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THE CANADIAN GROCER

Macaroni 
V ermicelli 
Spaghetti The peculiarly desir­

able qualities of Taganrog 
(Russia) wheat impart to 
the Macaroni, Vermicelli, 
Spaghetti and fancy pastes

made by Codou of France, a delicacy of flavor 
unlike any others—the quality is superb.

Added to that is the dependency of expert 
workmanship furthered by the aid of a model 
factory. With the definite purpose of securing 
the “BEST,” insist upon having “Codou’s”

Look for the Name

“CODOU”
on the package—it assures and guarantees satis­
faction. It is the stamp of reliability—the seal 
of goodness—the real and genuine. With it in 
your stock you are certain to avoid complaints. 
“Codou”— that is the name to think of.

Arthur P. Tippet 
& Co., Agts.

Made in8 Place Royale, Montreal 
84 Victoria St., Toronto

Order Now France 
i



THE CANADIAN GROCER

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manuiacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies. Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N.S,

REPRESENTING LEADING 
MANUFACTURERS. SUCH AS

E. D. Smith Lowncys Toblers

J. W. GORHAM & CO.
IERUSALEM WAREHOUSE. HALIFAX. NS.

Manufacturers' Agents and Grocery 
Brokers

WAREHOUSEMEN
osn give clone attention to few more ûrat-olara 

wnciee. Highest references.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 771 BOND #

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Green Cod. Skinless Cod, Herrings, Seal 
and Cod Oils, White Beans, Peas, etc.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Wsrthoussaes

ST. JOHN, - - - N.B.
Oats 1er a lew mer» flrsi-elsse lists.

When you want a right 
price on Good Currants 
for import, wire or 
write us.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

ON SPOT. Finest 4 and 5 Crown Table 
Figs, 10 lb. boxes.

New Selected 3 Crown Shelled Almonds, 
Price» Right.

Lind Brokerage Company
73 Front Sl B.. Toronto

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S. NEWFOUNDLAND 

MANUFACTURERS' AGENTS
end COMMISSION MERCHANTS 

Importers and exportera. Prompt and careful at­
tention to all burinera Highest Canadian and foreign 
references. Cable addrera : "Meooab," 8t. John’s. 

Cod*: ARC. Itbedition, and private.

WESTERN DIS TB BUTORS LIMITED
Wholesale Commission Merchahants, Customs 
B okers and Manufacturers* Agents. Cars Dis­
tributed. Warehoused a d Forwarded. Warehouse 
on Transfer Track. Business solicited. Our posi­
tion is your opportunity.
SASKATOON, - WESTERN CANADA

BUCHANAN & AHERN
Wbel.Ml. CmsImI*. M .rck..U a a. leMTlrn

QUEBEC. P.Q,

Groceries. Provisions, Sugars, Molsssts, Drlsd 
Fruit sod Nut». Gr.ls, Mill Fsud,

Flub, Flub Oil, Etc.
Corresponds»»» Solicited. P O. Bos 2»

M. Allan Deans
GROCERY BROKER AND 

MANUFACTURERS’ AGENT 
Usait ol Bstnillon Chambers, 34 Yosfe St„ Toronto 

Domestic and Foreign Agencies Solicited.

G. C. WARREN
Box 1034, Regina 

IMPORTER. WHOLESALE 
BROKER, and MANUFACTURERS 

AGENT
Trade Established 12 Yeors.

Domestic sad Forain AisnHas Solicited

W. G. A.LAMBE&CO.
TORONTO

Qroeary Broken lad Agee to.
Eats

WRITE TO
10 Garfield Chambers. Belfast. Ireland 

For sample copy of the

Irish Grocer, Drug, Provision, 
and General Trades’ Journal

If roe ere laterorted in Irish Trade

W. G. PATRICK & CO.
Manufacturera’ Agent»

Importera
77 York Street, Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agente tor Grocers' Special ties and Wholesale 

Grocery Brokers

TORONTO, Ont. DETROIT. Mich.

The HARRY HORNE CO.
Grocery Brokers. Manufscturers* Agents 

snd Importers
3W-311 King St. West. Toronto
At the moment we ire open to represent one or 

two leading Canadian Manufacturers.
P S.—We cirry the tock (snd we sell it.)

WATSON & TRUESDALE
(Suocsraora to Stuart, Watson à Co.)

Wholes sis Commission Brokers and 
Manufacturers' Agents.

WINNIPEG, - MAN.
Domestic snd Foreign Agencies Solicited.

—WINNIPEG—
H. G. SPURGEON

Who'esalr Broker and Manufacturers' Agent
United Kingdom and Foreign Agencies Solicited.

23# Chambers of Commerce. P.O. Box 1812

DISTRIBUTORS, LIMITED
P O. Drawer 99

EDMONTON. ALBERTA 
Manufacturers' Asenta. Commission Mer­

chants. Warehousemen.
We sell direct from tbs Manufacturer to heRetai 

Track connection with all Railroads.

A. Francois Turcotte
COMMISSION MERCHANT

Room 16 Morin Block
Quebec City, - Canada
Open for one or two more Agencies

Blaok Tma Agency Wanted.

Good openings here for LARD, 
OATS, BOILING PEAS.

HAVE YOU ANY TO OFFERT

S



THE CANADIAN GROCER

The world's breakfast Are you interested in

“MEAT OF WHEAT” RICE
Do your customers CAROLINA
a good turn by in- JAVA
troducing to them JAPAN

“ MEAT OF WHEAT” PATNA
RANGOON

It’s a money maker for you SIAM
Send us your orders—

The Western Milling Co. EBY-BLAIN, LIMITED
TORONTO Wholesale Grocers, TORONTO

Ram Lai’s Pure Tea
wins its way easily with high-class trade

BECAUSE
It is carefully grown, expertly blended, 
and sealed in lead packets, to retain all 
its natural fragrance.

Ram LaVs Pure Tea Co., Limited
MONTREAL, CANADA

3



THE CANADIAN GROCER

ONE OF OUR SPECIALTIES
96 other different kind*

SAMPLE CASES, TAGS, ETC.

Knickerbocker Case Co.
Specialists and Original Designers

To conveniently carry in a practical manner and attractively display
Groceries, Crackers, Cakes and Biscuits, Confectionery, Teas 
and Coffees, Extracts, Spices, Soaps, Toilet Goods, etc.

Trays in this No. 1. Bag quickly extended, and as instantly covered 
up, one at a time or all together. Wearing apparel or large samples can 
be carried in the top, independent compartment, and samples in the bottom, 
thus combining a Travelling Grip and Sample Case.

Our line is so extensive, 
and of such a character that it 
would be impracticable for a trav­

eler to carry samples, therefore we issue a very complete and comprehensive 
catalog with full detailed information, and will gladly mail same, together with 
prices, if requested.

We either have in stock, or can make to order, anything whatsoever 
in a case, bag, scope pocket, etc., required for salesmen or travelers.

No. 1,10 Trey Beg, Closed

Knickerbocker Bldg., Fulton & Clinton St*. 
CHICAGO, U.S.A. No. 1, 10 Beg, Open

Tal

Give the " a Chance
Pack your Tomatoes in the Tomato 

Can made for Tomatoes.

Adapt the Opening to the size of the
Tomato, not the Tomato to the

size of the Oponlng.

Pack Whole Tomatoes, not Crushed
Fruit.

Sanitary Can Co., Ltd.,
Niagara Fall», Ont.

Hex taie Meat

4

4



THE CANADIAN GROCER

Give your customers better 

value for their money
Show them how to reduce the cost of living by 
making a dollar go the longest way possible in 
the purchase of food supplies.

That’s the one sure way to build up permanent 
business.

You can help do this by selling

“QUAKE R”
BAKED BEANS
IN THE NEW STYLE OF CAN

Quaker Beans (3’s, family size) are lower in price and contain 
more beans to the can than the 3’s flat style of can.

Every Quaker can is filled with the choicest, handpicked 
Beans, grown in the neighborhood of our factories.

All the sauces and spices used in processing Quaker Beans 
are selected with especial care ; and the beans are cooked 
by the most scientific methods known.

You can greatly increase your sales of Quaker Baked 
Beans by constantly reminding your customers that beans 
are among the cheapest and most wholesome vegetables 
obtainable.

Your jobber sells Quaker Baked Beans. Ask him.

Dominion Canners, Limited
Hamilton,

%. #'

At

Canada



THE CANADIAN GROCER

Now sold to retail 
at 5c. straight 
with more profit 
to the merchant.

Price, for ONTARIO AND QUEBEC ONLY
5 Cases - - - $4 15 Freight Pr-paid

10 “ ... $4.05
With extra cakes Quick Napthi Soap as a speci*1 discount 
instead of Ammonia Powder, Lye or other merchandise.

Advantage should be taken of this opportunity to rea'ize the additional profit 
on present’ stocks.

WRITE FOR OUR SPECIAL PROPOSITION

Richards Pure Soap Co, Ltd., Woodstock, Ont.
A HUTCHINSON, Agent for Toronto, Ont. Tel. Main 415.

The Mill They All Want
AND THE REASON WHY

Because it repre­
sents the greatest 
real Value of Ma­
terial, Quality and 
Workmanship at 
the Lowest Price

COLES MANUFACTURING CO.
1625 North 23rd St., Philadelphia, Pa.

AGENTS -Chase 4 Senbom. Montreal : Todhunter, Mitchell * Co. 
Toronto and Winnipeg : Young Bros.. Vancouver. B.C.: Wm. 
Braid, Vancouver. B.C. : L. T. Me wburne 4 Co.. Calgary, Alta.

Ne. 40-D.C.—S6S.00 
No 45—A.C.—$75.00

Every Mill is ready 
for immediate use 
by simply attaching 
it to your lamp 
socket. Grinds two 
lbs. a minute and 
can be adjusted 
while the Mill is 
running. Grinders 
are of the best qual­
ity cast steel. It is 
furnished with de­
tachable hand crank 
for use in emergen­
cies, Iso that the 
grocer is never 
without his Mill if 
the current gives 
out.

JAMS

JAMS

Purity and Flavor
are two features which have raised “Sterling” 
Jams to the zenith of public favor.
Nothing but the freshest fruit and purest cane 
sugar is used in the manufacture of these 
Jams, and they leave a very excellent profit 
margin for the wise retailer handling them. 
Are you wise to their virtues ? See to your 
stocks.

THE T. A. LYTLE CO., LIMITED
STERLING ROAD, TORONTO. ONT.

6



THE CANADIAN GROCER

WHAT ARE GOOD currants?
These are bald facts YOU can prove them

The different growths of Currants from different producing districts differ in color, in size, in 
flavor, in the amount of saccharine matter they contain. These differences are attributable to climatic 
conditions and the soil. But good and bad of their kind arc produced in all the districts, be it the 
lowest grade from the Provinces, or the aristocrat variety from Vostizza.

Just as in Canada, there are in Greece, skilled and unskilled farmers. Some growers take pains in 
curing the Currant grape and produce sound, sweet fruit ; others, who care only to turn their crop 
into cash, carelessly allow the grapes to ferment on the drying grounds, resulting in sour, ill- 
flavored Currants.

Now, we want to tell you that when you buy “Meyer's" Currants you get the very best, sound, 
well-cured fruit from the district marked on the case—the best that money can buy. The growers 
come to us with the best, because we pay the highest price. We select the good fruit, we turn away 
any that are not up to our high standard of quality.

We start with good fruit. Next we screen it twice—to remove the small, withered, berries—to re­
move the very large berries, which often contain stones. This good, sound fruit, twice screened, 
we carefully pack loose in the cases and thus “Meyer’s” Currants reach you uncrushed, and unbroken. 
We spoil not the fruit to save the price of a few cases.

MEYERS CLEANED CURRANTS
arc dry cleaned—our electric brush machines remove all stems, stones, and dirt without the use of 
water—nor does the fruit at any time come in contact with the human hand.

You would not hesitate to eat “Meyer’s” Currants just as they are, then you can safely recom­
mend them to your most fastidious customer. Yes.

MEYER'S CURRANTS ARE GOOD CURRANTS

they may cost you a small fraction more than some others, but, your customers will appreciate the 
difference in quality, and appreciation is the parent of profit. Once you have bought “MEYER'S” 
you will realize how much this means.

Very many jobbers import Meyer's Currants—nearly all of them—if you find one who wants to 
substitute, analyze his reasons.

W. MEYER & CO. PATRAS
Packers and exporters of high grade Currants

7



THE CANADIAN GROCER

Alimentary Pastes
Macaroni, Vermicelli, Spaghetti, 
Noodles, Coquillettes, Alphabets, 
Coudes, Assorted Pastes

Pound Packages 0-«_T , 25-lb. boxesLoose

Gazelle Brand
Pound Packages, 6Kc.

Talbot Freres
Pound Packages, 7jAc. Loose, 7c.

i

, sKTi'BORDCAUX.A <

A. Courtine & Co.
Pound Packages, 8c. Loose, 7X c.

Terms: F.O.B. Montreal, net within 30 days.

Hudon, Hebert St Co., Limited
Wholesale Grocers and Wine Merchants

MONTREAL
ESTABLISHED A.D. 1839.
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The Soda Biscuit Worth Selling
The kind you can sincerely recommend to your 
most exacting customer—the kind you can truth­
fully assert is made of the purest materials, in the 
most cleanly and sanitary bakery modern skill can 
contrive.
Sell the kind of sodas that literally

Tie Your Trade To You!
These superfine soda biscuits are well and widely 
advertised as QUALITY goods. They make good 
all that is claimed for them ; and grocers all over 
Canada know how easy it is to sell them, or any 
other McCormick product. The QUALITY is 
there—and the publicity tells everybody about that 
QUALITY

or LONDON
PROMPT DELIVERY FROM OUR 

WAREHOUSES AT
Montreal Ottawa Kingston 
Hamilton Winnipeg Calgary

THE LARGEST SAUCE FACTORY IN THE WORLD 
Holbrook’s
Worcestershire

Sauce
Punch 
Sauce
Pure 
Malt 

Vinegar
Pure 

Pickles
HOLBROOKS LIMITED

Local Ajjents
Quebec

J.R. Reoaud At Co 
Montreal 

F. L. Benedict * 
Co.

Winnipeg 
Richards & Brown 

Regina
Campbell Bros. At 

Wilson 
Calgary

Campbell. Wilson 
Ac Horn 

Vancouver 
Kelly. Douglas 

4c Co. 
Victoria 

Wilson Bros.
Halifax 

Bauld Bros.
St. John. N B. 
Barbour Ac Co. 

Fredericton. N.B, 
Randolph Ac Son 
Charlottetown, 

P.E.Ie
Carvell Bros.

Canadian-American Branch Manager
40 Scott St., Toronto, Canada. H. GILBERT NOBBS

THE CONDENSED ADS of This Paper are what you should use if you wish to 
secure a clerk, a traveler or a situation.

9
in
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YOUR PROFIT AND REPUTATION
alike demand that you should handle “quality” preserves, and

“KOOTENAY” BRAND
Jams and Jellies, in Bottles and Tins,

answer every requirement in respect to ‘ quality.’ They are made solely from the
ripest, freshest and choicest luscious British Columbia Fruits, 
and pure Cane Sugar, and are handled in an up-to-date, san­
itary factory.

There’s a ‘worth-while’ profit for YOU in selling "KOOTENAY" BRAND I 
Our jams are packed^in individual size in glass, as well as the regular 

16-ounce.
Our 5-lb. tins arc just the thing for your family trade.

WRITE FOR PRICES

Our pure

MINCEMEAT
is a sure winner !

Packed in glass 
jars and pails.

Donnelly, Watson £&> Brown, Limited
Agents,

CALGARY and VANCOUVER

You are the man we want
—that is, if we haven’t yet had the pleasure 
of putting an

ELGIN
National Coffee Mill

in your store. No mill can match the "Elgin” 
for rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish.

Equipped with special 
adjuster device and the 
new style force feed steel­
cutting grinders

Ask any of the following jobbers 
for our illustrated catalogue: 
WINNIPEG-G. F. & J. Galt (and 

branches): The Codville Co. 'and 
branches): Foley Bros.. Larson & 
Co. (and branches). 

VANCOUVER—The W. H. Malkin 
Co.. Ltd.. Wm. Braid & Co. 

HAMILTON—James Turner & Co.: 
Balfour. Smye & Co.: McPherson. 
G assco & Co.

TORO NTO -Eby. Blain. Ltd. 
LONDON—Gorman. Eckert6s Co.
ST JOHN, N.B-G. E. Barbour & 

Co.: Dearborn & Co.
REGINA. Sask. - Campbell. Wilson 

& Smith.
MONTREAL-The Canadian Fair­

banks Co. (and branches). 
EDMONTON. ALTA. The A. Mac­

Donald Co.

Woodruff & Edwards
co.

ELGIN, ILL., U.S.A.

Well Packed
Pure

Wholesome

“King Oscar” Sardines
They are packed from the freshest,- mild cured selected 
fish, are attractively gotten up and never fail to satisfy. 
Feature “ King Oscar." It's a trade winner.

CANADIAN AGENTS

JOHN W. BICKLE & GREENING
J. A. HENDERSON

Hamilton - - Ontario.

You can obtain and hold the best of the family trade by 
featuring the quality brand of canned fish

10
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çoss ages

Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.
GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng.
Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis & 

Son, Vancouver, B.C.

M

8 ^Ôr|< Of BORDEN'S CONDENSiO^11,

r^AÏLBÔRDE

,b«l prolKfio"^*1"”
Marthe signature- ///+'

*F)D^ScÔNDENSÉd1^lI^^ 
S^EwYORM

Merit and Integrity
Have sustained the 
High reputation of

BORDEN’S BRANDS
For over 50 years

Borden’s Condensed Milk Co.
The Original

« ffLeaders of Quality
ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto
Mason flc Hickey, Winnipeg, Man. ; Shallcross, Macaulay & Co., 

Vancouver, Nelson and Calgary,

nuisions

EVAPORAI60
VlîEA>l.!f

:tched condehs5-,<I^/

II



t t

THE CA N AD t A N GROCER

Canada’s Best Soap
l'ii insure the best resu'ts from your 
soap sa.v-. you must have a brand that 
will apjieal to the housewife, and t’aiv 
a la's I test Soap w ill

MAKE YOUR SALES HUM
Canada's Best is a white laundry soap 
that will delight every user.

It contains no resin, which is ><■ 
common in ordinary yellow soap, and 
will not cause that "sticky" feeling in 
hard, or cold water. Canada’s Best 
washes linens, flannels, woolens and 
colored clothes with equal satisfaction, 
and will not injure the finest fabrics.

Order quickly. Big advertising 
campaign is now convincing your cus­
tomers.

United Soap Company
Montreal

«( The Salt of Salts”
MR. GROCER—This is the salt 

that is winning public attention 
and favor. Best for table. Best 
for dairy. Stock it and see it sell ! 
First, get our price list. We 
ship promptly.

DOMINION SALT COMPANY, Limited
Manufacturers and Shippers 

SARNIA, ONT.

.4â*®$s5w|m

You are always ready for increased business.

BALAKLAVA BRAND 
BAKED BEANS

are trade bringers. To stock them means to ensure 
satisfied customers.

WRITE US FOR PRICES AND INFORMATION.

THE EASTERN CANNING CO., Port Canada, N.B.
Oasama» domine—Oreen â Oo„ John «tract, Toronto; D. a Henneh. London, Ont. ; o. Wills» Wmm, Hsmilton,
H. D MinhiU, 1*7 Sy.rU Street, Ottsws; NlohoUon k Belli. Winnipeg, Western Inti ; Mutin 1 Koberuon. Vsnoonror, B. 0.

12
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THE CANADIAN GROCER

PERFECTION is not 
attained in a day. 

It takes years of experi­
ment, experience and 
expense to obtain a per­
fect article. We have 
it in

GORMAN, ECKERT & CO.,

/^VJR latest triumph 
in perfect blending 

and roasting. Your 
customers demand the 
best and "Rideau Hall” 
will satisfy their de­
mand. Packed in 1-lb. 
tins only by

Ltd., London, Winnipeg

Wake Up!!! 
and Sell

Baird’s Sauce

“The
Best

of All 
Sauce”

Agent* Maclure & Langley. Ltd., 12 Front Street East. Toronto 
—604 Lindsay Building. Montreal : W. L. McKenzie & Co.. Win­
nipeg ; R. Robertson & Co., Vancouver and Victoria.

DID YOU 
EVER

come across a woman who wasn’t 
glad to save labor on wash day ? 

Sell her

AsSEPTO
Soap Powder ^

Asepto will lighten her labor and 
earn for you the housewife’s 

goodwill.

Order to-day through your wholemalor

Agents Rose & Laflamme, Ltd.
MONTREAL

Asepto Mfg. Co. - St. John, N.B.

Grocers
of Northern Ontario!

Freight Rates eat up your 
legitimate profits.

Avoid this 
Unnecessary 

Expense

TERRITORY
WE REACH

GOrtt«K«DA / ?otcu».nt

North
UDBUBY

Hu*oH

Our customers 
are doing so,

Why not you?

The Young Company
LIMITED

North Bay and Sudbury

13
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TO
JOBBERS:

We can 
quote you 

very special 
prices, owing 
to the size 

of our con­
signment

One of the choicest of Italian 
makes of cheese.
Our first consignment just in.

Our cheese is made by Giovanni Colombo, who was 
awarded the Grand Prix at the Brussels Exhibition, 
as well as the Gold Medal for Gorgonzola Cheese.
This brand is different from others in that it is new. 
It has not been in cold storage all Summer. Abso­
lutely fresh, and in perfect condition.

Obtainable in tubs, one 20 
lb. loaf to each tub.

tills-'

INQUIRIES.—From Ontario, 
to our Toronto Office.
From rest of Canada, to our 
Montreal Office. *7jm/teq ,

TRI AN
STRENGTH

FLAVOR
PURITY

Cameron C& Heap, Limited
Importers and Wholesale Grocers

REGINA,
Sask.

FORT WILLIAM, 
Ont.

KENORA,
Ont.

PRINCE ALBERT, 
Sask.

Prompt Attention to all Orders at Best Prices

Trian Brand Goods
Purity Guaranteed
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cubes

?xo

s

We invented 0X0 Cubes to make a 
new big trade, and our advertising 
campaign is making this trade fast.
Let us help you to get your share of it.

CORNEILLE DAVID <& CO.
25 Lombard Street 334 Clarence Street 52 Nicholas Street 41 Common Street

TORONTO LONDON, ONT OTTAWA MONTREAL

Grocery Profit Insurance COUNTER
Ç You can get Insurance against many losses, 
but none to prevent loss of profits. CHECK
Q The best profit insurance is a stock of salable 
goods ; most of the losses result from “dead

BOOKS
stock. ”

q HEINZ PURE FOOD PRODUCTS are the
kind of goods that are “Safe to Buy” and “Safe 
to Sell,” because always salable.

Write for samples
WV and prices; we are
| P now in a position to

q The 57 Varieties are every one guaranteed Pure /T J—give better service,
and guaranteed to please, or money back. You W r |T with no advance in
take no chances when stocked with reliable brands 7 ,'i J price.
that are advertised and backed by their makers. mi]

H. J. HEINZ COMPANY F. N. BURT CO., Ltd.
New York Pittsburgh Chicago London

TORONTO MONTREAL
Phone Main 2S11 Phone Uptown 5962

*5
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Is Your Coffee Trade KITCHEN /^Don’t handle
Large and Profitable? BRAND Molasses in bulk!

IF NOT MOLASSES It's a dirty and waste­
ful way. Sell

You Can Mahe it So / KITCHEN BRAND
BY SERVING YOUR
CUSTOMERS WITH

WHITE SWAN COFFEE MOLASSES
the best on earth for cooking purposes.

“Kitchen Brand" is put up in tin pails,
Try it and Watch Your Trade which are most attractive in appearance.

Grow Quickly The pails, when empty, are very handy for 
the housekeeper.

• If you are handling "Kitchen Brand,” you
IT IS save waiting for jars to be filled, you save

THE COFFEE OF QUALITY ! waste by leakage, and you make good profit.
OUR TRADE MARK PROTECTS YOU

Packed in Handsome 1-lb Tins Imperial Syrup Company
Montreal, Que.

SAUERKRAUT
is daily increasing •t-'"'

^AUERKRAV^'
iwL 1 I.L1 LV'ER-THREADB^

1 I l i
PUT UP BY

f^ARlO seed «g
Y^aterlq'o. oNyy

1 -............ " CANNING DEPARTMENT -

ONTARIO SEED C0», Successor», WATERLOO, ONT.

Modern Grocery

Write for Illustrated Catalogue 
“ Modern Grocery Fixtures."

A Strong Combination :
UTILITY

CLEANLINESS
ATTRACTIVENESS

A "Walker Bin" Outfit Is a “Necessity" to the

Walker Bln Store Fixture Co.
IIMBSIOTATIVM.

Ma»hoba: Welaea S Traaadele.Wiaaipei, lea. 
Saakalcbewae aa4 Alberta: I.C. Slate»,

letlaa Saab.
Haalreali W. S. Sllceeh. S3 St. Slcbelai Street

LIMITIO

Berlin, Ontario

16



THE CANADIAN GROCER

“Edinburgh’s Pride”
EVERY BOTTLE OF

Symin gton’s 
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac­
tion and helps to create further demand.

Our ESSENCE OF COFFEE AND CHICORY gives 
wonderful value. One bottle makes 40 cups of delicious 
coffee, fit for any connoisseur.

Recommend it for camping parties and Summer outings. 
It always pleases.

Thos. Symington & Co.
EDINBURGH

AGENTS FOR ONTARIO—
Messrs. W. B. Bayley A Co., - Toronto

AGENTS FOR QUEBEC-
Messrs. F. L. Benedict A Co., - Montreal

CHEMISTS

TsSENrf
*. M IS? . <s 

«COFFEL

L? I c'c^l

LDINBUPCM

BRANDS

|“BANNER” & “PRINCESS”
CONDENSED MILK

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St. George Evaporated 
Cream
(Unsweetened)

The most sanitary conditions are ob­
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer 

who handles them.

J. MALCOLM & SON
»t. ceoiice,

ONT.

Rowat’s
Pickles

The I I 
Connoisseur's 

Choice.

Send us your order now for 

Holiday Supplies, if you 

have not already done so.

Patersons
Sauce

Rowat & Co.
Canadian Distributors :

Snowdon & Ebbitt, 325 Coris- 
tlne Bldg., Montreal, Quebec, 
Ontario, Manitoba and the North, 
west; F. K. Warren, Halifax, 
N.S.; F. H. Tippett & Co., St. 
John, N.B.; C. E. Jarvis & Co., 
Vancouver, B.C.

Ieat. Steaks cimm.cn 
is. Grasses Game »o5a
3s£6BfasaSSÿifl
cr*Sfp /M» n

’ATERSONASOH 
Jowat

GLASGOW
"eukit OUmnCrtetnt
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Real
Favorites

at
10c.

package

We also make all 
kinds of dainty and 
high-grade biscuits.

A Dainty, Tender 
Biscuit of

Delightful Flavour !

There’s something seductive and different abouti 
TELFER’S VANILLA WAFERS that cannot fail to please the 

housewife and her guests. Try these dainty biscuits yourself and you wil 
feel more competent to recommend them. Always reach you fresh and crisp

Limited, COLLINOWOOD, OINT.
BRANCHES : TORONTO. WINNIPEG. HAMILTON. FORT WILLIAM

Sell More Tapioca!
1 ou can Greatly Increase Your Sales of Tapioca 

by pushing

MINUTE

TAPIOCA

Minute Tapioca
This is an absolutely pure tapioca that is all ready 
for instant use. Pudding can be made in fifteen 
minutes. No soaking required. Six full quiris of 
delicious pudding can be made from one package.

Order nomr from you Jobber.

Minute Tapioca Co., Orange, Mass.
Canadian Representatives : Canadian Specialty Co., Toronto;

R. B. Hall & Son, Montreal ; W. S. Clawson & Co.,
S. . John, N.B.

GOUDRONll
•/'fcp Ifi JLi

D’HUILE DE Œ

FOIE DE MORUE
De MATHIEU

| turegtwlt » Otu-sa. Canei^tt 1 WMNeguw. B.-V.

T

MATHIEITS
Syrup of Tar

GOD LIVER OIL

MATH 1 EUS 
SYRUP

of Tar and Cod Liver Oil

MATHIEU'S 
NERVINE POWDERS
are the safest sellers 
amongst all the cold cure 
and cough remedies on 
the market.
The tale hit increaaed enor­

mously—
Thousands of testimonials attest 

their wonderful value —
They never became dead stock— 
They afford dealers a good profit— 
Those who once ose them make 

them a household remedy— 
Deale's who do not carry them 

simply lose sales that go else­
where.

Aa the demand will be continuous for 
some months, order a good 

supply now.
Sold by all wholesale dealers

AND

J. L. IATIDED Cl„ tnft. 
SEEIMMIB, P.f.

Distributors for Western Canada:

FeWy Brw. Lw.ee * C». WUmiIi Gumh mmi Cwfwtlmn, 
Wmnipw. EfaMKVucm.

L OmA FU* * Ck. Wbelwl. Daot ModmL

“Canada 
First"

is the finest known substitute 
detail of its preparation the 
serve absolute cleanliness and 
teed pure and fully sterilised.

Evaporated
Cream

for Fresh Cow’s Milk. In every 
greatest care is given to pre­
purity, and each can is guaran-

See to your stocks. Order from your jobber.

The Aylmer Condensed Milk Company, Limited, Aylmer, Ontario
Head Offices: Hamilton, Ontario
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You’ll Hit the Bull's Eye
on the “Popular Taste” Target if you are selling

AURORA COFFEE 1
The distinctive quality, aroma and flavor of “AURORA" Coffee have made '
it a prime public favorite, and its retailing price of 40c. leaves you a 
“ well-worth-xvhile" profit. See to your stocks.

W. H. CILLARD & CO., Hamilton, Ont.
BRANCH-SAULT STE. MARIE

The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Redpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that.

All Grocers who have regard for the best 
and most permanent custom will give “Redpath" 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘'Red Seal" 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Eslsbli«b«4 is tes4 by Jobs Ksipstk

Cut this out for Reference

BRITISH COLUMBIA 
COMPANIES ACT 

1910
We are prepared to act as principals 
for companies desiring to do business 
in British Columbia without such 
companies assuming the responsibili­
ties and obligations imposed by the 
above Act.

This Act, which came into force July ist,
1910, requires the registration or licensing 
of extra-provincial companies doing busi­
ness in British Columbia, the payment of 
fees set forth in the Act and the filing of 
statements, together with particulars of all 
mortgages and charges created by an 
extra-provincial company. .

Shallcross, Macaulay &Co., Ltd.
Branches at Victoria, Vancouver, and Nelson, B. C., 

Edmonton and Calgary, Alta., and Winnipeg, Man

JAPAN TEAS
We have now a full range of lines in stock at dif­
ferent points. Jobbers please write for samples.

S. T. NISHIMURA CEL COMPANY
MONTREAL and JAPAN
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There is a Saving to You in Handling

ST. LAWRENCE EXTRA STANDARD GRANULATED
in 20-lb. cotton bags

by giving your customers just the right weight and perfect satisfaction.

The St. Lawrence Sugar Refining Co., Limited, Montreal

Quaker Brand 
Salmon

Your trade needs a consist­
ently high-class of canned 
goods. You cannot afford to 
allow inferior grades to go to 
your customers.

One trial and yourself and 
your patrons will both insist 
on QUAKER BRAND.

Mathewson’s Sons
Wholesale Grocers

202 MoCIII Street - • Montreal

Commercial Account Register
Bookkeeping 

Without Books
Used It Three Yeare
“In August. 1907. I put in 

one of your No. 200 Account 
Registers, and have had it 
in constant use ever 
since—over three 
years.

The Regis­
ter is in first- 
class condi­
tion now. but trade 
has increased and I 
need a larger one.
Would you kindly let 
me know if you could 
make any kind of ex­
change with me?
After examining several systems. I satisfied myself that yours is the 
best, and I would not care to do business without it."

Yours truly.

Sheets lilt oel and (it any sale.

O. E. COON. Groceries. Flour and Feed. 
Eglinton. Ont.. Oct. 1st. 1910,

INDISPENSABLE TO ANY MERCHANT 
DOING CREDIT BUSINESS.

Sand urn pomtal tor Catalogue and full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

HAVE YOU

SHIRRIFF’S
FLAVOURING essences

on your sh tires? They or; un ;q tailed for strength end purity, and era aped ally is demand at the Xmas 
Se s ton.

Pf.UUV* EXFlACr CO, 8-10-12 M Hilda St., Toronto, Can.
If your Jobber can’t supply you. write us direct.
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Business Insurance
A grocer is known by the goods he sells. If he makes sure that 
each line stocked is the best in its class he is buying business in­
surance as well as merchandise. These goods are not excelled for 
quality, attractive packing, and price. For sale by most wholesalers.

fe .J
G OOP WILLIES 

FRUITS IN GLASS
Put up in a modern factory, situate in the heart of 
the fruit growing district, they easily lead all other 
brands. No detail tending to make the line most 
perfect has been overlooked. A trade builder 
and a trade holder.

...1.................. I TABLE RAISINS %JOSE SECALERVAI- - - - - - - - - - - - - - - - - - - -
Malaga Snain I UnIess Table Raisins are consist­

ently uniform in quality, and 
packed attractively, they cannot, 
with policy, be stocked by a grocer 

of the right type. His Malaga Table Raisins, or “Blue Fruit,1’ 
must be always select quality and packed neatly. Specify 
Segalerva’s when you order, and secure such fruit.

Z-*-?

tONDO^S-

chicken

MEATS IN GLASS
Have you remarked the growing de­
mand for these goods ? Rolled Ox 
Tongues, Galantines, Chicken, and a 
variety of other meats, may be secured 
in various packages. They’re specialties 
which yield a profit above the average, 
and require little attention !

Rose&Laflamme
Limited ^SmSS^

Montreal -Toronto | ’
21
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13 EGGS TO THE DOZEN
Miscounts either way cost money.

Over 200,000 dealers get all their egg profits 
by using

STAR ECG
CARRIERS AND TRAYS

FOR EXACT EGO DELIVERY

THE STAR SYSTEM also—
“MADE IN ONE AND TWO DOZEN SIZES

SAVES BREAKAGE — SAVES TIME — SAVES CUSTOMERS— 
and costs one cent less to use per dozen eggs delivered than paper bags or 
boxes. Let us show you. Ask your jobber, and write for our booklet “NO 
BROKEN EGGS”—it will be worth your while.

STAR EGG CARRIER & TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

NO. 1
PATENTED

cam eec. «•.
•ae. *ee. i*.

