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.OXFORD 
/ ' BLUt.

Spring Import Orders for

Keen’s Oxford Blue
are heavier than ever before. More people are realizing its positive superiority 
over all other Laundry Blues—It pays to SELL THE BEST.

Frank Magor & Co., 403 St. Paul Street, Montreal, Agent* for the Dominion

The ONE BRAND of Starch
Known wherever a store is kept in Canada

BENSON’S “Prepared” CORN
The orignal yellow package that has for nearly 
fifty years been the housekeeper’s most reliable 
and best help to desserts, puddings, etc.

See that it is Benson’s you get.

EDWARDSBURG STARCH CO., Limited
M Fiant St.* Inst , eot
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THE CANADIAN GROCER
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Hannah’s
Scotch
Pickles

Are sound and crisp. They are pre
served in genuine Malt vinegar ; are 
packed with scrupulous care. The 
bottles bear very showy and most 
attractive labels. Could you ask more ? 
(10, 16, 20, 30 and 40-ounce bottles.)

LOW PRICES

Shell” Castile Soap

Absolutely free from animal 
matter and hence free from 
any chance of decay.
No smells, no odors like ord
inary soap. Contains 67 per 
cent, of pure oil—12 per cent, 
more than others.
For the skin or for fine laun
dry work it is unexcelled.
In pressed cakes and in bars. "SHELL BRAND

(LA COQUILLE)

ft

Vv 
■-xV J

ARTHUR P. TIPPET & CO., Agents
8 Place Royale, Montreal 

84 Victoria Street, Toronto 
1
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* BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

BARBADOS*. W. I.

JONES & SW A N
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Caiii.k Adukehs -Joneswan, Barbados.
Codes used -Lietiera, Western Union, A. B. C., 

Watkins" Scott sand Private Codes.
Represented by—John Farr, 140 Pearl St., New 

York ; L. G. Crosby, St. John, N.B. ; Mitchell & White- 
head, Quebec : Rose & Laflauime, Montreal ; Geo. 
Musson & Co., Toronto; J. C. LeQuesne, Paspebiac.

CALGARY

rl ALIH A A, (S.i.

Open for few more foreign and domestic agencies. 
Correspondence Solicited. Highest References.

Wholesale Grocers' Broker, Manufacturers Agent 
and Jobber,

A. J. HUGHES

A. R. McFarlane Wm. Field

McFARLANE & FIELD
HAMILTON, ONT.

Wholesale Grocery Brokers and 
Commission Merchants.

TEAS, COFFEES, DRIED FRUITS, ETC. 
Highest references. Prompt attention.

JERUSALEM WAREHOUSE 
HALIFAX, N.8. •

Manufacturers' Agents and Commission Brokers.
WAREHOUSEMEN

Domestic and Foreign Agencies solicited. 
Highest references.

J. W. GORHAM & CO

W. G. HOLMES & CO

Correspondence and Consignments 
Solicited from Eastern Manufac

turers and Producers.

Commission Merchants and 
Manufacturers Agents

CALGARY, ALTA.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIM 771. BOOT) M.

REGINA. .

REGINA
Direct Importer of Pure Ceylon 
green and ulack teas of all grades, 
and coffees. Will act as manufac
turers* agent in other lines of 
merchandise.

HONEYMAN, HAULTAIN 
& CO.

STORAGE AND TRANSFER

Manufacturers* Agents and Wholesale 
Commission Merchants

REGINA, SASK.

TORONTO.

McGAW & RUSSELL
Manufacturers' Agents and Importers 
Room 302, St. James Chsmbcrs, cor. Church and 

Adelaide Streets, TORONTO.
Highest References. Correspondence Solicited. 

Phone Main 2647

Limited
AGENCY DEPARTMENT.

Agents ior Grocers' Specialties and Wholesale 
- Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents,
Established 1885.

TOMATOES
AND

CORN
LOW PRICES

W. H. MILLMAN &8ON8
Brokers

TORONTO

TORONTO.

SWIFT’S
“SILVER LEAF” 

LARD
20-lb. Pails 
60-lb. Tubs

Anderson, Fowls & Co.
Toronto Agents

C. E. KYLE 8. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers' Agents
27 Front St. E., Toronto

Highest references Commissions solicited

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

VANCOUVER.

C. E. JARVIS & GO.
Manufacturers’ Agents 

Wholesale Only

Flack Block, Vancouver

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Ceneependenoe eelloltad. Established orer 11 years

George Adam & Oo.
Whelseale Brokers end Bommlselon Merchants

Winnifeo, Manitoba

G. B. THOMPSON
Wholesale Broker end Commission 

Merchant
168 Portage Avenue East, • WINNIPEG, MAN.

Cable address, " Cam am."
Storage facilities. Correspondence solicited

« 2
[ComUmmd am page 4 )
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PURE MAPLE SYRUP
The genuine Maple Syrup this season is scarcer and higher in price. 
We have secured a limited quantity of the genuine article —pure sap. 

Put up in the following sized packages :—

Our
Prices
Are
Right.

Wine Quart Tins Cases 24 Tins 
Imp. IIIf. Gals. “ “ 12 “
Wine Gallon “ “ 8 “
BULK--Kegs containing 15/20 gals.

Freight paid 
on

5-Case lots.

For every day selling you cannot beat either in price or quality

“ANCHOR” MAPLE SYRUP MIXTURE
Send
Us

Wine Pints — cases 2 doz.
“ Quarts “ 2 “

$2.50 c/s. 
4.80 “ Freight paid

“ Hf. Gals. “ 1 “ 4.80 " onYour
Orders. “ Gallons “ \ “ 4.50 “ 3 Case lots.

Imperial 5-gallon tins 8.00 tin.

THE EBY, BLAIN Cl% Wholesale OrooersJ., LIMITED, TORONTO

uccess In‘ _ our customers has 
soured to us a large and Increasing Tea trade 
ound, genuine Teas, at right prices, in lead packets 
are the Grocer valuable time, and bring to him 
atlsfactory results
upply your customers with Blue Ribbon Tea 
elected from only the finest gardens of India and ", and 
urprise them with Its ' " .of flavor and aroma 
utflcient to please the most exacting critics 
amples sent to all Interested grocers on application to

The Blue Ribbon Tea Co., Limited
12 Front Street East, Toronto J

8
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Manufacturers’ Agents—Continued.

W. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

Correspondence is solicited from firms wishing 
a representative in Winnipeg. Travellers call 
regularly on the Wholesale and Retail Trade in 
Western Canada.

Highest references and financial responsibility.

H. W. MITCHELL
WINNIPEG, MAN.

ASHLEY & LIGHTCAP
Manufacturers’ Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. Low Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

ESTABLISHED 1897

ODHTT DATUl^ATC n/A brokers and com. oVL/ I I , bA I MLaA I t OD. mission merchants

Cor. Notre Dame East and Victoria Sts., Winnipeg, Canada
Correspondence solicited with firms wishing representation in this market or wishing their goods sold on com

mission to the jobbing trade. Best references.

SHALLCROSS, MACAULAY & CO.
VICTORIA and VANCOUVER, B.C.

GENERAL AGENTS

Agents tor-' SUNBEAM” STOVES-COAL OIL
................... DAN’’ INCANDESCENT LAMPS-COAL OIL

Fibre Papers ol Quality are "Scotch Fibre" and “Imictus Fibre"
“Made in Canada’’ from specially selected pulp. Let us send you samples.

Canada Paper Co.
LIMITED

Toronto Montreal Windsor Mills, Que.

...ESTABLISHED 1849...

Capital and Surplus, 81,600,000. Offices Throughout the Civilised World
Executive Offices: Nos. 346 and 348 Broadway, New York City, U.S.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances ol every seeker of mercantile credit. Its business may he defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying and promulgating Information no 
effort is spared, and no reasonable expense considered too great, that the results may justify Its claims as an 
authority on all matters afiecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and It furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained i y aidreseing the Company at any of its offices. Correspondence Invited,

-OFFICES IN CANADA-
CALGARY, ALTA. 
HALIFAX, N.K 
OTTAWA, ONT.

HAMILTON, ONT. 
QUEBKC, QUE. 
VANCOUVER, B.C.

LONDON, ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN.

MONTREAL, QUE. 
TORONTO. ONT.

STUART WATSON & CO.
Wholesale Commission Brokers and 

Manufacturers’ Agents

WINNIPEG, - MAN.
Domestic and Foreign Agencies Bollclted.

Established 1887.

JOSEPH CARMAN
Wholesale Grocery Broker and Commission 

Merchant
Union Bank Block, Rooms 722 and 723

Winnipeg, Man.
Correspondence Solicited. Highest References.

T. E. CHAREST
MANUFACTURERS’ AGENT

11 ST. GABRIEL ST., QUEBEC
Extensive connections with retail and wholesale 

grocery trade of this city.
Highest references.

More Profit and Better Satisfaction 
for your customers than any other 
starch.

Write for prices and sample package

CHINESE STARCH
OCEAN MILLS, MONTREAL

Persona addressing advertisers wili 
kindly mention having seen their adver 
tisement in The Canadian Grocer.

We ite Ad

Retail Merchants,
We CM. DOUBLE YOUR TRADE

by a «rie» of Strong Advertisements in 
your local paper.

Full information on request.

Latourette Adv. Agency.
Fenton, Midi.

THOB. 0. IRVING, den. Man. Western Canada. Toronto.
4
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SECOND ANNUAL

EXHIBITION OF GROCERIES
AT

THE ARENA, MONTREAL
April 15th to 27th

See The Canadian Cannersf demonstration 
of Canned Fruits, Vegetables, Meats, Jams and 
Catsups. Experts in charge will be pleased to show 
you how you can increase your profits and your 
customers.

Have them demonstrate and explain to you the 
difference in Peas as regards quality, etc., viz : —

Grade 1, Extra Fine Sifted (Petit Pois)
2, Sweet Wrinkle (Extra Sifted)

“ 3, Early dune (Sifted)
“ 4, Standards

CANADIAN CANNERS, LIMITED
Hamilton, Canada.

Packers of
“Canada First,” “Little Chief“Log Cabin/’
“Horseshoe,” “Auto,” “Kent," “ Lynnvalley,”
“ Maple Leaf," “ Lion," “ Thistle," “Grand River " 

and “ White Rose ” brands.
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Reputation and Profit
The wise grocer is just as anxious to secure a high reputation as he is to make money.

Since both are essential to lasting success it is evidently short-sighted policy to stock an 
inferior brand of canned goods. You clinch both Reputation and Profit by stocking the 
housewife’s favorite, the far-famed

OLD HOMESTEAD
BRAND

because that brand is simply a revelation of sterling goodness through and through. Some 
competitors wonder because we don’t claim more in our advertising, but we prefer to let 
Old Homestead Brand prove our claims.

Let your customers decide for us. If you’ve never carried Old Homestead Brand 
let’s ship you a trial order and we’re willing to stand by the decision of your customers.

There’s just another interesting reason for stocking

OLD HOMESTEAD BRAND
a cash reason—there’s more profit, direct and indirect, in handling Old Homestead Brand 
of canned goods than any other most grocers know about.

Yes, you clinch both reputation and profit by stocking Old Homestead Brand.

The Old Homestead
PICTON, ONTARIO

nning Go.
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SALADA"
CEYLON TEA.

S

In the face of all competition “SALADA” ie the only tea in the world that holds the 
remarkable record of doubling Its enormous sales every four years.

THEBE MUST BE A REASON
Draw your own conclusions

3
Black
Green
Mixed

Sealed Lead packets only.

GOOD POINTS
Never sold by Peddler. 
Never out in price. 
Profit guaranteed.

Wholesale terms cheerfully furnished.

“SALADA,” Toronto - Montreal

G\LLETJ;

It’s House-cleaning Time.
If Every housekeeper in the land these 

days has need of a thoroughly good 
cleaner.

If The go-ahead Grocer who sells

Gillett’s Lye
knows it’s the cleaner most people use..

1f Its enormous demand is the result of 
the many and varied uses to which it 
can be so satisfactorily put.

EÜESÏÏ
■ •••i* TORONTO. ONT.

ESTABLISHED, 18611.

Sterling
Brand

Pickles
None
Better

Sterling
Brand First

Relishes ln Merh

Sterling
Brand

Catsups
The

People’s
Favorite

Made in Canada by

The T. A. LYTLE CO.
Limited

TORONTO, CANADA

""
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Y. ft S. 
SCÙDDER 

M. * R.
STICK LICORICE

ACME PELLETS
M. & R. WAFERS

LOZENGES, ETC.
and a complete line of

Hard and Soft Licorice Specialties.
Price Lilts and Illustrated Catalogue on request.

National Licorice Co.
Brooklyn, N.Y.

Toronto Depot, 120 Church Street, 
a S. MoINDOE, Agent. 

Montreal Depot, 17 8t. Therese St., 
J. M. BRAYLEY, Agent.

Begin the New Year Wisely
by stocking up with cthe famous

Molasses
In 2, 3, B and 10-lb. can*

Put up solely by

Dominion Molasses Co.,
LIMITED

Halifax, • Nova Sootla
Agents

C. DeCARTERET, - KINGSTON
GEO. IYIUSSON A CO. ... TORONTO 
JOHN W. SICKLE A GREENING, - HAMILTON 
GEO. H. GILLESPIE. ... LONDON 
JOSEPH CARMAN. ... WINNIPEG 
C. E. PARADIS, .... QUEBEC

Valencia Raisins
Next time you 
Order, ask for

44M.D.&CO.” Fancy*Quality

t i 1Â7 A Kol99 Standard 
YY • Quality

4 Cr. Layers
Selected

Fine Off-Stalk
Packed by

Mahiques, Domenech&Co.
Canadian Agents :

ROSE & LAFLAMME
Montreal and Toronto.

ECONOMY
is successfully combined 
with high quality in

PATERSON’S
WORCESTER
SAUCE

It sells for less than other 
high-grade sauces. That 
is one of the reasons it is 
so popular with prudent 
housekeepers.

ROSE & LAFLAMME, 
Agents, Montreal



TO MANUFACTURERS I
We have now moved into our NEW OFFICES AND WAREHOUSE

where we have excellent StOTSgS facilities.

We are still open for a few more good lines.

The Standard Brokerage Co., Limited
ARTHUR NELSON, Manager.

144 Water Street

VANCOUVER, B.C.
fSt. George’s BaKing Powdetv

Mrs. Rorer, the famous Food Expert, said 
recently: “ The stingiest people / know have 
stopped buying 'cheap' foods . . . they 
are buying the best to be had."

Your customers don’t take long to decide that a pound of 
sugar, half sand, at 5c., is more expensive than a pound of pure 
sugar at 8c.

And they won’t hesitate in deciding that St. George’s 
Baking Powder, with its 99.90% pure Cream of Tartar, is less 
expensive than Baking Powders containing “Commercial” 
Cream of Tartar which has 10% to 15% lime and other adulter
ants in it. Yet “Commercial” is the next best—many worse.
Most of your customers have likely figured it out by this time— 

for they’ve probably read our advertising—could hardly 
miss it—and they’ll be glad to get St. George’s, which 
is guaranteed to you and to them.

St. George’s is the best Baking Powder that chemistry 
can evolve.

We’ve tested it every way.

National Drug and Chemical Co. of Canada, Limited, Montreal
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SULTANA RAISINS
Fine and Choice 30 lb. Boxes

Thomas Kinnear <& Co.
Wholesale Grocers TORONTO «Mid P£T£RBOR.O

Credit 
and Money

Nine-tenths of the grocers who sell 
Windsor Salt (pure, white, crystaline, won’t cake) have money in the bank. They 
discount their bills. Their credit is “A, Number One.” Happy grocers they!

Windsor Salt plays its own little part in bringing about ~“ 
this contented state of things. It never disappoints the grocers’ 
customer who buys it. It serves to hold confidence in the 
quality of a grocer’s general stock. It establishes permanent 
family trade. It helps a grocer’s credit—it brings him money.

Windsor Salt
The Canadian Salt Co., Limited 

Windsor, Ont.

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PBBFBBABLB TO 
FBB8H MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.
10
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Did YOU EVER WEIGH
the matter in your own mind and consider what a difference it would make in your 
annual profits if you were able to secure orders from your customers for ALL their 
requirements in your line. For instance, are there not some who persist in going to 
the OTHER store for their COFFEE ? They have the impression, rightly or 
wrongly, that the other grocer suits their taste in Coffee better than you can do, the 
NET RESULT being that the other fellow gets the profit—Coffee is a profit
able line, too.

Try Greig’s White Swan Blend
and see what a difference it will make in your trade. It is the kind of Coffee that 
people come back for. Only the other day a lady bought a pound tin of it in a store, 
not 100 miles from Toronto; the second day afterwards she returned for four pounds 
more “for fear it should all be gone.” That’s the kind of Coffee it is. Try a sample 
lot and see how your sales will grow.

The 1-lb. tins are handsomely embossed and decorated, and just as high-grade as 
the Coffee itself.

THE ROBERT 6REI6 CO., Limited, TORONTO

greigs white Swan brand
yjv

EDMONTON
and the enormous territory for which it is 
the distributing centre is developing faster 
than any other section of this continent.

Edmonton’s Building Record
for 1906, places it in 6th place on the list 

of Canadian Cities

Clearing House Returns
give Edmonton 13th place. It is rapidly 

climbing up

DO YOU WANT TO SHAKE THIS
TRADE ?

Premises to Let — Consignments Received for 
Storage t nd Distribution.

Best Storage in the West—on spur track in 
the wholesale centre.

F. T. FISHER
Drawer 14

Edmonton, Alberta

2 in 1
certainly does take the shine out of them all. 
Then it’s handier ; a good deal handier and better, 
and it’s a business builder.

2 in 1
saves money for your 
customers because it 
saves shoe leather. 
Most shrewd grocers 
recommend it all the 
time.

When ordering please mention The Canadian Grocer.

The F. F. Dailey Co.
LIMITED

Hamilton, Canada, Buffalo, U.S.

ii
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CABLE AOORCSS

NICHOLSON, WINNIPEG
COOES,
ABC. 4-:"E;in,on 
Western Union 

Af*NISBYSJ90l.

V2g§r> V yBjk
SiAvjajtt »irtn>.n, . •

! )sei

,alGary C-an;.h Nicholson /v-Bai**

. United States, Foreign " and Shippers
EAR SIRS —

On March ist, we opened in Edmonton, Alberta, 
Office and Warehouse No. 3 ; our Western business has 
increased so rapidly we found it necessary to open a 
branch in Edmonton, in a four storey solid brick build
ing, 50x120, situated on the Transfer Track, and we 
are prepared to store all kinds of merchandise at reason
able rates, and handle consignments with the same 
promptness and efficiency as in Winnipeg and CalgaryB 
If you wish to place your account with a live, pushing 
and onergetic Brokerage house at the three great
jobbing centres in the Great West, write us. We sell 
every Grocery Jobbing House from the Lake Front to 
the Rocky Mountains; we represent many large Manu
facturers and Shippers, make lasting connections with 
them ; we can do the same for you. Write us, wire us, 
send us your samples and prices.

NICHOLSON & BAIN

■%ïÆ

■. z™

BAN NAT YIN! E ST EAST 
TRANSFER TRACK?

mm

■sam;

WHOLESALE COMMISSION MERCHANTS AND BROKERS
H'aL™7Jh.TsN:ZEG CALGARY WINNIPEG EDMONTON

■

108 399351
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HOPS ALE AND STOUT
ENGLISH BREWED, NON-INTOXICATING TABLE BEERS

FOR DINNER, SUPPER OR WHENEVER THIRSTY
CERTIFIED by the highest medical authority of the World, the London “LANCET,” which, after appointing a special 
analytical Commission to investigate Hops Ale testified as follows :—“It has nothing that is injurious, but is, on the 
contrary, a palatable beverage, possessing distinct tonic and invigorating properties."

Try also Kops Delicious Non-Alcoholic Wines and Cordials.
agents.

HUDSON’S BAY CO., Vancouver, B.C., KENNETH MUNRO. Corlstine Bldgs., Montreal
W. L. MacKENZIE & CO.. Ross Avenue, Winnipeg, KYLE & HOOPER. Front St. East, Toronto

ROYAL STORES. St. John’s, N.F.

KOPS BREWERY, - FULHAM, LONDON, S.W.

E
We manufacture the largest 

line of refrigerators in Canada. 
In oak and northern ash cases. 
Vitrified enamel glass and 
gavlanized linings. For grocers, 
butchers, club and family use. 
Any size made to order on short 
notice. Send for general cata
logue, showing twenty different 
sizes.

J. H. HANSON, 422 and 424 St. Paul St., MONTREAL

DO YOU CONSIGN?
oive WATSON, BOYD & CO. atrial

TRINIDAD, B.W.I.

Best Results Obtained Prompt Returns
Enquiries Solicited All Codes Used

Cable Address: BOYD, TRINIDAD

LONDON AND NEW YORK : FRAME & GO.

18
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Wholesale Grocers and Jobbers
When estimating Spring requirements 

get our prices on following lines :
Raw and Refined Walnuts Raisins

Sugars Almonds Currants
Molasses Filberts Shelled Nuts

Either for import orders or from spot consignments

D. RATTRAY <& SONS Limited

QUEBEC Montreal OTTAWA

It will Pay
you to stock and push 
the sale ol the famous

Frame-Food
PREPARATIONS

(Frame-Food, Frame-Food Jelly 
and Frame-Food Cocoa).

Extraordinarily advantageous 
Terms for Pioneer Traders.

Write for Particulars 
at once

Frame-Food Co., Ltd.,
Southfields, London, S.W., England.

Camp 
Counsels.

Your Customers Know 
what they want when they ask for

Camp
COFFEE

They desire a beverage that is quickly 
and easily made, economical in use, in 
variably delicious in flavour and fra
grance. Such, and such alone, is 

CAMP” Coffee. See that they 
have it !

R. Patekson & Sons 
Coffee Specialists, Glasg >-.

Agents: ROSE & LÀFLAMKC 
MONTREAL.
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THE GROCER is the one man who cannot afford to ignore public opinion, and he is also the one man 
who dare not even attempt to fool the people. The health-giving and health-sustaining qualities of Pork and

Beans were never before so universally admitted.

>P r
'V

rqcrv
PORK and BEANS

being in popular favor, because of genuine goodness, 
are stocked by all shrewd grocers. THE ESSEX 
BRAND is famed for its flavor throughout the land. 
Our processof canning assures that delightful flavor 
so pleasing to the palate ; and therefore----

THE ESSEX BRAND assures the particular trade.

The Essex Canning and Preserving Co.,
8 Wellington St. E., Toronto Limited

$$$$$$ $$$$$$$$$$$$$$$$$

CALENDAR ADVERTISING
PAYS

LARGE DIVIDENDS

Think of calendar advertising as an 
investment, not as an expense.

Every successful advertiser uses this 
medium to great advantage—why not 
you ?

Calendars reach the man “Who 
Pays the Bills”-and cannot fail to bring 
results.

Let us supply your requirements for 
1908. We can save money for you.

£ THE LONDON PRINTING AND LITHO. CO. Z
5Q Limited

Boi 580, London, Ont.
^ -ee

MMMMIMMIMM t ****** t*7

Pure Food is Essential 
to Good Health

tirocers Buy

Wagstaffe’s Fine 
Old English

Pure Orange Marmalade, Jams, Jellies, 
Sealed Fruits, etc., your jobber has them 
in stock, every pound guaranteed pure.

Wagstaffe, Limited
PURE FRUIT PRESERVERS

HAHILTON, ONT.
Agente i

DINGLE <fc STEWART, Winnipeg. Man.
L. r. MEWBURN G CO., Ld , Calgary, Alta. 

STANDARD BROKERAGE CO., Ld., Vancouver, B.C.

u
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A Delicious Cup of Coffee
Our 1-lb. tin “CLUB ” brand COFFEE at 33 cents per lb. is without question the best 
value on the market. We know it. You can prove it by asking us to send you sample— 
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best—“CLUB” BRAND. 
Try us,— that is all we ask to convince you of the superior value of “CLUB’* COFFEE.

S. H. EWING & SONS
96-104 KING 8T.. MONTREAL

Telephone Bell, Main 65 
“ Merchants 522

TORONTO BRANCH. 29 CHURCH STREET
Telephone Main 3171

Telephone orders receive prompt attention

ROWATS-x
For all round Quality,
Style of Package.
Price and Profit

ROWAT’S 
Pickles and Olives

are unequalled in Canada. 
Ask your jobber for

ROWAT’S

FRENCH TELEKBAPH CABLE COMPANY
CALL

C.P.R. TELEGRAPH

to insure prompt delivery of 
your cables to EUROPE.

See that each copy of cable is 
marked in handwriting, “VIA 
FRENCH CABLE.’’

Shortest, quickest, safest route.

Apts Warned in all Principal Cits in Canada
e. a. cmouillou a cie.

Agents

14 Place Royale MONTREAL

S :<

Trees, Shrubs, Vines,Roses 
We furnish landscape plans and specifications. Tasteful 
planting about your home will be a joy forever. The 
sooner it is done the sooner it will gratify you.

Our plans are reasonable, our prices right. Ask for them.

BROWN BROS. COMPANY, LIMITED
NURSERYMEN

BROWN’S NURSERIES P.O., ONT.
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BrandSIGN OF PURITY

Rice Our travellers have a big snap in 
Japan Rice.

•Prunes All kinds and sizes from 80/40 
to 90/100, also packages.

Figs We can interest you.

Vinegar Order the best Imperial.

Marmalade New season Wagstaffe’s
Fig and Lemon.

We control TARTAN BRAND Teas, Coffees, Spices, Extracts, Canned Fruits, 
Fish and Vegetables. Phone 596. Free to Buyers.

BALFOUR, SMYE ŒL CO.
Wholesale Grocers. - - HAMILTON

SURE, STEADY SALES!
You may be able to reap fairly good profits from sales 

of inferior maple syrup for a time, but sooner or later you 
will be compelled to stock the absolutely pure article.

Consumers know what pure maple syrup is and they 
are bound to have it eventually.

Don’t wait for a drop in your maple syrup business, but

Seasonable Sellers
There is a time for everything—a season 
for every commodity. This is the season 
when

Mathieus Syrup
of Tar and Cod hirer Oil

sells very quickly and in very large quantities, 
because as a cure for Coughs, Colds, Grippe, 
Bronchitis, and all affections of the chest and 
throat it is unexcelled. It is a family remedy 
throughout Canada and is well advertised.

Send your order to-day for another supply-

Every season is the headache season, and 
Mathieu’s Nervine Powders sell through every 
season.

stock
‘ PRIDE OF CANADA 

and “PRIDE OF QUEBEC “
brands at once.

These are the real, genuine maple syrups which are 
always asked for after first trial.

J. L. MATHIEU CO
SHERBROOKE, F.Q.Proprietors

The Maple Tree Producers’ Association
WATERLOO, QUE.

For sale at all druggists 
and general stores.
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RED FEATHER SPICES
AND

IMPERIAL VINEGAR
The Two Best Lines of Their 
Kind in Canada To-day.

WE SELL THEM BOTH.

W.H.6ILLARD&C0.
Wholesale Grocers and Tea Importers

HAMILTON

Branch House—SaultSte. Marie

IS

CANADA’S STANDARD 

REFINED SUGAR
Manufactured by

THE
CANADA SUGAR REFINING GO.

LIMITED

Montreal

In the fore-front
and unapproachable for 

Purity,
Cleanliness,

Flavor,
Aroma,

Healthfulness,
stand the teas of Japan

They can absolutely not be imitated and once 
the lover of good teas has tasted their delicious 
flavor, it’s all up with other teas.

J
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It pays you to sell

Infants' Delight 
SOAP A SLIGHT 

DIFFERENCE

Sal Soda
SHOULD NOT COUNT, WHEN QUALITY IS CONSIDEREDlittle

BRUNNER MONO & CO’Sfolksfolks

ENGLISH SAL SODA
is the PUREST, contains LEAST MOISTURE and 

therefore COES FURTHEST of any 
Washing Soda sold.

Big profits—pleased customers—
Canada’s Best Toilet Soap

Write for prices anti samples

John Taylor & Company
Toronto

Avoid substitutes or imitations

WINN & HOLLAND

Royal Crown 
Witch-Hazel 

Toilet Soap is 
a Skin Food, 

Too

Established Over 50 Years

DARLING & BRADY
Manufacturers of

Fine Laundry Soaps,
Concentrated Lye, 

Laundry Chips,
Broken Caustic, Etc.

It quickly becomes a favorite especially 
with women—for it heals, feeds and 
whitens the skin as well as cleanses it. 
It’s a soap you don’t need to push—it 
sells itself on merit—and we create the 
demand in the first place by wide
spread advertising.

SAMPLES AND PRICES 
ON APPLICATIONThe KOVAL CROWN Limited. 

Winnipeg, Man.

W. H. Millman & Sons, 27 Front St. Toronto, 
Ontario Agontt.

Wm. H. Dunn, 594-596 St. Paul St., Montreal, 
Agents for Quebec and Lower Provinces.

96 8t. Bharles 
Borromee Street Montreal

WASHES Me

^W-SBeught^
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SEE PRICES BELOW
Pure Fruit 

Marmalade
l-lb. net, 2 doz. to case.

SEVILLE ORANGE
$1.50 doz.

BLOOD ORANGE 
$1.50 doz.

LEMON 
$1.50 doz.

GRAPE FRUIT 
$1.80 doz.

Ass’t. case 4 kinds, $1.50 doz.

Melablood,, 
16E MARMALI

Pure Fruit 
Jam

l-lb. net, 2 doz. to case.
RASPBERRY 

$2.00 doz.
STRAWBERRY 

$2.00 doz.
PEACH 
$1.80 doz.
PLUM 

$1.80 doz.
BLACKBERRY 

$2.00 doz. Ass’t. case, $1.90 doz.
CRAB APPLE JELLY 

$1.50 doz.
GRAPE JELLY 

$1.50 doz. Ass’t. case, $1.50 doz.

Above cot represents exact style of oar l-lb jar

Why pay fancy prices for imported goods of inferior quality ? If our Diamond Brand is not
the best in the market return them at our expense.

mm
B%t

- -

Nut'y Creams Mint Buttons Fruit’y Creams
The above are three rapid sellers. Cost to retailer 12 cents per lb., $2.00 per pail of 17 lbs. 

Covers are hinged with colored show card. These are attractive 
and high grade, and are trade winners.

For Sale by Wholesale Grooers Everywhere.

Sugars limited,
so
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DIAMOND BRAND MAPLE SYRUP

NEW CROP 1907
Get the genuine True to 

Nature Syrup that reminds 
you of the sugar bush—
DIAMOND BRAND.

SUGARS-LIMITeO- MONTREAL

PRICES
P<r case

WINE MEASURE TINS.
Gallons, 6 to case $4 50
Half Gallons, 12 to case - - • 4 8)
Quarts, 24 to case - - - 4 8 ,
Pints, 24 to case - - - - 2 50

IMPERIAL MEASURE.
Five Gallon Tins, 1 to case - - Ï4 00

In s case lots (25 gals, j per case 3 90

PLANTATION BRAND NEW ORLEANS MOLASSES
Put up in 2s, 3s, 6s, and 10s at same price as you are paying for blackstrap.

TWIN BLOCK PURE MAPLE SUGAR
See that our name and guarantee is printed on the box 

None other is genuine. Sells for 10 cents each.
Cost to retailer $3.00 per case of 40 blocks.

MAPLE CREAM HEARTS
Don’t forget this delicious, fast-selling specialty. They will please 

your most fastidious customer. Sells for 20 cents lb.
Cost to retailer 12 cents lb., $2.16 per pail of 18 lbs.

BUTTER BEANS
A new line of confectionery in pails, 

immense seller. Sells for 20 cents lb. 
Cost to retailer 12 cents lb., $1.50 

per pail of 12£ lbs.

Freight prepaid direct to retailer in lots of 5 
packages or more. No charge for pails.

Montreal
Order from your jobber, or send your order direct, giving 

us your jobber’s name.

■■mm
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Queen’s

Manzanilla

THE CANADIAN GROCER

OLIVES Stuffed

Plain

THE DAVIDSON ŒL HAY, LIMITED,
Wholesale Grocers, TORONTO

DON’T 
GROPE 
AROUND 
IN THE 
DARK

There's no necessity for it. If you are looking for 
a clerk, or a clerk is looking for a situation, if a 
traveller Is open for a position on the road, if you 
want to offer your business for sale, or are look
ing for a store—put an ad. in the Condensed Ad
vertisement Department of The Canadian Grocer

One Cent Per Word.
You can talk across the continent for 1 cent per 
word —10,000 readers will be at your disposal.

^ Money
CAM BE SAVED BY MEANS 
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphlets and Pull Particulars regarding the 
New Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION

W. H. BEATTY. President.
W. C. MACDONALD.

ACTUARY.

HEAD OFFICE, -

J. K. MACDONALD,
MANAGING DIRECTOR.

TORONTO, CANADA.

Have you seen the Latest in Refrigerators?
If not, write us to-day for full particulars.

The Aubin’s Patent Refrigerator
is used by leading Grocers in Canada.

C0 C7 A □ I ET" N Proprietor and

MONTREAL, CANADA
Refrigerators made to order In any Size and Style.

»
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I THE TELEPHONE
Is a companion, friend and servant combined. 
Invaluable for convenience in the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life. 
Full particulars as to rates and service at the near

est office of

THE BELL TELEPHONE COMPANY OF CANADA

THE METROPOLITAN BANK
Capital Paid Up, - - $1,000,000 
Reserve Fund, - $1,000,000
Undivided Profits, - - $ 133,133

GENERAL BANKING BUSINESS
Drafts bought and sold.
Letters of credit issued.
Collections nromptly attended to.

SAVINGS DEPARTMENT
open at all branches.
Interest allowed on all deposit 
of one dollar and upwards.

We
Solicit
Your
Account

British America Assurance Company
A. O. 1833

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo A. Cox, President W. R. Brock, Vice-President 

Robert Bickerdike, M.P., W. B. Meikle, E. YV. Cox, Geo. A. Morrow, 
D. B. Hanna, Augustus Myers, John Hoskin, K.C., LL.D. 

Frederic Nicholls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C. 
Sir Henry M. Pellatt, E. R. Wood.

IV. B. Meikle, General Manager; P. H. Sims, Secretary
CAPITAL ' - 1,400,000.00
ASSETS.............................................................. 2,162,753.85
LOSSES PAID SINCE ORGANIZATION, 29,833,820.96

wESTEs• • • rnun

Incorporated
1851

ASSURANCE
COMPANY.

FIRE

AND

MARINE

Head Office—TORONTO, ONT.

Assets over $3,570,000
Income for 1906, over 3,609,000

HON. GEO. A. COX, President,

W. R. BROCK, Vice President

W. B. MEIKLE, General Manager

C. C. FOSTER, Secretary

MOTEL DIRECTORY

WINDSOR HOTEL
HAMILTON, BERMUDA

This house is pleasantly and conveniently lo
cated on the East side of Queen Street. The 
rooms are bright and cheerful. Every attention 
paid to guests. Billiards and Pool. Hot and 
cold water baths. A. McNicol, Prop.

TOWER HOTEL^oroetown

BRITISH GUIANA.
This first-class hotel is most conveniently situ

ated in the coolest and healthiest part of the 
city. Five minutes from railway station and 
steamer stal lings, and near to all principal public 
buildings. Cool and lofty bedrooms. Spacious 
Dining and Ladies’ Rooms. Billiard Room.

Electric light throughout.

WOODSIDE BOARDING 
HOUSE

Corner of Main and Lamaha Streets 
GEORGETOWN, DEMERARA.

Cool and airy Bedrooms, Excellent Cuisine 
Attendance qualified. Terms moderate. Elec 
trie Car Loop at gate of premises. Patronage 
Solicited. Manageress, E. Cottam.

VICTORIA LODGE
HAMILTON, BERMUDA

Mrs. J. F. SMITH Proprietress.
Opposite Victoria Park and Cedar Ave. 
Private Board $12 to $14 per week.

Open Nov. 1 Closes in May.

WINTER RESORT
Queens Park Hotel

Port of Spain, Trinidad, B.W.I. 
JOHN McEWEN, Manager. For Rates, etc 

apply Trinidad Shipping and Trading Co.,
29 Broadway, New York.

THE GRAND UNION
The most popular hotel in 

OTTAWA, Ont. James K. Paisley, Prop.

DOMINION HOUSE
W. H. DURHAM. Proprietor

RENFREW, - ONTARIO

The most popular Hotel in the OttawaWalley.

HALIFAX HOTEL
HALIFAX, N.S.

HOTEL IMPERIAL
Steam Heated and Gas Lit 

GEO. W. WEBSTER, Prop., Swift Current, Saak.

ACCOUNTANTS AND AUDITORS

JENKINS Sl HARDY
Assignees, Chartered Accountants, Estate and 
Fire Insurance Agents, 151 Toronto St., Toronto. 

465 Temple Building, Montreal.

COMMON SENSE
|ÆII | Q f Roaches and Bed-Bugs 
FVlfc-IU^ ) Rats and Nice
All Dealers and 381 Queen St. W.

TORONTO, ONT.
Dealers find Common Sense a very good seller, for 

the reason that it gives general satisfaction and each 
customer tells others about same.

Write for prices.
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NOTICE OF REMOVAL
William Galbraith & Son, now at No. 68 McGill Street, beg to announce their removal in a few days 

to No’s 80 and 82 St. Peter Street, Montreal.
Our friends and patrons will always find the latch string out at this address and we hope to continue 

to receive a fair share of your custom, if honest values, quality of goods, and square dealing merit it.

WM. GALBRAITH & SON,
80 and 82 ST. PETER STREET, MONTREAL

We control “Canada’s Pride” canned goods for Montreal. These goods are unrivalled in the Dominion.

CAPSTAN MFC CO

CAPSTAN
BRAND

jeeHfl UNO JflVg

[coffee]
lOEQNTQ. QNTA-E»^

Capstan Brand
PURE JAVA AND MOCHA 

GROUND

COFFEE
Put up in 'A and I lb. tins, with 

a very attractive label, and is giving 
perfect satisfaction.

It is a well known fact, that our 
trade mark sells the goods, and is 
recognized by wide awake business 
men.

The CAPSTAN MFC. CO., - Toronto, Ont.

REMOVAL SALE!
We will sell, to avoid moving—

Fine Selected Valencia Raisins 
California Loose

“ Seeded, 16 oz.
12 oz.

under to-day's cash importations.
Write for our prices.

S. J. CARTER & CO.
Wholesale Grocers and Tea Importers 

n..Msr.s.- S8 McGill St., MONTREAL

“The only out and out Canadian Manufacturer 
of Cocoanut.1’
Established 189*

r.
'll 1AN8
WHIH MOSS

(OtOAMJT

WHITE MOSS 
COCOANUT

STANDARD
GOODS

“Liberal Terme and Treatment."

CANADIAN COCOANUT CO., MONTREAL
J. ALBERT MeLEAN, PROP.

TENTS
Made from the celebrated “Gourock Tent Duck’’ 

cannot be excelled.
All sizes and styles in stock. Immediate delivery. ;

Special Discount to the Trade.

Write for Catalogue.

The Gourock Ropework Export Co., Umlted j
28 St. Peter Street, Montreal

TO MANUFACTURERS’ 
AGENTS:

The Canadian Grocer has enquiries from time to 
time from manufacturers and others wanting represen 
tatives In the leading business centres here and abroad.

Firms or individuals open for agencies in Canada or abroad 
may have their names and addresses placed on a special list 
kept for the information of enquirers in our various offices 
throughout Canada and in Great Britain without charge.

Address
Business Manager

CANADIAN GROCER
Montreal and Toronto.

*

K JACk
PASTE

SU)V E POLISH

Finest 
Family Polish 
on the Market.

BLACK JACK
A T YOUR JOBBERS’

• u



$ CATSUP
The cold weather being now over, we can ship this line without 

danger of frost, and the season when it is most largely used is at 
hand. Stocks are far from plentiful, so the line will stand looking into.

We are offering in the Champion and Sweet Clover Brands, 
Pints and Quarts, the lowest figure consistent with high quality on 
the market to-day.

Our travellers have full information. If they don’t call, phone us.

James Turner & Co., Limited, Hamilton, Ont

Expert Bookkeeping

Æigy OLIVE OIL THE PURESTInvestigation and auditing of all 
classes of accounts undertaken. 
Trading, profit and lose accounts 
and balance sheets prepared. Sets 
of books opened and office systems 
devised in an up-to-date manner. 
Collection of accounts a specialty.

Cultivate your trade by stocking the best. 
The only castile laundry soap on the market. 

A distinctly Olive Oil soap.
Manufactured by

U/ye CANADIAN CASTILE SOAP CO., Limited 
Berlin, Canada

BERLIN ONTARIO

Davenport, Pickup & Co.

622 McIntyre Block and 422 Ashdown Block

LAUNDRY SOAPTHE BEST

Square your accounts

Happy Thought!
To do as successful grocers are all doing—stock the 

purest vinegar made, the kind that brings repeat orders.

WHITE, COTTELL’S
PURE MALT VINEGAR

for pickling or for table,
OUR ADDRESS :
Warner Road, S.E., LONDON, ENG.To do one thin# well ensures SUCCESS. To 

sell one per feet vinegar is to win trade.

aHEH
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BUSINESS CONDITIONS IN THE
CANADIAN WEST

(By The Canadian Grocers Special Correspondent.)

Winnipeg. Man., April 15, 1007.
What is llie actual outlook lot busi

ness in the Canadian west ? Has the 
country suffered much as a result of 
the hard winter 1 Will the severe win
ter seriously affect immigration, or will 
it affect it at all ? Collections are slow 
now and money seems to be unusually 
light in the west. Is this condition 
likely to last Jong ! These are ques
tions in which the business men of the 
country arc vet y much interested and 
it is important that they should be ac
quainted with the actual conditions. 
Business men want the truth about the 
situation, not statements colored by the 
buoyant optimism of the west or the 
n.so-tinted eyeglasses of the east.

To begin with, it must be admitted 
by all who give the subject any con
sideration that there is something 
wrong with the present state of af
fairs. Money is undeniably “tight ’’ 
and business is suffering as a conse
quence. The banks are carrying many 
large business concerns and they are 
finding it hard to get the money to 
supply the requirements of their eus- 
t- mers. In the winter season when 
money should be plentiful it is becom
ing increasingly difficult to make col
lections.

Railways at the Bottom of it.
The root of the trouble, as far as 

the west is concerned, lies with the rail
ways. They have not kept up with the 
growth of the country. Their rolling 
stock and motive equipment are inade
quate, under even the most favorable 
circumstances, to handle the western 
traffic; consequently the worst winter 
in twenty years put the junior road 
almost completely out of business and 
very seriously crippled the senior road. 
These are facts which cannot be dis
puted.

Even had the past winter been nor
mal there were special reasons why the 
i ail ways were up against a serious situ
ation. In the Fall, when every avail
able car is required to move the wheat 
crop, there was a sudden and unex
pected call from Alberta to move live 
stock east.. Heavy falls of rain in Al
berta during the month of August were 
responsible for a luxuriant growth of 
grass and the ranch cattle were fat and 
in prime condition. At the same time 
there was a rise of about two cents per 
pound in the price of beef in the Lon
don and Liverpool markets. Heavy 
shipments resulted, and 1906 was un
doubtedly the greatest cattle year the 
west has ever known. These cattle 
shipments required a great number of 
cars, and while the cattle shippers in 
Alberta were prosperous the farmers 
in Saskatchewan and Manitoba com
plained that theie were insufficient cars 
to move their wheat. When navigation 
c'osed at Fort William it wms seen that

there had been much reason in their 
complaints. When navigation closed, on 
Dec. 12tli, the big terminal elevators 
at Fort William and Port Arthur were 
practically empty, and from Sept. 1st, 
1906, to Dec. 12th, 1906, the number of 
ears shipped was 2,443 less than for 
the corresponding period in 1905. 
Practically the whole of the Saskatche
wan and a good proportion of the 
Manitoba crop remained to be market
ed. The whole of the 1906 crop will not 
be marketed until the 1907 crop is 
ready for trnnsporiation.

