
THIS IS THE 1,291st ISSUE OF

i'i

‘ I

Canadian Grocer
PUBLISHED WEEKLY BY

THE MACLEAN PUBLISHING COMPANY, LTD.

Vol. XXVI PUBLICATION OFFICE: TORONTO. SEPTEMBER 6. 1912 No. 36

y REGAL SALT
Will stay dry and free 
running at all seasons 
of the year.

is rmmmrn

"Regal” Salt 

will stop all 

Salt" Kicks” 

Bro. Grocer. «I

“REGAL” Salt 
will put von in 
right with your 
customers. You’ll 
never have a com­
plaint about salt 
getting damp or 
soggy—after you 

start to sell “Regal” Salt. This is 
the very finest grain of the famous 
WINDSOR TABLE SALT with a 
small percentage of Magnesium 
Carbonate added, to make the salt 
free running and dry at all times. 
Better still, we put up “Regal” Salt 
in airtight, germ proof, parafin-coat- 
ed pure wood fibre cartons, which 
protect the salt from dust, moisture 
and odors. Be the first in your town 
to sell “Regal” Salt, and get all this 
fine trade. Write for prices.

The Canadian Salt Co., Limited
Windsor, Ontario
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Offices : TORONTO MONTREAL CALGARY DETROIT, MICH.
Factories : WOODSTOCK WELLESLEY BANCROFT, MICH.

Quality—Value—Popularity

Imperial Products
Comprise the Three

THE CANADIAN GROCER

Three Essential Points

MacLAREN’S PEANUT 
BUTTER

Is becoming more popular 
every day.

Both the Children and their 
Mothers sampled it, and will 
want more.

See you have it for them.

THE CENTRE OF ATTRACTION
Our demonstrators at the Ex­
hibition report that

PIMENTO CHEESE
was quite the rage.

See you have it in stock to 
meet the demand of the thou­
sands who sampled it.

Order through your Jobber 
or Provision Merchant.

MacLAREN IMPERIAL CHEESE CO., Limited



THE C A N A D

GRIFFIN
C&

SKELLEY’S
Dried and Canned Fruits are 
High Quality Goods. Your 
Energy Will Not be Wasted 
if You Push Goods with the 
Griffin Trademark.

ARTHUR P. TIPPET & CO.
AGENTS

MONTREAL

AN GROCER

WASTING
YOUR
ENERGIES?

If it pays to push an article, it pays to 
push it to some purpose and to push more 
with an object of gaining permanent trade 
than of temporary profit. If the demand 
for any article stops when you stop 
pushing it, 95 per cent, of your energy has 
been wasted.

You waste no energy whatever in 
advocating the sale of products we 
represent, because they have stood the 
test. Peoplè who buy them once will buy 
them again and again. Briefly the intrinsic 
merit of these articles backs up the highest 
praise you can give them.

Selected with the greatest care and shipped in 
original boxes right from the Vineyards and 
Orchards on the Pacific Coast.
Look for the “Griffin" trade mark before you buy

Seedless Raisins and Prunes. Dried Apricots. 
Peaches and Pears in all their original good­
ness. A revelation to the grocer who has 
been buying other Brands.

DRIED FRUITS

Griffin & Skelley’s Pure Canned Goods, picked 
by skillful hands, chosen by ever watchful eyes, 
packed in the Factory of Precision—the best 
that Dollars and Cents and Brains and Sense 
can offer particular folks.

Canned Apricots, Peaches. Plums, Pears. 
Cherries, Asparagus, and other wanted table 
fruits. Quality Goods.

CANNED FRUITS

TORONTO
1



W AGST AFFE’S
fine 0/d JBnglisi)

FINEST FRUIT PRESERVING PLANT 
IN CANADA

Pure Jams 1912, Strawberry, Raspberry, Black Cur­
rant, Red Currant Jelly, Black Currant Jelly, 

Raspberry and Gooseberry, and 
Red Currant Jam, etc.

ALL READY FOR DELIVERY

WAGSTAFFE LIMITED
Pure Fruit Preservers

Hamilton - Ontario

Packed
in

Gold
Lined
Pails

Prepared
in

Copper Kettles 
boiled 

in
Silver
Pans
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ÜEWYORK U &A

The Original and Leading Brand 
Since 1857

CHILDREN ef all nations flourish on the 
BORDEN BRANDS of Milk products, 
the wholesomeness, purity and the nu­

tritious qualities of these lines are unsurpassable. 
This makes one of the Wst talking points to 
your patrons and the l>est recommendation to 
vou to stock and feature

BORDEN’S
PRODUCTS
Only the richest full cream milk is used in the 
scientific, careful and perfect condensing in 
a clean sanitary plant.

You know our brands, your customers know 
them localise they are widely advertised for 
you to your customers, in newspapers, on bill­
boards the country over and a large exhibit 
at the Toronto Exhibition. It’s easy to sell 
Borden’s Brands, and one sale ensures another, 
and that means money for you.

BORDEN MILK CO.
LIMITED

“ Leaders of Quality ”

Montreal
Branch Office: No. 2 Arcade Building, Vancouver
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THE CANADIAN GROCER

Two Brands of 
RAISINS with
An Unequalled Reputation

BEAVER " W. ABEL

VALENCIAS
These brands—“Beaver”, the fancy quality—and “W. Abel”, the 
standard—you probably know well by their unequalled reputa­
tion.
They are yearly increasing in favor with the grocery trade of 
Canada because of their uniform high quality. Shipped by 
Mahiques. Domeneeh A Co., Dénia, Spain.

TRADE MARK

This Name---
Jose Segalerva MALsplm

Means Perfect 
Quality and Packing in Malaga 
Table Raisins
Users of table raisins, and they are constantly increasing, know 
and appreciate this brand of Malaga Table Raisins. Jose Segal­
erva name is the guarantee of perfect fruit, perfectly packed.

Your wholesaler run supply you.

Rose&Laflamme
Limited

1 | Montreal -Toronto



Sell Your Customer a Full Case of
“SIMCOE ” BAKED BEANS

Suggest to your customers to buy ‘‘Simcoe” 
Baked Beans by the case. They will at once 
appreciate the saving they can make in buying 
the larger quantity. Tell them how much 
cheaper “SIMCOE” Brand Baked Beans are 
than other brands. Tell them how we bought 
in advance when beans were only $1.80 per 
bushel and now when the market quotations 
for White Beans are $3.00 per bushel we still 
sell the family size at the same low price. This 
will help reduce the high cost of living and 
will mean a rapid and large turnover for you.

Feature the 3’s Family size.
“ A larger tin at a smaller price.”

DOMINION CANNERS LIMITED
, CANADA

f
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“Canada First” 

Milk is Three 
Times Richer in 
Butter Fat and 

Solids Than 
Ordinary Milk

THE CANADIAN GROCER

You can offer to 
your customers with 
confidence “Can­
ada First” Condens­
ed Milk, because the 
quality is unsurpass­
able.

Your customer also knows that his 
source of milk supply is always 
sure, ready and reliable.
Canada First Milk (Sweetened 
and Unsweetened) is manufactur­
ed and guaranteed by Canadians, 
is of superior quality and perfectly 
sterilized and pure.
It sells easily and rapidly.

The Aylmer Condensed Milk Co.,
Limited

Factory : AYLMER, ONT.
Business Offices: HAMILTON.

With the proper system of account keeping you can 
put an end to accounting worries and know the 
amount of accounts outstanding at a glance.

The ULLMAN
Account Register

is the safest, simplest, quickest, surest to charge 
and most satisfactory of any system on the market.
It satisfies the customer as well as the merchant. 
There is a decided advantage to the grocer who uses 
an Ullman Account Register. The customer knows, 
every time he makes a purchase, how much he owes, 
and naturally tries to keep it as low as possible.
Put in an Ullman Account Register and stop the 
incessant night work and worry of retail book­
keeping.
Send for illustrated booklet or ask for demon­
stration.
We want dealers to handle the Ullman Account 
Register in some localities.

The Hamilton Incubator Co., Ltd.
Hamilton, Ontario

FACTORY AT HAMILTON

' - -sr • si. ••



THE CANADIAN GROCER

Clark’s Pork and Beans
Your Own Experience.

Mr Grocer, is usually your safest guide in the selection 
of your stock in trade.

Upon YOUR OWN EXPERIENCE, Clark’s are prepared 
to rely, confident in the assurance that you have always 
found CLARK’S PORK & BEANS to be a valuable adjunct 
to your business.

CLARK’S IDEAS are that PURITY and HIGH QUALITY 
are the most necessary attributes of prepared foodstuffs and 
that a well organized system of ADVERTISING is appre­
ciated by the dealer as a material help to his trade.

CLARK’S EXPERIENCE is that careful attention to these 
essentials has resulted in a rapidly and ever increasing 
demand for CLARK’S PORK & BEANS.

Does your own experience coincide with Clark’s ? 

We leave it to you to decide.

WM.

CLARK
MONTREAL

ay
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■ANHUIID DUST COIU 
*> SWEEPING COMPOUND
sweeping dustlessly

lyGN0N-|NJURIOU5 V

THE CANADIAN GROCER

Agents for Western Canada: J. J. GILMOR & CO., WINNIPEG. 

Agents for Montreal: HEDLEY M. SUCKLING & CO. 

Agents for Ottawa: W. R. BARNARD & CO,

^ N?

lean limited
Manufacturers of 

NSERs AMD POLISHES
k,NG ST w. toronTo.ont.

Enlarged Size of 
Package

The popular 25c pail of Soclean 
has been enlarged, and the high­
er priced 50c and $1.00 pails have 
been reduced to 40c and 75c re­
spectively.

We always aim to give the best 
possible value, and as the quality 
of the product had reached the 
acme of perfection, it was im­
possible to give better quality, 
so we decided to give more quan­
tity.

YOTJB CUSTOMERS are re­
turning home from their summer 
vacations now and will begin at 
once to clean up the dust and 
dirt that has accumulated during 
their absence. While now, as 
fall advances, all of your custom­
ers’ minds will be turned to 
thoughts of cleaning, it is to 
every dealer’s benefit to stock 
and ' recommend “SOCLEAN” 
(the Dustless Sweeping Com­
pound). Tell your 
dust absorbing qualities, the way 
it cleans floors, brightens car­
pets, kills moths and leaves a 
clean, fresh odor after sweeping. 
Soclean gives good profit and 
makes satisfied customers.

Order from your 
direct.

SOCLE** LIMITED
“ The Originators of Dustless Sweeping "

TORONTO

99
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TIIE CANADIAN GROCER

“GRAND PRIX,’’ FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

AGENTS : British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St- West, Toronto 
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers
LONDON, ENGLAND

PEEK, FREAN’S
GOLDEN PUFF

“you have yours with jam and i’ll have

MINE WITH CHEESE”
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THE CANADIAN GROCER

TETLEY’S
has ii<> rival. It is in a class by itself. There is always 
one by which the rest are measured.. In the tea market 
that one has always been, and is to-day, TETLEY’S.
Ask the particular buyer of good tea, and the answer 
is invariably TETLEY’S.

Hut U]» to sell at .fl.OO, 7Ac, (iHc, 5<)e, 40c.

JOSEPH TETLEY & CO., LIMITED
110 JAMES STREET - WINNIPEG, MAN.

Look for the elephant 
on every package—the 
guarantee of quality and 
excellence.

Beware of Imitations

Sanitary Cans
The Can of Quality”

Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk

Sanitary Can Co., Ltd
NIAGARA FALLS, ONT.



THE CANADIAN GROCER

Nothing But The Best 
The One Inflexible Rule For

DOMOLCO
F very package of Molasses bearing this registered label must contain 
the BEST, nothing but the BEST, nothing but Molasses.

Offered as superior for table use to any other Molasses on the 
Canadian Market.

We know this to be a strong statement, but you will find the proof in 
every tin.

Every family on your list of customers should use Molasses, and the 
majority of them will purchase it regularly after trying

DOMOLCO
Show them quality plus modern package, and note the repeat orders.

THE

DOMINION MOLASSES CO.,
LIMITED

Halifax, - - Nova Scotia

h



THE CANADIAN GROCER

CANADIAN AGENTS :

W. L Mackenzie &. Co., 
306 RossAve., Winnipeg.

L. A. Gastonquay, 60 
Bedford Row, Halifax, 
N.S.

Schofield & Beer,
St. John. N.B.

A RECORD
has been created by

White-Cottell s Malt Vinegar
The building up of a large Vinegar Business generally 
takes many decades. Our immense turnover has 
been reached in a very few years.

THE REASON
is that our Vinegar gives the utmost satisfaction 
both sides of the counter i.e., when it is a ques­

tion of quality and prices we win fairly and 
squarely. Put us into competition, and 

see for yourself.
Write we to-day tor earn, 

plea and prices.

CANADIAN AGENTS

Standard Brokerage Co , 
1640 First Ave., West, 
Vancouver, B.C.

W. L. Mackenzie &. Co. 
606a Centre St., Calgary

WHITE-COTTELL’S 
MALT VINEGAR

CAMBERWELL, LONDON, ENG WHITE-COTTELLS 
MALT VINEGAR

Strength Your Purity

guarantee of profit lies in

“COW BRAND”
Baking Soda

DWIGHTS

because of its popularity with the 
housewife 1

Order from your jobber.

CHURCH <& DWIGHT
Manufacturers

LIMITED

Uniformity MONTREAL Reliability

GRAY’S JAMS
< 'ontain neither glucose 
nor preservatives.
Our guarantee of purity 
is on every jar.
Samples and prices from
M«intime Provinces, (Quebec, Mani­
toba, {Saskatchewan and Alberta, W. 
II. Dunn, 3ÜG St. Paul Street, Mont 
real ; Toronto, Lind Brokerage < "o., 
7.1 Front Street Fast ; Ottawa, F. M. 
Burner A Sons, II York Street; Brit 
ish ('oJuini)ia and Yukon, Kirkland 
tk Rose, ."> 1 - Water Street, Van­
couver.

John Gray & Co., Ltd.
Glasgow

12
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L@IEB.EDPY CO.

TUCKET

TEES &

WINNIPEG WAREHOUSE

SASKATOON WAREHOUSE

Manufacturers, Agents 
and Warehousemen

For twenty-seven years we 
have been represented in 
Western Canada by

TEES & PERSSE LIMITED
Their warehouses at

Fort William 
Winnipeg 

Regina 
Moose Jaw 

Saskatoon 
Calgary

Edmonton
are stocked at all times with 
our wares':

Matches, Woodenware, 
Fibreware, Washboards, 

Wrapping Paper, Paper Bags, 
Printing Paper,

Paper Cutters, etc.

Their operations extend

“From the Great Lakes to 
the Rockies,"

LIMITED

REGINA WAREHOUSE

MOOSE JAW WAREHOUSE

CALGARY WAREHOUSE

The E. B. Eddy Co., Limited
Hull, Canada

TEES & PERSSE LIMITED
WINNIPEG

TEES&PERSSEOF ALBERTA
LIMITED, CALGARY EDMONTON WAREHOUSE

* •-*' , •



WHITE SWANDRIED FRUIT OF QUALITY

This Mark YEAST CAKES

on every Box 
Insures the Best

Place Order Now for 
Fall Delivery

All First-class Jobbers Handle

are the most reliable and satisfactory 

yeast cakes on sale in Canada. Your 

customers will not complain of poor 

results if you supply this brand.

ORDER FROM 
YOUR WHOLESALER

White Swan Spices & Cereals
Limited

SOLE DISTRIBUTORS TORONTO

How Would You Solve This Problem?
There are. sax. 

mills. They are of 
Your problem may 
be to select the on*- 
to suit your taste, 
and not what some­
one thinks your 
taste ought to he. 
How would you g> 
about it ?

Would you take 
somebody’s re< om 
inondation and let it 
go at that, satisfied 
with your efforts?

Or would you 
find out for your­
self which machine 
suited your taste, 
and then be satis­
fied to know tli 
you were getting 
the best.

Wouldn’t it be a 
good idea then to 
look into the 
COLES? l: ranks 
with the best and 
meets your price.

half a dozen makes 
all types and sizes

coffee
pines

COLES MFC. CO., Philadelphia, Pa.
AGENTS—Chase & Sanborn. Montreal ; The Codville Co., Winnipeg: 

Eby, Blain. Limited, Toronto: James Turner & Co.. Hamilton. 
Ontario; Kelly, Douglas & Co.. Vancouver. B.C.: L. T. Mewburne 
& Co.. Calgary. Alta.

Ç? Coîï

FFDALLEYS0 CiHircD
amilT on Canada

Certainly You Have
seen our cartoon advertisements em­
phasizing 2 in 1 Shoe Polish to 
the consumer. If you are not already 
in on this you should be. 2 in 1 
will polish wet or oil hoots and will not 
soil clothes.

The F. F. DALLEY CO.
Hamilton, Canada Buffalo, U S A



THE CANADIAN GROCER

TO EVERY LARGE PACKER

All the Packets, 
Tins, Composite 
Boxes, Cartons, 
etc., shown in 
this illustration 
are Specimens of 
work actually 
done on the 
LOVELL Ma­
chines.

", NAtf HE;

LOCUA
BOCOY CANDLES

LOVELL’S BAG and PACKET MACHINERY Limited,

*

Bag and Carton 
Making, 

Racketing, 
Wrapping, 

Tin and Packet 
Lining and 
Labelling, 
Etc., Etc.

Send us samples 
for quotations.

LONDON, Eng.

tit: tit tit tit: tit tit tit tit tit tit tiP tip tip tiP tip tiP tiP tiP tiP tiP

ANTI-DUST

|>*ICE 15 CfjJH
WhOMroc0-'--

llji^MONTREAL CA»

w* mi Id not enjoy the |>opnlnrily il doe- to-iLiv il' there \\a- 
not merit with it. nor would dealers keep doiiMinu their order- 
if they were not satislied that it is the fastest selling and ino-l 
relialde on( </»«//<»fM/«"'«</ on the market.

Sure death to germs, etc.
Makes old carpets like new.

Anti-I>nst in the Green and White Tin ha- the housewife’.- 
attenlion. Are von getting vottr share of the trade?

SAPHO MFG. CO., Ltd., Montreal
Ontario Agents: MacLaren Impc. ;al Cheese Co., Toronto

tit tit tit tir tit tit tit tit tit tit tiP tiP tiP tiP tiP tiP tiP tiP tiP tiP mm
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THE CANADIAN GROCER

TEAS, COFFEES, SPICES, EXTRACTS, 
BAKING POWDER,

JELLY POWDER, SOAP.
Canned Vegetables, Fruits and Salmon, Syrup, Etc.

All goods branded “TARTAN” ensures the handler 
oi the first quality, every package guaranteed.

Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597, 
3598 Order ’Phones. 748 Shipping Otfice.

All orders shipped same day as received.

BALFOUR, SMYE & CO., HAMILTON

CHESWRIGHT & NICHOLLS, Limited
Norway Wharf, Commercial Road East 

LONDON E., ENGLAND
Manufacturers of Tea Lead, Silver Brand Metal, and Argentoid (paper-backed foil) for

Tea Packing
also Pure Tin and Composition Tin Foils for wrapping all kinds of Confectionery, Soaps,

Tobacco, Cigarettes, etc.
Agents in St. John, N. IL: Agent in Toronto

TDK SMITH BROKERAGE CO., Limited MR. CHAS. II. ANDERSON,
50 Front Street East

MR. GROCER!
Don't let the hot weather interfere with profits. 

Investigate the merits of the new

“WALKER” 
Refrigerator Counter

IT is just what you need for the economical handling 
of cooked meats, fancy dairy goods, fresh fruit, vege­
tables and seasonable delicacies.
IT combines perfect sanitation with economical refrig­
eration, and so temptingly displays your goods that cus­
tomers will crowd around this counter to buy.
IT will boost your sales, win public confidence, 
individualize your store, and quickly pay for itself in 
a saving of waste alone.
Let us tell you more about it. Drop us a card for par­
ticulars and we will immediately get in touch with you. 
We manufacture the best in modern grocery fixtures— 
“Walker Bins.”

Write for Illustrated Catalogue and Estimates.

Walker Bin & Store Fixture Co.
LIMITED

REPRESENTATIVES. "
Manitoba: Watson & Trultdale, Wmnneg. Man. Ro.lin (Into.in 
Sash and Alla.: J. I. Smilh, loi 69S Regina. task. “611111, UlliailO 
Vancouver : Weitern Plato Blast Co. 318 Water St.
Montreal: W.S. Sllcock 33 SI. Urcholas Street
Maritime Provinces : R R. Rinklne. 4 Wright St.. SI. John. W.8.

r

Thousands 
Are Doing 
It
Why aie you not in 
with the thousands of 
aggressive retailers 
who are profiting by 
selling tne popular 
V O R E 8 T CITY 
BAKING POW­
DER? For 25 years 
the standard, selling 
on its exclusive mer­
its. Your customers 
want the kind they 
can rely on. Sell 
them Forest City 
Baking.

GORMAN, ECKERT & CO.
LIMITED

LONDON ONTARIO
Western Selling Agents

MASON & HICKEY WINNIPEG
J

THE SIGN OF PURITY

16



THE CANADIAN GROCER

When you are selling sugar for fine preserves give your
customers the BEST.

Granulated
is made from Pure Cane raws and contains 100% of Cane Sugar.

SYMINGTON’S COFFEE ESSENCE
is the standard of quality and excellence. There is no other Coffee Essence! to 
equal it. Made by the most expert coffee-cooks who devote their whole time 
and attention to the manufacture of Coffee Essence. The demand—fostered by 
continuous up-to-date advertising—is constant, and discriminating housewives 
everywhere insist upon having the premier brand.

GETIFULL PARTICULARS, SHOWCARDS AND PRICES TO-DAY.

Thos. Symington & Go., Edinburgh and London
AGENTS:— Ontario Messrs. W. B. Bayley ât Co.. Toronto. Quebec Messrs. F. 
L. Benedict <St Co., Montreal. Vancouver Messrs. Shallcross, Macaulay & Co

YOUR CUSTOMERS KNOW THAT
HEINZ QUALITY MEANS 

HIGHEST QUALITY IN 
FOOD PRODUCTS

They know, furthermore, that 
they can get their money hack if 
any of

HEINZ 57 VARIETIES
Pure Food Products

ever fail to please in any way.
They have confidence in the 

goods, and that’s why the de­
mand for Heinz’s foods is con­
stantly increasing.

Did you ever stop to think 
how much you benefit by that 
established demand !

H. J. HEINZ COMPANY

It is to thv advantage tit" the tu 
dividual user of Paper Hags to study 
carefully the Hag situation. By close 
comparison of the important features 
of Paper Hags of different makv>. 
you will bo convinced that the

Continental Germ 
Proof Grocery 

Bags
(with reinforced Automatic Opcuiug Square Bottomsi 
are without equal. Send a trial order to the nearest 
Distributor.

Satisfaction guaranteed by the Manufacturers:

THE CONTINENTAL BAG & PAPER 
COMPANY, LIMITED

OTTAWA - - - ONTARIO
IHSTKIUl TORS:

Ontario: The Victoria Paper & Twine Co... Ltd., Toronto ; 
Walter Woods <X: Co , Hamilton ; Thv Davidson A. Hay. 
Ltd., Toronto ; The Young Co.. Ltd., North Bay and 
Slid hu ry.
Maritime Provinces: Mr. Thomas Flanagan. Halifax. N S
ffanUulia, Alberta and Saskatchewan : Walter Woods A 
Co., Winnipeg.
British Columbia: Smith. Davidson A: Wright. Vancouver, 
B.C.
Quebec Province and .Montreal: The Continental Bag «V 
Paper Co., Limited. 127 St. James St.. Montreal.

17
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TEA LEAD
(Best Incorrodible)

Buy " PRIDE OF THE ISLAND" Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address : “Laminated," London. L1MEHOUSE 
A.B.C. Codes used 4th & 5th Editions LONDON, E., Eng.

HUGH LAMBE & CO.. TORONTO 
Canadian Agent. : J. HUNTER WHITE. ST. JOHN. N.B.

CECIL T. GORDON. MONTREAL

’NUFF SED

Canadian Cocoanut Co., Montreal

FURUYA St NISHIMURA
are receiving shipments of

JAPAN TEAS
every week. Ask their Brokers for samples.

“As nearly perfect as you could make 
them ”—This is what one of the largest dealers 
said a few days ago with reference to the polished 
handles on our

Klondike and 
Jubilee Brooms

The finest corn, high-class workmanship and 
a perfect handle will produce a Broom easy to 
sell and on which a good profit can be made. 

Now is the timt to order a supply.

Stevens-Hepner Co., Limited
PORT ELGIN . - ONTARIO

ÏÏca Tbinte 
for Retailers

By JOHN H. BLAHS

Q This book, written by a practical tea man, contains 
information which will be of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leaf to Cup
The Tea Marts of the Orient
How to Test Teas
Where to Buy Teas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
How to Establish a Tea Trade 
Tea Blending

(275 pages) (24 full-page Illustration»)

Sent to sny address on receipt el $2.00.

OlacZeatt publishing Qompanp
(Technical Book Department)

144-143 UnlvereHy Av., TORONTO



THE CANADIAN GROCER

A SUGGESTION
A good many Red Rose Tea coupons obtained at the 

Toronto Exhibition will probably be handed in to you by 
your customers.

We served the 40c quality at the Exhibition—why not 
suggest to your customers when they present the coupons 
that they try a package of the 40c this time, mentioning that 
that was the tea they drank when they obtained the coupon.

It seems to us a good chance to change some of your tea 
trade from the 30 to 40c. We hope the suggestion may 
prove of some worth to you.

T. H. ESTABROOKS CO., LIMITED 
7 Front Street East 

TORONTO

Every Household Has
Use for Arrowroot !

Day by day hundreds of people are learning the wonderful food properties of 
St. Vincent Arrowroot. Large manufacturers of biscuits and chocolates find that 
their products which contain this popular food are the choice of consumers.

ST. VINCENT ARROWROOT
can be made up into so many and so delightful dishes that its popularity is easily explained. 
Medical science is loud in its praises of St. Vincent Arrowroot as a dish for infants and invalids, 
because it is so strengthening and easily digested.
You have but to acquaint your trade, Mr. Grocer, with the fact that you have St. Vincent Arrowroot 
and you can be sure of a steady sale. There’s good money in it, too.

Write the Secretary for information and samples.

ST. VINCENT ARROWROOT GROWERS’ AND EXPORTERS’ ASS’N
KINGSTOWN, ST. VINCENT, B.W.I.

AGENTS : Wallace Anderson, 49 Wellington Street, Toronto. L. H. Millen, Hamilton, Canada

stwCENf
| ZÀO llesi

19



WESTERN PROVINCES.

ESCOTT & HARMER
Successors to W. H. ESCOTT CO.

WHOLESALE GROCERY 
BROKERS, COMMISSION MER­

CHANTS and MANUFACTURERS’ 
AGENTS

OFFICES:-
Winnipeg, Regina, Calgary, 

and Edmonton

THE CANADIAN GROCER

Manufacturers' Agents and Brokers' Directory
The Canadian market is over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Gr)ocer is 
at the disposal of firms wanting agents or of agents wanting agencies. J

WESTERN PROVINCES—Continued. ONTARIO—Continued.

G. C. WARREN
Box 1036, Regina

IMPORTER, WHOLESALE 
BROKER and MANUFACTURERS’ 

AGENT
Trade Established 12 Years. 

Domestic & Foreign Agencies Solicited.

DISTRIBUTORS,LIMITED
P. O. Drawer 99 

EDMONTON, ALBERTA. 
Manufacturers’ Agents, Commission 

Merchants, Warehousemen.
Track connection with all Railroads.

JOHN J. GILMOR & CO.
Wholesale Manufacturers' Agents and Com­

mission Bickers
WINNIPEG, MAN.

Covering Manitoba, Saskatchewan and Alberta. 
We can give special attention to a few more 
first class lines. Domestic and Foreigh agencies 

solicited.

RUTTAN& CHIPMAN
WHOLESALE GROCERY BROKERS 

and
MANUFACTURERS’ AGENTS
Fort Garry Court, Main Street.

Winnipeg - Canada

WATSON&TRUESDALE
Wholesale Commission Brokers and 

Manufacturers* Agents
WINNIPEG - MAN.

Domestic and Foreign Agencies 
Solicited.

THE WESTERN BROKERAGE & MANUFACT­
URER’S DISTRIBUTING CO. 

Commission Brokers, Customs Brokers 
and Manufacturers Agents, Shipments 
stored and distributed, Bonded ware­
house in connection. Your business 
solicited.
222 Ninth Ave. West • Calgary, Alta.

ONTARIO.

H. G. SPURGEON
WINNIPEG

Wholesale Broker and Manufacturers’ 
Agent

Canadian, British and Foreign Agencies 
Solicited.

230 Chambers of Commerce.
P.O. Box 1812.

CURRANTS
We represent the old reliable ship­

per C. Ceroni. We can quote you 
best prices and give you the best 
fruit. Wire when in want.

The J. J. TOMLINSON CO.
WINNIPEG

Wholesale Grocery Brokers.
Office and Track Warehouse,

92 Alexander St. E.
Correspondence solicited on domestic 
and foreign lines.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers

Toronto

FRANK H. WILEY
MANUFACTURERS’ AGENT 

and
IMPORTER

757 Henry Ave., WINNIPEG

W. G. PATRICK & CO.
Manufacturers’ Agents 

and
Importers

77 York St. - Toronto

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchants, Cus­
toms Brokers and Manufacturers’ 
Agents. Cars Distributed, Warehoused 
and Forwarded. Warehouse on Transfer 
Track. Business solicited. Our position 
is your opportunity.
Saskatoon - Western Canada

W.G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885.

MacLaren Imperial Cheese
Co. Limited

DEPARTMENT AGENCY
Agents for Grocers' Specialties and Whole­

sale Grocery Brokers
TORONTO. Ont. DETROIT. Mich.

Secure our prices for
Fine FILIATRA CURRANTS, 

Greek cleaned, in half cases, 
before purchasing

LIND BROKERAGE CO.
49 Wellington St. East - Toronto

LONDON.

MARITIME PROVINCES.

H. R. SILVER, LTD.
MANUFACTURERS* AGENTS 
AND GROCERY BROKERS.

HALIFAX NOVA SCOTIA
First-class frost-proof storage facilities. 
Correspondence solicited on Domeetls 

and Foreign lines.

NEWFOUNDLAND.

T. A. MACNAB & CO.
8T. JOHN'S - NEWFOUNDLAND 

MANUFACTUREES' AGENTS
ud COMMISSION MERCHANTS 

Importers and exporters. Prompt ssd 
careful attention to all business. High 
est Canadian and foreign references 
Cable address: "Macnab, St. John's. 
Codes : A, B, C, 6th edition, and prlTsts.

THE MARSHALL 
BROKERAGE COMPANY

67 Dunda. St., LONDON. ONT.
Wholesale Grocery Brokers. Fully 
equipped to act as agents for Brit 
ish, American and Canadian grocery 
lines. WRITE US.

W. S. CLAWSON & CO.
Manufacturers Agents and 

Grocery Brokers 
Warehousemen

ST. JOHN, N. B.
Open for a few more first-class lines

C. E. CREIGHTON & SON
Brokers and Commission Merchants, 
Manufacturera’ and Millers' Agents.

HALIFAX, NOVA SCOTIA
Domestic and Foreign Agencies Solicited

-6
When writing advertisers 

kindly mention having Been 
the advertisement in this paper



THE CANADIAN GROCER

Manufacturers' Agents and Brokers’ Directory
(Continued.)

BRITISH COLUMBIA.

McLEOD & CLARKSON
Manufacturers’ Agents and Wholesale 

Commission Agents 
858-6 Camble St., Vancouver, B.C.

Car. give strict attention to a few first-class 
Grocery Agencies. Highest References.

QUEBEC.

L. EMILE GABOURY
H,mlicl«rer,’ Ajenl sod Commiuioa Merchml

235 St. John St., QUEBEC, CAN. 
Correspondence solicited with brokers 
or manufacturers looking for a reliable 
representative. Can furnish best of 
references.

L. H. MAJOR and 
J. SOUBLIERE, Limited

Wholesale Brokers and 
Manufacturers' Agents 

Canadian, British and Foreign Agencies 
Solicited

Sussex Street, Ottawa, Canada

O. E. Rjobinson & Co.
Manufacturera and Buyers of Dried,

Evaporated and Canned Apples.
Iugersoll, - Ontario

Established 1886.

Common Sonoo

No Odor

KILLS { ftoao/ias ana iMt-fua* 
Rats ana M/os

AH Oiiliri ud 381 dew It. !.. limit Del.
Dealers Sod Common tens» • Tea good sailer, for 

ui. reaaon that It sir* geoaral seUsfaeUon end each 
- ■«'"■oer U1U othara about tame. Write for prioaa.

