables. Sugar is now
teady there being no change in the
price since last report.

Dairy butter is coming in more plen-
ufully  but the quality is only fair.
Prices are a shade firmer but as the ad-
vance is small it is thought to be only
lemporary. Eggs are coming on the

market in fairly good supply and prices
re a little easier. Fresh laid stock can
now be purchased for 24 cents per dozen.

ish is in good demand and the gro-
cers who handle certain lines of salt and

pickled fish report heavy sales. Onions
continue firm, but the price is unchanged.

Corrected by Wire,

Oreamery prints Beef, Canadian
......... 02 0 perbbl........ ....
Hlms Sy
IR 027 Pork, fresh.....
Cudhsh quintal .
Hemnﬂ pickled
Sugars— A les, r. bbl. 1 50
Extra Standard, ':)t,nu})ez
granulated ... .... 5 P.E. Island, bag ...
Austrian, bags, Nova Scotia.... ....
granulated ... .... Onions, Spanish
Bright yellow Ve DRI i vess 0 02}
No. 1 yellow.... . .. Onions, Ameri-
Flour h. wheat can, perlb .... 002}

perbbl........ Onions, OCanad-
Flour, ian, ;')er bag.. 17

blends, bbl 5 75
eal ; Molasses, fancy
Barbados,bbl. .... 038

per bbl ey ”"":‘)'.%" mwlyo 32 035
Pork, olear bbi 31 50 32 SIrbacos, BN

Beef, American Beans, bushel.. .... 225
pllte per bbl. .. 1825 Rolled Oats,bbl. 5 26 5 40

Lo Lo oo
8 88 BEZS
—

SRR

O @ e

8
88 g8

NEW BRUNSWICK MARKETS

St. John, N.B., March 17, 1910

A marked advance in the price of
pork produets has been the feature of
the local markets during the past week
American elear pork is up §$1.50 per
barrel, and pure lard is a cent a pound
higaer. United States and Canadian
p'ate beef are also quoted much higher,
and eggs are likewise firmer.

Corrected by Wire.

Sugar— Molasses, fcy.
Standard gran. Barbados, gl 0 32
Austrian
Yellows........
Flour, Manitoba 6 55

“  Ontario.. 5 85

Cornmeal, 157
Rolled oats, bbls 5 35
Buckwheat,

west. grey, buu 29

Val. raisins, Ib.. 0 05

(‘-l raisins, leed-

-0 -

Eggs, doz.....
Eggs, newlald 0 28
Potatoes, bbl. 1 25
Canned goods—
Peas, doz.... 110
Corn, doz.... 085
Tomatoes, dz 0 95
R aspberries,

28 sImig8Ls

SS

Oul’l'lll'-l ibiicvs D
P sor

88
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60 37
...... Peaches, 2's,
dozen. .
.014 014} Pcschel. Sl,
lard. pun. lb D:38- 0 8] SeSEEswe ey
Pork,domestic dozen.......
........ 28 00 28 50 -

Pork, Ameri-
can clear... 29 50 33 00 (H‘A:d,;.,
Beet, Ameri- balf bbls.... 2 60

pM. L1875 19 00 Herring,
Beef, 0|nldl smoked, box 011
anplate .... 18 25 18 50

INFORMATION TO BUYERS.

Supplied to the Trade by Sellers.

John Fullerton, of Rowat & Co., Glas-
eow, Seotland, is in Canada at plescnt,
on his annual visit. He ecrossed with
A. G. Snowdon, of Snowdon & Ebbitt,
Montreal, who are now agents for
Ruwat s pickles and olives, nnd Pater-
son’s sauce, for Quebee, Ontario, Mani-
toba and the Northwest. Mr. Fu]lerhm
and Mr. Snowdon were in Ottawa and
Kingston this week.

MacLaren Imperial Cheese Co. are now
hooking orders for their new season’s
Beauce Brand Maple Syrup. They ex-
pect early delivery and improved quality
this year. Prices and samples forwarded
to buyers promptly.

Another United States manufacturing
concern come to a realization of the im-
portance of the Canadian field is the
C. B. Knox Company. of Johnstown,
N.Y., who have secured premises on St.

37

Paul St., Montreal, where up-to-date ma-
chinery is being installed for the manu-
facture of Knox’s gelatine. W. H. Dunn
is sales agent for the Province of Que-
bec.

Attention is being drawn by the Im-
perial Syrup Company, Montreal, to the
fact that they intend to prosecute all
dealers selling ‘‘Beauce Brand’’ maple
syrup, if same is not put up under their
name, as the brand is registered by the
company.

When the Ontario Lantern & Lamp
Co. added their Patent Positive Auto-
matic Safety Lock to their ‘‘Banner’’
cold blast lanterns, one wou!d have
thought that this lantern was as near
perfeet as numan ingenuity could make
it.  This, however, was not the opinion
of the makers and they have been con-
stantly experimenting during the past
twelve months and the result to-day fully
repays their watchful zeal which will
prove an inestimable boon to all users
of lanterns. The *“Banner’’ 1910 is eer-
tain'y a winner. Not eontent with one
improvement, there are several and we
should advise all traders handling this
elass of goods to wait and see this
wonder of 1910.

As all grocers know, the **Adultera-
tion of Kood”” Act makes the vender di-
reetly rvesponsible for the quality of the
goods he sells and in case of trouble he
is the one who suffers unless he proteets
himself when buying from the manu-
facturer or dealer. In an article recently
written by A. MeGill, Chief Dominion
(tfovernment Analyst, he states: *‘‘The
Adulteration Aet recognizes tue import-
ance to the retailer, of his dependence
upon the honesty of the manufaeturer,
and provides for his being able to cail
into the case, as third party, the manu-
facturer himself. This he does by the
production of a Warranty from the
manufacturer; and it is not too mueh to
ask of any person, having intelligence
enough to go into business at all, that
he should be wise enough to secure him-
self by having such a gnaranty furnished
him with all goods he buys. For the
further protection of the retail dealer,
the Aet provides a form of guaranty, so
that he cannot plead anything but his
own gross ignorance, or carelessness, if
he fails to fully protect himself against
all charges of having, with knowledge,
any adulterated goods in his stoek.’’
Realizing the importance to the groeer
of full protection White Swan Spices &
Cereals, Limited, are now plaeing on
every package of White Swan Brand
spices and coffees—large or small—the
form of warranty approved by the Gov-
ernment. This is given voluntarily to
their customers to insure them against
trouble for any reason. In other words
the groeer has their warranty in the
preper form which places the onus on
them as manufaeturers. This voluntary
Act on the part of White Swan Mills
(no other Canadian manufacturer gives
this warranty) will, doubtless, be fully
appreciated and taken full advantage of
by the trade.
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Spring is the Gleaning Season
BON AMI

Is the Best Cleaner

Will do 50% more

work, or last 50% longer
than an equal weight

of any other cleanser

. or polisher.
3 ml It is the cheapest.

Get One Case Now from Your Wholesaler

CAN BE HAD FROM ANY WHOLESALER
FROM OCEAN TO OCEAN

Cases of 3 doz. $1.19 per doz., or $14.28 per gross

F.0.B. wholesaler's shipping point

Lots of 5 gross, $13.40 per gross

Delivered to any railway station from Halifax
to Vancouver

Terms : Net, 30 days

HUDON, HEBERT & GO, Limited

MQNTREAL

The most liberally managed firm in Canada
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Are You a Manufacturer ?

Do you maKe or handle high-class lines of groceries ?

There are over one million pecple now 1n the three Prairie Provinces,
and they must have these goods! The West wants the best only, and you
are assured of a profitable market if your products are right in price and quality.

We are here to advise you, and to sell your products for you on a reason-
able commission basis.

We know our West intimately and have large warehouses at Winnipeg,
Calgary and Edmonton.

Let us have your enquiry, with details of what you have to tell. You
can do business with us to your mutual benefit.

NICHOLSON @ BAIN

Wholesale Commission Merchants and BroKers

Winnipeg Regina Calgary Edmonton

Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Old-Time Purity

of the contents and manufacture is the outstanding feature of

“E.D.S.” /&, BRAND
JAMS and JELLIES

Our claim to ABSOLUTE purity is stronger than a mere assertion. The
Government Analyst has certified “ E.D.S.” Brand 100 per cent. pure. Send
for Bulletin 194 from the Department of Inland Revenue, and see how
E.D.S. Brand outrivals all other brands in purity. We use no preservatives
or coloring matter and never have used them.

Isn’t this the line to handle, Mr. Grocer---a ‘quality’
line that never fails to bring the repeats ?

Equally profitable to handle is “ E.D.S.” GRAPE JUICE
---a non-alcoholic, appetising and refreshing drink! It’s
proving a rare seller. Try a case!

Mag; E- D- SMITH Fruai; Il;;ls'ms

o WINONA, ONTARIO

/
/
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Lim

Easter Hams,
Bacon, Lard

ing, tt
going
. them
In our ad. last week we predicted And a
. . . . countr
higher prices. It did not require pay t
hogs

a prophet to do that, but the States
last y

high prices came quicker than we H}ngfﬁ
anticipated and are here to stay. e
Buy what you may require for the ‘r’e;é';,e
Easter trade and buy it now from )ve‘Z:l i}
the o!d reliable firm. ;2$vg1e

these

F.W. Fearman Co. ks

LIMITED and p

Hamilton

" |EASTER

TRADE

. | GUNNS
| HAMS and BACON

ARE PERFECTION
ORDER EARLY

{4
{ ! N I P T T oS ST

l ‘ "GGUNNS Pork and Beef Packers
L9 LIMITED TORONTO

] 1 EVERY MOTHER MILD CURED k:

Wants the Richest .
Milk for Her Baby Breakfast Bacon :

Skinned Backs r

JERSEY CREAM u and Hams =

UNSWEETENED Dry &

Finest Quality. Made from Selected Hogs. lossd
Made under Government Inspection. o

The WM. RYAN CO. g

LIMITED price

,;?_i“.‘; h:-“: J‘.“' \‘v wll:':
; R _“1“{“ 3, b Al _. |
{4
. Jerse Sterilized Cream
y FERGUS, - - ONT. paiy”

g is 137, Richer than the Best of other brands Che
B in Canada. HEAD OFFICE: :233!5

: 10 and 72 Front 8t. East, TORONTO uebec
_ The Truro Condensed Milk Co., Limited, Truro, N.S.

ey

0ld chy
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Limit of Prices of Hog Products Not Yet Reached

Another Series of Advances Occur — Lard Goes up Also—
Shortage of Supply Shows the Reason—Fresh Butter Higher—
Receipts of Fresh Eggs Increasing.

Irrespective of all that has been said
and written about the high cost of liv-
ing, the price of hog products are still
going higher, as the people will have
them in spite of all the newspaper talk.
And as long as they eat more than the
country will produce they will have to
pay the top figures. The production of
hogs both in Canada and the United
States is about 25 per cent. less than
last year. This, with the increased de-
mand, will naturally keep prices very
high for some time to come. i

The hutter market in general is firm
with a fair demand, enabling holders as
a rule to clean up at a profit and get
ready for the next season.

While the cheese trade throughout the
vear has not been very profitable to all
the dealers, there are, however, compar-
atively small quantities on hand and
these are good value at present prices.

MONTREAL.

Provisions.—Remarkable strength is be-
ing displayed in hogs and all by-pro-
ducts. The scarcity is quite marked,
and packers have no hesitation in pe-
riodically raising quotations. This
week several advances will be remarked.
Hams are higher by one cent all along
the line, while fat back pork is up 50c.
Demand continues strong, despite high
prices which tends to further strengthen
the situation.

Pure Lard—
T RS R G G S OF | 017
Cases, tins, each 10 Ibs., per 1b. v B3N
v ol e “ 017
“ “ u “ “ 01e
Pails, w 20 lbs. net,perlb....... ...... .... 017
Padls, tin, 20 1bs. gross, per Ib. . vo wm i IR
Tubs, 50 1bs. net, perib. . ...............c.. .... 017
Tierces, 3751bs., perlb.............cccvvvinn onnn 0 16}
Compound Lard—
xes, 50 1bs. net, £er R T 011
Osses, l?‘-lb. tins, 60 Ibs. to case, per Ib... i }3
" " “ “ o SE 013
Palls, w 201bs.net, perlb........ .... 1
Palls, tin, 20 Ibs. gross, per 1b, 012
Tubs, 50 Tbs. net, per ib 013
P'ﬂ:mu. 375 1bs., per 1b 012
'ork—
Heavy Canada short cut mess, bbl. 3545 pleces .... 29 00
g:sn r: ........ DS R R L 22:
short cut por 3 pieces 5
Heavy olear pork, bbls. 20-35 pleces.......... . B
Olear fat bac! 33
Heavy flank .29
Plate beef, 1 |
o200 . 16
]

[SE=2=)

Long clear bacon, light, 1t
Hams—

Extra Iarge sizes, 25 1bs. upwards, Ib...... .... ....
Large sizes, 18 to 25 1bs., per Ib. ... e
Medium sizes, 13 to 18 Ibs., per 1b.
Extra small sizes, 10 to 13 bs., per ib
Bone out, rolled, large, 16 to 35 ibs., per ib...
s ‘" small, 9to 12 1bs., per Ib..
Breakfast bacon, English, boneless, per 1b
Wi , skinned, backs, perIb.... s
roll bacon, boneless, short, per 1b.. 2
Ofs, Live, DOFOWt. ....ouuiniiiiiiiiiiis e
dressed, perowt..........ccoviiuiinniin caee 14 00

Butter.—Fresh butter is firmer, though
there has heen no actual change in
prices since last week. Business is re-
ported as satisfactory.

;:‘lcwrlyblou:h ... 0% 027}
Fm:!{'d:iry'rolhm 021 322%‘

Cheese.—Good local demand at un-
changed prices and some foreign trade
reported this week.

coococoooo
SREERNSSS E;E 238832

Eggs.—Eggs continue to decline, an-
other fall of lc. a dozen being noted
this week. Domestic receipts are larger
than they have been for some time, and
importations are very small.

T T R S S e S 027
R e oo i nis o winio wisin ay B Ta o 50 023

Poultry.—Chickens and hens are worth
a little more this week, owing to more
general buying by dealers, who are now
well out of stock purchased around the
Christmas holidays. Good stock brings
the price to-day.