Fall of the Egg Basket.
Now, it is a commonplace remark 

that the west has all its eggs in one 
basket, that everything depends upon 
the wheat crop. Generally speaking, 
this is true, and when the railways 
were unable to move the crop promptly 
it was inevitable that there should be 
a serious shortage of ready cash in the 
country. It is true that money was ad
vanced by the banks on the security of 
the crops, but it must be remembered 
that these advances have been hindered 
by a world-wide money stringency, due 
to a great variety of causes. On the 
great bulk of the wheat c> op yet un
marketed the banks have not advanced 
any cash, probably because they were 
unable to do so in the state of the 
money market this winter.

As it Looks Now.
This, then, is the present situation. 

Money is undeniably “tight,” and all 
interests are waiting impatiently for 
the opening of navigation. When the 
wheat crop commences to move the pre
sent stringency will be gi eatlv relieved 
and most of the obligations of the west 
will undoubtedly be discharged. There 
is no reason for undue anxiety ; in fact, 
the business men who are best acquaint
ed with conditions in western Canada, 
and who have had the longest experi
ence in business in the west, are the 
men who are most optimistic as to the 
immediate future. The pi osperity of 
the country rests upon too sure and 
stable foundations to be disturbed seri
ously by the circumstances of the last 
six months. Western Canada is past 
the experimental stage. The tide of 
immigration is flowing in, unchecked by 
startling and exaggerated reports of the 
rigors of a severe winter, the railways 
are planning larger extensions this sea
son than in any previous summer, and 
real estate values are steadily advanc
ing. A little patience on the part of 
eastern manufacturers and wholesalers 
is all that is icquired. In a few weeks 
conditions will right themselves.

In one respect the severe winter, with 
its resulting hardship to business, has 
been a blessing in disguise. It has 
brought to the attention of the general 
public, of the railway officials, of the

Railway Commission, and of the Gov-; 
eminent, the fact that the equipment of 
the railways is quite inadequate to the 
needs of the country. Great efforts will 
now be made to i emedy this state of 
affairs ; greater efforts than would have 
been made had not the need been made 
so apparent by the events of the past 
few months.

PERSONALS.
J. E. Lawrence, grocer, of Burling

ton, is dead.
Coote & Kaiser, general store, Napin- 

ka, aie dissolving.
J. W. Burgess, grocer, of Wallace- 

burg, has sold out.
.1. T. Hill, giocer, of Hamilton, has 

sold to F. R. Martin.
W. A. W. Burnett, New York, was 

in Montreal this week.
T. Owens, of Owens & Sons, general 

store, Stonefield, is dead.
A. L. Anderson, grocer, of Toronto, 

has sold to W. G. Kent.
G. O. & G. E. Oakes, grocers, etc., 

Montreal, have registered.
Rowe & Rowe, general stoie, Water- 

ville, Quebec, have dissolved.
The assets of Ennes Dixon, general 

store, Rimouski, have been sold.
Babcock Bros., grocers, of Oshawa, 

have sold to the Reliance Loan Co.
The assets of Joseph Cote, general 

store, Isle Verte, Quebec, have been sold.
Aurele Binette, grocer, of Montreal, 

lias assigned to Bilodeau & Chalifoux.
A. J. Hoffman, grocer, etc., of Kena- 

ston, has been succeeded by Beise Bros.
James Herald, grocer, of Winnipeg, 

has been succeeded by Roberts & Boyce.
E. II. Keith & Co., grocers, of Am

herst, N.S., have assigned for the bene
fit of creditors.

The assets of Thomas Simard, of Lac- 
aux Sables, general store, were sold 
on the 11th inst.

T. J. Cooke & Co., grocers’ sundries, 
etc., Montreal, have dissolved. Thomas 
James Cooke registered.

Gervais and Dionne, grocers and 
liquor merchants, of St. John, N.B., 
have gone out of business.

The general stores of Assaly & Co. 
and of Low & Burnside, both of Iro
quois, have been burnt out.

W. P. Eby, of the Eby, Blain Co., 
Toronto, is in Port Arthur this week 
looking after the firms’ spring business 
in the north.

F. Hartley, manager of D. Graham, 
Sons & Co.’s general store, Inglewood, 
was in Toronto this week, buying for 
the summer trade, and was a caller at 
The Grocer office.

Fred C. Grasley has joined the tra
veling staff of Lucas, Steele & Bristol, 
Hamilton. Mr. Grasley is well known 
in the Cobalt and Parry Sound dis
tricts, and will soon be among his old 
friends.
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FROM GROCER CORRESPONDENTS I

BELLEVILLE.
This city is situated in the midst 

of probably the most fertile vegetable 
and grain portion of the Province of 
Ontario, and it is an undisputed fact 
that within the counties of Hastings, 
Prince Edward and Northumberland,
1 here are more canning factories in the 
same area than any similar area in all 
the rest of Canada. Especially is this 
true of Prince Edward County, noted 
almost as much for its fruit as its 
vegetables. Millions of cans are export
ed from this county of corn, peas, to
matoes, beans, apples and other fruit, 
and each year is adding to the number 
of new factories. Naturally one would 
imagine that canned vegetables would 
be obtainable here at a minimum price, 
but such is not the case. Just ask the 
iet ail grocers. Your correspondent 
made a canvass of the leading grocers 
lo-day. 1 found that nearly all of them 
reported their sale of canned peas, beans 
and corn just as brisk as ever, but there 
is one drawback. A few years ago every 
grocer in the city would sell 4 cans 
of the above with a can of tomatoes for 
25 cents. Now you can get a can of 
peas, corn and beans or two cans of one 
and one of another for a quarter, but 
tomatoes are not included in the list. 
Nay, nay. If a customer wants two 
cans of tomatoes now he pays in some 
places 25 cents and in a couple of stores 
they are sold at 10 cents each and the 
latter claim they are losing on them just 
because they have sold them at that 
price for some years.

The suspicion which the people were 
naturally bound to harbor over the 
big “Chicago Exposee” in regard to 
canned goods was felt in Belleville to 
a considerable extent and it was no 
doubt felt elsewhere. It was enough to 
make people who were accustomed to 
use canned meats a little dubious, as 
i be evidence of fraud was so flagrant. 
A prominent grocer said to-day, that 
|-inee the Canadian Government had be
come deeply concerned in enforcing the 
Cure Food Law the people were re
gaining confidence and the sale of can
ned goods was regaining its normal con
dition. And, by the way, several of the 
grocers say their sales of canned peas, 
corn and beans are going well and they 
have not sufficient to last out the sea
son, but their supply of tomatoes is 
sufficient owing to the fact that they 
can’t sell any at three for a quarter.

Several retail grocers are not a bit 
backward in registering what they con
sider a good sized kick. They claim 
that certain wholesalers are, and have 
been, selling direct to consumers, such 
as hotels, restaurants, boarding-houses 
and in many cases “particular friends’’ 
or in other words, private individuals, 
and the retailers naturally look upon

this as an injustice. This is not intend
ed to reflect upon any Belleville whole
salers, but outside travelers have been 
known to do this and these firms will 
not benefit thereby, according to what 
was told no later than to-day by a prom
inent and wide-awake merchant, and he 
was not a bit backward in mentioning 
the names. “If some of these offending 
wholesalers wonder why their orders are 
falling off here they should know the 
reason,” said he. “The strange part 
of it is that some of these firms buy 
from the manufacturers on the strength 
of being wholesalers and then sell to 
others who are not retailers. The manu
facturers sometimes take big risks.

It is generally understood that a 
movement will shortly be started among 
the grocers for earlier closing. For 
some time here there has been no regular 
closing 'hour owing to the abandonment 
of the grocers’ branch of the Retail 
Merchants’ Association. One big store 
is now closing at 6.30 instead of 7 and 
at 10 o’clock instead of 11 on Satur
day and it is expected that others will 
follow suit. The people are agitating 
for it and if the time comes when Sat
urday night delivery is done away with 
clerks, merchants and citizens will be 
delighted.

One thing Belleville grocers were glad 
to tell your correspondent was that there 
was no serious cutting in prices. To 
tell the truth the people are wise enough 
to appreciate that fact, as its evil effects 
have left an impression not soon to be 
forgotten.

CHATHAM.
The Retail Merchants’ Association 

here is energetically pushing the pro
posal to relieve the pressure of Satur
day business by establishing a market 
day on Wednesday as well. The matter 
came up at the regular monthly meet
ing on the 8th, Wm. Anderson, spokes
man of the committee in charge, report
ing that circulars to the customers and 
farmers had been drafted explaining 
the advantages of the move. The city 
council have been asked to remit the fees 
of farmers coming to market on Wed
nesdays, and efforts will be made to 
secure special rates on railroads and 
in other ways to help along the pro
ject, which is one particularly of in
terest to local grocers. Hitherto 'Sat
urday has been a rush day, invariably 
necessitating the hiring of extra help; 
but it is hoped the new move will divert 
much of this business to Wednesdays.

The R.M.A. also decided to put their 
foot down heavily upon the concert 
ticket qnd programme advertising nuis
ance. In the matter of delinquent 
debtors, the association has already 
brought about good results. At Mon
day’s meeting a number who had settled 
were stricken from the list.
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Active interest is manifest just 
now in the organization of a board of 
trade. A public meeting to deal with 
the matter has been called for the 12th.

Chairman Wm. Anderson of the lib
rary board was in Toronto last week, 
representing that body at the meeting 
of the Ontario Library Association.

Wallaceburg’s vote on April 8th on 
the proposal to fix the assessment of the 
Hawken Milling Co. resulted in the by
law being carried by a vote of 325 to 
3.

S. 11. Knight, of Moose Jaw, former
ly proprietor of the general store at 
Norlhwood, is revisiting old friends in 
this vicinity. He looks prosperous.

Geo. A. Stacey and two sons have re
turned from a visit to relatives at their 
old home at Port Hope.

A new block is being built on Ct. Clair 
St., which will be occupied by Alf. De- 
loge ’s grocery and R. 1. Weaver’s meat 
market.

The Kent Canning Co. are building a 
considerable addition to their factory.

Harold English, of the Orchard Home 
Farm, Harwich, reports a fair outlook 
for the 1907 fruit crop. Apples, he says, 
will be an excellent crop this year, but 
pears, especially Kiefers, will be a total 
failure. Peaches will be a light crop. 
The Winter has been hard on the San 
Jose scale, which does not seem as ac
tive this season as in former years. 
The showing for smaller fruits is good.

Jos. Martin has purchased the Maple 
City Confectionery, on Fifth St., North 
Chatham, formerly owned by J. E. 
Burgess and Ü. Edwards.

INGERSOLL.
A system oi' advertising that is both 

attractive and effective has been adopt
ed by Beattie & Co., grocers. It con
sists of making extensive displays of 
many of the leading articles in then- 
windows and at the front of their store 
and marking the price of each in bold 
figures on heavy white cardboard. A 
large display such as is referred to, 
with the many advertising cards, is 
certain to arrest the attention of the 
passer-by or the customer, and with the 
prices apparent at a glance many pur
chases are undoubtedly made that would 
not have been under ordinary circum
stances, and the clerks are spared the 
trouble of producing this and that arti
cle and making known the price. Your 
correspondent was very favorably im
pressed with this method of advertising 
on passing Beattie & Co.’s store re
cently and in conversation with the 
manager, John S. Smith, he was in
formed that it was productive of very 
satisfactory results.

One great advantage of this class of 
advertising lies in the fact that the dis
play may include some article to which 
no thought of purchasing has been given 
by the passer-by or the regular custom
er. It is brought to their notice more 
particularly by the advertising card and 
as both the article and the price appeal 
to the one who has paused to look at 
the display, a sale is quickly made. In 
this way the transient trade will be in
creased and many permanent customers 
won. The intention of the plan is not 
to emphasize “bargains,’’ but the va
riety of articles that is to he found in 
the store and the price at which each ar-
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tide can be obtained without the usual 
questioning, which is distasteful to many 
people unless a purchase is absolutely 
necessary. At this, season of the year, 
«hen garden products, such as cucum
bers. ripe tomatoes, lettuce, etc., are 
just coming in, and the prices are fluc
tuating almost daily, a “bulletin ’ sys
tem, or whatever one may choose to 
call it, is particularly effective, and 
many sales are made that would not be 
il the customer had to walk in and en
quire as to the prices.

Everyone is aware that “plain 
ligures” go a long way nowadays in 
commercial circles, especially when back
ed up by honest goods and fair treat
ment. Beattie & Co. also know the val
ue of printers' ink and through their 
combined systems of advertising the 
public is constantly kept in touch with 
their stock and their prices.

Grocers everywhere are familiar with 
the products of the ingersoll Packing 
Company and they will no doubt be in 
terested in anything that denotes ad 
vancement on the part of this enter
prising firm. Some months ago, it will 
be remembered, the office of the firm 
« as almost totally destroyed by lire 
and they were compelled to secure new 
quarters at once. Last week plans and 
.specifications were received by the com
pany lor an imposing office building, 
the construction of which will be com
menced as quickly as possible. The site 
for the new- building will be on the 
northwest corner of Wonham and Vic
toria Streets, in close proximity to 
their large factory. The building, which 
will be 58 x Off ft., will be one story 
with basement. It will be constructed 
of stone and pressed brick, and accord
ing to the plans will be elaborate in 
every detail. The vestibule will be 2b 
x l(j ft. #nd the floor will be of 
tile. The main office will have a floor 
space of 40 x 28 ft. Jn addition to the 
main office there will be five private of
fices and stenographers’ office. The in
terior will be finished in quarter-cut and 
led" oak. The plans indicate that the 
building will be one of which not only 
the company but all citizens may feel 
proud.

One disappointing condition that has 
existed at the local market for months 
is the scarcity of poultry and the at
tendant exorbitant prices. For years 
past this has been regarded as a poul
try section, but for some reason that is 
difficult to explain the offerings at the 
local market have been decidedly small 
for a long period. The scarcity may be 
explained to some extent by the fact 
that during the autumn many buyers go 
through the country and buy up practi
cally everything available for ship
ment to Toronto and other large cen
tres. Not only do they offer a market 
for the young fowl, but the old hens arc 
also taken. The farmers in many in
stances sell oil everything but the young 
stock on which they depend for their 
egg production during the winter and 
spring and as a result they have no
thing to offer in the way of dressed 
poultry to the people who week after 
week anxiously visit the market. Only 
a few pairs of chickens and an occasion
al turkey have been displayed at the 
market in several weeks and the price 
for chickens has on one or two occa
sions jumped tc* $1.50 per pair.

The Ingersoll Board of Trade is rap
idly taking rank with the most active 
and progressive bodies of this kind in 
the province. At a largely attended 
meeting last week the proposal to es
tablish a Carnegie library received en
thusiastic endorsation. A committee 
which had been making investigations 
submitted a report which embodied the 
recommendation that application 
through the mayor be made to Mr. 
C arnegie lor a grant of $10,000. After 
considerable discussion the report was 
adopted.

Another matter of much importance 
to shippers was brought before the 
Board in the form of a report from a 
committee which had been dealing with 
it since the previous meeting. The com
mittee reported having examined a copy 
of the draft bill of lading submitted by 
the railways of the Dominion to the 
Railway Commission. The more im
portant recommendations made by the 
committee were :

“That the owners of goods should 
hgve the privilege of arranging for 
storage and insurance when the com
pany notify the owner that they have 
no storage accommodation.

“In handling goods to connecting 
lines responsibility should not cease till 
receipt has been obtained for delivery.

“Time should be extended one week 
for making claim.

“The time for making delivery should 
be extended 48 hours before storage 
charges begin.

“Shipper should be notified before 
railway company receives freight, pro
viding pressure of traffic or cars are 
wanting for reasonable despatch, and 
the company should he liable, except 
when proper notice is given.”

The present prices of dairy cows will 
go a long way in explaining the high 
prices that are being paid for butter. 
Last week H. McDermott held an auc
tion sale at which twenty-five dairy- 
cows were sold, the average price being 
$54.4?). The first pair of cows sold for 
$80 each.

H. B. Smith of the Ontario Depart
ment of Agriculture, who has been tour
ing Western Ontario, was in the vicinity 
of Ingersoll last week. Asked as to 
how the potato crop would result this 
year, Mr. Smith said there would be an 
immense waste through rot and an
other affection called the “scab.” Mr. 
Smith added, “Of course Oxford is a 
more loamy county, but what potatoes 
there are, aie similarly affected.” Mr. 
Smith strongly advised the planting of 
some of the newer varieties of potatoes 
in order to overcome the present diffi
culty.

Reeve M. T. Buchanan has given no
tice to the council that it is his inten
tion to introduce a by law regulating 
the distribution of bread, a matter in 
which all grocers should be vitally in
terested and they should use their in
fluence to the fullest extent to have 
their bread supply delivered to them in 
the best sanitary condition possible. 
Mr. Buchanan is strongly of the opinion 
that the bread is not being delivered in 
a manner that is conducive to good 
health, and his proposed “legislation” 
is awaited with a great deal of interest.

Î8

Grocers, as well as housewives, know 
lull well the necessity of house-clean
ing. The blight days of early spring 
reveal patches of dust on the topmost 
shelves which are anything but pleas
ing to the eye; in the store-room arc 
piles of boxes and a miscellaneous col
lection that should be removed, while 
here and there, throughout the store,' 
attention is necessary before every
thing is spick and span for the sum
mer season. In these days when the 
human family is beset with microbes 
and germs on all sides, grocers know 
that the neat, tidy appearance of their 
store counts for a great deal. If the 
store is inviting and the articles pro 
perl y displayed there is every proba 
bility of the volume of business in
creasing, for the meaning of the la 
miliar words, “cleanliness is next l<, 
Godliness,” were never so fully under 
stood as at the present time.

The house-cleaning season has opened 
with local merchants, who are now los 
ing no time to put their stores in 
blight and attractive condition for the 
summer season. Stocks are being re 
arranged, paint and paper freely used, 
and everywhere throughout their store,- 
there are indications that stamp them 
as being stiictly up-to-date in sanitary 
methods. For a town of its size, In 
gersnll has every reason to feel proud 
of its grocery stores.

* . *
To those who have listened to the in 

teresting tales of grandfathers ami 
grandmothers of the sugar-making day 
when the sap kettle was. kept boiling 
day in and day out, theie is, indeed,, 
room for sad reflection on the scarcity 
of maple syrup now-a-days. In this 
section of Ontario the maple timber i> 
rapidly disappearing, and instead of tin 
thousands of trees which annually 
yielded up their supply of sap some 50 
years ago only hundreds are now being 
lapped. The high piices for wood dur 
ing recent years, and the desire to cul 
(ivate as much land as possible, led tin 
farmers to reduce their “sugar bushes 
to but a shadow of what they once 
were, and those who look forward ’In 
(he manie syrup season know only too 
well what the result has been. Very 
little syrup is now made for the mar
ket by those who are fortunate in pos
sessing the sugar hush. Not one-half 
the quantity of syrup offered in other 
years has been brought to Ingersoll 
this season. The supply has been so 
small (hat g meets will have to depend 
aln ost entirely upon I he output of the 
lower provinces for what they require. 
All dealers are making the same com- 
I hint, that it is almost impossible ft> 
secure home-made maple syrup in large 
quantities. The unusual shortage thm 
season is partially explained by the mi 
favorable weather conditions, but at 
the rate the bushes are being depleted 
of maple timber the situation is not 
likely to be improved in years to come. 
For some time past the local grocers 
have been buying rather large quanti-
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tins of maple syrup from eastern manti- 
i au turn's, and the indications are that 
I he bulk of their supply this season 
will come from that source.

KINGSTON.
Kingston merchants are looking for 

increased trade now navigation is open
ed up and sails are being hoisted. The 
Str. Aletha made her first trip, calling 
;jt the different wharves on the islands 
:lnd loading up with fresh eggs, butter, 
maple syrup, etc. News from the Brock- 
\ ille district notes the fact that the flow 
of sai> this spring is exceedingly large 
and farmers need not buy so much Red- 
path, Woodside, or St. Lawrence and 
fool the innocent city folk. Maple syrup 
costs from 75c. to $1 a gal. and retails 
at 25c. and 30c. a quart. A lot is 
being shipped to the west, where all 
good things go, especially clerks.

A good, all round clerk is hard to get. 
No class of men are criticized more.

.Tim, the grocer, to the knight of the 
grip :

“Do you know where I can get a good
clerk ?”

“Well, let me see. Yes, Jim B---- - is
i I.K., but he drinks. Bert R----  is good
but he don’t get around to open up till 
8. losing a lot of 7 o’clock trade. Ar
thur K---- is a good window and store
trimmer, but he is a poor salesman. He 
will sell to-day’s goods and leave last 
month’s on the shelf.”

Tn a nutshell, a good clerk should be 
a live man ; one who thinks, thinks, 
thinks, thinks, and studies goods and 
customers. He requires to be 
shrewd and have good manners ; be re
served and not too familiar. Goods well 
displayed are half sold, but don’t, put 
goods in the window that are injured bv 
light and sunshine, such as biscuits, 
rcreals. etc. When you open a new box 
of goods, bring the old ones to the 
front, for stale goods are a great injury 
to the manufacturer's reputation. Don’t 
get careless, if you do your trade will 
leave you.

The Peterborough grocers, T see by 
last week’s issue, are suffering from cuts 
bv the butchers and are anxious to find 
a remedy to meet them. It is a mean 
practice of the butchers and will surely 
fall back on them. They should keep to 
their own commodity. Tn Kingston we 
have a branch of the Wm. Davies Co. of 
Toronto. They sell tea, sugar, butter 
and eggs, etc., and sometimes put dod
gers in the local papers offering corn 

1 for 25c... etc. etc. This makes grocers 
handle meat and cut the price, and so 
trade is crippled and all suffer except, 
the consumer.

Too bad, too bad. Organization is the 
remedy, not retaliation.

Travelers who cater to hotels and 
hoarding houses and small concerns are 
getting the cold shoulder from legiti
mate retailers here and should get the 
gone medicine all over Canada. Re
tailers should appreciate houses who do 
not, sell to the riff raff trade and should 
hold their orders for them.

•lohn F. Raker, traveler for Geo. Ro
bertson & Son, is not feeling as well as 
his host of friends would like. There is 
mit in all the traveling fraternity a man 
with more philanthropy to the square 
inch than John. To know him is to 
love him. TTo is straight in all his deal
ings and that is the kind of man the 
world is in need of. His many friends 
hope he will gain ip weight and strength

and regain his good looks, for he cer
tainly resembles royalty when he is
himself.

Sugar is advancing. Where will it go? 
If we only knew, we would soon be in
dependent.

The usual quorum of grocers had 
their weekly talk on ttie market square 
and Jim used strong language. He said 
the grocery trade was getting on a low 
level when grocers jump on their de
livery wagons and run after orders, get
ting down on their knees and pleading 
for trade. It reminded him of the 
spring organ grinder and the monkey on 
the string. Jim said he liked the peo
ple to come to his store and see what 
they were getting. Running after trade 
encourages credit and takes away inde
pendence from the dealer.

Mr. Cockburn, of Comfort Soap fame, 
paid his usual visit to our city and we 
were glad to see him. We like his soap. 
He is all right. He was a
useful and prominent figure at our gro
cers’ picnic and his genial manner in 
conducting the Comfort Soap race made 
friends for him among the gentle sort 
who took part in the race. Forty la
dies started in that famous race. It 
was a picture not to be forgotten and 
when they finished the race they fell ex
hausted in the arms of the good natured 
grocers who awaited their arrival. 
Some were longer recovering conscious
ness than others, but they all came to, 
and marched off with their aprons full 
of Comfort Soap, besides some getting 
gold, silver, and gunmetal watches.

LONDON.

I'rice-cutting was the chief matter dis
missed at the annual meeting of the Re
tail Grocers’ Association last week, 
the question being threshed out in all its 
bearings. The net result was the ap
pointment of a committee to interview 
offenders with the view of turning them 
from their evil ways, the committee to 
report at next meeting. In the mean
time the committee found that with one 
or two exceptions, all are willing to turn 
over a new leaf. The cutting, as a rule, 
is confined to canned goods and sugar, 
which latter, many dealers feel in view 
of the recent advance in wholesale price 
and the prospect of the commodity go
ing still higher, should be increased ra
llier than reduced in price by retailers.

The meeting of the association was 
largely attended and exceedingly harm
onious. Not a little discussion occurred 
on the question of continuing the Wed
nesday half-holiday during the coming 
Summer and on a vote being taken it 
was resolved to observe the half-holiday 
during June, July and August. A com
mittee was appointed to wait on the 
city council and endeavor to have the 
peanut and push-cart men prevented from 
selling goods on the streets during the 
coming Summer. The grocers claim 
they have suffered greatly from the op
position created by these curbstone mer
chants last Summer, and they feel some
thing should be done to put a stop to it. 
The meeting considered the telephone 
question at some length, the final decis
ion being that the association had done 
all in its power to impress upon the 
city council that the rates at present 
charged by the Bell Company are too

U

high and that it is opposed to that 
company being given a new franchise 
unless rates are lowered. The secretary 
was instructed to get after those grocers 
who have not yet secured membership 
in the association, and endeavor to in
duce them to join. The election of oti- 
oers resulted: President, Harry Rana- 
han ; first vice-president, Thomas Shaw ; 
second vice-president, W. T. Mullins; 
secretary, C. Hayes; treasurer, Ed. 
Ryan; executive committee, J. Hasketi. 
R. A. Ross, C. II. Lee, Thomas McCor
mick, G. Drake and W. E. Vandeveer.

A deputation of city bakers waited on 
the license committee of the city council 
at its last meeting and urged that no 
action be taken on the request that a 
by-law be passed making two and four- 
pound loaves the standard of all bread 
coming from bakeries. The deputation 
contended that ingredients were costing 
much more to-day than ever before anil 
it would be simply impossible to sell a 
two-pound loaf for five cents. One of 
the aldermen maintained that bread 
should be sold by the pound, as in 
Europe, and that with the cost of wheal 
the price would fluctuate. The upshot 
was, that the committee decided to al
low things to remain as they are. Cur
iously enough, the next morning the 
first raid in two or three years was made 
on bakers’ wagons and about fifty loaves 
in all were seized for the benefit of 
local charities because they did not bear 
the prescribed label. When weighed 
many of the loaves fell short of the 
necessary one and a half pounds.

Fruit-growers hereabouts are likely 
to suffer heavily as a result of recent 
frosts. The premature warm weather of 
the latter part of March caused the 
canes on many bushes to send forth their 
tender buds, and when the frost came 
raspberry bushes were almost totally 
put out of business for this year. Thim- 
bleberries, although suffering heavily, 
are injured to a much less extent, tl 
has not yet been learned that any of the 
larger fruits have been seriously in
jured.

MONTREAL.
Since the maple goods season has 

come on grocers in different parts of 
the city have been giving considerable 
attention to maple syrup and map’e su
gar. Window displays are seen in all 
sections, some very attractive windows 
being noticeable on St. Catherine street. 
A. Dionne & Co. gave one entire win
dow to maple sugar during the week.

Burglars spent an enjoyable evening 
in St. Catherine street retail stoves re
cently. The gentlemen of the night 
commenced operations at Winch’s meat 
market, smashing the plate glass dooi 
and stealing the few coppers which hap
pened to be in the till, as well as several 
hams and sides of bacon. From Winch’s 
the operators walked to the English 
Provision Company’s store, a little 
further west. Here they gained en
trance in the same manner and secured 
a couple of dollars in coppers and 
smashed the cash register. They helped 
themselves to pickles, selecting several
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lilies of the real article. Their final call 
was made upon .1. U. Cote, 887 tit. 
Catherine street west. Here they rest
ed after their labors, spreading out a 
loyal feast of liquors, bread, biscuits, 
cooked meats and other delicacies. 
Cigars were smoked and (hen the burg
lars departed for their honest beds. The 
police were kind enough to lend their 
absence during the evening’s entertain
ment, Which favor was justly appreciat
ed by the men of the mask—but not by 
the grocers.

Bodes Gum Company, capitalized at 
$20,000, has been incorporated, the fol
lowing being the incorporators : H. W. 
Prendergast, L. Gosselin. F. W. Hib
bard, H. G. Temple, J. W. Withell.

W. R. Silcock has been appointed 
sales agent for Montreal for the Hovey 
Bros. Packing Co., Sherbrooke, Que.

PETERBOROUGH.
The Retail Merchants’ Association 

met in the Y.M.C.A. parlors lost Thurs
day night for the purpose of discuss
ing a couple of by-laws recently passed 
by the city council. There was a large 
number of merchants, including several 
gioeers, present, and a keen interest in 
the discussion was displayed.

The sign by-law, passed some time 
ago, was the first to come up. This by
law prohibits any sign overhanging 
the street whatever, except illuminated 
signs. The owners of these are com
pelled to take out a license, which costs 
$2 per year. The sign is erected and 
examined under the supervision of the 
city engineer. The merchants were 
unanimous in condemning this act of 
the council as unfair, unreasonable and 
uncalled for.

One of the grocers present pointed 
out that nearly all the illuminated 
signs used in the city were in front of 
hotels, cigar stor es, pool rooms and other- 
such places, and he thought it was high 
time for the retail merchants to call a 
halt, lie, for one, did not propose to 
be legislated against for the benefit of 
a few other business places.

The box by-law met a similar fate. 
This act prevents the merchants re
ceiving arty goods through the front 
door of their store after twelve o’clock 
on all days except Saturday, and on 
Saturday no goods at all can be taken 
in. In many cases the stores have no 
back entrance, and in others the back 
door is very hard to reach, especially 
in winter. The result is that the mer
chants are very often put to great in
convenience.

In the opinion of many, the present 
state of affairs will add greatly to the 
interest taken in organization. If the 
merchants stood together no such by
law could be passed. The opposition 
would be so strong that the aldermen 
and mayor would think a long time be
fore acting.

A committee of about twelve mer
chants was appointed, and they waited 
on the city council at a meeting on 
Monday night. They presented their 
views to the council and the box by

law will be amended according to their 
request. But the sign by-law stands. 
That means that every sign in the city 
not illuminated, and which projects 
from the building, must come down. 
This will affect about 200 or 250 stores, 
offices and other places of business. The 
retail merchants put up a strong fight 
in both eases, and would have had the 
sign by-law repealed had it not been 
for the fact that it was passed about 
25 years ago, but had not been enforced 
until this year.

A couple of the members of the Re
tail Merchants’ Association have hit up
on the idea of holding a retail mer
chants’ banquet in the near future. The 
scheme is to get a large majority of the 
merchants together and then have one 
or two outside speakers present to give 
a talk on organization and some of the 
leading topics of interest to the trade 
generally. So far, the suggestion has 
met with favor wherever mentioned, and 
if those at the head of it proceed with 
I heir scheme it will undoubtedly prove 
a big success.

The annual meeting of the board of 
trade was held last week, when Dr. M. 
A. Morrison w:as elected president to 
succeed D. Hughes-Charles, "who had 
acted in that capacity for four years. 
There was a large attendance and con
sole] able interest was displayed. The 
board is in a good condition, and it is 
fully expected that it will prosper great
ly duiing the next year. The officers 
elected were as follows:

President, Dr. M. A. Morrison ; vice- 
president, Geo. A. Gillespie ; treasurer, 
W. H. Bradburn, secreaary ; T. 
Quartermaine. A nominating commit
tee was appointed to select members 
for fhe council to represent the different 
lines of trade.

The new vice-president, Geo. A. Gil
lespie, is a young man, and a better man 
for fhe position could not be found. 
He is a member of the grocery firm of 
White & Gillespie, and is a very large 
cheese buyer. He represents the East
ern Ontario Dairymen’s Association on 
fhe committee which is arranging for 
the big dairymen’s exhibition, and he 
is one of the most active and progres
sive men in the city. He is known and 
is very popular in the city and through 
fhe whole district, and he will be of 
great value to the board of trade.

Harry Bradshaw, who has become 
well known to the Peterborough public 
through his connection with G. A. Oke, 
fruit and fish merchant, has purchased 
the grocery business of A. M. Harmar, 
and took possession on Monday. The 
stand is a good one, being located in a 
thickly-populated part of the city. Mr. 
Bradshaw will carry a full stock of 
fruits and vegetables as well as grocer
ies, and there is no reason why he should 
not be very successful.
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W. H. Wrighton, who has conducted 
a grocery business on Peterborough’s 
main thoroughfare for over fifty years, 
has decided to retire from active life in 
July. He is now offering his business 
for sale.

Last month Mr. Wrighton celebrated 
his golden jubilee in business life, and 
he holds the unique record of being m 
one line longer than any other man in 
the city.

He first embarked in the grocery 
trade in March, 1857, in the old Ameri 
can Hotel block, which stood at the coi
ner of Brock and George streets in those 
days.

About thirty years ago Mr. Wrighton 
removed to his present stand. He is 
now in his 75th year, and feels that he 
has earned a well-deserved rest. Mr. 
Wrighton has for many years bough I 
and sold furs, and has been a promin
ent figure on the Peterborough Cheese 
Board. He bought for Ayer & Co., of 
Montreal, and other firms, retiring a fev 
years ago. His premises, which belong 
to Mrs. Edgecumbe Pearse, of Rubidgc 
street, will, after he vacates them in 
July next, be leased by a new tenant. 
The store front will also be improved.

Mr. Wrighton can recall with interest 
many incidents of business life in the 
early history of Peterborough, and there 
are none who are in the same business 
to-day as they were when he first start 
ed out in 1857.

Mr. Wrighton’s many friends trust 
that he may have a quiet sunset to his 
active busy life, and that he may live 
many years to enjoy a well-earned rest

The demand for canned goods this 
year is very good. All the merchants 
report quite as large, and some report 
a little larger, sales than usual. The 
price, of course, has a good deal to do 
with this. When the cost to the re
tailer was raised it was not increased 
in proportion to the consumer. Coro, 
peas, heans and pumpkins sell at Bl
and three for 25c., there being two 
grades. Tomatoes sell at 10c. and 12J>. 
The merchants, therefore, are not mak
ing a fortune out of it, as they are pay 
$1.17 per dozen. On the whole, the coo 
sumption of canned goods in the cit 
is faauch larger than in previous yea;;- 
owing to the substantial gain in popu 
lation. But had the price not been ke; i 
down the demand would certainly have 
fallen off. As it is, a few merchants 
put the price up to 12J cents on tin- 
corn, tomatoes and peas, and their trade 
in these lines decreased.

ST. CATHARINES.
The enterprising firm of McLaren k 

Co., operating the most extensive d- - 
partmental stoie in the Niagara dis
trict, have let the contract to pain i 
and otherwise improve the interior of 
their extensive establishment on St 
Paul and Ontario streets.

The nursery firms of A. G. Hull *’ 
Ron and Reid & Bunting have gangs of 
men employed arranging and preparing
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for spring shipments of fruit and or
namental trees and small fruits and 
ornamentals. '

Owing to the cold weather that pre
vailed during all of last week, when ice 
was formed, gi eat fears were enter
tained that the buds of fruit trees would 
be injured, hut upon investigation it is 
found that the buds have not advanced 
far enough to receive injury.

The International Hotel, owned and 
managed by William Gordis, has been 
receiving a coat of paint in the inter
ior, and other improvements have been 
made to this popular hostelry.

Michael Hannon, formerly of Thor- 
old, has purchased the New American 
Hotel on James street from Delos 
Spence and will take possession at the 
beginning of the fiscal license year. The 
price paid is said to be $8,000. Slough 
& Hush, the present tenants, have 
brought the hotel into prominence as a 
home for travelers, and having spacious 
grounds it is the favorite stopping place 
for farmers to locate their horses and 
conveyances.

Stewart Nelson, for some years past 
an efficient employe in the wholesale 
liquor store of Dennis C. McGuire, in 
this city, has purchased the Union 
Hotel and business of Mrs. Willis at 
Merritton. Mr. Nelson is well and fa
vorably known in this section of the 
country.

Late inspections of the peach trees in 
and near St. Catharines show that the 
fruit buds are mostly killed. Though 
frosts were not so severe as in some 
other winters, the trees had become 
weakened by the San Jose scale and did 
not have the strength to ward off de- 
si ruction by the cold weather.

Speaking of dressing store windows,
1 here is scarcely any city where this 
art is carried out to the same extent 
as in St. Catharines. The merchants 
lake pride in making a good display in 
their shop windows, and a number of 
firms employ experts to carry out the 
designs. There are not many dry goods 
establishments but they all carry ex
tensive stocks, and two of them, the 
McLaren Company, and the J. D. Tait 
Company, each have buyers who visit 
the European and best American mar
kets twice a year to make their selec
tions. The grocers are not behind the 
dry goods merchants to see that a 
showy window display attracts cus
tomers. Even those which are small 
concerns vie with their bigger neighbor 
to make a good display of the goods 
they carry. A few of the grocers deal 
in early American vegetables, etc., from 
the south, and they let the people know 
of their arrival by a display and adver
tisements in the local newspapers. The 
principal retail grocers are Joseph Voi
c'd. M. McGuire & Company, Garner 
Brothers, A. Welch & Son, J. Festing, 
trank Wilson, E. Gander, D. Weir, 
Bradley & Son, J. T. Timmons, Sher
wood & Son, James Lee, Charles M. 
Libson, alderman; D. L. Cruikshank, R. 
Watson, Becker & Co., John Beal, J. 
and G McLean, A. Foster & Co., M. 
Eanè, M. Scnnett, M. Tinlin, M. Cam
eron in addition to a large number of 
smaller concerns. As there are two enter
prising wholesale firms of grocers, W.

■ Merriman and Ross, Parnell & At
kinson, who have travelers who call on

the retail trade frequently to secure 
orders, and as the telephone is exten
sively used here, the depleted stock can 
be readily replenished.

There is a good field for a grocers’ 
union, as there are so many persons in 
the trade. There was a healthy Retail 
Grocers’ Association at one time, but 
disaffection crept in; they did not have 
sufficient confidence with each other; 
some broke the rules and cut prices and 
the association soon ceased to exist and 
now each one arranges his methods as 
best suits himself.

There is a Retail Merchants’ Associa
tion still in existence, but the members 
meet only about mice in the year, and 
that is mainly to look after the muni
cipal assessment rolls. All persons en
gaged in the retail trade, who are gov
erned by rules and regulations laid 
down by the provincial association, are 
eligible for membership. The president 
of the local association is Mr. James 
N. Walker, druggist and ex-alderman; 
the secretary being Mr. George Brad
ley, grocer. There is a wide field of 
usefulness for an association of this na
ture if it be properly managed, as there 
is such a rich agricultural and fruit
raising territory around this city.
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E. K. BARNSDALE, STRATFORD
President Retail Merchants’ Association who is 

Retiring from active Management of 
his Business.

STRATFORD.

Stratford’s live Retail Merchants’As
sociation will meet again this week and 
many important questions will come up 
for consideration, including the auto-de
livery system, early closing by-law, etc. 
The association is doing splendid work 
in this city. E. K. Barnsdale, the presi
dent, is a live business man. He has 
built up a large grocery business which 
is known as the “Hub.” The firm 
does a very extensive trade in all lines 
of groceries. Mr. Barnsdale is an ex
alderman of the city. C. N. Greenwood, 
the vice-president of the association, is 
a member of the undertaking firm of 
Greenwood & Vivian. The secretary, E. 
A. Rea, conducts a good drug store in 
the city, and the treasurer, R. S. Jones,
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is a progressive groceryman. It will be 
seen that the association is lepresenta- 
tive of the different lines of business.

The Retail Merchants’Association has 
its different sections. The officers in 
the grocery section are: R. S. Jones, 
president, and E. O’Flaherty, secretary.

The association has a splendid col
lecting department and the secretary of 
this depaitment, J.S.Smith, is doing ex
cellent work gathering in old accounts. 
A black list of all “bad pays” is kept 
by the retailers and is carefully looked 
after. It is proving a splendid help to 
the members.

Messrs. McCully & Hough recently 
purchased the grocery business of Aid. 
C Mellhaigy.

The week-end market was a large one, 
but prices did not differ from those id' 
the week before, except eggs. This pro
duct W’as very plentiful and sold at loo., 
16c. and 17c. per dozen. This low price 
is the same as that asked by the gro
cers. Maple syrup is plentiful on the 
market.

A change is taking place in the man
agement of one of the leading retail 
establishments of the city, the Barns
dale Trading Co. E. K. Barnsdale re
tires from active management of the 
company and the store will henceforth 
be under the management of H. V. 
Wilson and B. Williamson, two young 
men who have been in the employ of 
the company for years. Mr. Barnsdale 
will ictain the presidency of the com
pany and the position of foreign buy
er and adviser. A. C. Barnsdale will 
be secretary-treasurer and the business 
will be continued on the same basis. 
This change will relieve E. K. Barns
dale, who is now overtaxed with the de
tail of management, and lie will have 
more time to devote to other outside 
interests that have been a great finan
cial benefit to the company.

Mr. Barnsdale, who is a live grocery 
man and president of the Retail Mer
chants’ Association, has been in busi
ness in this city for 35 years. During 
that period he has never had to resoit 
to the division court for collecting any 
of his accounts. Mr. Barnsdale always 
felt that every customer that traded 
with him was honest, and he endeavored 
to run his business on honest principles, 
always being sincere in saying “Yes ‘ 
or “No” on all business transactions.

At the regular meeting of the Trades 
and Labor Council, held Friday even
ing, the members decided to urge upon 
all merchants the necessity of using the 
union label.

TORONTO.
S. J. Clark, who has been in charge 

of the fruit and vegetable business of 
Swan Bros., and connected with that 
firm for over a dozen years, has had 
to quit work altogether on account of 
his health. He had a bad attack of 
pneumonia two years ago and did not 
take sufficient care of himself in the 
convalescent stage, with the result that 
he is now trying the open-air cure on 
his ten or fifteen acre farm to the north'-
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<jast of the city. Mr. (.lark has the 
largest, and probably the finest, kennel 
of cocker spaniels in America, and car
ried off most of the prizes awarded (or 
this breed at the last New York dog 
show. Some time ago he bought up 
George Goodei ham’s kennels, and will 
devote most of his time to the develop
ment and improvement of the breed. 
We are far from being blind to the 
possibilities afforded tbe budding humor
ist in the last statement, but we prefer 
the higher credit for having omitted to 
remark that Mr. Clark is indeed “go
ing to the dogs!”

In extinguishing a small fire which 
started in one of the rooms of the sec
ond storey, It. E. Stroud, who has a 
corner grocery on Yonge street, hajd 
bis stock slightly damaged by water.

VICTORIA, B.C.
Business in all lines is very brisk this 

.season; all merchants report sales very 
hvavy and feel decidedly optimistic 
about the future of Victoria.

Beal estate offices have spi ung up like 
mushrooms during the last few months; 
business in that line being very active. 
Some large turn-overs have been re
ported. This activity is due to numer
ous strangers thronging in here, and 
seeking homes in this delightful climate. 
They are a splendid class of people and 
a decided acquisition to the community. 
The bunging of these people here must 
be attributed almost entirely to the ef
forts of the Victoria Tourist Associa
tion. which is a splendid organization 
and has done much for the city, and all 
Victoria merchants readily acknowledge 
that the gradual increase in business 
is due to the steady influx of people 
into the city and surrounding distiicts.

In connection with the “Tourist As
sociation,” there is a free exhibition 
room, which is used exclusively for the 
display of goods manufactured in Vic
toria. This is a large hall, well lighted, 
and spaces are rented to local dealers 
and manufactureis, who make very at
tractive displays of their productions, 
and the public are very cordially in
vited to inspect the same.

• •
*

Tbe Government is taking vigorous 
methods to clear the country of fruit 
pests. Inspectors are tiaveling the 
country and compelling the owners of 
fruit trees to either spray them or cut 
them down, thus doing away with a lot 
of old and useless trees and orchards 
that are veritable breeding places for 
fruit pests.