The BROWN Is the 
only oenvsnient 

Rag Holder

Occupies no counter 
■pace The bag» »re 
held in position by 
gravity — no perfora­
tion of bags necess­
ary. Handy, Baves 
Time. Will last a life­
time. , For sale by 
jobbers everywhere. 
Ask year jobber or 
write

The Brown IIIf. Co.
Creslee, lews, U.I.À.

Mathieu’s Nervine Powders
are a simple hut effective ivmwlv 
in all forms of headaches- a reme­
dy which every merchant van iv- 
commend as a tpiivk and sure cure.

Try Mathieu » Mere me Poutb <«
yourself at our tixpen-L- ui per eon 
]ion attached, if you don’t know 
them and are a sufferer from head­
aches.

As a remedy for voids and bronchial troubles Mathieu’s Syrup of 
Tar and Cod l.iverOil has l>evome famous and thi- sister preparation 
—Nervine 1‘owders, is ri " winning its way.

MATHIEU 8

NERVINE POWDERS
For Headache and Neuralgia

If vuu wsSef frvm i

48 Powders/or 23cents

The
J. L. MATHIEU CO.

Proprietors

Sherbrooke, P.Q.

Please evnd regular box of .Mathieu’s Nerv 
I Powders lo the following address :—
I Nemv ....................... ............................................ ...
I With (Name of firm)..........
| Street ........%................
I Oily or town... ............ _ Prov..................

Grocery
Advertising

By Wm. Borsodi

It contains suggestions lor 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hinta lor 
the preparation of live ad- 
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the meat eucceee- 
ful grocery advertiaers.

PRICE $2.00

ALL ORDERS PAYABLE 

IN ADVANCE.

MscLesn Publishing Co.
143-149 University Are., Toroete

ESTABLISHED 1849

BRADSTREET’S
Offices Throughout the Civilised World

OFFICES IN CANADA :
Calgary, Alta. I Vancouver, S C. 
Edmonton, Alta. 1 Hamilton, Oat. 
Halifax, N 8 Montreal, <>•
London, Ont. Quebec, Qûè
Ottawa, Ont. Toronto, Ont
St.John N B. I Winnipeg, Men

Beg) a ration gained by long years el vigormse. 
eoneeientloue end eucceeelul work.

THOliS C. IRVINS, SSSTiJ'aSS
TORONTO

THE “WANT ID.”
The “want ad.” has grown from a 

little used force in business life, into 
one of the great necessities of the 
present day.

Business men nowadays turn to the 
“want ad.” as a matter of course for 
a hundred small services.

The ' want ad.*" gets work for 
workers and workers for work.

It gets clerks for employers and finds 
employers for clerks. It brings together 
buyer and seller, and enables them to 
do business though they may be thous­
ands of miles apart.

The ** want ad.” is the great force 
in the small oSoira and incidents of 
daily life.

21
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VO( K TOBACCO DEPARTMENT
will l«.ok a great deal better if you have 
our traveiiers call and suggest some re­
arrangement.

PIPES CIGARS TOBACCOS

CANADIAN LEAF TOBACCO (Specialty) 
J. A. FOREST, 189 Amherst St., Montreal.

WRAPPING PAPER
has advanced. You know that, eh? Have 
you gut the best at the price? Perhaps not. 
We : i. supply it, though.

Paper Bags—A Specialty. 
Courtesy. Satisfaction.

COl \ RETTK A SALRIOL - Montreal

be investigated by you. We positively aie 
ready to money-back our goods if any 
complaint is made, but we know that dis­
satisfaction is impossible. Agents, write.
Uncle Sam Dressing Co., - Luuoraie, P.Q.

COON SHOE POLISH 
FAVORITE STOVE POLISH

or vermin can possibly exist. There are 
other preparations on the market, but this 
one is positively guaranteed. We want 

-representation.

ALTO ROACH KILLER CO.

AUTO ROACH KILLER

grocers and clerks. Stores well located, 
good profitable business. Do you want to 
open up in Canada’s leading city? If so,

V. de la RONDE. 14-16 McGill College Ave. 
Montreal.

CLAY PIPES

The beet in the world are made by

McDOUGALLS
Insist upon this make.

0. & CO., LTD., 8»

VOL-PEEK
No necessity to throw away pots or pans 
or any agateware when Vol-Peek is at 
hand. Mends surely in 2 minutes. Just 
fancy the sale !

Fine Proposition for Western Agent.
Agents, write us about selling rights for 
Western Canada.
H. NAGLE A CO. - Montreal.

Ed. Youngheart & Co., Limited 
Montreal, P.Q.

OLYMPIA AND 
BEN BEY CIGARS

Sanola Disinfecting Fluid. 
Homophone, a perfect cleanser. 

Insecticide Fluid, the modern bug killer.
Green Sweeping Powder, the leader. 

Don’t overlook these lines. Write to-day.
MONTREAL GERMICIDE,

220 Colonial Ave., - - Montreal

SULTANA (Brand) TURKISH DELIGHT
is the big confectionery seller to-day. The 
real thing, the most delicious of confec­
tions. Write
ORIENTAL PRODUCE CO. - Montreal.

Ontario and Northwestern Agents, 
MacLaren Imperial Cheese Co. Ld, Toronto

have an enormous sale. There’s a good 
reason. You can guess why.

H. BOURQUE A FILS Montreal.

SUCHARD’S COCOA
You want Quality Cocoa all the time, Mr. 
Grocer. It will not pay you to sell a tin 
on which you cannot rely. We can prove 
beyond a doubt the high quality of 
Suchard’s. Remember:—
Suchard’s. Suchard’s. Suchard’s.
FRANK L. BENEDICT A CO., Montreal

SHOWCASES
Attractive, Finest Workmanship,

Prompt Attention. 

Don’t pass us when in need.
S. Meunier A Fils, - Maisonneuve, P.Q.

RIGA WATER
Tell your customers that a bottle of Riga 
in the home will prove thoroughly useful. 
Cures constipation and allays all stoma- h 
troubles, besides being a healthful and 
pleasant beverage.
RIGA WATER CO. - MONTREAL.

A STEEL SECTIONAL BAKE OVEN 
will bake your own good» and 
increase your GENERAL 
TRADE. You can hare the 
best goods and obtain all the 

iW profit. No sxpressage or delir 
ery charges for Bread. Bolls, 
etc. You can do what others 
are doing. Write for our Com- 
plete Catalogne.

llâlTFMD OVER All RACK Cl.. ITS., Irantfsrl. CtiMa

TORONTO MALT WORK»
TORONTO. ONT. GEO. J. CLIFF. Mai

WINDSOR SALT
Writs us for Nsw Pries List of

EXO—RATS—EXU
Must eat Exo once they smell it, but that’s 
the eml of them. Instant death and No 
ODOR. Cats or dogs won’t touch it, 
theugh. Have it at hand for your ware­
house and customers. We have an inter­
esting proposition for a large wholesaler.

EXTERMINO CHEMICAL CO.
P. O. Box 774 - Montreal.

QUALITY
is the keyword as far as our

Biscuits and Confectionery
are concerned. Are you interested ?

AETNA BISCUIT CO., LTD., MONTREAL

its unequalled flavor. It has been “taking" 
ever since. Have you tried it yet ? If not, 
do it now. Write

AUGUSTIN C OMTE & C IE

WHEN COMTE’S COFFEE

Montreal

WRITE TO
10 Garfield Chambers. Belfast, Ireland, 

for Sample Copy of the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

if you are interested in Irish trade.

When writing advertisers 
kindly mention having seen 
the advertisement in this paper

AGENTS
If you want to handle three lines with a 
reputation, ask us about :

SISTER’S STARC H 
CHINESE LIQUID BLUE 
COOK’S PRIDE BAKING POWDER 

Do It Now.
H. F. PACAID A CO. (Reg.) Montreal.

22

Your card in our MANUFACTURERS’ 
AGENTS AND BROKERS' DIREC­
TORY pages will keep you in touch 
with every manufacturer at home and 
abroad, who is looking for agents to 
represent him in Canada.

Many of the best British and for­
eign agencies in Canada have been 
secured through the cards on these 
pages.

A

IF-
and
flick
easily
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Polish 
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A NEW STANDARD 
THAT CREATES NEW 
CUSTOM. =====
WF you could follow the making of 
* “GIPSY,” inspect the different materials 
and varied processes, right down to the last 
flick of paste upon the label, you would 
easily discover the reason for the growing 
popularity of

GIPSY
STOVE GLOSS
—why it has set up a new standard of Stove 
Polish quality, and why that quality will 
create and hold custom for you.

HARGREAVES BROS. & CO., LTD.,
HULL, England.
Agents for ONTARIO:

F. E. ROBSON & CO., 25 Front St. East, 
TORONTO.

MEADOW CREAM
SODAS

are known this country 
over as a reliable and 
w h o 11 y satisfactory 
soda. The factory in 
Kingston is known for 
its cleanliness and mod­
ern methods. Only the 
choicest ingredients are* 
allowed in the manufac­
ture of Meadow Cream 
Sodas — hence the ex­
tra choice quality.

They satisfy—they bring them back— 
and they give you a good margin on 
each sale.

SEND FOR PRICES TO-DAY 

THE

W. J. CROTHERS CO.
KINGSTON, ONT.

EWING’S SPICES
PRINCE OF WALES BRAND

I ___  I

Hd/
the mark/

Positively no doubt about it, and the reason—only 
experts pack them, only experts are allowed a place iu 
our Spice Mill. That’s good enough, eh?

PURE SPICES
will make the housewife pleased with her pickling, impure 
will make her discontented and sore with you.

YOU WANT THE PURE 
So Write

S. H. Ewing & Sons, Montreal

CENTURY 
SALT

BUILD »N 
HONEST BUSINESS

To build a business 
honestly you must 
sell pure food pro­
ducts. Century salt 
is PURE re lined salt 
from the crude pro­
duct. It is not adul­
terated ami is the 
same pure white crys­
tals from one year 
end to the other. 
Excellent for table, 
cooking or dairy — 
you can satisfy every 
customer with Cen­
tury Salt.

THE DOMINION SALT C° limited 
SARNIA ONTARIO
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How Many of 
Your Customers 
Know the Flavor 
of Real Vanilla?

Literally thousands of people do not know 
the flavor of real vanilla extract—

Vanilla

jam

A

VA N I 1.1.A

They have simply heen 
haying vanilla in name only. 
They have not known that a 
bottle with a vanilla label 
might contain a chemical 
imitation of the real thing. 
Lately, many progressive 
grocers have heen pointing 
this fact out to their custom­
ers, and telling them the 
advantages of using the real 
vanilla extract of Mexican 
Vanilla Leans. Housewives 
always feel under an obliga­
tion to grocers who show 
them how to improve their 
cooking. And Shirriff's 
True Vanilla certainly does 
improve the llavor of pud­
dings, cakes and sauces, 
much to the housewives’ de­
light.

There is good profit for grocers in getting 
their customers to use true vanilla extract. A 
list of selling points that have proved successful 
in increasing the retail sales of Shirriff’s True 
Vanilla will he sent to you on request.

Imperial Extract Co.
TORONTO, ONT.

Jjni i'OHOii ’a S n o w fluke 
(Perfumed) and (Anti­
septic) Hath Ponder null 
II’nter Softener, a new ad­
dition to the high quality 
moderate priced Lawra- 
son lines.

Bath
IPOWDEI 

Water 
Softens

k*OON

SwTflak

The public have long heen 
looking for this line, and 
every dealer who promotes 
this new toilet necessity 
will make money. Neatly 
packed in green and red 
lithographed tin with a 
nickeled screw top.

IWrite at once.

8. F. LAWRASON & 
COMPANY

LONDON ONTARIO
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BOVRIL
Get Some Attractive

Store Decorations
of I hr real, attractive, sale pulling variety 
that entires people to buy it is free to every 
store. You will get profitable business in 
this favorite household commodity from all 
classes of your trade. A supply of cards will 
be sent prepaid on receipt of a request.

Bovril Limited, Montreal

!£§J Keep your Eye on 
IS ‘CAMP’

•CAMI” C'.ulli-c grows in favour 
every ilay. So easy to make -.o 
ilvlu ions when maile so econoinii ;d 

and so sure to give satisfaction,

ISt'sidfs, the profit is alright too. A 
•CAM l*’ customers are f'hastd M 
customei s the kind you want. II

Ask your Wholesale House 
about supplies.

COFFEE

CAM F
COFFEE P‘|S

R. 1‘aUrsoH & n*. C <(fu Sfïualists, Glusgow

.mini—

Cook’s Friend Baking Powder
is made in Canada from the purest of Grape Cream Tartar 
and is equal to the best imported, selling at half the price.

PURER THAN THE LAW DEMANDS

NO ALUM! NEVER WAS!

Better Service Means More Trade

THE rrCREGOI >APER BAG HOLDER

THE McGREGOK PATENT BAG HOLDER 
is the biggest step to quick service of your cus­
tomers, and quick service is probably the re­
maining thought of every trader to your store. 
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

STORE MANAGEMENT—COMPLETE
ANOTHER NEW BOOK

», FRANK FARRINGTON
A Companion book to Retail Advertising Complete 

$1.00 POSTPAID
"Store Management—Complete" telle ell about the 

management of a alore bo that not only the greatest sales 
but the largest profit may be realised.

THIRTEEN CHAPTERS
Here ia a sample:

CHAPTER V.-Tbe Stare Palicy - What ,t .honM be 
to hold trade. The money-back plan. Taking bark goods. 
Meeting cut rates. Selling remnants. Delivering goods. 
Substitution. Handling telephone calls. Rebating railroad 
fare. Courtesy to customers. .

ABSOLUTELY NEW JUST PUBLISHED
Send us $1.00. Keep the book ten days and f it isn't 

worth the price ratura it and get your money back.

TECHNICAL BOOK DEPARTMENT 
143-1* University In. - Toronto. Cone»».

Ill Pull-Paile 
llluwlratioiie

272 Paiaa 
Bound in Cloth
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Doesn't 
This Strike 
You as a

i\\ i Wi Pr°^iilon
You don’t have to think twice to real­
ize that Morton’s Soap is going to 
make quick sales and reap good pro­
fits. We have a soap proposition that 
is worth your investigation.

N.P.BarSoap
is simply an honest piece of soap with 
no fake or fad connected with it. It 
gives the consumer by far the best 
value for the money, both as regards 
quality and quantity, of any soap on 
the market to-day. Show it to your 
customers, test it on the scales, ask 
them to try a bar; if they are not per­
fectly satisfied with it, you have our 
authority to refund their money.

It is sure to please—the profits are 
good.

David Morton 6c 
Sons, Limited

Victor Soap Works, Hamilton, Ont.

No Dirt 
Can Lodge 

in the 
‘All-Metal’

It Stands to 
Reason

that an all-metal washboard made 
in one piece will outwear the old- 
fashioned wooden kind many 
times. Then, if this is a fact, the 
all-metal washboard is the most 
economical. This feature alone is 
one that prompts the housewife to 
buy the ME AKINS’ SANITARY 
WASH HOARD when she sites it 
in tin; store. There can be no 
doubt about the superiority of an 
all-metal board over the old-fash­
ioned wooden kind. Its practic­
ability and sanitary construction, 
and dirt-resisting qualities com­
mend it at once to the buyer and 
to the dealer as the line to handle.

Meakins & Sons
Hamilton - Ontario
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The Appreciation of 
Your Customers Is 
Worth Something

“E.D.S.” Jams, Preserves, Mar­
malades, etc., are appreciated by 
the customer who enjoys their 
delicious flavor and knows that 
he is eating the finest selected 
fruit, free from any preserva­
tives or coloring matter. They 
please the grocer, who, by feat­
uring them, builds up a trade 
among regular customers and 
assures himself a big preserve 
business and a good margin of 
profit. Look for the trademark.

Made only by

E. D. SMITH
WINONA, :: ONT.

AGENTS-NEWTON A. HILL. Toronto;
W. H. DUNN, Montreal; MASON A 
HICKEY, Winnipeg; R. B. COLWELL, 
Halifax, N.S.: J. GIBBS. Hamilton.

UP IN THE AIR
Ait you up in the air in regard to your 
credit accounts—accounts that you have 
allowed to over-run, charges that were 
forgotten, misunderstandings, etc. t And 
if you allow such conditions to continue, 
your business will he up in the air next. 
Why not save all this time, worry, loss 
and prospects of bankruptcy by installing 
the McCaskey Account Register System. 
Only one writing is necessary; this keeps 
your accounts totalled to date, eliminates 
forgotten charges, facilitates collection, 
checks over-crediting, and takes care of 
numerous other details that arc so often 
neglected and overlooked.
We also manufacture the famous 
“SURETY” duplicating sah-shook and 
every style and size of single carbon pails.

MsiiiufuetiirerN of llie >lv< iiske> Wrouiit S> ttleiu

The Dominion Register Co.
4 LIMITED

X<CASkEv
fccicmHtcou*',

rUP*0*1!

—■

TORONTO - ONTARIO
TrafToril 1‘ark. Manchester. Eng.
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Simply perfect whery made
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HAVE YOU V 
NEGLECTED—

to send for a sample and prices 
of KIT COFFEE? Perhaps you 
were busy and it slipped your 
memory, but DO IT NOW. 
There is money in it for you.

KIT COFFEE CO. GOVAN, GLASGOW
ALEX TYTLER, Temple Building, London, Ont.
J. A. CROOKS. Bedford. Halifax. N.S.
KIRKLAND A ROSE 312 Water St.. V ancouver. B.C. 
G. C. WARREN. Regina. Sask.

FREDERICK E ROBSON & CO. TORONTO

A GENUINE PROPOSITION

Quinquinol Quinquinol
Can.ida’s A 1 Stock Food. Recommended by Min­
ister of Agriculture. Packed in neat three-color 
tins. Gan not su Her from vermin or moisture. Has 
won three diplomas.

Only One Dealer Sold in Each Town
An opportunity of a lifetime for one live dealer in 
each town. Farmers will come for this when they 
would not call for anything else. Take a tip. 
$1 per do/, gal. tins. Retails at !f<> per do/.

WRITE NOW

Quinquinol Stock Food Co.
69 St. Timothee St., Montreal

ENERGETIC CLERKS
who are willing to work after hours can add substantially to their salary 
by joining the MacLean Circulation Organization, the largest and most 
efficient in America.

There are already over 400 circulation salesmen getting sub­
scriptions for Mac Lean’s Magazine, but there is scope for more. If you 
will take up the work in your district you will find it will pay you well.

Get started now—Don’t wait.

WRITE FOR PARTICULARS TO

MacLean Publishing Co., University Ave., TOTOntO, Call.
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TO THE RETAIL GROCER
SOMETHING NEW ^-Direct-to-you—>
Here is something new, unique and practical in the line of premiums — a 
woman’s stocking in every 25c package of Santa Clans Rolled Oats, other 25c 
packages will contain handsome pieces of decorated china. We also have a 
small package without premium to retail at 10c.

SANttCUUs
a:

< %

Oats
Morrow Cereal Company 

sales orncE 
TORONTO CANADA /

I he “quality” of this product is absolutely guaranteed. Manufactured by the 
most modern and scientific milling process—Santa Claus Rolled Oats stand in 
a class by themselves when it comes to “quality.”

1 his line is sold direct to the retailer, who makes the extra profit of the jobber. 

W atch for remarkable prices to the trade in next w eek’s issue.

MORROW CEREAL Company 
Toronto - - Canada

• :i



At Your Service—
DURING „

Th. CANADIAN NATIONAL
EXHIBITION AUG. 26th to 

SEPT. 7th.

We invite you to make our Warehouse your head­
quarters, our entire staff are at your disposal.

We have some advance samples of NEW FALL LINES 
that we should be glad to show you—lines that will 
help trade and make you some money.

COME IN—LETS GET ACQUAINTED.

EBY-BLAIN,LIMITED
Front & Scott Sts. WHOLESALE GROCERS Toronto

Not an Enterprise 
for the “Quitter”

••If there is one enterprise on earth,” 
says John Wanamaker, “that a ‘quitter’ 
should leave severely alone, it is adver­
tising. To make a success of advertising 
one must be prepared to stick like a barn­
acle on a boat ’s bottom.

• • He must know before lie begins it that 
he must spend money—lots of it.

‘ ‘ Somebody must tell him that he cannot 
hope to reap results commensurate with his 
expenditure early in the game.

“Advertising does not jerk ; it pulls. It 
begins very gently at first, but the pull 
is steady. It increases day by day and 
year by year, until it exerts an irresistible 
power. ’ ’

ADS and SALES
A Study of Advertising and Selling from 
the standpoint of the New Principles of 
Scientific Management.

By Herbert N. Gasson.

An Invaluable Book for the Manufacturer, 
Jobber and Retailer.

This is the first book which has attempt­
ed to apply the principles of Scientific 
Management to the Problems of Sales 
and Advertising.

Cloth-bound, Limited Edition, 167 pages.

Sent Postpaid on Receipt of $2 to any Address.

Technical Book Department

MacLean Publishing Co.
143-149 University Avenue, Toronto
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SALAM
CEYLON TEA

MAKES IT POSSIBLE
For every grocer to build up and maintain a large and profitable tea trade.
To dispense with at once the necessity of carrying a large stock of tea, deteriorating in quality 

and eating its Head off in interest.
To secure a speedy, actual and protected profit on all sales, and to put the tea pedlar out of 

business.
To serve your customers with the finest tea grown, fresh and fragrant from the tea gardens 

of Ceylon.
THE “ SALADA ” TEA COMPANY

TORONTO London, Eng. 41 Eastcheap MONTREAL

The Acme Of Perfection
in the production of Jams, Jellies, Marmalades, has 
been reached in every sense by Alexander Cairns 
& Sons, Paisley, Scotland.

The Reason
From the picking of the fresh fruit 
until it is shipped from our factory 
quality is preserved with a special 
degree of carefulness that asserts 
itself to the users—AND BRINGS 
THEM BACK WITHOUT FAIL.

L fvP*istcr SCC7L*MO.

The Reward
No higher tribute could be paid our 
products than the fact that WE
HAVE JUST BEEN APPOINT­
ED PURVEYERS TO HIS 
MAJESTY KING GEORGE, 
while the qualité of the goods also 
secured them preference on the table 
of THE LATE OUEEN 
VICTORIA A N D K I N G 
EDWARD VII.

Alexander Cairns & Sons, Paisley, Scotland
Canadien Agent» : SNOWDON & EBBITT, Montreal, Que. if
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The Food for Young and Old
NUTRITIOUS AND HEALTHFUL

Robinson’s “ Patent ” Barley
it? especially good for children up to nine years of age. It is pre­
pared from the finest fully matured barley.

Robinson’s “ Patent ” Groats
a specially prepared food made from the best oats is a great favorite with the older folk 
and is for children over the age of nine months. These two foods are well known 
and used extensively by the better trade.

Stock up to-day on Robinson’s “Patent” Barley and “Patent” Groats.

MAGOR, SON & CO.

A

403 St. Paul Street, MONTREAL. 30 Church Street, TORONTO
AGENTS FOR THE DOMINION OF CANADA

EVERY Woman Who Enters Your Store is a 
Prospective Purchaser of

BENSON’S PREPARED CORN
' Because Benson’s is the purest and finest Corn Starch obtainable, and i< 
indispensable in the modern kitchen.

' Because Benson’s is unequalled for baking, pastry making, thickening gravies and 
sauces, making custards, ice cream, blanc mange, etc., and is especially desirable for 
children, old people and convalescents.

YOU CAN RECOMMEND BENSON’S UNHESITATINGLY.
' Because it cannot fail to give satisfaction. It creates a permanent demand, and will 
prove a steady source of profit to you.

YOUR ORDER WILL RECEIVE IMMEDIATE ATTENTION.

MONTI
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Interior view of a bright New Ontario store. A. J. Carson, the proprietor, aims to eliminate waste motions.
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The Policy of Reducing Waste Motions
A New Ontario Dealer Who Works for Arrangement of Stock That Will Assist 
in Quick Service—No Curves to Turn—Makes Counters and Shelving Sell Goods 
—A Believer in Value of an Attractive Store and Modern Equipment.

Much lias been heard of New Ontario 
1 recent times. The commercial intér­

êts of the country have discovered 
niething of its vast possibilities, and 

! -tances of political and trade invas- 
11s have been by no means few.
But New Ontario is also going abend 

'I'idly so far at the character of her 
res are concerned. A good example is 

"wn herewith. It comes from Hailey- 
n'.v and illustrates the grocery store 
! A. J. f’arson. For a bright-looking, 

attractively arranged store, it must be 
•nsidered a good deal in advance of 

.cany to be found in long settled por­
tions of Old Ontario centres of similar 
-ize.

Prompt Service a Chief Object.
*>ne of the chief aims of Mr. Carson 

- to arrange his stock so as to permit 
customers to be served with as much 
promptness as possible. The needless 
running about to get this and that is

reduced greatly by systematic placing of 
the stock. As the proprietor, himself, 
stated recently, “the store is so equip­
ped as to eliminate the ‘curves’ or need­
less running to serve customers.”

Gives Attention to Shelving 
This is a subject recently given pub­

licity in The Grocer. It is an important 
one for the retailer to consider, because 
at busy hours and on Saturdays he 
should conserve movements and serve 
his customers promptly and properly. 
With the goods easy of access there is 
little waste motion. This allows more 
patrons to be served in a given time 
and creates a good impression in favor 
of the store.

The neatly arranged shelves of the 
Carson store indicate special care in in­
terior display. On the right are seen 
seven pyramids of canned goods placed 
so that the label shows prominently. 
Owing to the fact that the picture did 
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not include the entire shelving, six pyra­
mids nearer the front cannot be seen.

Mr. Carson is aware of the splendid 
selling value of a counter display. Re­
ceptacles for spices, biscuits, nuts, etc., 
are in prominence. These, together with 
goods shown on the opposite side on 
tables a ml shelves help to create de­
mand. and therefore increase sales and 
profits. In this store a great many 
lines are shown on the counters which 
are ordinarily out of sight in other 
stores. Articles that can be depended 
upon and that permit a fair profit are 
featured in this way.

Employs Several Selling Helps.
In addition to the bin fixtures in Mr. 

Carson's store he has additional fixtures 
and equipment which aid in attracting 
trade, handling goods with greater faci­
lity and selling more goods. In the 
above illustration may be seen a metal 
ceiling, cash register, cheese display-



IT the scale 
overweight

stand, computing scale, and refrigerator. 
On the left toward the front is an 
attractive array of fruit where all enter­
ing must see it. In fact the entire in­
terior is such as to induce customers to

purchase goods not thought of before 
entering as well as to attract custom the 
store did not have before.

If New Ontario, as it develops, emu­
lates the policy of Mr. Carson in con­

ducting a sanitary and attractive store, 
one can easily predict that mail order 
houses will not make the same inroads 
into the business of retail merchants 
there as they have done in other places.

Business to Go After During September
Opportunities That Lie Before the Dealer at Present Time—Preserving and 
Pickling Season in Full Swing—Fish and Oysters Need Attention—More Fly 
Destroyers Will be Required in Many Homes—Window Displays are Splendid 
Aid.

“Don't sit down in the meadow and 
wait for the cow to back up and be milk­
ed—go after the cow.'" This advice of 
Elbert Hubbard is well worth some 
study by the grocer. If he gives it some 
consideration he should be able to trans­
late it into a message which if followed 
will, without doubt, mean more busi­
ness.

September, the mouth upon which we 
have now entered is rich in opportuni­
ties. The grocer who sits down and 
waits for those opportunities to trans­
fer themselves into extra business will, 
however, be greatly disappointed. Ef­
forts on his part are essential if extra 
business is to be created. In other 
words lie must “go after the cow.”

The Time to Act.
As aforesaid there is a good deal of 

business to be secured during September 
and considerable business which like the 
farmer's crops will not wait to be har­
vested. It must be harvested now or all 
hopes of securing gain from it given up. 
In this particular might be mentioned 
the trade in pickling and preserving 
necessities which is now present but 
which will in a short time be gone. Now 
is the time to go after this business.

Waning of Preserving Season.
Late fruits, such as peaches, plums 

and pears are now coming forward and 
in such quantities and at such prices as 
to make them available for preserving 
purposes. It is for the grocer to care­
fully follow these lines and pick out 
the time when it is best to push them 
strongly for preserving. Handling of 
fruit has several advantageous features, 
one of which is that the housewife who 
purchases her fruit at a certain store is 
also likely to want sugar, jars, rings and 
other associated lines.

When fruit is sold, the dealer should 
not let the opportunity pass of mention­
ing these other lines. If possible it 
would be well to have them all combin­
ed in a window display. The dealer 
should be able to work out some attrac­
tive and appealing trims with these com­
bined lines. Something that will catch 
the eve is desirable.

A Display Suggestion.
A shelf of good fruit is the house­

wife's pride. This is quite true and was 
the subject of a preserving window by 
one dealer last year. At the rear of the 
window a shelf was constructed and 
tilled with fruit in jars. Below this in 
the centre was a tempting display of 
peaches in baskets. On one side were 
fruit jars and on the other a pyramid of 
sugar. In the centre and towards the 
front were the words, “A good combina­
tion,"’ worked out -with sealer rings. 
Show cards proclaimed the reliability of 
each line shown in the display. The 
window brought business.

Pickling is another work which the 
busy housewife now has on her hands. 
This will not be with us for a great 
time and it behooves the dealer to get

after this business at once. Besides it 
must be remembered that the earlier 
business is generally the cream and is 
most desirable. Spices and vinegar 
should now be swung into prominence 
and pushed in every manner possible.

The Drug Store Competition.
Here, it is perhaps most desirable 

that some advertising be done. Drug 
stores generally give considerable print­
er’s ink to spices during the pickling 
season and if the grocer is to maintain 
his share of this business, he too must 
do some advertising. As pointed out be­
fore, quality in this line as well as in 
vinegar should be made a strong point 
in advertising as well as in personal 
talks.

Another avenue of endeavor which 
with the opening of September begin.-

Suluc clerks anil dealers are too ready to grab tlie bag off 
tial "bang" is beard. They do not stop to tbiuk Un- 
scale should balance.
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to loom up large in the eye of the grocer 
i, the fish department. During the 
past few months weather has not been 
conducive to this trade, nor were large 
supplies or extensive varieties available. 
This will begin to change now and the 
opportunity of working up an appreci­
able trade in fish now becomes possible. 
This month ushers in another oyster

ason and here some efforts put forth 
should bring good results. People are 
always on the lookout for “the first of 
the season” in any line and this can be 
made good use of in promoting the sale 
<>t oyster’s. An added feature to getting 
-isrted early is that if one gets the peo 
pl< coming to the store for these goods, 
they will probably continue to do so 
dining the whole season. This feature 
is worth consideration by the enterpris- 
in_ dealer.

Cereals in Prominence Again.
Trade in heavy varieties of cereals has 

been lagging during tlie past few months 
lor during the warm weather people are 
imi so much inclined to eat heavy break- 
ta-t foods. With the temperature now 
beginning to ease off, appetites for these 
lines will gradually be coaxed back and 
ire grocer should do his part in this re­
nard by suggestion in advertisement, 
window and personal talks. Now is the

I oronto. <>nt., Sept. I.—The annual 
convention of the Canadian Window 
Trimmers" Association was held .here 
"ii Wednesday. Thursday and Fri­
day of last week. There was a good at- 
lendance. Some few grocers were on 
hand but the number was small compar­
ed I» those present from other trades, 
pariienlarly the dry goods men. An ef­
fort will be made in future to get groc- 
erv window trimmers interested in the 

-oriation. It is recognized that there 
i> a great field for grocery window trim- 
mini;.

i hie of the features of the convention 
''ii- an address on Thursday night by 
Jerome A. Koerber, of Strawbridge & 
• ."I hier, Philadelphia, one of the best 
known window trimmers in America.

'dr. Koerber regards store and win- 
d uv trimming as one of the greatest 
pi "fessions. Art and skill are essential 
t" it. as well as great possibilities of 
' "inpensation for men who apply them­
selves. Many such have advanced to 
merchandise men, general managers and 
proprietors.

“A natural leaning or aptness with 
a strong determination for the business 
me among the first principles,” said

time when it would be well to give over 
a window to cereals. This line is such 
as to allow of some good windows be­
ing arranged an*l the dealer should use 
a display to start off the fall business.

Feature Fly Destroyers.
When the warm weather came a few 

months ago it brought with it a deluge 
of Hies and a corresponding call for fly 
destroyers. The change to cooler weath­
er which will soon be noticed is not go­
ing lo cause that demand to fade away. 
In fact, it is going to prove of assist­
ance, for the cooler weather drives the 
flies indoors and the housewife will need 
renew lier campaign of fly destruction. 
Uilike human beings, flies have a great 
staying power and will not be driven 
from the house by harsh words. The 
housewife will need a supply of fly de­
stroyers, and the grocer should still 
keep them in prominence.

The country is showing marked pros­
perity, money is quite free, as shown 
above September is not lacking in live 
opportunities and the grocer who puts 
forth the necessary efforts should be 
able to keep the cash register ringing 
merrily during all of the coming month. 
However, lie must remember that it lies 
with himself and he must “go after the 
cow.”

