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If our weekly talks on

Keen’s Oxford Bluec
have induced you to try it—we will have done your customers a good 
service. And they will show their gratitude by bringing more and more 
of their custom to your store.

Keen’s is the best Laundry Blue.

FRANK MAGOR & CO., 403siLPaul MONTREAL
Agents for the Dominion

Sales “ Satisfactory
both from the point of view ot volume and profit, it you arc handling'

“Crown Brand” Table Syrup
There’s no syrup to which such care has been given to guarantee purity. Try this 
well-known line, and give it prominence. It will pay you to do so !

EDWARDSBURG STARCH CO., LIMITED
ESTABUSHED 1858

S3 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James St., Montreal
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THE CANADIAN GROCER

6 6 O . 5 5 9 Lime Juice, The purity of
grower S Lime Juice S tower’s Lime

Cordial Juice Cordial
and Stower’s Lime Juice is almost proverbial—wherever 
they are sold the same opinion holds good year in and year 
out. They are supplied to His Majesty the King and the 
British House of Commons—critical tastes endorse these 
famous products of an equally famous maker.

ORDER NOW FOR SUMMER.

6 6 Cf / z z9 9 The Soap Sanitary, clean, anti- 
h£ll of absolute septic, free from decay-

Purity iug animal matter. The 
soap containing not even a vestige of Rosin in the 
finished product. The result of BO years’ experience in 
soap making. The attainment of high expectations from 
the honest use of pure oil. “Shell” Soap is as good and 
safe for the complexion as for the finest lingerie.

66/^ ’ ” Cox s Vie Gelatine Its high quality
that never never varies from

varies that standard of
perfection reached by the makers so many years ago. 
Made by particular people for particular people. Made 
on the honor of a name that has been before the 
public for a century of endeavor to produce the best.

ARTHUR P. TIPPET & CO., Agents 
Montreal Toronto

i



Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturer* and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N.S.

REPRESENTING LEADING 
MANUFACTURERS. SUCH AS

E. D. Smith Lowneys Toblers

E. H. BOWEN
Manufacturers’ Agent and Broker 

SHERBROOKE, QUE.
So’iciu representation of another first class 
Ann putting up high grade goods. Eastern 
Townships thoroughly covered by three 
travellers. Highest references. Write im­
mediately it you desire to have your line well 
Introduced.

W. G. PATRICK & CO.
Manufacturer*’ Agent*

aad
Importera

77 York Street, Toronto

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX, NX.

Manufacturers’ Agents and Grocery 
Brokers

WAXKHOU8EMXN
enn give eloee attention to tew mon ûrat-cla»» 

•geocâw. Highrat. ratemoti

E. T. BUSINESS.
You, Mr. Manufacturer, can do a good deal larger 
business in the Eastern Townships, if your lines are 
wished by a live representative right on the ground
You want someone who thoroughly knows the field 
and to whom grocery business is not a Chinese puzzle.

16 Years on the Ground
S. KOBITAILLE & CO., Sherbrooke

MacLaren Imperial Cheese Co.
TlnitmA

AGENCY DEPARTMENT
Ayant! tor Oroeenf Specialties and Wholesale 

Grocery Broken

TORONTO, Ont. DETROIT, Mich.

JUST ARRIVED IN STORE
Shipment from John Grey Be Co., Limited. 
Scotland, of their celebrated Jama and Marma­
lade. I’», elaaa, black currant, strawberry 
and raspberry jam l’a, atone jars, blackcur­
rant, strawberry and raspberry jam. l'a, glass, 
maimatale. Tib. tint Marmelade. We will 
gladly furnish prices.

DOMINION BROKERAGE CO.
71 Front St E., Toronto

FOR SALE

Cheap for cash, Fruit Cleaning Plant 
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers 
and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 771 BOND »

W. S. CLAWSON & CO.
Manufacturera' Agents and Grocery 

Broker*.
Warthoannmen

ST. JOHN, - - - N.B.
Open 1er ■ few mere first-class Haas.

We are Buyers 
and Sellers of

White Beans

WATSON & TRUESDALE
(Bnnciwon to Stuart, Watson k Oo.)

Who!aaala Commission Brokers and 
Manufacturer»’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

W. Ho Hillman & Sons
Wholesale Grocery Brokers 

TORONTO

TRACKAGE PROPERTY

Storage
W arehou semen

and Distributors

Prout, Simpson & Co.
WINNIPEG, MAN.

Open for • few good lines

WAREHOUSE ACCOMMODATION 
IN OTTAWA

Largest warehouse la Ottawa Valley, Fireproof ; 
low Insurance rates ; direct connection all railways. 
Convenient to navigation. Centrally located. 
Write for rates.

Soeciil rates for large Quantities 
Dominion Warehousing Co., Ltd.
U Nicholas Street. Ottawa

J. ■. Booth. Manager.

NEWFOUNDLAND
T. A MACNAB À CO.

ST. JOHN’S. NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importai» and exporters Prompt aad careful at­

tention to all txidneae Highest Canadian and foreign 
references Cable address: "Maonab." BL John's 

Codes: A.B.O, kb edition, and private

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchnnln and Manufac­
turers’ Agents. Cars Distributed, Warehoused aad 
Forwarded. Warehouse on Transfer Truck. Busl- 
ocaa solicited. Our poaitloa In your opportunity.

SASKATOON,
Western Canada

G. C. WARREN
Box IJM, Regina

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT

J. W. SNOWDON
Manufacturer»' Agent

41» ST. PAUL STREET

MONTREAL

An inch space in this de­
partment costs 77 cents per 
week or %4%M per year.

W. G. A LAMBE&CO.
TORONTO

Grocery Broker* and Agent*.
FiUhBnhld UB.

Canadian Manufacturers and Exporters
Are you aware of the fact that there are «1 millions 

Irishman prepared to buy Oenedian Goods »
Dont you want some of this business!
You can getjnto touch with 5,000 dintribiiluie vnn

tbebeat boe^gmtnJ^aon and gnosn paper in' 
Ireland Write for «ample copy and partleahus to
10, Garfield Chamber* Belfast, Ireland
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THE CANADIAN GROCER

The Leader of All Wheat 
Cereals

TMt WHITE MEAQT
LOr THE wHC/V KtONCL j

'!ii! I

We have an interesting selling proposition. 
Write for particulars.

BAKING
POWDER

AN ABSOLUTELY PURE POWDER

Warranted to give perfect satisfaction. 
Sold to the consumer at popular prices 
and pays you a handsome profit.

4 ox. Case. 4 dox. 60c. dox.
6 ox. “ 4 “ 70c. “
8 ox. “ 3 “ 85c. “

12 ox. “ 2 “ 1.35 “
16 ox. “ 2 “ 1.60 “
5 lb.. 44 1 “ 7.20 “

It will pay you to stock “Anchor” brand

The Western Milling Co.
Toronto

EBY-BLAIN, LIMITED
Toronto

Be it
known that 

Within the Circle 
of your wide knowledge 

as a Dealer in fine Tea, 
you have not found any Brand yet 

to equal

Blue Ribbon Tenm

that satisfies
the Consumer in Fragrance and Flavor 

and the Dealer in Profit. 
Therefore Stock this Tea 

for your trade.

THE BLUE RIBBON TEA CO, Limited, MONTREAL, CANADA
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How Your Refrigerator 
Should Work

THESE arrows show the circulation of air in a McCray Roll Top 
Refrigerator—warm air rising and striking the ice, becoming 
cold, falling down behind the ice, which is as real as though 

caused by an electric fan and chilling the contents of the refrigerator. 
The circulation removes odors and moisture, besides producing efficient 
refrigeration. The inside of a McCray Refrigerator never smells stale 
or musty and keeps so dry you can scratch a match on the Shellaced 
Spruce lining. You can get such perfection only in a McCray Re­
frigerator. It also uses less ice than any other. Think what it will 
mean to you in dollars and cents to reduce your ice bill, yet have 
perishable goods keep perfectly. Send us your name on a postal card 
asking for “ Free Catalogue No. 66,” which is especially written to ex­
plain McCray Grocers’ Refrigerators.

McCray Refrigerator Co.
131 Lake Street, Kendallville, Ind.

a^PERRIN S«5^§
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Our latest delicacy

fi/i> c u \ t
London Ask traveler for sample Canada



THE CANADIAN GROCER

“AYLMER” 
JAMS, JELLIES 

PRESERVES, etc.
Every Glass Jar or other package of “ AYLMER ” Jams, 

Jellies or Marmalades is Guaranteed Absolutely Pure, put up 
from FRESH FRUIT when in season and FINEST GRANU­
LATED SUGAR.

The flavor and high quality of “ AYLMER ” Preserves 
cannot be obtained in preserves made from pulp.

NO PRESERVATIVES 
NO COLORING

At every process cleanliness is reduced to a science.

AYLMER ” New Season’s Scotch Marmalade and 
Orange Jelly Marmalade now ready. Send in your orders at 
once for stocks of these fine goods.

CANADIAN CANNERS
Limited

HAMILTON, - CANADA
ii
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EVAPORATE

''AN-HîÜ»ttTEHtD CONDENSED

UNSWEETENED

Borden’s Brands 
Do Build Trade—

Merchants who follow the policy of reserving the choice locations 
on shelves and counters, and in their windows, for such standard 
goods as Borden’s are those who win and hold the largest meas­
ure of public confidence.

Always keep Borden’s Brands to the 
front.

Borden’s Condensed Milk Co.

WILLIAM H. DUNN - Montreal and Toronto
Scott, Bathgate St Co., Winnipeg, Man. Mason & Hickey, Winnipeg, Man.

Shallcroas, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

/'gjlL BORDER

rhiĉ ferr^y»«»vtB Mr.

"bel » protection *9*flSl
bear the signature- l//*'

-M£vvYork u.sA;

A
MONEY
MAKER

FOR
YOU

PACKARD’S

MON-AMI
BOOT POLISHWATER­

PROOF

Mon-Ami
gives the quickest, brightest 
most lasting and waterproof 
SHINE to all leathers.

List Price, $9.00 per gross.
Discount in 1 gross lots, 25%. Less quantities, 

list price.
Terms 5% JO days.

MON AM I

*^°VER ON T*!
i Polish not ro c<

IT
GIVES
YOU
104%

PROFIT

Mon-Ami
is put up in the largest ioc. 

box made.
It is the LATEST and 
BEST discovery in Boot 
Polish. Try a sample gross 
and you will1 ‘come again.”

MON-AMI is only one of our complete line of Boot and Shoe Polishes. 
Write us for complete price list. EVERY PACKAGE GUARANTEED

L. H. Packard & Co., Limited Packard Building, Montreal
Manufacturers of High Grade Boot and Shoe Polishes
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TO THE TRADE
As an absolute protection to our customers every Package, Tin, Box or Barrel of WHITE SWAN 
BRAND OF SPICES AND COFFEES will bear the warranty shown below. This not only protects 
you—it insures the consumer against possible fraud or deception and makes you certain you are sup­
plying your patrons with absolutely pure goods.

NO OTHER MANUFACTURER OF SPICES IN CANADA 
F FERED THIS FORM OF WARRANTY

When buying Spices and Coffees as “Pure,” insist on having it in every case 
AND REFUSE TO BUY FROM ANY FIRM WHO WILL NOT GIVE IT

Having this Warranty on every package you buy as pure—both large and small—excludes any possi­
bility of trouble to you for any reason whatever and places the onus on the manufacturer—where it 
should be.

II THE GOODS WE ARE PUTTING UP UNDER THIS WARRANTY ARE |
THE SAME QUALITY AS HERETOFORE-ALWAYS ABSOLUTELY PURE. |

IN VOLUNTARILY GIVING THIS WARRANTY TO THE TRADE AND 
PUBLIC, WE TRUST ALL GROCERS WHO WISH TO GIVE PURITY
FOR PURE WILL SHOW THEIR APPRECIATION OF OUR ACTION 
EITHER BY FAVORING US WITH THEIR ORDERS OR BY REFUS­
ING TO PLACE THEM WITH ANY CONCERN WHO HESITATE TO GIVE 
THIS FORM OF WARRANTY AS APPROVED BY THE GOVERNMENT.

WA K R A AT rV Y

/a/efo 
Û/&J.

—---- ■ • WARNING • ■----------------

/Ae.essn fcnÙ r/Mw

WHITE SWAN SPICES & CEREALS, Limited.
TO R O NTO, CANADA.

Veveaeti

REMEMBER THIS
We merely want to protect you—and ourselves—against fraud and dishonesty, and no manufacturer 
or dealer giving honest value will suffer by giving the above warranty.

MAIL ORDERS AND ENQUIRIES RECEIVE SPECIAL ATTENTION.

WHITE SWAN SPICES & CEREALS, LIMITED, - TORONTO, ONT.

7
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The Government’s Opinion of Our Factory 
Is Well Worth Considering—

Here is what the Dominion Government Inspector of Canned Fruits and 
Vegetables had to say about our factory—as reported in the St. John Standard 
of Wednesday, December 22nd, 1909 :

“--------- found everything in excellent shape. He
“said that they were doing a very good business 
“and that the class of canned goods put up was 
“of the best quality.”

It is in this factory that BOSTON BAKED BEANS and 
BALAKLAVA BRAND SARDINES are packed.

Quality Will Out — and a Government 
Inspector is Certainly a Disinterested Party,

The Eastern Canning Co., Port Canada, n.b.
Canadian Auents—O. A. Chouillou & Cie., Montreal ; Green & Co., 25 Front Street East, Toronto; D. O. Hannah, London, Ont. ; G. Wallace Weese, Hamilton ;

H. D. Marshall, 197 Sparks Street, Ottawa ; H. M. McBride, 312 Ross Avenue, Winnipeg, Man. ; Martin & Robertson, Vancouver, B.C.

••*17»

W ?

It always pays best to 
sell goods the people 
know and - can ever de­
pend upon.

“WHITE DOVE” brands 
are known because they 
have made good for
vears.

DOWNEY
iWM V MON

BASKETS
You can make money ae well as 

oblige your customer» If you handle 
onr

Butcher Basket»,
Clothe» Backet», 

Grain and Root Backet» 
and Patent Straw board 
Berry Bex.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE, OUT.?

L_________________________________ i

CHINESE 
STARCH
The Real Thing 

in Starch.
Always gives 
Satisfaction.

G»t Price*

OCEAN MILLS
MONTREAL

8 .

TAHSMl

V9 I

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

Mo Odor

them'” Common Sense
If II I e / Roaohom and Bod-Bug» AfLLw x Rato and Mfeo
111 Dtiltrs nd 311 Qwm St. Tiriiti, Oil.

DMlara and Common Be* e tw, good Mttor, tor 
the nuon tint It d'. nnsrsl satisfaction and mob 
omtomor tolls or l'ers abnnf sains. Writs for prions

X
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B
MccoBMi«is

Jersey (reamNo article with such food value has 
had such patronage as McCormicks Jersey 
Cream Sodas. We are adding thousands every 
year of satisfied grocers, throughout the 
Dominion of Canada. The increased patronage 
is due entirely to quality.

Sodas

/

We have a Special

fi"»».. Bum kTim

r

iimiMiOii;

JNGfNERftlt:;

PR0P0SITI0H
to make to a leading grocer 

in each city and town in 

Ontario.

Our offer will hold good 

until March 3 1 st, and can 

only be availed of by gro­

cers of first-class financial 
standing.

Write for particulars to

T. 0. BAXTER,
27 Front Street East, - Toronto

Brand & Co., Limited,
Mayfair Works, London, Eng.

MANUFACTURERS OF

Brand’s A1 Sauce 
Worcestershire Sauce 
Chutney, Soups
Potted Meats 
Tongues in Glass 
Meat Extracts 
Brand’s Essence of Beef 

Etc., Etc.

DOME LEAD
There is no better stove polish to be had in the world than

James Dome Black Lead
Pays both Jobber and Retailer a Good Profit.

W. G. A. LAMBE & CO. Canadian Agents.
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“The King of Electric Coffee Mills”
THE CLIMAX OF HOBART PERFECTION!

HOBART

The distinctive features and handsome appearance of this Floor Pedestal Mill 
have invited more unsolicited testimonials than any mill or any fixture ever 
placed in a grocery or coffee store.

It tells people you are in the coffee business right.

Equipped with the Hobart Automatic 
Release to protect the motor and the 
grinding parts from contact with nails 
and foreign substances.

Granulates on one end and pulverizes 
on the other, and both enda may be used 
at the same time,

Beautifully enameled, hoppers nickel- 
plated, holding six pounds of coffee.

No amount of money could build a 
better Mill. No investment could pay 
you better.

You get the benefits long after the cost is forgotten
PLEASE WRITE FOR CATALOGUE

“Sr The W. A. FREEMAN CO., Limited, Hamilton, Ont

Stop That Leak !

WTO

verrren rrntkThe profit leakages in your business caused by error 
or oversight can be entirely avoided by using a

£)ayton
THE SCALE THAT PAYS FOR ITSELF

No poises to move, no weights to lift, automatically
shows the weight and value. The “Dayton” will 
strengthen the confidence of your trade, knowing they 
are not subject to loss by mistake.

An absolute guarantee goes with each scale.
Drop us a card and we will send you full particulars.

The Computing Scale Co. of Canada, Ltd.
164 King Street West, TORONTO

Dayton Moneywelght Scale. 
Note the Low Platform.

10
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------- $25.00-------
For a Brainy Person with an Idea

“What’s In a^Name?” We Think There’s a Lot
Suggest a name by which we may call our line of high class chocolate goods, and, if it suits 

us, and we use it, we will pay you $25.00.

We cannot think of a catch phrase, or better, a word- that pleases us—perhaps you can. 
Try. Read this ad. carefully. Consider what is said, and think of, or create, a word or a short 
descriptive catch-phrase that will fill the bill.

Pertinent Facts to Guide You :
We are makers of highest grade biscuits 

and confectionery, and have a reputation from 
one end of Canada to the other as manu­
facturers of reliable goods.

We occupy one of the largest and most 
sanitary factories in the Dominion.

Every step in the manufacture of our 
biscuits, confectionery and high-grade choco­
lates is personally superintended by competent 
foremen, who are under the supervision of our 
factory superintendent, who has been with us 
many years.

Scrupulous cleanliness is everywhere 
observed.

Our chief line is our “ Chocolate Bordo ” 
(registered), the premier Bordeaux chocolate— 
for 25 years the leader.

We make a full assortment of high-grade 
chocolates and a complete line of confectionery.

Remember it is for our high-grade choco­
late line we want the name.

The Montreal Biscuit Company.

We prefer one word, but if the phrase 
is short, explanatory and applicable it may do.

We desire something that will connect 
in your mind quality chocolate and the name 
of The Montreal Biscuit Company.

Competition closes April 25, 1910.

Prize-winning idea and name of winner 
will be published in this paper on June 3.

Get busy right away. You can use $25 
as well as the next one.

Consult the panel to the left and learn 
something of the goods for which you are to 
suggest a name and then put on your think­
ing cap and see if that head which ha^s'nccëss- 
fally directed your affairs all this time will 
not yield you a money-winning idea.

You ought to pull in that i52d.0U.

Get into the game to-day. Few of us are devoid of at least One Idea — 
Perhaps you have a Winner in Your Mind. Let’s have it.

Ask Us for More
Facts about Our
Goods if You want 
Definite Informa­
tion.

Address: “Competition”

The Montreal Biscuit Co.
Manufacturing Confectioners

. . Montreal . .

When You Write 
Ask Us to Send 
You, Free, a Sample 
of our “Chocolate 

Bordo.”

*
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PKISE

Hmt SYRUf

THESE ARE OUR

“PRIDE OF CANADA”
MAPLE SYRUP PACKAGES

It is high time that you should order your 
1910 maple syrup and maple sugar.

Usually, sap runs about the end of this 
month.

The run may be large or small—that rests 
entirely with Nature.

You cannot afford to take chances on 
getting a supply of maple goods DURING 
THE SEASON. So do not procrastinate, 
but order at once.

If you book with us now, we will fill your 
order immediately new syrup and sugar are 
obtainable.

You know “Pride of Canada" Brand, 
from past experience, and can depend upon 
its purity.

Government tests found EVERY sample 
absolutely pure.

SPECIFY WHAT QUANTITY OF SYRUP AND
WHAT AMOUNT OF SUGAR YOU WANT.

THE MAPLE TREE PRODUCERS’ 
ASSOCIATION, LIMITED

WATERLOO, - QUE.

Montreal Office—58 Wellington Street 
Toronto Office—512 Dundas Street

Heat. Steaks c imzrs.cn 
es.Gr/wes game a»5«
Heat. Steaks c imzrs.cn

<r„*u ,MOM r*f MT/cmi AiUAt

’ATERSONaSON
WVAT * C9.w 

GLASOOW

»
For

Them­

selves

PROPRIETORS:

ROWAT & CO. GLAS1?o^aNd
CANADIAN DISTRIBUTORS :—Snowdon A Ebbitt,325 
C oris tine Building, Montreal. Quebec, Ontario, Manitoba 
and the Nor h-west ; F. K. Warren, Halifax, N.S. ; F. H. 
Tippett A Co., St. John, N.B4 C. E. Jerri» A Co., Van­
couver, B.C.
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WARNING
TO SYRUP BUYERS
All dealers selling Maple Syrup labelled “Beauce Brand,” not put up by 
us and bearing our name, will be prosecuted, as we have the sole right 
to the use of the said name, as per our Trade Mark registered at Ottawa, 
in the Trade Mark Register No. 58, Folio 14255.

IMPERIAL SYRUP CO.
March 18th, 1910 Montreal, Quebec

MAPLE SYRUP AND SUGAR
We do not supply peddlers, who sell to consumers throughout Ontario, Manitoba, Saskatchewan 
and Alberta. In placing your orders buy brands put up by us.
Our standards are : Snowahoe, Imperial and Cabinet Maple Syrups—Kitchen 
Brand Molasses and Koch Candy Syrup.
We can fill your maple syrup orders with an extra light grade.

IMPERIAL SYRUP COMPANY
Refiners of High Grade Products. MONTREAL

ATTRACT TRADE 
TO YOUR STORE

BY USING

TOLEDO SCALES
NO SriINGS

BONIS! WEIGHT GUARANTEED

Customer's Side Customer's Side

Made in Canada 
105 Styles and Sizes 
Adapted to all kinds Storea 

PRICES $40 UP

THE HIGH PRICES OF EATABLES
Have caused the consuming public more closely than ever to observe the scales used by the 
grocer and butcher. People lack confidence in Spring Scales, Beam and Even-Balance 
Scales. But they like to buy over Toledo Scales, because they can see the beautiful 
Toledo Springless Mechanism which automatically does the weighing ; the scales show 
them the exact weight of their ourchase ; they see on the scales the signs, “No Springs,*’ 

Honest Weight, * and have full confidence that their purchases are weighed correctly.
NO WAITING-NO ERRORS

There is no waiting for a salesman to find a balance or to figure what to charge. The 
1 oledo itself does the weighing and calculates the exact value mechanically, instantly and 

accurately. Thus time is saved, errors avoided, profits assured, customers pleased. Any 
customer prefers to trade where his purchases are weighed by the most modem, automatic, 
reliable weighing machine than to buy supplies over old-style scales.

YOU CAN GET THESE ADVANTAGES
Write us and learn how profitable it would be to you to get a profit-Increasing and trade- 
ringing Toledo Scale. We make allowances for some scales in Dart payment for Toledos. 
1 ell us what you have. We guarantee a better computing scale for less money than you 
can get from any other source. Write for our Book 3, showing scales and prices.

CANADIAN FACTORY, WINDSOR. ONT.

TOLEDO COMPUTING SCALE CO.
Makers el Meeest Scales, TILEDO, 0„ US A.

Unices la ill Urge Cities 
Look in Telephone Directory

Your Business Barometer
will stand at “ SET FAIR ” if you are handling 
goods which bear the stamp of quality !

In no department is this of such vital import­
ance as in your sardines.

You will have no anxiety on this score if you 
handle—

King Oscar
BRAND

SARDINES
the purest, sweetest 
and best packed fish 
on the market.

Canadian Agents

J. W. SICKLE 
& CREENINC

(J. A. Henderson) 
Hamlton - Ontario

It Special lerat ptrmlsslo



THE CANADIAN GROCER

QUALITY
When anyone want4 

a high-class household 
refrigerator they always 
buy the Ham 6c Nott 
make. Our grocer re­
frigerators are made on 
the same principle. That 
means the best.

Sold by leading hard­
ware dealers, or write 
to us.

HAM & NOTT CO.,
Limited

BIANTFOID CANADA

Never had a can of 
milk returned to us yet

Benner end Princees Brends of Condensed 
Milks—end two brends of Powdered Milk— 
nisnufsetured by J. Malcolm & Son, St. 
George, Ont., ere the best brends thet skill 
end science esn produce. No deed stock 
on your shelves if you bsndle these lines.

Writ* for pricti

John Malcolm & Son,
ST. GEORGE, - ONT.

KNOW 
THE

DETAILS 
OF

TOUR 
BUSINESS

If you have not a McCaskey Account Register, you 
probably do not know just how much money is due you. 
You cannot know what any one or all of your customers
owe without referring to one or more books and 
possibly adding several columns of figures.
W ith THE McCASKEY you can tell at a glance what 
one or all owe. THE McCASKEY will give you more 
information about your business in five minutes than 
books will in hours.
Will you let us tell you about it ? The information ia free.

DOMINION REGISTER CO., Limited
Successor to The McCaskey Register Co. in Canada 

96-104 Spadina Avenue TORONTO. CANADA

SUGAR
When next purchasing supplies 
of Granulated Sugar, ask for

The Purest and Best. To be 
had in original packages, bar­
rels of about 300 lbs., and bags 
of 100, 50 and 20 lbs.

Manufactured by

The Canada Sugar Refining 
Company, Limited, Montreal, One.

MADE
IN

CANADA

iWiiT

Imperial Extract Co.
TORONTO

■gfml

It is to your own profit and credit
to handle a superior brand of Jelly Powders, and you have solved this 
problem of what to stock if your shelves hold

SHIRRIFF’S JELLY POWDERS
This well-known brand is always reliable, easy and quick to handle, and 
retains in a large degree the natural flavor of the fruit.

ORDER FROM YOUR JOBBER

Imperial Extract Co., s, 10,12 Matilda st., Toronto
14
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__________ EBTABUBHED OVBR «00 YEAR»___________

MALT 
VINEGAR

IS THE BEST
Commands a Preference over all others. Made from the finest malted barley.

AGENTS
W. S. Clawson & Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co.,26 Front Street East,Toronto. R. Robertson & Co., 012-913 Dominion Trust Bldg.,Vancouver,B.C. 

J. W. Snowdon, 413 St. Paul St., Montreal
We are open to do business on easy conslgnment tormo Write our Agente for Particulars

LONDON, ENGLAND

“ASEPTO"
SOAP POWDER

takes the place of soap on every occasion. 
Is most economical, and will positively 
destroy germs.
Better than the best on the market, and 
the packet is as large as the worst.

“Asepto” Sweetens 
Everything

and is everywhere having a wonderful sale.
Avail yonrselfof this opportunity of reaping 
a handsome profit on this quick-selling line.

Order To-Day from Your Jobber 

MANUFACTURED BY

The Asepto Mfg. Co.
ST. JOHN, N.B.

Agent»: ROSE & LAFLAMME, Limited
Montreal and Toronto

Thurston & Braidich
128 William Street * NEW YORK CITY

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker 

141 Bannatyne Ave., East

}J

THE AYLMER

THERE'S a reason why

Canada First Evaporated Cream
sells so well throughout the year. Customers know that the 

process of manufacture is as perfect as care, skill and cleanliness can 
make it, and the canning in air-tight sanitary tins, without the use of 
acid or solder, uniformly safe. Stock and recommend this splendid 
selling line.

Order from your wholesaler

CONDENSED MILK OO., Limited, - AYLMER, ONT.

15
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Brand

The Public Demand
WAGSTAFFE’S GOODS

Sell the line of least resistance. Pays you a good 
profit. We have Wagstaffe’s full assortment of Jams, 
Jellies and Sealed Fruits. Also Wagstaffe’s new 
season’s Marmalade.

«H OUR TRAVELLERS OR ’PHONE BBS FREE TO BUYERS

BALFOUR, SMYE & CO. W HAMILTON

GRANULATED
and

GOLDEN YELLOWS
Made only from Pure Cane Sugar

The St. Lawrence Sugar Refining Co., Ltd.,
Montml

DHUILfi DE

FOIE DE MORUE
De MATHIEU

XCATHXXirS
Syrup of Tar

I- L EATHIKU
1̂ ' ' 1 ' 1

Caam£t

MMRlNlLlUILIl* ^ ™ •
ffliffWiP *ÊÊk:
haMJaa,Qadbec ■

I » At

■Mu ■

MATHIEU’S
SYRUP

of Tar and Cod Liver Oil
commends itself to dealers.
It has the double advantage of pre­
sent popularity and future cer­
tainty.
Its popularity is due to the wonder­
ful cures it has effected, as attested 
by thousands of testimonials.
Its future is assured because its 
history is one of steady snd rapid 
growth.
Of all cough and cold cures none 
assure the dealer a greater cer­
tainty of immediate and future 
profits.
Dunng Fall and Winter the de­
mand will be continuous.
Keep well supplied and when or­
dering order also

MATHIEU’S 
NEBV1NE POWDESS
which are necessary to reduce fever 
and remove pains in connection 
with colds.

J.L IATI1ED Cl., Prepi., 
SHEIBIMKE. P.Q.

Distribute™ for Wmtern Csnsd* :

Fol.» Bros, UnoD * Co. Wholmaln Grocer, and Confectioner. 
Winnipeg. Edmonton, VnncouTor.

L. Cknpot Fil. t Cie, Whelm.lo Depot Montrent

» *

Ewing’s Pure Spices
Prince of Wales Brand Pure Spices require no introduction to the grocery 
trade. This brand stands for highest quality, and, above all things, for 
absolute purity. Always specify Prince of Wales Brand Pure Spices 
when ordering.

S. H. EWING & SONS» Montreal and Toronto
16
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Importers, Roasters and Grinders
— of —

COFFEE AND SPICES
MANUFACTURERS OF

Jams, Jellies, Pickles, Sauces and 
Flavoring Extracts

We manufacture a full line of these and are 
able to supply you quickly and cheaply.

OUR PRICES ARE RIGHT 
WE WANT YOUR BUSINESS

Before replenishing your stock get our prices.

Empress Manufacturing Co.
Limited

VANCOUVER, B.C.

Is there any reason
why

Kandy Kid
Should not have attained 
the largest sale of any five- 
cent Pop Corn Confection 
in Canada?

The More You Eat 
The More You Want

Made Only By

Clyde Fuller & Bro.
WINDSOR : : ONTARIO

FORESTfCITY
BAKING POWDER

THE STANDARD 
FOR 25 YEARS

6 oz. tins, 75c. doz. 

12 oz. " $1.25 " 

16 oz. “ $1.50 “

Manufactured By

GORMAN. 
ECKERT & 
CO., Limited
London&Winnipeg

V vP
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o
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That Quaker Salmon !
Try a can of QUAKER SALMON yourself. If you do not 
find it the best you ever ate, do not buy it. If you DO-----

MATHE W SON'S SONS
WHOLESALE GROCERS

202 MoOILL STREET, MONTREAL

&/>e

“Eureka” Refrigerator

Write
for

Catalogue
Handsome

Fixture

Patented
System

The
“ Eureka'
is by long odds the most satisfactory for grocers and 
butchers. Merchants throughout the Dominion have 
pronounced it the most enonomical and effective.