Tliis action has added another article 
for the grocer to handle, which is a mix
ture for killing fruit pests and is known 
as “tree spray.” It is put on the mar
ket in a concentrated form, in quart, 
half-gallon and one-gallon tins, which 
retail for 35c.. 50c. and $1 respectively. 
Grocers find a ready sale for this ar
ticle, as most people find it very con
venient in this form. The “spray” fs

manufactured in Victoria by the British 
Columbia Soap Woiks.

* . *
“Have you any Seville oranges!” is 

a question which all Victoria grocers 
have been asked many times of laic, 
and the answer is invariably “No, am 
very sorry, but we cannot procure 
them.” This has been the state of af- 

. fairs for many years here, and un
doubtedly all Victoria grocers would tie 
greatly interested if any one could show 
them how they could procure these fa 
mous marmalade oranges, at a reason
able price. Would it not be to the in- 
teiest of some of the eastern merchants 
to look into this matter?

A petition has been circulated among 
the grocers of the city asking for a 
half-holiday every Wednesday during 
the summer months. The petition met 
with very little opposition, and it; is 
thought that the holiday will come in 
vogue a little later on. The system was 
introduced last summer, and the holi
day was immensely enjoyed bv both 
employe and employer.

• •

Australian butter has been selling very 
readily at 31c. a pound, but the supply 
is almost exhausted and the price has 
advanced to 34c. wholesale.

Local creamery is still holding at 
35c. for one pound bricks.

Fresh eggs have advanced to 30c .per 
dozen retail, but now that F,aster is 
ever a decline is looked for. Vancou
ver readily takes any surplus and this 
demand keeps tbe market steady. This 
also applies to hot house lettuce, cn 
cumbers and rhubarb.

Oranges have advanced in price and 
are very scarce, particularly small 
sizes. The wash-outs in California are 
the main cause of the shortage. The 
present, prices are: Navels. $3.50 to $4

To (he Editor of The Canadian Grocer.
In your issue of April 5th you have 

an editorial on “Organization.” and 
state that your advocacy of a national 
association is not a passing fancy, and 
that you intend to keep at it till some
thing is done.

As a grocer interested in the welfare 
of the grocery trade, may T ask what 
is it you arc striving for in the way of 
organization that is not fully met in the 
Retail Merchants’ Association? Why 
be like Don Quixote, tilting at wind
mills, when you might be doing eplendid 
service in hacking up and supporting 
an organization that from the record 
of good work accomplished in the inter
ests of all retailers should deserve the 
hearty support of every trade paper, 
and which needs the helping hand of 
such an influential journal as The Can
adian Grocer? Your quotations from 
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per box; seedlings, $3 to $3.75 per box.
A plentiful supply of coal oil is on 

hand once more. This is a great relief 
to everyone, after a shortage which 
lasted over three weeks.

WRAPPING ORANGES BY MACHINE
The latest automatic device to do 

away with baud labor is a machine 
which wraps oranges. According to re 
ports, the tissue paper runs off a roll 
as big as a barrel, is cut, printed, grad 
ed, held to receive the otange which 
drops into it and finally twisted up and 
laid in the box for shipment. But Cali 
fornia interests don’t find that the mu 
chine has an automobile attachment 
which will bring the oranges to tin 
market when the railroads fail to fui 
nish cars.

TECHNICAL EDUCATION.
A fully-stocked shop of the value «I 

$2,500 is the prize that is bein', 
offered grocers’ clerks in connection will- 
the technical education scheme promote.! 
by the National Association of Grocer.-' 
Assistants, in Great Britain, who ai 
urging the various educational author 
ities throughout England to arrant;, 
special courses of instruction for thor. 
employed in the grocery and provision 
trades. During the Winter these class, 
will be held at different centres. An 
examination of the students at the vai 
ious classes is being arranged to be hel l 
in London early in 1908, when a lii.-t 
prize of $2,500 will be awarded to tin 
assistant who displays the most experi 
knowledge of his trade. The winner mu 
choose his shop in any locality, and will 
be given six months to decide where lie 
will start in business.

McEwan Bros., Goderich, came nerr 
having a fire last week. There was a 
blaze in the chimney which brought oui 
the fire brigade and collected a crov i. 
but no damage was done.

the pen of John G. Green, secretary <■ 
the National Association of Retail Gr 
cers of the U. 8., confirms and prov. 
the absolute necessity for the co-opei 
tion of all retail interests, in order 1 
aceomplish the best results, and in wh 
better way can this be brought abou- 
than by an organization combining eh 
classes of retailers united under on 
common banner?

The annual meeting of the Ontai 
Provincial Board of the Retail Me 
chants’ Association is to be held in tl. 
City of Hamilton on July 3rd and 4i 
and in connection therewith there wii1 
be a meeting of the Grocers’ Province.! 
Committee to discuss matters direct; 
affecting the grocery trade. Whv n<r 
use this opportunity? Arouse the inte: 
ests of the grocers and have them ther-' 
in large numbers.

F. C. HIGGINS. 
Toronto, April 8th, 1907,

BOOST THE RETAILERS’ CONVENTION
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ORGANIZATION.
F. C. Higgins, whose letter appears one 

page 32, urging that the retail grocery 
trade accept the grocers’ section of the 
lietail Meichants’ Association as their 
organization, is a leading spirit in the 
lietail Merchants’ Association, and a 
very active and progressive merchant, 
conducting one of the best grocery 
stores in Toronto. We are very pleased 
to have his letter and publish it, but it 
does not convince us that the groceTs 
should not have an independent, self- 
contained organization of their own.

If the principal objects of grocery or
ganization W'ere the principal objects 
■d the Retail Merchants’ Association ; 
if the pioblems of the foodstuff trade 
were the problems of all retailers ; then 
there could be no question but that Mr. 
Higgins is right. Is he? In the con
duct of their business do the same diffi
culties and problems confront grocer, 
Itardwareman, diygoodsman, druggist, 
jeweler, bookseller, house furnisher and 
merchant tailor? Are the results to be 
attained by the organization the same 
tor all of these branches of retailing? 
Mr. Higgins will say: “No, we quite 
agree that they are not, and We have

our various trade sections, each deal
ing with its own affairs.”

Now, let us ask, which is the more 
important, the Retail Merchants’ Asso
ciation or the grocery section of that 
organization ? If the horse is to be 
befoie the cart, the association must 
take precedence of a section, and natur
ally its work and objects bulk larger 
than those of the subsidiary organiza
tion. This is where we have to disa
gree. The Retail Merchants’ Associa
tion is concerned largely with legisla
tion and the collection and prevention 
of bad debts. These are important mat
ters, but, in our opinion, they are small 
compared with the issues that would 
confront a strong national retail gro- 
ceis’ association. Probably the question 
of pure foods, in which the grocers of 
the United States have taken so active 
a part, would come first. Then there is 
the betterment to be wrought by organi
zation over the whole ground of food 
,stuff retailing.

Por the grocer, the grocer’s organiza
tion is more important than the or
ganization of all retailers. The trade 
cannot be roused to take the interest in 
a branch association it would in an as
sociation of its own.

Mr. Higgins quotes Secretary Green, 
of the National Association of Retail 
Grocers of the United States, who has 
given yeais to building up a strong re
tail grocers’ organization, and then says: 
“Let us co-operate with all retail or
ganizations to secure legislation com
mon to all.”

PRINCE EDWARD ISLAND RIGHT.
In the eyes of the Province of Prince 

Edwatd Island, this Dominion is dis
honored. That province came into the 
confederation on the understanding that 
uninterrupted means of communication 
be established between it and the main
land. This has not been done. For 
weeks almost every year the island 
is isolated and its trade suffers severe
ly, to say nothing of the general incon
venience. The province is more than 
justified in its present agitation for a 
tunnel, and the Government at Ottawa 
should go into the matter seriously and 
either demonstrate that the undertaking 
is unfeasible or unjustifiable, or go on 
with it.

If the island were a stronger voting 
power at Ottawa its indignation would 
probably cut more ice, and at this dis
tance it looks to us as if the Garden of 
the Gulf should throw its influence in 
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favor of a union of the three Maritime 
Provinces to create theieby a province 
as influential as any in the confedera
tion.

BUNCO AGENT.
Success has its annoyances no less 

aggravating than failure. This has been 
brought home to us by an individual 
passing under the name of Raymond— 
but a thief by any other name might 
cheat as well. He has been dodging 
about Ontario for some time past, tak
ing subscriptions for The Canadian Gro
cer and diverting the entire proceeds to 
his personal profit. It s easy enough to" 
ask “Why don't you catch him but 
he has the habit of turning up in most 
unexpected places like a Ilea and hop
ping off again before we can get the 
heavy hand of the law upon him. Be
sides being a thief he's a mean thief. 
He may need the money and that might 
be offered as an excuse for collecting it, 
but what rhyme or reason is there in 
collecting half-tone engravings of a 
man’s place of business, ostensibly for a 
“write-up,’’ in The Grocer, only to 
chuck them into the first vacant lot he 
came to 1 Look out for him, and should 
he happen along give him reason to 
think the way of retribution is both 
hard and leathery.

TRAFFIC TROUBLES.
W'hat the freight congestion is costing 

Canada no one can estimate. If it does 
not check the present industrial develop
ment and commercial prosperity we may 
be thankful. The west, from the na
ture of things, is worst off, but trade in 
the east is hampered in a way that is 
very harmful to business. A Toronto 
wholesale grocery house shipped a car 
of goods to Blind River, on the north 
shore of the Georgian Bay and it was 
twenty-four days on thq way. Three 
days would have been a long tune. An
other house shipped a car to Calgary on 
Jan. 5, and it arrived on April 6. A 
Montreal firm shipped a car of sugar to 
Oshawa on March 25. It did not arrive 
and tracers were sent out. It was re
ported to have reached Belleville on 
March 28. Then four different conduc
tors reported the car empty. The sugar 
was found in another car in Midland 
and it finally reached Oshawa this week. 
For a week prior to Wednesday the 
Grand Trunk has been refusing cars al
together and the C.l’.R. has been fur
nishing only a quarter of requirements. 
Freight offering is increasing instead of 
diminishing and when the railways will 
catch up it is hard to imagine. The 
opening of lake navigation will relieve 
the traffic between east and west. The 
situation is such that the Government 
should be taking a much more active 
part in solving the problem and in pre
venting the recurrence of the difficulty.
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Markets and Market Notes
QUEBEC MARKETS

POINTERS—
Fish—Revised.
Sugar—Advanced lUc.

Montreal, April 18, 1907.
A period of quiet seems to have set

tled down over the trade, a sort of pre
liminary to the opening of navigation. 
Business is reported by most houses as 
being quite on the dull side. Orders are 
few and small. Grocers, particularly 
those on the route of the boats, are 
awaiting the opening of navigation be
fore ordering goods to replenish deplet
ed stocks. Freight rates will then be 
lower.

Sugar has been advanced ten cents 
since last report. There is not much 
business being transacted in this line 
since the change went into effect. Mo
lasses is still quoted at the old figures. 
It is moving but slowly. Canned goods 
are going into consumption slowly but 
surely. Stocks are gradually ebbing 
away. In teas prices continue firm with 
little chance of lower figures being wit
nessed. Currants are slightly easier, 
while raisins are quiet. Evaporated 
apples are still quoted at 10c., hut there 
is very little business being transacted. 
Coffees and spices are unchanged.

SUGAR—Sugar advanced ten cents 
all along the line the end of last week. 
Business at the higher figures is not 
very brisk. The market at present is 
about steady.
Granulated, bbls ....................................................

^-bbls...................................................

Paris lump, barrel1* .................................................
“ •* half-barrels ........................................
“ “ boxe», 10ilbs ....................................
“ “ box s, 5u lbs.......................................

Extra ground, bbls ................................................
“ ‘‘ bO-ib. boxes.....................................
" “ 25-lb. boxes.....................................

Powdered, bble..........................................................
1 6a-lb. boxes............................................

Bright coffee ...........................................................

No. 3 yeilow...............................................................
No. 2 “ ...............................................................
No. 1 “ bbls ............. .......................................
No. 1 " bags........................................................

SYRUPS AND MOLASSES - There 
has been no change in the molasses situ
ation since last report. The price asked 
at the island1 remains 15c., hut there 
appears to be but little trading at the 
figure. Corn syrups are advanced.
Barbadoes, in puncheons............ ................................... 0 30

“ in barrels........................................................... 0 32
“ in half-barrels ................................................. 0 33

New Orleans............................................................... 0 2J 0 35
Antigua ............................................................................... 0 30
Porto Kico ........................................................................... 0 40
Corn syrups, bbls...................................................... ... 0 02£

“ 1-bbls ................................................................ 0 u3
'• |-bbls.................................................................  0 03i

^84 lb pal's......................................................... 150
“ 251b i ails........................................................... 110

Cases, 2 lb tins, 2 doz per case........................................ 2 0J
" 5-lb. “ 1 doz. “ ........................................ 2 4f
“ 10-lb. “ 4 doz. " ........................................ 2 40
“ 30-lb. “ \ doz. " ........................................ 2 35

TEA—Very fair amount of business is 
being done in teas. Some are waiting 
with interest to see what will be done 
this year regarding the duty on tea in 
England. Last year it was reduced, and 
it is possible that there may be a re
duction in July this year. Should there 
be, it is possible that prices here will 
change somewhat, as under the lower 
duty there would be a greater demand 
for the better grades of tea in England, 
which would be obtainable for the same 
price as the cheaper, resulting in the 
receipts on this market of many low-

grade teas. It is likely that present 
high prices will hold for some time un
less such a change in duty takes place.
Japans—Pine ........................................................... 0 2i 0 30

Medium....................................................  020 023
Gi-od common.................................................. 0 18
Common ..................................................  u 15 0 17

Ceylon — » rok n Orange Pekoe........... ............. 0 20 «33
Pekoes .. ............................................. 0 17 0 20
Pekoe Souchongs ..................................  0 15 0 20

India—Pekoe Souchongs ...................................... 0 15 0 18
Ceylon grçen — Youi g Hysons............................... 0 i9 0 22

Hy-ons .................................... 0 18 0 20
Gunpowders.................................. 0 17 0 i9

China greens—P.ngsuey gunpowder, low grade. 0 il 0 19
“ p-a leaf ... 0 19 0 22
“ pinhead ... 0 30 0 35

COFFEES—Coffees remain unchanged 
since last report. Business is satisfac
tory to dealers, although not very large 
in volume. It is expected that the open
ing of navigation will result in an in
creased trade.
Jamaica................................................................

Mocha....................... .................
Rio No. 7.............................................................

Maracaibo .........................................................
Roasted and grouud 20 per cent, additional.

0 12 0 20 
0 18 0 30
0 194 0 25 
0 « 91 0 10 
0 104 0 11 
0 11 0 13

FOREIGN DRIED FRUITS—For the 
season of the year business is reported 
better than usual. Orders are frequent, 
but not large. Little is being done in 
raisins, which are without change as to 
price. In currants, statistically, the 
position is the same as last week, but 
the market, locally and abroad, is easier 
in tone, owing, no doubt, to the lack of 
spot business. Figs, which have been so 
low all along, are selling at reduced 
figures. Dates appear to be in fair de
mand. Holders are offering freely. Nuts 
arc unchanged.
Valencia Raisins—

Fine off-stalk, per lb.....................................
Selected, per lb...........................................

Dates —
Hallowees. per lb .......................................
Sairs, perlb......................... ...............
Packages " ...............................................

California Evaporated Fruits—
Apricots, per lb.............................................
Peaches, *' ...........................................
Pears, “ ..............................................

Malaga Raisins—
London 'ayers...............................................
’1 Connoisseur Clusters ".............................

* 4-box..................
Royal Buckingham Clusters,” jt-boxes ..

11 Excelsior Window Clusters " ..,
l’e

Californian Raisins—
Fancy reeded 1-lb. pkgs . 
Choice seed d. 1-lk pkgs ., 
Loose Muscatelj 3 crown

30 40e ........................................................
40-Rflg .........................................................
50-60s .........................................................
60-70s ..........................................................
70-80» .........................................................
80-904 ................................................................
90 100s .........................................................
Oregon prunes (Italian style), 40-fi0s...

•' “ F0-60s ..
Oregon prunes (Fiench style), 60-70s...

'* " 90-lOOs. .
“ " 100 120s

Currants—
Filialra«, uncleaned, barrels................
Fine Filiatras, per lb., in cases .........

“ cleaned --------
“ “ in l ib cartons

Finest Vostizzas “ ...........................
Amalias " ...........................

Sultana Raisins—
Sultana raisins, per lb,

" “ f-lb carton ............... ...
Eleme Table F'gs—

Six crown, extra fanev. 40-lb. boxes
F<>ur crown, fancy, 10-lb. boxes....... .
Three crown......... *......................... .........
Glove boxes, fine quality, per box .........

34

0 08j 
0 19

0 09 
0 10 
0 1U

0 04 
0 03 
0 05

0 f4l 
0 03 4 
0 16

0 21 U 23
.... 0 18
. 0 16

.... 2 25

.... 300
... 1*0 

.... 1 374

.... 4 So
— 5 50

.......  1 50

.... 0 11

.... 0 101

.... 0(»i

.... 0 10

.... 0 094
.... 0 04
.... 0 18
.... 0 074
... 0 07
.... 0 0Fi
.... 0 • « I
__  0 071.... oo.l
.... 0 C68
.... 0 06Î
0 C4| 0 05

0 07 y2 0 061
.... U 08
.... 0 06
.... 009
OO’J 0 09 
0 0.1 0 07!

0 134 0 15 
0 15

orgf 009
0 ( 64 0 07 
0 06 0 064 
0 074 0 08

Fancy washed figs, iu baskets, per basket___0 15 0 18
pulled figs, in boxes, per lb...................u 15 0 20

“ stuffed tigs. “ box ................ 025 03u

trading is dull.
Citron peel, per lb...................................................... 0 20 0 21
L- mon peel, per lb.................................................. 011 0 12
Orange peel, p. r lb....................................................0 11 0 12

SPICES—A featureless market rules 
Trading is more or less limited, as ic 
usually is at this season.
Peppers, black........................................... ...........

white..................................................................
Ginger, whole ...........................................................

* Cochin
Cloves, whole ...........................................................
Cream of tartar........................................................
Allspke......................................................................
Nutmegs......................................................................

I’er 
0 16 
0 2>
U 16 
0 17 
0 20 
0 25 
0 12 
0 30

lb.
0 20 
0 3.
0 :0o su
0 30 
0 3v 0 1.
0 5;

BEANS—Dealers continue to quote „ 
below-. Demand is fair.
Choice prime beans........... .......................................  1 45 1 50

MAPLE PRODUCTS-The crop tin 
year appears to be satisfactory, quili 
up to last year’s output. Dealers n 
port the arrival of a number of lots, 
which are being disposed of at satisfy, 
lory prices.
Pure maple syrup, bulk, per lb.................................0 OH o 0.-
Compound maple syrup, per lb............................... 0 044 0 G.: l
Pure Townships sugar, per lb...... ..................  0 088 0 JO
Pure Beauce County, per lb...................................... 0 i9 Old

RICE AND TAPIOCA—Several facts 
have made necessary the advance in 
rice prices. The famine in China, am! 
the increased demand on the part uf 
that country and Japan have been tin 
means of advancing the prices in Burma 
where our supplies come from. . Sim 
the importers are forced to pay higlu i 
figures, it is but natural that the tract.■ 
should be asked more as well. It is 
said that the consumption of rice 
Japan is increasing wonderfully. At tic 

.present time the demand is much abn •
the production. Tapioca is without, 
change.
B rice, in 10 bag lots......................................................... 3 i
B rii-e, le-s than 10 bags ................................................. 3 2-
C C rice in 10 bag lots ..................................................... 3 (.
O C rice in less than 10 bag lots..................................... 3 i
Tapioca, medium pearl............................................ 0 07 0 0?

EVAPORATED APPLES-Evapot a i 
ed apples are still quoted at 10c., In 
there is little business being done 
this figure. There seems to he mo 
offering than there is demand for 
present. Lower prices may be expect, 
if existing conditions continue min 
longer.

RAW FURS—Prices remain :
Bear, black......................................... 12
Rac -oon ........................................... 1
So ing rat ................................................................... 0 20 0
Fisher dark..................................... . 7 >•
Otter, dark and fine....................... 25 ■>
Marten, dark.................................. 15

8 .
Mink, dark ........................... ......... 5

......................... 1 1o 4 .
6

Weasels............................................... U ;
Skunk.................................................. 1 -

NEW CANNING FACTORY.
Tenders have been awarded for ai 

immense canning factory to be erecte. 
this spring at Weston, at a cost of abotv 
$20.000. The plant will be one" of tin 
largest in Canada, and will be devote, 
to the preservation of fruit and vege 
tables. It will give employment to abov. 
200 hands.

70862
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CANNED GOODS
MONTREAL—Jobbers report a very 

good demand for various lines of canned 
goods. A great many grocers are await
ing tbe opening of navigation before re
plenishing their stocks for the spring 
trade.

TORONTO—This time last year there 
was a good deal of speculative buying 
of tomatoes. Some of the goods bought 
then are going over retail counters to
day. Jobbers are practically unanimous 
in reputing that sales for consumption 
are quite equal to last year. Some say 
the demand from the north is greater. 
The Canadian eanners express the view 
that there will be a scarcity of toma
toes by August, and they have offered 
to take back the stock at the price they 
got for it last year. The bulk of the 
jobbing trade are not, however, very 
bullish in, regard to tomatoes. Peas are 
said to be none too plentiful, and beans 
are in a very strong position. Corn is 
plentiful. Many fruits are already quite 
cleaned up and all lines are strongly 
held.
Group No. 1 comprises—

“Canada First," “ Little Chief," “Log Cabin," “Horse
shoe " and “ Auto " brands, also all private brands.

Group No. 2 comprises—
*' Lvnnvullry," “Maple Leaf " “Kent" “Lion, 
“Thistle," and “Grand River” brands.

Group No. 3 comprises—
“Globe," “Jubilee," “White Rose," and “Deer" 
brands.

Group Groups
FRUITS. No. F No. 2

Apples, standard. 3's...........   1
“ preserved, 3's .......................................... 1
" standard gal............................................2

Blueberries—
2 s, standard....................................................0
2 b, preserved.................................................. 1
Gals., standard....................................................

Cherries—
2 s. red, pitted................................................  2
2'b. '• not pifed.........................................  1
Gals , red pitted ...............................................

‘ “ not pitted......................................... .
2’s, black, pitted...............................   2
2 s, “ not pitted .................................... 1
2'b, white, pitted............................   2
2’s. “ not pitted...................................... 1

Currants—
2'b. red. H.8.........................................
Gals., red solid pack^.........................
GalB.. red. s'andard...........................................
2'b preserved ...................  2
2's. lilae.K. H.S.................................................. 1
2's. preserved .... ........................................ 2
Gals., black, standard.......................................
Gals “ solid pack..........................................

Gooseberries—
2's, H. 8..............................................................2
2’b, preserved ................................................. 2
Gals., standard.....................................................
Gals , solid pack ................................................

Lawton tînmes—
2’s. H 8................     1
2’b preserved ................................................. 1
Gals., standard....................................................

Reaches —
lj's, yellow (flats).........................................  1
2'b. yellow .......................................................  1
24's, yellow....................................................... 2
3x, yellow .......................................................  2
3's, yellow (whole).........................................  2
2's. white ........................................................  l
2è’s, white..........................................................2
3 s, white............................................................ 2
3's, pie................................................................ l
Gal., pie, peeled.............................................  4
Gal., pie, not peeled..................................... 3

Rears—
2’s. Flemish Beauty...................................... 1
2à’s, Flemish Beauty...................................... 2
3 <*, Flemish Beauty........................................ 2
2's, Bartlett....................................................... J
24*8, Bartlett.................................................... 2
3 s, Bartlett .................................................... 2
3’s. pie. not peeled.........................................  1
Gal., pie, itooled...............................................4
Gal., pie, not peeled...................................... 3

Pineapple—
2 s sliced......................................................... 2
2’b grated............................................ ! 2
2%’* whole .........................................   2
Florida 2’s sliced or grated.................. . . ." .
Singapore l %'s. sliced......................................

2%’a, whole.........................................
Plums, Damson—

2’h. light -ymp........................................  j
3’s ligl t syru » ..............................    1
2's, heavy syrup.......................................... J
2)'s. heavy syrup.......................  1
3 h, heavy syrup............................................. 1
GaL, standard...................................................3

°7à
311
9Jà

274
774

1 82|

974

1 05
1 30
2 90

0 924
1 424 
4 65

2 25
1 75 
8 90 
7 40
2 95
1 75
2 40 
1 90

1 80
7 40
5 15 
2 01
1 91
2 124
6 6.
8 15

174
40

20
724
35

2 15 
2 374 
6 50 
8 50

1 774 
1 95 
5 50

1 70
1 90
2 624 
2 87J 
2 40
1 75
2 ?24
2 72{

IS
3 70

1 65
2 00 
2 15
1 83
2 2i
2 35 
1 33
4 00
3 40

2 00 
2 10 
2 80 
2 60
1 50
2 30

1 174 
1 70 
1 324 
1 65 
1 95 
8 35

Plums, Lombard—
2’s, light syrup..................................
3’s, light syrup..................................
2's, heavy syrup................................

............. 1 25

............. 1 40

1 22|
1 274
1 37$

24’s, heavy syrup..............................
3’s, heavy syrup................................
Gal., stun lard..................................

............. 1 721
.............. 1 974
............. 3 671

1 70
1 95
3 55

Plums, greengage—
2’s, light syrup...................................
2’s, heavy syrup................................
24’s. heavy syrup..............................
3’s heavy syrup................................
Gal., standard..................................

............. 1 30

............. 1 7-i

............. 3 871

1 274
1 42$
1 70
1 974
3 85

Plums, egg—
2’s, heavy syrup................................
24’s, heavy syrup ............................
3 s, heavy syrup..............................

.............. 1 72|
............. 2 00

1 70
1 97#
2 3o

Raspberries, Red—
2’s, L 8 (tihafferberries).............2’b, 11. 8.............................................

............. 1 55 152% 
1 75

2’s, preserved ................................................ 1 97%
Gals., standard ..

“ solid pack ,

1 95 
5 65 
8 65

Raspberries, Black—
2 s, black, H. 8................................................  1 774 1 75
2’b. preserved.................................................. 1 92$ 1 91
Gals., standard................................  5 40

" solid pack...................................................... 8 43
Strawberries—

2’s, heavy syrup......................................................... 2 50
2’s “ preserved................................  2 174 2 15
Gals. “ standard................................ 6 42* fi 40
Gals. “ solid pack...............................  9 1<% 9 15

VEGETABLES.
Asparagus—

2t's, tips, California................................................. 3 90
2’s, Canadian................................................... 2 80 2 77%

Beets—
2’s. sliced, sugar and blood red.......................... 1 09%
2’s. whole, “ “   0 92%
3’s, sliced, “ “   1 25
3's, whole, “ “   1 15

Fancy brands .........................................
2'b, golden wax.......................................
3's *' “ .......................................

0 85
1 3 2#

Gals. “ “ ........................................
2’b, refugee or valentine (green)....... .
Gala..........................................................
2'b. crystal wax......................................
Red kidney, 2’s ....................................
Lima, *’s..............................................

....... 0 87*
3 91

0 85
.......  6 974

1 33

0*95
1 02
1 274

0 95

0 97% 
1 07%

. 1 47% 

. 1 87%

. 0 97%
1 07%

^°r2s .......................................................
Gab, on cob......................................

Carr™ s—
2's ....................................................
3’s........................................................

Cabbage—
3 a........................................................

Cau'ifiower—
2s........................................................
3s ......................................... ............

Parsnips—
2b........................................................
3 s......... ..............................................

Peas—
1 s, extra fine sifted ...................................... 1 02j
2’b standard.......................  .............
2’s early June ................................
2’s, sweet wrinkled...........................
2’s extra fine sifted........................... .... 1 271
Gal*., No. 4....................................................  3 924

Pumpkins, 3’s....................................................... 0 95
“ Gal..................................................  3 184

Rhubarb—
2's, preserved.................................................. 1 20
3's “   1974
Gal., standard................................................  2 774

.Spinach—
2s........................................................................1 45
3’s...................................................................... 1 874
Gale................................................................... 5 17$

Squash—
S’*.......................................................................  1 20
Gal.................................................................... 3 52%

Tomatoes—
2 s ............................................................... 1 00
3 -, all kinds.................................................  1 20

0 994 
4 65

0 95 
1 05

0 92% 0 90

1 45 
1 85

0 95 
1 U5

1 00 
0 85 
0 95 
1 00 
1 25 
3 90 
0 92% 
3 00

1 174 
1 95
a 75

1 424 
1 85 
5 17

1 17% 
3 50

Gal«, all kinds............ 3 62% 3

0 97% 
1 17%

0 80

, 0 75

0 50 
0 83 
1 00

0 90 
4 50

SAUCE. ETC.
Tomato sauce, l's............................... .........

“ “ 2’s................................... .
" “ 3’s............................................

Chili sauce same as tomato sauce.
Catsups, tins, 2’s.......................... .................

" " gal.............................................
“ jugs....... ......................................................... 7 70 12 00

FISH.
Lobster, tails.........................................................................  4 00

“ 1-lb. flats................................................................. 4 30
“ 4-lb. flats................................................................. 2 25

Mackerel................................................................................ 1 10
“ Scotch..................................................................  1 45

Salmon. Fraser Fiver Sockeyes—
1-lb. Tails, per doz.......... .......................................... 1 80
Mb Flat, “ .......................................
Mb. “ “ ................................
Riv- rs lnl®fr...................................................................1 65
> orthem River Sockeyes........................................  1 65 _
Cohnen, per doz............................  1 35
Humpbacks. “   1 P0 1
Sardines,French |’s...t ............. ........................... 0 12 0

“ 4a..................................................... 0 25
efs............................................ 0 06 0 10

........................................  0 25 0 27
..................................... 0 M 0 36

F» ............................................. 0 03 0 034
fsise, cases 60 tins, per 100............. 4 00

1 P0 
1 95 
1 20 
1 70 
1 75

Portuguei . 
P.ta/k., 
p. * o.. fs.
Domestic, j" 
Mustard, f

S6

Baddies, per doz........................................................ 110 1 2U
Kippered herrings, domestic............................................. 1 00

11 “ imported..................................1 35 1 60
Herrings in tomato sauce, domestic............................... 1 00

“ “ imported.....................  1 30 1 40

MEATS, ETC.
Beef, corned la, per doz................................................... 1 40

I! y “ ...................................................... 8 60
...................................................  7 50

14s.  17 50
Per dozen tins.

Turkey, Is, “ ...............
Duck, Is, “ ............... 3 00

2 85
3 uU 
1 95

“ 2’b, tomato.........................
“ 3’s, “ .........................

... 1 00

Pig’s feet, Ts, boneless ...........
“ là" “ .............

1 40
2 50

ONTARIO MARKETS.
Pointers :
Sugar—Very firm at the advance.
Lemons—Steadily advancing.
Pines—Easier.
Provisions—Lower.
Butter—Higher

Toronto, April 18th, 1907.
Sugar was the feature of the grocery 

trade this week. The advance stimulat
ed buying, and as the firmness contin
ues there was no apparent need foi 
resitation. Canned goods continue to 
leave jobbers’ hands at a rate that 
leads to the comment that the trade is 
very satisfactory. The railways on 
Tuesday began to receive lake and rail 
shipments for northern Ontario and the 
west; and the north, so the reports go. 
is experiencing a spring appetite of fine 
dimensions. A very lively trade with 
that section of the province is antici
pated. Freight congestion is still ham
pering business and no one can say when 
tilings will move fieely again. Valencia 
raisins are in good demand and stocks 
here are limited.

Trade, as a whole, is quiet, but im
proving. It is better this week than 
last, but there is no rush. The very 
bad state of the rural highways is caus
ing some tightness of money. At any 
rate collections are reported by some a 
little slow, and the roads are in such a 
state that they might well he blamed 
for anything.

TEA.—The demand for tea, stimu
lated by the firm and advancing mar
kets that have continued for months, 
is not diminishing. A report from Lon
don states that lower priced teas have 
again advanced. The aveiage of the 
public sales’ prices for the month of 
March in London were : Indians. 9,}d. : 
Ceylons, 8-Jd.; against last year’s prices. 
Indians, 7Jr. ; Ceylons, 7d. The British 
budget is expected to be delivered this 
week. Pending that event the London 
market is quiet.

COFFEE.—The situation abroad is 
unchanged and the market is quiet. 
Locally, a fair trade is passing at un
changed pi ices.

SUGAR.—The • expected rise in re
fined came Thursday of last week after 
we had gone to press. It considerably 
stimulated buying, and sugar has been
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the feature of the grocery trade this 
week.

The market continues very firm. Cuba 
is the detei mining factor. European 
beet was quoted on the day of the ad
vance at 9s.2fd.; it had risen to 9s.4d. 
by Monday and was still going up. Wil- 
letto & Gray, New York, at the close of 
last week, said of jaws:

“The notable features of the week 
come from Cuba, which now absorbs 
all attention both at home and abroad. 
As a result of a discontinuance of work 
by 18 centrals, and a large reduction in 
receipts at shipping ports, the European 
maikets advanced lid. over night and 
maintained the advance at the close at 
9s.3d. for beet sugar, equal to 3.93c. 
per lb. for centrifugals.

“All active demand also set in here 
for Cuba sugars, and all available par
cels were quickly absorbed by refiners 
foi both immediate and future delivery.

“hi view of the large stock of sugar 
now in < 'uban ports it is not to be ex
pected that any sudden or importa:.1: 
advance will follow at once, but a good 
healthy, steady and firm market, with 
gradual advancing tendency, can be con
fidently looked for.

“The American beet sugar industry 
will be the largest benefactor by an ad
vancing sugai market throughout the 
world as it will receive the full benefit 
of the rise in raw sugar as well as in 
refined.

“In London the market is quiet and 
steady, operators being disposed to 
await the bringing in of tlie Budget on 
the J8th inst., when it will be known 
whether any change is to lie made in the 
British tariff.

“According to the latest advices it 
is geneially expected that the European 
beet sowings will show an average in
crease of 5 per cent, over those of last 
year, which would be moderate.”

Of the Cuban situation, Willett 6c 
Gray said:

“The crop accumulation reached its 
height and began the descending scale 
ill weekly production during the week 
under review.

“The reduction of 18 centials at work 
and 21,000 tons in receipts was not un
expel ted by us, as our information for 
some time has pointed to a sharp change 
in conditions during this month.

“We expect to see the crop returns 
grow materially smaller each week un
til the end of the campaign. At just 
what rate of deeiease this will prove 
to be is Impossible to say or forecast, 
hence we will keep to our crop estimate 
of 1,250,000 tons minimum until such 
time as the visible crop approaches this 
amount; after which we will add the 
weekly receipts if the visible exceeds 
our estimate.

“The present visible is 1,005,000 tons, 
requiring 185,000 tons more to complete 
a ci op of 1,250,000 tons.

“Much depends upon the time when 
the general rains set in and put an end 
to grinding. The season thus far has

been so abnormally dry that an unusu
ally early rainy season would not be 
surprising.

“Messrs. Guma & Mejer cable to-day 
their estimate of the Cuba crop as 1,- 
350,000 tons.”
Pari» lumps, in 50-lb. boxee..........................   5 15

11 in 100-lb. " ..................................  4 95 5 05
St Lawrence granulated, barrels................ ?................. 4 50
Eedpath’s granulated.........................................................  4 50
Acadia granulated ........................................................... 4 50
Berlin granulated................................................................. 4 40
Phoenix.................................................................................. 4 50
Bright coffee......................................................................... 4 3 »
Bright yellow........................................................................ 4 35
No. 3 yellow........................................................................... 4 35
No. 2 " ............................................................. . .... 4 20
No. 1 "   4 10
Granulated and yellow, 100-lb. bags 5o. less thanbbls.

SYRUPS AND MOLASSES — Mo
lasses prices are unchanged. Corn sy
rups are higher.
Iter It?.....................................................................................
Medium......................................................................... 0 33 0 35
Bright ..........................................................................  0 £8 0 24
Corn syrup, bbl., per lb........................................................ 0 12j

" -bbls “ ............................................ ; .... 0 03
" kegs " ................................................... 0 0?4
" 3 gal. pails, each —   1 59
" 2 gal. “ " ............................................ 1 10
" 2-lb. tins (in 2 doz. case) per case..................  2 00

<" 6-lb. “ (in 1 " ) 11 .............. 2 46
" 10-lb. " (in Î " ) " ............... 1 40
" 80-1 b. " (in ( " | M ................  2 35

Molasses-
New Orleans, medium............................................... 0 30 0 36

" bbls...................................... 0 30 0 135
Barbadoee, extra fancy............................................. 0 40 0 60
Porto Rioo.....................................................................  0 45 0 60
West Indian................................................................  0 30 0 86

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, April 18, 1907.

BUTTER—Situation about unchanged.

CHEESE — Receipts new make increasing. 
Prices steady.

EGGS—Featureless market.

PROVISIONS—No change of note.

Maple syrup-
imperial qta............................................................................ o 874
1-gal. cans................................................................................. o 95
6-gal. cans, per gal................................................................... l 00
Barrels, per gal...................................................................... o 75

TVRTED FRUITS — All markets are 
firm. Jobbers report a good demand for 
Valencia raisins, and stocks here are 
getting into small compass. Evaporat
ed apples aie, if anything, easier.
Prunes tianta Clara—

Per lb Per lb.
109 120s.......................... 0 041
VV-lQQs,50-lb boxes 0 051 0 051 
89-90S " 0 06 0 06Î
70-8ÛB “ 0 06i 0 07

0 07 
0 07j 
0 09 
0 10i

60-70», 50-lb boxee ....
60-60»
40-50» 25-lb"
30-40» " 0 10

Note—25 lb. boxes jc. higher than 50 lb.
Candied and Drained Peels—
Lemon....... .. 0 11 0 114 Citron..................... 0 21 0 Î2
Orange.................0 11 0 12
Apricots, per lb.........................................................  0 25 0 26
Peaches, “ .......................................................... 0 18 0 20
Figs—
Elemes, per lb...........................................................  o f8 o 16
Tapneta, M ............................................................ 0 031 0 04
Bag Figs...................................................................... 0 04$ 0 05
Currants—
Fine FUiatrae.... 0 07* 0 C8 Voetlzzas............. 0 091 0 10Patras.................. " »8f/21 <*| 1

Uncleaned, ic less.
—

Sultana...................... ....................................
** Fancy............................................................................
" Extra fancy .............................................. .... ""

Valencias, selected.................................................... 6 09 0 06*
Seeded, 1-lb packets, fancy .............%................... 0 11 0 111

16 oz packets, choice................................ 0 10$ 0 11
Dste^_ « oz. •• “ ...............................o 09 0 09

Helloweee...........  0 06 .... Farde choicest.............. 0 09
Sait»..................... 0 041 •••• 11 choice.................. 0 081
Domestic evaporated apples..................................... o C9 0U

31

. 0 12%) 16

NUTS.—Prices are unchanged.
Almonds, larragonu, pci iu........................................... 0 16

“ Formigetta .......................................... 0 131 0 15
" shelledValenciae...................................... 0 32 0 35

Walnuts, Grenoble, •• ..................................... 0 121 0 13*
“ Bordeaux, “ ..................................... 0 10$ 0 11
“ shelled................................................  0 27 0 28

Filberts, per lb..................................................................... 0 11
Pecans, per lb....................................................................... 0 17
Brazils, per lb............................................................ 0 131 0 14

(The following quotations on peanuts are for sack lots, 
green. For roasted add 2c.)
Selected Spanish..................................................................  0 081
A I s, banners and suns ..............................................    0 091
Japanese Jumbo's............................................................... 0 091
Virginia " .................................................. . .... 0 11

SPICER—Markets are firm and prices 
unchanged.

Per lb.
Peppers, blk..............................................................  0 16 0 20

Tl white............................................................. 0 25 0 30
Ginger......................................................................... 0 18 0 35
Cassia..................................................................................... 0 25
Nutmeg.....................................................................  0 46 0 75
Cloves, whole........................................................... t 0 20 0 3 )
Cream of tartar......................................................... 0 25 0 35
Allspice....................................................................... 0 22 0 28

whole........................................................ 0 17 0 20
Mace ..................................................................................... 0 65
Mixed pickling rpices, whole................  0 16 0 20
Cinnamon, whole...................................................... 0 17 0 20

“ ground....................................................  0 20 0 12

RICE AND TAPIOCA.—No chant/, 
in prices is noticeable here.
Rice, stand. B................
Rangoon.........................
Patna...............................
Japan...............................
Java.................................
Sago................................
Carolina rice..................
Tapioca, medium pearl. 

" double goat ...

Per lb.

0 06 Ô 051
0 06 0 07|
0 06 0 07
.... 0 07
0 071 0 10 
0 07
.... 0 07 ,

HIDES, TALLOW, RAW FURR 
Trade is very quiet; prices are un
changed.
Hides, inspected, oowa and steers, No. 1,

Country hides, flat, per lb., cured............

Calf skins, No. 1, city....................................
" " No. 1, country.............................

Sheep skins.....................................................
Horse hides, No. 1 ........................................
Rendered tallow, per lb...............................
Pulled wool», euper, per lb.......................... .

" " extra * ................ .
0 061 0 Mil

FURS.

Raccoon.... 
Mink, dark 

“ pale. 
Fox, red... 
" cro»»..

Lynx......................................
Bear, black.........................

“ cube and yearling» .
Wolf, timber.......................

“ prairie......................
Weasel, white......................
Badger.................................
Fisher, dark.........................
Skunk. No. 1.......................
Marten, ............................. .
Muskrat., No. 1 ...............

" " 8 ......................
" “ 3 ..............
" " 4 and kit» .

». 1, Prime
1 505 ÔÔ 7 00

2 60 4 50
3 00 4 00
2 00 20 UÛ
5 00 8 00

12 00
6 00

i'ôô 3 03
1 Ô0

0 10
0 76 1 5
6 00 8 (.0

1 ’0
3*60 20 ;9
0 32 C 0

0 7Ô
Û ,8
0 • i

IN GLASS HOUSES.
From The Kingsion Whig.

To the editor : We often hear our i 
tail merchants kicking vigorously wh 
Kingston people go to Toronto a/: i 
Montreal to buy. I fear, however, that 
tiieir kick is out of place, when men 
hers of their own families buy hats ai 
dress goods in Toronto. The retail me 
chants' association might give a hear 
to-heart talk to their erring brethren 
IjOYAL CITIZEN.

Bert Potts, of E. Potts & Son, Wood 
stock, was in Toronto a couple of da> 
last week.

Major John Sloan, of John Sloan 
Co., Toronto, started Wednesday wit 
his wife and daughter on a holiday tri 
to the Old Country. They will sail froi 
New York, land at London, and, after 
eime in England, will go to Ireland 
the jovial major’s native land. The 
will sail for home on .Tunc 13th.
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RETAIL GROCERS’ VIEWS OF
CANNED GOODS CONSUMPTION

(By Canadian Grocer Special Correspondents.)

A recent editorial in this paper pro
pounded the question, “Do high prices 
check consumption,’’ wherein special re
ference was made to canned tomatoes. 
The response was immediate, and one 
of the replies was published in a re
cent issue. The general interest which 
lias been manifested in the discussion 
lias induced us to print the following 
opinions from our own special corres
pondents in the various towns:

MONTREAL.
High prices have affected the canned 

goods trade in Montreal. Grocers find 
lhat they cannot do business when they 
are forced, for their own protection, 
to put up the prices, as in the case of 
tomatoes, to 12 cents, when for years 
l lie ruling figure asked the public was
10 cents. At this price the business was 
always found to be a paying one. The 
general impression appears to be that 
once a figure over 10 cents is reached
11 is lime to buy something other than 
canned vegetables for dinner.

Tomatoes, which usually sell so well, 
I his year are not being sold in nearly 
Hie usual large quantities. One grocer 
said that he was able to sell three 
limes as many cans of tomatoes at 10 
cents as he could at 12 cents, which 
lie is now asking.