Mr. Koerber, “but once satisfied that lie 
would be happy in no other line, a young 
man ought to go about the decorating 
business as one would go about study­
ing any other profession where tact, 
ability, taste, etc., are needed and de­
veloped. If a young man is going to 
study law lie gets law hooks and works 
alongside men who know. He is alert, 
developing in himself a power to rea­
son. to come to conclusions to make de­
cisions and all the things that go with 
the business.

One of tlie first things is—gather a 
general knowledge of merchandise. To 
know the various lines of goods, the 
qualities and uses of same. This 
means, when lie handles goods of any 
description, the trimmer knows what 
they are and their uses. A man is at sea 
if he does not learn the general quality 
and aises of goods.

A Word for Beginners.
“The beginner has always had a 

warm place in my heart and I suppose 
it is because I have had the privi­
lege of starting out so many in the busi­
ness and because I started at the bottom 
of the ladder myself, and with a desire 
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to learn well from A to Z. It was not 
like Top-y in Vucle Tom. She had no 
origin, hut just sprung up without any 
fierce battles or hard work. Some are 
that way. They do not need the A.B.C. 
of tlic business.

“I decided to learn tlie business, and 
this, coupled with a i>er-on’s natural in­
clination. will produce success. There 
are many good men in the business, and 
many openings. The business has risen 
to a place next the sister craft of adver- 
tisimr, only with many advantages.

“So I would advise young learners to 
get beside a man who is sure of what lie 
is doing, who lias a good scope of ex­
perience and will he able to guide you 
aright.

“To the man coming up. If thus far 
you have had the privilege of working 
alongside experienced practical tueu. you 
have learned well the first principle. 
Now make for better information, using 
all the various channels of to-day -o 
that you will continue well. Be always 
aert, ready to learn more, rise higher.

“And now a word of the men who 
have tlie responsibility to-day of manag­
ing a decorating department. May we 
not enlist your best effort- to raise our 
calling io the higher plane of efficiency, 
that we may commend ourselves more 
highly to merchants whether large or 
small.

“Let it tie manifest that all selfishness 
is Imried and that a- we march on win­
ning laurels reaching higher attain­
ments. we are also ready to help the 
man coming up.”

The convention proceedings were liv­
ened up by a number of demonstrations 
of decorating and window trimming. A 
number of practical addresses were 
heard. Altogether, those who attended 
had an excellent opportunity to pick up 
a great deal of valuable information and 
helpful suggestions.

A Grocery Association.
It lias been suggested that the grocery 

window trimmers either form an asso­
ciation or join the C.W.T.A. There are 
many hundred grocery dealers in Can­
ada who are deeply interested in the 
subject, and it is felt that an organiza­
tion would result in the dissemi­
nation of much information and ulti­
mately place grocery trimming on a 
higher plane.

#—

Bernard Pink of E. & T. Fink, & 
Sons. Ltd., confectioners and jam manu­
facturers. London. England, leaves for 
Canada on September lit Ii. ami will he 
visiting the principal towns in the Mari­
time provinces, and Quebec. Montreal, 
and Toronto. Mr. Pink will lie in Cana­
da until Christmas.

Canadian Window Trimmers Convention
Meeting at Toronto is Well Attended—An Address by Jerome A. Koerber, of 
Philadelphia—Window Decorating Lauded as an Art—It Has Been Suggested 
That Grocery Dealers Organize.
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OYSTER SEASON NOW ON.
The mu ’Hi lis with t he letter ‘r‘ are both fur and oyster 

iiaintli>. The coats of the fur-bearing animals begin to 
halin' unto the hair when September is ushered in and 
gradually lake a firmer hold as cooler weather approaches.

Until September arrives the flavor of the oyster is not 
relished by many. But that month is now opened up and 
the oyster will soon find its way into the homes of many 
lovers of this delicacy.

Dealers who are first on the scene with oysters will, 
therefore, attract "considerable new business. And now 
is the time to open out at least in part the oyster de­
partment.

With present system of handling them no losses what- 
oecur if a little care and attention is given. A 

few years ago oysters were retailed more cheaply than to­
day. but both the dealer and the consumer paid for a good 
deal of water. When they are purchased now,* oysters 
and not water are paid for. This means more satisfied 
customers even if they have to pay more, providing of 
course they are made acquainted with the reason.

To sum up: the dealer should make preparations for 
-forking oysters: lie should let the people know he has 
them and lie should explain by some system of advertis­
ing that be i< selling solid oysters and not water.

---- ©-----
POTATO PROSPECTS LOOK GOOD.

Rep"i;s have come in to the effect that potatoes will 
be a heavy yield this year. In Ontario, farmers are 
claiming that it will be a record breaker, but many have 
not reckoned on the damage that will result in low lands 
where the excessive moisture will cause .considerable rot­
ting.

From New Brunswick comes news of a good crop de­
spite the cool weather that prevailed for a considerable 
part of the growing time. In Nova Seotia some anxiety 
is shown, however.

But. taking everything into consideration, the potato 
crop of the country will lie a good one. This means that 
this winter and next spring, potatoes will he cheaper than 
a year ago. all of which will be welcome news to the deal­
er whose profits have been cut down by high potato prices.

It is amusing to see how those daily papers which have 
been accusing 1 he dealer of getting undue profits on such 
products, are now forecasting cheaper potatoes. When 
an article is plentiful they know the price is lowered. 
They appreciate then that supply and demand regulate 
price, but just as soon as prices advance, they take it for 
granted, with but a superficial study of the problem, that 
they are being unduly enhanced and the middleman is 
getting an extortionate profit. The masses must he cater­
ed to regardless of facts.

-----©-----

PARCELS POST PASSES.

After a long-drawn-out fight a Parcels Post measure 
lias been passed by the United States Senate. The 
Bourne-Bristow bill, as it is called, was put through with­
out debate.

The bill provides for eight zones in which the rates 
will he ns follows:

The country will he divided into eight zones, length 
of zones and rates as follows: First zone, length 50 miles, 
rate. 5 cents for the first pound, 3 cents for each addi­
tional pound : second zone, length 150 miles, rates (i and 4 
cents; third zone, length 300 miles, rates, 7 and 5 cents; 
fourth zone, length 000 miles, rates, 8 and 6 cents; fifth 
zone, length 1.000 miles, rates 9 and 7 cents; sixth zone, 
length 1.400 miles, rates 10 and 9 cents; seventh zone, 
l ii"t'i 1.8V0 n ibs. rate. 12 cents per pound straight. The 
eighth zone is for distances beyond 1,800 miles, with a 
rate of 12 cents per pound. Maximum packages, 11 
pounds.

It is believed that the measure will he found unwieldly, 
and that in actual operation it will he so complete a 
failure that the idea will ultimately be abandoned as 
worthless. As a result, the retail business men are not 
worrying over the outcome. They are sitting back and 
waiting patiently and confidently for the time when the 
laboring and ill-equipped craft of Parcels Post will drift 
on the rocks of adversity.

-----©-----

RAIN DAMAGE TO ONTARIO CROPS.

Throughout Ontario the heavy rains during the past 
three or four weeks have done considerable damage to the 
crops. Instances of fields of hay that are still lying out 
are many. In such cases, as might naturally be expected, 
it has turned almost black and will practically be unfit 
for horse feed.

There is yet considerable wheat, barley and oats not 
under cover. The continued wet weather has caused much 
of these grains to sprout in the shock. A traveler on a 
railway train anywhere in Ontario might have observed 
during the past two or three weeks, farmers turning out 
grain in the stock to give it an opportunity to dry. Show­
ers fell in such rapid succession that many have done the 
same act several times with the same field of grain.

It should, however, be understood that the harvests 
on high and rolling land were practically all in the barn 
prior to the wet spell, so that only low lands and a portion 
of rolling lands have suffered much. Yet the losses are 
bound to have a certain depreciating effect on business, 
even if slight. In some places it may mean a little slow­
ness in collection of accounts, but with so much mixed 
farming in Ontario, the farmers will usually be fourni 
prosperous and their 1912 harvests together with side 
lines will net them a fairly good surplus.
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SPICES AS MEDICINE.
Just at present time, spices are an important line in 

the grocery store. Jt is interesting to know that apart 
from tin ir use as condiments and preservatives, they are 
valuable from a medicinal standpoint.

The value of spices lies in the richness of aromatic 
substances and essential oils. They have been the suli- 
jeet of classic research and have been shown to arouse 
appetite and to promote the secretion of the gastric 
juice, and the role they play therefore in dietetics is an 
important one. The medicinal action of some of them is 
further of value. Allspice, for example, is used as an aro­
matic, and has been successfully administered for flatu­
lency, the oil gives relief in rheumatism and neuralgia.

The medicinal uses of cinnamon are well known. Carda­
moms are used in the form of a tincture as aromatic and 
stomachic, and are also employed as a flavoring agent in 
curry powder, cakes and liqueurs. The application of 
capsicum and the peppers generally are well known. 
Cloves are aromatic, carminative and stimulant, and have 
been used in dyspepsia, gastric irritation and in cases of 
vomiting.

Oil of cloves is also a popular remedy for toothache. 
It has also its uses in microscopy as a preservative. The 
uses of nutmeg are wide, vanilla has an enormous applica­
tion as a flavoring agent, while turmeric enjoys a similar 
patronage on account of its bright yellow color and pleas­
ant, musky flavor.

----©----
MISDIRECTED ENERGY.

A story is told of a man employed by a farmer to dig 
a well, exemplifying a case of misdirected energy. The 
man dug the well so crooked that on the third day he fell 
out of it.

Misdirected energy is a great handicap to many a deal­
er. Instances are numerous where merchants have work­
ed early and late to get a little ahead, only to find their 
hopes blasted by lack of energy along the right lines.

One of the principal causes of the difficulty is the ab­
sence of a plumb line to determine the standing of the 
business from time to time. There are too many groping 
about in the dark so far ns their bookkeeping operations 
are concerned. They fail to keep proper account of the 
amounts owed and owing: they do not get after their 
accounts while their wholesale never forgets to forward 
the everlasting invoice. The inevitable result of such a 
course is a rapid depreciation of the bank account and 
eventually, failure.

The dealer must remember—as the best dealers do— 
that hard work is not the only avenue to success. There 
must be something behind work—there must be system in 
all departments of the store. Only then can energy be 
properly directed and the well dug straight.

FLOOR SPACE ALLOWANCE.
No grocer can consider himself aggressive, progressive, 

or among the elite in grocery circles if he persists in lit­
tering the floor of the store where customers are expected 
to walk, with boxes and barrels. In every store there 
ought to be at least room enough for two customers to 
pass one another.

Recently the writer visited a store which certainly 
could not qualify in the elite class. On entering the corn­
er door one was forced to travel in two different direc­
tions along an aisle between goods on the floor to get up 
to the counter. Not only were goods on display on the

floor, but outgoing orders were also piled up where empty 
floor space should have been found.

No one who is at all particular almut her purchases 
could a—ociate such a store with anything but disorder, 
incompetence, and uncleanliness. It is all very well to 
lielieve in the power of interior display as a -ah - pro­
ducer. Ini: such display- should not art against the con­
venience of customers. lient y of -pace to move about in 
is desirable : then if the dealer wishes, he has a pcricct 
riglo to u*e the -urplus floor space for some all rai-; ivc 
display ot profitable quality goods.

-----©-----
EDITORIAL NOTES.

Ha- anyone noticed the sun -hining recently 7

It takes more than a rainy day to prevent the London 
grocers front entertaining visitors.

The mechanic near his work can do it efficiently. 
Same applies to a salesman behind the counter.

e e •

It is a long lane that ha- no turn and a long day that 
has no sunshine.

Energy applied in the proper place and at the proper 
time is properly directed energy.

A provision counter makes money providing it is given 
a little proper attention.

The clerk who gives overweight is an expen-ive protit- 
prod uccr about the store.

Prepare for the fall fair in your home town. A go, 1 
window will attract trade.

The first letter of the grocery store alphabet should be 
“■weigh correctly.”

Lessening losses in the -tore is a sure way of making 
money. Read Henry Johnson s article in thi- week s 
issue on the subject.

The outlook for the oyster is poor. Numerous appe­
tites have been sharpened up waiting hi- appearance this 
month.

- • • •

The United States parcels post advocates may trip 
themselves up on the legislation they have got past the 
Senate.

• • •

Reports of damage to Western crops from frost and 
rain are coming in. It is to be hoped that these will not 
prove extensive.

A chocolate is judged by the quality of its heart, not 
its exterior appearance. In this respect it differs from 
a human being.

When the aisle from the door to the counter looks like 
a cow path in a swamp, there should be some boxes and 
barrels shifted.

“All kinds of ‘caned* goods." reads a sign over a 
certain Toronto grocery store. One would naturally ex­
pect to see some furniture in the window—but there i-n t.
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Lessening Losses and Shortening Hours
Eternal Vigilance Necessary to Cut Down the Little Leaks—
Examples of Lessons to be Taught Employes—Necessity of 
Getting in Damage Claims Before Time of Expiration—Mov­
ing Off Slow Stock—How Early Closing Was Effected.

* By Henry Johnson. Jr.

To lessen tlie losses in our business 
1 here i.- one recipe: tile old time-tried 
one of “eternal vigilance." and. so far 
as 1 know, there is none other. But 
just like teaching salesmanship, order­
liness or any other virtue, we must first 
teach ourselves—begin, like charity, at 
In me. This problem calls for the exer- 
eise on the negative side of the question, 
of the same qualities that make for bet­
terment in raising the grade of our 
sales and thus advancing our general 
business. It reverts to something I have 
handled recently at considerable length 
—the careful, conscientious training of 
those under our care. And this kind 
of thing lakes us down tu I lie funda­
mentals. the rudiments, the primaries of 
instruction to begin with, for there is 
where we eel the foundation of what 
lias wrecked so many of us—waste.

Sweeping Groceries. Not Dirt.
Often have I stopped a boy who was 

Catherine a lot of sweepings together 
and asked him what he was doing. My 
tone has been kindly and I have made it 
an invariable rule to speak pleasantly, 
as not to do this would defeat my ob­
ject. His reply would be—with usually 
a surprised look: “Sweeping up some 
dirt." Again I smile and say: “Is that 
so. John? Sure enough it is; but do 
you know, 1 was thinking of it another 
way—what do you think 1 mean?"'" He 
expresses himself as unable to imagine 
what I am trying to get at. and then I 
tell him. “Why, John, all that stuff 
you are sweeping out—every bit of it— 
is groceries: just groceries—is it not?"’

Ami then ! go on to show him a leaf 
of lettuce, a crushed banana, two or 
three jinnies, a little cheese, and mixed 
up in it all some sugar; and I try to 
point out to him what that pile of 
“dirt" represents. The banana, 1 2-3e; 
the prunes, %c: the cheese. 2c; tlie sugar, 
maybe le. Altogether. 5 l-6c gone into 
the dump, every particle whereof might 
have been sold. Then I try to show him 
what two or three daily sweepings of 
that kind may mean; tlie price of one 
or two daily hours of his own time: and 
I show him that there is the clew to our 
profit or loss account.

•The writer of this article is one of the moat success­
ful dealers on the continent. He has spent almost SO 
years in the retail grocery business and is well equipped 
to answer questions and smooth out difficulties with 
which others may have met. If a special request is 
made names of inquirers will be omitted when their 
letters are printed for discussion.

Should be Prevented.
Then I-tdl him to pick up the prunes 

and wash them, so they may go hack for 
sale, that being the only portion of the 
wreck that may now be rescued. But 1 
furl her |U%n out to him that none of us 
can afford lime to remedy these condi­
tions after the dirt has been created: 
that our task is to PREVENT such ac­
cumulations—to stop spilling prunes 
and sugar, handle bananas so they will 
he sold and not crushed, cut cheese so 
there will be no little waste ends. I 
take him to the cheese counter and en­
deavor right then to show him for him­
self, liow to cut cheese. Then I indi­
cate to him how to handle a brick of 
cheese so that we shall not have the big 
cml of rind to throw away, but rather 
that such rind may lie apportioned out 
among our customers, for value received, 
yet in such a way as not to make any­
one of them feel that she is getting too 
much of the waste.

This matter of cutting brick cheese, by 
the way. is a fine art which 1 fear many 
of us do not understand ourselves suffi­
ciently. yet it is our cheese, our business, 
our loss: so we cannot lie too impatient 

-in fact, cannot afford to lie impati­
ent at all—with those younger than our­
selves who do not understand it. But, 
by the time I have gone this far with 
John, I think it well to let him go for 
this time, though I watch him constant­
ly. and all the others, too, to sec that 
they have a chance to learn these jxiiiits 
of preventing waste.

Making Early Damage Claims.
Further thought along the same line 

will keep us cleaning up our stock all 
the time. Fruits of some kinds are liable 
to swell readily, notably some which are 
packed “fully ripe" on t lie Pacific 
("oast. Thus it is up to us to watch 
that stock and sell it out promptly; also 
to mark up our date-ahead memos so 
that we shall make our claims for swell- 
age within the time-limit allowed us on 
such things.

It is embarrassing to find a lot of 
those things gone wrong when it is too 
late to claim damages; and in such cases, 
the blame is ours, which should make us 
more tolerant of the “hoys” who can­
not surely know these things as well as 
we do and cannot know them at all un­
less we teach them.
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Turning Stock Into Money.
Another point is the getting rid of 

goods which do not sell reauily. 1 had 
some grated pineapple, in syrup, packed 
in glass, marked to sell at 50c. That 
was a fair price for it. I had one good 
customer who wanted me to keep it for 
her and I did so. After a time she died 
—ami I still kept it. It was there three 
or four years—no fault hut my own, 
though I will say that it was still per­
fectly good and I thought 1 might as 
wt II have it as have something else to 
display. But finally, one Saturday night 
1 solit the remaining 5 bottles for 30c 
each; and then I reflected how much bet- 
fir to have sold it for that price two, or 
even three, years sooner. When an 
item docs not sell, it is up to us to sell 
it : get out of it what we can, and put 
the money into active work again.

Every move of this character betters 
our business. Each lime we clean up a 
dirty spot, or move stickers, or teach our 
boys a point or two about how to handle 
groceries, we are lessening losses. 
Moreover, such a habit formed by our­
selves. soi ni reflects itself in the actions 
of those around us. If we are con­
stantly looking for weak spots to 
strengthen and are thus always fussing 
around the store, our boys and girls gel 
that habit and will he found fixing, 
cleaning, arranging, filling shelves, will­
ing showcases, etc., all the time. Re­
member how the admiral made his crews 
avoid scurvy and keep healthy? He set 
them to work. His watchword was: “A 
ship is never clean!” and that is the 
keynote of modern naval discipline. It 
is well for us to adopt that idea our­
selves and hold that there is never a 
minute of the day when anybody about 
a store need lie idle: there is ALWAYS 
plenty to do. a fact that is admitted in 
theory, but hardly carried into sufficient 
practice, and there is plenty of room foi­
ns to improve ourselves in this regard.

Must Have Leisure To Plan.
And that gets me down to my last, but 

what I consider very important point : 
That we must give ourselves leisure for 
all this. Neither you nor I can devise 
sales-plans, or displays, or schemes for 
betterment, or clean out stickers, or teach 
mir help unless we are measurably free, 
during al least three or four hours every 
day. from the constant tasks which are 
apt to make the grocer’s life a drudgery. 
The man who runs the successful store 
is the man who makes leisure for him­
self—not he who is always “too busy” 
to listen or to plan. The brains of any 
business are always to he found under 
one hat—mostly, and that must neces­
sarily be. the hat of the man who is 
supposed to run the business. We must
learn—another thing to LEARN!— to
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delegate all the routine work, the regular 
lasks a' out our store. This is not mere­
ly desirable, we MUST do it, or we can­
not he as successful as we should lie. 
The successful man is a GENERAL of 
liis forces—he cannot lie a private in the 
lanks. Thus only cun we lessen waste.
Must Agitate For Public Sentiment.

As for shortening the hours, I can only 
say that this is a subject for constant 
agitation to the end that public senti­
ment will help ns out sooner or later. 
Much, however, can he done by the in­
dividual if he is" made right, understands 
Ids business, and goes slow and gradu­
ally.

A Gradual Change.
In 1886 nobody thought of grocery 

-tores closing before 9 o’clock, and many 
, l them did not close then—‘"just 
couldn't, you know.” Johnson’s was a 
very busy store, about the busiest in 
town. We opened at 7 and closed at 9, 
Saturdays included, for in those days 
ue had no perishable goods to sell out 
i.t any sacrifice of the Saturday evening.

It seemed to the elder Johnson that 
these hours could lie made shorter, yet 
he never asked any others to join him. 
lie simply stated in a series of his ads 
that lie believed, and felt that the cus­
tomers would atfree with him, that groc- 
ir-' hours were too long; and that for 
iii- part, his sentiments resembled those 
of Horace Greeley on the subject of re­
sumption of specie payments; that the 
i nly way he <•01111! think of to attain 
early closing was to CLOSE. There­
fore. beginning January 1st, 1886, 
Johnson’s would close at 8.30—“not a 
•liiarlcr past eight, nor twenty minutes 
to nine; hut EIGHT THIRTY.” And 
thus it was done for two years. Then 
we stepped down to eight, and thus con- 
linued until the end of the OLD 
REGIME, when the elder passed away 
mid the younger tried to emulate him!
I lie elder knew his business.

—@—

MANY HAPPY RETURNS.
i o Henry Wright, President and Gen­
eral Manager, The MacLaren Imperial 
Cheese Co., Toronto. Mr. Wright was 
i un Sept. 8, 1861. at Brora, Sutherland- 
-liire. Scotland. He assumed his pres­
ent position in April 1891, which was 21 
years ago.

- @—

information at proper time.
Balgonie, Susk., August 24th. 1912.

'1 he MacLean Pub. Co.,
Fnlverslty Ave., Toronto.

tientlemen.—Enclosed please And cheque fur 
S-IK) t„ cover my subscription for The Cana- 
. *ah lirm-er. It has paid for Itself In useful 
information at the right time, so that 1 gladlv 
pay for It.

Thanking yon. I am.
Yours truly,

(Sgd.) Wit. W. MiRAE

A Complaint About Marking of a Scale
Western Ontario Dealer States That a Scale Was Marked Im­
properly—If So, How Did It Pass Inspection?—Matter Taken 
Up With Weights and Measures Officer But No Reply Has 
Been Received.

A reader of The Grocer in Western 
Ontario sent in a communication some 
time agi» re a scale he purchased which 
he claims was defective in that it could 
not readily he read. Here is the com­
munication; it explains itself:—

The Marking of the Beam.
“Some time ago I saw an article re 

scale inspection in The Grocer. It is to 
refer to this that l would like to have 
the privilege of a small space in your 
paper. The instance I wish to relate is 
a transaction that occurred in my own 
store.

“Through our local hardware merch­
ant I purchased a scale —a 240-11». 
counter scale. The scale was inspected 
by the proper authority and shipped 
direct from the manufacturers. After 
it arrived and had been in service for 
some short time. I noticed that the beam 
was improperly marked. In place of the 
pound marks being opposite the notch 
they ran directly to the point, leaving 
them very difficult for any person to 
balance correctly. I notified the merch­
ant and he likewise notified the manu­
facturer. The answer was in brief—“If 
your customer will express the scales to 
us prepaid we will alter them free of 
charge.” That means express or freight 
two ways at my expense after having 
practically paid the amount for the first 
inspection, to my mind seems unjust. In 
the first place why should the scales he 
manufactured in that manner and sec­
ondly. why should the inspector pass 
them? The distance from here to 
Aylmer is great and the expense of ship­
ping likewise, omitting the inconveni­
ences of being without a scale for that 
length of time.

“Can you tell me if they still con­
tinue to inspect scales at the merchant’s 
expense I am quite aware of the fact 
that even cattle scales when on a farm 
are never approached in this vicinity.”

Editorial Note.—If the scale is defec­
tive in the way stated in tlie communi­
cation. how did it pass government in­
spection? All scales and balances,large 
or small, have to pass the test of the 
Inland Revenue Department before go­
ing out to merchant, farmer, or private 
householder.

No Reply Received.
To determine some information on the 

subject The Grocer wrote the Weights 
and Measures inspector in charge of the 
London, Ont. office, Inland Revenue De­
partment, hut up to present no reply has 
been received. It would be interesting 
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tn know if any other reader- have come 
acro-s a similar experience.

With regard to the manufacturer de­
manding that the freight, etc., be paid 
to have the seule fixed, this is probably 
a mater of policy even if it i- contrary 
to what some might do.

Scales are still inspected at the mer­
chant's expense.

Twenty Years Ago
IN THE

Grocery Trade

“Wm. Muir, who is about to leavi 
the employ of A. M. Smith X Vo- 
wholesale groeers. Loudon. Out., to 
take a position in Detroit, ua- on 
Saturday presented with a gold 
headed cane by W. Harding on be­
half of his fellow employes.”
Editor's Note: A. M. Smith X Vo. 

are still in business in the Forest City.
* • *

“Counterfeit half and quarter 
dollar pieces arc in circulation in 
Kingston.”
Editor’s Note:—From all accounts 

there are a number of had pieces of 
money being tossed about at present, and 
dialers should watch their silver rare- 
fully.

•*J. D. Roberts has just ret allied 
from a lengthy trip in California, 
and is registered at the Manor. Mr. 
Rubens will henceforth he general 
manager for the Pure Gobi Manu­
facturing Co. in the West, with head­
quarters in Winnipeg. He is now 
receiving the congratulations of his 
numerous friends."—Despatch front 
Vancouver.

“There is no relaxation to the 
stiffness in prices for choice butter 
which is exchanging hands for as 
much as 18 cents, in the form of 
dairy tub, if it is of choice quality. 
Equally good butter in large rolls 
will not bring so much, as it is ship­
ping stock that is wanted.”
Editorial Note:—This was a news 

item from our Montreal market on date 
above mentioned and shows quite a dif­
ference from to-day when best butter 
brings around 28 cents.



Current News of the Week

Ontario
Peter Mail land, grocer, Toronto, has 

sold to F. C. Seale.
J. A. Kivkaoy. 1077 Gerrard St. E., 

Toronto, lias sold out to J. Richardson.
C. N. Gurley. Burk's Falls. Out., has 

purchased “The Coulter Store"" busi­
ness from A. A. Agar.

Sang.-ter & MeCuaig. general merch­
ants. Bains ville. Ont., have dissolved, I). 
1). MeCuaig continuing.

(i. O'Brien, groeer. Peterborough, 
Ont., was a visitor in Toronto during the 
week. He spent a day at the Exhibition 
accompanied by his daughter.

R. W. Wilson of Fergus. Ont., repre­
sent im: R. Simpson & Co., tea importers 
and wholesale grocers, Hamilton. On­
tario. who was injured in a railway wreck 
near Durham last spring has sufficiently 
recovered from the effects of his acci­
dent to resume his regular trip and is 
now on the road again for the same firm. 
His many friends and acquaintances are 
glad to see him back on the road again.

Quebec And Maritime Provinces.
F. Lamarre & Cie. grocers. Montreal, 

have registered.
R. Hendery. of Rose & La damme. Ltd., 

was in Ontario this week on business.
A. I*. Tippett, of A. P. Tippett & Co- 

lias just returned from a short holiday 
down east.

Arthur S. Estabrooks. general merch­
ant. Coldstream, N.B., is succeeded by 
Belyi a Bros.

\\ . H. Halford. Canadian manager of 
Furuya À Nishimura, Montreal, has re­
turned from a western trip.

Fred Mathewson, of Mathewson & 
.Sons. Montreal, has returned from a 
pleasure trip through Maritime prov­
inces.

The new plant of the Canada Brush 
factory at Si. John, was burned last 
week and the loss was heavy. The fac­
tory was almost totally destroyed, or at 
least so much so as to be useless. They 
expect to rebuild in St. John on a larger 
scale. The new factory being erected in 
St. John by the Simms Co.. Ltd., for the 
manufacture of brushes, etc., is progres­
sing favorably and it will not be long 
before the company is selling stock from 
the new plant.

The new factory for canning goods at 
Chameook; N.B.. is being rushed along 
and plans are being made to place on 
the market canned fishballs, baked beans,

plum pudding, vegetables, fruits, sar­
dines. lobsters, and a variety of other 
articles. It is expected that the com­
pany will use 1.000,000 pounds of codfish 
and 3.500,000 barrels of potatoes in a 
year in the manufacture of fishballs. It 
was planned to start canning sardines 
this week.

Western Canada.
Mrs. Lund, grocer, Delisle, Sask., has 

discontinued business.
Fred Crossman. general dealer. Kir- 

kella. Man., has sold to J. A. Cloodege.
Mrs. A. M. Roff. Morse, Sask.. has sold 

'tier general store to Pitcairn & Sharwan.
E. Beeman, general merchant, Aber­

deen. Sask.. has sold to Henry Schroeder.
Voting & Thompson, grocers, Vancou­

ver. B. C.. have sold to Fraser & McLean.
Classen & Braun, general merchants, 

Dalmeny, Sask., have sold to II. H. 
Classen.

Roland McIntosh, general dealer, Bark- 
side, Sask.. is succeeded by McIntosh and 
Agusta.

W. M. Craig & Co., general merchants, 
Olds. Alta., have sold their Curlew 
branch.

Creensides & Hanna, grocers and hard­
ware merchants. Bounty, Sask.. are suc­
ceeded by Bounty Supply Co.

Herbert E. Rurhidge of London, Eng., 
stores commissioner of the Hudson's Bay 
company, who is in Western Canada with 
his son. R. W. Burbidge, manager of 
Harrods’ departmental store in London, 
announced at Edmonton, Alta., a few 
days ago that a six-storey steel and con­
crete re-inforced structure will be erect­
ed in the near future to replace the pres­
ent store building at Jasper avenue and 
Tiiird street. New lines will be added to 
make it one of the most complete de­
partment stores in the Western prov­
inces.

Moose Jaw, Sask., wholesalers, at a 
recent meeting heard the objects and 
purposes of the Canadian Credit Men’s 
Association explained to them. The 
Saskatchewan division is governed by 
a board of directors composed of Regina 
men. with S. C. Burton as president, 
and there are committees from other 
cities working in conjunction with them. 
The Moose Jaw committee consists of 
the following :—W. B. Riley, of Codville 
Co., Ltd.: J. R. Banks, of Rex Fruit Co.; 
George McEachren, Robin Hood Mills, 
and G. O. Morron, of Moose Grocery Co.
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RAIN SPOILED PICNIC.

Members of the Trade at London From 
Hamilton, Brantford and Toronto.

London, Out., Sept. 4—(Special).— 
The Retail Grocers’ annual picnic at 
Springbank was postponed to Wednes­
day last on account of bad weather. Al­
though the day previous looked prom­
ising, on Wednesday morning it was 
pouring rain and is continued most of 
the day.

The committee were more disappoint­
ed than the mothers who had prepared 
their babies for the baby show. They 
iiad builded on showing the delegation 
from Toronto, Hamilton and Brantford, 
something in the picnic line to make 
them sit up and take notice; but the 
weather man interfered. The grocers 
from Toronto, Hamilton and Brantford 
came up and the London members of the 
trade did the best they could under the 
circumstances. They took them to 
luncheon, afterwards took them through 
some of the stores, then for an auto 
trip around the city and to Springbank 
in the mud. Most of them left for home 
after supper, but those who remained 
were taken to the theatre, and through 
one of London’s largest wholesale 
houses.

Those that came from a distance for 
the outing were D. W. Clark and W. C. 
Miller, Toronto; J. A. McIntosh, Jas. 
Main, Mr. Cummings, E. Hazèll. W 
Smve, J. Knox and J. Brown from Ham­
ilton ; W. J. Mellen, Jas. Burns, J. E 
Church, A. J. Hall and Fred S. Hartley. 
Brantford.

Even if there was rain the visitors 
claimed they spent a good day. Reports 
brought back from Springbank whisper­
ed of a ball game, rain or no rain. Any­
one might have guessed as much. Here 
are a few impressions secured from a 
bird’s eye view of the game:—

The ball looked big enough but how 
seldom it was caught.

Ed. Hazel made the longest drive of 
the game—into the Thames.

The great demand for some lines of 
groceries was not in it with the run on 
War Cry’s on the day of the picnic.

Who was the Jonah? was an oft-re­
peated question. Either Thos. Shaw or 
Ed. Ryan, judging by the number of 
times their auto refused to budge.

It is said that Toronto ball club i- 
after Ranahan and Miller to help them 
finish the job of securing the “rag.” 

Nevertheless it was a great day.



Premium on Peas at Some Centres
Tendency to Raise Peas Above Open ng Price on Some Markets—Beans Also 
Tend Same Way—Sugar Market is Pu zling—Rice Remains Steady—Spices in 
Good Demand.