Eureka Refrigerator Co., Ltd.
56 Noble Street (Near Queen St. Subway)

TORONTO

^ ^ ^ ^ ^

You Can Sell Lots 
of Holland Rusk

And there are good reasons why you should. Hol­
land Rusk pays a profit that makes it worth while 
for you to put your salesmanship behind it.

HOLLAND 
RUSK The Dainty

Dutch
Delicacy

The real worth of any grocer— 
his standing as a merchant—is de­
termined by his ability to sell his 
customers the goods that he 
knows will please his customers 
and return him a really worth­
while profit — such goods are 
Holland Rusk. Order a case to-day.

MacGBEEGOR SPECIALTY CO.
Canadian Importers, TORONTO 

Holland Rusk Co, Holland, Michigan, Sole Makers in America

JAPAN TEAS
WE ARE NOW SOLICITING 
IMPORT ORDERS FOR 
THE COMING SEASON

S. T. NISHIMURA & CO.
MONTREAL AND JAPAN
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»/?£ yOl/ GETTING YOUR SHARE OF THE BENEFIT OF THE
MONEY WE ARE SPENDING? w

Our new advertising scheme is selling H.P. faster than ever 
Are you supplying your customers, or are they buying elsewhere ? *•*
A post card to our agents will bring you a trial bottle and 0<lyV> ^ co

full particulars. ». e_; Se&»60^ -qweS6*

Sardines That Sell
are those that have a guarantee on 
each tin ! t

■H

Concord Norwegian
Sardines i

are finest small autumn fish only,' 
packed, when freshly caught, in 
high grade oil. Each tin is pro-5 
vided with an extra cover for use]} 
after it has been once opened.
The care given in selection and 

packing has retained 
the natural delicate 
flavor of the fish in 

► a remarkable degree.
Order from any 

^♦wholesale grocer 
and don’t forget the 
name CONCORD. ;

ccc
•«* C*nt»e

LIST OF AGENTS :
R. S. Mclndoe, Toronto ; A. H. Brittain Sc. Co.J 
Montreal; W. A. Simonds, St. John. N.B. ; 
Watson & Truesdale, Winnipeg ; Radigar &: 
Janion. Vancouver and Victoria. B.C.

Here's the Name Selected for our 

New Brand of Sweet Pickles

O-EAT-A
STERLING BRAND

SWEET PICKLES
The above name was sent in by

ERNEST W DUKE
123 Barton Avenue

TORONTO
to whom the $10.00 has been forwarded.

Watch this space carefully from week to 
week for announcements of STERLING 
BRAND GOODS.

The T. A. Lytle Co., Limited
Sterling Road, Toronto.

Facts are Stubborn Things
and the fact that

AURORA COFFEE
is so much Superior to all the others is a valid reason why 
you should handle it! The aroma and flavor of Aurora ” 
Coffee are unsurpassed, and its retail price, 40c., leaves 
you a very good margin of profit. Stock up without delay.

W. H. CILLARD & GO., Hamilton, Ont BRANCH-SAULT STE. MARIE

19
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MARVELLOUS FOR ERADICATING WORMS 
and Keeping Doge in Splendid General Health
The"MOLASSINE” Dog Foods ire the only Foods on the nurket which 

besides feeding, keep dogs healthy and improve their coati.

QUOTATIONS AND SAMPLES FROM

ANDREW WATSON, - Sole Importer
91 PLACE YOUVILLE MONTREAL

MOLASSINE
HAVE YOU TRIED

DOG and
PUPPY

NIAGARA FALLS

Maple Flavor
For Manufacturers of Extracts 
Syrups, Biscuits and Confectionery

STUART BROTHERS

We make a specialty of

Distillers Essential Oils, Etc.
CANADA

EfillA N’S LEST JAM.
£260 CHALLENGE

lwmed in “ The Grocer ' (London), August 14 
1909, (repeated October 2, 1909), which did not 
elicit a single response.

“Weare prepared to deposit £260 against a 
like amount that our New Season's Vacuum- 
Bottled Jams, as sold by grocers to the public, 
will surpass in excellence of quality and flavor 
any Jams made by any other firm in the United 
Kingdom, as sold by grocers to the public,which 
are free from Chemical Preservatives, artificial 
flavoring or coloring matters.

“ Samples to be drawn from actual stocks 
held by grocers.

“ This challenge remains open until Saturday, 
October 9th, 1909

First British Vacuum Jam Factory.

Omit k Soot, Old Trilftrd, Manchester, Eog

ARCTIC
Refrigerator

It does not matter a great deal what 
kind of a refrigerator you use. For 
they don't all refrigerate alike. 

There are many good reasons
ARCTIC* re,ri,crator ehould be an 

These reasons have to do with 
the profits you make from butter, 
eggs and other perishables, and the 
degree to which you are able to 
satisfy your customers.
Arctic Belri^entors for all ferposes

JOHN HILLOCK & CO.
Qumo and George Sts. TORONTO
Agents lor Western Provinces: Byss 
Bros., 147 Bsnnstyne Avs., Winnlpst

MODELESS DAM5OS W
■»» ^ nso*i»s«sd' j.Mfe.arv -«•

STORAGE IN HAMILTON
A new fireproof Storage Warehouse.

RACK FACILITIES
Every convenience to reduce the cost of handling ; 

Merchandise 
IN BOND OR FREE 

Lowest Insurance
Experienced Warehousemen 

Accounts Solicited
Storage and Transfer Co., Limited

Hamilton ... Ont.

The White Mop Wringer
SELLS AND KEEPS SELLING 

Becssse it sever disappoiste.
Because it does «III we ssj it will.
Becasse it doe, whet so other mschlse does.
Because it does .cried worhi wrings drier sod easier then 

•u other device.
Each eee sold Is Y0UB adrertilemeal, creetiag more,lies

Every one 
TRADE 

and that it 
par excel-

Write for

knows this 
MARK, 
stands for 
1 en ce.

particulars.
Made in Canada.

WHITE HOP WBINGE! CO., t Fultonville, N.Ï.

CLEANS
WMIU MOSS The Name TalKs!

“White Moss’* tells you just what 
delicious, scientifically prepared 
cocoanut you get when you order 
this brand. Mossy, perfectly 
shredded cocoanut, absolutely pure, 
and white as new-fallen snow.
It’s the Brand to sell to please 
your critical customers.

The Canadien Cocoanut Co.
MONTREAL

ao
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--------BUY--------

Star Brand
COTTON CLOTHES LINEN

------AND------

COTTON TWINE
Cotton Lines are as cheap as Sisal or Manila and much better

Tor Sale by All Wholesale Dealers.
in THAT YOD GET THEM.

Spring! Spring! Spring!
Time to clean up. Everyone 
is getting busy. Now is the 
season to feature the always- 
used Royal Polishes The 
housewife finds numberless 
uses for them. Have you a 
good supply ? Order immedi­
ately if not.

ROYAL POLISHES COMPANY
MONTREAL

vips
• • • rniMD

Incorporated
1851

ASSURANCE
COMPANY.

FIRE

AND

MARINE

Head Office—TORONTO, ONT.
Assets over $3,570,000
Income tor 1906, over 3,609,000

HON. GEO. A. OOX, President,
W. R. BROCK, Vice President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

HOTEL DIRECTORY

HALIFAX HOTEL
HALIFAX, N.S.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. James K. Paisley, i Prop

ACCOUNTANTS

Jenkins & Hardy Assignees, Cbsrtered Accountants, Estate and 
Fire Insurance Agents, 15| Toronto St., Toronto ; 

465 Temple Building, Montreal

BLACK JACK
QUICK, CLEAN. HANDY

TRY IT.
SOLD BY 

ALL
JOBBERS

X-lb tins—3 doz. in case.

tDust Absorber 
Germ Killer.,
Çleanses floors 
jightens carpet^

StBONEMFG ÇP 
CORN MILL BOSTON

DUST IS A GENERAL NUISANCE
HUT IT CAN BE AVOIDED BY LSI NO

DUSTBANE
on sweeping day. "Dustlane," moreover, disinfects 
the room and restores carpets aud rugs to their original 
freshness. The women swear by “ Dustbane " when 
once they have used it. Get them on your side by selling 
“ Dustbane.' There's money in it for you.

Dustbane Manufacturing Co.
Boston, - Mass.

Caoadiau Factories : Winnipeg, Manitoba, St. John, N.g

As k Your Wholesaler for These Goods

British America Assurance Company
A. O. 1833

FIRE <&, MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo A. Cox, President W. R. Brock, Vice-President 

Robert Bickerdike, M.P., W. B. Melkle, E. W Cox, Geo. A. Morrow, 
D. B. Hanna, Augustus Myers, John Hoskin, K.C., LL.D. 

Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C. 
Sir Henry M. Pellatt, E. R. Wood.

W, S. Me Ik le, General Managers P. H. Sims, Secretary

CAPITAL ...... $1,400,000.00
ASSETS........................................................ 2,162,753.85
LOSSES PAID SIN E ORGANIZATION 29.833.820.9$

Saves time. 
Saves money. 
Saves you bags.

Should 
be In every 

grocer's store.

KILGOUR BR08.
Wellington St. Woot TORONTO
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MAPLE
GOODS Twin Block Maple Sugar 

$3.00 a case.

Now is the time to sell them, and your customers will appreciate the best

Diamond Brand . Twin Block 
Maple Syrup Maple Sugar

are absolutely pure, known everywhere 
and yield the grocer a fair profit.
Your jobber can supply you.

Sugars & Canners, Limited
MONTREAL

-V?,
e> clkancP ;

Sooner l«[ AIDWl

Han ant,k"t,cD CLEAN
t . '■RtPAHffl Of

oNAPCOMPANYou will handle it 
Why not now ?

The other enterprising grocer finds

SNAP
(The Magic Hand Cleaner)

A wonderful seller, because a cute and dis­
cerning public knows there is nothing so good 
as SNAP for chasing dirt, grease, stains, tar or 
paints from the hands.

Send an order along. You'll be surprised 
how SNAP sells.

ORDER FROM YOUR JOBBER

The Snap Co., Limited
MONTREAL

The Commercial Account Register

Enables you 
lo do a Bidder 
Business at 

Less Cost.

FITS ANY SAFE

Besides practically cutting out book-keeping, it pre­
vents disputes with customers, does away with the old-time 
pass books, collects your accounts, increases your busi­
ness, absolutely prevents forgotten charges, pays for itself 
within a few months.

DROP A POSTAL FOR FULL INFORMATION

Commercial Register Co.
Successors to R. B. Belden & Co.

178-180 Victoria Street - - Toronto, Ont.
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Meadow Cream”------
Stands for Purity and Appetizing Flavor in the highest degree.

Meadow Cream Sodas
Represent the Purest and most Appetizing Soda Biscuit made in Canada.

The W. J. Crothers Co., Limited
Kingston, - Ontario

It’s all quality

Tha Oily Biking Pewifor of Estiblishid Reputation Selling at a Moderate Price.
W. D. McLAREN, LIMITED, Montreal

23

Crockery Culls

Contains no 
Alum

No Automobiles, Tin Spoons, or
Given Away "With

Made of Pure Grape 
Cream of Tartar

BAIRD’S
“Second-to-None”

Pickles
So called because they 
are second to none for 
quality.
No other manufacturer 
has produced a better 
pickle at the price, and 
there are few as good.

GOOD, SOUND 
VEGETABLES 

and
PURE VINEGAR

Low Price 
High Quality

JOHNSTON, BAIRD & CO.
GLASGOW, SCOTLAND

GINGERBREAD
------------------- BRAND-------------------

MOLASSES
THE KIND THAT SELLS

This well-known Molasses is packed 
In tins—2’s, 3’s, 5’s, 10’s and 20’s ; in 
pails—l’s, 2’s, 3’s and 5’s, 10 gallon kegs, 
half-barrels and barrels.

When ordering from your whole­
saler mention the above brand.

The Dominion Molasses 
Co., Limited

HALIFAX NOVA SCOTIA
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75,000 Gallon Pickles in Brine
This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottjes—Malt lever tops,and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.
Bonded Vinegar, Pickle and Spice Manufacturers.

Before Placing Your Order 
Just See Our

BANNER”
1910

MANY UNIQUE IMPROVEMENTS 
MAKING IT UNDOUBTEDLY THE

Best Gold Blast Lantern 
in the Market!
l-'OR SALE BY AI L JOBBERS

Ontario Lantern & Lamp Co.
LIMITED

HAMILTON, - ONTARIO

The world’s 
Best

Shoe Polish

Preserves the 
boots and 

makes them 
pliable. Is 
waterproof

Rapid Seller, 
leaving a good 
profit for you

fi------------------------

Order to-day 
and don’t 

delay

F. F. DAILEY

^0 IN O KI p

U NO*OlNTPC'

For Steady and Profitable Selling
THE BEST LAUNDRY SOAP IS

Richards Pure Soap
IT ALWAYS PLEASES AND LEAVES YOU A GOOD MARGIN 

OF PROFIT. HERE ARE OUR OTHER LINES:

QUICK NAPTHA SOAP SNOWFLAKE SOAP CHIPS 
AMMONIA POWDER lOO PURE LYE TOILET SOAP

24
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Forward ! Another Advance
I In Canada alone our average increase for the first nine weeks of

this year was 7,106 lbs. more per week than our sales during the 
corresponding weeks of 1909.
As the yearly consumption of Tea in Canada is 4 lbs. per capita, 
this means that 92,378 new customers have been made for “SALADA” 
this year, and this rate of increase has gone on year after year.
This is positive proof that “SALADA” has merit—that it is a

Yearly sale over 20,000,000 packets

SALAMI
real trade-winner. It is the one 
tea that can be absolutely relied 
upon year in and year out, to serve 
the public well.
“SALADA” is not better tea be­
cause it has a reputation : it has 
a reputation because it is better 
tea. It offers you a sure road to 
quick profits, steadily increasing 
sales and pleased customers.

INDEX TO ADVERTISERS
This index Is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his 

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 
endeavor to have the index as complete as possible.
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Overstocking Cause of this Retailer’s Failure
Whenever he Was Able to Buy a Little Cheaper in Large Quantities he Over­
loaded—Ais Assortment Became so Poor That Customers Eventually Began to 
Leal Somewhere Else—Turnover Not Proportionate to His Buying and he Gradu­
ally Got Behind in His Payments.

F.i liiii'.- in iin- retail grocery business 
are <liie to various causes and il is de­
sirable lliai merchants should study these 
tti.ii limrli rare.

A ease recently occurred of a Cana­
dian grocer going out of business and 
sealing uj> wild a compromise of 40 
cents on liic dollar because lie did not 
pay srieniilie allenlinii lo his sl<x-k.

Neither I lie buying, storing nor in­
terior arrangement of stock was scien­
tifically done : mistake s ensued one after 
another, not because tile grocer was un­
willing to do his work properly, but be­
cause .le did not know low.

These niie.akee were costly and event­
ually he could not meet his payments.

U. e of his chief troubles was that of 
over-s..irking in valions dues, many if 
Aiiieu were slow mo vets.

Here is how ii happened : A traveler 
called .ni him . ne day to sell him canned 
goods meats ot va rim - kinds, beans, 
etc.

This a tis a specialty salesman, but he 
- .id 111 tv ugh lue jobbers.

lie quoted his prices and made an 
appeal fur a small order on two or three 
lines of the goods enough to last three 
or four weeks at the current rate of 
selling of the retail grocer.

Objections were taken on the pea 
tiiat the prices were too high—the gro- 

• r wouldn't purchase and the traveler 
wouldn't lower iiis prices, because he 
wasn't permitted to.

A few day.- later that same grocer 
purchased if 1 011 worth of the same class 
of goods from the traveling salesman of 
another house.

How the salesman managed to get sum 
a large order was because be quoted his 
goods at jobber.-' prices, but there was 
the stipulation that certain quantities 
had to lie taken.

Had small quantities been taken, his 
prie..- would have been the same as those 
of the competing house.

The grocer was so tickled at beating 
the tir.-1 traveler and making a few dol- 
iars ‘•clear profit," that he determined 
to buy in large quantities whenever lie 
could obtain better prices.

When Drafts Had to be Met.
The result was that in the next few 

weeks lie had laid in large stocks of 
many lines and had saved, in his esti­
mation. quite a few dollars.

Ilnl t ie goods had been bought on 110 
days' time and soon an account for $100 
had to be met, whereas the grocer had 
scarcely made a turnover in those goods 
i f .fit) during the month.

There were also many other expenses 
and accounts to meet about the same 
I i me.

Following this up, more large drafts 
kept coming-in from time to time; he

had to pay for the goods that had been 
bought in large quantities.

hut the turnover was not sufficient to 
meet them all and gradually the grocer 
kept running behind the scheduled time 
for making iiis payments.

Soon he found himself paying inter­
est on overdue accounts, which, naturally, 
was disastrous to his business and to his 
financial standing.

Lack of Assortment.
Another of Iiis unscientific methods 

was this : I'nless he could obtain a bet­
ter price ou goods than his competitors 
he often refused to buy at all, even in 
small quantities.

This prevented him from keeping up 
his assortment.

Customers frequently called for goods 
which he did not carry and he substi­
tuted so often that gradually many of 
his best customers traded with competi­
tors. and some even with mail order 
houses.

His assortment was so poor that he 
could not be depended upon.

Mistakes were also made in storing 
his stock and in arranging it on the 
shelves.

Enough attention had not been paid 
to sanitary conditions around the store.

Butter was carelessly handled, so that 
particular customers would not buy it: 
the grocer bought it promiscuously, and 
often it was of a poor quality.

This drove more customers away from 
the store.

In stocking his teas another error was 
made ; he bought in large quantities, with 
the result that much of it lost its flavor 
and became stale before it was sold.

Customers began to complain about it 
and eventually some were lost > on
account of the lea—all of which meant 
several hundred dollars less turnover 
during a year.

With many lines, when a new ship­
ment arrived, the old goods on the shelves 
were pushed back to the walls and fresh 
goods substituted.

This meant that later on these stale 
goods—very stale now—brought numer­
ous complaints, and were the cause of 
losing more customers.

N’o study was made to determine what 
goods imparted their flavors to others or 
absorbed the flavors of other goods.

Spires, leas, lemons, coffee, etc., were 
piled promiscuously, while no care -vas 
taken in the storeroom to keep all goods 
away from the coal oil tank.

The flavors of many goods were spoiled 
before they left the store, and consum­
ers who dealt there lost confidence in 
them.

Why He Failed.
Because he did not attempt to do busi­

ness on a scientific basis, he did not
26

study his own interests in buying; I,, 
did not look to the arrangement of hi 
stock, neither in the store-house nor i 
the store.

He was carried away by the fact that 
lie was buying rather cheaply in hum 
quantities; he did not consider his tin 
over, and was not able to meet his pax 
meals when they fell due.

He was one of those retailers suffering 
from the carrying of too large a si, . 
when his trade did not demand it.

He forgot or did not know that id, 
quick turnover of stock, even at a fa . 
profit, was one of the requirements . 
a successful business.

Too much capital had been tied up , 
the business in what might be called 
dead stock—since much of it was n 
turned over in months.

The only ultimate result of doing- 
business on such an unscientific hasi- 
was—failure.

And lie failed.

SUGAR REFINERY PROJECT
St. John, N.B., March 15.—The bill 1. 

permit the common council of the <-ii> 
to grant a free site to F. C. Durant I. 
the erection of a sugar refinery will h, 
piesented to the local legislature this 
week and unless some unforeseen on 
stacle should arise the project will g 
through. The matter has already bn 
approved by the Dominion parliament > 
the recommendation of the railway d. 
partment which has transferred a p.o 
lion of its property at the Ballast whin 
to Mr. Durant to further the scheme.

With the view of inducing new indn- 
Iries to come to St. John, the board 1 
trade has asked the council to seek 1 
have the act relating to new industrie 
amended so that more could be offer- 
in the way of exemptions to inanufa. 
Hirers, who might locate here. It is al- 
pri posed to assist manufacturers ahead 
here who may wish to enlarge the: 
plants.

A HARD LUCK TALE.
Jas. Murray, a young Woodstock, Out 

grocery clerk, last week packed all hi- 
worldly goods in a box ear and st art «. 
for Saskatchewan, where he was going 1 
take up land. The car in which he wa 
riding, along with his outfit, was burin­
ai Barrie through fhe upsetting of 
lantern, and everything in it was d. 
stroyed. The stock included six horse- 
three head of cattle, and some liens, 
fur-lined overcoat, with iffib in one ■ -i 
the pockets was also lost, while M 
Murray himself very narrowly escapi 
death buy burning.

1
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THE C A N A DI A N GROCER

Western Mail-Order House Competition. Alarming
Movement Fermenting Among Retailers to Bring About Co-op­
erative Buying in Order to Offset This Competition — Com­
plaint That Some Manufacturers and Jobbers Sell Direct to the 
Big Department Stores—Meeting at Brandon.

Brandon, March Hi.— AI the present 
lime there is much unrest among the 
retailers of the west. In fact, the rest­
lessness has been fell for some years, 
lint it is taking on new form just now.

The causes are chielly two. One is 
that the small retailer by a combination 
nf circumstances, is forced to pay high 
prices for bis goods in comparison to 
the dealer who is located in wholesale 
centres. He is made to believe that the 
expense of shipment and the smallness 
. I' the quantity warrants the. manufac­
turer <<r wholesaler in stipulating a 
higher price. The result of this leads 
in the second cause for the present agita­
ient, and that is, that the retailers can­

ut compete with the mail-order houses 
in the matter of prices.

The effort is not to form an associa­
tion among retailers for the purpose of 
I'suing a catalogue as a retaliation on 
the mail-order house, as is the ease with 
ilie merchants of Winona. Minnesota. 
Nor is the present tendency of the mer­
chants to merge their interests in one 
huge concern in order to buy in larger 
U tautities, as was the ease with the 
merchants of Cartwright, Man., about 
three years ago. This latter endeavor, 
however, was the beginning of organized

effort to lompcle with the mail-order 
house, but, unfortunately, it was not a 
success for reasons entirely foreign to 
the principle of co-operation.

It, however, laid the basis for a move­
ment. that may yet realize its ambit ions 
objects.

On the evening of March !), about 
twenty retail merchants of Manitoba and 
Saskatchewan, met in Brandon to or­
ganize a Retail Merchants’ Buying As­
sociation.

The 1 Selling Direct’ Trouble.

The partiality shown by jobbers and 
manufacturers to mail-order houses was 
severely commented upon, and in order 
to put themselves on a fair competitive 
footing, the trade -decided to organize 
for the pm pose of buying at more ad­
vantageous rates, and thus combat the 
inroads of I lie catalogue houses. 11. K. 
Hill, general merchant, llartney. Mail., 
was appointed chairman and W. Mc- 
I .and less. Red vers, secret <yy.

The scheme, as was partially planned, 
was to establish a having and distribut­
ing station for all the merchants who 
wished to connect themselves with the 
movement, -lust where this station is

to be was not decided, hut it is c.intend­
ed that to make the idea feasible it will 
have to be Winnipeg.

A committee consist ng of 11. K. Hill,
< i. W. Stockton, ( ' ' 1 vie. and (1. S. 
Muiiro. general men ;ant, lieston. was 
named to circularize : lie retail dealers 
and inform them of 1 he object of the 
association with a view to co-operation 
in purchasing, so as to secure better 
rates.

It is argued by some that the co-op- 
native buying scheme cannot work out 
s .ccessfully without a co-operative sell- 
iug system, and in the light of this 
ci.lirism the new adventure will be in- 
I : I es| jug to follow .

Movement is Widespread.
To show that the new tendency is 

widespread, it is interesting to note that 
at I he time of the meeting in Brandon, a 
retailer living in Killarncy. Northern 
Manitoba, issued a circular letter to 
about twenty-live of his fellow mer­
chants, outlining a similar scheme as 
that proposed by the merchants who 
met in Brandon.

The Killarncy merchant suggested 
that sometime during March a meeting 
of retailers, consisting of a representa­
tive dealer from about twenty towns 
shouM be held providing the responses to 
his letters were sufficient to warrant such 
an action.

Since the movements in both centres 
are identical, they will likely be joined 

i get her.

At a luncheon given by President W 
1 <;age to members of the Board of 

I rade, Toronto, recently the following 
resolution was unanimously passed 

“Whereas the Board of Trade of the 
city of Toronto consider the control of 
the waterfront in and contiguous to To­
ronto is essential to the commercial de­
velopment of the city ;

“And whereas no satisfactory plan of 
development can be devised and carried 
out without permanent concentration of 
authority ;

“And whereas the proper development, 
of the waterfront will enrich the city 
many millions by enhancing the actual 
value of its property itt Ashhridge’s Bay 
and elsewhere ;

“Be it therefore resolved that this 
meeting most strongly urges placing the 
management of our waterfront in the 
hands of a commission, and that the 
f-iberctary be instructed to forward a 
copy of this resolution to the Mayor, 
Board of t'ontrol, and Council of the 
city of Toronto, with a request for im­
mediate action.”



Practical Methods Used in Retail Grocery Stores
Price-cutting and Rebating in British Columbia—Talk of Summer Half Holiday 
—Device of London Grocer for Turning Lights Off in His Store at a Certain 
Time—Something Original in Window Dressing.

Half-holiday Question.
Lindsay, Out., March 17.—The time is 

fast approaching when the question of 
early closing will be again before the 
grocers. It is understood that this sum­
mer the grocers will consider arranging 
for a half-holiday on which to run an 
excursion and have a day of sports. To 
make such a day an annual affair might 
not collie amiss and would tend to es­
tablish a deeper and more friendly re­
lationship between the clerk and the 
employer.

Thirty Feet of Plate Glass.
Berlin, Out., March 17.—One of the 

recent additions to the retail establish­
ments of Berlin is the grocery store of 
George Faber. The store is located on 
Weber Street, West, near the Grand 
Trunk station. It has a frontage of 
over thirty feet, practically all glass, 
giving it an exceptionally tine appear­
ance, which is enhanced by the tastily- 
arranged and clean stock. Mr. Faber 
formerly conducted a grocery store, but 
sold it to start a factory for the manu­
facture of aluminum ware, with two bro­
thers. but recently disposed of his in­
terest in that business to return to his 
first love, the retail grocery business.

Price-cutting and Rebating.
Vancouver, B.C., March 15.—Manufac­

turers of some of the standard brands 
of flour are annoyed at the action of 
some grocers in Vancouver cutting the 
price from the regular quotation of $1.90 
to $1.75. It is done to entice business, 
the reduction in such a prominent staple 
acting as quite an inducement. The flour 
is sold with a fixed retail price, so as 
to make it fair to all grocers, but even 
this is not carried out. A traveler for 
one of the Manitoba houses found his 
flour advertised thus in a window, and 
it may be that some action will be taken, 
if it is found possible.

Along this line, the remarks of an­
other traveling salesman might be quot­
ed, though the truth to offenders might 
not be palatable. He said that there 
was too much cutting into another’s 
business in what he considered a man­
ner not legitimate. For instance, a large 
grocer here has been buying from a cer­
tain wholesale house for years. Another 
wholesaler comes along and asks for his 
business or a part of it, and when it is 
seen there is not much chance of a change 
swings the scales with an offer of a 
gunny of sugar with every order of so 
much. The prospect of getting some­
thing for nothing wins the day.

Lights Turned off by Alarm Clock.
London, March 17.—“The best ad. 

we’ve got,” is what John S. Cummings, 
manager of John Diprose’s No. 1 gro­

cery on Dundas Street, says of their 
plan of window illumination at night. 
The windows of this store have been 
dark for some nights, and enquiry was 
made if the plan had been dropped. It 
appears, however, that John Cummings’ 
alarm clock, which shuts off the electric 
lights at a certain hour, is out of orde-, 
but it will soon be repaired.

The windows of this store, as well as 
Mr. Diprose’s other two stores on Dun­
das and Richmond Streets, are always 
dressed in a particularly attractive man­
ner, and they are generally well light­
ed till late in the evening. All three 
stores are situated where large numbers 
of people pass during the evening, and 
although they close early, there is no 
doubt that many sales are made next 
day on the strength of the display of 
the previous evening. Oranges and other 
fruits are used extensively, and the price 
tickets are not forgotten. New lines of 
goods and seasonable articles are often 
given an introduction in this way to 
prospective buyers.

“I used to have two clocks,” said Mr. 
Cummings, “one to turn on the lights 
at half-past eight, and the other to turn 
them off.”

“Do they never fail 1” he was asked.
“Only twice, the lights burned all 

night.”
“What does it cost yout”
“About 38 cents per night.”
The plan is not followed by many gro­

cers in the city, presumably for lack of 
a clock arrangement. They naturally 
will not go to the considerable incon­
venience of coming up town from their 
homes to turn off lights late at night.

Viaduct Made of Canned Soups.
Toronto, March 17.—Something unique 

in window display was shown last week 
by R. Higgins & Son, Yonge Street, con­
sisting of soups and condiments so form­
ed as to represent the much-talked-about 
Yonge Street viaduct. The pillars were 
built up with the soup cans, and rail­
way tracks were graded over the viaduct. 
The display also showed a locomotive 
with ears attached, loaded with soup. A 
number of miniature automobiles, as well 
as delivery carts, were in the foreground 
all loaded with cans of soup.

The whole scene was flanked and back­
ed up by pyramids of the same goods. 
These, with large dummy cans and hand­
some red and white banners, together 
with show cards, etc., made an effective 
display and caused considerable talk 
among those who saw it. It also in­
creased the sales of canned soups in the 
Higgins’ store.

R. H. Patchett, with R. Higgins & 
Son, was the artist who dressed the win­
dow and originated the idea of the via­
duct.

Combating Mail Order Houses.
Hamilton, March 16.—“The retailer 

who is not afraid of work, and is will­
ing to use both his brains and his hands 
in building up his business, need have 
no fear of big store competition,” re­
marked a business man here recently. 
“It is not the progressive merchant who 
is hurt the worst ; it is the man who 
fears to try some new plan for fear ii 
will fail. The retailer with plenty of 
backbone will try one thing after an­
other, knowing that a plan which will 
interest some people will not appeal to 
others. He does not try one plan, then 
give up the fight and croak about the 
mail order houses ruining his business. 
That is exactly the kind of advertising 
that kind of house wants. They are 
progressive, and are going after custom­
ers every day. The more you whine 
about them the surer your customers are 
that you cannot sell in competition with 
them. .

“Some say the best thing to do is to 
never mention them to your customers, 
as it only advertises them that much 
more, but that depends upon how you 
mention them. If you are always croak­
ing about how they are ruining your 
business, you are advertising them. If, 
on the other hand, you are always able 
to tell your customers of some new thing 
you have to sell which is just as cheap 
as the catalogue houses offer it, or a 
little cheaper, or of better quality, you 
there have a talking point which gives 
you an advantage, and as you are on the 
ground and talking direct to your eus 
tomer it ought to be an easy matter for 
you to compare your goods with those in 
the big store catalogue for an hour at 
a time and still show that the customer 
can save money trading at home, qual­
ity considered.