T e e e B e 015 020
A S S R N S 012 016
Young ducks,

Turkeys, per 1b

Geese, per Ib

Honey.—Dealers report strong demand
for buckwheat, with offerings small in
volume, and coming in rarely. Other
lines are quiet.

White clover comb honey (nominal prices)...... 015 017
Buckwheat, extracted........ .................. 1009
Olover, strained. bulk, 30 1b. tins. . 0 11§
T T T R U SRS 013
—
TORONTO.

Provisions—Hogs are up higher, and
cured meats have advanced from half to
two eents per 1b. all round. This brings
them up to a price that a year ago would
have been thought entirely beyond the
possible selling point, but still the de-
mand continues, and the difficulty still
remains in getting the hog.

Long clear bacon, per 1b
Smoked breakfast on, per 1b
0!

, per 1! 154 0 16

R R N o e oo conivnsnnononsconsmssovin saon 017
Medium hams, per 1b... 017
hams, perlb..... 0153 0 16
oulder hams, per Ib. . 01340 14
Backs, plain, per1b.. 0193 0 20
‘““ peamesl.......... 020 021
Heavy mess pork, per bb) 28 00 29 00
8hort cut, per bbl. 31 00 31 50
Lard, tierces, per 1 0 16} 0 163
“  tubs » 0 16 0 163
“  pails e .0163 017
‘*  compounds, perlb.... e R
940 960

Live hogs, at country point:
Dressed hogs

Butter—The butter market is active.
Prices are from 1 to 2e¢ up for the hest
fresh-made butter, and the demand is
geod. The cold storage creamery is di-
minishing, and is giving the holders some
profit. On account of the high price of
lard, the lower grades of butter are also
finding sale. With the good prices and
the time of the year when the make will
inerease, it is reasonable to suppose that
the supply will soon exceed the demand
and prices will decline.

airy prints, choice
Baking butter

Cheese—Cheese has continued on the
same level without a change of any con-
sequence for about a year. As the stocks
are not heavy it is not likely that we
will see any change either way before
the new-made cheese will make its ap-
pearance.

e 41 i

Eggs—The receipts of fresh eggs are
inereasing from day to day and retailers
are careful in buying, expecting them
lower every day. As we are within 7
days of Easter, when large quantities
will be required, the people may be for-
tunate enough to get them at 25 cents a
dozen.

W AR R o i e e g D 025

Poultry—Poultry is confined almost ex-
clusively to ecold storage stock. There
is little fresh stuff coming in. Prices
are steady and the demand limited.

Spring chicken, dressed...... ...018 020

ens, per lb. dressed. ... v DAL -0:23
Turkeys, per lb., large.. ...018 019
DROKE. 5 vt g Son s 0 e s b ol T 016 017

Honey—Honey will likely have to
make room for the new spring maple
syrup, which is usually selling every
spring before any is made.

Honey, extracted, 60lb.cans...... ............ 010§ 0 11
= b, 0D PN e 011 012
:: o 51b. pails.... ..... SR 012 0124

comb; perdoment.; il o Lol o 250 275

ALL CLOSING AT 6.30.
Members of Grocers’ Association Decide
To Have a Longer Rest.

The Retail Groeers’ Association of
Kalamazoo, Michigan, after a canvass
of all the grocers in that ecity, have
united in establishing an early elosine
hour. I

Commencing with February 14, these
merchants suspended business each even-
ing at 6.30, exeepting Wednesdays and
Saturdays, and as the grocers have for

‘some time past expressed themselves as

being in favor of this movement, it is
to be adhered to rigidly, out of consid-
eration alike for the employe and em-
ployer.

The agreement having been made by
all the grocers, the chance of any loss
of business is eliminated.

This is another instance of what get-
ting together will accomplish. In this
case, where all groeery stores close at
6.30 the buying can and will be done be-
fore that time.

TRADE NOTES.

The grocers who are members of the
Ottawa Retail Groeers’ Association have
decided to close their stores on Good
Friday. :

W. J. Andrew, formerly of Mulmur,
who has been on a farm at Blyth, Ont.,
for the past six or seven years, has giv-
en up farming and bought out a grocery
business in Blyth.

SEND THEM ALONG.

The Bowmanville News says :—The
Canadian Grocer is one of the best
trade journals that comes to this office.
Every grocer should be a subscriber.
Bach week a page or more is devoted to
“‘Practical methods used in retail gro-
cery stores’’ sent to this magazine by
successful grocers from Vancouver to St.
John. How is it we never see any Sug-
gestions from Bowmanville grocers?

e ——
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PLENTY OF CUBAN SUGAR.

E. 8. Kirkpatriek, Canadian Trade
Commissioner at Havana, Cuba, says
under date of Feb. 1st:—Now that the
“‘Zafra’’ or sugar harvest is on in Cuba
in earnest, and all the mills are working
to their utmost capacity day and night
for seven days in the week, some esti-
mates regarding Cuba’s great erop may
be of praetical interest.

Last year 171 mills were in operation;
this season 174 are busy, while the im-
provements made in many make possible
an inereased output. At the beginning
of the grinding season last year the best
estimate of the Cuban sugar erop was
1,397,571 tons; the total amount of sugar
ground during the past season was 1,-
513,582 tons, which shows that sugar
estimates are made on a conservative
basis.

After a thorough survey of the situa-
tion, Pedro M. Conception, a well-known
writer on the sugar industry, estimates
that 1,730,044 tons of sugar will be
ground in Cuba this season. In these
caleulations the long ton (2,240 pounds)
i« used. Where the output is stated in
bags, it is understood that each sack
contains a little less than 13 arrobas
(about 300 pounds). According to the
estimates of Mr. Conception, the mills

THE CANADIAN GROCER

of Cuba will grind 11,924,000 bags of
sugar this season, which would be 1,228,-
928 bags more than last year.

SAP’'S RUNNIN'.

Reports from correspondents in Sher-
brooke and Richmond, Quebec, state that
the maple sugar season is on and that
the initial run of sap was unusual for
so early in the season. In Sherbrooke
new sugar was offered last week for 12c.
and new maple syrup at $1 per gallon.
In Richmond the weather caused the sap
to freeze up. Some was secured last
week and new goods have been offered
for sale there.

It takes all sorts of people to make a
world, says a philosopher, but give me
the cheerful people every time. Opti-
mism has pessimism beat a mile, and es-

pecially in merchandising. Even if
things are gloomy, there’s no sense in
dwelling upon the prospeet and pulling
a long face. Trouble is half cured when
the vietim resolutely determines to look
upon the bright side of events and ignore
the dark side. There are grocers whose
gloomy, sour faces scare trade away from
their ghops. They have acquired the
habit of being worried by little troubles,
probably owing to chronie indigestion,
sluggish liver or something similar, and
their features become set in the melan-
choly, ill-tempered or discontented ex-
pression that does more harm to a trade
then even excessive prices ean do. Crack
a smile when things look gloomy, and
you’ll feel the better for it.

P. J. Girard, grocer and crockery mer-
chant, Richmond, Que., expects to open
a new store about June 15th.

Strength in Every Cupful

A Delicious Food and a Drink in One. A Cup of

Epps’s Cocoa at Breakfast

Warms and Sustains You for Hours.

As a Supper Beverage it is perfect.

Special Agents, G. E. Colson & Son, Montreal
Maaitoba, Buchanan & Gordon, Winnipeg

Nova Scotia, E. B. Adams, Halifax.

and vigor.

after the acute attack has passed.

LA GRIPPE

IS WITH US AGAIN

At this season many of your customers or their relatives will be suffering from
that complaint. It is well to know that

OVRIL

REPELS LA GRIPPE

A cup of hot BovriL taken daily is not only a preventative of Influenza and
many other complaints, but its use will cut an attack short, and it is invaluable
Nothing else will so quickly restore strength

A timely reminder to a customer
will easily sell a one-pound bottle.
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CONTAINS NO ALUM

The increasing demand by the public for a high-class, medium-
priced baking powder that does not contain alum, proves con-
clusively that consumers are realizing the injurious effects of
alum in baking powders.

Magic Baking Powder

CONTAINS NO ALUM

MAGIC is the only well-known, medium-priced baking powder made in

Canada that does not contain alum. Grocers best serve their trade by
recommending Magic.

EWSIHERIT

WINNIPEG. TORONTO, vONT- MONTREAL.

s

Clark’s Meats

ALWAYS IN DEMAND

Any meats so well known.and so
generally asked for as CLARK’S
MEATS are entitled to a prom-
inent place on every grocer’s
shelves.

They give a sure profit to the
grocer and solid satisfaction to
the customer.

Wm. Clark - Montreal

Mobafaction: of bikinnds A SEASONABLE SELLER
—Food Specialties— | ROSE & LAFLAMME, Limited

Montreal and Toronto

i
s
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SUOHARD'S OOOOA
This is the season to push SUCHARD’S CO.

3 Wbl S

Wooden Butter Dishes | 1. s, vous & spiaus co, Linited

If your dealer is out of Oval Butter Dishes i s‘LT 'colA. ll'ron now .l.l °:°.b. will le.ll ‘O.Il'lll
e i ' . I8 s to sell the best. guarantee
it 14 weitows sné we will ill pon whme you as MANUFACTURERS SUCARBS Sosen spuinst al othér makes
44 getthem. They are a solid dish without seam . Granted the highest awards in competi- Delicious in flavor; prices just right.
or wire. They please the buyer. : tion with other makes, FRANK L, l!nnzlcT & CO., Montreal
ents.

|
Graham Bros. & Co., kinmount, ont. | W/NGHAM  ESTABUSHED 1871 | ¥ mnaee

; -
i = GEo. KEMP, LTD. SUPPLIERS TO Nation’s Celebrated

THE BRITISH
&t || || GUSTARD POWDER

: . THE BIG 5c. PACKAGE
Dainty Novelties st i

Splendid Selling Lines WHEN EGCS ARE SCARCE

KEMP’S TR

BISCUITS 'Winnipeg, - - Man.

YOU MUST STOCH THEM

Send your name and address for samples The Largest and Oldest Barley
WS Export Prics Lin. Manufacturers in Canada

BUNNN

‘( ;

f]
/
“ds
«

'.k \t % ng

‘\\—\? SOLE EXPORT AGENTS i s
H. COLL[NGS & CO. LET US QUOTE YOU PRICES ON
FOR QUALITY 16 Philpot Lane, E.C., London, Eng. Pot «ns Pearl Barley

ORANGE MEAT

are offering to their patrons a First Prize of
Seven Hundred Dollars Cash

Have you entered the contest ?

SRS VIS, PPN

Split Peas :n« Feed

John MacKay, uimited
BOWMANVILLE, - ONTARIO

Maple Sugar

We handle only Pure, Unadulterated Maple Sugar.
Write us,

Woodman & McKee
Coaticook - Que.

Send postcard to Orange Meat, Kingston, Ont., for full particulars.

i NONE HAVE BETTER OPPORTUNITY OF WINNING
THE FIRST PRIZE THAN THE GROCER

When writing advertisers kindly men-
tion having seen the advertisement in
this paper. .

e ——

A Pointer to ThinKk Over at Your Leisure

Many grocers believe that biscuits are a bother in the handling, considering the

profit most lines allow. Now, in the case of our biscuits, there is no more trouble
in handling them than in selling any other —AND THE PROFITS ARE LARGER
THAN AVERAGE.

Have You Seen Our Animal Biscuits ?

THE CANADIAN BISCUIT COMPANY, LIMITED
LA PERADE, QUE.
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Christic reputation
iS a valuable assct

TO MANY

successful grocers

Consider the reputation
of the manufacturer whose

goods you handle!

What does it mean to you—not

theoretically, butin actual cash?

Is it good commercial sense to endanger your
business supremacy by handling lines your best

customers know to be second-rate.

Few people in Canada will dispute the superiority
of Christie Biscuits—certainly experienced grocers

will not.

Particular housewives all over the Dominion £now
exactly what Christie reputation stands for.
They know it means scrupulous cleanliness, abso-
lute purity, high-grade and lasting guality.
And they insist on Christie biscuits because they
know positively that Christie biscuits are the

purest of all pure foods.

Why not let Christie reputation work for you in
building up a bigger and better business ?

N. B.—Christie Biscuits sell
more than biscuits.

CHRISTIE, BROWN & CO., Ltd.

: { TaYLop § g neLE CO

Working Capital

is the money you put into quick-moving stock.
Don’t let your money loaf around your shelves
in the form of slow-moving stock. Buy

QUEEN
QUALITY
PICKLES

Sweet Mixed Chow

They sell quickly and
steadily, because their
quality is uniformly ex-
cellent and they are
packed in attractive 10
and 20 oz. bottles

We use only the best
selected vegetables, high-
grade spices and pure
vinegarin Queen Quality,

Werite us for Prices.

Taylor & Pringle
Co., Limited

WEN Sguno. [INT.

Ty, S 9‘wen Sound 2 Ont.

oo

THE
PUREST

A ¥ | AND

ML RT3 TS
i ! = BEST
ST CHARLES CREAM

MR. DEALER

Have you stocked the new §¢. tin

| St. Charles Brand ?I

Some of your customers will want it
and any jobber can supply you. It's
a convenient package and only

$2.00 per case.

Manufactured by

St. Gharles
Gondensing Go,

INGERSOLL, ONTARIO @
GANADA —
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PUSH

?Mgn made Licorice

’ - Grocers,
mﬂ " colf‘ef‘tloms
Montreal. llrlulsts

ol

should not fail jto handle a full range of our

Licorice Specialties

which will be found quick selling and
profitable.
We also recommend our
Soft Mints, 5c. boxes | M.&R.Wafers, 5¢.bags
Acme Pellets, 5-Ib. tins | Lozenges, elc.

Write for price lists and illustrated catalogue

AGENTS
ONTARIO S. Mcindoe, 54 Wellington
Send St. E, Toronte

PROVINCE OF QUEBEC and MARITIM
PROVINCES, W. H. Dunn, 394 St.
Paul St, Montreal

MANITOBA, E. W. Ashley, 123 Bannatyne
Avs., Winnipeg

BRITISH COLUMBIA, Shallcross, Macaulay
& Co., Vancouver

PROVINCE OF ALBERTA, Tees & Persse
Calgary and Edmoaton

To-day

“White Lily” Brand

COTTAGE MIXED BISCUITS
Why? Because

they are superior biscuits which
have won favour by their distine-
tive flavour. They are made of
the purest ingredients, and are
skillfully and scientifically mixed
and baked by modern machinery.
Leave a splendid margin of profit
at their retail price of 15c.