Read howa “Classik1 
ceiling in your store 

will sell goods------------------
It brightens up the whole interior, gives your displays a 
chance, and makes the work of the sales-people easier.
Then, ton, it stamps you as a man with some regard for 
the beauty and sanitation of your surroundings and for your 
customers' taste.
Every one who is a patfon of yours, and many more that 
ought to he, will visit your store during the next few weeks.
Moral — Prepare to make them “stick.** by making your 
store attractive.
A post car,l brings Catalog "A-Jj" and full particulars of 
cost. Wri'e now. You haven't a day to waste.

The Galt Art Metal Co., Limited
|^s[ Galt, - . Ontario 'ÿf

GINGERBREAD
-BRAND-

MO
A Molssses that Increases your asUas. 

THREE reasons for It :
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed In tine—2*e, 3’s, 5’s, ID’s and M's t 
pails—Vs. 2's, 3’s, B's gals, and In barrels 
and halves.

A trial order from your wholesaler will 
convince you that Gingerbread Brand Is

THE BEST THERE IS
Be convinced now.

The Dominion Molasses 
Co., Limited

HALIFAX • NOVA SCOTIA
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We have enlarged our assortment of dishes in

Quaker Oats
(family size)

and are now packing all of these articles

k '

Grocers located at points where large family packages 
are popular will welcome this opportunity of giving their 
customers the greatest possible value for the money.

The new Quaker Oats assortment of dishes is unusual 
and it will sell goods for you.

Order Quaker Oats To-day. Be the first grocer in your 
neighborhood to put out the new assortment.

Pile the packages (plenty of them) in your store or 
window as a reminder to your customers—it will increase 
your business and your profits.

The Quaker Oats Company,
Peterborough
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When a 
customer 
asks for the 
best

COCOANUT
see that you 
have for her

WHITE DOVE
It cannot be 
improved on 
for the price.

MONTREAL

SUCHARD’S COCOA
This is the season to push SUCHARD'S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell the best. We 
guarantee Suchard's Cocoa against all other 
makes Delicious m flavor. Prices just right 
FRANK L. BENEDICT A CO.. Montreal 

Agents

Ill'll Common Sense
if a a Ê & f Hooches and Bed-Bugs 
M\ Rata and Idiom

III Oiilers ud 381 Qunn SI. 1., limit, Ont
Dealers And Common Beuae a very good seller, for 

the reaeon that K gives general satisfaction and each 
im||« K»n »h.mi same Wdie for nrt«**e

GEORGE & BRANDAY
Established 1879

Shipping and Commission .Agents
Dealers in'’offee. Cocoa, Pimento. Hides, Honey 

Wax,Sugar, Rum, etc., etc.
KINGSTON,

WARMINTO’NS
Shipping Specialties

siurriw, clutch uns, tail ioois, etc.
Seve expense to shipper

J. N. WARM1NTON 
217 St. James St., - MONTREAL

Are Your Credit 
Customers Safe ?
No! They'll run you into bankruptcy 
in a jiffy il you let them. And still 
you can't afford to get “independent'’ 
with this class of trade—it is good 
money when it does come.

Coupon
Books

imint lh<-way toeafety. They guard again*t loan; 
they h Id the credit rust«»uier in che<k ; raw time, 
money and trouble.

HOW THEY WORK
A n an want* ere1,1 
You i liii.K he is good 
(■»e him a £1U Alii 
fou « ou| on I ook 
Hate him nign tht- 
ie- eii t or noie «onn 
in tl e fr«'i t of the 
book, aim h y f-il teat 
rut ai d tfep i hi.rM' 
him with *1 ». — No 
trouble When he 
buy* a dime f worth, 
tear off a ten-cei I 
roil' on. and no on 
until 111*1 liook i* U Ml 
u|i Then he pays 
the *10 and g< U- 
awit^erleook Nopana 
book*, n fhargiiig 
no loat time, ne 
errors, no dispute* 
AlliFonCVnipnn Rook® 
are recognized every­
where a* the best.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

A Great 
Selling Team
H Buyers must be moved 
through several steps to be 
brought to the buying point.

1Ï They must have their atten­
tion attracted to the article. 
They must have their interest 
in it awakened. They must be 
informed as to its nature, utility 
and merits. They must be con­
vinced. of its value. They must 

| be moved to action—to closing.
11 Good salesmen and" good 
trade-paper advertising make a 
great team to carry the buyer 
through these several stages to 
the buying point. Alone, the 
salesman is at a disadvantage.

SPICE
trade is at its height 
during the Christ­
mas season. We 
are sure to be 
rushed from now 
on. Already orders 
are pouring in. Is 
yours among them ? 
It should be in early 
this year for there 
will be difficulty 
filling late orders 
on time.

All standard 
spices.

WRITE AT ONCE 
TO

S. H, EWING & SONS
Montreal and Toronto

mm
r.*-

sLi \Z l

CHINESE
STARCH

Quick Sales. 
Satisfaction. 
Large Profit.

No Dead Stock
0«t Mm

OCEAN MILLS
mOH TUBAL

When writing advertisers kindly men­
tion having seen the advertisement la 
this paper.
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LARGEST SALE IN CANADA

Greatest Profit
to the

Dealer !

(See List of Salable Premiums)

COMFORT SOAP
“It’s all right”

Why not push the soap that is 
best and most favorably known— 
the soap that gives the greatest 
profit to the Dealer ?

Send for Illustrated Price List

Pugsley, IMngman Co., Ltd.
Toronto

L. as
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jSjPusSBltS
H/PUreR1CHcI| 
b..ttlCKCM*l
^JYFu«SELL.tC*“
ISuil. ♦. Monument 5tr««l

*°* London ££■

CANADIAN LAWS
now require that Oeam must contain not lees than 18 per cent, of milk fat; it must be entirely free from gelatine,'ruerate of 
lime, germs or other substance», and must contain no preaerr .tivee of any kind nor any coloring matter other than is 
natural to milk.

STOCK ONLY

fusselus ooLot::azz**FLy cream
which complies In every way with theee requirements and la TEE ONLY ABSOLUTELY PURE CREAM on the market. 
It contains from 25 per cent, to 30 per cen . milk fat.

Packed in key-opening solderle»* tins to sell at attractive prlcea with good profit to the trade. Keeps good 
unopened for any time n any climate. Order of your Wholesaler

Samples and particulars of :-The W. H M»1 in Co., Vancouver, for British Columbia, Yukon and West Alberta- 
f\ Pairall F sher. 22 *t John St. Montrai, for Quebec. W H. Ewotr. 137 Ilannatyne Avenue. Winnip g for Manitoba. 
Saekatchi wan and East Alberts The Harry Horne Co., 309 King St West. T-ronto. for « intario. J. W. Gorham A Co.. 
251 Hollis St.. Halifax, for Nu va Scotia W. A Simonds, St. John, for New Brunswick, or

rutlllL A CC., LTD., 4 Monument Street, Une on, Eng.

“OXVIL”
Best of all Beef 
Preparations

Sole Agents for Canada :

The HARRY HORNE CO.
309 King Street West - TORONTO

MacLaren & Co., Merrickville.Ont,
AGENTS WANTED.

Your biggest asset
'T'HE drawing power of a well-lighted 
* store is acknowledged, and by no 

method can your store be made so 
attractive as by lighting it with our

GASOLINE LIGHT
It is absolutely safe, better and cheaper 

than electricity or gas and safer than coal 
oil and candles.

Special prices direct to merchant#.

Gtt our circular.

MILLAR S PURE JAM
1-lb. and 2-lb. Stone Pots

Strawberry 
Raspberry 
Black Currant 
Assorted

4-doz. and 2-doz. Cases

Warren Bros. <6 Co.
Wholesale Grocers

TORONTO

CEYLINDO TEA
SATISFIES the most exacting tastes because IT IS 

THE “BEST TEA" AT POPULAR PRICES.
This choice whole leaf Indo-Ceylon Tea, free from 

dust. Is specially blended and packed In our Bonded 
Warehouses, London. England, and Is second to none.

Of guaranteed uniform quality, rich and fragrant as 
used In Europe, It Is an excellent advertisement of 
good value for any store to sell, and It will keep old 
customers and obtain new ones.

We want permanent and future business, and if you 
try this Tea. you and your customers will be satisfied, 
as they will tell you THERE IS NO BETTER.

W. D. MIDMER & GO., “Canada," LIMITED
New Glasgow, N.S., and London, Eng.

The kind Ihefirll the si*i 'icfio"
FROM BEST 
FIRE CLAY

CROCKS,
CHURNS 
FLOWER POTS, 
FIRE BRICK, Etc.
WRITE US FOR PRICES

Belleville Pottery
COMPANY

BELLEVILLE, ONT. C. A H.rt Prop
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Three Packages for each 
the 7,000,000 people 
Canada : : :

of
in

Over 21,000,000 packages of “SA- 
LADA” this year—

Ten years ago the output was 6,- 
103,760 packages—

Nineteen years ago, 63,290 pack­
ages.

The package idea is growing. The 
housekeeper of to-day wants good 
goods—and in packages. It is the 
modern method of merchandising. It 
standardizes quality. It makes pos­
sible small stocks—quick turnovers. 
Goods can be sold quickly—conveni­
ently—economically.

But the package must contain re­
putable and reliable goods.

With “SALADA” Tea you have 
the advantage of certainty. The name 
is your guarantee. You know just 
what you are selling. Every tea pur­
chaser is ensured plantation goodness 
and freshness.

Your money is not tied up in an un­
productive stock of bulk tea. It keeps 
on the move. It earns more money 
for you.

Display “SALADA” and you’ll soon 
be buying more. It won’t stay on 
your shelves. The freight is prepaid 
—the sale is guaranteed—you can re­
turn it any time if you’re not satisfied.
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Standards for Meat and Meat Products
These are Now Established in Canada, and Come Into Effect on November 

22—Different Kinds of Meat Explained in Detail—No Water Can be Added 
to Oysters—-What Mince Meat, Lard, etc., Must Consist of—Important Move in 
Pure Food Direction.

The Food Standards for Meat and 
Meat Products will come into force on 
November 22. While they are now in 
the hands of the King’s Printer at Ot­
tawa, ihc Canadian Orocer has secured 
a dralt copy and is, therelore, able to 
supply its readers with the established 
standards in advance.

'lhe memorandum issued by W. J. 
(Jerald, Deputy .ll.nister, Department of 
In and Devenue, giving these Standards 
is as lollous :

‘‘Under the authority of an Order of 
His Lxccllency in l ouncil bearing date 
the 11th instant, and in virtue of the 
provisions of the twenty-sixth section 
of the “Adultérât.on Act," the follow­
ing standaids of quality have been es­
tablished lor “Meats and the principal 
Meat Products

A.—Meats
1. Meat, Hei-h is any clean, sound, 

dressed, and properly piepared edible 
part of au.mais in good health at the 
time of slaughter, and if it bears a 
name descriptive of its kind, composi­
tion, or orig.n, it corresj ends thereto. 
The term "an.mais," as here.n used, in­
cludes not on.y mammals, but fish, 
fowls, crustaceans, moilusks, and all 
other animals used as food.

'1. Fresh meat is meat from animals 
recently siaui hiercd an 1 properly cooled 
until delivered to the consumer.

3. Coid-stoiaac meat is meat from 
animals recently slaughtered and pre­
served by refrigeration until delivered 
to the consumer.

4. Salted, pickled, and smoked meats 
are unmixed meats preserved by salt, 
sugar, vinrgar, spices, or other harm­
less substances, or smoke, singly or in 
combination, whether in bulk or in 
suitable ci n ainers.

Note.—Suitable containers for keeping 
moist food products such as syrups, 
honey, condensed milk, soups, meat ex- 
11 acts, meats, man ifaetured meats and 
undried fruits and vegetables, and wrap­
pers in contact with food products, con­
tain cn their surfaces, in contact with 
the food product, no lead, antimony, 
arsenic, zinc, or copper or anv com- 
povnls thereof or any other poisonous 
or injurious substances. If the ccntain- 
ers are made of tin plate, they are out­
side soldered, or if soldered inside, the 
solder used shall consist of pure tin 
only ; and the plate in no place con- 
ta'ns less th; n 113 milligrams of tin on 
a piece 5 centimeters square or one and 
ci-ht-tcnths grains on a piece two 
in hes square.

Th:s is equivalent to two pounds of 
tin per ba'-e box ; but it must be noted 
that the regulation requires not onlv a 
minimum weight of t:n per base box. 
but that this tin shall be evenly distri­
buted over the surfaces of the plate.

The inner coat:ng of the conta:ners is 
free fmm pin holes, blisters and cracks.

If the t;n nlate is lacrmerrd. the lac­
quer completely covers the tinned sur; 
face within the container and yields to 
the contents of the container no lead,

antimony, arsenic, zinc, or copper or 
any compounds thereof, or any other 
poisonous or injurious substance.

5. Oysters—Water must not be added 
directly either as such, or in the form 
of ice, to shucked oysters.

B.—Manufactured Meats.
1. Manufactured meats are meats not 

included in paragraphs 2, 3 and 4, of 
section A, whether simple or mixed, 
whole or comminuted, in bulk or in 
suitable containers, with or without the 
addition of salt, sugar, vinegar, spices, 
or other harmless substances, smoke, 
oils, or rendered fat. If they bear 
names descriptive of kind, composition, 
or origin, they correspond thereto, and 
when bearing such descriptive names, if 
force or flavor'ng moats are used the 
kind and quantity thereof are made 
known.

2. Sausage, sausage meat, is a com- 
m'nuted meat from swine or neat cattle 
or a mixture of such meats, either 
fresh, salted, pickled or smoked, with 
added salt and spices and with or with­
out the addition of edible animal fats, 
cereals, bWd and sugar, or subse­
quent smoking. It contains no larger 
amount of water th-n the meats from 
wh'ch it. is prepared conta’n when in 
their fre<h condition, and not more 
than ten ncr rent, of its weight of 
cereals : and if it bears a name descrip­
tive of kind, composition, or origin, it 
corresponds to such descriptive name. 
All animal tissues used as containers, 
such as casings, stomachs, etc., are 
clean and sourd and imnart to the con­
tents no other substance than salt.

3. Blood sausage is sausage to which 
has been added clean fresh blood from 
neat cattle or sw-'ne in good health at 
the time of slaughter.

4. Canned meat is the cooked meat 
of fowls, neat c-ttle or swine, preserv­
ed :n hermetically sealed nnckages, and 
fulfils the comptions droned b'- the 
Meat and Canned Foods Art of 1907.

5. Coined or cured meat is meat cured 
or nieHcd with dry =a't or in hrinr. with 
or without, the addition of sugar or 
other harmless substances.

fi. Potted meat is comminuted and 
cooked meat from those parts of the 
en:ma1 ord:nari1v used for food in the 
fresh state, with or without salt and 
spices, and enclosed in suitable con­
tainers hermetically sealed.

Cereals, when present, must not ex­
ceed ten per cent, hy weight, unless dcr 
dared.

7. Meat loaf is a mixture of com­
minuted cooked meat, with or without 
sniees, cereals, milk and eggs, a"d 
presced into a loaf. Tf it bears a de­
scriptive name, it corresponds thereto.

8. M:noe. mince meat i« a mixture of 
chopped suet, apple and other fruit, 
salt, and sniees. with sucar, syrup, or 
mo'asses. and with or without, vinegar, 
fresh, concentrated, or fermented fruit 
juices, or spirituous liquors, or cooked, 
comminuted meat.
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C.—Meat Extracts, Meat Peptones, Gel­
atin, etc.

1. Meat extract is the product obtain­
ed by extracting fresh meat with water 
and concentrating the liquid portion bv 
evaporation after the removal of fat, 
and contains not less than seventy-five 
per cent, of total solids, of which not 
over twenty-seven per cent, is ash, and 
not over twelve per cent, is sodium 
chloride (calculated from the total 
chlorine present), not over six-tenths 
per cint. is fat and not less than eight 
per cm:, is nitrogen. The nitrogenous 
compounds contain not less than forty 
per cent, of meat bases and not less 
than ten per cent, of krcatin and 
kreatinin.

2. Fluid meat extract is identical with 
meat extiact except that it is concen­
trated to a lower degree and contains 
not more than seventy-five and not less 
than fifty per cent, of total solids.

3. Bone extract or stock is the pro­
duct obtained by extracting clean, fresh, 
trimmed bones, of animals in good 
health at the time of slaughter, with 
boil.ng water and con entrating the 
liquid portion by evaporation, after rc 
moval of the fat, and contains not lc*- 
than seventy-five per cent, of total 
solids.

4. Fluid bone extract is idmtical with 
bone extract except that it is coneen 
trated to a lower degree and contain- 
not more than seventy-five and not les- 
than fifty per cent of total solids.

5. Meat juice is the fluid portion oi 
muscle fibre, obtained by pressure oi 
otherwise, and may be concentrated In 
evaporation at a temperature below th< 
coagulating point of the soluble pro 
tcids. The solids contain not more than 
fifteen per cent, of ash, not more tha- 
two and five-tenths per cent, of sodiun 
(h'oride (calculated from the tota 
chlorine present), not more than fou; 
nor less than two per cent, of phos­
phoric acid an! not less thin twch 
per cent, of nitrogen. The nitrogenou 
bodies contain mt less than thirty-fi\ 
per cent, of coagulable proteds an 
not more than forty per cent, of men 
bases.

6. Peptones arc products prepared V 
the digestion of protcid material 1 
means of enzymes or otherwise, an 
contain not less than u nety per ccn 
of proteoses and peptones.

7. Gelatin (edible gelatin) is the pu 
ified, dried, inodorous product of th 
hydrolysis, by treatment writh hoilin 
water, of certain tissues, as skin. lie;, 
ments, and bones, from sound animal- 
and contains not more than two pc 
cent, of ash and not less than fitter- 
per cent, of n:trogen.

D.—Lard.
1. Lard is the rendered fresh fat fron 

hogs n good health at the time o 
slaughter, is clean, free from raneditv 
and contains, necessarily incorporate; 
in the process of rendering, not mor 
than one per cent, of substances othr 
than fatty acids and fat.
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2. Leaf lard is lard rendered at mod­
erately high temperatures from the in­
ternal fat of the abdomen of the hog, 
excludng that adherent to the intes­
tines, and has en iod ne number not 
greater than sixty-tive and contains not 
more than one per cent, of substances 
other than fatty acids and fat.

Un the opposite page is given the 
Food Standards for Meat and Meat 
Pioducts. just legalized by the Domin 
ion Government.

Below will be found the standards 
for milk and miik products, which 
have also been legalized, but vhch 
have not appeared up to the present 
time in the regular government circular. 
So far as the grocery trade is concern­
ed the Standards respecting condensed 
and evaporated milk, evaporated cream, 
milk powder, and butter and cheese are 
the most important.

Milk and Its Products.
1. Milk, unless otherwise specified, is 

the fresh, clean and unaltered product, 
obtained by the complete, un ntcrcuptcd 
milkin', under proper sanitary condi­
tions, of one or more healthy cows, 
properly fed and kept, excluding that 
obtained within two weeks before and 
one week after calving, and coiftains not 
less than three and one quarter per 
cent, of milk fat, and njt less than 
eight and one half per cent of milk 
solids, other than fat.

2. Skim milk is milk from which a 
part or all of the cream has been re­
moved, and contains not less than eight 
and one-half per cent, of non-fat, milk 
solids.

3. Pastcrizcd milk is milk that has 
been heated below boiling, but suffi­
ciently to kill most of the active or­
ganisms present, anl immediately cool­
ed to 45 deg. F., or lower, and kept 
at a temperature not higher than 45 
deg. F., until delivered to the cm-limer, 
at which time it shall not conta n more 
than 10,000 bacteria per cubic centi­
metre.

4. Rtcrlizcd milk is milk that has 
bein heated at the temperature of boil­
ing water, or higher, for a length of 
time sufficient to kill all organisms pre­
sent ; and must be delivered to the ern- 
sumer in a sterile condition. Sterilized 
milk shall not be sold or offered for 
sale, except ;n hermetically dosed con- 
taints, bearing the words “This milk 
should be used with n twelve hours after 
opening the conta ncr.”

5. Certified Milk. Milk sold as certi­
fied nrrlk. shall comply with the follow­
ing requirements :

(a) Tt. shall be taken from cows semi- 
arnna’lv subicetcd to the tuberculin 
test, ard found without reaction.

(hi It shall ccnta:n not more than 
10,000 bacteria per cubic centimetre 
from .Tune to September ; and not more 
than 5.000 bacter;a per cubic centimetre 
from October to May, inclusive.

3. Compound lard, lard compound, 
etc., is a mixture of animal and vege­
table fats and oils. It must be free 
from rancidity, be made from sound and 
pure materials, and contain not more 
ih n one per cent, of substances other 
th n fatty acids and fat.

The standards above defined take ef­
fect on the 22nd day of November.

(c) It shall be free from blood, pus, 
or disease producing organisms.

(d) It shall be free from disagreeable 
odor or taste.

(e) it shall have undergone no pas­
teurization or sterilization, and be free 
from chemical preservatives.

(f) It shall have been cooled to 45 
deg. F. within half an hour after milk­
ing, and kept at that temperature until 
delivered to the consumer.

(g) It shall contain 13 to 13 per cent, 
of milk solids, of which, at least 3.5 
per cent, is fat.

(h) it shall be from a farm whose 
heid is inspected monthly by the veter- 
nanan, and whose employes are exam­
ined monthly by a physician.

6. Evaporated milk is milk from 
which a considerable portion of water 
has been evaporated, and contains not 
less than 20 per cent of milk solids, and 
not less than 7.20 per cent, of milk fat.

7. Ccn-lensed milk is milk from which 
a considerable portion of water has been 
evaporated, and to which sugar has 
been aided. It contains not less than 
28 per cent, of milk solids, and not 
less than 7.7 per cent, of milk fat.

8. Condensed skim milk is skim milk 
from wh eh a considerable portion of 
water has been evaporated, with or 
without the addition of sugar.

9. Buttermilk is the product that re­
mains when butter is separated from 
ripened cream, by the usual chunvng 
processes ; or a similar product, made 
by th" appropriate treatment of skimm­
ed milk.

10. Grat’s milk, ewe’s milk, etc., are 
the fresh, clean, lacteal secretions, free 
from colestrum, obtained by the com­
plete milking of healthy animals other 
th- n cows, properly feed and kept, and 
con'orm in name to the species of ani­
mals from which they are obtained.

Cream.
1. Cream is that portion of milk, rich 

n milk fat, wh:ch rises to the durfaee 
of milk on standing, or is separated 
from it by centrifugal force, is fresh 
and clean, and contains (vn’ess other­
wise specified) not less than eighteen 
per cent, of milk fat.

2. When guaranteed to conta’n anoth­
er percentage of milk fat than eithteen 
per rent., it must conform to such 
guarrntee.

3. Cream must be entirely free from 
gelatine, sulcrate of lime, gums or 
other substances aided with a view to 
give density, consistency or apparent 
thickness to the article.
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4. Cream must contain no preserva­
tives of any kind, nor any coloring mat­
ter, other than is natural to milk.

5. Evaporated cream, clotted cream, 
condensed cream or any other prepara­
tion purporting to be a special cream, 
except ice-cream, must conform to the 
definition of cream, and must contain 
at least twenty-five per cent, of milk 
fat.

Milk Fat or Butter Fat.
1. Milk fat, butter fat, is the fat of 

milk and has a Reichert-Moissl number 
not less than twenty-four and a speci­
fic gravity not less than 0.9U5.

Butter.
1. Butter is the clean non-rancid pro­

duct made by gathering in any manner 
the fat of fresh or ripened milk or 
cream into a mass, which also contains 
a small portion of the other milk con­
stituents, with or without salt, and 
contains not less than eighty-two and 
five-tenths per cent, milk fat, and not 
more than sixteen per cent, of water. 
Butter may also contain added coloring 
matter of harmless character.

Cheese.
1. Cheese is the sound, solid and rip­

ened product made from milk or cream 
by coagulating the casen' thereof with 
rennet or lactic acid, with or without 
the addition of ripening ferments and 
seasoning, and contains, in the water- 
free substance, not less than forty-five 
per cent, of milk fat. Cheese may also 
conta n added coloring matter of harm­
less ehiractcr.

2. Skim milk cheese is the sound, 
solid and ripened product made from 
s* im milk by coagulating the caseine 
thereof with rennet or lactic acid, with 
or withiut the addition of ripening fer­
ments and seasoning.

3. Goat’s milk cheese, ewe’s milk 
cheese, etc., are the sound, ripened pro­
ducts made from the milks of the ani­
mals specified, by coagulating the 
caseine thereof with rennet or lactic 
acid with or without the addition of 
ripening ferments and seasoning.

Ice Cream.
Those retailers who handle ice cream, 

etc., will be interested in the following :
1. Ice cream is a frozen product, made 

from cream and sugar, with or without 
harmless flavoring and coloring mater­
ials i nl with* or without gelatin, gum 
tragacanth, or other harmless stiffening 
materials, in amount less than two per 
cent.; and contains n it less than four­
th n ner cent, of milk fat.

2. Fruit ice cream is a frozen pro­
duct, made as described under ice 
cream, hut cm'aining sound, clean and 
mature fruit. It must contain not less 
than twelve per cent, of milk fat.

3. Nut ice cream is a frozen product, 
made as described under ice cream, but 
ccntain’ng sound, non-rancid nuts. It 
must contain not less than twelve per 
cent, of milk fat.

Miscellaneous Milk Products.
1. Whey is the product remaining af­

ter the removal of fat and caseine from 
milk in the process of cheese-mak n'.

2. Kumiss is the product made by the 
d ’cts. Hitherto, owing to the lack of 
adenuatelv defined Canadian food stan­
dards, there his been doubt as to iust 
what constituted adulteration, and there 
have been few prosecutions under the 
act.

Milk and Its Products Defined by Law
Food Standards Now Legalized by Dominion Government—
What Condensed and Evaporated Milk Will Consist of—Evap­
orated Cream Must Contain 25 per Cent, of Milk Fat—Pros­
ecutions Can Now be Followed Up by a Definite Course.
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alcoholic fermentation of mare's milk 
or cow’s milk.

3. Milk powder is the soluble powder 
product made from milk and contains 
unless otherwise specified, not less than 
nnety-fixe per cent, of milk solids, and 
not less than twenty-six per cent, of 
milk fat.

4. Skim milk powder, separated milk 
powder is the soluble powder product 
made from skim milk, and contains not

That this matter of advertising is 
really serious business may be very 
cleaiiy indicated by the following anent 
the magnitude of the task of establish­
ing a trade-mark:

It requires a vast amount of edu­
cation to establish the value of a 
traue-mark. Education is needed to 
fasten securely in the public mind 
the peculiar merit of a certain com­
mua, ty, and education, mind you, 
does nut mean forcing m, but draw­
ing out. \ou cannot truly educate 
the mind in the way an advertiser 
seeks to do it by hammering in a 
few facts, undigested, or predigest­
ed, and letting n go at that. Kather 
must you lay the facts before the 
public in a manner that stimulates 
thought and mental debate, so that 
people may arrive, by the usual edu­
cational piocesses, at conclusions of 
their own, which, being reached by 
their own reasoning powers, they 
will regard as irresistible and set­
tled for good and alL—Advertising 
and Selling.

I do not know when I have read any­
thing more concentrated in its acute de­
lineation of solid facts, ft can be read 
oxer many tunes, and then gone back to 
for re-iead.ngs, with cumulative prolit 
to the reader.

The Public Thinks for Itself.
For look where it leads us:
We, in our supposedly superior wis­

dom but really in our shallow ignorance, 
often hold that “the public" does not 
know or, better still, “does not appreci­
ate" certain service, or qualities, or 
values; while, as a matter of fact, not 
only is the public doing its own think­
ing all the time but, as indicated in my 
last, it is silting in judgment on us 
every day—and deciding rightly. If 
this were not so, the public could be de­
ceived, but do not undertake such de­
ception, for you will end in disaster. If 
you have any idea that you can “cut 
the cost" on your fifty cent tea through 
the sacrifice of any shade of value, you 
will learn of your mistake to your last­

less than ninety-five per cent, of milk 
solids.

These new standards, toe-ether with 
those recently promulgated for meat 
and grain products, will become opera­
tive after the necessary advertisement 
for thirty days in The Canada Gazette, 
an! will enable the department here­
after to proceed on a well-defined legal 
basis with the prosecution of anv firms 
found guilty of adulterating food pro­
ducts.

ing loss. For, while nothing is more 
uncertain than the taste or judgment of 
an individual, nothing is more stable, 
certain and omniscient than the judg­
ment of the aforesaid public. Other­
wise, goodness, merit and quality would 
languish while error, adulteration and 
deceit would flourish.

You have a trade-mark to establish on 
a value-producing basis. That trade­
mark is Smith’s store. If you think of 
the impression you make on the public, 
through conscious or unconscious ad­
vertising, in this way, you will not be 
apt to underestimate the magnitude of 
the work on which you are engaged. On 
the contrary, you will be likely to give 
the subject of advertising much more 
serious and sustained thought than you 
may have given it hitherto.

Appeal of a Neat Store.
“A drawing out." That is the idea.

I indicated last week how certain im­
pressions about your store might readily 
“draw out" comment and establish con­
clusions in the public mind which would 
be very disadvantageous to you. It 
seems to me that what I wrote then 
would carry conviction as being elemen­
tary at best. Thus the suggestions I 
made for the internal improvement of 
the store should be accepted without ar­
gument; for I think you will say at 
once: “Of course, a neat store will ap­
peal to people more forcibly than a dis­
orderly store."

Very well; seeing we have felt that 
tidiness was desirable and have cleaned 
up so that we might “draw out" the 
right impression, why not go a step far­
ther Î Dozens, or hundreds, pass our 
windows every day, and we are now pre­
pared to make the right impression on 
them ; so we are so far going right. Then 
let us prepare to TELL OTHERS who 
as yet do not come our way about some 
of the good points of our store, which 
really ARE good points to-day and can 
therefore safely be dwelt upon—because 
we can now -MAKE GOOD.

The Newspaper Medium.
But remember that it is a “Drawing 

Out," and let us therefore work slowly
31’

and with painstaking care. The best 
medium in any fairly live town is the 
evening newspaper. This because it is 
the medium which reaches the family 
when the day’s work is done, when “the 
folks" are altogether for the short hour 
or two which is their own to pass in 
mutual talk and the enjoyment of the 
quiet exchange of ideas.

The “Old Man" gets in first on the 
paper and reads about politics and busi­
ness news. “Mother" reads the little, 
intimate gossip about the neighbors to 
learn who is sick, or getting well, or to 
be married or buried; and both mother 
and daughter read about “society." 
Here is the accepted medium and now 
the golden opportunity to get in a few 
remarks which will “draw out" the 
right thoughts and impressions about 
Smith’s store.

But the highest adx-ertising art is 
called for, for you must make your little 
talks harmonize with the family mood if 
you are to convey the right impression. 
You must not strain or twist; you must 
not be flippant or “funny": you must 
not talk long, tedious sermons. You 
must fall in with the “atmosphere" and 
talk in the same “good-easy-reading-for- 
the-people" tone, or you will not get the 
right audience. Get space in the “local 
news" or “society" section, a few lines 
every other evening, and tell a little 
every time, in gentle, conversation man­
ner.

Gets the Mother’s Attention.
For instance:

They have a nice way about them 
at Smith’s store—goods so neatly- 
arranged and classified. It is a 
pleasure to buy there. Deliveries 
accurate and really quite prompt.

The two or three lines are so unob­
trusive and short that they aie read 
without conscious thought or effort. 
Probably all but “Mother" will have 
passed them over. But “Mother" passes 
very little that even remotely affects 
her household, so when she reads she 
will likely say: “Did you see this about 
Smith’sT If things are neat there I 
certainly never noticed it." Father is 
dozing, but rouses sufficiently to mutler: 
“Dirtish plaesh in town!" and drops off 
again. . nd so it passes—you cannot ex­
pect too much the first time; the point is 
that you have got the family’s attention. 
The best of it is, that you have gone on 
record as promising good deliveries and 
having obligated yourself that way, you 
will see that goods go out promptly to­
morrow. Then you will get the habit, 
and another great forward step will be 
made.

Next ad.:
Those cranberries at Smith’s 

store are beauties—a whole window 
full of them, too—make your mouth 
water to look at them. Sixteen 
cents a quart—and worth the price.

“Mother" sees that ad with both 
eyes and full appreciation of its mean­
ing. She ‘ ‘ wonders what they are up to 
at Smith’s ; eeems almost like a new man 
had taken hold," for you see, she has

New Customers Gained by Advertising
Series of Short Ads. Showing How the Attention of the House­
wife Can be Gradually Secured and Held—Talks Should be of 
a Leading Out’ Character so as to Produce Some Thinking— 
Information in the Ads. Desirable.

By Henry Johnson, Jr.
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The Dried Fruit and Nut Situation
Prices of 1910 When Compared With Those of 1909 Show 
Some Big Advances—Short Crops and Heavy Demands are 
Stated to he the Reasons—Prune Market Exceptionally Strong.

in mind youv store as she saw it last 
week, before you put your Louse in 
order. But you can bank on it that she 
will see those cranberries to-morrow, 
even if she does not want any of them ; 
and, having visited you, she will not fail 
to note the change for the better, for 
you cannot fool “Mother”—bless her 
heart!—very much. Then, if you have 
been busy perfecting your organization 
with the spirit of the plan you have in­
augurated so that you give her good 
service, your store will take on new 
meaning as far as “Mother” is con­
cerned ; and you could make no better 
investment in a thousand years.

Advises Giving Information.
Next ad.:

Aside from freshness, the true 
value in prunes consists in getting 
the right sizes—minimum proportion 
of stone. Best sizes are 30s and 
40s—thirty and forty to the pound 
—most economical. 15 and 12* 
cents at Smith’s store—finest Cali­
fornia fruit.

Give a little real information in each 
ad. The public sits in judgment, but 
you are the technical man and, if you 
give the right information the verdict 
will be that you are right, sincere and 
can be trusted—which is 90 per cent, of 
the battle.

Next ad. :
Things are carefully done at 

Smith's store. Telephone orders 
carefully taken ; articles care­
fully wrapped; goods care­
fully delivered — and on time, 
too, if the time allowed be not too 
short. Smith does his full share for 
your satisfaction.

By this time you have impressed not 
only “Mother” but the “Old Man” in 
such a way that they look for your talks 
and sometimes remark on what you have 
to say. And there are others besides 
this particular “Mother”—others who 
are looking for unusual neatness, accur­
acy and obliging service. They will all 
pay the prices needful to secure such 
service ; and if your experience has been 
different, look within and maybe you will 
discover the cause.