QUEBEC MARKETS.
POINTERS:—

Sugar—Outcome uncertain. 
Rice—Continues steady. 
Spices—In good demand.
Montreal, Sept. 5.—Grocery wholesal­

ers are loking forward to a good business 
during September. Trade during month 
of August was on a good scale. Collec­
tions should he fair this year as coun­
try is generally prosperous.

SUGAR.—Even the largest wholesal­
ers refrain from making any definite 
statement about future events in the 
sugar market, so doubtful is the situ­
ation . What with car shortage and the 
possibility of the U.S.A. using up the 
whole Cuban crop, the political situation 
and news of the breaking up of the 
Brussels Convention, it certainly is diffi­
cult to forecast, but taking these sharp 
as they stand, it would seem that sugar 
must advance later on. The raw situation 
at the present moment is undoubtedly 
stronger. When we find refiners buying 
Phillippine sugars, which are only good 
for mixing, we must give the situation 
some thought. Again, refiners are said 
to have reached a pretty low level as 
far as supplies are concerned, so, adding 
this to above points, we have a mighty 
interesting situation because there is an 
exceptionally heavy demand for sugar 
all over at present, and indications are 
that it will keep up.
Granulated, bags ........

20-lb. bagsGranulated, 20-lb. bags ............................................... 5 05
Granulated, 5-lb. cartons .........................................  5 25
Granulated, 2-lb. carton, per cwt............................. 5 25
Granulated, Imperial ..................................................  4 80
Granulated, Beaver ...................................................... 4 80
Paris lump, boxes 100 lbs........................................... 5 70
Paris lumps, boxes 50 lbs............................................ 5 80
Paris lumps, boxes 25 lbs............................................ 6 00
Red Seal, in cartons, each ...................................... 0 35
Crystal diamonds, bbls.................................................  5 60
•’rystal diamonds, 100-lb. boxes ...............................  5 70
• rystal diamonds, 50-lb. boxes ............................ 5 80
•'rystal diamonds, 25-lb. boxes ................................ 6 00
• ’rystal diamonds. 5-lb. cartons ...............................  6 50
< 'rystal Diamonds, Dominoes, cartons ............... 7 10
Extra ground, bbls.........................................................  5 35
Extra ground, 50-lb. boxes ...................................... 5 55
Extra ground, 25-lb. boxes ...................................... 5 75
Powdered, bbls................................................................. 5 15
Powdered, 50-lb. boxes ................................................ 5 35
Powdered, 25-lb. boxes ................................................ 5 55
Phoenix .......................................................................... 4 95
Bright coffee .................................................................. 4 90
No. 3 yellow .................................................................. 4 80
No. 2 yellow .................................................................. 4 70
No. 1 yellow .................................................................  4 55
Bbls. granulated and yellow may be had at 5c

above bag prices.

SYRUP AND MOLASSES.—Molasses 
i> in good demand both for domestic and 
manufacturing purposes, hut conditions 
are very much the same as they were 
during the past few weeks. It is likely 
that there will be an earlier opening of 
the season, due to the cooler weather, 
which seems to have set in for good. Still 
the fall movement is some little way off 
yet.
Fancy Barbados molasses, puncheons   0 38 0 40
l-ancy Barbados molasses, barrels ............ 0 41 0 43

Fancy Barbados molasses, half-barrels .. 
Choice Barbaiias molasses, puncheons
Choice Barbados molasse», bands ........
Choice Barbados molasses, half-bands.. 
New Orleans ...................................................

0 43
0 33
0 36
0 38
0 25

0 45
0 33
0 38
0 40
0 28
0 30

Porto Rico ...................................................... 0 40
Corn syrups, bbls............................................. 0 034
Corn syrups, half-barrels —.................... 0 034
Cum syrups, quarter-barrels ..................... 0 id
Corn syrups, 384 lb. pails ......................... 1 99
Com syrups, 25-lb. pails ............................ 1 35
Cases, 2 lb. tins, 2 do/., per case.......... 2 9>
Cases. 5-lb. tins, 1 doz. per case............. 3 25
Cases. 10-lb. tins, 4 doz. per cast 3 15
Cases. 20-lb. tins. 4 doz. per case........... 3 10

DRIED FRUITS. — There has been 
some activity in this market of late and 
it seems as if things are taking hold 
now. Smyrna tigs are coming along in 
good condition, according to reports ami 
some business is being transacted for 
future delivery. Cleaned currants are 
selling easily, hut uncleaned are firmer 
in Greece, according to recent cables, but 
little weight can he placed ou these re­
ports just yet, so many are the factors 
working towards stiffening up the mar­
ket. Seeded and seedless raisins are also 
firmer and deserve attention now, as 
stocks are none too heavy. Prune pick­
ing has been commenced in California 
and packers report that the quality of 
the fruit is excellent, the result being 
that there is little disposition to part 
with the crops as higher prices are ex­
pected later.
Evaporated apricots * .. „................................$ 0 22 $ 0 24
Evaporated apples —v......................................... 0 11
Evaporated peaches ........................................ 0 18 0 19
Evaporated pears ............................................  U 18 0 19
Currants, tine tiliatras, pr lb. not cleaned 0 08*4 0 094
Currants, fine tiliatras. per lb. cleaned.. 1) 07 OUT1,»
Currants, 1 lb pkgs. fine tiliatras. cleaned 0 (id 0 084
Currants, Varias, per lb............................... U 09 0 094
Currants, Vosti/.zas, per lb.......................... 0 094 0 10
Dates. 1-lb. packages ............................................ 0 064
Dates, Hallowee, loose ........................................... 0 06
Fards .................................. ......................................... 0 11
Figs, 3 crown ................................................ 0 079* 0 194
Figs, 4 crown ...............................................» 0 08 0 1044
Figs, 5 crown .................................................  0 084 0 13
Figs, 6 crown ..........................  0 H9 0 14
Figs, 7 crown ................................................ 0 10 0 15
Figs. 9 crown ................................................. 0 14 0 17
Comad re figs, about 33-lb. mats .............. 1 30 1 40
Glove boxes, lG-oz., per box ...................... 0 104 0 114
Glove boxes, 10-ozs., per box ....................... 0 07 0 07 U

20-30 ................
30-40 ................
40 50 ................
50-00 .................
60-70 ................
70-80 .................
80-90 ................
90-100 ...............
Bosnia prunes 0 08

Raisins—
Choice seeded raisins ..............................................
Choice fancy seeded. 1-lb. pkgs..........................
Choice loose muscatels. 3-crown, i>er lb..........
Choice loose muscatels. 4 crown, per lb..........
Seedless, new, in packages ......................... 0 074
Select raisins, 7-lb. box. per lb............... 0 074
Sultana raisins, loose, pet lb.................. 0 11
Sultana raisins, lib. cartons .................. Oil.
Malaga table raisins, clusters, per box.. 2 50 
Malaga table raisins, clusters, per 4 box 1 80
Valencia, fine, off stalk, per lb............... 0 06
Valencia, select, per lb................................ 0 06>«
Valencia. 4 crown layers, per lb.................  0 074

0 13 
0 12 
0 11 
0 10 
0 094 
0 09
o I*. « 
0 IS 
0 09

• I s 
0 IS1, 
0 08 
0 081. 
o irru 
0 08 
0 13 
» 19 
5 75*. 
1 90 
0 07',
o or1. 
0 08

COFFEE.—“Coffee seems to us to 
have been selling too low formerly,” said 
a local grinder quite recently, and like 
others he can see no break as yet. Mocha 
are away high like the other grades, 
so that it would seem that the effect of 
the valorization “hold-iqi” should be 
discounted somewhat. However, be this 
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as it may, high prices will rule for some 
time ami no definite statement on the 
outlook can lie made until opinions agree 
on the new crop. Bullish cables received 
of course indicate that growing condi­
tions are unfavorable, while the hears 
can see nothing hut a bumper crop, t hi 
this factor alone hangs the true market 
indication. Of course, the strike in San­
tos has not heljicd any. keeping hack the 
accumulation of stocks to a certain ex­
tent.
Mocha —...........   u 23 0 28
Rio ...............  o 214 •» 234
Mexican ............................................................. 0 23 0 28
Santos .......................................... . .. .) 22 0 24

■

RICE. The market has not proven »o 
active of late, no doubt due to the fact 
that prices are getting out of reach, and 
dealers show little inclination to stock
heavily, as a bearish feeling might set 
in and bring quotations down somewhat. 
The Eastern situation is as heavy as 
ever, and feeling is generally firm.

Rangoon»—
Rice, grade B. bags 250 lbs........................ 3 90 4 00
Rice, grade B. bags 10t) lbs. ................  3 90 l "0
Rice, grade B. bags SO lbs........................... 3 90 4 00
Rice, grade B. 4 pockets. 124 lbs. 4 10 4 20
Rice, gtade B. pockets 25 lbs. ................ I 00 I 10
Rice, grade C.C., bags 250 lbs.................. 3 80 3 90
Rice, grade C.C.. bag» 100 lb».................. 3 30 3 9'
Rice, grade C.C.. bags 50 lbs....................  3 Si) 3 90
Rice, grade pockets 25 lbs. ..3 9* 1 00
Rice, giade t*.(*., 4 pockets. 124 lbs_ 1 i*i i io
Vatna. polished ...............  115 150

Veail .......................................................... .. 5 00 4 M
Imperial Glace .......................................  5 40 3 50
Sparkle .......................................................  5 35 3 65
Crystal ...................................... ................. 5 55 5 65
Snow ........................................................... 3 83 595
Ice Dips ................................... .................. 6 10 6 20

Carolina Rice ................................................. 7 90 8 *)
Brown Sago. lb. ...................................... t -, » <7
Tapioca, medium pearl, lb.................... 0 07 0 09
Seed lb......................................................... 0 07 o '>9

SPICES.—There is a marked growth 
in the demand for all lines and though 
one cannot report anything hut a quiet 
market, yet the undertone is firm, due 
to same cause outlined m our last isue
—namely the reduction of many stocks 
to a minimum. Considerable tluetnation
is the chief feature in primary centres, 
black and white pep|iers proving prob­
lematic.
Allspice ................
Cinnamon, whole 
Cinnamon, ground 
Batavia cinnamon 
Cloves, whole — 
('loves, ground ... 
('ream of tartar . 
Ginger, whole — 
Ginger, Cochin ...
Mace —...............
Nutmegs ................
Peppers, blavk 
Peppers, white ...

... 0 13 0 18
0 16 0 19

... 0 15 0 19

... 0 25 0 30
0 25 0 35

... 0 23 0 35

... 0 25 Ü 32

... 0 17 0 30

... 0 17 0 20
0 35

... 0 25 0 30

... 0 16 0 18

... 0 22 0 27

NUTS.—The offerings of walnuts in 
shell have not been so heavy of late, due 
perhaps to cables received from France 
indicating a firmer market. Almonds are 
in fair demand, Pecans and eocoanuts be­
ing dull to a degree. Opening prices on 
California. 1912 crop should lie named 
about end of this month.
In shell—

Braille .......................................................... «14 I IS
Filberts. Slctiy. per lb........................... 0 104 • IS
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Filberts, Barcelona, per lb...................... 0 11 0 12
Tarragona Almond», per lb................... 0 16 0 17
Walnuts, Myette Grenoble», per lb... 0 14 0 15
Walnuts. Marbots, per lb....................... 0 14% 0 lo'.v
Walnuts, Comes, per lb.......................... 0 11 0 12
Hungarian ....................................................... 0 13^ 0 15

Shelled— „ „ n __
Almonds, 4 crown selected, per lb.. 0 35 0 37 «
Almonds, 3 crown selected, per lb. .. 0 32 0 34
Almonds, 2 crown selected, per lb. .. 0 31 0 32
Almonds (in hags), standards, per lb. 0 27 0 28
Valencia shelled almonds, new crop.. 0 35 0 37
Cashews ...................................................... 0 15 0 17

Peanuts—
American —

Japanese "roasted .............................................. 0 08%
Coon, roasted ........................................... 0 08% 0 09
Diamond G, roasted ............................ 0 09 0 10
Bon Ton. roasted ................................... 0 11 0 12
Sun, roasted ............................................  0 10 0 11
Spanish No. 1 ................................................. 0 12
Virginia No. 1 ..........................................  0 13 0 15

Pecan», jumbo ...............................................  0 18 0 19
Pistachios, per lb....................................................... 0 75
Walnuts—

Bordeaux h aires, bright ..................... 0 26 0 28
Brokens- ...................................................... 0 27 0 29

ONTARIO MARKETS.
POINTERS—

< mined Pen?.— Premium? a^ked by 
.-iiiiiv linn.'.

< aimed Bean.'. Tendency to firmness.
Su jar.-— i ' ! : cert a in fut Lire.
Toronto. Sept, ."n- Xu complaints are 

heard from grocery jobbers in regard to 
trade, indeed, most of them expressed 
themselves as well pleased with volume 
of business. There is a good deal of 
business being done in sugar just now.

As the seasons come and go, so must 
the grocery lines of demand change. 
For some time now. summer goods have 
been occupying the stellar position on 
the stage o 1 demand but must shortly 
jive way to early fall goods. One in­
stance of this cereals of which heavier 
varieties will be demanded with the 
co. ,oi- weal ier. However, the demand 
for summer joods is not to an end and 
attention should still he given to them.

There should be a good trade in 
jioceiy lines during September. Pre- 
servinj supplies will he an important 
item as well as pickling necessities. The 
most should he made of this trade while 
the time is ripe.

SFOAK. Sugar situation is a diffi­
cult one to size up at present time as 
there are a great many different factors 
to consider. Last week a generally firmer 
turn to market was reported and it still 
continues, to some extent at least. It is 
one of those uncertain propositions, out­
come of which it is difficult to predict.

With preserving season in full swing 
there is a brisk demand for sugar. 
Stocks throughout the'country are not 
large.
Extra granulated, bags ............................................ 5 05
Extra granulated, 20-lb. bags ..................................  5 15
Extra granulated, 5-lb. cartons .............................. 5 35
Extra granulated, 2-lb. cartons ............................ 5 35
Imperial granulated ....................................................  4 90
Beaver granulated ......................................................  4 90
Yellow, bags .................................................................  4 65
Barrels of granulated and yellow will be furnished 

at 5 cents above bag prices.
Extra ground, bbls....................................................... 5 45
Extra ground, 50-lb. boxes ........................................ 5 65
Extra ground, 25-lb. boxes .................................... 5 85
Powdered, bbls.................................................................. 5 25
Powdered, 25-lb. boxes ................................................ o 65
Powdered, 50-lb. boxes ............................................  5 4o
Rod Seal. 5-lb. box ................................................... 0 37
Crystal Diamonds .......................................................  7 50
Paris lumps, in 100-lb. boxes ................................... 5 80
Paris lumps, in 50-lb. boxes ................................... 5 90
Paris lumps, in 25-lb. boxes .................................... 6 *.0

THE CANADIAN GROCER

SYRUP AND MOLASSES. — As far 
us prices are concerned, there is no 
change in either of these lines. The real 
ijuiet season will soon he past and with 
cooler weather we should see more ac­
tivité.

2-lb. tins, 2 doz. in case — 
5-lb. tins, 1 doz. in case — 
10-lb. tins, % doz. in case 
20-lb. tins, % doz. in case
Barrels, per lb..........................
Half barrel*, lb.......................
Quarter barrels, lb...................
Pails, 38% lbs. each ............
Pails, 25 lbs. each ................

Maple Syrup—Compound—
Gallons, 6 to case ..................
% gals.. 12 to case ..................
% gals., 24 to case ...............
Pints, 24 to case ..................

Maple Syruj>—Pure—
Gallons. 6 to case ...............
% gallons, 12 to case ............

Per case. 
.... L 55 
.... 2 9)
.... 2 80 
.... 2 75 
.... 0 03% 
.... 0 03% 
.... 0 04 
.... 1 90 “ 
.... 1 35

.... 4 8*)

.... 5 40_ 5 40
__ 3 60

6 60 
7 25 
7 25 
4 00 
3 50

0 32 
0 30 
0 50 
0 52 
0 30

Quarts, 24 in case
Pints, 24 to case ...............................................
Quart bottles, 12 to case .................................

Molasses, per gallon—
New Orleans, medium ............................ 0 30
New Orleans, barrels ..........................  0 26
Barbados, extra fancy ....................................
Porto Rico ................................................ 0 45
Muscovado ........ ..................................................

1>R1EJ) FREITS. (’alitorniu raisins 
being unusually low and Valencia rais­
in." beim: high, naturally result is that 
Valencias are neglected to benefit of 
California article. However, there 
seems little or no prospect for any re­
duction in Valencias as ."peculators have 
pretty well brought up this year’s crop. 
Raisin market on coast is also showing 
signs of increasing firmness and pack­
ers are holding rather firmly at <jnota­
tions.

California prunes have shown just a 
slightly easier tinge. Premiums seem to 
he a little easier on tlie large sizes, due 
somewhat to the feeling that in some sec­
tion." jfrunes are sizing up better than 
expected, and also to the fact that some 
of those who sold a big raft of small 
prunes at extremely low prices earlier 
forgot to figure that to get these prunes 
they would have to take in some of the 
other sizes, and now feel that they are 
a little loin; in some sizes.

Evaporated apples will apparently 
show a good yield in Ontario this year 
and prices will be lower.

o 12% 
o 11% 
o 10% 
0 10 
0 09% 
0 08% 
0 08

0 09

0 20 
0 18

0 11 
0 12% 
0 17 
0 04% 
0 07 
0 17 
0 11%

0 08% 
0 08 
0 12

0 14 
0 15% 
0 08% 
0 08% 
0 06%

3H to 40, in 25-lb. .......... 0 11%
40 to 50. in 25-lb. .......... 0 10%
50 to 60. in 25 lb .......... 0 10
60 to 70, ........... 0 09%
70 to 80. .......... O 09
80 to 9". in 25-lb. .......... 0 08
90 to 100. in 25-11).

50-lb. boxes. % cent less.
Bosnia prunes ... ........... 0 07%

Apricots—
choice, 25-lb. boxes
Slabs ..............................................

Candied Peels—
.............  0 10

Citron ............. 0 15
Tapncts .............................................. .............  0 44%
Bag figs .............................................. ............. 0 05
Evaporated peaches ....................... .............  0 15
Evaporated apples .......................... .............  0 10%
Currants—

..............  0 08
Fine Filiatras .......................... ..............  0 07%
Vostizzas ....................................................  0 10

Uncleaned, %c less.
Raisins—

Sultana, choice ........................ ............... 0 12
Sultana, fancy .......................... ............... 0 14%
Valencias, selected .................. ............... 0 08

COFFEE.—Fluctuations in New York 
coffee market still continue while local 
market maintains an even tone. There is 
a fair demand for season.

The news from Brazil is not encour­
aging as to a tine flowering in September 
as fears arc entertained of frosts doing 
damage, owing to the cold weather 
which is now being felt.
ttio, roasted ..................................................... 0 23 0 24
G run, Itiu ........................................................ 0 211 0 .11
Bantus, roasted .................................................. 0 24 0 25
Maricaibo, roasted .......................................... 0 25 0 26
Bagotas ............................................................... 0 27 0 .3
Mocha, roasted ..............................................  0 30 0 32
Java, roasted ..................................................... 0 32 0 35
Mexican ............................................................... 0 27 0 28
Gautvmalo .......................................   0 25 0 2G
Jamaica ............................................................... 0 24 0 55
Chicory ................................................................ 0 12 0 13

SPICES. — This is a season when 
spices are in good demand and retail­
ers should keep them in prominence. 
Mixed pickling spice is a big seller just 
now. Cloves continue steady. A short 
crop in Zanzibar this year is now almost 
a certainty and this should act as a 
check on any large decline. In fact, 
consensus of opinion seems to favor 
higher prices this fall and winter. New 
York reports black and white pepper as 
fluctuating erratically hut as closinj 
at firmer prices.

5 and 10 lb. % 11). % lb.
Tins. pkgs. tins d< /.

60-0 70 70—0 8
72—0 9 ) 80- -0

Cayenne pepper ....... .............  23-33 72-0 9i 90-1 V............... .............  25-29 90-0 95 85—1 i
.............  25—26 90—0 00

Curry powder ............ .............  25-00
Ginger ........................ 65-0 85

Nutmegs ..................... .............  26-30 90—0 00 1 GO 2
Peppers, black .......... ............. 19-22 67-0 75 80-1!
Dippers, white ........ .............  28-30 90—1 05 1 05 1 :
Pastry spice ............. ............. 20-27 65—0 95 75 1 !
Pickling spice .......... ............. 14-18 i5—0 ou
Turmeric .................... .............  16-18

Range fur pure spices according to grade. Bails 
boxes 2 cents per lb. below tins. Barrels 3 cents D 1

Mustard seed, per ID., in bulk ............... 0 10 11 i2
Celery seed, per lb., in bulk ...................... 0 40 o 45
Shredded côcoanut, in pails ...................... 0 11'.% 1

RICE AND TAPIOCA.— Business i. 
rice is not brisk, although perhaps fair 
ly active considering high range ot 
prices. There is nothing in situation )• 
indicate anything hut steadiness, value- 
in Far East still being on a higher ba-i- 
thaii local figures.
Standard B., from mills, 500 lbs. or over,

f.o.b. Montreal ................................................... 3 90
Rice, standard B., f.o.b., Toronto ...................... 3 93

Per lb.
Rangoon ............................................................. 0 04 0 id ;
Fancy rangoon ............ 0 <)5 .

......................... 0 05% 0 06

......................... 0 06 0 07

......................... 0 06% 0 07

......................... 0 08 0 10

......................... 0 06% 0 07

Seeded, 1 lb. packets, fancy 
Seeded, 16-oz. packets, choice

Dates—
Hallowee’. full boxes .............
Package dates, per 1 lb...........
Fards, choicest, 12-lb. boxes . 
Fards, choicest, 60-lb. boxes

Patna

iiïîn
Carolina
Sago, medium brown .......

Bullet, double goat ......................................... 0 08
Medium pearl ........................................... 0 06% 0 07
Flake ..................................................................... 0 08
Seed ............................................................. 0 06% 0 07

BEANS. Feature in spot beans u- 
for some time now is marked scarcity 
and until new crop come in, there can 
he nothing lint firm prices. Various 
opinions are expressed on this year ' 
crop but it does not appear to promise 
any too well just now.
Prime beans, per bush.............................................. 3 10
Hand picked, per bush............................................. 3 25
California Lima, lb.......................................... 0 08 0 os _
Hungarian, per bush....................................... 2 65 2 80

SITUATION IN CANNED GOODS.
TORONTO. — A tendency that has 

been gaining ground in local canner!
0 06% 
0 07

0 09% 0 10%
0 06 % 0 07
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nnutls of late is that of firmer values in 
peas and beans. This is perhaps more 
marked in ease of peas and there are 
,ume linns who are asking 10 cents per 
dozen over opening prices on standard 
and early June. “We are asking $1.35 
for standards and $1.40 for early June,” 
said one jobber, “although there is no 
alteration in extra tine sifted.” This 
same dealer is also asking a premium on 
canned beans. There seems to be a 
general tendency to firmness on these 
two lines.

As pointed out last week there has 
liven a reduction of 50 cents per case on 
this year's pack of pink salmon. Most 
wholesalers when salmon figures were 
put out quoted pinks at $1.25 for fu­
ture but around $1.15 is now being 
quoted. Reduction was possibly to some 
extent due to competition but it appears 
that pinks have as usual been a fairly 
-nod pack while demand has not been 
a- large as expected would be the ease 
with present high prices on better 
jrades. Spot pinks, however, are not 
plentiful and around $1.35 is being ask­
ed for present delivery.

Reports from packers in regard to 
lobster pack seem none too bright. One 
local broker states that he has filled all 
iiis orders but is booking no more.

Vegetables. ^ ^

Group A
.5, Asparagus Tips .......................................................... $2 27V»
: .8. Asparagus Butts ........................................................ 1 42*4

roltlen wax ............................................................
1 40 
4 (15„__ 1 00

green ..................................................... 1 40

1 ................................... 1 75
2s, sweet wrinkles, size 2 ..................................... 1 35
Early June, size 3 ..................................................... 1 30
Standard, size 1 ....................................................... 1 25
Gal., standard. No. 4 ............................................ 5 00

-s. Spinach .......................................................................... 1 30
3's. Spinach .......................................................................... 1 80
Gals., Spinach .....................................................................  5 32*4

Group B are 2*£c per doz. less than above.

- s. Black pitted cherries, heavy syrup................. 1 97*4
2 s, Black not pitted cherries, heavy syrup ........ 1 55
2's, Bed pitted cherries, heavy syrup .................. 1 97*4-
2"s. Bed not pitted cherries, heavy syrup — 1 55
Gals. Bed pitted cherries .............................................. 8 55
Gals.. Bed not pitted cherries .................................... 8 05
2’s, White pitted cherries, heavy syrup ................ 1 97*4
2's, White not pitted cherries, heavy syrup......... 1 65
2's, Black currants, heavy syrup ............................ 2 00
2's. Black currants, preserved .................................... 2 30
Gals., Black currants, standard ............................... 5 30
Gals., Black currants, solid pack ............................  8 30
2’s, Red currants, heavy syrup ................................. 2 00
2's, Red currants, preserved ......................................... 2 30
Gals., Bed currants, standard ................................... 5 30
Gals.. Bed currants, solid pack ............................... 8 30
2's. Gooseberries, heavy syrup .....................  2 00
2's. Gooseberries, preserved .......................................... 2 30
2's, Gooseberries, standard .......................................... 7 02*4
Gals.. Gooseberries, solid pack .................................. 8 80
2's. Pineapples, sliced, heavy syrup .......................  2 05
2's. Pineapples, shredded, heavy syrup ............... 2 05
2’s, Pineapples, whole, heavy synip ................... 2 27*4
3's, Pineapples, whole, heavy syrup ....................... 2 77*4
2’s, Pineapples, sliced, Hygeian Brand.................. 2 27*4
2 s. Rhubarb, preserved ................................................. 1 55
3's. Rhubarb, preserved ................................................ 2 30
Gals., Rhubarb, standard ............................................ 3 52*4
Raspberry—

2s, black, heavy syrup ............................................. 2 15
2s, black, preserved ................................................... 2 40
2s, red, heavy syrup ................................................. 2 15
2s. red, preserved ....................................................... 2 40

2's, Strawberries, heavy svrup ..................................  2 15
2’s. Strawberries, preserved .........................................  2 30
Gals., Strawberries, standard ......................................... 7 52*4
Gals.. Strawberries, solid pack .............................. 9 77*4

Group B are 2*4c per doz. less than above.
Q . SALMON PRICES.
Sockeye—

1 lb. tails ....................................................................... 2 87*4
1 lb. flats ....................................................................... 2 92*4
’4 lb. flats ................................................................... 1 70

n , (5 case lots 2*4c doz. less.)
Red spring, 1 lb. tails ..................................................... 2 50
Red. *4 lb. flats ................................................................ 1 50
Cohoe. 1 lb. tails .............................................................. 2 30
Humpback. *4 lb. flats ................................................. 0 90
Humpback. 1 lb. tails ..................................................... 1 25

golden wax —
3s.
Gal .. golden wax ..
2s. Refugee, green
3.3. Refugee, green 

Midgets ..............

extra line sifted,

MANITOBA MARKETS.

POINTERS—
Syrup—Advances 10c.
Beans—Advance 15c.
Sugar—Firm.

Spices—Strong market generally. 
Winnipeg, Sept. 4. Winnipeg wholesal­
ers continue to report a most satisfac­
tory volume of trade. With the advent 
of warm dry weather which seem> to 
have settled in at time of writing, pros- 
peets for fall business could hardly he 
better. Collections are fair for the time 
of year and retailers report a satisfac­
tory proportion of cash trade. Scarcity 
of labor to handle the crop during har­
vest and threshing is the only untoward 
circumstance in the business situation.

Crown and Beehive syrups have made 
further advances and the sugar market 
is firmer although prices here as yet 
have not advanced and may not. A 
late circular From a London house re- 
port> pepper high, prices having ad­
vanced .1 and 4 cents there for white 
and black respectively ; cloves and nut- 
incus are also dearer. Mace has advanc­
ed no less than 15 cents during the year. 
These advances will he felt locally be­
fore long.

SCUAR. Sugar market is reported 
a> linn at present, hut whether there 
will he any advance here is problema­
tical. It is reported that an advance 
has gone into effect in Saskatchewan. 
The demand here has been phenomenal 
during past three weeks and shows no 
signs of falling off.
Montreal anil BA', granulat. I, in bbl*.................. 5 30
Montreal ami BA'., in sacks ..................................... 5 15
Montreal ami BA'., yellow, in bbls....................  5 10
Montreal yellow an I BA', yellow, in sacks......... 5 1)5
Icing sugar, in bbls........................................................... 1 95
Icing sugar, in boxes (25 lbs.) ..........  G 20
Powdered sugar, in bbls................................................... 5 70
Powdered sugar, in boxes ..............................  5 70
Powdered sugar, in small quantities ........................ 3 50
Lump, hard, in bbls........................................................... G 40
Lump, hard, in half bbls................................................ G 45
Lump, hard, in 100-lb. cases ....................................... 6 40

SYRUP.—Crown and Beehive syrups 
have again advanced 10 cents per ease 
and 15 cents per barrel respectively. 
The demand is about normal although 
some country grocers are securing 
stocks in anticipation of active fall 
trade as soon as butter prices go up.

Syrups—
21 2-lb. tins, per case ................................................. 2 W
12 5-lb. tins, per case ................................................. 2 88
6 10 lb. tins, per case ................................................. 2 7G
3 20-lb. tins, per ease ................................................. 2 77
Half barrels, ix r cwt...................................................... 4 22
Barbados molasses, in half bbls.. per gal » 13
New Orleans molasses, half bbls.. per gal 0 30 0 31
Maple syrup -.

Imperial quarts. 2 doz. case .................................
u. gals.. 1 doz. case ...................................................  3 8.»
Gals., 'g doz. case .................................................... 3 in

DRIED FRUITS.—From reports of 
an abundant apple crop indications are 
that evaporated apples will be cheap 
this season. Other dried fruits are 
steady. The California fig crop is about 
an average. The Greek currant crop is 
above average. There will be 132.500 
tons for export, about 12,000 more than 
last year.
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9U-1U0», 25», s.p. .
99 1UU*. Vf», s-p. .
*>•»**, -:»s. s-p. .
8J-9Us. 10». a.».. ...
.1- S s. s-p.
7u 8 -i. M*. ...
6ft-7(ts. 25*.
50 Go*. 25», ..............
10 50». ■25», S.p. . .

Cooking t lgs—

I'vr lb. 
0 «% 
0 %

4 07% U 07%
0 M 
l) 07%
I) 6%
I) 69%

i 'hJîce boxes ..............................................  0 05*4
Half boxes ...................................................................... 0 05*»
Half bags ........................................................................ 0 34k

Valencia Raisins—
Fine, f.o.s., 28s. s.p., per box ............................ 2 15
Fine, selected, 281, s.p.. per box ..................... 2 40
4 crown layers, 22s. s.p., per box........................ 5 35
4 crown layers, 14s. ».p., per box ...................... 1 25
4-crown layers. 7s. g.p., per box ........................ » 79
Ne plus ultra. 82s, s.p.. per box ..................... 2 26

Currants-
Ury. clean, pet lb........................................................... i) 08
Washes. per lb. 0 "8^
1 lb. package ................................................................. 0 ,3**
2-lb. package .......................................................  0 17\

BEANS. A shortage in the Ontario 
visible supply of spot beaus has led to 
a further advance in prices of 15 cents 
on hand picked and 10 cent* ou .Mb. 
picker*.

il.tnd picked, bit-h» I . .............................
> lb. picked, bii'lit I ............................................ ;
split I*as. sack lb-. ......................... ; >

I'FAS AND COFFEES. Nothing 
ni'» tu report in local situation- prices 
firm, demand good.

li".l.t"l .................................. . II o
ilion <ini-, ... ...................... o 19
R- a*tv I Sant* - ................................................... o 21

T * 'llif« >ry ..............  ....................................................... b 1. i

1'luiUl Marks. tH ; II,. ...................... .. u l> n |u
ft xi lis ........................................................ tl 25 ;>
Japans ................................................................ 0 20 0 50

M IS. ftailv normal and quite up 
to the average at this time of the year.
Nui, IV r lb.

Tarragona A Inn aids ................
! I I .... 1
1‘vatlilts, civ tet ...................................

