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For Years Past

Colman’s £ Keen’s
Have Distanced All 
Com petitors in

The Mustard Market

by Special Warrant 
ManufacturerstotheQUEEN

The Retailer who stocks both is making sure 
that he is featuring the MUSTARD the 
world is asking for.

MAGOR, SON & CO.
AGENTS FOR THE DOMINION OF CANADA

403 St. Paul Street MONTREAL

Double SupeR^_

Toronto Office :
30 Church St.

Suggestions Will 
Make Sales For You

The grocer who makes definite suggestions to his customers, makes sales as a result. 
For instance, if you say to a customer : “Madam, a pinch of

____BENSON’S PREPARED CORN
will prevent salt from becoming hard and lumpy,” you set that woman thinking 
along a new line—and, incidentally, you make a sale. In this space, from 
time to time, you will find little suggestions worth making to your customers— 
little suggestions that will help you to make sales. Watch for them.

EDWARDSBURG STARCH COMPANY, LIMITED
MONTREAL CARDINAL TORONTO BRANTFORD VANCOUVER
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A Faultless 
Product

MÏÏ There is no better factory in the world 
adapted solely to the production of Macaroni 

and similar pastes than that of Felix Codou in 
Marseilles, France. Every modern appliance is 
there—it is scrupulously clean —the original has 
been enlarged several times to meet the steadily 
increasing demand from particular people.

C0D0U 5 MACARONI
tfïï Vermicelli, Spaghetti, Fancy Letters and 

Figures, as well as Macaroni, are the 
specialties produced—each one has a national 
reputation for high quality.

Taganrog Russian Wheat is used exclusively— 
the wheat that yields the BEST results—the 
wheat that is peculiarly adapted to the desired 
purpose. “Codou’s”—that is the name to think 
of when the best is wanted.

Arthur P. Tippet & Co.
Agents

8 Place Royale, Montreal 84 Victoria St., Toronto
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Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies. Wlonlpri Office

WANTED TA1 PIIHOUAQC Whole or part interest in Manufacturers’ Agency,
FW HIl 1 LU 1 U aUllVllRwE Brokerage, or Commission Business in 

Western Canada or on Pacific Coast. Address, Box 744, Care CANADIAN GROCER, Toronto.

THE MARSHALL 
BROKERAGE COMPANY 

67 Dundas St„ LONDON, ONT.
Wholesale Grocery Brokers. Fully equipped 
to act as agents for British, American and 
Canadian grocery lines. WRITE US.

J. W. GORHAM & CO.
Manufacturers' Agents and Grocery 

Brokers
HALIFAX - . NOVA SCOTIA
We are open for a few high class specialty 

lines

Currants

on spot, Ceroni’s pack, fine 
filiatras, cleaned and un­
cleaned. No better packer 
in Greece.

W. H. Millman & Sons

Wholesale Grocery Brokers
TORONTO

MacLaren Imperial Cheese Co.
iJmlteH

AGENCY DEPARTMENT
Agenta for Grocers' Specialties and Wholesale 

Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Lind Brokerage Co.
73 Front Sf. But TORONTO

HMAOQUARTtmS FOR
Muscavado and Crystals 

Raw Sugar

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press, in good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND »

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for a few more flret-olaae lines.

WATSON Sc TRUESDALE
Wholesale Commieeion Broken end 

Manufacturera* Agente.

WINNIPEG, - MAN.
Domestic and Foreign Agendas Solicited.

NEWFOUNDLAND
T. A. MACNAB Sc CO.

ST. JOHN’S, NEWFOUNDLAND
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS
Importer, and exporter. Prompt and oar.ful at­

tention to all Duetneaa. Hiffasat Canadian and foreign 
references. Cable addreae : "Macnab," St. John's.

Oodee : A.B.C 6th edition, and private.

WINNIPEG
H. G. SPURGEON

Wholesale Broker end Manufacturers’ Agent
Canadian, British and Foreign Agendas Solicited.

238 Chambers of Commerce. P.O. Box 1812

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Mercbahents, Customs 
Brokers and Manufacturera’ Agenta. Cara Dia- 
trlbuted, Warehoused and Forwarded. Warehouae 
on Transfer Track. Businesa solicited. Our posi­
tion ia your opportunity.

SASKATOON, WESTERN CANADA

G. C. WARREN
Box 1036, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade E.tabliahed 12 V.are.

Dome.dc end Foreign Agenda. Solicited

DISTRIBUTORS, LIMITED
F. O. Drawer 98

EDMONTON. ALBERTA

Manufacturers’ Agents, Commission Mer­
chants. W are housemen.

Track connection with all Railroads.

If you are looking for trade with Irish merchants 
there is one paper that can put you in touch with 
buyers, and that is the

Irish Grocer, Drug, Provision 
and General Trades’ Journal.
10 Garfield Chambers, Belfast, Ireland.

W. G. A. LAMBE Sc CO.
TORONTO

Grocery Brokers and Agents.
EetablWhed 1886

A. Francois Turcotte
COMMISSION MERCHANT

Room IS, Morin Blook
Qu»boo, - Canada

On» or taro more aQonoloo yruntod
FIRST CLASS CONNECTION

J. A. TILTON
WHOLESALE GROCERY BROKER

ST. JOHN. N.B
Correspondence solicited with Houses 

looking for first-class grocery connections.

W. G. PATRICK Sc CO.
Manufacturers’ Agents

ad
Importers

77 York Street, Toronto

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing and Forwarding Agents. 
Warehouse on C.P.R. spur track. 
Promptness and Satisfaction guaranteed. 
Business Solicited.

2
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GRAPE JUICE

CLEAR. PURE.

A Beverage—A Food Product—A Table Requisite
THE PURE JUICE OF THE CONCORD GRAPE 

Replacing Wines Used in the Home. Served at Soda Fountains.

All Grocers and Druggists should Stock it, as it is being Heavily Advertised 
in the National Publications Reaching Thirty Million American and Canadian 
Readers a Month.

IN THE
TEN-PIN BOTTLE

Made in the 
Largest Grape 

Juice Factory in 
the World. 

Write for Prices 
and Particulars. 
Good Profits.

Handsome Display 
Free.

Punch Bowls Free.

Recipe Books Free

TRIM YOUR WIN­
DOWS AND IN­

CREASE THE 
DEMAND

THE GRAPE PRODUCTS CO., NORTH EAST, Pa., U.S.A.
MACLURE & LANGLEY Toronto, Winnipeg, Montreal

BORDEN’S
EAGLE BRAND EVAPORATED MILK 
CONDENSED MILK peerless brand

dde
^ftlL BORE

!5^Bss3e2S861’
1 b««r the sidnatu re- /yyw

""SscoNoESsmiîii-»1 J
a^NEWVORK

By recommending these Brands 
you will please your customers.

They are the best that 
Science can produce.

BORDEN’S CONDENSED MILK CO. 
“Leaders of Quality” Established 1857

Sales Offices and Agencies : —
MONTREAL TORONTO WINNIPEG 

and VANCOUVER

Mason (3D. Hickey, Winnipeg and Calgary
WILLIAM H. DUNN.

Montreal, Toronto and Vancouver
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The McCaskey System cuts out useless bookkeeping, prevents 
foregetting to char. e. prevents errors and disputes with customers over 
iheir accounts, acts as an automatic collector, is an automatic credit limit, 
preventing over-buying and over-selling, and protects ihe user against loss 
of insurance in case of fire.

The McCaskey System has 
been approved by expert 
auditors and accountants as 
the natural, logical and most 
scientific method of handling 
accounts, yet is so simple that

Only
One

VPriting

Manufacturers of Surety Non-Smut Duplicating and Tripli­
cating Sales Books and Single Carbon Pads in all varieties.

THE CANADIAN GROCER

Stop that Night Work!
The daylight hours should lie sufficient in which to do your 

bookkeeping. And still, many nights each month you are chained 
to your chair and your desk, posting, totaling accounts, making out 
statements, doing any one of a dozen things with your books.

You want information about your business, yet you are going 
the long way around to get it. The short way is the one adopted by 
more than 70,000 merchants in all parts of the United States. These 
have found that by the use of The McCaskey Gravity Account 
Register System their posting and totaling are done at the time the 
sale is made. They have no statements to make or mail at the end 
of the month because each sale-slip is an itemized account of the 
goods purchased and each shows the total indebtedness to date.

^M^CASKÇy First and 
Still 

the Best

You owe it to yourself to investigate the merits of the McCaskey 
proposition,

A letter or postal card will bring you information without any obliga­
tion on your side to purchase.

Or. tear out this advertisement, sign your name and address, when 
it reaches us we'll know you want information

Dominion Register Co., Ltd.,
519-521 Corn& Produce Exchange. Manchester. Eng.

with it anyone can keep accu­
rate records of goods bought 
and sold, merchandise on 
hand, cash on hand and in 
bank, accounts payable and 
any other that may be desired

Toronto, Canada

An Investment that Pays Handsomely! |
If you wish to impress people with the idea that you are in the 
coffee business right, you should instal a

HOBART
Electric Coffee Mill

Its handsome exterior, beautifully enamelled and nickeled, adds 
to the appearance of any grocery store, and the motor and grinding 
parts are so well arranged and of such excellent workmanship and 
materials that the grinding is effected in the quickest and most 
thorough manner.
Equipped with the Hobart Automatic Release, an effective protec­
tion against accidental damage to motor, etc.
Get in touch with us right away. We shall be happy to furnish 
full details, and quote prices.

CANADIAN AGENTS :

The W. A. Freeman Company, Limited
HAMILTON, ONT.
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THE CANADIAN GROCER

EstaA/jsAect ASIE

bionation
Biscuits
The Biscuit which should be in every 

Loyal Household throughout the Dominion.

Samples and fi ll particulars from

SNOWDON & EBBITT, . . . 325 Coristine Building, Montreal.

NEWTON A. HILL,................................... 25 Front Street, Toronto.

MASON & HICKEY,............................. 287 Stanley Street, Winnipeg.

The STANDARD BROKERAGE CO.,
852 & 864 Cambie Street, Vancouver, B.C.
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------------------You Were Looking For This------------------

Italian Tunny Fish in Olive Oil
VERGINE BRAND Tunny Fish in Oil has undisputed advantages 
over all others for quality. Softer, tastier, more digestible than 
any other, and is not in shreds but in solid pieces. Vergine 
Brand carries all these qualities to the highest developed point.

PRICES
i lb. tins 
4 lb. “
1 lb. “

12c. per tin 
18c. •* “ 
30c. “ “

FOB.
MONTREAL

When Ordering Ask for the Vergine Brand

-Toronto- Montreal

z4o lb:
ci loss

ma

A SOURCE OF PROFIT IN

St. Vincent Arrowroot Growers’ 
and Exporters’ Association

KIN6ST0WN, - ST. VINCENT. B.W.I.

ARROWROOT
One of the best gifts of the New World has only recently 

come to its own in a large way. For a century or more St. 
Vincent has shipped the bulk of the world’s supply because St. 
Vincent Arrowroot is the best.

Recently, the enormous increase of the use of cocoa and 
chocolates and the study of domestic science and nursing have 
brought it into common use among a much larger portion of 
the people.

There is a large profit for the dealer in handling Arrowroot 
as it rapidly makes its way among the consumers.

Arrowroot makes delicious Blanc Manges, 
Puddings, Biscuits, Cakes, etc., and is in­
valuable as a diet for invalids.

Samples, recipes, grades and prices given 
on application to the Secretary of the

0
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WAGSTAFFE'S
Jftne (Bib Cngltôf)

PURE JAMS, JELLIES, MARMALADES,
ETC.

The most up-to-date Fruit Preserving Plant in Canada, the Walls in processing rooms are 
constructed of white enamelled Bricks, the floor is of mastic, and has every modern sanitary 
method that skill or money can procure. Cleanliness is our motto.

Wagstaffe’s New Season’s 
Strawberry Now Ready for Delivery.

Book your orders qu'ckly.

WAGSTAFFE Limited
Pure Fruit Preservers

HAMILTON ONTARIO
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SUMMER

ww

J W M

LA SO

Delicious ----- Refreshing
ROWAT’S LIME JUICE possesses a delightful, 

lingering and thirst-quenching taste that has made 
it most popular among its users. It is superior to 
any other Beverage on the market—barring none.
A triai will convince you—better write now. The 
season is here.

The BOTTLE which contains this delightful 
beverage can be used to a great advantage as a de­
canter, after the LIME JUICE has been extracted.

Rowat & Co. sgcloaua°nwd
Canadian Agents: Quebec. Ontario. Manitoba, and the North-West. Snowdon * Ebbitt.

Montreal: Halifax. F. K. Warren; St. John. F. H. Tippett Sc Co., Vancouver. C. E. Jarvis Sc Son.

SANITARY CANS
FOR

WINTER PACK
OF

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK, je .*

Sanitary Can Co., Ltd.,
Niagara Falls. Ont.

8



As full of fine quality and as dainty 
in design as the finest imported 
Biscuits— and at one-third less cost 
Almost-as rich as short bread.

London, Montreal, Ottawa, Calgary 
Hamilton, Kingston. Winnipeg

McCORMICKS
“aristocrat”

Éjjfe BISCUITS 0È
Hiilif ABOUT 80 TO THE POUND SEÊêÉ

This line is 

being adver" 

tised exten­

sively in the 

Daily and 

Weekly 

Newspapers.

We are confident 

of a large demand 

and advise that 

you get in an am­

ple supply.

McCormick
Mfg. Co. 
Limited

LONDON
ONT.

ARCTIC” Refrigerators
Pay for Themselves in the 

Ice They Save !
Our “Arct'c” Ice Chamber is guaranteed to produce the maximum 
current of cold, dry air with the minimum waste of ice—you’ll be 
surprised at the length of time your ice lasts. Every day sees more 
discerning grocers proving for themselves the truth of these state­
ments. Your name and address on a post card will bring complete 
information to you.

“Arctic” Refrigerators are ABSOLUTELY SANITARY. Lined with 
'/i inch white opal glass, all corners neatly cemented glass to glass, 
and floor is of inlaid white tile. Impossible to crack or chip oft and 
can be flushed or scrubbed without fear of rust or corrosion. Outside 
cases of solidly and tightly framed oak, richly finished, mounted on 
extra strong ball bearing steel castors. Trimmings are of plain 
brass, well polished.

This is the famous “ARCTIC” Silent 
Salesman Refrigerator

Very attractive and specially adapted for the grocer. 
Made with double plate glass front and sides with air 
space, white tile floor and white opal top. Shelving is of 
plate glass and case in birch or oak as desired A hand­
some, effective fixture. Perfect circulation of cold, dry 
air. Moderately priced.

REPRESENTATIVES IN WEST:
RYAN BROS.. 147 BANNATYNE AVE.. WINNIPEG. MAN. 

DONN LLY. WATSON & BROWN. CALGARY. ALTA.

WRtTE AT ONCE FOR CATALOGUE AND DETAILS

John Hillock & Go., Limited, Toronto
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is a Triumph
FOR

CANE’S
Washboards

A washboard for every purse and each 
the best at the price :
IMPROVED GLOBE—Thin back solid 

zinc washing plate.
ORIGINAL GLOBE—Heavy back zinc 

washing plate.
DIAMOND KIN G— Glass washing 

plate.
WESTERN KING—Enamel Washing 

plate.

Wm. Cane & Sons
COm | LIMITED

NEWMARKET. CANADA

KEEP YOUR STORE AHEAD
Do not be satisfied to be ‘‘just as good " ; make yours the best 

and most attractive store in town.

STAR ESS CARRIERS AND TRAYS
FOR SAFE E6Q DELIVERY

make clerks and delivery men take pride in accurate, quick, careful 
methods and build up the entire delivery and store service.

This modern egg delivery system for progressive stores pays for 
itself in a couple of months and then pays an extra profit on every 
dozen eggs delivered.

Write for our two valuable books “No Broken Eggs and 
“Advertising Suggestions." They explain everything in full.

•1er Egg Corners are licensed under Canadian Patent Ne MSdS. ta be need enlr with trere supplied br us Manufacturers, 
lubbers or agents supplrlng other trass 1er use with Star Egg Carriers are contributors Infringers el our pa Wat 
rights and eebieet themselves to habilite of prosecution under the Canadian patent laws.

STAR EGG CARRIER <& TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

STAR EGG CARRIER

V S UAEIO-Ci

Made in one and two d<

Our Catalogue 
will show you

aU
our Washday 
Wooden ware

Send for it 
to-day

4^
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The gum mat is 
good all through

SOLD BY ALL JOBBERS IN THE UNITED STATES &
CANADA
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Hand Soap 
Boxes

We have special equip­
ment for turning out 
Hand Soap Boxes in 
large quantities and in 
any style of decoration. 
Let us figure on your 
requirements.

American Can Co.
MONTREAL HAMILTON

\vt IF. Ait

.. ; •
u' • /
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YOU HAVE 
THE POWER
When you recommend a 
GOOD thing to your custom­
ers they will rely on your 
judgment in future pur­
chases. The housewife is 
continually on the watch for 
something to make her work 
easy. Recommend

SOCLEAN

Hr; i

THE DUSTLESS SWEEPING COMPOUND

to her. This is a brown powder, put up in 
handy pails, which you can easily sell. It 
prevents dust, brightens rugs, destroys moths 
and kills germs.

Get ie Touch with Your Wholesaler 
or Write Direct

SOCLEAN Limited
444 King Street West, t : TORONTO

PHONE MAIN 6736

Have Your Wife 
Try a Bottle

Take home a bottle of Shirrifl's 
True Vanilla to-night. Have 
your wife use it for flavoring her 
sauces, puddings and cakes. Gel 
her verdict. Then you’ll know 
how pleased other women - your 
customers — will be when they 
have tried it on your 
recommendation.Mexican 

Vanilla bean 
Gatherer

Shtrnffs
True Vanilla

is made from first-quality Mexican 
Vanilla Beans. It is the REAL 
extract —aged until its strength, 
flavor and bouquet excel all others. 
Very economical — a little drop 
goes a long way.

You are doing your customer a 
good service in persuading her to 

try Shirriff’s True Vanilla in place 
of extracts which are vanilla in 
name only. There is a good profit 
on each bottle of Shirriff’s True 
Vanilla Each bottle you sell 
is another step gained in the 
“goodwill” of your customer.

Imperial Extract Co.
TORONTO CANADA

12
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“SIMCOE”
BRAND

ASPARAGUS
TIPS

A popular line that 
has found wide­

spread power by reason of its 
unvaried quality and generous 
quantity.
No bleaching in growth. Care­
ful processing avoids breaking of 
tender shoots which are grown 
in gardens in immediate neigh­
borhood of our factories.

to!**
Mfi*

Flavor epicures pronounce flavor 
and tenderness unequalled.

Stock and feature this line. The “ Simcoe ” quality 
is maintaned and the profit is good.

Dominion Canners Ltd,
HAMILTON ONT.

13
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ST CHARLES MILK

St. Charles Evap­
orated Milk

as a quick seller has no peer. 
It assures you good profits. 
Now is the time to stock up 
with St. Charles Brand.

Every oan /• guaranteed

St. Charles Condensing 
Co.

INGERSOLL, ONT., CANADA

STCMAPUj

The Chief Competitor
Of Prepared Foods is Home Cooking

4 Housewives would not go to the trouble of pre­
paring all the foods they do at home If they could 
buy satisfactory substitutes ready cooked.

Most women who are prejudiced against goods in 
cans and bottles have simply tried the wrong kind.

The only way to build up a good business on pre­
pared foods is to sell a quality as good or better 
than can be made in the home.

HEINZ 67 VARIETIES 
PURE FOODS PRODUCTS

are made of the best materials money can buy. They 
are prepared in model kitchens by methods which 
are the result of forty years’ experience and endeav - 
or to Improve the best home ways of food preparation.
fTT The housewife may be able, in some instances, to 
^11 prepare similar foods that will be more pleasing 

to her own individual family, but she cannot 
make cleaner, purer, or better.

H. J. HEINZ COMPANY
Members of American Association for the 
Promotion of Purity in Food Products

Have No
Hesitation

in deciding in favor 
ot a fixture that 
saves its cost by 
cutting cheese 
ACCURATELY.

i he
Perfection 

Cheese Cutter
encased in a handsome glass and wood, highly polished 
case, prevents the giving ot over-weight by its attachment 
for exact measuring, doing away with the accumulation of 
dried-up scraps and crumbs.

THE UNUSUALLY MODERATE PRICE we ask for 
this fixture will surprise you.

Canada

The
American
Computing
Co.
of Canada

Hamilton,

TO THE WHOLESALE TRADE i

West India Go., Limited
305 St. Nicholas Building 
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne 6s Co., Liverpool, Eng. 
Sandbach, Parker <s Co., Damer ara, B.Q.

SUGARS
MOLASSES

and si! West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Amk ue for prloee before filling 
your orders for the oomlng season

West India Co., Limited
14
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KOPS ALE
WARRANTED PURE’

HOPS

ALE
GUAR ANTE. EU . 
BREWED zA/yj

F»0* TME VÇ>< <?/& 

«^«eiwins

NON-ALCOHOLIC
Last Season was a very satisfactory period in Canada, 

KOPS ALE being well taken up by both trade and public.
This year will witness a greater demand for this whole­

some beverage and we are shipping to supply early orders.
KOPS ALE is pure English brewed ale, made from 

finest Kentish hops and malt, containing all the tonic 
properties of alcoholic beer without the undesirable after 
effects. It is a money-maker in prohibition towns, as well 
as in unrestricted places.

Make yourselves familiar with KOPS ALE.

KOPS BREWERIES,
Fulham - London, S.W., England

CANADIAN AGENTS—
Hudson’* Bay Co., Vancouver, B C. W. L. Mackenzie, & Co., 306 Ross Ave.,
Winnipeg. Kenneth H. Munro, Coristine Building, Montreal. W L. Mackenie 
& Co., 606a Center Street, Calgary. Royal Stores, Limited, St. John’s, Nfld.

SEETHING NEW 
DAINTY, TASTY and 
UP-T0-

, TASTY and * KJ O mUi13 i
iK F> ^

■■ BISCUIT
15
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SUPERIORITY
in material and 
manufacture is 
the explanation 
of the wonderful 
popularity of

“STERLING”
BRAND

Mixed Pickles
Its exquisite flavour stands un­
rivalled ; its purity of ingredients 
stands unchallenged : and the same 
“Sterling" quality prevails as in 
all our other products.
St.ick and push this excellent stock; it 
holds the family trade, and the profit 
is a good one.

The T. A. LYTLE CO..
LIMITED

STERLING ROAD, TORONTO.

■ WHAT YOUR
CUSTOMERS ARE LOOKING FOR

is not an Ammonia Powder, but the 
Ammonia Powder, so hand her a tin 
of Klenzine.

Klenzine
makes housework a pleasure. Un­
equalled for washing dishes, glass­
ware, windows or linen. It makes 
laundry work easy, and is a valuable 
disinfectant which keeps the kitchen, 
pantry and bathroom clean and free 
from germs and summer pests.

Stock the powder which »ella end give* you e 
good profit.

ALPHA CHEMICAL C0„ Limited
BERLIN, CANADA

Be Careful How You Boy Your Refrigerator
Don’t |it an "In Box.”
The damp, musty, 
stagnant air “Ice Box'* 
is a breeding place for 
germs and disease, 
and the average re­
frigerator is merely an 
elaborate Ice Box.
Proper ventilation and 
perfect circulation of 
cold, dry air is only 
properly obtained in 
the “Eureka” Refri­
gerator, which has an 
exclusive and patent­
ed system of air cir­
culation, and this 
guarantees an abso­
lutely dry refrigerator.
We have been twenty- 
five years exclusively 
manufacturing refri­
gerators, and our pre­
sent models have all 
our knowledge and 
experience worked in­
to them.
In the matter of sani­
tation in materials 

used, in design and finish, in price, there is no refrigerator 
on the market can compare with the “EUREKA "

Let Us Send You Our New Illustrated Catalogue.

EUREKA REFRIGERATOR CO., LTD.. TORONTO 
54-56 Noble Street.

Accuracy *nd Purity
are the two cardinal virtues 
governing the compounding of

Baking Powder 
THERE’S HO ALUM IH IT 

W. D. McLaren, Limited
Baking Powder Specialists MONTREAL •

—
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MR. GROCER :~
When ordering Canned Goods if you do not get the 

following you are not getting all that is due you. Order

ESSEX BRAND
Canned Goods, and secure

FAIR PRICES 
SPLENDID ASSORTMENT 
EXCELLENT QUALITY 

FULL DELIVERY

ESSEX CANNING PRESERVING CO.
ESSEX, ONTARIO

The Weak Points Of Other Makes
ARE WHAT SELL

MEAHINS’

SANITARY WASHBOARDS
The woman who wants a new washboard knows the weak 

points of the old one and appreciates the one without those defects.

Sanitary Washboards are of all metal construction and so 
have no wood to warp and no nails to come loose or worn 
rough edges of zinc to cut hands. They cannot retain dirt
because each board is made in one piece.

Particulars and prices from

Meakins & Sons, Hamilton, Ont.

17
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Brand
THE SIGN OF PURITY

BALFOUR, SMYE & CO.,

Tartan Rranil Teas.Coffees,Spices,Extracts, Baking 
I û I Id II O I dllU Powder,Canned Fruits and Vegetables 

Salmon and Sundries. Every tin and package guaranteed.

3£$t3f f 6 S Jams, Jellies Marmalade.

Imperial Vinegar.
The above line* are fully guaranteed 

for quality, appearance and sale.

Phone 3595. Exchange to all departments.

WHOLESALE 
GROCERS . . HAMILTON

u Bigger and Better Sales”
that will be the story of the grocer who Is featuring

Rideau Hall Coffee
Because superior merit and better value are bound 
to win.
“Rideau Hall” Coffee lias that delightful aroma and 
exquisite flavor that guarantee repeat orders wher­
ever a pound is sold.
“Rideau Hall” Coffee, perfectly blended and roust­
ed, is the acme of perfection.

IN ONE POUND AND 25c. TINS ONLY.

Gorman, Eckert & Co., Ltd.
LONDON, ONT.

GET WISE AND BUSY
Mr. Grocer : Don't let your business grow flat and stale by 

hammering away at the same old lines.
Ge» wise to the NEW ONES (THE GOOD ONES).
St. George, Princess and Banner milk will add a new tone 

to your business, bring you new customers, bring back the ones 
you have lost and produce for you a fat living profit. The 
quality of these lines is unquestionable—Note our prices.

St. George Evaporated Milk—4 doz. in case—$3.35 
Princess Condensed „ „ „ 3.90
Benner „ „ „ „ 4.40

5 Case I^ots shipped, freight prepaid, to any rail 
point in Ontario.

Order from your wholesaler or direct from the 
factory.

J. MALCOLM & SON
St. George, : : : : Ont.

I'Nfxp'P'Pp High Grade Coffees are up several cents per pound, but we will 
L/Vir X LiL contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge.
It’s easy money to get in touch with us.

W. H. GILLABD CEL CO.. Wholesaler» HAMILTON. ONT.
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JAPAN TEA
Just fas Pure as Natural Snow

Delicate, Healthful, Delicious

FURUYA & NISHIMURA
MONTREAL

Also New York, Chicago and Japan

F

Golden Brown Squares of Nourishment

The Sugar that has Stood the Test of Time

Extra Granulated Sugar
First made in 1854 by John Redpath and 

to-day by the largest and best equipped Sugar 
Refinery in Canada.

It is a matter of pride with us to turn out 
nothing but the best. We will stop business 
when we stop doing that.

All Grocers who have regard for the best 
and most permanent custom will give ‘"Redpath” 
Sugars first place.

Extra Granulated 
Extra Ground 

Powdered 
Golden Yellow.

PARIS LUMPS 
in 100, SO and 25 lb. boxes 

and in ‘"Red Seal” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Estskl 54 by John Redpath

You can please the palates of your customers 
and add to your own profit by featuring

TELFER’S
GRAHAM WAFERS

They are very appetizing and nourishing and 
command a ready and steady sale at the popular 
price of 10c.

We also make all kinds of fancy and other 
biscuits. Get our prices.

TELFER BROS., Limited,
Collingwood, Ont.

Toronto Winnipeg Hamilton Fort William
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New PEAS «with MINT) 
in Cooking Nets

You may have new peas 
now, or at any time of 
the year, if you buy 
Farrow’s “ Patent Net” 
Peas and cook them as

FURROW’S 
‘Patent Net' PEAS
are the finest early green ne as, gathered at the beginning of the Reason when peas 
are sweetest, most tender and delicious Our process preserves ALL their natural 
flavour. When cooked they are so delicious and tender that you cannot detect 
them from fresh garden peas. They are very easily cooked and remarkauly cheap 

a 10 cent Net provides liberal portions for 8 people. Farrows Patent Net.
Peas are English grown, absolutely pure, free from all préserva - 
lives and colouring matter.

directed

The grandest 10 cent line the Old Cei
CANADIAN AGENTS ï

McLeod A Clarkson. &47 Beatty Street. Vancouver.
nr G Patrick A Co., 77 York Street, Toronto. , _

TA MacNab * Co., Cabot Bldgs.. St. John s Newfoundand.
‘ W. A. Simonds. 89 Union Street, St John. N B

Ruttan & Chapman, Fort Garry l ourt. Main St., Winnipeg. 
Rose A Leflamme. 400 St. Paul St.. Montreal.

C E Choate A Co.,Pickford & Black’s Whaif, Halifax
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How Many Customers Have You
who have not asked for H. P. Sauce ? Our new extensive advertising is 
exciting a large demand, and your customers are buying it somewhere. &
Wide-awake grocers are making a leading line of

m

t Co-

tVv6 ,
Nsto° C

1 v \ê

THE WORTH OF

WHITE SWAN
PERFUMED 100°/b POWDERED

HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS
OF AGGRESSIVE GROCERS 

A SIMPLE TRIAL

WILL PROVE TO YOU THE FACT THAT YOUR 
CUSTOMERS WILL APPRECIATE 25% MORE PURE 
LYE FOR THEIR MONEY—AND YOU SECURE A 
BETTER PROFIT.

SELL 
GINGERBREAD 

BRAND 
MOLASSES !

It Pays

Four real reasons why you can increase your 
Molasses sales by selling “Gingerbread Brand."

1. It is a strong baker.
2. It has a good body.
3. Its quality and flavour are unsurpassed.
4. It is put up in a large variety of sizes.

Give your wholesale a trial order for 
“Gingerbread” Molasses and be convinced.

Put up in tins—2's, 3’s, 5’s, 10's and 20*6, 
Pails—l's, 2’s, 3’s and 5’s gals, and in barrels 
and }4 barrels.

The
Dominion Molasses Co.,

LIMITED
HALIFAX. NOVA SCOTIA

FRESH COW’S MILK IN ITS MOST PERFECT FORM
For infants and invalids—safer than fresh milk on every occasion.

CANADA FIRST EVAPORATED CREAM
holds pride of place.

The extra care, perfect cleanliness and skill given its manufacture insure a uni­
form quality which makes it a very satisfactory line to handle. The sterilizing process 
it undergoes positively destroys all bacilli and renders it superior to fresh milk.

Made in Canada by Canadians

THE AYLMER CONDENSED MILK CO., Limited,
Head Offices, HAMILTON, ONT.

Aylmer, Ont.
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ADVANCE IN SUGAR!
This time it is in the “ package ”—not the price.

“Crystal Diamond” Lump Sugar
in the new size Carton, packed 40 to the case, will retail pro­
fitably at a quarter. The popular sugar at a popular price.

77»® demand ha» b»»n unexpootedly large, but w» oan now fill order» promptly.

THE ST. LAWRENCE SUGAR REFINING CO., Limited, MONTREAL, QUE

ONE PACKAGE MAKES 
SIX FULL QUARTS

If you want a rapid seller—one that will 
appeal to your women customers all the year 
around, just order

MINUTE TAPIOCA
You couldn’t have a better selling line than Minute 
Tapioca It requires no soaking, and in fifteen minutes 
a delicious pudding can be made, ready to serve. Minute 
Tapioca is made in a factory that is unequalled in its 
sanitary construction, by a process that assures a pro­
duct of absolute purity.

At k your Jobbor tor 
Minuta Taplooa

Minute Tapioca Co.
ORANGE, MASS.

Canadian Representatives: Canadian 
Specialty Co., Toronto ; R. B. Hall & 
Son, Montreal; W. S. Clawson &. Co., 
St. John, N.B.

The Favorite Pickle

BAIRD’S
SECOND-TO-NONE

PICKLES

The Perfection 
of Quality.

Johnston, Baird & Co.
Glasgow, Scotland

Agenle:—Madure Sc Langley, Ltd., 12 Front E., Toronto, 604 
Lindsay Bldg., Montreal; W. L. McKenzie Sc Co. Winnipeg; R. Robert­
son Sc Co., Vancouver and Victoria.

(GOLDEN BUTTERFLY BRAND)

rSSBl*'* 
_ PureRich 
ptacKCui
SC ft

*Jlenumen«StM»1

FUSSELL’S THICK
RICH CREAM

has the largest sale throughout the world of any Real Cream. Not a substitute ; not con­
densed ; no preservative ; no deception—JUST HONEST THICK CREAM.