Are you handling our “*WHITE LILY” BRAND
Cream Sodas? 1f not—why not?

WRITE FOR PRICES

J. A. MARVEN, Ltd., Moncton, N.B.

By Royal Letters Pateat

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO,, Ltd.
EMSCOTE MILLS, WARWICK, ENGLAND

The above can be bad from aany of the following agents:
The Smith lronrzc Co., Lid., St. Joba, N.B.
Watt, Seott & Goodacre, P.O. Box 1204, Mostreal.
. Wart & Scott, 27 Wellington 8t. lut. Toroato.
Wv. E. Ashley, Winnipeg.
Geo. A. Btone, 34 Inns of Court Builldings, Vansouver, B.C.

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible. .

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halitax, N.S.

BELLING AGENTS:

J. A, T-ylor R. 8. Mcindos Jos. K. Huxley Arthur Nolun
ontreal Toronto wi

peg
Arthur M. Loucks = . JOI“II
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THE CANADIAN GROCER

Probable Effect of Growing Crop on Flour Market

Tendency Will be to Weaken Prices if Fall Wheat Comes Out
All Right—Little Changes Occuring at Present — The Oatmeal

Decline.

The flour situation is uninteresting.
The fight between the two opposing
forces in the wheat market is even.
One day the bulls may get the better
and then again the bears, but on the
whole the market has varied very little
for several months. The prospects of
the growing winter wheat crop is closely
watched, but nothing has happened to
afiect the flour market.

It is still the impression that the
jarmers hold far more wheat than was
expected and with the prospects of the
new crop the market is inactive, and is
waiting for something to turn up. Tak-
ing a view of the whole situation as it
appears at the present time, the out-
look is rather in favor of lower prices.

MONTREAL.

Flour.—Fair local trade is being done
at unchanged prices. There has been
some export enquiry, but sales have not
heen numerous, nor large.

Winter whest patents,bbl...................000 wiee
Straight rollers, bb ........ccoociiiiiiiiiiiiiins coen
Extra,bbl............
Royal Household,bbl.............
GlonOB I - = o orsoozsssscmosaces
Manitobs spring wheat patents, bbl..
o strong bakers, bb!
Five Roses, bbl
Harvest Queen,bbl....

(Oatmeal.—Weakness displayed in the
nats market caused a drop of 10c. in
vatmeal, but there was no noticeable in-
crease in sales as a result. Business is
rather quiet.

500 OO T oo i oseasiossanssrnnesnnsnss-aith 2 62
Standard ostm: bags %
Granul 8 ot

C T N
LELBEBBEE

Golddust cornmeal, 98-1b. 210
Bolted cornmeal, 1 185
DU S M £ 64 355505000 ss00asssssssvnie Soke 230
o DEEINIB. ccrcssssccissasiossnssassey ssos 485

TORONTO.

Flour.—The flour market is dull with
no export demand, but the prices are
well maintained. Millers still claim
that they have to work on small mar-
gins, but they have to keep their cus-
tomers supplied. Feed is high which
zives them a good price for the offal
id to that extent helps them out.

Muamtoba Whest.
00 B35 505 0 s dovnnasspuinsides §nnosessdiiothmbe
2ud Patent

diraight rol
F'atents. .. 30
Blended... ses DN
Cereals—Cereals are in good demand
ind with the slight drop of lent week,
rders have somewhat increased, but
prices are firm and are not likely to go
iower here.

ltuiled oats, small lots, 90 1b. sacks ............. .... 230

e tocarlots...... < 35
i H.gd wheat, small lots, 100 1b. brls 310
" ** 25 brls. to car lots. . .. . 280
Standard and granulated oatmeal, £8 1b. sacks.. .... 2 56

COST MARKS ON GOODS.

Some Suggestions for Using a System
Which Oan be Secretly Maintained.

Since the changing of the selling mark
¢! an artiele in the average store from a
‘11 figure to a‘plain figure, says a mer-
iant, there “has beeRe: interest
among clerks in the search for the key

to the system. The average clerk of to-
day does not puzzle his brain to dis-
cover the workings of the cost price as
he did in years gone by, when it was
necessary for him to know the key to
the selling price, which was written in
blind figures. There is, howere, he main-
tains, a necessity for the merchant to
keep secret the cost price of his goods
from his clerks. The better class of
clerks if they discover the key to any
cost mark, possibly, would not use it to
the store’s disadvantage, but there are
many clerks ecoming in the store, who
sometimes remain but a short time, and
who do not understand the necessity
for keeping seeret the cost price of mer-
chandise. If they learn the secret key
they are inclined to spread the news
that their employer is selling an article
which cost $2 or $3, asking a dollar on
on each sold. They do not understand
that the selling expenses has anything to
do with the matter.

Department stores in the larger cities
make a practice of using a different eost
mark for each department. This cost
mark is usually changed each season.
Now, that it is not far from the first of
the year, this is a good time to change
the cost mark and instal a different one,
the old one having possibly become fam-
iliar to salesmen who are not now in the
store. A mark of some sort is neces-
sary to record the cost item of stock.
All sorts of sytem of letters, characters
or signs to represent figures have been
devised, the primary purpose being a
system that would, by the aid of the key,
be clear to the salesman and unintelli-
gible to the purchaser.

Some of these systems are so simple
that even a novice can deecipher it with
a little study; others are made more
difficult by the use of blinds and other
eomplexities.

In the following lists a character must
be substituted for naught in the nine-
letter variety and the last letter of the
eleven-letter variety used as a repeater.

NINE-LETTER WORDS.
1234561789
gpl-e £ ks b1 p

The following list of words can be used
in the same manner: Blasphemy, cavern-
ous, dangerous, drunkable, dropsical,
harmonize, labyrinth, manifesto obscuri-
ty observant, outwardly, outspread, pru-
dently, pneumatic poreelain voluntary.

TEN-LETTER WORDS.
13 3 45 67 8 9 10
2 n n s erTipet

Salada Tea Co. have purchased the
stone block corner at St. Paul and St.
Sulpice Streets, Montreal, at present
oecupied by them. Tt is 35x72 feet and
is five storeys high.
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CUSTOM '

ATCHERS ,

Some goods you sell create
a regular demand for them-
selves and influence a large
volume of the family trade
to your store. Such an art-
icle is the Mooney “Perfec-
tion” Cream Soda, which
always reaches you in as
fresh and crisp condition as
it leaves our ovens.

Here’s the box!

PERFECTION

CREAH TR Sodas\

‘ \
1" MoONEY BiIsCUIT 3 CANDY Co
x STRATYFORD CANADA

The Kind that is Different!
Don’t forget the name “MOONEY’S”

Order to-day

The Mooney Biscuit
and Candy Co., Ltd.

STRATFORD -~ . CANADA

Purity and

b Yanufactured

[1by Messers.
Cox as_well
as PACKED
by them.

PURITY GUARANTEED
Canadian Agents: J, & G. Cg.

Colson & Son, Montreal s
‘I:)!Hunn & Co. o Gorgie Mills,
A.P.Tippst &Co., *~ EDINBURGH




THE NEW FLAVOR

MI]\B!’lﬂN[

CIE FRANCAISE des PATES ALIMENTAIRES

Macaroni, Vermicelli, ete,
Strictly French Manufacture Guaranteed

Manufactured at
92 Benudry Street MONTREAL

THE CANADIAN GROCER

— AND —

MILKSTOCK

The only milk powders manufactured in Canada that are per-

fectly soluble in cold water.

Always sweet, safe, pure and nourishing. Will keep after the

cans have been opened.

Manufactured and packed under the most sanitary conditions.

For Further Information Write to

Canadian Milk Products, Limited

Head Office : MAIL BUILDING, TORONTO.

TRUMILK

W2a

A

FEATHERS WANTED

Highest prices paid for feathers of all kinds. Must
beclean and free from quills. Prompt remittance.
WRITE TO
P. POULIN & CO.

39 Bensecours Market, - Montreal

WE SELL FEATHERS T00

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments.
Write us for prices. Phone order our expense.

TORONTO SALT WORKS

TORONTO, ONT. GEo. J. CLIFF, MANAGER

ROLLED OATS

FLAKED WHEAT and OATMEALS
Bags or Barrels. Car or Broken Lots.
WRITE FOR QUOTATIONS.

Prompt attention to all orders.

J. W. EWEN, - Uxbridge, Ont.

%

MAPLE SYRUP
““Your syrup is superior to anyt
I have seen on the market.”--
Mockford, Charimond Road, London

Itis STANDARD. Get Prices.

CANADA MAPLE EXCHANGE
Montreal

hy  TRao
L Snatle)

QTN

I, ahag

f ABsore

Cures Strained Pully Ankles, Lymphangitis,
:.oll.iv‘n.sl'lu-h." l.uﬁuno.c:n‘:' Allays
Pain Quickly wi Blistering, removing

the hair, or laying the horse up. Pleasant
to use. $2.00 per bottle at dealers or de-
livered. BING, IR ¢ 5
+s (mankind $1.00 bos*
tle.)For Stnlnl.,Oout:,VnneouV‘o'llnl.VAr
icocele,Hydrocele, Prostatitis, kills pain.
W. F. YOUNG, P.D.F., 204 Temple St., Springficld, Mass.
LYMANS Ltd., Montreal, Canadian Agents.

POOI‘
Bread?

There’s a remedy—no necessity of being
content with a dead, tasteless loaf, or

even ordinarily good; you should have

beautiful bread, and

Anchor Brand

Flour

will produce the results so much desired
—always and all ways

Good Bread

Manfd. by
Leitch Brothers Flour Mills,
Oak Lake, Manitoba.

LA,
MIi

MA|
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REGISTERED.

FELLOW came along this A/M. and said to me:
“I see yow're advertising FIVE ROSES pretty hard
in the papers. I say, old fellow, do YOU write that
“stuff? Why, you know, it's long enough to sell
“automobiles. No woman’s going to read that long-legged
“‘copy.” Seems to me flour’s such a small matter that a nice
“catchy picture is enough to keep the name before her. Cut
“it short, old chap. Brevity’s the soul of wit, you know.”
And he sauntered away warbling, “Expert, That’'s Me.”
Of course, Brother Grocer, brevity’s the soul of wit, so it is.
But, you see, I'm not trying to be witty.
Comes natural, maybe.

Moreover, I'm not trying “to keep the name before the public.”
How I hate the man who started that phrase!

We simply try to explain to every busy, worried homemaker
what “good” flour really 4s, and what it isn’t, what good bread
means, what pastries can be at their best.

So that when she wants such results and wants them in the
“wuss way,” she will think of FIVE ROSES and get them
every time.

We try to keep the meaning of FIVE ROSES before the
kitchen manager, not the name itself, which really means noth-
ing when separated from the flour qualities it stands for.
FIVE ROSES is nothing but a combination of excellencies,
and you must tell about these excellencies to excite desire in
the buyer.

Not the pretty pictures we can buy, Brother Grocer, but what
good flour we can make for YOU to sell, that’s all our ad-
vertising is.

Just as we would speak to her over your counter with a sale

of FIVE ROSES at hand.

Did you ever consider that flour is everything in the kitchen?
Have you ever seen the look on a woman’s face when taking a

1.

baking failure frem the oven the day “hubby’s” folks were
LAKE OF THE WO0ODS v el

MILLING COMPANY I have, Brother Grocer.

SUNIED e That’s why we tell her how to prevent accidents, soul-vexing
MONTREAL mistakes.

TORONTO That’s why‘the FIVE ROSES “copy” is longer than usual,

OTTAW4 longer than the copy written by those who don’t see it the
LoNDON way we do.

it sl Don’t YOU think we are right, Brother Grocer?

KEEWATIN Don’t you want to add such selling advertising to YOUR sell-

VANCOUVER ing force?
Then sell FIVE ROSES, too.

MAKERS OF FIVE ROSES
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LATEST TRADE NEWS.

Changes That Have Occurred in Canada
Recenty—Some Assignments Made.

Ontario.

A. T. Campbell, grocer, Toronto has
sold to O. T. Sehaak.

Hebron Davidson, general merchant,
Manotick, is selling out.

J. A. Robinson, grocer, Bobeaygeon,
Ont., is giving up business.

F. H. Bible, grocer, Toronto, sustain-
ed small damage by fire recently.

Walter Bros., grocers and dry goods
merchants, Listowel, Ont., have assigned.

Quebec.

Ado'phe Paquette, grocer, Montreal, is
offering a compromise.

L. O. Aubut general merchant, Bie,
Que., offers to compromise.

Edmond Angers, general merchant, St.
Leonard, Que., has assigned.

J. E. Brousseau, general merchant,
Magenta, Que., has assigned.

Moquin & Frere, general merchants,
Clarenecevilla, Que., have dissolved.

Assets of J. A. Bernier, grocer, Point
de Maskinonge, Que., are to be sold.

G. Brousseau general merchant, Que-
bee, sustained loss by fire recently.

Winding up order has been made on
the Star Biscuit, Ltd., Valleyfield, Que.

J. F. Varin & Co., grocers and butch-
ers, Tetreaultville, Que., are registered.

A winding up order has been made on
Dignard, Ltd., biscuit manufacturers,
Montreal.

Chas. Crepeau, general merchant,
Notre Dame de Mercie, Que., is offering
a compromise.

Assets of Grace D. Brassard, general
merchant, Murray Bay, Que., are to be
sold on 24th inst.

Western Canada.

Burns Bros.,, general merchants,
Cranbrook, B.C., are succeeded by Me-
Creary Bros.

New Companies.

A company has been formed in Brock-
ville, Ont., and given an Ontario charter
to acquire the business of The John Bull
Candy Co., and to manufacture and deal
in toffee and kindred produects.

The ‘“Gloy’’ Adhesives, Ltd., is a new
company with an Ontario charter to
manufacture soaps, gums, glue, ete. The
head office will be in Toronto, the pro-
visional directors being R. W. Hart, O.
H. King, and Geo. Ballard.

FOUND HIS PROPER LEVEL.

Climbed to Presidency of House — A
Grocery Trade Romance,

About thirty-seven years ago a tall,
sinewy youth entered Francis H. Leg-
gett’s office and told him he wanted to
enter his employ.

THE CANADIAN GROCER

‘“Sit down,’’ said Mr. Leggett, blunt-
ly. ‘“What can you do?’’

‘“Well, I can tackle almost anything.’’

‘‘But ean’t you do some one thing in
partieular; ean’t you keep books?’’