Une reason why retailers object 
strongly to the higher prices asked this 
season is that they can no longer retail 
I heir canned goods three tins for a quar
ter. Now, where formerly a customer 
would purchase three tins, only one is 
bought. The grocers are sore on this 
matter.

Sufficient stocks are held by most gro
cers to carry them through to the new 
pack. Any shortage anticipated will 
lie in tomatoes.

Corn sells in large quantities. Some 
grocers are selling as much corn this 
year as they did tomatoes last season. 
I leans are in good demand. Peas are 
also selling very well, about the 
same quantities being disposed of as 
for the same period last year.

There was one retailer to whom The 
1 Irucer spoke who had exceptional facil- 
oies for buying. He said that his sales 
"T all lines had doubled within a year. 
Sales of tomatoes, corn and peas had 
ii rrcased particularly. He said that he 
ibought the reason for the increased 
;b: of peas with him lay in the fact 

’hat last year he was able to sell this 
line at a very low price and the canned 
peas were introduced into many homes 

■ here they were formerly unknown, the 
result being that a taste was cultivated 
i or them and now they are bought re
gularly at the usual prices.

Canned fruits enjoy an average sale. 
Strawberries are very short. Some re
tailers report having had the opportun
ely of returning the goods to their job
bers at higher prices than they paid for 
litem. They thought it better to hold on

to their stocks, however, and they are 
justified in so doing.

Canned meats are reported very slow 
since the exposure last year. An up
town grocer reported his sales as hav
ing fallen off fully 75 per cent. An
other found canned meats a dead line. 
This prejudice will doubtless wear away, 
however, as it has been demonstrated 
that the Canadian packers of canned 
meats operate factories which are mo
dels of cleanliness.

Imported specialties are selling in 
about the samé quantities as last year.

TORONTO.
In large cities like Toronto or Mon

treal where there is more room for dif
ference of opinion than in the smaller 
towns, one does not expect to find the 
dealers unanimous in their opinion one 
way or the other, and yet *in Montreal 
investigation showed that the general 
feeling among the retailers was almost 
universally that of depression in canned 
goods consumption, with special refer
ence to tomatoes. The Toronto retail
ers do not altogether follow this view 
of the situation. Several of those to 
whom the question was put were quite 
positive in their assertions that so far 
from the demand lessening, their books 
showed an increased sale over last year, 
and they were seriously contemplating 
the necessity of laying in a further 
stock before the new pack was ready for 
the market. The large dealers are not 
affected much either way, the majority 
of their customers being of the class 
who are quite ready to pay two or 
three cents more without asking any 
questions. “In fact,” said one promin
ent retailer, “I doubt if two-thirds of 
my customers know to within a few 
cents just what they are paying for 
canned goods." A good deal of grum
bling is heard against the big depart
ment stores on the score of tinder-sell
ing the retailers’ market. Buying, as 
they do, direct from the manufacturers, 
these stores are able to continue last 
year’s prices of 111 cents each or three 
for 25c. on all canned goods, including 
tomatoes, and clear as large a profit as 
the retailer, owing to the increased 
trade which the reduction attracts. 
Some of the smaller retailers declare 
that this is taking the bread out of 
their mouths, but the majority of these 
complaints emanate from the chronic 
grumblers, who would not be satisfied 
if peas, corn and tomatoes enjoyed a 
ready consumption at 15 cents straight.

GUELPH.
Regarding your question as to whe

ther the sales of canned goods have de
creased or increased this year, I would 
say that after interviewing the differ
ent grocers, the general opinion seems 
to be that the sale has not been as 
good as usual.

One of the busiest grocers said to me 
that he thought the revelations of “The 
Jungle” in Chicago had not hurt the 
Canadian canners’ business at all. He 
said that his business in canned goods 
seemed to be rather increased, and that 
he would be run out before his usual 
time. Others thought that the sales 
had not been quite so good, cxpecially

87

in tomatoes, on account of the higher 
price.

Another dealer said that the sale of 
his finer line of canned vegetables and 
meats was dead, but on account of 
pushing cheaper lines, such as four tins 
of peas for 25c., three tins of corn for 
25c., and one tin of corn, one of peas 
and one of tomatoes for the same price, 
he was doing a larger business than 
formerly. There is no doubt that the 
unpleasant taste left in the mouth by 
the reading of “The Jungle” has caused 
many intelligent, thinking people to 
limit their use of canned goods, but I 
think it is up to the grocers and can
ners to educate the public that the Can
adian goods are clean, pure and analyzed 
first quality every time. If The Grocer 
would publish an article describing one 
of our best canneries, their methods 
and plant, I for one, would undertake 
to have it published in our local papers 
either as an advertisement or as read
ing matter, and if the grocers in other 
cities would do the same, it would ma
terially help the sale of our Canadian 
canned goods.

The public have a short memory and 
already they are forgetting the horrible 
story of Chicago and for a salesman to 
say that the goods are Canadian made 
is, or ought to be, sufficient to insure 
a sale any time.

CHATHAM.
Retail dealers as a whole state that, 

though it is a little early in the season 
to speak definitely, the demand for can
ned goods promises to fairly equal, and 
possibly exceed, that of last year. A 
good trade is already being done in peas 
and corn, for which there is a liberal 
demand. Tomatoes are not selling quite 
so well, the high prices seeming to have 
a rather deterrent effect.

LONDON.
So far as your correspondent can 

learn from conversation with local re
tail grocers, the demand for canned 
goods this season in London is at least 
equal to that of a year ago. Before 
certain dealers began a few weeks ago 
to cut prices on what are regarded as 
the lower grades of goods, business in 
these lines was somewhat quiet, but 
since the cutting commenced, house
keepers have discovered that there is 
not much difference in canned goods 
after all, and there has been a very 
brisk demand for the cheapest kinds. 
The regular prices have been : Tomatoes 
2 cans for 25c.; corn, llle. per can, and 
peas, 3 for 25c. Now all but the so- 
called higher grades ate selling : life, 
per can for tomatoes,; corn, 3 for 25r., 
and peas, four for 25c. “And," remark
ed one dealer, “1 can sell at these fig
ures and not lose money either. It all 
depends on how you buy,” he added 
knowingly.

INGERSOLL.
Enquiries among the grocers elicited 

the information that canned goods were 
moving rather slowly, compared with 
former years. This is particularly true 
of tomatoes. The falling off in the de
mand for tomatoes is explained by the 
fact that the crop in this section last 
year was probably the most plentiful 
ever known, and housewives, as a rule, 
seized upon the opportunity to increase 
their supply. Another factor in a meas
ure responsible for the slow trade in

(Continued on page 11.)



MANITOBA MARKETS
(Market quotations corrected by telegraph up to 12 a.m.

Thursday, April 18, 1907.)

Sugar continues to climb upwards, an- 
-nlier rise of 10 cents being noted this 
week. Values are steady in most lines 
of general groceries and a number of 
small advances are noted. Bakers’ co
coa and German sweet chocolates have 
advanced ] cent per lb. and there is a 
stead)’ upward movement in nearly all 
lines of foreign dried fruits.

Business is very active in spite of 
the continued tie-up on the Canadian 
Northern lines, but money is reported 
"tight ” because of the unsatisfactory 
1 raasportation conditions.

CANNED GOODS—There is a steady 
movement of staple lines at unchanged 
prices. We quote :

FRUITS.
Group Group 
No. 1 No. 2 A3

3 6 man dard, i er doz........................................  1 29t 1 27
gallons, per doz.............................................  3 47f 3 45

Cherries—
2's, red pitted, per doz. case .................... 2 41£ 2 39

Currants—
2's. red. heavy syrup, per doz. ..................... 1 96£ 1 91
2 s black “ "   2 lt>$ 2 04

Gooseberries—
*/b, heavy syrup " .................... 2 31} 2 29

Lawtonbemee -
2's heavy syrup   1 94 1 91

Peaches —
2's yellow flats "   2 06} 2 04
3'g “ “   3 12 3 09}

Pea”s7F.B.,   1 814 1 79
3 s. " “   2 39» 2 37
2's Bar'lett p "   1 961 1 94
3s “ '   2 m 2 57
2 s Globe, light syrup “  1 515 1 49

2's Damson, 1 a. "   1 34 1 311
2's Lombard. I.b. “   1 39 1 371
2 8 reengage. Lb. “   1 4 1 41}
2"b Egg h avy syrup “   1 861 1 84

Raspberries —
2 s red light vyrup “   1 69 1 66|
2's hjack, heavy pyruph “   1 911 1 89

Pineapples, whole, 2 lb., pt r case................................ 3 f'5
'• - 2* "   4 51
“ sliced, 2 “   3 85
“ grated 2 “     4 40

VEGETABLES.

golden wax, “   1 98 1 93
refugee. "   1 93 1 98

" crystal wax...................................................2 18 2 13
Corn—

2 s .................................................... v.......... 2 13 2 08

(No. 4) 2b “   1 98 1 93
(No. 3) 2 a *•   2 18 2 13
(No. 2) 2 s sweet wrinkle........................... 2 28 2 23
(No 1) 2 b extra fine sifted............................ 2 78 2 73

8ucc« taah—
2 a **    2 63 2 58

Beets—
whole, **    2 08
sliced “   2 28
wnole, 3-lb., "   2 64
eli<v d, “ "   2 84

Spinach—
2’s. per doz..................................................... 3 13 3 08
3 b '   4 09 4 04
gallon, per doz....................................................... 11 10

Asparagus per doz...................................................... 2 89
Tomatoes-

per case ....................................................  2 79 2 74
Beans golden wax...............................................  1 98 1 93

*' refugee....................................................... 1 98 1 93

MEATS.
Pork and beans l’e, per doz............................................  1 26

" 2's, “   1 90
“ 3’s. “   2 60

Clark's 1 lb. plain, per case................................................  2 25
“ 2........................ ............................................... 1 80
" 3 " ** " ............................................... 2 26
" 1 " tomato sauce, per case.............................. 2 25
" 2 " “ " ....................................... 1 80
“ 3 " '* “   2 25
“ 1 “ Chili - "   2 25
“ 2 " ............................. ............................. 1 90
" 3......................................   2 25

Soups, per doz.................................................................... 1 26
Canned chicken (Man. Can, Co.) per doz.................. 3 26

“ turkey " " ............... 3 26
“ chicken, per doz .............................................. 3 30
" turkey “   3 30
“ duck •*   3 30

Corned beef " 2's "   2 80
“ " Is   1 60
" Man Can. Co. 2's per doz.   2 60
" * " Is **   1 35

Roast beef (Man. Can. Co.), 2's, per doz....................... 2 50
Is "   1 36

(Clark’s), l’e, per doz.................................... 1 66
“ ” U. " .................................... 2 66

THE MARKETS

Potted meats, i s, per doz................................................  0 66
Veal loaf } lb., per doz.................................................... 1 25

'• 1 lb. " ......................................................... 2 50
Ham loaf % lb. " ......................................................... 1 25

" 1 lb. “ ...................................................... 2 50
Chicken loaf 4 lb. “ ........................................................   1 85

“ 1 lb. " ......................................................... 3 50
Lunch tongue l’s, " ...................................................... 3 65
Sliced smoked beef }-lb. tins, per doz.......................... 1 80

“ “ 1-lb. tins, “   3 10
“ 1-1 b. glass, " .........................  3 35

Chipped " 1-lb. tins, “   1 45
,r " 1-lb. tins, “   2 50
" “ 1-lb. glass, “   3 05

Sliced bacon, 1-lb. tins, “ .........................  3 10
" 1-lb glass, " .........................  3 25

Corned beef 1-lb. tins, per doz.......................................... 1 56
“ 2-lb. “ “ ........................................... 2 75

FISH.
Salmon, Fraser River sockeye, per case...................... 7 25

“ Skeena River, “ "   7 10
“ River s Inlet, “ “   6 85
" Red Spring, “ "   6 30
“ humpback, " ....................... 4 00
" cohoes. " ...................... 5 75

Lobsters (new), 1-lb. flats, per case....................................16 50
" “ 1-ib. tails, per case................................ 10 50
" “ 1-Jb tails, per ase................................ 15 00
'* “ “ flats, per case...................................15 50

SUGAR—The price has been advanc
ed 10 cents and quotations are now as 
follows :
Montreal granulated, in bbls...........................................  5 ’0

“ " in sacks........................................... 5 05
“ yellow, in bbls...................................................... 4 70
" " in sacks...................................................  4 65

Wallaceburg, in bbls......................................................... 5 00
“ in Acks........................................................ 4 ? 5

Berlin, granulated in bbls ............................................. 4 90
“ “ “ sacks............................................. 4 95

Icing sugar in bbls...........................................................  5 70
n “ in boxes...................................................   5 9)
" " in small quantities......................................... 6 30

Powdered sugar, in bbls................................................... 6 60
" “ in boxes.................................................. 5 70
'* “ in small quantities............................... 6 75

Lump, hard, in bbls......................................... ................ 5 80
" " in 1-bbls.......................................................... 5 89
“ " in 100-1D cases............................................... 5 80

Raw sugar..............................................................................  4 .60

SYRUPS AND MOLASSES—Quoted 
as follows :
Syrup "Crown Brand," 2-lb tins, per 2 doz. case ------  2 20

,r " 5-lb tins, per 1 "   2 65
" " 10-lb tins, per Ï "   2 45
" “ 20-lb tins, per f " .... 2 50
11 " } barrel, per lb.  ....................... 0 031
" " Sugar syrun. per lb...................... 0 03$

Beaver Braud, 2 lb tins, per 2 doz case........................... 3 10
" 5 - "1 "   3 60
" 10 " "1 "   3 30
" 20 " ! "   3 2)

Barbadoes molasses in |-bols. per gal........................... 0 40
New Orleans molasses in |-bbls, per lb........................  0 031
Porto Rico molasses in J-dWs., per lb..........................  0 044
Blackstrap, in bbls., per gal............................................. 0 31

" 1 " " ............................................ 0 33
'* 5 gal. bets., each...................................... 2 25

COFFEE—
Whole green Rio, per lb.................................................... 0 10

" roasted “ per lb.................................................... 0 124
Ground roasted Rio ......................................................... 0 13$
Standard Java in 25-lb. tins, per lb................................. 0 3»
Old Government Java in 25 lb. tins, per lb...................  0 32

" " Mocha.....................................................  0 32
Imperial Java, in 25 lb. tins, per lb.................................. 0 29
Pure mocha “ ** " ............................. 0 25

“ Maracaibo................................................................. 0 19
Choice Rio.............................................................................  0 17
Pure " ................................................................. 0 W/z
Seal Brand (C 1 S) in 2-lb tins, per lb............................. 0 32

" .........................1-lb " " ............................. 0 33
Local Blends:—
Mocha and Java in 2-lb. tins, per lb............................... 0 23

“ “ 1-lb. r' ........................... 0 24

MINCE MEAT-
M'noe me^t, 7 1 ». p ils, per lb.......................................... 0 f9i

“ ' 28 ...................... ............. .........................  0 08$
'* " 12 oz pkgs , per doz...................................... 1 t5

PICKLES—Local brands are quoted 
as follows :
Sour—

i gal pail..........................................  70
3 " '* ......................................................................... 1 81
6 “ " .......................................................................... 2 76
Crock ............................................................................. 65
Boules. 18 oz,, per doz............................................... 2 • 0

20 ............................................... 2 25
Chow—

1 gal. pail...................................................................... 75
3 ‘ "...........................................................................1 95
6 *' " ...........................................................................3 0)
Crocks.............................................................................. 70
Bottles, 18 oz., per doz...............................................2 00

" 20............................................... 2 *5
Sweet—

■ gal. pails..................................................................... 60
3 " "  2 1»
5 " "     3 25
C oclte............................................................................. 75
Bottles, 18 oz., per doz...............................................2 25

20 ............................................  2 50

1 gal. pails....................................................................... 9)
3 •' "   2 40
6 " "  3 75
Crocks.............................................................................. 85
Bottles. 18 oz., per doz............................................... 2 f0

30 " " " . . ...................................2 76

S8
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FOREIGN DRIED FRUITS—Cook 
ing figs in sacks have been advanced to 
0 cents per Hi. Peaches arc easier. We 
quote :

Sultana raisins, bulk, per lb........................................... 0 13t
“ cleaned, ** ........................................ 0 1 Q.
" lib pkgs " .......................................  0 16

Table raisins, Connoisseur clusters per case..............  2 fit)
“ extra dessert, “ • * * * ... 3 40
“ Royal Buckingham, “ ....... 4 00
" Imperial Russian * ....... 5 25
" Connoisseur clusters, 1 lb pkgs. per

case (20 pkgs).......................................... 3 35
" Connoisseur clusters, boxes (5} lbs). ... 0 80

Valencia raisins, f. o. s .................................................. 1 75
" " selected.................................................. 1 85
" “ layers.....................................................  2 10

Trenor’s Valencia raisins, f.o s, per case...................... 2 70
“ “ selects " ..................  2 85
" “ layers " ..................  2 H5

California raisins, muscatels, 2 crown, per lb............  0 1
" " " 3 '* ............... 0 IK,
" " " 4 " ............... 0 1
" " choice seeded in f-lb. packages

per package..................................0 1
'* " fancy seeded in 1-lb. packages

per package................................  0 1
" " choice seeded in 1-lb packages

per package.............................. 0L,
fancy seeded, 1-lb. packages,

per package................................ 3 1.
Prunes 100-120 per lb....................................................... 0 • 4*

“ 90-100 “ ...................................................... 0 05}
“ 8 -90 " ...................................................... 0 Or?
“ 70-80 " ...................................................... Oui
" 60-70 “ ...................................................... 0 O», ;
" 50-60 “............................................................ 0 0..
" 40-50 ** ...................................................... 0 08 "

Currants, uncleaned, 1< o ie pack, per lb..................
“ dry cleaned, Fnlatras, per lb....................
" wet cleaned, per lb..................................  ,
" Filiatras in 1-lb pkg. dry cleaned, per lb
“ Vostizzas, uncleaned........................................ u i

Hallowee dates, new per lb............................................ 0 '
“ “ in packa/e0, per lb ............................. 0 '<.j

Figs, cooling in tann- ts, per lb.................................... 0
" " in sacks " .....................................  On
" table, 1 crown " .....................................  0 in
" " 3 ‘ “ ....................................... Oil
“ "5 " “ ....................................... OK

g'ove boxes, prr box .......................  0 i t
" " souare boxes ( 2 oz) per box................ 0
" " 1 lb Gaskets, per basket..................... 0 i

Apricots, choice, in 25-ln. Duxes, |wr lb......................... 0 1*
Apricots, standard in 25-lb. boxes, per lb.............. 0 }
Peaches, choice, per lb.......................................... .... 0
Peaches .. ........................................................................  0 K,
Pears, choice (halves), per lb......................................... 0 i 2

" standard “ “ ........................................... 0 i
Plums, choice (dark pitted) per lb................................  0 i -j
Nectarines, choice....*............................................... 0 1

EVAPORATED AND DRIED A.
PLES—There is a brisk demand 1 i 
evaporated fruit and the trade are ■ 
peeling a further advance in the m .r 
future. Evaporated apples are selli e 
now at 30%c to lie per Hi., and i ,e 
dried fruit commands a price of !l: ,c 
per Hi.

CANDIED PEELS—
Lemon, per lb............................................................  0 j >.

grange " ........................ ......................................... 0 \
itron " .................................................................... 0 i

HONEY—Ontario honey is very scat c. 
Prices arc quoted as follows :

Ontario h ney, 5-lb. tins per case................................. 8
!• -1‘. " ................................  8

California honey 1-lb. tlas* jars. 2-do/., case..............  4
• 6 V». ti s. 1- loz. case................. 8 »

" " 10-lb ‘ 8 doz " ..........................  l'i !
“ “ CO-lo. “ per lb...................................  C l

RICE, TAPIOCA AND SAGO— .1 •- 
an rice has been reduced to 4y2 ce is 
per lb. We quote:

Japan rice, per lb., cwt. Inta........................................  u
" '* 60-lb. lots........................................ 0 -i

Rangoon rice, per lb......................................... .. 0 04 d it
Patna .................................................
Tapioca, per cwt........................................................  7 50 7
Sago, per lb.

NUTS—
Almonds, per lb.

c là

(swelled L p**v lh ................................................
" " in small lots, per lb............................

FUberts ...............................................................................
Peanuts,.............................................................................
Jumbos................................................................................
Walnuts, new,Grenoble», per lb....................................

" " shelled, " ...........................................
Ppvan*. per lb ..........................................................0 16
Shel ed walnuts. Jaouary delivery.................................
Brazils, per lb......................................................................

OATMEAL AND CORNMEAL.-
Rolled oats, 8 * lb sacks, per sack ................................

•* 40 "
" 20 " " ................................................................
" 8 " " ................................................................



Before buying

Write us for quotations and we 
can save you money

Mason & Hickey
108 Princess Street, WINNIPEG, Man

Stop the Leaks 
In Your Business

This scale gives the 
weight and value at the 
same time by one move
ment of the poise.

Write UsJAbout It.

Would You Like to Sell More 
Baking Powder at a 

Larger Profit?
We have a selling plan for

Computing Scale Co.

BAKING POWDER

“Guaranteed the Best” — that 
will Interest you and pay 

you well

'lie

KG POP
süü

34 Arthur Street, cerner 
Notre Dame Ave.

Winnipeg,

It paya to have proper connections in

We have first-class facilities for distributing cars and we 
make a specialty of this line.

Consign your cars to us and please your customers.
Our storage facilities are complete—plenty of room in our 

new quarters
Charges Reasonable Satisfaction Guaranteed Fill out the blank below and we will 

forward you an outline of our plan.

R. Be WISEMAN & CO.
Storage, Warehousing and Distribut

ing Agents
123 Bannatyne

Avenue Eamt WINNIPEG, MAN
WINNIPEG, MAN.

Kindly forward me full particulars about your 
special offer on GOLD STANDARD BAKING 
POWDER.

Persons addressing Adver 
tisers will kindly mention haying 
seen their Advertisement in this 
paper.

My name is

My address is

Can. Grocer
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The Pan-Dried Hockey Team of Tillsonburg.

he turned out so many years ago it is 
probable that we should discard it for 
something more appetizing to the mod
ern palate. But thçmgh Schumaker is 
but a memory, his original idea has 
expanded and materialized and been im
proved upon until to-day the man who 
does not make breakfast food a regular 
part of his morning meal is a rara avis,

(and who has not 1) can seldom be in
duced to experiment with other brands. 
The story of a success is always of in
terest, and a few particulars of the 
methods by which this product has 
reached its present popularity may not 
be out of place.

Tillson’s Pan-Dried Oats are manufac
tured at Tillsonburg and the town is
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dried oats. An unpleasant flavor was 
often giveg to the oatmeal by the smoke 
and fumes which were let in by the 
old-fashioned square kiln with perfora
ted bottom. In the Tillson method the 
oats are given a pure coke and coal heat 
and no smoke is allowed through. Be
fore the oats arc rolled they are put 
through hexagon reels, sieves, double

indebted to George Tillson, its founder, 
for its present name. To his son, B. 
D. Tillson, it was indebted also for its 
first mill, a sawmill, which, being after
wards remodelled as a grist mill, was 
the foundation of the present plant. Six 
years ago the mills were formed into a 
joint stock company, with the manage
ment in the hands of G. W. and E. V. 
Tillson. The exact method of pan-dry
ing by which such excellent results are 
obtained is a secret which the company 
have steadily refused to divulge, but a 
visitor to their factory comes away 
with the impression of system, cleanli
ness and modern methods of handling, 
the equal of which would be hard to 
find. y

“Pan-dried” is simply the difference 
between properly and improperly dried

Granulated oatmeal, per sack....................................... 1 50
Standard, per sack............................................................  8 36
Cornmeal "   1 60

EGG CASES—In good demand at fol
lowing prices:
No. 1 egg case, complete ................................................ 0 45
No. 1 " without filler..........................................  0 30
No. 2 “ c< rnplete ................................................ 0 35
No. 2 “ without filler......................................... 0 21
Egg case fillers (12 sets per case), brown per case ___  1 70

" " white, “   1 85
SALT—There has been a reduction in

the price of salt. The f.o.b. price of 
carloads at Fort William and Port Ar
thur, $1.05 for fine and coarse; $2.40 
for 3’s; $2.30 for 5’s; jute sacks, 23c; 
cotton sacks, 30c; rock salt, $1.30 per 
cwt.

WASHBOARDS—There has been a 
general .advance of 25c to 50c per doz. 
in all lines of washboards.

PAN-DRIED OATS AND THEIR MAKERS
It is to a German by the name of 

Ferdinand Schumaker that we are pri
marily indebted for our morning dish of 
porridge ; but Ferdinand is out of date, 
and, if we could taste the porridge that

and probably an unhealthy one at that. 
As to the form that our breakfast food 
takes, that need not be a matter for 
much controversy, for anybody who has 
once tried the famous pan-dried oats
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cylinders, cockle machines, smutters and 
other processes calculated to rid them 
of every speck of dirt and rubbish. Pan
drying and absolute cleanliness are the 
two things which make for perfection in 
Tillson oats, and the company is justly 
proud of the immense success which 
they have built up by their rigid ad
herence to them.

The Tillson Company have had their 
reverses to face and their difficulties to 
overcome. Theirs is not a success gain
ed either by chance or influence. The 
reverses were met and the difficulties 
surmounted with the same spirit of in
domitable energy and courage that has 
always characterized them and they 
stand to-day an example of industry, 
progressiveness and hard work that may 
be safely followed by their younger 
competitors.

The Tillson Company have made it a 
rule to put nothing in the way of en
couraging any sort of sport that finds 
favor among its employes, and home- 
and-home hockey matches are played 
regularly during the winter. There is 
keen competition among the boys to 
make the team, and a general excellence 
of play is the result. The photograph 
which is reproduced on this page shows 
the team in all its glory, and a fine 
looking lot of fellows they are.

To the Tillson Company also belongs 
the credit of having given a stimulus 
to hockey in Toronto, in a section where 
it was badly needed. The Tillson Cup, 
a cut of which is shown herewith, was 
donated by the company three years 
ago to he competed for by grocers. 
Past year the James Lumbers Co. were 
I he runners up against the Grocery 
Brokets’ team, the latter winning the 
i np for the third time in succession by 
Hie narrow margin of one goal.

VIEWS ON CANNED GOODS CON
SUMPTION.

(Continued from page 37.)
this line is the increased prices. This 
fact is especially noticeable in the sale 
of peas and corn, the output of which 
from a retail standpoint, also shows a 
dropping off. Corn is now selling at 
ten cents straight, while in former 
years it was always three cans for a 
quarter. The same condition of affairs 
applies to the tomatoes and peas. The 
latter are being sold at. three cans for 
a quarter, but only two cans of toma
toes may be had at this price. Of course 
the season is rather early, but the in
dications do not Warrant the belief that 
there will be as large a demand for 
canned goods in general this year as in 
the past. The salmon trade shows 
greater activity and will probably in
crease, as is usually the case with the 
advent of warm weather, when this pro
duct will, to a very great extent, take 
the place of cold meats. Canned pump
kin is not as popular as heretofore, 
which is explained by the scarcity and 
attendant high price of milk, which is 
essential in its preparation for the 
table.

TRADE NEWS OF NEW BRUNSWICK
(Special Correspondence of The Canaoian Giocer )

St. John, April 15. 1907.
Business generally is reported to be 

in a very healthy condition. Merchants 
are greatly pleased with the trade this 
month thus far, and are looking for a 
continuance of good orders. Sugar has 
advanced and a slight increase is looked 
for in molasses. Eggs are somewhat 
easier, butter continues firm, and fresli 
fish show signs of a decline in price and 
a better supply. The market in grains 
is firm, but as yet no change in prices 
is recorded.

The advance in sugars took place on 
Thursday, all grades going up ten cents 
a hundred pounds. This will, no doubt, 
affect the molasses market.

J. C. Groom, Niagara Falls, has taken 
a partner, and the firm name is now 
Groom & Radford.

SB The TillsorvHockey Trophy, held by the Grocery 
Brokers, Toronto.

Molasses — Choice Barbadoes — The 
oaily demand in Newfoundland has ap
parently been satisfied and the market 
has consequently declined. Considering 
the short crop and that there are prac
tically no supplies in Porto Rico this 
season, the present prices seem reason
able and should lead to a large con
sumption. It is understood that heavy 
sales have been made in Barbadoes at 
the present prices.

Fancy Barbadoes—The market has 
advanced 1| cents per gallon from the 
low point touched in March. This is 
equal to 2 cents landed gauge. The 
market is very firm in sympathy with 
the stronger sugar market, and the price 
of fancy molasses depends wholly on 
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and will follow the course of the raw 
sugar market.

Porto Rico—Advices from Porto Rico 
are to the effect that the east end, which 
three years ago shipped to Canada about 
12,000 to 13,000 puncheons of grocery 
molasses, will produce this season only 
about 150 puncheons, which shippers 
state they are advised will be the last 
grocery molasses produced in the east 
end of Porto Rico. This shortage will 
have to be made up from other islands, 
so the position for regular Muscavado 
molasses appears to be a very strong

In the produce line, eggs went off two 
cents a dozen, and will probably contin
ue to decline slightly each week. Butter 
is coming in very freely but as yet there 
has been no change in quotations. So 
far the dealers say the demand is lim
ited. Fresh fish are beginning to come 
in now, but as yet the quantities have 
been too small to have any effect on 
pi ices.

* , 1
In the fruit market bananas are com

ing in freely, and oranges, particularly 
Valencias, are being handled in large 
quantities. All kinds bf pork products 
continue high.

Maple sugar and candy have made 
their appearance on the maiket and are 
meeting with a ready sale; the former 
is selling for 18 cents a pound retail 
and the later for 25 cents.

JAMES TODHUNTER DEAD.
James Todhunter, of Todhunter, Mit

chell & Co., Toronto, died at his home, 
85 Wellesley St., Toronto, on Wednes
day. He had been ill some months and 
had to give up active business over six 
months ago. Mr. Todhunter was an 
Englishman and spent some years in 
the grocery business in London. Com
ing to Canada, he and Mr. Mitchell 
founded the spice business that has since 
grown to such large proportions. Mr. 
Todhunter restricted his energies almost 
entirely to his business. He was of the 
old-fashioned type of merchant, reliable, 
methodical and thorough, and through
out a long business career has enjoyed 
the respect of a wide commercial com
munity. He leaves a widow.

Geo. Barron, of Barron’s, Toronto, re
ports the arrival of their second car 
of California navels this month. The 
sizes run more evenly than has been the 
case hitherto, and the stock was not ab
normally large.

SITUATED WANTED._______

JAMS, Jellies, Marmalades. Preserves — Manager 
invUes correspondence from firm of good repute; 
thorough practical knowledge of every detail in the 

manufacture of above, well up in costs, able to control 
large business and staff successfully. System, CAN
ADIAN GROCER, Toronto.
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The Superior Quality
of our

Mild Cured Hams

Boneless Breakfast Bacon

Skinned Smoked Backs

meets the most exacting require
ments of your customers.

THE PARK, BLACKWELL CO.
. PORK AND BEEF PACKERS LI“'TE0

TORONTO

ENGLISH
FASTBREAK

No finer Bacon n

well with Fresl

Easter trade. Wt

you promptly bo

Bacon and with

BACON
îade. Goes

Eggs for 

; can supply

th with the 

the Eggs.

F. W. FEARMAN CO.,
HAMILTON

WE INVITE THE PUBLIC
TO VISIT

OUR EXHIBIT
AT THE

ARENA, Montreal
APRIL 15-27

CORONA
HAMS, BACON,

LARD,PRODUCE, Etc.

CUT OUT THIS AD.
Customer presenting at our office 

will receive
COMPLIMENTARY TICKET

The Montreal Packing Co,
MONTRÉAL, P.Q

LIMITED

i
i
t
*
tt 
t 
t 
t 
t

vS

A Heller Brand than the 
famous

Ryan Brand
o! provisions may appear 
some day.

«BACON
rORONTD.O^ ^

To-day shrewd Grocers stock our

Bacon, Ham and Eggs, Cheese, Butter, 
Sausage, Bologna and Lard

because particular people, knowing the genuine good, 

ness of our provisions, will have none other. The trade 

of particular people does pay.

\!t*RY/lA/(v

HAMS

TheWM. RYAN 
CO.pLimited

70-72 Front St. E. 
TORONTO, ONT.
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Dairy Produce and Provisions
CHEESE AND BUTTER BULLETIN

Cheese continues firm, but the market 
is featureless. The make up to the 
present time has not been large and re
ceipts, in consequence, are not great. 
Then, the attractive prices ou .arable 
for butter have influenced many 
opening their factory. Early this year 
everybody believed that factory owners 
would make cheese in the Spring, so 
high were the ruling prices for this 
article at the lime. Butter was not oc
cupying a verv strong position, and it 
was not thought that it would attract 
the attention it does now. When but
ter prices began to soar some little tim 
ago these who had been talking cheese 
then turned their attention to butter. 
As a matter of fact, there appears to 
be more interest taken in butter now 
by factorymen. For this reason cheese 
is not of such paramount importance 
as it would have been had January pre 
dictions worked out.

Old cheese is pretty well cleared up, 
few lots remaining unsold. What there 
is obtainable is sold at figures slightly 
lower than mled last week. There is 
s<i little on the market that the price 
is not likely to cause any particular in
terest if it be one-quarter or one-half 
cent one way or the other.

New fodders, as has been stated, are 
not coming in freely at the moment, 
cheese factoties are making the line in 
more or less large quantities, but ship
ments to Montreal have not been fre- 
i|uent. In a week or two there will be 
much more cheese on the market than 
there is to-day.

It is a little early yet to mention the 
export season. Few cheese men will 
express their views upon the possibili 
ties for this spring’s trade. Just what 
kind of a market will rule is too much 
of an uncertainty to be talked of freely.

Prices for new butter last week soared 
’way up, and stayed there. Everybody 
is asking for new goods. Nothing else 
"ill satisfy them. Dealers are at their 
wits’ end in trying to give everybody 
satisfaction with the small lots of the 
new article which they are receiving. 
With most of the creameries in the 
country operating one would think that 
there would be plenty of butter for 
everyone, but so far there has been a 
scarcity which is very keenly felt.

Up to the end of last week, there had 
not arrived sufficient new butter to go 
around, allowing every person a share. 
Until all enquirers are supplied with at 
least a first lot, there will be a feeling 
of unrest in the market. Happily, but
ter this week has been coming in very 
well and wants are being supplied. High 
prices are not at all surprising consid
ering conditions. Lower figures will not 
be witnessed until the market begins to

be glutted, or at least extremely well 
supplied with new butter.

Old butter is practically cleaned up. 
The odds and ends of stocks held by 
various firms have nearly all been 
cleared out. It is safe to say that hold
ers were glad to see the last packages 
of this nature leave their warehouses, 
as. in most cases, it was not of the best.

No one is looking forward to much of 
an export business at the opening of the 
usual export season, owing to prices in 
Canada being so much above the ruling 
figures in the old country. That there 
will be a decline is certain, as present 
quotations cannot last, but how soon 
will the market be upon an export basis ?

Locally, trading is fair, there being 
good demand for all lines at ruling 
figures.

THE PROVISION SITUATION
Live hogs are another quarter down 

this week and the whole provision mar
ket is weak. Stocks held by packers 
for domestic trade can be replaced at 
lower prices and with the uncertain 
market in Croat Britain there is in
creasing pressure here to sell. The de
mand is not rising to meet it. While 
fair trade is passing, the usual heavy 
spring demand has not begun.

The Old Country market is down Is. 
to 2s., owing to the continued pressure 
of heavy Danish receipts. The Danes 
seem to have extended their bacon in
dustry for good. The bulge is about 
5,000 hogs a week, making deliveries be 
tween 32.000 and 33,000, instead of 27,4 
000 or 28.000 a week. London quota
tions for Canadian at the decline are 
•54s. to 56s. and the packer claims to 
be making, a loss at that. The Danes 
can make a little profit at 55s. and 
their nuotations this week are 55s. to 
58s. They must find an outlet for five 
or six to ten thousand more hogs a 
week. It means lower prices, which 
Canadians must meet.

Live hogs are quoted this week at 
6.15 f.o.b. country points and that.price 
is being pretty well adhered to, especi
ally west of Toronto ; east, 
where the Montreal and On
tario buyers come into competition 
there is an advance occasionally to as 
much as 0.25. Killings last week were 
about 24,000 and this week will be 
at’out. the same. As the farmers gener
ally like to get rid of their hogs before 
seeding, falling prices do not seem to 
have retarded delivery. The hogs com
ing forward are running pretty light 
showing that the farmers are keeping 
pretty well cleaned up. Wm. Harris, 
Toronto, one of the best informed men 
in the trade, stated to The (Irocer 
this week that he did not think the 
farmers were much increasing the num
ber of their hogs and he couldn’t un
derstand whv, because they were the 
most profitable stock a farmer could 
raise. --------------

PROVISION MARKETS
MONTREAL.

PROVISIONS—Business is limited, the 
trade apparently holding of! for the open
ing of navigation, when shipping facili
ties will be better. Local trade is fair
ly good.
Lard, pure tierces ...............................................0 i*21 o i2\

* " .............................. M-lh. tube 0 1->I 0 19$
....... 2n-lb. palls, wood .... 0 121 n IS
caroa,10-lb. tine,60 lbs-incaer.” 1°5 0 131 

“ Mb. » 0 ’21 0 V|
" 8-lb. " 0 13 0 13$

43

Lard, compound tieroea, per lb...........................U O'1! 0 C9$
" ’* lubt ........................................... 0 1P| u * 9|

•“ 2U-lb. nails w od.................... 2 05 *>10
" " 20-Ib. pa Is t-n .................. 1 93 2 00

“ cased, 1 - b. tins,6Jib», incase C 10 0 1 i 
“ “ " 5-1 h. “ 0 ICi 0 !• \
“ “ “ 3 lb. “ 0 1j 0 10|

Wood net, tin packages, gross weight—
Canadian short cut mess pork........................... 22 00 22 SO
American short cut clear .................................  23 00 24 50
American fat back............................................... 24 ' 5 24 75
Breakfast bacon, per lb .................................... 0 15 u 15$
Hams....................................................................... 0 14 0 16
Extra plate beef, per hbl.................................... 12 50 13 00

BUTTER—Butter continues rather 
firm, but easier prices arc expected in 
the near future. Receipts arc larger each 
day, and it is expected that the amount 
received will be so large as to necessi
tate a decline in prices shortly. At the 
moment, good prices are being paid for 
new creamery. Large rolls are high 
also.
New creamery, choice, boxes ............................... 0 30 0 33

“ " pound prints ........................... 0 3 ‘ 0 32
Large rolb................................................................ u 23 0 15$

CHEESE—The make of cheese is in
creasing. Fodders arc. selling around 
12je., while the old cheese is quoted as 
high as 14c. and 14.te. Demand is fair.

EGGS—Receipts of eggs have been 
very good lately, but not sufficiently 
heavy to warrant the commencement of 
pickling and storing. Quotations arc a 
little higher than those given last week. 
Some dealers ask 18c. Others demand 
17c. and there are some who will not. 
sell under PJc.

HONEY—lloncy is unchanged. Little, 
business is being done.
White clover comb hooey ....................................... 0 13 0 14
White clover, extracted tins.................................... 0 0.» 0 in
Buckwheat .................................................................  0 07 0 08$

TORONTO.
PROVISIONS.—In sympathy with 

the lower pi ices for hogs, pork products 
are easier this week and lower prices 
are being quoted for long clear, smoked 
breakfast bacon, hams and backs. Prices 
for lard aqd beef remain steady. There 
is a fair demand for provisions, but no 
marked activity.

Long clear bacon, ner lb................................  0 11
Smoked breakfast haoon, per lb....................0 15
Roll bacon, per lb........................................... 0.T*
Small ham a perlh............................................0 L .
Medium hams, per lb........................................... J b
Large hams per lb......................................... •
Shoulder ham*, per lb.................................... Oil
Back*, plain per lb..».................................... 0 V’

“ pea meal.............................................. 0 17
Heavy me** pork, per bbl...........................
Short cut. per bbl........................................... *2 50 24 00^
Lard, tieroea, per lb.............................

" tube " ...........................
* pails " .............................

11 compounds, per lb.............. ...............  . ,
Plate beef, per 20Mb. bbl..................... .,> ,11 uu 13 Oj

. 0 11 o m

. o 15 0 15$
, 0 It o m

0 15$
0 i>
0 14$

0 11 o in
. 0 1"> 0 1f.$
. 0 17 0 18

20 00
24 00

. U 2 0 12$

. 4» 1?* 0 l?i
0 12*

. Old 0 1.}
.11 uu U Oj
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ORDER NOW

Butter
Tubs

Boxes Paper
Beat Goods, Prompt Shipment 

Prices Right

WALTER WOODS & CO.
Hamilton and Winnipeg

BUTTER, CHEESE, EGOS
If you have Butter, Cheese or Eggs to sell, 

write me. I am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wiie for prices.

B. H. POWER
ata ARGYLE STREET, HAUFAX, N.S.

BUTTER-EGGS
BUYERslnd" SELLERS

Correspondence solicited from OMTABIO, 
■ASITOBA and L0W1B PBOVIWCKS.

Wbeleaale Predaee Wersbaete. 
TORONTO.

SPRINGTIME is at Hand !
The season for increasing the sales of

Clark’s Canned Meats
is opening.

For fine quality and perfect condition of our products, and careful 
attention to the best interests of the trade,

We Yield Place to None !
Beef,hind quarters.................................v.. 9.00 10 00

front quarters...........................................  5 50 6 50
choice carcases......................................... 7 25 8 25

“ common..................................................... 5 00 6 00
Mutton...............................................................  0 09 0 11
Lamb .............................................................. 0 12* 0 15
Hogs, street lots................................................ 8 75 9 25
Veal...................................................................... 0 (8 0 10*
BUTTER.-—The bad country roads 

are the determining factor iri the situa
tion tills week. Prices are higher than 
a week ago, but to say they are firm 
would be tempting Providence. Every
one expects them to go lower. No one 
is taking on moie than his trade will 
dispose off immediately. There are 
practically no creamery solids or dairy 
tubs on this market.

Per lb.
Creamery prints................................................ 0 ‘ 9 0 £0

" solid*............................................... 0 25 0 26
Dairy prints, choice ........................................ U 25 n 28

“ “ ordinary..............  0 */3 0 24
“ rolls, large choice................................... 0 24 0 25
“ tubs, choice............................................ 0 21 0 22

Baker's butter.................................................. 0 18 0 21
ECUS.—While the had roads retard 

also the supplies of eggs coming forward 
I lie |n ice is held steady by the packers, 
who are now taking the surplus over 
immediate consumptive demand. Ixnver 
pi ices are anticipated.
Egg. (strictly new lt.nl) ....................................... 0 17 0 17|

CHEESE.—New cheese is not a fac
tor on the market yet. The little made 
is going at the factory at 12J to 12je. 
Old cheese is selling between 13J and 
J4e. Holders are not anxious. The ex
ports from Canada during the past two 
weeks weie 16,000 boxes less than dur
ing the same two weeks last year.

Clieree,.....................................................................0 13J 0 14

HONEY—The market is quiet. Prices 
are unchanged.
Honey, strained, 60 lb tins ........................................  0 11

“ “ 10 lb tins.........................................  0 12
“ “ 5 lb tins.......................................... 0 12
“ in the comb, perdoz............................. 2 00 2 50

Buckwheat honey, per lb...................................... I) 5 0 06
" " in comb, per doz............................ 1 60

POULTRY.—Practically no supplies 
are coming forward. Business is very 
limited, at unchanged prices.

Live Weigh*.
Old fowl ........................................................................ 0 11
Ducks ....................................................................... n 17
Young chickens............................................................. 0 13

Dressed weight.
Old fowl .............................................
Ducks...................................................
Young chickens............
TVm Turkeys......................................
Hen " .......................................