Samples and particulars of:—Alexander Marshall, 144 Water St., Vancouv* r, B.C.; W. H. Bscott, 137 Bannantyne 
Avenue, Winnipeg, for Manitoba and Saskatchewan; G. Fairall Fisher, 22 St. John St., Montreal, for Quebec ; McCarthy, 
Holloway Sl Reid, P.O Box 1(56, Edmontrn, Alberta, for Aile ta; The Harry Home Co., 309 hing St. West, Toronto, 
for Ontario ; R B. Colwell, 265 Barrington St., Halifax, for Nova Scotia, or

FUSSELl A CO., LTD., 4 Monument Street, London, Eng.
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WHITE DOVE 
COCOANUT

is the best possible!

Has no equal for 
quality. Always gives 
satisfaction and leaves 
a good profit margin.

W. P. DOWNEY,
MONTREAL

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which the) ought 
to buy in Canada. They don't 
know what we can do. A email 
advertisement in the

KINGSTON
“GLEANER"

might bring inquiries. Better 
write for rates to

I C STEWART, Halifax

“Too Mussy 
For Me”

As between an open bale of dates, 
half sold, and a pile of cartons of 
Dromedary Dates, which, if you 
were a consumer, would you be most 
attracted by ?

If you say only the bulk dates, 
wouldn’t you be even apt to be re­
volted by their mussiness and buy 
none?

That’s exactly why so many peo­
ple haven’t eaten dates, though they 
like them. It also explains the 
enormous sale DROMEDARY 
DATES have attained. They are 
the finest fruit we can buy, to be­
gin with, and they’re packed in the 
most scrupulously neat fashion, 
wrapped in oiled paper and then 
packed in cartons. The natural de­
mand for them has been increased 
by the enormous advertising we 
have done in magazines read by 
your customers.

All jobbers.

We also pack ROYAL EXCELSIOR and
ANCHOR BRAND package dates.

The Hills Brothers Co.
Inch and Washington Sts., NEW YORK

A. O. LANDRY
JOBBER

STE. FLAVIE STATION
Making specialty of wholesale in

CroosrUe, Flour, Grain, Provision*, Eto.

Common Sonmo
tell f G / an* M-lug,
mtrnirnO \ Hmtm unU Mluu
til Istlsri id 111 Qmm It. V., Tweets, Oet.

f*5s

Are you prepared to 
meet the demand for 

summer drinks ?
Nothing is more cooling, refreshing 
or healthful than Co'd Springs Lemon­
ade Powder.

(Cl D , 

Lemonade

Powder
faft PICNIC. PAPTlin 

CftAVELl £ HZ A' 
NOL/aA'C

Three years of selling to a critical 
buying public and never yet heard a 
complaint.

Used extensively throughout the 
colonies, giving general satisfaction.

See to your stocks—the time is ripe

S. H. EWING & SONS
96-104 King St. 20£ Front St 

Montreal Toronto

Leard’e Lobsters, Canned Chicken 
Chicken Soup and Quahaugs. 

Write lor price*.

W. A. LEARD
SUMMERSIDE, P.E.I.

SUCHÀRD’S cocoa
This is the season to push SUCHARD’S 
COCOA. From now on Cocoa will be In 
demand daily. It pare to sell the best. We 
guarantee Sucherd's Cocoa against all other 
makes. Delicious in flavor. Prices Just right 
FRANK L. BENEDICT * GO.. Montreal 

Agent»
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“ THE PAPER THAT IS READ ”

A National Circulation
AND

A National Reputation
“We enclose our check covering sub­

scription to your valuable publication, 
the “Grocer.’’ We get many good 
hints in your paper which is worth many 
times more than the price of your paper. 
We look forward for each issue.”— 
O’Keefe & Martin, Vernon, B.C.

“As we were looking over some back 
numbers of The Canadian Grocer which 
we prize as highly as clean stock, we 
noticed an article on soap in your issue 
of April 16 and an idea occurred to us.” 
—Errett & Co., Englehart, Ont.

“Your paper is invaluable to all groc­
ers—interesting and full of ideas—a 
paper that all up-to-date business men 
will appreciate if they see it once—the 
only paper that I keep on file for future 
reference.”—Elzear Turcotte, Quebec, 
P.Q.

“We assure you that we appreciate 
the Grocer very much because of the 
many helpful suggestions contained in it. 
The fact that we cut out the helpful 
things from week to week and paste them 
in a scrap book, is an evidence of our 
appreciation.”—F. & J. Morley, Syd­
ney, C.B.

The Canadian Grocer
Winnipeg Toronto Montreal London, Eng.
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mHlN10NlU* SILENT
v MATCH.

THE MATCHLESS STAPLE
Here is a line that will give general satis­
faction to all of your customers and build 
a satisfactory trade for you.

THE DOMINION MATCH
has a strong stem that will not break, and 
a silent striking head that will not fly off 
when you strike it. Attractively boxed 
and the profit is good.

BVMItY MATCH A LIGHT.

THE MATCH CO., LIMITED
DESERONTO. ONT.

or Canada Brokerage Company, Limited, Toronto

ENGLAND’S BEST
For its Exquisite Flavor it stands 

unrivalled.
For purity of ingredients it stands 

unchallenged.
One thousand guineas purity guar­

antee on every bottle.

Manufactured only in London, Eng., by

GEO. MASON <3L CO.
Canadian Agents—DARBY & TURNBULL 

179 Bannatyne Ave., WINNIPEG

The All
Attractive

A\
Meadow-Sweet'

Quite a 
Winner

MEADOW-SWEET CHEESE is the leader in 
its line. Its rich, creamy flavor has made it 
the delight of every housewife, and you can 
not afford to overlook it.

10c. a Package Retail
Are you going to let a trade winner pass? 
Certainly not, you are too wise.

Writm urn Immediately

The Meadow-Sweet Cheese Co.
21 Bonsecours St., Montreal

This Season’s Pack
Gaspe Lobsters

Just Arrived
Have you booked your requirements ? The supply is very short— 
Quality is Unexcelled.

MATHEWSON'S SONS - Montreal

0261



OUR SPECIALTY—6-12-16’oz.

The experience of years in making, choice materials and 
perfect cleanliness in packing, ensure our

Sweetheart Baking Powder
a success.—Get in line and handle same. Your customers 
want the best—We have it. Our Motto “QUALITY” and 
our guarantee go with every tin.

I X L SPICE & COFFEE CO.
LONDON, ONTARIO

You Would Like To See
every housewife in town visit your store, 
and you would like to sell her something 
which would cause another call.

CASTOLS! CASTOLS!
that CHOCOLATE COATED CANDY substitute 
for Castor Oil is just what the mother 
wants.

A READY SELLER
allowing you 60% clear profit.

Don’t Let Your Wholesaler
pass without showing you samples. You 
will be pleased, as are hundreds of your 
confreres.

Snowdon Ebbitt
325 Coristine Building

MONTREAL

Hitch Your Salesmanship to Quality Goods
especially when these goods also represent bigger value for your custom­

ers money. Our

Meadow Cream Sodas
are all that sodas ought to be ; light, crisp, nutty, and the Meadow Cream 
Soda package is the largest package for the money in the trade, as well as

having an attractive label.

THE W. J. CROTHERS CO. - Kingston, Q$0

Our extensive Ad - 
vertising Campaign 
this year is making 
new customers for

Are YOU taking advantage of 
this opportunity to get your 
share of this new business ?

THE H-0 COMPANY, Hamilton, Ont.
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EBY'BLAIN, LIMITED
J. F. EBY. President 

HUGH BLAIN, Vlee-Pree.Here's a new line that will interest you—

Norwegian Herrings in Tomato Sauce
Advance samples show the quality to be particularly fine 

and there is a considerable saving in the price.

WE HAVE PARTICULARLY INTERESTING PRICES ON

GEM JAR RINGS—blawhite PimgrL
All packed in cartons of 1 dozen

IF YOU ARE SHORT ON LOBSTERS SEND US YOUR ORDERS

NEW PACK LOBSTERS—

EBY-BLAIN,LIMITED
Wholesale Grocers Toronto

Where Knowledge is Power ’tis Folly to be Ignorant!
Particularly when the knowledge can be readily acquired at a very low cost.

MERCHANTS and SALESMEN will find their efficiency greatly increased by a careful perusal of any of the books listed 
below. WRITE FOR FULLER PARTICULARS.

Ginger Talks, by Holman ........................$ 2.00
Brain Power Business Manual ............... 2.00
Salesmanship, Deportment and System 1.00
Straight Talks on Business ...................... 1.00
Book-keeping Self Taught ........................ 1.00
Kopp’s Commercial Calculator ........... A0—1.00
Buyer’s and Seller’s Coat Tables ........... 1.60
Success In Letter Writing ................................ 76
Card Writers’ Chart ..................................... 1.60

60 Lessons on Show Card Writing ___ 2.60
Tea Hints for Retailers ............................ 2.00
Tea, Its History and Mystery ................ 2.00
Coffee, Its History ......................................... 2.00
Hardware Window Dressing ................. 2.60
Hardware Store Business Methods ......... 1.00
Art of Decorating Show Windows and

Interiors .......................................................... 8.60

ALL BOOKS SENT POSTPAID

THE MacLEAN PUBLISHING COMPANY, TECHNICAL BOOK DEPT.
143-149 UNIVERSITY AVENUE, TORONTO

Quality—Good Packing — Attractive Cet-up CANADIAN AGENTS
THESE ARE THREE OF THE FEATURES

THAT HAVE MADE
—

“King Oscar” Sardines
PRIME FAVORITES WITH THE CAREFUL BUYER

John W. Blckle 
& Bnening

They are uniformly sweet, tasty and wholesome, 
and they leave a worth-while profit for the retailer

(J. A. Henderson)

Only the primest autumn-caught fish are used in 
“King Oscar” Brand, and our factory is a model of 
cleanliness and sanitary methods.

— HAMILTON,
ONT.ASK YOUR WHOLESALER
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| Don’t Experiment With Your
Tea Trade

“Trying out” new teas (package or bulk) of unknown merit is an ex­
pensive and losing game. The shrewd, practical grocer knowing this, 
picks out the tea that has ALREADY shown the kind of results he is 
after. He chooses

SALADÂ
The tea of unsurpassed quality. The tea with the largest sale.

Consequently the leader.
We had to show results to get and hold our trade.

We can get the same results for YOU.

Canadian Offices Toronto or Montreal
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To Cut the Cost of Operation in Cities
How the Question of Reduction in Cost of Distribution Has Been One of the 
Principal Factors in Formation of Most of the Great Trade Organizations—
The Latest Example—How Scheme Could Be Worked Out in Great Centres of 
Population—Both Sides of Case.

In making public the announcement 
that a live million dollar capital mer­
ger oi baking establishments in Mon- 
tieal. Winnipeg ami Toronto had bet'll 
successfully launched, the general man­
ager considered one of the important 
savings in each city that made in con­
nection with the elimination of indivi­
dual deliveries

“In Toronto, alone, said he, 
there are three concerns whose 
rigs cover practically the same 
ground every day V\e will change 
all that and have the one de­
livery do for all.”

Get to the Facts.
It may be true as has been often 

claimed that individual delivery is one 
of the best weapons by w hich the re­
tail grocer in the larger cities meets 
ihe competition of the mail order
houses. Still it often happens to he a 
fact that some one’s word has been ac­
cepted by ail as the very essence of 
truth, when as a matter of fact a little 
experimenting would have proved the 
contention to he little more than imag­
inary It may be so in this case. It 
might happen that city customers oi 
city' stores would be glad to find the 
same system in delivery applied to the 
average retail grocery establishment 

There is no disputing the fact, how­
ever, that the tendency of all businesses 
to-day is to simplify the distribution of 
their products as much as is possible 
This trait is noticed in every phase of 
business life at the present time In 
practically every merger or amalgama­
tion, and in the formation of great in­
dividual companies, the cost of delivery 
is one of tlie things given marked con 
sidération m the discussions around the 
directors’ table It is regarded as a 
considerable tailor in connection with 
the setting of prices down to the level 
at which the company hopes to smother 
all competition.

The Cost of Distribution.
It was the question of distribution 

that formed one of the chief reasons for 
the organization of the oil trust and the 
steel trust and many other equally well- 
known trade amalgamations in the 
United States It was deemed to be. 
folly that so many individual concerns 
should be covering the same ground 
day after day when a more or less sim­
ple arrangement would bring all this 
under one head Of course there were

By W. J. W.

other considerations, but this was one 
of the really essential points. Any­
one who is at all familiar with the 
working out of these vast trade ma­
chines need not question the tremendous 
savings effected by these arrangements. 
In Canada the same condition is appar­
ent. Mergcritis is in the air. New amal­
gamations are being effected constantly 
and in every one of these there is to 
he found the statement that saving in 
distribution was one of the prime ob­
jects sought after.

Applies to Retail Grocers.
If this applies to the big industrial 

corporations it also applies to the army 
of retail grocers in every city of conse­
quence in the Dominion. The sfnaller 
ones could manage perfectly well with 
a small number of uniform outfits cov­
ering the entire city probably four or 
live times a day. The problem becomes 
an altogether different and more com­
plicated one when cities of more than 
fifty thousand population are being con­
sidered. Then it is necessary that such 
a community be divided into a number 
of districts with boundaries clearly de­
fined, but all working together under 
one central management. That may ap­
pear difficult, but in reality the working 
out of such a scheme is comparatively 
a simple matter At least it would be 
if the retail dealers would bury for a 
while the petty jealousies that keep 
them from working in unison.

In the Big City.
Take one of the main business streets 

in Montreal, Halifax, Toronto, Winni­
peg, Vancouver or any other city of 
large population, and consider the num­
ber of dealers there are in the space of 
probably two or three blocks whose de­
livery outfits cover practically the same 
district every hour and every day in the 
year. How comparatively simple it 
would be for say twenty of these men, 
ten on each side of the street, to come 
together and agree to have all thfeir dis­
tributing work done by one set of de­
livery vehicles.

Take Brown and .Jones with establish­
ments on either side of the street. Kach 
of them would be delivering parcels up 
any given street nearby practically the 
same time every day. Wouldn’t it be a 
lot easier for, say, Brown’s rig to do 
the delivery for both of them provided 
• Jones was assured that no advantage 
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would be taken by the driver of Brown * 
outfit. Then multiply this by ten or 
fifteen and the easy working possibilities 
of the proposition present themselves 
The dillerence would be that not one oi 
the grocer’s but an independent driver 
working for all fairly would be m 
charge of the distribution of the goods

One Man Does Work of Two.
It has been clearly demonstrated m 

many other localities that under such a 
system one man can do and does do the 
work two have been accustomed to du 
in the past. This is fact. If it can be 
worked to a happy conclusion in a small 
city it can be so developed in the large, 
provided the districts are not too large 
as to be unwieldy. So far as can lie 
gathered the principal reason advanced 
by retailers so far opposing such a pro­
posal has been that their driver in 
many instances was the one man of the 
establishment to meet and deal with 
the customer every day. Fear was ex­
pressed that if the personality of the. 
individual driver was removed that his 
proprietor would suffer in loss of busi 
ness in proportion. Those who are in 
favor of the co-operative or centralized 
delivery scheme admit this up to a cer­
tain point, but argue that this would 
only apply for a given period and would 
soon be automatically controlled by tin- 
individual preferences for goods sold in 
individual stores. Not many dealers 
would oppose the idea of one system 
taking charge of all their work.

Freedom From Worry.
One of the benefits frequently men 

tioned by dealers who have fallen in line 
with such a delivery scheme as this 
have mentioned particularly the relief 
they experienced at being freed from all 
worries in connection with their horses 
and rigs and through the discontent ui 
customers at neglect in the delivery id 
some little article. Another thing upon 
which they congratulate themselves is 
the freedom from worry on Sunday as 
to whether or not the animals had been 
properly looked after at the close of 
the heavy Saturday work.

They also mention particularly the re 
lief at having only one delivery to 
worry about on Saturday evening and 
appreciate the regular hours at which 
the other runs are operated during tin- 
day. The goods are made ready aboui 
the time the delivery rigs are due to
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call and in a few minutes the floor is 
cleared and preparations being made for 
the next run. The regular runs also 
eliminate the necessity of keeping the 
help in the store longer than the regu­
lar closing time. These are the things 
which they mention apart from the sav­
ing of .expenses in the service. Roughly 
speaking, one estimated that the new 
scheme of distribution cut his delivery 
expense in half. To such a man it 
would be useless to talk of the selling 
power of the individual driver. He was 
satisfied if every store was given an 
equal chance by the men on the rigs. As 
for looking after his own trade he re­
lied upon the excellence of his goods to 
do that for him.

Two Sides of Medal.
Broadly speaking then the chief objec­

tion to co-operative or centralized de­
livery system is to be found in the be­
lief in the individual dealer that his 
trade will suffer through the elimina­
tion of the driver. There is also the

conviction on the part of the retailer 
that petty jealousy would render im­
possible the successful working out of 
such a scheme. Against this there are 
arrayed the outspoken words of praise 
from men who experimented and found 
the new order of things a splendid suc­
cess. They admit an absolute freedom 
from worry and a saving in store costs. 
They do not admit the probability of 
their business suffering in the slightest 
to the change.

In the big cities it remains for repre­
sentative men to investigate this ques­
tion.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
Albert (Ireenberg, I raveling represen­

tative of Rose & Laflamme, Montreal, 
was in Toronto during this week on his 
way to Western Canada with Christmas

goods, novelties and samples of other 
lines handled by this firm, llis display 
of samples at the Queen’s Hotel was 
particularly line, with goods of Poitou 
ik Noel, ,1. A. Sharwood, Batger’s, Fry’s 
Lime Juice Cordial, e e. Among the 
novelties are musical plates and steins 
which will undoubtedly prove popular 
among Western merchants

Old Country manufacturers are realiz­
ing more and more the importance of 
visiting the Canadian Held when plac­
ing their goods on this market. At the 
present lime Howard W. Symington, of 
W. Symington <Sr Co., Market llarbor- 
ongh, Eng., manufacturers of Syming­
ton’s Soups, is in Canada with a view 
to studying the conditions, and before 
returning he will see the entire country. 
This is the popular method to pursue, 
because the manufacturer is able to se­
cure first-hand information regarding 
this market, such as methods of distri­
bution, size of packages, retail prices, 
etc.

This is a view of a section of the new Vanwart store in St. Joan, N H. It shows the passage way from the 
grocery to the provision department. The tall cash-register at the front and the attractive vegetable-display foun­
tain farther back are two features of the store equipment of this establishment.
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An Absentee and His Efficient Staff
Obligations of Dealer to the Members of His Staff Revealed in Letter From 
Successful Merchant to His Chief Clerk—Urging Him on to Fit Himself for 
Higher Things—The Kindly Advice—Place and Value of Neatness—The Man 
Who stayed on But Did Not Grow.

Wliile we business men are mentally 
dwelHnj?'>utjjpf troubles and the difficul­
ties we have, especially with "help,” 
many of us fail utterly to recognize one 
very important duty which it is incum- 
tient on each of us to perform.

I refer to our obligation to give those 
under us an intelligent insight into the 
business and a fair chance to learn it. 
While vigorously kicking about what we 
fail to get from others we seem seldom 
to stop to question whether we are do­
ing what would fairly entitle us to get 
more than we now get It is my opinion 
that most of us get all we have coining 
to us

A Good Investment.
But I have run onto an exception in a 

merchant who always has taken time to 
teach his assistants, with the result 
that, on the average, he has good as­
sistants—young men who grow up with 
him and stay with him for years : so the 
time spent in the education of the clerk 
would seem to have been a good invest­
ment to this man. This is the more re­
markable because this man is an ab­
sentee, a man of many interests who 
visits his store only at intervals, so he 
is under the necessity of maintaining an 
efficient organization. He must neces­
sarily have men and boys in his business 
on whom he can rely implicitly. The 
fact that he does this successfully, shows' 
that it can be done.

A Letter to Henry
It was my privilege, a short time 

since, to see and take a copy of a letter 
he had addressed to one of his “boys” 
after he had paid a periodical visit to 
Anderston, as we shall call the name of 
the town I copy the letter below :

My dear Henry 1 am writing to you 
in this personal way to cover some 
things I have been thinking about very 
seriously since 1 saw you last. You 
probably know that many things strike 
us from a new angle after we have been 
away and obtained a different view­
point ; but I think you will also know 
that all of us must CHANGE and 
GROW, or we get into a rut and never 
amount to anything because we fail to 
make PROGRESS That is what I 
want to write about.

Man Who Never Grew Up.
Ten years ago Gregory & Co. opened 

the finest grocery store in Anderston. 
It is the finest store there yet ; but the

By Henry Johnson, Jr.

NEW STORE, about which you know, 
is being planned on lines that will make 
it far and away better than the present 
store and it is going to need in it MEN 
who are built on the same lines. The 
present—that is, TO-DAY—is not a min­
ute too soon to get ready for the change 
and the growth which that change must 
bring with it

You have been with (1. & Co. over 
nine years, I think. You might be said 
to have “grown up” in the business- 
only, you have NOT GROWN. It is be­
cause you have not grown that I write 
You must “spruce up” in a great num­
ber of ways so that you will fit into the 
place that must most certainly be filled 
by SOMEBODY in the new organization. 
You must “spruce up” RIGHT NOW, 
because the place is there the minute 
you can fill it. Mr. Fisher must have 
SOMEBODY on whom he can DEPEND 
to not only kind of keep things going, 
but STEP RIGHT OCT IN FRONT and 
assume the entire responsibility of run­
ning any part of that business any time 
—so that he can feel free to plan, and 
think, and work out NEW IDEAS.

Some Essentials.
That kind of thing is as necessary in 

any business which is going to GROW 
as breathing is to the child which is go­
ing to grow. And, to do that thing, 
you must BEGIN RIGHT AT THE BE­
GINNING and do all that is needed in 
filling the position.

1. Be carefully NEAT and CLEAN. 
This means that your APRON must be 

changed three or four times a week ; in 
fact, just as often as needful to keep it 
ALWAYS looking white, clean and at­
tractive.

It means that your clothes must be 
neat and clean—clean is the main thing 

It means that you must NEVER wear 
a collar that is not PERFECTLY 
CLEAN ; you may have to change it 
every other day ; but change it as often 
as needful to keep it ALWAYS clean.

The same applies to your shirt you 
may have to wear two a week in the 
winter, and maybe three weekly in the 
summer, but do it if necessary to keep 
always NEAT.

Lastly, it means that you must AL­
WAYS be cleanly shaven ; probably 
twice a week will do though three times 
would be better.

Watch Irregularities.
2. Be watchfully vigilant about irre­

gularities and little stealings on the 
part of the fellows around you.

If it is the rule that no employe shall 
wait on himself—which is a splendid 
rule—see that the rule is FULLY and 
ABSOLUTELY enforced whether Mr 
Fisher is there or not. In other words, 
regard that store just the same as you 
would if it were YOUR STORE.

Do this in every way—taking the same 
interest in pushing the business as jf il 
were your business.

1 think there have been times when, ii 
that store had been yours, you would 
have SOLD THINGS OUT which were 
not sold out but which have been wast­
ed. I do not say this because of any 
idea I have that you do not INTEND to 
do just exactly right in every way—be­
cause I KNOW YOU DO ; but I say this 
to point out to you how you must re­
gard that store if you are to be the 
RIGHT MAN in the RIGHT PLACE 
there in all the years to come.

Facts About Neatness.
Now let us go back and look over what 

I have said about being NEAT. This 
may seem to you extreme and maybe 
even extravagant. I assure you it is 
neither. It is just GOOD BUSI­
NESS for YOU. In a small 
town men grow up and get the
idea that “everybody knows them” and 
therefore they can be a little bit lax 
here and there—and mostly they look 
like it. When I get into Anderston I 
meet men whom I have known for years 
and I wonder how they can go along the 
street looking as slovenly as they do. 
It is much the better plan not to think 
that “Everybody knows you” in that 
way ; much better go on the theory 
that, knowing you as well as they do, 
they will think a lot more of you and 
have a much higher regard for you, if 
you are always neat looking and pleas­
ing in appearance. Do not mistake me 
1 do not advise any young man to think 
so much about his looks that he fusses 
and worries about his appearance all the 
time. What I mean is that he must 
take sufficient pride in always looking 
presentable so that HE WON’T HAVE 
TO THINK ABOUT HIS LOOKS AT 
ALL.
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For the Good of the Patient.
All of this I assure you I am writing 

just as frankly as I would say it to 
you. I write it just as I would tell you 
that you could do much better on the 
job of dressing a window than you had 
done. You know that in either case I 
should be telling you something that 
was GOOD FOR YOU. I feel sure you 
will understand me just that way.

I want you to STEP UP as I have in­
dicated and TAKE THE LEAD over all 
the fellows about the store. I want to 
feel that there is more than one man 
there who is doing SOME REAL 
THINKING to shape things out success­

fully. I feel sure you want to be ONE 
OF US in this way ; that you have AM­
BITION to be more than just a “chief 
clerk that you want to become a part 
of Gregory & Company. And it is only 
because I have that ambition for you 
that I write you this letter.

Write to me—alter you have thought 
this all over—and tell me .JUST WHAT 
YOU THINK.

* • *

It seems to me that the grocery busi­
ness might be improved if more mer­
chants proffered that kind of wholesome 
gu'dance to their clerks.

Express Charges Interest the West1
Winnipeg Board of Trade Protests to Board of Railway Com­
missioners for Canada in Regard to Difference in Rates between 
East and West—The Graduated Charge—Returning of Empty 
Crates—Where Shippers Gained.

Winnipeg, Man., .lune 15.—Several 
changes in express rate charges have been 
ordered recently by the Board of Railway 
Commissioners. There, are three, fea­
tures of these orders which affect the 
Canadian West, and which are particu­
larly interesting to merchants.

In the first place there is strenuous 
objection everywhere in the West as to 
the rates charged in the West as com­
pared to those charged in the East. In 
the east the rate is $3 per hundred 
weight for 1,000 miles, while in the 
west the rate is $5 for the same weight 
and distance.

The Reason Why.
The only reason why there should he 

any difference, and why there was any 
difference in the past, was because the 
express business in the west was very 
light, and a higher rate was necessary 
lo make the business profitable. At pre­
sent, however this argument is not va­
lid as the express business is enormous 
in the west and growing rapidly, and 
there should not be such a difference in 
the rates between the two sections of 
the country.

The Winnipeg Board of Trade has en­
tered a protest to the Railway Commis­
sion on the matter, and it is understood 
that several other western boards of 
trade have also protested, and it is be­
lieved that the commission will recon­
sider the matter.

The Point of Difference.
The second point of importance is the 

graduated charges which occasioned 
many reductions. Previously the shipper 
had to pay the same rate for fi pounds 
as he did for 7 pounds, and the same 
rate for 8 pounds, as for 10. Under the

new graduated scales there is now' a 
separate rate for each pound, and after 
HI pounds has been reached, extra weight 
is charged on the 5 pounds basis. Also 
where the rate is over $2 and under 
$2.50 the charge for the small 
package w'as based on the $2.50 
rate and so on in 50c scales to $5. 
Now a new scale is made providing for 
every 25c. Where the rate was over $5 
per cwt. the charge would be figured on 
the next dollar, but now the charge w'ill 
he made on every 25c. This makes a 
system whereby the higher you get in 
these rates, and the larger the weight 
the greater would be the reduction.

Rate on Empties.
Another important point in the charge 

is the classification clause which went 
into effect June 1. This affects all mer­
chandise and in some cases there has 
been an increase and in some a decrease. 
The most noticeable, items affected by 
the increase are returned empties, and 
shipments put up in cardboard boxes, 
uncrated, with the exception of clothing.

In some cases the rate on returned 
empties is very great. For instance, on 
some it amounts to half as much as the 
rate for shipping the goods in the first 
place. Formerly the rate for their re­
turning was not fixed by law and the 
company in some cases returned them 
for five cents each, and in others they 
w'erc carried free. This the railway 
commission considered unlawful, and so 
put the present, rate into effect.

The principal feature of the change in 
the classification is the eliminating of 
the owners’ risk clause. Previously the. 
express companies would only accept 
four-fifths of the shipments at the own­
ers’ risk, but now they have to take the
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goods, and take the risk for their full 
value. This is a very important point 
gained for shippers.

REFUND OF SIX PER CENT.

Comprehensive Plans of the United 
Stores Association.

The plans of the United Stores Asso­
ciation formed in New' York recently 
with a million dollar capital is to take 
in all lines of retail business and to 
spread to all the large cities in the 
United States taking into consideration 
not only the retailer but consumer as 
well through a refund of six per cent, of 
their purchases. The consumer member­
ship fee is $2.

The inducements to the consumer to 
become a member of the U S A. are as 
follows: One, an accident insurance 
policy of $500 carrying sick benefits of 
$5 a week for six weeks. This policy 
would cost the consumer $2.50 a year 
unless it was secured through us.

Two: A subscription to a magazine 
gotten up particularly for those whose 
incomes are less than $800 a year. The 
cost of the magazine to the consumer 
unless it was secured through us would 
be one dollar a year.

Three: A six per cent. discount in cash 
on everything they buy from the retail­
ers who are members of the U S.A. 
This doesn’t mean grocers alone but 
each of the 17 lines from which the peo­
ple secure all the necessaries of life.

The grocer pays to the ILS.A. six per 
cent, of the cash business he does with 
the people the V.S.A. sends him. It is 
understood that sugar and other articles 
which do not show a reasonable profit 
will he exempt from the discount.

TELL YOUR CUSTOMERS.
Soak new brooms in strong salt hot 

water before using. This treatment 
toughens the bristles and makes the 
broom last longer.

Ten or fifteen years ago, tea was used 
only as a semi-medical drink by women 
in France, but now over 1,200 tons per 
year is consumed.

The Fort George Trading Co., Brittle 
& Robbins, proprietors, Fort George, B. 
C., have opened a general store.

The cod fisheries on the Eastern coast 
have been poor this year, according to 
reports. Along the Labrador coast a 
disastrous failure is spoken of. The cod 
are said to be migratory in their habits 
and it is thought the fish have taken to 
deep waters. There, was, however, an 
unusual run along the Cape Breton 
shores.

When you talk quality, you must de­
liver quality. The delivery speaks loud­
er than the talk.
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Waited for Customers to Seek New Goods
How Sam Slowman in Hollow Creek Smoked His Corn-cob in 
Placid Content, While all Around Him Opportunity Lan­
guished—The Stocking of Cheese Salt and the Result — The 
Stimulation of Call for Jelly Powder.

By a Traveler.

If you ever go out to Hollow Creek, 
you will no doubt find Sam Slowman 
sitting in his usual place on the up­
turned packing case near the cracker 
barrel, discussing the inroads of the 
Mai! Order house or complaining about 
the tremendous lack of business There 
1 have found him on everv visit during 
the past two years and there he was 
stationed the last time T called There 
was no one to talk with at the time, 
so he was spending his leisure moments 
in sending clouds of smoke from an old 
corn cob to vanish into the distant 
corners of the store

T out down my sample case and at- 
temuted to be as business like as was 
noss;b’e in the atmosphere in which T 
found mvself. I might say that I was 
S'-llin»- three fairly new food specialties 
end although T had made several visits 
T had fa-led to interest Ram When he 
had finished making his usual comment 
noon the had state of business I intro­
duced mv specialties to him for the fifth 
time I had shown him the lines before 
so this time I merely enquired if it 
wasn’t possible to sell him an order

Put What’s the Use?
“What do I want to buv those things 

for’” he said “Thev would he no more 
use to me than so much nig iron Whv 
T ne' er had a customer ask for them in 
mv l'fe. exrent that Mrs Perkins who 
comes down from the city everv vear 
Rhe said thev used a lot of them im 
there but the peonle down here never 
ask for them A lot of use buying stuff 
neonle don’t ask for ”

There are many dealers who are 
somewhat similar to Ram Rlowman, 
away hack at Hollow Creek At least 
thev seem to have somewhat similar 
ideas When some new line of goods is 
introduced to them thev nut forth the 
argument that thev have no demand for 
it and therefore will not stock it. Re­
sults in this world are not attained 
without some effort The merchant can­
not expect a line to work un a trade 
in itself The demand will not come 
unless some effort is made hv the dealer 
The merchant who will progress is tie­
nne who can sell over and above actual 
demand There are many lines for which 
a trade could be worked up, if the deal­
er would first study his goods and then 
determine to make an honest effort to 
sell Then there mav he some lines for 
which the dealer has a certain demand 
but which is not large He should not

be content if there is any possibility to 
extend that demand, which is true with 
a good many articles.

No Demand at All.
I know a dealer who up to a couple 

of years ago had never sold a jelly 
powder for the simple reason that no 
person in that town had asked for 
them. I struck his town selling that 
line one day. I called on him and re­
ceived the same answer as many other 
salesman have received : “I have no de­
mand for them at all.”

However, I believed that if he would 
put them in stock and make an effort to 
sell them, that he could do so, and 1 
proceeded to impress him along that 
line I told him that it might he true 
that he had no demand, but that was 
no sign that he could not make it. 1 
went with him into his house and 
showed his wife and himself how the 
ielly powder I sold was prepared, and 
just how- easy it was to make His 
wife was pleased and I pointed out that 
every housewife would be also, if he 
would demonstrate their usefulness to 
them I talked jelly powder to him so 
much that he gave me an order and was 
really enthusiastic over them when I 
left.