“The first thing you need for this big 
fight is to make a thorough study of the 
store catalogues and compare prices 
with your own. Do not take the word 
of anyone else as to what the big store 
people ask for the same kind of goods 
you handle. Look at the figures, and 
the more you study the figures and the 
goods described, the more confidence you 
will have in your own ability to sell 
goods.”

TRADE NOTES.
E. Dion, merchant, Valleyfield, Que., 

is adding a confectionery department to 
his business.

Primeau Bros., grocers, Valleyfield, 
Que., are adding an account register to 
their store equipment.

At a representative meeting of the 
merchants of Fredericton, N.B., held re­
cently, it was also decided to hold an­
other meeting at an early date to discuss 
the advisability of forming a Business 
Men’s League and of holding a Mer­
chants’ Week.
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THE CANADIAN GROCER

iguring Waste in Meats When Fixing the Prices
Writer States that Average Grocer Does not do This—Loss in 
Shrinkage and in Waste-Ends—Mistakes Made by the Careless 
Grocer in Cutting Prices—In Many Cases He is Selling at an 
Actual Loss.

By Victor

“1 don’t believe,” declared a grocer 
ihe other day, ‘‘that the average grocer 
tins any conception of t'he actual cost 
,,f the meats which, in this day of high 
prices, he still sells as a rule at the same 
ligure as he did a few years ago.

“To my mind the meat trade is sorne- 
ihing which needs the closest attention 
;u make it profitable. Even with thu 
loses! attention the risks of loss are 

-ireat.
“I don’t think,” he concluded, “that 

i he average grocer pauses for a single 
moment to take into account his inevi- 
iaille loss through waste.”

All of which affords food for thought. 
Does the grocer who handles meat pro­

ducts—and pretty nearly every grocer 
does handle them—ever ponder upon the 
inevitable loss involved through waste, 
and lias he any Conception of the amount 

f shrinkage which takes place?
Take the item of cooked ham, for in- 

,:ance. A few years ago cooked ham, 
h,light for about 18c a pound, was re­
tailed at about 30c, affording a comfort­
able margin of profit. At the present 
lime it costs from 22c to 25c. In fact, 
alier allowing for removal of the skin, 
i he cost figures all of 26c in many cases. 
But it is still sold at about 30c.

Loss From the Waste-End.
This would not be so bad were all the 

ham sold at this price. But with every 
ham there is a waste-end for which, in 
ilie average small city, to say nothing of 
country towns, the grocer is glad to re­
ceive as low as 10c lb., where it does not 
become a dead loss. In large cities there 
is usually a good demand for ends. 
There is a certain class of people who 
make a practice of buying them, enabling 
ihe grocer to maintain a fair price. But 
in the small city or town there is no 
such class; with the result that the gro­
cer sells for what he can get.

The size of the waste-end varies, de­
pending largely on the way the ham is 
••at. In some cases it may run as high 
us a pound; but half a pound is a fair 
average. Even half a pound at 10 cents 
serves to pull down the retail price per 
pound quite a bit nearer the price the 
ameer pays.

Then there is the problem of shrink­
age. The shrinkage depends upon the 
age of the ham. the manner in which it 

> kept, the speed with which it is dis­
posed of, and other items to which the 
grocer is apt to give little thought. En­
quiry of a grocer who has thought upon 
lois matter brings forth a startling 
-internent.

Loss From Shrinkage.
"A twelve-pound ham will shrink one 

pound in a week,” he stated.

Lauriston.

This statement, moreover, was ba§pd, 
not on guesswork, but on actual investi­
gation, he claimed. The shrinkage, as 
stated, depended on the conditions under 
which the ham was kept, and how much 
air it got. If there was not enough air, 
the ham would mould ; while if it were 
kept in a draft sufficient to prevent it 
from moulding, the loss would be as the 
grocer had stated—one pound a week.

Bather a novel dilemma? but the con­
dition is one which, to a greater or lesser 
extent, applies to mos e lines car­
ried in the meat-dealing grocer’s stock 
in trade.

Where meat is, as in the case of cook­
ed ham, the problem of waste calls for 
exceptional watchfulness. The loss of a 
small section of canned corn beef will 
eat up the profits upon many pounds.

In no branch of the grocery trade does 
cleanliness count so high ; and the buy­
er who for anything else would be con­
tent to go away and let the grocer put 
things up himself, is apt to stand by 
watchfully while his meat is being sliced. 
Whoever else may be willing to take it. 
he for one doesn’t want the fag end. 
while he is on his guard against any 
part of the “main chunk” that looks 
suspicious to his hypercritical eyes.

Strict cleanliness must be observed, 
and waste of any kind guarded against. 
With even the most careful grocer, there 
is bound to be waste to some extent.

The Mistake of Cutting Prices.

To the careful grocer, it is a hardship 
that a large number of grocers never 
think of these things, and never stop to 
calculate just what effect waste has upon 
the ultimate cost and profit. To such 
grocers cooked ham—to revert to that 
topic—simmers down to the following 
business proposition, at least in one par­
ticular instance :

Purchase price per lb....... 24c
Selling price, per lb....... 30c

Profit, per lb.................. 6c

Nor does such a grocer ever reflect that 
the amount of ham which he buys at 
24c (more or less), is likely to differ as 
much as a couple of pounds from the 
amount which he sells at 30 cents, and 
ro differ, too, to his own disadvantage.

The hardship to the careful grocer lies 
in the fact that his careless and non­
reflecting contemporary, relying upon the 
superficial figures just given, religiously 
believes that he can now and then cut 
his cooked ham to 2fic, or even 25c, and 
still sell it at a slight but safe margin 
over his original investment. Such com- 
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petition is all the more regrettable in 
that it is based upon a wrong concep­
tion of the exact financial status of the 
meat trade, and that the grocer who cuts 
is doing so, not merely to his fellow- 
grocer’s detriment, but also to his own.

FITTING A MODERN GROCERY.
Halifax, N.S., March 16.—The new 

commodious grocery of T. F. Courtney 
& Co., was opened to the public last 
week. The new store is considered to 
be one of the most modern and finely 
fitted groceries in the city. Everything 
about the premises is of the most up to 
date kind. During the opening day 
hundreds of persons visited the premises 
and enjoyed the refreshments and the 
music furnished by an orchestra.

The building is situated at the corner 
of Jacob and Brunswick Streets and is 
quite an addition to the north end of 
the city. It is a four story brick struc­
ture with red stone facings, and is de­
cidedly attractive. The store is the cen­
tre of attraction, as it is brilliantly 
lighted by a multitude of electric lamps, 
the shelves are well tilled and the fix­
tures show up to good advantage. Mo­
dern bins are used for biscuits and other 
goods carried out of packages. The 
smaller bins have mirror fronts The 
cases are of oak, which is the wood used 
in all the fixtures, a pleasing uniform 
effect being obtained.

The big oak refrigerator is one of the 
features of the store. About a half ton 
of ice can be stored in it. It contains 
self-contained compartments and is well 
ventilated. Silent salesmen hold the to­
bacco goods and the confectionery.

Automatic scales are on several of the 
counters. The mechanism of these vis­
ible from both sides of the counter and 
they do their work swiftly and with ab­
solute accuracy. The counters are de­
tached, with spaces between for passage 
and there is much window space for the 
display of goods. The spacious appear­
ance of the store is intensified by the 
absence of pillars, one in the rear of the 
shop being the only obstruction. The 
floors are of hard wood, and the build­
ing is heated throughout with a modern 
system of hot water. The firm have al­
so installed a modern electric coffee 
grinder, which will turn out a pound of 
ground coffee in fifteen seconds.

A DOZEN MAXIMS.
The following twelve maxims formed 

part of the will of Meyer Anslem 
Rothschild, the founder of the great 
banking house at Frankfort :

Seriously ponder over and thoroughly 
examine any project to which you intend 
to give your attention.

Reflect a long time, then decide very 
promptly.

Go ahead.
Endure annoyances patiently, and fight 

bravely against obstacles.
Consider honor a sacred duty.
Never lie about a business affair
Pay your debts promptly.
Learn how to sacrifice money when ne­

cessary.
Do not trust too much to luck.
Spend your time profitably.
Do not pretend to be more important 

than you really are.
Never become discouraged ; work zeal­

ously and you will surely succeed.
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THE LATE W. H. SEYLER.
Tilt- Grocer wishes to acknowledge— 

tun! stale its appreciation of—the many 
expression* of sympathy that have been 
received in connection with the death 
if the late W. H. Sevier.

In common with a large circle of 
friends in the trade, tile staff of this 
and the other MacLean papers feel his 
loss keenly. The bereaved family have 
found a great deal to comfort them in 
liie numerous evidences of the esteem 
in which the late Mr. Seyler was lied 
by those with whom for years lie came 
in almost daily eon tact in a business 
way.

DRIED AND CANNED FRUITS.
With the housewife’s stock of home 

made fruits running low in many eases, 
grocers should give some extra atten­
tion to canned and dried fruits just 
now.

Prunes, apricots, pears and peaches 
are among the dried fruits that should 
be good sellers, as well as canned ap­
ples. plums, pears, peaches, etc.

How to attract buyers is a question 
which naturally arises and one of the 
best answers is through the window- 
display. A few clean, attractive trims 
using the above mentioned articles are 
bound to bring business especially if a 
few price tickets and show cards arc 
utilized.

The show card might be used to de­
scribe the uses of the goods shown 
while price tickets are often alone re­
sponsible for making sales.

In addition to the displays, the sell­
ing plan should be backed up by some 
strong talking points in the local paper 
or if there is no paper by means of cir­
culars. Dried and canned fruits will 
-ell and sell well until we again hear 
from the strawberry growers. What 
is needed is some energy behind the 
selling plan and some judgment.

LICENSE FEE IN B. C.
In last week’s issue reference was 

made to the repeal of objectionable fea­
tures of the British Columbia Extra- 
I'lovinrial Corporation Act, and the new 
act now in force.

The features which did not appeal to 
manufacturers were that Canadian busi­
ness houses holding Dominion charters, 
or <barters from any of the other prov­
inces were forbidden to do business in 
Br lisli Columbia through travelers, 
agents or commission houses, until they 
had lirsl secured a license at a cost of 
from $2) to #250, according to capitaliza­
tion. under penalty of a heavy fine per 
diem, coupled with a refusal to con­
cede any si at ils to such a company when 
attempting to use the British Columbia 
eoillts to collect debts.

Under the new net it is slated that 
taking orders for, or buying or selling 
goods by travelers or by correspondence, 
so long as the company has no resident 
agent or representative and no office or 
place of business in British Columbia, 
shall not lie deemed a carrying on of 
business within the meaning of the Act. 
Firms doing business through a branch, 
a c ommission bouse, a broker or resident 
a-eut, or who carry stock in the province, 
must provide themselves with a license, 
but those confining their business to 
siu-li sales as inav lit- effected through 
c oi respondenre or through travelers not 
residents of British Columbia are ex­
empt.

Another section provides a penalty 
of #■><) per ikiy for every company doing 
business illegally, and slates that so long 
a- it remains unlicensed it shall not be 
< apalile of maintaining any action, suit 
or other proceeding in any court in Brit­
ish Columbia in respect of any con­
tract made in whole or in part within 
the province. There is. however, a pro­
viso to the effect that upon the grant- 
iig of a license, any action, suit or other 

pi ueeeding may be maintained as if such 
license had been granted before the in­
stitution of any such action, suit or 
other proceeding.

For a company whose nominal capital 
lines not exceed #10,000. the fee applic­
able to extra-provincial corporations, is 
#25.
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For a company whose nominal capita! 
exceeds $10,000, the fee of #25 shall be 
paid with the following additional fers: 
For every $5,(NX) of nominal capital or 
part of #5,000 after the first #10,000 up 
to #25,000, #5; for every #5,000 of nom­
inal capital or part of #5,000 after the 
first #25,000 up to #500,000, $2.50; for 
every $5,000 of nominal capital or part 
of #5,000 after the first $500,000, $1.25; 
provided that companies having less than 
50 1 >er cent, of their capital invested in 
British Foliimbia may commute the fee 
applicable under the above schedule by a 
Mat payment of $250.

PROTECTING RETAIL PROFITS.
At a meeting some time ago the Lon­

don Retail Grocers’ Association passed a 
resolution condemning the sale at 10 
cents apiece, of goods costing $1 per 
dozen.

Recently the wholesale price of a well- 
known proprietary article that has al­
ways retailed at 10 cents per six-ounce 
tin was advanced by the manufacturers 
from 75 cents to $1 per dozen, subject 
to a trade discount of 5 per cent, in five 
i ase lofs.

The London association has decided 
that its members would in future retail 
Ibis article at 121 cents per six-ounce 
tin.

At the old price of 75 cents tlig re­
tailer made a gross profit of 45 cents or 
00 per cent.

At the new price of $1, if he still sells 
at 10 cents a tin, he makes 20 cents or 
20 per cent. This is increased to 2li 
per cent, gross, providing lie buys in 
live-case lots.

At the selling price of 12£ cents per 
tin London retailers get $1.50 per dozen, 
or a profit of 50 per cent, on single case 
lots.

One reason the manufacturers give for 
advancing tlie price is that the cost of 
production lias increased, due to the 
adoption of a new and improved formula 
that means a material betterment of 
quality. They purpose advertising ex­
tensively this improvement in the goods.

Higher quality furnishes an argument 
that will assist the London dealers in 
selling at the price they have decided 
upon.

The action of the London association 
reflects a growing feeling on the part of 
dealers generally that their profits must 
be protected. The Grocer hopes that it 
indicates a movement toward that time 
when we will see a better equalization of 
profits titan at present. Now some lines 
of goods paying real good margin are 
expected to bear the burden of retailing 
exjiense on other lines that are actually 
handled at cost or even less.
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WILL THERE BE TARIFF WARFARE?
11 one can judge from the despatches 

», ‘ li are being sent from Washington 
I,. die special corespondents of the 

newspapers, a very acute stage 
I - been reached in regard to tariff mat- 
i between Canada and the United 
Si alefl.

The United States undoubtedly wish 
i,i take advantage of the provisions of 
li, I*ayne-Aldrich tariff to squeeze some 

.cessions from Canada, but in the 
, iini of this country refusing to com- 
jilv with this wish, we can scarcely con­
i',ne it to be possible that it will bring 
down upon us the provisions of the maxi­
mum clause of the tariff.

The Globe’s special correspondent at 
Washington said a few days ago, “that 
I lie view of the President’s advisers 
> , ms to be that the crisis might be 
averted if Canada offered even a short 
list of articles on the intermediate 
schedule now given to other countries.” 
lie also said that “They see no other 
possible escape from the application of 
llie maximum tariff.”

This is rather throwing the onus on 
I ana,la, and not only that, but, by impli­
cation at least, would tend to give the 

. impression that the President of the 
l oiled States, under the conditions as 
they exist to-day, has no alternative 
oilier than to apply against Canada the 
maximum tariff. The clause in the maxi­
mum tariff which is designed to govern 
ilie action of the President of the United 
Siales in regard to the matter declares 
in brief that the maximum tariff shall 
only be levied against the government of 
any foreign country which unduly dis­
criminates against the United States or 
the products thereof.

It has not been proven that Canada 
nn,Inly discriminates against the United 
Siales. At any rate it does not appear 
Hun the special commissioners whom 
President Taft sent to Ottawa made 
unv such discovery. No official state- 
ini'iii lias yet been given out, but the 
Utile that has leaked out does not at 
•my rate infer that they did. In fact, 
i lie New York Journal of Commerce and 
........nercial Bulletin, which had a spe­
cial correspondent in Ottawa during the 
negotiations, declared that the United 
Slates delegates would unequivocally 
urge. President Taft to tentatively, at 
any rate, accept any proposals which the 
• anadian Government may make and 
in leave the matter open for further dis- 
cussion and for a larger scheme of ad­
justment.

A tariff war between the two countries 
"uiibl be a serious thing. Tariff wars,

like actual warfare, cannot be waged 
without injury to both parties. Those 
which have broken out between contin­
ental European countries in years gone 
by prove this.

While the onus for any such warfare 
cannot be accepted by Canada, if there 
is anything she can do to prevent it 
without sacrificing her principles or her 
dignity she should do so. The spirit of 
compromise is a good thing for nations 
as well as for individuals. But Canada 
cannot consider anything which would 
result in injury to any phase of her in­
dustrial life. Public opinion would not 
for one moment countenance it. Can­
adians have not yet forgotten the tariff 
treatment that has been accorded them 
and is still being "accorded them by the 
United States, and they are in no mood 
to submit even to the appearance of 
dictation from that country.

If Canada had discriminated against 
the products of the United States the 
trade returns would certainly show it. 
For every $2 worth of goods which we 
buy from them they in return only buy 
.fil worth from us. And we are to-day 
their third best customer.

The average percentage of the duty 
collected on the $180,000,000 worth of 
goods imported from the United States 
last year was 121 per cent., which was 
only a small fraction of one per cent, 
higher than the average levied on goods 
imported from Great Britain, which of 
course enjoys a preference in our mar­
ket. As the average duty on imports 
from all countries was 16J per cent, it 
can readily be seen that the average 
rate levied on products from the United 
States is lower.

No less than $80,500,000 of our im­
ports from the United States last year 
were free of duty while from Great 
Britain the value of the free imports was 
only $18,500,000. To put it in other 
words, of our total imports from the 
United States 57 per cent, were free and 
from Great Britain only 25.

It is a significant fact that Canada’s 
importations from Great Britain since 
1897, when the preference went into 
operation, have not grown as rapidly as 
have the importations from the United 
States. In the one instance the increase 
up to March 31st, 1909, was 58 per cent., 
while the increase in the importations 
from the United States during the same 
period was no less than 65 per cent. 
During the period of 13 years our im­
ports from the United States have in­
creased three-fold, while their purchases 
from us during that same period have 
scarcely doubled.

If any country lias reason to complain 
it is Canada, and we can quote no less an

authority for saying this than the New- 
York Journal of Commerce and Com­
mercial Bulletin, the largest and prob­
ably the most influential daily financial 
ami commercial paper in the world. In 
its issue of March lltli it made this sig­
nificant statement: “Tariff war is what 
we have been inflicting upon Canada 
ever since 1890 and earlier. Every tariff 
since 1890, except the Wilson Act (and 
even that in certain particulars) lias 
made it harder for Canada to do any 
business in the United States.”

The so-called minimum tariff of the 
United States is after all hut a subter­
fuge. It is, as the New York Journal of 
Commerce says, “nothing but the gener­
al tariff, and concedes nothing.” If the 
worst comes to the worst and the United 
States is determined to levy the maxi­
mum tariff against this country, we shall 
have to make the best we can out of it. 
If the maximum goes into force against 
us there will be no alternative for us hut 
to put into operation the surtax of 
33 1-3 per cent, on the tariff, which for 
seven years was imposed on ihe importa­
tion* from Germany.

While tariff warfare between Canada 
and the United States is something that 
all right thinking men should deplore, 
and try to prevent, Canadians cannot 
forget that the tariff poison which the 
United States administered to Canada in 
the McKinley and Dingley tariffs proved 
a tonic to the industrial life of this 
country.

It is understood tliât President Taft 
is of the opinion that were il not for the 
treaty Canada has with France, which 
grants that and thirteen other countries 
favored nation treatment in this country, 
there would be no obstacle whatever in 
the way of exempting Canada from the 
operations of the maximum tariff. But 
the treaty with France was not designed 
to discriminate against the United 
Stales.. Il was negotiated some three 
years ago and was practically closed 
then, ratification only being suspended in 
order that certain little inequalities 
might be rectified. Canada as a self- 
respecting nation could not refuse to 
ratify Ihe treaty at the eleventh hour 
because of a possibility that the United 
Slates would not look upon it with favor.

If President Taft is anxious to pre­
vent tariff warfare with Canada, and it 
is said that he and his Cabinet are anxi­
ous to prevent this, he should not have 
to seek far foV a reason for not putting 
the maximum tariff in operation. The 
leading men of the United States, busi­
ness, professional and political, to say- 
nothing of the strongest newspapers, 
would be at his back. It is to be hoped 
that these interests will be sufficiently 
strong to influence him in his ultimate 
action.



The Markets - Not Much Business Doing in Sugar
Retailers Stocked Heavily Before and During the Advances—Market Still Main­
tains Its Strong Position—Prunes Moving Out Well—Rice a Good Seller—Keen 
Demand Yet for Beans.

See also Provisions. Cereal» and Fruit. Vegetables and Flab Department» on page» following.
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QUEBEC MARKETS
POINTERS—

Canned Tomatoes—Advanced.
Sugar—Steady Market.
Mo1 asses—Good demand.
Peas—Weaker market.

Montreal, March 17, 1910.
An advance in tomatoes is the feature 

of the markets this week. Demand has 
been so strong, and so steady, that the 
higher price demanded will be paid with­
out question. The high prices asked for 
meats is responsible in a large measure 
for the continued activity in canned 
goods. Canned lobsters are quoted this 
week—the new season fish.

Sugar is steady, with an advance more 
likely than a decline. Dried fruits are 
in good demand. Molasses continues a

seller, with syrups less active. Nuts are 
firm. Teas are steady. Beans are strong 
and peas weak.

Sugar—The markets are firm, with no 
change since last week in the general 
situation. At present an advance seems 
much more likely than a decline.
G r *n ilia ted, bags................................................................

“ 30-lb. bags.....................................................
" Imperial........................................................

Paris lump, boxes, 10U loe ................................................
......................... 50 lbs..................................................
......................... 25 lbs..................................................

Red Seal, in cartons, each................................................
Crystal diamonds, bbls...............................................-...

" " 1001b. boxes.......................................
“ " 60 lb. ** .......................................

251b. " .......................................
" “ 5 Hi. cartons. ea« h.........................

Crystal Diamond Dominoes, f 4b. cartons, each...........
fcxi ra ground, bbls..............................................................

" " 60-lb. boxes...................................................
•• " 26-lb. boxes...................................................

Powdered, bbls....................................................................
“ 60-lb. boxes.......................................................

Phoenix...............................................................................
Bright coffee........................................................................

6 05 
5 15 
4 80
4 80
5 85
6 °5 
6 15 
0 35 
6 75 
6 85 
6 95 
6 15 
0 37* 
0 37$
5 50
6 70 
5 90
5 30
6 60 
5 50 
500

No, 3 yellow........................................................................  4 ihi

No. 1 “ bag».................. ...Y.'.'.'.'. V. !.*.*!!!! XX 1c
Bbls. granulated and yellow may be had at 5c. 

above bag prices.

Syrups and Molasses—Wholesalers re 
poi t smallr demand for syrup this week 
than for some time. Business during tin- 
greater portion of the winter has bed 
particularly good. Molasses continues 
to move out freely, demand being for 
small lots chiefly.
Fancy Barbadoes molasses, puncheons................ 0 38 0 40

“ barrels.......................  0 41 0 43
" half-barrels.................. 0 43 0 fi

Choice Barbadoes molasses, puncheons................ 0 36 0 38
“ barrels........................ 0 39 0 41
" half-barrels................ 0 41 0 43

New Orleen,................................................................ » » 0 2,
.................................................  i)»,

Porto Rico............................................................................ 0 4(|
Com syrups, bbls...............................................................  0 0Sj

" H>bt*.............................................................  o 03*
i-bM».................................................................................... Oftis

“ 384-lb. pails.......................................... j M(i
" 25-lb. pails............................................  / . ,

Why not 
concentrate on

Windsor
Salt

—the best Salt sold,

—the Salt nearly all 
your customers al­
ready use.

—the Salt that is widely 
advertised.

Why carry a slow-selling or dead 
stock, of other salts ?

Canadian Salt Co., Limited
WINDSOR, Ontario.

PROMOTE l)y handling 
ROFIT ‘ honest ' soap!
You’ll find

wondËRfUL
soap

is invariably pood soup and is an article 
which is a prime favorite on wash day and 
for all cleaning purposes.

You'll be surprised at the increase in 
your soap sales if you are handling WOND­
ERFUL, and delighted at the profit its sale 
yields. Try a case!

GUELPH SOAP CO.
GUELPH : : ! : : ONTARIO
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Cases, 2-lb. tins, 2 doz. per case........................................ 2 50
“ 5-lb. “ 1 doz. "   2 85
•• 10-lb. “ à doz. "   2 75
• 20-lb. “ \ doz. "   2 70

Tea—More inquiry for Japan teas is 
reported this week, and demand is for 
somewhat larger lots than in past weeks. 
Ceylons and Indians are still firm in 
lone. A few lots of China greens, chief­
ly Young Hysons, Pingsueys and Ping- 
suey gunpowders were purchased at low 
prices, and offered at attractive figures, 
but the market was not affected mater-
ially.
Choicest..................................................................... 0 40
Choice......................................................................  0 35
Japans—Fine.................................................r.... 0 32

Medium..................................................... 0 25
Good common......................................... 0 21
Common....................................................0 19

Ceylon—Broken Orange Pekoe............................ 0 21
Pekoes..................................................... 0 20
Pekoe Souchongs...................................  0 20

India—Pekoe Souchongs....................................... 0 19
Ceylon greens—Yountt Hysons............................  0 20

Hyson............................................ 0 20
Gunpowders..................................0 19

China greens—Pingsuey gunpowder, low grade. 0 14 
,r “ pea leaf.. 0 20
“ “ pinhead.. 0 30

0 50 
0 37 
0 37 
0 28 
0 23 
0 21 
0 40 
0 22 
0 22 
0 02 
U 25 
0 22 
0 22 
0 18 
0 30 
0 50

Dried Fruits—Advices from California 
state that the markets are still quite firm 
for prunes and raisins. Locally prunes 
are selling freely, spring demand caus­
ing considerable activity. Prices here 
rule steady. Stocks of Valencia rais­
ins are running low and prices are firmly 
held. Cheap to medium grades of Ma­
laga raisins have been moving freely, 
but stocks are practically exhausted. 
Some lots are on the way, however, and 
will be received shortly. Currants are 
featureless. The demand for dried fruits 
generally has been satisfactory of late.
Our rant», fine flliafcras, per lb., not cleaned —

“ " cleaned.............
“ Patras, per lb.......................................
“ Vostizzas, per lb..................................

60-70.....................................................................

. 0 074 

. 0 08

0 05! 
0 064 
0 08
0 09

0 09
0 08
0 07
0 064 
0 068 -90................... ...........

90-100.................................................................... 0 054
Raisins -

Australian, per lb., (to arrive)........................ . 0 084 0 09
Old seeded raisins............................................. 0 06
California, choice seeded, 1-lb. pkgH............. 0 07

" fancy seeded, 1-lb. pkgs.............. 0 09
loose muscatels, 3-crown, per lb..

4-crown, i>er lb..
. 0 074 0 08
. 0 08) 0 09

" sultana. i>er lb................................ . 0 074 0 10
Valencia, fine off stalk, per lb....................... 0 05

“ select, per lb..................................... 0 068
“ 4-crown layers, per lb...................... 0 062

Coffee — Increasing business is being 
done in staple lines. No reports of spec­
ial interest have come to hand during 
the week.
Mticha.............. 0 1 St 0 26 Santo»................ 0 II 0 17
Rio, No. 7...... 0 10 0 12 MaraoailK)........  0 15 0 18

Spices—There has been no develop­
ments in the situation since last week.
Demand is fair.

Per lb.
Alhpice............. 0 13 0 18
Cinnamon, whole 0 16 0 18 

" ground 0 15 0 19 
Cloves, whole... 0 18 0 30 
Clove», ground . 0 20 0 25 
Cream of tartar. 0 23 0 32

Per lb.
Ginger, whole .. 0 15 0 20 

Cochin 0 17 0 20
Mane........................... 0 75
Nutmeg»........... 0 30 0 60
Peppers, black.. 0 16 0 22 

r‘ white . 0 22 0 29

Rice and Tapioca—The recent decline 
in the prices of rice has stimulated buy­
ing to a marked degree, wholesalers stat­
ing that sales are still being made large­
ly as a result of the drop. Tapioca is 
quiet.
Rice, grade B, bag», 260 pounds....................................... 2 76

" “ 100 "   2 75
" 60 "   2 75

pockets 25 pounds......................................... 2 86
‘ 1 pockets, 121 pounds.................................... 2 95

grade c.c.,250 pounds................................................ 2 65
100 " ................................................. 2 65
50 " ................................................. 2 65
pockets, 26 pounds...............................  2 75

v . ,, l pockets, 124 pounds........................... 2 85
lapioca, medium pearl...........................................  0 04J 0 041

Evaporated Apples—Some wholesalers 
are quoting figures somewhat lower than 
those listed hereunder, but the major­
ity of houses are asking these prices. 
There is little buying in view of possible 
lower figures due to rather large local 
holdings.
Evaporated apples, prime........................................  0 08 0 081

Nuts—Shelled walnuts are very strong, 
although there is no actual change in 
prices to be announced. Peanuts con­
tinue strong, while other lines are nor­
mal.
In shell -

Filberts, Sicily, per lb............
“ Barcelona, per lb__

Tarragona Almonds, per lb.. 
Walnuts, Grenoble», per lb...

“ Marhots, per lb,
“ Cornes, per lb..

Shelled-
Almonds, 4-crown selected, per lb...........

“ 3-crown “ “ ...........
“ 2-crown " “ __ —
“ (in bags), standards per lb...

Cashews.......................................................
Peanuts—

Spanish, No. 1.......................................
Virginia, No. 1.....................................

Pecans, per lh..............................................
Pistachios, per lb.........................................

Beans and Peas—Beans

.....................  0 13
.................. o 10*

........... 0 12 0 13

........... 0 13 0 144

....................0 124

................ 0 lit

........... 0 324 0 35

........... 0 31$ 0 33

...................... 0 30

........... 0 26 0 27

........... 0 15 0 17

...........  0 12

........... 0 13 0 15

.................... 0 65

...................... 0 75
are strong,

supplies held locally being light and of­
ferings from the west scanty. Peas are 
weak in tendency.
Ontario prime pea beans, bushel............................ 2 15 2 20
Peas, boiling, bag............................................................. 2 5C

CANNED GOODS
MONTREAL—An advance in to­

matoes is the feature of the canned 
goods market this week. Demand from 
trade and consumers alike has been par­
ticularly strong for some weeks past, and 
tlie advance is not a surprise under the 
circumstances. All vegetables have 
been selling freely of late, largely owing 
to the high prices asked for meats. 
Corn and peas are steady. Opening 
prices for 1010 lobsters were announced 
this week. They are as follows : % lb. 
flats, $2.40 doz. ; 1 lb. flats, $4.50 doz. ; 
1 lb. tails, $4.25 doz. These figures are 
quoted on stock to be delivered June- 
July. Canned fruits are moving fairly 
well, though the demand is not marked.
Peas, standard, dozen ......................................
Peas, early June, dozen..........................................
Peas, sweet wrinkled, dozen .........................
Peas, extra sifted, dozen........................................
Peas, gallons...........................................................
Beans, dozen..................................... .............
Com, dozen............  — .........
Tomatoes, dozen (Ontario and Quebec) .......
Strawberries, dozen................ ...........
Raspberries, 2’s, dozen ................ ..................
Peaches, 2’s, dozen ... .............. -
Peaches, 3’s, dozen...................................................
Pears, 2’s, dozen...........................
Pears, 3’s, dozen.......................................................
Plums, Greengage, dozen ....................
Plums, Lombard dozen.........  .........
Lawtonberries, 2’s, dozen.................. .....