V 19
0 16*4
•> 12 4 
o 11

Mut bot Walnuts ...... Ü 13 j
Guuobii Walnuts V tv
St* dy Fill* rts . 0 itu
Shvllv-l A hr..-n 1 > . V 33
Slitdiet 1 Walnuts 0 31

FRUITS AND VEGETABLES>. ----
There arc a good many chan:gvs in fruit
prices thi- week. Lemons, limes and
Washington apples are cheaper. Plums 
arc about a„ low as they are likely to 
on. Southern grapes and Duchess ap­
ple,- are on the market.
Fresh Fruit—

Appl* -. 1*1 h* M l................ ........... 1 30
Granges. Valencia ......................... ........... 5 «1 1 3-1
Ban mas. bunch ............................... ........... 2 30 3 SB
falifoiiiiu Union», ri.it. — 7 no

3 -■)
\\ a -liin„:-»n appl* s ...................... 2 Ml
t icttutlx i - i*-r diN. ........... n Tti
Grapes, Mile, basket

t 23

Bartlett pears, case ...................... 3 no
Bartlett hardy i-ears .................... 2 75
Washington peach plums ............. 1 50
Ontario tomatoes ........................... l 10
New potatoes, per bushel ------- 0 GO

NEW BRUNSWICK MARKETS.

St. John. Sept. 5.—laical wholesale 
grocers are unanimous in opinion that 
season thus far has been one of best in 
many years and some are prepared to 
present figures certifying to fact that 
bulk of trade and returns have been 
much mort* encouraging this year than 
for sonic time. This refers chiefly to 
local market but it may be said that 
throughout New Brunswick as well con­
ditions of trade are most pleasing, large
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The Need of System in a Retail Business
A Look Into Some Grocery Stores Where Reform is Needed—
Planning the Work of Clerks—Lack of Attention to Floor 
Space—How One Dealer Secured Number of New Customers 
by Means of Systematic Delivery;

By O. S. Johnston.

sales being recorded. Collections during 
the last month or so have, however, been 
slightly disappointing to some dealers 
and there may be a few losses on this 
account.

Market during the past week has seen 
few changes of unusual interest. Flour 
remains unchanged and at present there 
seems to be no reason for expecting any 
alterations in quotations. Local advices 
to hand are to effect that Ontario wheat 
crop has been harvested and that it is 
only about bU per cent, of last year. No 
change worth noting is looked for until 
t he crop in northwest is harvested, or 
at least until it is determined how heavy 
it will be. There has been a slight ad­
vance of about 4 cents in oats caused by 
the wet weather interfering with har- 
v esting.

Pork and beef remain high and there 
seems to he no lowering of prices in 
view.

Butter and eggs are on upward move, 
and former is particularly scarce. High 
price* are expected for butter before the 
winter is fairly well under way.

.............. $ .... $0 15
IJeans, hand picked, bushel ........... .............. 3 10 3 15
Beans, yellow eye, bushel ........................... 3 00 3 05
Butter, dairy, per lb........................... .............. 0 26 0 28
Butter, creamery, per lb............... ............. 0 24 0 25
Buckwheat. Wgrey. bag ...........
Cheese, new, lb...................................... . o i:,\
Currants l’s, lb...................................... .............. 0 08 0 081 »
Canned <binds

Beans, baked ................................. ............. 1 25 1 35
Beans, string .................................. 1 20
Corn, duz........................................... .............. 1 00 1 05
I’, ■ N ". 1 ................................... 1 274
1 *• Xu. 3 ................................... 1 324

1 374
]‘vit* No. 1 ..................................... 1 80
Beaches, 2's, do/............................ ............... 1 95 2 00
Beaches. 3's, do/........................... .............. 3 00 3 05
ltaspberries, doz.............................
Strawberries .................................... 2 20

1 85
............... 4 00 4 25

< 'orniuc al, gran....................................... 5 25
( 'omnuul, bags ................................... 1 90
Commeal. bids........................................ 3 95

0 28

4 50
Fish, cod, dry .................................... 5 50
Flour, Manitoba .............................. ..............  Ô to 6 75
Flour, Ontario .................. 5 85
Lard, compound, lb............................. ..............  0 114 0 IF,
Lard, pure, lb........................................ .............. 0 14wi 0 15
Lemons. Messina, per box ........... ..............  3 5" 4 00
Molasses, Barbados, fancy ........... ..............  0 354 0 36
Oatmeal, rolled ....................................
Oatmeal, std............................................. r, 35
Bork, domestic mess ........................ ..............  24 50 24 75
Bork. American clear ...................... ............... 24 25 26 50
Botatoes, barrel .................................. 3 Of»
Raisin- California, seeded ......... ..............  0 09 0 09' -
Rice, per lb............................................. ..............  4 25 4 50
Salmon « a.-.i

Red Spring ......... '•....................... ............... 9 25 9 50
..............  8 50 8 75

Standard gianulated ................ ........... 5 10
Austrian granulated .................. ............... 5 00 5 10
Bright yellow ................................. .............. 4 91 5 00
No. 1 yellow ............................... .............. 1 !'<> 4 70
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PLATE GLASS WINDOWS ON 
HINGES.

In Carlsbad, Germany, all the plate 
glass windows are on hinges enabling 
the store staff to get at them from the 
front a- well as from the inside. This 
method of hanging them is found to lie 
specially serviceable where the stock is 
large and varied and the space valuable, 
and therefore, narrow, as well as where 
business is being done with passers-by. 
Many of the windows are, too, of enor­
mous size.

The sea captain who begins a voyage 
without a compass encounters a sea of 
trouble. The building contractor who 
starts to erect without laying his plans 
beforehand, is, to adopt an old saying, 
building castles in the air. Success in 
business has invariably been achieved 
by men whose plans have been well 
mapped out before the first gun was 
fired, by men who have equipped them­
selves with a compass and who made 
I heir trade building plans along sound 
lines.

What value then, do you place on 
system ? Do you believe in letting a 
business run you. or running it your- 
-c|f ! With system you can run it suc­
cessfully. Without it, it will run you 
to the wall. The latter would be an 
undesirable state of affairs, so let us see 
where well preconceived plans have help­
ed out some, while lack of same have 
hindered others from advancing.

Planning the Clerk’s Work.
If there is anything which is an 

abomination in the sight of a customer, it 
is a clerk doing something other than 
attending to her or doing nothing at all. 
All women are not impatient, but some 
clerks apparently do their best to make 
them so. In a grocery store not long 
ago a woman was seen awaiting atten­
tion at the counter while the clerk was 
snatching a glimpse at the sporting page 
of a newspaper. This kind of service 
gives rise to complaint, and when the 
store is criticised by the customers, they 
are justified in saying, “my, but they’re 
slow. ’ ’

There is a dealer, howe’ er, known to 
the writer, who realized that by appor­
tioning certain work to each clerk he 
would overcome the loafing evil and 
here is what he has to say :—“I used to 
have one clerk always work on the front 
counter filling orders as they were tak­
en. thinking that the large pile of goods 
constantly on the counter would im­
press the customer with the busy nature 
of the store, hut I often noticed custom­
ers standing near him waiting to lie- 
served and becoming impatient when he 
I mid no attention to them, but went on 
with the work T had given him. 1 began 
to plan a little, and decided to set aside 
a place for this man in the rear and in­
structed the clerks as they took an order 
to pass it on to him for filling. This 
plan kept them always on the hop, cus­
tomers got served quickly, and there
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was no possibility of their standing near 
the order filler and getting impatient 
because he stuck to his post and did not 
serve them.

System in Delivery.
11 Sure Mr. Blank runs the legs oil his 

horse while mine is always fresh and 
never overworked,” remarked another 
dealer. He at one time had trouble in 
delivering goods promptly until he con­
ceived a plan. Just as soon as the driv­
er was ready to move out in a certain 
direction, he would use the telephone 
and call up some housekeepers who never 
dealt with him, at least sparingly, and 
spoke thus, “Madam, my afternoon de­
livery is almost ready to go out. Me 
will pass your door in a few minutes. Is 
there anything 1 can send you ? What 
about —1” And right enough this man 
of enterprise got a number of them to 
say “Yes. send me —.” The result was 
he took away a number of customers 
from his competitors and established 
two or three deliveries at certain hours 
each day which as he candidly put it. 
“I bluffed them into thinking was a 
regular thing with me.”

The greatest victories in war have 
been won through the preconceived plan, 
and not acting on the spur of the mo­
ment. Here is a case where a dealer 
educates his customers to order gond- 
for such and such a delivery, thereby in- 
cerasing his business all round.

Overcrowding With Hampers.
There is a certain store in Montreal 

which in one way causes temporary 
amusement to customers ; hut this 
amusement unfortunately for the dealer, 
soon develops into disgust, and I he 
transition is rapid. Instead of havin : 
hampers delivered at hack or at any 
rate carried to rear of store, the propri 
et or has them left in the middle of tin- 
floor, which is none too spacious and tin 
customer has an amusing time finding 
her way to the counter. But rutiled 
feelings are soon aroused when the deal 
er opens a crate of celery and peels n 
there and then, throwing the leaves her, 
and there, placing danger in the way or 
visitors because many a fall has come li­

the direct result of tramping on a pc, i 
of some description.

One may rest assured that there i- 
something wrong when he sees a woman 
gathering her skirts on entering tin 
store. He may count on something In 
ing there which is objectionable
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Watching Progressif Western Crops
To Discern Probable Trend of Flour and Cereals — Wheat 
Showing Well So Far—If Conditions Continue Favorable May 
be Concessions in Flour—Something More Definite in Few 
Weeks.

As fur some time now, the eyes of the 
milling world as well as ot those retail 
dealers interested in Hour and cereals 
continue to he directed to the approach­
ing new crop. They are closely watch­
ing the progress of the Western Canada 
harvest to discern if possible, the prob­
able trend of values in flour and cereals 
during the coming season.

Western Canada gives promise of a 
record wheat yield this year and esti­
mates now range around the 200 million 
mark. If nothing crops up between now 
and the end of the harvest, it is felt that 
lower prices oil wheat and wheat com­
modities will be seen. Wheat market al­
ready shows signs of wavering under ap­
proach of new crop. Threshing is now 
under way in certain centres and in a 
lew weeks, something definite should be 
known and if conditions continue as fav­
orable as at present, some shading in 
values seems evident. However, it must 
he remembered that the wheat is not all 
harvested yet.

This year’s crop of oats also promises 
well and this was probably responsible 
lor last week’s decline in rolled oat mar­
ket. Western millers thought present 
prospects of a yield ranging from 176 to 
211(1 million bushels warranted lower 
prices and thus the decline.

II looks as if winter wheat flour will 
range al fairly high level this year. The 
* tularin crop of wheat which is now har- 
vesled is only about till per cent, of last 
year, although it must be remembered 
that Iasi year’s yield was heaver Ilian 
usual.

MONTREAL.
I'MICR. There has been a fair 

volume of business done for local ac- 
eeniil with a passing demand from the 
country, Iml export business has been 
practically nil as buyers on the other 
side are expecting lower prices for the 
new crop which from all appearances 
will be.a record one.
Winter wheat, fancy patents, in bags   I 50 4 75
•Straight rollers, in bags ................................. 4 3J 4 50
Manitoba 1st Swing wheat patents, bags............. 5 80
Manitoba straight patents, in bags ............................ 5 30

Manitoba strong bakers, in bags .......................... 5 10
Manitoba second, in bags .......................................... 4 70

ROLLKD OATS. — Following on re­
cent decline rolled oats are resting there 
being no further change. Bui there is 
a little more business doing.
Fine oatmeal, single bag lota ............................. 2 64
Standard oatmeal, single bag lots .................... 2 64
Granulated oatmeal, single bag lots.................. 2 64
Bolted Corn meal, 100 bags ...................................... 2 25
Rolled oats, jute bags. 90 lb. single bag

lota .................................................................................. 2 27 Vs
Rolled cats, cotton bags, 90-lb., single bag

lots .................................................................................. 2 X!‘g
Rolled oats, barrels ....................................................... 5 25
Rolled wheat, bbl.......................................................... 2 75
Hominy. 9b lb. sack ...................................................... 2 30

TORONTO.
FLOUR. There have been no changes 

in local Hour prices nor are there any 
particularly new features to report. The 
same keen interest in the progress of 
Western Canada's# wheat crop is in evi­
dence.

There has been no improvement in the 
delivery of winter wheat. Probably 
farmers are busy just now or they may 
he holding hack as in other years. Wheal 
prices• are still too high for any export 
business in flour.

Manitoba Wheat.
1st patent, in car lots, per bbl................................ 6 70
2nd patents, in car lots, per bbl........................... 5 20
Strong bakers, in car lota, per bbl......................... 5 00
Feed flour, in car lots, per ton .................31 00 33 00

Winter Wheat.
Fancy patents, domestic consumption... 4 85 5 15
1'atents. 90 p.c., domestic consumption. 4 55 4 85
Straight roller, domestic consumption ..4 35 4 55
Blended, domestic consumption ............... 4 85 5 05

I'KRKALN. Rolled oats prices are 
unchanged al last week’s decline of 26 
cents per barrel. It would seem that 
il was I he shadow of the approaching 
new crop which brought about the re­
duel ion, as old oats continue firm on ac­
count of scarcity. Again, it is said that 
some western millers indulged in price 
cutting, and that lower prices were fol­
lowed by Kaslern manufacturers.
Rolled oats, small lots, 90 lb. sacks ................ 2 37'
Rolled oats. 25 bags to car lots ............................ 2 27'g
Standard and granulated oatmeal. 98IV.

sk............................................................................................. - j"
Rolled wheat, small lots. 100 lb. l>bls.............. 3 011
Rolled wheat. 5 barrel to ear lots............. 2 80 2 99
fornmeal. 98 lb. bags. 25 bag lots ........... 2 2a 2 3.»
Rolled oats in cotton sacks. 5 cents more.

MILL FEFiDS. Demand for both 
bran and shorts continues to exceed the 
supply. Prices are unchanged.
Bran. ton. car lots 
Shorts, ton. car lots

$22 00
26 00

WINNIPEG.
FLOUR AND CEREALS. With the 

selling in of finer and more settled 
weather wheat prices are easier and 
Hour may follow suit. The export situa­
tion is however strong and may counter­
balance t lie weight of a heavy crop.

1st vat. nt>. vwt...................................................... i U» .15
.ni patents, vwt........................................ 2 86
Strung linkers', vwt........................................... ’ ?'■
Rolled Oats

JO IV. sack ........................ o mi
to 111. sack I I .
80 lb. sack......................... J l'
Granulated uattoeal, ta i vwt. . 2 7'» 2

t’oin M.al
W It., sacks ........................ 2 W
19 it*, sacks ............................. l-o

TAKING UP EXTRACT STANDARDS

Meeting to be Held in Ottawa on Sep 
tember 25 For This Purpose.

Toronto, Si pi. 5. Some months ago 
negotiations were begun between I’liiiT 
Analyst A. M<(lill of Inland lii xdine 
Department. Ottawa, and I lie Pure Food 
Section of the Canadian Manufacturers’ 
Association with regard to loud si an 
da ids for extracts. These standa rd' 
havv not yet been fixed, a> both Prof 
McGill and the manufacturers arc 
anxious to have them a- practicable a- 
possible, and, therefore, wdl lake plenty 
of time.

Recently a meeting wa- held in To 
ronlo to discuss a draft of vanilla and 
lemon extracts from Mr. McGill There 
were present .las. Litsler. I.iislcr Pure 
Pood Co., w ho is chairman of I tic Pin o 
Pood Section of the G. M. A.; P. P 
Stuart. Sluarl Bros.. Niagara Palls; Mr. 
Moore, National Drug <’■>.. Toronto: amt 
Prof. Cotton, ol .1. ,1. McLaughlin, Lim­
ited, Toronto.

Some changes were suggested in the 
drafted standards and Mr. McGill will 
tic met in Ottawa on Sept. '25 to go into 
them thoroughly. The annual meeting 
of the Canadian Manufacturers' Asso­
ciation will In- held at Iliai time in 
Ottawa.

According to statistics compiled by a 
New York agency, only 2.51MI grocers 
and delicatessen dealers in I liât city are 
rated $1.0011 or more. The list contains 
the names of 14,000 dealers.

t
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Competition in Chocolates Aids Dealer
The Old Peppermint Drop and Aniseed Ball are But Poor Rela­
tions to the Candy of To-day—These Have Not Only Been Im­
proved in Quality, But are Supplied in More Attractive Form 
—Boxed Goods and High Quality Bulk Varieties Enable Deal­
ers to Secure High Class Trade—They Can Sell Candy For 
What it is, Good Food. !

‘■.My. I never had these when J was 
a girl. That i.- what our grandmoth­
ers would say if they were here to-day 
and took a stroll through some of the 
leading grocery stores in any large city. 
They would gaze with pleasure on the 
delirious confections and wonder why 
the young folk are not satisfied with 
I he old fashioned cinnamon stick, pep­
permint drops and aniseed hall.

lire long, though, they would realize 
that extravagant us the taste may have 
grown, nevertheless, the increased out­
put of sweetmeats from the factories 
and their richer nature must simply he 
one of the striking results of the onward 
march of science and skill.

Chocolates Show Great Advance.
The greatest advance has undoubtedly 

been made in I lie manufacture of choco­
lates. The smaller chocolate with the 
rich, delicate centre has made great 
headway. One manufacturer vies with 
the other in his anxiety to produce 
something belter and different. In fact, 
manufacturers resemble, in a sense, the 
ISereans of Scriptural fame, who were 
always on the lookout for “something 
new. ’

Helps The Dealer.
And all this rivalry helps the retailer. 

It insures him being offered purer goods 
and puts an obstacle in the way of the 
unscrupulous maker who would force 
impure goods upon him, or at least 
concoctions which have no appealing 
force for the consumer, but an attractive 
dcsirc-creal ing name.

There is a constant cry for pure clean­
ly goods and the fact that even a num­
ber of staple lines arc being put up in 
cartons, makes it natural for us to ex­
pect a good deal of confectionery being 
delivered in scaled packages. This 
keeps I lie goods fresh in their passage 
from factory to consumer, and preserves 
the pure flavor of the cocoa and what­
ever flavoring may be used. While 
sales are frequent ly made from trays in 
the show cases, there will be a constant 
demand for I he package goods also. 
Hulk goods, properly cared for, are a 
splendid stock to handle also.

Attractiveness of Package Counts.
Package chocolates afford splendid 

opportunities for display, more especi­
ally as in more recent years, a move 
has been made towards highly litho­

graphed boxes, which, in themselves, in­
vite a test. Here again is another in­
stance of competition working indirect ly 
for the retailer. In the case of bottled 
goods the label is pretty well a fixed 
thing, no change from one year to the 
other. Mnl with chocolates. Dame Fash­
ion is in control, and sees that the taste 
is entered to regularly by a total periodi­
cal change in style of package, etc.

In the olden days chocolates were not 
an extra desirable stock, because fac­
tories were not properly ventilated and 
mi humid days the coating would soften, 
and the supply, instead of being at­
tractive. would become a sticky mass and 
prove objectionable to the eye. To-day 
refrigeration machinery has reached 
such a stage of perfection that the cool, 
icy air can be introduced to the coating 
and dipping room, uniformly in every 
respect, with the result that the coating 
can be preserved and an equal and last­
ing chocolate color is given the sweet­
meats.

Medical Experts Recommend Candy.
When the medical profession advo­

cates a reasonable use of pure candies, 
I lie dealer may feel sure that he will en­
counter no snags when offering good 
goods for sale ; and while at one time 
the digestive organs were considered li­
able to derangement from contact with 
candy, to-day the profession are more 
acquainted with the food value of sugar 
and cocoa and the percentage of nutri­
ment in hoth, and so are not antagonistic 
to it.

To sum up, therefore, the retailer 
should consider the points just given, as 
they prove conclusively that no good 
store should be without a strong well 
arranged confectionery department. As 
aforesaid, the public demand for pure 
chocolates is strong, and ! he rivalry 
among bigger manufacturers goes far 
towards raising I he standard of purity, 
while the elaborate packing means easy 
sales. Indeed, the dealer should get 
some data on the nutritive value of 
sugar, etc., and with it. he will find him­
self in a position to talk intelligently to 
I lie customer and to create sales on his 
own initiative. After all, what is more 
desirable than to be able to create sales 
in this way Î By cultivating the art, you 
secure yourself a place amongst the 
ranks of those big dealers who are call­
ed. and truly called SALESMEN.
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SEASONABLE FISH LINES.

Facts of Interest About the Haddock 
Cod and Maritime Sole.

HADDOCK. — The haddock may be 
called a staple fish line as it is on the 
market almost the whole year round. 
The main sources of supply are the 
Banks which extend from the latitude of 
Newfoundland, down as far as Nantuc­
ket island, that is. to a point opjvosile 
the State of Rhode Island. The quan­
tities caught both in the States and 
Canada run well into the millions of 
pounds annually, one large wholesaler 
putting the amount conservatively at 
10,000,000 pounds. As an article of diet 
it is very popular, and dealers can have 
no difficulty in getting rid of a fair 
quantity weekly, if they only go the 
right way about it. One strong point in 
favor of large sales is the fact that it 
is much cheaper than any other fish and 
the trade can always count on a heavy 
sale during years when (lie cost of living 
reaches a high level.

COI) FISH. The cod, for sake of ex­
planation, may be termed the raw ma­
terial for several lines of prepared lisli 
put on the market, such as dried cod, 
boneless and skinless cod, desiccated or 
shredded, and in the popular form salt 
ed cod. As to the latter in former days 
when distribution problems were many 
and facilities few, the salted cod wa> 
one of the main lines of diet. To-day a 
fair number of shipments are made in 
the salted form but the heaviest demand 
is for the prepared, the reason being ap 
parent. Large quantities are also sold 
in the fresh state but not to same extent 
as the haddock. Codfish is certainly one 
of the most palatable of sea food and ils 
reputation is a world-wide one. It be­
longs to the northern latitude of this 
country, the season running from May 
1st to the end of December. The length 
of the season is due to the fact that it is 
first located deep down miles out from 
the coast, a gradual move being made 
towards the shores till it is sometimes 
found in the narrow and shallow inlets 
It then moves out again being caught 
at end of season on the farthest hunks 
of I he ocean. That it is one of the most 
prolific of fish, no one will dispute as 
one female will deposit as many as Ml. 
000,000 eggs.

I*. Y. Anderson, general merchant. 
Wyoming, Ont., has been advertising a 
going out-of-business sale. It began on 
Aug. 24. anil lasted until Sept. 4. The 
advertisement stated that “4 hollies ol
extracts”, “7 bars----- soap”, and “■>
boxes ammonia” would each be sold for 
25 cents “if bought together with other 
groceries to the value of $1 or upwards.
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Rainy Weather Hampers Curing of Fish
On Eastern Coast—May Have Some Effect on Prices Later On—Need Fine 
Warm Weather—Cooler Weather Needed to Enliven Oyster Trade.

Cufavorahle weather in the Maritime 
provinces is interfering In a eonsiileralile 
••Meat with the curing of tish. For some 
lime rainy weather lias been general, 
making it impossible to cure stock. It 
!.- felt Unit this may probably have some 
effect on prices later on, especially if 
they do not soon get line warm weather. 
Il is said that fishermen have thousands 

■ U ipiinlals of cod sailed, but not dried.
While the oyster season has opened 

.vjuin. it has not as yet developed into 
appreciable proper!ions. Initial ship­
ments are coining along, more retailers 
aie being induced to take up the line, 
Inti cooler weather will be needed to 
bring activity. Fish business appears to 
be shaping for a good fall trade.

There is a firmer feeling in swordfish 
l ir a> weather grows cooler they become 

mure scarce.

QUEBEC.
MliNTItKAL.- Halibut is very scarce 

and price has advanced considerably, 
‘supplies coming to hand now are from 
American supply of Pacific Coast, the 
customs duty payable adding to price.
• iaspe salmon is practically finished, but 
small supplies of fresh It. ('. salmon arc 
coming along. Brook trout arc so scarce 
I ha I none is obtainable at present. 
Haddock and cod though, are plentiful, 
also lake trout and whitefish, but fresh 
dore and pike are extremely scarce.

FRESH AND FROZEN.
Fancy spring salmon, per lb.....................  0 18 0 20
Large shad herring, each ................................... 0 02
Market cod, cases. 250 lbs., per lb..................... n 04
Less than case ...................................................... 0 04's
Smelts, fancy ........................................................ 0 10
Haddock .................................................................. 0 (M'i
Halibut, per lb...................................................... 0 12 "
Herring, frozen, per 100 fish ................. 1 90 2 00
Mullein .......................................................... 0 04 4 0 05
Pike, dressed and headless, lb......................... 0 08
Steak, cod ............................................................. 0 Ofi
Mackerel ................................................................. 0 10 *
B.P. red salmon ........................................ 0 1Ô 0 11
New Oaspc salmon, per lb.................................. 0 15
Qnalla salmon .............................................. 0 07% 0 08
No. 1 smelts, per lb.............................................. 0 09
Pake trout, per lb................................................. 0 12
whitefish. large, per lb............................... 0 09 * 0 10

£od tablets. 20 1 lb. tablets .................... 2 30
Whitefish small, lb............................................... 0 06
Barbottc (dressed) bullheads, per lb.................. 0 OS'/g

PREPARED FISH.
Ronclero cod. in blocks or pkg*., lb............ 8. 10. 11. 12
Lu PpU°ck. 100 lb. bundles, per bundle ........... 5 50
Shredded rod. 2 doz. in box. per box .................... 2 10
Boneless strip cod, 30 lb. box ............................... 0 12

SALTED AND PICKLED.
New green cod. per bbl., 200 lbs...........................
New Labrador herring, per bbl..............................
New labrador herring, per half bbl........................
No. 1 mackerel, pail ..............................................
No. 1 mackerel, half bbb........................................
Lake trout, kegs .......................................................
No. 1 green haddock, per 200 lhs. ........... j 50
Salt eels, per lb......................................................
Salt sardines, bbls............ ..................................
Salt sardines, half bbls..........................................
Lake trout, half bbl. .........................................
Scotch herring
Scotch herring, keg ............................................
Holland herring, half bbl. ................................
Holland herring, keg ...........................................
Boneless new herring. 10 lb. boxes .................
Salt eels, per lb.....................................................
Labrador salmon, bbls...........................................

SMOKED.
Bloaters, box ..............................................................
Yarmouth bloaters, fancy. |ier box .....................
Haddies, fancy. 1Mb. boxes, per lb......................
Fillets, fancy. 16 lb. boxes, per lb.......................
Herring, new. smoked, per Itox ...........................
Kippers (small), per box of 50 fish....................
Smoked salmon, per lb..............................................

SHELL FISH.
Solid meats-Standards, gal.. $1.75; selects, gal.. 
Boiled lobsters, per lb...............................................

2 on 
0 20

ONTARIO.
TORONTO.—11 renter activity should 

shortly develop in tisli and oysters. 
Wholesale dealers are beginning to put 
their shoulders to the wheel and retail 
dealers should now begin the planning 
of their fall campaign.

There are no changes in local ipiola- 
I ions. Whitefish and trout continue 
scarce. While oyster season is opened, 
even all wholesale dealers are not hand­
ling them ye!, lull will commence soon. 
Cooler weather will help trade a good 
deal.

FRESH CAUGHT FISH.
White fish, i>cr lb................................................. 0 12
Lake trout, jut lb................................................. 0 12
Steak, cud .................................................... 0 08 0 09
Haddock .......................................................  007 0 09
Halibut ..........................................................  0 11 0 12
Flounders ............................................................... 0 07
Herrings, per lb.............................................. 0 05 0 06
Pike ........................................................................ 0 07
Perch ....................................................................... 0 07
Restigouchc salmon .............................................. 0 25
Blueflsh .................................................................. 0 20
Striped bass .......................................................... 0 25
Butterflsh ............................................................... 0 15
Sea bass .................................................................. « »
Sea herring ........................................................... 0 08

SMOKED.
Finnan haddic .............................................. 0 08 0 09
Smoked fillets ......................................................... 0 12
Smoked bloaters, 60s ........................................... 1 25

PREPARED.
Shredded coil. 2 doz. pkgs. to box .................... 2 25
Acadia cod. 2 lb. boxes. 12 to crate ................. 2 80
Coil in loose strips. 25 lb. to box. lb.............. 0 J*-
Mackerel, each ...................................................... 0 22

NOVA SCOTIA.
HALIFAX. There is practically noth­

ing doing in fish business at present.

F.\|»>rls are liulil and I lie re i- lillle li.~h 
m store here. Weather continue* un­
favorable for curing li*h. and tin- max 
have effect on prices later on. Condi­
tion.' iu this rc'perl arc uiiprecendeiitcd, 
and outlook i> not promisinu. It is 
staled Iliât llic ti'liermen have thousand* 
id' ipiinlals of cod sailed, lint not dried, 
and that they inns! have line warm 
weal her to cure I lie fish. Scarcely a day 
liasses, Imt rain falls.

Fresh herring are in good supply. Inn 
local demand for tlu> class ol fish i- 
light. Salt herring is i better seller, and 
there is some good Mock now on I lie 
market.

While some small hauls ol mackerel 
are being made along coast in vicinity ol 
St. Mary's Bay. fishing thi* season lia* 
been a failure. There arc practically no 
cured luaeki re I of any size offering.

Catches ol cod by inshore hank fish­
ermen are small. I -a rge ipianl il ivs ol 
Haddies are being exported. Smoked 
salmon are fairly plentiful. There i> 
not much doing in the canned fish line.

MANITOBA
WINNIl'Kti. There i* nothing to.re 

port in fish business all staple lines be­
ing steady and demand ipiilc up to ax cr­
ane. Oysters «ill probably lie on mar­
ket next week.
Fish

Ftvsli *.ilimhi .. 11 l •
Lake \Vhitti|Mg uliitelhlt. lb...........  «>
I
S|,ak. 0*1 ...................... «‘Id
Tr«*ut .............................. » 1-
ll.ilihllt .............. 0 10
Finnan I un Mies .................... ...................... «* «^
Bloaters, pi-r l*ix I 5«*
Hnllaitil herrings, keg........................ - ■ ■ ® ©
Kip|M-rei| herrings l*»x ■ jj“
l.aiirailm herrings, half lia riel 1 ’*}
Maekerel, salt, keg.............................. - -

— @
F. Sipiires, g rover, llax dock. Out., and 

his clerk. W. .1. McBurney. atIcnded the 
Canadian National Fxhiiiil ion on the 
holiday.

C. A. MacM illcii of Sugars & I ’aimers. 
Ltd. Montreal. s|ient the week end out 
of town.

47

i —



) Fruit c
^cxn

Domestic Peaches Now in Good Supply
Being Pushed for Preserving—Crawford Variety in This Week 
—Bartlett Pears Ready to Pick—Lombard Plums are Short—
Lemon Prices Maintained—Little Attention to Oranges.

Hume grown fruits occupy the centre 
of the stage at most fruit markets just 
now with peaches in particularly good 
supply. California peaches are being 
forced from the market by the flood of 
the Canadian stock which is running 
more and more to freestone varieties and 
i.- eoii.-ci|UcntIv being pushed strongly 
foi- preserving purposes. Crawfords 
made their dehut this week but crop is 
light and prices are expected to rule 
quite high.

The Canadian pear is not yet far en­
ough advanced to force American pro­
duct off market. Oregon and Washing­
ton are sending some Rartletts but are 
now about done shipping. Canadian 
Rartletts are now ready to pick although 
rallier hard as yet. Lombard plums 
which arc usually a good crop are light 
this year. Damson plums will also be 
high.

Malaga grapes have been coming to 
Canadian markets from California. This 
Week marks the arrival of some Cana­
dian slock which will continue to in­
crease. f'unteloupes are plentiful but 
on soim markets there are a lot of poor 
quality.

In spite of weather that does not 
work tor a- large a demand as usual, 
lemons maintain a steady position. As 
pointed out before, stocks are not large 
while there will be little or no stock com­
ing along until arrival of new crop. Late 
Valencia is only variety of orange now 
available but owing to pressure of do­
mestic fruits, they are not getting much 
attention just now.