When they arrived he made a big 
counter display of them, in the centre 
of which was the prepared article. To 
cavil customer who visited the store he 
introduced the powder, told them how 
it was prepared and of its usefulness, 
showed the prepared article and stated 
that his wife had used them and was ex­
tremely pleased As a result many

Toronto, June 15.—Dr. Hastings, the 
Medical Health Officer of this city, has 
passed on to the City Council a by-law 
calculated to affect every produce shop 
keeper and consumer in the Queen City 

His measure provides that nothing 
that could possibly be considered an 
article of diet open to contamination 
shall be exposed in any open place un­
less it be protected. The by-law reads 
as follows :—

“Dressed animals, meat, poultry, 
game, fish, sea food, fresh, dried or pre­
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customers were converted to their use 
and the next time I called he ordered 
twice the quantity he originally bought

Stocked Cheese Salt.
.Another traveler told me of a case in 

point in which he had induced a mer­
chant to put in a stock of cheese salt 
with the result that he worked up an 
excellent trade for it. When first ap­
proached this merchant stated that he 
had no demand for cheese salt for while 
there were a number of cheese factories 
in the vicinity, only a couple ever bought 
from him and they always took the 
ordinary kind. The salesman pointed 
out wherein the cheese salt would he 
the best for them to use both in re­
gard to the quality of the cheese and 
cost, explaining to the merchant that 
by pointing this out to the cheese- 
makers, he would receive the trade of 
not a couple but them all. He demon­
strated this to the merchant in such a 
manner that he purchased a quantity.

The merchant sent a sample to each 
of the cheesemakers in the vicinity, tell­
ing them it was especially made for 
cheese, and that although it cost more, 
in the end it was the cheapest. He 
asked them to call when in town and 
he would demonstrate the fact to them 
To each man, he explained the reason 
why he should purchase, using the same 
line of talk that had served to con­
vince him. As a result he succeeded in 
selling to nearly every man and not 
only was it for the one year, but each 
succeeding year, they came hack to 
him for supplies.

Thus, he secured a profit that would 
never have been his if he had continued 
to contend that he had no demand for 
it. The same is true in a good many 
lines There are a number of articles, 
a demand for which could be worked up 
or extended, if the merchant would onlv 
take the trouble to study it and its 
uses and make a real honest effort to 
introduce it to his customers.

pared fruits, dates, figs, cherries, 
grapes, berries, cut fruits, cut mclops, 
cracked nuts, nut meats, and rmlk, 
bread and pastry, which are intended 
for sale for human food, shall not be 
conveyed from place to place or kept 
in any open window or doorway or out­
side any building or in any public or 
private way of the city unless covered 
with clean material, or placed so as to 
be efficiently protected from dust, flies, 
animals, and all other contaminating in­
fluences.

BOARD OF HEALTH PROPOSES NEW BY-LAW
Measure Submitted bv Medical Health Officer of Toronto to be 
Considered by Council—New Law Provides Drastic Penalties 
for all Infractions, and is Calculated to Prohibit all Outside 
Display of Foodstuffs.
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“Every person being the occupant or 
lessee of any store, room, stall, build­
ing, or other place where any article 
of human food is kept, stored, sold, or 
offered for sale shall maintain such 
room, stall, building or place and its 
appurtenances in a clean and whole­
some condition.

“All persons while engaged in the 
handling of articles of food in any store, 
room, stall, building, or other place 
shall wear clean outer garments and 
shall be free from contagious or infec­
tious diseases, and from any communi­
cation, directly or indirectly, with those 
affected with communicable disease.

“No room in which meat, poultry, 
game, flesh, fish, fruit, or milk, or other 
natural products are kept, stored, sold, 
or offered for sale, shall be used for 
domestic purpose or open directly into

TO KEEP MONEY AT HOME.

Secretary of the R. M. A. Refers to Co­
operation of the Newspaper.

fiait, Ont., June 15.—At a meeting of 
merchants here last week an address 
was delivered by E. M. Trowem, Do­
minion secretary of the Retail Mer­
chants’ Association. He referred to the 
difficulties the association had met, but 
overcome, in getting their charter, which 
would go a long way to alleviate their 
ills.

Another matter touched upon was that 
of transient peddlers going through 
towns paying insufficient licenses and 
leaving with money that should he kept 
in those towns. Peddlers were leaving 
Quebec on account of high taxes on them, 
and coming to Ontario more than ever 
before.

Prom his experience, Ontario retail 
merchants were weak. The merchants 
should use local papers as they are the 
salvation of the towns. He recommend­
ed the press as great helpers to mer­
chants, and he believed that if a cam­
paign were started in Halt, to keep money 
in town it would he a step in the right 
direction.

A committee composed of Alf. Tay­
lor. J. Sloan and Geo. Turnbull, Jr., was 
then appointed to look after affairs and 
call next meeting.

BY-LAW REFERRED BACK.

Forest City Merchants Oppose Board of 
Health Measure.

London, Ont., June 15.—At the recom­
mendation of the local board of health 
the city council at its last meeting con­
sidered a resolution to prevent all groc­
ers displaying foodstuffs on the side­
walk. The Retail Grocers’ Associa-

any room so used. All shops or stores 
used for the sale of articles of food 
shall be supplied with proper lavatory 
accommodation, which shall be in a 
separate department from the room in 
which such articles are kept, stored, or 
offered for sale.

“The use of newspapers or unclean 
paper for the wrapping of articles of 
food. The testing of butter or other 
foods, or the handling of the same is 
hereby prohibited.

“Every pedlar or vendor of foodstuffs 
from wagons or carts, in addition to the 
other provisions of this by-law, shall 
keep in his wagon or cart a water-tight 
receptacle for the wastes of his business 
and such wastes shall be so disposed of 
as not to cause a nuisance.”

The penalty for non-observance is a 
fine of $5A and costs or six months in 
jail.

tion had a strong deputation wait on 
the aldermen in opposition to the by­
law. They made several objections, the 
principal being that there was in the 
measure no clause prohibiting hucks­
ters, market gardeners and peddlers from 
showing vegetables or fruit on the 
ground as they do now on the market, 
or on push-carts. President Norman 
McLeod and E. J. Ryan gave addresses 
on the subject. The by-law was finally 
referred back to a committee.

Harry Ranahan has leased the prem­
ises next the store and is having it fit­
ted up as a fish and poultry establish­
ment. Mr. Ranahan was the successful 
tenderer for furnishing supplies to the 
soldiers that go into camp at Goderich, 
Ont., this month.

EARLY CLOSING OR NOT?

That is the Question of the Moment 
Among St. John Dealers.

St. John, N.B , June 15 —The agita­
tion bearing upon the early closing 
movement continues with vigor, and 
strenuous efforts are being put forth hv 
some grocers and other merchants to 
bring about a repeal of the by-law, 
while equally determined efforts are be­
ing made by the grocers and others fav­
oring the bill, to have the measure sus­
tained.

Several grocers and other dealers have 
been reported by the police for keeping 
open after 7 o’clock, but have declared 
that they do not intend to close until 
they have fought the law, and for that 
purpose they and the others favoring 
their action, have secured counsel to 
defend their action. In the store of M 
E. Grass, grocer on Germain Street, 
this week, the Earlv Closing Associa­
tion met and discussed the law, and
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several speakers spoke in approval of 
it. The outcome is being awaited with 
interest, not only by the merchants, 
but by the general public as well.

TALK AFFILIATION.

N. S. Merchants Hold Outing and Meet­
ing at Middleton.

Halifax, N. S., June 15.—The Retail 
Merchants’ Association held a pleasant 
outing last week at Middleton, some 
300 being in attendance. Among the 
sports were a baseball game and horse 
races, these forming the chief excite­
ment of the day.

A meeting of the Retail Merchants’ 
Association was held in the armories, 
where addresses on matters relating to 
the association movement were made by 
President A. S. Burgess. Yiee-nresident 
E. Huhlev, Chairman W. J. Hopgood. 
Vice-President A. E. Calkin (of Kent- 
ville). Vice-President W. H. Roche (of 
Windsor). J. C. Grinn (Springfield). F. 
E. Rentlev. of Middleton, and F. J. 
Clarke, of Halifax.

The matter of affiliation with the Do­
minion Association was touched noon 
and this subject will he taken up again 
at the annual meeting. All were much 
impressed with the idea that Nova 
Scotia trade should he “boosted’’ as 
much as possible.

A vote of thanks, moved by Mr. 
Clarke, and seconded by Air. Orman, and 
nnanimonslv adopted, was tendered to 
the merchants and citizens of Middle- 
ton for the splendid time given the 
members of the association

President Burgess and Vice-President 
A. E. Calkin both spoke at length on 
the good work done hv Secretary Mac­
donald in the face of great difficulties 
in putting the association in the splen­
did position it occupies.

ADDRESS TO BERLIN DEALERS

On Co-operation Societv Bill—WeekW 
Bargain Dav Not Popular.

Berlin, Ont.. June 15—The evils of 
the proposed Co-onerative Societies’ 
Rill, in the interests of which President 
Maxwell, of the English and Scottish 
Co-operative Societies is touring Can­
ada. were dealt with at the meeting of 
the Retail Merchants’ Association meet­
ing here on Monday night, hv H. A 
Harrington, of Toronto, and the local 
merchants decided to help along the 
fight against the hill hv a special grant 
from the association, supplemented hv 
individual subscriptions. Local whole­
salers and manufacturers are also giving 
assistance by subscriptions

There are indications that the grocers 
of Berlin mav get together and discuss 
questions of mutual interest.

Latest News From Trade Centres
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NIAGARA’S GROWING FRUIT CROPS.
1 luring the past week The Grocer lias been in toueh 

with the large growers and preservers of fruit in the 
Niagara peninsula in order to secure accurate information 
as to the growing crop.

In regard to strawberries it would appear that lin­
early varieties were seriously injured by the long spell 
of dry hot weather in May. It is possible that the crop 
for these, therefore, will only total about 50 per cent. 
Hut the same weather has had the effect of bringing on 
the later varieties, and such berries as Williams, Senator 
Dunlop, and other late kinds, are being picked almost as 
soon as the Michels Early and other early lines. Every 
promise is given Iliai there will he a large crop of the 
late varieties, although this will deiiend entirely upon 
the weather. Like other berry crops, strawberries, which 
grow so near the surface, cannot withstand a draught for 
any length of time. Damage to crop is reported to sonic 
extent in some districts, hut the acreage this year is 
large and it would appear that there will be lots of ber­
ries and that prices will lie fairly reasonable in another 
week or so.

At the present time raspberries look well, as also do 
currants and gooseberries. Blackberries are only just in 
the blossoming stage, but from indications it would seem 
that there will be a good-sized crop, if not a large one.

The heaviest crops of any kind of friut this year are 
promised in plums and sour cherries, as these two varie­
ties of fruit have set very heavily. Pears generally seem 
to be light.

Taking the varieties of peaches as a whole there prob­
ably will lie a good crop. The early Crawfords are re­
ported to he rather light in some districts, but there are 
so many varieties of the Crawford tyjie grown nowadays, 
heavier croppers and good fruit, that this makes no ma­
terial difference to (lie hulk of the trade.

Grapes have not blossomed as yet, but there seems to 
be every indication, where the vines have come through 
the winter, that the yield will be at least fair if the 
blossoms set properly. A large acreage was seriously 
injured either by winter frosts or from cold spells late 
in the spring. But there are numbers of new vineyards 
coming into hearing which should go to make up this

damage, and it is quite probable the crop will not be ma­
terially affected and will total about the same as that 
of last year.

There are, however, several contingencies which are 
likely to arrive, and it is almost like counting your 
chickens before they are out of the shell to say exactly 
what the crop will be.

----6----
THE WESTERN GRAIN CROP.

William Whyte, of Winnipeg, vice-president of the 
C.P.R., and D. B. Hanna, of Toronto, vice-president of 
the C. N. R., both have prophesied for the Canadian west 
the greatest crop in the history of the country, and while 
both of these men are born optimists, the exalted posi­
tions they occupy enable them to secure a most compre­
hensive and generally accurate view of the situation.

Mr. Whyte is reported to have made the statement 
that six million acres of Saskatchewan land will be nod­
ding with golden wheat this year, and that there will he 
three million acres in Manitoba, and one million in Al­
berta, given over to the same cereal. That is a total of 
ten million acres.

Mr. llanna has predicted an acreage of eleven million 
in the whole of western Canada, and he adds that Canada 
will have one hundred and fifty million busheds of wheat 
to export after the domestic needs of this country have 
been satisfied.

All this sounds big, hut west of Winnipeg a man 
would find it difficult to discover a farmer willing to ad­
mit the total as too high, now that il has been definitely 
settled. But there really appears to he good reasons for 
confidence this year. Reports from the principal grow­
ing districts all are charged with the word that crop con­
ditions continue ideal as far as the growing plant is con­
cerned. The growth in both fall and spring wheat is 
claimed to be remarkable.

But like many other things, the wheat crop depends 
entirely upon the weather. There seems no reason to 
doubt that given good growing temperatures and just 
rain enough the increased acreage sown to wheat and 
other gx-ains in the western provinces this year will yield 
a crop never before attained in Canadian history.

KNOWLEDGE A FORBIDDEN THING.
The man who earns most, receives most. That is the 

axiom that should obtain in all branches of commercial 
endeavor to-day. But does it f

A few days ago a representative of this paper called 
on a certain Canadian merchant. He sought to interest 
the proprietor and then asked permission to place The 
Grocer in the hands of the clerk. The merchant refused, 
with the remark : “Really I’m afraid to let my help learn 
too much because they would then be asking for more 
money than I can afford to pay.”

What a near-sighted soul ! He could not have them 
learn too much, because then it would cost him too much ! 
To him the axiom at the beginning of this article applies 
in most complete intensity.

The man who earns most does receive most ! There is 
no gainsaying that. He may not get it in one place but 
if not, lie will have it handed to him somewhere else 
because it is sure as nature. He fills the requirements 
that command the money.

But in reality he is given nothing. Salaries, in gen­
eral, arc only estimates of the value of the individual to
34
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the concern. His selling power is appraised so that the 
employer knows to a cent just what he is worth to him! 
Often, however, the clerk has been conducting a quiet, 
though searching investigation on himself and knows also 
just what his value is to the concern. Unless develop­
ments come, trouble does not long remain away.

This particular merchant would rather have his clerk 
remain in outer darkness than have him become more 
efficient only to he more “expensive,” and, at last, lost 
forever. His vision was not keen enough to see that in 
this case the knowledge to the clerk would result in a 
far, far greater advantage to the proprietor than it 
would to the helper, no matter how often his salary was 
legitimately raised.

----»----
KEEP TRAVELERS' DRINK PURE.

Now that summer has fairly arrived the Provincial 
Board of Health wisely has taken into consideration the 
matter of the supply of drinking water in public places 
within the province, and its recommendations in this re­
gard have been approved by the Cabinet of Ontario.

This clause provides that : “Hotels, restaurants, rail­
way trains and depots, boats and all other public places 
which provide a supply of drinking water for the use 
of the public shall at all times be required that such 
drinking water shall be pure and wholesome.”

While probably in the first instance this clause was 
intended to benefit all the tourists who will soon be 
thronging into the various resorts of Canada during the 
next few weeks, it will undoubtedly contribute not a 
little to the health and well being of the army of com­
mercial travelers in this province.

The strenuous competition in which all commercial 
salesmen are constantly engaged make it necessary that 
he should be as abstemious as possible, as far as intoxi­
cants are concerned. It is, therefore, important that 
the water supplied in the hotels on his route should be 
as pure as it is possible to obtain. This new measure 
will undoubtedly work to his good.

--- e---
SHIPPING TO THE WEST INDIES.

Canadian government returns show that the imports 
of flour known as Canadian into Jamaica have consider­
ably decreased during the first four months of the present 
jcar, from the totals reached during the corresponding 
period last year.

The report also goes on to point out that the differ­
ence is made up on goods reaching the island by way of 
New York City.

It is assumed this falling off is accounted for by the 
fact that the transportation companies giving a service 
between New York and Jamaica have cut the freight rates 
on flour in two. No one is able to say if some of the 
flour shipped by that route was not Canadian made, or 
that the sum total of the product from this Dominion 
was not as great as last year. Only more of it went 
from the United States than from Canada.

It is a shame that boats plying between New York 
and the West Indian island, should be able to so reduce 
their tolls as to corner the carrying, trade to that extent 
when ships from Canadian ports are not able to meet it. 
It is also shameful that the railways of the United 
States should secure this difference of traffic, as against 
the Canadian roads. Surely some means could be dis­
covered whereby the trade we now have with the West 
Indies should be held, and the dealers there enabled to 
sell goods, which they are certain came from this coun­
try. The distinctiveness of Canadian flour is lost when

it leaves the border and is carried in the cars of the rail­
ways of the United States to their seaboard. The fact 
stands out clearly as an argument for better trade rela­
tions between these sections of the British Empire, and 
that ideal should be looked to before it is too late to 
change the newly established routes.

“WE’RE JUST CLOSING UP.”
Accommodation in a store is a valuable asset. It is 

one of the fundamentals upon which customers turn all 
the peculiar intenseness of an X-ray examination; it is 
the worker’s hope and the lazy man’s curse.

Many and many a good-pay patron has left many a 
merchant for no other reason than that he had discovered 
some slight defect in the accommodation he imagined 
himself entitled to at the store. The thing burns ; it sears 
itself into his memory until it has become an angry sore, 
and he betakes himself off to some other grocer who soon 
is undergoing the same close, insistent examination.

Usually enough many of these little eruptions have 
their birth in the merchant refusing to sell the customer 
goods after the time for selling had passed. “You can’t 
buy anything more to-night, we are closing up,” he tells 
him. The intending purchaser wanted that stuff, and 
wanted it badly. He also knew, of course, that there 
never was a merchant so busy that he could not sacrifice 
ten minutes of his time to sell goods. He goes away in­
dignant and the canker grows into a definite conviction 
that his needs would be better looked after elsewhere.

It might pay a dealer to think about this. Of Sourse, 
there are by-laws in many towns, and agreements in 
others, which the merchant does not want to break, but 
surely he could just bend them a little without doing any 
serious hurt to the by-laws and agreements. It might do 
himself a considerable good. And then it only means a 
minute or two.

---- *----
GOODWILL DEFINED.

“Goodwill is the probability that the old customer 
will return the the old place.”

Seldom has such a definition as this legal phrase been 
applied to the question of goodwill in a business. It 
means precisely that and nothing more. Yet meaning that 
it contains all.

Trade is built up on the goodwill of customers, and 
it is the continuance of this and constant orders that 
make any business possible. No man could remain in 
trade successfully for any length of time unless he had 
the confidence of the people who patronized his estab­
lishment. It is the probability of the old customer re­
turning that is the foundation stone of his business.

Every dealer should attempt to secure the goodwill 
of his patrons. He should always try never to do any­
thing that would have a tendency to alienate that good 
feeling. It doesn’t matter what his intentions are, whe­
ther he would remain as he is or leave the business to 
someone else, this condition of goodwill is of paramount 
importance. Should he desire to sell and leave it all it 
is the good feeling of the customers of his store that 
is the real influence in the mind of the prospective pur­
chaser. No man is foolish enough to-day to take over 
any place of business unless the patronage of it is satis­
fied. So let every dealer think of this definition. Let 
him bear it constantly in mind and remember that no 
matter what the future may hold, goodwill is one of the 
most important points of his business.
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CENSUS BULLETIN DEFINES STATE OF CROPS

Season Has Been Favorable for Field Crops in all Parts of 
Canada—Total Area More Than Ten and a Half Million Acres 
Sown to Wheat—The Increase Over Previous Years.

Ottawa, June 15.—A bulletin of the 
Census and Statistics office issued to­
day states that the season this year 
has been favorable for field crops in all 
parts of Canada, and excellent reports 
have been received from all the prov­
inces.

The lowest percentage of condition is 
made for fall wheat, which suffered from 
inadequate protection in the winter 
months, and also to some extent from 
spring frosts. The areas of fall wheat 
are greater than last year by 4.50 per 
per cent., and of spring wheat by 13.70 
per cent.

The total area in wheat is 10,503,400 
acres, as compared with 9,294,800 in
1910, and 7,750,400 in 1909. The per 
cent, condition of fall wheat at the end 
of May was 80.63, and of spring wheat 
96.69.

The area in oats is 10,279,800 acres 
and its condition 94.76, as compared 
with 9,864,100 acres and 93.95 per cent, 
condition last year. Barley and rye 
each show a small decrease in area, but 
the condition is higher than at the same 
period last year. Slight decreases are 
also reported for areas of peas, mixed 
grains, and hay and clover, with per 
cent, condition of over 90.

Hay and clover have a reported con­
dition of 91.45 for the Dominion, being 
practically 100 in Manitoba, Saskatche­
wan and Alberta. The area of the field 
crops named is 32,051,500 acres for
1911, compared with 30,554.200 acres for 
1910, and 28,194,900 acres for 1909. In 
the provinces of Manitoba, Saskatche­
wan and Alberta the area in wheat, 
oats and barley was 3,491,413 acres in 
1900, 6,009,389 acres in 1905, 11,952,000 
acres in 1909, and 13,809,300 acres in 
1910, and it is 15,355,500 acres this 
year.

The increase of these crops from 1900 
to 1911 was 2,663,699 acres in Mani­
toba. 7,364,315 acres in Saskatchewan, 
and 1.836,073 acres in Alberta.

Grocer’ Letter Box
The Canadian Grocer will be pleased 

to receive requests for information from 
any of its readers, but questions should 
be kept as brief and made as clear as 
possible. The full signature is neces­
sary, although it will not be used, if so 
desired.

Editor Canadian Grocer :—I am try­
ing to get information as to “Grape 
Fruit, how it grows, etc ” but from an

encyclopedia one can obtain almost 
nothing.

I have just heard that some six weeks 
or so ago you published in The Canadian 
Grocer an article on this fruit. If it 
would not be too much trouble to get 
one of your staff to hunt it up and send 
it to me I would be greatly obliged to 
you.,

SAMVEL T ROBINSON, 
Barrister-at-Law, Etc. 

Orillia. Ont., May 27.
Editorial Note.—This query only goes 

to show how widely The Canadian Gro­
cer is read and how far the information 
it contains goes The material Mr. Ro­
binson sought was published in the issue 
of April 7th. It has been forwarded to 
him.

The Canadian Grocer—Are nuts con­
sidered a good article of food ?

A READER
Edmonton. Alta.. June 8.

Editorial Note—During Christmas and 
other such festive seasons people are ad­
dicted to excessive eating of nuts, with 
bad results, and come to the belief' that 
nuts are indigestible, but this is true of 
all foods that are not properly masticat­
ed Nuts are an excellent food and doc­
tors recommend their more extensive 
use, especially for elderly people. Wal­
nuts and peanuts are rich in proteid and 
when proper!v masticated form a valu­
able food The holiday season gives a 
decided impetus to the trade but nuts 
possess a dietetic value which recom­
mends their use the whole year round

Editor Canadian Grocer.—I am a sub­
scriber to your valuable paper and read 
it through carefully every week and find 
manv useful hints.

Will you please tell me how I can pre­
vent ham (both boiled and raw), from 
going mouldy. I keep it in a glass case, 
but that does not prevent the mould 
from accumulating on the hams I have 
no difficultv with bacon in this respect, 
as I have a quicker sale for it.

SUBSCRIBER 
Victoria, B.C., May 15.

Edit. Note—The only possible cause 
for mould seems to be found in 
the closed glass case It might be that 
your case is entirely without ventilation 
and air-proof. In that case it would be 
possible to account for vour goods go­
ing mouldy. Usually dealers turn over 
their ham so quickly that keeping in a 
cool dry place is sufficient. Maybe it 
would be worth while to look into the 
matter of vantilation of that glass case. 

3G

Editor, Canadian Grocer.—Would like 
a few suggestions on how to keep down 
dust in a grocery store.

M and A McLEOD 
Charlottetown, P.E.I., May.

Editorial Note.—These correspondents 
have raised an important question espe­
cially now with the approach of summer 
and the months of excessive dust. Many 
merchants have worried over the uues- 
tion of keeping their goods free from 
dust. Care should be taken in sweeping 
so that the dust will not be stirred up 
and distributed on the goods Révérai 
good sweeping compounds are now made 
which make this possible. Water should 
not be used to sprinkle the door as it 
only makes mud which again turns to 
dust. Do not push the broom ahead 
throwing the dust into the air but riraw 
it evenly along with the dust in iront. 
Floors should be oiled often so that 
there will no cracks in which the dust 
may gather.

Many grocers have covers for exposed 
goods while sweeping and some even 
have them for the shelves. Dusting is 
also important. Many clerks disperse 
but do not remove the dust. Something 
should be used that .will take t’.ie dust 
up. Dust from counters should not be 
swept on to the floors but into s .ne re­
ceptacle. Dealers in small t iwns where 
the roads are not sprinkled woul 1 find 
it to their advantage to join together 
and provide for the keeping down of the 
dust on the business streets.

The Retail Merchants' Association of 
Galt, Ont., at a special meeting held 
last week were invited to join the Re­
tail Merchants’ Association of Canada 
There was but a small attendance and 
the question of affiliation was laid over 
until September. Alfred Taylor, John 
Sloan and G. T. Hamilton were ap­
pointed a committe? to deal with the 
matter of re-organization in the mean­
time. : r*n

Many visitors to Toronto in­
tending to call npon The Cana­
dian Grocer, take the most con­
venient method of getting oar 
address, the Telephone Direc­
tory. Through an oversight on 
the part of the Telephone Com­
pany, the latest directory gives 
the wrong number—111 Uni­
versity Street. The street was 
recently renumbered, and the 
entrance to our office is now 143 
University Avenue, just the 
centre of the next block north 
of the number given in the 
Telephone Directory.



Latest Review of Grocery Markets
More Activity Shown in Sugar Demand—Dried Fruits Continue Strong—Some 
Further Advances in Montreal—Tapioca is Also Up y2 Cent on That Market—
Salmon is Firm at Toronto—Interest Shown in New Pack—Opening Prices Will 
Not be Made Until August—Shredded Cocoanut Has Advanced — Syrup and 
Molasses are Firm at Winnipeg—Beans and Peas Strong and Active There.

See also Provisions, Cereals ami Fruit Pages Following.

QUEBEC MARKETS
POINTERS—

Tapioca—Advance of %c
Dried Fruits—Several advances.
Sugar—Demand improved.
Lima Beans—Now 8c to 9c.
Montreal, June 15.—One of the gro­

cery staples that has been dormant for 
some time is sugar and it will not be 
long until it is moving rapidly through 
the grocer’s hands to meet the demand 
of the fruit season. Opinions among 
local wholesalers vary as to the probable 
action of the sugar market. Here is 
what one prominent salesman has told 
his retail friends: “I have no con­
fidence in the idea that sugar is going 
to go much higher. In the first place, 
the sugar crop has been a heavy one, and 
in addition, T feel that the market for 
refined is now too high when the price 
of raws is considered. The price of 
refined is much lower than at this time 
last year, but so is the price of raws. In 
fact, the difference in the latter case is 
Teater. True, we are going to have a 
Hg demand, but if the price goes up I 
think it will onlv be to stir up interest, 
and when that is accomplished it will 
fall back.” This is only the opinion 
of the head salesman in one of the larg­
est local wholesale houses. Last winter 
a great deal of sugar was bought hv the 
trade when the bottom dropped out of 
the prices, but in the meantime supplies 
have become exhausted, it is thought, 
and retailers are now repurchasing and 
have been for some time. It is stated 
that huving is onlv of the hand-to-mouth 
varietv. Whatever sugar does, there is 
no pronounced feeling among the whole­
sale trade here that it is going to ad­
vance much, even with the new demand.

It is generallv admitted that the dried 
fruit market was never in such a posi­
tion or condition as that of to-dav. 
There might be a box of evaporated ap­
ples in the city, but the writer has no 
idea where to set out to find them. One 
wholesaler tells a storv of an order to 
go to the back country and which in­
cluded prunes. His stock bad become 
exhausted and he was huving verv lit­
tle. He had to pav lfic for the snonlv 
he needed, and the prunes were the 
same as those which last autumn he 
could hnv for 8c or 9c. There is not 
much use going over the ground again

and again. There are few changes to 
record this week. The market is firm 
and there is not much interest in it yet.

Sugar—Whether or not there will be 
any change in the price of sugar dur­
ing the coming month it is hard to tell, 
but there is the outstanding fact that 
the period of heavy demand is all but 
here. Berries are coming in earlier than 
usual, and it will be but a short time 
until home-grown strawberries are plen­
tiful, with cherries following closely. 
The market is reported steady, with in­
terest growing. Buying has improved, 
but is still light as compared with what 
is to come. It seems to be generally held 
that the trade is not heavily supplied 
with sugar. In fact, some claim that 
since .January last, when a great deal of 
sugar went into the retailers’ hands, the 
demand for sugar has been light. In 
that case the demand is bound to be 
heavy when the fruit season begins to 
make itself felt. The sugar market is 
to pass through an interesting stage in 
the near future and should be followed 
closely.
Orsnnlsted, bua................................................. * 60

" Mb. be*»........................................ « 70
11 Imped*! .......................................... 4 45
” Beaver............................................. 4 45

Parie lump, boxee, 100 lbe..........................................  5 50
" •• " so lbe.................................. 5 50
...................... 16 lbe........................................... 5 60

Bed Seal, In oartone. each.........................................  0 56
OryiUl diamonds, bbla............................................... 5 30

" 100 lb. boxes.................................. 6 40
•• 60 lb. “ .................................. 5 60

•• •• 161b. “ .................................. 5 70
" " 61b. cartons, each.....................  0 174

Crystal Diamond Dominoes. 5-lb. cartons, each......... 0 071
Extra ground, bbls.....................................................  506

" " 60-lb. boxes................................... - . ■ 6 16
" " 15-lb. boxes..........................................  5 45

Powdered, bbls..........................................................  4 65
" 60-lb. boxes............................................... 5 05

Phoenix............................................................ 4 60
Bright coffee..............................................................  4 55
No, 1 yellow..............................................................  4 35
No. 1 " .............................................................. *
No. 1 “ bags....................................................... 4 20
Bbls. granulated and yellow may be had at 5c.

»hnvo hv PP*""»

Syrup and Molasses—There is a steady 
demand for molasses, and syrups, too. 
although on the whole the market is 
quiet. This is not the busiest season, 
still the demand has been well main­
tained.
Molasses, to arrive, car load lots........................  0 28 0 29)
Fancy Barbadoes molasses, puncheons...............  0 81 0 33

" •« " barrels......................  0 84 0 36
•• •• " half-barrels,..............  0 86 0 38

Choice Bar had one mol eases, puncheons.............. 031 033
" •• " barrels......................  0 34 0 38

” half-barrels................. 0 38 0 38
New Orleans.......................................................0 16 28
Antigua ................................................................... 0 30
Porto Rioo................................................................. 0 40
Com syrups, bbls....................................................... 0 034

" 4-bbls...................................................... ” 03}
“ 384-lb. pails............................................. }J0
•• Mb. nails............................................... 1 f

Casas, Mb. Uns. 1 dot per case.................................. * 16
•' Mb. “ 1 dot " .................................. 1»Iftlh. “ l dot.   1 SO
• 90 lb | Sc. •• ..................... ”45
Dried Fruits—Authorities on the Cali­

fornia fruit cron claim that present esti-
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mates of the coming crop are merely 
guesses and that nothing positive can 
he predicted in this matter until after 
the June crop, which is now about due. 
Evaporated peaches and apricots are 
higher this week Prunes of 100’s and 
over, and Bosnias are off the market. 
The various sizes are down almost to 
rock bottom as far as supplies go. Job­
bers say enquiry is light, owing to the 
high prices.
Evaporated apricots....................................... q 20
Evaporated apples....................................  q 144
Evaporated peaches............................ .......... 0 13
Ou”r*nte, fine fiUatras, per lb., not cleaned..... ...

... . " cleaned............... 0 P7i
lib. packages, fine filiatras, cleaned.. 0 08

•• it*61*®' Per lb......................................... o 08i
Voetizzas, per lb...................................  o 09$

Dates, 1-lb. packages............................................... 0 Ofii

Farda .7.///////////////'
Figs, 3 crown. .. 0 08 0 08$
Figs, 4 crown........... 0 09

" 5 crown. .. 0 10 0 11

30-40........................................................... q

50-60........... . .......0X ??

0 22 
0 16 
0 16 
0 07 
0 08 
0 084 
0 09 
0 10 
0 074 
0 06 
0 11

Figs, 6crown. ..0 11 0 12 
* 9 crown... 0 13 0 14

0 15 
0 144 
0 14 
0 134 
0 13

0 094 
0 10 
0 084

60-70
70-80.....................
80-90.................... : ....................................................
90-100.............................. .**■ ;;;;

Raisins—
Choice seeded raisins....................................... o 09

” fancy seeded, 1-lb. pkgs.0 194 
„ loose muscatels, 3-crv wn, per lb... 0 08

c . * . . ,, 4-crown, per lb............. u
Select raisins,'7-lb. box, per box............................... OR
Malaga table raisins, clusters, per boi .......... 2 40 5 50*

Valencia, fine off stalk, per lb............................. o 07 0 074
„ select, per lb........................................  0 08 0 08‘

4-crown layers, per lb................ o 08 0 09

Teas—New Japans have ne" been 
heavy in arriving and old stocks are 
still receiving considerable attention. 
Teas are steady and firm.