COCOA BEAN CROP. 
Production Has Increased Rapidly and 

Surplus is Now Registered-
With’n fifteen years the world's crop 

of raw cocoa beans has increased from 
75,000 to 205,000 tons. Should the 
Gold Coast crop continue to increase 
at its present ratio, and all other crops 
reman stationary by 1913 the world’s 
crop will have reached 360,000 tons, 
and hence by that time the Gold Coast 
singly, with a crop of 180,000 tons will 
be producing as much raw cocoa as the 
world now consumes. While the cocoa 
crop from 1903 to 1909 increased 65 per 
cent., the n!ne leading consuming 
nations advanced their requirements bv 
onlv about 60 per cent. The United 
States imported 53.378 tons of beans in 
1909, with Germany 40,723, and the 
1 n'ted Kingdom, 24.264, following. The 
indications are accordng to cocoa men. 
that prices will ease off for the next 
few years unless production is limited.

Grocers have doubtless noticed of 
late, persistent reports of short crops 
tnl consequent advancing prices in 
some lines that are in particular de­
mand during the Christmas season. In 
cases of this kind it is almost impossi­
ble to predict what turn the markets 
will take because of the numerous in­
fluences at work.

Local conditions are generally depen­
dent upon the tendencies in the world’s 
markets. Throughout the winter there 
is a good demand for prunes, but the 
supplies ih's year are much below the 
normal crop. At present the market is 
quiet, but the situatv n appears to be 
firm. Wholesalers claim that higher 
prices may be expected, and it is a 
fact that since the new fruit has been 
received prices have been advancing. 
The following figures allow the reader 
to compare present prices of prunes on 
a Toronto basis with those ruling in
November a year ago :

1909. 1910.
30—40, in 25 lb. bxs. .10* 12*—13
40—50 “ “ .09 114—12
50—60 “ ** " .08 11*
60—70 “ “ " .07* 11
70—80 " 1,1 .07 10*
80—90 " ** " .06* 8*— 9*
90—100 " “ .06 .09

According to market news, the sup­
plies of prunes are light. There is no 
reason to doubt the veracity of the re­
ports and the position wholesalers are 
assuming is significant. Indications all 
point to strong market conditions with 
the likelihood of higher pricss.

How Nnts Have Gone Up.
In several lines of nuts the market 

is also advancing, reference being es­
pecially to walnuts and almonds. 
Again, light crops are mostly responsi­
ble and retailers know that prices are 
higher. The question is will there be 
any further unward movement. Some 

. wholesalers and importers who study 
conditions closely say there will and 
even state that there will not be 
enough shelled walnuts to meet the de­
mand. Even now the price is pretty 
high, but wholesalers claim that it will 
likely go higher. New crops have just 
arrived, but they are not expected to 
weaken prices. When in a few weeks 
the market settles down under the new 
supplies the retailer should plan his 
own campaign'. If he considers that he 
will need further supplies before or 
after Christmas he should decide wheth­
er to buy early or to delay. After the 
new year the demand will not be as 
heavy in nuts and the market might 
weaken under that influence, but on the 
other hnnd stocks are light and judg­
ing from the intelligence from various 
sources, a decline even then is not 
likely.

Present prices compare with those in 
November of a year ago as follows :
Almonds— “ 1909. mo.

Formigetta . .................. 11* 14-15
Tarracona ... ................ 12 16
Shelled .....

Walnuts—
...............28-32 35-38

Grenoble .... .................. 13*
3»

15^-16

Bordeaux ......... ............. 11 14
Shelled ............ ............ 23-26 39-40

Filberts ............. ........  12-12* 12*-13
Pecans ................ ........  16-18 18-20
Brazils ............... .......... 15 14*-15
Peanuts............. ...........  8-9 9*-12*

Almcnds and walnuts are particularly 
short and the rest of the market is in­
fluenced to a certain extent by that 
condition.

The Raisin Situation.
The raisin market between now and 

the first of the new year is not ex­
pected to find prices declining. After 
that it is impossible to tell. Prices 
compare as' follows :

1909. 1910.
Sultanas ....................... 5-5* 9*-15
Valencias ....................... 6-6J- 08-09

It must be expected that short crops 
in one line will affect other dried fruits.

Dried apples are dearer and it is gen­
erally admitted that evaporators will 
turn out a quantity much below the 
average. Dates show but little change 
in price and in quantity. Apricots are 
quoted slightly higher than a year ago 
as :

1909. 1910.
Standards ........................  15 15-16
Fancy ...............................  17 19-20

The whole question is worthy of con­
sideration by the retailer who desires 
to "get in right.’1’ Some consider it a 
gamble, others declare that they base 
their buying on experience and know­
ledge of existing conditions.

From the present outlook, prunes and 
nuts appear to be good property and 
several other lines seem to be almost 
equally as valuable.

TRADE NOTES.
E. H. Ruttan has disposed of his gro­

cery store at Wallaceburg. Ont., to 
Isaac Lynch, of Detroit. Owing to ill 
health. Mr. Ruttan has to leave for a 
drier climate.

A. W. Jackson has opened a general 
store in Whitby, Ont. He has purchas­
ed a $4,000 bankrupt stock in an east­
ern Ontario village, which he is selling.

Frank Hutton’s grocery store, Ouell­
ette Avenue, Windsor, Ont., was entered 
by some unknown person the other 
night through a cellar window, and the 
till, which fortunately contained onlv 
small change to the amount of less 
th^n $1, was rifled.

New York city has some 600 chain 
stores. There is how a rumor that 
these are to be combined and that the 
Standard Oil Co. is one of those be­
hind the scheme.

Before going to press it was learned 
that the Library scheme mentioned on 
another page of this issue had reached 
O-hawa. Ont. It will be remembered 
that some weeks ago The Grocer de­
scribed its incention in TngercolI. Ont. 
Other towns under consideration at the 
present time are Newmarket and Bur­
lington.
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Plans to Overcome the Egg Shortage

White Plymouth Rock Fowls Imported to Help Meet the 
Shortage Which Was so Prevalent Last Season—Birds Are 
Selected Especially for Their Laying Qualities—Working of 
the Demonstration Station.

Montreal, Nov. 17.—One car, con­
tain, ug one thousand imported, pure 
bred. White Plymouth Rock fowls and 
chickens landed at Beaverton Station, 
Ont., recently.

This shipment comprised a selection 
of the finest birds procurable, especially 
selected for their laying qualities, and 
is of peculiar significance inasmuch as 
it is the commencement of an educa­
tional campaign introduced by large 
pork-packing and provision houses.

Statistics show that for several years

which marks the commencement of a 
new era in Thorah Township, and sets 
an example to every township in On­
tario and Quebec.

Already arrangements to supply other 
sections have been made, thereby creat­
ing a growing interest in the work.

Made an Incubator.
To do this, it was necessary not only 

to be in a position to supply high-class 
breeding stock, but to enter into all 
branches of the industry, and already 
the Gunn Incubator, manufactured, not 
as a commercial enterprise, but to sup- 
p'y a long-felt want in artificial incuba­
tion. is being used.

It will be certainly interesting to 
natch the development of the industry.

How Long Will Salmon be a Staple Food?
Writer on the Pacific Coast Gives His Reasons Why Prices of 
Canred Salmon Have Gone Up In Recent Years—Increase in 
Cost of Production He Says—Salmon Below Price of Meats 
and Other Foods When Food Value is Considered.

past, although the Federal and Provin­
cial Governments have tried to educate 
farmers to produce more poultry, still 
instead of an increase an actual de­
crease in production is taking place. 
Only last spring, dealers were forced to 
import eggs from Russia and China to 
supply the Canadian needs, and in an 
effort to overcome conditions of this 
kind, and to regain for Canada the 
place that she once held as an export­
ing country of poultry and eggs these 
firms have joined hands in a campaign 
which some maintain will solve the 
problem.

Realizing that educational work was 
necessary, a demonstration station was 
opened in May, 1910. in Peterboro’, 
Ont., and the services of an expert 
pou’tryman engaged, whose duty it was 
to hold meetings in the neighborhood, at 
which the benefits of proper methods 
and their adoption were explained.

Better Price Received.
The result of such efforts was that 

while the price of ordinary eggs de­
livered to merchants ran in the neigh­
borhood of 16c to 17c per doz., 20c to 
21c was paid for eggs which were 
marketed according to the new methods. 
The movement spread, and R. E. Gunn, 
of Dunrobin Stock Farm, Beaverton, 
Ont., became interested in the work of 
bis section, but owing to the farmers in 
the Thorah township not raising any 
quantity of poultry of the proper breed 
and type, the progress was not so 
marked as in the Peterboro’ section.

To overcome this difficulty, R. E. 
Gunn authorized the buying agent of 
Gunns, Limited, Toronto, and Gunn, 
Langlois & Co., Montreal, to procure 
for him a sufficiently large quantity of 
high-class poultry to warrant him in en­
gaging the services rf a poultry expert. 
MacDona'd Col'ege. of Ste. Anne’s, Que., 
furnished the man in the person of 
Thos. A. Benson, who for the past 
month has been placing the poultry divi­
sion of Dunrobin Farm in readiness to 
receive the poultry, the arrival of

By Daniel L. Pratt in
The gradual increase recently in the 

price of canned salmon causes someone 
to ask the question, “How long will can­
ned salmon remain a staple?”

This is a problem which has been 
bothering the heads of more than one of 
the packers and brokers of the Coast. It 
is a question which entered into the nam­
ing of the opening prices for the past 
several years. We think that we can 
truthfully answer this question by stat­
ing that canned salmon will remain a 
staple just as long as the packers of the 
Pacific Coast can keep it so.

The increase in price during the past 
few years has meant little if any more 
profit to the salmon packer. We doubt 
that if in the ease of most grades it has 
meant any more profit. It is an increase 
that has been brought about by the 
necessities of the business, principally 
the increased cost of labor, supplies and 
raw material. One Alaska packer stated 
to us recently that the price of $1.36 
named on Alaska Reds this year did not 
mean as much net profit to him in view 
of the increased cost of production as a 
price of $1.10 did five years ago. The 
only reason, he said, that the price had­
n’t been increased sooner, to meet these 
conditions, was that the markets didn’t 
at that time warrant it and that the 
packers consequently had to be content 
with what they could get and take a 
very small profit as a result. As soon as 
the expansion of the markets placed the 
packers in a more independent position 
—that is, as soon as the demand equaled 
and exceeded the supply, it was only 
natural that these packers, who had been 
fighting the game for a dozen years to 
bring the bnsiness to a point where they 
could make money, should increase the 
price to a point where this legitimate 
profit would come to them.

A Business Proposition.
So far as the mere question of supply 

and demand is concerned, the situation 
this year and last year warrant a much 
higher price than was established. But

Pacific Fisherman.
the salmon packers realized that too 
large an advance would put the retail 
price of salmon to a point where it 
would no longer be a staple but would 
become a fancy food article. So they 
kept the price within reasonable bounds. 
This was not done by any means from 
a purely plrlanthropie standpoint. It 
was just a plain business proposition. 
The secret of the success of the present 
salmon market lies in the fact that at 
its price canned salmon is the cheapest 
and most wholesome food product pro­
curable in the markets. As long as it 
continues to be, these markets will re­
main invincible. But when the price is 
forced up to where the people ran no 
longer buy it as a staple food, then its 
consumption is bound to be more or less 
seriously affected.

This will never occur as a voluntary 
move on the part of the packers. If it 
should ever come about, it will be be­
cause the cost of production forces the 
price up in order to give the producers 
a living profit. Sockeyes and Columbia 
River Chinooks, on account of their 
scarcity, have already become, in a way. 
a fancy food, hut there is a fixed, legiti­
mate demand for limited supplies of it 
as such. Even at that, both of these' 
grades remain still in the staple class as 
compared with meats and other foods. 
But we hope it will be many years be­
fore Red and Pink salmon are forced by 
reason of the cost of production into the 
fancy canned goods class, and we be 
lieve it is the desire of the packers to 
keep them staples as long as the econ­
omic conditions of the industry will per- 
mit.

J. W. Glover, Chatham, Ont., is leav­
ing for Airdrie, Alta., where he will 
start a general store.

Frank A. Gaitair who has until re 
ccntly been connected with A. N. Del 
resay’s grocery, Bathurst, N.B., has 
gone into business for himself in that 
town.
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AGAINST CO-OPERATIVE MEASURE
If the promoters behind the co-oper­

ative store scheme come before parlia­
ment again for special privileges as they 
have done at different times in the past, 
they will be confronted with a bigger 
and stronger opposition than ever before.

Last year when the Co-operative So­
cieties’ Bill was advanced Eastern Can­
ada and particularly ‘Quebec and Ontario 
had to bear the brunt of the fight. Now 
the West has become greatly interested 
in the agitation and when the time 
comes, if it does come, the voices of the 
Western Canadian merchants will be very 
emphatic.

Special favors to the few will have 
strong opposition

RICE CROP DAMAGED.
The British commercial attache at 

Vokohama, Japan, reports that the dam­
age to the Japanese rice crop owing to 
floods is estimated at $19,237,000 and to 
other crops $7,241,000.

Officially the Japanese government 
shows a rice crop of 48,725,597 koku (1 
koku equals 5,118 bushels). This is 7.1 
per cent, less than an average year. The 
greatest damage occurred in the north 
and east of Japan from deficient heat 
and floods.

So far as Japan is concerned therefore 
the price of rice will be firmly held

THE DEALER’S PROFITS.
It has been suggested more than once 

that the prices charged by dealers were 
so unyielding as to be the cause for the 
high cost of living. This idea, however, 
is being combated by jobbers, many of 
whom openly defend the prices of the re­
tailer.

One well informed jobber recently said 
that a gross profit of 5 or 6 cents for 
the retailer on walnuts, for example, 
was not too large, considering the fact 
that the season was short. His belief 
was that a retailer doing a business, say 
of $40,000 a year in a large city, ought 
to get a net profit of 10 per cent, for 
himself. Taking into account such a re­
tailer’s rent, cost of help and horses and 
wagons, light and heat, this jobber be­
lieves that the retailer is justified in ad­
ding 25 per cent, to the price he pays 
for his goods. Figuring the expense of 
doing business at 15 per cent., this 
leaves the retailer 10 per cent, clear;

The general public are frequently too 
rash in laying the blame for some ap­
parently high price. They would be sa­
tisfied, for instance, if the retail dealer 
were to sell them a bag of potatoes or 
apples as cheaply as they could be pur­
chased in the field or orchard. They for­
get that the dealer has to pay freight 
charges, spend his time in buying, as­
sume all risks in storage, pay himself 
something for his day’s work, and bring 
the goods to a point easy of access to 
them, causing them no trouble or incon­
venience whatever.

These things are often forgotten and 
the dealer is too frequently branded as 
an avaricious being stealing the public's 
money. While any fair minded person 
will not maintain that a dealer should 
make an unjust profit, cost, service, ex­
pense of doing business, difficulty in get­
ting the goods, length of season and 
everything else considered, yet he must 
object to many of the unfair accusations 
that have been and are being made from 
time to time.

THE CRAFTY DEAD BEAT
The autumn is again with us and it 

brings its pleasures and troubles. The 
crop of dead-beats is represented to be 
about the average. Old grocers think 
twice before opening up new accounts, 
but the inexperienced get caught by the 
crafty tales of the wily newcomer and 
you can’t warn the new man about dead 
heats. He only gives you a look of scorn 
and feels he knows.how to handle them. 
A year later he comes to his senses af­
ter getting a lot of charitable feeling 
knocked out of his system. Then he goes 
to his competitors and wants everyone 
to sell for cash.

The slow pays and dead-beats never 
stop long in one place. They move from 
city to city, village to village and thus 
get fresh starts. Verily the world must 
owe them a living.

REASONS FOR SELF PRAISE.
British Columbia is congratulating it­

self on the success of its apple crop this 
season. It has particular reason for this 
since the remainder of Canada was ra­
ther unfortunate in this respect.
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The quality of the fruit is splendid. 
An instance of this was seen at the ap­
ple show, when two carloads of apples 
competed for a big prize. There were 
72,000 apples in each entry, and to make 
the award the judges had to search for 
some time to find some point of differ­
ence, so perfect and complete was the 
display. Finally, they found an apple 
that had a Caw in shape, and strictly 
speaking could not qualify as No. 1, al­
though in size and color it was all right. 
This apple, which would have passed un­
der ordinary conditions, decided the 
prize.

TO TEST FIXED PRICES.
There is to be another judicial test in 

California of the right of manufacturers 
of special products to establish a stand­
ard price and enforce its observance by 
contract upon wholesale and retail sel­
lers. It is getting to be a matter ol in­
terest and importance in a considerable 
line of production. Some time ago The 
Grocer referred to a manufacturer of 
olive oil in California, who had a spe­
cial brand ol his own, and who brought 
suit for damages against a retail dealer 
for cutting the price, the observance of 
which had been a condition of its sale. 
He won his case.

The court held that fixing a price to 
be observed throughout the trade was 
not an effort at monopoly, as only a 
particular brand of the goods was affect­
ed, which the plaintiff alone produced, 
and the competition oi others was not 
restrained. The producer was under no 
obligation to sell to any particular deal­
er or to anybody at all, and might do 
so on his own terms. Maintaining a 
standard price was only a reasonable 
means of “securing the legitimate bene­
fits of the reputation which his product 
may have attained."

The new suit is being brought by a 
company manufacturing a cereal food 
which has a brand of its own, against a 
department store in San Francisco. 
This store offered through its advertise­
ments the article at a price below that 
fixed by the manufacturer.

The principal contention of the price 
cutters in such cases is that when they 
have purchased the goods they have a 
right to dispose of them at whatever 
price they see fit to ask. They claim 
that the manufacturer who gets his own 
price cannot enforce upon those who buy 
his product a limit below which they can­
not go. He may not he obliged, they 
say, to sell except upon his own terms, 
but having once sold he cannot enforce 
the terms by any contract.

The outcome of this case will he fol­
lowed with interest by the Canadian 
trade. Whether the manufacturer will 
have the assistance of iudic;al authority 
in maintaining his price is the question 
that will be determined.



THE CANADIAN GROCER

Railway Men Ask 
for Bi-monthly 

System of Wages
St. Thomas, Ont., Nov. 17.—One of 

the great problems which merchants of 
this city, particularly grocers, have to 
wrestle with, is the monthly payment 
system which governs railway employes. 
So large a proportion of St. Thomas’ 
population is made up of people con­
cerned in one way or another with rail­
way work that the place is commonly 
known as the “Railway City.” It is of 
little use for a merchant to press for 
payment at any other time than around 
the monthly pay day. The banks keep 
open during the evenings on these oc­
casions, and the pay cheques are quickly 
turned into currency and applied on 
merchants’ accounts, after which the 
railway man's wife is often in a state of 
chfonic financial distress. As in the case 
of a business with small capital, the ad­
vantage of cash buying, or the purchase 
of goods in large quantities is likely to 
be lost.

With these disadvantages in mind, an 
important resolution was included in a 
number of demands framed on Monday 
night at a union meeting of railway men. 
held in Engineers’ Hall here. Among 
reforms which the allied unions will seek 
to secure from the Dominion Govern­
ment is a change to bi-monthly pavment 
of wages. The resolution is worded, “so 
as to allow the employes to pay cash 
for their goods, and do away altogether 
with the credit system.”

TRAVELERS ’ NOMINATIONS.

Clcs* Ron for the Presidency Expected 
In Montreal

Montreal, Nov. 17.—Charles Gurd and 
J. Bevaus Giles were nominated for 
i>rosideat of the Dominion Commercial 
Travelers’1 Association in Montreal last 
Saturday evening, and, as a result, it 
is likely that the election contest will 
be a close one. .

Mr. Gurd is one of the association s 
oldest members, having served on the 
d reel orate and as treasurer, while Mr. 
Giles has been vice-president for two 
years.

A. .1. Drown and E. Duckett were 
nonvnated for vice-president and Max 
Murdock was unanimously re-elected 
treasurer.

Fifteen nominations were made for 
the five vacancies on the directorate oo- 
cur'ng through the retirement of J. N. 
Picard, H. M. Levine, L. Decelles, A. 
J. Brown and .T. T. McBride. Thev 
are : Geo. W. Prescott, M. W. Hackett, 
L. L. Bernard, Robert Wall, H. M. 
Ivevine, .Tohn O’Drnnell, Geo. L. Bert, 
W. C. Murray, .lohn T. McBride, Eu­
gene Poitvin, Charles L. Martin, Wm. 
J. Irving, C. C. I.'apicrre. C. M. Cam- 
errn and J. Fred Featherston.

S. .7. Mathew«-on was made president 
of the annual dinner committee, com­
posed of the following : W. .1. Egan, 
H. M. Ijevine, J. T. McBride, R. C

Wilkins, D. M. Lefebvre, Luke Moore, 
Geo. A. Mann, Stuart Wotherspoon, 
Ed. Duc' ett, T. Gallaher, F. S. Cote. 
James Robinson. F. N. Picard, E. 
Poitvin, Max. Murdock, E. J. Terry, 
John Paterson. J. F. Dubreuil, Ed. 
Marchand, Mr. Michaud.

A letter was read notifying the asso­
ciation that J. D. Rolland had donated 
$2,000 to the Notre Dame Hospital, en­
dowing in perpetuity, a bed for the use 
of members of the society who might 
have need of it.

J. K. Wallace, of the Toronto asso­
ciation was present at the meeting. 
Voting will start immediately, and will 
be dine largely by mail, the closing 
date being December 16.

C. T. A. NOMINATIONS.

Annual Meeting Set for Dec. 29 in St. 
George's Hall, Toronto,

Toronto, Nov. 17.—Nominations were 
made at the meeting of the Commer­
cial Travelers’ Association of Canada 
for Saturday. These nominations were :

President, G. Gemmell, Jas. H. Lum­
bers : First Vice-President. S. M. Ster­
ling ; Second Vice-President, James G. 
Cane. John H. Wildrong ; Treasurer, E. 
Field'mr. William Meen.

For directors the nominees were as 
follows : Toronto Board—J. W. Charles, 
Alexander Cook. Jcbn Everett. R G. 
Hector. George W. Moore. D H. Mac- 
kay, Joseph Pease, A. C. Rogers, W. 
H. Scott. C. J. Tuthill. W. E. D. 
Tighe. William Williams, A. Wlvtling. 
Joseph Zammers. n'ne to he elected.

Hamilton Board—E. J. Fenwick, 1st 
Vice-President : John Stoncman. 2nd 
Vice-President.

Directors of Hamilton Board—W. H. 
Dean. W. W. Godard. A. F. Hatch. F. 
W. Jarvis, S. Male, W. P. Malone, 
George Ma*heson, D. C. McKeown. 
George M. McGregor, Charles C. Smve. 
P. A. Sommervilli, H. O. Wright, E. 
O. Z.immerman (six to he elected!.

BerVn Doa-d—Frei Doerinc. W. J. 
Moodv. E. Mnrrin (two to he elected) 

Kington Board—W. H. Graham. W. 
S. R. Murch, (elected by acclamation).

Many Chosen by Acclamation.
Guelnh Board—Adam Taylor, Vice- 

President : Alex Thomson, (elected bv 
acclamation).

Br-ntford Board—J. S. Hamilton. D. 
J. Waterous (elected bv acclamation).

Mr nfreal Board—William Cauldwell, 
Vice-Pre=idcnt : H. Williamson and J. 
H. Gallagher, directors (one to be elect­
ed).

Winnipeg Board—H. Miller, Vice- 
President : A. C. Merrett (elected bv 
acclamation).

Vancouver Board—Frederick Bus- 
combe. Robert Stewart, directors, 
(elected by acclamation).

Ottawa Board —J. H. Lawrie (elect­
ed by acclamation).

BrneWille Board—M. Moore (elected 
by acclamation).

Scrutineers of the ballot elected—H. 
Hearihue, Robert Keyes, Walter Ma- 
dPl.

The result of the ballot will be made 
known at the annual meeting of the 
association to be held in St. George’s 
Hall on Dec. 29.

Reprimanded for 
Buying “Big” Stock 

of Canned Goods
An interesting illustration of how the 

canned goods trade has developed was 
casually mentioned a few days ago by 
a Canadian wholesaler who in a remin­
iscent mood was dwelling upon the 
changes that have taken place in later 
years. In former days when he held a 
responsible position as chief buyer with 
another wholesale house, his employer 
learned at one time that a stock of 
fifty cases of canned goods were being 
carried. This he considered extrava­
gant and considered it necessary to give 
him a little business advice which in 
some respects might have been consid­
ered a slight reprimand.

The buyer is now at the head of a 
large wholesale business and his order 
from one canrnng company alone for 
this year’s pack of canned goods num­
bered between 32,000 and 33,000 cases. 
It seems wonderful that, the demand for 
canned goods should have made such 
an enormous advance as is indicated by 
these figures.

WHOLESALER CUT OFF.

Flour Manufacturers Claim He Sold 
Their Product to Price Cutter.

Vancouver. B.C., Nov. 17.—Important 
developments have taken place in con­
nection with the flour trade in Vancouv­
er. An effort was made some time ago 
to get the different mills to protect their 
retail price. Most of the mills agreed, 
but one large firm held out. One of the 
grocers in the ritv offered flour as an 
attraction at $1.75 per sack, and dis­
played some of the product of another 
mill. This company protested against 
this, and when a wholesaler sold the 
offending retailer some more of this 
firm’s flour to be offered at the lower 
price, the milling firm announced that 
hereafter it would sell no more to the 
wholesaler. Now. while several brands 
are jobbed at $6.00, the flour over whieli 
the trouble was all about is given to the 
retailer direct at $6.50. The results to 
the mill'ng company are the same, as 
the $6.50 figure is what the wholesalers 
got it for before.

TRADE NOTES.
Flueke & Staunton have opened a 

general store at Carbon, Alta.
Morrison & Brventon, general mer­

chants, Spring Lake, have sold to 
Stordy & Callahan.-

P. W. Martin, general merchant, Wa- 
wanesa, Man., sold to J. R. Strome.

W. & H. Charles, grocers, Winnipeg, 
succeeded by John Little.

Landers Bros., grocers, Winnipeg, have 
dissolved.

E. Downton. general store, Wilcox, 
Sask.. sold to C. F. Becker.

R. A. Newman, general merchant. 
Desford, Man., has sold to A. A. Howard 
of Edmonton.
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Markets-Sugar Still Shows Weakness
Market is Stationary at Present, Bnt the Slight Firmness is Believed to be But 
Temporary and Another Decline is Looked For—Spices are Very Firm and Show 
Considerable Advance in Prices of Six Months Ago—Coffee Statistics Point to 
Continued Strong Markets—Dried Fruits and Nuts are Practically All Holding 
Their Own.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on Pages Following.

QUEBEC MARKETS
POINTERS—
Sugar—A little firmer market.
Seed Tapioca—Scarcity.
Tea—Market becoming stronger.
Dates—Lower price expected.
Montreal, Nov. 17.—The market situ­

ation is much the same as that of last 
week. There have been few price 
changes in the general grocery markets, 
none of the prominent staples being af­
fected.

The sugar market is claimed to be 
a shade firmer, but there is no immediate 
chance for any advance in prices. 
Cream of tartar, nuts, prunes, raisins, 
and currants are all strong. Dates are 
expected to ease off somewhat when new 
shipments arrive, and the bean market is 
also on the easy side.

Sugar—The sugar market is a little 
firmer, largely because beets have de­
clined below cost of production. The 
primary market has naturally reacted, 
and is about 4d higher than when at its 
lowest point. Cuban and other cane 
sugar has advanced, as the stocks ob­
tained before the new Cuban crop comes 
to market in January are smaller than 
the likely requirements of refiners to 
that period. Prices of refined have re­
mained firm in the United States for 
the past fortnight, and there ap;i m no 
prospect of any change.
Granulated, bag* .......................................................

" 90-lb. bag*..............................................
" Imperial.................................................
*' Beaver........................................................... . tl

Parla lump, boxee, 100 lha................................................. ••
" “ M 60 lbs..................................................... 1 M
.........................  36 lba................................................. » M

Red Seal, In oartona, each......................................... . • 16
Orystal diamond», bbla......................................................  1 <0

" " 1U0 lb. boxee......................................... * 10
“ " 601b. M ....................................... t 80
" " 36 lb. "   > 80
" " 61b. oartona, each.........................  0 371

Crystal Diamond Domino*, -lb. cartons, each... 0 37ft
“ “ 60-lb. box*.................................................. 6 38

“ M 36-lb box*..................................................... 6 66
Powdered, bbla...................................................................... « 95

" 60-lb. box*......................................................... 6 16
Phoenix.................................................................................  5 16
Brightooffee.................................................................  ... 4 65
So. 3 “ ...........................................................»............ 4 46
No. 1 " be*»............. ................................................ 4 30
Bbla. granulated and yellow may be had at 5c. 

above bag prio* ,

Syrups and Molasses — With winter 
approaching country buyers are begin­
ning to lay in good supplies of corn 
syrups, while there is also a strong de­
mand in the cities. Prices are station­
ary.

Sugar being so low, the molasses mar­
ket is not firm. The trade this season 
has been rather disappointing in cases.
Fancy Bar had o* molaaew. puncheons.................  0 36 038

" •• " bangle.........................  038 038
•• •• " half-barrels..........

Ohpioe Barbado* «pois**, puncheons.........
•• " haïrais.................

New OrlMai.
Pert. Rloo. ! !

0 40 0 41 
. 0 31 0 33

berrele....................  0 54 0 »
helf.hwmils...............0 M 0 35. 0 r M

.... 0 50 

.... 040

Corn syrup,, bbla................................................................ 0 031
“ * bbla................................................................ 0 05|
" l-bbla............................................................... 0 03|
" 381-lb. t«lla..................................................... 1 80
" ZHb. wlla....................................................... 1 30

Cbm, 14b. Una, 3 dot. per oaa........................................ 3 60
“ 6-lb. " 1 doa. •• ....................................... 3 86
•' 10-lb. " Idea. “ ....................................... 3 75
• 30-lb. “ {doa M ........................................  8 TO

Tea—The tea market is growing firm­
er right along. Ceylon greens are scarce, 
and only obtainable at an advance -of 
fully one cent on prices of a month ago. 
Ceylon and Indian blacks have advanced 
one cent as well. This rise may be 
largely explained by the great demands 
for all grades. Planters are not increas­
ing their acreage, while the consumption 
grows greater every week.
Choicest................................................................... 0 40 0 80
Choice......................................................................  0 36 0 37
Japan*— Fine.......................................................... 0 30 0 36

Medium...................................................  0 26 8 38
Good common........................................  0 21 0 23
Common................ »............................... 0 19 0 21

Ceylon—Broken Orange Pekoe.............................. 0 21 0 40
Peko*..................................................... 0 80 0 23
Pekoe Souchongs..................................... 0 30 0 22

India—Pekoe Souchong*....................................... 0 19 0 02
Ceylon greens—Young Hysons............ ............... 0 30 025

Hyson............................................ 0 20 0 22
Gunpowders................................ 0 19 0 22

China greens— Ptngsuey gunpowder, low grade. 0 14 0 18
“ " pea leaf.. 0 20 0 30
" " pinhead.. 0 30 0 50

Coffee—Coffees of all sorts are firm. 
It appears that in spite of the 7* mil­
lion bags held under the valorisation 
scheme, the speculative interests have 
such control of the markets that they 
can predict higher prices with a fair 
degree of certainty.

Currants, Une filiatraa, per lb., not cleaned................ •

Mooha..............  0 23 0 30
Rio. No. 7......... 0 12 0 15
Mexican......... 0 22 0 3J

Sant*............... 0 16 0 19
Maraeaibo.......0 15 0 18

Patras, per lb___
V*tixzae, per lb.,

..............  106

..............  887

... 0 08 6 08
... 001 I »

Figs, 4 crown.. 
5 crown. .

.... 0 f9
0 10 0 11

8 08
Figs, 6 crown. .. 0 11 0 12 

‘ 9 crown ... 0 13 0 14

0 08 
0 08

40-50................................................................
80-60...............................................................
80-70............................................................
7-80..............................................................
•0-90................................................................
90-100..............................................................

Ratable—
Australian, per lb., (to arrive).......................... 0 08ft
Old seeded raisins.........................................................

“ fancy seeded, 1-lb. pkgs..........................
" loose muscatels, 3-crown, per lb... 0 07ft 
" " 4-crown, per lb... 0 08*
" sultana, per lb.................................  0 07ft

Malaga table raisins, « lusters, per box. ........ 2 40
Valencia, fine off stalk, per lb..................................

*' select, per lb...............................................
" 4-crown layers, per lb......... ......................

• 88
008 o or 
0 081 
009
• 09

• ot 8889 <8 
0 08 
0 08 
0 10 
5 60 
0 07 
0 08
• 08ft

Nuts—There is a strong demand for 
any of the new nuts that have come to 
hand, and it is expected that the present 
prices, which are much higher than those 
of last year, will continue.
In shell—

Brazils...................................................................0 13ft 8 14ft
Filberts. Sicily, per lb........................................ 0 11 0 13

" Barcelona, per lb......................................... 0 10ft
Tarragona Almonds, per lb...............................0 16 0 16
Walnuts, Grenoble*, per lb................................0 13 0 14ft

“ Mar bots, per lb..................... 0 16 0 ’6
“ Com*, per lb....................................... 8 11ftShelled-

Almonds. 4^rown selected, per lb.........................  0 36 0 37
0 32ft 0 38 

0 31.............    6 31" (In ban), standard*, per lb.................... 0 37 « 38
Cashews....................................................................... 0 IS 0 IT
Peanuts—

Spanish. No. 1...............................................................  8 IS
Virginia, No. 1..................................................... 0 13 8 18

Pecans, per lb..................................................................... 0 66
Pistachios, per lb........................................ * **
Walnuts— • 71

Spices—There is still a shortage of 
supplies in the spices which explains 
the advancing tendency of the market, 
which has further been strengthened 
by the heavy demand for all varieties.

Cream of tartar has “gone out of 
sight,” and it is not likely that there 
will be any decrease for some time.

Per lb. Per lb
AUeplae..............0 13 0 18 Otneer, whole .. 0 20 0 30
Cinnamon, whole 0 16 0 18 7‘ Cochin 0 17 0 20

“ ground 0 16 0 19 Mace........................... 0 76
Cloves, whole... 0 20 0 90 Nutmeg*  0 30 0 60
Clov*, ground . 0 :2 h 30 Peppers, black.. 0 16 0 18
Cream of tartar. 0 26 0 33 " white . 0 30 0 36

Dried Fruits—Shipments to New York 
from abroad are arriving rather slowly. 
There is quite an active demand for new 
dates at firm prices, but lower figures 
are looked for after first demand has 
been satisfied. This may not be for some 
little time, as one of the steamers, 
“Cheruskia,” now due at New York, is 
reported to have broken her shaft at 
sea, and is not expected till the end of 
December, seeing that she is now mak­
ing for Bermuda.