MONTREAL.
GREEN FKCITS.- The market keeps 

active, with all lines moving out freely, 
even though some quotations are on the 
high side. Still the consumer is getting 
used to paying the upper figure so that 
the advance in cost does not present any

3 00

O

great difficulty in the clearance of 
stocks. A large part of the country 
trade is being supplied by growers near­
by, but nevertheless a large volume of 
business is being done locally. Cali­
fornia oranges are easier. Available 
supplies of foreign lemons are lighter 
than during corresponding period of last 
year, but even taking this into consid­
eration California varieties have not ad­
vanced to any extent. Of course the 
quality of the Californians offered may 
have kept, prices steady, as the quality 
was not up to usual standard.
Bananas, crated .............................................. 1 75 2 25
OrajK- fruit, Florida, case ......................... 6 5f) 7 50
Lemons .....................   4 00 4 25
lûmes, box ................................................................ 1 25
Oranges—

Navels ................................................................... 4 50
Late Valencias ................................................... 4 50

Pineapples—
Cubans, cases of 24 ............................... 4 25 4 50

O rapes .......................................................................... 2 75
Summer apples, No. 1 ............................................ 3 50
Summer apples, No. 2 ............................................ 3 00
California plums ............................................ 1 50 1 75
California jtears .............................................. 3 00 3 25
California jjeaclies ............................................... .. 1 50
Ontario pears, basket. .................................... 0 75 1 00
Ontario plums, basket ...............................  0 75 1 Of)
Ontario peaches, basket .............................. 0 75 1 00

VEGETABLES. Good supplies of 
Canadian vegetables of good quality are 
moving out just as quickly. The potato 
market is a little easier in feeling. 
Prices have dropped considerably with­
in the past two weeks, and if supplies 
are as plentiful as at present there 
should be a further decline. New York 
leeks are no longer offered, while rad­
ishes are a little scarce.
Beans, green, bags .......................................  0 75 1 00
Wax beans ...................................................... 0 75 1 Of)
Carrots, bunch ................................................ 0 15 0 20
Cabbage, basket ............................ ............... 200 225
Cauliflower, dozen ................................................... 1 75
Celery, dozen ................................................... 0 50 1 00
Cucumbers, basket ........  0 30 0 35
Peppers, green, basket ......................................... 3 75
Lettuce, Boston, doz................................................. 0 25
Radishes, dozen ........................................................ n 2ft
Sweet potatoes, per basket ...................... 3 00 3 60
Potatoes fireen Mountains, bag ..................... 2 00
New potatoes, per bbl.................................... 4 00
Spinach, box .....................
Parsnips, bag .....................
Tomatoes .............................
Turnips, per bag .............

cure. The glut of plums is over and for 
balance of season supply will only be 
moderate. Lombards which are usually 
such a large crop are light this year 
There is a small quantity of Damson 
plums but owing to demand from North 
West they are high in price. They arc 
quoted at 70 cents per basket. Bartlett 
pears are ready to pick hut will he quiti 
lianl for a week yet. For this reason 
Rartletts from Oregon at $3 per box arc 
selling for table use.

Reaches are plentiful and runniim 
more to freestone. Crawford peaches 
will he ready at end of week hut crop 
is light. Champion grapes are com i li­
ai on g at 30 cents per 6 qt. basket. Mai 
aga grapes are a little lower in price.

1 60

5 fil l

o'ii
I 00 
I) 31) 
I) 33

1 5fi
2 25

2 nn
1 25

1 25 
0 13

1
0 fin 
ft 75

1 25
3 Mi
2 ftft

0 7» 

0 5ft

ft 65
0 50

Bananas, per bunch .........................
Huckleberries, basket, 11 qt..............
Limons, Verdelli ...............................
Limes, per 100 ....................................
Lawtonberries, per qt. box ...........
Oranges—

Late Valencias, ease ..................
Watermelons, each ............................
Musk melons, basket ............. ........
California Fruits—

Peaches, box .................................
Pears, Bartlett, full box ..........
Plums, box ...................................
<iraias. Malaga, per box .......
<1 rapes. Champion ...........................................

Peaehes, Canadian —
11 qt. basket. Leno ...............................  0 6ft
11 qt. basket, flat ................................... 0 40
6 qt. basket, Leno ...............................  0 35
6 qt. basket, flat ..................................  ft 1ft
St. Johns, 11 qt., Leno ...................... 1 ftft
SI. John, 6 qt........................................... 0 60
I‘ears, basket ........................................... 0 4ft
Plums, basket ........................................... 0 40

VEGETABLES. -Corn on the cob i- 
n little easier this week, selling down 
low as 12 cents per dozen. Beets, bean 
and carrots also are lower in pi n • 
while celery lias a downward fendein- 

Potatoes are lower in price and pm 
pects for this year’s yield are good. Tl • 
opinion seems to prevail that prices will 
he below the usual standard, unless tic 
present rainy weather continues hn - 
enough to rot the crop.

Cucumbers and peppers are in demain! 
for pickling purposes.

TORONTO.
GREEN FRCITS. Domestic fall 

fruits still occupy a position of promin-
48

Beets, new. Canadian, basket ..........
Beans, green. Canadian, basket, 11
Carrots, new. basket ..........................
Cabbage, new. per crate ..................
Celery. i>er doz......................................
Corn, doz...................................................
Cucumbers, Can., basket ................
Marrow, bushel basket .....................
Onions -

Spanish, per crate .....................
White emieins. IftO lb. sack .......
Yellow onions, 100 lb. sack —

Potatoes, Ontario, per bag ............
Peppers, green, basket 
Tomatoes, per basket

ft 20 0 2ft

0 12 
0 20

1ft 1 ft I

9 4 )
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V
Firmness in Lard at Several Centres

No Overplus of Spot Stocks—Hogs Light and Not Heavy Lard Producers—Fall 
Egg Season About at Height—West is Calling for Fresh Fall Eggs—Present 
Eggs Have Better Body—Butter Unchanged.

Firmness in lard is a feature of sev­
eral Canadian markets and at some cen­
tre!- the strung front has already deve­
loped into slight advances in quota­
tions. Immediate reason is probably 
scarcity of spot stocks. As one dealer 
said, “If we haven’t got the lard we are 
bound to see higher prices.” It seems 
lliât a considerable number of hogs too 
light in weight have been coming to mar­
ket and light hogs do not make much 
lard. Another firming factor is ap- 
proach of season of brisker demand for 
this article.

“The fall egg season is about at its 
height,” said an Ontario dealer this 
week, “and deliveries are about at their 
pinnacle.” He went on to explain that 
when deliveries reach a certain point, 
they again begin to recede and he felt 
• hat point was not far distant.

Eastern dealers expect to have a call 
I rmn the west for fresh fall eggs. In 
tact this demand is already in evidence. 
Present eggs are in good request. For 
-•une time hens have been living mostly 
"U “pick-ups,” but at this, the season 
•I harvest we begin to get “grain” eggs 
which have a better body and are prob­
ably belter keepers.

Eggs still continue in good consump- 
n' e demand. Not long ago a wholesaler 
remarked “If we haven’t enough eggs 
to supply the demand we know where to 
ret them—right across the border.” 
However, there are no U.S. eggs coming 
m, a firmer feeling having developed 
across line, while some shipments that 
did come in were not altogether satisfac­
tory.

Pastures at any rate should be excel­
lent after multitude of rains which we 
have been having but butter market in­
dicates that there is no overplus of this 
commodity. In fact, production is" not 
as large as a person would expect while 
some storing is still being done.

MONTREAL.
PROVISIONS.—There was not much 

doing in this market early in week ow­
ing to holiday but towards middle trade 
picked up, all lines of cooked meats sell­
ing well. Pure lard is none too plenti­
ful, owing to dwindling of supplies of 
live hogs and an advance would not be 
surprising. Plate beef is not quoted at 
present, local packers having none to 
offer.
Long clear bacon, bearj. lb. ....................................... 0 US
Long clear bacon, light, lb............................................ 0 14‘g

Extra large sizes, 28 to 40 lbs., per lb. ............. 0 14%
Large sizes, 20 to 28 lbs., per lb................................ 0 16
Medium sizes, 15 to 19 lbs., per lb...........................  0 164
Extra small sizes, 10 to 14 lbs., per lb.................... 0 161.-
Bone out, rolled, large. 16 to 25 11»., per lb— 0 lr-l„ 
Bone out. rolled, small 9 to 12 lbs., per lb.... < «84
Breakfast bacon. English, boneless, per lb.......... 0 18
Windsor bacon, skinned, backs, per lb................ 0 144
Spiced roll bacon, boneless, short, per lb............. 0 114
Boiled ham, small, skinned, boneless................. 0 26
Hogs. live, i>er cwt.......................................................... 8 50
Hogs, dress. |ter Cwt.......................................... 12 50 12 75

Pure Lard-
Boxes. 60 lbs. net, per lb.........................................  0 16%
Cases, tins, each 10 lb., per lb............................. 0 144
Cases, tins, each 5 lbs., per lb.......................... 0 14%
Cases, tins, each 3 lbs., per lb.........................  0 14%
Pails. *ood. 20 lbs. net. per in. .................... 0 14%
Pails, tin. 20 lbs. gross, per lb.............................. 0 10
Tubs. 60 lbs. net. per lb............................................ 0 14%
Tierces. 376 lbs. per lb............................................ 0 14
One pound bricks ..................................................... 0 13%

Compound Lard—
Boxes. 60 lbs., per lb.................................................... 0 14%
Cases. 10-lb. tins. 60 lbs. to case, per lb......... 0 10%
Cases. 6-lb. tins. 60 lbs. to case, per lb......... 0 10%
Cases. 3 lb. tins. 60 lbs. to case, per lb......... 0 10%
Pails, wood. 20 lbs. net. per lb.......................... u iu%
Pails, tin. 20 lbs. gross, per lb.............................. 0 14%
Tube. 60 lbs. net. per lb........................   0 10%
Tierces. 375 lbs., per lb............................................... 0 10%
One pound bricks ..................................................... 0 11

Pork—
Heavy Canada short cut mess, bbl., 35 45 pieces 27 00
Bean pork ................................................................................  19 00
Canada short cut back iMtrk. bbl.. 45 55 pieces. 27
Heavy short cut clear pork, bbl.................................... 23 00
Clear fat backs .................................................................... 28 60
Heavy flank pork, bbl.......................................................... 26 60

Dry Salt Meats—
Green bacon, flanks, lb...................................................... 0 14

BUTTER.—The next move will he up­
ward and not before long either is the 
definite statement of local wholesale 
houses. An advance was scored at all 
country points and our equivalent to 
28K cents at Montreal was paid at 
points 100 miles below Quebec this week. 
Dealers should see to stocks early.
Creamery blocks .................................................  0 28 0 28%
Dairy tubs, lb..................................................................... 0 25

EGGS.—Good demand with supplies 
good about sums up the situation. It 
looks though as if the supplies which 
have increased some lately will dwindle
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again and new laids should then move 
up another point even if they are re­
markably high now.
New laid eggs, per duz.................................................. J
Selects ................................................................................ -E*
No. I s .............................................................................. .. 0 K

POULTRY. No change is noted in 
this market, prices remaining steady 
under a poor demand. The heavy season 
though is ahead and if supplies are plen­
tiful a drop should come. Still it looks 
as if prices will remain high for the next 
few weeks. Turkeys are not asked for, 
though as aforesaid there is no particu­
lar call for any line.
Turkeys. No. 1, per lb................................................. v 25
Turkeys. No. 2. per lb. ............................. 0 22 0 24
Chickens. |«er lb.................................................... 0 18 0 22
Fowis. per lb............................................   0 15 » 16
Ducks, per lb..................................................................... Q ®
Geese, per lb...................................................................... 0 15

TORONTO.
PROVISIONS. — There is a fair 

volume of trade being done in |«ork pro­
duct'. a feature of market being slight 
strengthening in certain line'. Firmer 
feeling in lard was pointed out last 
week. It still continues with some deal­
ers quoting higher than present quota­
tions. Season of brisk demand in lard 
is now approaching.

Long dear i.' also a little stronger, 
although there seems to he considerable 
difference in ideas of different firms, 
varying from l.t'g to 14* •> cents. Break­
fast bacon is also slightly firmer. Live 
hogs are slightly firmer.
Smoked Meals—

Light hums, per lb...................................... li 1«% 0 18
Medium hams, per lb............................. 9 17 0 17%
Large hums, per lb.................................... i' 15 0 16
Hacks, plain, per lb................................... 9 19 0 20
Harks. |mu in. ul '«3*4 • 214
Breakfast Iwnm. |m lb. ?» 0 184
Hull Imcun. i*r lb......................................... 0 13 0
Shoulders ........................................................  0 11% 0 12
1‘icklvd Meats— lc lew than smoked.
Hull bacon, per lb......................................  0 13% 0 13%
Heavy mess pork, per bbl.................. 20 00 20 50
Short cut. t>er bbl........................................ 24 00 25 00
Cooked hams 0 25 6 2$
Long vivat bacon ........................................ 0 13 s 0 144

Uni. tierce», per lb. ................................................. ° 13%
Uni. Ml* i* r lb................. JJ J3%
Lard, pails, per lb.................... ................................... ®
Lard, compound*, per IV.. tierce» ...................... 0 10
Live hog*, local ............................................................ J *
Live bogs, at country point» „ - *5
I >res»ed hogs ..................................................... U TS 12 25

BUTTER.—The production of butter 
does not seem to he as large as one

~ 1X
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would expect considering the copious 
rains which have been general for some 
time now. However, there is a fair 
amount coming forward and a certain 
quantity is still finding its way into 
storage. There is really no change in 
immediate situation, as there has been 
no accumulation that would weigh mar­
ket down.

Pet lb.
Fresh creamery print ......................................  U 27 0 29
Creamer)- suivis ................................................... 0 26 0 27
Farmers’ sepaiator butter ...........................  0 25 0 26
Dairy prints, choice .......................................... 0 23 0 24
Dairy solids .......................................................... 0 22 0 23

EGGS.—We are now perhaps at about 
height of fall season in eggs. Deliveries 
have now about reached their pinnacle 
and will shortly begin to show a falling 
off. At least, this is what some dealers 
expect.

Some recent business has been done 
with the West as there will now be a 
demand from that direction for fresh 
fail egus to supply the early winter 
eggs. Present supplies are mostly grain 
eugs, of better body and perhaps slight­
ly better keepers.
New laid eggs, per doz...................................... 0 27 0 29
Fresh eggs, per doz........................................... 0 24 0 25

CHEESE.—There is a slightly firmer 
feeling in new cheese and prices have 
been marked up Vi cent. There is a fair 
business. Stiltons are quoted at 16 to 
17 cents.
Old Cheese-

Large .................................................................  0 18 0 20
Twin .................................................................. 0 18 0 19*

New Cheese—
Large ................................................................. 0 0 14%
Twin ....................:............................................ 0 1I\ 0 15

Twin ..............................   0 15 0 15%
Stilton ................................................................ 0 16 0 17

POULTRY.—Volume of poultry cont­
inu forward still continues large and

last week’s lower prices are maintained. 
There is a fair business.
LIVE POULTRY (prices paid to country merchants).
Spring chickens ............................................................ 0 14
Spring ducks ......................................................... U 10 0 12
Old fowl ............................................................................. 0 10
Roosters .................................................................... 0 07 0 09

WHOLESALE PRICES (to city retailers).
Spring chickens, dressed, lb............................ 0 20 0 23
Spring ducks, dressed, lb.................................... 0 14 0 18
Fowl, dressed ....................................................... 0 12 0 13

HONEY. — With larger supplies of 
new honey, more business will be done. 
Prices are expected to be on about last 
year’s level.
White clover honey, in combs, No. 1, doz. 2 75 3 00
Honey, strained-

Clover honey, 60-lb. pails, per lb...................... 0 12
Clover honey, 10-lb. pails, ner lb...................... 0 1214
Clover honey, 5-lb. pails, per lb...................... 0 12%
Buckwheat, 60-lb. tins, lb..........................  0 07 0 08

WINNIPEG.
PRODUCE AND PROVISIONS. — 

The butter market is firm and prices un­
changed. Large consignments of dairy 
butter are coming in and this holds 
creamery steady. Eggs are firm and 
likely to go higher. Poultry is now be­
ginning to be more in evidence with 
prices advancing. Lard and cured meats 
steady.
Lard, tierces ...............................
3 lb. tins, cases ........................
5 lb. tins, cases ........................
10 lb. tins, cases ........................
20 lb. pails ..................................
50 lb. tubs ....................................
Cured Meats—

Long clear .............................
Short clear ...........................
Shoulders ...............................

Ontario large- ........................
Ontario twins ......................
Manitoba large .................
Manitoba twins ..................

Butter-
Creamery ..............................

Eggs, fresh laid, Manitoba

0 29 
0 18 
0 22

0 IS}* 
8 85 
8 80 
8 20 
2 85 
7 00

0 13% 
0 14 
0 14 
0 14V* 
0 19 *

0 15V*
0 15% 
0 15 
0 1514

0 27%
0 24 
0 23

A Provision Counter That Pays for Itself
Dealer Saw That Competitors Were Getting Some of His 
Trade So He Interposed—Leaks Stopped in Over Weight and 
Loss of Large Baskets—Figures Total Cost Carefully and 
Makes Sure of Profit—What Some Special Attention Will Do.

In a talk on his provision department 
recently, a retail grocer gave some prac­
tical hints m reuard to its conduct that 
may prove of benefit to others in the 
trade.

This merchant, up to a few years ago 
and unlike his two competitors on the 
same street, did not have a provision 
counter. He saw considerable trade 
slipping through his tinkers on this ac­
count. When many a housewife wanted 
a few groceries, she would go to the 
store where she could obtain lier ham 
or bacon as well. He considered the 
problem for some time before be fin­
ally reached a decision ; because with 
these two stores in the same neighbor­
hood already well entrenched in the 
provision trade of the district, he was 
rather uncertain as to whether he would 
be able to work up a large enough trade 
to make it profitable.

Decides on Provision Counter.
However, he decided to make an at­

tempt. He installed a counter especi­
ally for this line and gave it particular 
attention. The window was used occas­
ionally to attract passing people, the de­
partment was brought to the attention 
of people who visited the store while 
the order men were instructed to push 
this line while on their rounds. The re­
sult lias been the obtaining of appreci­
able regular sales, especially during the 
summer and at this time of year when 
cooked and smoked meats are given par­
ticular attention.

One of the important points to be ob­
served, in his opinion in order to assure 
profit, is carefulness in weighing.

He recalls the fact that when he first 
opened this department that he suffered 
considerable loss through a careless
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clerk who when a pound was ordered, if 
there happened to be an ounce or so over 
would allow it to go as a pound. When 
all these undivided overweights were 
added up, it was found to amount to no 
little figure. That clerk was informed 
that he was not there altogether to see 
how quickly he could weigh and tie up a 
pound of bacon, without taking into cin- 
sideration that some profit was needed 
to pay the expenses of the business.

Strict on Determining Cost.
Another point dwelt on by this grocer 

is the need of careful figuring of cost 
to ascertain what each line should sell 
at in order to give a living profit. Cost 
with him is not the amount set down 
on the invoice but the cost set down at 
his store plus an allowance for shrink­
age and loss in weighing. Many lines 
of bacon, lie says, dry out considerably, 
while there is always a certain amount 
of loss in cutting and weighing and 
these all have to be taken into consid­
eration or profits are liable to be figured 
on too small a scale.

Many Points to Watch.
Carefulness is the key-note of his 

advice regarding this department. Care 
in weighing, care in slicing, care in 
storing to avoid drying out, has to lie 
observed. He lays stress on attention 
to details if a fair profit is sought.

He gives an instance of one detail 
needing attention. He is situated in a 
town and gets a lot of meats in basket.-, 
with which lie is charged but which are 
returnable in good condition. On 
figuring it up lie found lie was not re­
turning as many as received. The ex­
planation was that the delivery hoy who 
used baskets in delivering, seeing there 
were plenty of them, was somewhat 
careless, and many were lost and de- 
troy ed. Now lie is allotted just a cer­
tain number for delivering and the re-t 
as they come in are stored away until 
there are enough to return.

A NOTE OF WARNING.
There has been issued, by direction or 

the Minister of Agriculture at Ottawa, 
a conspicuous poster calling the atten­
tion of potato growers to the importai»-- 
of examining their crop to ascertain 
whet lier or not it is infected witli “Po­
tato Canker.” The hanger shows in 
natural colors a potato plant the wlmlt 
yield of which is affected by the diseu-i 
It also shows the appearance of individu 
al tubers in which the canker lias started 
to work. Growers or dealers who dis­
cover suspicious symptoms of the dis­
ease in their crop are requested to send 
affected specimens to the Dominion 
Botanist, Experimental Farm, Ottawa.

m,
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PON-HONOR

UNNS
FOOD PRODUCTS,

HAMILTON

WE wish to express our appreciation of 
and to thank our many customers fur 
their kind commendation of our ex­

hibits at the Canadian National Exhibition. 
They illustrate the efficiency of our pack­
ing plant, and the standard of quality on 
which we have built up our business, which 
will be fully maintained in the future. It 
will pay you to stock and push ( hums Pun- 
llonor food products.

GUNNS LIMITED,
PACKERS & REFINERS 

West Toronto, Ont. Montreal, St. John, N.B.

Travellers and Agents everywhere

FEARMAN’S 
“STAR BRAND”

English Breakfast 
BACON

The result of over fifty years 
experience in selecting and 
curing.

MADE UNDER GOVERNMENT 
INSPECTION.

F. W. FEARMAN CO.. L,mi„d

The quality of

WETHEY’S
Condensed

Mince Meat
has been daily making friends for the 

past twenty nine years.
WHAT ABOUT YOURSELF?

Are you one of its friends?
If not, now is the time to get acquainted 

All Jobbers. 3 doz. to a case.

WRITE US

J. H. WETHEY, Limited
ST. CATHARINES

“THE MINCE MEAT PEOPLE.”
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

BAKING POWDER.
W. H. GILLARD & CO. 

Diamond.
1-lb. tins, 2 doz. in case . .$2 00 
14-lb. tins, 3 doz. in case... 1 25 
14-lb. tins, 4 doz. in case... 0 75 

ROYAL BAKING POWDER. 
Sizes. Per doz.

Royal—Dime ........................  0 05
“ 14-lb............................... 1 40
" 6-oz................................. 1 95
“ 14-lb............................... 2 55
“ 12-oz............................... 3 85
“ 1-lb................................. 4 HO
•• 3-lb. ............................. 13 60
" 6 lb................................. 22 36

Barrels—When packed in barrels 
one per cent, discount will be 
allowed.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Baking Powder— 

6-lb. size, $8.25; 1-lb. tins, $2; 
12-os. tins, $1.60; 8-oz. tins, $1.20; 
6-os. tins, 90c; 4-oz. tins, 66c; 
6c tins, 40c.
BORWICK’S BAKING POWDER 

Sizes. Per doz. tins.
Borwlck’s 14-lb. tins .......... 1 86
Berwick’s 14-lb. tins .......... 2 36
Borwlck’s 1-lb. tins ............ 4 66

COOK’S FRIEND BAKING 
POWDER.

Cartons— Per doz.
No. 1, 1-lb., 4 dozen ...... 2 40
No. 1, 1-lb., 2 dozen ............ 2 60
No. 2, 6-oz., 6 dozen ............ 0 80
No. 2, 6-oz., 3 dozen ............ 0 86
No. 8, 214-oz., 4 dozen .
No. 10, 12-oz., 4 dozen .
No. 10, 12-oz., 2 dozen .
No. 12, 4-oz., 6 dozen
No. 12, 4-oz., 3 dozen ........ 0 76

In Tin Boxes—
No. 13, 1-lb., 2 dozen .......... 3 00
No. 14, 8-oz., 3 dozen .......... 1 76
No. 16, 4-oz., 4 dozen
No. 16, 214-lbs.....................r 7 26
No. 17, 6 lbs.............................14 00
FOREST CITY BAKING POW­

DER.
6-oz. tins 

12-oz. tins 
16-oz tins

BLUE.
Keen’s Geford, per lb. ...
In 10-box lots or case .... 
COUPON BOOKS—ALLISON’S. 
For sale in Canada by The Eby- 
Blaln Co., Ltd., Toronto; C. O. 
Beauchemle & Fils, Montreal, $2, 
$3, $6, $10, $15, and $20. All same 
price, one size or assorted.

UN-NUMBERED.
Under 100 books ..........each 0 04
100 books and over.each 0 0314 
600 books to 1,000 books 0 03 

For numbering cover and each 
coupon, extra per book 14 cent. 

CEREALS.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food, 2 

doz. In case, per case, $3.00. 
The King's Food, 2 doz. In case, 

per case, $4.80.
White Swan Barley Crisps, per 

doz., $1.
White Swan Self-rising Buck- 

wbest Flour, per dozen, $1. 
White Swan Self-rising Pancake 
Flour, per doz., $1.

2 00 
2 20
1 65
2 00 
2 00 
1 55 
1 65

85

1 65
2 26
1 60 
2 00 
2 25

O 46
2 10 
2 20 
0 70

0 76 
1 25 
1 76

0 17 
0 16

White Swan Wheat Kernels, per 
doz., $1.50.
White Swan Flaked Rice, $1. 
White Swan Flaked Peas, per

doz., $1.

DOMINION CANNERS.
Aylmer Jams. Per doz.

Strawberry, 1912 pack ....$ 2 00
Raspberry ............................  2 00
Black currant ..................  2 00
Red currant ......................... 1 85
Peach ...................................... 1 85
1’ear ........................................ 1 85

Jellies.
Red currant .........................
Black currant .....................
Crabapple ..............................
Raspberry and red currant 
Raspberry and gooseberry
Plum jam .............................
Green Gage plum, stoneless
Gooseberry ........................... 1
Grape ...................................... 1 65

Marmalade.
Orange jelly .........................
Green flg ...............................
Lemon .....................................
Pineapple ..............................
Ginger ....................................

Pure Preserves—Bulk.
6 lbs. 7 lbs

Strawberry .............. 0 69 0 95
Black currant ........ 0 69 0 95
Raspberry ................ 0 69 0 05

14’s and 30’s per lb.
Strawberry .......................  0 13
Black currant ................... 0 13
Raspberry ..........   0 13

Freight allowed up to 25c per
100 lbs.

COCOA AND CHOCOLATE.
THE COWAN CO., LTD. 

Cocoa-
Perfection, 1-lb. tins, doz.. 
Perfection, 14-Ib. tins, doz. 
Perfection, 14-lb. tins, doz. 
Perfection, 10c size, doz .. 
Perfection, 6-lb. ins, per lb. 
Soluble, bulk. No. 1, lb. .. 
Soluble, bulk, No. 2, lb. ..
London Pearl, per lb..........

Special quotations for Cocoa in 
barrels, kegs, etc.

Unsweetened Chocolate- 
Supreme chocolate, 14’s, 12-

lb. boxes, per lb..............
Perfection chocolate, 20c 

size, 2 doz. in box, doz... 
Perfection chocolate, 10c 

size, 2 and 4 doz. in box,
per doz..................................
Sweet Chocolate— Per 

Queen's Dessert, 14’s and
14’s, 12-lb. boxes ............ 0 40

Queen’s Dessert, 6’s, 12-lb.
boxes ................................... 0 40

Vanilla, 14-lb„ 6 and 12-lb.
boxes..................................... 0 86

Diamond, 8's, 6 and 12-lb.
boxes..................................... 0 28

Diamond, 6’s and Ta, 6 and
12-lb. boxes ........................ 0 24

Diamond, 14's, 6 and 12-lb.
boxes..................................... 0 25
Icings for Cake—

Chocolate, white, pink, lemon, 
orange, maple, almond, cocoa- 
nut, cream, In 14-lb. packages, 
2 doz. In box, per doz... 0 90 
Chocolate Confections—Per lb. 

Maple buds, 6-lb. boxes ... 0 86 
Milk medallions, 5-lb. bis n M

4 40 
2 35 
1 26 
0 90 
0 86 
0 20 
0 18 
0 22

• 33

1 80

0 00
lb.

0 86 
0 36

1 36

Chocolate wafers, No. 1,
6-lb. boxes ........................... 6 30

Chocolate wafers, No. 2,
6-lb. boxes ........................... 0 26

Nonpareil wafers, No. 1,
5-lb. boxes ........................... 0 30

Nonpareil wafers, No. 2,
5-lb. boxes ........................... 0 26

Chocolate ginger, 6-lb. bis. 0 30
Milk chocolate wafers, 6-lb.

boxes ....................................... 0 36
Coffee drops, 6-lb. boxes ..
Lunch bars, 6-lb. boxes ..
Milk chocolate, 6c bundles,

3 doz. In box, per box..
Milk chocolate, 6c cakes,

3 doz. in box, pèr box.. 1 36
Nut milk chocolate! 14’», 6-

lb. boxes, lb.................... 0 86
Nut milk chocolate, 14’», 6-

lb. boxes, lb...........................  0 36
Nut milk chocolate, 6c bare

24 bars, per box ............. 6 90
EPPS’S.

Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal ; J. W. Gorham A Co., 
Halifax, N.S. ; Buchanan A Gor­
don, Winnipeg.
In 14, V4 and 1-lb. tins, 14-

lb. boxes, per lb................. 0 86
Smaller quantities ................ t 37

JOHN P. MOTT * CO.’S.
G. J. Estabrook, St. John, N.B ; 

J. A. Taylor, Montreal, P.Q. ; 
F. M. Hannum, Ottawa, Ont. ; 
Jos. E. Huxley A Co., Winnipeg, 
Man. ; Tees A Persse, Calgary, 
Alta. ; Johnson A Yockney, Ed­
monton ; D. M. Doherty A Co., 
Vancouver and Victoria.
Elite, 10c size (for cooking)

dozen .................................... 0 90
Mott’sbreakfast cocoa, 2 doz.

10c size, per doz.................. • 86
Nut milk bars, 2 dozen In

box .......................................... 0 80
“ breakfast cocoa, 14’»

and 14'» ...................... 0 86
“ No. 1 chocolate .......... 0 80
“ Navy, chocolate, 14’».. 0 26 
“ Vanilla sticks, per grs 1 00 
“ Diamond chocolate, 14’s 0 24 
’’ Plain choice chocolate

liquors ............................20 3d
“ Sweet chocolate coat­

ings ................................ 0 20
WALTER BAKER A CO., LTD.

Premium No. 1 chocolate, 14 
and 14-lb. cakes, 33c lb.; Break­
fast cocoa, 1-6, 14, 14. 1 and 6-lb. 
tins, 39c. lb.; German’s sweet 
chocolate, 14, and 14-lb. cakes. 
6-lb. boxes, 26c lb.; Caracas
sweet chocolate, 14 and 14-lb 
cakes, 6-lb. boxes, 32c lb.; Auto 
sweet chocolate, 1-6 lb. cakes, 6- 
lb. boxes, 32c lb.; cinquième 
sweet chocolate, 1-6 lb. cakes, 6- 
1b. boxes, 20c lb.; Falcon cocoa 
(hot or cold soda), 1-lb. tins, 34c 
lb.; Cracked Cocoa, 14-lb. pkgs., 
6-lb. bags, 82c lb.; Caracas tab­
lets, 6c cartons, 40 cartons to 
box, $1,26 per box.

The above quotations are f.e.h. 
Montreal.

COCOANCT.
CANADIAN COCOANUT CO. 

Packages—6c. 10c, 20c. snd 40c
packages, packed In 15-lb. and 
30-lb. cases. Par lb.

1-lb. pkgs. White Moss ... • 28

14-lb. pkgs. White Moss .. • 27
14-lb. pkgs. White Moss 8 18
1 and 14-lb. pkgs., assort­

ed ....................................... 0 2614
14 and 14-lb. pkgs., asstd 0 2714 
14-lb. pkgs., astd.. In 6-lb.

boxes ................................... 8 28
14-lb. pkgs., astd.. In 6-lb.

boxes ...................................  OS
14-lb. pgks., astd., 6, 10, 16-

Ib. cases ............................ 0 SO
Bulk­

in 16-lb, tins, 20-lb. palls and 
10, 25 and 60-lb. boxes.

Palls Tins Bbls. 
White Moss, One

strip ............ 0 19 0 21 0 17
Best shredded . 0 18 .... 0 16
Ribbon ............ 0 19 .... 0 II
Macaroon ........ 0 17 ___ 0 16
Desiccated ___ 0 16 ___ 8 14
CONDENSED AND EVAPOR­

ATED MILK.
BORDEN MILK CO., LTD.

Per Case
East of Fort William, Ont. 

Eagle Brand, each 4 doz.. $6 00 
Geld Seal Brand, each 4 ds 6 26 
Challenge Brand, each 4 da 4 60 
Peeress Brand, “Hotel,”

each 2 doz............................. 4 26
Peerless Brand, “Tall," each

4 doz...................................... 4 60
Peerless Brand, "Family,”

each 4 doz............................. 8 90
Peerless Brand, "Small,"

each 4 doz............................ 2 80
St. Charles Evaporated

Milk (baby size) .............. 2 00
St. Charles Evaporated

Milk (family size) .......... $ 90
St. Charles Evaporated

Milk (hotel size) .............. 4 25
Silver Cow Milk .................. 6 40
Purity Milk ..........................
Good Luck Milk ..................
Reindeer Brand (4 doz. In

case) .....................................
Mayflower Brand (4 doz.

In case) ...............................
Clover Brand (4 dos. In

case .......................................
Reindeer Jersey Brand, 

Family (4 doz. In case). 3 90 
Reindeer Jersey Brand,

tall (4 doz. In case)........ 4 60
Reindeer Jersey Brsnd,

Hotel (2 doz. In case)... 4 25 
Reindeer Jersey Brand, 

Gallon (14 doz. In case) 4 76 
CANADA FIRST BRAND. 

The Aylmer Condensed Milk Co.
Per Case

Canada First Baby Eva­
porated Milk .................. 2 00

Canada First Family Eva­
porated Milk ................... 3 90

Canada First Medium (20 
oz.) Evaporated Milk... 4 60 

Canada First Hotel Eva­
porated Milk .................... 4 26

Canada First Gals Evapor­
ated Milk, Manufactur­
er’s Special ....................... 4 76

Canada First Condensed
(sweetened) ....................... 6 26

Rose Bud Condensed Milk 5 16 
Beaver Condensed Milk 4 60 

COFFEE.
(Combined with Milk and Sugar) 
Reindeer Brand (2 dos.