0 11 
0 14 
6 15 
0 14 
0 18

WILSON’S
Fly Pads

Advertising contracts for the 
coining summer will cost 70% 
more than last year’s.
This will create another 
large increase In the demand.

Arohdale Wilson, - Hamilton, Ont.

EXPORT TRADE DEPARTMENT

NEW CHEESE MARKET.
A representative meeting of cheese 

men and others of Norfolk Countv have 
passed a resolution lequesting all cheese- 
makers in the county to co-operate m 
organizing and establishing a cheese 
market in Simcoe, to be ready for the 
opening of (he Spring season.

Firms Abroad Open tor Canadian Business J L. Watt, of J. L. Watt &' Scott,

JAMES flEThVEN, SON & CO.
Ht. George* House

EASTOHBAP, LONDON, ENG.
Large connection amongst best Wholesale Grocers and 

Bakers in Great Britain. We also ship several British lines 
to United States acd Canada. Correspondence invited.

--------------------- ;--------------------------------------------------------- rl oronto, has started on an extended
DAVID SCOTT * co. European tour with Mrs. Watt. They

established U78. ( io North John st. will go first to Italy and visit a number
Splendid connections end references. Try ua with e ship- ^f Mediterranean cities before going
ment of canned ooods. north. They will be away three or four

T. A.—Scottish, Liverpool. months

A. 0. DOUGHTY 6 00. JAMBA MARSHALL

PROVISION iMPOfcTKM
Invite consignments of Bacon, Hams, Butter,Gbeeee and 
Poultry. Telegraphic Address : Avouching, London . 
Oe4ee : A.B.O. 4th end 5th editions, Al, Western Union.
His*set References.

invites consignments of Canadian Produce, gives personal 
attention to handling of same, and guarantees prompt 
rtturns. Reference — Clydesdale Bank, Aberdeen. Codes— 
A.B.O. 4th and5th Bd*.

WINDSOR SALT
TABLE, DAIBY and CHEESE SALT

PINE and COARSE SALT
Write for prias

Toronto Salt Works
Agents for

WINDSOR SALT

HENRY COLBBCK
NswcAflTLK-upon-TYNB.

Invites consignments of green and dried fruits. Newcastle 
H She centre of one of the largest mining and industrial dis
tricts in the United Kingdom, with a population of upwards 
aüf MM.OQO within a 20-mile radius.

W. 0. GBBOBON It 00:,

PROVISIONS POULTRY
CEREALS

LIVERPOOL. Produce Escbange Bldg.
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PROFIT MAKING
This is what we are all trying to do, in fact it is the all-necessary thing 

in order to make any business a success, and a large share of the responsi
bility lies with the buying end of the concern. Buying is a feature in our 
business to which we pay special attention. Our output has grown to 
such demensions that when an opportunity presents itself—to pick up a 
large block of goods at an interesting price—we are always ready to jump 
in and scoop the lot.

This is one way by which we can help to make buying easy for you, 
because we are always willing to share this extra profit with our customers.

Barbadoes Grocery Sugar
just arrived and now is the time that you should have some of this line in 
stock. There is a good demand for it and if you will only let your trade 
know that you have it, you will be surprised at the turnover, and the best 
feature about this line is you can make a substantial profit on it.

In small barrels, about 240 lbs., at 3^c.

New Brazil Nuts
They are washed and are the finest quality we ever had, 15^c. lb.

Prunes
We have a complete stock of all sizes, from 90/l00s to 40/50s in 

25 and 50-lb. boxes, also some of Tillson’s in 10-lb. boxes. This size 
package has become very popular.

Tillson’s 40/50—10-lb. boxes, 8%c.
“ 5Q/60—10-lb. “ 7><c.

Cascade Salmon, $1-00 doz.; Royal Club Finnan Haddie,c90c. doz.
Dold’sCondensed Soups, 85c. doz.; Fard Dates, 60-lb. boxes, 5c. lb.

Brown Sago, 4,Kc.

H. P. ECKARDT & CO.
WHOLESALE GROCERS

TORONTO
46
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Brief Talks Given 
» Occasionally 

By T. Johnson Stewart

EFFECTIVE ADVERTISING
HOW TO PRODUCE IT

The grocer who does not believe in 
advei tising is not dead—although be 
has slept for long. For almost six 
weeks we were constrained to imagine 
that he had journeyed on, or that be 
had sold his grocery business and made 
a flank movement on Cobalt. Imagin
ings are generally vain and idle. Mine 
were both. Because the grocer who does 
uot believe in advei tising — who has 
never believed in advertising, and who 
will never believe in advertising—came 
along the other day and with the aid of 
a picturesque and varied vocabularly 
attacked our “theory of advertising” 
just as reckless!'- as we have seen men. 
not in the groceiy business, attack a 
Welsh rarebit a few hours before tin 
dawn. And the unbelieving rascal 
could talk like an Irish bard or a lady 
determined to emancipate her sisters 
from the exasperating rule of mere man 
and confer the suffi age on the female 
population of the world. Again and 
again the scribe attempted to trip up 
the orator; hut the rushing, bubbling 
torrent of words flowed on until he 
ceased from pure exhaustion. Then ] 
read a few- sentences from authoi itative 
sources, and, although I do not think 
that there is a grocer in Canada ignor
ant of the facts conveyed, yet I’ll le- 
print them to show that there are real 
live grocers who attribute their success 
to a judicious use of printer’s imr, 
thereby upholding our advertising phil
osophy.

Sir Thomas Lipton, who has made 
$50,000,000 in twenty years, attributes 
his success to printer’s ink employed 
in the advertising columns of the news
papers.

James Butler, of New York City, wlm 
was a poor man fifteen years ago. is a 
multimillionaire to-day. He attributes 
his success to judicious advertising.

Sir Wm. Mackenzie is one of the 
wealthiest men in Canada to-day. He 
only abandoned the grocery and provi
sion business to manipulate four thou
sand miles of railroad and control the 
traction systems of many of our big 
gcst cities. There are some things 
which poor, penniless grocers cannot do 
—they cannot buy up electrical systems 
and control thousands of miles of rail
roads. And all the world knows that 
Sir William believes in advertising, and 
lots of advertising at that. To clinch 
my a'guments I handed a batch of 2i 
“Trade-bringeis” to my sceptical 
friend—ads. written by a grocer in a 
small city—ads. which have actually 
demonstrated in cash returns the bene
fits attending common-sense advertis
ing; but the unbeliever vanished while

1 read McCrea & Son’s letter and would 
not be convinced at all.

“These ads. were all successful ; that 
is, they paid us good hard coin for the 
money spent, and I thought you might 
like them to illustrate .or criticize.”

We certainly do like them, Mr. Me- 
Crea, and we would like to print a num
ber of them in this issue—if we had the

space. We will pick out one at lan 
dom from this batch of trade-bringers. 
There is nothing remarkable about that 
ad.—not excepting that it is pietty full 
of good sound sense. McCrea & Son 
have values for the people of Guelph— 
good values—and this kind of adver
tising pays because McCrea & Son make
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good. There is no exaggeration, no 
slashing and cutting of pi ices, but there 
is a plain, straightforward statement oi 
good values. That sort of advertising 
always wins the better trade—the tra< 
it pays most men to cater to. Greatly 
reduced prices never fail to frighten 
particular people away from any store. 
The grocer, above all other merchants,

must be exact in his advei tising, be 
cause the shrewd housewife can almosi 
tell the state of his stock after reading 
his ad. Many grocers might profitably 
model their advertising after McCrea & 
Son’s. The main point about all suc
cessful merchandizing is touched ori 
here. McCrea & Son prove their ads.

R
E
M
I
N
D
E
R
S.

Remember

THAT $2.60 will buy a shaded and gilt 10-piece 
Toilet Set while our Special Sale lasts.

THAT we are serving Cowan’s celebrated Cocoa 
and Eating Chocolates free and demonstra
ting their Chocolate Icings every day this 
week at the Main Store, Wyndham St.

THAT 25 cents will buy 4 packages of McCrea's 
Jellies, 15 different flavors.

THAT 20 cents will buy one dozen choice 
Sonora Oranges..

THAT 23 cents will buy one dozen Sweet Navel 
Oranges.

THAT Lent is on, and
THAT we are headquarters for all kinds of Salt 

and Fresh Fish.

For Sale at Both Stores

WE PROVE. OUR ADS.

THE NOTED TEA STORE AND CHINA PALACE,

J. A. McCREA & SON,
Wyndham Street and Elora Road
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Beaver Brand Special Hams
"THE BRAND THAT’S IN DEMAND"

Not every ham will stand the test for Beaver Special 
ham quality; about one Special ham out of every ten 
good hams. They must be taken from young and well- 
matured hogs. They must be firm in flesh and not too 
fat, and weigh not less than ten pounds, and not more 
than sixteen pounds. Then they must be cured the 
Ingereoll way, carefully watched and cared for during 
curing and smoking process; cured in a heavy syrup 
made of absolutely pure granulated sugar, and smoked 
slowly with hard wood. Then you have the sweet, juicy, 
tender Beaver Special, that’s so delicious, if prepared as 
follows :

HAM AND EGGS
Take a thin slice of Beaver Special Ham, dip in 

cold water, rln-htly dry on cloth, broil quickly ovi r a 
ho* fire. Put in a t ying pan a lump of l.P.C. butter 
and one of Inger-oll lard, suffi.dent to cover the 
bottom < f the pan when rnelli d. Break each egg 
into a saucer, then slide car. fully into the hot grease. 
Cook gentlv until the desired degr- e ol hardness is 
obtained. If cooked rapidly, the grease becomes too 
hot, and the egg will be dark around the ed e, 
whereas they should be milky white. Serve around 
ham on a platter and garnish with sprigs of parslev. 
(" If you use ham grease f ir frying eggs, they will be 
dark and greasy looking.")

Ingersoll Packing Company
Pork Packers and Cheese Exporters 

INGERSOLL - - - CANADA

The BEST that MONEY and 

EXPERIENCE can PRODUCE

0’MARA’S

BACON,
HAMS,
LARD,
SAUSAGE, 
BOLOGNA, 
COOKED MEATS

Prices Right.
Phone or Wire for quotations at my expense

JOSEPH OMAHA
Palmerston, Ont.

The “Horse Shoe” is 
Emblematic of 
Good Luck
Grocers carrying cured 
meats in stock can testify 
that

“HORSE SHOE” Brands
OF

Hams, Breakfast Bacon, 
Skinned Backs and 

Short Rolls
have brought them good luck. 
Write for trial order.

JOHN DUFF & SON
HAMILTON, ONT.

TO RETAILERS-
We have just made our season’s pack
of BONELESS CHICKEN and can
assure you that it is A. 1.

Rest Goods First Class Cooking 
Perfect Sterilization

Give vour orders for our Chicken 
AT ONCE—every tin guaranteed to 
consist of prime Chicken only—and 
DON’T forget to include some of our
CORNED and ROAST BEEF.

Manitoba Canning Co.
LTD.

SELLING AGENTS :

NICHOLSON & BAIN
Winnipeg, Calgary and Edmonton
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—they make good. We will refer to 
these trade-bringers in a later talk.

Mr. McCammon, we note what you say 
about competition, and, of course, “cut
ters” certainly do rile a man some. 
Your inference is quite just. The most 
of particular housewives in your town 
will talk as you have made the lady 
talk in your ad. However, I would ig
nore all such competition. Tell your 
own story in your ads. Talk quality 
all the time and prices when you can, 
and you can easily affoid to ignore all 
competition as well as the methods of 
all competitors. T consider that last 
ad. you forwarded fairly good advertis
ing. although it is not just my style.

• •
*

De'Wolfe & Lament’s ad. is good 
enough—having just one fault. It’s too 
brief. Besides, the people of your town, 
knowing you well, can infer lots from 
that ad. which I cannot. Your little 
ad. is much better than some big ones, 
but you can afford to spiead out a bit. 
Tell the people more in print.

* . *
Those grocers who have not forwarded 

samples of their advertising may enliven 
the next talk considerably by doing so. 
Be not afraid! Send ’em in.

TRADE NOTES.
John Boos, tobacconist, of Ottawa, is 

dead.
Bean & Morrison, confectioners, Fer

me, B.C., have sold out.
Chas. E. Hillyer, confectioner, etc., 

Toronto, has sold to F. Heal.
T. Beck has started a cigar and con

fectionery business in Fernie.
Mack ay & Currie, "general merchants, 

Salmon Aim, B.C., have dissolved.
Will Ashworth, the Ontario represen. 

tative for the N. K. Fairbanks Co., was 
in London this week pressing the merits 
of Gold Dust upon the notice of the 
trade. They have a new soap called 
Sunny Monday, w'hich Mr. Ashworth is 
very enthusiastic about.

Thos. Wood & Co., importers of 
“Boston Coffees,” have divided their 
western Canada field, a step necessitated 
by their increasing business. E. J. 
Clark, who was formerly responsible 
for the whole ground, has been given 
the ten itory of Winnipeg and Mani
toba, while R. S. Cook has been ap
pointed to Saskatchewan and Alberta.

Bernard & Co., Yokohama, Japan, and 
Detroit, Mich., have just sent to join 
their staff in Japan Leonard Sherman, 
formerly with Hunt & Co., of Japan. 
He sailed from Vancouver by the Em- 
pi ess of Japan on the 16th inst., and 

, visited a number of Canadian and 
American cities on his way to the coast. 
C. M. Bernard, the principal of the firm, 
has just completed has 32nd year as a 
shipper of Japan tea.

•i-HH-H-H-I-l-I-I-l-I-I-I-I-l-l-H-W

:: BUSINESS MEN IN ::
:: public life •:
• • Wo. 18

Samuel Screaton, London. I
That Samuel Screaton, head of the 

well-known London wholesale grocery 
firm of Edward Adams & Co., has not 
advanced further in public life than he 
has is due to the fact that his private 
business affairs take up so much of his 
time that he has no particular taste for 
public office. His splendid executive 
abilities are, however, well known to 
the citizens of London, and had he so 
cared he might long ago have been a

SAMUEL SCREATON, LONDON.;

far more conspicuous figure in public af
fairs than he is to-day. When, five 
years ago, a vacancy occurred, through 
death, on the Board of Trustees of Vic
toria Hospital, Mr. Screaton was pre
vailed upon by the city council to accept 
the position, solely because of the in
terest he has for years taken in that 
home of the sick. He was at once chosen 
chairman of the board—a position he 
has ever since held. Twice lias he been 
unanimously elected to the board by the 
citizens—no mean honor in a city 
where election contests are taken so ser
iously as they are in London. Mr. 
Screaton’s parents were amongst the 
earliest settlers in what is now the 
Forest City, and Samuel, who was one 
of a numerous family, was born here 
fifty-six years ago. He received his 
education in the old union school in that 
city. Thirty-five years ago he entered 
the employ of Edward Adams & Co.,
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the oldest grocery firm in Ontario, if not 
in Canada, having been established in 
1837, and that he has risen to be the 
head of so important a firm is evi
dence enough of his superior business 
capacity and sterling integrity. It is 
such men as Mr. Screaton who are the 
backbone of Canadian business life.

JAPAN RICE MARKET.

Higher Duty Proposed—Guilds Oppos
ing—Present Crop.

By Alex. MacLean, Canadian Commercial Agent.

It is proposed at the present session 
of the Japanese Parliament, to increase 
the tariff upon cleaned rice from the 
general duty of 32 cents to 50 cents per 
133 pounds. Japan, besides being a 
large producer and exporter of rice, is 
also a large importer. The Japanese 
farmer sells the rice of his own grow
ing, which is of high quality and com
mands a high price, and buys the im
ported article because it. is cheaper.

Prior to ten years ago the bulk of 
rice was imported uncleaned. Since 
that time the uncleaned importation has 
fallen away to 4 per cent, last year. 
The cause if this change is alleged to 
be that the profit realized by the trade, 
upon the cleaned, was about 8 cents per 
133 pounds more than upon the un
cleaned, or “paddy.” This proposed in
crease of duty has a protectionist as
pect. The idea is that it will build up 
the rice-milling industry without in
creasing the cost of this staple article 
of food to the Japanese consumer.

At Kobe, the chief rice trading centre, 
the Imported Rice Dealers’ Guild are 
taking steps to oppose the measure to 
the utmost, and to that end are invit
ing the support of the associated guilds. 
The argument in substance is that the 
preference for cleaned or hulled rice is 
a long continued and natural develop
ment of trade ; that the increase of 
duty will not create a trade preference 
for the unhulled product, and will there
fore advance the cost of food to the 
masses.

As affecting the present rice market 
and the early outlook, much speculation 
is said to be going on, amongst those 
who are interested, on account of the 
anticipated scarcity of supply this year 
owing to the small quantity of stock 
which is supposed to have been carried 
over from last year. Experience during 
ten years past tends to show that the 
supply would invariably increase in the 
year following that in which a smaller 
supply was availabie. Last year’s sup
ply did not exceed 40 million koku, 
therefore it is believed that only a 
small stock has been carried over to 
this year. Unless, therefore, this year’s 
crops turn out exceptionally good there 
would be a great increase in the impor
tation of foreign rice. According to of
ficial returns the production of rice for 
1906 is put at 46 million koku, which is 
a little more than the _ normal output, 
whereas private investigations agree in 
estimating it at far below the average 
harvest. At any rate, the general be
lief appears to exist that a large 
amount of foreign rice will be imported 
this year. The quotations for forward 
delivery have now risen to $8.50 per 
koku (nearly 5 bush.) and brisk specu
lation is going on.
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THE GREAT PROBLEM IN AMERICAN LIFE
By Prof. J. G. Schurman, an eminent Canadian, now head of Cornell University.

The regulation of consolidated and in
corporated capital is likely to be the 
problem of American politics for the 
next few decades. No thoughtful man 
acquainted with the lessons of human 
history can survey the prospect which 
stretches before us without deep anxi
ety. It took a great civil war, extending 
over four years, with a sacrifice of hun
dreds of thousands of lives and an ex
penditure of millions of money, to dis
pose of the constitutional issue on which 
American political parties formerly 
divided.

Now that the contest of our parties is 
waged over economic questions with cor
porations indeed in the foreground but 
with the demand for a more equal dis- 
tribuion of worldly goods in the dis
tance and the spectre of socialism hover
ing just beyond the horizon—what eye 
hut the eye of omniscience can divine 
whither and to what we are drifting.

Yet we cannot idly fold our hands or 
like cowards retreat. Whether we will 
or not we must face and solve the polit
ico-economic problems which the Zeit
geist has trust upon us. But everything 
depends on the way in which we attempt 
the task and the spirit in which we go 
about it. The safety of states lies in 
the wisdom, the justice, the moderation, 
and the civic righteousness of their citi
zens. If these fail us, the doom of our 
Republic is written in the history of 
Rome.

In all the vast and varied panorama 
of the history of mankind I know noth
ing so full of interest and instruction 
for this generation of American people 
as the later days of the Roman Republic 
—the century of the Gracchi, of Marius 
and Sulla, of Crassus and Cato, of Pom- 
pey and Julius Caesar.

When the older Gracchus appeared on 
the scene Rome was still a republic 
which had undergone transformation 
from the earlier city-state, with its cen
turies of courage, civic virtue, and great 
achievement. Rome had become a world 
power and was bearing the responsibil
ities and the burdens of empire.

fier population was no longer a tace 
of farmers, her citizens left the soil and 
crowded into the cities. The blood of 
the native stock had become diluted with 
a foreign strain. The State itself was 
distracted by a contest between the pop
ular Comitia and a senatorial oligarchy 
in which each claimed and strove to se
cure supreme sovereignty.

Unhappily for Rome, a self-constitut
ed savior of society appeared who had 
eyes to see that the times were out of 
joint and conceit to believe that he was 
born to set them right. He was a man 
of impulsive temperament, who brooked 
no oposition to his will, and who could 
not even appreciate a sincere difference 
of opinion in an honest opponent.

Vain, self-confident, reckless, auto
cratic, he was also thoroughly honest 
and deeply persuaded of his own good 
intentions. And, as fate would have it, 
he possessed the gift of eloquent speech.

This man, who thought himself foreor
dained by the gods to be the regenerator 
of Rome, was Tiberius Gracchus. He 
was, says the historian :

“One of the most striking instances 
in history of the amount of evil that 
can be brought about by a thoroughly 
honest and well-meaning man, who is 
so entirely convinced of the righteous
ness of his own intentions and the wis
dom of his own measures, that he is 
driven to regard any one who strives 
to hinder him as not only folish but 
morally wicked.

“The type of exalted doctrinaire who 
exclaims that any constitutional check 
that hinders his plans must be swept 
away without further inquiry, that 
every political opponent is a bad man 
who must be crushed, has been known 
in many lands and ages, from ancient 
Greece down to the France of the Re
volution. ’ ’

Tiberius was the champion of the 
small producers who had been driven 
out of business by the great capitalists. 
He insisted on taking away from the 
capitalists, without compensation, the 
lands they had held without question 
from 70 to 200 years, and distributing 
them among the petty farmers.

His reforms resulted in riot-and mas
sacre, in which the reformer himself 
miserably perished. But his policy of 
confiscation without compensation 
launched the State upon a century of 
civil war and ruthless proscription, 
which ended in the overthrow of the re
public and the soulless despotism of 
the Caesars.

Thus ended the first historic attempt 
of political parties to solve great eco
nomic problems. Yet Tiberius Grac
chus is not to be blamed for recognizing 
and facing those problems. The agra
rian question, involving the proper re
lations of the small cultivators and the 
big capitalists, had to be fought out 
in the Rome of that day as the relations 
of public service corporations to con
sumers and the public must be settled 
here and now.

The historical results would have been 
entirely different had not Tiberius 
Gracchus lacked a just sense of reality, 
a knowledge of business, and a percep
tion of the dominance of natural law 
in the sequence of economic phenomena 
and had he not injected into a grave and 
complex question of Roman politics 
a personality of boundless self-confi
dence and autolatry, equally impatient 
of opposition and incapable of judicial 
investigation and consideration.

CANADIANS INVITED.
Organization of the retail grocery 

trade is being prosecuted vigorously li
the United States. The latest extension 
effort announced is the formation of a 
state association in Vermont this month. 
In a letter to The Canadian Grocer, 
editor Elisha Winter, organizer, writ- 
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ing for the president and secretary of 
the Burlington, Vt., Retail Grocers and 
Provision Dealeis Association, said:—- 
“I was reading your editorial in last 
week’s issue on the topic of a distinct, 
grocers’ association and organization in 
-Canada, and we would like to have you 
extend a cordial invitation to all our 
Canadian brethren, who may be so in
clined, to attend our convention. I shall 
feel grateful for the addresses of any 
of our brethren in Canada who are dis
posed to attend.’’

Mr. Winter’s address is the Van Ness 
House, Burlington. It would give tin- 
organization movement in Canada a 
great boost if a number of prominen- 
Canadian grocers would attend the Bur
lington convention.

In a circular calling the convention, 
the promoters say:

“The State of Vermont has never 
been represented at any of the past 
annual gatherings of our National As
sociation, which now has the affiliation 
of 38 states, representing 75,000 mer
chants, including Maine, New Hamp
shire and Massachusetts.

“Of the three links—national, state 
and local—constituting the chain, each 
bears an important part; identification 
with each is necessary for security 
complete results. Fifteen state garnish
ment laws have been passed in the last 
five years, in as many states. The re
cent enactment of a national food law- 
should at once receive the intelligent 
co-operation of the merchants of Ver
mont. The parcels post legislation has 
been killed in our National Congress, 
but this outrageous attempt to assassin 
ate the 250,000 merchants of the United 
States for the benefit of catalogue 
houses is still a threatening danger ■ 
the future.”

RAPID TRANSIT (?).
Todhunter, Mitchell & Co., Toronto, 

«hipped a car of goods to Calgary 
January 5th. They received advice that 
■•ar had passed North Ray on Satur
day, April 6th.

GETTING AFTER THE SOAP TRUST
W. H. Lever, M.P., speaking some 

days ago at the annual meeting of 
Messrs. Lever Brothers, at Port Sun
light, Birkenhead, said that great diffi
culties had been experienced owing to 
the rise in the price of raw material, 
but declared that, notwithstanding this 
fact, he had every reason to congratulate 
the shareholders.

This heavy cost of raw material and 
the increasingly keen competition had 
made a working arrangement necessary 
amongst soap-makers in order to effect 
economies.

They had met with attacks from a 
section of the press, and they had ip- 
sued writs against the Daily Mail and 
its associated newspapers. He looked 
forward with confidence to the result 
of this appeal to a jury.
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OTTAWA RETAIL GROCERS
IN ANNUAL MEETING

F. W. Forde Elected President for Fou rth Term—Secretary H. C. Ellis Retires 
After Seven Years’ Efficient Service.

The animal meeting of the Ottawa 
Retail Grocers’ Association was held in 
their cosy rooms at ltoyal Albert Hall 
on Wednesday, the 10th inst., and alto
gether ’twgs as interesting a meeting 
as the Ottawa grocers have had for

F. W. FORDE, RE-ELECTED PRESIDENT.

some time. Reports from the treasurer 
and secretary for the past year were 
received. Election of officers for the 
ensuing year took place; delegates to 
the coming convention of the Retail 
Merchants’ Association at Hamilton, 
July next, were selected; discussion of 
the early closing question was indulged 
in, and, in addition, other minor mat
ters in connection with local work were 
dealt with. A report from Mr. Provost, 
whose committee were gathering infor
mation as to the advisability of hold
ing a pure food show in Ottawa during 
the week of the Old Boys’ Reunion, 
when it is expected some 10,000 visi
tors will be in the city, was received.

Seeiclary Ellis gave a comprehensive 
report of the past year’s work, show
ing all that had been done, the ques
tions considered ami decided, the out
ings held and the addresses heard by 
prominent business men during the 
year. Mention was made of the loss to 
the association in the deaths of Messrs. 
Warnock. Bryson and Thomson. The 
membership, now 56, showed an in- 
ciease of four over the previous year.

The treasurer, C. J. Provost, came in 
for a great deal of praise in regard to 
the manner of handling the finances. 
His report was an excellent one, and 
showed a balance on hand, after all 
accounts were paid, of $278.22.

The association were interested dur
ing the year in assisting with the pass 
ing of a by-law regulating the hours 
of doing business—which came into ef

fect on the 12th inst.—requiring all 
grocery stores to close at 6 p.m. on 
ordinary week days and 9 p.m. Satur
days and on the eve of all public holi
days. It may be noted here that near
ly all lines of trade in Ottawa are fol
lowing the initial step of the grocers 
and adopting the same hours of clos
ing, so that Ottawa may be considered 
a model city in this respect.

Piesident Forde and Vice-President 
Booth gave verbal reports, thanking 
the membeis and other officers for the 
assistance given them and expressing 
pleasure at the success of the associa
tion, which was due altogether to the 
harmonious way they all worked.

The election of officers, which was by 
ballot, resulted as follows:

President—F. W. Forde (re-elected).
Vice-presidents—Wm. York and P. 

l.amoureaux.
Treasurer—C. J. Provost (re-elected).
Secretary—A. G. Johnson.

H. C. ELLIS
Retired from secretaryship after several years 

of efficient Effort.

Executive committee—Alex. Phillips, 
Jas. Mundy, John Bambriek, Geo. At
kinson, H. C. Ellis.

Auditors—A. Cochrane, Wm. McAl
lister.

President Forde was elected for the 
third term; Treasurer Provost for his 
third term. Secretary Ellis resigned 
this year after being seven years in 
office. The association is to be con
gratulated in securing Mr. Johnson as 
his successor.

It was remarked by one who knows 
that this year’s officers are as fine a 
selection as were ever elected. It is 
to be hoped that the coming year will 
be a banner one.

The new officers will tender an “At 
Home" on the next social evening to 
the membeis and their friends.

A CLOSE SHAVE.
W. H. Stevens, president of the Can

ada Flour Mills Co., of Chatham, who 
is stopping in Toronto for a few days, 
narrowly escaped serious injuries from 
the sudden collapse of the boarding

SO

erected by the J. E. Webb Contracting 
Co. on King St., adjoining the Canadi
an General Electric building. Several 
people were passing at the time of the 
fall, but Mr. Stevens was the only one 
who failed to escape. He was knocked 
down into the street, his hat and um
brella broken and smashed, and his 
overcoat plastered with mud. Several 
bruises and a severe shaking-up were the 
extent of his personal injuries, on which 
he may congratulate himself, for the 
percentage of those who can boast of 
having coming through such an expert 
ence at all is a small one.

GOT TO LIKE IT.
“I’ve been selling butter for a good 

many years,” said a well known Ameri
can trader recently, “and have always 
despised such substitutes as butterine 
and renovated butter. But I have 
changed my mind. I took a vacation in 
Bermuda and found that there oleomar
garine was used very largely because it 
stood the weather better than butter. 
As a matter of necessity I took to eat
ing the stuff, at first with disgust, but 
later with better grace. Suddenly I 
discovered that it was quite as palat 
able as creamery butter and when I 
came home I really had almost as much 
distaste for butter as I had for oleo. 
Funny, isn’t it ?”

In a small town in Pennsylvania arc 
two In others who are engaged in the 
letail coal business. A noted evangelist 
visited the town and the elder brother 
was converted.

For weeks after his conversion lie 
endeavored to persuade his brother to

C. J. PROVOST, RE-ELECTED TREASURER.

join the church. One day he said to 
him :

“Why can’t you, Richard, join the 
church as I did?"

“It’s all right for you to be a mem
ber of the church," replied Richard, 
“but if I join who’s going to weigh the 
coal?"
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RESULTS OF PURE 
FOOD LAW

Review at end of 
three months' en
forcement of new 
Act in the United 
States.

The results of the National Pure Food 
Law passed by the United States Con
gress last year, and which came into 
force on Jan. 1, are, or ought to be, of 
great interest to everyone associated 
with the food stuff trade in Canada.

The New York Journal of Commerce, 
under the heading ‘ * Grocers and Food 
Law,” has summarized these results for 
the first three months of the law’s 
operation as follows :

The National Pure Food Law has been 
in operation just three full months, and 
every believer in honest goods sold on 
honesty in an honest way cannot but 
feel a sense of gratification in the way 
it has been met by the producers of 
foods. With scarcely an exception the 
manufacturers and dealers in materials 
used for food consumption have wel
comed the law and taken every step to 
make it effective, not only with them
selves, but throughout the trade. It has 
been evident that no one has the slight
est desire to evade the law, so long as 
he is assured that his competitor will 
not be permitted to.

The chief difficulty the trade has en
countered has been to apply the new 
order of things to the details of old es
tablished business methois. It has been 
difficult to -say just what constituted 
simple honesty in its bare terms, and 
even the department officials have en
countered more obstacles in the ramifi
cations of the law than they ever anti
cipated. The avidity with which manu
facturers and packers hastened to con
sult the department in their efforts to 
conform to the law in its very letter 
has been one of the most reassuring 
indications that the new regulations will 
have back of them an immense measure 
of public sentiment. Any law backed 
by a wholesome public opinion cannot 
fail to be effective. As things stand to
day, every manufacturer and dealer who 
has brought himself into conformity 
with the law has also, out of the sheer 
jealousies of trade, enlisted himself as 
an ally of the Bureau of Chemistry and 
the Agricultural Department to see that 
everyone lives up to the law as he does.

Changes Greater than Supposed.
The new law has wrought more changes 

in the actual composition of food pro
ducts than is generally supposed. Not 
that the adulterations and petty decep
tions practised in the past were neces
sarily a menace to the public health, 
but they were an affront to the public 
confidence. Few manufacturers would 
stoop to put into their goods anything 
they regarded as really harmful, bu< 
they would use adulterants and label 
their products in a way to conceal the

fact. “Pure pepper” was half or two- 
thirds other stuff ground up with 
enough real pepper to pass muster and 
sell with a large profit. Syrups and 
molasses were quite as palatable and 
fully as wholesome if adulterated half 
with glucose. And many other products 
might be named as showing the general 
custom that had arisen of cheapening 
food products by adulteration yet for
getting to state it on the label.

The administrators of the new law 
have interpreted it in the simplest posi 
sible form—sell pure goods or tell the 
truth on your labels. Between those two 
alternatives the manufacturer has, with 
few exceptions, elected to sell pure 
goods. The declaration of the adultera
tion on the label injured the sale of such 
goods with a public which had not here
tofore suspected. So the manufacturer 
and dealer have been willing to stop 
cheating if only their neighbor would. 
It. has proven conclusively that it was 
the severity of competition, rather than 
any innate fraudulent disposition, which 
led to the abuses of the past.

Will be a Blessing.
There is a general belief in the trade 

that the Pure Food Law will be a bless
ing to the community once its changes 
are understood and the trade has be
come adjusted to the new arrangement. 
For the present, conditions are only 
gradually coming out of the chaotic 
state in which they were temporal ily 
plunged. In the future the reputable 
merchant and manufacturer will he 
freed from the competition of the un
principled dealer and blender. The pub
lic will be assured of pure and whole
some foods, and the whole commercial 
structure cleansed of a disease, which 
was certain to eventually sap its very 
life.

Broad-minded men in the food trade 
generally agree that the law has really 
been a benefit to them in bringing them 
back to a fidelity toward the consumer 
they were unable to maintain against 
the irresistible tide of competition. They 
had drifted into fraud without realiz
ing it. It has set them thinking, and 
in many instances has brought them 
to adopt new ideals- which are steps in 
the line of progress. Take the preser
vative question. To-day every manu
facturer who holds fast to preservative 
does so only because he feels that he 
must. Show him that he can produce 
and keep his goods without benzoate or 
any similar substance and he will wel
come the change. Dr. Wiley says it can 
be done, and to-day everyone believes 
that he is right, though they do not all 
coincide that it can be done to-day.
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Dr. Wiley’s Influence.
Then there is the item of Dr. Wiley 

himself. The Pure Food Law has 
brought about a harmony of purpose be
tween the theoretical food chemist and 
the practical manufacturer never exist
ing before or even possible. Dr. Wiley 
and his assistants understand the food 
manufacturer and his problems better 
than ever- before, and the manufactur
er, instead of hating the Bureau of 
Chemistry and distrusting it, has come 
to regard it as an ally in improving the 
methods of producing and marketing 
foods. In brief, while the Pure Food 
Law has caused a great revolution, in
volving an upheaval of one of the great
est of business faetois, it has in three 
months won for itself a very general 
commendation from the trade, the 
manufacturer and the consumer alike.

THE SPORTSMAN’S PARADISE.
From the New Brunswick Tourist As

sociation comes an illustrated booklet 
descriptive of the sporting, touring and 
other possibilities of this Canadian 
province. The illustrations, which num
ber over a hundred, are taken direct 
from photographs, and the holiday- 
seeker who fails to find what he wants 
among the seemingly inexhaustible vari
ety of pleasures extended to him doesn’t 
deserve a holiday at all. Read this ex
tract :

“The fishermen and hunters will find 
a living interest in the teeming rivers, 
lakes and streams, where can be caught 
the lordly salmon and the speckled trout, 
and in the forest reaches where the 
giant moose, the deer, caribou, bear and 
other animals roam. * * * The state
ly forests, many rivered hills, nestling 
lakes and velvet-carpeted caribou plains, 
present to the modern voyager a page 
from prehistoric days—a veritable 
dream-land Paradise, whose evergreen 
vales and teeming waters smile to-day 
as they did in the time of Cartier and 
Champlain.”

Anybody who wants one of these 
booklets only need write for one. Ad
dress, A. Pauline Scovil, secretary New 
Brunswick Tourist Association, 85 Prince 
William St., St. John, N.B., and copy- 
will be sent to him forthwith.

FOOD TESTING.
The annual report for 1905-1906 of 

the Department of Inland Revenue, 
dealing with the adulteration of food, 
shows that out of a total of 2,095 
samples examined, 1.304 were found 
genuine, 402 doubtful, and 389 adulter
ated. The latter included 116 samples 
of pepper, 14 of tincture of ginerer, 16 
of olive oil. 82 of fruit preserves and 
147 of maple syrup. The ratio of 
adulteration found in the last-mentioned 
commodity amounted to nearly 50 per 
cent, of the samples analyzed.

Out of 322 canned meat samnles ex
amined and analyzed all but four were 
found genuine.
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If you want more Business 
from Western Canada ;

6|j If you want to establish 
agencies ;

€[[ If you want to get your goods 
better known to consumers ;

€j[ If you’re introducing a new 
article and want to get it in 
the home and the store quick;

€[[ Take a space in

Western Canada’s 
Pure Food Show

Winnipeg, July 1-13-07
€[[ If you want 60,000 consum

ers to know your product ;

€j{ If you want housewives from 
all over the West to try 
your product ;

€(1 If you’re looking for an in
crease in your trade ;

Send in your application.

“It’s the Only Way”

ADDRESS

W. A. C0ULS0N, Sec y,
Retail Merchants’ Assn, of IWestern Canada, 

S3 Scott Block, Winnipeg, Man.
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MARK

High Grade 
Printing
from the conception of the 
idea to the finished job—we 
are now ready to produce in
our NEW PRINTING 
DEPARTMENT

With everything new—
NEW MANAGER— 

from New York City, full of 
the ideas and methods of the 
best printers, advertisers and 
publishers of the States— 

NEW PRESSES—the 
latest products of the press 
makers—

NEW TYPE—the 
best faces selected from the 
stocks of leading foundries 
and a

NEW RESOLVE—to
make every job a credit to 
us and to you—we ask for a 
chance to figure, furnish lay- 
outs, dummies, schemes and 
designs for anything from 
a letterhead to a catalog—

If you want
printing that's different

let us hear from you

MACLEAN
PUBLISHING
CO LTD
John Bayne MacLean 
President 
10 Front St East Toronto
MONTREAL WINNIPEG 
LONDON ENG

PRINTING DEPT
Charles Edward Peabody 
Manager
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WINNIPEG WHOLESALE SHIPPERS
An association of the traffic managers 

connected with the different wholesale 
houses in Winnipeg was formed last' 
week by G. E. Carpenter, manager of 
the transportation department of the 
Winnipeg Jobbers’ and Shippers’ As
sociation. The object of the associa
tion is to bring together the traffic 
men in the different wholesale houses, 
for the purpose of discussing matters 
of interest and systematizing their 
work. The following were the officers 
elected :

Hon. president, J. H. Ashdown ; first 
hon. vice-president, A. A. Gilroy ; sec
ond hon. vice-president, W. Georgeson ; 
president, W. P. Curran ; vice-presi
dent, T. H. Van Every ; secretary, J. 
T. Peer ; treasurer, G. E. Carpenter ; 
executive committee, P. G. Denison, 
li. J. Salisbury, D. W. H armer, with 
the president, vice-president, secretary 
and treasurer.

Those present were : R. J. Salisbury, 
representing R. A. Rogers & Co. ; A. 
Pookson, Miller, Morse & Co.; P. G. 
Denison, J. II. Ashdown & Co.: T. H. 
Van Every, Marshall & Co.; W. Rey
nolds, Kemp Mfg. Co.; Ê. P. Daly, J. 
V. Griffin Co.; W. P. Curran, T. Eaton 
Co., Ltd.; J. D. Clair, Foley, Lock & 
Larson ; R. Bagot, Kilgour, Rimer Co.; 
R. W. Harmer, Codville, Georgeson Co.; 
L. Robinson, T. L. Robinson Co.; F. 
G. Man, MeClary Mfg. Co.; J. T. Peer, 
Dunn Brothers ; G. G. Carpenter, Win
nipeg Shippers and Jobbers’ Associa
tion ; H. S. K. Drury, president en
gineer board of railway commission.

FIRST FRUIT BOAT.
Reports received in Montreal by the 

Thomson line are to the effect that the 
‘ llellona,” the first direct fruit boat 
of the season, sailed from Carthagena 
on April 13, to call at Sorrento and 
Humana for her cargo of oranges and 
lemons. She is due in Montreal just 
as soon as it is possible to get up the 
river. Exact figures as to her cargo are 
not obtainable, but she carries in the 
neighborhood of 30,000 cases from Sor
rento, and 4,000 cases from Burriana 
and Carthagena.

The second direct steamer, the “Fre- 
niona,” is now loading at Messina, and 
is due to sail this week.

WOULD IT WORK BOTH WAYS?
In pursuance of their effort to hold the 

manufacturer, jobber and retailer in- 
rheir respective places, says a writer 
•or the grocery trade in a New York 
paper, the Omaha Retail Grocers’ As- 

1 wiation announces that it will organ
ize a co-operative wholesale grocery 
company if the jobbers do not stop sell- 
in-: direct to consumers.

Without attempting to pass on the ef
ficacy of such measures to keep the 
''anous factors of trade in their proper 
uannels. or even determining what is 

Hie proper channel of each—a matter 
largely dependent upon circumstances— 
ut there in this action a suggestion 

lor retaliatory measures by the jobbers Î 
1 uink it over a bit ?

And in the same way aren’t the whole 
bulk of retail traders practically branch- 

ù 0 i°hbing houses that served 
them ? If it be true, as stated so many 
limes by jobbers, that they are carry- 
"u- !ar?e . cre(Dt accounts of retailers 

which, if foreclosed, would wipe out of 
existence the small dealers, wny aren’t

Warminton’s Clutch Nails

Used by up-to-date shippers as time and labor savers in the^shipping department. 
Made in several sizes. Order a sample lot.

J. N. WARMINTON
43 Scott St., Toronto, 207 St. James St., Montreal.

Our Factory now 
boasts the most up- 
to-date equipment 
for making Catsup

L CL,
l I’ONATO ( 
X CATS U P/

in Canada. We 
also have one of the 
best Catsup Cooks 
on the continent.

Last fall we bought tons and tons of the finest 
Rose Tomatoes. These have been washed, scalded, 
peeled and seeded, then have gone through the process 
of making them into Crest Brand Tomato Catsup. 
Nothing of the delicious flavor of the ripe tomato has 
been taken away, and our chef’s blending of the 
spices and condiments has given it an appetizing piqu
ancy that cannot be equalled.

Put up in large 14-oz. screw-top bottle with an 
exceptionally pretty label, it makes one of the most 
attractive packages ever put on the market. We 
guarantee its purity, and the absolute cleanliness of 
our factory and methods makes its wholesomeness 
beyond dispute.

Packed in cases of two doz., $1.00 per doz. 
f.o.b. Montreal.

THE OZO CO., LIMITED,
MONTREAL

such stores the retail outlets of the establish a wholesale co-operative es- 
wholesale house which is carrying tablishment, why can’t the jobbers meet 
them ? If the Omaha association can it by a parallel more T

II
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CEREALS AND CONFECTIONERY
Markets are Firm Owing to Outlook for the Coming Crop but Deliveries are 

Much Heavier Than a Year Ago.

SPRAGÜE

CANNING MACHINERY CO.,
CHICAGO, ILL., U.S.A.

The backward spring is having its ef
fect on the wheat market since it is re
garded as a real menace to the year’s 
western crop. This firmer tone has been 
communicated to the flour market, and, 
while theie has been no advance in quo
tations, millers are not disposed to make 
concessions. There is considerable ex
port business passing. The upward 
movement of the grain markets is gen
eral. Summarizing the situation the 
New York Journal of Commerce said :

“The past week has been one of ac
tive and advancing grain maikets, on 
continued drouth in the southwest and 
bug damage, to which has been added 
,evere freezing weather. Shorts have 
been convinced at last of serious dam
age, and the Government report did not 
relieve their fears nor eneouiage their 
disbelief, as conditions since April 1 
have been steadily growing worse. This 
affects the whole southwestern winter- 
wheat crop, Oklahoma’s and Texas’s 
having been severely damaged, the lat
ter nearly destroyed, while winter kill
ing east of the Mississippi has also 
proved to be quite serious.”