Spot stocks of currants are limited. 
Malaga raisins still remain easy, while 
Valencias and Sultanas are not over 
plentiful,

Bordeaux halvw................................................. 8 38 8 40
Broken*........................................................... . 8 30 9 S3

Evaporated Apples—Demand for ev­
aporated apples has sleekened some­
what, evidently owing to the high price, 
yet dealers look to an increase in the 
business very soon, as the quality of the 
receipts is superior.
Evaporated apples, prime............................................... 0 11

Beans and Peas—Beane are offering 
a little more freely, but sales are not 
frequent.

Good Peas are scarce, and prices are 
fairly well maintained in consequence.
Ontario prime pea bean*, buehel..................................... 1 90
Peas, boiling, bag............................................................. I 88

Rice and Tapioca—The tapioca market 
is firm, the prices in the primary markets 
still keeping up. There is a scarcity in 
seed tapioca, and prices are advancing. 
The demand for rice is becoming 
stronger.

Rioe, grade B, bag*. 360 pound*..
100 '* ,,.. M M 80 "

tekete 35 pounds.
,260p1Ô0

pockets 36 pounds............
" " ft pockets, 124 pounds.......
“ grade aa, 350 pound*...................

“ pocket*. 16 pound*...
" " ft pocket*, lift pound*,

Tapioca, medium pearl.................... :::::::'4«ft

3 00 
3 *0 
3 00 
3 10 
3 38 
3 90 
8 90 
8 90 SCO 
8 10 
• 07

JS



THE CANADIAN GROCER

A Breakfast Food
with

Genuine Food Value
The question of 

recommending a 
breakfast food to 
your customers is 
to-day, in view of 
the many brands 
on the market, an 
exceedingly diffi­
cult matter.

Don’t speculate 
with any new-fang­
led foods! Feature

TILLSON’S 
OATS

A FOOD—NOT A FAD

the well-tried and well-known cereal, 
which never fails to please the palate, 
and build up brain and muscle.

Our original, extensive and insistent news­
paper and bill-board advertising is creating an 
unusually large demand for TILLSON'S PAN- 
DRIED OATS, and the wise grocer will be 
well prepared to meet this demand.

Put up in TWO SIZES 
Premium Family Package 

Retailing at 25c.
Pan-Dried Package 

Retailing at 10c.

Canadian Cereal £& Milling 
Company, Limited

HEAD OFFICE :
LUMSDEN BUILDING - TORONTO

«0

66 Turn Your Spare
Time Into Money.”

When you read this paper do you 
ever think of the opportunity open to 
you if you have spare time to look up 
new subscribers.

We publish other trade papers and 
require representatives to push circula­
tion.

If you show business-getting quali­
ties, we can always oiler you promo­
tion. Consider the opportunity of fur­
ther extending your business education, 
and adding to your income at the same 
time ; because, to be successful in can­
vassing for trade papers, you must 
study and understand them ; to study 
and understand them is to absorb prac­
tical information, and to increase your 
earning power, by getting a grasp of 
every day actual business happenings 
as they occur and are dieposed of.

This work, while affording valu­
able experience in modem businese me­
thods, will substantially increase your 
income, as our commissions are liberal.

When applying give reference, and ftate your qualifica­
tion. for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA

McLean’s

A Coooanut that
/e a Trade Builder!

The Canadian Cocoanul Co.
Sole Meliere

MONTREAL

«'LEANS
WHIT£ MOSS

Spices and How to Know Them
By W. M. GIBBS

The only book on the subject—just published. The 
merchant or salesman, who knows all about spices, can com­
mand the spice trade in his territory. To get this informa­
tion, he should read this work, dealing with Preparation, 
Use and Adulteration or Spices—a chapter devoted to 
each spice.

14 Colored Plates. 176 Page.. 100 Illustration*.
Price $3.50, Poetpaid.

MACLEAN PUBLISHING COMPANY
Tntalul Book Dep.rtme.l

.43-149 UnSveraity St . Toronto, Canada

36



THE CANADIAN GROCER

BORDEAUX^

French Green Peas,
Sur-Extra-Fins ..
Extra Fins ........
Fins ....................
Mi-Fins................
Moyens ................
Petit Pois............

cases 100 tins of 500 grammes or 18 ozs.
............................................................................... $16.50 per case
.............................................................................  14.50 per case
............................................................................. 12.50 per case

..............................................................................  11.03 per case

............................................................................... 10.00 per case
.............................................................................  9.00 per case

French Mushrooms, cases 100 tins of 500 grammes or 18 ozs.
Extra ... . 
First Choice
Choice ........
Hotel ........

$21.00 per case 
19.03 per case 
16.00 per case 
13.00 per case

Spanish Queen Olives
64 oz. round, cases } doz...........................................................................$9.03 per doz.
36 oz. round, cases 1 doz............................................................................5.00 per doz.
20 oz. round, cases 1 doz............................................................................. 3.60 per doz.
10 oz. round, cases 2 doz........................................................................... 2.20 per doz.

Olive Oil, Extra Surfine, cracked glass bottles
cases 1 doz. litres ...................................................................................$8.00 per case
cases 1 doz. half litres ........................................................................... 6.00 per case
cases 2 doz. quarter litres........................................................................7.00 per case

Olive Oil, Extra Surfine, in cans
cases 48 eight gallon............................................................................ $15.75 per case
cases 24 quarter gallon........................................................................ 15.00 per case
cases 12 half gallon............................................................................. 1.10 per can
cases 6 gallon.........................................................................  2.00 per can
cases 2 five gallon ......................................................................... 9.00 per can

Hudon
^V.RT*

r x>V > ^

It,

Hebert & Co., Limited
Wholesale\Grocers and Wine Merchants

MONTREAL
ESTABLISHED A.D. 1839



THE CANADIAN GROCER

CANNED GOODS
MONTREAL.—During the past few 

days quantities of tomatoes have been 
bought up and resold at a profit.

Corn is in good demand and the mar­
ket is likely to remain steady.

Other lines are inactive.
Pees, early June, doi
Pens, sweet wrinkled, dosen ...........
Pees, eitrs sifted, dosen....................
Pumpkin»—3 lb., 95c. ; gallon, $3.00.

Oera, dosen.
(Ontario and Quebec)

Rasp berries, Ts, dosen 
Peeohee, T». doeen ..
Peaches. SX doeen.......
Pears, Pe. dosen. 
Pwre,SXtf

Oreengase, doeen
Lombard dou

$1 1)
. 1 3f 

1 35 
Î U0

0 971
1 00 
1 35 
1 Hi 
i m
1 7L
1 86 
1 ft
1 «0 
1 60 
1 00 
1 60Lawton berries, 2's, d'vwn......................................

Olorer I* .f »nd Horseshoe brands salmon—
14b. tails,** dozen................................................ 1 00 1 Ml
* lb flats per do/«n ........................................................ 1 40
1 lb. flats, per dozen..........................................................  2 40

Other salmon—
Humpback», dozen............................................................. 1 00
Ooboee. dozen.................................................................... 1 60
Red spring, dozen............................................................... 190
Red Sockeye. dozen .................... .................... 2 10
Lobste Futures—

• 4b. fi do,en $*.40; 14b tails, dozen. $4 15.
14b. flat*, dozen. $4.50.

Oom pressed corned
beef. Is..............

Oom pressed con
beof, 3s..............

English brawn. Is 
Boneleeepie 

y lunch n

1 50 
1 60

realloaf

Ready lunch real loaf
le....................

‘ t beef. Is..Beset b 
Roast t
Btewed oxtail, le___
Stewed kidney, Is.... 
•tewed kidney. Is... 
Minced coll ope. Is...

Minced collops, Is...
166 Corned beef hsah. Is.

Corned beef basil. Is. 180
S 35 Jellied hocks. Is........ 3 56
115 JeUied hocks. 6»........ 1100
3 15 Paragon ox tongue,

lfte............................ 7 50
1 60 Paragon ox tongue. Is 6 50 

Paragon ox tongue,
1 « 3*s............................. 9 80
2 00 Paragon lunch tongue
3 36 Is.............................. 4 00
1 “ Tongue lunch, I»........ 3 «0
3 55 Buced smoked beef,4» 1 50
140 BUoed smoked beef. Is 150

TORONTO.—Canned goods show con­
tinued firmness and there is no likelihood 
from present aspects that an easier feel­
ing is at hand. It is now learned that 
practically all stocks are in the whole­
salers’ hands. This refers to fruit, 
vegetables and fish. Regarding the lat­
ter it is stated that sockeyes have been 
delivered to the extent of 100 per cent, 
of orders, while only about 40 per cent, 
of cohoes and humpbacks were delivered. 
This is another proof that the pack of 
first grade salmon was quite up to the 
average, while the decline was, as has 
been pieviously stated in these columns, 
in the pack of lower grades. Northern 
River sockeyes are in good demand and 
as an intermediate fish are receiving a 
good share of business. Recent changes 
in prices have all been upward and ac­
cording to the street that is the general 
trend of the market.

VEGETABLES Per do.
Group^B Group A

16$ 
096 
117 
1 37 
091 
1 17 i r 
0 97 
0 97 
1 »
1 37 
1 76 
1 50 
0 974 
0 * 7|
1 00 
1 06 
4 7 4
1 5 
1 1 *4 
1 30 
1 *5 
0 974 
3 01t 
1 774
19
1 0
1 30
« f0
1 is*

tips, 1*s......................... .
•Mtaiis) r».............................. 1 so

Boans, Golden Wax, 2 s ................ .... 0 96
" vtdgets, 2’s............................

" •• 3's...................... 1 35
•• Refugee or Valentine (Green) 2 ». 0 90
" Refugee Midgets 2 » .............
M M ^ 3's........................... 1 SS

i, sliced, blood red. 2s........................... 0 95
............... 096
............. I 30

136

0 95 
u 95
1 95
«!?

whole, blood red, *i*s 
siloed, blood red, 3's 
whole, blood red. 3's.

'• whole, Rosebud, 2's ... .. .. j-g
Cabbage. 3's .........................
Oarroi ». 2's............................
Corn, 7» ....................

•* fane*. 2's ... .......
•• on cob gal .......

Peas. Rta- dard size I. 2‘s __  _____
** Early June, dz» 1, 2's ..............................
•• Sweet Wrinkle, size 1. 2s.................... ..
** Extra flne sifted, size 1. 2’s............................

Pump in, 3's.................................................... 0 96
r' eal ..............................  3'0

Spinach, table, r»........................................... 1 25
•• - r».......................................... 175
" •• gal ................................ 5 no

Tomatoes, Is.................................................... 1 0*4
“ 3»...................................................  1 *0
" gala........................................... I 60

Turnips, Ts........................................................ 1 10

FRUITS
Apple», standard. 3's........................................

Blueberries, standard, 2‘s ............................
gal...............

Cherries, black, not pitted, heavy syrup, 2’s 
“ black pitted, heavy syrup, 2's— 
" red not pitted heavy syrup, !*».
" red pitted, heavy syrup, 2‘s .......
“ white, not pitt ed, heavy syrup, 2's
" white pitted, heavy syrup, 2's__
" red pitted, gal .................

Gooseberries, 2's. heavy syrup......................
Lawton berries, z'a, heavy syrup...................
Peaches, 2's, white, heavy syrup................

Raspberries, black, heavy . 2 s.............black, heavy syrup, 2's...
black standard gal..................

" red, heavy syrup 2's................
M red. standard gal......................
" red, solid pack, gal..................

Rhubarb, preserved, 2's..................................•• •• y» .................. ;
" standard, gal ......................

Strawberries, heavy syrup, l*s...........
Clover Leaf and Horseshoe brands salmon

1 06 1 07
3 00 3 U24
1 15 1 174
6 15 6 27$
1 60 1 52$
1 9) 1 9*4
1 6 1 62$
2 15 1 25
1 60 1 Ml
2 0 2 vl4
1 80 • '71
1 76 1 77$
1 78 1 77$
1 85 1 87$
1 85 1 874
1 71 1 77$
7 01 7 02$
1 75 1 771
700 7 024
9 28 9 27|
1 50 1 521
2 15 tVi
3 25 3 174
1 75 1774

14b. tails, dozen 2 '24 1 06 
44b. flats, dozen 1 2 $ 1 30 
14b. flat*, dosen 2 2) 1 224 
Other salmon prices

Humpbacks, doz 1 15 1 20 
Pinks — 1 15 1 30 
Northern River Sockeye.......

Cohoes, per do*. 
Red Spring,doz .. 
Lobsters, halves.

.. 17$ 
.. 1 96

2 66 1 75
Lobsters, quar­

ters. per dosen . 1 60 
1 9$

WINNIPEG.—The canned goods mar­
ket here still attracts a good deal of 
attention with no appreciable changes 
in prices.

VEGETABLES Per dot.
Group B Group A

Asparagus tips, 2‘s........................................... 2 64 2 664
„ (tails) 2 s..............................  1 64 2 *1

Beans, Golden Wax, 2's ..............................  1 04 1 064
.. „ Midgets, 2s........................... 14.4

y» ........................... 1 57 1 f9$
„ Refugee or Valentine (Green) 2's. 19 Ills
„ Refugee Midgets 2s......................... 1 39 1 414
.. . 3's........................................ 1 57 1 5i|

Beets, sliced blood red, 2's........................... 1 <i9 __
„ whole blood red. 2 s........................... 1 09 __

sliced blood red, 3's ......................... 1 61 1 544
„ whole, blood red. 3*s........................... 1 57 __

„............................. y«............................................... 1744
Peas, Standard, size 4, 2 s............................  1 09 1 114

„ Early June, size 3 2 s........................... 14 1 26|
„ Sweet Wrinkle, size 2. îs.................. 1 29 1 314
,, Extra fine sifted, size 1, 2's................ 1 8*4 18*

Spinach, table, 2'e ....................................... 1 39 1 414
.. .. 3X.......................................... 1 97 1 994

Tomatoes. 2's....................................................  1164 11'
M 3's ................................................... 1 34$ 1 37
" 6*1.................................................... 3 96 3 974

FRUITS
Apples, standard, 3's............................... 1 27 1 39ft

" gal...................................... 3 65 3 671
preserved, 3's.....................................  1 97 1 994

Cherries, blac*, not pitted. 2's.....................  1 64 1 664
„ black pitted, heavy syrup, Ts___ 2 04 2 064
„ red, not pitted, heavy syrup, Is.. 1 64 1 664
„ red pitted heavy syrup, 2's.......... 2 94 1 064
m white, not pitted heavy syrup, 2's 1 74 1 76$
„ white pitted, heavy syrup. 2 s__ 2 14 2 16$
,. red pitted, gal................................ 9 05 9 07$

Peaches, white heavy syrup, s.................... ’ 99 2 01$
.....................................3 s........................... 3 07 3 oo*
“ yellow heavy syrup, 2's................. 9 77 2 7°*

_....................................... 3 »................ 3 07 3 09*
Pineapple, sliced, heavy syrup. 2's .... 1 89 1 91$
Raspberries black h-ary syrup, 2's........... 1 89 1 91$

„ black standard. gaL.............. 7 SS 7 574
„ red, heavy syrup ................ 1 89 1 911

red standard, gal ...................... 7 56 7 57$
red, solid pack, gal.................... 9 80 9 821

Rhubarb, preserved. 2’s.................................. 164 1661
.. 3'e ............................  2 47 2 49$
.. standard, gal.................................. 3 80 3 821

Strawberries, heavy syrup.............................. 189 191$

ONTARIO MARKETS
POINTERS—

Sugar—Decline looked for.
Figs.—One half cent drop.
Beans.—Somewhat easier.
Toronto, Nov. 17.—Markets have not 

changed materially during the past 
week. There have been some movements, 
but there is no particular feature. 
Susrar has made a temporary stand, but 
has regained none of the lost ground 
and it is the general op:mon that an­
other decline is not far distant.

Spices are decidedly firm, with cloves, 
pepner, cassia and cream of tartar fur­
nishing the most of the excitement. 
Short crops are responsible for the con­
dition now prevailing and. according to 
those elosolv oonne«*t»d w’fh the market.
future changes will undoubtedly show
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increase. Coffee is also occupying a 
strong position and attention is called 
to the statistical report that is given in 
another column.

Nuts and dried fruits are runnig along 
steadily and are being delivered by the 
wholesale trade just now. Dates show a 
slight decline but otherwise the market 
is firm.

Canned goods continue to increase 
their value and with the demand remain­
ing firmly quotations are not likely to 
be held by figures that are ruling now. 
It is said of salmon that it is being call­
ed for now practically as heavily as in 
the summer months. Opening prices are 
for the most part not regarded by the 
trade now, as the basis of business is 
being regulated by the conditions of sup­
ply and demand.

Syrups and molasses are enjoying a 
heavy run of business, thanks to the 
weather and the season.

Sugar.—The sugar market shows a 
little firmness at present but it is en­
tirely another question how long it will 
remain in that state. Raws are a little 
steadier, it seems that for the time being 
the market has made a stand against 
the downward movement that has been 
in progress for some time. It must be 
remembered that there is still a differ­
ence of twenty cents between New York 
and Canadian refined and while that 
condition obtains there is no decided 
feeling about the position of the home 
market. The opinion prevailing this 
week is that a decline is liable to come 
at any minute, although it may not be 
reported until after the first of the 
month.
Extra granulated, bags ..................................................

" " 20 lb. bags..........................................
Imperial granulated.......................................................
Reaver granulated............................................................
Yellow, hags ................................................................

Barrels nt granulated and yellow will be furnished 
at Scents above bag prices.

El* ground, brie............................................................
•* " 50-lb. boxes...............................................
" " 25-lb. boxes..............................................
wdered, Ms .................................................................

* 5 -lh. boxes............................................................
" 2'«-lb. boxes......................................................

Red Seal, ewt.....................................................................
St. Lawrence Crystal Diamonds...................................
Pans lumps, in 100-lb. boxes.......................................... .

" In 80-lb. “ ..............................................
•' In 16-lh. " ............................................

4 80 
4 HI 
4 65
4 rs
4 40

6 20 
5 40
5 60
6 00 
5 20 
5 40 
7 10 
7 ro
5 7 »
6 10
6.0

Syrups and Molasses.—Demand for 
syrups is good and orders are coming in 
regularly. The market seems to be 
cline of five cents, but it is stated that 
the amount of business that is being 
transacted, it might be considered a 
little firmer. Winnipeg reports a de­
cline of five cents but it is stated that 
that has no effect on the local market.
1 lb. tins, 1 doz.

... 125
6 lb. tins. 1 doz.

10 lb. tins, 4 doz.

» lb. tins. 4 doz.
,... 1 45

Barrels, per lh..
Half barrels, lb. .... 0 07}
Quarter M « .... o-nt
Palls 3*4 lhs ea.. .... 1 70

1 2'

Maple Syrup— 
Gallons, 6tooae#__ 4 80 

6 40 
6 40
100

New Orleans,
medium.......

New Orleans.
bbls.................

Bar had oes. extra
fancy...............

Porto Rico. 
Mueoovftda . . .

0 30 6 35 

0 23 0 32

.... 048
0 46 0 62 
... 6 30

Dried Fruits.—Jobbers are still deliv­
ering dried fruits. The market is hold­
ing firmly, although, as forecasted last 
week, new dates are down a half cent 
owing to the arrival of the second ship­
ments on Friday of this week. The re­
ports from the street indicate a pretty
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satisfactory trade and it will likely con­
tinue so until the first of the year. 
Prices are likely to hold firmly and up 
to the present there have been no in­
fluences to weaken the present condi­
tion.
Prune»—

30 to 40. In 36-lb. boxes.........................................0 12| 0 13
40 to 60 “ “ ............................................. 0 11| 0 12
lOtoW M M ..................................................... Oil*
60 to 70 " " ..................................................  Oil
TO to 80 M •• ......................................... 0 10*
80 to 90 " M .............................................. 0 081 0 00*
90 to 100 ” " .................................................. 0 09

Heme fruit In 504b. boxes * cent lees.
Apricots—

Sendsrd..................................................................0 16 0 16
Choloe, 25 lb boxes................................................ 0 16 0 17
Pency. " " ................................................  0 19 0 20

Oeodled Peel*—Lemon....................  0 09 0 11 Citron..................0 15 0 17
Orenge....................0 lu 0 12*

Ele res, per lb. 2* " ............. 0 IV 0 121
1! Inches............ 0 06 0 10 2* “ ......... 0 1 If 0 13*
2 " ......... 0 0810 101 Umbrellsboxes..0 12 0 14
2* " ......... 0 .9* 0 12

0 04 0 04*
. 0 04* 0 <6 
. 0 09* 0 10 
. 0 06 0 09

. 0 10 0 12

fcTS?--Jf fig»
Dried peeches.
Dried apples............................
Currents—
Fine FlUstres ... 0 07* 0 06
Petrss.................. 0 06 0 06*

Undoaned *c lees 
Raisins—
Sultana.......................................................................0 10 0 12

Per lb.
BUea. stand. B............................................. ......... 0 01 0 01*
Standard B. from mills, 60Û lbs. or over, f.e.b.,

Montreal................................................................... I 90
Rangoon..................................................................... 0 03* 6 Of*
Patna............................................................................ 0 06* 0 06|
Japan..........................................................................  0 04* 0 06
Java............................................................................ 006 907
Carolina........................................................................0 10 0 11
■age............................................................................  0 06* 0 06
Seed tapioca.............. ..............................................  .... 0 06Tapâooa. medium peart............................................. 0 06* 0 07

Coffee.—Locally there is a steady 
trade in coffee with some houses report­
ing better demand. There is a firmness 
apparent in all lines and this condition 
is likely to continue for some time. 
Willett & Gray says: “The world’s vis­
ible Supply November 1st shows 2,600,- 
000 bags less than the same time in 1909. 
On the present scale of receipts the 
world’s visible December 1st will be up­
wards of 3,000,000 bags less than Decem­
ber 1st a year ago. This difference will 
widen during the balance of the season, 
but to what extent remains to be seen.

Mootnel end B.C. sraoauud. In Ml».
i**1'' to ........

Voetlzzae.

Rio, roosted.......0 15 0 16
Bantoe, rueeted. 0 18
Monrslbo, " — 6 *9
PogO'M 0 18 0Î5
Mocha, roasted. 0 86 0 16

. 0 11 0 13
extra fancy.................................................. 0 14 0 16

Valencia» «elected................................................. 0 u8 0 « 9
Heeded, 1 lb packets, fancy..................................... 2 S îîS*

•' 16 ox paokeu. choice................................0“8 009
« H os 11 ” ................................ 0 07» n «S

Seeded 2 ox. packets fancy................................ 0 08 0 081
Hairs........................... 0 04*
Packsge dates, 

per 1 lb.... 0 06* 0 C6J
Fards choicest.. 0 09* U 10*

Dates—
Hallowees—

Full boxe*......... 0 0*j
Half boxes....... 0

0M 0 05* 
06* 0 07

-* s
.■3 J

P -i-jj XJ
0 15 0 17 0 75 0 80
0 25 0 27 0 90 0 90
0 24 0 26 0 90 0 9
0 24 0 26 6 V0 0 90
0 26 0 28 0 90

0 25
0 22 0 24 0 80 Ô 90

75 2 75
0 30 190 2 0U

r 16
0 25

0 17*
U 26*

0 75
1 00

0 90
1 10

0 24 0 -6 U t-0 0 90
0 16 0 18 0 75 0 76

0 15
0 12
0 20

Java, roasted... 0 27 0 S3
Rin sreen..........011 0 11
Mexican..................... 0 25
Oautemo'e................... 0 18
Jamaica..................... 0 2)

Nuts.—Nuts maintain a strong posi­
tion. Orders are being rapidly filled just 
now for the Christmas trade. The nut 
market is a strong one and past state­
ments to that effect are being borne out 
to the letter.
Almonds, Formigetta.............................................. 0 15 0 15*

" Tarragona............................................................ u 16
" shelled........................................................0 i2 0 S8

Walnuts, Grenoble..................................................... 0 lb* 0 16
" Bordeaux.............................................................  0 14
" Marbota................................................................ 0 16
M shelled....................................................... 0 39 6 40

Filberts......................................................................... 0 IV* 0 13
Pecans......................................................................... 0 18 0 10
WÏ6.............................  0 15 0 16*
rsanuta, roasted............................................................. 0 09* 0 11*

Spices.—A comparison of wholesale 
prices that ruled in New York six 
months ago with those existing to-day 
give ample evidence of strong condi­
tions. With but few exceptions prices 
are highei, considerably higher in some 
cases; pepper, cloves, mace, cream of tar­
tar and one or two others being espe­
cially noticeable. A falling-off in crops 
applies practically to all the spices af­
fected. The demand just now is good 
and should receive a slight impetus be­
tween the present and the new year.

Allspice......................... 0 14
Cinnamon....................  0 V4
Cayenne pepper......... 0 23
Cl«»vee ......................  0 23
('ream tartar.............. 0 25
Curry powder.......................
Ginger........................... 0 20
Mace.....................................
N iitmeg*...................
Pepper, black ............. 0 15
Peppe . waits............  0 34
Pastry spice .......... 0 23
Picklin* spice........... 0 15
Turmeric—
Mustard seed, per lb. In bull 
Celery seed, per lb. In bulk..

Rice and Tapioca. — The market is 
steady before a fair demand. There are 
no special features to this market.

Evaporated Apples.—The situation in 
Evaps is not exactly clear. The market 
is firm and it is held that evaporators 
will not be able to turn out a large pro­
duction owing to the light supplies of 
apples, the result of a poor yield.
Evaporated apples............................................................ 0 10

Beans.—It is stated by those in the 
trade that beans do not show as uni­
form a quality as usual. Late rains are 
accountable for the stains that are 
noticeable on a large portion of the crop 
and they cannot pass as prime hand­
picked stock. The result is that there 
are more lower grade beans on the mar­
ket this year with a scarcity of the bet­
ter grade. Reported sales show a con­
siderable quantity moving.
Prime been*, per bushel..................................................... 1 85
Hand-picked beans, per Hnehei....................................... 10)

.............. 116

.............. 630

.............. 49$

.............. 4 9u
Ic*ng sugar, In bbls............................................................ 6 96

" “ Inboxes....... ................................................... 6 16
M " In smell quantities...........  .............................. 6 16

Powdered sugar, in bbls......................... ....................... 6 76

" " In small quantities....................................... 6 10
Lump, hard. In bbls............................................................. 6 2$

" " In *-bMe............................................................ 6 36
" " In lOU-lD. eases.................................................... 6 36

Foreign Dried Fruits.—The sale local­
ly of California raisins has not been 
heavy and the market has been weak­
ened slightly. This is only a temporary 
condition, and it is believed that -mer­
chants’ stocks would riot warrant the 
decrease in the demand ; next month 
the output will be much larger. Prunes 
are very stiff at the present prices. New 
dates are in, and a second shipment is 
expected next week. Prices are firm 
and advances will be made soon. 
Peaches are slightly weaker and some 
choice stuff has been wholesaling at 
nine cents. Apricots, nectarines, figs 
and peel are going out in large quanti­
ties.
Smyrna Sultana raisins, uncleaned, per lb...................  6 IS

•• " “ cleaned, per lb......................... 6 iS
California raisins, choice seeded m |4b. packages

per package................................ 0 07*
“ fancy seeded, in |4b. packages

per package................................ 0 07*
choice seeded in 14b. packages

per package................................ 0 06*
" " fancy seeded in 14b. packages

per package....................   0 06*
Raisins, 3 crown muscatels, per lb................................... 0 06

p^neJ_......................................  0 06*
251brbx,9v>-100,lb .... 0 07* Prune»,50-60 " .... 0 09*

“ 80-90 " .... U U8 Prunes, 40-50, lb__ 0 10*
" 70-80 “ .... 0 08* Sn»erprunes,ac.
" 6V-70 “ .... 0 U9* to quality....... 0 11 0 14

Currants uncleaned, looee pack, per lb......................... 0 07*
“ dry, cleaned. Kills iras, per lb................... 0 0«|
" wel, cleaneu, per lb.....................  U U8
" Fiiiatras, in 1-lb. pkg. do. cleaned, per lb... 9 V8|

Pears, per lb.........
Peaches, stand­

ard, per lb ... .
Peacnes, choice. . 
Apricots, stand­

ard, per lb ...
Apricots, choice

per lb....................... 0 16
Plums, pitted, lb__ 0 13

0 131

0 09 
0 16

0 15*

Nectarines, lb.. . 
Dsteo, per lb.. 

Hallows, bulk . 
Daves, peonages

Peel, lb., lemon .
0 07* 0 iv 
0 10* 
0 13|

MANITOBA MARKETS
POINTERS—

Icing and fancy sugars—Trade brisk.
California Raisins—Weaker.
Svrup.—Reduced.
Sago.—Firm.
Cocoanut.—Scarce.
Winnineg, Nov. 17.—The wholesale and 

iobh:ng houses ;n Winnmeg report the 
trade in splendid condition and goods 
are going out briskly ard for a wide 
range, and it is interesting to note that 
orders are heavy from far away and 
remote centres. It is evident that the 
growing population of the country and 
the increased number of stores that are 
open-ng up in every branch of the trade 
have contributed greatly to the recent 
output of goods. In the grocery line 
particularly, the trade is heavy. The 
demand for staple goods which is sup­
plemented by a brisk demand for win­
ter lines and new crop stuff that have 
come recently on the market is excep­
tionally heavy this week.

Sugar.—The sugar market continues 
on the weak side. The merchants are 
pretty well stocked in general lines of 
granulated, and a brisk trade is going 
on in icing, powder and lump sugar. 
This, of course, is in anticipation of 
the holiday trade and will continue for 
some time.
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Syrup.—Surup has declined again five 
cents, due to the accumlating produc­
tion over the demand. Molasses is 
firm and New Orleans may be advanced 
one cent soon.

Syrups—
24 *-lb. tins, per case.......................................................... 3 03
Il 5-lb. Un», per case.......................................................... 3 43
6 lO-ib. Uu», per uase......................................................... 2 26
3 2V4b. tins, per ease........................................................  2 32

Hall bbls., per lb................................................................  U u3*
togruaauee molasses in *-bbl»., per gal......................... .*... 0 ou
New Orleans molasses, * buis., per gal........................... 0 36

Nuts.—There is a scarcity of walnuts 
and the price is stiff at 36 and 38 cents. 
The local distribution among the whole­
sale houses is not equally divided, as 
one house has about 13,UU0 lbs., while 
another has to be content with 1.UO0 
lbs. Almonds and other nuts will be 
plentiful for the holiday trade. Prices 
are on the strong side.

Tapioca and Sago.—Prices are held 
firm in these lines and sago is quoted 
at i cent advance.
Petri tapiooa, per lb.................................................. 0 06 6 06*
8»§o, per lb...:.........,............................................. 0 06 6 6b*

Beans.—There is plenty of stock here 
and the distribution over the west is 
good.
34b. picker, per bushel......................................................  3 16
Etna picked, per bushel................................................... 1 35

Evaporated Apples.—There is no 
change in the price, but the demand 
has been increased lately, and will 
further increase as the fresh apple 
stocks are consumed. The local houses 
anticipate a splendid future for the 
evaporated apple market.
*-lb box, per lb ..........................................................  0 m
504 b. box. per lb.................................................................  • M|
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DIRECTORY OF

Manufacturers, Manufacturers' Agents,
Brokers, Etc.
BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importer» end Roaster» of High Grade 
Coffee».

Manufacturer» and Proprietor» of
"fiatUr-Uglt" Bml Baking Pcitir

We also carry a full line of TEAS, 
SPICES, etc.

Mail order» promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

VICTORIA
FRUIT GROWERS' ASSOCIATION

The largest packer» and shipper» of Ont- 
claaa Fruits of all kinds in Bnli*b Columbia.

Omet AND WAREHOUbEH
COB. WHAir AND YATES STS. • VICT01U

Branch at 140 Water Street, Vanoourer.

Ths Condensed Ads. In this 
Paper will bring good résulté

WILLIAM W. DUNCAN
Broker and Manufacturer»’ Agent
DISTRIBUTING
Fro# end Bonded Warehouse»

VANCOUVER . VICTORIA

R. ROBERTSON J. V. GRIFFIN

R. Robertson Si CO.
912-913 Dominion Trust Bldg

VANC01VEI. 6.C.

Wholesale Brokers 
moceues, reooLCE, runs, giains

Importers and Exporters
Reference—Bank of Montreal.

Write us for Information about B.C. trade.
Cable Address - "Rubin. Vancouver.

Code*—A t , Stb Edition. Revised Economy; Modem 
Economy ; Utility and Dowling s.

Do you went live representition? 
We ere in iouch with the trade.

Andrews & Nunn
liaafaclarer»' Afeats a a 1 
Wholesale Conmieaio» Nercksnts

Codes—A BC 6th Edition, Western Union 

• IS Dominion Tnsst Budding
VANCOUVER, B.C.

Highest
Referent

/^XNE of the most successful 
retailer» of late years 

•ays: “When a firm advertises 
in trade papers it is getting 
into goetdeompany. As 1 pick 
up one of. a dozen of these 
p nodical» h>fe in my office, 
and glance thiough it, I find 
that the be»t people, the suc­
cessful firms, aiSe represented 
in such a way as to reflect 
their importance in the trade.”

The

Condensed Ads.
on page 64

will interest you

McLKOD & CLARKSON Aro you /ntereefed tn any of tho

Manufacturers’ Agents end Wholesale Commission //nee that ara attvort/ood ?
Agents A Root Care# wvlll bring you price

144 WATE1 ST.. VANCOUVER. 6.C. Not and fun Information.

Can give «triet attention to e few flpat-aleea G re- Don't forgot to mmntlon thlm
eery Agencies. Higheet References. paper.

Make a good first impression !
In what condition do your products reach their destination ? Are the packages damaged, and the contents battered, or do they 

arrive in perfect condition, in an attractive box, with your printed label plainly visible ?

“H. & D.” Corrugated Fibre Board Boxes
will invariably protect your goods from damp and damage, and will, moreover, by their 
lightness as compared with other cases, save upwards of one half your Ireight. We have just 
the Fibre Box suited to your needs. May we design and submit a sample box? It will 

In no way commit you to buy ? Write to day lor free booklet, “How to Pack It,’’ and details.

THE H1NDE & DAUCH PAPER CO., Lmited
TORONTO, CAN.
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New Shelled Walnuts
First shipment of “Acme” Brand New 
Shelled Walnuts. Quality excellent.

ACME

W. G. PATRICK & CO.
Importers

TORONTO MONTREAL

Write us now about this 
new way of selling cereals

QUALITJ

It's a way that means bigger sales at better profits. A way 
that enables you to give a customer more for her money, with
And^t^revents^-ou from losing by waste or deterioration.