Choicest......................................................... o 40
Choice..............................................’ 0 35
Fine................................................................ o 30
Medium........................................................... o 25
Good common.................................  0 21
Common.........................................................o 17

Ceylon—Broken Orange Pekoe.................  0 21
Pekoes............................................................ o 20
Pekoe Souchongs......................................... o 20

India—Pekoe Souchongs.............................................o 19
Ceylon greens—Young Hysons...............................0 24

Hyson............................................. o 24
Gunpowders................................ 0 19

China greens—Pingsuey gunpowder, low grade. 0 14 
" pea leaf.. 0 20
" pinhead.. 0 30

0 50 
0 87 
0 86 
0 28 
0 24 
0 21 
0 40 
0 22 
0 22 
0 SO 
0 25 
0 25 
0 35 
0 18 
0 30 
0 5n

Toffee—The market shows no change, 
at least from a local standpoint, and 
the movements in the primary market 
are not sufficient to cause any reflection 
here, at least for several months. Prices 
are unchanged.
Mocha................ 0 22
Rio, No. 7......... 0 17
Mexiean......... 0 22

0 30 
0 19 
n 30

Santos.........
Maracaibo.,

. 0 18 
0 20

0 21 
0 26

Spices — Nothing has occurred to 
change the situation in spices. The mar­
ket remains quiet under a normal de­
mand.

Per lb
Allspice ............0 13 0 18
Cinnamon, wholeO 16 0 18 

“ ground 0 1R 0 19 
Cloves, whole . 0 28 0 35 

" ground.. p 21 0 35 
Cream of tartar 0 25 0 32

Per lb
Ginger, whole.. 0 20 0 30 

“ Cochin 0 17 0 20
Mace........................... 0 75
Nutmegs...........  0 25 0 60
Peppers, black . 0 16 0 18 
Peppers, white. 0 20 0 25

■II

■

: L
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Nuts—There is nothing new in the 
nut market. There is some demand, and 
prices are firm, with no immediate 
change tor a lower basis apparent.

Brazils ...................................................................... 0 IS 0 18
Filberts, Sioili.per lb.............................................0 Hi 0 13

" Barcelona, per lb................................................ 0 10t
Tarragona Almond*, per lb.....................................0 15 0 16
Walnute, Grenoble*, per lb...................................... 0 17 0 18

" Mar bots, per lb. .........................  0 15 0 16
Corne*, per lb......................................... .. Oil)

35 0 87 
324 0 33 
31 0 32 
27 0 28 
16 0 17

Almonde, 4-crown selected, per lb........ ;................. 0
3-crown " " ............................... 0
2-crown " " ...............................  0
(in bags), standards per lb... ..............0

Caahewe.
Peanuts—

American-
Coon, roasted...............................................................0
Coon, green..............  0
Diamond G, roasted.......... .......................................0
Diamond G. green..................................................... 0
Bon Ton, roasted..................................................... 0
Bon Ton, green..............................................................
Spanish, No. 1.................................................................
Virginia, No. 1............................................................. 0

Pecans. 3 crown, per lb....................................................0
Pecans, jumbo.................................................................... 0
Pistachios, per lb...................................................................
Walnuts—

Bordeaux halves...................................   0 34 0 37
Broken*.....................................................................   0 30 0 32
Grenoblcs............................................ ............................. 0 17

(19 0 091 
07 0 08 
09 0 10 
071 0 08
12 0 14 
.. 0 10

... 0 12
13 0 16 
17 0 16 
22 0 23 
... 0 75

Rice and Tapioca—Owing to crop con­
ditions and the outlook in the primary 
market, tapioca is referred to as strong­
er by jolilfcrs. who have tacked a little 
on to their prices. Demand for rice and 
tapioca is good.
Rice, grsde B, bigs, 850 younfls........................................... 3 J[j

•• •• SO “ Y/.'.'.'.'.'.'. Y.'.'... 310
- M pockets 35 pounds.............................................. 3 20
" " 4 pocket», 124 pounds........................................ 3 30
" grade c.c., 250 pounds.....................................................

•• 100 " ................................................. 3 on
•i '• 60 " ............................................... 3 00
•• •• pocket», 25 pounds....................................  3 10
» " 4 pocket», 124 pounds............................... 3 20

Velvet head Carolina rice, per lb.............................. 0 09 0 10

Tapioca, medium pearl................................................. 0 cn. 0 ^6*
Seed...................................................................................... 0 06 0 «>»4

CANNED GOODS
Montreal.—“What are tomatoes going 

at now," asked a grocer from Lachute, 
Que., of a local wholesaler. "One forty- 
live," was the answer, “hut they’ll be 
$1.75 before the new pack is on the 
market." That was the conversation 
as heard by The Grocer. The jobber 
ma> have meant it and lie may not, 
hut no doiiht In' fell that then* was 
reason for such a movement. Time will 
tell. In the meantime demand for 
coin, tomatoes and other lines goes 
merrily on.

Some of Ihi' houses have plaeed their 
orders for canned goods, others have 
not. It is stated that there is nothing 
doing yet in salmon offerings nor is any­
thing looked for yet awhile.
Apples, 3 lb. ... 1 IQ
Apples, gal.............................. ................................... 3 40 $3 50
Peas, standard, dosen
Peas, early June, dozen......................
Peas, sweet wrinkled, dozen 
Peas, extra sifted, dozen 
Pumpkins—3 lb., 95c. ; gallon. $190
Beans, dozen.............................
Corn, dozen......................
Tomatoes. 3 Hi.............
Tomatoes, gal
Strawberries, dozen..................
Raspberries, 2's, dozen 
Peaches, 2’s, dozen

1 I.' 1 20 
1 20 1 351 35
1 774 1 90

1 00 1 05o or. l 00
1 40 1 50 

. 3 75
1 25 1 90 

1 774
Petcheei ÎV dozen............................... ............ 6'iii 1 55
Feeze, r., dozen............  ,25
Feeze, 3k, dozen . . . ...................................... ; ; ' |
Plumi, Oreengege. dozen ................ 1 «0 l miHume, Jjombezd dozen................... ......... | Î5 ! ft*
Lewtonberziee, 2 e, doien 1 00 i i2
, lM> VI<J Horaeahoe bzend. eelmon- '1-lb. tails, per dozen............................

1 (
1 10

4-lb. flat», per dozen................................................................. 1 35
1-lb. flat», per dozen................................................................. 2 274

Other ealmon-
White salmon.................................................................... 1 00 1 15
Humpbacks, dozen....................................................... 1 25 1 40
Cohoes, dozen................................................................. 160 165
Red Spring, dozen......................................................... 1 65 1 75
Red^Sockeye, dozen..................................................... 1 85 2 10

4-lb. flats, dozen, $2.40, $2.65; 14b. tails, dozen, $3.60, $4.75 
14b. flat», dozen, $5.00, $5.10.

Compressed corned
beef, Is...................... 2 00

Compressed corned
beof, 2s...................... 3 35

English brawn, 2s__ 3 15
Boneless pigs feet, 2s 3 15
Ready lunch veal loaf

4*................................. 1 50
Ready lunch veal loaf
k................................. 2 60

Roast beef, Is.............  2 00
Roast beef, 2s............. 3 35
Stewed ox tail, Is___ 160
Stewed kidney, Is___ 1 50
Stewed kidney, 2s___ 2 65
Minced collope, Is... 1 40

Minced collope, 2e... 2 60 
Corned beef hash, Is. 1 60 
Corned beef hash, 2s. 2 80
Jellied hocks, 2s........ 3 60
Jellied hooks, 6s........ 12 Ô0
Paragon ox tongue,

14»............................... 7 50
Paragon ox tongue, 2s 8 50 
Paragon ox tongue,

24s................................ 9 50
Paragon lunch tongue

Is.................................  4 00
Tongue lunch, 1»........ 3 50
Sliced smoked beef, 4» 1 50 
Sliced smoked beef. Is 2 60

Toronto.—Salmon continues in the 
limelight and even at last week’s ad­
vance is steady, with many dealers pre­
dicting further advances in the near 
future. Local stocks according to re­
ports arc down to quite a low basis, 
with some dealers out of some particu­
lar lines Demand is only normal.

Canned fruit stocks are gradually 
wearing down to a low level and deal­
ers are expecting no carry over. Whole­
salers arc found who are sold >ut of 
certain lines and there are anparently 
none who have an overplus. There is 
practically no blueberries to he had, 
while conditions in red pitted and vn- 
pitted cherries arc about similar. Can­
ned apples are scarce and dealers are 
inclined 1o ask higher prices Trade in 
canned vegetables and in all lines in 
fact is in small quantities, dealers pur­
chasing for immediate needs only.

VEGETABLES Per doz
Group B Group A

Asparagus tips. 2’s. tails.................................. 2 524 2 55
Beans, Golden Wax. 2's ...................................  0 974 1 00

" " Midgets. 2 s............................... i3o
" 3’s............................ 1 374 1 40

“ Refugee or Valentine (Green) 2's. 0 97Ï 100
" Rehi gee Midgets 2’e..................................... i 3q

3's.......................... 1 374 1 40
Beets, sliced, blood red. 2's.............................. 0 971 1 00

" whole, blood red, 2’s.............................. 0 971 l 00
" sliced, blood red, 3’s.............................. 1 3M 135
" whole, blood red, 3's.............................. l 371 1 xn
” whole, Rosebud, 2 s......................................... 1 { 30

Cabbage. 3’e..........................111 0 974 1 00
Cazznf". 2 b............................................................... 0 971 1 00

..................................................... « 95 1 971
on cob. gal  .......................................... 4 771

Pe is. Standard, size 4, 2's.................................. 1 35 j xn
" Early June, size 3, 2’s .................................. iu
“ Sweet Wrinkle, size 2, 2's.................................. 1 rq
" Extra fine sifted, size 1, 2's............................. j 371

Pumnkin, 3's......................................................... 6 974 1 00*
. .«S ...................................................... 3 024 1 06

Spinach, table, 2s........................................ 1 274 1 30
" “ 3‘,.............................................. 1 774 1 30

., 3e, ....................................................... HO 1 50
Tuznips. $

FRUIT
Apples, standard, 3's...................................................... j «jq

" “ gal............................................. 3 gn 3 go
Blueberries, standard, 2’s................................. 1 274 1 30

“ " gal.............................. 5 274 R 30
Cherries, black, not pitted, heavy syrup, 2’s 1 524 1 66

black pitted, heavy syrup, 2's___ 1 924 ] 95
‘ red. not pitted, heavy syrup. 2's. 1 624 1 56
' red pitted, heavy syrup. 2’s— 2 171 2 274

white, not pitted, heavy syrup, 2 * 1 62* 1 65
" white pitted, heavy syrup, 2's. .. 2 02* 2 06

red pitted, gal.................................... 3521 g 5s
Gooseberries, 2's. heavy syrup........................ ...... 1 771
Lawtonberries, 2’s, heavy syrup...................... 1 771
Peaches, 2's, white, heavy syrup................! i 871 l 90

2 s. yellow, heavy syrup ............... 1 871 1 90
Raspberries, black, heavy syrup, 2’s.................... 1 90

" black standard, gal.................... 7 024 7 05
red. heavy syrup 2's.................. 1 90 1 95
red. standard gal........................ 7 024 7 nfi
red. solid pack, gal..........  9 271 9 toRhubarb, preserved, 2's.......... .......... .. . . . . . 1 534 \ ”

•• «tamuzd, gi?........ «52
Stzawberries, heavy syrup, 2's...................1774 ] gj,

Clorer Leaf rod Hozseshoe bzrod* roUnon :
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14b. telle, dozen 2 16 1 174
fclb. flat», dozen 1 424 1 45 

lb. flats, dozen 2 224 2 25 
Other salmon prices

Humpbacks, doz 1 30 1 36
Pinks...................1 30 1 35
Northern River Sockeye —
Chicken.............................4 00
Turkey...............................4 00
Ducks.................................4 00

Cohoes, per doz. — 1 77 
Red Spring, doz. 1 924 1 964 
Lobsters, halves,

per dozen........ 2 65 2 75
Lobsters, quar­

ters, per dozen — 1 60
................................... 1 95 2 00
Soup, 2’s.................. .. 1 90
Soup, l’s.......................... 1 40

ONTARIO MARKETS
POINTERS—

Salmon.—Firm.
Canned Apples.—Firm.
Shredded Cocoanut.—Higher.
Sugar —Demand more active.
Toronto, .June IS.—Business in grocer­

ies this week is reported satisfactory 
One reason for improvement may be due 
to the fact that seeding has been pretty 
well completed throughout the country, 
and during the temporary lull in work 
the farmer visits the town more, be­
sides picnic and summer goods in gen­
eral are now., in demand. This branch 
of trade has opened up early this year, 
and both dainties and staples for out­
ings are going out to the retail trade 
Lighter cereals are also in demand 
while sugar is beginning to show mon- 
life. The season of large consumption 
has practically opened and the retailei 
finds it necessary to replenish his stocks 
which are now well depleted.

Salmon is a line which was spoken of 
particularly by a good many wholcsa! 
ers and many dealers are predicting 
further upward movements in prices 
come upon a barer market than for 
basis with a number of lines sold out 
and dealers are inclined to raise quota 
lions. Interest continues in regard to 
the new pack and even the most con­
servative express the opinion that open­
ing prices will be somewhat higher than 
last year’s quotations, while there arc 
those who look for the new pack to be 
50 to 75 cents higher. One thing is 
true and that is that the new pack will 
come upon a barer marvet than for 
some years. “There is a world-wide 
scarcity of salmon," said one dealer 
"and there will be an immense demand 
for the new pack. However, packers 
in naming opening prices will have to 
consider that if prices are too high con­
sumption will be materially affected. It 
is to their interests if at all possible 
to keep it out of the luxury list. Still 
cheap salmon cannot be looked for."

Shredded cocoanut has recently made 
an upward movement of from 1£ to !? 
cents per pound. This brings prices up 
to 16£ cents for barrel lots and IS 
cents for smaller quantities. Makers 
say the advance in price is due to the 
shortage in nuts.

Muscavado sugar is quoted on this 
market at 3J to I cents.

Sugar —While no change has as yet 
occurred in sugar prices, nevertheless 
the market is strong and is apparently 
waiting demand. A number of dealers
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have expressed the opinion that the 
next movement will he upward and that 
they expect it as soon as reliners have 
again to go to the market for supplies 
European beets now considerably above 
laws are firm while advices from Cuba 
state that only 10 centrals arc grinding, 
indicating the rapidly approaching end 
of the crop. Willets & (tray’s Journal 
says: “We change our total crop esti­
mate from 1,000,000 tons to 1,500,000 
Ions minimum and 1,000,000 tons maxi­
mum, say 1,550,000 tons medium.” 
Figuring on this output, they estimate 
the available supplies and the probable 
requirements to December Hist next, 
and set their estimate of the amount of 
Java or beet sugar that will be re­
quired to that date at 250,000 tons. 
Demand has shown some improvement 
locally and is expected to become quite 
heavy as supplies in dealers’ hands arc 
small while consumption will be great­
er, berries now coming along in larger 
quantities, while Canadian cherries are 
also on the market.
Extra granulated, bags................................... ..........

" 20 ib. bags........................................
Imperial granulated......................................................
Beaver granulated........................................................
Yellow, bags .................................................................

Barrels of granulated and yellow will be furnished 
at 5 cents above bag prices.

Extra ground, brls........................................................
" " 50-lb. boxes............................................
'* *' 25-lb. boxes...........................................

Powdered, brls...............................................................
' 60-lb. boxes..............................................
" 25-lb. boxes..............................................

Red Seal, cwt...........................................  ......... .......
St. Lawrence Crystal Diamonds.................................
Paris lumps, in 100-lb. boxes.........................................

M in 50-lb. " .............................................
' In 26-lb. " ...........................................

4 70 
4 80 
4 50

5 10 
5 30 
5 40 
4 90
4 90
5 30 
7 10 
7 60
5 60
6 70 
5 90

Syrups and Molasses.—This is not the 
season of big demand for either syrup 
or molasses, but nevertheless trade 
seems to be pretty well maintained. 
Barbadoes reports that there is little 
molasses left in the island unsold. 
Fancy grades are not so plentiful as 
choice. Prices remain unchanged.

1 lb. tins, S do*.
In case...................

6 lb. tins, 1 do*.
10 lb. tins, Î doz.
20 lb. tin», i doz.

incase...................
Barrels, per lb.........
Half barrels, lb. ... 
Quarter " " ...
Pails, 38* lbs. ea.......

Per case Maple Syrup-
Gallons, 6 to case __

... 2 25 * " 12 "
Quarts, 24 " __

... 2 60 Pints, 24 "
Molasses—

... 2 50 New Orleans,
medium.......0 30

... 2 46 New Orleans,

... 0 03* bbls....................... 0 28
0 03* Barbadoes,extra
0 03* fancy...................... 0 45
1 70 Porto Rico.......  0 45 0 52
1 20 Muscovado................. 0 30

other year trade will drop off. This 
has been a ‘lean’ year in the demand 
for figs.” Currants seem to maintain 
their firmness. While nothing delinite is 
known regarding the new crop, some 
speculation is taking place, and quota­
tions that have been made are Is. to 2s. 
higher than the opening prices lor last 
year. Demand lor dried fruits just 
now is inclined to quietude, high prices 
being to some extent responsible.

Teas.—Teas locally maintain their 
firmness. There is no special interest 
being given to them just now, but a 
fair trade is being experienced. The 
trade has apparently given no particular 
attention as yet to Japan teas, so that 
nothing delinite as to how the new 
standard will be taken can be ascer­
tained.

Coffee.—There has been no change in 
the local coffee situation, but the firm­
ness is maintained.
xuo, roasted.......U 18 U 2u Mocna, roamed, üo U 2o
Green Rio.........0 là 0 16 Java, roasted... 0 27 U 33
Santos, roasted. 0 23 0 22 Mexican..................... 0 25
Maricaibo, n 0 22 0 24 Gautemaio........... 0 22 0 24
Bogotas............  0 23 0 25 Jamaica...............0 2U 0 22

Chicory..................... 0 12
Nuts.—Wholesalers make no change in 

quotations on nuts.
Almonds, Formigetta...........................................V 15 0 16

“ Tarragona...................................  ............... U 16
" shelled..................................................  0 35 0 38

Walnuts, Grenoble...............................................0 15* 0 16
“ Bordeaux.................................................0 14 0 15
“ Mar bote................................................... 0 15 0 15*
" shelled.....................................................  0 38 0 40

Filberts....................................................................  0 12 0 12*
Pecans....................................................................  0 18 0 20*
Brazils (new crop)..................................................... 0 16 U 18
Peanuts, roasted...................................................... 0 10 0 12*

Spices.—Prices are unchanged, but 
nevertheless continue in their steady 
position, with most lines included in the 
list that shows strength. Trade is quite 
satisfactory for the season.

« so
5 40
6 40a oo

0 36 
33

S
Is
2» Ti

ns £ 83
ft

-0*0
I.|

Allspice.................. 0 15 0 17 0 75 0 80
Cinnamon.............. .. 0 24 0 25 0 27 0 90 0 90
Cayenne pepper— .. 0 23 0 24 0 26 0 90 0 9

.. 0 24 0 25 0 27 0 90 0 90
Cream tartar........ .. 0 25 0 26 0 28 0 90
Curry powder........ 0 25
Ginger.................... .. 6 22 6 24 0 26 0 80 0 90

0 8 i 2 75
Nutmegs................ 0 30 1 90 2 00
Pepper, black ....... .. 0 16 0 16 0 17* 0 75 0 90
Pepper, white........ .. 0 24 0 25 0 26* 1 00 1 10
Pastry spice............... 0 23 0 24 0 26 0 80 0 90
Pickling spice.......... 0 15 0 16 0 18 0 75 0 75
Turmeric__ 0 15
Mustard seed, per lb. in bulk 
Celery seed, per lb. in bulk..

6 12 
20

Dried Fruits.—The feature of the 
dried fruit market this week is that no 
further advances have been made in 
quotations by wholesalers. A continued 
upward movement in prices has taken 
place for some time back and prices are 
now at an extremely high level and are 
well maintained. There is no discount­
ing the fact that stocks in general are 
small and nearly all lines included in 
this scarcity. Figs arc about the only 
line in which there has been no marked 
scarcity and stocks of them are now 
down to quite a low" figure. “It is 
either a feast or a famine in figs,” stat­
ed one dealer; “some years we will not 
he able to supply the demand, while an-

Rice and Tapioca.—Trade is steady 
but on a hand-to-mouth basis. The 
market conditions arc practically un­
changed. Tapioca maintains its firm­
ness, the primary markets continuing 
strong.
Standard B, from mills, 500 lbs. or over, f.o.b.

Montreal.................................................................. 3 00
Sago, medimm

Patna..
0 03*
0 03*

0 05*
Tapioca—

0 06* Bullet, double
0 04* 0 06
0 06 0 07 Medium pearl. 0 06
0 10 0 11 Flake...............

Seed................ 0 06

0 08 
0 06*

Beans.—While trade continues rather 
slow, prices seem to be quite steadily 
held. Nothing definite can be ascertain­
ed concerning the acreage of beans sow­
ed this year, hut the fact that the past 
vear has been quite satisfactory to
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growers and the pending free tariff on 
beaus should tend to induce bean 
growers to increase their acreage 
“Even that,” said one dealer, “would 
give no definite idea of the crop, for 
l here are many things to be reckoned 
with between now and bean harvest 
l ime.”
Prime beaus, per bushel.......................................... 1 90 2 10
Hand picked beans, per bushel............................  2 10 X 25

Olive Uii.—Prices seem to be well 
maintained on olive oil. According to 
one dealer the higher prices have cur­
tailed the consumption of the liner 
oils, a larger quantity of the inferior 
being used. Nothing definite is as yet 
known regarding the prospects for this 
year’s olive crop.

LATE FRUIT MARKET NEWS.
Toronto.—Niagara district strawber­

ries went down to ti and 7 cents per 
Imx un Wednesday, with some sales re­
ported at even as low as 5 ceints. Large 
quantities were received, the berries 
have ripened very quickly under favor­
able weather conditions, but they were 
well taken up. Dealers say they do not 
expect prices to go below 6 cents this 
week.

Niagara district cherries have also 
made their appearance, and at a com­
paratively early date. The black var­
iety in 11-qt. baskets are quoted at 
$1.U0 to $1.25, and the whites at 75c. 
to $1.00 per basket.

MANITOBA MARKETS
Pointers.

Syrup and Molasses—Firm.
Coffee—Advancing.
Beans and Peas—Strong and active. 
Winnipeg, June 15.—A general increase 

is reported to have taken place in the 
grocery business during the week, and 
Hie trade is getting out of the rut into 
which it had fallen during the last 
month. Crop conditions continue to be 
ideal so far as the growing plant is con­
cerned, and from all quarters are to be 
heard stories of the remarkable growth 
that lias been made both by fall and 
spring wheat, as well as other grain. 
Seeding lias been almost completed, and 
as a result, farmers are once more com­
ing into town and the country retailer 
is beginning to increase his trade.

Prices in different lines, especially in 
dried fruit and coffee, quoted by the dif­
ferent firms, show considerable variation 
especially in the first mentioned in­
stance. The dried fruit market is al­
most bare, many houses being complete­
ly out of several lines. Reports from 
California are none too encouraging re­
garding certain crops, and accounts of 
recent frosts having affected the raisin 
crop arc in circulation.

Sugar remains firm, and no advances 
have been made.

Syrup is also holding steady at last
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week's decline, and there is nothing to 
warrant any further change in prices for 
the present.

Considerable improvement has been no­
ticed in the demand for beans and peas, 
and the market is strengthening some­
what.

Sugar.—Wholesalers have been looking 
for an advance on the local market in 
the face of the recent strength. This, 
however, has not been realized as yet, 
as stocks held are of fair size, and the 
supply is quite equal to the demand. It 
would not be surprising, however, if an 
advance was to take place shortly.
aivuLfeAi ami ti.U. granulated, in bble............................ o 16

Lu sacks...................................................  5 1U
“ yellow, in bbls........................................................ 4 76
•* *■ in »acfca........................................................ 4 70

Icing sugar, in bble................................................................... 5 50
" ** in boxes (25 lbs.)................................................. 6 76

Powdered susar, in b^is........................................................... 6 30
lu boxes......................................................... § 30

“ in small quantities.................................... 6 06
Lump, hard, in bble.................................................................  6 00

" * in |-bols............................................................... 6 1U
•• •• in I0u-lb. cases..........................................  600

Syrup and Molasses.—The demand for 
syrup has increased with the demand in 
price of last week, and if this holds 
steady there is at present nothing in 
sight to warrant any further change.
24 2-lb. uns, per case................................................................. 2 13
11 6-lb. tins, per case................................................................. 1 48
6 10-lb. tins, per case............................................................... 1 3d
3 20-lb. tins, per case............................................................... Î 37

Half bbls., per cwt..................................................................... 3 b0
Barbados» mol»see» in *-bhl».. per gal............................... V 48
New Orleans moles»*», * bbls., per gal.............................. 0 33

88 per bbl per gal............................ 0 31

Dried Fruits —The state of the dried 
fruit situation in California to-day is ex­
tremely serious, and one which has not 
occurred for many a year. Practically 
all lines except evaporated peaches arc 
exhausted, and while there may be a few 
odd lines scattered here and there, it is 
almost impossible tor brokers to hook 
up full cars. The raisin market is show-j 
ing considerable strength, and in the 
iace of the recent frost, the new raisin 
crop, it is claimed, will open higher 
than at the prices quoted to-day, while 
apricots are predicted to be at almost 
prohibitive prices. The prune market is 
showing up much better than was first 
predicted, and the prospects arc that 
after the first of the year there may be a 
decline from the opening price. But as the 
market is absolutely hare, it would be 
advisable for merchants to study the 
situation The expected advance has 
taken place in some lines as will be no­
ticed below Standard peaches are quot­
ed now at 10Jc per lb. while choice are 
worth 11 Jc. A variation in prices exists 
amongst wholesalers, but the lowest 
quotations as far as possible are given.

«nr*- “BSaCepH1*. : : : : :::::: ! ii|
Calif omit rxlsine, choice seeded inf-lb. peck ages

.. .^SWiK-wi....  8 075
per package..................................... 0 08

•• choice seeded in 1-lb. packages
per peckege..................................... 0 09

fancy seeded In 14b. packages
per padage.................................... 0 09}

Raisins, 3 crown muscatels, per lb......................................... 0 071
•• 4 M 88 88 ..................................... 0 081

»lb.bxJ»d00,lb .... 0 11 Prunes,60-60 88 .... g 14
80-#6 113* Prunes, 4M0, lb .... 0 14*

" 70-80 “___ 0 14 Silver prunes,ac.
” 80-70 " 0 14* to quality 0 111114*

Uurrauue unoleened, loose peck, per lb..........................
* dry. opened, Fib eue», per lb..........................

Peers, per lb...........
PeaobM, ilud

Neotertnee, lb..........
Detee. per lb.,

6 11

erd, per lb— . Heilows, bulk ... #•51
Feeobee,choice. ..... Oil* Dete», peckegee

. e o#i30 In os»e................
erd, per lb............ .. 0 in Peel, lb., lemon ... . e io

Aprioote, choice . • 10*
per lb....................... ill» " eltren. ... . 0 14$

Plums, pitted,lb .

Coffee.—This line is also one in which 
variation in prices amongst the different 
wholesalers exists. The market in the 
south has been advancing steadily dur­
ing the week, but as stocks are also of 
fair size, and a new crop will be mak­
ing its appearance in August, there is a 
general holding off by traders.
Ootfee, standard Riu---- 0 14* ■ Coffee, choice.............  U 15£

Coffee, extra choice. V 16*

Nuts.—There is nothing new in the 
nut market, prices are holding steady, 
and there is nothing to warrant any fur­
ther change.
Almouds, Formigelta 

Tarragona .
" shelled..........

Walnuts, renoble... 
" Mar bute ...
" shelled..........
" Manchuria

Filberts........................

Brazils (new crop)___
Peanuts, roasted........ .

• U 0 1
.........  • ib

0 31 0 34 
0 11* t 16

.........  0 14
e 38 0 40

.........  0 14
u 12* 0 13*
• 18 U 24
• 16 0 16

. 0 09* 0 13*

Beans and Peas.—The demand during 
the week is showing some improvement, 
and consequently the market has 
strengthened considerably Wholesalers 
are already talking of the prospects of 
higher prices in the near future.
Beauu, >-*o. yicxcr, yt.r uuoun ................................ ............ 2 05
Hand picked, per bushel......................................................... 3 20
Peas, split, 100 lbs...................................................................... 2 85

Fresh Fruits.—A few changes will be 
noticed this week in the fresh fruit mar­
ket. Hood River strawberries have not 
yet made there appearance in the mar­
ket, although a decidedly better quality 
of fruit has been received from other 
points in the last few shipments. Cali­
fornia black and white cherries can now 
be secured on the market in fairly large 
quantities.
Floiidu grape fruit, b x.............................. Û 0 l 6 03
Bananas, bunch............  ........ z 75 3 75
Navel orange»...................................................................  3 SO 4 7»
California lemons, crate...... ................................. 6 00
Meseina lemons............ ... 5 i 0
Tennessee strawberries. 24 qt.............................................. 4 50
Florida pineapples, cast- ................... 4 25
Cal. black chetries, 10 box..................................................... 3 50
Cal. whi'e cherries, 10 box..................................................... 3 (0

Green Vegetables.—There is little to 
report in the green vegetable line this 
week, as but few changes have taken 
place in the market, and no new lines of 
any importance arrived. An active trade 
is being done, and local market gard­
eners can find a ready market for all that 
they can produce. American supplies 
are still being used in the lines that lo­
cal growers are unable to supply. Prices 
quoted as below.
Native mint, per doz................................................................
Native greeo onions, doz........................................................
Native parsley, per doz...........................................................
Native lettuce, per dox......  ......................................
Native watercress, doz...........................................................
Minnesota cucumbers, doz....................................................
Florida tomatoes, orate................................... ....
American radishes, doz....................... ................................
American head lettuce, doz.................................................
California cauliflower, crate... .........................................
American garlic, per lb...........................................................
Florida spinach, per lb............................................................

40

I 3<) 
0 30 
0 30 
0 30 
0 30
3 60
4 10 0 « 
1 75
5 00 
030 
0 16

California asparagus, crate.....................................
New cabbage, per lb .................................................
New red caubage, per lb..........................................
Flori fa celery, per crate...........................................
American pepper, basktt .................................
Am îfican rhubarb, box 40 lbe................................
Florida beans, hamper 301ba..................................

NOVA SCOTIA MARKETS.
Halifax, June 15.—The election cam­

paign in this province has had some 
effect on business during the past week, 
and in consequence dealers report a 
considerable falling off in orders. The 
lull is only temporary, however, and 
after the contest is over it is expected 
that business will again boom. Dealers 
are now turning over large quantities 
of fresh fruit. Canadian strawberries 
are on the market and they are quoted 
at 22 cents per box. The quality of 
the berries is superior to the imported 
varieties. Nova Scotia berries will not 
be on the market for two weeks or so, 
and there is a good opening for Upper 
Canadian berries now.

Sugar is in active demand with the 
price firm. The trend of the market ap­
pears to be upward, and those best 
posted in the trade say that there is 
no likelihood of a decline in the near 
future.

Dealers report a scarcity of straw­
berry and raspberry jams. The demand 
of late has been quite heavy and the 
stocks on hand are light. Canned goods 
are also in good demand in the city, 
and stocks are ample to go round.

Kggs and butter continue to come on 
the market in good supply. The prices 
remain unchanged Few old potatoes 
are left and those who have any in 
stock are realizing good profits. After 
a considerable drop in the prices of 
pork, and lard, these appear to have 
reached the bottom, and are now be­
ginning fo show an upward tendency.

NEW BRUNSWICK MARKETS.
Sf. John, June 11).—The local market 

during flic past week saw but little move­
ment, prices in groceries and provisions 
showing but little activity. Lemons have 
readied a high mark, selling now at $4 
and $4.00 per hox. In sympathy with 
the rest of dried fruits, raisins are well 
advanced, while prunes are becoming ex­
ceptionally scarce, and are selling at 
from TJ'^c to 14c.

W. A. Graham, general merchant, 
Brookdale, has sold to H. Meyer.

J. W. Vanatter, a Goderich, Ont., gro­
cer, has gone into the newspaper busi­
ness in that town.

XV. H. Merriman & Co., wholesale gro­
cers, of St. Catharines, Out., have pur­
chased land at Fenwick, Ont., on which 
they will erect a canning factory.

Mr. Dupuis, grocer, Montreal, sold 
whiskey 20 minutes before the legal 
opening time, and was fined $30 and 
costs.

4 400 03 
0 05 
4 00 
1 001 71
4 00



NOTICE THE NAME

CLARK’S
And share our pride in “CHATEAU” BRAND CONCENTRATED SOUPS. 
Something new? Yes, but of such a distinct character, flavor and purity, that 
they are making themselves an essential part of the careful wife’s orders. 
We take especial pleasure in bringing these Soups to your notice, because 
they embrace the results of years of experimenting. Nothing is used in their 
preparation that the most particular housewife would hesitate to use. They 
are absolutely free from any coloring or flavoring ingredients, and each kind 
possesses the merits of its name, a feature that will be appreciated by your 
customers on your recommendation.

If you are not already selling these Soups, lose no time in placing an 
order with your wholesaler. You will very soon repeat with an increase. 
You know that our other goods stand alone at the head of Quality Street, and 
your years of experience in selling our goods must convince you that we 
would not dare brand a new article with our Hall Mark of Quality, unless we 
were positively assured of its worth.