Transportation conditions are still 
serious but are improving slowly. De
liveries from the west are being made 
a little more freely. One effect of the 
traffic congestion is shown in the figures 
showing that the visible supply of wheat 
in Canada and the States increased last 
week 1,520,000 bushels, while a year ago 
it decreased 375,000 bushels. Oats in
creased last week 254,000 bushels, and 
last year decreased 858,000 bushels. 
These heavy deliveries are counteract
ing the influence of the crop outlook on 
pi ices.

of better conditions forany prospect 
buyers.
Ontario bran..............................................................  24 00 25 <0
Ontario short*........................................................... 23 00 24 00
Manitoba shorts...................................................... 23 <0 23 5U

“ bran........................................................... 22 10 *3 00
Mouillie, milled................................................................. 24 00

“ straight grained.......................................  25 00 28 00
Feed flour ................................................................... 1 35 1 45

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

TORONTO.
FLOUR—The market is firm in sym

pathy with the tendency in wheat, but 
prices are unchanged. Millers report a 
fair domestic trade with some export 
business.

Manitoba Wheat.
60 per cent, patenta.................................................... 4 40 4 60
85 - *• ......................................................... 4 10
Strong bakers.............................................................. 3 83 3 90

Winter Wheat.
St raight roller.............................................................  3 60 3 70
I atenta .......................................................................  3 80 4 00
Blended............  .................................................................. 4 0)

NAP. 6. KIROUAC & CO., QUEBEC
Receivers and Shippers of Oats.

Western Dealers will find it to their 
benefit to make us offers

Are You Content?
with the flour you are 
handling?
If not, get a shipment of

Anchor Brand 
Flours

and see how pleased 
your trade will be
For prices and informa
tion write to

LEITCH BROS. 
FLOUR MILLS

Oak Lake, Man., Canada

MONTREAL.
FLOUR.—Although prices have not 

changed, there is a little firmer feel
ing in flour this week. Wheat has been 
advancing and as a result there is a 
possibility of higher figures being asked 
for the manufactured product. Export 
business is not very brisk, but local 
trading is satisfactory.
Winter wheat patents................................................. 4 40 4 70
Straight rollers.............................................................  4 00 4 20
Extra .............................................................................  4 10 4 40
Straight rollers, bags, 90 per cent..............................  1 76 2 00
ftoyal Household........................................................................ 4 80
Glenora........................................................................................  4 00
Manitoba spring wheat patents.............................................. 4 50

" strong bakers..................................................   4 00
Buckwheat flour...........................................................  2 25 2 30
ISve Roses ............................................................   4 60

ROLLED OATS.—There is little go
ing on in rolled oats. Prices are with
out change.
Fine oatmeal, bags.................................................... 2 30 2 45
Standard oatmeal, bags ...........   2 30 2 45
Granulated " " ..........................................  2 30 2 45
Gold dust corn meal. 98 lb bags.......................................  1 75
Rolled oata. 90-lb. bags............................................. 2 15 2 30

" 80-lb. bags..............................................  1 90 2 05
" bbls.............................................................4 Ï0 4 85

FEED.—Feed is scarce and high.
The demand continues strong without

Keep Posted on Sugar
Having been identified with Sugar for the past thirty years, and being in constant touch with all 

sections of this country and foreign markets, we are in the best possible position to keep you posted by 
mail and wire of any actual or coutemplated changes and general gossip of the markets. Some of the 
agest concerns are subscribers, and we should liae to place our proposition before you. For further 
nformation write

SMITH A SCHIPPER, No. 38 Front Street, NEW YORK.

BODE’S CHEWING GUM
High Quality and Absolute Cleanliness Guaranteed.

Largely advertised and good profit. Private brands to order.
BODE GUM CO., 30 St. George Street, MONTREAL

GRAHAM FLOUR
Made from carefully selected wheat.

Send for trial lot

A. A. McFALL BOLTON, ONT.

DON’T TAKE CHANCES
Since you can stock our famous

ROLLED OATS
thereby assuring a reasonable profit and a lasting reputation, shouldn't you do so ?

THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.
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UK REAL'S—There are no clianges in 
■ lires nf liât or wheat products to re- 

,,,,1-t this week. Business continues fair 
mid prices are firm.
R ailed wheat in barrels, 1UU lbs.............................  2 40 2 50
Rolled oats, in wood, per bbl ..........   4 50 4 74

" in bags, per bag 90 lbs. ....................  2 25 2 62
, atmeal. standard end uranulated, per bbl.........  5 00 5 50

• " " in bags 98 lbs..................... 4 01 2 00

CEREAL NOTES.
The C.P.R. has constructed a large 

refrigerator warehouse at Liverpool in 
connection with its Atlantic steamers.

MAPLE
SYRUP

Packed by
Canada Maple Exchange

SMALL’S SELECTED
By experts has been 

given first place world 
over. It is oldest'regis
tered brand in British 
Empire and highest 
priced brand in the 
world. Scientifically 
packed in kiln-dry cases, 
each tin wrapped in tis
sue. Fourteen years to 
all climates without com
plaint. Will you experi
ment with new brands?

ALL JOBBERS

SMALL’S CREMO FROSTING
should be in every shop.

Canada Maple Exchange
Montreal

(gggjM
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The C.P.R. elevator I) at Fort Wil
liam, the working house of which was 
last fall completely destroyed by tire 
for the second time, is to be entirely 
remodelled. When finished it will have 
a capacity of 200 cars per day, ais 
against only 75 previous to its destruc
tion. It has a capacity of three mil
lion bushels and is the largest single 
storage elevator house in the world.

FOOD DECORATION.

Possibilities of the ■ Use of Coal Tar 
Dyes in Foods and Confections.

A writer in an American exchange 
grew facetious thinking about the use 
of coal tar colors in foods and relieved 
himself in (his fashion :

“It doesn’t always follow that 
coal tar dyes are poisonous
and unfit for use,’’ said a 
prominent food druggist the other day.
•In fact, I would rather take some 

coal tar dyes into my system than some 
vegetable dyes. Nov does the Govern
ment condemn all coal tar dyes in food. 
It is true that some are highly poisonous 
and ought to he eliminated, but if manu
facturers would take care in their selec
tions and consult the Government, there 
would be a lot of troube avoided.”

And now humanity finds itself threat
ened by a new physiological horror—the 
kaleidoscopic interior. The Pure Food 
Commission of Illinois has come out with 
a tacit endorsement of aniline dyes in 
food products, on the ground thdt where
as these colorings may once have been 
deleterious, they are now made by im
proved processes and are quite harm
less.

Bad as the suggestion may be in it
self, it becomes startling when one 
notes the suggestion in the association 
bulletin that “the popular prejudice is 
partly due to the fact that coal tar colors 
give to wool a fast color, and to the no
tion that this color in the food would

fC1 DQ A) A GRATEFUL 
El I| COMFORTING

THERE ARE OTHER BISCUITS 
ALMOST AS GOOD AS

Perfection 
Cream Sodas

but none quite as good. There 
are manufacturers who certain
ly bake splendid biscuits, but 
they do not seem to be able to 
bake biscuits with the same 
lasting qualities as

The goodness of our biscuits is 
not fleeting. It stays right with 
them. That’s what lifts

Mooney’s 
Perfection 

Cream Sodas
out of the really good class into 
a class by themselves.

THE Mooney 
Biscuit & Candy 

Company,
limited,

Stratford, - Canada

IN 14-LB. LABELLED TINS. 14-LB. BOXES

Special Agents for the entire Dominion, C. E. COLSON At SON, Montreal 
hi Nova Scotia, E. D. ADAMS, Halifax. in Manitoba, BUCHANAN A CORDON, Winnipeg

ss. COCOA
AFTER
SIXTY
YEARS
A New 
Form or

COX’S
GELATINE
Is

urn*cs5l

iilj paressr
•SrSUT^SgTn

McLAUCHLAN’S 
CREAM SODA BISCUITS

AT OUR EXPENSE

WcLauchlan & Sons Co., Limited, - Owen Sound, Ont.
55

COX'S
INSTANT POWDERED 

GELATINE
dissolves instantly in hot water. No soaking re
quired. First in solubility, strength and purity.

Canadian Agents : J. & G. COX,
C. E. Colson & Son, Montreal Ltd.
D.Masson & Co., Gorgio Mills,
A. P. Tippet & Co., “ EDINBURGH



CEREALS AND CONFECTIONERY The Canadian Grocer

have similar effect upon the digestive 
organs. Then the commission argues 
that this would not be deleterious to 
health.

We have heard about “pink pills for 
pale people ’ ’ and such things, but when 
it comes to bracking the fad of interior 
mural decorations for the human sys
tem, there is something in it a bit un
canny. Just imagine the mental agon
ies of an artistic temperament, which 
suddenly realized that a blonde com
plexion outside has by some strange 
twist of cuisine become associated with 
a brunette complexion on its interior, 
or that a bright and gaudy yellow liver 
was inflicting itself upon a nature mild 
and conservatively Quaker-like in other

Halifax, N.S., April 16.
The Maritime grocery markets appeal' 

very steady and there is little change 
in the price list. All lines appear very 
firm, particularly beef, pork and dried 
fruits. With the increased receipts of 
eggs the price drops, and they are now 
quoted at 20 cents by the case. A 
further decrease is looked for. Thy 
receipts of butter show little change, 
though it was hoped that with the fine 
weather approaching the price would 
ease off a little. The best creamery is 
scarce at 28 cents, while dairy rolls of 
poor quality sell for 24 cents. Small 
tubs of fresh butter find ready sale at 
26 cents.

Fish.—Lobsters are very scarce, the 
price is high and the demand good. 
The stormy weather has greatly inter
fered with the catch at all points, and 
the fishermen hold out for high figures. 
At Main-a-Dieu, C.B., the fishermen will 
be paid $3.75 per cwt. for medium-sized 
and nine cents each for lobsters over 
ten inches long, and the same prices 
will be paid to the fishermen at Louis- 
burg. At Tourchu the fishermen will 
receive $3.75 per cwt. for lobsters, with
out any distinction as to size. Witli 
such high prices, if the catc-h is up to 
the average season, the fishermen will 
reap a harvest.

* . *

Captain J. M. Allen, proprietor of 
James Scott & Co.’s retail grocery, met 
with a serious accident last week by 
falling and fracturing three of his ribs. 
He will be confined to his residence for 
some time.

The estate of, the late John Cronan. 
wholesale grocer, of this city, has been 
settled in the probate court. The total 
value of the estate was $83,462.30. The 
members of his family are the principal 
beneficiaries under the will.

William J. Forristall, commercial 
traveler, has purchased the retail gro

organic functions. Would a pale blue 
kidney work harmoniously in the same 
organism with a dark brown stomach ? 
And would it be possible for a yellow 
journalist like Mr. Heart to tone down 
his proclivities by eating food carefully 
and scientifically dyed with grey or 
green admixtures ? Just imagine the 
horrible consequences if an orange diet 
should chance to encounter a green 
aniline colored breakfast on March 17. 
And surely the artist would preforce be 
obliged to confine himself to foods whose 
harmony lay entirely along chromatic 
lines rather than in edible and nutri
tious considerations. Thank goodness 
Illinois stands alone in approving ani
line dyes for food.

eery business on Birmingham stpeet 
which was successfully conducted by his 
brother, R. T. Forristall, for many 
years.

* *
S

A. T. Weldon, the hard-working sec
retary of the Halifax Board of Trade, 
has tendered his resignation, which has 
been accepted. He has accepted the 
position of general sales agent of the 
Port Hood, Richmond Railway and Coal 
Company. Much of the credit for the 
present splendid standing, work and 
membership of the board of trade is 
due to Mr. Weldon’s energy, and his 
courtesy to all, and his efforts to make 
Halifax well and favorably known 
everywhere and to all, will strengthen 
the regret of the general public for his 
retirement from what may almost be 
looked upon as a public office.

• •
*

The Atlantic Fish Co. have secured 
property at Upper Port La Tour, and 
intend building a wharf and buildings 
to carry on a large fish business. Port 
La Tour is one of the finest harbors* 
on the south shore for fishing.

The steamer Norfolk has been char
tered to bring a cargo of salt from 
Trapani to Halifax.

* . *
Apple shipments from Nova Scotia 

are about over for the season. A Fur
ness line steamer sailed from here last 
week with 6,000 barrels for the London 
market. F. H. Willett, of Tupperville, 
has shipped a carload to St. John, and 
this will be about the last shipment from 
the valley until the new crop comes 
round.

* . *
L. C. Mulhall & Co. have purchased 

the grocery business of H. W. Baker 
at Middleton. The new firm is stock
ing the store with first-class goods, and 
as Mr. Mulhall is one of the most pub-

66

lie-spirited citizens of the town, he will 
no doubt receive a liberal share of pat
ronage.

* • *

A further indication of the develop
ment and growth commercially, as well 
as industrially, of Sydney is furnished 
by the fact that another Ontario con
cern has opened a branch in that city, 
this firm is the Fowler Canadian Com
pany, Ltd., of Hamilton, Ont., dealers 
in beef, pork, butter and cheese. W. 
P. Ryan, the firm’s representative, has 
been in Sydney for several days look
ing over the ground, and he is very fa
vorably impressed with the commercial 
possibilities of Sydney. The Fowler 
Company operates its own refrigerator- 
cars, and for the present will carry 
fresh beef and pork to Sydney by the 
carload once a week, or oftener, dis
tributing the same to the trade. Later 
on it is not unlikely that the company 
may establish a warehouse in Sydney, 
from which the surrounding districts 
will be supplied.

-THE BAND OF HOPE.
Tom Ratchford, George Musgrave, J. 

J. Dooley, Councillor Luke Day, James 
Cogan, John Batherson and Conductor 
Sandy Watson consumed all of one day 
and a considerable portion of the even 
ing in a desperate endeavor to estab 
lish a new record for smelt fishing. 
They returned in the gloaming, and, ap 
parently, were not on speaking terms. 
Mr. Ratchford, on being pressed for an 
explanation, said that the smelt fishing 
this year is the worst he ever experi 
enced and that his feelings on the sub
ject of the expedition were unfit for 
publication. Later it transpired that 
towards nightfall no less than two fish 
had actually been hooked, but no one 
of the party possessing the requisite 
amount of strength to land them, the 
pursuit had been reluctantly abandon 
ed and the fishermen returned home.

NOTES.
E. Stone, confectioner, of Emerson, 

has been burnt out.
Maybee & Campbell, confectioners. 

Calgary, have dissolved.
N. J. Rothwell, tobaccos, etc., Mon 

treal, has sold to Mrs J. Schleifer.
Hollinshead & Milne, bakers and cor. 

fectioners. High River, have sold out.
N. F. Geschert, tobacco mereham 

Winnipeg, has sold to G. F. Stableford
S. Stahl, baker and confectioner, of 

Haileybury, is advertising his business 
for sale.

C A. McCormick & Co., bakers and 
confectioners, of Minnedosa, have sold 
to J. D. Foisvth & Co.

McKillop & Campbell, confectioners 
of Edmonton, have dissolved. J. A 
Campbell will continue the business.

FOOD STUFF TRADE NEWS
OF THE ATLANTIC PROVINCE

(Special corrrespondencec of The Canadian Grocer.)
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SEND IN YOUR ORDERS EARLY FOR

LEA*» Perrins
sauce

WARRANT MAUESTV

THE ONLY ORIGINAL AND GENUINE WORCESTERSHIRE 
••70 YEARS REPUTATION BEHIND IT” NO STOCK COMPLETE WITHOUT IT!

J. M. DOUGLAS & GO., (Est. 1857) Canadian Agents MONTREAL

THE BAKER’S DELIGHT
is a Patent Flour that makes tempting, 
tasty wholesome Bread with no trouble 
in the Baking, and with good profits 
in retailing.

This is the standard maintained in

PURITy FLOUR
It is produced from the choicest 
Manitoba Hard Wheat by the best im
proved methods in twentieth century 

15 milling.
i^Best for Bakers’ and Household use.

Western Canada Flour Mills Go.,

à'iwmiwro
M fcéÊS.

Mills at

WINNIPEG, GODERICH and BRANDON
Toronto Office

Long Distance Phone Main 6060

Phone in your Orders at our expense.

Particular People 
Like Our Flour

They like it because it’s made from 
the best wheat grown in Canada’s 
best wheat growing district. If you 
can take care of the particular trade, 
the other trade can take care of 
itself. Take care of it with our 
brands.

“Premier Hungarian” 
“White Rose” and 
“Royal Patent” Brands

Put up In 34^-lb. and 49-lb. Sacks specially 
for the Grocery Trade.

Order direct or from our nearest agent.

THE ALEXANDER MILLING CO
BRANDON, HAN.

LIMITED

Agent Quebec and Maritime Provincef
O. N. FRECHETTE, 45 Bonsccoure Street, MONTREAL 

Agent Province of Ontario
ALEX. BUTLER, Board of Trede Building. TORONTO 

Agent Alberta and British Columbia
WILL HILL, 1645 9th Avenue West, VANCOUVER, B.C.

NlCHOLJeON Je°B?Ï0CK
TORONTO, CAM.

A Surety of Success
When you stock

Nicholson's Mince Meal
you practically take out a 
policy assuring success. •

, We also recommend

N. A B. Jelly Powder, N. A B. loins 
Powder, N. A B. Puddlne, N. A B. 
Veri-qulok Tapioca, Brook's Bird 
Seed, eto.

NICHOLSON & BROCK, 9 Jarvis St, Toronto, Ont

A LINK THAT WILL PLEASE TOUR CUSTOMERS

ÆMIIM

rlËSTLE'S
CHOCOLATE

LAHONT, CORLISS » CO., Im£&r.
«7 COMMONEST, MONTREAL

•7
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Visiting Grocers and Merchants 
to the

Exhibition °r Groceries
at the Arena

MONTREAL
APRIL 17th-29th

will find

(Pronounced l£«4*Q

an Interesting and valuable exhibit— 
Opposite Main Entrance.

SWISS MILK
CHOCOLATE

Try sample Attendants will be 
pleased to furnish particulars.

General Agent for Canada

William H. Dunn, - MONTREAL
394-396 St. Paul Street

A guarantee is not 
necessary with

CANADAi «OTT'«:
He better 

Chceelite
Ne better

Mott’s
Chocolate

“Diamond” and 
“Elite” brands
are so thoroughly well 
known as the finest in 
their line that merchants 
do not switch to other 
brands—The best tried 
suits them—

John P. Mott (Q. Co.
HALIFAX, N.S.

MIXING AeiNM:
j. A. Taylor R. $. Uclodoe - Jot. E. Huxley Arthur Nelson 

■entreal Tireele Wlnnlne* Vancouti,

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and
Cowan’s famous Milk 

Chocolate

are absolutely pure goods

THE COWAN CO., LIMITED
TORONTO

Write for

Free Tasting Samples

LUCERNA
Swiss Milk

CHOCOLATE
No Grocer, Druggist, or Confectioner should be 

without this most profitable and delicious 
confection.

Prices on application to the general agents for 
Ontario

MacLaren Imperial Cheese Co.
TORONTO

Dominion Agents:
JOHN BEARNS, LTD.

Winnipeg, Man.

§8
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DID YOU EVER NOTICE
©

that customers who are the best pay, who look you in the face 
with that frank, honest look are those who buy

Tillson’s Pan-Dried Oats
And why ? Because it is a food, not a fad—the honest, simple 
food that develops the muscle, hardens the bone, and evolves 
the healthy brain and mind.

THETILLSON C0.,iww. TILLSONBURG, ONT.
OR TO THE SELLING AGENTS IN TORONTO

MacLAREN IMPERIAL CHEESE COMPANY, Limited

There are oats and oats, but no such oats as “Pan Dried,” 
because the Tillson process entirely eliminates the hulls and 
gives them that delicious “ toasty ” flavor which all others lack. 
Try a package and judge for yourself.

WHEN YOU SELL PAN-DRIED OATS
you are giving your customer honest value—ten cents worth 
of food.

WHEN YOU BUY PAN-DRIED OATS
you get the same honest value—nothing more. Your profit is a good one, 
sure and invariable. No free goods, no schemes nor other fakes to force you 
to load up with a larger quantity of perishable goods than you can sell.

AS A CANADIAN GROCER,
which is best ? To buy Pan Dried Oats on a straight business basis, and 
support an old established Canadian Industry, owned by Canadians, and 
operated with Canadian capital, or to buy “fads” on the something-for-noth- 
ing plan, made, you know not by whom or where ?

The Tillson Co. manufacture all kinds of Cereals, Pot and Pearl Barley, 
Split Peas, Rolled Wheat, Rolled Oats, etc. Five-bag, or case lots, are 
shipped direct from factory and freight prepaid to any station in Ontario east 
ot Windsor and south of North Bay.

Ask your jobber to quote Tillson’s goods, or if he cannot do so, write 
to the factory,
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Are still in the Orange and Lemon 
deal. Having to arrive this week.

3 Cars Extra Fancy Navels
2 “ Extra Choice Navels
2 " Mexican
1 Car Half-boxes Ovals
2 Cars Lemons
3 " Bananas
1 Car Florida Celery (Chase's Pack»
1 " Florida Tomatoes (Chase’s Pack)
Without doubt this is the best pack 

coming out of Florida.

Also full supplies CABBAGE, New 
Potatoes, New Vegetables, etc.

Our imports of Lemons and 
Oranges on direct steamer this year 
are all St. Nicholas brand.

McWILLIAM

Me. / E
EVERIST

25-37 Church St., TORONTO

SVtEJ PlvKliS

PICKLES
R&PrincleCo

E* Sound Ont

QUEEN QUALITY PICKLES
Sweet—Mixed and Chow 

Bulk Pickles
Tomato Catsup

Worcester Sauce
Buy and use the best Pickles

TAYLOR & PRINGLE CO., Limited
OWEN SOUND

FRUITS, VEGETABLES AND FISH
Lemons Still on the Advance—Florida Vegetables Delayed by Drought—Heavy 

Damage by California Floods — The Montreal Steamers.

The seveie drought recently experi
enced in Florida has made all vege
tables from this district scarce and 
high. Florida tomatoes, however, are 
being received in heavy quantities and 
are of beautiful quality. Reports from 
California state that the Sacramento 
River flood has damaged the asparagus 
crop to such an extent that the total 
yield will scarcely exceed twenty per. 
cent, of last year's supply and will noi 
amount to more than ten per cent, .of 
what was anticipated. One of the larg
est growers and independent packers on 
the coast writes: “The delta of the 
Sacramento and San Joaquin is one 
solid body of water, extending from 
Sacramento to Stockton, and from the 
hills on the east to the hills on the west 
of the delta, an area of some forty to 
fifty miles long and twenty to thirty 
miles wide.”

Florida tomatoes are strong and there 
is no decline in price, f.o.b., owing to 
(lie short crop. Texas tomatoes will be
gin to move about the 15th of May. 
The cold weather has stimulated the 
demand for onions, and a brisk trade 
has been .done in all lines during the 
past few days, ft has been a record 
season for obi cabbage, and there is 
still a brisk movement for remaining 
stock.

The lemon market is steadily rising 
and an easier movement is not looked 
for until the arrival of the first Mon
treal steamer. The “Fremona” did not 
leave Messina until the 15th, five days 
later than was expected. The cargo in
cluded 45,000 boxes of lemons, this be
ing some 10,000 boxes short of what it 
was originally stated to be. This is.ac
counted for by the fact that some of 
the shippers who had reserved spajee 
found later that they had no November 
cut lemons, while others had not so 
large a quantity as they had antici
pated. It is now practically certain 
that the “Fremona” will be the only 
steamer Montreal will get for the May 
lemon sales. Her cargo should be un
shipped and ready for market by May 
15th. The “Bellona,” the second steam
er, left Soriento on the 8th with a cargo 
consisting chiefly of oranges. The fact 
that she will complete her cargo at Bur- 
riana, in Spain, being unable to make 
up her complement in Sicily, invites the 
inference that she will be the only 
orange boat for Montreal, unless some 
tramp steamer arrives later in (he 
season.

A feature of the grape fruit season 
now closing has been the comparatively 
light receipts of California stock. • The 
Florida supply, on the other hand, has 
been unusually heavy.

Five hundred cases of Valencia 
oranges were sold at auction in Mon
treal Monday. Prices ranged between

•0

$2.50 and $3. The fruit was damaged 
stock.

MONTREAL.
GREEN FRUITS.—Cold weather pre

vents the transaction of any consider
able business in fruits. Bananas arc 
more plentiful this week and better 
prices are quoted. Lemons are scarce 
and prices have an advancing tenden
cy, being higher this week. Oranges 
aie firm, supplies being but moderate. 
Pineapples, while not arriving freely at 
the moment, will be obtainable in great
er quantities shortly, when prices will 
be easier. Apples are steady under fair 
demand.
New dates, per lb ......................
Bananas, line stalk.....................

" Jumbos......................
Ooooanufes, per bag....................
Pineapple», orate........................
Apples, bbl..................................
Lemons .....................................
Mexican oranges, box............... .
Oal fomia « ranges, rew navels.
Jamaica oranges, per bbl..........
Jamaica oranges, per box..........
Florida oranges, box.................
Valencia oranges, case.............
New figs, per lb.........................
Cranberries. Cape Cod, per bbl 

" Canadian, bbl..,
“ frozen, bbl...........
“ Jersey, bbl.........

Florida grape fruit, box............
Jamaica grape fruit, box..........

0 Ofi 0 07
1 76 2 • 0
2 00 2 25
3 60 4 00
6 60 5 7. 
3 00 5 (U 
.... 3 25
2 65 2 75
3 50 3 85
4 75 5 60
.... 2 65 
... 5 00
3 £0 4 6" • 08 0 121 
8 00 11 00
7 50 8 5'
4 00 5 00 
.... 7(0 
.... 4 50 
3 00 3 25

VEGETABLES.—Dealers are await
ing wanner weather, which will bring 
with it an increase in their sales. As 
it is now, receipts of new vegetables 
are light and prices are consequent!- 
high, limiting trade. Celery is in good 
demand at figures quoted. Cabbage is 
plentiful and cheap. Tomatoes arc 
dear but receipts are greater as each 
week comes along. Cucumbers are un
changed.
Parsley, per doz. bunches.......................................
Sage, per doz...........................................................
Savory, per doz.......................................................
New osbbage. crate ...............................................
Montreal cabbage, per bbl.....................................
American cabbage, br 1.........................................
Florida tomatoes, crate........................................
Turnips, bag...........................................................
Green beans, basket...............................................
Water cress, large bunches, per doz ..................
Lettuce, per doz....................................................
Boston lettuce, per doz..........................................
Celery, per doz.........................................................
Florida celery, rase............................................... .
A*paragu«, doz. bunches........................................
Radi hes, doz...........................................................
Spinach, per bbl.....................................................
Cucumbers, per doz ...............................................
Potatoes, per bag .......................... . ...................
New potatoes, lb..................................... ...............

'• - bbl..................................................
Jersey sweet potatoes basket..............................
Spanish onions, orate ............................................
Red onions, bbl.......................................................
B eta bag.............................................
Carrots, bag ...........................................................
Mushrooms, lb.........................................................
Horseradish, lb .................................................
Rhubarb, doz. bunches.........................................

FISH.—Fish market is dull.

0 40 0 75 
.... 010.... e so
3 00 4 50 
1 76 2 00 
.... 126 
3 50 4 50 
.... 075 
.... 7 50 
.... 0 76 

0 40 0 50 
1 00 1 5) 
0 25 0 90 
.... 3 25 
.. 8 00 
0 65 C 75 .... «ou
1 75 2 50 
0 90 1 00
.... o or. 
.... • 00 
... 3 25 

3 00 3 26 
... 4 50
1 60 1 76 
1 00 1 26 
1 00 1 10 
.... 0 75 nr 
1 00 1 25

Busi
ness being transacted does not amount 
to much and there is little interest 
taken in the situation. Few mice 
changes are noticeable this week. HacT- 
dock is scarce and the price is higher. 
Shad and fresh halibut are not plenti
ful, the former being advanced in price. 
Salmon is scarce. Labrador is 50c. a 
barrel higher.

Fresh and F>ozen Fish.
Haddock, per lb ...............  ......................................... 0 07
Halibut, express, per lb .................................. 0 13
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(trsMpllti, «pres. " 
Mao oral email, “
Frozen cod, t (|

New tomoods, bbl................................
Steak cod, lb........................................
Green pike, lb........................................
Shadd. eaf'h..................................................
Ixake trout, lb......................................
White fish, lb...................... .................
Smoked and Salted-

New baddies, boxes, per lb----- -
Kippered herring, half boxes .... 
Smoked herring, per small box . . 
Yarmouth bloaters, box...............

Prepared and dried—
Skiuless cod, 100 lb. cases............
Bonvlees cod, zO lb. boxes ..........
Boneless fish, 20-lb. boxes, bricks 
Boneless fish, 25-lb., boxes, per lb.
Dry ood in bundles ......................
Shredded cod, 2 doz., per case...

Oysters—
Standards, bulk, per imp. gal .... 
Standards Imp., qfc tins, sealed .
Oyster pails, pints, per 100...........

" " quarts, “ ............
ckled fish—

No. 1 Labrador herring, per bbl... 
" " per half bbl,

No. 1 N.8. herring, half bbls.......
No. 1 8# a trout, bbls.....................
No 1 Sea trout, kegs.....................

Labrabor salmon in bbls......................
Labrador salmon, half bbls................
Large green cod, 200 lb. bbls ............
No. 1 green cod, inlîbls. of 2 30 lbs....
Small. “ “ '* .........
No. 1 Mackerel, pail............................
No. 1 green haddock, bbl....................

0 054 0 07 
.... 0 08 
.... 0 01 
0 08 0 u8| 
S 08 0 10 
.... 1 00 
.... 0 09 
...-. 0 18
.... 0 40 
.... 0 10 
.... 0 07

0 09 
1 10 
0 10 
1 10

5 50 
0 06 
0 054 
04H$
6 50 
1 80

1 50 
0 40 
1 00 
1 86

. 5 00 
3 00 

. 2 75 

. 10 50 

. 5 75
12 50 

. 6 60 
. 8 0U
. 6 50 
. 4 50 
. 1 75 

6 uO

TORONTO.
FRUIT.—Navels continue to run ex

ceptionally large, and the dealers are 
endeavoring to fix their prices in pro
portion. Lemons remain very firm under 
a light supply. Oranges are generally 
moving somewhat more freely owing to 
the ear shortage having been tempor
arily relieved. Pineapples continue al
most prohibitively high, but a drop is 
expected very shortly.

Strawberries are slightly easier again, 
but the stock might be better. Grape

SHIP TO US
We pay highest market prices for

DRIED APPLES
and wish to do business with you 
We will be pleased to mail you our 
weekly quotations. Drop us a card it 
same is desired.

THE W. A. GIBB CO.
Packers and Exporters

7 and 9 Markmt Street, 
HAMILTON

DRIED APPLES
Bright, Dry Stock 

Wanted

O. E. ROBINSON <KL CO.
IN GERSOLL 

ESTABLISHED 1886

TO THE FISH TRADE
We solicit your business for Fresh Fish for 
the Summer months. We are in a position 
to guarantee regular supplies of choicest

LAKE AND SEA FISH
A separate department for this branch of 
the business is being installed in our netv 
building.

WHITE & CO., Limited
Wholesale Fruit, Produce and Fish

PHONE 
MAIN 4106 TORONTO

ECONOMY
in buying Lemons with a low price and uncertain quality isn’t 
ECONOMY. “ST. NICHOLAS” and “H0MEGUARD" 
are a uniform high-grade pack.

W. B. STRINGER * GO. - SOLE AGENTS - TORONTO

ARRIVALS THIS WEEK
2 Cars Valencia Oranges, ord. 420s, large 420s and 714s. 1 Car Native Onions
1 Car Navel Oranges, large sizes. 1 Car Florida Celery.
2 Cars Palermo Lemons, large cases, 300s. 1 Car Florida Tomatoes.

Also Strawberries, Spinach, New Cabbage and other Early Vegetables, all at close prices.

THE DAWSON COMMISSION CO., Limited, TORONTO
Oor. West Market and Oolborna Sts.

The Celebrated 1 GOLDEN ORANGE” brand NAVELS
Grown and Racked at ARLINGTON HEIGHTS, California

Are in a class by themselves, beyond comparison, delicious and fine as silk, without 
a doubt THE MOST PERFECT ORANGE GROWN. CAR JUST RECEIVED.

Send us your orders.
HUGH WALKER & SON GUELPH, ONT.

We Are Now Offering the Trade :
Chase 4 Co.’s Florida Celery, Florida Tomatoes, Florida Grape Fruit. 

Stewart’s Signal and Warrior Brands California NaveI Oranges and Lemons
Everybody is pleased with these goods. Give us your orders.

MONTREAL FRUIT EXCHANGE
19S McGILL STREET, .... MONTREAL

I offer for prompt shipment :
1,000 bags “Bombay” Peanutm

Cheapest line ever offered.
Prices and samples on application.

ANDREW WATSON
PRODUCE BROKER

91 Place d'Youville, MONTREAL
Rhone Main 4400

61

A Good Investment

PEANUTROASTERS 
and CORN POPPERS.

Great Variety, «. 50 te «50.00 
EASY TERMS. 

Catalog Free.
KINGERY MF6. CO., 106-108 E. Pearl St.,Cincinnati,0.
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The demand grows for our 
famous

Jams and Jellies
because of their superiority.
The same is true of our 
palate-pleasing

Pure Apple Juice
Can you supply the demand?

The Belleville Fruit and Vinegar Co., Ltd.
Belleville, Ont.

J. & R. McLEA
Wholesale Fish Dealers

23 Common St. MONTREAL

No. 1 Lab. Salmon 11.00 5.70
“ Labrador Herring 4.60
“ Nfld. Herring 4.00
“ Gaspe 3.50
“ Green Cod 7.10
" Green Haddock 5.50
“ Green Pollock 5.00

Frozen Smelts No. 1 6/4 i lb.
“ “ No. 2, 4c. a lb.

The man who stocks an inferior brand of 
Jams and Jellies woos commercial disaster. 
Unless you stock the

“E.D.S." BRAND 
Jams and Jellies

you are stocking inferior goods. Not because 1 say so ; but 
because government inspectors proclaim the "E.D.S.” the best 
brand of Jams and Jellies manufactured in Canada.

Agents : W. G. Patrick & Co., Toronto; W. 
H. Dunn, Montreal ; Mason & Hickey, Winni
peg ; W. A. Simonds, 8t. John, N.B.; A. & N. 
Smith, Halifax, N.S.

E. D. SMITH’S FRUIT FARMS,
Winona. Ont.

Summer 
freight rates 
are now in 
effect.

Fresh English 
Salt will arrive 
by first steam
ship.

All Brands and every grade 

GLAD TO SEND PRICES

VERRET, STEWART «6 CO.
LIMITED

12 Port Street, - - MONTREAL

You can m ike money as well as 
oblige your customers if you handle 
our

BASKETS
Butcher Baskets, 
Clothes Baskets, 

Grain and Root Baskets 
and Patent Straw board 
Berry Box.

We can supply all your basket 
wants and guarantee satisfaction 
because we guarantee the goods. 
Orders receive prompt attention.

The Oakville Basket Co.,
OAKVILLE ONT.

Merchandising
demands modern 

methods. The ALLISON 
COUPON BOOK is a 
strictly modern Con 
venience and Safeguard 
against mistakes and 
consequent loss of 
money. It isbetter than 
any pass-book, punch 
or check system ever 
invented, and it’s abso 
lute accuracy makes it 
the CHEAPEST 
SYSTEM on this big 
ear t h—excepting, of 

of course, the cash system. See here :

IF A MAN WANTS CREDIT
or flO, give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. Ho trouble at all. 
It he buys a plug of tobacco for ten cents, Just tear 
off a ten-cent coupon—that's all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let ns send yon e 
free sample.

For Sale in Canada by
THE EBY SLAIN CO., Limited, TORONTO.
C. 0. BEAUCHEMIN * FIL8, MONTREAL. 
WM. T 8L0ANE, WINNIPEG, MAN.

ALLISON COUPON CO.,
Manufacturers 

Indianapolis, Indiana.

••rrr -r-
Ml'

Saras*?

We are now booking orders for 1907 
pack lobsters. Golden Crown and 
Golden Key brands ; choice goods 
fully guaranteed. Flats, ii, Va- % 
and 1-lb. tins ; tails, Va, SA and 1

Write tor our quotations

W.S. LOGGIECO,, LIMITED
CHATHAM, N.B.

Packers and Exporters of Canned Lobsters 
—Wholesale only

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

0
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The Canadian Grocer FRUIT, VEGETABLES AND FISH

Trade Mark

None genuine without the trade mark

Atlantic Fish Companies, Limited
LUNENBURG, NOV* SCOTIA

A. H. BRITTAIN & CO., General Agents for Quebec and Ontario, Board of Trade Building, MONTREAL

The
Package
Fish
That
Made
Package
Fish
Popular

GASPE SKINLESS CODFISH
We offer to the trade, to close consignments, lot of 

prime Gaspe SkillleSS Codfish in ioo lb cases as 
follows:

250 Cases well-known 
100 Cases unbranded

CRC brand

For quotations and information, apply to

J. G. BROCK (8b CO.,
SELLING AGENTS

211 Commisioners Street, ... MONTREAL
63
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CONDENSED OR “WANT” 
ADVERTiSEflENTS

Advertisements under this heading, lc. a word each 
insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no oase can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT BATES.
100 words esoh Insertion, 1 year....................... $30 00

" 6 months...............  17 00
' * 3 months ................ 10 00

»0 " " 1 year .................... 17 00
“ 6 months................ 10 00

25 “ “ 1 year.....................  10 00

BUSINESS CHANCES.

JOHN NEW, Real Estate and Business Broker 
156 Bay Street, Toronto. Established fifteen 
years. No charge unless sale effected.

GROCERY BUSINESSES —l have several choice 
grocery businesses for sale in Toronto, good 

stores and dwellings, rent reasonable, genuine money 
makers, stocks from seven hundred to twenty-five 
hundred. John New.

$11,000 GENERAL BUSINESS, good 
country town, eighty cents on 
invoice. John New.

$5-000 HARDWARE — Trade of twenty 
thousand yearly, clean stock, little 
opposition, good town. John New.

IF you want to buy or sell a business, write, John 
New, Toronto.

GROCERY Business for Sale—$1,300 new stock and 
fixtures, corner store; growing business; good 
reasons for selling; this is a snap. Address R. C. 

Strutt, corner Parliament and Sydenham Streets, 
Toronto. [16J

FOR SALE

ONE power Samson’s cash railway, run by water or 
electricity, length, 90 feet, four stations—cost 
$350, will sell for $50. One dried out cutter- 

cost $18, will sell for $10, including fixtures. W. G. 
Wagoner, Cornwall, Ont.

SITUATIONS VACANT.

BRIGHT, intelligent boy wanted in every town and 
village in Canada; good pay, besides a gift of a 

watch for good work. Apply the MacLean Publishing 
Company, 10 Front St. E., Toronto.

AMAN of good address and 10 years’ experience in 
the grocery and crockery business is moving to 
Victoria, B.C.; would be open for engagement to 

represent one or more lines in British Columbia; 
highest references. Address F.B., CANADIAN 
GROCER, Toronto. [18J

SPECIALTIES WANTED.

NOVELTIES and specialties wanted by a live agent 
in Western Ontario, best of references. G. S. 
Heyward, Chatham.

MANUFACTURERS’ RECEIPTS
We offer some good receipts to buyers, for 

several Grocery lines, including Baking Powder, 
•elf Raising Flour, Jelly Squares and Powders, 
Custard Powder, Eto.

Our quotations arc interestingly low on

CALCIUM ACID PHOSPHATE 
PHOSPHORIC ACID 

MALT EXTRACT 
RUTTER FLAVOR 

HARMLESS COLORS
Write for our price lists.

CHARLES C. BRYCE & CO.
13 and 45 Great Tower Street

LONDON, E.C. - - - ENGLAND

fruit is moving out of the market under 
steady prices.
Oranget—

Nave a, extra fancy, tiO'n, We, IIS’s, 250 a, SSI's.. 3 00 S 25
lXu’a.............................................................................. 3 60
15u’s.............................................................................. 3 75
176 s, 200 s, 216 s................................................ 4 00 4 26

Navels, extra choice, 80’s, 96 s, 113’s, 250’s, 888'e. 2 75 3 26
126's..................................................................... 3 26 3 60
16U s....................................................................  3 6u 3 76
176 s, SOU s, 216 s................................................. 3 90 4 00

Bahamas, 126 s................................................................  2 60
Mexicans. 96 s, 126's, 150», 250’s.........................  2 25 2 60

” 150, 17b, 200, 216 ................................  2 50 2 76
Valencias ordinary 4Ai’s. per case............................. 4 00
Bloods. 80s. Iaj’s, 160’s. %-boxes.............................. 2 25
Ovals, 8v’s lOv’s, 150's, %■ boxes.................................. 2 25
Marmalade*, per box...............................................  2 50
Jamaicas, per Darrel.................................................    5 00

Grape fruit, Floridas, 80’s, 96 s................................  4 00 5 60
48 a, o4s..................................  4 50 5 60

Lemons. No. Is 300, 360 .................................................. 3 75
“ “ 2s 3U0, 360 ............................................ 3 25 3 60

Pineapples, Flurida and Cuban, 30a and 24s, 26's. 5 25 6 75
Apples, »nows ........................................................... 2 00 3 00

‘ Spies, No. 2 and fancy No. 1................... 3 25 4 26
Other vane ies per bbl.....................................................  3 00
Bananas. Jamaica tirsts, per bunch ......................  1 75 2 25
Bananas, jumbo bunches .........................................  2 uU 2 60
Strawberries, Floridas, per qt............................................ 0 60

Louisiana, per pint...........................  0 13| 0 15

VEGETABLES.-—Potatoes this week 
are somewhat easier, Delawares being 
quoted as low as 85e. a bag. The de
mand, however, is not desperate, and 
the general situation is quiet to un
changed. The recent cold snap has 
whipped up a revival of interest in the 
onion market, but it can be only tem
porary at the best. Florida tomatoes 
are probably finer than they have been 
in years, shipments being unusually free 
from worms, and pack heavy. This 
week sees the first arrivals of Egyptian 
and Bermuda onions.
Potatoes, Delawares, per bag ..............................  0 90

" Ontario................................................. 0 76
Sweet potatoes, per hamper................................ 2 0J
New potatoes, i>er bush basket........................... 3 0U
Onions, Spanish, per largeoase........................... 3 CO

" Red Globe, per bag...........................................
“ Yellow Danvers, per bag of 75 lbs......... 1 75
‘ < reen onions, per doz........................................
" Potat *. per lb......................................................
“ Egyptian, 112-lb. bag........................................
" Bermuda, per crate .........................................

Cabbage, new Canadian, per case .........................3 00
*’ old, per bbl................................................1 75
“ per ton...............................................................

Beets, new, per doz. bunches..................................  0 85
Oarrote, Canadi n, per doz hunches..................... 0 85
Lettuce, Canadian leaf, per doz. bunches ..................

“ Boston head, per doz................................  1 26
Radishes. Roseland, per doz.............................................
Cucumbers, hot house, per doz., fancy Boston .. 1 50

' Fionas ........................................................
Beans, white, prime, bush......................... .....................

“ •' hand-picked, bush.....................................
“ lima, per lb..............................................................
“ green, per bushel......................................................

Peas per bush......................................................................
Tomatoes, fancy, per crate.............................................
Tomatoes. Florida, perorate...................................4 50
Parsley, per doz.................... .................................
Celery Florida, 4 and 6 doz.. per case.................. 3$U0
Asparagus, fancy California large, per bunch...............