Clover Leaf and Horseshoe brands salmon— 
l-’b tails, per dozen ... ... ..................

{-lb. flats, per dozen......................................
-lh. flats, per dozen...............................................
Other salmon—

Humpbacks, dozen.................................... ............
Cohoes, dozen .................................. ...........
Red Spring, dozen ............................................
Red Sockeye, dozen...............................................
Lobster Futures -

l-lh. flits, doz., 82.40; 1-lb. tails, doz., 84.25. 
1-lb. flats, doz., $4.50.

.... $1 05
1 07 J 1 10
1 10 i r.-t
1 524 1 60
3 874 3 924

0 86
0 80 0 824
0 85 0 90
1 374 1 40

1 75
1 65
2 65
1 6t
2 30

1 50 1 55
0 95 1 00

1 60

1 874
1 30
2 024

0 95 1 00
1 35 1 40
1 60 1 65
1 85 2 00

Compressed corned
beef, Is...................  1 50

Compressed corned
benf. 2s...................  2 70

English brawn. 2s— 3 00 
Boneless pigs' feet, 2s 3 00 
Ready lunch veal loaf

la.............................. 1 20
Ready lunch veal loaf

Is.............................. 2 35
Roast beef, Is............ 1 50
Roast beef, 2s............ 2 70
Stewed ox tail, Is— 1 60 
Stewed kidney, Is— 1 50 
Stewed kidney, 2s — 2 65 
Minced collopa, la... 1 40

Minced collopt, 2s... 2 50 
Corned beef hash, Is. 1 61 
Cornel beef hash, 2s. 2 80
Jellied hooks, 2s....... 3 50
Jellied hocks, 6s....... 10 00
Paragon ox tongue,

Us............................ 7 50
Paragon ox tongue, 2s 8 50 
Paragon ox tongue,

21s............................ 9 50
Paragon lunch tongue

Is.............................. 4 00
Tongue lunch, Is....... 3 00
Sliced smoked beef,(s 1 60 
Sliced smoked beef. Is 2 60
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TORONTO — Although Montreal 
quotes tomatoes higher there is no 
change here. Jobbers claim that to­
matoes should be advanced and from the 
feeling among them, retailers cannot 
make a mistake in buying at present 
prices. The stock is rapidly diminishing 
and it is supposed that not only to­
matoes, but also peas and corn will all 
he required before new goods will be 
available. The best lines of salmon may 
also be all sold out before the season is
over. Canned vegetables may go higher, 
but it is almost certain that they will 
not go lower.
Beans................. 0 85 0 90
Corn . . 0 8U 0 85
Peas ............  1 10 1 60
Pumpkins.. 0 80 0 85
Tomatoes, 3's__ 0 80 0 85
Strawberries, 2’s 1 40 1 50 
Raspberries, 2’s. 1 60 1 67*
Peaches, 2's................ 1 65

" 3 s ........... 2 65
Lawtonberries........... 1 65

Red pitted cher­
ries, 2's.................... 1 75

Gallon apples... 2 45 2 75 
Bartlett pears—
Heavy syrups, 2 »---- 1 65
Light “ 2's____ ^1 15
Heavy “ 3’s____ "2 40
Light “ 3's----- 1 70
Lombard plums,

2 s.................... 0 80 0 85
Clover Leaf and Horseshoe brands salmon :

1-lb. tails, dozen
j-lb. flats, dozen __
1-lb. flats, dozen __
Other salmon prices

Humpbacks, doz 0 95 
( 'oboes, per doz. 1 45

1 90
1 25
2 124

1 00 
1 50

Red Spring, doz. 1 55 
Red Sockeye, dz. 1 65 
Lobsters, halves,

per dozen....... 1 85
Lobsters, quar­

ter», per dozen —

1 65
1 70

2 20

1 40

ONTARIO MARKETS
POINTERS—

Sugar—Not much moving.
Prunes—Good demand.
Canned Vegetables—Getting scarce.

Toronto, March 17, 1910.
The wholesale trade this week has not 

measured up to the expectations of the 
wholesalers. It has been quiet and some 
said it was dull, while others would ad­
mit no more than “they could have done 
more business if it had come their way.”

There is nothing of any special inter­
est to report. The markets in all lines 
are steady, but a notable feature is the 
fact that all goods have an upward ten­
dency. Although sugar has taken a rest 
i.i its wild upward course, there are no 
indications that the leap w-as a mistake. 
The market is very strong, and after a 
little rest another upward move would 
not he unexpected. While sugar has 
reached the $5.20 point it is still not 
much above the average and much lower 
than it was in 1905, which is only a few 
years ago.

Dried" fruits have so far not moved in 
proportion to other goods, but this is 
owing to the large quantities of pre­
served fruits. Their best selling time, 
however, is during the spring, so that 
they may still reach their usual sales.

Sugar—After several weeks of ex­
citement and advances with heavy pur­
chases the sugar market has lapsed into 
a state of unusual dulness. This is ac­
counted for from the fact that heavy 
buying was done, and now all are sup­
plied and little is required. The market, 
however, is very strong, and shows no 
sign of weakness. It is the general 
opinion that present prices will be fully 
maintained for some time and the out-
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DIRECTORY OF

Manufacturers, Manufacturers' Agents,
Brokers, Etc.
BRITISH COLUMBIA

HERMAN ERB
Manufacturer»’ and Wholesale Com­

mission Agent
P. O. BOX 405

522 Bastion Street, Victoria, B.C. 
Open for a few mere afsocise

THE OAM AD!AM GROCER
British Columbia Offloe at Room 11, Hanna, Chamber,, 

Cor. Pender end Homer Bte., Vancouver

Wtien writing to advertisers, kindly 
mention having seen the advertisement 
in this paper.

Css tire elrfei itiesiloa le a few flrst-eleaa Ore- 
eery Agencies. HIgheel Refereneee.

McLKOD & CLARKSON

Wholesale Manufacturers’ Agents
Oorrespondence Solicited.

F. R. MclNTOSH A CO.
Vancouver, B.O.

F. Q. EVANS A CO.
UP Water St. VANCOUVER, B.C, 

Wholeaale Grocery Brokers and 
Manufacturers’ Agents

Correspondence Solicited.

VICTORIA
FRUIT GROWERS' ASSOCIATION

Th# largest packers and shippers of flrst- 
claas Fruits or all kinds in British Columbia.

OFFICE AND WAREHOUSES
C01. WHAIf AND YATES STS. • VICTOMA

Branch at 140 Water Street, Vancouver.

Free end Bonded Warehouse#

VANCOUVER . VICTORIA

WILLIAM W. DUNCAN
Broker

R. Robertson & Co,

Importers and Exporters
Rsferenoe—Bank of Montreal.

Write us for information about B.C. trade.
Cable Address—“Robin," Vancouver.

Codes ABC, 6th Edition; Revised Economy; Modern 
Economy ; Utility and Dowling's.

912-913 Dominion Trust Bldg

Wholesale Brokers

Do you want live representation? 
We ere in touch with the trade.

Andrews & Nunn
■aasiactirers’ A fells sad 
Wholesale Csmmissies Merchants

Codes—A B C 6th Edition, Western Union

615 Dominion Trust Building 
VANCOUVER, B.C.

Correspondence Highest
Solicited References

w. A. JAMESON 
COFFEE CO

Mail orders promptly attended to.

Cor. Langley and Broughton St»,
VICTORIA B.C.

Importers and Roasters of High Grade

Manufacturers and Proprietors of

MORE THAN SEVEN 
1T1 THOUSAND pairs of 
eyes—interested eyes—rest 
on this page fifty-two times 
a year. By the use of an 
inch space an advertiser is 
able to place himself pro­
minently before nearly one 
hundred pairs of eyes for 
every cent the advertising 
costs him.

The West India Co., Ltd.
The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.
and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE
of all descriptions.

WRITE US FOR PARTICULARS. PRICES. ETC.

305 St. Nicholas Building, ... MONTREAL
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What a Clerk Said
An experienced clerk, starting with a man beginning a general

store business, wrote me the other day enclosing an opening order
for RED ROSE TEA and Estabrooks’ Blends, and said “I was
telling him it would pay him to push Red Rose Tea."

It always pays to push good tea. Let the opposition sell the 
cheap tea. The more he sells of it the better it will be for your 
business, so long as you push the better grades. There is neither
money nor reputation in selling poor cheap tea. Let the other fellows
do it if they want to. When you sell “good tea”,you are sure to please
your customers, and that is where the real profit is. the double profit

(1) The cash register profit.
(2) The good-will profit.

It will pay YOU to push

Red Rose
Front Street East,

Toronto, Ont. 
315 William Ave.,

Winnipeg, Man.
Branches T. H. ESTABROOKS

ST. JOHN, N.B.

THE CANADIAN GROCER automatically selects the people 
its advertisers need to reach. It is read every week by 

the open-minded, alert and inquiring merchants in every section 
of the country, at a time when they are seeking information and 
suggestions to guide their actions.

TWO CENTS PER WORD
You can talk across the continent for two cents 
per word in a Canadian Grocer Want Ad.
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look rather favors higher prices than 
'ower.
St. Lawrence "Crystal Diamonds," barrels......................  5 86

“ “ 4 barrels ........................ 5 96
** “ ** 1001b. boxes........... 6 06
M “ “ 601b. boxes........... 6 15
“ “ “ 25 lb. boxes.......... 6 35
“ *, “ eases, 20-5 boxes.. 7 60
" ** Dominos, cases, 20-5 boxes....... 7 60

Paris lumps, In 100-lb. boxes.............................................. 6 05
" In 50-lb "   6 15
M In 26-lb. “   6 35

Rad Seal................................................................................. 7 10
St Lawrence granulated, barrels..................................... 6 20
Bearer granulated, bags only.............................................  4 W
Red path extra granulated.......................................... — 5 20
Imperial granulated...............................  4 90
Acadia granulated (bags and barrels)................................6 1 >
Wallace burg.......................................................................... 5 10
St. Lawrence golden, bbls................................................... 4 80
Bright coffee........................................................................... d 10
No. 3 yellow............................................................................6 00
No. 1 "   4 20
No 1 “   4 75
Granulated and yellow, 100-lb. bags 5c. lees than bbls.

Syrup and Molasses—Nothing more 
than the usual demand at unchanged 
prices can be reported this week.
Syrups-
2 lb tins, 2 doz

... 2 60
5 lb. tins. 2 doz.

.... 2 85
10 lb. tins, 4 doz

.... 2 75
90 lb. tins, i doz.

2 70
Barrels, per lb..
Half barrels, lb
^suTtotlljs.es 1 80*

" 25 " “ 1 30

Maple Syrup—
GaÜons,'6vocase 4 80
4 " 12 " 5 40
Uuarts. 24 " 6 40
Pints, 24 3 00
Molasses - 
New Orleans,

medium....... 0 31 9 33
New Orleans.

bbls.................. 0 29 0 31
Barbadoee,extra

0 45
Porto Rl« o 0 45 0 62
Miwovads........ 0 30

Tea—“Tea is very firm just now,” 
was remarked by one of the large deal­
ers, but while a slight advance means 
much to big dealers, it does not affect 
the retailer so much because so many 
teas are sold in packages at fixed prices.

Coffee—Quietness rules in this mar­
ket and not having any news to report in 
the coffee line, one of the large coffee 
houses showed the writer through their 
factory, and explained the process the 
(" flee is put through in preparation for 
the retail grocer. This was certainly in­
teresting and proved that it requires 
great skill and care to get it exactly 
ri'.ht to gi'-e the best results.

Rio. roasted 0 12 0 13 Mo ha, roasted. 0 25 0 28
Sintos, roaau-d 0 15 0 17 Java, roasted... 0 27 0 30
Manual bo, “ 0 16 0 18 Rio green............  0 08 0 09

Spices—Cream of tartar is a little 
higher, hut all other lines are quiet.
Peppers, black 0 15 0 18 Cloves, whole. 0 25 0 36

" white. 0 22 0 25 ('ream of tartar 0 23 0 25
“ whole, Allspice............... 0 14 0 16

black...................... 0 16 whole 0 14 0 16
Peppers, whole, Mace,ground... 0 76 0 80

white .................... 0 23 Ml xed pickling
Ginger __ 0 22 U 25 spices, whole.. 0 16 0 16
Cinnamon......... 0 6 0 40 Cassia, whole 0 20 0 26
Nutmeg............. 0 20 0 30 Celery seed .............. 0 24

Dried Fruits—Prunes are in fairly 
good demand. All the rest are slow, but 
are expected to get a move on very soon. 
Their best time is yet ahead of them, 
which is between now and the new fruit 
season.
Prunes -

30 to 40, in 254b. boxes..............................
40 to 50 “ “ ...............................
60 to 60 “ " ...............................
60 to 70 " " ...............................
70 to 80 *' " ..............................
80 to 90 " “ ...............................
90 to 100 “ “ ..............................

Same fruit in 60-lb. boxes i cent less.
Apricots—

Standard
Choice, 261b boxes................

Candied and Drained Peels—
Lemon 0 09 0 11 Citron
Orange................... 0 11* 0 12*
Figs-
Elemes, per lb..........................................................
EEL*.::: : :

Dried apples..............................................................
Currants—
Fine FUiatras— 0 06 0 07 Vostizzas__ _
Patras..................0 C7É 0 08

Uncleaned fc less.

Per lb 
0 Hi
0 09 
0 071 
0 07 
0 07 
0 06 
0 061

0 16 
0 16 
0 17

14 17

0 08 0 10 
0 031 0 04 
0 03| 0 04 
0 06 0 061 
.... 0 071

0 061 0 09

THE CANADIAN GROCER

Raisins—
Sultana.................................

“ fancy.........................
“ extra fancy.............

Valencias, new.....................
Seeded, 1 lb packet#, fancy.................................

“ 16 oz. packets, choice.............................. 12oa
Hallo weee............  0 06 0 061 Farde choioeet.
Salrs.....................  0 06 ....

0 06 0 051 
0 06 0 07 
0 061 0 09 
0 06 0 061
.... 0 08 
.... 0 071 .... o ub
.... 0 061

Rice and Tapioca—Rice is in good de­
mand which may be taken as a sign that 
people are studying economy in cooking, 
if the discussion on the cost of high liv­
ing produced this result, it was not in 
vain.
Rice, stand. B............................................................
Standard B. from mills, 600 lbs. or over, f o b.,

Montreal...........;.............................................
Rangoon .....................................................................
Patna................................................................. ........

Carolina.....................................................................
Sago............................................................................
Seed tapioca..............................................................
Tapioca, medium pearl............................................

Per lb
0 03 0 03!

1 86
0 031 
0 06{

0 034
0 oM

0 061 0 064
0 m 0 07
0 10 0 11
0 06 0 06

0 06
0 04! 0 05

Nuts—Nothing but a limited quantity 
of shelled goods are asked for. Nuts are 
out of season.
Almonds, Formlgetta....................................................... 0 111

“ Tarragons........................................................  0 12
“ shelled.....................................................  0 32 0 35

Walnuts, Grenoble............................................................ 0 13j
“ Bordeaux........................................................... 0 11
" Marbots............................................................. 0 12
•' shelled....................................................... 0 29 0 30

Filberts....................................................................... 0 12 0 121
Pecans......................................................................... 0 16 0 16
Brazils.................................................................................. 0 15
Peanuts, roasted......................................................  0 08 0 12

Evaporated Apples — There is no 
change in these goods. Since a quantity 
changes hands at what was considered 
below value, there is a firmer feeling, but 
not much demand.
Evaporated apples.................................................... 0 071 0 U8

Beans—The demand for beans is 
rather keen and prices are well main­
tained.
Prime txans, uer bushel..................................................... 2 10
Hand picked bea»< per bushel....................................... : 25

MANITOBA MARKETS
Corrected by Wire.

POINTERS—
Sugar—Stronger.
Peanuts—Advanced.
Fresh Vegetables—Higher.
Evaporated Apples—Weak.

Winnipeg, March 17, 1910.
The output is quite as heavy as can 

be expected. In comparison to other 
years, it is found that the volume of 
trade is much in excess. Whether it is 
as large per capita, however, is another 
question. During 1909 the total immi­
gration into Canada was about 100,000, 
and this will explain the growth of busi­
ness in every line.

There have also been many new stores 
opening in every centre of the west, and 
there is room for many more. Last week 
two opening orders were taken in south­
ern Manitoba. Also last week a train­
load of one hundred and seventy-five 
United States settlers were unloaded at 
the Town of Kindersley, Alberta, and 
two of that number are opening stores 
in that place. These facts, together with 
the bright prospects for an excellent 
business year, and an early spring rush 
of business, gives the trade a good as­
pect.

Wholesalers are already making pre­
parations to take care of the railway 
construction camp trade, which is always 
heavy. Manufacturers, canners and pack­
ers everywhere are prepared to utilize 
all crop products in order to meet the 
demand for goods.

This week has seen an increase in the 
ordering, which goes to show that the 
country trade is more active. The cer­
eal market is still quiet, with tiie ex­
ception of beans, which seem to be cor­
nered in crop centres.

There seems to be a steady tendency 
to advance the general lines and prices 
this week are on the whole stronger.

Sugars—There was a further advance 
of 10c per 100 lbs. to all points in Sas­
katchewan last week. Alberta and 
Manitoba prices are unchanged. In Win­
nipeg, B. C. sugars are 5c per 100 lbs 
under Montreal sugars. The market i.- 
firm and a further advance may be look 
ed for.
Montreal and B.C. granulated, tn bbls......................... 6 65

“ In sacks............................................... 6 7-
" yellow, In bbls....................................................  5

“ In sacks.................................................. 5 20
lolng sugar, In bbls...................................................... 6 0U

" In boxes...........................................................  fi 2u
" " in small quantities.....................................  ft 25

Powdered sugar, In bbls................................................... h hu
" in boxes.................................................. ft 0u
" " In small quantities.............................  6 ftf,

Lump, bard, In bbls...................................................... g 0
*' In l-bbls...............................................  6 6'i
" In 100-lb. cases.......................................... 6 fto

Syrup and Molasses—United States
syrup has declined, but the Canadian pro 
duct bas nut followed suit. It may do 
so at an early date. We quote New 
Orleans in y2-bariel lots, as this is ti
quantity usually sold. Molasses trade ir 
good.

Syrup "Crown Brand,' i-lb tins, per 2 doz cue........ Z 23
64b. tins, per 1 “ ........ 2 6*

10-lb. tins, per 4 “ ........  2 51
20-lb. tins, per $ " ........ 2 57

" 4 barrel, per lb........................... 0 W
" " Sugar Syrup, per lb...................  0 034

Beehive Brand, 2-lb. tins, per 2 doz. catte.....................  2 23
6 “ 1 " ....................... 2 f>8

“ 10 “ j " ....................... 2 51

Barhadoes molasses in 4-bbls., per gal.......................... 0 60
Gingerbread molasses, { bbls., per gal.......................... 0 40
New Orleans molasses, i bills., per gul ........ 0 33 0 35
Challenger, 6 10-lb. tins, per case................................... 2 16

Foreign Dried Fruits—As the green 
fruits are becoming exhausted the dried 
fruit trade is growing better. Apple.- 
have -interfered much with the prune and 
apricot trade and these lines are min 
ing well at present. Seeded raisins have 
a good market and some advances an 
expected.
Smyrna Sultana raisins, unoleaned, per lb.................. 0 O

" " “ cleaned, per lb....................... 0
Valencia raisins, Rowley's, f.o.s per case, 28 «..............  1 86

" selects “ 28's............................... 1 95
„ " " layers " 28 s............................. 2 05
California raisins, choice seeded in f-lb. packages

per package.............................. 0 0*
“ “ fancy needed, in f-lb. packages

lier package...............................  0 0*4
choice seeded in 14b. packages

per package...............................  0 07;
" “ fancy seeded in l-lb. packages

per package...............................  0 08;
Raisins, 3 crown muscatels, per lb..................................  0 1*

" 4 " " " ................................... 0 07
Prunes, 90-100, lb ... 0 06 Prunes. 40-60, lb .... U 0,\

" 60-90 " .... U 054 '* 30-10 " .... 0 09
70-80 " .... 0 06 Silver prunes,ac

" 60-70 ‘ .... 0 064 to quality..... 0 09 0 12
" 50-60 " ... 0 07$

Currants, uncleaned, loose pack, per lb......................... 0 Ofti
" dry, cleaned, FUiatras, per lb......................... 0 Oftj
" wet, cleaned, per lb.........................................  0 071
" FUiatras, In 14b. pkg. diy, cleaned, per lb... 0 O64 

Pears, per lb.... 0 09 0 15 Dates, per lb ,
Peaches, stand- Hallows, bulk __ 0 06v

ard, per lb............. 0 08| Dates, Fard. 9*
Peaches, choice........ 0 09 lb. boxes............ 1 30
Apricots, stand- Dates, packages

ard, per lb... .... 0 16 30 in case...... 0 07
Apricots,choice Figs, per lb....... 0 04| 0 05

per lb..................... 0 164 Peel, lb., lemon . 0 f’V'
Plums,pitted.lb 0 11 0 124 “ " orange 0 10
Nectarines, lb.......... 0 09j " " citron. 0 132 0 18
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BRITISH COLUMBIA MARKETS.
Vancouver, March. 17, 1910. 

At last nil advance in the price of 
,'4ar has been announced on the Coast,

■ increase being from $5.60 to $5.80.
; lie change has been slow in coming, 

;,1 it was thought because of the pres- 
i re of a foreign product in this market, 
i a cheaper price, that an advance 
ight not be made. The sugar from 

i.lasgow is quoted at $5.25, and so far 
■ lilication has not been received of an 

idvance in this.
California eggs have dropped to 32 

M ills, while eastern eggs remain at 30 
, nls. l.ocals are to be had in good 

uility and quantity now at 40 cents, 
h the supply just now is good.

Eastern butter is strong at 30 cents, 
Mid there is talk of an advance to 31 
and even 32 cents. It is claimed that 
selling eastern at 30 cents, gives no 
profit, as it takes that much to land it 
here. Local butter is still very high, 
lint with the advent of spring weather, 
which is now in the air, better quality 
and more reasonable prices should come.

Manitoba cheese can be found at 14 
cents. The quotation might be given at 
ibis figure, though it is more of a price 
to meet current conditions. Prices in 
I his market are not governed by what 
they are in the east, but by the supply 
ami demand. If the stocks are large, 
priées are lower, but if the demand is 
keen and stocks not too large for ulti­
mate clearing, the figure is stiff at about 
what the trade will stand. Lack of com­
petition in the instance say of the dog 
biscuits referred to two or three weeks 
niio, also helps to hoist the price.

Corrected
Sigar, standard

granulated............... 6 80
Val raisins, lb.......... 0 051

« »! " " .... 0 07
Prunes.............. 0 051 0 074

« urrants...........  0 06| 0 07|
Dried apricots.. 0 11 0 13 
Flour, Htandard,

Mil.......................... 6 90
« ornmeal, p. 100

n*.......................... 2 80
lo ans, per lb. .. 0 034 0 044
itioe, per ton__ 68 00 76 00
I apioca, per lb.......... 0 031
L vapors ted

apples.................... 0 08|
liutter, Eastern

dairy in tubs.......... 0 25
butter, Eastern 

dairy, choice. 0 30 0 31

by Wire.
Butter, local

creamery....... .... 0 45

Eggs, Eastern .. .... 0 30
Eggs, California. .... 0 32
Eggs, local........ .... U 40
Cheese, Ontario 0 144 0 15

“ Manitoba .... 0 14
Bacon, premier. .... 0 29
Lard, pure — 0 184 o 19
Lard, compound .... 0171

Potatoes
Ashcrofts, ton.. .... 40 00
Local, ton........ .. 25 00

Canned Goods
Peas................... .... 1 30
Tomatoes.......... .... 1274
Com.................. .... 1 024
Apples............... .... 3«lt
Strawberries — .... 1 16
Raspberries....... .... 1 «

NOVA SOOTIA MARKETS.
Halifax, N.S., March 17, 1910.

Fine weather conditions and improved 
roads helped business greatly during the 
past week. Some of the jobbers report 
an increased demand for canned goods 
both fruit and vegetables. Sugar is now 
steady there being no change in the 
price since last report.

Dairy butter is coming in more plen- 
• ifully but the quality is only fair. 
I‘rices are a shade firmer but as the ad- 
wince is small it is thought to be only 
temporary. Eggs are coming on the 
market in fairly good supply and prices 
are a little easier. Fresh laid stock can 
now be purchased for 24 cents per dozen.

Fish is in good demand and the gro­
cers who handle certain lines of salt and

pickled fish report heavy sales. Onions 
continue firm, but the price is unchanged. 

Corrected by Wire.
Creamery prints

per lb........ 0 26 0 27
Creamery solids
_ per lb......  0 27 0 28

, tube, lb. 0 23 0 24
eggs, doz........ 0 24

Case eggs “ 0 21
Sugars- 

Extra Htandard,
granulated............ 5 15

Austrian, bags,
granulated............ 5 05

Bright yellow .... 4 85
No 1 yellow............... 4 75
Flour h. wheat

perbbl......  6 40 6 50
Flour, Ontario 

blends, bbl... 5 75 5 85
Commeal, bag. 1 70 1 75
Oats............  054 065
Pork, American

per bbl............ 28 00
Pork, clear bbl 31 50 32 00 
Beef, American 

plate per bbl. .. 18 25

Beef, Canadian
per bbl.................... 18 00

Hams smoked — 0 164
Pork, fresh.......0 10 0 111
Codfish, quintal__ 5 50
Herring, pickled

per bbl..........  5 00
Apples, per. bbl. 1 50 3 00 

Potatoes
P.E. Island, bag __ 1 35
Nova Scotia............. 1 60
Onions, Spanish

ber lb.....................  0 024
Onions, Ameri­

can, per lb.............  0024
Onions, Canad­

ian, per bag.. 1 60 1 75 
Molasses, fancy

Barbados, bbl........ 0 38
Molasses, fancy 
Barbados, gal. 0 32 0 35

Beans, bushel.......... 2 25
Rolled Oats,bbl. 6 26 6 40

NEW BRUNSWICK MARKETS
St. John, N.B., March 17, 19111 

A marked advance in the price of 
pork products has been the feature of 
the local markets during the past week 
American clear pork is up $1.50 per 
barrel, and pure lard is a cent a pound 
higher. United Stales and Canadian 
plate beef are also quoted much higher, 
and eggs are likewise firmer.

Corrected by Wire.
Standard gran .5 3) 5 40 
Austrian “ 5 20 5 30
Yellows...........  4 81 5 20

Flour, Manitoba 6 65 6 65 
" Ontario.. 5 85 6 15 

Commeal, bags. 1 67 1 60 
Rolled oats, bbls 5 35 5 40 
Buckwheat, 

west, grey, bag 2 90 3 00 
Val. raisins,lb.. 0 05J 0 064 
Cal. raisins,seed­

ed .... 0 074 0 084
Currants, lb 0 07 0 07$
Prunes, lb ... 0 054 0 09
Rice, lb.............  0 034 0 034
Beane, hand 

picked,bus 2 25 2 30
Beans, yellow

eye, bus ....... 3 60 3 75
Cheese, lb........  0 134 0 14
Lard, compound
lb.....................0 14 0 144

Lard, purs, lb. 0 18 C 184
Pork,domestic 

mess............ 28 00 28 60
Pork, Ameri­

can clear... 29 50 33 00
Beef, Amen­

ait pllate— 18 75 
Beef, Canadi­

an plate — 18 26

19 00 

18 50

Molasses, fey.
Barbados, gl 0 32 

Butter, dairy,
lb................ 0 22

Butter, cream­
ery, ib........ 0 26

Eggs, doz....... 0 24
Eggs, new laid 0 28 
Potatoes, bbl. 1 25 
Canned goods— 
Peas, doz — 110 
Com, doz— 0 85 
Tomatoes, dz 0 95 
Raspberries,
dozen.......... 1 85

Strawberries,
dozen.......... 1 45

Salmon, case- 
Red spring... 6 50
Cohoes.......... 6 00
Peaches, 2's,
dozen.......... 1 70

Peaches, 3’s,
dozen......... 2 70

Baked beans,
dozen.......... 1 16

Fish-
Cod, dry....... 3 25
Herring, salt, 
half bbls.... 2 60 
Herring, 
smoked, box 0 11

0 33

0 25
0 20 
0 26 
0 3 i 
1 50

0 90 
1 00

1 00

1 50
6 75 
6 25
1 80 
2 80

1 26

4 50 
2 70

0 12

INFORMATION TO BUYERS.

Supplied to the Trade by Sellers.
John Fullerton, of Rowat & Co., Glas­

gow. Scotland, is in Canada at present, 
on his annual visit. He crossed with 
A. G. Snowdon, of Snowdon & Ebbitt, 
Montreal, who are now agents for 
Rowat’s pickles and olives, and Pater­
son’s sauce, fur Quebec, Ontario, Mani­
toba and the Northwest. Mr. Fullerton 
and Mr. Snowdon were in Ottawa and 
Kingston this week.

MacLaren Imperial Cheese Co. are now- 
hooking orders for their new season’s 
Beauee Brand Maple Syrup. They ex­
pect early delivery and improved quality 
this year. Prices and samples forwarded 
to buyers promptly.

Another United States manufacturing 
concern come to a realization of the im­
portance of the Canadian field is the 
C. B. Knox Company, of Johnstown, 
N.Y., who have secured premises on St.
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Paul St., Montreal, where up-to-date ma­
chinery is being installed for the manu­
facture of Knox’s gelatine. \V. II. Dunn 
is sales agent for the Province of Que­
bec.

Attention is being drawn by the Im­
perial Syrup Company, Montreal, to the 
fact that they intend to prosecute all 
dealers selling “Beauee Brand” maple 
syrup, if same is not put up under their 
name, as the brand is registered by the 
company.

When the Ontario Lantern & Lamp 
Co. added their Patent Positive Auto­
matic Safety Lock to their “Banner” 
cold blast lanterns, one would have 
thought that this lantern was as near 
perfect as human ingenuity could make 
it. This, however, was not tlie opinion 
of the makers and they have been con­
stantly experimenting during the past 
twelve months and the result to-day fully 
repays their watchful zea.1 which will 
prove an inestimable boon to all users 
of lanterns. The “Banner” 1919 is cer­
tainly a winner. Not content with one 
improvement, there are several and we 
should advise all traders handling this 
class of goods to wait and see this 
wonder of 1910.