In case) ...............................  • ®
Regal Brand (2 dos. In

case) ...................................

6 28 
4 60

6 76

6 26

4 60



QlCE
Absolutely Pure 

The only baking powder 
made with Royal Orapa 

Cream of Tartar
No Alum,No Lime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to the 
grocer.

THERE IS NO SUBSTITUTE
I____________________________________________________________________________________________

KNOX

GElatinE

Ym IM Betk tke
Knox Package» ,

Telephone 
Your Grocer Gelatine

™> Cook*

KNOX
^ClDUUTÈù

ei^e
GElatinE

KNOX

GEiatinL

fsho.x

Sending Sales to You
Look at our advertising in the magazines and see how we?re making KNOX GELATINE sell faster every day. All 

our advertising for this season includes mention of our ACIDULATED GELATINE and tells the housewife what a eon 
veulent package it is—two envelopes of gelatine, and an extra envelope of concentrated lemon juice in each package—two 
full (piarts of jelly, including flavor in a convenient form, for lô cents. This form of advertising is increasing sales of
KNOX PLAIN SPARKLING GELATINE, as well as KNOX ACIDULATED GELATINE, and the protit you van make on 
the resulting large number of sales is a good reason to

“ make KNOX your gelatine leader ”

CHARLES B. KNOX COMPANY, JOHNSTOWN, N.Y.
BRANCH FACTORY - MONTREAL, CANADA
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Reindeer Brand, In glass 
jar» (2 do*. In caae) ..7.

COCOA.
(Combined with Milk and Sugar) 
Reindeer Brand (2 do*, in

caae) ...................................... 4 W
COFFEES.

KBY-BLAIN, LIMITED. 
Standard Coffees 

Roasted whole or ground, pack­
ed in damp preuf bags.

King Edward ................... 6 34
Club House ....................... *33
Nectar .................................. #32
Royal Java and Mocha. • 32
Empress .............................  * 30
Duchess ..................... 0 29
Ambrosia.......... ,.............. *28
Plantation ......................... 6 26%
Fancy Bourbon ............ .. *26
Crushed Java and Mocha 0 19

Package Coffee.
Geld Medal, 2-lb. tins.

whole er ground .......... 0 31
Gold Medal, 1-lb. tins, do * 82 
Gold Medal, %-lb. tin» de • 33 
Anchor Brand, 2-lb. tins,

do.........................................  * 81
German Dandelion, 1-lb.

tins, ground ................ 0 26
German Dandelion, %-lb.

tins, ground ................ 0 28
English Breakfast, 1-lb.

tins, ground ................. 0 19
Grand Prix, 1 and 2-lb.

tins, ground .................. 0
Demi-Tasse. 1 and 2-lb.

tins, ground ................ 0 30
Flower Pot, 1-lb. pots,

ground ........................... 0 23
WHITE SWAN SPICES AND 

CEREALS, LTD.
WHITE SWAN BLEND.

1-lb. decorated tins, lb. .. 0 82
Mo-Ja, %-lb. tins, lb..........  0 30
Mo- In, 1-lb. tine, lb............. 0 28
Mo-Ja, 2-lb. tins, lb............ 0 28
Cafe des Epicures. 1-lb. fancy 

glass Jars, per do*., $3.66.
Cafe l'Aromatlque, 1-lb. amber 

glass Jars, per do*., $4.00. 
Presentation (with tumblers) $3 

per do*.
MINTO BROS. 

MELAGAMA BLEND.
W.S.P
0 26
0 32 
0 37 

60-lb.

HP. 
0 30 
0 40 
0 60 

case
prepaid.

COF-

Ground or bean -
1 and % ..............
1 and % ..............
1 and % ..............

Packed In 30's and 
Terms—Net 30 days 
BRANSON’S SHEREEF 

FEE.
AGENT: F. COWARD.

402 Spadinu Avenue, Toronto.
Small size ........$1.60 per do*., net
Large size........$3.00 per doz., net

In 3 dozen free cases. Freight 
paid on % gross order.

CEREALS.
Grape Nuts—No 22, $3; No. 23.

$4.50.
Post Toasties--No. T3. $2.86. 
Postum Cereal—No. 0, $2.26; No 

1, $2.70.
CONFECTIONS. 

PEANUT BUTTER.

CHEESE.
MACLAREN'S IMPERIAL.

Ontario prices per dos. 
Individual (each 2 dos.) .. 1 *0
Small (each 2 do*.) ......... 2 40
Medium (each 1 do*.) ____ 4 60
Large (each % do*.) ........ 8 26
MacLaren’s Roquefort—

Small (each 2 do*.) ___ 1 40
Large (each 1 do*.) .... 2 40

MacLaren’s Canada Cream-
Small (each 1 do*.) ___ *60

Medium (each 2 do*.) ... 1*6
Large (each 1 dox.) .......... 2 40

FLAVORING EXTRACTS. 
SHIRRIFF'S.

1 o*. (all flavors) do*.........  1 *0
2 o*. (all flavors) dex.........  1 76
2% os. (all flavors) do*. .. 2 *0
4 o*. (all flavors) do*. ... 3 *0
6 oz. (all flavors) do*. ... 3 76
8 oz. (all flavors) doz.......... 6 60
16 o*. (all flavors) do*. ... 00
32 o*. (all flavors) do*. ... (00

Discount en application. 
CRESCENT MFG. CO. 

Mapleine— Per doz.
2 o*. bottle (retail at 60c) 4 60 
4 o*. bottle (retail at 90c) 6 80
8 ox. bottles (retail at $1.60 12 60 
16 o*. bottles (retail at $3) 24 00 
Gal. bottles (retail at $20) 16 60 

GELATINE.
Kno* Plain Gelatine (2 qt.

size), per do*...................... 1 30
Knox Acidulated Gelatine

(2 qt. size), per do*.........  1 30
CLARK’S PORK AND BEANS 

IN TOMATO SAUCE.
Per doz

No. 1, 4 do*. In case.............. 0 60
No. 2, 2 doz. in case ............ • 95
No. 3, flats. 2 doz. in case 1 15
No. 3. tails. 2 doz. In case 1 35
No. 6, 1 doz In case ............ 4 00
No. 12, % doz. In case ___ 6 60
LAPORTE. MARTIN & CO- 

MONTREAL, AGENCIES.
These prices are F.O.B. Mont­

real. Imported Peas "Soleil’’ 
Per case

Sur Extra Fins, % flacons,
40 bou.............................  11 00

Sur Extra Fins, tins, %
kilo, 100 tins .....................  16 60

Extra Fins, tins, % kilo,
100 tins ...............................  15 00

Très Fins, % kilo, 100 tins 14 0(1
Fins, tins, % kilo, 100 tins 12 60
Mi-Fins, tins, % kilo, 100

tins ....................................... 11 00
Moyens No. 1. tins. % kilo,

100 tins ..............................  10 00
Moyens No. 2, tins, % kilo,

100 tins .............................. » 60
Moyens No. 3 ....................... 8 76

Asparagus, Haricots, etc. 
MINERVA PURE OLIVE OIL. 
Case-

12 litres ............................. 6 60
12 quarts ..........................  6 75
24 pints ............................. 6 26
24 %-plnts ........................ 4 26

Tins—
5 gals. 2s ........................... 23 00
2 gals. Os ...........................  29 00
1 gal. 10s ........................... 26 00
%-gal. 20s ........................  26 00
%-gals. 20s .......................  13 60
%-gal. 48s sq................. 17 00

Ontario Prices %-gal. 48s rd............. .... 16 60
MacLaren’s Imperial— Per dox BASSIN DE VICHY WATERS.

Small, 2 doz.................. ... 0 06 La Capitale. 60 qts. .. .... 6 00
Medium, 2 doz.............. ... 1 80 La Neptune, 60 qte. ..
Large, 1 doz.................. ... 2 76 St. Nicholas, 50 qts. .. .... 7 00
Tumblers, 2 do*.......... ... 1 86 La Sanitae Sparkling 60
Palis, 24 lbs., per lb. ... 0 16 quarts .......................... .... 8 00

La Sanltas Sparkling, 100
pints .................................... 9 M

Ls Sanltas Sparkling, 100
splits ...................................  4M

Lemonade Savoureuse, 60’» 7 60 
CASTILE SOAP.

“Le Soleil," 72 p.c. olive oil. 
Case, 12 lbs. 2%-lb. bars,lb 0 08% 
Case 26 lbs., 11-lb. bars, lb 0 07% 
Case 60 lbs. 14-lb. bars esse 3 60 
Case 200 lbs. 3%-os., case. 3 76 
"La Lune,” 66 p.c. olive oil.
Case 26 lbs. U-lb. bars, lb. * 07 
Case 12 lbs. 2%-lb. bars, lb 0 *6 
Case 60 lbs., %-lb. bars, case 3 26 
Case 100 lbs. 3%-e*. bars,

case ......................................  1 80
Case 200 lbs. 3%-os. bars,

case ...................................... 3 40
ALIMENTARY PASTES. 

BLANC & FILS. 
Macaroni, Vermicelli. Animals. 
Small Pastes, etc.

Box, 25 lbs., 1 lb.............. 0 07%
Box, 26 lbs., loese ........ 0 07

DUFFY A- CO. BRAND.
Grape Juice, 12 qts............... 4 76
Grape Juice, 24 pts............... 6 16
Grape Juice, 30 splits ___ 4 76
Apple Juice, 12 qts.............. 4 60
Apple Juice, 24 qts.............. 4 76
Champagne de Pomme,12 q 6 00 
Champagne de Pomme.24 p 6 50 
Matts Golden Russett— 
Sparkling Cider, 12 qts. .. 6 00 
Sparkling Cider, 24 pts. .. 6 66
Apple Vinegar. 12 qts.......... 2 60
CANNED HADDIES "THIS­

TLE" BRAND.
A. P. TIPPET & CO.. Agents. 

Cases 4 do*, each, flats,
per case .............................  6 40

Cases 4 doz. each, ovals,
per case ............................. 6 40

INFANTS’ FOOD. 
Robinson’s potent barley, %-lb. 
tins. $1.26; 1-lb. tins. $2.26; Rob­
inson’s patent groats, %-lb. tins, 
$1.26; 1-lb. tins. $2.26.

LARD.
N. K. FAIRBANK CO. BOAR’S 

HEAD LARD COMPOUND.
Tierces .................................... 11%
Tubs ........................................ 11J4
Pails ........................................ 12
Tins. 20 lbs............................ 11%
Cases. 3 lbs.............................  12%
Cases. 6 lbs............................. 12%
Cases, 10 lbs........................... 12%

F.O.B. Montreal.
GUNN’S "EASIFIRST” SHORT 

ENING.
Tierces ................................. 0 10
Tubs ..................................... 0 10%
20-lb. palls ......................... 0 10%
20-lb. tins ........................... 0 10
10-lb. tins ............................  0 10%
6-lb. tins ............................. 0 11
3-lb. tins .....................  0 11
1-lb. cartons ................. .*.. 0 11%

MARMALADE. 
SHIHRIFF BRAND. 

“SHREDDED."
1 lb. glass (2 dz case).$1.90 $1.80
2 lb. glass (1 dz case). 3.20 3.00 
4 lb. tin (1 dz case)... 5.60 5.36 
7 lb. tin (% dz case).. 8.60 8.35

“IMPERIAL SCOTCH."
1 lb. glass (2 dz case).$1.60 $1.65
2 lb. glass (1 dz case). 2.80 2.70 
4 lb. tin (1 dz case)... 4.80 4.66 
7 lb. tin (% dz case).. 7.75 7.60

MUSTARD.
COLMAN’S OR KEEN’S.

Per dos. tins
D. 8. F„ %-lb........................ 1 46
D. S. F., %-lb........................ 2 16

D. 8. F„ 1-lb.......................... 6 M
F. D„ %-lb.............................. 6 IS
F. D.. %-lb.............................. 1 46

Per Jar
Durham, 4-lb. Jar ............  6 76
Durham, 1-lb. Jar ............  6 26
MACLAREN’S IMPERIAL PRE­

PARED MUSTARD. 
Ontarls Prices.

Small esse 4 dos., per des. 6 46 
Medium, esses 2 dos., dos. U *6 
Large, cases, 1 dos., dos.. 1 36 
VERMICELLI AND MACARONI 
D. 8PINELLI C’Y., MONTREAL 

Fine.
4-lb. box “Special" per box I 22 
8-lb. oox “Special," box.. 6 44 
6-lb. box “Standard" box 6 27% 
10-lb. box "Standard,” box 0 66 
60-lb. cases or 76-lb. bbls.

per lb...................................... 0 *6
26-lb. cases, 1-lb. pkgs.

(Vermicelli) per lb..........  0 06
Globe Braud.

6-lb. box “Standard" box 0 30 
10-lb. box "Standard," box 0 60 
26-lb. cases (loose) per lb. 0 *6 
26-lb. esses, 1-lb. pkgs., lb 0 06% 

JELLY POWDERS. 
JELL-O.

Assorted case, contains 2
dos............................................ 18#

Straight
Lemon contains 2 do*........ 1 80
Orange contalue 2 do*----  1 80
Raspberry contains 2 do*. 1 80 
Strawberry contains 2 de*. 1 80 
Chocolate contains 2 do*.. 1 80 
Cherry contains 2 do*— 1 80
Peach contains 2 do*.........  1 80
Weight 8 lbs. te case. Freight 

rate, 2nd clase.
JELL-O ICE CREAM POWDER 
Assorted case, contains 2

dozen ................................... 2 6#
Straight

Chocolate contains 2 dos.. 2 60 
Vanilla contains 2 dozen.. 2 60 
Strawberry contains 2 doz. 2 60 
Lemon contains 2 dozen... 2 60 
Unflavored contains 2 do*. 2 60 
Weight 11 lbs. to case. Freight 

rate, 2nd class
IMPERIAL DESSERT JELLY 

Ontario Prices.
Assorted flavors, $10.76 per 

gross. Imperial Sterilized 
Gelatine.

Cartons, 1 do*., 90c per dozen
SOAP AND WASHING POW­

DERS.
A. P. TIPPET & CO., AGENTS
Crlole soap, per gross ---- $10 20
Floriola soap, per gross.. 12 W 
Straw bat polish, per gr.. 18 28 

SNAP HAND CLEANER.
3 dozen to box .................... $ 8 80
6 dozen to box ........... 7 70

30 days.
RICHARDS PURE SOAP. 

6-case lots (delivered), $4.16 eaib 
with 20 bars of Quick Naptha as 
a free premium.

Richards Quick Naptha Soap 
GENUINE. Packed 100 bars to 
case.

FBL8 NAPTHA.
Prices—Ontario and Quebec;

Leaa than 6 cases ..............$ 6 uo
Five cases or more ............ 4 *6
8APHO MFG. CO., LTD. MONT 
REAL "SAPHO" INSECTICIDE
1-lfl gall., dos............................... $3 *
%-gall., do*.............................. 4M
%-gall., dos................................... M »
1 gall., dos......................................1* *
1-16 gall, grosa lot ............... 20 *•
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Salmon
The subject of salmon is still a very inter­
esting one and while it is being so we are 
booking thousands of cases at the following 
low prices:

Pink As - - 50
U Is flat 1.00

Cohoe Is tall - 1.95
Victor Is a Choice Red 2.40
Monarch Is u Fancy “ 2.65

<< hs a u “ 1.50

Send us your order now as these prices may 
not last long.

P. ECKARDT & CO
WHOLESALE GROCERS

Cor. Front and Scott Sts.
55

TORONTO
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“ANTI-DUST" SWEEPING 
POWDER.

Sise Ne. 1, 8 des. crates,
per des.................................. ) 1 50

Ne. 2, 1 and 2 des. crates,
per dos........................ . 3 00

STARCH.
EDWARDSBURG STARCH CO. 
Boies Cents

Laundry Starches—
40 lbi., Canada Laundry.. .06% 
46 lbs., Canada white gloss,

1 lb. pkgs.................................06%
48 lbs., No. 1 white or blue,

4 lb. cartons .......................07
48 lbs.. No. 1, white or blue,

3 lb. cartons .......................07
100 lbs., kegs. No. 1 white .06% 
260 lbs., bbls., No. 1 white .06% 
M lbs., Edwardsburg silver

gloss, 1 lb. chromo pkgs .07% 
48 lbs., silver gloss, in 6-lb.

tin canisters ........................... 08
86 lbs., sliver gloss, 6-lb.

draw lid boxes.......................08
100 lbs., kegs, silver gloss,

large crystals ....................... 07
28 lbs. Benson’s satin, 1-lb.

cartons, chromo label 
40 lbs., Benson's Enamel 

(cold water) per case 
20 lbs. Benson’s Enamel 

(cold water) per case .. 
Celluloid—boxes containing 

45 cartons, per case ...
Culinary Starch.

40 lbs. W. T. Benson &
Co.’s prepared corn ....... .07%

40 lbs. Canada pure corn
starch ............. 06%

(20-lb. boxes %c higher.) 
BRANTFORD STARCH 

Ontario and Quebec. 
Laundry Starches—

Canada Laundry-
Boxes about 40 lbs........... 06%

Acme Gloss Starch—
1-lb. cartons,boxes of 40 lbs .06% 

First Quality White Laundry- 
lib, canisters, cs of 48 lbs. .07% 

Barrels. 200 lbs......................06%

•7%

8 60

1 66

3 60

os., 11.60; Ocean cough syrup, 
36 6-01., 16.00; 36 8-oz., 37.20; 
Ocean corn starch, 48 1-lb., 33.60. 

SOUPS—CONCENTRATED 
CHATEAU BRAND. 

Vegetable, Mutton Broth, Mulli- 
gataway, Chicken, Ox Tail, Pea, 
Scotch Broth, Julienne, Mock 
Turtle, Vermicelli, Tomato, Con­
somme, Tomato.
No. l’s, 85c per dozen. 
Individuals, 45c per dozen. 
Packed 4 dozen in a case.

SYMINGTON’S SOUPS. 
Quart packets, 9 varieties,

doz. ..'................................... 6 M
Clear soups in stone jars,

6 varieties, doz.................. 1 40
SODA—COW BRAND.

Case of 1-lb., containing 60 
packages, per box, 33.68.

Case of %-lb„ containing 120 
packages, per box, 33.00.

Case of 1-lb. and %-lb„ contain­
ing 30 1-lb. and 60 %-lb. pack­
ages, per box, 33. Case of 6c 
packages, containing 96 pack­
ages, per box, 33.00.

SYRUP.
EDWARDSBURG STARCH CO. 
CROWN BRAND CORN SYRUP
1 lb. tins, 2 doz. In case.. 2 66
5 lb. tins, 1 doz. In case .. 2 96 
10 lb. tins, % doz. In case 2 80 
20 lb. tins, % doz. In case 2 76
Barrels, 700 lbs................ . 8%
Half Barrels, 360 ................ 3%
Quarter Barrels, 176 .......... 4
Pails, 38% .............................. 31 90

“ 26 lbs. each .......... 1 36
LILY WHITE CORN SYRUP.

2 lb. tins, 2 doz. In case.. 2 90
6 lb. tins, 1 doz. in case.. 8 26 
10 lb. tins, % doz. In case 3 16 
20 lb. tins, % doz. In case 3 10 
(6, 10 and 20 lb. tins have wire

handles.)
BEAVER BRAND MAPLE 

SYRUP.
2-lb. tins, 2 doz. In case...33.60 
6-lb. tins, 1 doz. In case .. 4.00

6's, 1 doz. case, per dos. .. 3 76 
10's, % doz. case, per case. 8 40 
20’s, % doz. case, per case. 3 06 

Western Prices—Sudbury to 
Victoria.

2's, 2 doz. case, per doz.. 1 60 
3’s, 2 doz. case, per dez... 2 35 
6’s, 1 doz. case, per dos... 4 00 
10’s, % doz. case, per case. 4 16 
20’s, % doz. case, per case 3 80 

SAUCES.
PATERSON’S WORCESTER 

SAUCE.
%-plnt bottles 3 and 6 doz.

cases, doz.......................... 30 90
Pint bottles, 3 doz. cases,

doz.....................   1 76
H. P.

H. P. Sauce— Per dos.
Cases of 3 dozen ..........  31 90

H. P. Pickles—
Cases of 2 doz. pints .. 33 36
Cases of 3 doz. %-pints. 2 25

HOLBROOK’S IMPORTED 
PUNCH SAUCE.

Per doz.
Large, packed in 3-dos.

case ....................................   32 25
Medium, packed In 3-doz.

case ....................................... 1 40
HOLBROOK’S IMP. WORCES­

TERSHIRE SAUCE.
Per dos.

Rep. % pints, packed in 6-
doz. case ............................. 32 26

Imp. %-pints, packed in 4-
doz. case ............................ 8 16

Rep. qts. packed In 2-dos.
case ....................................... 6 60

STOVE POLISH.
JAMES DOME BLACK LEAD.

6a size, gross .......................  32 46
2a size, gross ........................ 2 66

NUGGET POLISHES.
Dozen.

Polish, Black and Tan ... 0 85 
Metal OutSts, Black and

Tan ....................................... S 66
Card Outfits, Black and

Tan ....................................... 3 26
Creams and White Cleaner 1 10

Kegs, 100 lbs............................ 06% 10-lb. tins, % doz. in case.. 3.96 TOBACCO.
Lily White Gloss— 20-lb. tins, *4 doz. In case.. 3.90 IMPERIAL TOBACCO COM-
1 lb. fancy cartons, cases (6, 10 and 20 lb. tins have wire PANY OF CANADA.

30 lbs...................................... 07% handles.) Chewing—Black Watch 6s .. 44
j* 6 lb. toy trunks, lock Terms : 30 days net. No discount Black Watch, 12s ................ 46j and key, 8 in case .. .08*4 for prepayment. Bobs, 6s and 12s ................ 46

6 lb. toy drums, with Freight prepaid on 6 case lots, Bully, 6s ................................. 44
! drumsticks. 2 in case. .08 to all stations in Quebec and Currency, 6%s and 12s ... 16

: Kegs, extra large crys- Ontario (east of North Bay) and Stag, 6 1-3 to lb.................. 38
s' tals, 100 lbs.......................... 07% during navigation to ports as far Old Fox, 12s ....................... 44

i Canadian Electric Starch— as Siult Ste. Marie inclusive. Pay Roll Bars, 7%s .......... 66
I r 1 Boxes containing 40 fancy To points beyond North Bay Pay Roll, 7s ......................... «6

pkgs., per case ............ 3 60 we prepay freight to North Bay War Horse, 6s ..................... 42
| \ : Celluloid Starch— only. MOLASSES. Plug Smoking—Shamrock, 6s,

Boxes containing 45 car- DOMINION MOLASSES CO. plug or bar ..................... 64
i tons, per case .............. 3 76 Gingerbread Brand (Toronto) Rosebud Bars, 6s ................ 64

Culinary Starches— 2’s—2 doz. to case, per doz. 93 Empire, 6s and 12s .......... 44
ii Challenge Prepared Corn— 3’s—2 doz. to case .............. 1 46 Ivy, 7s .................................... 50
V } 1-lb. pkts, boxes of 40 lbs. .06 Winnipeg. Starlight, 7s ......................... 66

Brantford Prepared Corn— 2’s—Tins, 2 doz. cases, per Cut Smoking — Great West
t l-lb. pkts, boxes of 40 lbs .07% doz........................................... 1 20 Pouches. 8s ........................... 63

's|i j “Crystal Maize” Corn Starch. 3’s—Tins, 2 doz. cases, per Regal Cube Cut, 9s ................ 70
1 lb. pkts., boxes 40 lbs.. .07% doz........................................... 1 76 TEAS.

r l # . • (20 lb. boxes %c higher than 6’s—Tina, I doz. cases, per THE "SALADA" TEA CO.
‘J 1 ! 40’a.) doz............................................ 3 20 East of Winnipeg.
i OCEAN MILLS, MONTREAL. 10's—Tins, % doz. cases. Wholesale R’t’l

; - ; t Chinese starch, 48 1 lb., pel per doz................................... 6 30 Brawn Label l’s and %’s .26 .80
j ! ! case, |4 ; Ocean Baking Powder 20’s—Tins, *4 dos. cases, Green Label, /s and %'s .27 .86
h' i l-oz. tins, 4 doz. per case, 31-60, per doz................................... 19 4o Blue Label, l’s, %’s, %'s

> 4-ox. tins, 4 doz. per case, 63.00; Palls—l’s each ...................... 0 66 and %’s .............................30 .40
51F \ 8-oz. tins, 6 doz. per case, 36.60; Palls—3’s each ...................... 112 Red Label, l’s and %'s.. .16 60

j 16-oz. tins, 3 doz. per case, 36.76. Pails,5's, each ..................... 2 66 Gold Label, %’s ................. 44 .60
» t i i-lb. tins, 10 tins a case, 67.60, DOMOLCO BRAND. Red-Gold Label, %’s ... 66 .80

■ t " t l-lb. bulk, per 26, 50 and 260 lbs. Maritime Provinces and Ontario: LUDELLA CEYLON TEA.
$ L i at 16c per lb. Ocean blanc mange 2’s, 2 doz. case, ptz dos... C 86 Orange Label, %’s ........... 24 60
i • • J 41 8-oz., 34; Ocean borax, 48 8- 3’s, 2 doz case, per dos 1 96 Brown Label, %’s A l’s .28 .40

56

Brown Label, %'s ............. 30 ,4s
Green Label, %'s A Is.. .36 60
Red Label, %'s ................. 40 .80

MELAGAMA TEA.
MINTO BROS.

46 Front St. East.
We pack in 60 and 100-lb. cases 

All delivered prices.
Wholesale R’t'l 

Brown Label, 1-lb. or % .26 .36 
Red Label, 1-lb. or %.. .27 .36 
Green Label, l’s, % or % .30 .40 
Blue Label, l's, % or % .36 .60 
Yellow Label, Is, % or % .40 .60 
Purple Label, % only .. .66 .80
Gold Label, % only ..........70 1.00

“KOLONA" TEA.
Ceylon Tea, In 1 and %-lb 

lead packages—black or mixed.
Orange Label, l's .......... 23 .30
Black Label, 1-lb., retail at

25c ...............    20
Black Label, %-lb. retail at

26c .................................................21
Blue Label, retail at 30c............24
Green Label, retail at 40c.. .36
Red Label, retail at 60c ... .36
Brown Label, retail at 60c. .42
Gold Label, retail at 80c... .66

JAMS AND JELLIES.
T. UPTON & CO. 

Compound Jams — Red Rasp­
berry, strawberry, peach, plum 
red currant, black currant, cher­
ry, gooseberry, blueberry, apri­
cot, huckleberry, 12-oz. glass 
Jars, 2 doz. In case, 31 per dos. ; 
No. 2 tin, 2 doz. In case, 31.96 
per doz.; No. 6 tin pails, 8 palls 
in crate, 37%c per pall; No. 7 tin 
palls, 6 palls In crate, 62%c per 
pall; No. 7 wood palls, 6 palls 
in crate, 62%c per pall ; 30-lb 
wood pails, 7%c per lb. Packed 
in assorted cases or crates If 
desired.

Compound Jellies—Raspberry, 
strawberry, black currant, red 
currant, pineapple, 9 oz. glass 
tumblers, 2-doz. in case, 96c per 
doz. ; 12-oz. glass Jars, 2 doz. in 
case, 3100 per doz. ; No. 2 tin. 
2 doz. In case, 31.90 per doz. ; No 
6 tin palls, 9 palls In crate, 37%c 
per pall; No. 7 wood palls, 6 
palls In crate, 62%c per pall; 
30-lb. wood palls, 7%c per lb 
Packed In assorted cases or 
crates if desired.

Pure Orange Marmalade - 
Guaranteed finest quality. 12 
os. glass Jars, 2 doz. In case 
31.10 per doz.; 16-oz. glass Jars. 
2 doz. In case, 31-60 per dos. ; 
pint sealers, 1 doz. In case, 32.26 
per doz.; No. 2 tins, 2 doz. In 
case, 32 per doz. ; No. 4 tins, 2 
doz. In case, 36c per tin; No. 6 
tins, 9 In crate, 42%c per tin : 
No. 7 tins, 12 In case, 67%c per 
tin ; Ne. 7 wood palls, 6 In crate. 
57%c per pall ; 30-lb. wood palls 
8c per lb.

JELLY POWDERS. 
WHITE SWAN SPICE AND 

CEREALS, LTD.
White Swan, 16 flavors, 1 

doz. In handsome counter
carton, per dozen ........... 36 N

List Price.
“ShlrrllTs" (all flavors), per

doz...........................................  I 6S
Discounts on application.

YEAST.
White Swan Yeast Cakes, 

per case, 3 doz. 6c pack­
ages ..................................... 1 »
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COME-LOOK AND LEARN
How to increase your profits with a

Our display will be found in the north wing near 
the north door of the Industrial Building at the

Canadian National Exhibition
Toronto, Aug. 24 to Sept. 9th, 1912

Royal Coffee Roasters enable the progressive 
merchant to roast his own “coffees," no experience 
required—saves the cost of cans, boxes, labels, ad­
vertising and selling expenses. Builds up a perman­
ent store patronage. Everybody wants fresh roasted 
coffee.

Royal Electric Coffee Mills “cut'’ the coffee ac­
cording to requirements for any style coffee pot. per­
colator or urn.

Royal Electric Double Cutting Meat Choppers are 
“ sanitary "—eliminate handling of meat, save time 
and labor.

Write for free catalogue to-day

The A. J. DEER CO., Inc.
154 West St., - Hornell, N.Y., U.S.A.

Manufacturers of the “ Royal Systems.”

ROYAL ELECTRIC 
COFFEE MILL 

The Mill that “cuts" the

One of 72 styles

Ro**>.
System

ROYAL ELECTRIC MEAT CHOPPER 
Cuts the meat twice in one operation

ROYAL COFFEE ROASTER

Capacity from 10 to 150 lbs. according

Shooting at Random
That is what you are doing, Mr. Manufacturer, if you are trying to 
build a successful business through Western Canada sales without an 
organized selling stalï.

Here we are on the ground with the best representation in every 
pulsating point of this successful country—we can serve you 
and serve you well.
Large track warehouses at W innipeg, Regina, Saskatoon, hd- 
monton and Calgary.

Get in touch with us.

NICHOLSON & BAIN, “ ÜTSZ1“•
HEAD OFFICE, - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

L«ü?i
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That’s Where 
You Are Wrong

If you sit down and 
wait for a demand for 
any particular line you 
will surely be disappoint­
ed. Build up the demand 
yourself.

Fix your

on the customer and tell 
her about the Medicinal 
value of

OLIVES
BLACK and GREEN 

and she’ll be a regular 
customer.

H. E. VIPOND
197 St. Paul St., MONTREAL
Headquarters for Italian Products

A Good Profit 
Assured

Satisfaction Warranted
in tin- .-ale of the well-known 
long, shredded brand, the

WHITE DOVE
COCOANUT

Once carried in stock, always 
carried, and readily sold at a 
fair profit and to the entire 
satisfaction of the consumer.

Write for particulars to

W. P. Downey
MONTREAL

BANANAS
Tomatoes

Celery
AND

all early vegetables

We invite 
enquiry

Prompt attention and first-class 
service.

WRITE AT ONCE

LEMON BROS.
Owen Sound, Ontario

Parke’s Catsup Flavor and 
Preserver

Sells rapidly and is a sure 
repeater

(1) It saves a lot of time and waste 
to a dealer making up recipes 
with 2 cents of this spice and 2 
cents worth of another.

(2) A 25 cent bottle flavors and pre­
serves catsup made from a 
bushel of tomatoes.

Sold at $2.00 per doz., less regular 
cash discount, by most wholesale 
grocers and druggists. If not pro­
curable from them we will send it 
to you at regular prices, and allow 
express charges on a 3 dozen lot.

PARKE & PARKE, Druggists
HAMILTON. - - - ONTARIO

All Good Things 
are Imitated.

MAPLEINE
(The flavor de Luxe)

Is not the exception.
Try the imitation your­
self and note the difference. 
Order from your jobber, or

Frederick E. Robson Co..
It Front St. B., Toronto. 

Mason 4 Hickey, Winnipeg

The Crescent Mfg.Co.
SEATTLE, • WN.

When writing advertisers, kindly 
mention this paper.

68

“St. Nicholas,” 

“Home Guard,” 

“Puck,” 

“Kicking” Brind*

Messina Lemons are hon­
estly packed with fruit 
of Quality — they are 
money-makers for you — 
year in and year out.

J. J. McCABE
Agent

Toronto, Ont.