“ per doz...........................................................
Fancy Baltimore spinach, per hamper.......................
Rhubarb, per doz. bunches...................................... 1 00

0 95 
0 80
2 25
3 25 
3 25
1 1U 
1 60
1 85 
0 16 
0 09 
3 24 
3 90
3 25
2 0) 

20 U0
1 00 
1 10 
0 40
1 35 
0 60
2 26 
1 25 
1 40 
1 60 
6 06
4 50 
4 50
4 60
5 0U
1 25 
3 26 
0 76
2 50 
1 00 
1 25

FISH.—Trade in all lines is emin
ently dull. A few fresh caught Niagaia 
whitèfish have been offered, but receipts 
are spasmodic and uncertain. Trout 
have almost disavueared, and dealers 
are only waiting for the arrival of fresh 
stock to set things going again for the 
spring and summer trade.
Haddock, fresh caught, per lb............................... 0 07 0 08
Whitefish, winter caught, per lb.........................  0 08 0 lu
Whitetish, fre«h caught............................................0 13 0 15
Salmon, dressed mlvereides, per lb................................ 0 11
Trout, per lb. “ ..............................................  0 10
Olflooee. per besket............................................................ 1 30
Finnan haddie, per lb.—fireeh cured............................. 0 10
Oysters, per gal................................................................. 1 80
Labrador herring, per half bbl........................................ 3 00

“ " bbl............................................. . 4 75
SmeVs, per lb...................................................................... 0 08
Cod fresh caught, per lb..................................... 0 08 0 09
Halibut .....................................................................  0 12 0 15
Yellow pickerel, winter caught, per lb......................... 0 n7
Tubl ees i-er lb.................................................................. 0(6
Shredded cod per lb .......................................................  0 08
Shredded c d. per doz...................................................... 0 90
Flru ders per lb ........................................................ 0 05
Dlgby herrings per bundle............................................. 0 60
Blnenose end, per lb ...... ». ..... ........................... .. 0 06
Halifax fish cakes, case.................................................... 1 40

OOOOOOOOOOOOOOOOOOOOOOOO
| PERSONALS |

OOOOOOOOOOOOOOOOOOOOOOOO

John Allen, grocer, Hamilton, is dead.
J. M. Burton, of London, grocer is 

dead.
O. R. Stewart, grocer, of Pendennis. 

has sold out.
John D. Kelly, grocer, of Fairville. 

N.B., is dead.
M. Boyce, of Boyce & Son, grocers. 

Quebec, is dead.
J. R. Yost & Son, general store, Mil 

verton, has sold out.
W. C. Shaw, general store, Gesto, ha-, 

sold to Fred Mitchell.
The Kyle Grocery Co., Vancouver, 

have sold to R. C. Greig.
Wm. England, grocer, of Crediton. 

lias sold to Josiah Motz.
James B. Guilds, general store, Guilds, 

has sold to Wm. H. Nevill.
J. W. Cockbuin, grocer, of Winnipeg, 

has sold to J. R. VanNorman.
O. Leonard, grocer, Montreal, has as 

signed to Alex. Desmarteau.
The assets of Amele Brinette, grocer, 

etc., of Montreal, have been sold.
Stark Bros., grocers, of North Bar. 

have assigned to G. B. McConachie.
Luneau & Charbonneau, general store, 

St. Paul de Chester, have dissolved.
Charles H. Leger, general store. 

Como, is offering his business for sale.
Judah Arnovitch, general store. 

Bn tie, has assigned to C. H. Newton
E. A. Killmaster, of Port Rowan, gen 

oral store, has assigned to F. E. Curtis.
the assets of J. W. Tremblay, gen

eral store, Bic. were sold on the 18th 
inst.

J. II. Fawcett, of Cypress River, gen 
eral store, is advertising his business 
for sale.

A. A. Prentice & Co., grocers, of Win 
nipeg, have been succeeded tiy R. II.
< 'uthbert.

Robeit Banford, grocer, etc., of Ed
monton, has been succeeded by Dyer 
& Arthur.

Bishop & Freeze, grocers, of Calgary, 
have dissolved, S. G. Freeze continues 
the business.

J. & E. H. Young, grocers, of Hamil 
ton, have dissolved. John Young will 
continue the business.

A. C. Younghusband, of Carp, Que 
bee, grocer, was burnt out. He car
ried some insurance.

Laçasse & Faucher, general store, of 
Lourdes, have dissolved. Business lo 
be continued by Faucher.

Caron & Bernier, general store, Ca^) 
St. Ignace, have dissolved. The busi
ness will be carried on by Caron.

D. Morin, of Ottawa, grocer, is deal, 
and the business will henceforth be car
ried on under the name of Morin Bros.
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Now is the Time to Buy

BftLMORAL SCOTCH MARMALADE
Also

Orange Jelly and Grape Fruit Marmalade
Manufactured from Selected Guaranteed

Seville Orangee. Absolutely Pure.

ALL FRESH GOODS

Every Grocer should carry these in stock.

J. W. WINDSOR
Montreal

«ÏV &
NEW PACK 

BRUNSWICK BRAND 
SCALLOPS 

CLAMS
First orders in have preference. 
Freight prepaid on all ship
ments of canned goods. Price 
lists and information on goods 
cheerfully furnished. Wholesale 
trade only.

Yours respectfully,

Connors Bros., Limited
Black's Harbour, N. B.

JERSEY Sterilized CREAM

JERSEY CREW

£«o«aim.KC«.fcggff^waatMSEe milk

Unsweetened
aUALITYM»ITYM

is pure Mik condensed to the consist
ency of cream and thoroughly sterilized.

Nothing is removed from the Milk 
but water and nothing whatever is added 
to it.

Preserved by Sterilization
PURE MILK

Truro Condensed Milk Co., Limited, Truro, N.S.
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GOOD WINDOW DRESSING
Guelph Man in Defence of a Neighbor’s Window — Was the Bovril Decision 

Just? He Asks—We Think it Was.

Here’s something we like from 
Guelph. A grocer advocating the cause 
of a friend, who, he thinks, should 
have succeeded better in the Bovril 
competition. We don’t agree with him, 
hut we take pleasure in publishing the 
letter and a cut of the photograph of 
the window in question with the pic
ture published recently showing the 
v-indow that was awarded first prize. 
“Brother Gmeer” asks for the opin
ions of other grocers. We would he 
glad to have, and publish, them. This 
is the letter :
Was the Bovril Window Dressing Con

test Rightly Judged?
“If you will compare the window 

which won first prize with the photo 
which won second, you will wonder really 
where the superiority of the first prize 
comes in. The first prize window seems 
crowded while cut No. 2. although full, 
yet has. an orderly appearance that 
makes the space seem ample.

The arrangement, somewhat after the 
style of a stage, shows well from the 
street. Now. first, what is the aim 01. 
a window display ?

First, to arrest attention and then 
hold it till the lesson is taught.

The striking Bovril hoops arrest your 
attention from a distance, and the gen
eral neat and artistic arrangement holds 
your attention to the finish.

Tn window dressing a window ought 
to look artistically caieless—that is, as 
if placed carelessly, yet in perfect har
mony. This is shown in cut No. 2.

The tiers of Bovril at the bottom give 
a solid effect with the lighter top as 
an artistic finish.

Cut No. 2 was dressed by Robt. Mil
lar, head clerk at Geo. Williams’,

The competition is over and past, and 
everyone is satisfied, only we would 
like to know the opinions of our read
ers on this decision.”

A BROTHER GROCER.
The Other Side.

We very readily agree that Mr. Mil
lar has made a very attractive display

The Guelph Window.

Guelph, who put in some very pretty 
trims in the past.

Thç First Prize Winner—A, Hagmeier, Hespeler.

hut we agree with the Bovril judges’ 
awaid. Mr. Hagmeier’s white arch, 
with its wreathing and centre poster, 
is a highly artistic conception. The 
photogi aph does not nearly do it justice.

The idea set forth by the life pre
servers is immediately patent to the 
least acute observer ; it does not detract 
from the aitistic value of the display, 
and is one of the brightest ideas in win
dow dressing the writer has ever seen.

The display of Bovril in the window 
is not large, but it is sufficient and is 
made to accommodate itself admirably 
to the rest of the window arrangement.

Another tiling, no part of the dis
play stands befoie, partly hiding, any 
other part, thereby creating confusion, 
The big, bold Bovril sign at the front 
is good. It pleases us, too, that there 
is in this window no display of the raw 
product, but that may be merely a mat
ter of taste.

These remarks are not made as com
paring these two windows, but are in
tended simply to indicate the good 
points of the Hagmeier window. Mr. 
Millar displays considerable originality 
and much care in the execution of the 
design. In the opinion of the writer 
liis window was a first-rate second.
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THE OLD RELIABLE

POWDER
Absolutely Pure 

THERE IS MO SUBSTITUTE
(Though many imitations)

MU grocers should carry a Ml stock of ROYAL BAKING 
POWDER• It always gives the greatest satisfaction to cus
tomers, and In the end yields the larger profit to the dealerm
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TOBACCO AND CIGARS The Canadian Groce

A Grocer’s Business Is No Stronger Than His 
Weakest Line. How’s Your Cigar Trade?

The answer determines the extent of your business, in ninety-five cases out of 
every hundred, and you know it. The man who handles no cigars is in a worse 
way than the Grocer who handles an inferior brand : Both are out of haimony 
with the conditions of our age. Since it is necessary to stock cigars, shouldn’t you 
stock my

PHARAOH and PEBBLE
because of their trade-compelling qualities? The immense superiority of thei-e 
cigars is generally admitted and has never been disputed.
PHARAOH retails for 10 cents ; but there are ten thousand smokers in Canada 
who believe that it is superior to all 15-cent cigars on the market.
PEBBLE is easily 10 cents’ worth of tobacco goodness and it retails for 6. Send 
along a test order.

J. BRUCE PA Y NE, Limited, GRANBY, QUEBEC

A TOBACCO nearly as good as T. <6 B. is not on the Canadian market 
to-day. That’s certainly a strong reason why you should stock this brand ; but when the 
pipe-lovers of Canada declare so unanimously in favor of

T. & B.
it certainly explains why so many Grocers refuse to stock any other pipe tobacco.

T. & B. smokes well and its fragrance delights the smoker’s friends as much as its 
soothing coolness delights himself.

T. & B. Sells more than Tobacco.

The Geo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA
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CANADA AND THE WEST INDIES
The Board of Trade Delegates’ Report —Splendid Outlook for Increased Trade 

—Favorable Sentiment Among the Islands.

las. D. Allan, at one time president 
,,i the Toronto Board of Trade, and at 
.ill times one of its most valuable 
!'i lends and counsellors, Tuesday pre- 
-i iited the joint report before the mem
bers of that body of the Canadian dele
gates to the West Indies. The party 
i -insisted of A. E. Jones, Halifax; H. 
i Selmfield, St. John, and Mr. Allan 
himself. The report dealt in detail 
villi the actual conditions of trade ob- 
l .lining in the different islands, and to- 
vards the end conclusions were drawn 
and suggestions made as to the possi
bility of increased trade and more ex
tended reciprocity between Canada and 
her sister colonies. With regard to the 
latter the commission is exceedingly op
timistic, and the report declares that: 
“From the expression of friendship and 
am id will given utterance to, we were 
shown plainly that they are desirous of 
uiving Canada the fullest possible share 
in their trade. In every place, also, we 
were extended the most unbounded hos
pitality and shown every social and 
other attention.”

The delegates sailed from Halifax on 
Feb. 15th, and held the first meeting on 
I heir way south at Bermuda; another 
was held at Demerara, and thereafter: 
at I he following points, at all of which 
the commission was met by representa
tive business men and others of the 
community, who furnished full details 
of trade and in other ways supplied 
much valuable information: Trinidad, 
llrenada, Barbados, St. Lucia, Domini 
ca, Montserrat, Antigua, Nevis and St. 
Kilts. t

The report deals systematically and 
concisely with the prevailing conditions 
in the following branches of trade :—

Imports—Flour, biscuits and hard 
bread, oats, split peas, Canada peas, 
cheese, butter, bran, hay, confectionery, 
ha von and hams, beef and pork, dry 
and pickled fish, condensed milk, oil 
mca] and oil cake, carriages, cordage, 
hoots and shoes, manuies and fertiliz
er:,, paints and oils, paper, soap, re- 
lined sugar and dry goods. The ex
ports—Cocoa, sugar, molasses, lumber, 
fruits and a number of miscellaneous 
articles which were exhibited and ex
plained to the commission in Demerara.

Flour.
Villi regard to the flour situation 

tin: report says: “The use of Canadian 
Hour in the West Indies is becoming 
gradually more universal, but owing to 
the fact that goods shipped via New 
fork are credited to the United States 
in the statistics kept in the West Indies, 
it is impossible to ascertain how much 
Canadian flour reaches there. The pre
judice against Canadian flour seems to 
he gradually dying out, but in many 
cases the theory that our flour will not 
keep as well as the American is still ad

hered to. Information on this point, 
however, was more or less conflicting; 
the statement being freely made also 
that whereas some years ago Canadian 
Hour did not stand the climate well, 
there lias of late been a great improve
ment, and we have been told in several 
instances that it was equally as good as 
the American in this respect.”

A very large proportion of the con
sumption is of “Super” grade, and 
dealers would prefer a somewhat whit
er flour than is shipped from Canada 
at present under this grade. In Trini
dad the total quantity imported from 
the United States is 200,000 barrels, as 
compared with 9,000 from Canada. 
Statistics were given of the trade in 
all the islands, of which Barbadoes and 
Trinidad were the two largest handlers.

Oats and Peas.
The whole of the trade in oats and 

split peas is supplied by Canada, al
though must of it goes via New York. 
White oats, packed in bags of 160 lbs., 
and peas in barrels of 210 lbs., or in 
bags of the same weight, are what is 
wanted.

Cheese.
Canadian cheese is holding its own 

fairly well. In Demerara its chief com
petitor is the Gouda, made in Holland, 
which, though of only equal quality, is 
preferred owing to being in a shallow 
box, with partitions between.. Cana
dian cheese put up in ten-pound sizes, 
packed four the same way, would have 
a better chance. In Trinidad some 
complaints weie made as to the keep-

SWEET
QAPORJllCAPORAL

CigarettesCigarettes
STANDARD

OFTHE
WORLD

Sold by all the Wholesale trade

CLAY
PIPES

Those made by
McDOUGALL

are peerless. Insist upon 
having them.

D. McDOUGALL & CO., Glasgow, Scot.

Firm Established in 1887

JOS. COTE
IMPORTER AND WHOLESALE TOBACCONIST

Oliice and Sample Room; 185*8 St. Paul St. Lower Tow 
Warehouse; 119 St. Andrew St. Lower Town 

Branch 179 St. Joseph St. St. Roch
We shall receive from different European 

firms, per Sir. direct to Quebec, $25.000.00 
worth of Smokers’ Sundries which will be offer
ed for sale at prices defying competition. We 
shall also receive about 3,000,000 lbs. of leaf 
tobacco of different well-known brands which 
are d me up irf % and \z lb. packages.

Retailers are cordially invited to call on us 
before purchasing elsewhere.

-------- ------------------------------------ ------------

AU First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s • Trade Bringer.
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ing qualities of Canadian cheese, and 
in Dominica the United States have 
more than double the trade of any other 
country. Jn Barbaras, however, the 
imports in 1905 were 39,348 lbs. from 
Canada ami 9.239 lbs. from the United 
States.

Butter.
Canadian exports show fair results in 

the bettei grades, but in many of the 
islands the trade calls very laigely for 
a quality which can be sold to the popu
lace at a very low figure. In Demerara 
and Trinidad this demand is supplied 
by French butter, which is of a quality 
and sold at a price with which Canadian 
butter cannot compete. The French 
aiticle sells for 22 cents a pound, but 
by far the greater proportion of the 
butter is sold by the pennyworth over 
the counter. The demand for cheap 
butter among the other islands is filled 
by oleomargarine fiom the United 
States. “Bluenose” butter, shipped 
from Nova Scotia, is well liked, though 
considered by some inferior to the 
i lanish.

Confectionery.
Very little Canadian confectionery is 

sold in any of the islands, most of that 
used coming from Great Britain. Ji 
must be specially packed in tins or 
glass bottles, in weights fiom one-half 
pound upwards. There is no reason 
why Canada should not get her fair 
share of this trade.

The consumption of bacon is compara
tively small, but a large quantity of 
ham is used, most of which comes from 
the United States. Out of the total 
meat trade of Trinidad, which amounts 
to near!'- eight milion pounds. Canada 
supplies only 140,000.

The trade in dry and pickled fish is 
monopolized wholly by Canada and 
Newfoundland.

Condensed Milk. \
Canada supplies only a twenty-seventli 

part of this commodity, part of which 
is condensed skimmed milk. Complaints 
have been made as to its keeping quali
ties, and some of the importers say 
that they are unable to get orders tilled. 
The consumption is reported to be in 
creasing rapidly.

Soap.
Canadian soap obtained a secure hold 

on the trade in Demeiara several years 
ago, but has since been almost entirely 
replaced by English soap. With the 
notable exception of Antigua, where 
Canada still has the bulk of the trade, 
this was found to be the case in most 
of the other islands.

Refined Sugar.
There is a considerable importation 

of granulated and cubes, coming from 
the United States almost altogether. 
With equal prices, buyets would be 
ready to bring all their supplies from 
Canada.

West Indian Preference.
A memorandum expressing the opin

ion of the Halifax Board of Trade as 
to the attitude which Sir Wilfrid Laur
ier should assume on the subject of the 
tariff relations of Canada and the' West 
tidies was handed to the Prime Mini
ster on board the Empress of Britain.

The gist of the report was as fol
lows :—

“The Boards of Trade of Montreal, 
Toronto, St. John and Halifax in Febru
ary last ojganized a delegation to the 
West Indies to discuss tiade matters 
generally and to ascertain in what re
spects the business between Canada and 
West Indies is capable of being more 
fully developed. The gentlemen wno 
went as representatives of the above 
boards have returned and report a vel y 
cordial desire on the part of the mer
chants in the West Indies to give Cana
da as large a share of their business as 
possible.

“Uur delegates, in the course of the 
vaiious discussions which took place, 
Look the opportunity to discuss that 
inasmuch as Canada had granted to 
British goods lower rates of duties 
than those charged to foreign, the 
British West Indies might adopt the 
same way, as the application of our 
British preference had increased our 
imports from Great Britain and her 
colonies.

“This idea was on the whole favor
ably received, though some doubt was 
expressed that the Home Government 
might not approve of the principle. It

is felt that if Canadian goods wer. 
granted a preference in the British 
West Indies it would be of very groat 
advantage to this country, and wouln 
enable a large trade to be done in agi i 
cultural products, such as flour, oat 
peas, etc., which are now sent hei 
from the United States.”

In our next issue we hope to give tin- 
report’s comments upon some of i 
exports, together with a few general i 
marks on the subjects of preference an . 
transportation.

WITH THE RETAILERS AGAIN
A. Irving, for some time past N< . 

York manager for the MacLaren In 
perial Cheese Co., has bought out tin- 
business of W. C. Cork, at 964 Bail 
urst St., Toronto. Mr. Irving’s im 
usually large experience- makes him 
peculiarly well fitted to score a big sin 
cess as an independent retailer, and .In
is fortunate in possessing the additional 
asset of a thorough knowledge of the 
requirements and possibilities nl a 
medium-sized, store. Eighteen years 
ago he held his first important position 
as manager of John Sloan’s sample 
room (at that time Sloan and Crowther) 
on the corner of Scott and Front, lie 
was with this firm for close upon a 
dozen years, and left them to accept 
the position of west-end city traveler 
for the Salaila Tea Co. Six year.-, 
more saw him installed in Philadelphia 
as branch manager for the MacLami 
Imperial Cheese Co., and within tin- 
next two he was promoted to the head 
office at New York, in full control of 
almost 1-3 of the American business 
done by the company. Ill-health, how 
ever, compelled him to relinquish this 
position, hut ’tis an ill wind that blows 
no one any good, and in this instaura 
New York’s loss is Toronto’s gain, to 
the extent of a fine new store on Baiii 
urst St. and a human enelyclopedia I 
grocery knowledge inside it.

It isn’t safe to be unduly optimistic 
with regard to other than one’s own 
affaire, but the present opportunity if 
being handed down to posterity as t : >• 
genuine article in prophets is too tem| : 
ing to be resisted, and we have then 
fore no hesitation in rating Mr. Irvine - 
immediate chances of success as A1

WE CAN CROW
over the quality of the cigars manufactured in our factory. We know they’re THE 
goods. Years of experience have made possible the turning out by us of two brands 
which are world-beaters.

Royal Sport and Hogen-Mogen Cigars
have been selling for years, ever in larger quantities. You wonder why ? Quality, 
which is ensured through our buying only the best raw tobacco, and employing 
only expert workers.

Soli brands to upbuilt! your tobacco department.

THE SHERBROOKE CIGAR 00, - Sherbrooke, Que.
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DETERIORATION OF TEA.
A circular from the Salada Tea Co., 

askiug the wholesale and retail trade 
in ieturn any Salada tea they had in 
Mock for over six months, was shown 
The Canadian Grocer the other day. A 
representative asked Mr. Larkin the rea
son for this. He replied :

•‘Yes, we are losing the freight, 
which we prepay, and also the return 
freight ; then we have to empty the 
cases, open the packages, and sell the 
returns as bulk tea for whatever prices 
il will fetch, because of the fact that 
all tea deteriorates in quality at least 
one cent per pound in six months, and 
from two to four cents in the first year. 
Take a very line tea, for instance, that 
costs, let us say, 37c. at auction; this 
grade, especial1" in Ceylons, will dur
ing the first year lose at least five cents 
per pound in quality. A tea costing 
10d., i.e., 20 cents, will lose about three 
cents in quality, so that by holding tea 
one not only loses interest, storage and 
insurance charges, but it can be fairly 
estimated that the tea loses in value 
ten per cent, or over during the first 
year. During the second year it loses 
si ill more, nrobably 15 per cent., during 
tlie thiid year an equal amiunt; but 
after that it does not deteriorate, be
cause, as a rule, it is about as bad as 
it can be.

•‘Tea is at its best the dav it is fiïed 
in the gardens, and although in sealed

lead packets tea keeps very much hel
ler than in bulk, still it does not retain 
its original flavor. The trouble lies in 
the fact that the flavor of tea is con
tained in an essential oil, which deten 
orates and probably gets rancid no mat
ter what precautions are taken with it. 
We consider it profitable, therefore, to 
have our tea go to the consumers! as 
fresh as it is possible to let them have 
it.”

Mr. Larkin was asked how the Salada 
Tea Company was fixed for stock when 
the enormous rise in the prices of tea 
took place three or four months agi . 
lie said: ‘‘We were fixed as we usually 
are. We had enough stock in Toronto 
to last us about two or tlnee weeks, and 
the usual quantities on the road be
tween Colombo, London and here. We 
did not have a stock to carry us over 
for months without buying, neither 
would we want to have. The trouble 
is, that if we had, we would not ly: 
serving the consumer well. We would 
be serving them with tea that was old, 
and which, therefore, had lost its fla
vor. If we were positive now that the 
market was going to advance another 
five cents per pound, we could not specu
late for our wants; that is, for the tea 
that we put in our packages. It would 
not pay us. The quality would not be 
Salada quality. There is only one time 
in the year that we have more than 
our normal quantity of tea in stock,

and that is during the monsoon period, 
when all the tea coming foiward is 
comparatively poor, but in this case we 
only provide ourselves with stock sum- 
cient to last us seven or eight weeks. 
Fresh tea is all important, and, there
fore, we cannot afford, to speculate and 
hold.

‘‘Many retail grocers, if they hear 
that the tea market is likely to advance, 
buy heavily of bulk teas, forgetting 
all the time that if there is an advance 
in tea of even three or four cents per 
1 ound, in the course of a year their 
tea has deteriorated in value to fully 
that extent, besides the loss of interest 
insurance, etc. 1 have known when I 
was on the road,” continued Mi-. 
Larkin, ‘‘tea to be in stock with some 
retailers for six or eight years, when 
it was positively unfit to send out at 
all. The moral is, speculate as much as 
you like in other goods, but buy your 
tea from hand to mouth, and the clever 
grocer always does this. He has no tea 
on hand to last him, at the outside, for 
more than three months. The giocer 
in England, as a matter of fact, sel
dom carries more than three weeks’ sup
ply.”

The Terminal Warehouse & Cartage 
Company, Montreal, have recently been 
admitted to membership in the Ameri
can Warehousemen’s Association This 
is a special honor tor a Canadian house.

Too Expensive For My Business !

IET

Any retailer who says that 
about Business Systems, Is labor
ing under a deluslen.

The else of a buslnesa la the 
faetor that determlnea the cost 
of Installing Business Systems.

Business Systems are, proportionately, 
lust as muoh an eoonomy tor the smallest 
retail store as for the largest factory.

e ■ ■ s e e

In different businesses, Business Systems 
are designed to fit different ends.

In your business, Mr. Retailer, Business 
Systems, Instead of being “too expensive," 
are time savers and an aotual e jonomy.

You oan understand why a system that 
posts your books and writes out your bills at 
the same time, Is economical, can't you ?

That's only one of the things Business 
Systems will do for you.

Let us tell you more. 
Drop us a post card 

all the details.
will

It will only cost you a cent to know more.

VIMtTEO
8B S PADINA AVE.

TORONTO, CANADA
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A Perfect System Means No Loss
A loss in time, labor and money indicates a fault in the System.

The Crain Continuous Systems
will save time, will save labor, therefore must save money.

You are so taken up with the details of your business that you 
crowd the most important part of the business—the book keeping. 
Then why not make this all-important part of your establishment, 
simple, accurate and time-saving?

The Crain Monthly Account System with one writing 
will keep your accounts up to the hour. With it accounts are always 
ready to hand out. It is only half the labor and costs no more. Then 
why not have the best?

This is only one of the many Systems we manufacture, but it is 
the all-important one for the busy merchant or manufacturer who has 
accounts to render.

Write us for particulars.

M •

Ç ; i - '■

The Roll a L. Crain Co., Limited
Ottawa, Canada

Toronto i Montrealt Winnipeg i
18 Toronto Street Alliance Building, 107 St. James St. 11 Nanton Block

Modern Store Equipment
is essential to the grocer who aims at securing 
the best results in his business.

Walker Bin Fixtures

insure :
A clean and attractive interior 
Fresh stock temptingly displayed 
Prompt and efficient service 
Satisfied and permanent customers 
A larger volume of business and

INCREASED PROFITS
WALKER BIN FIXTURES are within the range of the purchasing 

power of the smallest merchant, while they represent a permanent 
investment. They are made for a lifetime's service.

Write for Illustrated Catalogue: "Modern Grocery Fixtures.”

THE WALKER BIN A STORE FIXTURE CO., limited

BERLIN, ONT.
Representatives

Manitoba : Stuart Watson, Winnipeg, Saskatchewan and 
Alberta:—H. W. Laird Co., Limited, Regina, Bask.

COLES Electrically Driven 
Coffee Mills

Single and Double Grinder 

Pulverizing and Granulating

Every Coles Coffee Mill has 
a Breaker that breaks the Coffee 
before it enters the grinders, 
thus reducing wear of grinders 
and saving current.

Our Grinders 

Wear Longest

Grinding
Capacity

Granulating 2 lbs. 
per minute.

COLES MANUFACTURING CO,
DM. U1S-1835 Par» 23rt St. PHILADELPHIA, PENN., U.6 A

Todhunter, Mitchell k Co., Toronto. 
Leer born k Co.. St. John, N.B.

Ansars:
Forbee Bros, Montres!.
Ourmso Bokert k vu., London, Ou-
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The “Toledo" is a money saver because it posi

tively stops the giving of overweight.
A time savei because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

The Arctic ftefrlgmrator, m.de tor all
lines ol business. Wé have Jumt what thB 
grocer nooda. The best on the market. Write 
for our new catalog.

lOSS HILLOCK A CO.. LIMITED jomrojwT

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

11 " Intelligence ”
(The address It 168 Fleet St.,

London, England)
The cost is only 6c. per week. (Annual sub

scription, including postage, $4.80).
Moreover, regular subscribers are allowed to 

advertise without charge in the paper. See the

Boston Special
Absolutely Automatic

All that is necessary to 
get the value of a piece of 
merchandise at any price per 
pound shown on the chart, 
and at any weight up to and 
including the full capacity 
of the scale is to put the 
merchandise on the plat
form of the scale.

Plate glass platform. Full 
jewelled Siberian agate and 
ball-bearings.

Plain Figures Show 
Value

No mistakes or errors 
are possible. Down weight 
not possible.

The Dayton
Over 210,000 Scales sold. Arc you Pays for Itmolt

one of Ihc users ?

The Computing Scale Co. of Canada, Limited
Toronto, Ont.

Foolish Economy
There is such a thing.
There are men who save dimes to lose 

dollars. The retailer who worries along 
without our

“Duplex”
Counter Cheek Book
is exercising a foolish economy because 
hundreds of retailers have proven our 
Check Book to pay 100 per cent, per 
annum on the investment.
The Certer-Crume Company, Limited

Toronto

e*a££!t5>-'

V -i

W» un,

q cut

:?i\ -,

■tiVU“"

H. G. Abbott & Cn London, Ont.

ELECTRIC POWER COFFEE MILLS

A GOOD WAGGON
is the next best thing to a clean store. It 
advertises your business and rivets the 
paying trade. Let’s tell you something 
more about

ABBOTT’S WAGGONS.

Writ* for Catalog and prlcmm

THE A. D. FISHER CO., LIMITED, - TORONTO

This small cut illustrates another 
of the designs we make.

Furnished for direct or alterna
ting current. Fitted with strong 
brass heavily nickeled hopper.
Stands 30 inches high, operates 
off your lighting line. Most 
convenient and up-to-date mill 
on the market.
Granulates 2-lb per minute and 
cuts fine 1-lb per minute.
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Are you Supplied With

Surprise

A Pure Hard Soap
for

Laundry and General Uses ?
ALWAYS THE SAME

Now is the time for your Spring order.

The St. Croix Soap Mfg. Co.,
Factory at St. Stephen, N. B.

Branches
Montreal," Toronto, Winnipeg, Vancouver, West Indies
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper. 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

April I», 1907.

Baking Powder.

Oook'e Friend— Per doe,
SUe 1, In 1 and 4 dox. boxes............... 40

" 10, in 4 dox. boxee......................... 1 10
'• J In 6 "   0 80
“ IS, In 6 11   0 70
" S, in 4 "   0 46

Pound tins, I dox. In oaee................... 8 00
lOox. tins, “ “ ................... 140
5-lb. " t “ “ ......... ..........14 00

W. B. QILLABD * OO.

Diamond—
1-lb. tins, 8 dox. In case...................... 98 00
Mb. tins, 8 " " ..................... » 1 86
i-lb. tins, 4 " " ..................... 0 75

IMPERIAL BAKING POWDER.

Oases. Sizes. Per dos.
4 dox................... 10a ............... 90 85
3-doz.................... 6-ox...................... 1 75
1-doz...................... 18-oz................... 3 50
3-doz...................... 12-ox................... 8 40
1-doz................... Mlb.....................10 50
i-dox................... 51b...................... 19 75

OCEAN MILLS. Per dox.

Blaek Lead.
Reckitt’s, per box.................................91 15
Box contains either 1 gross, 1 oz. size;

1 gross. 2 ox., or 1 gross, 4oz.
Reckitt’s Zebra paste, t-gro. boxes, 910.20 
per gross.

JAMES' DOMEl BLACK LEAD.

Per gross.
6a size................................................ 91 40
la size................  3 50

Cereals.
Wheat OS, 8-lb. pkgs., per pkg.......... 0 08

" " 7-lb. ootton bags, per bag.

PETERBOROUGH 
CEREAL CO.

Canada Flakes 
" English 

36/10s....92 85
Canada Flakes 

*'H- uaehold ” 
24/25 a 5 00 
^-oaae lots 4 93

Freight prepaid 
on 5-case lots 
assorted.

Ocean Baking Powder, 1 lb., 4 doz.... 90 45 
“ “ " lib., 5 doz.... 0 90
“ " " lib., 8 doz.... 1 25

Borax, | lb. packages, 4 doz.. . 0 40 
Cornstarch, 40 pks. in a case . 0 78
Freight paid 5 p.aEQ days.

MAGIC BAKING POWDER

4

V

. 90 40 

. 0 P0 

. 0 75 

. 096 

. 1 40 

. 1 46 

. 1 66 
1 70 
4 10 
7 80

• • • Sn, ) Per ox,:::: î! •• r
ROYAL BAKING POWDER.

Sixes. Per Dos.

........................9 0 95

........................ 1 40
........................ 1 95
........................ 2 56
........................ 3 85
........................ 4 90
......................... 13 60
......................... 22 35

Royal—Dime .
:: j* •• 
•• »ib.:;: 
" la os... 
" lib....
" 81b. ... 
'• 61b. ...

Cleveland's—Dime...
:: iib—
" lib....
" 12 ox. .
" lib....
" lib....
" 61b....

.90 93 

. 1 33 

. 1 90 

.145 
,. 3 70 
. 4 65 
. 13 20 
. 21 65

Blue.
Keen1. Oxford, per lb.., 

O-Box lot. or «iîIn 10-Box loti or oese ................... 0 16
Seek ty Squire Bine, 18-lb. box .... 0 17 
Bj»kittiigqumraBine,(boxlota .... 0 16
QUlett’. Mammoth, i gram box.......... 1 00
Nlxey . Oenrui,' In iqusree, pet lb. 0 16 

In bagx, per gram 1 * 
! . In pepper boxee,

according sise................ 0 01 0 10

arrels—When packed in barrels one per 
cent, discount will be allowed.

CLEVELAND’S BAKING POWDER.

Sixes. Per Dos.

Barrels—When packed in barrels one per 
cent, discount will be allowed.

T. KINNEAR A OO.

Crown Brand—
1 lb. tins, 2 doz. in case...................... 91 20
ht. - 4 - " ... o 45

Chocolate—
Oaraooas. |’s, 6-lb. boxes...................|0 48
Veuille, t'l ....................................... on
"Gold Medal," sweet, t'i, 6-lb. boxee 0 19 
Pure, unsweetened, la, 6-lb. boxes 0 48 
Frp’e “Diamond," A 14-lb. boxee 0 84 
Ftp a "Monogram," la, 14-lb boxee 0 84

Ooooa—
Concentrated, I’s, 1 dos. in box .... 8 40 

Is. " " .... 4 60
In*. " " .... ■»

Homoeopathic, j’s, 14-lb. boxes ..
I lb. boxei

EPPS’S.
Agents, O. B. Colson A Son, Montreal. 

In 1, | and 1-lb. tins, 14-lb. boxes, per
lb.................. ....................................0 85

Smaller quantities............................... 0 87

BEMSDORP'S COCOA 

A. F. MaoLaren, Imperial Cheese Co., 
Limited, Agents, Toronto.

lb tins, 4| dos. to case.........per doz., 9 00
I ** " 4 " " ... " a. 40i " •• a •• " « 4.75
1 " " 1 " •• .... 9.00

JOHN P. MOTT A CO.'S.
R. 8. Molndoe, Agent, Toronto.

J. A. Taylor, Montreal.
Jos. E. Huxley, Winnipeg. 

Standard Brokerage Co., Vancouver, B.O.

Elite, f s (for cooking), 
Prepared c-ocoa, is..
Prepared % s ..........
Mott's breakfast cocoa,

No. 1 chocolate, is...
Navy “ i's. 
Vanilla sticks, per gros 
Diamond chocolate, f 
vonfectionei's chocola

Per 
90 32 

0 30 
. 0 28 

0 40 
0 38 
0 32 

. 0 28 
1 00 
0 24 

21o. to 0 31

Choeolstee and Cocoas
THE COWAN OO., LIMITED.

Ooooa—
Perfection, i-lb., per doz............. $2 40

.. * lb ". V. ....... .‘.’.‘.’.125
u 10c. size “ ...............  o 90

1 5-lb. tins per lb....... 0 37
Soluble,No 15 and . 10 lb. tins.perYb 0 20 

No.2 5 and 10-lb. tins." 0 18 
Special quotations for coa in bbla.,kegs.etc. 
Chocolate—

5ue?°'s is and |’sper lb..90 40
vanilla, is.......................................  3 «5
Parisian 8s, per lb............................. 0 30

The following sweetened for household
purposes :

Royal Navy, i’s and i's, per lb..........90 30
Diamond, " " ......... q 25
Special Diamond, i’s, “ ..." 0 22

:: I,8- " 022
8 b, " ......... 0 30

The following unsweetened :
Perfection, i’s, per lb........................

:: h “ ............ 0 30
Flat cakes, per lb........  0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, in
i-lb. pkgs., per doz.........................  o 90

Chocolate, white, pink, lemon, orange, 
almond, maple and cocoanut cream, in 
1-lb. boxes, per doz...................... i 75

Confections— per doz.
Cream bars, 60 in box, per box.........1 80

“ 6 in box. per doz. boxes 2 25
Chocolate ginger, per lb.................... 0 30
„ “ 1 à lbs., per doz— 2 25
Orystalized " i’s, per doz. boxes 2 25 
Vanilla chocolate wafers, No. 1* 5 lb.

boxes, per lb.......................................0 30
Nonpareil wafers, No. 2, 5 lb. boxes,

per lb..................................................0 25
Milk chocolate, 36 in box, per box... 1 35 

" 36 in box, per doz. cakes 0 35

" Sweet Chocolate liquors..21o. to 0 35

WALTER BAKER A GO., LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes 90 37 
Breakfast ooooa. |, |. I and 5-lb tins 0 44 
German sweet chocolate, | and i-lb.

cakes, 6-lb. boxe» ..............................  0 28
Caracas sweet chocolate, i-lb. cakes,

Mb. boxes   0 35
Auto sweet chocolate, 1-6-lb. cakes,

3 and 6 lb. boxes ............................. 0 35
Vantlts sweet chocolate, 1-6-lb. cakes,

6-lb. tins ............................................ 0 47
Soluble -hooolate (hot or cold soda)

1-lb. tins ..................................   0 '1
Cracked ooooa, |-lb. pkgs.. 5-lb. bags . 0 34
Caracas tablets, 100 bundles, tied 5 s,

per box............................................... 3 00
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY OO.

OanadlanBranch,165-171 William st. Montreal
Breakfast cocoa— Per lb.

per lb.

Per dox.

Evaporated cream—
"Peerless” brand evap. cream.. 4 75 l 20 

" hotel size................. 4 90 2 45

TRURO CONDENSED MILK OO., LIMITED.

"Jersey" brand evaporated cream
per oaee (4 doz.)................................ 94 65
Reindeer ” brand per case (4 dox).... 5.60

JERSEY CREAM

Coffee».

JAMES TURNXB * OO. Per lb

5- lb screw top cans, 10 cans in case,
12-lb. boxes, 6 boxes in case, 1-lb. tins. 38a
6- lb. boxes, 12 boxes in oase.i-lb, tins. 38a 
6-lb. boxes, 12 boxes in case,i-lb. tins. 38x 
6-lb. boxes, 12 boxes In case, 1-5-lb.tins.40o.

Sweet chocolate powder—
5- lb. tins, 10 tins in case...................... 25o.
12-lb. boxes, 6 boxes in case, 1-lb. tins.26c.
6- lb. boxes, 12 boxes in case, |-lb. tins. .26a 
6-lb. boxes, 12 boxes In case, i-lb. tins. 28a

Premium chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .32c 
6-lb. bxs., 12 bxs. In case, i-lb. pkgs. .32c.

Milk chocolate—
6-lb. bxs., 12 bxs. in case. i-lb. pkgs..28c. 
100 2-cent pieces in box, each............91-35

Vanilla sweet chocolate—
100 2-cent. pieces in box......................91.25
6-lb. bxs., 12 bxs. In case, i-lb tins. .26o. 
6-lb. bxs. 12 bxs., In case, i-lb. tins—76 0 
6-lb. bxs., 12bxa. In case, 1-lb. pkgs. 26i. 

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. In case, i-lb. pkgs.. 22c. 
19-1b. boxes. 6 boxes In case, 1-lb. pkgs 22a. 
6-lb. " 12 " " i-lb. " 22o.

Gold Medal chocolate powder—
5- lh. tins. 10 tins in cave......................... 36c.
10 lb. tins, 10 tins in case ......................33o.

XXXX chocolate oowder
6- lb. tins, 10 tins in case......................... 35c.
10-lb. tins, 10 tins case....................... 25c.

toblbr’b milk chocolate.
5c. sticks, per box (40 sticks).............. 1 50

lOo. tablets or croquette gg............... 1 60

Condontod Milk.
BORDEN’S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Oases. Doz

" Basle" brand (4 dox.). ..............96 00 91 50
"Gold Seal" brand (4 doz.)........  5 00 IX
" Challenge ",brand (4 dox.)...... 4 00 1 00

Mecca........................................................ 90 88
Damascus............................................... 0 88
Cairo.......................................................  0 80
Sirdar...................................................... 0 17
Old Dutch Rio....................................... 0 ISi

e. d. maroxau, Montreal. Per lb
"OldCrow” Java.................................... 90 85

" Mocha............................... 0 87|
" Condor " Java.................................... 0 80
Arabian, Mocha.................................... 0 80
15 - year - old Mandhellng Java and

hand-picked Mocha......................... 0 50
1-lb. fancy tins choice pure coffee, 48

tins per case..................................... 0 80
Madam Huot’e coffee, 1-lb. tins........ 0 32

" " " 8-lb. tins............ 0 68
100 lb. delivered In Ontario and Quebea
Rio No. 1.................................................  0 15
Condor I. 40-lb. boxes.........................  45a

" IL 40-lb. boxes...........................43ia
111, 80-lb. boxes......................... 87$a

" IV. 80-lh. boxes ................... . 86a
THOMAS WOOD & CO.

"Gilt Edge” in 1 lb. tins........................$0 33
in 2 lb. ".........................  0 32

Canadian Souvenir. 1 lb. fancy litho
graphed canitters.............................. 0 3)

Cheese.

Imperial—Large size Java... .per doz. 98 25 
Medi ..................dium size jars................
Small size Jars....................
Individual size jars............

Imperial holder—Large size
Medium size ......................
Small size............................

Roquefort—Large size.........
Small else...........................

4 50
2 40 
1 00 

18 00 
17 00 
12 00 
1 40
a 40

Coupon Books—Allison’s.
For sale In Canada by The Bby Blaln Co. 

Limited, Toronto. O. O. Beauchemln A 
Fils, Montreal.
91. 98,93, 95. 910 and 930 books.

Un- Covers and 
num Connor s 

bered. numbered
In lots of less than 100

books, 1 kind assorted. 4a 4|a
100 to 500 books................ 3*a 4a
100 to 1.000 books............. 8a S|c,

TB
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A Guarantee that is Worth Something

RISING lia SUN 
SUN <&: PASTE

STOVE POLISH «fe STOVE POLISH
IN CAKES IN TINS

is printed and packed in every box o 
SUN PASTE Stove Polish. Our guar
antee stands at par because all you have 
to do is to notify us if any of our SUN 
PASTE is found defective in any way and 
we do the rest. It is no surprise to us, 
however, that so many thousands of store
keepers are selling our SUN PASTE year 
in and year out with never a defective 
tin. We make the goods right. That is 
the kind of Paste Polish you find it worth 
while to push.

MORSE BROS., Props. - Canton, Mass., U.S.A.

STORAGE
Have you room to take care of your SPRING IMPORTATIONS? 
If not, store in our FIREPROOF WAREHOUSE and distribute 
direct to your many customers.

FREE OR IN BOND
Allow us to act as your transhipping and customs agent. You 
will receive prompt attention from the

TERMINAL WAREHOUSE <6 CARTAGE CO., LTD.
14-38 Grey Nun Street, MONTREAL

zB-LE «RM

. CONDENSED
îiByVYORK U SA

Exhibition of Groceries
Arena April 17th-29th,-------------- MONTREAL

Retailers i Call at Booth of

BORDEN S BRANDS
(OPP. MAIN ENTRANCE)

Condensed Milk and Evaporated Cream
WILLIAM H. DUNN, Montreal and Toronto

Scetl, lelliieli 4 Co., Wleelpeg, Su Shallcrew, ■iciuiar 4 Co., Vaecevnr aeS Victoria, I.C

EVAPORAT10

(ream

(Unsweetened)
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WM. BRAID & CO., ML?,»
m:mr

Braid5

Best
CofFE&

‘-If,, w';rp*id *CV'''
L. ’ k - -. ’ i ; . . r. ; i'■ ; ‘ V

THE GROCER
who is looking into the future, and has given the 
best interest of his business careful consideration 
lays its foundation with a really superior stock of 
Coffee and Tea—

BRAID’S BEST COFFEE and 
CHALLENGE CUP TEA

for quality and delicious flavor are unexcelled.
Coffee in 1, 2, 5, 10, 25 and 50-lb. air tight tins ; 
also in fancy drums and barrels.
Tea in \ and 1-lb. air tight lead packages, also in 
3, 5 and 10-lb. fancy tins.