““T ean’t say that I ean keep books,
but T will keep books, if you want to
put me at it. All I desire is to get in!
I°ll find my proper level afterwards.’’

He went to work. He worked! Then
he worked more! He never ceased work-
ing! Up he went, and before he knew
it, he was handling Mr. Leggett’s money
behind a sign that read, ‘‘Cashier.’’

And it was not very long before he
became the head of a department. The
youth was growing, and his growth was
the work which work wrought. He be-
came vice-president. And it is evident
that even then, when most men think,
““It is about time now for me to take
my ease and loll a while,”” he thought
otherwise.

So, at a special meeting of the board
of directors of Francis H. Leggett &
Co., New York, held recently that boy
of thirty-seven years ago, who knew how
to stick to one thing until that thing
was done, was unanimously elected presi-
dent of the company in which he enter-
ed with no other thought than that of
finding his level, plus the determination
to succeed. He was John C. Juhring.

Geo. Bates, of Seaforth, Ont., has pur-
chased the Broadway Grocery in Mitch-
ell from W. M. Hord.

Tell Your Customers
That :

SHAMROGK

BIG PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard. The leaves
are so firmly packed that the
plug remains fresh and molst

CLAY PIPES

A perfectarticle. Bell it
Insist upon having McDougall's.

D. McDOUGALL & CO., Glasgow, Scot,

BERAGUL

CANNING MACHINERY CO.,
OHIOAGO, ILL., U.8.A.

PAPER JUST FINE.

The Canadian Grocer.
Dear Sirs,—Excuse the delay in send-
ing cash ; your paper is just fine.
E. WHATLEY.
Room 9, Betts Bldg., Portage Ave.,
Winnipeg, Man.

TANGLEFOOT

The Original Fly Paper

For 26 years the Standard
In quality

All others are Imitations

Black Watc

The Big Black Plug
Chewing Tobacco

““A Trade Bringer”

8Sold by all the Wholesale Trade

Il |

Tl
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Do you realise

that it’s easy for you to run a Tobacco Department
in your store, and it’s a sure thing that your profit
2 o - will be all right if you feature the :

i 7-20-4 CIGAR

It is a high-class, popular smoke which never fails to

CIGAR please. Write for prices.
N~ Sherbrooke Cigar Co., - Sherbrooke, Que.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”

the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured

_— Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, CANADA.

Opening New Accounts

Your business will not grow unless you do add new customers constantly. The
old ones will drop out with surprising regularity and those that remain will not in-
crease their purchases materially.

Have a good live talk about your goods in THE GROCER every week. All the best
grocersin Canada will read it, and if what you say is werth while, they'll steadily be
influenced in your favor.

You will find THE GROCER the most powerful agent at your disposal in the culti-
vation of new accounts.

e
51
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Florida Tomatoes
Florida Gabhage

QOur first car of each has
arrived. Quality is all that
can be wished. Send in
your orders. Have also

Strawberries, New Beets,
New Carrots, Head Let-
tuce, Wax Beans and full
line Oranges, Lemons,
Nuts, Figs, Dates, etc.

McWILLIAM

Mc. E.

EVERISI

25-27 CHURCH ST. - TORONTO

e i AR s A D it T
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ime
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L
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Don’t be misled by any wild,
breezy, February-March assertions.
They usually amount to about as
much as the goods they refer to.

MORAL

In Lemons pin your colors to the
old reliable St. Nicholas and Home
Guard. They’'ll make you money.

J. J. McCABE

32 Church Street, Toronto.

THE CANADIAN GROCER

Expensive Southern Vegetables Selling Well

High Prices Not Standing in Way of Consumer—Carload Flori-
da Tomatoes in this Week—Oranges in Great Demand—Pota-
toes a Little Firmer—Fresh Fish on the Market.

MONTREAL.

Green Fruits—During the week there
has been a fair trade done in oranges
and lemons, but aside from this there
has been little activity in fruits of late.
Favorable shipping weather did not in-
crease sales appreciably. Monday’s
snowstorm put a further damper on the
situation.

B.Alxplu— Kumgquats, qt. . 02
; 1m'im'bt?l """" ‘% lﬁm box 175 225
Greenings, bbl... .... 400 Sicily bitters, box
Russets ......... 350 495 Limes, per box.. .... 150
Kings, No. 1 400
ples, per bbl.... .... 500 SIS o5 0hio shas 300
Tallman Sweets.. .... 300 California navels 2 75 3 00
crwed. Porto Ricns...... .... 2 50
......... 150 200 Mexicans........ .... 225
Onnberrlu bbl. 6 00 10 00  Messina bitters,
Onnberrlu.per W Ghads o5 o0s 300
bushel box..... 1650 200 Jamaica, bbl ... 410
Cocoanuts, bags. .... 425 Pineapples—
G fruit— Flori case... 375 400
Florida, box..... .... 500 Strawberries—
Grapes, Almeria, Florida, qt. ..... 030 040
perkeg...... 500 700 Tangerines, strap b7

Vegetables—Potatoes are firmer this
week, supplies which glutted the market
a week ago having been fairly well
cleaned up. Quotations at present range
from 60c¢ to 70c a bag, which is 5¢ high-
er than the best price obtainable a week
ago. Demand is fairly brisk now that
purchasers do not fear a sudden slump.
Turnips are firmer, too, though trans-
actions have not been numerous. Florida
celery is easier this week by 25¢, while
mushrooms are selling at lower figures,
too. Some firmness is displayed in red
onions, whieh are 10¢ higher. Cucumbers
are not coming in as freely as might be
desired, and are worth more money. To-
matoes are still arriving from Florida,
and prices are elastic. Business is satis-
factory, on the whole.

Beets, bag....... 04 o5 Spanish, cases
Brussels sprouts, 150 1bs....... .... 300
I s s 023 Spanish, § cases 150 175
ots, bag..... 050 Potatoes—
(.st‘l;qe.bbl .100 125 g(onuul. o gg g;.)
ery— weet, 2
jan,doz .. 075 090 - g::ku s 150
California, crate. .... 550 Parsley, dozen... .... 030
Coulifigwers.cris 2 76 3 00  Hadibes, domen © >
owers,cr zen
Cucumbers, doz..... 250 bunches. ...... .... 0 40
Garlic, per 1b... .... 015 Rhubarb, doz. .. .... 125
Green Peppers, s o 400
basket. ..... .... 08 'omatoes—
Lettuce— Floridas, crate .. 4 00 4 50
Montreal, box.... 0 50 0 7 Oubans, crate .. 225 2 50
mported, box... 175 2 Turnips, bag..... 050 060
Mushrooms, 1b... 050 076 » Quebeoc,
Onions— per tonm,..... 12 00 14 00
Red, perbag .... .... 100

Fish—Several lines of fresh fish are
quoted this week, including dore, pike,
perch and mullets, all loeally eaught, and
mostly coming in by express. Dealers re-
port strong and steady demand, espe-
cially from the Hebrew trade, in view of
the approaching Jewish holidays, around
Easter time. Stock which has come in
so far has been satisfactory. Fillets are
in better supply than they have been for
some time, but prices are well maintained
owing to continued demand. Finnan
haddies, cured from fresh fish, are ar-
riving, and eelling freely, trade in the
frozen article dropping off in conse-
quence. Fresh cured kippered herring
and bloaters, are also freely sold. In
salted and pickled fish there is consider-

52

able activity in imported Holland and
Scoteh herring, consumed largely by the
Jewish trade. The eold spell early in the
week made better business. The coming
of Good Friday next week will un-
doubtedly cause an inereased demand for

- fish during the week.

FRESH
. 016 BERES. .o vio. oo 007
. 008 B0 ie. mans 008
.00 Halibut .. -.... .... 015

007

FROZEN
0 04} hnemhonl ,100 1 40
Tomcods.oor rl. 100
. 008 Bteak 00“006

dock. . 005 Balmon, s red,

Halibut, porlb 010 Gaspe RO 018
Hm‘ln‘ p-r 100.1 70 180 RS o0 gonn 084
Market cod...... 004 Sm-lu 101b. boxu 009
Steakcod...... ..... gg 100
W irisse oot BN B f ,,,,,, 009

SALTED AND PICKLED
Green cod, 1b... 0 02 0%} B&lmon,BO bbh. 8 00

Labrador herring bbl ls. .. 14 00
4bbl 285 52 lendor bbl 18 00
Labrador sea trout, ik - ibbll 900
o5 vt ian s o 11 00 4 - .y
Labrador sea trous, Saalmele!in, ..... gt zg 00
........... t perlb...... 07
No. X mackerel pail:. 300  Salt sardines.20 i pia 1 0
LR bls.. 800 Sootch herring, bb! 650
No. 1 pollock, Ib. .... 002
SMOKED
y 3 IS 5 iashin i saanas ssobn et 1
Fillets, lbl.‘.'.“.. W ....................................
SN . Suiososirasiniin,veve
Eborrlu. new smoked, per box

Lobsters, u'o. per b
Oylterl. , bulk, Imp.
Bﬂ.llh!pt £

TORONTO.
Green Fruits—The apple market is
still unsatisfactory. @~ The demand is

light. This is supposed to be owing to
the supply the retail stores receive di-
rect from the farmers. It seems rather
strange and yet quite in line with the
high cost of living craze that the whole-
sale houses are selling far more oranges
than apples. The orange trade is enor-
mous, and is constantly increasing. The
frosted fruit is off the market, and the
quality is now excellent. California
navels, Floridas and Jamaieas are all in
good demand. Grape fruit is another
great seller and is more fashionable than
apples.  Strawberries are arriving in
good condition and find ready sale at
60 to 65¢ a box.

Apples.......... 100 400 Oranges—

........ 1 200 Californianavels 3 00 3 25
Cranberries, bbl 6 25 8 50 Floridss........ 260 275
Coocoanute, sack .... 400 Mexican........ 200 325
Grapes, Almeria Valencia........ 350 4 00
Fk-hm—‘m 6 50 Jamaics, barrel .... 4325

rape Marmalade, Bev.

IS e e oy 22 250 ﬂh.? ...... 4 50
Fiorids......... 400 425 Bicily bitter, box. 2 50
Temons— case 4 50 500
Sidlly..... ...... 23 275 Bt qt. 050 060

Vegetables—All kinds of fresh vege-
tables are in abundance, and the turn
over is large. High prices do not seem to
stand in the way. In spite of our ex-
cellent quality of potatqes, cabbage,
beets, ete., large quantities of new po-
tatoes, new cabbage, new beets are com-
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hoth reach the eity regularly in car lots. -
rices of vegetables are high but will Every Variety of Best

:pring. The potato market is weak and
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ng in from the south and are selling at

muech higher prices. A car of Florida Py A
matoes arrived this week and is said F h f ‘ d F d
o be in splendid ¢ondition. Florida ls or 00 rl ay

cclery is another article that meets with

reat demand, and so is cabbage, which

-radually get eheaper as we approach Quality at Cut Prices.
.wer prices will be accepted. With all

L]
ir cheap potatoes and excellent qualities F f E
we are still importing some from the rults Or aSter
castern provinees, and pay more for 2 i
gl they dnd sele Bt i Bananas, Pineapples, Tomatoes, Strawberries,

hecause they are more of the same size, New Cabbage, Celery, Lettuce, Rhubarb,
nd in this respeet our farmers might

carn & lesson from them. California Cucumbers, Oranges, Grape Fruit, etc.
celery is off the markst. PROMPT SERVICE. BEST GOODS.

Asparsgus, Valencias, new, 3
1 UNCH..oovevnes snns
Beets, D8g...... +ous
Beets, new, doz. ....
Beans, green in

it DOXES. .0veer .o
Cauliflower, doz

e,

dian, dozen. .
Cubbue. Can.,

per barrel..... ....
Carrots, bag....
(arrots, new, dz ....
Cel ery

dian, 030
Celery, Florids 3 00

~—oo

, §onses. ....
Parsnips, bag...
Potatoes—
Canadian, bag.. 0 56

o OOoONnw

WHITE @ CO,, Ltd.

Toronto and Hamilton

o wo

—_——— O

Cucum!

Lettuce, hamper.....
Lettuce, per oo
‘vlvmhrooml, lb ......

COMRWD O
RVLITRE BIAZT & BR 88%

s 08
g B 5853 388 3 8ZIW

e

Oni
Csnsdhn.bu..loo 1% Turnips, bag.... ....

@
Fish—The cooler weather has im- F
proved the fish trade, and the demand reSh Arrl v als
is quite active. It is expected it will
continue so during the remainder of THIS WEEK

Lent. Some lines are searce, especially

fresh caught fish. Fi haddi
e a L ke T AN Car BANANAS—Fancy Fruit
LAKE FISH (FROZEN)

Hering Taksuperior 4, Trout. (1111111111 010 Car CALIFORNIA NAVELS

Pickerel, blue......... 0054 Whitefish.............

Pickerel yellow....... 0 Extra FIDCY Huvy ]uky Fruit. “GOLDEN ORANGE?” Brand.
Car DOMESTIC CABBAGE
FINE SOLID HEADS
Fancy Ripe Pineapples. Extra Fancy Florida Celery

o 3 ?ﬁ m‘”',’" an. i 010 PRICE AND QUALITY ALWAYS RIGHT -

(, k. 5. § I":ml":l"ynrbox

i @ SEELYE R, HUGH WALKER & SON
BULK OYSTERS. (Established 1861) GUELPH, ONTARIO

P R s < 16

and more FOLLINA BROS,, or their father, have been

Half a Century engaged in the packing of Lemons. The gradual and
stead y increase in their business is attributed to the

eneral satisfaction their pack has given. We try to please every customer, and you
ow how gratifying it is to hear your own customers say, “I would like some the

same as the last you sent me.” If any box of lemons of our brand you buy from the

wholesale turns out unsatisfactory on account of faulty packing, we would like
to know it. Advise us. Remember the brand to ask for. Itis easy to remember

‘“ BUSTER BROWN?"” Extra Fancy Sicily Lemons.

Follina Bros., Packers W. B. STRINGER
Palmero and Messina, Sicily. Canadian Agent, Toronto.
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Determining the Value of the Retall Salesman

On what He Should be Judged—More to Learn Than Prices
and How to Wrap up Groceries — What a Study of a Cus-
tomer’s Tastes Means in Holding Trade.

By F. W. Ross.