In a nutshell, the proposition is this: Standard cereals, Flaked Wheat, F.aked Oa.s,
P) iimeal G ah ant Flour, etc., put up in dust-proof, moisture-proof paper bags, attrac ™=«r=c, °"y 10 hSndk giving 'bigger weight for the money than any 
simi’ar lines sold in advertised cartons. And there s a bigger profit for you than , 
can get with any cereals in advertised cartons on the market.

g You can's afford to delay investigating this new idea in cereal-
sel!inn\ If note paper is not handy, just tear out this ad. and 
mail ît to us with your address. And do it now.

THE CHISHOLM MILLING COMPANY,
LIMITED

TORONTO, ONTARIO
ÏEREALS

41
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BRITISH COLUMBIA.
Vancouver, Nov. 17.—Following the 

reduction in the price of sugar comes 
lower sudations in flour, two staples 
for which there is much demand. Flour 
of the standard variet.es is now given 
to the retailer at $6.90.

Alter be.ng absent for some days, the 
best bacon is again obtainable at a 
higher price. The figure is now 32} 
cents. There is no increase in the price 
of hams. There is not yet much bacon 
on the market, the present small sup­
ply being in the nature of a handout to 
the dealers.

Potatoes arc very firm with $30 a 
ton quotation for white ones, and Lulu 
Islands at $20 and $27. It looks as if 
this article will climb high before 
spring.

Apples range from 90 cents for the 
lowest grade of cookers, to $2 and 
$2.25 for table varieties. Apples from 
the show, the fancy kind, are selling 
from $2.50 to $3 per box. Some very 
fine fruit is obtainable.

Prune*.................  0 5! 0 07*
Currents.............. 0 06* 0 08*
Dried apricot».. 0 11 0 IS 
Err*. Eastern... 0 32 0 33 
Ergs. local.................... 0 50

Apple», cooking 0 90 2 25 
Apples, local tirer. 1 7i

008* 0 Ott

dairy in tube.

deter 0 28 • 29*
Batter, local 

ery

Canned salmon. ...
Obeeee. Ontario 0 14* 0 15* 

” Manitoba .... 0 14 
Dried Fruit—

Tel. raisins, lb............ 0 064
OaL " M.......... 0 07*

Flour, Standard,
bhl.................. .... 6 90

Com meal, p. 100
the............................ 2 60

Rice, per ton 88 00 76 00 
Tapioca.per lb .... 0 U3f 
Cantaloupes, crate ... 4 25 
Evaporated

apple*........................ 0 06*
Ham. cooked... 0 23 0 23$
Lard, pure ................ 0 18
Lard, rooi pound___ 0 17*

Potatoes—
Ashcrofts, ton............3 1 00
Potato***, local..........25 CO
Sugar, staiitlard

granulated................ 5 45
Sugar, Imported — 5 25

ALBERTA MARKETS.
Calgary, Nov. 17.—There were few 

changes in the market during the last 
week. The corrected list is as follows :
Apple,. per loi .1 10 2 00 
Apricots, dried.fancy 0 17 
Butter, l*>cal, cream­

ery choice, lb.. 0 28
Butter, eastern, dairy

in tubs...................... 0 28
Butter, eastern, dairy

choice.................V v9 0 30
Bee..* per lb 0 C3| 0 04*
Bacon........................... 0 22

" breakfast......... 0 24
“ long clear — 0 17 

Cantaloupes, crate— 4 2>
Currants...................... <• 09*
C mmeal 100 lbs . 2 70
0*1 per Hi................. 0 7*
Cheese, Ont .0 14* 0 16* 

* Manitoba .. 0 14 
" Alberta.lf k 0 14* 
“ ' twins 0H*

Canned Goods—
Bea ts, case .......... 2 12

Pea*. Early June 1 51 
Apricot*, al c *e »• 00 
Apples, cases. one

galba ............. 2 10
Tomat es, 3's. rase.. 2 44 
Dried Fruit»—

Evan, apples, lb . Oil*
Apricot*, lb .......... 0 17
Peaches, lb ............ 0 09*
Da es, hulk, lb .. 0 07* 
Figs,natural.choice

per 25-lb. mat . 1 85

Evaporated Apples.. 0 11
Eggs, local, doz.......... 0 4>
Eggs, eastern .. . 0 40
Eggs O tario,
fresh, case................ 9 50

FI- ur, standard, per
bhl............................... 6 95

Ham. cooked.............. 0 30
Ham. sugar cur'd 0 21 0 22 
Haddies. per lb 0 12*
Halibut, per lb.......... 0 09
Kipper*, iter hoi 2 2>
Lard pure.................. 0 >8

“ compound.... 0 14* 
Le-' ons. Cab, box. 9 00 
O-anges. Val.. 1-ox 5 25
Orange*. Cal___4 0 •‘•75
Onions. American, lb 0 03 

“ Si>anwh, crate 1 50 
Potatoes-

Alb rta perewt... 1 30 
B.O . new, cwt ... 1 6"»

Prunes ........ 0 07* 0 10
Rai'in*—

V .lenria. lh .0 04 0 04
California................ 0 0<

Rice, per ton.. *8 00 76 0 » 
Rolle i oats. 80-*. sack 2 50 
Salmo . eras* r Hirer

per ca«e.......... F 5U
Sugar, *td gran........ 5 84

“ imported........ 5 0
Tapioca, per lb.......... 0 06*
Trout, per lb............... 0 t6

NOVA SCOTIA MARKETS.
Halifax, Nov. 17.—Fresh laid eggs are 

scarce and the price shows a marked ad­
vance. On the Green market this week 
they sold at retail as high as fifty cents 
per dozen. Case eggs are selling at 
wholesale at 27 cents per dozen. Most 
of the stock offering is from Prince Ed­
ward Island.

There is a great scarcity of butter of 
good quality on the market. Some large 
consignments of dairy butter in large 
tabs were received during the week, but

the stock is poor. Dealers say that farm­
ers have been holding this butter back 
for fancy prices, and that it has turned 
bad. This butter is quoted at 23 to 24 
cents, ljut there is little or no demand 
for this class of stock.

The fruit dealers report business 
heavy. Cana.dian grapes are done, but 
Malagas are now on the market, and 
they are quoted at $5.50 per keg. The 
stock is of good quality. Cocoanuts, 
which have been rather scarce, are com­
ing on the market in better supply, and 
are quoted at $5 per hundred. There is 
.a reduction in the price of lemons, good 
stock now selling at $4.50 per count of 
420. Apples are unchanged in price, 
and the supply of first class stock on 
the market is very limited. Some of the 
dealers expressed the opinion this week 
that there would be a probable general 
reduction in some lines of groceries, but 
as yet there is nothing definite. Though 
prices of flour are considered low, they 
would not be surprised if there was a 
further reduction.
Apples. bbl........

No. 1 Lira?................
Hwee'S..............2 50

Creamery prints
per lb................ 0 26

Creamery solids
per lb..............0 24

Dairy, tubs. lb. 0 23
Bacon.................. 0 21
B» sum........... 1 75
B^ans. per bus . 1 95 
Oommeal ha*. 1 60 
Cream of tartsr 0 30 

Canned goods— 
Beans ..........................

Tomatoes.......... 1 15
Pea*, std ..................
Pea*, early June .... 
Com lieef, I s............

Cocoanuts 100............
Eggs, case eggs ___
Flour h. wheat

per bbl..............6 3$
Flour. Ontario 

blends, bbl... 3 90 
Fruits—

Lemons, per42) ....
Valencias............8 25
Mediterranean 4 *0

Pineapples.........  4 25 4 50
4 W Rolled oaU. bbl. 1 50 4 60
3 50 Purk, American

per bbl.............. 25 50
Pork. rlMr hbl 28 00 29 00

0 28 Ham* smoked u2j 0 21
Codfish, quintal ___ 6 60

0 *5 Herring, pickled
0 24 per bbl...................... 6 00
0 22 Lard............................... 0 l7
2 SO Molasses, fancy 

Barbados, bbl. ...2 <0 0 36
1 6i Molasses, fancy
0 j2 Barbados. ral. . .. 0 99

Malaga grape*............ 5 SO
1 01 Potatne*. bus.. 0 55
0 97* Pear*, bbl.................... 3 50
1 2> per bbl.................... 1 75
1 00 Onions, Spanish 

her Ib ... 0 07|1 15 | 0 02|
1 86 Onions. Can , 75

IK bag ...................... 1 40
5 00 Raisins. Val................ • oil
0 27

Extra Htandard,
6 50 granulated ..........

Un branded Yel-
4 75

6 40 low............................ 4 20
United Empire.......... 4 65

4 60 No 1 yellow............. .
Tomatoes, 10-qt.

4 35

7 50 basket........................ 0 26

NEW BRUNSWICK MARKETS.
St. John. Nov. 17.—Hennery eggs ad­

vanced to 35 cents per dozen last week 
and case eggs are quoted at 28 cents. 
Yellow eye beans declined to $3 to $3.- 
10 per bushel. Hand-picked beans arc 
$2.15 to $2.20 bushel.
Beans, hand 

picked, ini* 2 15 
Beans, yellow 

eye. hu* 3 00 3 10
Flour. Manitoba 6 35 6 45 

“ Ontario.. 6 25 6 50 
Fish—
Cod. dry.
Herrins, salt, 

bhis
Bloaters, box.

1 20

3 00 4 60

.... 5 95
.0 *6 n no

Commeal. hags 1 41 1 45 
bbl*. 2 85 2 90 

Oatmeal, hhls. 4 95 5 u 
Sul oatm- al 5 4) 5 50 
Bue k w h ea t, 

west. grey, bag 2 90 3 00 
Val. raisins. Ib .. 0 06| 0 081 
Cal raisins,seed 

ed 0 06* 0 09
Currants, lb 0 OH 0 08* 
Prunes. Ih 0 06* 0 09 
Mnlaeees. fry.

Rarbedo*. g] 0 30 0 31
Butter, dairy.
lb............... 0 22 0 24

Butter, nream-
•rr. lb 0 34 0 '6

Eat*, new laid 0 35
Ere*. case......... 0 ?8
Ham ............... 0 16 0 18
Potatoes, new.

bbl.......... ........  1 40
Canned rood»—

1 00

Pea», No 4.. 
No. 1..

l 171
1 16

No. 1 17
Peach*., 2s.
dozen........... 1 92* 1 <

Peaches. 3's,
dozen........... 2 97* 3 (

R aspherries. 
driven ... 1 8 * 11

T -matoes. .13- i 1 
Strawberries 1 82* 11 

Rice. Ih n i,:%4 o t
Cheese, new, lb 0 12! 0 1 
Lard, compound 

lb .... 0 V* 0 :
Lard. pure. Ib. 0 1C* f 1
Bacon...................0 16 0 1
Pork.dnmestir

mess..........  25 50 26 I
Pork, Ameri-

Salmnn. na*e—
R-d spring 8 75 7 !
Cohoes..........  6 26 6 i
Baked beans.
driven 1 20 1

Lemons. Meeri- 
na, per box........... 7 i

Standard gran. 4 86 4 
Austrian " 4 75 4
Bright yellow.. 4 86 4 
No. 1 yellow... 4 36 4 

Walnut», lb.............. 0
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ABOUT BASKET STORES.

Answer to Inquiry Regarding How They 
Are Conducted.

Editor Canadian Grocer — Can you 
give us any information re a Basket 
Grocery t We are informed that there 
are stores in some United States eitics 
where people take their baskets to these 
places and have them filled. They go 
at leisure through the store, selecting 
the goods themselves, and placing them 
on a basket counter where they have 
them cheeked, and where they pay for 
them. Any information would be ap­
preciated.

THE ARTHUR BELL CO.
Hamilton, Ont.
Editorial Note—In Lincoln, Neb., there 

are such stores as referred to above. 
They are known as the Six Basket 
Stores, the firm operating them being J. 
R. Burleigh & Co. The Basket Stores 
sell for spot cash, and charge 5c for 
regular deliveries over $1. and 15c for 
..fecial deliveries or hurry trips. Every­
thing is C.O.D. or cash on the counter. 
They advertise by issuing a price list 
each month, and a copy of this goes 
into every bouse in Lincoln.

Two delivery wagons are required, and 
the town divided into two sections. One 
wagon takes the east side, and the other 
the west. The aim of the proprietors 
is to give the consumer a low price on 
everything. They do some mail order 
business, and this, they claim, has been 
growing rapidly. They have a small 
factory in which is put up mustard, blu­
ing and ammonia. They pack their 
own rolled oats, put up pepper in tins 
and honey in jars. They also grind their 
own peanut butter. The sales of the 
(i stores for September, 1910, amounted 
to $15,885.62.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
Mr. Van Doesburg, of the firm of the 

Biscuit Fabrick DeLndeboom, M\d- 
retch, and Amsterdam. Holland, manu­
facturers of the world’s famous wafer, 
Frou-Frou, was a visitor to Toronto 
last week. Mr. Van Doesburg was ac­
companied by II. Hamstra, Grand 
Rapids, Mich- It was Mr. Van Does- 
burg's first visit to this continent, 
where he intends stav'ng for two or 
three months, and thereby procure -i 
gfn'-ral knowledge of the trade condi­
tion! throughout the States, and Can­
ada. Mr. Van Doesburg was much im­
pressed with the manner in which busi­
ness is carried on, especially in To­
ronto. The enormous business in the 
large stores, particularly interested 
him. Tho two visitors, were shown 
around Toronto, by D. Grierson, of the 
MacGregor Specialty Company

S. E. Cornell, grocer, Sarnia, Ont., dis­
posed of this business to A. H. Gammon 
& Son.

Peter Glavey & Son, grocers, of Otta­
wa, Ont., are succeeded by May & Ne-
vine.



Practical Methods in Retail Stores
Grocer Prints Price Card and Distributes Them Among the Homes in His Dis­
trict—Another Claims His Success was Due to the Attent'on He Gave His Ac­
counts—Possibility of Antagonizing ths Farmer by Importing Potatoes, Etc.,—
Complaints Against the Egg—Guelph Grocer Held Formal Opening.

Price Cards For Customers.
Chatham, Ont., Nov. 17.—.las. A. 

Maekness, grocer, 68 St. Clair St., since 
starting: in business has made a prac­
tice of issuing from time to time con­
venient cards giving the prices of sea­
sonable articles which he is featuring.

The latest card, for the month of 
November, contains a list of about two 
dozen articles, with prices. A leader is 
a good quality of coal oil at 12* cents.

These lists are printed on paste-board, 
thicker than an ordinary post-card and 
about the same stiffness. They are a 
little larger than post-card size, and are 
attractively printed. A boy distributes 
them to residents within the store’s 
natural radius of business, as well as to 
regular customers outside, the boy 
knocking at each door and handing the 
card to the housewife, instead of merely 
throwing it on the front steps.

These cards give better results than 
bills, says Mr. Maekness. Being of a 
more convenient size, they are in most 
cases preserved. The careful method of 
distribution ensures them a degree of 
attention which an ordinary dodger will 
not receive.

Collected His Accounts.
Ithaca, N.Y., Nov. 17.—F. H. Atwater, 

one of the leading grocers of this city, 
has been in business thirteen years. He 
began with one man, a boy and a horse. 
To-day he employs thirty-eight people, 
and uses eight wagons and one auto.

Mr. Atwater ascribes his success 
mainly to his collection system. He is 
very particular about his accounts, hav­
ing a system of credits which tells who 
is owing him and how much, all the 
time. He has a list of week­
ly accounts and monthly accounts, 
and strictly cash or c. o. d. customers. 
He has the city so divided that each 
driver and collector has his own terri­
tory, and the accounts, such as weekly 
and c. o. d.t are charged up each week, 
and it is up to the men to collect them.

Mr. Atwater has served as president 
of the Ithaca Retail Grocere’ Associa­
tion.

Antagonizing The Farmer.
Ottawa, Nov. 17.—The grocer with a 

large number of customers from the 
countiy cannot afford to offend them by 
invading what they call their territory. 
Such, at least, is the belief of a local 
grocer who has had some experience in 
this respect.

It has been a custom of his to bring 
in potatoes, apples, cabbage, etc., by the 
car load at times when the market was 
bare and the opportunities for heavy 
sales were good. On some occasions

when the farmers were well stocked 
with potatoes they, would quietly hint to 
this grocer that it was not to his inter­
ests to pursue this policy if he hoped 
to hold their trade. They had plenty of 
potatoes to sell, they said, and they did 
not think their grocer should thus go 
outside for stocks thereby depriving 
them of a certain amount of business.

Some grocers have a large following 
among the farm community while others 
have few people from the country among 
their customers. The latter can be en­
tirely independent of the farmers and 
can buy and sell potatoes, etc., as they 
like, without fear of a farmer threaten­
ing to buy his goods elsewhere. At this 
time of the year hundreds of families 
are ready to buy their stocks of pota­
toes for the winter and, of course, the 
grocer has a good opportunity of get­
ting this trade if he has a tempting 
offer to make. He generally has to 
compete with the market in his town 
and for that reason some have bought 
in large quantities in order to secure a 
favorable price.

When buying in car lots this grocer 
states that he always carefully looks 
over the ground and never buys unless 
the market is prêt tv bare. He has made 
a number of profitable transactions of 
this kind by studying conditions and 
then having' sufficient courage to act 
upon his convictions. But he advises 
those who have farmers as customers to 
be careful not to antagonize them.

Complaint Against the Egg.
Guelph. Ont., Nov. 17.—A local gro­

cer protested to your correspondent 
against the present method of bringing 
in eggs by the farmers. They are 
gathered from the nests, he says, until a 
sufficient amount is secured to make it 
worth while to drive to the city, and 
frequently the eggs by this time are not 
strictly fresh, resulting in an irregular 
supply and dissatisfied town customers. 
The onus is thrown on the grocer, when, 
in reality, it belongs to the farmer. He 
advocated some system among the farm­
ers of collecting the eggs at shorter 
periods by one of their number, who 
would bring them to the city, dispose of 
them, and retain a commission on the 
sales. It would prove profitable to both 
farmer and grocer, he claimed. He also 
stated that a number of farmers are 
even bringing in limed eggs and passing 
them off as fresh.

Formal Chinaware Opening.
Guelph, Ont., Nov. 17.—The annual 

fall china opening of J. A. McCrea and 
Son, grocers, was held recently when

43

the public and the firm’s customers 
were given a hearty invitation to be 
their guests. An orchestra was present 
the first evening, and throughout the 
opening, refreshments consisting of a 
hot beverage, breakfast food, and cakes 
were se-ved. In the china department, 
the feature was a table correctly set 
with all the necessary cut glass and 
china for a dinner of twelve, only the 
cutlery being absent. In addition to 
this, a fine display of hand painted 
china was much admired. The whole 
department was artistically arranged.

The Window as a Salesman.
Edmonton. Alta., Nov. 17.—A well 

dressed window is considered by a local 
grocer to have a peculiar selling power 
which is really worth money when every 
advantage is taken of it. It possesses 
much of the selling ability of the clerk 
and in most cases costs practically 
nothing to prepare it for use. It is 
often the case that when a woman en­
ters a store she really does not know 
what she wants. Often, indeed, does 
she ask the proprietor or a clerk to ad­
vise her or to suggest something, per­
haps for luncheon, supper or breakfast, 
as the case may be.

A window display often gives the 
idea, says this dealer, or even attracts 
attention where no thought was held of 
these goods. It is for this reason that 
this grocer pays so much attention to 
his windows and to counter, shelf and 
special interior displays.

Care of Apples Counted.
St. John. NR„ Nov 17.—One of the 

local re'ail grocers while on a recent 
tr:p to Boston was much struck by the 
fine appearance of some boxes of apples 
from the state of Washington and or­
dered a half dozen boxes as an experi­
ment. They were of fine color and 
flavor and when given a prominent 
place in one of the windows, sold read­
ily at 35 cents a dozen. It was not so 
much a case of the apples being better 
than New Brunswick or Nova Scotia 
stock, as it was in the selection of the 
best stock and the careful packing. 
During the fruit show which was held 
in St. John last week, there were shown 
apples lust as good in appearance and 
as carefully packed but as a rule, there 
is not enough care taken in putting np 
apples or for that matter, any other 
frnit. for home consumption. The fancy 
packages are generally made np for 
shipment outside the province and for 
that reason the local fruit growers have 
not been selling as much of their pro­
duct at home as they would otherwise.
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THE CANADIAN GROCER

Cream Exports to 
United States

are Increasing
The enormous increase in the exports 

of cream to the In.ted States during 
the past year is best indicated by the 
Jo.lowing ligures : During the four 
months ending July 31, lHUS, the value 
of the exports of milk and cream was 
$21 ; during the corresponding period, 
190'), it was $519 ; and 1910, $150,113.
• The (1 rover has many times pointed 
out the cause for this. The last time 
the United States tarill was revised the 
duty placed on cream was 5 cents per 
gallon, 'lhis is generally recognized to 
have been a mistake. Everyone thinks 
it was meant to have been 5 cents per 
po n I which wouid practically have 
prohibited cicam exports. It is esti­
mated th it this year a couple of bun­
dled Quebec factories and 20 or 30 
along the Ontario frontier exported 
cream to the U. S.

In spite of this butter production ac- 
ord.ng to receipts at Montreal has been 
in excess of last season attributed p. :n- 
cipally to the splendid pasture and in­
creased attention to dairying in other 
places.

Present wholesale prices are a shade 
higher than those at a corresponding 
period a year ago—a cent in some eases 
being th? diftierence. One is therefore 
led to believe that the cause of this 
firmness is in a great measure due to 
the increased demand. Wholesale pro- 
yisi< n exporters say that butter prices 
are too high for export and that unless 
prices come down the market will not 
be 11laced < n an export basis.

Had the cram not been shipped to 
the Vnitid States, the butter produc­
tion wouid have been greater and the 
surplus would have been exported. Men 
clo-cly connected with the trade would 
not say th it in such a case the price 
xvou'd be lower.

The first shipments of cream from 
f’riti e Edward I-land to the United 
States were made this fall, the price 
be nr 32 cents per quart f.o.h. f'har- 
lottetown. for 50"per cent, butter fat 
<iual'tv. "The freight is 3 cents a gallon 
to Boston.

A C.LANDRY
ST . FLAVIE STATION, QUE.

Jobber and Wholesaler in

. Groceries, Fleur Oaln and Provisions

Open to b sy Bum, Peas and Canned Goode

WINDSOR SALT
C % 1 LOTS O R LESS. Prompt shipment* 
Write *■ f • prices. Ptinoe order our SKpcose

TORONTO SALT WORKS
.TOJtQXTe. ONT * Oeo J Clift. Mamaoeb

CAMMEMBERT CHEESE
* ' Le Gaulois Brand
$3.00 a dozen, or $2.75 per crate of 5 dozen.

CAMMEMBERT — CAMMEMBERT 
r • * Le Gaulois
THE ST. LAWRENCE GROCERY
* 365 St- Lawrence Boulevard Montreal

53 Highest Awards li Eiropi aid Anita

WALTER BAKER &C0/S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Ab­
solutely Pure—free 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in full 
conformity to the require­

ments of all Pure Food Laws.

Rest»»,--.u.s. Palo*.

Walter Baker & Co., Ltd.
Established 17*0

DORCHESTER, MASS.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which the} ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER"

might bring inquiries. Better 
write for rates to

I C. STEWART, Halifax

MAPLE SYRUP!
ALL'S brun<is are standard world over. 36 years 

reputation. Wholesale Brokers ranying stock: Stan 
dard Brokerage Co., Vancouver, Nicholson k Bain 
W innipeg. Calgary; MacLartn Imperial Cheese Co.. 
Toronto; T. M. Duché k Sons, New York and Man. 
Chester. Eng.
Canada Maple Exchange. Limited • Montreal

THE HODGSON GUM CO.
M St. Lawrence St. MONTREAL

Makers of High Class Gums at 
Popular Price*. Write for Samples 

and Quotationa.
We maka special brands to order.

44

The
Different
Kind
of a soap. That, in a 
nutshell, is Fels-Naptha !

Different—b ecause 
Fels-Naptha is more 
than a soap : it is a diff­
erent way of washing 
Work is done in half the 
time and without hot 
water or much rubbing 
either.

The W. H. ESCOTT CO.
WHOLESALE

Grocery Brokers
137 BANNATYNE AVENUE

WINNIPEG
COVERING

MANITOBA ana SASKATCHEWAN
CORRESPONDENCE SOLICITED
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Utilize Now the Living,
Fruitful Present Time

To Secure a New and Ready Market for Your Goods!

New towns are springing up every day in the GOLDEN VEST, and we are here to 
tell you of the prospects, needs, opportunities and dtmand for any line of wares.

We are represented at each pulsating distributing centre, where we have large track 
warehouses and ample storage accommodation for all classes of merchandise. May we handle 
your products for you on a reasonable commission basis? We have the experience, the busi­
ness ability, an l the financial standing to do so successfully. Get in touch with us. We 
will advise you of the western prospects of your lines.

NICHOLSON & BAIN
Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY SASKATOON EDMONTON FORT WILLIAM

Storage for all classes of merchandise Cars distributed from Calgary, Winnipeg. Regina, Edmonton, Fort William

A
Good Enough

for the

Government 'DTS '
is not good 
enough for us!

We’re not “ ag’in the Government,” but we LO want you to realize that their standard of purity in fruit preserves is 
not good enough for us !

“E.D.S.” Brand Jams, Jellies and Catsup
are ABSOLUTELY PURE, and contain no dyes, no preservatives and no excess of water ; these chemicals are present in 
many other makes, and yet they are pronounced GENUINE by the Government.

Do you realize the value of this PURITY feature when recommending a line of preserves ? You can’t say the same of 
any other Canadian make.

Made only by

E. D. Smith
at his own Fruit Farms,

Winona, Ont.

Agents :

N. A. HILL, TORONTO 

W. H. DUNN, MONTREAL 

MASON & HICKEY, WINNIPEG 

R. B. COLWELL, HALIFAX, N.S. 

J. GIBBS, HAMILTON
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POULTRY PRIZE

$100:22
IN GOLD
For the Best Exhibit of 

TURKEYS, CHICKENS, DUCKS and 
GEESE

Judge—Professor Fred. C. Elford, of the 
MacDonald Agricultural College.

Writ» Tor Particularm and Entry Blanka.

Gunn, Langlois fit Co., Limited
Montreal, - Que.

Canada’s Leading Produce and Poultry Houee

MILK
yySTOCKEO £mseo

with these four well-advertised, “Made
^ in Canada” Brands, which constitute ^

;TheTRVR0l™e:

tgpLgg?-

mm Jx*

If not, place your order NOW. Otherwise, you're 
not in a position to take advantage of the demand 
we are creating through our advertising. Get the 
goods on your shelves and let us help you sell them.

TRURCGONDENSED 
Ml UVC? LIMITED 

FACTORIES
TRURO M S. 

J1UNIINGDONPQ

Mince Meat
Owing to the high prices which 
we have to pay for good apples, 
as well as for good currants and 
raisins, this year, we cannot make 
good mince meat at the same 
prices as charged you last year, 
but we are making good mince 

meat and can quote you 
good prices.

F.W. Fearman Co.
LIMITED

Hamilton

Are you a buyer of

HAMS
BACON

LONG, CLEAR ROLLS
SHORT CUT 
MESS PORK

LARD
Pork Sausage Bologna Sausage

or anything in the pork line ? If so, ask 
us for quotations. Goods as good as 
the best and at lowest possible prices.

The W M. R Y AN, Limited
Tt*n$wr 70 Front St. Ba.t, TORONTO
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Another Decline in Provision Prices
Market Has Been Steadily Dropping Until Now Dressed Hogs 
Are at $9and May Go Lower—Bacon and Ham Lines Are Af­
fected by the Slump—Compound Lard is Down Slightly—But­
ter is Unchanged and Supplies Are Liberal—New Laid Eggs 
Are Scarce and Price is Firm— Poultry Supplies Coming in 
Freely.

The provision market has slumped 
again, in sympathy with the decided 
drooping tendencies ol the raw market. 
Live hogs at country points went down 
to as low as $6.25 in some places last 
Saturday and in Toronto they were 
quoted at $(i.65. Verily, the provision 
market has been having a merry joy 
ride and those who have been watching 
it are expecting it to be brought to a 
sudden stop one of these days. Once 
the cheese factory hogs have all been 
bought up supplies will not be so great. 
Dealers say they have no idea how long 
the downward movement will continue.

Dressed hogs at this time last year 
were quoted at $10.50 and in 1908 at 
$9, or the same figure that is now 
posted. The demand for some lines of 
pork has been good, but in others there 
has been a seasonable falling off. The 
drop in the price of hogs is a world 
wide experience and production at pre­
sent seems to have struck a high mark. 
Compound lard that has been quoted 
at a rather firm figure for some time 
dropped back a little this week.

The butter situation shows but little 
change. . Receipts are liberal and prices 
have if anything, lost ground, although 
the feeling is but a slight one. The 
closing of cheese factories has had 
the result of turning the surplus milk 
into butter which find ng its way to the 
markets offers a second grade that is 
not materially different to the first, but 
for various reasons does not bring quite 
as h gh a price. Butter should hold its 
position for a time before giving awav 
to the upward tendency that is bound 
to assert itself.

As far as new laid eggs arc concerned 
they arc even scarcer than before. The 
farmer whose hens have a tendency to 
lay in the winter months is coining 
mi nev, but the majority of hens are the 
ordinary kind that refuse to work about 
this time of the year. Some jobbers 
state that 45 cents a dozen is not too 
hi: h to quote as they are actually re­
ceiving it.

Poultry is coming in pretty freely, 
but rn the whole there is no material 
change in this department of the mar­
ket.

MONTREAL.
Provisions.—The provision market has 

been much the same for the past few 
weeks. There is this week a drop of 
one dollar per cwt. for dressed 
hogs. The market for cured meats and 
lard is steady, but the volume of busi­
ness passing is not large as the demand 
is principally for small lots to fill im­
mediate wants.
hnUrt-

Bnm. 80 lb*., p#r lb................................................. • H
Owe, tin», wh 10 It*, per lb........................... I HI

" " " I " " .................... • IS
_............................... t “ •• ............................. I 16
Fells, wood. 10 It*, net, per lb................................ • U
Pells. tinTsOU* rroae, per lb................................. 0 It
To be. 80 l be net. perib.......................................... I 16
Tleieee STS lb»., per lb.............................................. 0 II

Compound Lord—
Bene, Kibe, ait, per lb......................................... • 111

I 181• ill

Owe, 10-lb. tins, 10 lbs. to ow. per lb. . . . . . . . . . . . . . . . 0 13*
" » . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0 lui
'* g •• •• « ii g |||

Pella, wood, S01be.net, per lb. . . . . . . . . . . . . . . . . 0 13»
Pella, On, SU lbe. groae, per lb. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0 12f
Tube, SO lbe. net,perib. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Tlereee, STS lbe., perib. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Perk—
Ëry Oenede abort out maaa, bbL SMS pieces .... 26 50

a pork. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . S3 50

Me abort out beck pork, bbL 4M» pteeee. . . . . . . . . . . 28 50
door let becks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  20 50
Heevj flunk pork, bbl. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  21 00
Piste beef, luu lb bbie. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9 16

" SU0 H ............................................................ 18 00
"loo - . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  S8M

Dry Belt Memo—
ynm* Mwb, oautt. lb. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0 12

»eor», lu...t,. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0 A4
................. 0 lo*

Haw* large aiaea, 8» lbe. upwerde, lb.............................Uarge mm, UbWW il#*., pel IU....................... .
M mi h us mmm. Uui II id*., per lb...................................
Mitre email eue*. 10 to U be., per lb..........................
Bv*w vat, mumu, mree, itwo iUb., per lb................

«m*ii, IWU tie., per lb..............

•pMMNi run iMMMMd, uuueieee, eliwrw, per ID..,
ttiePh u»e, pe# w«rv..............................................

OrteeM, per cwt..................................

«10 
• *Tt
0 18»
9 lc{
0 lei0 1V|
9 L| 
v 17 0 *6 
7 2»

10 25

Butter.—In the butter market the 
feeling is much better and more confi­
dence is shown. Prices are stationary. 
The last week’s receipts were 6,283 
packages ; the figures for corresponding 
week last year, 6,422 packages.
New mil* ureeiuery....................................................... 0 25 0 251
A>*iry, tuue, iu................................................................. 0 21 0 2.
Preen amut ivua............................................................ 0 22 0 23

Cheese.—There are now no factories 
in operation in Quebec province, while 
the Maritime ones are nearly all closed 
down. Prices show a slight increase all 
round. Last year there was practically 
no demand in the city for white cheese, 
but at present local orders almost all 
call for it, instead of the colored var­
iety.

Receipts for the week are 51,693 
boxes, compared with 43,476 boxes 
same week last year.
Uuebee, large..................................
Western, large................................

10 lbe..