As all grocers know, the “Adultera­
tion of Food” Act makes the vender di­
rectly responsible fur the quality of the 
goods lie sells and in case of trouble he 
is the one who suffers unless he protects 
himself when buying from the manu­
facturer or dealer. In an article recently 
written by A. McGill, Chief Dominion 
Government Analyst, he states: “The 
Adulteration Act recognizes toe import­
ance to the retailer, of his dependence 
upon the honesty of the manufacturer, 
and provides for his being able to call 
into the case, as third party, the manu­
facturer himself. This lie does by the 
production of a Warranty from the 
manufacturer; and it is not loo much to 
ask of any person, having intelligence 
enough to go into business at all, that 
he should be wise enough to secure him­
self by having such a guaranty furnished 
him with all goods he buys. For the 
further protection of the retail dealer, 
ihe Act provides a form of guaranty, go 
that he cannot plead anything but .his 
own gross ignorance, or carelessness, if 
he fails to fully protect himself against 
all charges of having, with knowledge, 
any adulterated goods in his stock.” 
Realizing the importance to the grocer 
of full protection White Swan Spices & 
Cereals, Limited, are now placing on 
every package of White Swan Brand 
spices a,nd coffees—large or small—the 
form of warranty approved by the Gov­
ernment. This is given voluntarily to 
their customers to insure them against 
trouble for any reason. In other words 
the grocer has their warranty in the 
proper form which places the onus on 
them as manufacturers. This voluntary 
Act on the part of White Swan Mills 
(no other Canadian manufacturer gives 
this warranty) will, doubtless, be fully 
appreciated and taken full advantage of 
by the trade.
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Spring is the Cleaning Season
BON AMI

Is the Best Cleaner

Will do 50% more 
work, or last 50% longer 
than an equal weight 
of any other cleanser 
or polisher.

It is the cheapest

Get One Case Now from Your Wholesaler
CAN BE HAD FROM ANY WHOLESALER 

FROM OCEAN TO OCEAN

Cases of 3 doz. $1.19 per doz., or $14.28 per gross
F.O.B. wholesaler’s shipping point

Lots of 5 gross, $13.40 per gross
Delivered to any railway station from Halifax 

to Vancouver

Termm i Net, 30 days

HUDON, HEBERT & CO., Limited
MONTREAL

The most liberally managed firm In Canada
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Are Y ou a Manufacturer ?
Do you make or handle high-class lines of groceries ?

There are over one million people now in the three Prairie Provinces, 
and they must have these goods ! The West wants the best only, and you 
are assured of a profitable market if your products are right in price and quality.

We are here to advise you, and to sell your products for you on a reason­
able commission basis.

We know our West intimately and have large warehouses at Winnipeg,
Calgary and Edmonton.

Let ue have your enquiry, with details of what you have to sell. You 
can do business with us to your mutual benefit.

NICHOLSON (Q. BAIN
Wholesale Commission Merchants and Brokers

Winnipeg Regina Calgary Edmonton
Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Old-Time Purity
of the contents and manufacture is the outstanding feature of

“E. D. S.” BRAND

JAMS and JELLIES
Our claim to ABSOLUTE purity is stronger than a mere assertion. The 

Government Analyst has certified “ E.D.S.” Brand 100 per cent. pure. Send 
for Bulletin 194 from the Department of Inland Revenue, and see how 
E.DJS. Brand outrivals all other brands in purity. We use no preservatives 
or coloring matter and never have used them.

Isn’t this the line to handle, Mr. Grocer—a ‘quality’ 
line that never fails to bring the repeats ?

Equally profitable to handle is “ E.D.S.” GRAPE JUICE 
—a non-alcoholic, appetising and refreshing drink! It’s 
proving a rare seller. Try a case !

Made E. D. SMITHby
at his 

Fruit Farms
WINONA, ONTARIO

■ i/
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FOR

EASTER
TRADE

GUNNS
HAMS and BACON

ARE PERFECTION 
ORDER EARLY

UNNS Pork and Beef Packers 
LIMITED TORONTO

EVERY MOTHER
Wants the Richest 
Milk far lier Baby

JERSEY CREAM
UNSWEETENED

**ÜR0 condensed MID* 
NOVA SCOTIA^

Jersey Sterilized Cream
is 13% Richer than the Best of other brands 

in Canada.

Til Truro Condensed Milk Co., Lieitid, Truro, N.S.

Easter Hams, 
Bacon, Lard

In our ad. last week we predicted 
higher prices. It did not require 
a prophet to do that, but the 
high prices came quicker than we 
anticipated and are here to stay.
Buy what you may require for the 
Easter trade and buy it now from 
the old reliable firm.

F.W. Fearman Co.
LIMITED

Hamilton

MILD CURED

Breakfast Bacon 
Skinned Backs 

and Hams
Finest Quality. Made from Selected Hogs. 

Made under Government Inspection.

The WM. RYAN CO.
LIMITED

PACKING HOUSE:

FERGUS, ONT.

r HEAD OFFICE:

70 and 71 Front St East, TORONTO
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Limit of Prices of Hog Products Not Yet Reached
Another Series of Advances Occur — Lard Goes up Also—
Shortage of Supply Shows the Reason—Fresh Butter Higher—
Receipts of Fresh Eggs Increasing.

Irrespective of all that has been said 
and written about the high cost of liv­
ing, the price of hog products are still 
going higher, as the people „ will have 
i hem in spite of all the newspaper talk. 
And as long as they eat more than the 
country will produce they will have to 
pay the top figures. The production of 
hogs both in Canada and the United 
States is about 25 per cent, less than 
last year. This, with the increased de­
mand, will naturally keep prices very 
high for some time to come.

The butter market in general is firm 
with a fair demand, enabling holders as 
a rule to clean up at a profit and get 
ready for the next season

While the cheese trade throughout the 
year has not been very profitable to all 
the dealers, there are, however, compar­
atively small quantities on hand and 
these are good value at present prices.

MONTREAL.
Provisions —Remarkable strength is be­

ing displayed in hogs and all by-pro­
ducts. The scarcity is quite marked, 
and packers have no hesitation in pe­
riodically raising quotations. This 
week several advances will be remarked. 
Hams are higher by one cent all along 
the line, while fat back pork is up 50c. 
Demand continues strong, despite high 
prices which tends to further strengthen 
the situation.
Pure Lard—

Boxes, 60 lbs., per lb................................................. 0 17
Cases, tins, each 10 lbs., per lb.............................. 0 17

•.................... 6 " " .............................. 0 17
....................   3 “ " .............................. 0 17

Palls, wood, 30 lbs. net, per lb................................ 0 17
Pails, tin. 30 lbs. gross, per lb................................. 0 17
Tubs, 60 lbs. net, per lb.......................................... 0 17
Tierces, 375lbs., per lb.............................................. 0 161

Compound Lard-
Boxes, 60 lbs. net, per lb......................................... 0 11
Cases, 10-lb. tins, 60 lbs. to case, per lb................ 0 13

" 6 ...................................... .............. 0 13
- 3 ....................................... .............. 0 13

Palls, wood. 30 lbs. net, per lb................................. 0 13
Palls, tin, 30 lbs. gross, per lb................................ 0 12
Tubs, 60 lbs. net, per lb.......................................... 0 13
Tierces, 375 lbs., per lb............................................ 0 121

Pork-
Heavy Canada short cut mess, bbl. 3645 pieces — 39 60
Bean pork... ................................................................... 23 50
Canada short cut back pork, bbl. 46-65 pieces........... 28 60
Heavy dear pork, bbla. 20-35 pieces............................  28 60
Clear fat backs................................................................. 33 00
Heavy flank pork, bbl..................................................... 29 00
Plate beef, 1001b bbla..................................................... 7 76

“ 300 "   16 00
" 100 "   S3 00

Dry Balt Meate-
Grsen bacon, flanks, lb................................................... 0 144
Long clear bacon, heavy, lb........................................... 0 15
Long dear bacon, light, lb ......................................... 0 161

Extra large sizes, 36 lbs. upwards, lb........................... 0 16
Large sizes, 18 to 35 lbs., per lb..................................... 0 17
Medium sizes, 13 to 18 lbs., per lb....................... \... 0 174
Extra small sizes, 10 to 13 lbs., per lb......................... 0 17*
Bone out, rolled, large, 16 to to lbs., per lb................ 0 184

" " small, 3 to 12 lbs., per lb.............. 0 19
Breakfast bacon, English, boneless, per lb................ 0 20
Windsor bacon, skinned, backs, per lb....................... 0 21
Spiced roll bacon, boneless, short, per lb................... 0 15
Hogs, live, per owt.......................................................... 9 00

,T dressed, per cwt...................................................  14 00
Butter.—Fresh butter is firmer, though 

there has been no actual change in 
prices since last week. Business is re­
ported as satisfactory.
Fall creamery solids................................................ 0 36
Dairy, tubs, lb........................................................... 0 21
Fresh dairy rolls..................................................................

Cheese.—Good local demand at 
changed prices and 
reported this week.

0 271 
0 221 
0 24
un-

some foreign trade

Quebec, lsr«e............................................................  .... »»
Weetern, lerje.............................. . .. o 13

twtiu..^...................................................... 0 13j
emeU, 301b, 

Old cheese, large............. .. 0 16

Eggs.—Eggs continue to decline, an­
other fall of lc. a dozen being noted 
this week. Domestic receipts are larger 
than they have been for some time, and 
importations are very small.
New laid.............................................................................. 0 27
No. 1, dozen.......................................................................  0 23

Poultry.—Chickens and hens are worth 
a little more this week, owing to more 
general buying by dealers, who are now 
well out of stock purchased around the 
Christmas holidays. Good stock brings 
the price to-day.
Chickens, per lb.........................................................  0 15 0 20
Hens, rer lb...................................................................0 12 0 16
Young ducks, per lb........................................................... 0 20
Turkeys, per lb...........................................................  0 19 0 22
Geese, per lb..................................................................0 14 0 15

Honey.—Dealers report strong demand 
for buckwheat, with offerings small in 
volume, and coming in rarely. Other 
lines are quiet.
White clover comb honey (nominal prices).........0 16 0 17
Buckwheat, extracted............................................. 0 081 0 09
Clover, strained, bulk, 30 lb. tins..........................  0 11 0 11|
Buckwheat comb...................................................... 0 124 0 13

TORONTO.
Provisions—Hogs are up higher, and 

cured meats have advanced from half to 
two cents per lb. all round. This brings 
them up to a price that a year ago would 
have been thought entirely beyond the 
possible selling point, but still the de­
mand continues, and the difficulty still 
remains in getting the hog.
Long clear bacon, per lb............
Smoked breakfast bacon, per lb
Roll bacon, per lb.........................
Light hams, per lb.......................
Medium hams, per lb..................
Large hams, per lb....................
Shoulder hams, per lb................
Backs, plain, per lb....................

" pea meal..........................
Heavy mess pork, per bbl...........
Short cut, per bbl.........................
Lard, tierces, per lb.....................

" tubs " ....................
" pails " ....................
" compounds, per lb...........

Live hogs, at country points.. 
Dressed hogs.................................

.... 0 16 0 151

.... 0 18 0 184 

.... 0 154 0 16

....................  0 17
0 17

.... 0 164 0 16 

.... 0 134 0 14 

.... 0 194 0 20 

.... 0 20 0 21 

... 28 00 29 00 

... 31 00 31 50 

.... 0 1610 16?
__  0 16* 0 161
.... 0 164 0 17
....................  0 13
.... 9 40 9 60
...12 75 13 00

Butter—The butter market is active. 
Prices are from 1 to 2c up for the best 
fresh-made butter, and the demand is 
good. The cold storage creamery is di­
minishing, and is giving the holders some 
profit. On account of the high price of 
lard, the lower grades of butter are also 
finding sale. With the good prices and 
the time of the year when the make will 
increase, it is reasonable to suppose that 
the supply will soon exceed the demand 
and prices will decline.

Per lb.
Fresh creamery print............................................ 0 29 0 32
Stored creamery solids............................................. 0 25 0 26
Farmers’ separator butter..................................... 0 25 0 27
Dairy prints, choice................................................ 0 21 0 23
Baking butter..........................................................  0 18 0 19

Cheese—Cheese has continued on the 
same level without a change of any con­
sequence for about a year. As the stocks 
are not heavy it is not likely that we 
will see any change either way before 
the new-made cheese will make its ap­
pearance.
Cheese, new, large...................................................  0 121 0 121

“ " twtni..............................................0 121 « IS

Eggs—The receipts of fresh eggs are 
increasing from day to day and retailers 
are careful in buying, expecting them 
lower every day. As we are within 7 
days of Easter, when large quantities 
will be required, the people may be for­
tunate enough to get them at 25 cents a 
dozen.
New laid eggs......................................................................  0 25

Poultry—Poultry is confined almost ex­
clusively to cold storage stock. There 
is little fresh stuff coming in. Prices 
are steady and the demand limited.
Spring chicken, dressed.......................................... 0 18 0 20
Hens, per lb. dressed............................................... 0 11 0 12
Turkeys, per lb., large............................................ o 18 0 19
Ducks.........................................................................  0 16 0 17

Honey—Honey will likely have to 
make room for the new spring maple 
syrup, which is usually selling every 
spring before any is made.
Honey, extracted, 601b. cans................................ 0 102 0 11

“ 10 lb pails................................ 0 11 0 12
“ “ 51b. pails................................ 0 12 0 124
“ comb, per dozen............ .................  2 50 2 75

ALL CLOSING AT 6.30.

Members of Grocers’ Association Decide 
To Have a Longer Rest.

The Retail Grocers’ Association of 
Kalamazoo, Michigan, after a canvass 
of all the grocers in that city, have 
united in establishing an early closing' 
hour.

Commencing with February 14, these 
merchants suspended business each even­
ing at 6.30, excepting Wednesdays and 
Saturdays, and as the grocers have for 
some time past expressed themselves as 
being in favor of this movement, it is 
to be adhered to rigidly, out of consid­
eration alike for the employe and em­
ployer.

The agreement having been made by 
all the grocers, the chance of any loss 
of business is eliminated.

This is another instance of what get­
ting together will accomplish. In this 
case, where all grocery stores close at 
6.30 the buying can and will be done be­
fore that time.

TRADE NOTES.
The grocers who are members of the 

Ottawa Retail Grocers’ Association have 
decided to close their stores on Good 
Friday.

W. J. Andrew, formerly of Mulraur, 
who has been on a farm at Blyth, Ont., 
for the past six or seven years, has giv­
en up farming and bought out a grocery 
business in Blyth.

SEND THEM ALONG.
The Bowmanville News says The

Canadian Grocer is one of the best
trade journals that comes to this office.
Every grocer should bo a subscriber.
Each week a page or more is devoted to
“Practical methods used in retail gro-
eery stores" sent to this magazine by
successful grocers from Vancouver to St.
John. How is it we never see any sug-
gestions from Bowmanville grocers ?
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PLENTY OF CUBAN SUGAR.
E. S. Kirkpatrick, Canadian Trade 

Commissioner at Havana, Cuba, says 
under date of Feb. 1st :—Now that the 
•‘Zafra” or sugar harvest is on in Cuba 
in earnest, and all the mills are working 
to their utmost capacity day and night 
for seven days in the week, some esti­
mates regarding Cuba’s great crop may 
be of practical interest.

Last year 171 mills were in operation ; 
this season 174 are busy, while the im­
provements made in many make possible 
an increased output. At the beginning 
of the grinding season last year the best 
estimate of the Cuban sugar crop was 
1,397,571 tons ; the total amount of sugar 
ground during the past season was 1,- 
513,582 tons, which shows that sugar 
estimates are made on a conservative 
basis.

After a thorough survey of the situa­
tion, Pedro M. Conception, a well-known 
writer on the sugar industry, estimates 
that 1,730,044 tons of sugar will be 
ground in Cuba this season. In these 
calculations the long ton (2,240 pounds) 
i« used. Where the output is stated in 
bags, it is understood that each sack 
contains a little less than 13 arrobas 
(about 300 pounds). According to the 
estimates of Mr. Conception, the mills

of Cuba will grind 11,924,000 bags of 
sugar this season, which would be 1,228,- 
928 bags more than last year.

SAP’S RUNNIN’.
Reports from correspondents in Sher­

brooke and Richmond, Quebec, state that 
the maple sugar season is on and that 
the initial run of sap was unusual for 
so early in the season. In Sherbrooke 
new sugar was offered last week for 12c. 
and new maple syrup at $1 per gallon. 
In Richmond the weather caused the sap 
to freeze up. Some was secured last 
week and new goods have been offered 
for sale there.

It takes all sorts of people to make a 
world, says a philosopher, but give me 
the cheerful people every time. Opti­
mism has pessimism beat a mile, and es­

pecially in merchandising. Even if 
things are gloomy, there’s no sense in 
dwelling upon the prospect and pulling 
a long face. Trouble is half cured when 
the victim resolutely determines to look 
upon the bright side of events and ignore 
the dark side. There are grocers whose 
gloomy, sour faces scare trade away from 
their shops. They have acquired the 
habit of being worried by little troubles, 
probably owing to chronic indigestion, 
sluggish liver or something similar, and 
their features become set in the melan­
choly, ill-tempered or discontented ex­
pression that does more harm to a trade 
then even excessive prices can do. Crack 
a smile when things look gloomy, and 
you’ll feel the better for it.

P. J. Girard, grocer and crockery mer­
chant, Richmond, Que., expects to open 
a new store about June 15th.

Strength in Every Cupful
A Delicious Food end a Drink in One. A Cup of

Epps’s Cocoa at Breakfast
Warms and Sustains You for Hours. As a Supper Beverage it is perfect.

Special Agents, G. E. Colson & Son, Montreal
Nova Scotia, E. B. Adams, Halifax. Manitoba, Buchanan dk Gordon, Winnipeg

LA GRIPPE
IS WITH US AGAIN

At this season many of your customers or their relatives will be suffering from 
that complaint. It is well to know that

BOVRIL
REPELS LA GRIPPE

A cup of hot Bovril taken daily is not only a preventative of Influenza and 
many other complaints, but its use will cut an attack short, and it is invaluable 
after the acute attack has passed. Nothing else will so quickly restore strength 
and vigor.

A timely reminder to a customer 
will easily sell a one-pound bottle.
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jjjÈWHITEST LlStjuS] CONTAINS NO ALUM
The increasing demand by the public for a high-class, medium- 

priced baking powder that does not contain alum, proves con­
clusively that consumers are realizing the injurious effects of 
alum in baking powders.

Magic Baking Powder
CONTAINS NO ALUM

MAGIC is the only well-known, medium-priced baking powder made in 
Canada that does not contain alum. Grocers best serve their trade by 
recommending Magic.

TORONTO. ONT.

Clark’s Meats
ALWAYS IN DEMAND

Any meats so well known, and so 
generally asked for as CLARK'S 
MEATS are entitled to a prom­
inent place on every grocer’s 
shelves.
They give a sure profit to the 
grocer and solid satisfaction to 
the customer.

Wm. Clark - Montreal
Manufacturer of high-grade

—Food Specialties—

|LO«B*riO PLUMSJ

(miGjriUHi:

|t'V. V # M Ü

j iîià'i Jl 5 iO'CiWll.llE
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ARE

C
A
N
A
D
A

»

S
BEST

A SEASONABLE SELLER
ROSE & LAFLAMME, Limited

Montreal and Toronto
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Wooden Butter Dishes ! gray, tnm & sparling co.
If your dealer is out of Oval Butter Dishes 
write us and we will tell you where you can 
get them. They are a solid dish without seam 
or wire. They please the buyer.

Graham Bros. & Co., Kinmount, ont.

SALT
MANUFACTURERS

Granted the highest awards in competi­
tion with other makes.

! WING HAM ESTABLISHED 1871

Geo. Kemp, Ltd. 
London, England.

SUPPLIERS TO 
THE BRITISH 
GOVERNMENT

YOU MUST STOCK THEM
Send your name and address for samples 

and Export Price List.
SOLE EXPORT AGENTS

H. COLLINGS & CO.
LITY 16 Philpot Lane, E.C., London, Eng.

Dainty Novelties 
Splendid Selling Lines

KEMP’S
BISCUITS

OrangeMeat
are offering to their patrons a First Prize of

Seven Hundred Dollars Cash
Have you entered the contest ?

Send postcard to Orange Meat, Kingston, Ont., for full particulars.
NONE HAVE BETTER OPPORTUNITY OF WINNING 

THE FIRST PRIZE THAN THE GROCER

SUOHARD'S OOOOA
niilitbiMuoito pub SUCHARD’S CO­
COA. From bow oe coco» will be le «ernood 
dally. It pays to Mil the boot. We goorootee 
SUCHARD’S 0000» »(»lo»t «11 other make» 
Delleleu» 1» flavor ; price» I oat right.

FRANK L. BENEDICT A CO., Montreal 
Atoeta.

Nation’s Celebrated
CUSTARD POWDER

THE BIG Sc. PACKAGE
Just the thing

WHEN ECC8 ARE SCARCE
We stock it. Write.

W. H. ESCOTT
Broker

Winnipeg, - - Man.

The Largest and Oldest Barley 
Manufacturers in Canada

LET US QUOTE YOU PBICES ON

Poland Pearl Barley 
Split Peas and Feed

John MacKay, Limited
BOWMAN VI LIE, - ONTARIO 

Maple Sugar
We handle only Pure, Unadulterated Maple Sugar. 

Write us.

Woodman A McKee
Coat/coo A - Que.

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

------- PROFIT FROM BISCUITS------- »
A Pointer to THinK Over at Your Leisure

Many grocers believe that biscuits are a bother in the handling, considering the 
profit most lines allow. Now, in the case of our biscuits, there is no more trouble 
in handling them than in selling any other—AND THE PROFITS ARE LARGER 
THAN AVERAGE.

Have You Seen Our Animal Biscuits ?

THE CANADIAN BISCUIT COMPANY, LIMITED
LA PERADE, QUE.

------ ----------------------------------------------------------------
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SVtET PICKLES

^L0B * Princle Co
DwtnSound Out

PUREST

AND

BEST

MR. DEALER
Have you stocked the new 5c. tin

St. Charles Brand ?
Some of your customers will want it 
and any jobber can supply you. It’s 
a convenient package and only 

$2.00 per case.
Manufactured by

St. Charles 
Condensing Co.
INCEISOLLf ONTARIO 

CANADA

Working Capital
is the money you put into quick-moving stock. 
Don’t let your money loaf around your shelves 
in the form of slow-moving stock. Buy

QUEEN
QUALITY
PICKLES
Sweet Mixed Chow

They sell quickly and 
steadily, because their 
quality is uniformly ex­
cellent and they are 
packed in attractive io 
and 20 oz. bottles

We use only the best 
selected vegetables, high- 
grade spices and pure 
vinegar in Queen Quality.

Write us for Prices.

Taylor & Pringle 
Co., Limited

Owen Sound : Ont.

THE CANADIAN GROCER

Christie reputation 
is a valuable asset
-----------------------------TO MANY— ------------------

successful grocers
Consider the reputation 
of the manufacturer whose 
goods you handle!

What does it 'mean to you—not 
theoretically, but in actual cash?

Is it good commercial sense to endanger your 
business supremacy by handling lines your best 
customers know to be second-rate.

Few people in Canada will dispute the superiority 
of Christie Biscuits—certainly experienced grocers 
will not.

Particular housewives all over the Dominion know 
exactly what Christie reputation stands for.

They know it means scrupulous cleanliness, abso­
lute purity, high-grade and lasting quality.

And they insist on Christie biscuits because they 
know positively that Christie biscuits are the 
purest of all pure foods.

Why not let Christie reputation work for you in 
building up a bigger and better business ?

N. B.—Christie Biscuits sell 
more than biscuits.

CHRISTIE, BROWN & CO., Ltd.
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«

in mode Ucorlce
■RAND

Drufjlets._________

Mumml Lkwto Qi
Montreal.

Grocers,
Confectioners

u<
Druggists

•hould not failjto handle • full range of o ur

PUSH
“White Lily” Brand

Licorice Specialties
which will be found quick selling and 

profitable.

We also recommend our

Soft Milts, 5c. boxes M.&R.Wafers,5c.bags 
Acne Pellets, 5-lb. tins Lozenges, etc.

Write for price lists and illustrated catalogue

8end
To-day

AGENTS
ONTARIO ^ S. Meladoo. M WdBeetoe

PROVINCE OF QUEBEC and MARITIME 
PROVINCES. W. H. Dona. 384 St 
Paul St. Montreal

MANITOBA. E. W. Adder, 12S Baaaatraa 
Are, Wieaipee

BRITISH COLUMBIA. Shallow. Macaular
A Co., Vancouver

PROVINCE OF ALBERTA. Teas * Perse# 
Calearr and Edmonton

COTTAGE MIXED BISCUITS

Why? * Because
they are superior biscuits which 
have won favour by their distinc­
tive flavour. They are made of 
the purest ingredients, and are 
skillfully and scientifically mixed 
and baked by modern machinery. 
Leave a splendid margin of profit 
at their retail price of 15c.

Are you handling our ••WHITE LILY” BRAND 
Cream Sodas? If not—why not?

WRITE FOR PRICES

J. A. MARVEN, Ltd., Moncton, N.B.

NELSON’S
titters Pitnt

POWDERED GELATINE
is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSON’S
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE & CO., Ltd.
EMBCOTE MILLS, WARWICK, ENGLAND

The «boro csi be bed from es, el (be lellewlag igeale i 
The Smith Brokerage Co., Ltd., St. Jobs, N.B.
Well, Seott ft Qoodeere, P.O. Box 1204, Moatraal.
J. L. Well ft Scott, 27 Welllsgtes St. Beet, Tomato.

W- E. Aehley, Wiaaipeg.
Geo. A. Steie, 24 Iaae el Cesrt Bslldlsge, Veaeesrer, B.C.

All the year round

MIMA: MTTt
It better

Cleeeliti

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer’e moat ready adlera. Uniform quality 
and absolute purity bare made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <8> Co.
Helito, N.S.
BELLING AGENTS:

J. A. Taylor R. S. Mclndoa Joe. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Leuake —. R.Q ftedllngton
Ottawa Oalgary
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Probable Meet of Growing Crop on Flour Market
Tendency Will be to Weaken Prices if Fall Wheat Comes Ont 
All Right—Little Changes Occur ing at Present — The Oatmeal 
Decline.

The flour situation is uninteresting. 
The fight between the two opposing 
forces in the wheat market is even. 
One day the bulls may get the better 
and then again the bears, but on the 
whole the market has varied very little 
for several months. The prospects of 
'he growing winter wheat crop is closely 
watched, but nothing has happened to 
afiect the flour market.

It is still the impression that the 
farmers hold far more wheat than was 
expected and with the prospects of the 
new crop the market is inactive, and is 
waiting for something to turn up. Tak­
ing a view of the whole situation as it 
appears at the present time, the out­
look is rather in favor of lower prices.

MONTREAL.
Flour.—Fair local trade is being done 

at unchanged prices. There has been 
some export enquiry, but sales have not 
been numerous, nor large.
W inter wheat patente, bbl................
Straight rollers, bb...........................
Extra, bbl.............................................
Royal Household,bbl.........................
Glenora, bbl........................................
Manitoba spring wheat patents, bbl.

" strong bakers, bbl.............
Five Roses, bbl....................................
Harvest Queen, bbl..............................

5 45 
5 30
4 80
5 80 
5 30 
5 80 
5 30
5 80
6 30

Oatmeal —Weakness displayed in the 
oats market caused a drop of 10c. in 
oatmeal, but there was no noticeable in­
crease in sales as a result. Business is
rather quiet.
Fine oatmeal, bam.......................................................
Stan dard oatmeal, bags..............................................
Granulated *' " ...............................................
(lolddust commeal, 98-lb. bags....................................  2 10
Bolted oommeal, 100-bags............................................. 1 85
Rolled oats, bags............................................................ 2 30

" barrels....................................................... 4 85

TORONTO.
Flour.—The flour market is dull with 

no export demand, but the prices are 
well maintained. Millers still claim 
that they have to work on small mar­
gins, but they have to keep their cus­
tomers supplied. Feed is high which 
gives them a good price for the offal 
and to that extent helps them out.
let Patent............
2nd Patent..........
Strong bakers. ..

Manitoba Wbvai.

.......... 5 10
Winter Wheat.

Straight roller—
Blended...............

.......... 5 10
........ 5 30

Cereals—Cereals are in good demand 
and with the slight drop of lent week, 
orders have somewhat increased, but 
prices are firm and are not likely to go 
lower here.
Rolled oats, small lota, 90 ib. sacks............................

" 25 bags to car lots.....................................
It-lied wheat, small lots, 100 lb. brls...........................

" 25 brls. to car lots..................................
Standard and granulated oatmeal, £8 lb. sacks..........

2 30
2 15
3 10 
2 80 
2 55

COST MARKS ON GOODS.

Some Suggestions for Using a System 
Which Oan be Secretly Maintained.
Since the changing of the selling mark 

1 f an article in the average store from a 
i vi 1 figure to a plain,'figure, says a mer- 

1 i'ant, there has ^gn nit Ifirfl interest 
among clerks in the search for the key

to the system. The average clerk of to­
day does not puzzle his brain to dis­
cover the workings of the cost price as 
he did in years gone by, when it was 
necessary for him to know the key to 
the selling price, which was written in 
blind figures. There is, howere, he main­
tains, a necessity for the merchant to 
keep secret the cost price of his goods 
from his clerks. The better class of 
clerks if they discover the key to any 
cost mark, possibly, would not use it to 
the store’s disadvantage, but there are 
many clerks coming in the store, who 
sometimes remain but a short time, and 
who do not understand the necessity 
for keeping secret the cost price of mer­
chandise. If they learn the secret key 
they are inclined to spread the news 
that their employer is selling an article 
which cost $2 or $3, asking a dollar on 
on each sold. They do not understand 
that the selling expenses has anything to 
do with the matter.

Department stores in the larger cities 
make a practice of using a different cost 
mark for each department. This cost 
mark is usually changed each season. 
Now, that it is not far from the first of 
the year, this is a good time to change 
the cost mark and instal a different one, 
the old one having possibly become fam­
iliar to salesmen who are not now in the 
store. A mark of some sort is neces­
sary to record the cost item of stock. 
All sorts of sytem of letters, characters 
or signs to represent figures have been 
devised, the primary purpose being a 
system that would, by the aid of the key, 
be clear to the salesman and unintelli­
gible to the purchaser.

Some of these systems are so simple 
that even a novice can decipher it with 
a little study; others are made more 
difficult by the use of blinds and other 
complexities.

In the following lists a character must 
be substituted for naught in the nine- 
letter variety and the last letter of the 
eleven-letter variety used as a repeater. 

NINE-LETTER WORDS. 
123456789 
clerkship

The following list of words can be used 
in the same manner: Blasphemy, cavern­
ous, dangerous, drunkable, dropsical, 
harmonize, labyrinth, manifesto obscuri­
ty observant, outwardly, outspread, pru­
dently, pneumatic porcelain voluntary. 

TEN-LETTER WORDS.
1234567 89 10 
manuscript

Salada Tea Co. have purchased the 
stone block corner at St. Paul and St. 
Sulpice Streets, Montreal, at present 
occupied by them. It is 35x72 feet and 
is five storeys high.
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Some goods you sell create 
a regular demand for them­
selves and influence a large 
volume of the family trade 
to your store. Such an art­
icle is the Mooney “Perfec­
tion” Cream Soda, which 
always reaches you in as 
fresh and crisp condition as 
it leaves our ovens.

Here’s the box !

The Kind that is Different!
Don’t forget the name “MOONEY’S"

Order to-day

The Mooney Biscuit 
and Candy Co., Ltd.
STRATFORD -• . CANADA

COX’S
GELATINE
The Leading 
Gelatine for 
more than 
Sixty Years. 
Foremost in 
Purity and 
Msonfaclered 
by Messers. 
Cox a«« well 
as PACKED 
by them.

POLITY GUARANTEED

Canadian Agent»: J. & G. Cox,
C. E Colson *; Son, Montr.nl Ltd.
D Masson St Co. Gorgie Mills.A."twUaCo.. - EDINBURGH
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THE NEW FLAVOR

MAPLEINE
Better 
Than 
Maple

Die Crescent MIg. Co., 
Seattle, Wash.