WRITE FOR SAMPLES

WM. BRAID & GO., Vancouver, B.C. BRAID’S BEST COFFEE 
and CHALLENGE CUP 
TEA ARE THE BEST.

Allison’s Coupon Pass Book.
$1 00 to $8 00 books ............... 8 cents each

5 00 books................................. 4 "
10 00 "  5ft "
15 00 "  6ft "
20 00 "  7ft
15 00 ”  8
50 00 "  11 "

Cleaner.

4-oz. cans $ 0 90
6-oz. “ 1 35

——— 10-oz. " 1 85
1CAWC* Quart " 3 75

Gallon “ 10 00
Wholesale Agent. 

The Davidson A Hay. Limited, Toronto
Extract of Beef.

LAPORTE, MARTIN A CIE, LTD.
“Vita" Pasteurized Extract of Beef.

Per case.
Bottles 1-oz., case of 2 doz ............83 20

" 2 " " 1 " .............  3 00
“ 4 " " 1 “ .............  4 50
“ 20 “ “ ft " .............  4 75
“ 20 “ " 1 " .............. 9 00

Infante* Food.
toblnion’s patent barley ft-lb. tins .... fl 25 

" lib. tins.... 1 * 
groats ft-lb. tins.... 185 

" " 1-lb. tins.

30-lb. wood pails....................
per lb.

8 85

0 07 
0 07 
0 06|
1.00

2-lb. tins, 2 doz. In case per lb............ Ô 07ft
• and 14-lb. wood paUe,6psUe In orate

Home Made Jams—absolutely pure— 
8 doz. in

0 07 
0 06}

1-lb. glass Jan (16-os. gem) !_______
case......................... per dos. $1 60 1 90

6, 7,14 and 30-lb. pails, per lb.. .0 09 0 12
Lard.

THE N. K. FAIRBANK CO. BOAR’S HEAD 
LARD COMPOUND.

Jams and Jellies.
SOUTHWELL’S GOODS. Per doz 

Frank Magor k Go.. Agents.
range marmalade................................ $1 60

Clear jelly marmalade...................... 1 80
strawberry W. F. jam........................ 8 00
Haspberry " "     2 00
Apricot " "   1 75
Blackcurrant “ .......................... 1 75
Other jams................................... $1 56 1 90
Red currant jelly.............................. 9 75

T. UPTON fc OO.
Compound Fruit Jams—
12-oz. glass s, 8 doz. In case, per dos. $1 00
2-lb. tins, 2 doz. in case............. per lb. 0 07}
5 and 7-lb. tin pails, 8 and 9 pails in

orate..........................................per lb.
I end 14-lb. wood palls.............per lb.
30-lb. wood pails................
Compound Fruit Jellies—
12-oz glsss jars, 8 dos. In case.per dos.

Wethey’s condensed, per gross net 
per case of do

___________818 00
oz. net......... 3 00

Mustard.
OOLMAF’e OB KERN’S.

D.8.F., 4b. tins..............  ...per dos.| 1 40
" ft-lb. tins..................... - 8 50

14b. tins.................... " 5 00
Durham 4-lb. Jar............per jar. 0 75
F. D. ft-lb. tins....................... per dos. 0 86

' -lb. tins....................... " 1 46

E. D. MARCEAU, Montreal. 
"Condor," 12.1b. boxes—

Mb. tins.............................. per lb.fO 36M_____
J-lb. tins..............................
1-lb. tins...............................   "
44b. jars................................... per jar
*-lb. jars ...........................

Old Crow,” 18-lb. boxes—
ft-lb. tins........................ per lb.
ft-lb. tins.............................. "
1-lb. tins............................. "
4-lb. jars...................................per jar

0 85 
0 32* 1 10 
0 85

1-lb. Jars.
Olive Oil.

Tierces .........$0 10ft 90-lb. tm pails.. 2 05
ft-bblfl................... 0 10ft Cases 3-lb. " .. 0 104
Tube, 60lbs ..0 10* " 6-lb. " ..0 11ft
Pails.....................8 15 “ 10-lb. " .. 0 11,

Licorice.
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper... .per lb. 80 40 
Fancy boxesjS6or 50 sticks).... per box 1 85
" Binged " 5-lb. boxes............per lb. 0 40
" Acme " pellets, 5-lb. cans—per can 8 00 

" " (fancy boxes 40) per box 1 50
Tar lioorloe and Tolu wafers, 5-lb.

cans................................... per can 9 00
Lioorloe lozenges, 5-lb. glass Jars.... 1 75

" " 90 6-lb. cans............ 1 50
" Purity " lioorloe 10 sticks............ 1 45

" 100 sticks............ 0 78
Duloelargeoantsticks, 100in box... ....

Lye (Concentrated).
oillett’s perfumed. Per case.

1 case of 4 dos....................................... 83 60
8 oases of 4 dos.....................................S3 50
6 cases or more ...................................  8 40

Minee Meat.

LAPORTE, MARTIN & CIE, LTD
Minerva Brand—

Minerva, qts. 12’s...............................85 75
“ pts. 24’s............................. 6 50
“ ft-pte. 24’s............................. 4 25

Orange Marmalade.
T. UPTON t OO.

12-oz. glam jars, 2 doz.case... .perdoz.81 00 
Home-made, in 1-lb. glass jars " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07
Golden shred marmalade, 9 doz. case,

per doz..*..............   1 75
Saueei.

Worcestershire, Holbrook's, small,
per doz....................................... 82 15

Worcestershire, Holbrook's, large,
per doz....................................... 3 00

Less than case lots, 10c. and 15c. doz. extra
loda.

COW BRAND.
Case of 1-lb. contain

ages peiS* “U ■box, SB 00. 
Case of ft-lb. 

talnlng 190 j 
per box, S8 01 

Case of 1-lb. a
lb. (oonti___ _
MX and 80

e@,,Tir«R¥¥;JB

BAKING SOPAs rib.
Ow at So. pkga. oonti 

bax,«t 00.
IU«0 BBAUD

No. 1, owe, 60 1-lb. paokagee..
No. I, “ UO Mb. "

„ ISO 1-lb. •• \
no». 160 Hb. " /
No. 6 Magio «ode ohm 100—10-oz. pkgs,lowTTITT.......................................  I 86
t oaaee.................................................... 8 76

Per cw. 
..$« 76 
.. 176 
.. 176

■oap and Washing Powders.
GUELPH SOAP CO.

1 case. 5 case.
Royal City Soap (bar) .... 2 50 2 40
Peerless Soap (bar)............  2 50 2 40
Standard Soap(cake)......... 2 40 2 30
Crystal Soap Chips, per lb. 5c.

JOHN TAYLOR & COMPANY, TORONTO.

TAYLORS
BEST

BORAX SOAP
l-case 5-case 10-case 

Taylor’s best borax soap. 84 00 83 85 $3 75
A. F. TIPPET k OO., Agents.

Majrpole soap, colors .
Oriole soap....
Gloriole soap............
Straw hat polish....

.per groasIlO 10
,r 15 80

10 10 
" IS 00

. v 10 10
Starch

BDWABDSBUBO STARCH OO., LIMITED
Laundry Starches— per lb.

No. 1 White or blue, 4-lb. carton.! 0 06
No. 1 " " 84b.

laundry.................. .
Silver gloss, 6-lb. draw-lid boxes. 
Silver gloss, 6-lb. tin canisters.... 

dward's nlv«Bdw______
Kegs süver g 
Benson* “ 
No. 1 '

0 06 
0 05
007
88 
0 06 
0 01

glow, 1-lb. Dkg.
. large orntal....

______ j 1-lb. oartooi........
white, bble. end kege........

le White Glow, 1-lb. pkga... 0 __
____ o‘l enamel—per box 1 a to I to

OnUneif Starch—
Benaon k Oo.'l Prepared Oom.... 0 07
Canada Pure Com ......................  0 OH

Bice Starched wardsburg No. 1 white. 1-lb. oar. 0 10
AMERICAN PURE FOOD COMPANY.

Japanese Starch. Case
1 case, 5 doz. ..........................................86 00
5 " 5 " ..........................................4 85

Lot 5 cases, freight paid.
CORN STARCH "ROYALTY.”

12-oz. case, 4 doz.................................... 0 50
Lot 10 oases, freight paid.
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HOMS WOOD&G0L
IMPORTERS 4M MASTERS

BOSTON. MASS*

/WOODSmm
BUOYANCY

What a welcome sound that word has !
It means life, energy, success in business, as truly as when 
the sensation possesses a person’s feelings.

“WOOD’S COFFEES”
impart just that happy condition to the grocer’s languishing 
trade.

CANADIAN BRANCH :
No. 428 St. Paul Street - - MONTREAL,

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
O-nmiifc Laundry, boxes of 40-lb. SO (.5$ 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb^». 0 06f

0 061
Barred» S00 lb............................... 0 06 i
Keei. 100 lb.................................. 0 «{

i .Ub White Gloss—
1-lb. fancy cartons, oases 801b. 0 07è
6-lb. toy trunks, 8 In case......... 0 07*
6-lb. enameled tin canisters, 8

in case......................................... 0 07*
Kegs. ex. crystals, xOOlb............. 0 064

Brantford Gloss—
14b. fancy boxes, oases 361b....... f0 07*

OfrnBdifcn Electric Starch- 
Boxes of 40 fancy pkgs., per case 1 50 

Celluloid Starch-
Boxes of 46 cartons, per oase..., 8 60 

Culinary Starches—
Challenge Prepared Com— ___

1-lb. packages, boxes 40 lb.......... 0 06J
Jo. 1 Brantford Prepared Corn-

1-lb. package*, boxes 40 lb........ 0 07
Crystal Biaise Corn Starch-

1-lb. packages, boxes 40 lb.......... 0 07
BAN TOT STARCH, 

pkges. oases 6 do*., per case.. 4 76
ST. LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.
Culinary Starches—

8l Lawrence com starch, 40 lb . 0 07 
Laundry Starches—

No. 1 White, 4-lb. cartons, 48 lb.. 0 161
»• 8-lb. cartons, 86 lb.. 0 06j
•» 800-lb. bbl.................. Oui
'* 100-lb. kegs................. 0 0U

Canada Laundry, 40 to 46 lb........  0 Oil
Ivory Gloss, 8-6 family pkgs., 48 lb 0 0ï*

4 1-lb. fancy, 80 lb........... 0 074
** large lumps,100-lb kegs 0 061

Patent starch, 1-lb. fancy, 88lb.. 0 07è 
Akron Gloss, 14b. packages. 40-lb. Off]

OCEAN MILLS.

Syrup.
“CROWN” BRAND PERFECTION BTRUF. 

Plain tins, with label— Per na«e
8 lb. tins, 8 do*, in case................  2 00
6 ' 1 “ " .................2 45

10 " 1 " H .................. 2 40
40 “ * " ............... 2 35

(5,10 and 20 lb. tins have wire handles. ) 
small’s brand—Standard.

6 gaL tine, per can.................................. 4 40
1 11 " per case............ .................... 4 90

•• •« “ ................................. 6 45
5 70

Chinese

n. •*, lem 6

LUCAS, STEELE & BRISTOL. 
Empire Map e Syrup—

Cases 24, pis. .'i 50 Cases, 24 qts.. 4 80
" ".f* “ ..............................6 gals.. 4 50

SAL ADA CK Y O»

Wholesale. Retail.
Brown Label, l’s......................... fto 80 SO 86
„ , *' I s........................ 0 81 0 86
Green Label, I s and ft’s.......... 0 88 0 80
Blue Label, l’s, is, fs and *'s 0 80 0 40
BedLabeL Is and is............... 0 86 0 60
Gold Label, is....................... . 0 44 0 60

J. * J. OOLMAN’S, LIMITED.
Rice Starch-

Packed in cases of 56 lbs. each (cases free) 
No. 1, London— Per lb.

In papers of 4 to 5 lbs........................ 6Jc.
Blue, white or assorted.

In Pictoria Cardboard Boxes—
4 lbs. net weight..................................  8}c.
1 lb. gross weight ............................... 8ic.

Jib. gross weight ............................... Sc.
lb. gross weight ............................... 10c.

Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

lib. gross weight............................... 9*c
Mm Poliih.

, cheapness Vtw> 
l t»\\w is \tiAn wiwaWt&l

UMn* Ban, 5-c*. <*k«, i-grom boxe. # 60 
BMnf Ban, kn aakM. mm bar* t 60
Ban ruU, 10c. .Ue, è-groM boxt.___ 10 00
8™ PmU, 6o. riM. t-mrn boxM.... 6 00

MOTHER’S
FAVORITE
MELAOAMA

TEA.

put up in 30, 60 and 100 lb. boxes.
Wholesale Retail.

Blacky greeny mb

12, i-gal 4 8J 
1, 5-gal 4 00 

54 lots prepared up to 40c. rate 
Emp re Gol ien Syrup- 

Cases, 24—2'd. 2 « 0 Bbls. per lb. 0 C2g
•• 12-5’s. 2 45 %-bt.L 1 0 03
“ 6-1 .'s 2 40 Kegs “ U03à
“ 3-.0 s. 2 35 Pails, SI.10 and #1 50

Usual freight allowance for factory shipments 
Empire Extracts all flavors—

2-oz , 75c. ; 8-oz., #2.2o; 16-oz„ #4.50; 32-or., 
#9.00.

Spe- ial quantity prices — Empire jelly 
powder, all flavors, 90c.

ST. LAWRENCE STARCH CO.. LIMITED.
Bee Hive Brand Corn Syrup.

Barrels, 6U lus ......................... 0 oil per lb.
Half-barrels, 350 lbs.................. 0 03
Kegs, l5u lus .............................. 0 OH
2-g»l. pails 2 ■ lbs ...................... 1 Iy each
3 “ “ 384 1m...................  1 50 “
2-lb. tins, 21 in case, per case.. 2 00 
6-lb. “ i2 *• “ ..2 45
lu-lb. “6 “ " .. 2 «U
20-lb - 3 “ “ .. 2 35

I0L0NA packages,
Pure Ceylon Tea or mixed.

0 18 0 25
19 0 25

. 0 20 0 30
1 0 28 0 40
1 0 35 50
1. 0 40 60

and *-lb. lead

Black Label, 1-lb., retail at 860............. #0 19
" " *4b., “ " ............. 0 80

Blue Label, retail at 30c........................ 0 28
Green Label " 40c..........................0 88
Red Label. “ 50c....................... 0 36
Orange Label, " 60c....................... 0 48
GoldLabel, *" 8O0....................... 0 66

Head Office, St.
John, N.B. 

Toronto Office, 3 
Wellington E.

_ , Wholesale. Retail.
Brown Label, l’s and is.. 0 20 0 25
Crimson “ l’s and fs... 0 22 0 30
Green “ l’s and Vs. . 0 25 0 35
Blue " I s, I s, is, *'s 0 30 0 40
Bronze “ l’s, fa, i’a... 0 36 0 50
Gold “ l’e, is, fs... 0 44 0 60

All grades, either black, green or mixed.

ICeylon Jea’
Blue Label, Is............................. $0 18* #0 86
Blue Label *'s............................. 0 19 0 86
Orange Label l’e and |’s .... 0 81 0 80
Brown Label, l’s and is....... 0 88 0 40
Brown Label is ...................... 0 80 0 40
Green Label, fs and *’§........... 0 86 0 60
Red Label *'■...........................  0 40 060

LAPORTE, MARTIN & CIE, LTD.
Lipton’s Teas, cases 50 lbs. Ceylon and 

Indian green or black. lb.
“A,’ l’s and %’s ...............................#0 45
“B” l’e and %’s................................. 0 40
No. 1 ' C,” l’s and %’s................... 0 36
No. 2 “ "   0 30
No. 3 “ “   0 22
No 4 “ l’e....................................  0 20

Japan Teas—
Victoria, hf-e, 90 lbs........................... 0 25
Pri- cees Louise, hf c, 80 lbs ............. 0 19

Ceylon Green Tea*—Japan style—
Lady, cases 60 lbs................................  0 18
Duchess, cases 60 lbs......................... 0 19
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BLUE RIBBON 
TEA OO. .TORONTO

Oases, 60 1-lb.............................

:: "-SIS::::}........
" " 110 Hb.................................

"GROWN" BRAND 
„ Wholesale. ,

Red Label 1-lb. and *s............. ft 0 851
Blue Label 1-lb. and *e............... 0 88
Green Label 14b........................  0 19
Green Label |e.....................  0 »
Japan Is...................................... 0 19

e. d. MARCEAU, Montreal 
Japan Teas—

" Condor ’’ I 40-lb. boxes.............$
II 40-lb. boxes....... .
III 80-lb. boxes..

,4011
___  40 •’ .............

Blue Jay, basket fired Japan, 70 lbs.,
" Condor ” IV 80-lb. ,r .............

" V 80-lb. " ...............
“ XXXX 80-lb. boxes....
" XXXX 50-lb. " ....

XXX 80-lb. " ....
" XXX 80-lb. " ....
“ XX 80-lb. • ....
“ XX80-lb. " ....
" LX 60-lb. per case, lead 0 274 

packets (85 l’s and 70 *'s)
" Condor ” Ceylon black tea in lead packet ë 

Green Label *•, *s and Is.
60-lb. oases................retail 0 27* at 0
Grey Label, *s. *■ and Is.
60-lb. oases.............. retail 0 80 at 0 23
Yellow Label *S and Is.
60-lb. oases .............. retail 0 85 at 0 26
Blue Label, *s, *s and Is.
60-lb. oases .............. retail 0 40 at 0 30
Red Label, *s, *s and Is.
50-lb. oases.............. retail 0 50 at 0 34
White Label *•, *s and Is,
60-lb. cases .............. retail at 0 46

Black Teas—“Old Grow” blend—
Bronzed tins of 10,85,60 and 80-lb.
No.1....................................per lb. USf
No. 8....................................... " 0 304
No. 8....................................... “ 0 2;
No. 4........................................ “ 0 26
No. 5........................................ “ 0

Tobacco.
THE EMPIRE TOBAOOO GO., LIMIT* U

Smoking—Empire, 4s, 6s and 18s.... #0 ii
" Amber, 8s. and 8s..............  0 fir.
" Ivy, 7a................................... 0 5<;
“ Rosebud, 7a.................. . 0 6.

Chewing—Currency, 12a. and 6*a.... 0 46
“ Old Fox, 18a........................ 0*?
" Snowahoe, 6*a.................... 0 5i
" Pay Roll, 7*e..................... 0 >
“ Stag, 10 oz........................... 0 46
“ Bobe, 6a. and 18a................ 0 4
' “ 10 oz. ban, 6*a........ 0 4 .
" Pair Play, 8a. and 13s .... 0 53
" Club, 6e. and 18a................ 0 -•
“ Universal, 18a..................... 0 *7
" Dixie, 7a................................ 0 5'

JOS. 1 COTE, QUEBEC.

Cigars, per thousand.
Cote’s Fine Cheroots, 1-10............
V.H C., 1-20................................................
St. Louis (Union), 1-20............................3?
Champlain 1-20.........................................  3-60
El Sergeant Premium. 1-20—1-40 .
J. O. Cl, Havana P. Finos. 1-20...

Cut tobaccos.
Petit Havana, 1-3, 1-13—1-6.....................t 'Ç
Quesnel, 1-4,1-2.........................................  Ç

“ 1-9.........   f?
Cote’s Choice Mixture, 1-lb tins.............. • Jl

“ “ |4b " ............. <• =
" “ 1-lb " ............. 0i0

Vinegars.
e. D. MAROEAU, Montreal Per ^ 

BMD, pore distilled, highest quality.. #0 ô.-i
Condor, pure distilled........................... 0
Old Crow................................................. 0

Un#»oIa' nrices to buyers of large auanH-■
White Wine, proof............................. 0

“ extra strength pickling 0
" XXX ............................ 0 £5
“ XX................................. 0 £ j
" X ................................... 01c

Tftftat.
Royal yeast, ldos.5c.pkgs................ ] ‘
Giuettz «ream yeast, 8 doe In case... 1 I3



THE CANADIAN GROCER

BATGER’S 
LIME JUICE 

CORDIAL

“A high-grade lime juice 
cordial affording the dealer 
a fair profit.” The opinion of 
a large dealer on Batger’s 
Lime Juice Cordial.

ROSE & LAFLAMME
Agents

MONTREAL and TORONTO

WE HAVE SOLD 
OUT

our stock of Matches to the 
Canadian public, but are 
making millions more every 
day to fill the increasing 
demand.

If you are not handling our 
matches write us to-day for 
prices.

The Improved Match Co.,
Heed Office: 

BOARD OF TRADE, 
MONTREAL.

Umltmd
Fectory:

DROMMONDVILLE,
P.Q.

The
Fresh
Fruits
are
care
fully
selected

♦HW

Their
delici
ous
flavor
appeals
to
every
body

You should have them in stock.
Agents :

ROSE & LAFLAMME, - - - MONTREAL

' Can Works
MONTREAL

THAT’S OUR ADDRESS

Our business is the manufacturing of 
Cans of every description. Our object 
in advertising in The Canadian Grocer 
is to remind you that we are desirous of 
obtaining your order.

We guarantee to make better cans 
than anyone else.

Where do you come in ?
You communicate with us and let us 

show you how well we can serve your 
interests.

It’s to your advantage.
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CLASSIFIED LIST OF ADVERTISEMENTS. The Canadian Grocer
Accountants and Auditors.

Davenport Pickup A vo., Winnipeg.
Awnings, Tents, Rope, Etc.

Uoun c k Rope Exporting t o., Montreal. 
Tobin Tent A Awning io., Ottawa.

Bahtng
CodvulfCodnlle-Georgeson, Ltd., The, Winnipeg 
Oillett, E.WmOo., Toronto.
McLaren’*. W. D., Montreal.
National Drug Co., Montreal.

Beer—Non - A Icoholic 
Kop«’ Breweries London, S.W.

Biscuits. Confectionery. Gum, Btc 
Bode s Gum Co., Montreal.
Cowan Co., Toronto.
Kingery Mfg. Co., Cincinnati.
Manse 11, Hunt A Cotty Co., Montreal 
McLauchlan, Sons A Co., Owen bound. 
Mooney Biscuit & Candy Co., Stratford. 
Mott, John P., A Co., Halifax. N.S. 
National Licorice Co., Brooklyn, N.Y. 

Brooms, Brushes and Woodenware. 
United Factories, Limited, Toronto. 
Woods. Walter, A Co.. Hamilton. 

Calendars. Etc.
London Printing A Lithographing Co., 

London, Ont 
Canned Goods■

Aran ur Limited, Toronto.
Balfour, Smye A Co., Hamilton. 
Canadian Cannera, Hamilton.
Old Homestead Canniug Co., Picon. 
Turner. James s Co.. Hamilton, Ont 
Windsor, J. W., Montreal.

Cash bales Books.
Carter-Crume Co., Toronto.

Cheese Cabinets•
Walker Bin and Store Fixture Co., Berlin

Cigars, Tobaccos* Btc•
American Tobacco Co.. Montreal.
Cote, Joseph, Quebec, Que.
Empire Tobacco Co., Montreal. 
MoDougalL D., A Oo., Glasgow, Soot. 
Payne, J. Bruce, Granby, Que.
Tuokett, Geo. B.. A Son Co., Hamilton. 

Clutch Nails•
Warminion, J. N., Montreal.

Cocoas and Chocolates- 
Baker, Walter A Co.. Dorchester, Mass. 
Beams, John, I<td , Winnipeg.
CaiUer’s Chocolate, Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, A Co., London, Eng. 
Frame-Food Co., London, S.W.
Lowney, Walter M., Co., Boston, Mass. 
Mott, John P.. A Co.. Halifax, N.S. 
Nestles Chocolate, Montreal. 

Computing Scales 
Butt, Wm. J., Winnipeg.
Computing Scale Co.. Toronto.
Toledo Computing Scale Co., Hamilton. 

Concentrated Lye- 
Gillett B. W.. Co., Toronto.

Condensed Milk and Cream. 
Borden's—Wm. H. Dunn, Montreal. 
Truro Condensed Milk Co., Truro. N.S. 

Counter Chech Books. Etc 
Carter-Crume Co., Toronto.

Crockery. Glasswareand Pottery.
Campbell's, R. Sons, Hamilton.
Toronto Pottery Co., Toronto.

Dairy Produce and Provisions
Clark, Wm., Montreal.
Dawson Commission Co., Toronto.
Duff A Co , Hamilton, Ont.
Ingeraoll t'aukii g Co., Ingersoll, Ont. 
Fearman, F. W , Oo^ Hamilton. 
MacLaren Imperial Cheeee Co., Toronto 
Montreal Packing Co., Montreal. 
O’Mara. Joseph, Palmerston.
Park, Blackwell Co., Toronto.

Power, B. I ., Halifax, N.S. 
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm.. A Co.. Toronto. 
Tanguay, Alf. T., A Co., Quebec. 

Delivery Wagons.
Abbott, H G . » Co., London. Ont. 
Ewart, J. A., Toronto

Egg Trays.
Star Egg Carrier 

Rochester, N. Y.
A Tray Mfg. Co.

Financial Institutions 4* Insurance
Bradstreet Oo.

Fish
Atlantic Fish Co., Halifax, N.S.
Bickle, J. W., A Greening, Hamilton. 
Connors Bros., Black’s Harbor N.B. 
Loggie, W. S. A Co., Chatham, N.B.
Me William A Everist. Toronto.
Millman, W. H, A Sons, Toronto. 
Windsor, J. W., Montreal.

Flavoring Extracts»
Capstan Mfg. Oo., Toronto.
Ozo Co., Montreal.

Fluid Beef
Buvril Limited.

Foreign Importers.
Colbeck, Henry, Newcastle-on-Tyne.Eng. 
Doughty, A. C., A Co., London, Eng. 
Gregson, W C., A Co., Liverpool, Eng. 
Methven. James London, Eng.
Scott, David, A Co., Liverpool. Eng.

Fruits—Dried, Green, and Nuts.
Belleville Fruit A Vinegar Co., Belleville. 
Brown Bros. A Sons, Montreal.
Chouillou, C. A. A Co., Montreal 
Davidson A Hay, Toronto.
Dawson Commission Co., Toronto. 
Fisher, Frederick, A Sons, London,Eng. 
Gibb, W. A., A Oo., Hamilton.
Gillard, W. H., A Co., Hamilton, Ont. 
Kinnear, Thos., A Co., Toronto.
Lucas, Steele A Bristol, Hamilton. 
Montreal Fruit Exchange, Montreal. 
MoWiUiam A Everist. Toronto.
Ozo, The, Company, Montreal.
Rattray, D.. A Son, Montreal.
Redlands Golden Orange Ass’n, Red

lands, California.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., A Co., Toronto.
Tippet, A. P., A Co., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh, A Son, Guelph.
White A Co., Toronto.

Cox, J. i G., Edinburgh, Scotland. 
Nicholson A Brock. Toronto.

Grain. Flours and Cereals, Seeds 
Alexander Milling Co., Ltd.. Brandon. 
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., A Co., Quebec.
Leitch Bros, Oak Lake, Man.
Nicholson A Bain, Winnipeg.
Nicholson A Brock, Toronto.
Tanguay, Alf. T., A Co., Quebec. 
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodstock, Ont. 

Grocers- Wholesale 
Balfour, Smye A Co., Hamilton. 
Bourque, T. A., A Co., Sherbrooke, Que. 
Chouillou. C. A., A Co., Montreal.
Ozo Co., Montreal.
Codville-Georgeson Co., Winnipeg. 
Colson,C. E. A Son, Montreal.
Davidson A Hay, Toronto.
Eby, Blain Co., Toronto.
Eckardt. H. P., A Co., Toronto. 
Galbraith, Wm., A Son. Montreal. 
Gillard, W. H., A Oo., Hamilton. 
Kinnear, T.. A Co., Toronto.
Lucas, Steele A Bristol. Hamilton. 
Turner, James, A Co., Hamilton.

Grocers* Grinding and Packing 
Machinery.

Coles Mfg. Co., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D., Co., Toronto.
Sprague Canning Machinery Co., Chicago

Infants* Foods.
Keen, Robinson A Co., London, Eng.

Interior and Exterior Store Fittings ■ 
Walker Bin A Store Fixture Co., Berlin. 

Jams • Jellies, Btc•
Batger’s—Rose A Laflamme, Montreal. 
Windsor, J. W., Montreal.
Goodwillie’s—Rose A Laflamme, Montreal 
Smith, E. D., Winona, Ont.
Ozo Co., Montreal.
Upton, Thos.. A Co., Hamilton.
Wagstaffe Limited, Hamilton, Ont. 

Manufacturers* Agents, Brokers and 
Commission Merchants.
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Anderson. Powis A Co., Toronto.
Ashley A Lightcap, Winnipeg.
Carman, Joseph, Winnipeg, Man.
Dawson Commission Co.,Toronto.
Dunn, Wm. H., Montreal and Toronto. 
Fontanel, Leon. Montre il.
Gorham J. W., A Co., Halifax N.S. .
H -neyman. Haul tain A Co.. Regina. 
Holmes, W. G., A Co., Calgary, Alta. 
Hughes. A. J., Montreal.
Jarvii C E., A Co., Vancouver, B.C.
Kyle A Hooper, Toronto.
-Lambe. W. G. A., A Oo., Toronto. 
McFarlane A Fi ‘Id, Hamilton, Ont. 
MacLaren Imperial Cheese Co., Toronto 
Millman, W. H., A Sons, Toronto. 
Nicholson A Bain, Winnipeg.
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm., Co., Toronto.
Shallcross, Macaulay & Co., Victoria and 

Vancouver B.C.
Scott, Batngate, A Co., Winnipeg.
Taylor, W. A., Winnipeg.
Thomas. J. P., Quebec.
Thompson, G. B.. Winnipeg, Man.
Tippet, A. P. A Co., Montreal.
Warren, G. C , Re-rina, Bask.
Watson, Stuart. Winnipeg, Man.
Watson, Andrew, Montreal.

Matches.
Improved Match Co., Montreal.

Mince Meat.
Capstan itfg. Co., Toronto.
Clark, Wm., Montreal.
Fearman, F. W., Co., Montreal.
Lytle, T. A., Co., Toronto.
Nicholson A Brock, Toronto.
Wairataffes, Limited, Hamilton.
We they J. H., St. Catharines.

Office Supplies.
Bu»ine«s systems Ltd., Toronto. 
Copeland-Chattereon Co., Toronto.
Crain, Rolla L., Co., Ottawa.

Patent Medicines.
Mathieu, J. L., Co., Sherbrooke, Que.

Puss Books, Btc.
Allison Coupon Co., Indianapolis. Ind.

Pickles, Sauces, Relishes, Btc.
Capstan Mfg. Co., Toronto.
Douglas J. M., A Oo., Montreal.
Gi lard A Co., Walthamston, London, 

N E.
Holbrook A Co., London, Eng.
Ozo Co., Montreal.
Hudon, Hebert A Cie, Montreal 
Lytle. T. A., Co.. Toronto.
Mason, Geo., A Co., Ltd.,London. Eng. 
Paterson s— Rose A Laflamme, Montreal. 
Taylor A Pringle, Owen Sound, Ont.

INDEX TO ADVERTISERS.
Abbott, H. G., A Co.............................. 73
Accountants and Auditors ...............  2s
Acme Can Works.................................. 7J
Adam Geo A Co................................. 2
Adamson, J T A Co................  2
Alexander Milling Co........................... 57
Allison Coupon Oo...............................12
American Tobacco Co. ...............  69
Andcr-on, Powis A Co.......................... 2
Ashley A LLhb ap................................ 4
Atlantic Fish Companies ................... 63

Balfour, Smye A Co.............................. 17
Beams John, Limited.........................  53
Belleville Fruit and Vinegar Co...........62
Bell Tel- phone Co................................... 28
Bli'e Ribt-on Tea ............................... 3
Bode s Gum Co...................................... 54
Borden's Condensed Milk Co................76
Bovrii Limited............ou .side back cover
Bradstreet s...........................................  4
Braid. Wm.. A Co................................ 77
British America Assurance Co.............. 23
Brocs, J. G...............................................63
Bryce, Chas. 0.. Co ..............................64
Business Systems Limited................... 71

Gailler’s Chocolate.................................. 58
Campbells, R.. Sons... inside back cover
Canada Paper Co................................. 4
Canada Sugar Refining Oo......................18
Canadian Cannera................................ 6
Canadian Castile Soap Co., Ltd .........25
Canadian Coc< anut Co...........................24
Canadian Salt Co.....................................10
Capstan Manufacturing Oo................ 24
Carman, Joseph................................ ». 2
Carter-Crume Co.................................... 73
Gaiter 8. J., A Co................................ 24
Chouillou, C. A., A Co........................... 16
Clark. W................................................. 44
Codville-Georgeson Co...........................41
Colbeck. Henry......................................44
Coles Manufacturing Oo.................... 72
Colson, K. 0. A Son. .inside front cover
Common Sense Mfg. Co....,.........  23
Computing -tale Co .................  73
Confederation Life Assurance Co. .. 22
Connors Bros........................................63
Cote. Joseph..........................................69
Cowan Co....-.........................................68
Cox, J. A G............................................. 55
Grain, Rolla L., Oo..............................  72

Dailey, The F. F., Co., Limited......... 1
Darling A Brady.............. ................ 9
Daviubvu a txay..................  2n. Vi.in < fimmleelor* r*n. 61
Daveni ort, Pickup A Co......................  3J
Doughty A. C., fc Co............................ 44
D uelas J M. A Co........................... 67
Duff John, A Son.................................. 4/
Eby, Blain uo ..................................... 3
Ed wardtUiurg Starch.outside front cover
Empire Tohar-co Co..   69
Epps, Jas., A Co..................................... 55
Essex Canning Co.................................  15
Ewing b H., A SODS.....................  16
Fabien, C. P............................................ 22
Fearman, F. W., Co ...........................  42
Fisher, A. D., Co...................................73
Fisher F T...........................................  11
Frame-Food Co.....................................  14
Galbraith, Wm., A Son......................... 24
Gibb, W. A., Co...................................  61
Gillard, W. H., A Co...........................  18
Gillett, K. W., Co., Ltd....................... 7
Gorham, J W., A Oo............................  2
Uourock Rope Work Export Oo..........24
Gregson, W. 0., A Co..............................44
Greig, Robt., A Co...................................11
Hans n J. H......................................... 13
Hillock, John, A Co..............................  73
Holmes, W. G., A Co............................ 2
Honey man. Haul tain Go...................... 2
Hotei Directory.......................................23
Hughes. A. J ...................................... 2
Hudon, Hebert A Co..........................
Improved Match Co................................ 79
Ingersoll Packing Co............................. 47
Japan Teas............................................  18
Jarvis, C. E., A Co................................  4
Jones A fcwan....................................... 2
Kingery Mfg. Oo.................................... 61
Kinnear, Thos., A Oo............................. 14
Kimuac, Nap. A Oo...........................54
Hops' Breweries.................................... 13
Lam he U-. i* a................................  2
Latourette Adv. Agency...................... 4
Leitch Bros...............................................64
Loggie. W 8.. A Co.............................  62
London Printing A Litho. Co................15
Lucas, Steele A Bristol.........................

outside back cover 
Lytle, T. A., Oo.................................... 7

Poison, Rat
Common Sense M/g. Co., Toronto.

Polishes-Metal. •
Majestic Polishes, Ltd., Toronto.
Oakev. John. A Sons, London, Eng.
Ozo Co., Montreal.

Polishes—Shoes.
Dailey F F.. Co., Ltd., Hamilton, Ont.

Polishes Stove.
Nickel Plate Polish Co., Chicago.
Ozo Co., Montreal.
James’ Dome, W. G. A. Lambe A Co. 

Toronto.
Morse Bros., Canton, Mass.

Refrigerators.
Eureka Refrigerator Co., Toronto.
Fabien, C. P Montreal.
Hanson, J. H., Montreal 
Hillock, John, A Oo., Ltd., Toronto.

Salt
Canadian Salt Co., Windsor, Ont.
Empire Salt Co., Sarnia, Ont.
Gray, Young A Sparling, Wingham, Ont. 
Mason A Hickey, Winnipeg, Man.
Toronto Salt Works. Toronto.
Verret, Stewart A Co., Montreal.

Shrubs, Trees, Etc.
Brown Bros. Co., P.O. Brown’s Nut- 

series, Ont.
Soap.

Canadian Castile Soap Oo.. Berlin, Ont. 
Darling A Brady, Montreal.
Guelph Soap Co., Guelph, Oat.
Royal Crown Limited, Winnipeg, Man.
St. Croix Soap Mfg. Co., St Stephen, N.B 
Taylor, John. A Co., Toronto.

Soda—Baking.
Church A Dwight, Monti eai.

Starch.
Edwardsburg Starch Co., Cardinal, Ont 
St. Lawrence Starch Oo., Port Credit. 

Storage and Warehouses,
Fisher, T. F., Edmonton.
Terminal Watehouse A Cartage Co, 

Montreal.
Sugars, Svrués and Molasses.

Canada Sugar Refining Co., Montreal. 
Dominion Molasses Co., Halifax, N.S. 
Edwardsburg Starch Co., Cardinal, Uni 
Ozo Co., Montreal.
Lucas, Steele A Bristol, Hamilton.
" Sugars " Limited, Montreal.
Tippet, A. P., A Oo., Montreal. 

leas. Coffees, and SPices. 
Balfour,Smye A Co., Hamilton.
Braid, Wm., A Co., Vancouver, B.C 
Ceylon Tea Traders' Ara'n. 
Codville-Georgson Co., Winnipeg 
Ewing, 8. H A Sons, Montreal.
Gillard, W. H., A Co., Hamilton.
Greig, Robt. Co., Toronto.
Japan Tea Traders’ Ass’n.
Minto Bros., Toronto.
Paterson, R., A Sons, Glasgow, Scot. 
Salada Tea Co., Ton-, and Montreal 
Symington, T., Edinburgh, Scot.
Truro Condensed Milk Co., Truro, N.S 
Turner, James, A Co., Hamilton. 
Warren, G. C., Regina, 8ask.
Warren Bros., Toronto.
Wood, Thos., A Oo., Montreal.

Vinegar and Cider.
Belleville Fruit ana Vinegar Co^Bellevi 11e 
Purnell, Webb A Co., Bristol, Eng.
Ozo Co., Montreal.
White, Oottell A Co., London, S.E.

McDougall. D.. A Co..........................  69
McFall, A. A........................................... 54
MeFariane A Field............................... 2
MuGaw & Russell................................... 2
McLaren s Cooks’ Friend Baking

Powder..................inside back cover
McLauchlan A Sons Oo......................... 55
McLea, J. A R....................................... 62
Me William A Everist ......................  6J
MacLaren s Imperial Cheese Co. .. 2, 74
Magor, Frank...........outside front cover
Manitoba Canning Co........................... 47
Maple Tree Producers' Association .. 17
Marshall. James................ 44
Mason A Hickry.................................... 41
Mathieu. J. L, Oo.............................. 17
Methven, J., Sons A Co........................ 44
Metropolitan Bank................................ 23
Millman. W. H., a Sons...................... 2
Mitchell H. W...................................... 4
Montreal Fruit Exchange.....................61
Montreal Packing Co............................ 49
Mooney Biscuit and Candy Oo.............. 55
Morse Bros............................................ 76
Mott, John P., A Oo............................. 58
National Licorice Co............................. 8
National Drag Co ...............................  9
Nestle's Chocolate.................................. 57
Nicholson A Bain.................................  12
Nicholson A Brock................................  57
Nickel Plate Stove Polish Co............. 24
Oakey, John, A Sons... inside back cover
Oakville Basket Oo................................  62
Ocean Mills........................................... 4
Old Homestead Canning Co...............  6
O’Mara, Joseph....................................... 47
Ozo Co....................................................  53
Park, Blackwell Oo................................ 42
PatereomR., A Sons.............................. 14
Patrick, W. G., A Oo............................. 2
Payne, J. Bruce.......................................68
Power, B. H..........................................  44
Quance Bros .................................... 45
Queen City Oil Oo.................................. 65
Rattray D.. A Hons.............................. 14
Retail Merchants’ Ass’n of Western

Canada................................................. 65
Robinson. O. B. A Oo............................ 61
Row A Laflamme........................... A 79
Rowat A Oo ............................................ 16
Royal Baking Powder Co .....................6f

Fairbank, N. K. Jo., Montreal 
Gillett, B. W. Co., Toronto.

Wrapping Paper. Paper Bag* 
Twine, Wood Dishes, Btc. 

Canada Paper Oo., Toronto.
feast.

Gillett, B. W.,Oo., Toronto.

Royal Crown Limited........................... iJ
Rutherford, Marshall A Co................. G
Ryan, Wm., Oo....................................... 12
"Salada" Tea Co....................................  7
Scott, Bathgate A Co........................... 1
Scott. David, A Co................................. ü
Shallcross, Mscaulay A Co..................  f
Sherbrooke Cigar Co...............................r)
Smith. E. D..............................................6-
Smith A Schipper ....................   1
Sprague Canning Machinery Oo........
St. Charles Condensing Co..................’1
So. Croix Soap Co................................ 71
Stimpson Computing Scale Co............ J
Stringer. W. B.,eOo...........................  ü.
Standard Brokerage Co.......................  *
Stuart, Watson A Co............................   -
" Sugars " Limited........................20. i
Taylor. John, A Co................................. ±3
Tayior A Pringle ................................... vj
Taylor, W. A......................................... 2
Terminal Warehouse and Cartage Go. 75
Thompson, G. B........................   2
Tillson, Co., Ltd....................................•-9
Tippet, Arthur P., A Oo......................... ,1
Tobin Tent A Awning Co.................... *'>
Toledo Computing Scale Oo.................73
Toronto Pottery Co....inside back cover
Toronto Salt Works.............................. 44
Truro Condensed Milk Oo., limited., i
Tuokett, Geo. B., A Son Oo................... <>'&
Turner, James, A Oo............................
Verret, Stewart Oo................................. ci
Wagstaffe Limited ............................. '•>
Walker, Hugh, a Son -.......... C;
Walker Bin A Store Fixture Oo........ - 2
War min ton, J. N....................................W
Warren. G. 0 ........................................  ?
Watson, Andrew.................................
Watson, Boyd A Co............................... 7J
Western A surance Oo.........................
Western Canada Flour Mills Co........
Wethey, J. H.............outside back oov.r
White AOo............................................7,1
White, Oottell AOo..............................
Wilson, Archdale ..................................44
Windsor, J. W.......................................
Winn A Holland ................................... 1?
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THE CANADIAN GROCER
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STRENGTHEN YOUR HOLD
on your best oustomers by 
only sellingthem the best.

“BOVRIL”
is the BEST fluid beef to 
stock, because it sells 
quickly and is always to 
be relied upon.

Wethey’s 
Mince Meat

(In Cartons)

has been recognized as the standard of 
Canadian excellence for a quarter of a 
century.

PURE WHOLESOME
ONE TRY SATISFIES1

RICH

If your jobber cannot give it to you 
please write us direct.

J. H. WETHEY, LIMITED
ST. CATHARINES, - CANADA

^3

SELL AT OLD PRICES
If orders are placed promptly.

it Come First Served

HAMILTON

Teas are UP all round !
We have sold a lot at old pric^, 

Still have some special lines, except
ional values left. These we wil

Empire Brand

Are you one of our ’phone
customers ? If not, try 

£ FREE long distance phones.