....................... «13

....................... V 13
.....................  • 13

......... ........... ....................... 0 IS
Old obsess, large............................................................... V 16

Eggs.—Eggs are going out freely and 
sales are heavier than last year, though 
stocks are smaller. Prices rule higher. 
On the present basis of consumption 
dealers will be out of their storage 
stock earlier than they were a year 
ago. The western shipments from Mon­
treal have been heavier than in previous 
years. Receipts for the week are larger, 
there being 2,539 cases received, as
against 1,536 cases same week 1909.
Now laid»..................................................................... 0 45
Soleeu.......................................................................... 0 SI
No. i ..............................................................................  0 27

Honey.—There is no change in the
honey situation, sales not being very
heavy, with supplies short.
White clover oemb fcouey...................................Ill 0 16
Buckwheat, extracted.............................................  0 u«ft
Clover, «trained, bulk, M lb. Une............................ 8 10
Buckwheat comb...................................................... 0 Hi

Poultry.—There has been a rise in the 
market for turkeys and geese owing to 
the increasing demand. Supplies are 
coming in plentifully for the holiday
season, however, it is likely there will 
be a decline if shipments continue as at 
present.
Chlok.ni........... e IT 111 THisV,...................0 11 III
Fowl................... III 0 II Turkm............... III 0 M

.011 0 1*

47

TORONTO
Provisions.—Prices have suffered an­

other decline during the past week and 
provision men state that they do not 
know how long this downward move­
ment is going to continue. It seems 
that it really cannot go much lower 
although the price of live hogs is cer­
tainly at a low figure. On Saturday 
some farmers, particularly those in the 
district of Belleville were offering hogs 
at $6.65. Pork and pork products hav­
ing once hit the slide certainly have set 
up a merry pace. But the end of the 
ride is surely in sight. Prices are down 
on hams, bacon, shoulders, and dressed 
hogs which were quoted at around 
$12.50 and $13.50, not so very long ago 
are now bringing but $9 to $9.25. Com­
pound laeds also show a decline.
Lou* umi uwuü, yei ..................................................... « M
bmufceu urwkiMi ueouo, per lb....................................  « 18
Pickled shoulder............................................................... 0
Moll twouti, per lb............................................................. 9**»

0*114», per lb............................................................ «I*
Medium hsuu, per lb....................................................... 9 i®è
Large 0»ui», per lb........................................................... 8 1*
Cooked b»me .............................................................. «23
Fre*b «boulder h*ms.................................... ................... 9 1»
ttùoulder butte ..................................................  0 If 9 1/
Beu*», pi*m, per lb..........................................................  v )8

pe* me*l......... ............................................... 9 18» w 20
Heavy mew pork, par bbl....................................... 25 \k 4* 99
bburv out, per bbl...................................................  27 5> 21 99
Latü, tierces, per lb............................................... 9 144 « I»

“ Mb» "   9 14 • l5i
" pad» "  9 l»i 9 164
" compound», per lb......................................... 9 12 » l2j

live àug», *l oouutry pointa........................................  6 64
Live hog», local.........................................................I 90 7 Of
Dreweo bon................. .......................................... 9 V0 925

Butter.—The local butter market is 
about stationary. Few if any cheese 
factories are now in operation and the 
result is that the flow of milk is being 
turned to a good account in swelling 
the receipts of butter. The result is 
that prices have shown no advance and 
for that matter are a little weaker, al­
though they have not been reduced. 
From what can be learned among the 
trade no upwaid movement is expected 
for awhile. The supplies of creamery 
have been better recently and it is due 
to this fact that prices have held stead­
ily.
Broth oresmery prist ............................................  4 25 9 97
Creamery eolide ....... .............................. 0 25 0 25}
Fermer» eeperutor butter.....................................  9 34 t 26
I>*»n unnt*. choice............................ ..................( 33
Fresh Urge rolls.......................................................0 2 ft 0 23
No i tube oi boxes ............................................  0 2 9 rl
No. 2 tnh* or hni*«............................. .... 0 19 » JO

Eggs.—Fresh eggs are about as scarce 
as ox-eye daisies just now and relief is 
by no means near at hand. As the re­
sult of the scanty offerings in new laids 
the price is ranging anywhere between 
40 and 45 cents. On the farmers’ mar­
ket consumers hai-e been paying 50 
cents for the real article, and there is 
no likelihood that prices are going to 
slump in the near future. One of the 
local dealers is inclined to be optimis­
tic in his views of the egg market say- 
i»g that he expects to see new laids 
more plentiful in December than thev 
are now. He points to the fact that 
the hens ceased laying earlier this year 
than usually and be believes they will 
recommence their work earlier than in 
former years. One th ng is certain, 
namely that jobbers had to resort to 
their storage supplies earlier than they 
expected this fall.
Zew laid fgg» ........................................................... 6 38 f 40
Seleou etorage................ ................... .................. 0 3' 9 31
Prwh eggs to» , storage.......................................... 9 .7 0 28
Pickled eggs ................................................ 9 28 • 28ft

Cheese.—The market is steady with 
trade about normal. Cheese has not been 
much of a money maker of late, accord­
ing to some of the dealers, but it ia 
believed that more satisfactory condi­
tions will prevail before long and es­
pecially that a better price will be ob-
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Mr. Merchant:—
Are you satisfied, with your 

present success?
If you are, nothing that we can 

say will interest you-----
If you are not, we know that 

our past achievements for others 
will COMMAND attention.

We believe that no merchant has 
the right, nor can he afford, to be 
satisfied with present success, no 
matter how great it may be.
. We have devoted many years of 
thought, energy and ability to se­
curing what we consider the Great­
est Specialty in the Candy line 
ever placed on the Canadian mar­
ket.

“CHOCOLATE BORDO” is its 
name.

“BORDO” is a SINGLE line of 
chocolate (not assorted.) Just one 
style, ONE FLAVOR, but that’s 
where the success lies; the unique 
filling and flavor that have never 
been equalled.

Our own success in selling this 
specialty has come solely as a re­
sult of the success that we have 
ensured for retailers featuring it. 
Our success has depended on 
“CHOCOLATE BORDO” ability 
to increase the success of others.

We are pleased to say our suc­
cess has not been a small one.

Hundreds of merchants all over 
the Dominion are reaping splendid 
profits selling "BORDO” — They 
are not satisfied with old general 
lines of chocolates, handled by 
everybody. They want a leader.

Now we want a chance to SHOW 
YOU how YOUR trade can be in­
creased. This will cost you no­
thing, and will commit you to 
nothing.

Urless you are a self-satisfied 
merchant you cannot afford to pass 
by this opportunity of investigat­
ing a specialty that has proved so 
profitable to others.

You can’t lose on “BORDO.”

The Montreal Biscuit Co,
-THE ORIGINATORS” 

and Manufacturers of

“Sweet* that Satisfy”
MONTREAL

all-the-year-round 
Success !

Huntley & Palmers
Breaklast Biscuits

A real biscuit novelty. 
Welcomed wherever introduced
Light, crisp, unsweetened and digestive.—a highly 

appreciated substitute for toast or rusk—excel­
lent with butter, cheese or preserve.

H. & P. ‘Breakfast Biscuits’ will not 
only win you new customers, 

but retain them.
Huntley & Palmers, Ltd. 

Reading
^ Eng. ^

taincd. Factories throughout the pro­
vince have closed down, bringing to an 
end a season which has been featured 
by a heavy flow of milk.
Newebewe— Mw twins........ 0 121 0 121

Large ............ 0 12 0 121 Sultons...................... 0 14
Old cbeeee. 0 14 u 15

Poultry.—In th:s market supplies have 
apparently shown an increase and prices 
remain unchanged. The feeling is a lit­
tle easier due to the increased arrivals 
in some lines. There is a good demand 
in practically all lines and apparrntlv 
the country is pretty well supplied. It 
is, however, a little early to begin to 
consider the next holiday demand and 
supply.
Chic fn*, drr »- Grow, dr.me<l.. 0 10 «1

.................o li n i ; n-cw.li.e .... e w n naif b:ckens, lire o 0 0 U H n*, dressed.. 0 10 0 '1
Dtif-ks, dr*si d 0 14 0 15 Hen», liv •................. 0
Duets,lire .. _ n it Turk-ya dre-s*»d 0 16 0 18

Note — liress»'1 nr r-ew from 11 to 2 cents above liv-.
Honey.—Trade in honey is steady, but 

dealers are looking forward to better 
prices before the winter and soring are 
passed. They base their hopes on the 
scarcity of sta-les in the dried fruit 
line and believe that more trade will 
be turned toward honey to fill the gap.

Prices may be slow in go ng up, but if 
the conditions expected, materialize the 
higher basis is likely to be quoted.
Clover huuey, extracted, du lu. mu»....................... 0 lui 0 11

•* 1U 1b pelle..........................0 1 1 0 12
" 6 lb. pells............................... 0 12

" " comb, per doseo................................ 2 00 2 50
Buckwheat honey, lb.......................................................  0 071

WINNIPEG.
Eggs.—Fresh eggs are 35 cents per 

dozen ih s week, candled stock is 30 
cents and the demand is good, supplies 
are coming from the south as the pro­
duction is light in the province.

Butter.—Creamery stock is iobbing at 
30 cents per pound and considerable ad- 
van’es are expected soon Dairy butter 
is 27 cents and a large portion of the 
supnlv comes from the east at present.

Cheese.—There is no change in prices 
but the demand is much better. It is 
believed here that the consumption will 
be heavy within the province this win­
ter.
Mw-.itob* la-ge. lb ... 0 Ilf Ontario twins, lb. .. 0 131 

" twins, lb... 0 12 " large, lb.......  0 12
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■SPrwrrlAfiLÇ iv,
^whitest light tgj Jj^WMITEs" LIGHTER

MAGIC ^{Tains no Ajj:

JMIStttfrt, 
2? whitest lightest

I LB.

ïSitlÀINS NO Ak^

BAKING POWDER
[CONTAINS] NO ALUM

We advise both Jobbers and Retailers to purchase these 
goods in proper quantity to secure special trade discount.
Price list mailed promptly on application.

E. W. Gillett Co. Ltd.,
WINNIPEG TORONTO, ONT. MONTREAL

*»jw w#i a

hitest

Enlarging Again
Our business has grown so wonderfully fast that we find it 

difficult to accommodate our facilities to its growth. 
We have twice moved to larger locations, enlarged 
our present premises three times this year and are 
now compelled to move to another location, where 
we have ample room to grow.

Our new location is

9J-98 Ontario Street, Toronto
The cause of this marvellous growth lies in the fact that mer­

chants in every part of the Dominion are awake to 
the time, money and labor saving possibilities of

The McCaskey Gravity 
Account Register System

which, with ONE WRITING, will take care of 
every detail of business from the time goods are pur­
chased until the money for them is in the bank.

Will you writ* for information to-day? It U fr<e.

DOMINION REGISTER COMPANY
New Location,

90-98 Ontario Street, Toronto
Manufacturers of the famous Surety Non-Smut Duplicating and 
Triplicating Sales Books, and Single Carbon Pads in all varieties.

Clark’s Concentrated Soups
(Chateau Brand)

While the usual retailing price of 
high class soups is 25 cents for two 
tins, Clark's Chateau Brand is to be 
retailed at only 10 cents a tin, giving 
the dealer a good profit.

Jobbers not yet supplied should write 
at once.

A campaign of general advertising to 
the public, in newspapers and street­
cars. has been started. There will be 
a large demand for Clark’s Chateau 
Brand Concentrated Soups.

Wm. Clark - Montreal
Manufac urer
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Stick Licorice
AND

Pepsin Chewing Gum
(NOTE THE BRAND)

Soft Miek. 5c. boxes I M.&R. Wafers. 5c. bags 
Acne Pellets, 5-lb. ties | Lozenges

and a full range of
LICORICE SPECIALTIES

for Grocers, Confectioners 
and Druggists.

WRITE FOR PRICE LISTS AND ILLUSTRATED CATALOGUE

NATIONAL LICORICE COMPANY
MONTREAL, CANADA

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
ere the grocer's meet reedy seller». Uniform quality 
and abeolete parity have made this poeaible.

EVERY JOBBER SELLS THEM

John P. Mott <2b Co.
Halifax, N.S.
WLLINO AGENTS l

J. A. Taylor R. a Molndoo Jea. I. Huxley Arthur Neleen
Montreal Toronto Winnipeg Vancouver

Arthur M. Loueho R. Q. Redllngten
Ottawa Calgary

Watch the condition as well 
as the quality

of the biscuits you handle. A soggy, broken 
biscuit will quickly kill your trade, and you are 
safeguarded if you are featuring

Carr's Biscuits

•*

aFIMCER CREAMS^
i w c-ar-l-i-s 7~^

Frequent shipments reach our agents of these 
celebrated English Biscuits, and always in car lots. 
so that you can rely on their invariable fresh­

ness and quality.

Carr&Go.
CARLISLE,

EN6.
Agent»—Wm. H 

Dunn. Montreal * 
Toronto; Hamblin 
* Brereton. Win- 
n.poa and V.o- 
courmr, B. C : L. T. 
Mewburn à Co. 
Ltd • C e I e • ry; 
T.A. McN.bg Co. 
St. Jobn'o, Now* 
fsundUnd.
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NELSON’S
Letters Patent

POWDERED GELATINE
Is a perfectly pure Gelatine In powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON. DALE L CO.. Ltd
EM8C >TE MILLS, WARWICK, ENGLAND

The above can be had from anr of the following a rents':
The Smtih Brokerage Co.. Ltd.. St. John. N.B.
Walt. Scott & Goodecre. P.O. Box 1204. Montreal.
J L. Wait 6k Scott. 27 Wellington Street East. Toronto.
W. E. Ashley, Winnipeg
Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B,C.
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Millers Say Wheat Prices are Too High
And That For That Reason If They are Maintained at Their 
Present Figures An Increase Will Have to he Made in Price of 
Flour—Wheat Market Has Changed But Little, In Spite of 
General Bearish Influences—Demand for Wheat and Oat Cer­
eals is Heavy and Steady Trade is Reported — A Resume of 
Conditions Giving Two Views That are Held.

The wheat market has held its own 
during the past week in spite of the fact 
that the general news from the world’s 
markets was of bearish character. Prices 
fluctuated a certain extent and there was 
considerable activity on the Winnipeg 
and U. S. markets, but there is not much 
change from a week ago. One recent re­
port was as follows: “It was difficult to 
determine the effect the statistics of sup­
plies and shipments had on values, but 
the truth remained that it had many 
times taken less optimistic reports and 
estimates to produce a result replete 
with havcc. The vigorous character of 
trading, on the northwestern marts 
appeared to be the market’s mainstay.”

Among millers at the present time 
there are two opinions. One is that 
prices of flour are likely to go up before 
long. They claim that wheat and flour 
prices are not proportionate and that 
they are not making money with flour at 
its present figures.

The others point to the bearish influ­
ences from other countries where trading 
is heavy, such as Russia and the Danu- 
bian provinces and also to Australia and 
the Argentine where the new crops are 
said to be in excellent condition. Stocks 
seem to be piling up all 
over, and the United States 
and Canada are by no means ex­
ceptions. The Canadian visible supply 
showed an increase of 1,253,000 bus. 
against a decrease last year of 124,000 
bushels. The total visible wheat supply 
for last week was 48,889,000 bus. the 
previous week, 40,368,000 bus., and last 
year 28,787.000 bus.

The following bulletin from 
the Department of Agriculture, 
Ottawa, should be of inter­
est :—The ratio of increase of the pres­
ent year’s yield over that of 1909 was 8 
per cent, as computed from the data 
which appeared in the September bulle­
tin. The information available on pub­
lication of the present issue reduces that 
ratio of Increase to 3.9 per cent. Chief 
among the factors contributing to this 
result is the addition of the figures for 
France, which exhibit a decrease of 95,- 
256,000 bushels, as compared with last 
year’s yield. This percentage relation 
will be further modified after inclusion 
of the figures for Argentina, where har­
vesting, on an area in wheat over 1,000,- 
000 in excess of that harvested last sea­
son, will begin probably towards the 
close of this month and continue into 
January. A material difference will also 
result from the recently issued revised 
returns from Russia, involving a reduc­
tion of 50,000,000 bushels in the yield of 
the winter wheat crop as compared with

. 8 60 8 70...... 6 2)5 on 
S 10 S 30

. 4 «8 5 08 

. 4 sn 8 35 
. 5 00 5 20

busy on account of the present heavy 
demand and its expected continuance 
through the season.
Rolled 0*1», small lots, 90 lb. sacks............................ 2 05

“ “ 25 bags to car lots......................;............  1 95
Rolled wheat, small lots, l'JO lb. brls..........................  2 85

*' “ 25 brls. to < ar lot*.................................. 2 5
Standard and era-mlatwd natmwtl. Ç8 Ih. sank*......... 2 25

the preliminary figures reported last 
month.

MONTREAL
Flour.—Activity in the flour market 

is not pronounced yet, buyers evidently 
not having regained confidence in the 
situation. In consequence, the volume 
of business is small. The stock of flour 
in store shows an increase of 7,732 bar­
rels compared with a week ago, and a 
decrease of 1,313 compared with a year 
ago.
Winter wheat patent*, bbl........................................... 5 45
Straight rollers, bb....................................................... 5 25
Extra, bbl....................................................................... 5 25
Manitoba 1st «pring wheat patents, bbl.................... 5 80

“ straight patents bbl................................. 5 30
" stmiie bakers.............................................. 5 10
" second “ ............................................... 4 60
Rolled Oats.—There is a steady de­

mand for rolled oats at unchanged 
prices, while cornmeal is showing more 
activity at ruling figures.
Fine oatmeal, bags........................................................ 2 25
Standard oatmeal, bags................................................ 2 25
Granulated “ " ................................................ 2 ”5
Bolted oommeal, 100 hags............................................ 170
Rolled oat*, baa*. 90 lb.................................................  ? 00

M barrels..................................................... 4 43

TORONTO.
Flour.—Some local millers say that if 

the wheat market remains at its pres­
ent figures they will have to advance 
the price of flour. It is claimed that 
flour is not bringing sufficient returns to 
make a fair profit with wheat at its 
present quotations. Bakers are taking 
an opposite view of the situation. They 
are looking for lower prices and there is 
yet considerable trade to be done in this 
way. Millers state that they are pretty 
busy as there is a steady demand for 
flour. If, as it is claimed, the trend of 
the flour market is dependent upon 
wheat prices, as it nearly always is, the 
question of higher or lower prices will 
have to be allowed to solve itself. The 
wheat market has been fluctuating be­
tween rather limited figures and stimu­
lated at times by questionable causes. 
At present, reports convey the informa­
tion that wheat is plentiful in the Dom­
inion and the long-expected export trade 
has not materialized to any appreciable 
extent.

Manitoba Wheat.
let Patent, In car lots .................
2nd Patent, In car lots. .............

hakcv, jn car lots.. .........
Feed flour. In car lots .................

Winter Wheat
Straight roller...............................
Patents........
Blended.........................................

Cereals.—The demand for both oats 
and wheat cereals is heavy. Prices are 
remaining firm, but some claim that they 
should be higher with raw material at 
present quotations. They state that it 
may not be long until they raise prices 
and that in any event the trend of the 
market is in that direction. Mills are 

Si

KEXSMTa 1
PERFECTION!

MOONEY BISCUIT A CANDY CO 
STRATFORD. CANADA

There’s a difference 
in the taste ot a 
“ Perfection ” Cracker 
which distinguishes 
it from every other 
Soda Biscuit.

The difference be­
gins by the better 
mixing of the choicest 
materials, and by the 
better baking of the 
biscuit in modern 
sanitary ovens.

The difference is 
protected and pre­
served for your cus­
tomer by the pack­
age of the biscuit, 
which effectively re­
tains the freshness 
and excludes all dust 
and dirt.

Replenish your stocks 
to-day.

The
MOONEY BISCUIT 
& CANDY CO., LTD.

Stratford and Winnipeg

MAPLEINE
(Maple Flavor)

This is a strictly high-grade 
made flavor, made of absolute­
ly pure materials,and possesses 
the genuine rich flavor of the 
maple.

One ounce of Maplelnt makes 
a gallon of delicious syrup. 
For manufacturing purposes It 
is positively unexcelled.
Send for Free Sam pro

jFrebtritfc €. Koteon
& Co.

26 Front St. E., Toros to
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FACTS ABOUT 
ADVERTISING

mr’m m nr,i
* /

By The Advertising Manager

x
Most of you have come in con­

tact, at one time or another, with a 
case of advertising hysterics.

And it is well to absorb the fact 
right now that there is never anything 
hysterical about really good advertis­
ing

i lood advertising is a sane, sober, 
serious proposition.

When advertising wiH not stand the 
test of ordinary business logic—in 
even- particular—there’s something 
radically wrong with it.

It’s a simple proposition when you 
come to look at it in the right light.

Nothing at all mysterious about it 
—not a thing.

Just straight business all through.
As practised in many instances, ad­

vertising is a science—not yet an ex­
act science, but pretty nearly so.

As practised in many other instances 
it is anything but scientific.

I could prove this by some cam­
paigns that are running to-day.

The scientific campaign dovetails 
snugly into the system by which a line 
of goods is distributed.

Generally speaking, the object of 
advertising is to assist the sale of 
goods—

—not to really sell them—
—for it is only mail order adver­

tising that ever actually completes 
sales.

And mail order advertising is only 
a small fraction of one per cent, of 
the total. Therefore, we can elim­
inate it from our calculations, for the 
present, at any rate.

Keep that word assist in your mind. 
It’s an exaggeration to describe the 
chief function of advertising in any 
stronger term.

Now let’s start at the beginning.
First of aM, we bave the system of 

distribution—the channel down which 
goods must go from factory to con­
sumer.

That channel ita* been established 
a long time, and every manufacturer’s 
product has to follow it.

There is no choice in rhe matter.
Therefore, finding a new channel 

of distribution is not one of the func­
tions of advertising.

The work it wiki perform is that of 
getting behind the goods and helping 
to shove them down the channel al­
ready established.

Because it is necessary to supply a 
propelling force, we infer that there 
must lx: obstacles to overcome in the 
marketing of goods.

These obstacles are :
1. Lack of knowledge.
2. fjack of confidence.
,v Competition.
4. Human nature (indifference,

if you will).
5. Prejudice.

They begin with the jobber.
They extend to the retailer.
They are found among consumers 

as well.
Advertising is the most effective 

method of leveling these obstacles.
It spreads knowledge atout the 

goods.
By doing so it creates confidence 

in them.
It lifts them out of the rut and 

makes them conspicuous among com­
peting lines.

It overcomes prejudices,
5*

It reconciles the goods to that hu­
man tendency on the part of distri­
butors to follow t'he line of least re­
sistance.

The scientific campaign recognizes 
the existence of the above-mentioned 
obstacles at all points in the channel 
of distribution, and it applies the rem­
edy at all points.

It gets behind1 the goods at the fac­
tory and sees them right through to 
the consumer.

No |X)int is neglected.
It's a steady shove all the way—
—with the least possible friction.

The first problem presenting itself 
is that of assisting the goods onto tin- 
dealer’s shelves.

The second is that of creating de­
mand among t'he consuming public.

Information requires to be imparted 
in both cases.

It must be designed to create con­
fidence in the goods, make them con­
spicuous among competing lines, etc.

The fact that this information takes 
one form for the dealer and another 
for the consumer does not affect tin- 
general argument I am advancing. 
The principle is the same.

Therefore, I submit that advertis­
ing of a high order is just as essential 
in the case of the dealer as in the case 
of the consumer.

It seems inconceivable that there 
should be the slightest difference of 
opinion on this point.

I will pursue the subject further 
in later issues. I purpose going into 
this matter pretty fully, in what I hope 
will appeal to manufacturers of food 
products as a fair-minded, logical way
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The reason she wants a 
“cheaper” flour is because 
she wants to “save” money.

But she certainly is not saving money if the flour she 
•buys makes less bread per pound, less results for the 
same energy, material, fuel.
If the flour she buys makes her foodstuffs less nutri­
tious, less wholesome, less pure, palatable, appetizing. 
She is spending just a little less money—true, but 
she is getting less value for what she is spending. 
Another unfortunate victim of False Economy, since 
in order to save (?) a very insignificant difference 
she is liable to lower her pride as an At cook and 
breadmaker.
Explain to her as you really know how that—

Five Roses is the best buy 
Exceptional value, both as to purity in itself and as 
a uniform producer of desirable breads and pastries. 
Throw your sturdy salesmanship into the balance. 
Brother Grocer, so that every new face may become 
your permanent “call again” customer.
A reliable source of steady profits.
Help her avoid the bitterness of failure—she will re­
pay in gratitude, trade, enthusiastic recommendations. 
And your name will appear in her successful recipes 
which every “star” cook distributes among envying 
friends.
No other flour milled in Canada to-day will give you 
such returns in satisfaction for your selling efforts. 
All the pushing you are devoting to that “cheaper” 
brand would soon make FIVE ROSES a “buy” word. 
If others are doubling their sales, why not YOU?

LAKE OF THE WOODS MILLING COMPANY, LTD.
MONTREAL TORONTO OTTAWA LONDON
ST.JOHN QUEBEC SUDBURY PORT AGI
WINNIPEG KKEWATIN VANCOUVER

S3
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You Can Get
Best Brands 

CALIFORNIA NAVELS, 
FLORIDA and 

MEXICAN ORANGES, 
by placing your orders with 

us.
Lemons are now arriving 

well colored.
Extra Fine

ALMERIA GRAPES, 
CRANBERRIES, NUTS, 
FIGS, DATES, SWEET 

POTATOES, Etc.

McWILLIAM

Mc. / E.
EVF.RIST

25-27 CHURCH ST. TORONTO
are Largest Receivers

New Fruits Arrive in Good Condition
Sicily Lemons and Navel Ora nges That Arrived Recently Are 
of Good Color and Are in Fine Condition—Apples Firm and 
Higher Prices are Quoted in Some Places — Vegetable Prices 
Are a Little Firmer, Due to Increased Demand, Accompanying 
the Colder Weather—Grapes are Moving Pretty Freely Yet and 
Malagas are in Good Demand.

SL Nicholas 
Home Guard

'PACKER: 
FRANC fRACUZZI

AGENT :

J. J. McCABE, Toronto

The apple market is decidedly firm, 
with prices reaching to higher levels on 
some markets. The scarcity is likely 
to be more generally felt later on. and 
the form of relief is not easy to fore­
see. that is if there is any. In some 
markets a high price is being asked, ami 
report» say that in all probability they 
will go higher.

New lemons are on the market, and 
show pretty good quality. Some of them 
might be a little better in color, but the 
most of them look well, and the others 
will lose what greenness they possess in 
a short time. New California navels are 
also being offered by wholesalers this 
week, and in color and flavor they are 
splendid for first arrivals.

Grapes are moving out yet, and there 
is also a good demand for Malagas. The 
eolder weather is improving the demand 
for vegetables, which here and there 
«•how a slight stiffening.

Tomatoes of the home grown variety 
are off the market, and future supplies 
will have to be imported. The season 
prior to Christmas begins to indicate 
good business, and jobbers look for a 
realization of their hopes.

MONTREAL.
Green Fruits.—As the season advances 

the scarcity of apples is becoming more 
pronounced. There has been a large 
business done year after year, and a fail­
ure in the crop, such as occurred this 
year, and consequently high prices causes 
a most undesirable reaction. Some cran­
berries are being sold at fairly attract­
ive prices. Bananas are moving freely 
at figures which are well maintained. 
Holly and evergreen are already being 
pushed by fruit merchants.

sweet potatoes are higher by 25c. Pars­
ley is not so plentiful, and costs more 
this week.

Beane, American
basket...................... 3 00

Beet#, bag.......... 0 76 0 90
OarroU, bag....... 0 75 0 90
Cabbage, new, dz 0 40 ON)
Celery, dos......... t 75 0 90
Cauliflowers,

Montreal.................. 1 60
Cucumbers, do*. 1 50 2 50 
Garlic, 2 bunches — 0 15 
Green Peppers,

basket ................ 0 75
fjeeks, do*.................. 1 50

Montreal, dot.... 0 40 0 60 
Boston............. 1 00 1 25

Apples, bbl ........5 OH •> 0U
Bananas crated.

I winch .. .. 2 00 2 25
Cranberries, bbl. 7 60 8 00
Cornanut*. base 4 2*
Wild grave*. It, 0 13 0 06
Limes, per l»ox............. 1 ÎS
Call Malagas 2 00
Lemons...............  4 25 * 00
Holly, cant-............ 4 lu

Wreaths, bel.

Onions—
Spanish, cases .. 2 60 3 00 
Potatoes.bag ... 0 90 1 00 
Sweet potatoes,

basket .... 1 76
" •* bbl......... 4 00

Parsley, down .. 0 20 0 SO 
Parsnips,new,beg 0 75 0 90 
Radishes, down

bunches...........  0 25 0 SO
Spinach, bbl .... 3 00 3 60
Tomatoes, «rate __ 4 00
Tomatoes, hot­

house, twkt.............. 0 25
Turnips, new, 

bag.................... 0 76 0 90

TORONTO.
Green Fruits—New navel oranges and 

new crop Sicily lemons arrived this week, 
and are now being offered for sale. The 
navels are in good condition, being al 
most uniformly of good color, and a 
little care will give all of them a good 
appearance. The new lemons are like­
wise of good color, and altogether this 
new fruit is most satisfactory.

There have been heavy sales of apples 
throughout the country during the past 
week, in spite of the small crop this 
year. Of course, the total crop is small 
compared with the average, but the 
amount of business passing of late has 
been heavy. Local wholesalers report a 
rood trafle, with prices for the best fruit 
ruling as high as $5 and $5.25. Florida 
oranges are showing to better advantage 
recently, and are apparently receiving 
the bulk of the trade. The new Califor­
nia fruit is expected to gradually creep 
in on the trade. There has been a fair 
demand for citrons of late. Grapes are 
still in demand, and are moving out 
fairly well. Pines are arriving practic­
ally only in express lots, and the demand 
is but trivial.

California, late
Valencia'........  4 00 5 00
Pineapple* -

Florida*, twee......... .*» 0U
Plum", crate. .. 2 01 2 25 
Peaches. Ameri­

can. >**k et.... 2 00
Pears, bbl 7 0U 10 00

Apples, bbl — 3 
Apple*. Cana 

man, basket.. 0 
Apples, 8t. Law­

rence, basket. 0
Bananas............  1
Citrons, dor__ 0
Cocoanuts, wok 4 
Cranberries, bbl 8 
Cranberries, esse..
Grape*, esse .........

" Canadian,
basket............ 0

Malaga, bbl .6

50 500

25 0 35

SO 0 66 
60 2 00 
M 075 
no 4 50 
00 8 60 
... 3 00 
... 2 25

25 0 30 
00 0 (JO

Almeria, bbl__  4 50 6 00
Grape Fruit—

Florida per case 4 25 4 60 
Jamaica, case........... 3 60

Memina...................... 4 f0
Limes, box................ 1 25

Oranges—
Florida.............. 3 25 3 50
Navels...............  3 50 4 00
Pomegranate*, doz.. 0 76 
Pear*, Canadian

basket............  0 20 0 75
Pineapples crate 4 00 4 60 
Quince, basket.. 0 35 0 60

Vegetables—The coming of the colder 
weather is responsible for higher prices 
on several lines this week. Supplies are 
smaller, and it is only reasonable to ex­
pect a falling off in trade, under the 
circumstances. Tomatoes are up to $1; 
cauliflowers have gone up to $2.50, while

54

Vegetables—The trade in vegetables 
is moving easily. The demand is season­
able and regular. Tomatoes are prac­
tically off the.boards, and it should not 
be long now until the hothouse varieties 
are required. At any rate the home 
grown kind are done. Potatoes are run­
ning along at practically the same prices.
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There is a good demand for celery, cab­
bage and onions.
Canadia .i Ik el,

bag ................ 0 60 0 75
Beans, wax. per

hamper.........  2 00 2 25
Cabbage, cate

Canadian....... 0 75 1 50
Cabbage, per 110 . 3 50
Carrots, Cana­

dian, bag................ 0 50
Cauliflower, dz......... 0 75
Celery, dozen .. 0 30 0 35
Lettuce, Cana­

dian,head__  0 0 30
Onions—

Spanish,' large.......... 2 53

Spanish, 1-cases 1 50 
Yellow, per bag — 1 25
Domestic.................. 0 40
Persimmon, case__ 2 25
Potatoes, Onta­

rio, pew, bag. 0 65 0 75
Sweet, bbl................ 3 50
Hamper..   1 25
Parsley, per doz

bunches........  0 25 0 30
Parsnips, bag.......... 0 60
Red pepper — 0 60 0 75 
New turnips, p r 
11-qt. basket............ 0 60

WINNIPEG.
Fresh Fruit—Apples are going off well 

and the quality is keeping up splendidly. 
Prices are going up on all apples, nor­
thern spys being strong at $5.50 per bar­
rel. Cranberries are firm and moving 
well.
Amt. J« hnathans... 2 25 
Ontario, No. 1, brl 6 10 
Ontario, Spy,, brl... 5 50
Northern Spy.......«.. 6 00
Bananas,.................. 2 50

Cocoanuts, doz......... 0 90
Cranberries, Jersey,

per bbl........ .............10 00
Lemons, Cal.............. 8 00
Pears, rase .............  4 CO
Oranges, Navel........ 5 50

Vegetables—Prices on all lines are ad­
vancing, and scarcities are reported on 
the local market. Potatoes are firm, and 
may job soon at $1 a bushel. California 
tomatoes are strong at $4 per ease.

FISH SEASON OPENING
A profitable line to handle is FROZEN FISH. Large variety 

and the cheapest of meat foods.

Halibut Qualla Salmon Whitefish 
Silverside Salmon Trout 

Smelts etc. etc.
“WHITC0" Brand Baddies: Scotch Cured, Very Finest Quality.

LONG ISLAND NATIVE OYSTERS
Solid Meats—Large—Full Measure

WHITE (EL CO., Limited
WHOLESALE SUPPLIERS TO THE TRADE

TORONTO

Cabbage, new, lb---- 0 02
Celery, doz............... <*60
Cucumbers, doz — 2 00
Lettuce, doz............. 0 40
Mint, doz.................  0 41
Onions, green, 

per dozen............... 0 20

Onions, iin
ported.................... 0 021

Potatoes, new.be__ 0 90
Pantley, iter doz........ 0 70
Radish, dozen.. 0 ÏI
Tomatoes, Cal 

cane........................ 4 00 SEASOHABLE GOODS
TRADE NOTE.

W. M. Moyer has purchased the gen­
eral store business of N. E. Honsberger. 
general merchant, Campden, Ont.

A Dominion charter has been granted 
the “Eastern Canada Fisheries, Limit­
ed,” capitalized at $1,500,000, divided 
into 1,500 shares of $100 each, to cany­
on a general fishing business including 
catching, curing, salting, smoking, dry­
ing, etc. of fish. The head office is in 
Montreal, Que.

W. H. Dunham, retail grocer, Main 
street, St. John, N.B., has moved into 
larger quarters on the corner of Main 
and Albert streets. The new store has 
been remodelled and fitted with plate 
glass windows, two facing on Main 
street and one on Albert street. A fish 
department adjoins the grocery, on 
Main street.*

BANNER
BRAND

PARSON
BROWN

Ask for this brand.

MTT Florida Oranges are the Best Oranges, and Oranges packed
HI under our Banner Brand are the Best Floridas. If you 

do not think so cut one and compare it with a same size of any 
other orange. Squeeze the Juice from each and see for your­
self that ours contains more Juice and is better flavored. Do 
not buy sour, immature Oranges. Buy our Banner—the best 
eating Orange. Sweet, full flavored, ripe and full of juice.

W. B. STRINGER
District Manager, TORONTO Florida Citrus Exchange

! . - • t ‘ ' .........

Fancy Almeria Grapes 
Ripe Bananas

Oranges and Lemons 
Cranberries

Nuts, Figs, etc.
NEW CROP DATES DUE EARLY NEXT WEEK.

Send us your orders.

HUGH WALKER & SON
(Established I860) GUELPH, ONTARIO
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Fish - Oysters

Demand for Fish Shows Improveme
Some Variation in the Reports as to Supplies, and Recent 
Catches, bnt Both Inland and Coast Markets Say There is a 
Better Demand for Fish—Gloucester, Mass., Famous as a Fish­
ing Port, Purchases Supplies From Canadian Fishermen — 
Frozen Fish are Now Moving Freely—Mackerel Are Prac­
tically Done for the Season.

A more active market is generally re­
ported from the large Canadian fish 
centres. Statements regarding a fish 
famine are received at times from cer­
tain ports, but they are followed by 
encouraging news from other fishing 
grounds. However, though, there is a 
certain amount of uncertainty on this 
score the general feeling is one of satis­
faction.

Wholesalers say the demand for fish is 
increasing and certainly the oyster 
dealers are experiencing much improved 
conditions. With a certain revolution in 
the oyster trade the new methods 
should appeal to the public.