Highest prices paid for feathers of all kinds. Must 
be clean and free from quills. Prompt remittance.

WRITE TO

P. POULIN A. CO.
39 Senseoours Market, - Montreal 

WE SELL FEATHERS TOO

FEATHERS WANTED

CIE FRANÇAISE des PATES ALIMENTAIRES

Strictly Enoch Noivficturi Buiriotied 
Manufactured at

Ot leaudry Street HONTSEA

CAR LOTS OR LESS. Prompt shipments. 
Write us for prices. Phone order our expense.

TORONTO SALT WORKS
TORONTO, ONT. Geo. J. Cliff, Manager

SALT

ROLLED OATS !
FLAKED WHEAT and OATMEALS

Bags or Barrels. Car or Broken Lots.
WRITE FOR QUOTATIONS.
Prompt attention to all orders.

J. W. EWEN, - Uxbridge, Ont. *

MAPLE SYRUP
, “Your syrup is superior to anything 
I I have seen on the market.”—H 

Mockford, Charlmond Road, London 
I It is STANDARD. Get Prices. 

AN ADA MAPLE EXCHANGE 
Montreal

y^gsoRBiNE
f Cure, Strained Pufljr Ankle»,lymphangitis.
' Foil Evil. ristul.. Sere,. WÛ. Ciûrlîn£ 

M end Swelling». Lameneaa, and Alleyn
i Fain Quickly withoel BUalering, removing 

the hair, or laying the horae up. Pleaaen* 
tonie. S2.00 per bottle at dealer» or de* 
live red. Horse Book S D free.

, ABSORBINE, JR., (mankind J1.00 bof 
’ tle.lFor 8trilni,Oont.T.rlco»eVeloi,Var­

icocele,Hydrocele, J'ro.tatltls, kills peln. 
W F Y Oints. P.D.F., 2M Tema'e St., Sfriaffield, Maas.

LY1ÀAS Ltd., Curiae It—U.

TRUMILK
- AND -

MILKSTOCK.
The only milk powders manufactured in Canada that are per­

fectly soluble in cold water.
Always sweet, safe, pure and nourishing. Will keep after the 

cans have been opened.
Manufactured and packed under the most sanitary conditions.

For Further Information Write to

Canadian Milk Products, Limited
Head Office : MAIL BUILDING, TORONTO.

ANCHOR

Bread?

Manfd. by
Leitch Brothers Flour Mills, 

Oak Lake, Manitoba.

There s a remedy—no necessity of being 

content with a dead, tasteless loaf, or 

even ordinarily good ; you should have 
beautiful bread, and

Anchor Brand 
Flour

will produce the results so much desired 

—always and all ways
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LAKE OF THE WOODS 
MILLING COMPANY

LIMITED

MONTREAL
TORONTO
OTTAWA
LONDON
ST. JOHN
WINNIPEG
IEEWATIN
VANCOUVER

MAKERS OF FIVE ROSES

a
 FELLOW came along this A.M. and said to me:

“I see you’re advertising FIVE ROSES pretty hard 
in the papers. I say, old fellow, do YOU write that 
“stuff? Why, you know, it’s long enough to sell 

“automobiles. No woman’s going to read that long-legged 
“ ‘copy.’ Seems to me flour’s such a small matter that a nice 
“catchy picture is enough to keep the name before her. Cut 
“it short, old chap. Brevity’s the soul of wit, you know."
And he sauntered away warbling, “Expert, That’s Me.”
Of course, Brother Grocer, brevity’s the soul of wit, so it is. 
But, you see, I’m not trying to be witty.
Comes natural, maybe.
Moreover, I’m not trying “to keep the name before the public.” 
How I hate the man who started that phrase !
We simply try to explain to every busy, worried homemaker 
what “good” flour really is, and what it isn’t, what good bread 
means, what pastries can be at their best.
So that when she wants such results and wants them in the 
“wuss way,” she will think of FIVE ROSES and get them 
every time.
We try to keep the meaning of FIVE ROSES before the 
kitchen manager, not the name itself, which really means noth­
ing when separated from the flour qualities it stands for.
FIVE ROSES is nothing but a combination of excellencies, 
and you must tell about these excellencies to excite desire in 
the buyer.
Not the pretty pictures we can buy, Brother Grocer, but what 
good flour we can make for YOU to sell, that’s all our ad­
vertising is.
Just as we would speak to her over your counter with a sale 
of FIVE ROSES at hand.
Did you ever consider that flour is everything in the kitchen ? 
Have you ever seen the look on a woman’s face when taking a 
baking failure from the oven the day “hubby’s” folks were 
coming to dinner?
I have, Brother Grocer.
That’s why we tell her how to prevent accidents, soul-vexing 
mistakes.
That’s why the FIVE ROSES “copy” is longer than usual, 
longer than the copy written by those who don’t see it the 
way we do.
Don’t YOU think we are right, Brother Grocer?
Don’t you want to add such selling advertising to YOUR sell­
ing force?
Then sell FIVE ROSES, too.

|i —M.M.M.
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LATEST TRADE NEWS.

Changes That Have Occurred in Canada
Recenty—Some Assignments Made.

Ontario.
A. T. Campbell, grocer, Toronto has 

sold to 0. T. Schaak.
Hebron Davidson, general merchant, 

Ma notick, is selling out.
J. A. Robinson, grocer, Bobcaygeon, 

Out., is giving up business.
F. H. Bible, grocer, Toronto, sustain­

ed small damage by fire recently.
Walter Bros., grocers and dry goods 

merchants, Listowel, Ont., have assigned.
Quebec.

Adolphe Paquette, grocer, Montreal, is 
offering a compromise.

L. 0. Aubut general merchant, Bic, 
Que., offers to compromise.

Edmond Angers, general merchant, St. 
Leonard, Que., has assigned.

J. E. Brousseau, general merchant, 
Magenta, Que., has assigned.

Moquin & Frere, general merchants, 
Clarencevilla, Que., have dissolved.

Assets of J. A. Bernier, grocer, Point 
de Maskinonge, Que., are to be sold.

G. Brousseau general merchant, Que­
bec, sustained loss by fire recently.

Winding up order has been made on 
the Star Biscuit, Ltd., Valleyfield, Que.

J. F. Varin & Co., grocers and butch­
ers, Tetreaultville, Que., are registered.

A winding up order has been made on 
Dignard, Ltd., biscuit manufacturers, 
Montreal.

Chas. Crepeau, general merchant, 
Notre Dame de Mercie, Que., is offering 
a compromise.

Assets of Grace D. Brassard, general 
merchant, Murray Bay, Que., are to be 
sold on 24th inst.

Western Canada.
Burns Bros., general merchants, 

Cranbrook, B.C., are succeeded by Mc­
Creary Bros.

New Companies.
A company has been formed in Brock- 

ville, Ont., and given an Ontario charter 
to acquire the business of The John Bull 
Candy Co., and to manufacture and deal 
in toffee and kindred products.

The “Gloy” Adhesives, Ltd., is a new 
company with an Ontario charter to 
manufacture soaps, gums, glue, etc. The 
head office will be in Toronto, the pro­
visional directors being R. W. Hart, 0.
H. King, and Geo. Ballard.

FOUND HIS PROPER LEVEL.

Climbed to Presidency of House — A 
Grocery Trade Romance.

About thirty-seven years ago a tall, 
sinewy youth entered Francis H. Leg­
gett’s office and told him he wanted to 
enter his employ.

“Sit down,” said Mr. Leggett, blunt­
ly. “What can you dot”

“Well, I can tackle almost anything.” 
“But can’t you do some one thing in 

particular; can’t you keep bookst”
“I can’t say that I can keep books, 

but T will keep books, if you want to 
put me at it. All I desire is to get in! 
I’ll find my proper level afterwards.”

He went to work. He worked! Then 
he worked more ! He never ceased work­
ing! Up he went, and before he knew 
it, he was handling Mr. Leggett’s money 
behind a sign that read, “Cashier.”

And it was not very long before he 
became the head of a department. The 
youth was growing, and his growth was 
the work which work wrought. He be­
came vice-president. And it is evident 
that even then, when most men think, 
“It is about time now for me to take 
my ease and loll a while,” he thought 
otherwise.

So, at a special meeting of the board 
of directors of Francis H. Leggett & 
Co., New York, held recently that boy 
of thirty-seven years ago, who knew how 
to stick to one thing until that thing 
was done, was unanimously elected presi­
dent of the company in which he enter­
ed with no other thought than that of 
finding his level, plus the determination 
to succeed. He was John C. Juhring.

Geo. Bates, of Seaforth, Ont., has pur­
chased the Broadway Grocery in Mitch­
ell from W. M. Herd.

PAPER JUST FINE.
The Canadian Grocer.

Dear Sirs.—Excuse the delay In send­
ing cash ; your paper Is Just flue.

E. WHATLET.
Room *. Bette Bldg., Portage Are., 

Winnipeg. Man.

Toll Your Customer» 
That :

SHAMROCK
S/G PLUG

SMOKING TOBACCO
When out novor drlom up or 

heoomee hard. Tho leave» 
are mo firmly packed that the 
plug romaine fromh and motet

CANNING MACHINERY CO,
CHICAGO. ILL., O.B.A.

A perfect article. Belli!
Insist upon haying McDougall’».

McDOUfiALL i CO, Glasgow, Scot.

TANGLEFOOT

Tho Original Fly Paper
For 2B yoare tho Standard 

In quality
All othere are Imltatlone

Black Watch
The Big Black Plug 
Chewing Tobacco

“ A Trade Bringer"

Sold by all the Wholesale Trade
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Are You Keeping Your Tobacco Stock

Tuckett’s Special
the new 10c. plug is the latest

Order from Your Wholesaler

Imported Leaf ExclusivelyManufactured
from

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.

CIGAR

Do you realise
that it's easy for you to run a Tobacco Department 
in your store, and it’s a sure thing that your profit 
will be all right if you feature the

7-20-4 CIGAR
It is a high-class, popular smoke which never fails to 
please. Write for prices.

Sherbrooke Cigar Co., - Sherbrooke, Que.

Your business will not grow unless you do add new customers constantly. The 
old ones will drop out with surprising regularity and those that remain will not in­
crease their purchases materially.

Have a good live talk about your goods in The Grocer every week. All the best 
grocers in Canada will read it, and if what you say is wcrth while, they'll steadily be 
influenced in your favor.

You will find The Grocer the most powerful agent at your disposal in the culti­
vation of new accounts.

Opening New Accounts

*
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Florida "
Florida Cabbage

Our first car of each has 
arrived. Quality is all that 
can be wished. Send in 
your orders. Have also

Strawberries, New Beets, 
New Carrots, Head Let­
tuce, Wax Beans and full 
line Oranges, Lemons, 
Nuts, figs, Dates, etc.

McWII.LIAM

Mc. / E
EVFRIST

2S-27 CHURCH ST. - TORONTO

Always

Don’t be misled by any wild, 
breezy, February-March assertions. 
They usually amount to about as 
much as the goods they refer to.

MORAL
In Lemons pin your colors to the 

old reliable St. Nicholas and Home 
Guard. They’ll make you money.

J. J. McCABE
AGENT

32 Church Street, Toronto.

Expensive Southern Vegetables Selling Well
High Prices Not Standing in Way of Consumer—Carload Flori­
da Tomatoes in this Week—Oranges in Great Demand—Pota­
toes a Little Firmer—Fresh Fish on the Market.

MONTREAL.
Green Fruits—During the week there 

has been a fair trade done in oranges 
and lemons, but aside from this there 
has been little activity in fruits of late. 
Favorable shipping weather did not in­
crease sales appreciably. Monday’s 
snowstorm put a further damper on the 
situation.

Apples—
Baldwins, bbl............. 3 50
Greenings, bbl........... 4 00
Russets.............  3 50 4 t*
Kings, No. 1................ 4 00
Bides, per bbl............. 6 00
Tallin an Sweets.........  3 00
Bananas crated,

bunch.............  150 2 00
Cranberries, bbl. 6 00 10 00
Cranberries, per 

bushel box. — 1 60 2 00
Cocoanuts, bags........  4 25

Grape fruit—
Florida, box............... 5 00
Grapes, Alméria,

per keg........  5 00 7 00

Kumquats, qt............. 0 20
Lemons—

Sicily bitters, box 1 76 2 25 
Limes, per box.......... 1 60
Florida*..................... 3 00
California navels 2 75 3 00
Porto Ricos................ 2 50
Mexicans................... 2 25
Messina bitters,

box................... 2 26 3 00
Jamaica, bbl.............  4 10

Pineapples—
Florida*, case... 3 75 4 00 

Strawberries—
Florida, qt......... 0 30 0 40
Tangerines, strap — 6 76

Vegetables—Potatoes are firmer this 
week, supplies which glutted the market 
a week ago having been fairly well 
cleaned up. Quotations at present range 
from 60c to 70c a bag, which is 5c high­
er than the best price obtainable a week 
ago. Demand is fairly brisk now that 
purchasers do not fear a sudden slump. 
Turnips are firmer, too, though trans­
actions have not been numerous. Florida 
celery is easier this week by 25c, while 
mushrooms are selling at lower figures, 
too. Some firmness is displayed in red 
onions, which are 10c higher. Cucumbers 
are not coming in as freely as might be 
desired, and are worth more money. To­
matoes are still arriving from Florida, 
and prices are elastic. Business is satis­
factory, on the whole.
Beets, bag..........  0 40 0 50
Brussels sprouts,

per qt..,................ 0 23
Carrots, bag....... 0 40 0 50
Cabbage, bbl .... 1 00 1 25 

Celery—
Canadian, doz .. 0 75 0 90
California, crate........ 5 50
Florida, crate.... 3 00 3 26 
Cauliflowers,er te 2 76 3 00
Cucumbers, doz....... 2 50
Garlic, per lb............ 0 15
Green Peppers,

basket................... 0 65
Lettuce—

Montreal, box— 0 60 0 75 
Imported, box... 1 75 2 00 
Mushrooms, lb... 0 50 0 76 

Onions—
Red, per bag.............  1 00

Spanish, cases
150 lbs.................. 3 00

Spanish, * cases 1 50 1 75 
Potatoes—

Montreal, bag... 0 60 0 70 
Sweet, per bbl... 2 50 3 50

" basket............. 1 60
Parsley, dozen............ 0 30
Parsnips, bag.... 0 75 0 80 
Radishes, dozen

bunches................... 0 40
Rhubarb, doz............. 1 25
Spinach, bbl............... 4 00

Tomatoes—
Florida*, crate .. 4 00 4 60 
Cubans, crate .. 2 25 2 50 
Tumlpe, bag......  0 50 0 60

per ton.........12 00 14 00

Fish—Several lines of fresh fish are 
quoted this week, including dore, pike, 
perch and mullets, all locally caught, and 
mostly coming in by express. Dealers re­
port strong and steady demand, espe­
cially from the Hebrew trade, in view of 
the approaching Jewish holidays, around 
Easter time. Stock which has come in 
so far has been satisfactory. Fillets are 
in better supply than they have been for 
some time, but prices are well maintained 
owing to continued demand. Finnan 
baddies, cured from fresh fish, are ar­
riving, and selling freely, trade in the 
frozen article dropping off in conse­
quence. Fresh cured kippered herring 
and bloaters, are also freely sold. In 
salted and pickled fish there is consider-
_________ S2

able activity in imported Holland and 
Scotch herring, consumed largely by the 
Jewish trade. The cold spell early in the 
week made better business. The coming 
of Good Friday next week will un­
doubtedly cause an increased demand for 
fish during the week.

FRESH
Dore.......................... 0 16
Pike........................... 6 06
Perch........................ 0 07
Steak cod.................. 0 07

FROZEN
Codfish.............. 0 04 0 0*1
Dore, winter oausht,

6 06 
0 06

Mnllete...................... 0 07
Haddock...................  0 06
Halibut .. ............... 0 16

per lb... 
Haddock.
Halibut, per lb........ 0 10
Herring, per 100.1 70 1 80
Market cod........  0 04
Steak cod................... 0 06
Mackerel..................  0 09
Pike........................... 0 06*

Large sea herring, 100 1 40 
Tomcods, per bn.... 1 00 
Steak ood, lb... .0 04* 0 06 
Salmon, B.O., red,
Gaspesalmon............ 0 18

per lb.....................  0 08*
Smelte, 10 lb. boxes.. 0 09 
Tom cods, bbl.. .0 75 1 00 
White Ash, large, 

lb............................... 0 09
SALTED AND PICKLED

Salmon, B.O., * bbls.. 8 00 
" M bbls. .. 14 00 
" Labrador, bbl 18 00 
'j “ * obi* 9 00

300 lb......................V 26 00
Salt eels, per lb........  0 07*
Salt sardines,20 lb. pis 1 00 
Scotch herring, bbl.. 6 50

1 00

Green cod, lb... 0 02 0 03*
Labrador herring, bbl 6 00 
, " “ * bbl 2 86
Labrador sea trout,

bbls...........................11 00
Labrador sea trout,

half bbls................. 6 00
No. 1 mackerel, pail.. 2 00 
„ " “ * bbls.. 8 00
No. 1 pollock, lb....... 0 02

SMOKED
Bloaters, large, per box.............................................................
Fillets, lb......................................................................... o 12
Baddies ....................................................................... o 10
Herring, new smoked, per box...................................... 0 13
Kippered herring, per box............................................. 1 00

SHELL FISH
Lobsters, lire, per lb......................................................  0 18
Oysters, choice, bulk, Imp. gal................................1 30 1 50

“Sealshlpt,” standards, per Imp. gal............. 1 76
" select , per Imp. gal....................... 2 00

PREPARED FISH
Boneless cod, in blocks, all grades, at 6*. 6, S, 8 * 10c. per lb.
Shredded cod, per box .................................................. l 80
Skinless cod, 100 lb. case................................................  6 60

TORONTO.
Green Fruits—The apple market is 

still unsatisfactory. The demand is 
light. This is supposed to be owing to 
the supply the retail stores receive di­
rect from the farmers. It seems rather 
strange and yet quite in line with the 
high cost of living craze that the whole­
sale houses are selling far more oranges 
than apples. The orange trade is enor­
mous, and is constantly increasing. The 
frosted fruit is off the market, and the 
quality is now excellent. California 
navels, Floridas and Jamaicas are all in 
good demand. Grape fruit is another 
great seller and is more fashionable than 
apples. Strawberries are arriving in 
good condition and find ready sale at 
60 to 65c a box.
Apple,...............  1 00 4 00
Benenee............  1 76 3 00
Cranberries, bbl 6 36 6 50
Coooanut«, eaok __ 4 00
Orapee, Almeria

per kef..........  6 00 6 60
Grape Fruit—

Cuban................ 3 36 3 60
Florida..............  4 00 4 36

Sicily..................3 36 3 76

CaRfomUnavels 3 00 3 25
Floridas............  2 60 2 75
Mexican............ 1 00 2 26
Valencia..........  3 50 4 00
Jamaica, barrel .... 4 25 
Marmalade, Sev­

ille. peroheet........  4 50
Sicily bitter, box....... 2 60
Plneapplee, caee 4 60 5 00 
Strawberries, qt. 0 60 0 60

Vegetables—All kinds of fresh vege­
tables are in abundance, and the turn 
over is large. High prices do not seem to 
stand in the way. In spite of our ex­
cellent quality of potatqes, cabbage, 
beets, etc., large quantities of new po­
tatoes, new cabbage, new beets are com-
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:ig in from the south and axe selling at 
much higher prices. A car of Florida 
tomatoes arrived this week and is said 
to be in splendid Condition. Florida 
velery is another article that meets with 
great demand, and so is cabbage, which 
both reach the city regularly in car lots. 
Prices of vegetables are high but will 
gradually get cheaper as we approach 
-pring. The potato market is weak and 
! wer prices will be accepted. With all 
niir cheap potatoes and excellent qualities 
we are still importing some from the 
eastern provinces, and pay more for 
iliem. The reason they find sale here is 
because they are more of the same size, 

nd in this respect our farmers might 
learn a lesson from them. California 
celery is off the market.
A spiregu l,
lunch...................... 0 40

Beete, bag................. 0 90
Eeete, new, do*. — 1 00 
Beans, green in
qt. boxes.................. 0 25

( auliflower, doz — 2 25 
Cabbage, Cana­

dian, dozen... 0 36 0 40 
Cabbage, Can.,

per barrel............... 1 60
Carrots, bag.... 0 65 0 76 
Carrots, new, dz — 1 25 
Celery. Cana­

dian, dozen... 0 30 0 36 
Celery, Florida 3 00 3 25 
Cucumbers, do*. .... 2 60
Lettuce, hamper....... 2 60
lettuce, per doz .... 0 30
Mushrooms, lb.......... 0 90

Onions—
Canadian, bag.. 1 00 1 25

Valencias, new,
crate.............  300 325

Spanish............. 2 60 2 76
Green, per doz.. 0 60 0 60
Spanish, * cases........ 1 60
Parsnips, bag... 0 85 0 90 

Potatoes—
Canadian, bag.. 0 56 0 60 
Bermuda, new,

per barrel.............  8 00
Sweet, hamper.. 1 26 1 60

" barrel............ 3 60
Parsley, per doz

bunches................. 0 70
Radishes, doz... 0 66 0 40
Rhubarb, doz.......... 1 00
Spinach, hamper.... 1 10 
Tomatoes, hot

house, lb................. 0 25
Tomatoes, case 

of 6 baskets... 4 00 4 60 
Turnips, bag.............  0 40

Fish—The cooler weather has im­
proved the fish trade, and the demand 
is quite active. It is expected it will 
continue so during the remainder of 
Lent. Some lines are scarce, especially 
fresh caught fish. Finnan haddie are 
still scarce and lc higher.

LAKE FISH (FROZEN)
liuldeyw.....................  0 06 Pike..............................
Hvrring.LakeSuperior 0 04 Trout............................
I'ickerel, blue............. 0 06* Whitefish.....................
Pickerel yellow.......... 0 09

OCEAN FISH (FROZEN)
Steak Cod...................  0 07 Salmon, pink, per lb..
Halibut....................... 0 12 “ red...............
Haddock..................... 0 06* " sea dressed ..
Herring, per 100.......... 1 75 Smelts, No. 1..............
Mackerel, each...........  0 20 “ extra.............

0 06 
0 10 
0 11

0 09 
0 10 
0 13 
0 11 
0 15

SMOKED, BONELESS AND PICKLED FISH.
Acadia, per crate.... 2 40 Fillets, per lb................ 0 14

" tablets,box.. 1 60 Haddie, Finnan..........0 10
Bloaters, per basket.. 1 10 Herrings,Digby.bndle 0 60
V-“ltiah,shredded,box 1 80 Herrings, Imported

“ Bluenose, “140 Loch E^ne, per kit.. 1 10
Cud steak, per lb......... 0 07 Kippers, per box..........1 25
Cud, Imperial, per lb.. 0 05 Quail on toast, per lb.. 0 05*
Ciscoes, per basket.... 1 26

BULK OYSTERS.
Oysters, standards, per Oysters, selects, per gal 1 86

8*1............................1 66 Oysters, extra selects... 2 00

Fish for Good Friday
Every Variety of Best 
Quality at Cut Prices.

Fruits for Easter
Bananas, Pineapples, Tomatoes, Strawberries, 
New Cabbage, Celery, Lettuce, Rhubarb, 
Cucumbers, Oranges, Grape Fruit, etc.

PROMPT SERVICE. BEST GOODS.

WHITE CEL CO.. Ltd. 
Toronto and Hamilton

Fresh Arrivals
-----  THIS WEEK "....... ....  .

Car BANANAS—Fancy Fruit 

Car CALIFORNIA NAVELS
Extra Fancy Heavy Juicy Fruit. “GOLDEN ORANGE” Brand.

Car DOMESTIC CABBAGE
FINE SOLID HEADS

Fancy Ripe Pineapples. Extra Fancy Florida Celery
PRICE AND QUALITY ALWAYS RIGHT

HUGH WALKER & SON
(Establiahed 1861) GUELPH, ONTARIO

TT If p I and more FOLLINA BROS., or their father, have beena Leniliry engaged in the packing of Lemons. The gradual and 
J steady increase in their business is attributed to the 

general satisfaction their pack has given. We try to please every customer, and you 
know how gratifying it is to hear your own customers say, “ 1 would like some the 
same as the last you sent me.” If any box of lemons of our brand you buy from the 
wholesale turns out unsatisfactory on account of faulty packing, we would like 
to know it. Advise us. Remember the brand to ask for. It is easy to remember

a BUSTER BROWN” Extra Fancy Sicily Lemons.

Follina Bros., Packers
Palmero and Messina, Sicily.

W. B. STRINGER
Canadian Agent, Toronto.
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Determining the Value of the Retail Salesman
On what He Should be Judged—More to Learn Than Prices 
and How to Wrap up Groceries — What a Study of a Cus­
tomer’s Tastes Means in Holding Trade.

By F. W. Ross.

That there is a difference in the value 
of clerks is admitted by everybody, but 
if their earning powers and real value 
as salesmen are considered, and fully 
understood, the difference in their wages 
should be much greater.

Two men may work side by side, ap­
parently of equal ability and who are 
drawing the same salary and yet one may 
be worth much more than the other. The 
difference in their services may not even 
be observed by the employer and yet 
there is a vast difference. Even if they 
should get the same amount of money in 
the till every day, that does not prove 
that they are of equal value.

If there is, therefore, a difference in 
the value of two good men, what is the 
difference between a good man and a 
poor man f If a young man has reached 
a point in his occupation where he 
no longer finds room for improvement, 
he will soon find that others have passed 
him and that he is a back number. The 
keen race through progressive methods 
is continually going on, and the moment 
one does not keep up the pace, he will 
fall behind. If then, the best retail sales­
men have to struggle to keep at the

head of the race, what about those who 
have never entered the race, who 
are mere counterfeits, as clerks, who 
have never learned enough about the gro­
cery business to see any interest in it 
and who never think it worth while to 
read anything in connection with the 
business—in short, who do not know that 
their is anything to learn except the sell­
ing prices of goods, how to wrap them 
up, and make the change.

Must Have Judgment.
The most competent salesmen know 

that the greatest skill and knowledge is 
required to please and satisfy the cus­
tomer, not merely while she is in the 
store, but the sales must be judiciously 
made, so that the customer will not re­
gret when she gets home that she has 
been influenced to buy things she did not 
ask for. The customer should be made 
to feel that through the help of the gro­
cer and his salesmen she just got what 
she wanted.

To assist people on the part of the 
grocer to buy to the very best advant­
age is one of the great secrets in the 
success of a salesman. It used to be

said that anybody can sell things which 
people want, but it takes a good sales­
man to sell things they do not want. 
This is entirely wrong. It is better to 
hold a customer than to make a smart 
sale with a few cents profit and lose a 
customer who may be worth a good deal 
of money in a year. To learn this part 
of the clerk’s duties is of the highest 
importance and requires the greates 
perseverance and careful study.

To hold trade is the secret of success 
and to do this one must have his hear; 
as well as his mind in his work. Thie 
is by no means slavery, but here is the 
point where the work becomes interest­
ing and enjoyable. No one has ever 
held trade on cut rate prices, but a well- 
trained clerk can not only hold trade, 
but he is constantly gaining new custom­
ers without cutting prices through hi 
knowledge of true and right methods of 
doing business.

The value therefore of a good sales 
man cannot well be exactly estimated, 
but it is clear that there is room for 
young men to learn more of their work 
and increase the value of their services 
I am not comparing an ideal salesman 
now, with one who is a bill of expense 
to his employer through blundering and 
ignorance, but with what is considered 
a good clerk, and yet I will show that 
there is a great difference between them.

Some save a great deal in taking bet- 
care of the stock, in being more accurate 
in weighing, more careful in making 
change, etc., but I will at present con-

“SUNKIST”
SEEDLESS NAVEL

CALIFORNIA ORANGES
ARE NOW AT THEIR BEST

<U “Sunkist” Oranges and Lemons build up your fruit trade. 
Our advertising campaign will help you.

CALIFORNIA FRUIT GROWERS’ EXCHANGE
Distributing Points : TORONTO WINNIPEG MONTREAL CALGARY
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GOOD FRIDAY
FISH SUGGESTIONS---------- '

Your customers will want fish next week. Here are a few good sellers with which we
can supply you:

Salmon
Halibut
Pickerel
Whltefish

Cod
Haddock 
Pike <

Smelts
Large Frozen Sea Herrings

Haddles 
Kippers 
Bloaters 
Smoked Herring

We also have in stock all kinds salted and prepared fish

Orders by mail, telephone or tele­
graph filled same day as accepted.

Fresh fish every day in the year—Weekly price list mailed to all customers—Ask for it
LARGEST FISH AND OYSTER WAREHOUSE IN CANADA

BRANCHES:

g"~[ LEONARD BROS.
20 to 26 Youville Square (Near customs House) Montreal

P. O. Box 639
4 Long 

Distance 
Telephones

Especial Emphasis
should be laid on the fact that

BRUNSWICK BRAND SEA FOODS
are “quality” goods, and you had better be out of business rather 
than handle canned goods of doubtful quality 1

In “Brunswick” Brand our scientific system of canning preserves 
the delicious natural flavor of the fish—a great selling point!

See that you have a full range on your shelves.

CONNORS BROS., LIMITED
BlacK’s Harbor, N.B.

AGENTS—Grant. Oxley * Co„ Halifax, NS. ; C. H. B. Hill coat. Sydney, C.B. ; J. L. Lovitt, Yar­
mouth, NJS. : D. Rattray A Son*. Quebec ; Leonard Brae, Montreal ; Arthur M. Louche. Ottawa ; 
C. Da Carteret, Kingston ; James Haywood, Toronto ; Chat. Duncan, Winnipeg ; Sballcroee, 
Macauley A Co, Calgary. Alta.; J. Harley Brown, London,Ont: IL Robertson A Co, Vancouver, 
B.C. I The Alf. Denis Co, Ltd. Edmonton, Alts.

F £ CONNORS BROS

vyTlClUTD'

BRUNSWICK 8R4VD

I ant*'"5’

sSSHEss*:
CONNORS BROS'7
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eider only the difference in clerks in 
holding and gaining trade.

A clerk may wait on a customer with 
all the qualities that make up an ordin­
ary good salesman, and yet lack the 
judgment and knowledge which are ne­
cessary to permanently hold trade. The 
trick is not so much in making a favor­
able impression during the few minutes 
the customer is in the store, as to sell 
her the goods that will make a favorable 
impression during all the time she is us­
ing them. She will soon forget what 
you may have said to her, or even if you 
tried to please her by making a reduc­
tion in the price, but she will now judge 
her purchases entirely from the value and 
satisfaction she gets out of them.

To please the customer in the store so 
that she stays pleased during the week 
is the acme of good salesmanship, and a 
clerk who reaches this state of perfec­
tion is the one who is entitled to an ad­
vance in his salary.