We look to you then to justify our increased output of Quality Goods. 
CLARK’S CHATEAU BRAND CONCENTRATED SOUPS are put up in two 
sizes Individual and No. Is, and the following kinds:

Vermicelli Tomato, 
Mutton,Broth, 
Tomato,
Julienne,
Mock,Turtle,1 
ScotchJBroth,

Chicken,
Ox Tail, 
Mulligatawny, 
Consomme. 
Pea,
Vegetable,

A business man is successful commensurate only with the Quality of the 
goods lie sells and recommends. Get to the pinnacle of success bv selling and 
recommending CLARK’S QUALITY FOOD SPECIALTIES.

WM. CLARK, MONTREAL
MANUFACTURER

HIGH GRADE FOO&- SPECIALTIES



Manufacturers, Manufacturers' Agents,
Brokers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE CO. TRY A

Importer, end Router, of High Credo 
Coffees. Condensed Ad.

Manufacturer, and Proprietor, of
"Fiithr-Uilt" Brui likiig Poviir

We also carry a full line of TEAS, 
SPICES, etc.

Mail orders promptly attended to.

IN

Canadian Grocer

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The Condensed Ada. In this 
Paper will bring good results

The largest packers and shippers of first- 
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
C01. WHAIF AND YATES STS. - VICTORIA

Branch at 141 Water Street, Vancouver.

“ We will never be buried 
with the unknown dead— 
we ADVERTISE. There’s 
the whole thing in a nutshell 
— we ADVERTISE ; and, 
therefore, we CANNOT be 
unknown.”

McLEOD & CLARKSON
Manufacturers’Agentsand Wholesale Commission 

Agents

144 WATE1 ST., VANCOUVER S.C.
Can give strict attention to a fear first-class Gro­

cery Agencies. Highest References.

For Direct Curreit, $65 For Altirnitirg Current, $75

Investigate
THE MERITS OF

COLES
COFFEE
MILLS
which we make in 
all sizes and styles 
for all purposes. 
W e manufacture 
a complete line of 
hand mills—mills 
for coffee roasters 
and electrically 
driven mills, at 
reasonable prices.

ill Prions in 
F.O.I. Philn., Pa.

Coles 
Mfg. Co.
16241.23rd St. 

PHILADELPHIA, PI.

AGENTS Chase & Sanborn. Montreal; Todhunter, Mitchell & Co., Toronto and 
Winnipeg; Dors Bros., Hamilton, Ontario; Kelly, Douglas ft Co., Vancouver, B. C ; 
L. T. Mew.bumeft Co , Calgary. Alta.

WASH DAY LABOR LESSENED
Every time you introduce to your 

customers a soap that really does 
lighten labor you make another 
friend. That’s why so many 
Grocers sell

ASEPTO
SOAP POWDER

THE ENEMY OF DIRT

Destroys germs. Econom al 
in use and does its work well. It 
makes your customers’ money go 
farther and it pays you too to stock 
for selling.

Asepto Soaps Ltd.
St. John, N.B.



THE CANADIAN GROCER

Natural Flavor Preserves
Plenty of fruit is undoubtedly beneficial—but be care­
ful of the fruit. Look after your customer and see 
that you get the purest.

“E.D.S.” BRAND
is absolutely a pure brand.

No preservatives or coloring matter whatever are 
added, and these foods have been rated by the 
Government Analyst 100% pure.
The cut shows a jar of “ E.D.S.” Preserved Straw­
berries. The closest attention is paid to cleanliness 
and quality in all “ E.D.S.” goods, and are made the 
acme of perfection by expert cooking and pure sugar. 
You can confidentially recommend “E.D.S.” goods to 
your customers, and you will be rewarded by hearing 
them express satisfaction and repeating their orders. 
Stock and push these satisfaction giving brands of 
food products They make attractive display and 
will profit you well.

Made
Only

by E. D. SMITH
At His 
Own 
Fruit 
Farms

WINONA - - - ONTARIO
AGENTS NEWTON A. HILL, Toronto ; W. H. DUNN, Montreal ; 
MASON &, HICKEY, Winnipeg; R. B. COLWELL, Halifax, N.S. ; 
J. GIBBS, Hamilton.

THE
“WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
“ MODERN GROCERY FIXTURES” 

and let us give you an estimate.

PATENTED; NTEÛPA Tl

Walker Bin & Store
urusnunvui-

■•sllsks i Wstass ft lrmftli, Wlulftf. In. 
lubttiavu aaft Aller!» i 1. 6. Sl»ka>,

Itflpit Ssske
leelreel ■ *. I. Sllescfc 11 Si. IHeftsls» Strssl

Fixture Co.
LIMITED 

Berlin, Ontario

“ Turn Your Spare
Time Into Money.”

When you read thie paper do you 
ever think of the opportunity open to 
you if you have spare time to look up 
new subscribers.

We publish other trade papers and 
require representatives to push circula­
tion.

II you show business-getting quali­
ties, we can always offer you promo- 
tion. Consider the opportunity of fur­
ther extending your business education, 
and adding to your income at the same 
time ; because, to be successful in can­
vassing for trade papers, you must 
study and understand them ; to study 
and understand them is to absorb prac­
tical information, and to increase your 
earning power, by getting a grasp of 
every day actual business happenings 
as they occur and are disposed of.

This work, while affording valu­
able experience in modern business me­
thods, will substantially increase your 
income, as our commissions are liberal.

When applying give references and state your qualifica­
tions for the appointment.

THE CANADIAN GROCER
TORONTO, CANADA
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THE PACKING OF FRinTS.

Some Drastic Provisions of Old Act 
Recalled.

It will probably be of interest to re­
tail dealers to know of the conditions 
under which fruits must be packed and 
shipped. These are clearly set down by 
the inspection and sales act, and a few 
of the most important are given below :

Fruit growers are reminded that the 
Inspection and Sale Act prescribes :—

That every closed package (box or bar­
rel) must be plainly and indelibly mark­
ed with the name and address of the 
packer, the name of the variety, and 
the grade.

THE CANADIAN GROCER

That the word ‘Fancy’ or the numer­
als, No. 1, No. 2 or No. 3, must be used 
to designate the different grades.

That ‘Fancy’ grade must be perfect 
fruit, No. 1 grade 90 per cent, free from 
all defects, No. 2 grade 80 per cent, free 
from defects causing material waste, 
and containing no culls.

That the faced or shown surface must 
be the same grade of fruit as the rest 
of the package.

That the minimum size of the apple 
barrel is : 261 inches between the heads 
inside measure, a head diameter of 17 
inches, and a middle diameter of 184 
inches.

ANCHOR

A Good 
Resolve

Anchor
Brand
Flour

Resolve never to be Second Class in 
anything. No matter what you do, try 
to be a King in it; Resolve to have 
nothing to do with the Inferior. Do 
your best in everything—deal with the 
Best ; choose the Best ; live up to the 
Best, and you cannot help but succeed.

These are the sentiments that govern 
the manufacture of ANCHOR 
BRAND FLOUR and those that 
use it. If you deal with the Best 
they will help you to choose the 
Best and carry out

A Good Resolve
Manfd. by II

Leitch Brothers Flour Mills, Oak Lake, Manitoba.
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That the apple box must be 10 inches 
in depth, 11 inches in width and 20 
inches in length, inside measurement.

That fruit baskets are of 4 sizes, viz. : 
15 quarts or more, 11 quarts, 6 quarts, 
2 2-5 quarts.

That berry boxes must contain :—4-5 
of a quart, 2-5 of a quart. Undersized 
boxes must be marked with the word 
“Short.”

Note.—The Act provides a severe pen 
alty for the alteration, effacement or 
obliteration of marks on any package 
which has undergone inspection.

MO CHEMICALS aro u»md In tho manufaoturo of

EPPS’S COCOA
»'• flavour /» tho natural flavour of lino ooooa, and la ooooa ao It ohould bo.

‘MILENIA MILK CHOCOLATE’
Melts in the mouth with a delightful smooth­
ness and a lingering delicacy of flavour.

MADE WITH FULL-CHMAM MILK. 
Epeolel Agente i 0. E. NUM A SOM, Montreal 

Neve «ostia i E. «. ABAMt Halifax Manitoba i BUCHAHAH A BORBBN, Winnipeg

An
Important

Reason
for the great popularity 

of

FELS-NAPTHA
SOAP

is its always uniform 
quality.

Women know when 
they ask for a bar of 
Fele-Naptha that they 
can depend on quick 
and effective work; 
without hot water, too!
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Westward Ho!
THE opportunity for manufacturers and shippers of Eastern Canada, Europe and 

the States to introduce their goods to the Great West is now exceptionally 
favorable. The Westerner is a good spender at all times, and he has the money 

to spend. Why not get in on the ground floor? Our extensive connection with 
Western Canada and our sound financial standing, place us in a better position to 
build up sales for you than any other firm in the West.

We maintain track warehouses at the five strategic distributing points, and we 
make daily calls on every jobbing house in Manitoba, Saskatchewan and Alberta. This 
ensures every product we handle being kept prominently before the wholesale trade, in 
a wholly effective way that no other house can offer.

li’rite us advising what you have to 
ship. We know we can help yon

NICHOLSON & BAIN, Wbol“*,e.tM;M“ch“u
HEAD OFFICE - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

TEA LEAD
(Best Incorrodible)

Buy “PRIDE OF THE ISLAND" Brand
as extensively used for years past by most of the leading 

packers of Tea in Canada.

ISLAND LEAD MILLS, LIMITED
Til.AMnui "UaluMi" Lu4n. LIMEHOUEE,
4.1.C. C.4n ■■■! 4th Sth Bdltlsss. LONDON, E., ENO.

11  HUGH LAMBS * 00. TO SOB TO.
J B DHT 11 WEIT1, 1T.JOH*, 1.1. 

CECIL T. GORDON, MONTREAL

SELL

McLean’s Cocoanut
to your particular customer

It never fails to satisfy 
THE ‘QUALITY’ BRAND

The
Canadian Cocoanut Co.

Sole Makers
MONTREAL

W/i
T.jfJLjIuli,7The 

Only 
Acco.nt 
Register

THAT will fit 
any safe.

T H AT takes 
little counter 
space. Shoots lift out an a tit any safe

USED OVER THREE YEARS
Newmarket. Ont., Jan. 3,1911.

Am pleased with the new Commercial Koglstor 
which I purchased of you. I used the old one over three 
years, and while it was in good order, it became too small 
for my increased business.

I have examined others, but still think yourm take» 
the load.

G H. KNOWLES

Send Us a Postal for Full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - Toronto, Ont.

4-',
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GUNNS QUALITY 
ROAST PORK 

WITH DRESSING

The seal of Public Approval. 
Made from fresh Hams with 
a special dressing. Slices 
nicely and shows you a big 
profit.

Try a sample order.

GUNNS LIMITED
PORK AND BEEF PACKERS

WEST TORONTO

Do you realize the many uses your customers 
can make of

REINDEER CONDENSED MILK ?
Doctors agree that it is the safest food for 

Infants. (Young Canada is being fed on 
REINDEER MILK.) Older people find 
REINDEER MILK Sandwiches nourishing 
and appetizing for hot weather luncheons.

REINDEER MILK is equal to roast beef 
in food value ; economical for culinary pur­
poses and excellent in coffee, making it richer 
without changing the flavor.

REINDEER MILK is the quality 
standard from Newfoundland to Yukon, 
China and Japan.

Keep the REINDEER Goods to the front. 
They are easy to sell. Your customers prefer 
the Richest and Best.

Wholesalers will supply you at Faotory Pricas.

REINDEER LIMITED
TRURO, NOVA SCOTIA

HAMS
There has been a good demand 
for Hams during the past week. 
Prices are firm, especially for 
small sizes, and may advance.
We have a good stock of Hams 
—Pickled, Smoked and Cooked, 
Sugar Cured, Mild and Sweet.

All Meats Cured Under 
Government Inspection.

F. IV. F ear man Co.
LIMITED

HAMILTON

Rol 1 Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK­
FAST BACON.

WE ARE MAKING A SPEC­
IAL CUT IN PRICE AT 
PRESENT.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants

Packing Houses 70-72 Front St East
FERGUS TORONTO
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Provisions and Lard are Steadier
Stronger Feeling in Both Prov sions and Lard—English Bacon 
Market is Firmer—Live Hog Prices Have Gone Upward—Keen 
Demand From Packers—Good Demand for Hams and Bacon 
—Higher Prices at Some Points—Butter is a Shade Stronger 
—Production is, However, Large—Lower Prices in Manitoba 
—Eggs are Unchanged—Cheese is Steady.

Live hogs are steadier this week, with 
advances in prices on all markets. To­
ronto market has lead and there has 
been a much stronger feeling in all live 
stock. Supplies have not been overly 
large and have been in keen demand by 
packers, bringing the upward movement. 
Western United States markets have also 
ruled steady, although arrivals were 
fairly liberal.

There is, in accordance with the up­
ward movement in live hog prices, a 
stronger feeling in provisions. There 
has been a continued good demand from 
all sources for hams and bacon, and 
prices have been on the upward move. 
Lard also exhibits a similar firm ten­
dency, and some advances in price have 
been noted at some centres.

This general stronger feeling in pro­
visions is traceable to the improved mar­
ket for bacon on the English markets. 
On June 8th London reported bacon 
firm at 52s to 56s. Latest cables set 
the prices as ruling at 59s to 64s. With 
the higher English market packers were 
in a hurry to get shipments there before 
there would be any downward move­
ment, so that a keen demand for hogs 
was the result. Differences of opinion 
exist as to the future course of the mar­
ket. If English markets continue steady 
a certain amount of the firmness can at 
least be expected to be maintained, but 
there are dealers who think that there 
are sufficient hogs in the country to keep 
the prices at a low level. The character 
of demand will have an important bear­
ing on prices.

If there is any change on the butter 
market during the past week, it is that 
a slightly stronger feeling is noticeable 
in some markets. This may be due to 
the fact that present butter is such as 
can be stored, affording an outlet for 
any surplus stocks. Receipts continue 
to exceed those for the same period last 
year, while prospects are bright for a 
large total production during the sum­
mer. Western conditions are now tend­
ing to lower prices also. Indeed, Win­
nipeg reports that fresh made creamery 
has been reduced to 21c per pound.

The egg situation is unchanged, but 
prices maintain their steadiness fairly 
well. Receipts are quite large, while 
demand is also at an appreciable figure 
for the season of the year. The warmer 
weather brings a certain amount of loss

to the egg handler, not noticeable at 
other times.

MONTREAL.
Provisions—An upward tendency in 

lard and cooked meats is quite marked. 
Prices are higher, demand shows quite 
an improvement and the market is brisk­
er. Supplies are none too plentiful ac­
cording to reports.
Pure [<ard—

Boxes, 50 lbs., per lb.........................................
Oases, tins, each 1C ibc., per lb....................

" " “ 3 " •• .. . . . . V. ! !
Pails, wood, 20 lbs. net, per lb.....................
Pails, tin, 20 lbs. gross, per lb.......................
Tubs, 50 lbs. net, per lb..................................
Tierces, 375lbs., per lb......................................
One pound bricks.............................................

Compound Lard-
Boxes, 50 lbs. net, per lb................................
Oases, 10-lb. tins, 60 lbs. to case, per lb...

5 ..........................................
3

Pails, wood, 201bs.net, per lb.....................................
Pails, tin, 20 lbs. gross, per lb...................................
Tubs, 50 lbs. net, per lb...............................................
Tierces. 275 lbs., per lb.................................................
One pound bricks.........................................................

Pork-
Heavy Canada short cut mess, bbl. 35-45 pieces___
Bean pork.................................... ..................................
Canada short cut back pork, bbl. 45-55 pieces............
Clear fat backs........................................................................
Heavy flank pork, bbl .........................................................
Plate beef, 100 lb hblr...........................................................

" 200 " ................................................................................
300 " ...........................................................

Boiled ham, small, skinned, boneless..........................
" “ large, skin on roll..........................................
Dry Salt Meats—

Green bacon, flanks, lb.........................................................
Long clear bacon, heavy, lb...............................................
Long clear bacon, light, lb ..............................................

Hams—
Extra large sizes, 25 lbs. upwards, lb..............................
Large sizes, 18 to 25 lbs., per lb.........................................
Medium sizes. 13 to 18 lbs., per lb....................................
Extra small sizes, 10 to 13 lbs., per lb...........................
Bone out, rolled, large, 16 to 25 lbs., per lb..................

" " " small, 9 to 12 lbs., per lb................
Breakfast bacon, English, boneless, per lb..................
Windsor bacon, skinned, backs, per lb.........................
Spiced roll bacon, boneless, short, per lb..................
Hogs, Uve, per cwt....................................................... 6 85

,T dressed, per cwt................................................9 50

o ici o loi 
o 11 
o 102 o ici 
o lui 
0 101 
0 ni

U 094 
0 10 
0 loi 
o loi 
0 10 
0 09i 
0 092 
o 09* 
0 101

21 50 
16 50 
21 50 
23 00
20 C0 

7 ?0
14 50
21 5<i 
0 23 
0 20

0 10 
0 10*
0 11

0 12 
0 14 
0 15 
0 16 
0 15 
0 16 
0 11 
0 18 
0 131 
7 00’' 
9 75

Butter—The local market is a little 
firmer, due to the slightly stronger feel- 
inging displayed in the country and the 
higher price paid. Receipts continue to 
exceed those for the same period last 
year.
New milk creamery................................................................... 0 22
Dairy, tubs, lb.................................................................. 0 18 0 20
Fresh dairy rolls............................................................ 0 18 0 19

Eggs—There is a steadiness to the 
egg market that prevents a change of 
price. The warm weather is getting in 
its work, and quite a shrinkage has been 
noted. The price of selects has been 
well maintained and in the country the 
price is lower as the result of shrink­
age.
Now laid,...........................................................................  0 19 0 20
Select,.................................................................................0M 0 23

Cheese—The market has been firm and 
steady. Receipts have exceeded those 
for the same time last year. A slight 
advance is noted in primary markets.
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New make......................................................................... 0 12 0 13
Quebec, large...................................................... .................... u 14
Western, large...................................................\................... 0 14

“ twins............................................... v.................. 0 14
" small, 20 lbs..................................................... 0 14

Old cheese, large..........................*.......................................... 0 16

TORONTO.
Provisions.—Another marked advance 

lias taken place this week in live hogs 
and quotations at country points have 
been moved up to $6.75, an advance from 
prices ruling on May 12th oi $1 per 
cwt. The whole live stock market has 
during the past week ruled much strong­
er, with ijpgs the leader. Receipts have 
not been overly large and they have been 
in keen request. In sympathy provisions 
exhibit a stronger feeling with lard in­
cluded. Hams have been in good demand 
and spot stocks have been greatly reduc­
ed so that prices have scored an advance 
of i to 1 cent per pound.
Long clear bacon, nor lb............................................. 0 1 j u 11
Smoked breakfast bacon, per lb............................... 0 lb U 17
Pickled shoulder............................................................. 9 U9i 9 1U
Roll bacon, per lb........................................................... 9 11 9 llj
Light hams, per lb......................................................... 0 lb 0 16J
Medium hams, per lb......................................................9 la, ü IB
large ham,, per lb......................................................... 0 13 0 14
Cooked hams ............................................................ 0 22 0 -3
Fresh shoulder hams..................................................... .... 0 1,
Shoulder butts ........................................................  0 14 0 15
Backs, plain, per lb...................................................... 9 19 0 20

“ pea meal...................................................................... ... 0 20
Heavy mess pork, per bbl.........................................  29 99 99
Shortcut, per bbl................................... ....................  23 00 24 00
Lard, tierces, per lb................................................... 0 09f 0 10

" tubs "   0 10 0 10i
" pails "     0 101 0 10i
" compounds, per lh........................................... 0 082 0 09

Live hogs, at countfy points............................................. 6 75
Live hoes, idFal................................................................ ■ ■. 7 10
Creased hogs.....................................................................8 50 9 00

Butter—In general, butter prices show 
no change. True it is that some firms 
are quoting slightly steadier figures, ex­
plainable perhaps by the fact that pre­
sent butter being received is such as will 
stand storage However the production 
is large, amounting in fact to more than 
the demand. Present prospects for the 
season would also seem to indicate a 
large total output during the summer 
months. One good feature is that the 
quality of the present make seems quite 
good.

P.r lb.
Fresh creamery print.................................................0 £1 0 23
Creamery solids.......... ... 0 20 0 21
Farmers’ separator butter......................................... 9 18 0 19
Dairy prints, choice.....................................................9 16 9 18
Fresh large rolls..............................................................0 15 0 16
No. 1 tube or boxes.................................................................. 0 17
No. 9 tubs or boxes................. .. . • 0 16

Eggs.—Quotations on eggs remain un­
changed. There are no marked features 
in the market just now. A fairly large 
arrival from country points is being 
experienced while demand is also at an 
appreciable figure. The warm weather 
brings a certain amount of loss in hand­
ling eggs which is not present during the 
cooler weather. Locally surplus stocks 
are being cared for by cold storage.
New laid egtçt*............................................................ 18 0 2

Cheese—Prices on cheese are unchanged 
but! maintain their* steadiness. Prices 
are steadier at country boards. Trade 
is only normal.
New cheese— 

Old cheese.

|
E

.... 0 12
0 14 à 0 15

New twins................... 0 12*
Stiltons.............. 0 14 J 0 15
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Poultry.—Trade iu poultry is reported 
quite dull. At times it will show some 
revival, but these times are far apart. 
Prices are the same as quoted for some 
time back.
Fowl.....................o 14 o 15
Geese...................0 14 0 15
Chickens..................... 0 18

Ducks.................. 0 17 0 19
Turkeys.............. 0 16 0 18

WINNIPEG.
Provisions—There has been a slight 

advance in nearly all lines of cured and 
dry salt meats during the last week. 
The price of live hogs has been advanc­
ing slightly, and select animals are now- 
quoted for $7.00 to $7.25 per cwt. on 
hoof at stock yards in Winnipeg Lard 
is holding firm, and the demsfhd active, 
and there appears to be no reason for a 
change at the present time

Hams, medium. 
Breakfast bacon

hack*................
Breakfast bacon

Shoulder*
Short rolls . 
Long, clear Hides

Boneless )jacks,

... 0 Hi

.... 0 151
Tomato saunage

0 10
Pork sausage.............. 0 09

0 19f 0 20 Beef s »usage .
Lard, in tierce*

0 074

U 13 6 18; 0 11
0 13i 50-lb. tube.................... 5 65

.. 0 15 20-lb pails................... 2 30
10-lb pails, ca*e* 7 05

.... 0U| 5-1L pails, cases ... 7 15
3-lb. pails, case* ... 7 20

.... 0 15| Compound, 20-lb
2 20

.. 22 i>J Steers, heifers.
. 12 50 abattoir killed 0 11 0 114

Mess pork, bb<.
Mes* pork, £-bbl

Butter.—The recent sharp decline in 
creamery butter owing to the arrival of 
supplies from the numerous factories 
throughout the province that are now in 
operation, has caused quite an increase 
in the demand for this grade The pre­
sent price is holding al 20c to 21c for 
fresh made bricks Bad dairy butter is 
still present in large amounts, and it is 
difficult to secure the fresh, sweet, sound 
variety

Creamery butter
Manitoba freeh-rnadv creamery bricks............................ 0 21
Manitoba fresh-made, boxes ................................... o 20

Dairy butter
Strictly No I, delivered Winnipeg..........................0 16 0 18
>o. 2, delivered Winnipeg..........................................en o 12
No. 3, delivered Winnipeg ...................................... 007 009

Eggs—Large supplies of eggs, known 
as Manitoba fresh, but not guaranteed 
as strictly fresh, are being received. 
Strictly fresh eggs cannot be secured in 
large enough quantities to supply the de­
mand for fhe city trade The price paid 
for Manitoba fresh is 18c per dozen while 
retailers are willing to pay a much high­
er price if they could secure strictly 
fresh.

Cheese.—Offerings of fresh made Man­
itoba cheese are increasing and jobbers 
are gradually starting to stock up. The

POULTRY REQUISITES
should be featured now. A number of your 
patrons are using incubators. Why let them 
get their supplies from the mail order 
houses? Show them that you can meet 
their requirements-

Incubators & Brooders
English and American, from $8 50 up 

IVr/te us for Catalog.

THE POULTRY & SUPPLIES 
SALES CO.

109 Place Youville MONTREAL

price being offered by them to the fac­
tories is lO^c per lb., delivered in Win­
nipeg. Old Manitoba and eastern cheese 
can still be secured at 13c to 13fc, and 
14c to 14fc, respectively.

Poultry.—Local supplies of live poul­
try are gradually arriving on the mar­
ket although in pretty small quantities. 
The supply of spring chickens this year 
has been extremely light, fowls and tur­
keys forming the bulk of the offering. 
Prices are 10c per lb. for boiling fowl, 
and 14c for turkey, in Winnipeg.

LIVE POULTRY - DELIVERED AT WIN 1IPEG.
Boiling.......................... 0 10 Turkeys, lb___ _____ 0 14

EASTERN POULTRY
Smiths Fallstur- Boiling........................... 0 17

keys..................  0 24* 0 25 Geese.............................. 0 18
Chickens....................... 0 21

FOR LABELS THAT COME OFF.
When a label comes off a can do not 

put it on the shelf in that manner, ren­
dering it difficult of sale and taking the 
profit off a whole dozen. Do not tie a 
string around it to hold it on either. 
It gives the impression to the customer 
that the can is an old one and the 
label has fallen off. Have a can of 
paste handy, so that as soon as un­
packed the label may be replaced. It 
will pay you.

Order takers are not salesmen. An 
order taker is not far advanced from the 
slot machine, except that he moves 
about.

JELL-0
is the moil popular with women. It doesn’t have to be 

cooked, and so never bums, and it never goes wrong.

It helps to keep trouble out of the kitchen.

There are seven Jell-O flavors : Lemon, Orange, Straw­

berry, Raspberry, Cherry, Peach, Chocolate.

THE GENESEE PURE FOOD CO.,
Le Roy, N. Y., and Bridgeburg, Can.
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Keep Trouble Out of the Kitchen.
Her pudding is burnt.

Such disasters are occurring every day.
It isn’t étrange that such a dessert as



THE CANADIAN GROCER

Grocers: The use of alum in food products has not yet been 
prohibited in Canada. Your customers, however, are realizing more 
and more its injurious effects in foods. Alum is used in baking 
powder because its use lessens the cost of manufacture. Would 
it be consistent for you to recommend your customers to buy 
alum baking powder ?

MAGIC BAKING POWDER
Contains no Alum and conforms to the high 

standard of Gillett's Goods.

E. W. GILLETT COMPANY LIMITED,

TORONTO, ONT.
WINNIPEG MONTREAL

You Can Add $20.00 Monthly
to Your Income

IF YOU WILL ACT AS MACLEAN S SPARE 
TIME REPRESENTATIVE IN YOUR TOWN

No matter what you do now, you can add this snug sum to your income during your 
spare hours, without interfering with your regular work.
It is both easy and pleasant to earn this big money.
We will tell you who to see, what to say, and how to get the orders. You can easily 
add from $5 to $50 to your monthly income. Hundreds of others are doing it—so can you.
You will act as circulation representative of the fourteen publications of the MacLean 
Publishing Company. Our papers are well established, and easy to sell.
Send for our plan now. Write a letter, or a post'card will do. it will bring you, by 
return mail, complete particulars.

MacLEAN PUBLISHING COMPANY, ££9N?0NIVERSoi™c

JWj»HITEST_U*»Jj
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true to its name, the best cooK- 
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good
profits to the retailer.

A»k your jobber.

John P. Mott (ft Co.
Halifax, N.S.
BELLING

Jos

AGENTS :
J. M. Douglas & Co. R S. Mclndoe

Montreal Toronto
E. Huxley Tees & Persse Johnston & Yockney 

Winnipeg Calgary Edmonton
Frank M. Hannuro. Ottawa

Carr & Co. CES?
Purveyors of Biscuits 

to H.M. the King

If you stock Carr’s you will have 
varieties to satisfy every taste and 
suit every occasion.

Carr’s Biscuits will reach you in air­
tight tins and in as crisp a condition 
as when they left the factory.

ASK FOR COPY OF OUR ILLUSTRATED PRICE LIST

AGENTS:

Wm. H. Dunn, 
Montreal and

Hamblin &
Brereton, 

Winnipeg and 
Vancouver, B.C.

L. T. Mewburn 
* Co., Ltd., 

Calgary

T A. MarNab &
Co . St. John's, 
Newfoundland

Ær
—

.
%. - Rw.jujvm: 

"*vr I6»l.

FINGER creamsm -

Q
tetr
Hi-J .% BRAND’S A 1 SAUCE

There’s something in the taste of Brand’s A 1 
Sauce which distinguishes it from every other 
similar line.
The difference results from the better ingredients 
and formulae, and the great care taken in factory 
conditions and surroundings where these goods 
are packed.
The difference is decided enough to make your 
trade ask for A 1 Sauce. Put up in neat bottle, 
and makes a good shelf stock. Secure your stock 
now, your profit is sure.

BRAND & CO., LIMITED ÆST3EB&
MAYFAIR, LONDON, ENGLAND

NEWTON A. HILL, 25 Front St. East, TORONTO H. HUBBARD, 27 Common St., MONTREAL 
McLEOD &. CLARKSON, VANCOUVER, B.C.

50



THE CANADIAN GROCER

Flour and Cereals Still Unchanged
Situation in Both Lines About Same as a Week Ago—Prices 
Steady—Mills not Predicting Upward Movement Under Present 
Wheat Prices—Fluctuations in Wheat During Past Week— 
Conditions so Far.

The flour situation is practically the 
same as a week ago. While prices are 
steady, there is no particular firmness, 
at least millers are not predicting any 
higher prices under present wheat quo­
tations, but it is hinted that at this 
season of the year there is always a 
possibility of crop news exerting an ef­
fect on the market. Most millers seem 
o be satisfied with the amount of trade 

i.eing done, considering the season. In 
i he face of the present favorable crop 
conditions, dealers are buying in small 
quantities only.

After a week of fluctuating, the wheat 
market is back at about the same posi­
tion it occupied a week ago. The move­
ment began by the cereal going higher 
,han it had during the preceding few 
weeks. The July wheat at Chicago 
aroke sharply on Saturday, declining 3i 
cents a bushel, with a further reduction 
this week of 2£ cents. The opinion, 
there, was that the end had come and 
that the manipulators had finally con­
cluded circumstances were beyond their 
control. Others held to the opinion, 
however, that it was merely a part of 
the game to shake the weaker element.

Crop reports for the next month or 
two will be watched carefully by those 
interested in wheat or its products. 
Kail wheat is pretty well advanced and 
so far conditions on spring wheat have 
imen excellent. It will be remembered 
that towards the end of June last year, 
dry weather forced the price of spring 
-.heat upward. However, there seems 
no fear of lack of moisture for a time, 
hut it has to be remembered that it is 
a considerable time before harvest 
yet.

MONTREAL.
Flour.—The flour market does not 

show any change this week. Prices are 
steady with the demand maintained. 
There is little to relate at present.
Winter wheat patente, bbl.............................................. 4 80
Straight rollers, bb........................................................... 4 30
Manitoba let spring wheat patents, bbl....................... 5 30

straight patenta, bbl....................................  4 80
strong bakers.................................................. 4 60

“ second "   4 20
Cereals.—The market in rolled oats is 

quiet with prices steady and the demand 
well maintained. No feature has hap­
pened during the week.
Kineoetmesl, buf>............................................................  1 35
suiidird ostmeef bua.................................................... a 35
Onnulsted " r.................................................... j 35
Bolted oommesl, 100-b»gB.............................................. 1 70
Rolled oett, beg», 90 lb.....................................................  9 15

' barrels........................................................... 4 60

TORONTO.
Flour.—On the whole, the flour situa­

tion remains without change, as after 
an up-and-down season, wheat is about 
in the same position as a week ago. 
While millers are not looking for any 
change in flour prices under present 
wheat quotations, there is always a 
possibility of speculation affecting prices 
of the raw material. Trade continues 
steady.

Manitoba Wheat.
let Patent, in car lota...............................
2nd Patent, in car lota..............................
Strong baker*, in car lots..........................
Peed flour, in car lota................................

Winter Wheat.
Straight roller............................................
Patenta........................................................
Blended.......................................................

.... 5 10 

.... 4 60 

.... 4 40
3 00 3 20

.... 4 15 

.... 4 50 

.... 4 50

Cereals —The situation in cereals is 
practically unchanged. Rolled oats are 
steady under similar conditions for the 
raw material. Trade is fairly well 
maintained.
Rolled oata, email lota, 90 lb. sacks.............................. 2 25

" " 25 bags to car lota....................................... 2 15
Standard and granulated oatmeal, £8 lb. sacks.......... 2 45
Rolled wheat, small lota, 100 lb. brls............................  2 75

" " 5 brls. to car lota.................................... 2 65
Cornmeal, 100-lb. baga............................................  1 75 1 90

WINNIPEG.
Flour —The domestic demand for flour 

has been rather quiet during the week 
and export dull. Prices offered for the 
latter have been slightly higher than 
formerly, but they are still out of line. 
In spite of the fluctuation of the wheat 
market, the prices for the different 
grades have held firm, and are selling as 
follows. First patents, $2.65, 98 lb.
sacks ; Second, $2.45 ; strong bakers’, 
$2.25 ; First class and common grades, 
$1.25.