That there is a difference in the value
of clerks is admitted by everybody, but
if their earning powers and real value
as salesmen are considered, and fully
understood, the difference in their wages
should be muech greater.

Two men may work side by side, ap-
parently of equal ability and who are
drawing the same salary and yet one may
be worth much more than the other. The
difference in their services may not even
be observed by the employer and yet
there is a vast difference. Even if they
should get the same amount of money in
the till every day, that does not prove
that they are of equal value.

If there is, therefore, a difference in
the value of two good men, what is the
difference between a good man and a
poor man? If a young man has reached
a point in his oecupation where he
no longer finds room for improvement,
he will soon find that others have passed
him and that he is a back number. The
keen race through progressive methods
is continually going on, and the moment
one does not keep up the pace, he will
fall behind. If then, the best retail sales-
men have to struggle to keep at the

head of the race, what about those who
have never entered the race, who
are mere counterfeits, as eclerks, who
have never learned enough about the gro-
cery business to see any interest in it
and who never think it worth while to
read anything in connection with the
business—in short, who do not know that
their is anything to learn except the sell-
ing prices of goods, how to wrap them
up, and make the change.

Must Have Judgment.

The most competent salesmen know
that the greatest skill and knowledge is
required to please and satisfy the cus-
tomer, not merely while she is in the
store, but the sales must be judiciously
made, so that the customer will not re-
gret when she gets home that she has
been influenced to buy things she did not
ask for. The customer should be made
to feel that through the help of the gro-
cer and his salesmen she just got what
she wanted.

To assist people on the part of the
grocer to buy to the very best advant-
age is one of the great secrets in the
success of a salesman. It used to be

said that anybody can sell things which
people want, but it takes a good sales-
man to sell things they do not want
This is entirely wrong. It is better to
hold a eustomer than to make a smart
sale with a few cents profit and lose &
eustomer who may be worth a good deal
of money in a year. To learn this part
of the clerk’s duties is of the highes:
importance and requires the greates
perseverance and careful study.

To hold trade is the seeret of success
and to do this one must have his hear
as well as his mind in his work. Thi:
is by no means slavery, but here is th:
point where the work becomes interesi
ing and enjoyable. No one has eve
held trade on eut rate prices, but a we!l
trained elerk ean not only hold trade,
but he is constantly gaining new custon
ers without cutting prices through hi
knowledge of true and right methods «
doing business,

The value therefore of a good sales
man ecannot well be exaetly estimated
but it is elear that there is room fo:
young men to learn more of their wo.k
and increase the value of their services
I am not comparing an ideal salesmu:
now, with one who is a bill of expens
to his employer through blundering and
ignorance, but with what is considercd
a good elerk, and yet I will show thai
there is a great difference between then

Some save a great deal in taking bel
care of the stock, in being more accurat:
in weighing, more ecareful in making
change, ete., but I will at present co:

Distributing Points :

& “SUNKIST” £

SEEDLESS

CALIFORNIA ORANGES

ARE NOW AT THEIR BEST

€ “Sunkist” Orangcs and Lemons build up your fruit trade.
(| Our advertising campaign will help you.

CALIFORNIA FRUIT GROWERS' EXCHANGE
TORONTO  WINNIPEG

NAVEL

MONTREAL

CALGARY
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THE CANADIAN GROCER

GOOD FRIDAY
FISH SUGGESTIONS == ")

Your customers will want fish next week. - Here are a few good sellers with which we
can supply you:

Salmon Cod ~ Haddies
Halibut Haddock * Kippers
Pickerel Pike =~ " Bloaters
Whitefish Smelts Smoked Herring

Large Frozen Sea Herrings

We also have in stock all kinds salted and prepared fish

Orders by mail, telephone or tele-
graph filled same day as accepted.

Fresh fish every day in the year—Weekly price list mailed to all customers—Ask for it
LARGEST FISH AND OYSTER WAREHOUSE IN CANADA

BRANCHES:
Montreal P. 0. Box 639
St. John 4 Long
Grand River D
Gupe Telephones
@
|

20 to 26 Youville Square (Near Customs House) Montreal

St ST C00L0 ng T

™ SRUNSWICK BRANp e \
\

/

¢
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Especial Emphasis

should be laid on the fact that

BRUNSWICK BRAND SEA FOODS

are “‘quality’” goods, and you had better be out of business rather
than handle canned goods of doubtful quality!

In “Brunswick’ Brand our scientific system of canning preserves
the delicious natural flavor of the fish—a great selling point!

See that you have a full range on your shelves.

CONNORS BROS., LIMITED

Black’'s Harbor, N.B.

ENIS—Gult.Olloy&Co-. Halifax, N.S.; C. H.B. Hillcoat, Sydney, C.B.; J. L. Lovitt, Y
goph A2, Blue s oot ubei Lomgert B Momieal A Lo Oty
Maca: & Co., Alh. JHMBMMMO&:R.M&C@.V&.W"
B.C.; Alf. Denis Co., Ltd.
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sider only the difference in eclerks in
holding and gaining trade.

A clerk may wait on a customer with
all the qualities that make up an ordin-
ary good salesman, and yet lack the
Jjudgment and knowledge which are ne-
cessary to permanently hold trade. The
triek is not so mueh in making a favor-
able impression during the few minutes
the customer is in the store, as to sell
her the goods that will make a favorable
impression during all the time she is us-
ing them. She will soon forget what
you may have said to her, or even if you
tried to please her by making a redue-
tion in the price, but she will now judge
her purchases entirely from the value and
satisfaction she gets out of them.

To please the customer in the store so
that she stays pleased during the week
is the aeme of good salesmanship, and a
clerk who reaches this state of perfee-
tion is the one who is entitled to an ad-
vance in his salary.

Study Customer’s Desires.

How to do this ean be better done
than deseribed, but a good salesman must
become familiar,, as far as possible with
the customer’s eircumstances, her ideas
of economy, and then sell her the goods
that will give her better satisfaction
than if she had selected them herself.
This ean be done, and she will soon learn
that your advice was in her interests and
she will gain eonfidence and be a perma-
nent customer. She will not only stay,
but she will influence her friends, often
unconsciously, to deal in the same store.
What does this mean to the employer?
In a business with 300 or 400 customers,
if a grocer is able to hold 10 who would
have been lost with poor salesmanship,
and through them gain 10 new customers
during a year, it means a profit of prob-
ably a thousand dollars.

This is gained through the superior
knowledge of the &lerk as a result of
constant study and close application to
business. There is no limit to the possi-
ble attainments of the salesman, and the
more he learns the better will he enjoy
his work.

WHERE NO FUNDS EXIST.

The directors of the Merchants’ Asso-
ciation of New York City recently adopt-
ed a resolution as follows:

‘‘Resolved, that the board of directors
of the Merchants’ Association of New
York approves the law proposed by the
American Bankers’ Association to pun-
ish the giving of cheques or drafts on
any bank or other depository wherein
the person so giving such cheque or
draft shall not have sufficient funds or a
eredit for the payment of the same,’

“‘Provided, however, that the penalties
preseribed in the aet be reduced to five
hundred dollars or imprisonment of one
year, or both.”’

Another resolution adopted by the
same board follows: ‘‘Resolved, that
the board of directors of the Merchants’
Association of New York approves the
draft of law passed by the American

THE CANADIAN GROCER

Bankers’ Association ‘to punish the mak-
ing or use of false statements to obtain
property or eredit,” to be enacted in all
states where this matter is not already
covered by statute or by judicial de-
cisions.”’

CATALOGUES AND BOOKLETS.

A neat series of blotters has been is-
sued by the Blue Ribbon Tea Co., each
blotter containing some strong hints on
the advisability of consumers using a
better quality tea, from a health, econ-
omy and general satisfaction standpoint.
They are being distributed widely.

Highest prioce pald for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886
Ingersoll - Ontario
Would you like our Weekly Circular

i
|

SEASON 1908-8

Dried Apples |

Shipments 8olicited
8ettiements Prompt

W.A. GIBB COMPANY
“ HAMILTON

JAMES SBOMERVILLE, Manager

| b

TRY LEARD’S LOBSTERS
and CANNED CHICKEN

Write for Prices

W. A.LEARD

Summerside, - P.E.L

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRODUCE
C. Bare Merchant and
Dealers in HIDES, WOOL and RAW FURS

EPICURE BRAND

Lobsters

If you would sell Lob-
sters that are the choic-

est, the whole meat,
claws and tails—order
Epicure Brand.

Packed right by the
fishing grounds and
sold with a guarantee

of excellence.

Order at once, as there

may be a shortage.

C. H. MITTON,

Port Elgin, : N.B.

BROKER AGENTS WANTED

ingly.

Our Vegetable Display Stand
Will Increase Your Profits

on vegetables, green truck, etc., by keeping
them in better condition and increase your
sales because it displays them so appetiz-
Grocers and Market men every-
where write us for price and particulars.
State whether you have a city water supply.

GALESBURG CORNICE WORKS
93 Cox Street, Galesburg, Illinois

-
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-
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GOOD FRIDAY

HIS 1s the biggest fish day of the year. Everybody
eats fish. Don’t be short of fish on this day. We
have made big preparations and expect the biggest trade
that we have ever had. Get our prices and be properly
posted on the situation.

OUR LINE INCLUDES

White Fish

Trout

Halibut

Sea Salmons

Pickerel

Herrings Goldeyes  Smelts
Haddock Cod

Dry Cods Kippers Bloaters
Finnan Haddie = Digbys

ORDER EARLY

Remember that there will be a big rush, and we want your
co-operation in order to please everybody.

The F. T. JAMES QO., Limited

Church and Colborne Sts. TORONTO
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Objections in West Indies to Preference to Canada

Many Afraid it Would Offend United States Shippers—Delay
of Canadian Goods Going to the Islands and Why it Occuss—
Difference Between U. 8. aud Canadian Methods—System of

Collecting Not Approved of.

By D. Willlams, now in the Indies, and written especially for The Canadian Grocer.

A great deal of interest is at present
being taken in the West Indies Islands
in the question of ecloser trade relations
with Canada. The visit of the Royal
Commission to the different islands, eol-
lecting and hearing evidence upon the
subjeet, has brought it prominently to
the front, and it is being discussed free-
ly in the different Chambers of Com-
merce, by the press, in private conversa-
tion upon the street, and elsewhere. The
opinions one hears and reads upon the
subjeet are varied according to the view-
point of the speaker or writer, or to the
probable effect any change of policy on
the part of the islands may have upon
his individual business.

Whether the present enquiry will re-
sult in anything definite being done in
the near future seems doubtful; but
whatever its outeome may be, it will
have the effect of making the people of
Canada and those of the West Indies
much better aequainted with each other
than they have previously been.

There is throughout the islands an al-
most universal feeling of great friendli-
ness to Canada and a strong desire for
closer relationships.

The greatest difficulty in ‘the way of
consenting to a preference to Canada is
the fear of offending the United States,
and thereby imperilling the market that
now exists for West Indian produets in
thai eountry. This feeling has, no doubt,

been fostered by the agents of U. S.
houses doing business in the islands, and
is being worked for all it is worth to
deter any move in that direction, be-
cause a substantial preference in favor
of Canadian foods would sooner or later
destroy the U. S. trade in several lines.

One of the lines that a preference to
Canadian trade would materially benefit
is flour. Tt is well known that the West
India Islands do not grow wheat, so
that all their flour has to be imported.
In the Barbadoes, where there is a popu-
lation of two hundred thousand people,
the duty upon imported flour is one dol-
lar per barrel, and in Trinidad, 80e
per - barrel. so that the effect of a
substantial preference can readily be
seen.

Slow in Filling Orders.

Apart from the fear of retaliation by
the United States in case of a Canadian
preference, there are some other objee-
tions to it by West Indian merchants,
that would be well for Canadian millers
and shippers of flour to seriously econ-
sider. One of these is the complaint

that Canadians are not prompt in filling
orders.

Several large flour handlers put it this
way. They say: *“‘Our climate being
warm. we cannot carry large stoeks on
aceount of the tendeney to spoil quiekly.
A result of this is we are sometimes
caught short when it is necessary to have
prompt and immediate delivery..

‘“Now, if we cable to New York for
say 500 barrels of flour, we can depend
almost to a certainty that it will be ship-
ped next boat, and as the steamboat ser-
vice from there is more frequent and
much faster than from St. John or Hali-
fax, we get the flour in ten or twelve
days after eabling.”’

A factor that enables New York eom-
mission houses to fill orders so promptly
is the holding of large stoeks of flour
of almost every brand ready for im-
mediate shipment. West Indian mer-
chants say: ‘‘If we sent a similar order
to Halifax or St. John, we could not de-
pend on anything like such prompt ser-
vice.”’

This is owing to several reasons. One
of these is, there are no large commis-
sion hounses handling every brand the
same as in New York, and no large
stocks are held at seaboard, enabling
prompt shipment, but the order must be
forwarded to the mill or office of the
firm handling the respeetive brand. An-
other cause of delay is the infrequency
of the steamboat service—every twelve
days—while there are hoats from New
York every two or three days, and much
faster than the Canadian steamers.

Too Much Substitution.

Another eomplaint frequently heard is
that Canadian flour is not always up to
standard and that there is ton much sub-
stituting of similar brands. when the
shipper does not have on hand the one
ordered, while still another is, United
States shippers study West Indian eon-
ditions more than Canadians and give
them what they want and not what the
shipper thinks they should have or what
he has on hand. Tt should be borne in
mind by all Canadian exporters to these
islands that the merchants are largely
English in their make-up, and conse-
quently somewhat econservative in their
ideas. A result of this is they want
what they want, and naturally so, and
not something else.

One merchant put it this way: ‘‘The
Canadian too frequently give us what
they have, while the English shipper
usually gives us what we order.”’

One practice of Canadian shippers

58

which is partieularly annoying to West
India merchants is that of drawing upon
them with bill of lading attached. As
the flour comes by the Canadian route.
which takes twelve or fourteen days a:
best, and the draft usually by New York
in eight days, the eonsequence is the lat-
ter often arrives before the shipment, and
the merchant is under the neecessity oj
either accepting the draft or allowing i
to be returned. Either of these alterna-
tives is very unpleasant to a reputabl:
house.

If the Canadian shipper would take th
trouble to enquire into the eommercia.
standing of many of the West India
houses, they would find their eredit ra:
ing excellent, consequently ecould treai
them as New York commission house:
do—await remittance, which would be
promptly sent forward. Of course, ther:
is liability to get up against unreliabl
dealers, but this can be guarded againsi
by the study of conditions and careful
enquiry. .