Study Customer’s Desires.
How to do this can be better done 

than described, but a good salesman must 
become familiar,, as far as possible with 
the customer’s circumstances, her ideas 
of economy, and then sell her the goods 
that will give her better satisfaction 
than if she had selected them herself. 
This can be done, and she will soon learn 
that your advice was in her interests and 
she will gain confidence and be a perma­
nent customer. She will not only stay, 
but she will influence her friends, often 
unconsciously, to deal in the same store. 
What does this mean to the employer! 
In a business with 300 or 400 customers, 
if a grocer is able to hold 10 who would 
have been lost with poor salesmanship, 
and through them gain 10 new customers 
during a year, it means a profit of prob­
ably a thousand dollars.

This is gained through the superior 
knowledge of the îlerk as a result of 
constant study and close application to 
business. There is no limit to the possi­
ble attainments of the salesman, and the 
more he learns the better will he enjoy 
his work.

WHERE NO FUNDS EXIST.
The directors of the Merchants’ Asso­

ciation of New York City recently adopt­
ed a resolution as follows:

“Resolved, that the board of directors 
of the Merchants’ Association of New 
York approves the law proposed by the 
American Bankers’ Association to pun­
ish the giving of cheques or drafts on 
any bank or other depository wherein 
the person so giving such cheque or 
draft shall not have sufficient funds or a 
credit for the payment of the same,’

“Provided, however, that the penalties 
prescribed in the act be reduced to five 
hundred dollars or imprisonment of one 
year, or both.”

Another resolution adopted by the 
same board follows: “Resolved, that 
the board of directors of the Merchants’ 
Association of New York approves the 
draft of law passed by the American

Bankers’ Association ‘to punish the mak­
ing or use of false statements to obtain 
property or credit,’ to be enacted in all 
states where this matter is not already 
covered by statute or by judicial de­
cisions. ’ ’

CATALOGUES AND BOOKLETS.
A neat series of blotters has been is­

sued by the Blue Ribbon Tea Co., each 
blotter containing some strong hints on 
the advisability of consumers using a 
better quality tea, from a health, econ­
omy and general satisfaction standpoint. 
They are being distributed widely.

TRY LEARD’S LOBSTERS 
and CANNED CHICKEN

Write for Price»

W. A. LEARD
Summer*! de, - P.E

W. A. 6IBB COMPANY
HAMILTON

Dried Apples
Shipment» Solicited

Highest price paid for

DRIED APPLES
O. K. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario
Would you like our Weekly Circular

Lemon Bros.
Owen Sound, Ont., and Sault Ste. Marie 
Wholeeale FRUIT, FISH and PRODUCE

Commission Merchants, end 
DesJer. in HIDES, WOOL and RAW FURS

EPICURE BRAND

Lobsters
'IlMIll

mm
mm

If you would sell Lob­
sters that are the choic­
est, the whole meat, 
claws and tails—order
Epicure Brand.
Packed right by the 
fishing grounds and 
sold with a guarantee 
of excellence.

Order at once, as there 
may be a shortage.

C. H. M1TTON,
Port Elgin, N.B.
BROKER AGENT» WANTED

Our Vegetable Display Stand 
Will Increase Your Profits

on vegetables, green truck, etc., by keeping 
them in better condition and increase your 
sales because it displays them so appetiz- 
ingly. Grocers and Market men every­
where write us for price and particulars. 
State whether you have a city water supply.
GALESBURG CORNICE WORKS

93 Cox Street, Geleeburg, Illinois
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GOOD FRIDAY
THIS is the biggest fish day of the year. Everybody 

eats fish. Don’t be short of fish on this day. We 
have made big preparations and expect the biggest trade 

that we have ever had. Get our prices and be properly 
posted on the situation. :::::::

OUR LINE INCLUDES

White Fish Trout Halibut
Sea Salmons Pickerel 

Herrings Goldeyes Smelts
Haddock Cod

Dry Cods Kippers Bloaters 
Finnan Haddie Digbys

ORDER EARLY
Remember that there will be a big rush, and we want your 

co-operation in order to please everybody.

The F. T. JAMES CO., Limited
Church and Colbome Sts. TORONTO
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Objections in West Indies to Preference to Canada
Many Afraid it Would Offend United States Shippers—Delay 
of Canadian Goods Going to the Islands and Why it Occiue—
Difference Between U. S. and Canadian Methods—System of 
Collecting Not Approved of.

By D. Williams, now in the Indies, and written especially for The Canadian Grocer.

A great deal of interest is at present 
being taken in the West Indies Islands 
in the question of closer trade relations 
with Canada. The visit of the Royal 
Commission to the different islands, col­
lecting and hearing evidence upon the 
subject, has brought it prominently to 
the front, and it is being discussed free­
ly in the different Chambers of Com­
merce, by the press, in private conversa­
tion upon the street, and elsewhere. The 
opinions one hears and reads upon the 
subject are varied according to the view­
point of the speaker or writer, or to the 
probable effect any change of policy on 
the part of the islands may have upon 
his individual business.

Whether the present enquiry will re­
sult in anything definite being done in 
the near future seems doubtful; 'but 
whatever its outcome may be, it will 
have the effect of making the people of 
Canada and those of the West Indies 
much better acquainted with each other 
than they have previously been.

There is throughout the islands an al­
most universal feeling of great friendli­
ness to Canada and a strong desire for 
closer relationships.

The greatest difficulty in the way of 
consenting to a preference to Canada is 
the fear of offending the United States, 
and thereby imperilling the market that 
now exists for West Indian products in 
that country. This feeling has, no doubt, 
been fostered by the agents of U. S. 
houses doing business in the islands, and 
is being worked for all it is worth to 
deter any move in that direction, be­
cause a substantial preference in favor 
of Canadian foods would sooner or later 
destroy the U. S. trade in several lines.

One of the lines that a preference to 
Canadian trade would materially benefit 
is flour. It is well known that the West 
India Islands do not grow wheat, so 
that all their flour has to be imported. 
In the Barbadoes, where there is a popu­
lation of two hundred thousand people, 
the duty upon imported flour is one dol­
lar per barrel, and in Trinidad. 80c 
per barrel, so that the effect of a 
substantial preference can readily 'be 
seen.

Slow in Filling Orders.

Apart from the fear of retaliation by 
the United States in ease of a Canadian 
preference, there are some other objec­
tions to it by West Indian merchants, 
that would be well for Canadian millers 
and shippers of flour to seriously con­
sider. One of these is the comp’aint

that Canadians are not prompt in filling 
orders.

Several large flour handlers put it this 
way. They say: “Our climate being 
warm we cannot carry large stocks on 
account of the tendency to spoil quickly. 
A result of this is we are sometimes 
caught short when it is necessary to have 
prompt and immediate delivery..

“Now. if we cable to New York for 
say 500 barrels of flour, we can depend 
almost to a certainty that it will be ship­
ped next boat, and as the steamboat ser­
vice from there is more frequent and 
much faster than from St. John or Hali­
fax, we get the floor in ten or twelve 
days after cabling.”

A factor that enables New York com­
mission houses to fill orders so promptly 
is the holding of large stocks of flour 
of almost every brand ready for im­
mediate shipment. West Indian mer­
chants say : “If we sent a similar order 
to Halifax or St. John, we could not de­
pend on anything like such prompt ser­
vice.”

This is owing to several reasons. One 
of these is, there are no large commis­
sion houses handling every brand the 
same as in New York, and no large 
stocks are held at seaboard, enabling 
prompt shipment, 'but the order must be 
forwarded to the mill or office of the 
firm handling the respective brand. An­
other cause of delay is the infrequency 
of the steamboat service—every twelve 
days—while there are boats from New 
York every two or three days, and much 
faster than the Canadian steamers.

Too Much Substitution.
Another complaint frequently heard is 

that Canadian flour is not always up to 
standard and that there is too much sub­
stituting of similar brands, when the 
shipper does not have on hand the one 
ordered, while still another is. United 
States shippers study West Indian con­
ditions more than Canadians and give 
them what they want and not what the 
shipper thinks they should have or what 
he has on hand. It should be borne in 
mind by all Canadian exporters to these 
islands that the merchants are largely 
English in their make-np, and conse­
quently somewhat conservative in their 
ideas. A result of this is they want 
what they want, and naturally so, and 
not something else.

One merchant put it this way: “The 
Canadian too frequently give us what 
they have, while the English shipper 
usually gives ns what we order.”

One practice of Canadian shippers
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which is particularly annoying to West 
India merchants is that of drawing upon 
them with bill of lading attached. As 
the flour comes by the Canadian route, 
which takes twelve or fourteen days at 
best, and the draft usually by New York 
in eight days, the consequence is the lat­
ter often arrives before the shipment, and 
the merchant is under the necessity ot 
either accepting the draft or allowing it 
to be returned. Either of these alterna­
tives is very unpleasant to a reputable 
house.

If the Canadian shipper would take tin 
trouble to enquire into the commercia. 
standing of many of the West India 
houses, they would find their credit rai 
ing excellent, consequently could treat 
them as New York commission houses 
do—await remittance, which would be 
promptly sent forward. Of course, there 
is liability to get up against unreliable 
dealers, but this can be guarded against 
by the study of conditions and careful 
enquiry.

There appears to be little complaint of 
the general quality of Canadian flour, 
while the objections enumerated could 
be eliminated.

Complaints About Boat Service.
There is much complaint about the 

efficiency of the Canadian steam service, 
and it certainly is not all that could be 
desired. However, those complaining do 
not always give due consideration to all 
the circumstances. It should be remem 
bered that a boat from Halifax or St. 
John must make a number of calls 
among the islands on the. way down, 
where there is frequently more or less 
unavoidable delay in discharging the 
cargo. Few of the ports-of-call have 
docks, so that steamers are compelled t" 
anchor some distance out, and land their 
freight, often in row barges, frequently 
of small size.

On our way down on the “Aurora' 
we called at Monserett to leave several 
tons of cargo. It was about ten p.m. 
when the boat cast anchor. Soon after 
four or five small boats came out to 
take the freight ashore, and brought 
over a number of men to help unload 
Many of these were inefficient and the 
result was, the little freight that should 
have been taken off in a couple of hours, 
took nearly all night.

Among the cargo was a few thousand 
feet of lumber. For this the captain 
was unable to get a boat to take off at 
all, so was compelled to build it into a 
raft and float it ashore as best he could, 
towed behind the row boats that were un 
loading the balance of the cargo.

These are difficulties that time and 
improvement of harbors will no doubt 
remedy, but at present they exist.

There are a number of other articles, 
such as lumber, hay, fish, butter, cheese, 
etc., exported by Canada to the West 
Indies, nearly all of which could he ma­
terially improved by a careful study of 
conditions.
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BOWSER
Long Distance System

For Handling

Kerosene or Gasolene
meets the highest approval because it is

S. F. Bowser & Co., Ltd., Toronto, Ontario

The old method of handling oil by 
gravity or any kind of pressure was very 
dangerous, as a leak in a joint or elsewhere 
was most apt to result in an explosion.

Every feature of the Bowser Long 
Distance Underground Storage System 
meets the requirements of Insurance Com­
panies and Fire Underwriters.

HEAR IS THE PLAN :-The oil is 
stored in a tank buried outside, any distance 
that you desire away from the building. 
The tank is made of best heavy sheet steel 

riveted and soldered, tested and guaranteed leak and evaporation proof. It is painted with 
three coats of asphaltum, which absolutely prevents the damp earth from acting upon the 
metal. The pump is the latest improved, all metal, and measures accurately gallons, half­
gallons, quarts or pints at a stroke. The nozzle is fitted with a lever shut-off that absolutely 
prevents evaporation.

THE SYSTEM HAS NEVER CAUSED A FIRE, nor has an explosion of a Bowser Tank 
ever occurred. One hundred aud eighteen outfits passed through the San Francisco Fire—not 
one explosion resulted. Some of the pumps were warped and melted by the heat, but the oil 
remained in good condition in the tank. The Bowser System is safe in every way.

WRITE FOR BULLETIN 5-G.

To Handle Credit 
Customers Successfully

It is primarily essential that you 
get your MONEY out of them. Yet 
the credit customer expects the same 
consideration and courteous treat­
ment that the cash customer gets— 
and he is entitled to it.

Allison s?
systematize credit accounts, simplify collections, 
please the customer and eliminate arguments. 
They cost but little and pay for themselves many 
times over.

HOW THEY WORK

IMPROVED .

Bwull

A man wants credit. 
You think he is good. 
Give him a $10 Alli­
son Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with $10 — No 
trouble. When he 
buys a dime’s worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up. Then he pays 
the $10 and gets 
another book. No pass 
books, no charging, 
no lost time, no 
errors, no disputes. 
Allison Coupon Books 
are recognized every­
where as the best.

For Sale by the Jobbing Trade Everywhere.
Manufactured by

ALLISON COUPON CO., Indianapolis, Ind.

Bradley Stencil Machine
The latest development of a CIRCULAR Stencil 
Machine not so expensive as the Standard.
EASY TO OPERATE

VA V-

HAMILTON STAMP A STENCIL WORKS, Limited
Solo Canada Agents

HAMILTON TORONTO
37-39 King William Si- 38 Colborne St.

y If you are interested in good Bond 
Papers, send for our sample book. We 
make the following lines:

Superfine Linen Record 
Earnscliffe Linen Bond 
Standard Pure Linen 
Empire Linen Bond 
Crown Linen 
Colonial Bond

SAMPLES SENT ON REQUEST

THE HOLLAND PAPER COMPANY, LIMITED
MONTREAL, QUE.
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Classified Advertising
Yearly Contract Rates.

100 words each insertion, 1 year.........  $30 00
44 “ 6 months... 17 00

“ “ 41 3 months -. 10 00
SO “ “ 1 year... 17 00
“ “ “ 6 months... 10 00
25 “ M 1 year...........  10 00

ADDING MACHINE.

ADDING TYPE» INTERS write, idd or subtree! in 
one operation. Elliott-Fisher, Ltd., Room 314 
Sta.r Building, Toronto.

AGENT WANTED.
AGENTS WANTED IN CANADA by Manchester 
** Manufacturer vf Bottled Jams. An attractive line 

that should sell well. Address— Duerr & Sons, 
Old Trafford, Manchester. (tf)

BUSINESS CHANGE

IX)R SALE—Grocery business, large corner store in* 
^ growing locality ; we 1 established, splendid con­

nection, big ordt r trade ; annual turnover $20, 
000. Must be s-old immediately. Good reasons for 
selling. Address Box 334, CANADIAN GROCER, 
Toronto. (tf)

Grocery, crockery and confectionery
bu-ine-s for sale. Good thriving village in West­
ern Ontario. Excellent farming country. Stuck 

and fixtures $2,000. I urnover $8,000, at 85 cents 
on the dollar. Good reas ms for selling. Box 336, 
CANADIAN GROCER, Toronto.____________ (13)

COUNTER CHECK BOOKS.

COPELAND-CHATTERSON SYSTEMS — Short, 
simple. Adapted to all clashes of business. 
Copeland-Chatterson-Crain, Ltd., Toronto and 

Ottawa. (tf)

OUR NEW MODEL is the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

FOR SALE.

CASH REGISTER FOR SALE - National, nearly 
new,cost $525. Price to-day $350. Will sel for 
$175. Box 338. CANADIAN GROCER, Tor 

onto. (lip)

f?OR SALE—City and Town rights for preserving 
eggs. No cold storage needed. Box 339, CANA­
DIAN GitOCER, Toronto. (14p)

F'OR SALE — Automatic Computing Scale. S. H. 
Fagan, Windsor. Ont. ( 13p)

FOR SALE—Good, live, general business in the best 
town in Alberta. Stock and fixtures about $11,- 

000. Must be sold before 1st of April. For par­
ticulars address, R. A. Robertson, 632 First Street, 
Edmonton, Alta. (11)

FOR SALE - National Cash Register. Total adder» 
check and detail strip printer ; six clerks* initials 
received on account, charge, paid-out keys. Used 

twelve mon'hs. For sale cheap. Albert James, Peter- 
boro. Ont. (lip)

MISCELLANEOUS.

AT LAST - A really practical pencil sharpener. The 
*’Spiro” sharpener built on a new principle, 
positively does not break the lead. Ten blades. 

Sharpener lasts lifetime. Every pencil user needs 
one. Pencil sharp in a second. Ask your stationer 
or write us direct. A. R. MacDougall Co., Canadian 
Agents, Toronto.

ANY men who has ever lost money In the mails has 
had occasion to learn by painful experience that 
the only proper way to remit money is by Domin­

ion Express Money Orders and Foreign Drafts. If 
lost or delayed In the mails, a prompt refund is arrang­
ed or new Order issued without further charge.

COUNTER CHECK BOOKS-Eapeclally made for 
the grocery trade. Not made by a trust. Send ua 
samples of what you are using, we’ll send you 

prlcèa that will interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Business $/stf njs Limited, Msnufacturing Stationers, 
Toronto,

MISCELLANEOUS. MISCELLANEOUS.

CUT DOWN THE COST of your fire Insurance. 
Our illustrated catalog 14O ” on fire-proof win­
dows, doors, eic., contains full information as to 

how you can save money on your insurance. You will 
find it interesting. Write for it to-day. A. B. Ormaby 
Co., Ltd., Toronto. (tf)

SAVE 50% OF THE COST OF HANDLING 
merchandise by inatalPng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage la on the ceiling. Systems for 
all kinds of businesses, large or small. Write us for 
illustrated catalog, w. D. Beath 6t Son, 193 Ter 
•ulcy Street. Toronto. (tf)

DOUBLE your floor apace. An Otls-Fenaom hand- 
power elevator will double your floor space, en­
able you to use that upper floor either as stock 

room or as extra selling apace, at the same time in­
creasing space on your ground floor. Costs only $70. 
Write for catalogue 41B.” The Otis-Fensom Elevator 
Co-, Traders Bunk Building, Toronto. (tf)

DOES YOUR FIRE INSURANCE POLICY pro­
tect you ? There are pointa in connection with 

fire insurance policies that need expert handling to 
secure proper protection. We are Fire Insurance 
Exoerts. We can safeguard your interests, and pro 
cure the lowest rates. Mitchell & Ryerson, Con­
federation Life Bldg., Toronto.

ELIMINATE FIRE RISK, save insurance, reduce 
maintenance coats and save money on your actual 
building work by using the Kahn System of Fire­

proof Construction. Used in many of tne largest 
business premises on this continent. Write for cata­
logue. Trussed Concrete Steel Company of Canada, 
Limited, Walker Rd., Walkerville, Ont.

Errors avoided, labor saved-using the
44 Snou-perior” Autographic Register. Three 
copies issued at one writing. 1st, Invoice ; 2nd, 

Delivery Ticket ; 3rd, Charge Sheet perforated for fil­
ing. No handling of carbons. High grade printing 
and neat invoices. Make full enquiry. Auiographic 
Register Co.. 191-193-195 Dorchester St. E., Montreal.

(tf)

CIRE INSURANCE. INSURE IN THE HART- 
* FORD. Agencies everywhere in Canada. (tf)

[?REE TEST —Prove our claim that 4‘ Klear Copy” 
Carbon gives the bes', clearest, unsmudged copies 
of all typed matter at our expense. Send for sam­

ple package K,” free. Peerless Carbon and Ribbon 
Mfg Co. of Canada, Ltd., 180 Richmond St. West, 
Toronto. (tf)

FASHION DECREES—Holland Linen correspon­
dence stationery correct in style. Its beautiful 
writing surface most attractive. Envelopes to 

match. Fashi jnablesizcs and colors. Visiting cards. 
Invitation and At-Home Cabinets and Writing Tablets. 
Ask your stationer. W. J. Gage & Co., Ltd., Toronto-

GET THE BUSINESS-INCREASE YOUR SALES. 
Use Multigraph Typewritten Letters. The 
Multigraph does absolutely every form of print­

ing. Saves you 25% to 75% of your printing bill. 
Multigrapb your Office Forms; Letter-heads ; Circular 
Letters Write us. American Multigraph Sales Co., 
Ltd., 129 Bay St., Toronto. (tf)

INSURE HEALTH by installing Pullman system of 
1 natural ventilation. Simple, inexpensive. All 

foul air in room expelled through special outlets. 
Use in store, office and home. Send for free book­
let. Wm. Stewart & Co., Saturday Night Building, 
Toronto ; Board of Trade Building, Montreal. (if)

JUST NOW we are holding a special sale of second­
hand typewriters. All makes are represented— 
Underwood, Remingtons, Olivers, Empires, Smith 

Premiers, etc. They have been carefully rebuilt and 
are in good workable, wearable condition. The Mon­
arch Typewriter Company, Limited, 98 King St. W., 
Toronto, Ont. (If)

M
odern fireproof construction, our

system of reinforced concrete work—sa euccess- 
y used in any of Canada’s largest buildings — 

gives better results at lower cost. 44 A strong state­
ment” you will say. Write us and let us prove our 
claims. That’s fair. Leach Concrete Co., Limited, 
100 King St. West, Toronto.

SCOTCH PLAID STATIONERY la the latest cre­
ation for business and society correspondence. 
Paper and envelopes present a finished li"en 

surface, most agreeable to the pen touch. Leading 
stit’oners hsve it. Write for samples. The Copp, 
Clark Co., Ltd.,Toronto. (tf)

6o

CAMPLES FREE—Write ua to-day for free samples 
of our new two-color Counter Check Books 
white and yellow leaves. We make Check Books 

endfold and sidefold, single and triplicate pads. 
Lowest prices. Dominion Register Company, Ltd., 
100 Spadina Ave., Toronto.

THE 44Kalamazoo” Loose Leaf Binder is the only 
binder that will hold lust aa many sheets as you 
actually require and no more. The back Is flex­

ible, writing surface flat, alignment perfect. No ex 
posed metal parts or complicated mechanism. Write 
for booklet. Warwick Bros. & Rutter, Ltd., Kink and 
Spadina, Toronto. (tf)

THE METAL REQUIRED in a Modern Concrete 
Building. Our special facilities enable us to 
produce at minimum cost Concrete Reinforce 

ments. Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write ua for catalogue and 
prices. Expanded Metal and Fireproofing Co., Ltd., 
Fraser Ave., Toronto. (tf)

WANTED—A splendid opportunity for dealers to 
handle the best combination Duplicating, Ad 
dressing and Office Printing Machine on the 

market. Exclusive territory. Send name and address, 
giving occupation and references, to the Canadian 
Writerprcss Company, Limited, 33 John St., Hamil 
ton. Ont. (tf)

TT7AREHOUSE AND FACTORY HEATING SYS 
W TEMS. Taylor-Forbea Company, Limited. 

Supplied by the trade throughout Canada, (tf)

IITHEfy buying bookcases insist on havingthe best 
VV on the market, 41Macey Sectional Bookcases."

Carried in stock by all up-to-date furniture deal 
era. Illustrated booklet sent free on request. Canada 
Furniture Manufacturers, Ltd. General offices. Wood 
stock, Ont. (tf)

YOU DON’T buy a National Cash Register—it pays 
* for itself. Saves money. Prevents mistakes.

We can prove it. National Cash Register Co., 
285 Yonge Street, Toronto.

YOU need the best possible protection from fire! If 
I your valuables are In one of our safes, you can 

rest at ease ; no fire is too hot for our safes and 
vaults to withstand. We manufacture vaults and safes 
to meet every possible requirement. Write for cata 
logue 14S ” The Goldie & McCulloch Co., Ltd., Galt. 
Ontario. (tf)

YOU can display your goods to better advantage 
through the use of up-to-date fixtures. We are 
specialists in the planning of stores and office- 

Our catalogue conta’ns illustrations of many new 
features and several handsomely equipped stores and 
offices. Shall we send you our catalogue J? Jonc, 
Bros. & Co., Ltd., 30-32 Adelaide St. W., Toronto

(tf)

(h^r buys the beat duplicatingmachlneon the mar 
vj)7k kct. ACME will print anything a job printer 

• can do. Complete outfit: Acme Duplicating 
Machine, one tubular stand fitted with type cases, com 
pertinents plainly lettered and arranged like universal 
keyboard of the standard make of typewriters, one 
drawer for accessories and forms, 20 lb. font of type 
writer type, one chase, one Acme ribbon any color 
with typewriter ribbon to match, one pair tweezers, 
two quoins, one key, one oil can and one set of reglets 
Sold with a guarantee. Acme Duplicator Co., Balti 
more, Md., U.S.A.

REPRESENTATIVE WANTED.

PROBABLY the most talked about machine in Can 
ada la the Halner Book-keeping Machine, h 
combines In one machine the cash and credit 

register, time recorder and account register. Reprc 
sentatlvea wanted everywhere. Write for ourproposi 
tlon. Book-keeping Machines, Limited, 424 Spadins 
Avenue, Toronto. (*»)

SITUATIONS VACANT.

Great opportunity for salesman visu
In, the drug or grocery trede in end west of 
Winnipeg. Firm established on eastern market 

several years wants salesman who can Invest $300 
All profits from hia territory will be turned oyer to 
him until his investment h paid back. Commission 
and half the profits thereafter. Profits very large 
L.C.M. Co., 503 Union Trust Building, Detroit, Mich
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QUOTATIONS FOR PROPRIETARY ARTICLES)
Baking Powder

W. H. QILLABD k CO. 
LflMBJUÛ—

i lb. Uni. Idos. In one .... ........ ........|2 00
i-lb. tin», 8 ................. 1 25
! lb. tins, 4 ................. 0 75

IMPERIAL BAKING POWDER
Per doz-

....... 10c. ......... S-U 85
................ 1 75
................ 3 50

....... 12-oz. ................ 3 40

....... 2i-lb. ................ 10 50
- lozen....... .......  6-lb. ................ 19 80

MAGIC BAKING l’OWDER

6 dozen
Sizes. Per doz

5c. .... $0 50
.... 0 75

6 “ .... 1 00
8 “ .... 1 30

12 “ .... 1 60
12 “ .... 1 85
16 “ .... 2 25
16 " .... 2 30
21-lb .... 5 00
5-lb .... 9 50

y£°fl (_ Per case
16 ” ) $6 00

ROYAL BASIS# POWDER 
oUt*. Per lice. 

Bowel-Dime ... $ 0 96y* lib..........  140
" low............ 1 96
:: à it............a 55
•• 11 oe..........  8 86
" lib............  4 90
" lib................IS 60
M Bib ............ 81 85

Barrel»—When pecked in 
barrel» one per cent, dis­
count will be allowed.

CANADIAN CANNBR8, 
Aylmer Jains Peach 

Per doz
Strawberry........  1 90
Iu.spberry...........1 90
Mack currant... 1 80
K .1 currant....... 1 80
Rasplierry & red

currant........1 80
Raspberry and 

gooseberry.
Dawson plum,

etonelesa__
G '.engage plum,

1 80 

1 70

LIMITED
_________ _______1 80
Pear....................  1 70

Jellies
Red currant — 2 40
Black currant... 2 40
Crabapple........... 1 70
Plum................... 1 70
Grape.................. 1 70

Marmalade
Scotch................  1 40
Orange Jelly__ 1 75
Green Fig...........2 25

________ _ Lemon .........  1 80
btoneless— 1 70 Pineapple...........2 25

■’ ose berry........  1 80 Ginger................... 2 25
Pure Preserves—Bulk 

6’s k 7's per lb. 14's k 30’s per lb.
Strawberry................ 0 11  0 101
black currant.......... 0 11   0 10#
bvipberry..................0 11  0 10J
(tcher varieties....... 0 <-9   0 08$

Freight allowed up to 25c per 100 lbs.
tViiJTE 8WAN 8PIOB8 AND CEREALS LTD.
White Swan Baking Powder—

1 lb. tins, S-doz. In case, per doz......... 2 0U
à -lb................................... .................
i lb. " " " .......... 0

Cook's Friend Baking Powder 
Cartoons— Per doz No. 12,4-oz., 6 dz 0 70 

No. 1,1-lb.,4 doz 2 40 No. 12,4-oz.,3dz. 0 75 
No. 1,1 lb., 2 doz 2 50 In Tin Boxes—
No 2,5-oz.,6doz 0 80 No. 13,1-lb.,2dz. 3 CO 
No. 2,5 oz.,3doz n 85 No. 14,8-oz.,3 dz 1 75 
No. 3,2|-oz.,4 dz 0 45 No. 15,4-oz.,4dz. 1 10 
No. 10,12-oz ,4dz 2 10 No. 16.21-lbs.... 7 26
No. 10,12-oz.,2dz 2 20 No. 17,5-lbs...... 14 00

Cereals
WHITE SWAN SPICES 
AND CEREALS, LTD. 
White Swan Breakfast 
Food, 2 doz. in case, per 
case $3.00.

The King’s Food, 2-doz. 
in case, per case $4.80. 

White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
doz. $1.

White Swan Self-rising 
Pancake Flour, per 
doz. $1.

V-hite Bwm What per doi.. $1 40
S»ked Rice, per do.......... 1 00

k bve Been Hiked Pees, pet doi......... 1 00

. _ Blue
per lb.............................. 0 17

In 10-box lot» or rae#........................... 0 IB
GiUett’s Mammoth, l-erose box.............  2 00

Chocolatée and Ooooae
THE COWAN CO., LIMITED

S
 Cocoa—
Perfection, 1-lb. 
tin», per doz... . #4 50 

Perfection, |-lb.

per do................. 140
Perfection, i-lb.,
per doz................ 1 30

Perfection JlOo size 0 90

Soiu le, bulk, No.
1, per lb.............. 0 20

Soluble^ulk, No. ^ ^

Loudon Pearl, per lb..............................  0 22
special quotations or Ooooa in bbls. 

kegs, etc.
Unsweetened Chocolate— Per lb.
Plain Rocz, t s a i's, cakes, 12-lb. bxs 0 86 
Perfection chocolate, kOc size, 2 dozen

b xea. per dozen.................................. 1 80
Perfection Chocolate, 10c size, 2 and 4

dozen boxes, per dozen.........................  8 90
sweet Chocolate-

Queen s Dessert, i s and 4’», 12-lb. bxs.,
per lb..................................................... *0

Queen s Dessert, 6’s, 12-lb. boxes......... 0 4U
Vannla, i-lb., 12-lb. boxes, per lo......... 0 35
Piroiro,8'.............................................  “
Ruyel Ns.,, fi. li. boxe», per lb.... «b 

Diamond, 7’s, 12rlh. boxes, per lb..... 0 24
11 •• :::: « «

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, In 
|-lb. pkgs., 2-doz. in box, per dozen 0 90 

Confection»— Per lb.
Milk chocolate wafers, 5-lb. boxes . 0 36
Maple cuds, 5-lb. boxes........................ 0 36
Chocolate wafers. No. 1, 6-lb. boxes 0 30 
Chocolate wafers, No. 2, " 0 25
Nonpareil wafer». No. 1, " 0 3J
Non pare 1 wafer», No. 2, " 0 25
Chocolate ginger, 5-lb. boxes............  0 30
Milk chocolate, 5c bundles, per box.. 1 35 
Milk chocolate, 5c cakes, per box.... 1 35

Agent», O. B. Colson * Bon, MontreaL 
In I, * and 1-lb. tin», 14-lb. boxe», per 

lb........................................................ 0
Smaller quantities .. -.08?

JOHN P. MOTT k CO.’S.
R. S. Mclndoe, agent, Toronto ; Arthur M. 

Loucks, Ottawa ; J. A. Tajlor, Montreal; J. 
E. Huxley, Winnipeg ; Tees & Persse, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver, B.O.; G. J. Estabrook, St. John.N.B.