Cereals.—With the growth of the 
spring grasses, the demand for feeds has 
been falling off in both east and west. 
In spite of this decrease in the demand, 
stocks of feed are so light that prices 
are well maintained. Rolled oats and 
oatmeal are in good demand, and show- 
no likelihood of falling off. Rolled oats 
is quoted at $1.90 per sack, standard, 
and guaranteed oatmeal at $2.40. The 
wholesale price of cornmeal, which is al­
so in good demand, is $1.75.
Bran, per ton ...................................................................  18 01
Shorts, per ton................................................................... 10 00

Chopped Feeds—
Barley, per ton, in sacks.................................................. 25 00
Oats...........   25 00
Earley and oats...............   25 00

READY-MADE CARD PHRASES.
Ask us about the food value of cheese. 
Ask for what you don’t see.
High in quality—moderate in price. 
Has a taste not soon forgotten.
Fruit—fresh, sound and delicious.
Pure food laws rule in our candy de­

partment.
The best that money can buy.
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SOME
PEOPLE

are prone to declare that 
there can be little or no 
difference in quality be­
tween one line of Soda 
Crackers and another. 
But if such people will 
just compare the light­
ness and crispness of a 
Mooney’s Perfection 
Cream Soda with any 
other make of cracker 
they will realize at once 
that there is a big differ­
ence in favor of Mooney’s.
Try it.

The Mooney Biscuit 
Si Candy Go** Limited

Factories at

STRATFORD, ONT. 
WINNIPEG, MAN.

t PERFECTION
H BSSo1*81
3- V hOONEV BISCUIT S CANDY CO 

STRATFORD CANADA

M A P L EIN E is now
Thoroughly Established in 

Public Favor as

The Flavor de Luie
for

Puddings, Cake Fillings and 
Ices. Ice Cream and all Con­
fections
By its use with sugar syrup 
an unsurpassed table delicacy 
may be made at home 
Be ^sure that it is on your

Consult your jobber.

Jfrebericfe C. Bohson 
Sc Co., Sales Agents 

26 Front St. E., Toronto
Crescent Manufacturing Co,

Seattle, Wash.
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The Sardines That Were Never Sold
An Incident or Two Going to Prove That Goods do Not Sell 
Themselves and That Differences in Price Which Can Not be 
Explained Are Not Conducive to Sales—The Transaction in 
Pickles.

In a grocery store not long ago, a 
customer while making a purchase, in­
quired the properties of some peanut 
butter, which was lying on the counter.

"I don’t know,” replied the clerk in 
an unconcerned manner. “I never tried 
it They use it for making sandwiches,
I think.”

This was a man behind the counter, 
being paid wages for selling goods. He 
had no knowledge of this article or 
what it was used for. He put forth 
absolutely no effort to make a sale of 
it to a customer who was already in­
terested enough in it to make an en­
quiry regarding it.

How different were the tactics of a 
clerk in another store and how much 
more valuable was he to his employer. 
He understood his goods and their uses 
and also made a good, honest effort to 
introduce them to customers. In this 
case it was also peanut butter that oc­
cupied a position of prominence upon the 
counter. Having completed the custom­
er’s order he picked up a jar of the but­
ter with : “Would you like to try some 
peanut butter, Mrs. Customer ? It is 
excellent for sandwiches for picnics and 
home luncheons.”

What Some Clerks Say.
In answer to her inquiries, he de­

scribed what it tasted like and how 
used and was successful in making his 
sale.

Often, a clerk, asked regarding the 
kinds of sardines he has, will say : 
“Five, ten and fifteen cent cans." When 
asked the difference between them the 
answer often is : “Well, I don’t really 
know what the difference is. These 15 
cent one’s must be the best.”

One clerk was even heard to say in 
explanation : “the dearest ones are im­
ported from some other country and it 
costs more to get them here. They havq 
to be sold at a higher price."

The customer did not feel like paying 
a high price for sardines merely because 
they had traveled farther and therefore 
did not buy.

But there are many clerks who do un­
derstand the reason and are able to 
point out definitely just why one sar­
dine is worth more than another.

Differences Expressed.
“Well, in the first place," one clerk 

was heard to remark, “this cheap sar­
dine is a larger and coarser fish and is 
necessarily through its cheapness not 
sufficiently covered with oil to be per­
fectly preserved. These dearer ones are

smaller and more tender fish, are packed 
in pure oil olive and well preserved. I 
would advise you to take the better line, 
as they are worth the difference in 
price.”

Such a talk on the merits of the dif­
ferent articles was an intelligent one, 
showing that the clerk had studied his 
goods and that he knew that quality 
appealed to customers more so than 
price.

Selling Pickles.
“How about pickles, Mrs. Customer?"

The season for flies, that pest of the 
grocery store during the summer months, 
is with us and the grocer should now 
take steps to keep the number that visit 
the store down to the lowest figure pos­
sible. Not only does their presence in 
the store where food is sold, seem par­
ticularly bad, but they also destroy 
food if exposed enough and spoil the ap­
pearance of the fixtures and shelvings.

The remedy begins with a careful clean­
ing up of the premises surrounding the 
store. Piles of filth and rubbish are 
breeding grounds of the fly and for this 
reason, attention should be given to the 
removal of all debris that might prove 
an attraction for them. Not only should 
this be looked after at the beginning of 
the season, but during the whole sum­
mer. Many grocers make their back 
yard a dumping ground for spoiled fruit 
and vegetables which attract the flies. 
A covered barrel should be kept for this 
stuff and it should be removed at inter­
vals.

The next step in preventing their ap­
pearance within the grocery store is a 
careful screening of all openings. It will 
pay a grocer to provide these and it 
should be done early in the season be­
fore the little buzzers have secured a 
foothold in the premises.

Then, measures should be taken to de­
stroy any that may gain entrance. This 
should be commenced early in the sea­
son even while the number is yet small. 
More benefit is derived by the extermin­
ation of one fly early in the season than 
a great many more later on as their 
numbers increase with startling rapid­
ity.
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asked a clerk recently : “Here is a high 
grade line made from the choicest veg­
etables and vinegar, which I can recom­
mend."

“They look nice,” commented the cus­
tomer.

“Yes, and the taste compares favor­
ably with the looks,” returned the 
clerk. “The Blank brand is notable for 
its tastefulness."

“How much are they ?” asked the cus­
tomer.

“Fifteen cents a bottle."
“They are a little too dear for me,” 

said the customer.
“Y'es, they are higher than some 

pickles can be bought at, but I think 
they are worth the difference.”

“Well, I will try a bottle and find 
out,” concluded the customer.

Many grocers find their windows al­
most useless during the summer because 
being well lighted they are a gathering 
place for all the flies in the store unless 
screened off. Of course the smaller the 
number in the store, the smaller the 
number that will find their way to the 
window. Many grocers have fitted the 
back of their windows with screens, 
which keep out the flies, allow the light 
through and also keeps the air in the 
window fresh so that goods like fruits, 
vegetables, etc., will not spoil when 
placed in it.

These screens are generally made u|i 
of two or three sections extending from 
the bottom to the top of the window, 
that they can easily be removed to al 
low the window to be trimmed.

A fly in walking about in filth, and re­
fuse can collect anywhere from a few 
hundred thousand to six million fecal 
germs on its legs, wings and the rest of 
its body. That’s worth thinking about.

THINGS THAT SHOULD NOT BE.
Smoking or encouraging others to 

smoke in the store.
Licking your fingers every time you 

take up a sheet of paper in which to 
wrap butter.

Leaving goods on the counter after 
showing them to customer.

Sweeping crumbs and paper off the 
counter on the floor to be trampled on

Reading a paper when customers are 
waiting to be served.

Allowing customers to try to open the 
door when they have an armful of par­
cels.

A RALLYING CRY TO BATTLE WITH THE FLY
Season Arrived When Little, Black, Buzzing Pests Commence 
to Make Themselves Felt—The Goods and Equipment Whose 
Usefulness is Spoiled—Each One May Carry Millions of 
Germs.
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THE SAUCE 
THAT MADE 
THE OTHERS 
ADVERTISE

HOLBROOKS
Imported Absolutely!

The rapid growth of the sale since its intro­
duction into Canada six years ago—due to its 
excellent quality, moderate price, and supported 
by live and persistent advertising, has attracted 
unusual interest even from competitors—a sure 
proof of its growing popularity.

a 0 0 0

HOLBROOKS WORCESTERSHIRE SAUCE 
sells at a popular price—25c., and yields a larger 
profit to the retailer than any other advertised 
sauce.

HOLBROOKS LIMITED
FOUNDED WHEN GEORGE THE THIRD WAS KING

CANADIAN AND AMERICAN OFFICES:

40 SCOTT ST.
Head Office and Manufactory

MANAGER
H. GILBERT NOBBS TORONTO

Birmingham, England
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Vinegar and Its 
Constituents as 
Viewed by Expert

By A. McGill, Dominion Analyst.
Vinegar appears to be marketed in 

Canada as Malt Vinegar, White Wine 
Vinegar and Cider Vinegar, or simply as 
vinegar, without any distinctive name. 
It is probable that much of the vinegar 
offered is fundamentally a spirit vinegar, 
with additions of flavoring and coloring 
matter which imitate malt, cider and 
wine vinegars.. There is the further sus­
picion that considerable amounts of ace­
tic acid, made by the destructive distil­
lation of wood, as a bye-product in the 
wood spirit industry, are employed in 
vinegar making, and, of course, without 
acknowledgement of the fact.

Provided that the acid so used is pro­
perly refined, it is identical with refined 
acetic acid from any other source, and 
is unobjectionable from the point of view 
of healthfulness. But, being entirely 
flavorless, it is not a vinegar, and can­
not be sold as such unless artificially 
flavored ; when, if sold at all, it should 
be honestly labelled as artificial or imi­
tation vinegar There can be no doubt 
that the genuine vinegar industry sutlers 
a serious handicap through the unfair 
competition of fictitious substitutes for 
vinegar , or that the buyer who desires 
a genuine vinegar is frequently deceived 
by the substitution of a spurious article, 
whether with or without knowledge of 
that fact by the retailer. Nor can this

53 Higltst Awards li Eiropi aid Auric*

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
, Our Cocoa and Chocolate 

preparations are An 
solutbly Pure—free 
from coloring matter, 
chemical solvente, 01 
adulterants of any land, 
and are therefore in full 
conformity to the require 

ments of all Pure Food Laws.

& Co., Lid.
letabllehed 17M

DORCHESTER, MASS.

undesirable condition of things be suc­
cessfully met until a workable definition 
of vinegar, in the generic sense, is made 
legal ; and until the various kinds of 
vinegar which are found in commerce, 
are recognized and defined by law.

Some of the proposed standard defini­
tions in regard to vinegar are

Vinegar is a liquid containing not 
less than 4 grams of acetic acid, nor 
more than 8 grams of acetic acid per 
100 cubic centimeters ; and when sold 
or offered for sale under a name which 
indicates a particular source, as Cider 
Vinegar, Malt Vinegar, Wine Vinegar, 
etc., it must be actually derived from 
such source.

Concentrated Vinegar, Vinegar Es­
sence, etc , is a liquid containing more

than 8 per cent, of acetic acid, and 
must contain nothing which, when it is 
diluted to the strength of vinegar, and 
used as such, is harmful to health.

When vinegar is asked for, it is held 
legally proper to supply any one of the 
above named species. When a specific 
vinegar is asked for, it is unlawful to 
substitute another kind, without de­
claration of the fact.

Show your clerks how to introduce 
new goods to customers. They will 
follow your example.

Do not simply sell what customers 
ask for but call their attention to 
other lines also.

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty yean, and being in con*tant teneb 

with all eectioni of this country and foreign markets, we are in the best possible position to keep 
you posted by mail and wire of any actual or contemplated changes and general gossip of the 
markets. Some of the largest concerns are subscribers, and we should Uke to plane our propo­
sition before you. For further information write

•mm A •OHlFPi* ce., ISS Front Street, NSW YORK

By Piyal
S'

f x

•» .'- 7\'ï
t

Letters Patent

-\ a; >y
v

NELSONS

► « 

► «

LOZENGES
Should ht* in your ronfvetiunery 

department.

C. NELSON, DALE & CO., LTD.,
WARWICK, ENGLAND.

_ «► 
o► i
i\o> 4
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ROYAL

Absolutely Pure 
The only baking powder 

made with Royal Grape 
Cream of Tartar

No Alum,No Lime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to 
grocer.

the

THERE IS HO SUBSTITUTE

GOUDRON
—*T~

D'HUILE DE

FOIE DE MORUE
De MATHIEU

K*r«giut| a Otu »vCio»d»,it 
Ws*hrogu*VE-V.

MATHIEinr
Syrup of Tar

GODUVEROll
■«^afyggg-»*

MATH I EUS 
SYRUP

oi Tar and Cod Liver Oil
ha* a more certain aale 
than most remedies. It is 
largely advertised, so that 
every one is familiar with 
the name.
It has been so successful In 
effecting cures that every 
user is a publisher of Its 
excellent qualities.
Its sales have increased 
wonderfully everywhere.
It is a sure seller.

MATHIEU’S 
NERVINE POWDERS
are needed wherever colds 
are attended with pains 
and fever.
See that you are well sup­
plied with both, as the sea­
son of Colds is now on.

J. L. MATHIEU CO, Props. 
SHERBROOKE, P. Q.

Distributors for Western Csneds:

Foley Bros., Larson * Co., Wholesale Grocers sad Confectioner*. 
Winnipeg. Edmonton, Vancouver 

L Chaput. Fits <k Cle. Wholesale Depot. Montreal

t, L. HATHIED,
Ck«e*

Every (Little Bit Added||to What 
You Have, Mr. Grocer, Makes a 
Little Bit More.

You want to save just as much as possible 
in buying and not spend money where there 
is no necessity.

Made
in

Canada

MACARONI 
VERMICELLI 
SPAGHETTI
No Customs Duty

Our goods are guaranteed to he of the highest order. Made by 
machinery worked on automatic principles and of the most 
modern type. Skilled men from France alone find a place on 
our staff and they are well aware that the rich hard wheat 
of Manitoba le euperlor to the best Russian quality which 
they were accustomed to use in making the goods in France^

Got in on our price»,

L’ ETOILE
( “ Cie Française de Pates Alimentaires.” )

6-9 Harmony Street, Montreal.
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New Lemons
First arrivals of Verdellis will 
arrive this week. Fruit is re­
ported to be fancy.

ORANGES
Late Valencias are very fine. 
Still have few cars of Navels 
(Volunteer Brand) to arrive.

PINEAPPLES
Are now at their best.

Strawberries, New Cabbage,
New Potatoes, Wai Beans, Tomatoes, 
Egyptian Onions, Teias Bermuda Onions, 

also Crate Bermuda Onions.

Me WILLIAM

Mc. * E.
EVEMSi

16-27 CHURCH ST TORONTO 
ere Largest Receivers

Verdellis
The First Shipment for the 

Season arrived.

The Finest are packed under

“ St. Nicholas ”
and

“Home Guard”
but

Puck, Kicking
and Leaf brands

are very fine.

Buy Tranlzzl'm Verdellis

They’re the Goods.

J. J. McCABE
AGENT

TORONTO, ONT.

Pineapples Higher—Strawberries Lower
Pines go up, Instead of Down, as Expected—Strawberry Ar­
rivals Heavier—Prices Lower—Some Arrivals of New Lemons 
and Future Prices Depend Largely on Weather—Watermelons 
Well Received —Shipments Small—Large Offerings of Cocoa- 
nut-: From Primary Markets.

It was expected by most dealers a 
week or so ago that lower prices would 
be seen in pineapples, but instead prices 
are somewhat steadier From New 
York comes a report ol a higher mar­
ket also.

<fne report says: “The hulk of the 
crop has been shipped and received and 
each week will now show lighter re­
ceipts It does look as if the market 
on pines will he well maintained to the 
end of the season, especially if stock ar­
rives in as good condition as hereto­
fore.”

The advent of large supplies of straw­
berries will no doubt curtail the demand 
for pines to some extent on Canadian 
markets.

Lemon prices seem to he fairly well 
maintained Demand has been quite 
good and although there have been some 
arrivals of new stock on Canadian 
markets, supplies are none too large as 
vet While there may be some Novemb­
er r-uls, there is no great quantity so 
that the market has to depend on New 
Verdelli for a time. On the way to 
New York from Mediterranean ports, 
are 173,800 boxes of lemons for differ­
ent markets in the United States and 
Canada. However, one prominent deal­
er said : “The demand is large even now 
and with the advent of the real warm 
weather, with present stocks compara­
tively small, I expect present prices to 
at least he maintained." Much depends 
upon the weather handed out during the 
next month or so

Strawberries from Canadian points arc 
arriving in increasing quantities and 
prices are accordingly tending lower 
Reports from points of production seem 
to indicate a big crop of berries this 
year, weather conditions so far being 
quite favorable

Tomatoes are coming from the south 
in increased quantities and the tendency 
of prices is downward. Watermelons 
from Florida have made their how to 
the fruit trade and have been well re­
ceived Shipments, however, so far 
have not been large Cherries arc also 
arriving while peaches and apricots will 
begin now 1o come along, although 
prices will be high for a time

MONTREAL.
(ireeu Fruits—A good steady business 

is reported. Strawberries are lower in 
price and Canadian fruit is beginning to 
lie felt in the market New pineapples 
of line quality are going out steadily
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with the demand good. Apples are 
nearly done. Bananas are moving along 
at a great clip Lemons are a little 
lower this week, but with warmer 
weather there will he a different tone to 
the market. Limes, like lemons, are. 
scarce.
Apples, bbl.......... 6 00 » 00
«Lies..................... 7 00 S 00
H. .ait*,, bunch. I 61 1 85 
Banana*, crated. 2 00 2 25 
Goooaouut, bees. 4 25 4 76 
Grape fruit, Flo. 3 0 i 4 75
Lemons .............. 4 50 5 00
Limes, a box ............ 1 75

GnnfM—
Valencia...............  3 76 4 50
Sorrento................ 2 75 3 00
Met lean.............. 1 75 2 01
noriSfaM... a oe 3 in
Strawberries, N.

Carolina..........0 14 0 18

Vegetables.—Asparagus is becoming 
scarce and will soon he oil the market 
New Florida potatoes of the best 
quality jumped in price to $8.50. Scarc­
ity of the AI. kind is given as the reas­
on Tomatoes from Mississippi are 
more liberal in their shipments with 
the price down to $1 25. There is a 
good steady demand of the early vege­
tables.
Anparague, Cana­

dian, basket........... 2 25
Beans, hamper............ 3 50
Beets, doz..................... 1 25
Cairote, doz................ 1 25
Cabbage, crate.. 3 8» 4 50 
Cucumbers, bas. 2 76 3 00
Cukes............................... 2 00

0 26

3 00 
3 50
8 60 
1 40

Garlic, 2 bunches__
Green Peppers, 

small basket
Leeks, doz......... 1 75

Lettuce—
Canadian lettuce 

per doz......................

1 25
2 00

Onions—
Egyptian, bag... 2 60
Bermuda, crate............
Florida potatoes, 

new, per bbl...
Potatoes, bag 
New Bermuda

potatoes, bbl 6 69 7 ro
Parsley, doz.............. 0 60
Parsnips, bag. .. 1 00 1 25 
Radices, down

bunches.................... 9 30
Spinach, bbl.............. 1 76
Tomatoes, flats.......... 1 25
Turnips, bag............. 1 60

TORONTO.
(freen Fruits.—Strawberries are arriv­

ing ill larger supply and prices arc 
gradually tending downward, being of­
fered this week at from U to 11 cents, 
but the changing market makes it al­
most impossible to make quotations. 
Brices of lemons have been maintained, 
and $1.50 to $5.00 is the ruling quota­
tions. Some quantities of New Vcr- 
delli have been received but the demand 
is heavy, so that prices have kept up 
There are some November cuts on the 
market but no quantity. The first wat­
ermelons from Florida made their ap­
pearance on Thursday last, and are rul­
ing from 50 to 65 cents. Shipments 
have as yet been rather light. Pine­
apples are in quite brisk demand but are 
being replaced to a certain extent by 
strawberries. Most dealers expected 
prices to go downward but at present 
I hey are unchanged to a shade steadier 
Mississippi tomatoes are slightly easier, 
1-box crates bringing $1.50 to $2.00. 
Some small quantities of peaches have 
been received, selling at a high figure. 
Both peaches and apricots will start to 
come along, now, but prices will be 
high for a time The summer quarters

—------
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of the wholesale fruit men at the foot 
of Yonge street opened on Monday.
Banaeas.............. 1 M 1 75
Ooooanuta, sack — 4 75 

Grape Fruit—
Florid» per case 4 50 5 00 

Lemons—
California.................... 8 60
Messina..............  4 60 5 00
Limes, box........IN 160

Orangee—
Late valencias.. 3 75 4 76
Med. sweets----  3 00 3 60

Navels, large... 8 00 3 50
Navels, small.............. 3 75
Fine*poles orate 3 50 3 It 

Strawberries—
Canadian, qt... 0 19 0 11 
Tomatoes, case 

of 6 baskets... 3 75 
Tomatoes, 4 box

crate................. 1 50
Rhubarb, dor.... 0 25 
Cherries, 10-lb.

4 25

2 00
0 4U

3 00

Vegetables—Trade is fairly satisfac­
tory in vegetables, new goods particu­
larly being in demand. Wax and green 
beans are temporarily higher. The same 
is also true of new potatoes which are. 
quoted as high as $1 in 2-bushel bags. 
Canadian new stock will not arrive un­
til .July. The situation in old potatoes 
is practically unchanged, both supplies 
and trade remaining steady and the pre­
sent quotation of $1 10 per bag ruling.
Beets, Louisiana

do*............................... 0 75
Canadian beet,

bag...................  0 60 0 75
Cabbage, B. uth

Carolina.................... 3 50
Carrots, n e w, 

box 3 to 4 do/.. 1 76 2 00 
Cucumbo re,

hamper.   2 50
Wax beans, ham­

per ................... 3 2» 3 00
Green beans,

hamper...................... 2 00
Lettuce, Cana­

dian, head----  0 35 0 30

Texas, case. ..............
Egyptian, sack..........
Potatoes, Onta-

Potatoes, new,
hamper............
2 bush, bags .. 3 50

Parsley, per do*
New turnips, p r
iljht. basket..............
Asparagus

Canadian, do/.. 0 75 
Spinach

Hamper...............0 35

2 00 
2 50

2 00 
4 00 
0 7 ü

Royal Crest
BRAND

Late Valencia Oranges
We are sole distributors for these elegant juicy, thin- 

skinned, highly flavored oranges. You haven’t 
seen or tasted the best in summer oranges until 

you have tried Royal Crest.
Full supplies of WATERMELONS, CHERRIES, 

STRAWBERRIES, VEGETABLES for 
Coronation Day.

WHITE (EL CO., Limited
TORONTO and HAMILTON

Canadian Home Grown Strawberries
Strawberries Receipts of Canadian Berries to date 

have been heavy, and the quality excel-
ARE NOW READY lent. Send along your orders.

If you do not receive our weekly 
quotation card, send us your Oranges, Pines, Bananas,
name.

STEVENS &S0L0MAN
Tomatoes, New Potatoes

GROWERS AND SHIPPERS OF Received our first Verdelli Lemons

Canadian Fruits and Vegetables this week.

HAMILTON, ONT HUGH WALKER & SON
PHONES 1990—3200—2700

(Ert.bii.hed issu GUELPH, ONTARIO

ptiSTER BROWy
Verdelli Lemons

Our Verdelli Lemons are the finest fruit ever ex­
ported to Canada. Be sure you mention in orders 
to your wholesaler our brands or our name.

W. B. STRINGER, Sales Agent
67
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Fish - Oysters

The Halibut is Favorite Line of Fish
Good Demand for That Species—Trade in Fresh Fairly Good— 
Brook Trout Not Arriving Freely—Shad Higher This Week— 
Mackerel Along the Shore of Nova Scotia—Good Catch Re­
ported.

The warm weather fish business has 
been fairly good. It is steady and with­
out feature except that last week con­
tributed considerable extra business. 
Halibut and B. C. salmon are favorites 
with haddock and cod getting a large 
share of the eastern trade. Brook trout 
are advanced in price because of the fact 
that they are not arriving freely Shad 
are higher this week.

Nova Scotia reports that mackerel 
have now struck in along the shore in 
large quantities and some good catches 
have been made. The mackerel are re­
ported a fine run, being of a good size 
A large proportion of the catch is be­
ing placed in cold storage. Lobsters are 
doing fairly well, especially on the Cape 
Breton coast.

QUEBEC.
Montreal .—There are plenty of fish 

of all the leading lines, the only short­
age being felt in shad and brook trout. 
An advance is quoted in brook trout 
and shad this week. Gaspe salmon is 
down to 18 cents and is arriving freely 

The demand for fish continues appre­
ciable and is held on a satisfactory 
basis Halibut, haddock and cod are 
freely asked for and are in good supply.

FBEHH
AU wives (shad 

herring) per 
100 flak..................

Blue Ash, per lb 
Dressed perch.

per lb ............
Dressed bull- 

heeds. per lb 
Haddock, per lb .... 
Haddock, fancy 

shore, per lb 0 05 
Steak cod ^head

.... • «

3 00
0 15

flbddVfeShat. i**r lb. 
Fkie round lb 
Pike, dreeeed ft

0 10
• 0*4
0 054

• r>
FROZEN

•Wt6 0t
0 #9

Halibut, express
per lb ........ 0 09

Salmon, lb 
Salmon, Gaspe lb. 
Shad, buck, each
Shad, roe, each........
flea trout 
Sea 1>MH. per lb.
Lake trout, lb.
Brook trout 
Pike, ner lb 
Pickerel or dore 
Whiteflsh, lb.

• 10 
0 18 
0 18
• 30
0 10 0 10
0 11
• 25 ® 08 
0 11 
0 11

Salmon. B.O .redO 09 • ]0
Gaspe salmon

_. lb..........
0 06 Quelle salmon

No. 1 Smelts, boxes 
10 and If Ibo. each

Whâleâah. large, 
lb....................... • «74 0 96

- ---------- 9 99

160 lbs , per lb .... 9 06
1res pike................  9 96
Steak eed................  6 96
Mackerel.......... 9 11 9 It

SALTED AND PICKLED 
Labrador tea tret*.___ Salmon. 1.0 , red. bl

9 If
0 09

9 07

Labrador sea trout.

No. 1
Ibbls

No

11 99
9 99 
S 99 
• 99

C..red, bbl 14 

4 Ibis

trout, half bbl I 99

9091b...............
Salt eels, per lb..
Sea trout, I brl..

bbls .

half pail

Sea trout,
Scotch herring kec
Holland herring. 4 bbl 6 69

keg 9 76

• 69
91 99
9 07 
8 60 

12 00
9 99
i r

SMOKED
Bloaters, Urge, per box, 90s.............
Baddies ...................................
Hen-hag, new smoked, per box........
Kippered herring, per half box........
New illets, per lb............................

1 19 
9 08 
9 16
1 00e 10

SHELL FISH

i, live, per lb......................................................  9 16
Oysters, choice, bulk, Imp. gal...................................... 1 49

" bulk, seleets ..... ............. 1 60
Solid meste—Standards, gal., #1.76 ; selects, gal, #1 

PREPARED FISH
Boneless cod, in blocks or packages, per lb
Skredded cod, 2 doz. in box, per box........
Skinless cod, 100 lb. case..............................

7, 9, 10 
3 00
• 75

ONTARIO.
Toronto —There is little change in fish 

from a week ago, prices remaining the 
same Trade is inclined to be quiet, 
which is, however, natural for the 
season A fair quantity is being sent 
out to the trade, fresh fish being the 
big item The. season of biggest supply 
for brook trout is over, hut supplies are 
as yet fairly plentiful and large enough 
to take care of demand.

FRESH CAUGHT FISH
**aak cod.................... 0 874 Freeh caught white. 0 10
Freeh halibut ___ 6 07 Fre«h caught herring 9 r-5
Porch................... ® 96 Haddock............. 6 06 9 ®7
Frowh trout.................. 0 09 Pickerel.............. ® 10

FROZEN FISH
* 05 White fish, win-

Pig. 0 05 ter casurht " 08
Pink e*a "aimon 6 08 a ne Yellow pickerel • 084
Round rad 0 09 Mullets 0 A4

Rlueflsh ................. • 13
SMOKED ROHEJ.fcS* AlfD FIOK LED FISH

Acadia Mb bxs Haddl* Bnn*r e ng
6 44

Shredded end Î » 1001b kegs........... 2 en
Ond. Imperial par lb • <% On*41 at inn* Tt-r lb
Fillets, per lb ............ • 11 Shrimps, per gal........ 1 25

NOVA SOOTIA.
Halifax—The local fish market is now 

active Mackerel have at last struck in 
along the coast in large quantities, and 
some good catches have been made One 
vessel made a haul of 15,000 fish and 
another landed 10,000 It Is estimated 
that over thirty thousand fish were 
landed here this week. The first fish were 
disposed of for 12 cents each, and about 
the middle of the week the price declin­
ed to ten. The mackerel are a fine run 
some of the fish weighing from three 
to four pounds A large quantity of 
the fish are being placed in cold stor­
age There have been several arrivals of 
dry fish from outside parts during the 
week, but there are not enough coming 
in to sunnlv the demand. Prices have 
been weil maintained at all points 

Some of the finest salt cod fish mar- 
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keted here this week, sold for $6.90 per 
quintal. Sales of fresh cod, haddock, 
and halibut are light, owing to the de 
mand for mackerel. Salmon are now 
coming on the market in fairly good 
quantities and the price has dropped to 
twenty-two cents per pound. Lobsters 
continue fairly plentiful and the de 
mand is good. All the fishermen on 
the Cape Breton coast are doing well

WINNIPEG.
Fish —During the week the first arriv­

al of fresh white fish caught in Lake 
Winnipeg made its appearance on the 
market at 9c per lb. The supply to date 
has been light but is gradually increas­
ing. The demand for smoked fish is still 
active, and the price holds steady.

FISH (FRESH)
Salmon, per lb................................................................. 8 1H
Halibut, per lb............................................................................ 0 10
Fresh l»ke trout, per lb ............................................... 0 11
Lake Winnipeg white fish, per lb—.............................. 0 to

SMOKED FISH
Kippered herring, per box...
Smoked Salmon, per lb........
Holland herring per keg___
Fillet# of haddock....................
Smoked cod...............................
Labrador herring, % barrels
Bloaters, per box..................
Smoked goldeyes, dozen........
Finnan haddi»s........................

2 Oti 
0 20 n 6* 
6 12 
0 19 
4 25 
1 50 
0 50 
9 0S|

NEWFOUNLAND.
St John’s.—From the northern part 

of the island, reports have been received 
that along the French shore, where 
numerous schooners are operating not a 
fish had been put under salt. Caplin 
have not come to the shore as yet and 
on account of the ice pack the fishing 
schooners are unable to get around 
Quirpon and up the straits, the course 
generally adopted when no fish are to 
be had on the shore. From exploits 
south there is a fairly good sign and 
some traps have a few quintals landed 
but the majority have little. On the 
whole the northern cod fishery can he
put down as a failure to date. Herring 
are plentiful, but the fishermen are not 
catching them, being engaged at the cod 
fishery. Fresh salmon are also plentiful
God fl*b. Urge and medium merchantable, per qtl. 8 r>®

■mall " “ .................................. 5 50
~ " large Madeira " .................................. * 5*

'• ' email " “ .................................. «»
*r" larve and medium Weefc India.............................. R ®®
'"Werrall " per otl .................................. 4 5*

Labrador * " ................................ 4 *®
“ «hore cured.............................................. ... 5 80 | 80

Haddock " .................................. 4 00
Herring. No. 1. large and medium, barrel.................. 3

" email........................................................................... 2 80
i<ing........................................................................................... 4 0®
T,ob*f *>in. No 1 flat*, caae 48 1-lb. tins........................... 16 0®
Salmon, per caae 48 1-lb. tin*............................................... K M
Salmon. No. 1. large and medium, tierce...................... 18®®

No 2. large............................................................. If. *®
M No 3. large.............................................................. 14®®

~ " No 1. email, "   15 ®n
" No. 2. small............................................................. 14 n®

’ — No 3. small.............................................................. 12 n®
*"* •" *8 1-lb. tin», per cane............................................ * 6®
God Oil. hardwood cask", tun............................................ 11®

" "Oftwood " " .......................... 102 DO
God Liver Oil vallon............................................................. ® 7®

HAVE THEM CALL
It is all right to get orders by tele- 

nhone hut if vou can get them to visit 
vonr store, so much the better, as vou 
then have a better chance to introduce 
goods to them. and a better chance to 
make sales because vou then have the 
goods to back up your arguments with
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The Finest Fish Obtainable
Careful selection of the sweetest fish caught in famous

Passamaquoddy Bay, and careful and skillful handling in a 
modern, sanitary factory have made

Brunswick Brand Sea Foods
the choice of all particular people.

They are unsurpassed in quality, have a flavor distinctly 
their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line? When 
ordering, be sure and get the name right.

*•BRUNSWICK"

Connors Bros., Limited
Bloch’s Harbour, N. B.

AGENTS-Kîrant. Oxley & Co.. Halifax. N.S.; C. H- B. Hillcoat, Sydney, C. B.; J. L. Lovitt.
Yarmouth, N.S : Buchanan & Ahern, Quebec; Leonard Bros., Montreal: A. W. Huband.
Ottawa; C, DeCarteret. Kingston ; James Haywood. Toronto ; Chas. Duncan. Winnipeg;
Shallcross. Macaulay & Co.. Calgary. Alta.: J. Harley Brown. London. Ont.: Johnston &
Yockney. Edmonton. Alta.