There appears to be little complaint of
the general quality of Canadian flour,
while the objections enumerated could
he eliminated.

Complaints About Boat Service.

There is much complaint about the
efficiency of the Canadian steam service,
and it certainly is not all that eould b
desired. However, those complaining do
not always give due consideration to al!
the eircumstances. It should be remem
bered that a hoat from Halifax or St.
John must make a number of calls
among the islands on the. way down,
where there is frequently more or less
unavoidable delay in discharging the
cargo. Few of the ports-of-ecall have
docks, so that steamers are ecompelled t:
anchor some distance out, and land their
freight, often in row barges, frequently
of small size.

On our way down on the ‘‘Aurora’
we called at Monserett to leave several
tons of cargo. It was about ten p.m
when the boat cast anchor. Soon after
four or five small boats eame out to
take the freight ashore, and brough:
over a number of men to help unload
Many of these were inefficient and the
result was, the little freight that should
have been taken off in a couple of hours,
took nearly all night.

Among the cargo was a few thousand
feet of lumber. For this the captain
was unable to get a boat to take off a
all, so was compelled to build it into 2
raft and float it ashore as best he could.
towed behind the row boats that were un
loading the balance of the cargo.

These are difficulties that time and
improvement of harbors will no doubt
remedy, but at present they exist.

There are a number of other articles,
such as lumber, hay, fish, butter, cheese,
ete., exported by Canada to the West
Indies, nearly all of which could be ma-
terially improved by a careful study of
conditions.
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. BOWSER

Long Distance System
For Handling

Kerosene or Gasolene

meets the highest approval tecause it is

SAFE

The old method of handling oil by
gravity orany kind of pressure was very
dangerous, as a leak in a joint or elsewhere
was most apt to result in un explosion,

Every feature of the Bowser Long
Distance Underground Storage System
meets therequirements of Insurance Com-
panies and Fire Underwriters.

HEAR IS THE PLAN :--The oil is
stored in a tank buried outside, any distance
that you desire away from the building.
The tank is made of best heavy sheet steel
riveted and soldered, tested and guaranteed leak and evaporation proof. It is painted with
three coats of asphaltum, which absolutely prevents the damp earth from acting upon the
metal. The pump is the latest improved, all metal, and measures accurately gallons, half-
gallons, quarts or pints at a stroke. The nozzle is fitted with a lever shut-off that absolutely
prevents evaporation.

THE SYSTEM HAS NEVER CAUSED A FIRE, nor has an explosion of a Bowser Tank
ever occurred. One hundred aud eighteen outfits passed through the San Francisco Fire--not
one explosion resulted. Some of the pumps were warped and melted by the heat, but the oil
remained in good condition in the tank. The Bowser System is safe in every way.

WRITE FOR BULLETIN 5-G.

S. F. Bowser & Co., Ltd., Toronto, Ontario

To Handle Credit
Customers Successfully

It is primarily essential that you
get your MONEY out of them. Yet
the credit customer expects the same
consideration and courteous treat-
ment that the cash customer gets—
and he is entitled to it.

]
COUPCN
BOOKS
systematize credit accounts, simplify collections,

please the customer and eliminate arguments.
They cost but little and pay for themselves many

times over.
HOW THEY WORK

A man wants _credit.
+ You think he is good.
Give him a $10 Alli-
son Coupon Book.
Have him sign the
receipt or note form
in the front of the
book, which you tear
out and keep. Charge
him with glO-— o
trouble. When he
buys a dime’s worth,
tear off a ten-cent
coupon, and 8o on
until the book is used
up. Then he pays
the $10 and gets
another book. No pass
books, no charging,
no lost time, no
errors, no disputes.
Allison Coupon Books
are recognized every-
where as the best.

For Sale by the Jobbing Trade Everywhere.
Manufactured by

ALLISON COUPONCO., Indianapolis, Ind.

o

Bradley Stencil Machine

The latest development of a CIRCULAR Stencil
Machine not so expensive as the Standard.

E'A R Y T O 0P E R AT E

DEFGANS

HAMILTON STAMP & STENCIL WORKS, Limited
Sole Canada Agents
HAMILTON TORONTO
37-39 King William St. 38 Colborne St.

q If you are interested in good Bond
Papers, send for our sample book. We
make the following lines:

Superfine Linen Record
Earnscliffe Linen Bond
Standard Pure Linen
Empire Linen Bond
Crown Linen
Colonial Bond

SAMPLES SENT ON REQUEST

THE ROLLAND PAPER COMPANY, LIMITED

P S AR A I R AR AT 5

MONTREAL, QUE.
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Classified Advertising

Yearly Contract Rates.

IQO words cach insertion, 1 year...... $30 00
. » o 6 months... 17 00
3 months... 10 00

.“ “ “

50 = - | year...... 17 00
S i P 6 months... 10 00
25 s - | year...... 10 00

ADDING nom %

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

AGENT WANTED.

AGENTS WANTED IN CANADA by Manchester
Manufacturer of Bottled Jams, An atiractive line

that should sell well. Adiress— Duerr & Sons,
Old Trafford, Manchester. (1)

BUSINESS CHANCE

7OR SALE—Grocery business, large corner store in-
l growing !ocality ; we | established, splendid con-
nection, big order trade; anoual turnover $20,
000. Must be sold immediately. Good ressons for
selling. Address Box 334, CANADIAN GROCER,
Toroato. (tf)

ROCERY, CROCKERY and CONFECTIONERY
bu-iness for sale. Good thriving village in West-
ern Ontario. Excellent farming country, Stock

and fixtures $2,000. lurnover $8,000, at 85 cents
on the dollar, Good reas)ns for selling. Box 336,
CANADIAN GROCER, Toronto. 3)

COUNTER CHECK BOOKS.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (th)

UR NEW MODEL isthe handiest for the grocer,

O operated instantly, never gets out of order. Send

for complete sample and best prices. The Ontario
O#fice Specialties Co., Toronto.

FOR SALE.

“ASH REGISTER FOR SALE — National, nearly
new,cost $525. Price to-day $350. Will sel for
$175. Box 338, CANADIAN GROCER, Tor-

onto. (11p)

TOR SALE—City and Town rights for prescrving
eggs. Nocold storage needed. Box 339, CANA-

DIAN GrOCER, Toronto. (14p)
“OR SALE — Automatic Computing Scale. S, H.
Fagan, Windsor, Oant. (13p)

F()R SALE—Good, live, general business in the best

town in Alberta. Stock and fixturesabout $11,-
000. Must be sold before 1st of April. For par-
ticulars address, R.A. Robertson, 632 First Street,
Edmonton, Alta. (11)

»
OR SALE —National Cash Register. Total adder*
check and detail strip printer; six clerks’initials
received on account, charge, paid-out keys. Used
twelve mon-hs. For sale cheap. Albert James, Peter-
boro, Ont. (11p)

MISCELLANEOUS.

T LAST - A really practical pencil sharpener. The
**Spiro” sharpener built on a new principle,
positively does not break the lead. Ten blades.

Sharpener lasts lifetime. Every pencil user needs

one. Pencil sharp in a second. Ask your s:ationer

or write us direct. A. R. MacDougall Co., Canadian

Agents, Toronto.

THE CANADIAN GROCER

MISCELLANEOUS.

UT DOWN THE COST of your fire insurance.
Our illustrated catalog “*O” on fire-proof win-
dows, doors, eic.,contains full information as 10

how you cen save money on your insurance. You will
fiad it interesting. Write for it to-day. A. B. Ormsby
Co., Ltd., Turonto. (i)

MISCELLANEOUS.

AVE 50% OF THE COST OF HANDLING
merchandise by install'ng a Beath System of
Overhead Carriers. Saves valuable floor space

because the trackage is on the ceiling. Systems for
all kinds o!buninuu%lule orsmall. Write us for
illustrated catalog. . D. Beath & Son, 193 Ter-
suley Street, Toronto. (1)

OUBLE your floor space. An Otis-Fensom hand-
power elevator will double your floor space, en-
able youto use that upper floor either as stock

room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue **B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto, (tf)

OES YOUR FIRE INSURANCE POLICY pro-

tect you? There are points in connection with

fire insurance policies that need expert handling to

secure proper protection. We are Fire Insurance

Exvperts. We can safeguard your interests, and pro

cure the lowest rates. Mitchell & Ryerson, Con-
federation Life Bldg., Toronto.

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-

proof Construction. Used in many of the largest
business premises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED -Using the

** Snou-perior” Auatographic Register. Three
copies issued at one writing. 1st, lovoice ; 2nd,
Delivery Ticket; 3rd, Charge Sheet perforated for fil-
ing. No handling of carbons. High grade printing
and neat invoices, Make full enquiry. Aulographic
Register Co., 191-193-195 Dorchester St. E..Monxrfnl.

(tf)

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.  (tf)

[“REE TEST—Prove our claim that * Klear Copy”

Carbon gives the besr, clcarest, unsmudged coupies

of alltyped matter at our expense. Send for sam-

ple package *“ K,"” free. Peerless Carbon and Kibbon

Mg Co.of Canads, Ltd., 180 Richmond St. West,
Toronto. (th

AMPLES FREE—Write us to-day for free samples
of our new two-color Counter Check Books—
white and yellow leaves. We make Check Books

endfold and sidefold, single and triplicate pads.
Lowest prices. Dominion Register Company, Lid..
100 Spadina Ave., Toronto. :

HE " Kalamazoo” Loose Leal Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

ible, writing surface flat, alignment perfeet. No ex
posed metal parts or covplicated mechanism. W rite
for booklet. Warwick Bros. & Rutter, Ltd., Kinx and
Spadina, Toronto. (tn)

THE METAL REQUIRED in a Modern Concrete
Building. Our special facilities enable us 1o
produce at minimum cost Concrete Reinforce
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Ltd.
Fraser Ave., Toronto. (th

ANTED—A splendid opporlunhB for dealers to
handle the best combination Duplicating, Ad
dres<ing and Office Printing Machine on the

market. Exclusiveterritory. Send name and address,
iving occupetion and references, to the Canadian
riterpress Company, Limited, 33 John St,, Hamil

ton, Ont, (1)

WAREHOUSE AND FACTORY HEATING SYS
TEMS. Taylor-Forbes Company, Limited
Supplied by the trade throughout Canada. (if)

HEN buying bookcases insist on havingthe best
on the market, *‘Macey Sectional Bookcases.’”
Carried in stock by all up-to-date furniture deal

ers. lllustrated booklet sent free on request, Canada
Furniture Manufacturers, Ltd. General offices, Wood
stock, Ont. (1)

YOU DON’T buy a National Cash Register—it pays
for itsell. Saves money. Prevents mistakes.

We can prove it. National Cash Register Co.,
285 Yonge Street, Toronto.

<ASHION DECREES —Holland Linen correspon-
dence stationery correct in style. Its beautiful
writing surface most artractive, Envelupes to
match, Fashionablesizes and colors. Visiting cards.
lavitation and At-Home Cabinets and Writing Tablets.
Askyour stationer. W. J. Gage & Co., Lid., Toronto.

YOU need the best possible protection from fire! If
your valuables are in one of our sales, you can
rest at ease ; no fire istoo hot for our safes and
vaults to withstand. We manufacture vaults and safes
to meet every possible requirement. Write for cats
logue S ” The Goldie & McCulloch Co., Ltd., Gal:
Ontario. (th

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigrapb your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (1f)

NSURE HEALTH by installing Pullman system of
natural ventilation. Simple, inexpensive. All
foul airin room expelled through special outlets.

Use in store, office and bome. Send for free book-
let. Wm. Stewsrt & Co., Saturday Night Building,
Toronto ; Board of Trade Building, Montreal. (tn)

UST NOW we are holding a special sale of second-
hand typewriters. All makes sre represented—
Underwood, Remingtons, Olivers, Empires, Smith

Premiers, etc. They have been carefully rebuilt and
are in good workable, wearable condition. The Mon-
arch Typewriter Company, Limited, 88 King St. W.,
Toronto, Ont. (tn)

OU can display your goods to better advantagec
through the use of up-to-date fixtures. We erc
specialistsin the planning of stores and officc:

Our catalogue conta’ns illustrations of many new
features and several handsomely equipped stores and
offices. Shall we send you our catalogueJ? Jones
Bros. & Co., Ltd., 30-32 Adelaide St. W., Tor(«)?:u
th)

buys the best duplicating machineon the mas
$75 ket. ACME will print anything a job printcr

cando., Complete outfit: Acme Duplicating
Machine, one tubular stand fitted with type cases, com
partments plainly lettered and arranged like universal
keyboard of the standard make of typewriters, onc
drawer for accessories and forms, 20 ib. font of typec
writer type, one chase, one Acme ribbon any colo:
with typewriter ribbon to match, one pair tweezers,
two quoins, one key, one oil can and one set of reglets
Sold with a guarantee, Acme Duplicator Co., Balti
more, Md., U.S.A.

REPRESENTATIVE WANTED.

ROBABLY the most talked about machine in Can
ada is the Hainer Book-keeping Machine. I
bi in one machine the cash and credi

NY mmn who has ever lost money in the mails has
had occasion to learn by painful experience that
the only proper way to remit money is by Domin-

ion Express Money Orders and Foreign Drafts. If
lost or delaved in the mails. a prompt refund isarrang-
ed or new Order issued without further charge,

OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you sare using, we’ll sead you

prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-
plies for Binders and Monthly Account Systems.
Buasinsss Systems Limited, Manulacturing Stationers,
Toronto,

system of reinforced concrete work—as success-

lly used in any of Canada’s largest buiidings —

gives better results at lower cost. ‘“A strong state-

ment” you will say. Write us and let us prove our

claims. That's fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

MODBRN FIREPROOF CONSTRUCTION. Our
u

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society correspondence.
Paper and envelopes present a finished linren
surface, most agrecable to the pen touch. Leading
stat’oners have it. Write for samples. The Copp,
Clark Co., Ltd., Toronto. (tf)
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register, time recorder and account register. Repre
sentatives wanted everywhere. Write for ourproposi
tion. Book-keeping Machines, Limited, 424 Spadin:
Avenue, Toronto, (tn

SITUATIONS VAOCANT.