Elite, lOo sise 
(for cooking) 

doz ......... 0 90

Mott's breakfast cocoa,10c. size 90 per ds.
" breakfast ooooa, 4»................  u 38
•• " " |’S....................  0 38
" No. 1 chocolate, | i.................... 0 82
" Navy " I’»...........  0 29
" Vanilla sticks, per gro»s............  100
" Diamond chocolate, !’■............. 0 24

" Plain choice chocolate liquors 0 32 
" Sweet Chocolate Coatings .... 0 20

WALTER BARER k OO., LIMITED. Per lb. 
Premium No. 1 chocolate, i and 1-lb.

oakes ................................................. $0 85
Breakfast ooooa, 1-6, Î, |, lk Mb. tins 0 41 
German Sweet chocolate, | and l-lb.

oakee, 6 lb. boxes........ ............... 0 26
Caracas Sweet chocolate, 1 and i-lb.

oakee, 6-lb. boxe»................. 0 82
Auto Sweet chocolate, 1-6-lb. oakee,

8and6lb. boxes......... 0 32
Vacilla Sweet chocolate, 1-6-lb. oakee

6-lb. tins...........................................  0 44
Soluble oooos (hot or oold soda

l-lb. tin»........................................... 0 88
Cracked ooooa, irlb. pkgs., 6-lb», bags 0 82 
Caracas tablets, 100 bundle», tied Be.

per box.............................................. S 00
The above quotations are Lo.b. Montreal

Cocoanut
CANADIAN COCOANUT CO., MONTREAL. 

Packages—5c., 10c., 20c. and 40c. packages,

Condensed Milk
BORDEN'8CONDENSED MILE OO.

Wm. H. Dunn, Agent, Montreal k Toronto.
Cases. Doz.

Eagle Brand Condensed Milk.... $6 00 1 50
Gold Seal Condensed Milk......... 4 25 1 10
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen). . . 2 00 0 50 
Peerless Brand Evaporated Cream

family size................................. 3 50 0 90
Peerless Brand Evaporated Cream

pint size (4 dozen).....................  4 80 1 20
Peerless Brand Evaporated Cream

hotel size................................... 3 70 1 85

TRURO CONDENSED MILK OO., LIMITED.
"Jersey” brand evaporated oream

per case (4 doz.)................................. $4 00
Reindeer " brand per case (4 doz.).. ..SCO

German
Glass Jars, ground.................. ". 0 30

Dandelion, i and 1 lb. tins,
0 22

packed in 15 lb. and 30 lb. cases. " Per lb
l-lb. packages........................................... 0 26
i-lb. packages............................................ 0 27
}-lb. packages.......................... ................ 0 28
1 ana | lb. packages, assorted..............  0 261
4 and 4 lb. packages, assorted.............. 0 27J
4 lb. packages, assorted, in 5 lb. boxes. 0 28 
i lb. packages, assorted, in 6 lb. boxes. 0 29 
i lb. packages, assorted, 5,10,15 lb. cas. 0 30
In*15 lb. tins, 15 lb pails and 10,25 and 50 lb. 
boxes. Pails. Tins. Bbls.

White moss, fine strip 0 12 0 21 0 17
Beet dhreaaed.............. « le «}.
BpaeUlShred ............ 0 II .... 0 16
Kibbon.......................... 016 ... 0 16
Kiouoon ....................0 IT •••• 0 17
Deeiooated....................1 16 .... 0
Whit# Mom In 5 And 10 lb. square tins, 11c.

WHITE EWAN 1PIOE1 AND OEBEALE LTD.

.........................•«

^ S3 S3 33
g oo OO OO

a; SS 83 88 '
20 SO OO OO 
£

OrSÜw tOjg,

Coffees.
■ BY, BLAIN OO. LIMITED.

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof n»gg and Hn«
Club House... .$0 32 Ambrosia..........0 25
Ne< tar..............  0 30 Plantation........ 0 22
Empress............ 0 28 Fancy Bourbon 0 20
Duchess............ 0 26 Bourbon............0 18
urusùed Java and Mocba, wûuie... 0 It

" '* " ground.. 0 17|
Golden Rio............................................  0 14

Package Coffees
Gold Medal, 1 and 2 lb. tins, whole

or ground......................... ......... 0 80
Cafe, Dr. Gourmet's, 1 lb. Fancy

Cenfeeuons
THE OO WAN CO., LTD.

Cream Bars, 60 s. assorted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box, " 1 35

'* " 10c cakes, 36 inbox " 2 55
Chocolate Wafers No. 1, 5-lb. boxe», lb. 0 33 

" " No. 2, " " 0 IS
Maple Buds, 5-lb. boxes, lb................. 0 36
Nut Milk Chocolate, i-lb. cakes, 12-lb.

box, lb.................................................... 0 40
These prices are F.o b Toronto.

IMPERIAL PEANUT BUTTER
Small, cases 2 dozen....................... 0 95 dozen
Medium, cases 2 dozen..................  1 80 "
Large, cases 1 dozen ................ 2 75 “
Tumblers, cases 2 dozen................ 1 35 "
25-lb. pails........................................  0 15 lb.

Coupon Books Allison’s 
For sale in Canada by The Eby Main Co Ltd: 
Toronto. C. O. Beauchemis A Fils. Montres1 

92, $3, 65, 610, $15 and $20.
All same price one size or assorted 

UN-NUMBERED
Under 100 books................................ each 04
lût books and over.............................each (3|
600 t ooks to 1000 books........................... 13

For numbering cover and each coupon, 
extra per book *4 cent.

Infants’ Food
Ro inson's patent barley, 
i-lb. tins, $1.25; l-lb. tins, 
«2.25; Robinson's patent 
iroats, i-lb. tins, $1.25 ; 1- 
"i. tins, $2.25.k:

flavoring Extracts
8HiRRnrp’e

1 ojf. (all flavor»),dos. J 00

ground.......... ................... ........... ..........
English Breakfast, 1 lb. tins, ground 0 18 
WHITE SWAN SPICKS AND CEREALS LTD.

Whit# Swan Blend.

l-lb. decorated 
tine, 32c. lb 

MccJa^Hb.tim

Mo-Ja, l-lb.tins 
28c. lb.

M^J^Mb.tins

Oafedee Bglcuree-1-lb. fancy glass Jan, per 
Oaf!*"f’fromatique-l-lb. amber glam Jan, 

Fneentablmoi with I tumbienk |10 per do»

H
 THOMAS WOOD A OO.

"GUt Edge" in 1 lb. ^ ^

"GUt Edge" In I lb.

__________ Canadian Souvenir
1 lb. fancy Utho- 
graphed eaaleten • 88

0116686. -Imperial 
W M Large »lae Jan, perds I V

Medium ilae Jan, per do»..
Email elee lav*, per doe ...
Individual else Jare^. 
per dos.............. 1 ®
Imperial holder—
Large sise, dos. 18 00 
Med else " 17 00 
Small site " IS 00 

Roquefort- 
Large size, dos. 1 40 
Smflletaa. " 148

Canada Cream Cheese—
In cartons, each 1 dosen............
Large Modes, dosen....................
Medium blocks, dosen................

I 85

U " " 24 .6 6 •• s
5 " " " 8
g «I •« •• 5
u:. : b

Diiooonts on appUoation
CRESCENT MFO. CO.

Per doz
2 oz. bottles (reta at 50c.).................. 4 25
4 oz. bottles (retail at 90c.).................. 6 80
8 oz. bottles (retail at $1.50)................ 12 50

16 oz. bottles (retail at $3).....................  24 00
Gal. bottles (retail at $20)..................... 14 50

Milk Powder
CANADIAN MILK PRODUCTS, LTD , TORONTO 
Trumilk, full cream, per case (4 doz), | lb

tins........................................................... 4 80
Milkstock (cooking milk), per case (4 doz)

4 lb tins.................................................... 4 80
Jams and Jellies

BATOER'S WHOLE FRUIT STRAWBERRY JAM 
Agents, Rose & Laflamme, Montreal and 

Toronto.
1- lb. glass jar, screw top, 4doz., perdoz. $2 20

T. UPTON & co.
Compoimd Fruit Jams—

12-oz. glass jars, 2 doz. in case, per doz. 1 00
2- lb. tin*, 2 doz. in case, per lb............ 0 07J
5 and 7 lb. tin pails, 8 and 9 pails in

crate, per lb....................................... 0 07
7 wood pails, 6 pails in crate, per lb... 0 07
30-lb. wood pails, per lb..........................  0 062

Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz.. 1 00
2-lb. tins, 2 doz. incase, per lb.............. 0 07J
j wood pails, 5 pails in crate, per lb — 0 07 

Soups
JOS. CAMPBELL CO., CAMDEN. N.J. 

Soups (condensed)—No. 1 cans, all kinds, " 
doz. $1.20. Pork and Beans, with tomato 
sauce or Boston style—No. 2 cans, doz. $1.40. 
Tomato Ketchup — Bottles (10c. size only) 
doz. $1.40. Tabasco-Ketchup — Bottles (10c 
size only) doz. $1.40 Chili Sauce—Bottles 
(lOo size only) doz. 81.40. Mustard (prepar- 

"• ---- - |------ (new) —ed) —With spoon 
jars. doz. $1 40.

w) dos. $1.40; No. 80

W. CLARK’S SPECIALTIES

8.S. Beef (Inglass 
Brand), 3 sizes — 4s,

Î
1.5 ; |s, $2.25; Is.
3.35 dozen. Ox Ton 

gue (Paragon), 4 sizes 
-|s, $7.50; 2s. $8.50; 
2is, $9.50; 3s, $12 doz. 
Stewed Ox Tail—Is, 
$1.60 dozen. Stewed 
Kidney—Is, $1.5 ; 2». 
$2.65 dozen. Minced 
Coilope—Is, $1.40; 2s. 
$2.60 dozen.
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A GROCER’S CO-OPERATION
SUN PASTE 
STOVE POLISH

RISING SUN 
STOVE POLISH ;

RISING SUN Stove Polish in Cakes 
gives a lustre which far outlasts all 
others under the heat of the stove, and 
that is why it has so many friends that 
call for it over the grocery counters the 
world around. We believe that the real 
live grocer wants to push the goods that 
please his customers, and that is why 
we have the hearty co-operation of 
thousands upon thousands of grocers 
everywhere It pays you to push it.

MORSE EROS., Props. - Canton, Mass., U.S.A.

rM

If Interested in Modern Grocery 
Equipment write for Our Il­

lustrated Catalogue.

The Walker Bln & Store 
Fixture Co., Ltd.

Berlin, - Ontario

Five Essentials
Simplicity

Fast Grinding 
Durability

Easy Adjustment 
Finish

Elgin National 
Coffee Mills

(40 STYLES)

Theie are high-grade, attractive 
looking mills, at a

LOW COST
Ask any of tbc following Jobbers for our Catalogue :

WINNIPEG-G. F 6c J. Galt (and branches); The Cod ville Co.
(and branches) ; Foley Bros., Larson 6c Co. (and branches). 

VANCOUVER-The W. H. Malkin Co. Ltd. ; Wm. Braid 6c Co. 
HAMILTON-Jas. Turner & Co.; Balfour. Smye 6c Co.; MacPher- 

son. Glassco & Co.
TORONTO-Eby.Blain. Ltd.
LONDON—Gorman. Eckert 6c Co.
ST. JOHN. N.B.—G. E. Barbour Co.; Dearborn 6c Co.
REGINA. SASK.—Campbell Bros. 6c Wilson 
MONTREAL—The Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

R. B. Wiseman & Co.
123 mAln.nnau?Z.t WINNIPEG, MAN.

Warehousemen, Forwarding Agente and 
Wholesale Brokers

We make • specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in­
terested, we will gladly furnish you with a list of satisfied 
customers.

Reference—Ban* of Ottawa, Winnipeg

Tea Lead,
Best Incorrodible

“Pride of the Island”
Manufactured by BRAND

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Lemlneted," London. LIMEHOUSE,
A.B.C. Codes used 4th end 5th Editions. LONDON, E., ENQ.
Oeosdlen Agente ALFRED B. LAMBS S SON, TORONTO

J. HUNTER WHITE, ST.JOHN, N.B. 
CECIL T. OOBDON, MONTREAL

62
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CURRANTS
We ere proprietors of

“AFRODITE” brand, the best AMALIAS 
currant on the market. 

“NARCISSUS,” fine FILIATRA currants, 
“NAUS1CAA,” fine FILIATRA cleaned 

currants
snd importers and distributors of

highest grade PATRAS and VOSTIZZA 
currants.

We aim to give the trade the best grades 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPRESENTATIVES :

LAMBE A MacDOUGAL, London 
H. & A. B. LAMBE. Hamilton 
W.G.A. LAMBE A CO., Toronto 
H. D. MARSHALL, Ottawa 
ARTHUR P. TIPPET A CO., Montreal 
J. W. GORHAM A CO., Halifax

GREEK CURRANT CO.
95 Broad Street - NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

BUCCY ECO CRATE

The most satisfactory Egg Carrier 
yet invented.

YOU should have them in stock. 
5,000 sold first season.

Walter Woods & Co.
Hamilton and Winnipeg

OCEAN MILLS 
Montreal

Chinese starch, 48 
1-lb., per case $4.00 ; 
Ocean Baking Pow­
der, 48 3-oz., SI. 50; 
48 4-oz., $1.80; 60 8, 
oz., $4.50: 36 1-lb.- 
$3.76:48 1-lb. pkg., 
$4; 101-lb. tins. 16; 
loose 26 lbe., $1.75 ; 
Ocean blancmange, 
48 8-oz., $4; Ocean 
borax, 48 8-oz., 
$1.60 ; Ocean cough

Srup, 36 6-oz., $6.00 ; 
8-ounce, $7.20; 

Of can corn starch, 481-lb. $3.60

Jam
Per lb.

v«i lu wood pails....................................... 0 06$
V assorted jam, 1-lb. glass (are, two 

uuzenincase..................................... 176

Jelly Powders
IMPERIAL DEMKRT JELL?

True Fruit Fl
Rtons e acm I Doz

Assorted flsrors—gross 10.71.
Soap

'.Tbs QBNÜIN*. Picked 100 Ben to osse.

.Pnri,°!!î^Uri0Md<*,‘b»0

SliltiL'l
‘'Hill

List price.
“Shirriff's'' (all 
flavors), per aoz 

Discounts on applica-

WHITE 8WAN 8PICE« 
AND CEREALS, LTD.

White Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

I^V£LlNj

Lard
». S. SAIBBASIS DO. BO A11

LARD OOMrotJMD. 
Tierces....$0 111

P.O.B. Montrait.

1)N TV

eas.ifirs't

excels

GUNNS

"basifirst

LARD
COMPOUND.

Tierces.... 0 1!
Tubs........ 0 12]
80-lb. palls. 0 12 
20-lb. tins.. 0 12] 
10-lb. “ 0 13 
6-lb. " 0 134 
3-1D. “ 0 13$ 

1-lb. cartons 13|
Licorice

NATIONAL LICORICE CO.
6-lb. boxes, wood or paper, per lb.........$0 40
Fancy boxes (36 or 50 sticks), per box... 1 26
“Binged" 6-lb. boxee, per lb................ 0 40
“▲ome" pellete, 5-lb cans, per can .... 8 00 

(fancy bxs. 40), per box 1 » 
Tar Uoorioe and tola wafers, tin. cans, ^ ^
Licorice lozenges, -lb. glass jars.........  1 75

“ " 20 6-lb. cans............. 160

"Purity " licorice, 10 sticks...................
" “ 100 sticks..................

Dulc, large cent sticks, 100 in box.......
i.ve (Coacantratea)

GILLETTE
oillett’s

PERFUMED LYE

Per case 
1 case of 4 doz $3 50 
3 cases of 4 doz 3 40 
6 cases or more 3 35

tarmalade.
T. UPTON * OO 

12-oz. glass jars. 2 dozen 
case, per doz. $1; 16-oz. 
glass jars. 2 doz. in case, 
per doz. $1.4» ; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 7c.; pint sealers 
(24 oz.), I doz, in case, 
per dozen $2.

sBIKKirr BRAND
“Imperial Hootch — 

1-lb. glass, doz... 1 56 
8-lb. “ " ..8 80
4-lb. tins, " ..4 66 
7-lb. " " ..7 16

"Shredded"—
1-lb. glass, dos....... 1 90
8-lb. " " .... 110 
7-lh.ttne, » ....186

SPBATT S PRICE LIST
Mixed Bird Seeds, 1-lb. pkts., S dozen

oases per doz ....................$0 95
Parrot Food, 4-lb. pkts., 1 dot cartons 0 45
Parrot Food. 8-lb. pkts ...................  1 36
Bird Cage Sand, about lè-lb. bag», 4-

groes eases, per doz.......................... 0 30
BirdOege Grit, about 14-lb. bags, 4- 

groes oases, per dos........................ 0 10
Mine# Meat

Wethey’s condensed, per gross, net... $11 00
" per ease o2 IdoMo, net.......  100

63

,-Ï.CHARL

É^PORATED ÇflEAj

ST. CHARLES CON 
DENSINO OO 

PRICES :
8t. Charles Cream 
family size, per case 

... - $350 
Baby size, per

case............. 2.00
Ditto, hotel, 3.70 
SilverCowMilk4.55 
Purity Milk....4.25 
Good Luck.... 4.u0

1-lb. tins.

Mustard
OOLMAN’S OR KEEN'S

per doz. $ 1 40 
“ 2 50

5 00

SS 
0 86 
1 46

D.8.F.,4-lb. tins....................
" j-lb tins....................
" 1-lb. tins....................

Durham 4-lb. jar................... per jar
" 1-lb. jar................... **

F.D. 4-lb. tins.......................  per doz.
$-11 '
IMPERIAL PREPARED MUSTARD

Small, cases 4 dozen.......................  0 45 dozen
Medium, cases 2 dozen................... 0 90 “
Large, cases 1 dozen.......................  1 35 ••

Olive Oil
, LTD.

$5 71 
6 ■'
4

LAPORTE, MARTIN & CIE.,
Minerva Brand—

Minerva, qts. 12's.............
" pu. 24's ..............
" 4-pte. 84's.............

Sane**
PATERSON'S WORCESTER SAUCE 

4-pint bottles, 3 and 6 dozen cases, doz 0 90 
Pint bottles, 3 dozen cases, doz............ 1 75

8oda
COW BRAND

Case of 1-lb. contain­
ing 60 .paokagee, per 
box, $3 00
Case of 4-lb. con- 
taininj 120 pkg a per
Case of 1-lb and 4-lb. 
containing 30 1-lb:
and 60 4-lb.pkgi, per

„ box $3.5o
Case of 60. pkgs. oontainlng 9$ pkgi. per 
box, $3.00

MAOIC BRAND Perca c
No. 1, cases 60 1-lb. packages.................  $2 60
No. 2, “ 120 4-lb. ...............  2 60
No.?, •' {i8J-}b! " { ......... 360
No. 5 Magic soda—cases 10O 10-oz. pkgs.
1 case..........................................................  2 65
6cases......................................................... 2 55

MViWiWt;
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Wood’s “Canadian Souvenir” Canister Cotfee
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colouring 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits I We solicit your orders.

THOMAS WOOD 00., LIMITED
No. 428 St. Paul St. Montreal

Soap and Was tun g Powders
A. 1\ TIPPET k CO., AGENTS

Maypole soap, colors, per gross......... 810 20
Maypole soap, black, per gross......... 15 30
Oriole soap, per gross........................... 10 20
Gloriola soap, per gross .................. 12 00
Straw bat polish, per gross................ 18 20

Stove Polish

SURPRISE

SO dan.

1 Box Price 
.......$4.00

| 6 Box Price 
.......F-F

| Freight paid 
on 6 box lot

Per g
Rising Sun, No. 1 cakes, * k igrs. bxa. 88 50 
Rising Sun. No. 3 cakes, gross boxes.. 4 50
No. j Sun Paste, i gross boxes.............. 5 40
No. 10 Sun Paste, i gross boxes............  9 00

box0**..10. F 60

6 dox. to 
box....... F 30

0 06*

0 77
U 06* 
0 06*

lily White < How­
l-lb. fancy cartons, cases 30 lb. 0 07*
6-lb. toy trunks, 8 in case............ 0 08
6-lb. toy drums, with drumsticks

in case......................................... 0 08
Kegs, ex. crystals, 100 lb............  0 07

Brantford Gloss—
1-lb. fancy boxes, cases 35 lb— 0 07* 

Canadian Electric Starch —
Boxes of 40 fancy pkgs., per case

iVjTKlMUt,

6WÛ \ot

ILU
file*
iX&S. J
ffàgl

5 in!
Is i53O'EH? « r
SiiAS

Starch
EDWAKDSBl KO STARCH CO., LIMITED

foundry Starches Per lb
No. 1 white or blue,4-lb. carton... $0 07 
Nu. 1 white or blue, 2-lb. carton... 0 07
Canada laundry ........................... 0 06
Silver gloss, 6-lb. draw-lid boxes.. 0 08
Silver gloss, G4b. tin canisters....... 0 08
Edward’s silver gloss, 1-lb. pkg....... 0 07*
Kegs silver gloss, large crystal....... 0 07
Briison's satin, 1-lb. cartons........... 0 07*
No. 1 white, bbls. and kegs............ 0 064
< anada while gloss, 1-lb. pkgs. ... 0 0G| 
Benson enamel, per box... 1 50 to 3 00 

Culinary Starch
Benson k « o s. Prepared Corn....... 0 07*
Canada Pure Com.............................. 0 06

Rive Starch
Ed wards burg No. 1 white, 1-lb. car. 0 10 
Ed wards burg No. 1 white or blue.. 0

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches

Canada i^aundry, boxes of 40 lb 0 06 
Acme Gloss Starch

1-lb. cartons, boxes of 40 lb.......
Finest Quality White Ieaundry 

3-lb. canisters, cases of 48 lb ...
Barrels. 200 lb..............................
Kegs, 100 lb..................................

16,10 and 1 . tins hate wire bandies.)

Teas

CCVLON TEA
TEA CO.

r Wholesale Be

Brown Label, l’s and *‘s........F 86 FF
Green Label, Is and*............ 0 27 0 S6
Bine Label, l's, is, ft and ft's 0 » 0 40
Red LeheL l's end is..............  0 * 0 60
Gold Label %'t    » 44 "
Bed-Gold Label, %'e...............  0 66 «N

GEO. E. BRISTOL 4*00., 
Hamilton, Ont.

..........Is, 90c. : U 11c.
.............Is and la, 23c.
............Is and Is, 28c.

. Is and K 35c.

26o...............
30o...............
40c...............
60c.............................................................
76c......................... Is and fa, Vulcan, 60a

100 lb. lots freight paid.

(TEYLON ~[EA
Blna Let alia.,

Ur**.»c Laboi. 1 s aud * a
ttiu- XiSDBi. A •
Brown Label, l's and *'s 
Brown LabeL |'s .
Green Label. I s an 
Bed Label, i».......

u 13 *o
0 20 U 36
0 ■ e 40

0 it
is . . . .. 6 16 0 60. ......... 6 «6 oeo

LAPORTE, MARTIN 4 Oil, LTD. 
Japan Te<

Red Label, retail at 50c.....................  0 .
Orange Label, retail at 60c................. 0 t_
Gold Label, retail at 80c....................... 0 v.

h:

0 25 
0 19

Victoria, hf-a F lbs ...................
Prinoees Louise, hf o, 80 lbs .....

Ceylon Green Teas—Japan style—
Lada, ciui 60 lbs.............................. ÏÜ
Duobeaa, oaMa 60 lb......................... 0 18

6T AwmiiV} at* Xov 
dwx^iws» tms yr«va -\ nftwa w \w>s

JAM .S' DOME SLACK ASAD

Per boss6s Mss....................................................  fete
Is " .................................................... 168

■yre».
EDWARD8BÜRG STARCH CO., LTD.
"Grown Brand Perfection Syrup.

Barrels, 700 lbs.........................  0 OM pel b.
HeU-berreU. 860 lbs................. 0 Oil
i-barrela, 176 lbs....................... 0 Otf "
Palls 16 lbs................................ 1 SO esob

" 181 lbs............................. 1 I8_ "
Plain Uns, wllb label-

lib. Uns, I doe. In esse...............1 606 • i " •• ................1

10 - I “ ......... 170
iieib.

BLUB B1BBOB
TEA OO., 

MONTBKAL

rslluw Label, Is.................... 0 10
•• is...................... on

Oresn label. Vs and V........... ... It
Blue LabeL l’s and fa.........0 *
Bed LebsLlai»,i. and is.. 0 10 White Label, Va is and fa. 0 II
Gold Label l s and is.......... 8 «
Purple label, is end |s.........8 61
Embossed, is end is............ 007

Ram Lal’s 
Pure 

| no ian Tea

. SST Retail 
10c. 40c.
86c. 50c
42o. 60c.
60c. 76o.

i, |‘s 36o ea. ' 
Bed Tins, is 16c ea. !

EMPIRE
PACKAGE
TEA

Oas»s 80 and 
F lbs. each— 
Black, Mixed, 
and Green 
Ceylon.

MELAGAMA
TEA.

MINTO BROS., 
45 Front Bt. East

i, mixed, Is............0 70E. . . . °e“fibéiâia 0 60
is............. 8 *
llbaàla 0 W6

Wholesale BeUll 
1 00 
0 F 
0 60 
0 60 
0 60 
0 50 
0 40 
0 40 
0 80 
0M

libs,.*8.. 0 80

HR»
lbs.........6 1*

We pack Japans In all grades at i 
prioes. We peek In F and 1861b. oeses. 
delivered prices.

PUEGdLDttm(ÿ
TORONTO.

Pure Gold Jelly Powder................ "1 90 <. viite
Pure Gold Salad Dressing Powder / pei dox. 

Discounts on application.

THOMAs 
WOOD 4 bo. 

LTD

Montreal sad 
Bos toi

Pink Label l’s and *’•
Gold Label I s and fs 
Lavender Label l’s and *’e 
Green Label l's and *'s 

Canisters
Gold Tins, 6's 85a 1.76 50c. 8.60
Gold Tins, S's 85a 1.06 60c. 1.60
Gold Tins, l’s 86c. each 50c. each
Gold Label. *'s 18c ea. 86 lb. 26c ea. 60 lb. 
Bed Tins, is 36c ea. 701b. 60o ee. 1 F lb. 
--------  “ .711b. I6o ea. 1.001b.

wholesale

v.:l# o wi
0 50
0 40

tins.
ilxed.

All grade. -either

Wood’s PrlmroM 
'• Golden 1 

Fleur-de-t 
Peek In *-lb. t 

black, green or mb
GILLETTE CREAM TARTAR

i-lb. paper pkgs., 4 doz. in case. 
*-lb. paper pkgs., 4 doz. in case.

Pci

AU

i&fèSSïSS}—**-»
Per i.jz

*-lb. cans with screw covers, 4 doz. in
case.....................................................- i)

1-lb. cans with screw covers, 3 doz. in
................................................ I' " lb

6-lb. sq. canisters, * doz. in case.......0 -
10-lb. wooden boxes................................ 0
25-lb. wooden pails................................... 0 v

100-lb. kegs..................................................0
360-lb. barrels............................................. 0

Tobacco.
IMPERIAL TOBACCO COMPANY OF CAN 

LIMITED—EMPIRE BRANCH.
Chewing-Black Watch, 6e................... 4*

Black Watch, 12s................................. 45
Bobs, 6s and 12s................................... 46
Bully, 6s............................................. <<

Old Foz, 12......................................... It
Pay Roll Ban, 71.............................. *
Pay BoU. 7i....................................... ■<
War Horae, 6i.....................................
g Smoking—Shamrock, 6a., plug or L. 15
Roacbud Bara, 6e............................... 16
Empire, 6e and 13............................... i*
Iry,7i.. “

n

Starlight, 7a 
Out Smoking—d

Oeyloo Tea, In 
1 and Mb. lead 
pa ok ages, blaok 
er mixed.

Vor ehanrea for inserting quotation* le this 4*>t apply to Adrt

1—Great West Poucbea, 8.

Veterinary Bemedlei
W. r. TOUBO

AbeorMne, per dozen........................ $16
Abeorbtne Jr., per dozen ................. »

Blaok Label, 14b., retail at Ho.........BO 30 Teast
Black LabeL i-lb., retail at 36a......... 0 21 Roral Yeaat,Sdoz. 6 cent pkga ?
Blue LabeL retail at 0c...................... 0 3» Olllett'aOream Yeaat, Idoz-lncaae 1

Mrnger. The Canadian Pen ear, at ear aeareet eSa

- i ll



THS CANADIAN GROCES
, y..tie.

that yon Stock

MAY WE jSBND OUR ILLUSTRATED LIST ?
Id., London, Bag, Gyediw Branch . 13 St. Thcreie Street, St. Gabriel's, Montreel.

For Hand FiBod Goods
Toms—». Striasiew Been». *a»wm. %fae<

Orescent

**AOE MA**

SODA-CRYSTALS (WASHING SODA)
Foreign Soda Crystals—and some of English 

manufacture—are being extensively offered for sale in 
this country which are grossly adulterated with Glauber- 
Salt» (Sulphate of Soda), a cheap product which is not

a'_ Besk PlnAnnh Etc.cwnsfi . »w«><. wfach ts

The Can Without The Cap Hole 
C :•> Bottom Like Tito 1W'|S|l

abgcs with which it comes in 
trated Soda-Crystals, although 
ice th*n BRUNNER MOND’S 
TALS, are in reality much dearer 

•wing to the large quantity of useless and injurious 
matter which they contain.

conflict. The Ac 
nominally lower in 
PURE SODA CR

Write fer SmibN

BRUNNER, MONO & CO., LIMITED 
WINN & HOLLAND, Agents 

MONTREALiiWw
==============

and only

Queen City Water 

White Oil

ition for

•itll PliPiWT mpht

; * IWI,

POt SAt* BVBBYWHBB*

mutiEE _________

tnt^ruatafMsssEsstaamai^-EgaâsMffliifl
flh^jirscfcLaiiûSi

"rV,.

fBH

1 a a 1 W
\nPütl C HEAT 1
Il M m rvl ■ Rn - fiiiink ' 1WB0r mw epWhww PHF wtPBMie m

Inhuh
gi:*esl

Vo» jobhw raP .up,.,. ii means more Business. Packed in «U Sises.

NUiir#

Brand

*¥Æê

L ;• 1; ^S?f ■

r:
hVv'VÂr'l"{ •’ ■ > 'y



THE CANADIAN GROCER

|
The average consumer is every day be­
coming more and more discriminating, and 
demands that the food products offered 
shall be pure, wholesome, and—above
everything—free from any contamination. *

r

WETHEY’S
CONDENSEDl 
MINCE MEAT I

Wrapped and packed 
in sanitary packages

SOLVES THIS QUESTION

Quality Unexcelled. Absolutely Dust-prool

Three dozen to a case. All jobbers.

J. H. Wethey, Ltd.
ST. CATHARINES, ONT.

Orders
Phone them at 

our expense

Free
Phones

Specials in
Seasonable Goods

Pure Jam—Jam- Pigs’ Feet 
and Canned Meats—Pork $
and Beans—25c. Black Tea 
—Bulk Pickles— Twine- 
Pineapple—Salmon — Good 
Dates—Raw Sugar (crystal 
and soft.)

CEO. E. BRISTOL & CO. i
WHOLESALE GROCERS

HAMILTON ONTARIO l