There have been reports in some 
papers of late to the effect that certain 
persons who had become ill blamed 
oysters and clams, which they had eaten 
as the real cause of their illness. These 
statements going unchallenged are likelv 
to do injury to the trade and it would 
be in the interests of the retail and 
wholesale trades if they were to at 
least consider this question.

QUEBEC.
Montreal, Nov. 17.—Fish trade is ac­

tive and supplies are not over plentiful 
As navigation will be closed in the 
course of a few weeks, large orders are 
booked to be shipped during the next 
few days.

Green cod keeps scarce at good fig­
ures, while herrings in pickle are in 
good demand with the supply large.

Four loads of frozen fish are now in 
transit from the Pacific Coast and 
Manitoban Lakes. It is expected that 
prices will rule much the same as last 
year, though the large quantities of 
frozen salmon booked for foreign mar­
kets may affect the local market for 
this product to a certain extent.

In shell and bulk oysters trade is at 
its best and will probably keep on sp 
till Christmas at least. Prices are un­
changed.

Flounders
Market cod
Sturgeon

.... 6 06 

.... 0 16 
.... 0 10

0 041 006
.... 0 10

PKUH
0 10 See trout.

See has*.. 
Smelts—

Hell but 
Bullheads.

0 11 0 14
.... 0 15 
.... 0 11
0 06 006
.... 0 10 
.... 0 t9

10 ib. bxaO 10

FROZEN

Dore, winter oaueht, 1
per lb................ 0 01 0 10

Haddook..................... 0 041
HeMbwt, per lb......... 0 00
Herring, per 100.1 70 1 00
Merketood.........  0 01
<*teekend.........  g 66

.... OU Sill

0 06 0 10 
... 007 

10 0 IS

0 16
0 14

00 0 10 
.. 007

SALTED AND PICKLED
Hreen cod. No. 1,

bbl.................... 7 50 8 00
Labrador herring, bbl 6 50 

" "* bbl 100
Lebredor see trout,

bble...........................10 00
Lebredor see trout,

helf bble.................. 6 00
No. 1 meckerel, pell.. 10.

1 bble.. 0
No. 1 pollock. I ... 5 00 
Scotia herrings, bbl 6 00

Lake trout, helf bbL 6 00 
Salmon, B.U.,red, bbl 14 UU 

M pink, bbl 11 00 
" Labrador, bbl 16 66 
” 1 bble 150
" " tree.,

1001b........................ MOO
Salt eels, per lb......... 0 «
8alteerdiaee.101b.ple 100
Sootoh herring ___ 0 60

keg 100 
Holland herring, bbl 6 50 

M keg 0 76
SMOKED

Bloaters, large, per bo*. 00e.............................................. 1 io
Heddiee ........................................................... o 06* 0 07*
Boneless haddiee..............................    IN
Hwriaa. D.W «not«d. per bo, .............................6 i j I 10
Kippered herring, per bo*, email..................................... 1 10
Kippered herring, per box, large..................................... 1 40

SHELL F18H
Shell oysters, bbl., choice...........................
XXX Shell Oyster»...........................................................
Lobe ver», lire, per lb............................................... *....„
Oyster», choice, bulk. Imp. gel.........................................

' Select», Imp. gal......................................... 1 00
bulk, select» .................. .............................

PREPARED PISH
Boneless cod, in block» or package», per Ib.........5*. 6*
Pure mixed boneless fish,blocks and package», lb 0 06
Shredded cod, per pkg........................................................
Skinless ood. ldD lb. oaae....................................................
Dried cod, medium, 100 lb. drum...................................
Dried cod. large, bundle*..................................................
Dried ood. medium bundles...........................................
Dried haddock, medium, bundle....................

10 00 13 00 
10 CO 
0 SO 
1 40 
I 00 
1 60

and 7* 
0 06* 
0 16 
660 
7 00 
6 00 
6 00 
6 10

NOVA SCOTIA.
Halifax, N.S., Nov. 16.—The local 

markets are almost bare of fresh fish. 
The receipts during the past week were 
the smallest for many months. There 
is no halibut offering except a few fish 
taken out of cold storage. Only small 
quantities of haddock and cod have 
been marketed. While there is no fish 
famine the markets are in an extremely 
bad condition. To make matters worse 
no smelts were marketed during last 
week.

There is plenty of salt codfish offer­
ing, and also pickled herring. The cod 
is of good quality, but the herring are 
poor. Dealers say that the quality of 
herring during recent years is far be­
low the average, and that it is almost 
impossible to get any choice Labrador 
stock. The winter run of herring has 
struck in at Bay of Islands, Newfound­
land, and a dozen TJ. S. vessels are now 
there loading up to the hatches. Some 
Nova Scotia vessels are also taking in 
cargoes. None of these herring have ar­
rived here as yet, but they will be 
along in the course of a few days. Us­
ually these fish are of good quality, be­
ing^ fat. :

Oysters continue scarce and high. The 
local demand for P. E. Island stock is

not great, owing to the high prices; The 
choicest oysters are sent direct from 
the Islands to the Montreal market, 
where the demand is heavy.

The mackerel fishing for the season is 
about over. During the past week a 
few scattering fish were taken along the 
western shore, and they brought fancy 
prices.

BRITISH COLUMBIA.
Vancouver, B.C., Nov. 17.—While the 

week before last the fleet of one com­
pany was in port with fresh halibut 
from Alaskan waters, last week there 
was nothing doing. The weather was 
not so favorable for fishing. November 
being the bad month. Next week, it is 
expected, that some more of the boats 
will be in. Frozen fish of all kinds is 
moving freely. Shipments are being 
made to all parts of the United States 
and Canada, thei price here being five 
cents. In Boston, the frozen fish sell 
for nine cents, while in Toronto, where 
competition is not so keen, it is one 
cent more. The freight rate is the 
same.

Prices generally rule the same. It was 
expected that halibut would have ad­
vanced a peg ere this, but it is still at 
four cents.

MANITOBA.
Winnipeg, Nov. 17.—The fish output is 

heavy and the demand is growing for 
a wide range of supplies. Oysters are 
forming the bulk of the trade just now. 
Whitefish, halibut and smelts are pop­
ular.

FRESH

Pike.......................
Salmon, B C.... .
Sturgeon..............
Trout, Lake.........

. 0 09 Whitcfleh................
• •• 0 14 Halibut.....................
... 0 12à Dore..........................

Oil

0 03 
. 009
. 007

FROZEN
C odfleh..................
Haddock..............
Halibut.............

0 07 SmelU, 10 lb bxs. ..
... 0 07 Whlteflsh................

0 06 Salmon, B.C...........

. 0 10 

. 0 09

SMOKED
Bloaters, large, 

per box 60s . .
Haddie*....................

... 1 60
. 0 (8

SHELL FISH
Shell Oysters, 

bbl.......................
Oysters, bulk,

. 16 00 inp. gal................ 2 7S

ONTARIO.
Toronto, Nov. 17.—Jobbers report a 

good trade in fish. Ifaddie and other 
smoked lines are in better demand and 
show a considerable increase in the busi­
ness done. There is a decided call for 
frozen halibut, and really the bulk of 
the trade seems to be in this line. Deal­
ers should remember that with the first 
of December, Advent begins, a season 
when the demand for fish is bound to 
take a leap. The time to prepare for 
this is now in order to be ready for the 
extra demand. Oysters are moving out 
well. Some dealers are quoting their 
selects at $1.90 an advance of five cents 
on the old price. Others state that they 
have no reason yet for moving their 
price up another notch.

FRESH CAUGHT FISH
White fish......... • U DU Steak ood...........
Herring............. Perch.................
Yellow pickerel 11 Haddock............ 0 06 0 07

FROZEN LAKE FISH
Gold eye»........... ........ » 6 Salmon trout... .... Oil
Halibut.............. 0 0» 0 10 White fish, pan
Pike..................... ......... 007 frozen.............

OCEAN FISH {FROZE* I 
Herring, per 100......... 1 00
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THERE'S GENUINE SATISFACTION IN HANDLING
LINES BACKED WITH A GUARANTEE OF QUALITY AND IN THIS RESPECT

EXACT SIZE OK TAC.

recommends itself to every grocer.
To protect yourself and your customer against fraud and sub­

stitution we are attaching a metal tag reproduced fat side to each 
fish, and without this tag no Haddie is genuine ‘Beacon’ Brand.

The fish are all finest selected, Bay of Fundy caught, and are 
cured by Scotch Experts under perfect sanitary conditions.

It will pay you to sell ‘Beacon’ Brand and no other.

The F. T. JAMES CO., Limited
WRITE US FOR BEACON BRAND HADDIE DISPLAY CARDS.

Points to Consider 
when Buying Oysters
First, be careful that all the oysters you buy are over 
four years old.

See that they come from "‘Communities (as oyster 
breeding grounds are called I that are noted for flavor.

lie sure that they are matured sufficiently firm to re­
tain their full flavor for the longest time possible.

Decline all stock that has been watersoaked.
Insist that all the stock you buy be refrigerated at a 
low temperature, but never frozen.

VERY IMPORTANT
It is of the utmost importance that oysters be re­
frigerated properly all the way from the point of ship­
ment to your store.

If this is not attended to it may well happen that vour 
stock becomes unsaleable in a verv short time.

DISPLAY HINTS
Display i> another very important consideration—or 
rather, display and storage.

1 he “l oast-Sealed" Cabinet is to be recommended for 
this purpose. It has a vacuum insulated chamber be­
tween the inner and outer walls—a construction that 
results in great saving of ice. The interior arrange­
ment of this cabinet allows part of the stock to be 
stored under ice continually, while the other part—- 
for current sales—rests on ice.

We recommend “Coast-Sealed" Oysters, because they 
conform to every requirement mentioned above, and 
have never yet been known to disappoint a customer 
in quality, quantity, or flavor.

We shall be glad to communicate with any merchant 
regarding constant supply of the best oysters grown 
and the closest prices going.

Connecticut Oyster Company
88 COIBORNE STREET, TORONTO
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SMOKED, BONELESS

▲osdi», tablet*.bin............... 2 10
Acsdia 1-lb. bx*

per crate................ 3 60
Acadia, 2-lb. boxes, pr.

crate ...........................2 80
Acadia 3-lb. bis

per ci ate.............. 5 40
Shr d ed cM 2 2»
Boneless Digbys, box 1 U0
Oodiisb, Blueuvee, ** 1 40

AND PICKLED FISH
Cod staak, par lb.......... 0 07
Cud, Imperial, per lb.. 0 06
Fillets. p*-r lb................ U 12
Herring (Labs.)

ha f-barrels...................3 25
Handle, Finnan 0 081 0 09 
Oysters, extra

selects gal .......... 2 25
Oysters, selects, gal. ..18$ 
Oysters, standard, gal 1 65 
(guail on toast, per iU.. 0 06

NEW BRUNSWICK.
St. John, N.B., Nov 17.—There was 

a slight improvement this week in the 
fish market. Haddock and cod are com­
ing in more plentifully and a lot of 
chicken halibut are also being taken. 
The latter are caught on the trawls 
along with the cod and haddock.

On the Miramichi river the fishermen 
are making plans for the expected har­
vest of smelts. It is stated by those 
directly interested that there will be 
more nets set this year than ever be­
fore on the Miramichi. Smelt from this 
district are shipped to points all over 
Canada. The little fish are reported 
quite plentiful now, but the best hauls 
are looked for when the ice forms on 
the river.

While the sardine catch has been small 
this season compared with other vears, 
several of the fishermen have made big 
hauls.

A meeting of representative lobster 
packers and fishermen at Charlotte­
town, P.E.I., last week, protested 
against the new regulations requiring 
more space |between the laths of the 
traps and larger meshes tor head nets.

They declared the enforcement of the 
regulations means the ruin of the indus­
try, as the factories would have to 
close down. They recommend shorten­
ing the season as the best way of pre­
serving the fishing. A resolution to 
that effect passed, also another that 
pending consideration of their request, 
the government suspend the new regula­
tions for one year.

A correspondent in IJigby reports bet­
ter line fishing in the Bay of Fundy last 
week. About 250,000 pounds of cod and 
haddock were landed in Digby.

NEWFOUNDLAND.
S. John's, Nov. 17.—Since last report 

prices on cod oil have advanced. $5 on 
hardwcod casks and $4 on softwood. 
Tinned salmon is a little easier, but 
other prices remain the same.
Codfish, large merchantable, per qtl. ..

“ mall " *’ ..........
" Urge Madeira “ ..........
“ small “ “ ..........
“ lar.e West jndia ” ........

“ Labrador *' ..........
Had lock ** ..........
Herring, No. 1, large, barrel......................

Ling..............................................
Lobsters, No 1 flat\ case 48 1-1 h. tins..
Salmon, No. 1 Urge, tierce......................

No 2, Urge ....................................
** No. 3. large ...................................
•• No 1. »D1 II. “ ......................
•• No 2. small ...................................
" N 3. sraa 1....................................
" tinned, ca*e ....................................

Cod Oil, hardwood casks, tun.................
'• • oft wood " '*

Cod Lire» Oil gallon.....................................
Refined Oil. gal..................................................

6 29 
5 2>• 2d 
5 2)
3 2) 
2 8
4 no 
2 7J 
2 20 
2 HO 
2 7J

IS .«15 *0
16 «0 
1« 00 
16 -M
14 01 
12 01* 51 
86 01 
79 05
o 5fl 
o ;5

Dried Apples
Wilpmenle •elicited

Settlements Prempt

W. A. 6IBB COMPANY
HAMILTON

J*MM •ItMUVU.U WUneeer

Lemon Bros.
Owen Sound, Out., sud Sault Ste. Marie 
Wholesale FRUIT, FISH awl PRODUCE

CmaUM Merchaeta. ead
DwUn In HIDES. WOOL .ed SAW FUNS

Highest price paid for

DRIED APPLES
O. K. ROBINSON l CO.

ESTABLISHED ISM

Ingersoll - Ontario
W«iH mllif» W«U, CWmb.T

Smoked Fillets 
Boneless Cod

(CANADA STRIP)

July Salt 
Herring

' Kippers 
Finnan Baddies

ocean\
BRAND 

FISH jBloaters

Do you want fish that will SELL and be business builders ? The 
above lines are the best that special care and equipment can put 
up. You cannot afford to leave them out in stocking for your 
winter trade.

If your wholesaler cannot supply you, write us direct.

HEAD OFFICE: HALIFAX, N.S.

The Halifax Cold Storage Co., Ltd.
45 WILLIAM STREET (Selling Branch) MONTREAL
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You want them quickly.
You want reliable quality.
You want right prices.
You want no disappointments.

THEN DEAL WITH US—BECAUSE:
We have fresh shipments by express daily from our 
own smoke-houses in St. John. Our reputation is 
your guarantee of quality, price and dependability.

Try us. We feature our ability to please you in 
filling a standing order for weekly shipment.

LEONARD BROS.
ST. JOHN

ANYTHING AND EVERYTHING IN FISH AND OYSTERS

grand river gaspe 20-26 Youville Square, MONTREAL

JXlAVTY
The next time you are wanting Canned Fish, be 
sure your Jobber has the name right

Brunswick Brand
This will be your guarantee that the contents of 
each can will be such that you can confidently 
recommend them to your customers. Sea 
foods, owing to the greater care which is now 
bestowed on their selection and packing, are 
growing in favor each season. See that you 
are fully stocked with BRUNSWICK BRAND to 
meet the coming demand.

CONNORS BROS.. LIMITED
Black’s Harbor, N.B.

AGENTS—Grant. Oxley Sc Co.. Halifax. N.S.; C. H. B. Hill coat, Sydney, C. B.; J. L. Levitt, 
Yarmouth. N. S.; Buchanan Sc Ahern, Quebec; Leonard Bros^ Montreal ; A. W. Huband, 
Ottawa : C. De Carteret, Kingston; James Haywood. Toronto; Chat. Duncan, Winnipeg ; 
Shallcross, Macaulay A Co, Celeary, Alta.; J. Harley Brown, London, Ont; Johnston 
Sc Yockney, Edmonton. Alts.
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DHATTON
COMPANY

MONTREAL
HALIBUT

NO SCARCITY OF FISH. WRITE US. WE HAVE 
PLENTY OF ALL KINDS. COMING AND IN STOCK.

Your best customers will buy

“Concord” Norwegian Sardines
because of their distinctive and delicate flavor, 
and because there is an absolute guarantee of 
purity of contents given with each tin.

Each tin is provided with a spare lid for use 
after the tin has been opened.

“CONCORD” SARDINES will more than 
please your better class customers, and will prove 
a remunerative line to handle.

C»o»e

LIST OF AGENTS :
R. 3. Meladoe. Toronto; A. H Brittain A Co, 
Montreal: W. A- SimontU St. Jofce. N.B.; 
Watioe 4 Tntttj.lt Winnipee: Radicar * 
Janion. Vaaeoaror and Victoria. B.C

BLUENOSE
BUTTER

rr^'v

Put up in tins for Hunters and 
Prospectors. The hunting season is 
now at hand. See that you are fully 
stocked. Sells on sight.

PACKED BY

SMITH & PROCTOR
Halifax, N. S.
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The
“Sealshipt or"

The best policy of
OYSTER

INSURANCE
is to see that you 

get your oysters in a
SEALSHIPTOR.
the only way genuine
Sealshipt Oysters

are shipped
'lUj/JjJJjJlIljj

1

Sealshlpt 
Paper Pail

Li.UiULUIUili

How Sealshipt Oysters are Transported in 
Sealshiptors from Bed to Dealer

SEALSHIPT OYSTERS are shucked and packed directly at the beds. The solid meats are packed in SEAL­
SHIPT containers, which are air-tight and germ proof, and cannot be opened during transit. The SEALSHIPTOR 
itself is properly insulated and practically air-tight. It will keep oysters in perfect condition. Genuine SEAL­
SHIPT OYSTERS are not packed for shipment in any other way—be sure you get yours in a SEALSHIPTOR, 
because then you know they have the real “tang” of the sea* the natural flavor that will delight your customers.

How You Should Sell Them
Since you know you are handling genuine SEALSHIPT OYSTERS, advertise the fact to your customers by 

using SEALSHIPT PAPER PAILS. We are making these pails a feature of our magazine advertising, and peo­
ple look for them, as well as the SEALSHIPTICASE, to identify genuine SEALSHIPT OYSTERS. These pails 
are the only ones cut to exact measure, they are made of high-grade waterproof paper, and have wire handles for 
convenience in carrying. We supply them at small cost to you, including the printing of your advertisement on the 
top flap.

Our Local Advertising Helps
SEALSHIPT OYSTER AGENTS make money because we help them. We give you attractive blue and white 

muslin signs, a blue and white steel siarn for your store front, a transparent sign for your door, and arrange with 
you for the instalation of a SEALSHIPTICASE, the blue and white porcelain fixture for the storage and display 
of SEALSHIPT OYSTERS. People are instantly reminded of our magazine advertising by these means 
and know you are selling the genuine SEALSHIPT OYSTERS they have read about. They will leave a store 
that sells no oysters, or only ordinary oysters, and go to the store where genuine SEALSHIPT OYSTERS are 
sold. Be the one to secure this trade; it means increased oyster business at a profit that can’t be less than 25 
per cent. Write for our catalogue and full particulars.

Sealshipt Oyster System

South Norwalk. Connecticut
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tion whether the retailer should stamp 
the weight ot the print, or the farmer 
who puts it up.

Odds and Ends from Mere and There
How Peanuts Grow—Selling Groceries by Weight Instead of 
by Measure—Best Season for H indling Dates and Figs Now 
Passing—Co-operative Delivery in the United States—Direct 
Buying Question in New York—France in Need of Potatoes.

The peculiar thing about a peanut is 
th.t it glows in two ways—on a bush 
and like a potato. The first step in the 
pioccss is the planting ot a single pea­
nut. From that a bush glows, lying 
close to the ground. A branch stretch­
es out close to the earth, and sends up 
,n;o the air shoots on which are little 
yellow flowers, like buttercups. Direct­
ly In neat h these flowers, growing 
straight downwards, small, sharp 
po.nted shoots appear, like thorns. 
They are called “pegs,” and grow back 
into the ground It is at the end ot 
these "pegs”' that the peanuts arc 
found.

The chain stores and buying exchanges 
have dealt a hard blow to the bxed 
price policy according to those in favor 
of it.

“Now is the time for American farm­
ers to ship potatoes to France," says 
a New \ork authority. “They are so 
badly wanted that the French Govern­
ment, which long ago put a ban on 
them for supposed hygienic reasons, 
now admits them free.”

1‘otatoes, wh.ch form a staple diet, 
particularly for the army, now sell in 
France for a dollar a bushel.

FIRST HAND INFORMATION.
With the intention of promoting trade 

relationship between Canada and Hol­
land, Dr. A. Dakhuysen was a visitor 
recently in Montreal. Dr. Bakhuyscn is 
a member ot the Netherlands consular 
service, and is here in the interests of 
his country. The Netherlands Foreign 
Office wished to obtain first hand inform­
ation with regard to the trade openings 
there might be with this country and 
they arc taking this means of doing it.

Never Ran Short of

SHAMROCK
“The best season for handling dates 

and tigs,” said a wholesaler recently, 
"is fiom now until after the New Year. 
The stock is fresh and wholesome and 
it is at its best in appearance. The re­
tail trade, as a rule, disposes of a large 
stock during these months, although 
fiom that time until the next crop is 
received the sales continue, but not to 
the same extent. '1 here is a good de­
mand tor both dates and tigs and a 
grocer should not have much difficulty 
in increasing his sales.”

The Guatemala coffee crop is reported 
exceptionally good this year. The Mex­
ican crop is also heavy. In the state 
of Vhiapas it will be more than 20,000 
tons, or more than double the yield of 
last year.

In numerous small cities throughout 
the United States, co-operative delivery 
seems to be working well. With the 
check system every older costs the gro­
cer to deliver, 5 cents. It does not 
matter whether it is a bar of soap or 
two barrels of sugar. By this method 
the customer gets better service, it is 
claimed, than the average grocer could 
give her. By having live deliveries in 
every part of the city daily the plan 
has been found to cost less than two- 
thirds of the former expenses.

Three million pounds of California 
prunes were recently shipped to France 
and Germany. One authority remarks 
that this was necessary because of 
short crops in Europe, and that the 
United States fruit packed in French 
and German boxes with foreign labels 
will be returned to the United States 
and sold as genuine French prunes.

Direct buying from manufacturers and 
packers instead of th-ough ordinary 
jobbing channels has grown so rapidly 
in the retail grocery business of Greater 
New York that it is roughly estimated 
that at least 10 per cent, of the total 
number of retailers arc getting the 
bulk of their goods in this way. The 
ch.vn stores, purchasing exchanges and 
department stores control a considerable 
proportion of New York’s trade. The 
total number of stores buying direct is 
977. There are approximately 10.000 
retail grocery stores in New York city.

Grocers of Dayton, Uhio, are in favor 
of selling by weight, but say that it 
will be hard to accomplish it as the 
peddlers will continue selling by meas­
ure. They favor trying to secure pas­
sage of a state law compelling all to 
sell by weight instead of using the dry 
measure.

Beginning Nov. 1 and acting under 
resolution adopted by the Columbus 
(O.) Retail Grocers' Association, all 
members sell by weight fruits and veg­
etables and everything else now sold by 
measure. This action was taken as a 
means of fight.ng the market man, 
whom the grocers charge with flim- 
flamming the public by short measure.

The retail grocers of Youngstown, O.. 
are now selling groceries by weight in 
conformity with a city ordinance re­
cently passed, although the system has 
been in vogue in some establishments 
fur some time, and is proving satisfac­
tory. But the sale of butter and bread 
and such other articles as the new or­
dinance says must have the weight 
stamped on them, is causing some con­
fusion. As regards butter, it is a ques­

BIG PLUG

SMOKING TOBACCO
Your client will buy his 
groceries where he buys 
his SHAMROCK tobacco

None equal. Insist upon McDo'gill's 
There IS a difference.

D.McDOUGALU CO., LTD.'•» S QUAND

CLAY PIPES

CANNING MACHINERY CO,
OHtfAOO ÎI.L-. OU

Black Watch
he Big Black Plug 

Chewing Tobacco

'A Trade Bringer1

Sold by all the Wholesale Trade
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Mail Order House «Threw Out Baits
A Hundred Pounds of Sugar Sold for $1.75 — But Purchaser 
Had to Buy Other Goods on W uich the House Made Big Pro­
fits—Articles Sold Not Always According to Representation.

The Globe Association of Chicago, a 
mail-order concern selling groceries di­
rect to consumers through agents has 
gone the way of all fakes. The presi­
dent was recently arrested by the post 
office authorities on the charge of using 
the mails to defraud.

There was nothing complicated about 
the Globe Association’s scheme. Agents 
in different States paid $7.50 for out­
fits. They in turn sold membership 
tickets in the association for $2.50, 
which gave them the privilege of pur­
chasing groceries or any other article at 
alleged wholesale cost. Many persons, 
it is charged by the postal authorities, 
sent in orders and received goods other 
than those which they ordered or infer­
ior to those represented. Seldom, it is 
declared, would the firm make amends.

Baits Were Thrown Out.
All of the advertising was on the 

“bait” order. The piece de resistance 
was 100 pounds of sugar at $1.75, the 
loss being of course made up by skin­
ning other articles.

Sugar was, however, only one bait. 
Usually a list of proprietary and other 
articles marked at a 50 per cent, or 
more reduction was sent to agents but

consumers, if they wanted one of these 
bargains had to buy an assortment of 
other goods. None of the reduced arti­
cles could be purchased separately. 
The assortment besides the bargain 
article would include spices, coffees, 
teas, etc., which would make up for the 
“bargains.”

WLIL TEST ITS LEGALITY.

Method of Balloting for Library as 
Operated in Several Ontario 

Towns is Said to be Con­
trary to the Law.

Toronto, Nov. 17.—From information 
received it is evident that steps are 
about to be taken to test the legality 
of the coupon system referred to in The 
Grocer a few weeks ago, as operated in 
Ingersoll, Ont., and which has found 
root in one or two other municipalities. 
The same system has been instituted in 
Burlington, Ont., and tentative plans 
were under way to open it in New­
market, but it is not known whether it 
is being carried out in the latter town.

The plan as previously explained is 
something similar to the trading stamp 
idea of former davs. The merchant

buys a number of coupons which he dis­
tributes to customers with purchases of 
a certain amount. The purchasers use 
these coupe ns as ballots, cast.ng them 
in favor of some local institution. The 
piomoters of the scheme offer a library 
of a cert a n number of books to the 
church, or other institution which re­
ceives the most ballots at the end of 
a certa'n time. The aggregate sum paid 
by the merchants is $250 and just what 
the value of the library may be, is not 
known.

At any rate, the scheme was declared 
contrary to law by the town solicitor 
of Ingersoll. E. M. Trowern, Dominion 
Secretary of the R. M. A., also declares 
thit it is illegal. Other parties who 
have considered the question do not 
agree with these statements. Steps are 
therefore being taken to test the legal­
ity of this method of presenting libra­
ries to public institutions at the ex­
pense of the local merchants.

Into a general store of a town in Ar­
kansas there recently came a darkey 
complaining that a ham which he had 
purchased there was no good. “The 
ham is all right, Zeph,” insisted the 
storekeeper.

“No, it ain’t, boss,” insisted the 
negro. “Pat ham’s shore bad!”

“How can that- be?” continued t.ie 
storekeeper, “when it was cured only 
last week?”

The darkey scratched his head re­
flectively. and finally sugested : “Den 
maybe it’s had a relap-e.”

T ucket t\s 

Orinoco 

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

eV .••/.v'r’.-.-.V *•

'-‘ri- Vi

T#TT OR1

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCKETT LIMITED
Hamilton, Ont.
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Classified Advertising
Advertisements »4ir ibis heeding, 2s. ssr word 1st 

first Isssrtlss, Is. fer sssh subseqsssi Isscrtlos.
Csstrsstlsss sssst ss ess word, bat Are figures (ss 

11.(00) srs allowed ss eas word.
Cash remlnencee to «over cost muet accompany all 

adocrtlscmests. hi tea earns can this ruls bs overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
tents mast be added to cost to cover postages, etc.

BUSINESS CHANCES.

Live grocery business for sale,$i,«oo,
In growing part of Hamilton, Ont. Good reasons 
for selling. Box 368. CANADIAN GROCER, 

Toronto. (47)

FOR SALE—In the City of W’ndtor, Ont., large 
corner grocery store. Good business. Reason 
for selling. Will sell property or rent. Address 

Box 357, CANADIAN GROCER, Toronto. (48p)

REPRESENTATIVES WANTED.

AN old established English house wishes to meet 
with a firm of wholesale grocers to act as Sole 
Agents in Canada for the sale of Extract of Meat 

Fluid Beef and Consomme Cakes. Apply Box 40, 
CANADIAN GROCER. 84 Fleet St . London, Eng.

(46)

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract In 
one operation. Elliott FIsher. Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
have a Dey Cost Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several ooemtlons of 
loba can he recorded on one card. For small firms we 
recommend this as an excellent combination—em­
ployees* time résister and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine salted to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 20 Alice Street, 
Toronto.

COPBLAND-CHATTERSON SYSTEMS - Short, 
simple. Adapted to all niasses of business. 
Copelind-Chattereon-Criln, Ltd., Toronto and 

Ottawa. (tf)

GROCERS EVERYWHERE find It moat convenient 
and economical to remit money by DOMINION 
EXPRESS MONEY ORDERS, or Foreign Draft. 

Absolutely safe—payable anywhere—no less or deity 
—lowest rites. Always remit by Dominion Express 
Money Orders. Agents all over Csnada. Agencies 
In all Canadian Pacific Railway Stations.

COUNTER CHECK BOOKS-Espeelslly made for 
the grocery trade. Not made by a trust. Send ns 
samples of what you are using, we'll send you 

prices that will Interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders end Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers, 
Toronto.

DOR FILING PAPERS. LETTERS and vouchers, 
* fasteningbulkv envelooes or backing statements 

the ACME No. 2 Binder is indispensable In 
every store. Penetrates the thickest paper and 
perforatesand binds in one operation. For sale by all 
stationers. A. R. MacDougall & Co., Canadian 
Agents, Toronto.

COUNTER CHECK BOOKS-Write us to-day for 
samples. We are manufacturers of the famous 
Suretv Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads in 
all varieties. Dominion Register Co., Ltd., Toronto.

DOUBLE yoer floor space. An Otlo-Feneem hand- 
power elevator wl I! double your floor space, en­
able yon to use that upper floor either as stock 

room or as extra selling space, at the same time in­
creasing space on year ground floor. Costs only $70. 
Write for catalogue “B." The Otls-Peneoro Elevator 
Ço., Traders Bank Building, Toronto. (tf)

meOHLLANBOUS.

EGRY BUSINESS SYSTEMS ire devleed te null 
every department of every business. They are 
labor and time savers. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage 
Ave., Winnipeg; 308 Richards St..Vancouver.

Errors avoided, labor saved-u«ioi the
“ Shou-perior” Autographic Register. Three 
copies issued at one writing. 1st, Invoice; 2nd, 

Delivery Ticket; 3rd,Charge Sheet perforated for fil­
ing. No handling of carbons. High grade printing 
sod neat Invoices. Make full enquiry. Autographic 
Register Co., 191-103-105 Dorchester SUE., Montreal.

(tf)

Fire insurance, insure in the hart- 
ford. Agencies everywhere In Canada. (tf)

GET THE BUSINESS-INCREASE your sales. 
Use Multigraph Typewritten Letters. The 
Multigraph does absolutely every form of print­

ing. Saves you 25% to 75% of your printing bill. 
Multlgrapb your Office Forms; Letter-heads; Circular 
Letters. Write us. American Multigraph Sales Co., 
Ltd., 129 Bay St.. Toronto. (tf)

IF YOU have been afflicted with one of those foun­
tain pens that won’t writs when you want It to, or 
leaks when you don't want It to. give it away to one 

of your poor relations and buy a Moore Non-Leaksble 
Fountain Pen and you will be happy. Consult your 
stationer. W. J. Gage ft Co.,Toronto, sole agents for 
Canada.

AY’S FURNITURE CATALOGUE No. 306 con 
tains 160 pages of fine half-tone engravings of 
newest designs in carpets, rugs, furniture, drap­

eries, wall papers and pottery with cash prices. Write 
for a copv—It’s free. John Kay Company, Limited, 
36 King St. West, Toronto.

MODERN FIREPROOF CONSTRUCTION. Our 
JV1 system of reinforced concrete work—as success­
fully used in any of Canada's lareest building*— 
gives better results at lower cost. "xA strong state­
ment" you will say. Writs us end let ns prove our 
claims. That's fair. Leach Concrete Co., Limited, 
100 King St. Weet, Toronto.

OUR NEW MODEL Is the handiest for the grocer, 
operated Instantly, never gets out of order. Send 
for complete sample and best prices. The Ontarlc 

Office Speelcltlee Co., Toronto.

CCOTCH PLAID STATIONERY le the leteet ore- 
w atioo for business and society correspondence.

Paper end envelopes present s finished linen 
enrfaoe, most agreeable to the pen touch. Leading 
stationers have It. Write for samples. The Copp, 
Clark Co., Ltd.,Toronto. (tf)

THE National Cash Register Company guarantee 
to sell a better Register for leas money than any 
other house onearth. We can pr«ve It. Make us. 

The National Cash Register Co., 285 Yonge Street, 
Toronto

THE “Kalamazoo" Loos# Leaf Binder Is the only 
hinder that will hold Inst as many sheets as you 
actually require and no more. The hack la flex­

ible, wrltloe surface flat, alignment perfect. Ne ex­
posed metal parte or complicated mechanism. Write 
for booklet. Warwick Bros. * letter, Ltd., King and 
Spadlna, Toronto. (tf)

THE METAL REQUIRED In a Modem Contrats 
Building. Oar special facilities enable us to 
produce at minimum cost Concrete Reinforce­

ments, Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write ue for catalogne and 
prices. Expanded Metal and Fireproofing Co„ Ltd.. 
Fraser Ave., Toronto. (tf)

WITH an eye to stock-taking but two months away, 
we offer some especially attractive bargains in 
rebuilt Typewriters. All makes are represented 

and all are shown in our finely Illustrated catalogue, a 
copy of which will be mailed on request. THE 
MONARCH TYPEWRITER CO., Limited, No. 98 
King Street West, Toronto.

TT7AREHOUSE AND FACTORY HEATING SYS- 
Yv TEMS. Taylor-Forbes Company, Limited.

Supplied by the trade throughout Canada, (tf)
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mOOBLLAHBOUe.