REAT OPPORTUNITY FOR SALESMAN vlisit
Ing the drug or grocery trade in and west of
annlpeg. !irm established on eastern marke:

several years wants salesman who can invest $300
All profits from his territory will be turned over fc
him until bis investment is paid back. Commission
and half the profits thereafter, Profits very large
L.C.M. Co., 508 Union Trust Building, D=troit, Mich

CANADIAN
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IMPERIAL BAKING POWDER

Cases.
lozen

Bizes.
10c.
6-0z
12-0z.
12-0z.
2}-1b.
5-1b.

MAGIC BAKING I'OWDER

C

6

Pt ot B btk 02 W DO M b

ases.  Bizes. Per doz
dozen 65c. .... §050

AUYAL BAKING POWDER
olsus.

Per Den,
8086

51
Barrels—When pmkod in
barrels one per cent. dis-
oount will be allowed.

OAIADIAN CANNERS, LIMITED

Aylmer Jams Peach. ..

Pordin Poar........ ... ‘170
awberry...... 19 Jellies
spberry....... 19 Redcurrant.... 2 40
sk currant... 1 80 Black currant... 2 40
1 currant..... Crabapple. 170

uspberry & red lum... 170
surrant.... . 1 80 Grape 170
sspberry and
gooseberry.. 1 80 Scotch 1140
«uson plum, Orange Jelly.... 175
stoneless.... 1 70 Green Fig 2%
engage plum, Lemon 180
stoneless.... 1 70 Pineapple....... 225
oseberry...... 180 Ginger.......... 2%
Pure Preserves—Bulk
6's & 7's perlb. l«ill30|pexlb
rawberry......... o1 01
lack currant. .01
aspberry. ........ 011
her vlnetlea ..... 09

Freight allowed up to 25¢ pe

bs.
W HITE BWAN SPIORS AND on.nl.a LTD.
#hite Swan Baking Powder—

C

No.1,1db.,4doz 2 40 No.12, 40z,

Illbbt.lnl.s-doxlncuo.wdoz

20

2 __"‘L"“'J' “‘WEPL PRINCIPLLS

W o4y

Oook’s Friend Baking Powder
Jartoons— Perdoz No.12,4-0z.,6 dz 070

3dz 075

v0.1,11b.,2doz 2 50 In Tin Boxes—
\u 2,6-0z.,6doz 0 80 No.13,1-1b.,2dz. 3 (0
No. 250L ,3doz 0 8 No.14,80z,3dz175
~:3 2}-0z.,4 dz 0 45 No. 15,4-0z.,4dz. 1 10

.10, 12-0z ,4dz 2 10

No. 16, 24

1bs 72
1101201 12dz2320 No. 17, 51bs..... 14 00

Cereals

WHITE SWAN SPICES
AND CEREALS, LTD.

White Swan Breakfast
Food, 2doz. in case, per
case $3.00.

The Klne s Food, 2-doz.
in per case $4.80.
White Qm Barley

Crisps, per doz. $1.
White Swan Self-rising
guckwhent Flour, per

$1
White Swan Self-rising
Pancake Flour, per
doz. §1.

" bite Bwan Wheat K b
¥ bite Swap Fiaxed Bice. pee dsc .. ¥ 80
-.Jtosmmul’ou.wdm.... W 100
Blue

S g B

on's Oxford,

Gillett's Mammoth,

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Baking Powdor

' H. GILLARD &

Chocolates and Cocoas

THE OOWAN CO., LIMITED

Coc
Pertect.ion. 1-lb.

tins, per doz...
1 Parlnctlon, IS 1b.

i , 31b.,
Pp.:!eot.ion 3 130

$4 50

...... 037
l.p.rlb ........ 030
!.wib.... reee 018

Loudon Pearl, per 1b........... e 032
Bpecial quouuum “or 'Oocos in bbls.
kegs, eto.
mweownedOhoooh Per 1b.

lain Rock, g8 & 4's, vakes,13-1b. bxs 0 36
Perfection chocolate, z0c size, 3 dozen
b xes, perduzen..........
Perfection Uhoculuve, 160 size, 4'and 4
dozen LOXeS, Por AOZeR, ... eecssess- @
bweet Ubocolste—
Queen s Dessert, i's snd {'s,13-1b. bxs.,
per

FID. cvverressnssrnsanssnecranaee . 80
ueen 8 Dessert, h. ‘I3-1b. boxol.... . 040
aniua, $-1b., 19-1b. boxes, per 10...... U 36
Pansian, 8s..... VAR ShABRAAOSE Do esse 030
EuDyl;l Navy, §'s, §' g g::
N .. 03
o . 038

loings for cak:
Glooohu. vhlu. pink, lemon, orange,
llmond maple and cocoanut cream, in
#-1b. o:. in box, per dozen 0
Conleotnom—— Pe
M.lk chocolate wafers, 6-1b. boxes .
Maple vuds, 5-1b. bo: xel
Chocolate wafers. l\o 8- lb boxel
OChocolate wafvrs, No. 2.
Nonpareil wafers, No. 1, "
Nonpare | wafers, No. 3, "
Ohocolate ginger, 5-1b. boxes.......
Milk chocolate, 5¢ bundles, per box
Milk chocolate, 5¢ cakes, per box..

IPN
Agents, O. E. Oolson & Son, Montreal.
‘l 4 and 1-b. t.lnl, li-lb. boxes, per

---ccceeoc"
-
KeBEERBREEY S

Smaller qmmm- i
JOHN P. MOTT & Co.'s.
R. S. McIndoe, agent, Toronto ; Arthur M.
Loucks, Ottawa; J. A. Taylor, Monlreal J.
E. Huxley, Wmmpeg. Tees & Persse, Cal-

gary, Alla.; Suudnrd Brokerage Co., Van-

couver, B. C @G. J. Estabrook, St. John.N B.
wc s

Elite, 100 size CD'AMUND

lt«aruookhm H

bruk!

" e ldloool.lte.
“ Na

Vv sticks, per gross
* Diamond ohooolm. ¥
*  Plain choice choocolate llquon 033
“  Bweet Chocolate Coatings .... 020
WALTER BAKER & 00., um:n. Per 1b.
Premium No. 1 ohooohm. { and §-Ib.

German
oak Glbbo
weet oh

b e 082
°:'.m¢oe§xm. T4 ke, |
3 esesepsssessiee
vmin.smmn 1-6-ib. cakes i

csssseessassens 038
Oracked ooom. Hb. 6-1bs. 03
Osracss t.-bun. mm-. tled _ﬂ
Fhe above quotations aee £
Cocoanut
CANADIAN COCOANUT CO., MONTREAL.

kages—5c., 1 20c. and 40c. packages,
- l?:;lnlSlb d3olb cases. Pe%b

ilb' kages, assorted, 510 151b. cas. 0 30
ulk—
lnBIS 1b. tins, 151b pulnni\’d 10, 25 lml 50 1b.

xes. Bbls.
White moss, fine ltnp 012 021 017
o> It 01
woee. 018
o 015
wee OV

0

Desiooated............) 16
mmmsmamb.-qmuu ilo.

WHITE SWAX SPIOES AND OBBEALS LTD,

‘White Swan Cocoanut— e

sess sene seen

-h.-.-..hn..l«..'.

Condensed Milk
BORDEN'S CONDENSED MILK 00.
Wmn. H. Dunn, Agent, Montreal 6" Toronto.
0Z.

le Brand Condensed Milk $6 00 150
Gold Seal Condensed Milk 42 110
Challenge Condensed Milk. 400 100
Peerless Brand Evaporated Cry

five cent size (¢dozen). . . 200 050
Peerless Brand Evaporated Cream

family slSs.... ccco cooose o0 350 090
Peerless Brand Evaporated Or

pint size (4 dozen) 80 120

Peerless Brand Evaporated Cream’
hotel size

TRURO CONDENSED MILK 00., LIMITED.
“Jersey” brand anponudomm

g:' case (4 doz. ﬂ 00
ndeer” brmd per case (4 doz.).... 5 (0

Coffees.
EBY, BLAIN 0O0. LIMITED.
Standard Ooffees.
Roasted 'hola or found Packed in damp-
ags and tine
Club Houle 80 32 Ambrosia...... 025
Nectar.. ... 030 Plantation..... 022
Empresa L0228 Fancy Bourbon 0 20
Duchess... .026 Bourbon.......

ground .

Gl
German Dn‘xlxd on, § and’

WHITE SWAN SPICES AND OEREALS LTD.
‘White 8wan Blend.

1-Ib. decorated
tins, 3%c. Ib
Mo-Ja, §-1b.tins
oot
i I;J&tl.bl-lb.um
mam 2
b COPFER 'ﬁ bl‘-lb-"nl

w‘;:u cures—1-1b. fancy glass jars, per
Oate I ue—1b. amber glass jars,
Pl-u" , with 3 tumblers), §10 per dos

THOMAS WOOD & 00.
"Olll Edge" in11b.
ieressssseeess $0 83
"Gut Bdge” in21b.
1 Ib. fancy litho-
srapbed canisters 0 30

Oheese. —Imperial
Large sise jars, perds 8 3
sise jars, per dos..
%‘.ﬂ:‘:.:l ':’:‘:: ot dos.»
lndlvidu
per doz. m"‘
Imperial holder—
dos. 18 00
:l‘u“' 17w
Small sise
Roquefort—

d 140
et e

Canada Oream Oho.lo—
mtou;hmh 1dosen..

x‘om:m blooh dosen.
61

PR
s BB FF A3 %2
2 coco oo ¢
& 2
25
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M BRI NR\z
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= i3
52552 22 28
ey 'fi
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SR e
] ~e
Confeotions

THE OOWAN 00., LTD.
Oream Bars, W'lé assorted ﬂuon. box 1
Milk Ohocolate Bticks, 36 in box, 1
Oc cakes, 36 inbox ‘' 2
Ohocoht.e Wafers §o 1, 5-Ib. boxes, 1b. 0

Maple Buds, 5-1b. box
N& Milk Chocolate, e.‘) cakes, 12-1b.
x, |

IMPERIAL PEANUT BUTTER

Small, cases 2dozen.............. 0 95 dozen
Medium, cases 2 dozen... 180 %
Large, cases 1 dozen <205
Tuwmblers, cases 2 dozen . 135
R 015

Coupon Books—Allison's
For sale in Oanada by The Eby Blain Oo Ltd:
Toronto. 0. 0. Beauchemis & Filu Montrea!

2, $3, $5, $10, $15 and $20.
All same price one size or assorted

UN-NUMBERED
Under 100 books.

500 i ooks to 1000 book:
For numbenng cover and each ooupon.
extra per book ¢ cent.

Infants’ Food

Ro’ inson’s patent barley,
lh tins, $1.25; 1-1b. tins,
2:35 3 Rubmsm\a patent

fruum i-1b. tins, $1.25; 1-
tins, $2.25.

Flavoring KExtraets.

SHIRRIFF'S
1 )
i of. (all fisvors),doz. * ‘1”

4
5
' " " o
g s =5
soounts on application
CRESCENT MFG. CO.

Per doz
2 oz. bottles (reta at 50c¢.)...... 425
4 oz. bottles (retail at 90c. 6 80
8 oz. bottles (retail at $1.50) . 12 50
16 oz. bottles (retail at $3).... 24 00
Gal. bottles (retail at $20)............. 14 50

Mk Powder
CANADIAN MILK PRODUCTS, LTD , TORONTO
Trumilk, !ull cream, per case (4 dOL ), $1b
tins..

BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & Laflamme, Montreal and
Toronto.
1-1b. glass jar, screw top, 4doz., perdoz. $2 20
T. UPTON & CO.

Compound Fruit Jams—
12-0z. glass jars, 2 doz. incase, per doz. 1 00
2-1b. tins, 2 doz. in case, per lb........ 0 07}
5and 7 1b. tin pails, 8 and 9 pails in

Orabe Per . i e
7 wood pails, 6 pails in crate, per lb... 007
30-1b. wood pails, perlb................ 0 06]

Compound Fruit Jellies—
12-0z. glass jars, 2 doz. in case, perdoz.. 1 00
2-1b. tins, 2 doz. in case, per Ib. 07
7 wood pails, 5 pails in crate, perlb.... 007

Soups
JOS. CAMPBELL CO., CAMDEN, N.J.

Soups (condensed)— No 1 cans, all kinds,
doz. $1.20. Pork and Beans, with tomate
sauce or Boston style—No. 2 cans, doz. $1.40.
Tomato Ketchup— Bottles (10c. size only)
doz. $1.40. bnsco-Ketchup Bottles (1
size ?nly) n‘li’O)Ld $1. 401 < ll‘ll St“ucrs—(Bottlel

100 size o 0z. us repar-
(ad)— With ?no'l doz. $1.40; gloP‘U
jars. doz. 81

W. CLARK'S SPECIALTIES

8.8. Beef (Inglaas
andl, 3 sizes — }s,
{}‘5 8, 25; 1Is,

35(gozen )O:Ton
gue (Paragon), 4 sizes
—4s, §7.50; 28, $8.50;
248, 3950 3s, 812 doz.
Stewed Ox Tail— lo:i
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THE CANADIAN GROCER

A GROCER’S CO-OPERATION

RISING SUN Stove Polish in Cakes

RISING SUN
STOYE POLlSH 2

gives a lustre which far outlasts all
others under the heat of the stove, and
that is why it has so many iriends that
call for it over the grocery counters the
world around. We believe that the real
live grocer wants to push the goods that
please his customers, and that is why
we have the hearty co-operation of
thousands upon thousands of grocers
everywhere. It pays you to push it.

WALKER

R % ERIRERIILE

' mow nunnm’ W'

—=BINS =

nnn! o

PATE 7£

wagnnn e

If Interested in Modern Grocery
Equipment write for Our Il-
lustrated Catalogue.

The Walker Bin & Store

Fixture Co., Ltd.
Berlin, . - Ontario

Five Essentials

Simplicity
Fast Grinding
Durability
Easy Adjustment
Finish

Elgin National
Coffee Mills

(40 STYLES)

These are high-grade, attractive
locking mills, at a

LOW COST

Ask any of the following Jobbers for our Catalogue:

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co,
(and branches); Foley Bros., Larson & Co. (and branches).

VANCOUVER - The W. H. Malkin Co. Ltd.: Wm. Braid & Co.

HAMILTON —Jas. Turner & Co.: Balfour, Smye & Co.; MacPher-
son, Glassco & Co.

TORONTO —Eby, Blain, Ltd.

LONDON-—Gorman, Eckert & Co.