U R Cl 5

BSjjjSfSSlS?

|Sj, IUNNURS BROS

CHINA JAF** *!

[nur-il

irr..

Contractors to the Admiralty

They Lead in Any Company
Uniform quality and right 
packing have formed the basis 
of the reputation of

PURNELL’S
Sauces, Vinejars and Pickles

lines that never fail to please 
the particular palate.
Feature thecomplete“Purnell" 
Range! “Britain’s Best” is 
none too good for your custom­
ers!

Sold by all jobbers.

Canadian Agents :
Charlottetown, Horace Haszard; St.John N.B., E. C. McMichael; Montreal 
and Ottawa. C.S. Harding. Canada Life Building; Halifax. N.S., J. Bill- 
man, 336 Hollis St.; Quebec. Cy. A. W. Dunn, 67 St.Peter St.; Toronto, 
Lind Brokerage Co., 73 Front St. E.; Hamilton. J. H. Stratton 8c Co.; Win- 
nipeg. Carman Brokerage Co., 141 Bannatyne Avenue E.; Vancouver, B.C., 
C. E? Jarvis & Co., Room 10, Flack Block. Hastings Street.

PURNELL & [RANTER, LIMITED
Bristol, Eng. - - Est 1750

A Profitable Line to Handle !
There's a distinctive and delicate flavour about—

Order from your 
Wholesaler

X
ecc

44 CONCORD'
Norwegian Sardines

that cannot fail to please your better-class customers

Moreover, there is an absolute guarantee of purity of con­
tents on each tin. None but finest freshly caught autumn 
fish are used, all hard, tough fish being rejected. From 
24 to 28 fish are packed in a tin, and the fish are mild 
cured and not too much smoked.

The profit selling “CONCORD" is a 
very “well worth-while" one

Don’t forget the name “Concord" when ordering. 

LIST OF AGENTS
1. S. Hclndoe, Toronto. Wilson & Triesdsle, Winmipej.
A. H. Brittiin & Co., Montreal. W. A. Siaonds, St. John, N.B. 

ladder & Jsnion, Vanconer snd Victoria, B.C.

I
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Preparing Sea Herring for the Market
Urged That Adoption of Technical Mode of Procedure of Fish- 
erfolk of Europe Would Revolutionize Standing of Herring—
When Fishery was Cradle of Greaterness—The Wealth of a 
Peru—Sixth Article.

By A. M.

In no other occupation does the sacri­
fiée of home comfort compare with the 
fisherman’s lot, besides the ever present 
r.sk of life itself for the bread-winner 
Barely have more eloquent terms of ap­
preciation been uttered than the words 
of .lolui Quincy Adams quoted in Des 
lirisay's History of Lunenburg:

“There is something in the very oc­
cupation of fishermen not only noble 
and beneficent in itself, hut noble and 
exalfed in the qualities of which it re­
quires the habitual exercise. In com­
mon with the cultivators of the soil 
their labors contribute to the subsis­
tence of mankind, and they have the 
merit of continual exposure to danger 
superadded to increasing toil Indus­
try, frugality, patience, perseverence, 
fortitude, intrepidity, souls inured to 
perpetual conflict with the elements, 
and bodies steeled with unremitting 
action, ever grappling with danger, 
and familiar with death,—these are the 
qualities which are called forth by the 
daily labors of the fisherman’s life."

The Fisherman’s Prayer.
A pathetic figure is the Breton fisher­

man, standing in his boat before leaving 
the harbor and with uplifted hands 
reverently invoking Divine protection 
An English rendering "of this brief pray­
er is a touching object lesson of devo­
tional faith:

“Lord, ere we go, to Thee we trust 
our all;

Thy sea is mighty, and our boats are 
small."

Other eloquent pens have been inspired 
by the call of the sea and with a self- 
denial beyond all praise generous bene­
factors have shared the humble sur­
roundings of remote fishery districts, 
building churches, school houses and 
hospitals and improving conditions of 
existence for the toilers of the sea in a 
marked degree.

Fisheries Develop Greatness.
Economic importance, however, must 

he regarded as an inevitable factor in 
the successful prosecution of the fishery 
industry with due regard to well direct­
ed sympathy and encouragement, public 
and private. It has been well said that 
the pursuit of the fisheries was the 
cradle of English sea power. Marvel­
lous as the development of the interland 
of North America between sea and sea 
has proved, it may be remembered that 
while precious metals were the incen­
tives in the tropical coast line, the fish-

Payne.

cries and the fur trade were the chief 
impelling motives for enterprise in the 
North.

The Value of the Fisheries.
The Whitehall advertisement for the 

Cornwallis settlement in 174!), for in­
stance, held out the prosecution of the 
fisheries as a special inducement towards 
gaining a livelihood. Contrasting land 
and sea resources, a century later at 
Detroit, .Joseph llowe used these 
words:

“Let me draw your attention to the 
value of these North American fisher­
ies. You have behind and around you 
here boundless prairies, which an all- 
bountiful Creator annually covers with 
rich harvests of wheat and corn. The 
ocean is our prairie, and it reaches 
away before and around us and Al­
mighty God, for the sustenance of 
man, annually replenishes it with fish 
in myriads that cannot be counted, 
having a commercial value that no 
man can estimate. These great store­
houses of food can never be exhaust­
ed."

If Rightly Managed.
Prophetic in its estimate of the wealth 

to be derived from the fisheries off our 
coast was the significant report of Vil- 
lebon, an early governor under the re­
gime of France in lli!)9. “If rightly man­
aged, the province of Acadie is a Peru." 
Truly a pregnant forecast" “IF RIGHT­
LY MANAGED."

In a just survey of the past it is to be 
noted that easy access to the fishery 
grounds and the unavoidable combination 
of other pursuits led to careless meth­
ods by our pioneer fisherfolk. The march 
of time, it must be admitted, has rivet­
ed these hindrances by inadequate official 
administrations as compared with de­
velopment of resources of the soil. Of 
all the varied branches of the fishery in­
dustry none needs more urgent improve­
ment than the handling of herring

Herring Equipment.
As far as the actual catch is concern­

ed, staunch boats and handy nets for in­
shore ventures, with larger craft and 
larger nets for deep sea work have long 
been the rule. Brush weirs are still in 
use in the tidal waters of the Bay of 
Fundy, although often complained of 
Torching is but a relic of aboriginal 
methods. In Nova Scotia waters the 
use ol drift nets is almost the only 
mode now employed.

The transition from the tiny skiff,

with single net, and the shallop or 
whaler, with better gear, up to tin- 
gasoline and the thoroughly equippi-n 
sail or steam seiner or drifter carrying 
fifty, sixty or one hundred nets, as 
practised in British and North Sc., 
waters, suggests co-operation by entei 
prising fishery dealers with a class i, 
workers far more dependent on credi 
aid than any of their fellow laborers . 
Hie land.

Handling for Market.
The kernel of the question as regard 

brine sailed herring is the adoption . 
the methods of the Scottish, Dutch au 
Norwegians in what may be termed 
technical mode of procedure, viz., haiu 
ling the catch for market as a sépara' 
branch. Can our fishermen be gradual 
weaned from old-time methods of hu 
ried dumping into leaky barrels insti 
of leaving the catch in the hands of «■ 
perl fisher lassies under capable din > 
tion?

If the official reports of recent yeai 
to tiring about a betterment of the i 
dustry were supplemented by a loi il 
adaptation of Scottish fishery admilii 
Irai ion methods, leaky barrels and II 
unsatisfactory reputation of our sail 
herring would soon become things of ti.<- 
past. In view of the yearly influx of 
new settlers, home consumption far 
such a staple food product should m 
crease by leaps and bounds, while Ha- 
expansion of outside markets would 
stimulate export shipments to record 
figures in the not distant future beyond 
the shadow of a doubt.

fïÙNIC ON COAST.
Victoria, B.C., June In.—The annual 

picnic of the local Retail Grocers’ I 
change will be held at Coldstream .ai 
Thursday, July 20th, and arrangement 
for the event are well under way. tn 
excellent field for sports is available ' 
Coldstream as well as a large hall : r 
dancing. Special train service will 
provided for the occasion.

REPRESENTATIVES WANTED

Representatives wanted by mais< <
FRANÇAISE lor the sslt ol Comestible O 
Apply, with relcrcecee, to M. M. SCHWALlin 

& CIE, Msreeille, Fronce, end Is French II possible.

DRIED APPLES
We have a few hundred pounds of 

Dried Apples for sale.
O. E. ROBINSON & CO 
INGERS LL - ON ARIO 

Would you like our Weekly Circu’er ?

The manufacturers of a leading staple groc­
ery line with an excellent connection. i 
having found it advisable to canvass the \ 
retail trade-in addition to the wholesale. ■ 
would be pleased 10 consider handling other 
lines on a commission basis throughout 
Ontario and the Maritime Provinces.

Address Box 391,. Canadian Grocer ,
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BUY

Star Brand
Cotton Clothes Lines

AND

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

Fly Time is Here
Now that the summer is upon us. 
and with it comes the household 
torment— the fly—be prepared to help 
your customers with

WONDER FLY KILLER
Put up in neat tray: when moistened 
with water kills flies instantly It 
will last an entire season
A seasonable money maker for you. 
Send for stock. The time is ripe for 
a big business, and the profit is good.

Dominion Agents:

Crystal Sealing Co.
204 Stair Building, Toronto - Phone Adelaide 199

CURRANTS
We are proprietors of

“ AFRODITE” brand, the best AMALIAS 
currant on the market.

“NACRISSUS,” fine FIUARTA currants 
“ELEKTRA,” fine FIL1ATRA cleaned 

currants
, and importers and distributors of

Highest-grade PATRAS and VOS11ZZA 
currants.

We aim to give the trade the best grades 
of currants obtainable from season to season 
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPRESf NTAT1VES:
JAMES S. MacDOUGAL, London 
A. B. LAMBE & CO., Hamilton 
W. G. A. LAMBE & CO,, Toronto 
H. D. MARSHALL, Ottawa 
ARTHUR P. TIPPET & CO , Montreal 
J. W. GORHAM &. CO., Halifax

GREEK CURRANT CO.
124 WARREN STREET NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

DEALERS IN FRUITS
---------------------- 1
PINEAPPLE time is 
preserving time. See 
that you have ample stocks 
to meet the ever increasing 
demand. We arc also 
headquarters for choicest 
VALENCIA ORANGES.

ORDER NOW

Lemon Bros.
Owen Sound, Ontario 
and Sault Ste. Marie

We are large BUYERS 
and dealers in WOOL. 

Country merchants 
should get in touch with us 

early for prices—an oppor­
tunity for you to do some 

extra trade and make extra 
profits.

WRITE AT ONCE

Wilson’s 
FLY PADS
Have been on the market for thirty- 
two years, and the demand this sea­
son to date is 65 per cent, greater 
than ever before.

All Wholesale Grocers Sell

Do You Sell on Credit ?
Do you have the usual trouble with collections, 
“bad account-." friction with customers and 
frequent loss of both customer and money ?

Then you need

Allison rj;:
They will stop the leaks, keep up collections, 
forestall arguments, please the customer.

HERE’S HOW THEY WORK
A man wants credit. 
You think he is good.
Give him a $10 Alli­
son Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with ¥10. — No 
trouble. When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the book is 
used. Then he pays 
the $10 and gets 
another book. No pass 
books, no charging, 
no lost time, no 
errors, no disputes. 
Allison Coupon Books 
are recognized every­
where as the best.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company, 
Indianapolis, Ind.

Wilson’s SALT
I

BUYERS 10F WOOL
______________________________!

FLY PADS CAR LOTS OB LESS. Prompt shipments 
Write ns for prices. Phone order *t our 

expense.

TORONTO SALT WORKS
TORONTO. ONT o.o J Purr, Mana<.tk

til
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Grocer’s Encyclopedia— The Cocoanut
Interesting Points Connected With the Cultivation of a 
“Goody” That is Widely Known, and Something of Its By- 
Products—The Manner of Its Growth—Making of Cocoanut 
Oil and Butter—Importance in Tropical Countries.

Cocoa or “coker" nuts, also known 
sometimes as “monkey” nuts, are the 
fruit of a species of palm tree which 
grows 50 to 90 feet high, in nearly all 
tropical countries, but thrives perhaps 
most about Nassau and Jamaica in the 
West Indies It requires plenty of sun­
shine and wide-open air, and prefers a 
low sandy shore, where the roots can 
strike into sea water. The tree has no 
branches but is crowned with a bunch 
of sword-like leaves, each leaf being 12 
to 14 feet in length and having a very 
strong mid-rib

Lives to Good Old Age.
One tree yields annually about 100 

nuts arranged in clusters of about a 
dozen each near the tops and bears for 
some 150 years It is the most widely 
distributed of all tropical growths and 
it is questionable whether there is any 
species of tree so useful Residents in 
temperate zones have little idea of its 
immense importance in tropical coun­
tries

The outer husks of the nut are tough, 
and are usually stripped by men using 
two fine pointed chisels, and who by 
constant practise are able to open 10 to 
12 hundred nuts per day. The fibre pre­
pared from these husks is spun into a 
valuable species of yarn, which is used 
in making braided twine, matting and 
coarse brushes The inner shells, when 
emptied of their pulp, make drinking 
cups, water bowls, etc. The nuts con­
tain when green a milk, and it is this 
creamy substance that solidifies and 
afterwards forms the white pulp. Cocoa- 
nut pulp may be eaten raw, or grated 
and used for soup It also yields cocoa- 
nut oil or butter, while our shredded 
cocoanut is also obtained from it.

Shredded cocoanut is the white fleshy 
part of the cocoanut, sliced and depriv­
ed of all humidity by evaporation. The 
nuts are first broken and the kernels re­
moved, and then passed to a peeling 
machine, where the skins are neatly 
taken off The “skinned” nuts are next 
washed in barrels and are cut or shred 
according to the class of product requir­
ed If shred, the mass is dried thor­
oughly in hot revolving pans, and thus 
acquires its desiccated condition

Making Cocoanut Oil.
Cocoanut oil or butter is a rich but 

coarse granular white oil of buttery 
consistence extracted from the albumen 
or ripe kernel of the large, milky cocoa-

nut. It should not be confused with 
cocoa butter obtained from the same 
source as the ordinary drinking cocoas.

The oil is mostly extracted by cold 
dry (pressure, although there is a wet 
process as well from the dried kernels. 
Eight or ten nuts will yield a quart of 
oil. Boiling the pulp breaks open the 
cells and as the oil is liberated, it rises 
to the surface and is skimmed off. While 
the sale of cocoanut butter is not large 
as yet in Canada, dealers say that it is 
showing some increase.

It is true that the sales of cocoanuts 
and its products do not reach any great 
proportions in this country, but they 
could undoubtedly be increased if deal­
ers would give them some added atten­
tion Merchants do not, seemingly, rea­
lize the varied uses which could be made 
of information regarding the source of 
supply in increasing the sale of such 
lines as these. People undoubtedly like 
to know where these articles are pro­
duced, how so and other interesting 
notes in regard to them, and it would 
undoubtedly be to the grocer’s advantage 
to bring these facts before them.

Cocoanuts are a tasty article of food 
and their sale would increase with some 
additional attention, while shredded 
cocoanut would be used more extensive­
ly in cooking if the housewife were 
spoken to more often about it. Cocoa- 
nut butter is not well known by ‘the 
consuming public and needs to be in­
troduced to customers the same as any 
other new line of goods before the de­
mand will be large.

Never Inn Short of

SHAMROCK
BIG PLUG

SMOKING TOBACCO
Your client will buy his 
groceries where he buys 
his SHAMROCK tobacco

McDOUGALL
Insist upon having them.

D. McDOUGALL & 10., Ltd.. Glasgow. Scotland

CLAY PIPES

TANGLEFOOT

THE ORIGINAL FLY PAPER
FOR 25 YEARS THE STANDARD 

IN QUALITY.

ALL OTHERS ARE IMITATIONS

When writing advertisers kindly men 
tion having seen the advertisement in 
this paper.

Black Watch ©
The Big Black Plug 
Chewing Tobacco

“A Trade Bringer M 

Sold by all the Wholesale Trade
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MAPLE SUGAR
CHEWING
TOBACCO

Rock City Tobacco Go.
Quebec - and Winnipeg

Tuckett’s 
Orinoco 

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCitETT LIMITED
Hamilton, - Ont.

T#TV|°eo
-;iÿÇi3

You are the man we want
—that is, if we haven't yet had the pleasure 
of putting an

ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin" 
for rapid grinding and easy running, and it is 
unsurpassed for attractiveness and finish. 
Equipped with special adjuster device and 
the new style force feed steel-cutting grinders.

Ask any of the following jobbers 
for our illustrated catalogue: 
WINNIPEG—G. P. 6k J. Galt (and 

branches): The Codville Co. (and 
branches): Foley Bros.. Larson & 
Co. (and branches). 

VANCOUVER-The W. *H. Malkin 
Co.. Ltd.. Wm. Braid A Co.: Kelly. 
Douglas & Co . Ltd.

HAMILTON—James Turner A Co.; 
Balfour. Smye A Co.; McPherson, 
Glassco 6k Co.

TORONTO-Eby. Blain. Ltd. 
LONDON—Gorman. Eckert 6k Co.
ST JOHN., N.B-G. E. Barbour 6k 

Co.; Dearborn 6k Co.
REGINA, Seek.—Campbell. Wilson 

6k Smith.
MONTREAL — The Canadian Fair­

banks Co. (and branches). 
EDMONTON. ALTA.—The A. Mac­

Donald Co.

\
Woodruff & Edwards

co.

V ELS IN, ILL . U.S.A.
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CLASSIFIED ADVERTISING
Advertliianti usier this keeiieg, 2e. per viré lei

first Iseertlss, Is. 1er cash subsequent issertiss.
Cestractiese seust as esc word, hat five fl gares (as 

91 «000) are allowed as one word.
Cash remittances to eover eoet muet accompany all 

advertisements. In no one# can this rule be overlooked. 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
tents must be added to eoet to cover postages, etc.

FOB SALE.

f^O* SALE — Department Store in good Alberta 
town. Stock $25,000. Yearly turnover $100,000. 
Address, Box 1226, Calgary.

FOR SALE —Up to-date wholesale and retail tea, 
coffee, spice and specialty business in wide­
awake Ontario city. An excellent buslnesa 

opportunity for a hustler who knows a little about 
tea. Will take part ca<b, balance on easy terms. 
Proprietor forced to leave on account of heavy 
business interests in tbs West. Box 389, CANA­
DIAN GROCER, Toronto. (24)

GROCERY BUSINESS FOR SALE In Windsor, 
Ontario. Stock $3,000. Will rent or sell pro- 
perty. Add ess Box 390, THE CANADIAN 

GROCER, Toronto. (30)

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or eubtract In 
one operation. Elliott-Flsher. Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy if you
bave a DeyCoat Keeper. It automatically rscorda 
actual time spent on each operation down to tbs 

decimal fraction of an hour. Several operationa of 
lobs can be recorded on one card. For small firme we 
recommend this as an excellent eomblnetlon—em­
ployees time register and coat keeper. Whether you 
employ a few or hundrede of banda we can aupply you 
with a machine suited to your requlremente. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street,

BUCKWHEAT Flour guaranteed pure and unaur- 
passed by any mill In the Province. T. H. 
Squire, Queenaboro, Ont., aolicita your orders.

Business-getting typewrit ten letters
and real printing can be quickly and easily turn­
ed out by the Multigrapb in your own office- 

actual typewriting for letter-forms, real printing for 
stationery and advertising, saving 2S>. to 75% of 
average annual printing cost. AMERICAN MULTI­
GRAPH SALES CO., Limited, 129 Bay Street, 
Toronto.

COPE LAN D-CH ATTERSON SYSTEMS — Short, 
simple. Adapted to all classes of business. The 
Copeland-Cbatterson Co., Limited, Toronto and 

Ottawa.

COUNTER CHICK BOOKS-hspeeislly made for 
tbs grocery trade. Not made by a trust. Send us 
samples of what you ars using, ws'll send you 

prices that will interest you. Our Holder, with patent 
carbon attachment baa no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers,

COUNTER CHECK BOOKS—Write us to-day for 
samples. We are manufacturers of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads la 
all varieties. Dominion Register Co., Ltd., Toronto.

OUR NEW MODEL Is tbs handiest for the grocer, 
operated instantly never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co.. Toronto.

DOUBLE rear floor space. An Otle-Feneom band- 
power elevator will double your floor space, en­
able you to use that upper floor either aa stock 

room or as extrs selling space, at the earns time in­
creasing space on your ground floor. Costa only $70. 
Write for catalogue “B. The Otle-Feneom Elevator 
Co.. Traders Bank Building. Toronto. (if)

EGRY BUSINESS SYSTEMS ere devised to suit 
every department of every business' They are 
labor and time savers. Produce results up to the 

requirements of merchants and manufacturers. In-

Îulre from our nearest office. Egry Register Co., 
>ayton, Ohio; 123 Bay St., Toronto; 238% Portage 
Ave., Winnipeg ; 308 Richards St., Vancouver.

MISCELLANEOUS.

Fire insurance, insure in the hart-
FORD. Agencies everywhere in Canada.

MOORE'S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the best remedy ia to go to your stationer and 

purchase from him a Moore’s Non Leakable Fountain 
Pen. This is the one pen that gives universal satis­
faction and it costs no more than you pay for one not 
as good Price, $2.50 and upwards. W. J. GAGE 
& CO., Limited, Toronto, sole agents for Canada.

PENS—The very best Pens made are those manu­
factured by William Mitchell Pens, Limited, 
London, England. W. J. Gage â Co., Limited, 

Toronto, are sole agents fer Canada. Ask your sta­
tioner for a 25c. assorted box of Mitchell's Pens and 
find the pen to suit you.

HUNDREDS OF TYPEWRITERS of every make 
and condition are being traded in as part pay­
ment on the famous MONARCH. Price and 

quel ty are the lèvera we use to prevent over stock. 
We believe we can give the best bargains in rebuilt 
typewriters in Canada. A postal will bring our cata- 
logueand full information. THE MONARCH TYPE­
WRITER CO. Limited, 46 Adelaide Street West, 
Toronto.

KAY’S FURNITURE CATALOGUE No. 306 con­
tains 160 pages of fine half-tone engravings of 
newest designs in carpets, rugs, furniture, drap­

eries, wall papers and pottery with cash prices. Writs 
for a copy—It’s free. John Kay Company, Limited, 
36 King St. West, Toronto.

Modern fireproof construction. o«r
system of reinforced concrete work—as eueeoeo- 

y used in any of Canada's largest buildings— 
gives better results et lower oost. A strong et mo­
ment" you will eey. Writs us end let us prove our 
claims. That's fair. Leach Concrete Co., Limited, 
100 King St. Worn. Toronto.

THE National Cash Register Company guarantee 
to sell a better Register for leas money than any 
other house on earth. We can prove it. Make us. 

The National Cash Register Co., 285 Yongc Street, 
Toronto

THE “ Kalamaxoe'' Loose Leaf Binder is the only 
binder that will hold |uat as many sheets as you 
actually require and no more. The back ia flex­

ible, writing surface flat, alignment perfect. No ex­
posed metal parts or complicated mechanism. Write 
for booklet. Warwick Brea, â Rutter, Ltd., King and 
Spadlaa, Toronto. (if)

WAREHOUSE AND FACTORY HEATING SYS- 
TV TEMS. Taylor-Porbss Company, Limited. 

Supplied by the trade throughout Canada, (tf)

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
using power should receive this publication regu­

larly, and also see that it la placed in the hands of bis 
engineer or superintendent. Every Issue Is full of

riractlcal articles, well calculated to suggest economies 
n the operation of a plant. Condensed advertisements 
for " Machine™ Wanted ’’ inserted free for subscribers 

to the GROCER. “ Machinery for Sale" advertise­
ments one cent per word each insertion. Sample copy 
on request. CANADIAN MACHINERY, 143-14» 
University Ave , Tnpootn

SALES PLANS—This book Is e eolleeilon of 333 
successful plans that have been used by retell 
merchants to get more business. Theae Include 

Special Sales, Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideas, Contests, ete. 
Price $2.50, postpaid. MacLean Publishing Co., 
Technical Book Dept., 143-149 University Ave.,

PERIODICAL DEPT.

THE MACLEAN'S MAGAZINE is the most popu­
lar periodical of its kind. Why? Because each 
issue contains a strong Hat of original articles of 

interest to every Canadian. It also reproduces the 
most timely, instructive andintereetingartlclesappear­
ing in the other magazines and periodicals of the 
month. The cream of the world's periodical press is 
too valuable to overlook. MACLEAN’S la on sale at 
all news-stands. Better still, scad $2 for one veer’s 
subscription. Mail it to*day. The Maclean’s Magas­
ins, Toronto.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success­
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

Coffee, Its History, 

Classification and 

Description
By Joseph M. Welsh

This is the most exhaustive, Inter­
esting snd instructive book ever pub­
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal In or use Coffee. 
The contents Include,

Cultivation and Preparation. 
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon j 
the subjects of Tea and Coffee, will be ; 
mailed to you postpaid on receipt of

$2.00
:

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Technical Book Department

143-149 University Avenue, Toronto »
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QUOTATIONS FOR PROPRIETARY ARTICLES
Diamond 
1-lb. tine, 2 
i-lb. tins, 3 
(-lb. tins. 4

Baking Powder
W. H. OILLABD * GO.

doz. in case........................... $2 00
** “   1 25

“ . 0 75
Biina powdie 
Sizes. Per do*.
10c..............................#0 86
6-oz.   1 76

12-oz.......................... 3 60
12-oz.........................  3 40
26-lb.............................10 60

5-lb............................. 19 80
MAGIC baking powdbb 
Ontario and Quebec Prices 
Oases. Sizes. Per doz 
6 dozen 6c.
4 “ 4-oz
4 " 6 "
4 *' 8 “
4 - 12 “
Î M 18 “

16 
16
24-lb
6-lb

#0 60 
0 76 
1 00
1 30 
1 80 
1 86
2 25 
2 30 
600 
8 60

Ï 13°" (■
1 M“l •**
Special discount of 5 per 
cent, allowed on five cases 

Moitié llaking Powder."

BAKING POWDER 
Sizes. Per Doz 

Boyal- Dime .. #0 95

« fô:::: " "
" l-lb........

12-oz-----
“ l-lb.........
" 3-lb.
“ 5-lb......... 22 35

Barrels - When packed 
in barrels one percent, 
discount will be allow­
ed.

1 40
1 95
2 65
3 85
4 90 

13 60

Borwicks 4^ 
Baking PoWder,

Jjgyjwi
Cartoons— Per doz 

No. 1,1-lb., 4 doz 8 40 
No. 1,1-lb., 8 doz 8 60

go. 2,6-oz., 6doz 0 80 
0. 2, 6-oz.,3doz 0 86 
No. 8.84-os.,4 da 0 46 

No. id, 13-os. ,4dx 8 10 
No. 10,lf-oB..ada 8 80

Greengage plum. Lemon..................1 60
«toneless.... 1 76 Pineapple............ 1 95

Gooseberry......... 1 75 Ginger..................... a 26
Pure Preserves—Bulk

6 lbs. 7 lbs 14'a * SO's per lb
Strawberry .. 0 69 0 82   0 10*
Black currant. 0 69 0 82   0 10*
Raspberry .. 0 69 0 81   0 104

*»*«•'* allowed up ko *60 mr 100 lbs
_ , _ . Blue
Keen ■ Oxford, per lb.................................. 0 17

In 10-box lota or case........................... 0 16
Gillett’s Mammoth, 1-gross box.............. 2 00

Ooooa and <inocoiate
TITU OOWAN 00 . LIMITED

Cocoa-
Perfection, l-lb.

tins, per doz---- 84 50
Perfec ion, l-lb.

tins, per doz---- 2 40
Perfection, J-lb.

tins, per doz---- 130
Perfection, 10c

size, per doz---- 0 90
Perfection 5-lb.

tins, per lb 0 37
Soluble, bulk, No.

1, per lb.............. 0 20
Solub e.^bulk, No.

WHITE «WAS. tiflOSS AND 0EBEAL8 LTD.
White Swan Baking Powder—l-lb. tins, 3- 

doz. in case, $1 doz.; l-lb. tins, $1.26 doz.; 
l-lb. tins, 80c doz.

No. 18,4-os., 6 ds 0 70 
No. 12, 4-os., 3dz. 0 76 
In Tin Boxes—

No. 13, l-lb.,2dx. 3 00 
No. 14,8-os., 3 dx 1 76 
No. 15,4-os., 4 da. 1 10
No. 16,24-lbs— 7 26 
No. 17,6-lbe........ 14 00

Aylmer Jams
Per dox

Strawberry........ 1 96
Raspberry.......... 1 96
Black currant... 1 96 
Rad currant. — 1 76 
Raspberry A rod 

ouvrant........1 96
Raspberry and

gooseberry.. 1 80 
Plea Jam........... 1 68

0 18
0 22

-|- SUPERIOR ->

FOREST CITY BAKING 
POWDER

Dozen
6 oz. tins...................  0 75

12 oz. tins...................  1 25
16 oz. tins.................... 1 50

Cereals
WHITE SWAN 8PIOKB A 

CEREALS, LTD. 
White Swan Breakfast 

Food, 2 doz. in case, 
per case $3.00.

The King’s Food, 3 dz. in 
case, per case #4.80. 

White Swan Barley 
Crispe, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen $1.

White Swan Self-rising 
Pancike Flour, per

White Swan Wheat Ker­
nels, per doz. $1.40. 

White Swan Flaked 
Rice, per dozen $1. 

White Swan Flaked 
Peas, per dozen $1. 

DOMINION CAN NE Be. LIMITED
Pesos...................... 1 80
Pear.................... 1 70

Jellies
Red currant.... 8 00 
Black currant.. 8 IE
Orabapple........... 1 46
Plum........................1 70

186
Orange Jelly— 1 66
Green Fig.............8 86

(for cooking) 
doz.............0 90

90 per dz. 
... 0 38 
... 0 38 
... 0 38

0 24

London Pearl, per lb.......... .......................
Special quotations for Cocoa in bar 

rels, kegs, etc.
Unsweetened Chocolate-

Supreme choco­
late, è's, 12-11». 
boxes, per lb... 

Perfection choco­
late, 20c size, 2 
doz. in box, doz. 

Perfection choco­
late, 10c size, 2 
and 4 doz in 
I» ix, tier doz... 0 90

Sweet Chocolat e— Per lb.
Queen’s Dessert, l's and i's, 12-lb. bxs. 0 40
Queen’s Dessert. 6's, 12-lb. boxes ........ U 40
Vanilla, i-lb., 6 and 12-11». boxen. 0 35
Parisian, 8’s, 6 and 12-lb. boxes. ___ 0 28
Diamond, 6's and 7's, 6 and 12-lb. boxes 0 24 
Diamond, l's, 6 and 12-lb. boxes... 0 25

Icings for cake— 
Chocolate, white, 
pink, lemon, orange, 
maple, a 1 moud, 
cocoanut cream, in 
i-lb. packages, 2 
dozen in box, per 
dozen.............. 0 UJ

Chocolate
Confections—

Per lb.

Cocoanut
CANADIAN COCOANUT CO., MONTREAL. 

Packages—5c., 10c., 20c. and 40c. packages, 
packed in 16-lb. ahd 30-lb. cases. Per lb. 

l-lb. packages................................................ 0 26

(-lb. packages................................................ 0 27
-lb. packages................................................ 0 28

and i-lb. packages, assorted............... 0 264
i and i-lb. packages, assorted............... 0 27i
i-lb. packages, assorted, in 5-lb. boxes 0 28 
i-lb. packages, assorted, in 5-lb. boxes 0 29 
i-lb. packages, assorted, 5,10, 15 lb cas 0 30 
' Bulk­
in 15-lb. tins, 15-lb. pails and 10 25 and 50-lb. 
boxes. Pails. Tins. Bbls.

White moss, fine strip 0 12 0 21 0 17
Best Shredded.............. 0 18   0 17
Special Shred............... 0 17   0 16
Ribbon............................0 Q ... 0 15
Macaroon....................... 0 17   0 17
Dedicated.......................0 16   0 16
White Moss in 5 and 10 lb. square tins, 21c.

WHITE BWAN SPICES AND CEREALS LTD. 
White Swan Cocoanut—

Featherstrip, pails.................................. .. 0 16
Shredded....................................................... 0 16

o*nlr»w*e. t-nv.. 4-oz., Aor., lb, ... 0 11

Condensed Milk
BORDEN’S CONDENSED MILK OO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Oases. Dos.