WHEN buying bookca.e. Insist on hiring the best 
on the mirk.t, "M.c.y Section.I Bookc.nes." 
Carried In «lock by «II np-io-dnte furniture deal­

er.. Illnetreted booklet seat free on reqneet. Canid. 
Furniture Manufacturers. Ltd. Genernl offices, Wood- 
stock. Ont, (t|)

PERIODICAL DEPT.

THE BUSY MAN'S MAGAZINE le the meet pope- 
lar periodical of its kind. Why F Becauee each 
Issue contains a strong Hat of original articles of 

Interest to every Canadian. It also reproduces the 
most timely. Instructive and Intereating articles appear­
ing In the other magazines and periodicals of the 
month. The cream of the world’s periodical press la 
too valuable to overlook. BUSY MAN'S is on sale at 
all news-stands. Better still, send $2 for one year's 
subscription. Mall It to-day. The Busy Man's Magaz­
ine, Toronto.

TECHNICAL BOOKS.

SALES PLANS—This book le 1 eelleetloi of SSI 
successful place (bat have beeo used by retell 
marchants to get more business. These Iodide 

Special Sales, Getting Hellday Business, Co-operative 
Advertising, Money Miking Idea., Contest., ete. 
Price $2.,0, postpaid. M.cLean Publishing Co.. 
Techelcil Book Dept., 143-149 University Ave., 
Toronto.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS. SI per yeor. Every minufseterer 
ooleg power eboeld receive this publication regu­

larly. end «loo ... tbit It It placed In the bands of his 
engineer or ooperloteodeni. Every lieoo In lull el 
oreetleel articles, well calculated to suggest eeeoemles 
In the operation of • pitot. Condonood advertise meats 
for Machinery Wanted " Inserted free for subscriber» 
to the GROCER. " Machinery for Sale " edvertloo- 
meota osa neat per word each Insertion. Sample eopy 
on request. CANADIAN MACHINERY, 143-140 
University Ave , Toronto.

Coffee, Its History, 
Classification and 

Description
B, Joseph M. Welsh

This is the most exhaustive, inter­
esting end instructive book ever pub­
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include.

Cultivation end Preparation.
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Book Deportment 

143-149 University Avenue, Toronto

When writing advertisers kindly men­
tion having seen the Advertisement in 
this paper.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder
w. H. .ILLABD * 00.

Um. I do», m ow........................W 00
l*.Uoal ■' " ....................... 1 *
Mb. im- « '■ * 75

IMPERIAL BAKING POWDZB
Cue» Size» Per do».

♦-dozen................ 10c....................... $u 85
3-dozen................ 6-oz.   1 75
1-dozen................ 12-oz.   3 50
3-dozen................ 12-oz.   3 40
i-dozen................ 2* lb...........................10 50
i-dozen................ 6-lb.   19 80

MAGTO BAKING POWDER 
Cases. Sizes. Per doz 

6c. .
6*°”

24-lb .... 
6-lb .... 
6-oz i 

1215 "f

Rofal—Dime
" to*..’.’
M fclb... 
" ll os.. 
" lib... 
"Bib..... 
“ 61b. .

I

I * mm**
^JuwBee»g!B&“

Cartoons— Per doz 
No. 1. Mb . 4 doz 2 40 
No. 1.1 lb . 2 doz 2 60 
No. 2,6-oz., 6doz 0 80 
No. 2, 6-oz.,3doz 0 85 
No. 3,2jhOz.,4 dz 0 46 
No. 10,12-oz.,4dz 2 10 
No. 10,lS-oz.,ldz 2 96

No. 12,4-oz., 6 dz 0 70 
No. 12,4-oz.,3dz. 0 76 
In Tin Boxes—

No. 13,1-lb.,2dz. 3 CO 
No. 14,8-oz.,3 dz 1 76 
No. 15,4-oz.,4dz. 1 10 
No. 16.34-lbe.... 7 26 
No. 17,6-lbs....... 14 00

$0 60 
0 75 
1 00 
1 30 
1 80
1 85
2 25 
2 30 
6 00 
960

Percase 
$6 00

11||
»”16.............................. • II

£> 1®-b“ >*• <*•«••. • • • .. ................. *16
,• Mimmotb, famm box.............. tot

Chocolate, and Ooeoai
THE COWAN 00., LIMITED 

Cocoa—
Perfection, Hb. 
tins, per doz.... $4 50 

Perfection, 4-lb.
j per doz................ 1 40
Perfection, Hb.,

I ner doz................ 1 30
Perfection, 10c size 0 90 

" 6-lb. tins
per lb................... 0 87

BoIul le, bnlk, No.
1, per lb..............  6 20

Soluble, bnlk, No.
1, per lb..............  $ 18

■pecUl discount of’ 6 per oent. allowed on At. 
cue. or more of "Magic Baking Powder."

BOZAi, Mhiid POWDER

.... 1 60 
... 1 95 .... 166 
... I 85 
... 4 90 
. . 18 80

Berreh^-Wh* p'zofedMIn 
barrels one per oent. dis­
count will be allowed.

DOMINION CANNERA, LIMITED
Aylmer Jams Peach................

Per doz Pear..................
Strawberry........  1 96 Jellies
tsspberry.......... 1 95 Red currant.... 2 00
Black currant... 1 95 Blackcurrant... 2 15
Red currant.... 1 75 Crabapple........... 1 15
Raspberry k red Plum...................... 1 70

currant........1 95 Grape.....................  1 85
Raspberry and Marmalade

iooeeberry.. 1 80 Orange Jelly.... 1 65
Plum jam........... 1 55 Green Fig......... ° “
Greengage plum, Lemon ..............

b toneless— 1 75 Pineapple....................
Gooeeberry........ 1 76 Ginger....................  2 26

Pure Preserves—Bulk 
61b*. 7 lbs 14's * 30's per lb.

Strawberry .. 0 69 0 82   0 1C*
Blackcurrant. 0 59 0 82   0 1
Raspberry. .. 0 59 0 82   0 H

Freight allowed up to 25c per 100 lbs.
WHITE SWAN SPICES AND CEREALS LTD.

White Swan Baking Powder—Mb. tins, 3- 
dox. in case, $2 doz.; 4-lb. tins, $1.25 doz.; 
1-lb. tins, 80c doz.

*8 "
I’S "

1 80 
1 70

2 25 
. 1 60 
. 1 95

FOREST CUT BAKING
POWDER

Dozen
6 oz. tins....................... 0 75

12 oz. tins......................  1 25
16 oz. tins......................  1 50

Cereal»
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food 

> do*- In cw, per ou. 
$3.00.

The King's Food, 2-doc. In 
oase, per case $4.80 

White Swan Barley 
Crisps, ner doz. $1. 

White swan Self-rising 
Buckwheat Flour, per 
doc. $1.

White Swan Self-rising 
Pancake Flour, per

wÏÏteSlw* Wheeler-
Hk, per go*. Ç 40 

WWW «wee VI,k.4
J&T.YrVk.,
Pu» urtuRM

Condensed Milk
BORDEN’S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal k Toronto.

Eacle Brand Condensed Milk.... $6 00 1 50
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............. 2 00 0 60
Peerless Brand Evaporated Cream

family size................................. 3 50
Peerless Brand Evaporated Cream

pint size (4 dozen)........................4 80
Peerless Brand Evaporated Cream 

hotel sice..................................... 3 70

090 

1 20

1 86

Loudon Pearl, per lb..............................  0 22
Special quotations or Cocoa In bbls. 

kegs, etc.
Unsweetened Chocolate— Per lb.
Plain Rock, i’s k I's, cakes. 11-lb. bzs 0 16 
Perfection chocolate, 20o else, 2 dozen

boxes, per dozen................................ 110
Perfection Chocolate, lOo size, 1 and 4
l dozen boxes, per doseu........................ • 90

Sweet Chocolats—
Queens Dessert, fs and i>, 11-lb. bxa,
„ per lb......................................................$0
Queen ■ Dessert. 6’s, 12-lb. boxes.......... 0 40
vanilla, i-lb., ll-lb. boxes, per lb.......... 0 36
Parisian, 8’s...............................................
Royal Navy, Ps. i’s. boxes, per lb.... 

Diamond, 7a, 12-Id. boxes, per lb.....

TRURO CONDENSED MILK CO., LIMITED 
Jersey" brand evaporated cream

„ „ Per case (4 dozen)............................$3 50
Reindeer" brand, per case (4 dozen) 6 00

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, in 
Hb. pkgs., Mob. In box, per dosen 0 90 

Confections— Per lb.
Milk chocolate wafers, 6-lb. boxes.. 0 36
Maple buds, 5-lb. boxes...................... 0 36
Chocolate wafers. No. 1, 6-lb. boxss 0 38 
Chocolate wafers, No. 2, " 0 15
Nonpareil wafers, No. 1, " 0 30
Nonpareil wafers, No. 2, " 0 26
Chocolate ginger, 5-lb. boxes............. 0 30
Milk chocolate, 5o bundles, per box.. 1 35 
Milk chocolate, 6ccakes, per box.... 1 36 

EPPS’S.
Agents, O. E. Colson * Son, Montreal.

In i, 4 and 1-lb. tins, 14-lb. boxes, per
lb........................................................ 0 36

Smaller quantities................................. 0 37
JOHN P. MOTT k OO.’e.

R. 8. Mclndoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa ; J. A. Taylor, Montreal : J. 
B. Huxley, Winnipeg; Tees k Perses, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver, B.O.; G. J. Estabrook, St. John, N. B.

Elite, 10c else 
(foroeoklng) 

doe ......... 0 90

Mott’s breakfast cocoaJOe. Mae 20 per ds,
" break!sit ooooa, j s....................  0 38
" " i’s.................... 0»
" No. 1 chocolate, i’s....................  0 M
M Navy " i s......................0 29
" Vanilla sticks, per gross............  1 00
" Diamond chocolate, i’s............ 0 24
" Plain choice chocolate liquors 0 32
" Sweet Chocolate Coatings .... 0 20

WALTER BAKER k CO.. LIMITED. 
Premium No. 1 chocolate, f and 4 lb. cakes, 

35c. lb.; Breakfast cocoa, 1-5,1, i, 1 and 5 lb. 
tins, 41c. lb.; German’s sweet chocolate, | and 
1 lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, | and i lb. cakes, 6-lb. bxs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, | lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 1U0 bdis., tied 5e, per box $3.00. The 
above quotations are f.o.b. Montreal.

JERSEY CREAR

Coffees
EFT- BLA1W OO. LIMITED.

Standard Coffees.
Boasted whole or ground. Packed in amp- 

proof nags and tins.
Club House... .$0 32 Ambrosia..........0 25
Nectar.............. 0 30 Plantation........0 22
Empress............ 0 28 Fancy Bourbon 0 20
Duchess............ 0 26 Bourbon............ 0 18
Crushed Java and Mocha, whole... 0 17
_ ,' " ground.. 0 174
Golden Rio............................................ o 14

Package Ooffe
• 1 end 2 lb. tins, wholeGold Medal 1_____________ _______

or ground.....................................  o U
Cafe, Dr. Gourmet’s, 1 lb. Fancy

Olass Jars, ground.................... 0 30
German Dandelion, i and 1 lb. tins,

ground.......................................... o 22
English Breakfast, 1 lb. tins, ground 0 18
WHITE SWANSPIOBS AND Cl REAM LTD. 

white Swan Blend.

1-lb. decorated 
tins, 82a lb 

MovJa^Hb. tins

Mo-Ja, 1-lb. tins 
26a lb.

II COFFEff
1e* •oere* •«* te

Ooooanut
CANADIAN OOOOANUT OO.. MONTREAL.

Packages—6c., 19c., 20a and 40a packages, 
packed In 15 lb. and 30 lb. cases. Per lb

1-lbTpackages........................................... 0 26
t-lb. packages.............................   0 27
1 andTlbpackages, sssorted.............. 0 264
' and 4 lb. packsgee, sssorted.............. 0 27|

lb. packages, sssorted, in 6 lb. boxea 0 28 
lb. packages, assorted, in 6 lb. boxea 0 29 
lb. packages, assorted, 5,10,15 lb. osa. I 30

’•GUI 1 -s'* In 1 lb.
.ion

"Gilt Edge” la I lb.

Canadian Souvenir 
Infancy U tho­

ns 0 30

OhttM.—Imperial 
Large size jars, dos..

SS S3 88 is
OO OO OO . a

£|
sa R8sa|t
ee oo oo co* So

or

C Elections
IMPERIA PEANUT BUTTER

Small, oases ?en....................... 0 95 dozen
Medium, cases dozen.................... 1 80 "
Large, cases 1 dozen .....................  2 75 **
Tumblers, cases 2 dozen................ 1 36 '*
25-lb. pails.......................................... 0 15 lb.

Coupon Book»-Allison's
For sale in Canada by The Bby Blain Oo. Ltd 
Toronto. C. O. Beauohemis k Fils. Montres 

... $2, $3. $5. $10, $15 and$20.
All same price one size or asserted

UN-NUMBERED
Under 100 books................................. each 04
100 books and over.............................each 0Ü
600 books to 1000 books............................08

For numbering cover and each coupon, 
extra per book % oent.

Infant»' Food
Robinson’s patent barley, 
4-lb. tins, $1.25 ; Mb. tins, 
$2.25; Robinson’s patent

Koats, i-lb. tins, $1.25 ; 1- 
. tins, $2.25.

Flavoring Extracts
sHiBBirre

iMLl.Uft.Torel.dy». loo 
*4 " 1 ** « mj:: ■ i«
a i 18 1
Seoounlst

MgJsj2.lb.tins

Cafe des Epicures—1-lb. fancy glass jars, per 
doz . 83.60

Cafe l’Aromatique—1-lb. amber glass jars, 
per doz., $i

Presentation (with 3 tumblers) $10 per doz.

THOMAS WOOD * OO.

ORESCENT MFO. OO.
o . , Mapleine Per dozl “■ S°tte* « 60c.)................... 4 »
4 oz. bottle* (retell »t 90c.)................. 6 80
8 oz. bott e, (retell »t *1.50)............... U BO

16 oz. bottle» (retail »t *3)............. „ 00
Gel. bottle» (retell et *20)..................... 14 50

Jams and Jellies
BATtiKH fl WHOLE TRVITBTRAWRZ RRT JAM

Agent», Boee A Laflemme, Montre») end 
Toronto.

l-lb. gUee jsr, ecrew top, 4doz., perdoz. *2 * 
T. UPTON k OO.

Compound Fruit Jams—
J ? dox- in <*•«. per doz.

2 doz"in °“®. Per doz..........
5 and 7 lb. tin pails, 8 and 6 pails in 

crate, per lb................
« pails In cmé. pèr’ ib. I .

30-lb. wood pails, per lb..
Compound Fruit Jellies-^-'................

Incr“*:.perlb

1 00 
1 80

0 074 
0 07$ 
0 07

1 00 
1 80 
0 074 
0 07

Soups
JOS. CAMPBELL OO., CAMDEN, N.J.

Soups (condensed t-Na 1 cans, all kinds 
per dozen. $1.20. Chicken soup, $1.25 per 
dozen. Pork and Beans, with tomate 
sauce or Boston ztyle-No. 2 cans, dos. $140. 
Tomato Ketchup-Bottles (10a sise only) 
dos. $1.40. Tabaeoo-Ketchup— Bottles (10c 
si* only) doz. $1.40 Chill Sauce—Bottles (IOC zi* only) dos. SL40. M*tïïT(S5ST 
*d)- Wlth roe* (new) dee. *1.44; We 88 
ten, doe *1.4*.

In 16 lb. tine, 15 lb. pellundlO,* and 60 lb. 
boxea Palla Tina Bbla

White moss, fine strip 0 12 8 21 0 17
Best Shredded..............0 11 .... 8 17
Special Shred .............0 If .... 8 1$SsSS............................te ... til
SSSStV.v.::::::::'3 :::: I”
White Moee In 5 end 10 Ik «.mere tine. He.

WHITE «WAX «PICKS AND CEREALS LTD. 
White Bw»n Oocoenut—

Feetherztrip, 1*11»................................  0 11
Shredded............ ......... ......... ;•••••. J JJ
Is peokefe. Pok, 4a)». 8-oz., lb ... 0 11

Medium «I» jure,
per doz..................4 50

Smtil ilze J.re, per
doz.........................• 40

Indlriduld size Jut
per doz................  1 00

Imperial holder— 
Large size, doz. 18 00 
Med. size, doz. 17 00 
Small size, doz. 12 00 

Roquefort—
Large sise, doz. 2 40 
Small sim. doz. 1 40

Canada Cream Cheese- 
In carbons, each 1 dozen.....................  0 95

65
lium blocks, dozen

W. CLARK'» 
SPECIALTIES

Chateau Brand 
Baked Pork and 
Beans, with toma­
to sauce or plain 
individual SOota; 
Na 1,90c.; No. 2.

So. L*Ulz
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RISING S.UN « 
SpvfePOLISH^

SUN PASTE’ 
STpYEPOLISH

ALWAYS RIGHT.paste

Stove Polish is just right every time you sell it, 
and the boxes are always filled full. You have 
no complaints coming after you pass it over your 
counter. Why not make friends for yourself as 
well as for us by selling the stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and see them come back 
for more.

MORSE BROS., Props. - Canton, Mass., U.S.A.

Where Knowledge 
is Power ’tis Folly 
to be Ignorant !

PARTICULARLY when the knowledge 
can be readily acquired at a very 

low cost.

Merchants and Salesmen
will find their efficiency greatly increased 
by a careful perusal of any of the books 
listed below. Write for fuller particulars.

The Making of a Merchant............... $1.25
Men Who Sell Things....................... 1 00
Human Nature in Selling Goods.. 50
Management and Salesmanship .. 50
Sales Plans............................................ 2.50
Practical Publicity ........................... 2.15
Retail Advertising Complete..........  1.00
Bookkeeping Self Taught............... 1.00
Success in Letter Writing............... 75

How to do Business by Letter .... 1.00
Ropp's Commercial Calculator

Office edition (cloth)....................... 1.00
Pocket edition (leather)............... 1.00

(cloth) ............... 50
Vest pocket edition (leather)----- 50

........................... (cloth)........  35
Hardware Store Business Methods 1.00
Hardware Window Dressing......... 2.50
American Hardware Store ........... 3.00

ANY OF ABOVE BOOKS SENT POSTPAID ON RECEIPT OF PRICE

THE MACLEAN PUBLISHING C0.,l-m. Technical Book 
Department 143-149 University Avenue, TORONTO

TEA LEAD
Best Incorrodible

Buy "PRIDE OF THE ISLAND" Brand
as extensively used for years past by most of the leading packers 

of Tea in Canada.

ISLAND LEAD MILLS LIMITED,
Tel. Addreaai “Laminated,” London. LI ME HOUSE,
A.B.C. Cedes used 4th and 5th Editions. LONDON, *., ENQ.
Canadian i|«U ALFRED B LAMB* à BON. TORONTO

J. HUNTER WHITE. ST.JOHN. N.B. 
OEOIL T. GORDON. MONTREAL

MOLASSINE DOG and PUPPY CARES
are entirely different from all 
others and are quick sellers.
If you are stocking Dog Foods, 
write for particulars and free 
samples ; I will interest you.

SOLE IMPORTER:

ANDREW WATSON
W YOUVILLB MQUANt, MONTRÉAL

66



THE CANADIAN GROCER

BROOMS are DOWN
We Make Brooms of Quality 
Be Sure You Get Them

Walter Woods & Co. Hamilton and Winnipeg

Think it Over !
Isn't it worth while to handle a line that the women want ? Such a 
line is

BLACK KNIGHT STOVE POLISH
which produces a lasting jet black polish in the minimum of time 
and with the minimum of ‘elbow grease.’

Moreover there’s a ‘worth while' margin of profit for you" in selling
"Black Knight."

F. F. Dailey Co., Limited HAMILTON. CANADA 
BUFFALO, N Y.

OCEAN MILLS 
Montreal

Chinese starch, 48 
1-lb., per case $4.00 ; 
Ocean Baking Pow- 
•ier, 48 3-oz.. $1. 0; 
18 4-oz., #1 80; 60 8, 
or., $4 .SO; 36 1-lb.- 
#3.75 : 48 1-lb pkg., 
#4 ; 10 1-lb. tine. $5; 
loose 25 lbe.. $1.75; 
Ocean blancmange, 
48 8-oz., #4; Ocean 
b o r a i, 48 8-oz., 
11.60 ; Ocean cough 
syrup, 36 6-oz. ,#6.00 ; 
36 8-ounce, #7 20 ; 

Ocean com starch. 48 1-1 b. $3.60.
Jam Per lb.

30-lb. wood pails.............................................. 0 06$
Pure ass ted Jam, 1-lb. glass iare, two

dozen n case.....................................  1 76

Jelly Powders
IMPERIAL DKMIKT JELLY

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 16 
flavors. 1 do*. In 
handsome counter 
carton, per dox., 90c.

* Purity " licorice, 10 sticks...............
“ " 100 sticks..............

Dulo, large cent sticks, 100 in box...
Lye (Concentrated)

List price.
“Shirrifi s " (all 
flavors), per doz .... 

Discounts on applies-

Lard
H, E. FAIR BANE OO. BOAR'S 

T ARD COMPOUND.

Tierces....$0 121
4-bbls.........v 12»
hits .60 lbs. 0 12*
XHb. Palls. Î 55 
10-lb. tins.. 2 4S 
Oases S-lb.. 0 13#

" Mb.. 0 13*
" 10-lb.. 0 IS

iLLETr:
OILLETT'S 

PERFUMED LYE

Per case 
1 case of 4 doz $3 50 
3 cases of 4 doz 3 40 
5 cases or more 3 35

F.O.B. Montreal

Assorted flavors—gross 10.75.

Soap
he GKNTT1NE Packed 100 bars to case.

GUNNS
"BASinRST”

MarmaUd*.
T. UPTON * OO 

12-oz. glass jars, 2 dozen 
case, per doz. $1 ; 16-oz. 
glass jars. 2 doz. in care, 
per doz. $1.45; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c.-, pint sealer»
(24 oz.), 1 doz, in case, 
per dozen $2.25.

SHIRRIFF BRAND 
"Imperial oeoum —

1-lb;glam, doe... 1 56 
Mb. " " 110
4-lb. tins, " ..(■
74b. " 11 .. i 16

1-lb. | 
94b. 
Mb. 6

Pnces Ontario and Quebec :
Less than 6 cases...................................... $6 00
Ki» e eeees or more....................................  4 96

COMPOUND.

Tieroes.... 0 12
Tube......... OH*
SO-lb.palU.Ol2i 
10-lb. tins.. 0 12 
10-lb. " 6 121 
Mb. M 0 13 
Mb. " 0 13 

14b. cartons 13*
Licorice

NATIONAL LI OO RICE OO.
Mb. boxes, wood or paper, per lb.........$0 40
Fancy boxes (86 or BOsUoksL per box... IS
"Hinged" 5-lb. boxes, per lb.................  0 49
"▲erne" pelleta. Mb. cam, per can 100 

(laneg bxi. «Lperbe* 1» 
Tar Uoorloe and tola wafers, 64b. oan* ^ ^

”..s&ftIB
67

.... I 19 

.... 9 ■

Cereals.

't

ST. CHARLES OuS 
DEN81 NO CO

_______  PRICES :
Lt. CHAfflffl St. Cûarles Crearn
^ fan.il> size,percaie

...................... S3 5u
Baby size, per

case............. 2.00
Ditto, fauiel, 3.70 
bilverUow Milk 4.55 

HP Arm flEM Purity MUk.... 4.25
UK/UED Good Luck___ 4.ut

Mustard
OOLMAN8 OR KEENS

Per doz Perd-t
D.S.F., t-lb. tine 1 4U F.D.. {-lb. tins.. 1 45 

i lb. tins 2 50 Per jar
1-lb. tins 5 00 Durham, 4-lb. jar u 75 

F.D., *-lb. tins.. 0 65 " 1-lb. jar 0 25
IMPERIAL PREPARED MIsTaku

Small, cases 4 dozen............ ........ , 0 45 dozen
Medium, cases 2 dozen................... 0 90
Large, cases 1 dozen............ .......... 135 "

TT tv r. P61" d0ZU.P. Sauce, packed in cares cf 3 doz. $1 ‘0 
H. P. Pickle, pac- ed in ctses 2 doz. 1 is. 3 35 
H.P. Pickle, packed incases 3doz *-pts 2 25 

PATERMUN 8 WORCESTER HAUCB 
è-pint bottles, 3 and 6 dozen cases, doz 0 90
Pint bottles, 3 dozen eases, doz............ 1 76

Soda
COW BRAND

.Caseofl-lb. co64-ÏZlMiFfc

2?°

•rap.To*Tn.ln K.WItk
lia O. KW.

'ng 60 packages 
b ix $3. .
Case of con
taüvng 121 package 
per box $3.'0.
Cas of 1-lh. and î-lb 
containing 3 1-lb.

- ------------------ - and 60 V,-lb packages
per b«-x -S3 UJ.

Ca«e of 5c. packages, containing % packages, 
per box $3.00.

• aoic brand Per case
No. I. cases 60 1 lb package».............
Bo- 1, ' 13C »4b f .............
*“•*' {»l4k » { .........
Bo 6 Magto soda—oases 100 SO-ct, pkge.
5 ease....... .. . . ..... .. .. ..

|2 6*3

: I

• I
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TRADE MARK BRAND WOOD’S

REOIBTERED

HOLLANDER
COFFEE

Fragrant, Pungent, The Cholotet of the
De/lcloue i Choice.

Imported and Roasted by

THOMAS WOOD CO., LIMITED
No. 428 8t. Paul 8t. Montreal

Soap and Washing Powders
A. r. TIPPET 4 OO., AU ENTS

Maypole soap, colon, per grow......... flO 30
Maypole soap, black, per grow......... 15 30
Oriole aoap. per groes ......................... 10 30
Ploriola Roap, pergroM ................ 12 00
Straw bat polish, per groes................ IS 30

•3 10

•7 30

For sale by all grocers.

Milt

CANADA PIRhT 
BRAND

The Aylmer Con­
densed Milk 

Co., Ltd.

Per case 
Canada First 

Ktap. Cream 
family size 3 50 

Canada First 
Etap. Crer m 
medium size 4 81 

Canada Fmt Evap irated Cieaiu, hotel

Canada First Evaporated Cream. baby
Canada First Condensed M ilk .*.*••* ! ! 11 ! ! 4 55
Beaver Condensed Milk............................ 4 «0
Roe* bud Condensed Milk ......................4 35

Stove Polish Per gross 
Rising Run. No. 1 eakee. ft k ft grs. bia $8 50 
Rising Sun. No. 3 cakes, gross boxes.. 4 50
No. 5 Sun Paste, ft gross boxes.............. 5 40
No. 10 Sun Paste, f gross boxes............  9 00

tëttwwVM^seA \ci
Séwmu m -

Brown Label. 1' and l'e............ 0 23 0 40
Brown Label, is....................... 0 40
Green Latwl. 1 a and i a........... 0 35 0 50
Red Level, ft’s ..................  0 40 0 60

la roars, mastin à ou, ltd. 
Japan Teaa-

Viotorla, hf-o, 90 lbs........................... 1 »
Princess Louise, hf-o. 10 lbs............. 0 19

Oagloo Green Teea Japan style—
Lady. oaees 90 lbs................................  9 IS
Duenam, oaaas 99 lbi......................... il

BLUB RIBBON
tv* ne.,

MONTREAL

White Label,

Pure Gold Jelly Powder..................\ tOoents
Pure Gold Salad Dressing Powder J par doc 

Dtsoounta on appljnetlnn

lie.........1 fa.......
s end ft a. 9 M 

______ s___ ___ . .land fs.. 9 *
Odd Label 1 s and 4 s......... 9 41
Purple Label i s and is......... 9 5
Bmooeesd. is and ft's......... 9 91

ApuREJ>(|

Starch
EDWARDSBVRO STARCH OO., LIMITED
____________  Per lb
No. 1 white or blue,4-lb. carton... flO 061 

... 0 064

JAMES DOME BLACK LEAD 
6a size, groes, 12.40. 2a size, gross, $2.50 

•yrup
BDWtRDSBVRO STARCH CO . LTD. 
"Crown Brand Perfection Syrup

Barrels, 7uu lbs............................ U o3ft per lb.
Half-barrel*, 350 lbs.................... 0 o:u •'

I s and

In ft-lb tine
or mixed.

THOMAS WOOD 
* OO., LTD.

Montreal and

Wood's Prim 
rose, per pound 
wholesale 40c., re 
UU 90c.; Golden 
Rod, Mo. and 60c ; 
Fleurie-Us 30c 
and 40o. Pecked

Oum.

ft barr 1*. 17o lbs.. 
Pa “ *

0 05 
0 (/Ik 
> 07 {

No. 1 white or blue,3-lb. carton...
Canada laundry.........................
Silver glow, 6-lb. draw-lid boxe.
Silver gloss, 6-lb. tin canisters....... 0 1
Ed ward» burg silver gloss, 1-lb pkg. 0 07"
Kegs silver glues, large crystal__ 0 U6ft
Benson's *atin, 1-lb. cartons........... 0 07
No. 1 white, bbls and kegs............  0 05|
Canada white gloss, 1-lb. pkgs....... 0 05ft
Benson * enamel, per box... 1 60 to 3 00 

Culinary Starch—
Benson A » os. Prepared Com..... 0 07
Canada Pure Corn............................ 0 06

Rice 8» arch—
Ed wards burg No. 1 white, 1-lb. car. 0 19

BRANTFORD *TARCH WORKS. LIMITED
Ontario and Quebec, 

sundry Starches—
Canada Laundry, boxes of 40 lb .
Acme Gloss Starch—

14b. cartons, boxes of 40 lb.......
Finest Quality White Law .dry—

3-lb. canisters, cases of 48 lb....
Barrel». 3uu lb..............................
Kegs. 100 lb..................................

Lily White (llose—
14b. fancy cartons, cases SO lb.
9-lb. toy trunks, 8 in e»ee............ 0 u6
94b toy drums, with drumsticks

8 Incase.....................................  0 07|
P.—crystals, 100 lb............. 0 it*

I lb. fancy boxes,oases 391b ... 9 07J

9 061

9 09

ICO*
009
9 09

9 0J

'ail*, 25 ibs.................................. 1 vu
“ 38i lbs................................. 1 70 "

Lily White Com Syrup.
Plain tins, with al>el— Per case

2 lb tins, 2 duz in case..................2 5
6 ** 1 " " ... ...........2 8<

10 M 4 •• " ..................2 75
*0 " | •• •• .................. 2 70

(5,10 and 20 lb tins hsve wire handle*) 
Beaver Brand Maple Syrup. Case

2 lb. tins, 2 doz in case....................... 83 60
6 1 "   4 0

10 " * w "   3 95
Id " ft M “   3 90

(5, 10 and 20 lb. tins have wire handles)
Teas
THE

"BALADA"
TEA OO.

" Wholesale Retail
Brown Label. I s and ft's.......... $0 25 90 30
Green Label, Is and |’e......... 0 27 U 35
Blue La el. 1 s. ft *, ft * and ft's. 0 30 0 40
Red Label, 1 s and i s.............. u 36 0 50
Itolu Label, ft's........................... 0 44 0«0
Red-Gold Label ft s.................. 0 65 0 10 J

76a

60a 119 
60c. 1.60

Pink Label 
Gold Label l'e and .
Lavender Label I s and ft's 
Green Label l'e and ft’s sou

Canisters
Gold Tina 6 s S5a 1.T6
Gold Tins I s S5a 1.06
Gold Tins I s 36c. each 50o. each
Gold Label, ft's 19c ea 361b. Mc «a 50 lb. 
Red Tina ft's 36c ea. 701b. 60e ee. 1 Ou lb. 
Red Tina i s* lio ea. 71 lb. Moea L00 lb.

MXLAOAMA TEA 

MINTO BBOB.,
46 Front St. East

WepackinWand 
100 fi. case*. AU 
delivered prices.

IK GUM

Cream Tartar.
eiLLSTT. CKEAM TAHTAR

Per dor
ft-lb. paper pkgs., 4 doe. in case............ $0 90
I lb. paper pkgs., 4 dox lnoaae............  1 80

Per case
4 dot. ft-lb. paper pkgs. \ 

k/3 dox WWpkgxj

Black, green, mixed,
Wholesale

........ 0 0
.......  055
........ 0 44

lbxhftx 0 40
fte............. 0 38
libs. A ft* 0 35 
llb .fts, fte 0 30 
4s 0 35
111libs. 0 34

Retsl 
1 00 
0 80 
0 60 
0 60 
0 50 
0 60 
0 40 
0 30 
0 30

... $7 20 
Per dox

ft-lb- cans with screw covers, 4 dox in
oa*e.................................................... |2 00

14b. cans with screw cowers, 3 dox in
case.................................................... 3 76

Per lb
64b. aq. canisters, ft dox in case....... 0 30

1C lb. wooden boxes.............................. 0 27%
36-lb. wooden pails................................. 0 97%

100-lb. kegs.................................................. 0 35%
9904b. barrels............................................. 0 36

Tofcnoeo.
IMPERIAL TOBAOOO COMPANY OF CANADA. 

LIMITED—EMPIRE BRANCH.
9fta

Boxas of 40 fancy pkgx, par case 3 00
Canned Haddlee. "Thistle" Brand

A. P. TIPPET A OO., AUXNTS
Oaees 4 dot each. flat", per case......... |6 00
Oaeee 4 dos each, ovala per case......... I 00

EYL0N
lolonE
■ TOmM

Ceylon Tea, In 
1 and ft-lb. lead 
packages — black 
or mixed.

Chewing—Black Watch, Is..
Black Watch. 11s............
Bobs, 6s and 13s...............
Bully, 0e............................
£Sra.N,,,î4.^::::
OlÏFox. 13s.....................
Pay Roll Bars. 7*..........
Pay RoU. IS.....7...........
War Horae, 6s..................

“ amrook,

13s.

..................0 31
and ft e...........0 33

.......... 0 30

Twit
lmlTM,l(ot iMntpkf,. 
euWw.Owm Y mac I dov In

For charges lor inserting quotations in this dept, apply to Advt. Manager, The Canadian Grocer, at our nearest office.
68

Blue Label ft'a... 
Omngw Iai el, l'e 
Blue Label

Black Label 1-lb., retell et 86e. 
Black Label ft4b., retail at Ma .
•Irw L»h*i retail at S *...............
Omen Label, retail at 40s ..........
Red Label, retail at 69e...............
Brown label retail at flOa..........
Gold Label retail at Me...............

,99 31 
. 9 81 
. 9 84 
. 9 M 
, 9 M 
. 943 
. 9 M

Empire, 6e
Ivy, Ts.................. .........
Starlight, ?•..................

Out Smoking—Great Weal

49
44

Berber.

, 44
64 

, 64 
, 41 
. 46. a

44 
. It

M
•»

si >• 
1 u
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