ST. JOHN, N.B.-G. E. Barbour Co.; Dearborn & Co.
REGINA, SASK.—Campbell Bros. & Wilson
MONTREAL - The Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., U.S.A.

62

R. B. Wiseman & Co.
123 Bannatyne WINNIPEG, MAN.

Avenue East
Warehousemen, Forwarding Agents and
Wholesale Brokers

We make a specialty of distributing car lots. Goods
stored at reasonable prices. Our facilities are unequalled.
Warehouse situated in the wholesale district. Consign
your cars to us, and we will look after everything. This is
our business, having been established for years. Ifin-
terested, we will gladly furnish you with a list of satisfied
customers.

Reference—Bank of Ottawa, Winnipeg

Tea Lead,

Best Incorrodible

“Pride of the Island”

Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,
A.B.C. Codes used 4th and 5th Editions. LONDON, E., ENG.

Oanadisn Agents ALFRED B. LAMBE &£ SON, TORONTO
J. HUNTER WHITE, ST.JOHN, N.B.
OEOIL T. GORDON, MONTREAL
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CANADIAN GROCER

We are proprietors of

currants

CURRANTS

“AFRODITE” brand, the best AMALIAS

currant on the market.
“NARCISSUS,” fine FILIATRA currants,

“NAUSICAA,” fine FILIATRA cleaned

and importers and distributors of

currants.

We aim to give the trade the best grades
of currants obtainable from season to season.

We solicit the opportunity to

your CURRAN

CANADIAN REPRESENTATIVES:

LAMBE & MacDOUGAL,

London

H. & A. B. LAMBE, Hamilton
W.G. A. LAMBE & CO,, Toronto

H. D. MARSHALL, Ottawa

highest grade PATRAS and VOSTIZZA

uote on
needs at all times.

ARTHUR P. TIPPET & CO., Montreal
J. W. GORHAM & CO., Halifax

NEW YORK

GREEK CURRANT CO.

95 Broad Street -
THE LARGEST CURRANT HOUSE IN GREECE

BUGGY EGG GRATE

WALTE
HAMIZON

) “s
WINNIPEG CSI(\IE(EDA

The most satisfactory Egg Carrier
yet invented.

YOU should have them in stock.
5,000 sold first season.

Walter Woods & Co.

Hamilton and Winnipeg

=an corn starch, 48 1-1b. $3.60

IMPERIAL DESSERT JELLY

Assorted fiavors—gross 10.75.

L 8oap
e GENUINE. Packed 100 Bars to case.

OCEAN MILLS
Montreal
Ohmeu starch, 48

()celn blanc? ml.nze.

z., $4; Ocean
borlx. 48 8-oz.,
$1.60; Ocean co

Jam

unce, $7.20; List price.
*'Shirriff's "
flavors), per doz .,.

all

Perlb. Discounts on Apphc&

tion.

usoned jnm, 1-1b. glass iars, two
BN SR OMIR. vionsvesssssnscsonse 17

Jolly Powders

Licorice
NATIONAL LICORICE 0O.
6-1b. boxes, wood or

WHITE SWAN SPICES
AND CEREALS, LTD.

White SBwan, 15
flavors. 1 dos. in
handsome counter
carton, per doz., 80c.

per,

N. K. FAIRBANK 00. BOAR'S HEAD
LARD OCOMPOUND.

DL

ok o e S ot o Gt *

o\ S5B B8BRS

w

S RS S 5

st oo

"Purity hconce. 108ticks. . ooois00e 145

100 sticks........... 073
Dule, large cent sticks, 100 in box..... ien
.ve (Concentratea)

GILLETT'S
PERFUMED LYE

Per case
1caseof 4 doz $3 50
3casesof 4doz 3 40
{ 5oasesormore 3 35

1armalade.
T. UPTON & 00

12-0z. glass jars, 2 dozen
case, per doz. $1; 16-0z.
glaas jars.2 doz. in case,
perdoz. $1.40; 5and 7
Ib. tins and 74b. pails,
per lb. 7c i pint sealers
(24 oz.), 1 doz, in case,
per dozen $2

SHIRRIFF BRAND

“‘Imperial S8eotch"—
1-1b. glass, doz... 1 56
b " " .38
4lb. tins, " .. 485
4 = * 18

""Sbredded"—

1-1b. glass, dos..... 1%

Sy .310

7-Ib. tine, 8%

S ALK

SEEDS :

SPRATT'S PRICE LIST
Mixed Bird Seedl. 1-b. pkts., 3 dozen

cases pe! 95
let!’oedtlb.pm 1 doz cartons og

gout 1§-1b. ¥
o P .do:.‘.‘.-....‘.’.....':..‘: 0%

dol. cescenie seee 030
quo Meat

'nhq'l md-nn& r‘t.-. o . on

ST. CHARLES OON
DENSING 00
PRICES :
8t. Charles Oream
family uwa.percue

50

COLMAN'S OR KEEN'S
D.8.F.,}-1b. tins............ per, doz. $140
= -lb tins., 250
e -lb. tins. " 500
Durham 4-1b. jar. perjar 076
1-1b. jar ‘ 035
F.D. }-Ib. tins. perdoz. 08§
& 146

* §1b. tins.

IMPERIAL PREPARED MU ‘!TARD
Small, cases 4 dozen......
\Iedxum. cases 2 doLLn s
Large, cases 1 dozen.............. 1
Olive 0il
LAPORTE, MARTIN & CIE., LTD,
Minerva Brand—
I(meru. qts. 12's

ts. 24
" -pts. 34's

PATERSON'S WORCESTER SAUCE
met bottles, 3 and 6 dozen cases, doz 0 90
int bottles, 3 dozen cases, doz. ...... 17
Soda
OOW BRAND
Oase of 1-1b. contain-
ing w.p&okqu. per

X,
Oase of }-1b. con-
taining130 pkgs. per

Ono o(l 1b lnd llbb~
md N lh pku. per

Oase of 5o. contai 96 pkgs.
Dot ss 00 pkgs. ning 96 pkgs. per

MAGIC BRAND Ter cae

No 1, cases 60 1-1b, packagu ........... 2 60

No. 2, 120 §-1b. W areeees 260

Wy {8 s 360
No 5 Magic soda—cases 100-10-0z. pkgs.

OB 0l o siseues s vonasianiaaer 265

R A R S AR e 255




THE CANADIAN GROCER

If you are not selling it you are missing a

THE CANISTER is lithographed on the tin

No. 428 8t. Paul 8t.

Wood’s“Canadian Souvenir” Canister Goffee

Roasted in Bean or Roasted and Ground
Cases of 48 |bs., 1 |b. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.

pleasure.

It is of unequalled quality as a popular, rapid-selling line.

in rich, delicate colourin:

It has a permanent usefulness every housekeeper prizes.
It sells and it suits! We solicit your orders.

THOMAS WOOD CO., LIMITED

Montre:|

Vias, N . eees 913
Soap and Washing Powders Stove Polish <o ;;:_:f.l:k:hbhlngtn. o ﬁ “;“:
A. . TIPPET & CO., AGENTS ﬁmng Sun, A\‘;’n é:-.alies.lkig':'s h'u '4 ;;g Mgbﬁl-:.#h s :“
Maypole soap, colors, per gross .. 810 20 \v'“"."‘éu“l',‘ g e Q,”_“,“"‘" boxes.. 4% pd Green Label. 1's and o8 080
Maypole soap, black, per gross 15 30 No 0 Su l‘:h“ SR APORE BIOENS ppessoe 8 Red Label, §» .. 080 O0W
Oriol , POT Gross 10 20 No. 10 Sun Paste, § gross boxes........ 900
Gloriola soap, per gross 12 00 LAPORTE, MABTIN & Ok, LTD.
Straw hat polish, per gross . 1820 Japan Teas—
Victoris, bt-c, 90 1bs ... 000 ineee . 035
Pﬂno-laﬁu.hl-o.l)lbl........ 01
18

Green Label, retsil sy 40c ...
bel, retail at 50c....

Orange Ln.ixrl, retail at 60c. . oL i

Gold Label, retail at 80c............ 0

Pure Gold Jelly Powder...........
Pure Gold Salad D

ure ressing Powder

‘g

Szonmpnes
ik

EDWARDSBURG STARCH 00., L¥D.
"

TEE

Or Quick Naptha Soap(100
bars to case) {n 5-case lots

&-‘!;livar\-d)—ﬂ.&’w each.
e Richards Pure Soap
Co., Lad.. Woodstock, Ont.

Retal
""SALADA" Pink Label ljundt'l 80c. 40c.
TEA CO. Gold Label 1'sand §'s 36c. 50c.
Lavender Label I'sand §'s 430, 80c.
Wholesale Betall. Green Label 1's and §'s 50c. 76c.
Oanisters
$0 30 Gold Tins, 5's 85c. 1.76  50c. 3.50
Starch 038 Gold Tins, 3's 85¢. 1.05  50c. 1.50
EDWARDSBU RG STARCH C0., LIMITED g“ g&l‘a’ h“‘“bal':.' 18¢ OL'::'lbmﬂc &-wmlb
Laundry Starches Perlb » 8 Red Tins, 's 350 ea. 701b. 50c es. 100 Ib.
No. 1 white or biue, 4-1b. carton... §0 07 080 Red Tins, #'s 18cea. 721b. %50 ea. 1.00 1b.
No. 1 white or blue, 21b. carton 07
Canada laundry 006 @EO. E. BRISTOL &700.
Silver gloss, 6-1b. draw-lid boxes 008 "Hamilton, Ont.
Silver gloss, 61b. tin canisters 008 v
Edward's silver gloss, 1-1b. pkg 0 074
Kegs silver gloss, large crystal 007
Benson's satin, 1-1b. cartons 0074 :A-J‘l::.
No. 1 white, bbls. and kegs 0 06 - SR
Cunada white gloss, 1-1b. pkgs 0 ()Ci
;) " namel, per box 1 5003 00 Oases 30 and
o f).;.(:’xhv~ Prepared Corn 0 074 l'?mlb.. lmlx.d.-— lack mized m‘ﬂ'o' .l%u
anada Purc Comn : 006 s By B 085 080
Rice 8§ h .
Edwardsburg No. 1 white, 11b. car. 0 10 fom. % gg 83
Edwardsburg No. 1 white or blue 0 038 050
BRANTFORD STARCH WORKS, LIMITED g: szg
Ontario and Quebe 08 oW
Jlaundry Starches 085 03
Canads Laundry, boxes of 40 Ib 03
Acme Gloss Starch
1-1b. cartons, boxes of 40 Ib st same

Finest Quality White Laundry
3-1b. canisters, cases of 48 1b ...
Barrels, 200 1b
Kegs, 100 1b

Lily White Gloss
11b. fancy cartons, cases 30 1b
6-1b. toy trunks, 8 in case.
61b. toy drums, with drumsticks
in case..

l{esa(, 'i‘x cfyiials‘ 1001b

Brantford Gloss—

1-1b. fancy boxes, cases 35 1b. Black Label, 1-1b., retail st 25c...... $0 20

Canadian Electric Starch— Black Label, §.1b., retall t 2c....... 0 31
Boxes of 40 fancy pkgs., per case 3 08 BlosLatal ¥t ciiiesiiienees B 008 Blue Label, retailat Oc......... sssce DB

For charges for inserting quotations fw this dept. avply to Advt. Manager. The Canadiaa

THOMA

PURE wigs

PACKAGE

T 5

wholesale  :is
Wood's P | T 0 i
08 Golden Bga .- .. 08 0
"  Fleurdelds........ 030
Pack In §lb. All

black, green or m! o
GILLETT'S CREAM TAK1AL

t-lb, paper pkgs., 4 doz. in case. .. ) )

-1b. paper pkgs., 4 doz. in case. . . sl 1]
*¢ L]
4 doz. }-1b. paper pkgs.
2 doz. §1b. pnpergkg. } assorted it
P

#-1b. cans with screw covers, 4 doz. in

b-1b. 8q. canisters, § doz. in case..... (
10-1b, wooden boxu‘ A

IMPERIAL TOBACOO COMPANY OF CAN
LIMITED—EMPIRE BRANCH

Chewing—Black Watch, 6s H
k Watch, 45
Bobs, %‘-‘nd 128 ::
Currenc; ,l """ d 12s 46
8 62’-5-“m i6
014 Fox, 13s.... .. i
Pay Roli Bars, 7js %
Pay Roll, 7s.... b
= War “°"";§‘ e=rs i2
u’ Bmot’:imnal:l‘mch, 6s., plug or be ;b
Empire, 66 and 12 e 48
Ivy,Ts... e 90
Btarlight, 7s s 50
Cut Sm —Great West Pouches, 8. ¢
Veterinary Remedies
W. ¥. YOUNG
Ab-orbtno.rr dozen 4
Absorbine Jr., per dozen ... LA
Yoast
m?ml doz. b cent pkgs. ..... &
'sOream Yeast, 3 doz. in case. |

Guoesr, at our nearest office
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ﬁmanvaum (WASHING 80DA)
) Mn, Soda' Crystals—and some of English

add
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THE CANADIAN GROCER

The average consumer is every day be-
coming more and more discriminating, and

v
demands that the food products offered
shall be pure, wholesome, and—above
. everything—free from any contamination.
L3

WETHEY'’S

Y T TN

v
: tontreal:
-
KOZEN VEGETABLES :—To extract i
Frost from vegetables, prepare them for CONDENS E D g
cooking and lay them in cold salted i §
water all night, standing the vessel in §
which they are placed in a warm room MlN‘ E MEA I ¥
I'he vegetables must be quite covered §
th tne waters 3

Wrapped and packed :
in sanitary packages ¢

SOLVES THIS QUESTION

VERRET, STEWART & CO. .
LIMITED Quality Unexcelled. Absolutely Dust-proof F

Wholesale Salt Dealers, 12 Port St. Three dozen to a case. All jobbers.

MONTREAL J. H. Wethey, Ltd.

ST. CATHARINES, ONT.

AR SR AT TP Tl S

B | FR
e Specials in |
Rush ? e
Orders— Seasonable Goods |
. Pure Jam—]am- Pigs’ Feet CE
our expense and Canned Meats—Pork
and Beans—25c¢. Black Tea , l_‘€

—Bulk Pickles- Twine .
Pineapple—Salmon— Good f St
Dates—Raw Sugar (crystal 5 |
and soft.)

GEO. E. BRISTOL& C0. | .p

WHOLESALE GROCERS

HAMILTON ONTARIO

i Fro