Ragle Brand Condensed Milk___$5 75 1 45
Gold Seal Condensed Milk.......... 4 50 1 16
Challenge Condensed Milk.......... 4 00 1 00

Peerless Brand Evaporated Milkfive cent size (4 dozen)... . 2 00 0 50
Peerless Brand Evaporated Milk

family size..................................... 3 50 0 90
Peerless Brand Evaporated Milk

pint size (4 dozen)............  ... 4 80 1 20
Peerless Brand Evaporated Milk

hotel size....................................... 3 70 1 85

Maple uuüs, Ô-H». boxes............................... U 36
Milk medallions, 5-11». boxes...................... u , 6
Chocolate wafers, No. 1, 5-lb. boxes---- u 30
Chocolate wafers, No. 2, 6-lb. boxes ... 0 25 
Nonpareil wafers, No. 1,5-lb. boxes ... 0 30
Nonpareil wafers, No. 2, 5-lb. boxes---- 0 25
Chocolate ginger, 5-lb. boxes ............. 0 3U
Milk chocolate wafers, 6-lb. boxes.......... 0 36
Coffee drops, 5-lb. Itoxes............................ 0 36
Lunch bars, 6-lb. boxes............................... 0 36
Milk chocolate, 5c bundles, 3 doz. in

box, per box................................................. 1 35
Milk chocolate, 6c cakes, 3 doz. in box,
Nut milk chocolate, j’s, 64b. boxes, lb.
Nut milk chocolate, l’s,

REINDEER, LIMITED
“Jersey" brand evaporated cream

per case (4 dozen)...............................$3 50
" Reindeer” brand, per case (4 dozen) 5 U‘i 
“ Reindeer " Condensed Coffee, case. 5 00 
“Reindeer" Condensed Cocoa, case.. 4 80

1 35> 
0 36 
0 36___________________ _ . 6-lb. boxes, lb.

Nut milk chocolate, 6c bare, 24 bars, 
per box........................................................... 0 90

Eppe’e.
Agents. O. E. Colson A Son, Montreal.

In L 4 and l-lb. tins, 14-lb. boxes, per
lb.............................................................. 0 36

Smaller quantities..................................... 0 37
JOHN P. MOTT A CO.’S.

G. J. Eetabrook. St. John, N.B.; J. M. 
Douglas A Co.. Montreal; R. 8. Mclndoe, 
Toronto; Jos. E. Huxley, Winnipeg; Tees A 
Persse, Calgary; Johnson A Voctney, Ed­
monton ; Standard Brokerage Co., Vancou­
ver; Frank M. Hannuui, Ottawa.

Elite, 10c. size

Mott's breakfast cocoa, 10c size 
” breakfast cocoa, ^.s..................

" No. 1 chocalate, 6's................
** Navy " 6’s....................
" Vanilla sticks, per gross........
" Diamond Chocalate, 6’b........
" Plain choice chocalate, liquors. 0 32 
" Sweet Chocalate Coatings..........0 20

WALTER BAKER A OO.. LIMITED.
Premium No. 1 chocolate,* and 61b. cakes, 

36c. lb.; Breakfast cocoa, 1-5, l, 6,1 and 6 lb. 
tine, 41c. lb. : German’s sweet chocolate, 6 and 
Ï lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, 6 and 6 lb. oakee,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, 6 lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 lb. tins. 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb. ; Cracked 
cocoa, 6 lb. pkfs., 6 lb. bags, 32c. lbj Caracas 
tablets, 100 bdls., tied 6e, per box $3.00. The 
above quotations are f.o.b. Montreal.
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WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Blend.

IB COFFEE
'•* eeein

l-lb. decorated 
tins, 32c lb. 

Mo-Ja.l-lb. tins 
30c. lb

Mo-Ja, l-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28c. lb.

$3 50
2 08 
3 75

ST. CHARLES CONDENSING 
COMPANY.

Prices :
St. Charles Milk, fam­

ily size, per ease..
Baby size, per case.
Ditto, hotel ................ _
Silver Cow Mi k..........  4 60
Purity Milk.................. 4 25
Good Luck.................... 4 00

Coffees

EBY, BLAIN OO. LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House....$0 32 Ambrosia........... 0 26
Nectar............. 0 30 Plantation.........0 23
Empress.......... 0 28 Fancy Bourbon 0 22
Duchess........... 0 27 Bourbon..
Crushed Java and Mocha................

" ground

Cafe des Epicures—l-lb. fancy glass jars, per 
doz . $3.60

Cafe l’Aromatique—l-lb. amber glass jars, 
per doz., $4

Presentation (with 3 tumblers) $10 per doz.

Ground or bean—
W.8.P. R.P. 

land 6 0 25 0 30
1 and i 0 30 6 40
1 and ( 0 35 < 50
Packed in 30s and 50-lb 
case. Terms—Net 30 
days prepaid.

Cheeae—Imperial
Large size jars, doz........................................  8 25
Hiiuiuni size tarn,
per doz .............4 50

Small size jars, per
doz—.................... 2 40 I

Individual size jars
per doz.................. 1 00

Imperial holder—
Larae size, doz. 18 00 
Med. size, doz. 17 00 
Small size, doz. 12 00 

Roquefort- 
Large size, doz. 2 40 
Small size, doz. 1 40

Canada Cream Cheese-
In carbons, each 1 dozen........................ 0 90
I,arge blocks, dozen.................................. 2 30
Medium blocks, dozen.............................. 1 30

** M 'tioltlen Butterfly
J- TÜRE R l CH ^ brand Cream, 8 doz
r.'tlIICHÇREA*-^ 10e- 8ize’ *7 71

lvI urana uream, a doz.
a£xc 15c. size,eases $11.50

Cream
FVHHBLI. A UO., LTD 

London, Eng.

Golden Butterfly
" *3Z.

.70

Golden Butterfly" 
brand Cream, 8 doz.

Confections
IMPERIAL PEANUT BUTTER

8tu»U, CUM ,.n.......................... 0 96 doMu
Medium, cases dozen....................  1 80 "
Large, oases 1 dozen............................ 2 76 “
Tumblers, cases 2 dozen.................. 1 35 "
26-lb. pails.............................................  0 16 lb.

Coupon Books-AlllBon’s
For sale in Canada by The Bby Blain Co. Lts. 
Toronto. O. O. Beauchemie A Pile. Montreal 

92, $3, $5, $10, $15 and $9D.
All same price one size or assorted -

UN-NUMBERED
Under 100 books.................................... each 04
100 books and over..............................  each 036
600 books to 1000 books...............................03

For numbering cover and each coupon 
extra per book % cent

Infants’ Food

0 20 
0 18 
0 186

Package Coffees.
Gold Medal, 2 lb. tins, whole or ground 0 30 

" " lib. tins, “ " 0 31
“ “ 6 lb. tins, “ “ 0 32

Anchor Brand, 21b. tins " " 0 31
" “ 1 lb. tins “ " 0 32

German Dandelion, 1 lb. tins, ground 0 26
" 6 lb. tins, *• 0 28

English breakfast, 1 lb. tins, " 0 18
Grand Prix, 1 and 2 lb. tins. “ 0 30
Demi-Tasse, 1 and 2 lb. tins, “ 0 30
Flower Pot, 1 lb. pots, " 0 28

Robinson’s patent barley, 
6-lb. tins, SL25 ; l-lb. tins. 
$2.25; Robinson's patent

rate, 6-lb. tins, $1.25 ; 1- 
tins, $2.25.

Flavoring Extracts
BHIRRIKF'8

1 oz. (all flavors) doz. 1 00
2......................................1 75
26 ............................... 2 00
4..................................... 3 00
5 " " ” 3 75
8 " " " 5 50
16............................... 10 00
32 '* ‘ “ 18 00
Discount on application.

ORESCENT MFO. OO. 
Mapleine

2 oz. bottles (reta 1 at 60c.).............
4 oz. bottles (retail at 90c.)

Per doz 
... 4 50

. . ______........................... 6 80
8 oz. bottles (retail at |1.50j.................. 12 60

16 oz. bottles (retail at _ r........................
GaL bottles (retail at $33)........................

14 00 
16 00

I
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ALWAYS RIGHT. SUNg
4 >»t£52»k

MORSE BROS., Props.

PASTE

Stove Polish is just right every time you sell it, 
end the boxes are slwsys filled full. You have 
no complaints coming after you paas it over your 
counter. Why not make friends for yourself as 
well as for us by selling the stove polish which 
always pleases the housekeeper ? That’s SUN 
PASTE. Just push it and see them come back 
for more.

Canton, Mass., U.S.A.

HOTEL DIRECTORY

HALIFAX HOTEL
HALIFAX, N. S.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. Jambs K. Paisley, Prop.

ACCOUNTANTS

ImmLIma 0 Liftriiti Awifnee», Chartered Accountants, Estate andJuflKInS Ob HâlOy Fire Insurance Agente, 1S* * Toronto St., Toronto
* 52 Canada Life Building. Montreal.

NO KITCHEN COMPLETE WITHOUT

PURE COCOANUT BUTTER.

Delicious flavor. Is much more economical to use than 
animal butter. 12 oz. of " KOKOBUT " being equal to 16 os. of 
any other cooking material.
Absolutely pure, never becomes rancid and keeps indefinitely. 
Highly digestible and nutritious.
Unrivalled for frying, cooking and pastry.
Every housewife wants "KOKOBUT “ and you can do a very 
profitable business if you will only tell your customers about 
it. Packed in 1. 5. 10. 20. and SO lb. packages and tins.

Sole Maaufaclerers

COCOA-NUT BUTTERS, Limited
206 Papineau Avenue, MONTREAL

ESTERN h"ST‘
ASSURANCE 

. COMPANY

FIRE
AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - - - - $3,570,000 
Income for 1906, over 3,609,000

HON. GEO. A. COX, President
W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager
C. C POSTER, Secretary

British America Assurance Company
4.0. >834

FIRE A MARINE 
Head Office, Toronto 

board of director»
Hob. Goo A. Cor, Freoldeal V. ». Brook, Vlee-Preeldeoi 

■ abort Bleberdlke, M.P., W. ». Melkle, E. W Cos. Gee. A. Morrow 
D. B. Heoos, Augustus Mysrs, Jobs Hosklo, K.C., LL.D. 

Frsdsrls Nloholls, Alsr. Lslrd, Jesses Kerr Oeberoe, Z. A. Lseh, K.C. 
Sir Hoary M. Pollen, E. B. Wood.

SV. ». Mo/kM, a.n.ral Managmri F. H. Mint., foorotorr

capital ii.dee.eee.ee
ASSETS..............................................................1.ISS.7SS.S5
LOSSES PAID SINCE ORGANIZATION 2i.eM.820.86

THE WORLD’S BEST SHOE POLISH

Men swear bjr it—Not at it
Last* Surprisingly

Polishes Rapidly
Wears Off Slowly

Is Waterproof
No grocer can afford to be without this rapid seller.
It absolutely leads the field in shoe polishes.

The F. F. Dailey Co., Ltd.
HAMILTON, CANADA AND BUFFALO, N.Y.
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“PERFECTION”
CHEESE CUTTERS 

are MONEY-MAKERS
for the GROCER—We know they will do 
the work—and guarantee them.

Walter Woods & Co., Hamilton
Winnipeg

CLARK'S PORK 
AND BKAN8 

in Tomato Sauce

No. 1, 4 doz.
incase ... 0 60 

No. 3, 8 doz.
incase__ 0 90

No. 3, flats, 2 
doz in case 1 06 

No. 3. tails, 2 
doz in case 1 26 

No. 6,1 doz.
in case----4 00

No 12,4 doz 
incase----6 60

{LAPORTE, MARTIN k CO., MONTREAL.

AGENCIES. THESE PRICBSIaRE 
r.O.B. MONTREAL.

IMPORTED PEAS " SOLEIL"
Per case

bar Extra Fins.........4 flacons, 40 * ou. 10 60
tins 4 kilojlMOO tins 14 60 

titra Fins " { " 100 “ 14 00
[ “ 100 " 12 60

Fins 100 “ 11 00
Mi-Fins [ “ HO " 10 00
Moyens No. 1 *‘ j) “ 100 “ 9 60
Moyens No. 2 •• 1\ “ 100 “ 9 00
Moyens No. 3 100 8 25

Asparagus, Haricots, etc.

MINERVA PURE OLIVE OIL.
Case -

6 50 2* pints.............. . 6 25
.. 6 75 24 4-pints.......... 4 26

Tins-
1 gals . 2s........ .23 00 4 gals., 20s. ... .13 fO
'i gals., 6m---- ..29 001 Î gal., 48s 8q . 17 00
1 gale , 10s---- .25 00 à gal . 48s ltd. 15 50
i gals., 20s ... . 26 00

VICHY WATERS.
Hi. Nicolas, fOqts.....................................  7 00
I i»i Neptune, 10 qts....................................... 6 00
I -h ( apitale, 10 qts........................................ 6 00
l a Manilas Sparkling 50 qts...................  8 00

•' “ 100 pts.................... 9 00
“ “ 100 splits................. t 00

CASTILLE SOAP
Ls Soleil," 72 per cent. Olive Oil

i a<e 25 lbs., 11 lb. bars.................. 0 07è lb.
" 12 lbs., 14 U» bars.................. 0 08$ lb.

5011)8., l lb. bars.................. 3 60 case
" 800 11m , 34 or............................. 3 75 case
La Lun- " 65 per cent. Olive Oil

( aso 25 lbs., 11 lb. bars.................. 0 07 lb.
‘ 12 lbs., 2| lb. tMtrs............ 0 08 lb.

“ 6011>s., i .b. bars .................. 3 25 case
" 100 11)4., 3* oz. bars................ 1 80 case

' 800 lbs., 34 oz. bars................ 3 40 case
Alimentary Pastes, Blanc k Fils, Macaroni, 

Vermicelli, Animals, Small Pastes, etc.
li .i, 25 lbs., 1 lb....................................... 0 074

“ 25 lbs., loose.................................... 0 07

DUFFY k CO. BRAND.
‘•rape Juice, 12 qts........................

“ 24 pts.........................
" 36 splits .............

Apple Juice, lit qts.......................
" 24 pts..............

< ham pagne de Pomme 12 qts__
' “ 24 pts. ..

M atts Golden Rm»sett
Hwarkling Cider, 12 qts..................

" " 24 pts.................
Apple Vinegar, 12 qts....................

4 75
5 15 
4 75 
4 50
4 75r> 00
5 5J

5 00 
5 60 
2 50

RICH STARCH '
' *»e 50 lbs. libs............ 0 08

5011*., 1 lb#............ 0 081001b. , 4 lbs......... 0 082001b.,,} lbi........... 0 06
Hrl 240II». . . 0 071

12011* ....................... 0 07

Victoria, half case, 90 lbs............. 0 25
Princess Louise, half case, 80 lbs 0 19 

Geyloa Green Teas—Japan style—
Lady oases 60 lbs.......................... 0 18
Duchess, cases 60 lbs.................... 0 19

BLUE,

LAUNDRY;

(Moody's
Royal)

3 Squares, in nsat carton......... per lb. 0 151
6 lbs. in a box. 5 boxes in a crate. . *

riTSlilMOODY 5

ROYAL BLUE

Oereel».

t
À1—* c

Sa,?J^gpp

Toisti

CHLORIDE-USt

CHLORIDE OF I.IME.

(Moody's Royal)

Per doz.
1 lb. Oarlnmized

Fibre packages 0 85 
4 lb. Carbonized

Fibre packages 0 45

feOicpHisii

Juamjr

DRUDGE.
(Moody's Anty) Extra 

Fine.
Handy Sifter, top

package, doz. 0 85 
100 lb. Kegs ..lb. 0 051 
300 lb. Barrels " U 05

qUICKBIIINK STOVE POLISH.
No. 10, Fancy tins, tall shape.......doz. 0 85

3 doz. in wood box

Grape Nuts-No. 22, *3.no ; No. 23, *4.50. 
Post Toasties- No. T3, *2.85.
Postum Cereal No. 0, *2.25; No. 1, *2.70

Jelly Powders

Assorted Case, Contains 2 doz.. 80 
Lemon (Straight) Contains 2 doz.. 1 
Orange (Straight) Contains 2 doz, } "j 
Raspberry (Straight) Contains 2 doz.. } ™ 
Strawberry (Straight) Contains 2 doz.. } 35 
Chocolate (Straight) Contains 2 doz.. \ gq 
Cherry (Straight) Contains 2 doz.. 1 go
Peach (Straight) Contains 2 doz., 1 80
Weight 8 lbs. to case. Freight rate, 2d class.

Assorted case, contains 4 doz................ *3 60

Jell-O
J[[CREAM POWDER

FDR MAKING ICE CREAM

Assorted Case, Contains 2 doz-*2 5u 
Chocolate (Straight) Contains 2 doz.. 2 .0 
Vanilla (Straight) Contains 2 doz.. 2 5j 
Strawbcrry(Straight) Contains 2 doz- 2 5 1 
Lemon (Straight) Contains 2 doz- 2 5 ‘ 
Unflavored (Straight) Contains 2 doz. 2 50 
Weight 11 lbs. to case. Fr’ght rate, 2d class#

IMPERIAL JELLY DESSERT

HALF TIME SHOE PASTE 
(Moody's Extra Fine)

4 doz. in wood box....................per doz. 0 85
doz. in carton, 12 in wood box ' 0 75

HAND CLEANER Moody’s Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 85

AMMONIA
WASHING -

KLENZINB AMMONIA

powder (Moody K) 

Washing Compound
Doz.

Large size, 14 lbs.. 0 90 
Small size, 10 oz... 0 45 
Packed 3 doz. in wood box

AND

I Do7

Assorted flavors—gross 10. 75.

MUStATO
OOLMAN'S OB KEEN 8

Per doz. Per doz
D.U.K., 4-lb. tins 1 40 F.D.. ( lb. tins.. 1 45 

" |-lb. tins 2 50 Per jar
" 1-lb. Lins 5 00 Durham, 4-lb. iar 0 75

F.D., 4-lb. tins.. 0 85 " 1-lb. Iar 0 25
Jam Per lb. IMPERIAL PREPARED MUSTARD

80-lb. wood pails...........................................  0 06| Small, cases 4 doren..........................  0 46 dozen
Pure assorted jam, 1-lb. glass jars, two Medium, cases 2 dozen...................... 0 90 "

iosen in case.....................................  1 7r r-rge, cases 1 dozen........................1 36 "

67

Lard
N. K. FAIRBANK (X). BOAR’S HEAD 

LARD COMPOUND.

Tierces .. $0 10 
4-bbls .... 0 104 
Tubs, 60lbs 0 lOj 
30-lb. Pails 1 10 
20-lb. tins 2 00 
Cases 31-b 0 11 

“ 5-lb.. 0 102
" 10-lb . 0 lOj

F.O.B. MontreaL

•O N /v

li'^5'HDIiR.5)TF

SUNNS 
" EASUTRST " 
LARD
COMPOUND.

Tierces----  0 09i
Tube___
20-lb. paili 
90-lb. uns.
10-lb. "
6-lb. "
3-lD. "

1-lb. cartons

194
0 0»C 
0 10 
0 094 
0 104 
0 1 1 
0 10Ï 

ns 10 j

lleorios
NATIONAL LIOORIOR OO

5-lb. boxes, wood or paper, per lb......... *0 40
Fancy boxes (36 or 50 sticks), per box.. 1 25
“ Ringed" 5-lb. boxes, per lb.................. 0 40
“Acme" pellets, 5-lb. cans, per can---- 2 00

" " (fancy bxa., 40), per box 1 50
Tar licorice and tolu wafers, 5-lb. cans,

per can.............................................. 2 00
Licorice lozenges, 1-lb. glass jars......... 1 75

' " an S-1K nass.............l 6<i
1 Purity " licorice, 10 sticks ....................  1 45

" " 100 sticks .................. 0 73
Dulo, large cent sticks, 100 In box..................

Lye (Concentrated).

,\LLETn
011. Lett's 

PERFUMED LYE 
Ontario end Quebec 

Prices.
Per case 

1 case of 4 d»»z *3 50 
3 cases of 4 do/. 3 40 
5 cases or mure 3 35

Marmalade.
T. UPTON à OO. a 

12-oz. glass jars. 2 dozen 
case, per doz. $1 ; 16-oz. 
glass jars,2 doz. in case, 
per doz. #1.45 ; 5 and 7 
lb. tins and 7-lb. pails, 
per lb. 8c. ; pint sealers 
(24 oz.), 1 doz. in case, 
per dozen *2.25.

SHIRRirr BRAND 
“ Imperial Scotch”—

1- lb. glass, doz... 1 55
2- lb. glass, doz... 2 80
4-lb. tins,doz.... 4 65

... 7 35

Ï-lb. glass,doz... 1 90
2-lb. glass,doz... 3 10
7-lb. tins, doz— 8 25

7-lb. tins, doz 
" Shredded"—
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THE CANADIAN GROCER

ael v tsblag Powd«r«

For sale by all grocere.

A. P. TIPPET A OU.. AGENT*
Maypole soap, colore, per gros».......... $10 10
May pole eoap, black, per groae.......... 15 30
Crtole soap, per gr'we ...........................  10 20
Floriola eoap. per groee ... 12 00
Straw bat polish, per groee.................. 18 10

bo4*0* W $3 60

6 dos. U> 
ho* $7 10

*ND 
► N AP CC

1 lb. fancy bosas, cases 36 lb.... 6 07 
idian Electric Starch—

Boiee of 40 fancy pkgs., per oaae 1 00

OCEAN MILLS 
Montreal

Chinese etaroh, 46
14b., per case $4.00 ; 
Oman Baking Pow 
der, 3-oz tins. 4 doz 
per caee, $1 60,4-oz 
tins, 4 doz per caee, 
$3 00 ; 6-oz. tins, 5 
<ioz. per case. $6.r0; 
16-oz tins, 3 doz per 
case, $6.75; 64b tins 
10 tins a case, $7.60; 
l ib. bulk, per 25, 60 
and 150lbs., at 16c 
per lb. Ocean blanc 
mange. 48 8-oz., $4 : 

Oman borax, 48 8-oz . Sl.O'J; Ocean cough 
syrup. 36 6-oz.. $4 00; 36 8 oz., $7 20; Ocean 
corn starch. 48 14b. $3 60.

Soups
CHATEAU BRAND

CONCENTRATED HOUFH

Ve etsble Mutton Broth 
Mulligatawny Chicken 
Ox Tail Pea
Hootch Broth Julienne 

I Mock Turtle
Vermicelli Tomato 

Consomme Tomato

No I s. 95c. per dozen 
Individuals, 45c. per dozen 
Packed 4 dozen in a case

Canned Huddles, “Thistle" Brand
A. F. TIFPBT 4 OO., AGENTS

Oases 4 4oc. each, Eat*, per « 
Oases 4 dos. each orals, per c

$6 00 
. 600

pl,tS=îS2tïïro<lk:fc:p‘“,.0'.b“ “
Empire, Is and Us..................................... . JJ

SiSïîSaÂü;;;;::;;;;;;;;:;;:;;;;:;;;: K
ObS Smettag—Great West Pooches,Is.... ^

Cream Tartar.

lot* (deli?» redl *4.15 each, with 20 
bar# of Qwi-k Naptha a> s free premium

The UKNIJINK U*. V.-.S I <K) oar» to «

F rises—Ontario sod Que bee :
Lees than 6 oaaas..........................................

Starch
CDWARDnBIRU STARCH OO., LIMITED 

Laundry Starohae Par lb
No. 1 white or blue, 4-lb. carton... $0 064 
No. 1 white or blue, 34b. carton... 0 06*
Canada laundry ............................ 0 06
Silver gloae, 6-lb draw-lid boxes.. 0 07j

OU.Lr.TT** CREAM TARTAR 
Ontario and Quebec Prices.

Per dos

tlb. pep*r pkgs., 4 doz. In case............$1 00
lb. paper pkgs., 4 doz. in case.............. 2 <)0

Per doe
14b. cans with screw covers, 4 dos. in

case............................................................$2 30
14b. cans with screw covers, 3 doe. In

case................................................................ 4 10
Per lb

6-lb. sq canisters, 1 doz. in caee........ 0 33
10-lb. wooden boxes.................................  0 30%
25-lb. wooden pails...................................  0 30%

10(Mb. kegs...................................................... 0 28%
1604b. barrels...................................................0 28

Gum

[hZEBsEiI ww w r ^Ll

Teas
turn

' SALADA" 
tea oo.

r w oleeale Estai

Brown Label, l‘e and 4's........... $0 26
Green Label, l’a and ft'a.......... 0 27
B!ue Labei, I s, 4's, i s and l a 0 30 
D-'1 T-1"' Vs and is................ ............Bed Label, I s and'l'a......... T.. 0 36
Gold Label, 4's,
Bed-Gold Lai

$0 30 
0 36 
0 40 
0 60 
0 60 
0 80

Soda
UUW BRAND

i (*■);* * \A Case of 1 lb contain­
ing 60 packages per
box $3.uo.
Case of % lb. con­
taining 120 packagesSr box $3 00.

of 14b. and Hb 
containing 30 l-lb. 
and 60 %-lb packages 
per box $3.00.

Case of 5c packages, containing 96 packages, 
per box $3 0U.

MAGIC BODA

Ontario and Quebec Prices. Per case 
No. 1, cases 60 1-lu. pacs«,

No. 2. - 120 1-lb
»

« /301-lb.
16No S’ \6u l-lb. 

No. 6 Magic s**du

6 case»...............

2 7» 
2 85 
2 75

. I 1 case 2 85
* 5 2 75

10^z. pkgs.
2 90

................ 2 80

Stove Polish Per gross 
Rising Bun, No. 1 cakes, 1 à i grs bxs. $8 60 
Rising Sun. No. 3 cakes, gros* boxes.. 4 60
No. 5 Bun Paste. 1 gross boxes................ 6 40
No. 10 Bun Paste. 1 gross boxes.............. 9 00

55
i AwSrtrtu eeA Xov

‘ i A

00
« «6

6a eisa, gram, $1.40.

$ feSliver gloss, 6-lb tin canisters........ 0 .
Edwardsburg silver gloes, 14b. pkg. 0 07
Kegs silver gloes, large crystal........ 0 064
Benson’s satin, 14b. cartons............ 0 07
No. 1 white, bbls and kegs.............. 0 061
Canada white gloes, 14b. pkgs ___ 0 06$
Benson s enamel, per box... 1 6043 00 

Culinary Starch-
Benson 4 Go's. Prepared Com........ 0 061
Canada Pure Com............................... 0 04$
204b boxes, *c higher.

Celluloid - Boxes of 45 cartons, per case 3 60 
BRANTFORD HTAROH WORKS, LIMITED 

Ontario and Quebec.
Laundry Starches—

C^mAo. 1 Alindry- tmm oi 40 lb.. $ 06 
Acme Gloae Starch

14b. cartons, boxes of 40 lb........ $ 064
Finest Quality White Laendry—

34b canisters, cases of 41 lb,... $ 06*
Barrels, 100 lb.................................. 0 061
Kegs, 100 lb...................................... $ 06$

•ails, 26 lbs...................................... 1 80 each
" 384 lbs......... ........................ 1 70 "384 lbs. .

Crown Brand Com Syrup 
14b. tins, 2 doz. in case, per case 
64b. tins, 1 doz. in case. (#er ca-e

J*doz in case, lier case10-lb tin», % doz. in caee, per caee 
. tins,20-lb

2 2< 
. 2 60 
. 2 50 
. 2 45

Barrels, 700 lb*.............................................  0 034
Half IjarreU, 350 lbs.................................... 0 031
Quarter barrels, 11511*.............................. 0 03|
Pails, 384 .............................................................. 1 70
Pails, 251b*., each......................................... 1 20

lb.
Lily White Oloes-

14b. fancy cartons, ca
64b. toy trunks,Sint—................
6-lb. toy drums, with drumsticks

• incase.........................................
* * -Tib.............. ÏS!

ekEYLON
Blue Label, | e..............................0 21
Orange Label, l's and 4 *.......... 0 23
BlueLabel. 1» ............................  0 10
Browm Label. V and 4’s............. 0 28
Brown Label. I s..........................0 SO
Green Label. Is and 4 *............0 35
Red Label 4 s ....................0 40

0 16 
0 30 
0 25 
0 40 
0 40 
0 60 
0 60

Milk.
CANADA FIRST 

BRAND

The Aylmer Con­
densed Milk

Co.. Ltd.

Per case Brown Label, 1 lb. or
Canada First ~ ...........................

Evan. Cream 
family size 3 60

Caneds First 
______ Evap. Cream

medium size 4 80
Cansds First Evaporated Cream, hotel

size  S 70
Caned* First Evaporated Cream, baby

size........................................................................2 00
Canada First Condensed Milk.......................4 65
Beaver Condensed Milk...................................4 00
Rosebud Condensed Milk..........   4 25

MSLAOAMA TEA

Mi»TO BROft., 
46 Front tit. Esei

P We pack in60and 
-100 lb. cases. All 

delivered prices

'..4

Red

Blue
Yellow

SSt

1 lb. or 
Is, 4 or 
Is, 4 or 
Is, | or
I only

Wholesale
........ U 25

......... 0 27
........ 0 30

......... 0 35

.........  0 40
.... 0 55 

......... U 70

Retail 
0 3u 
0 35 
0 40 
0 50 
0 60 
0 bo 
1 00

EOLOHUf
m Ceylon Tea, in 
■' 1 and 4-lb. lead

packages — black 
or mixed.

ti:

Sauces
FATERHON'B WORCESTER SAUCE

mt 1km ties, 3 and 6 dozen cases, dos 0 90 
int bottles, 3 dozen cases dos............. 1 76

JAMBS DOME BLACK LEAD
2a sise, gross, $2.50

Syrup
EDWARDSBURG STARCH OO., LTD. 
“Crown' Brand Perfection Syrup

Barrels, 760 lbs............................... 0 034 per lb.
Half-barrels, 360 lbs...................... 0 03) “

barrels, 176 lbs............................. 0

Per doz
H P Sauce, packed in cases nf 3 doz. $1 90 
H P. Pickle, packed in cases 2 doz. pis. 3 36 
H P. Pickle, packed Incases 3doz 4-pte 2 26

HOLBROOK H IMPORTED PUNCH HAUCE

Ee, packed in 3-<loz. case, per doz... 
urn, packed in3-doz. case, i>cr doz..

2 25 
1 40

Lily White Com Syrup.
Plain tins, with label— Per cat

2 lb tins, 2 doz in ease....................2 6/
5 " 1 " "  2 86

10 “ 4 ,# “  8 7520 “ ! '* M  8 70
(6,10 and 20 lb. tins have wire handles)

Beaver Brand Maple Syrup. Case
1 lb. tine, S doz in oaae............................ $3 60
6 " 1 " "   4 0

SO •• ] ** M .......................... 3 90
(6, 10 and 101b. tins hare wire handles)

Vac Aar gee lot Inertia* leetettoee la tkis 4e»t. affly to Adit
68

HOLBROOK H INI*. WORCESTERSHIRE SAUCE 
Per dozen

Rep. % pints, (nicked in 6 doz. case ... 2 25 
Imp. Vt pints, packed in 4-doz. case 3 15 
Rep. quarts, packed in 2-doz. case........ 6 50

Tobaccç.
IMPERIAL TOBACCO COMPANY OF CANADA, 

LIMITED—EMPIRE BRANCH.

Chewing—Black Watch, 6s....
Black Watch, lie................
Bobs, 6s and IN..................
Bully, le.................................

OMFta.Uk....................Pay Roll Bars, 7k........
Pay Roll, 7s....................
War Horae. 6s................

.nager, Tke Cnnsdisn

Black Label, 14b., reuil at 15c..........  $0 2u
Black Latiel, 4-lb., reuil at 26c.......... 0 21
Blue Label, reuil at 30c........................ 0 24
Green Label, retail at 40c........ .......... 0 30
Red Label, reuil at 60c......................... 0 35
Brown Label, reuil at 60c.................. 0 42
Gold Label, reUil at 80c......................... 0 45

Jams and Jellies
BATQER’S WHOLE FRUIT STRAWBERRY JAB 

AgenU, Rose A Laflsmme, Montreal and 
Toronto.

1- lb. glees jar, screw top, 4 dos., per dos. $2 26

T. UPTON A oo.
Compound Fruit Jams—

13-os. glass tars, 2 doz. in case, per dos. 1 06
34b. tins, 2 doz. In case, per doz........... 1 8C
6 and 7 lb. tin pails, 8 and 6 palls in

crate, per lb............................................ 0 u/i
7wood pails, 6pails In craU, per lb... 0 07$
30-lb. wood pails, per lb.............................. 0 07

Compound Fruit Jellies—
18-o* glass I are, 3 dos. in case, per dos.. 1 00
2- lb. tins, 2 dos. In case, par lb................ 1 80
7-lb. wood pails, 6 pails in oraU, per lb. 0 07 
304b. wood pails........................................... 0 07

Jelly Powders
WHITE SWAN EPICS 
AND CERE A LB, LTD

WhiU Swan, 16 
flavors. 1 doz. in 
handsome counter 
carton, per dos., 90c

List price.
"Shirriff a- (all 
flavors), per dos .... 

Discounts oo applice-

Yeaet
Ontario and Quebec Prices.

Royal Yeast, 3 doc. 6 cent pkgs..........
GinetteCream Yeast, 3dos. to bos.

tool, •* OBI BMIHl *Sm
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THE CiNADIAI QBOOIB

■ Why Not Now? ■
SEND IN YOUR

SALT
Order and so secure 
prompt shipment.

VERRET, STEWART & CO.
LIMITED

SALT SELLERS

MONTREAL

Your Customers
look to you for ideas for des­
sert, especially when apples 
are scarce.

Have you suggested pies 
made from

WETHEY’S
MINCE MEAT?

(IN SANITARY CARTONS)

You have them. If not, get 
some quickly from your job­
ber and PUSH IT, IT WILL 
PAY YOU.

J. H. Wethey, Limited
ST. CATHARINES, - ONTARIO

Associated Boards of Trade of Western 
Canada met at Lethbridge, Alta., this 
week.
In our issue of June 23 we will publish a full report of the 
proceedings from our own representative.

Western merchants will take a particularly keen interest in 
that number because it will deal with the great business 
problems affecting the West.

Advertisers will find next week's issue of The Grocer one of 
exceptional merit.