NATION’S CUSTARD
POWDER

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

Nation’s Egg Powder

< i A

AGENTS:
C. Gyde, St. Xaviour St., Montreal 

F. Coward, Toronto 
(For Ontario.)

The W. H. Escott Co., 
Winnipeg, Man. 

McKelvie, Cardell, Ltd., 
Calgary, Alta. 

Distributors, Ltd. 
Edmonton, Alta.

Samples free by post.

■iiijvof
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Local Fruits
Niagara Peaches

arriving in abundance, 
best varieties now com­
ing for preserving. Also

Plums, Pickling Onions, 
Gherkins, Peppers

for the pickling season.

WHITE & CO., LTD.
Wholesale suppliers to the trade in 
FRUIT, FISH AND PRODUCE

TORONTO and HAMILTON

The Veribest Quality
In Domestic

Peaches, Plums, Pears,
Tomatoes, Corn, Cauliflower.

Let us have a Daily Order from you for 
Small Fruits.

Oranges, Bananas, Lemons, 
Musk Melons, Water Melons.

THE HOUSE OF QUALITY.

HUGH WALKER & SON
Established 1861

GUELPH and NORTH BAY

Scientific

The mechanical process of homogenization is a 
lucent scientific discovery by which milk can lie 
kcjit indefinitely in any temperature hut frost. It 
intricately mixes the milk and cream by the break­
ing of the little globules, which makes it more 
wholesome and nutritious than ordinary milk. 
W hen drinking it one has the sensation of drink­
ing thin cream. It is always pure, sterile and 
sweet, and is the great boon to mankind by which 
every dealer can profit.

Send for prices and descriptive literature

LAURENTIA MILK CO., Limited
371 Queen Street West, Toronto, Ont.

Eureka s'X* Refrigerator
THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger­
ator that has become 
famous from Coast to 
Coast.

More of them are used 
by Butchers than all 
other patented Refrig­
erators combined in 
Canada.

Made all sizes and 
prices for every pur­
pose.

WRITE FOR CATALOGUE AND PRICES

Eureka " ' " Go., Ltd.
Montreal Representedve

JAMES RUTLEDGE - Telephone St. Loee MU
Distributing Agent». WALTER WOODS & CO., Winnipeg 

Agent. .1 Fort William. Hamilton. C.lg.rr Moo.. lew. S.^etoon
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That’s Where 
You Are Wrong

If you sit down and 
wait for a demand for 
any particular line you 
will surely be disappoint­
ed. Build up the demand 
yourself.

Fix your

on the customer and tell 
her about the Medicinal 
value of

OLIVES
BLACK and GREEN 

and she’ll be a regular 
customer.

H. E. VIPOND
197 St. Paul St., MONTREAL
Headquarters for Italian Products

yillTE

UfôtOANJT

A Good Profit 
Assured

Satisfaction Warranted
in tin- .--iili; of (Ik- well-known 
long, shredded brand, the

WHITE DOVE
COCOANUT

Once carried in stock, always 
carried, and readily sold at a 
fair profit and to the entire 
satisfaction of the consumer.

Write for particulars to

W. P. Downey
MONTREAL

BANANAS
Tomatoes

Celery
AND

all early vegetables

We Invite 
enquiry

Prompt attention and first-class 
service.

WRITE AT ONCE

LEMON BROS.
Owen Sound, Ontario

Parke’s Catsup Flavor and 
Preserver

Sells rapidly and Is a sure 
repeater

(1) It saves a lot of time and waste 
to a dealer making up recipes 
with 2 cents of this spice and 2 
cents worth of another.

(2) A 25 cent bottle flavors and pre­
serves catsup made from a 
bushel of tomatoes.

Sold at $2.00 per doz., less regular 
cash discount, by most wholesale 
grocers and druggists. If not pro­
curable from them we will senn it 
to you at regular prices, and allow 
express charges on a 3 dozen lot.

PARKE & PARKE, Druggists
HAMILTON.

All Good Things 
are Imitated.

MAPLEINE
(The flavor de Luxe)

Is not the exception.
Try the imitation your­
self and note the difference.
Order from your jobber, or

Frederick t. Robson Co..
II Front St.B., Toronto.

Mason & Hickey, Winnipeg
The Crescent Mfg.Co.

SEATTLE. - WN.

ONTARIO
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St. Nicholas,” 

Home Guard,” 

Puck,”

Kicking” Br*"di

Messina Lemons are hon­
estly packed with fruit 
of Quality — they are 
money-makers for you — 
year in and year out.

J.J. McCABE
Agent

Toronto, Ont.

NATION’S CUSTARD
POWDER

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

Nation’s Egg Powder

When writing advertisers, kindly 
mention this paper.
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AGENTS :
C. Gyde, St. Xaviour St., Montreal 

F. Coward, Toronto 
(For Ontario.)

The W. H. Escott Co., 
Winnipeg, Man. 

McKelvie, Cardell, Ltd., 
Calgary, Alta. 

Distributors, Ltd. 
Edmonton, Alta.

Samples free by post.
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Local Fruits
Niagara Peaches

arriving in abundance, 
best varieties now com­
ing for preserving. Also

Plums, Pickling Onions, 
Gherkins, Peppers

for the pickling season.

WHITE & CO., LTD.
Wholesale suppliers to the trade in 
FRUIT, FISH AND PRODUCE

TORONTO and HAMILTON

I

*

A
Scientific
Discovery

I lie meehiuiicul prove.-* of homogenization h a 
recent scientific discovery by which milk can l»e 
kept indefinitely in any temperature hut frost. It 
intricately mixes the milk and cream by the break­
ing of the little globules, which makes it more 
wholesome and nutritious than ordinary milk. 
W hen drinking it one has the sensation of drink­
ing thin cream. It is always pure, sterile and 
sweet, and is the great boon to mankind by which 
every dealer can profit.

Send for prices and descriptive literature

LAURENTIA MILK CO., Limited
371 Queen Street West, Toronto, Ont.

Eureka s*X* Refrigerator
THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger­
ator that has become 
famous from Coast to 
Coast.

More of them are used 
by Butchers than all 
other patented Refrig­
erators combined in 
Canada.

Made all sizes and 
prices for every pur­
pose.

WRITE FOR CATALOGUE AND PRICES

Eureka Rufrlgurator Go., Ltd. 54 NOBLE STREET
TORONTO

Montreal Representative 
JAMES RUTLEDGE - Telephone St. Lows JOTS

Distributing Agents, WALTER WOODS Sa CO., Winnipeg 
Aeenla al Fort William. Hamilton. Calearv. Mooaa la*. JaAaMa

The Veribest Quality
In Domestic

Peaches, Plums, Pears,
Tomatoes, Corn, Cauliflower.

Let us have a Daily Order from you for 
Small Fruits.

Oranges, Bananas, Lemons, 
Musk Melons, Water Melons.

THE HOUSE OF QUALITY.

HUGH WALKER & SON
Established 1861

GUELPH and NORTH BAY
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Rl.NOWNfiD

NO FLAWSSTUHR

in this Chain or Anchor, both have had 
the same care in manufacture as “The 
Flour of the Mark. ’ Anchor Brand

Mamd. by

Liiitch Bros. 
Flour Mills

Oak Lake. Man

Sold by 
leading dealers 
in every 
lively town. 17ANCHOR ? BRAND

Stuhr’s
DELICACIES.
Genuine Caviare, 

Anchovies in Brine,
IN TINS AND GLASSES.

Sold by all High-class Provision Dealers.

C. F. STUHK & CO , HAMBURG

Anty Drudge
told women 
w h y they 
ought to use 
Fels- Naptha
S oa p, a nd the 
thousands who 
tried it on her 
advice are still 
using it. Does 
the wide-awake 
dealer, with these 
facts before him, 
need any advice 
about what soap 
to push?

THE COCOA OF HIGHEST FOOD VALUE

EPPS’STHE IDEAL 
BREAKAST AND 

SUPPER BEVERAGE 
FOR ALL 

WEATHERS.
GRATEFUL AND COMFORTING

Epps’s Milk Chocolate
Special Agents: WILLSON ^WARDEN, Toronto. Manitoba: BUCHANAN 4 GORDON. Winnipeg 
FORBES & NADEAU. Montreal i. W. GORHAM 4 CO. Halifax. N.S. C. A. MUNRO. St. John. N.B.

Agrees with every­
body forming one of 
the most digestible 

and nourishing 
articles of 
diet known.

CHILDREN THRIVE ON EPPS'S
melts in the mouth with a delightful smoothness and 
a lingering deliacacy of flavor.

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being in constant 

toin li with all sections of this country and foreign markets, we are in the best possible 
position to keep you posted by mail and wire of any actual or contemplated changes 
and general gossip of the markets. Some of the largest concerns are stihserilïèrs, and 
we should like to phu-e our proposition before you. For further information write

SMITH & SCHIPPER CO., 138 Front Street, New York

When writing advertisers kindly mention
this paper.

Frequency of Sailings
Every eleventh day a 

Bickford & Black 
steamer leaves Halifax 
for Bermuda, St. Kitts, 
Antigua, Barbados, 
Trinidad and Demer- 
ara; the round trip oc­
cupying thirty days.
For further particulars 

apply to

OAKEY’S
The original and only 
Genuine Preparation 
for Cleaning Cutlery 
6d. and is. Canister*».

•WELLINGTON’

KNIFE POLISH
JOHN OAKEY & SONS, Limited

Manufaoturmrm of
Emery, Black Lead, Emery, Glas, 
and Flint Cloths and Papers, etc.PICKFORD & BLACK, LIMITED

HALIFAX, N.S. AKinls Wellington Mills, London, Englino

16^507
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There’s a Good Profit In

CANE’S WASHBOARDS

t EPPS’S 
ness and

Winnipeg 
ohn, N.B.

You Give Every Buyer a Value That Is Appreciated I
When you stuck ouv high-grade line of washboards you take out a sale insiir 
a nee against dissatisfied customers and poor profits.

Cane’s Washboards represent all that is best in 
material, design, workmanship and finish, for the 
money.
We manufacture 13 different styles and grades so a- 
to completely meet the requirements of the trade.
Send us a trial order and be convinced as to their 
selling and satisfaction-giving qualities.
Write NOW for our catalogue on “Cane’s Washday 
Woodenware.”

neTTmpi

The Wm. Cane & Sons Company
LIMITED

NEWMARKET - ONTARIO
i LI

ntion

EY’S
I and only 
reparation 
j Cutlerv 
Canisters.

fQTON'

Limited

;ry, Glat* 
ipers, etc.

RICHARDS

SOAP
5 Cases at......................... $4.15 ^

with 20 bars Naptha free.
10 Cases at.......................$4.05

with 40 bars Naptha free.
25 Cases at....................... $4.05

with 150 bars Naptha free,

FREIGHT PREPAID
Net 30 days, l/ Cash.
Assorted or otherwise.

*4

J

fifty-year favorite—Quality

A
couuta.

Tell your customers 
that “Quick-Naptha” 
can be used for every 
purpose with cold, 
hot or boiling water 
as preferred.

,^d
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Order them from your wholesaler or direct from 
the factory. Delivered in 5-case lots to any point in 
Ontario or East of Halifax.

J. MALCOLM & SON 
St. George Ontario

Tout* up your storks of < 'on«lvuse<i Milk )>y adding 
these three tines New Ones and Good. They will 
bring you new customers and quick returns.

Three Lines You Should Know 
and Introduce to Your 

Customers

Why Don’t You do 
Like Him?

KINGERY MFG. CO.
Cincinnati, Ohio

li. .1. Buckley, of Moberly, 
Mo., who bought a No. 84 Kin- 
gery Corn Popper with Peanut 
cylinder extra for $94.00.

He writes that the machine is 
doing line. 1 pay $40.00 per 
month rent ami have four people 
employed, and machine pays rent 
and help.

Now to get at his profits in this little, big business, 
let’s do a little figuring. lient $480 per year. Four clerks 
at $0.00 per week each, $1,040, total $1,520, or 15 times 
the cost of his machine. Did you ever add anything to 
your business that beats it t in some cases they have 
earned more net profit than that of the business of the 
entire store. Furthermore, its attractiveness turns the 
eyes of passersby upon your store. Often it is the agent 
of sending them in. it helps the business in the store. 
The Kingery Peanut Boasters and Corn Poppers are of 
many kinds ami styles—Steam, Electric, Spring and Hand 
Power. Banging in price from $8.50 to $350.00. Sold on 
liberal instalments.

You should have Kingery s Hook oj Possibilities 
and Catalog No. 3V- They are free.

BUILT ON MERIT
The easiest running, quick­
est grinding and most attract­
ive mill for your store is

ELGIN
National Coffee Mill
It is equipped with our new 
style force feed steel cutting 
grinders, which make for fast 
grinding and durability.
Prompt shipments our speci­

ality.
Ask any of the following Jobbers for our Catalogue;

WINNIPEG—G. F. & J. Galt (and branches) The Codville Co.
(and branches).

\*A N CO I’VE R—The W. H. Malkin Co.. Ltd.; Wm. Braid &
Co.; Kelley, Douglas & Co.. Ltd.

HAMILTON—Jas. Turner & Co. ; Balfour, Smye & Co. ; 
McPherson. Glassco & Co.

TORONTO-Eby. Blain, Ltd.; R. B. Hayhoe & Co.
LONDON—Gorman, Eckert & Co.
ST. JOHN, N.B.— G. E. Barbour Co.. Dearborn & Co.
REGINA. SASK.—Campbell, Wilson & Smith.
MONTREAL—The Canadian Fairbanks Co. (and branches). 
EDMONTON. ALTA.-The A. MacDonald Co.

MADE BY

Woodruff C& Edwards Co.
ELGIN, ILL.. U.S.A.

Chocolate
is the ideal chocolate for 
cooking and drinking pur­
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTT’S

---------------------------------------------------------\
JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA
V____________________

St. George Evaporated Milk, 4 dozen in case - $3.50 
Princess Condensed Milk. 4 dozen in case - - $4.20 
Banner Condensed Milk. 4 dozen In case - - $5.00
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The reputation of

Rowat’s
Pickles

i- imv lia seal mi (Quality, 
Purity. Cleanliness of 
pack. Uniformity and 
generally bright pack­
ing.
Canadian grocers find 
them the most ready 
and profitable sellers of 
any line of imported or 
domestic pickles.
An- you getting your 
customers interested? 
Tell your joblier you 
want liowat’s.

ROWAT & CO.
Glasgow - Scotland

CANADIAN DISTRIBUTORS:
Snowdon & Ebbitt, 325 Coristine Building, Montreal, 
Quebec, Ontario, Manitoba, and the Northwest; F. K. 
Warren, Halifax, N.S.; J. A. Tilton, St. John, N.B.; C. 
E. Jarvis & Co., Vancouver, B.C.

If you should ask one of 
your brother grocers what 
hi- best selling pickle is. lie 
would without hesitation 
say that

STERLING BRAND 
PICKLES

are the most ponular line 
lie handled. There is a 
big variety of the Sterling 
line of mixed and sweet 
pickles. Sterling Miami 
products justly deserve 
their reputation.

WRITS FOR PRICtS.

THE T. A. LYTLE GO.
limited

Sterling Road, - Toronto

CONNORS’

X» o Oeiicec-

High Class Sea Foods 
BRUNSWICK BRAND
Me have the most nuMlern favtmie- on the 
Atlantic coast ; employ the most skilled help ; 
secure the pick of the fishermen’s catches ; pack 
our goods scientifically in the most sanitary tin- 
obtainable, and in consequence WE HAVE 
THE GOODS AND THE REPUTATION.
( iiir aim lias always been to co-operate with the 
wholesale and the retail grocer and to give the 
consumer a good article at a fair price.
book over your stock, Mr. Grocer and see what 
‘"Connors” lines you are short. Then order, of 
the following list :

1 | nil Sardines, 
i Mustard Sardines,

Kippered Herring,
Herring in Tomato Sauce,
Finnan (laddies

ioval and round tins)
( 'lams.
S-allop-.

CONNORS BROS., Limited
Black's Harbor, N.B.

^flUNSW/gf

^T3* First 
t^puAi/rriSn—n ^ 

aihuu/Sv.

SARDINES IN OIL

MU
Black u harbour,

N B

AGENTS—Grant. Oxley & Co.. Halifax. N.S. : J. L. Lovitt. 
Yarmouth, N.S. ; Buchanan & Ahern. Quebec. P.Q. ; Leonard 
Bros. Montreal. P Q. ; A. W. Huband. OVawa. Ont. ; A E. 
Richards & Co.. Hamilton. On».; J. Harley Brown. London. On* . 
C. de Carteret. Kingston. Ont. ; James Haywood. Toronto. Ont. ; 
Chas. Duncan. Winnipeg. Man. . Shallcross. Macaulay Co.. 
Calgary. Alta. ; Johnston & Yockney. Edmonton. Alta.. Shall­
cross. Macaulay Co.. Vancouver and Victoria. B.C.
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GLOBE'

•WÂSïi.ti

■if 111

BAINES’ PATENTED 
SHELF BRACKETS

This improved system has many and great advantages 
over old methods of displaying goods. The brackets 
occupy no space needed for goods ; are easily put up, taken 
down, adjusted to fit a given space or carry a different 
class of goods ; in fact, they perfectly serve their purpose.

DETAILED DESCRIPTION. PRICES. ETC.. FOR THE ASKING.

State whether building is brick or frame.

THE PIQUA BRACKET CO.
SOLE MANUFACTURERS. P'QUA, OHIO

“GLOBE”
Macaroni Vermicelli
are lines which you can ha ml to the customer without 
tear of complaint. In other words, you can stake your 
reputation on them.
Made in a spotlessly clean factory from the purest 
of ingredients.

Ask nearest agent or write direct.

D. Spinelli, Montreal
Registered

AGENTS:—Quebec: Boivin, Grenier & Cie., Ottawa: A. M. 
Sutherland, St. John: J. Hunter White, Toronto: C. C. 
Mann, Western Provinces: Tees & Persse Ltd., Winnipeg.

Rice’s Table 
Salt is

ALWAYS PURE
Give your customers a good article. Rice’s Table Salt—the 
salt In the neat package—will increase your returns and bring 
you a steady trade.

Rice’s Salt for table, dairy and general use is a good seller, 
and always reliable. Write us for prices.

THE NORTH AMERICAN CHEMICAL CO. Ltd., Clinton, Ont.

BUY

STAR BRAND
Cotton Clothes Lines

AND

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and 

much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

/^L’L’L’C* High Grade Coffees are up several cents per pound, but we will 
X»# v^r r HiIZj contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a 
sample from us. We will send you a big sample on application. You are to be the judge. It’s 
easy money to get in touch with us.

W. H. GILLARD & CO., Wholesalers HAMILTON, ONT.
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KILLS

Tuckett’s 

Orinoco 

Tobacco
NO BETTER

JUST
A LITTLE MILDER 

THAN

TucKett's Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCH.ETT LIMITED
Hamilton. - - - - Ont.

Canadian Rat Corn Co., Limited
193 Adelaide St. W. _ TORONTO, ONT.

Without OdmMiceand

Kills Rats and Mice 
No Odors or Smells. No Poison

It mummifies them. No matter where they die, they 
simply DRY UP. Positively do uot smell.

Will not kill cats, dogs or man.
Rat Corn is a new and scientific discovery, and with­

out a doubt the greatest rat destroyer in the world; 
the only one that kills rats without any bad, dangerous 
or disagreeable effects.

A trial will convince you—sells on sight.
Retail Prices Wholesale Prices

Doz.
15e Can $1.20 $14.40 I One dozen in box for counter
25c Can 2.00 24.00 1 Display.
50c Can 4.00 48.001 Half dozen in box for Counter

1.00 Can 8.00 96.001 Display.
Window display with each order. W’rite for special prices 

in assorted gross lots.

Are You a Salesman?
You are. Then you are able to work up a 
nice trade in tobaveo. It does not reunite 
much work. Just a display of leading lines 
and a few words with your customers. You’ll 
soon win them over to purchase their 
tobacco from you.

Maple Sugar 
Chewing Tobacco

is a really good line and will please the most 
particular. You are supplying families with 
groceries every day, why not supply their 
husbands with their tobacco?

Write us about other litu-s.

The Rock City Tobacco Co.
QUEBEC WINNIPEG
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CLASSIFIEDADVERTISING

SITUATION WANTED
ENGLISH COMMERCIAL TRAVELLER 
open for engagement Jan. 1, 1913, with good 
Canadian firm as travelling representative in 
England, South Africa. Australia, or -Canada. 
Highest references. Reply Post Office Box 
482. Toronto. Ontario.

F. E. R.CASTELBERG,:m Boule­
vard Emile Bockstael, Brussels, is 
open to represent a high class firm 
in France and Belgium.

PRICE TICKETS
PRICE TICKETS FOR WINDOW SHOW 
goods. Black lettering on white cards marked 
26c.. 60c., 76c.. «1, $1.26, $1.60, $1.76, $2. $2.00. 
$1, $3.60. $6. Dozen In set, per set, 16 cents 
postpaid, or two sets for 26 cent» while they 
last. Technical Book Dept., MacLean Pub­
lishing Co., 143 University Ave., Toronto.

MISCELLANEOUS
ACCURATE COST KEEPING IS EASY IF 
you have a Dey Cost Keeper. It automati­
cally records actual time spent on each opera­
tion down to the decimal fraction of an hour. 
Several operations of jobs can be recorded on 
one card. For small firms we recommend 
this as an excellent combination—employes* 
time register and cost keeper. Whether you 
employ a few or hundreds of hands we can 
supply you with a machine suited to your re­
quirements. Write for catalogue. Inter­
national Time Recording Company of Canada, 
Limited. Office and factory, 29 Alice Street, 
Toronto.
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill in the 
province. T. H. Squire, Queensboro, Ont, 
solicits your orders.
BUSINESS-GETTING TYPEWRITTEN LET- 
ters and real printing can be quickly and 
easily turned out by the Multigraph in your 
own office—actual typewriting for letter- 
forms, real printing for stationery and ad­
vertising, saving 25% to 75% of average an­
nual printing cost. American Multigraph 
Sales Co., Limited, 129 Bay St, Toronto.
COPELAND - CHATTERSON SYSTEMS - 
Short, simple. Adapted to all classes of busi 
ness. The Copeland-Chatterson Co., Limited, 
Toronto and Ottawa.
COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut duplicating 
and triplicating counter check books, and 
single carbon pads in all varieties. Dominion 
Register Co., Ltd., Toronto.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send us samples of what you are 
using, we’ll send you prices that will in­
terest you. Our holder, with patent carbon 
attachment, has no equal on the market. Sup­
plies for binders and monthly account sys­
tems. Business Systems, Limited, Manufac­
turing Stationers, Toronto.
DOUBLE YOUR FLOOR SPACE. AN OTIS- 
Fensom hand-power elevator will double your 
floor space, enable you to use that upper floor 
either as stock room or as extra selling space, 
at the same time increasing space on your 
ground floor. Costs only $70. Write for 
catalogue “B.” The Otis-Fensom Elevator 
Co.. Traders Bank Building, Toronto. (tf) 
EGRY BUSINESS SYSTEMS ARE DEVISED 
to suit every department of every business. 
They are labor and time savers. Produce re­
sults up to the requirements of merchants 
and manufacturers. Inquire from cur nearest 
office. Egry Register Co., Dayton, Ohio: 323 
Bay St., Toronto; 258% Portage Ave., Winni­
peg; 308 Richards St., Vancouver.

MISCELLANEOUS

TO BISCUIT AND CANDY MANUFACTURERS
A YOUNG AND PROGRESSIVE FIRM OF 
manufacturers’ agents desires to represent a 
first-class line of Eastern Canadian biscuits 
and candies in the Edmonton territory. Cold 
storage and first-class connection with trade, 
selling direct to retail trade. Address Box 
440, Canadian Grocer, Toronto.

ADDING TYPEWRITERS WRITE, ADD OR 
subtract in one operation. EIliott-Flsher, 
Ltd., Room 314 Stair Building, Toronto.
FIRE INSURANCE. INSURE IN THE 
Hartford. Agencies everywhere in Canada.
MODERN FIREPROOF CONSTRUCTION— 
Our system of reinforced concrete work—as 
successfully used in many of Canada’s largest 
buildings—gives better results at lower cost 
“A strong statement” you will say. Write us 
and let us prove our claims. That’s fair. 
Leach Concrete Co., Limited, 100 King St., 
West. Toronto.
MOORE’S NON-LEAK ABLE FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the best remedy is to go to your 
stationer and purchase from him a Moore’s 
Nou-Leakable Fountain Pen. This is the one 
pen that gives universal satisfaction, and it 
costs no more than you pay for one not as 
good. Price $2.50 and upwards. W. J. Gage 
& Co., Limited, Toronto, sole agents for 
Canada.
OUR NEW MODEL IS THE HANDIEST FOR 
the grocer, operated instantly, never gets out 
of order. Send for complete sample and best 
prices. The Ontario Office Specialties Co., 
Toronto.
PENS—THE VERY BEST PENS MADE ARE 
those manufactured by William Mitchell Pens, 
Limited, London, England. W. J. Gage & 
Co., Limited, Toronto, are sole agents for 
Canada. Ask your stationer for a 25c. assorted 
box of Mitchell’s Pens and find the pen to suit 
you.
THE NATIONAL CASH REGISTER COM- 
pauy guarantee to sell a better register for 
less money than any other house on earth. 
We can prove it. Make us. The National 
Cash Register Co., 285 Yonge Street, Toronto.
THE “KALAMAZOO” LOOSE LEAF BINDER 
is the only binder that will hold Just as many 
sheets as you actually require and no more. 
The back is flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet 
Warwick Bros. & Rutter, Ltd., King and 
Spadina, Toronto. (tf)
WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbes Company, Limited, 
Supplied by the trade throughout Canada.

(tf)
YOU CAN BUY A REBUILT TYPEWRITER 
from us. We have about seventy-five type­
writers of various makes, which we have re­
built and which we will sell at $10.00. $15.00 
and $20.00 each. We have also a large stock 
of better rebuilts at slightly higher figures. 
Write for details. The Monarch Typewriter 
Co., Ltd., 46 Adelaide St. W„ Toronto, Canada

CREDIT custom­
ers make LESS 

trouble than anyone 
else, where

Allison
Coupon
Books

are used. Reduce expenses, elimin­
ate losses, prevent misunderstand­
ings—paying for themselves many 
times over.

How They Work 
A man wants credit. You think he is 
good. Give him a $10.00 Allison Cou­
pon Book. Have him sign the receipt 
or note form in the front of the book, 
which you tear out and keep. Charge 
him with $10.00—no trouble. When he 
buys a dime’s worth, tear off a ten 
cent coupon, and so on until the book 
is used up. Then he pays the $10.00 
and gets another book. No pass books, 
no charging, no lost time, no errors, 
no disputes. Allison Coupon Books 
are recognized ever)'where as the best.

For sale by the jobbing trade 
everywhere.

Manufactured by ALLISON COUPON 
CO., Indianapolis, Ind.
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TIME
IS FLYING

and there are still a few dealers 
who so far have not had a 
sample of the Ermnline Cooking 
Bag. But just as the months 
are passing, so a good steady 
profit is going past you, a prolit 
which would Help materially in 
securing fall requirements.

Cooking with the 
ErmalineJW! -4

causes absolute satisfaction in 
the home, and you know what il 
means to a dealer to he able to 
create satisfaction anywhere.

It

: OLD kTHE CRMAUNfl

Write Now.

Edward Lloyd
LIMITED

MONTREAL
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________ _______

^ave Tou Ordered Yet? 
mJ.ëà It is Now September 6th.

■™ ~ It is time for you to get in your supplies of all lines of cod, etc to meet 
the sure demand during the next six months. All wholesalers carry 

these quality lines so just ask him to leave a case or two on his next trip.
HIGH QUALITY BIG VALUE GOOD PROFITS

“ Canada ” Brand Pure Boneless Cod Fish
BONELESS FISH

Canada Tablet ................................................................................. 20 1 lb. Tablets.
Canada Crate ................................................................................... 12 2 lb. Boxes.
Canada Strip .................. .................................................................30 lb. Boxes, Whole Strips.
Atlantic Special .......... ..................................................................20 lbs. 1 lb. and 2 lb. Blocks.
Mariner Brand ...............................................................................25 lbs. Bulk.
Cod Bits ........................................................................................... 25 lbs. Bulk.

SKINLESS FISH
Eastern Fifties ................ ........................... ...................................50 lb. Boxes.
Eastern Hundreds ......................................................................... 100 lb. Boxes.

Wholesalers :—We can supply
LARGE DRIED CODFISH BY THE QUINTAL.

LARGE FAT JULY SALT HERRING l!Y CAR LOAD.

THE NORTH ATLANTIC FISHERIES LIMITED
SUCCESSORS TO THE HALIFAX COLD STORAGE CO.. LIMITED

Selling Branch : 47 WILLIAM STREET, - - - MONTREAL

When Your
ffff- ' *

B. I. BABBITT’S
f\

,

Customers trade

1776 w
Ask For MARK

SOAP POWDER Il ni
il

Soap Powder’ A SEW ARTICLE,

For saiiog labor <5 eipense
NEW YORK.

N. Y

SELL THEM “BABBITT’S”
not only because it pays you a good profit, but 
also because it will please them best, and, that 
means lots of sales for you.
“BABBITT’S” is the original soap powder, 
has great cleansing power liecause of its con­
centrated form, and always gives satisfaction.

Premium Store, 396 St. Paul St., Montreal, Canada

B. T. BABBITT, INC.
NEW YORK

THE
SARDINE | 

THAT

BRAND 1

MADE 
STAVANGER | 
FAMOUS

By Special royal permission

The Food That 
Serves the Appetite

Sardines preserved in the 
whole state iu pure olive 
oil are precluded frolu con­
tamination. Besides, the 
» ardino has appetizing 
qualities, and where the ap­
petite serves digestion fol­
lows.

“KING OSCAR” 
SARDINES

embody all the features that make sardines an appetizing 
and health-giving food. Careful selection of li>h an I 
always uniformly pure; sweet and well parked in pure 
olive oil.

They produce satisfaction and incidentally profit.

GET A STOCK TO DAY.

JOHN W. BICKLE & GREENING
(I. A. HENDERSON)

HAMILTON ONTARIO
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go far towards prod living sales and steady repeat business. 
By featuring goods with a name and pushing them only you 
ire assured of "no kicks,” and what better do you want?

THE S-EICTEST OF SPICY SPICES.

I ;

(f acsimile of package.)

Make good on the last lap. Pickling orders will soon be all 
placed. Writ*

A. W. Hugman, Limited
MONTREAL286-288 St. Paul St.

: I Brooms 
Brushes 
Paper Bags 
Egg Crates 
Butter Tubs 
Butter Paper 
Butter Spades 
Stove Pipe Wire 
Twines and Holders 
Fruit Jars and Rings 
Steel Wire Delivery Baskets

I- Walter Woods & Co.
HAMILTON and WINNIPEG

»"KING 
JAM

(Compound)

The public in many parts have had an opportunity ol 
trying our jams, and judging from the large repeat orders 
from the dealers, our goods have given complete satis­
faction. Just what we have continually told you. King 
Brand Compound Jam represents the better jam at the 
lower price, and with all jams so high this year, you have 
a splendid opportunity of opening up a nice business with

KING BRAND JAMS
Packed to suit your trade. In tius, pails, cartons and 
glass.

WRITE

Labrecque & Pellerin, Montreal
AGENTS

John J. Gilmor & Co. 
Winnipeg

J. Hunter White 
St. John, N.B.

The people are demanding
the match with a strong stem and 
a silent tip, therefore, sell them 
Dominion Matches. They are a 
business-producing asset, every box 
guaranteed.

DOMINION MATCH CO., LIMITED
0ESER0NT0, ONTARIO

Or The Canada Brokerage Company. Limited, Toronto, Ont. ;
The A. Macdonald Co., Winnipeg. Man. ; Snowdon A Ebbltt,
Montreal, Oue. ; J. B. Renaud À Co., Ouebee, Oue. ; 1. A, Tilton.
St. John. N.B. ; J. W. Gorham à Co.. Halifax. N.S.

U' SILENT
MATCH.

zyv
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The C. BORGEN 
PACKING CO.

STAVANGER - NORWAY

Packers of all kinds of 
smoked Sardines and 
Herrings in pure Olive 
Oil and Tomato Sauce.
Unsmoked Sardines after 
latest French methods.
Our new factory is 
equipped with the very 
best French machinery.

Telegrams : “ PACKING.” Telephones : OFFICE, 1484, 
PRIVATE, 1057. Codes: “A.l” & “A.B.C.", (5th edition.)

CASTILE SOAP

“LA VIERGE"
The Virgin Brand 

EXTRA SUPERIOR QUALITY
The Standard Castile Soap of Marseille

Daily output about 100,000 lbs.
CAUTION :—Other castile soaps are offered on 

i the market closely resembling the VIRGIN 
BRAND. Insist on the genuine, stamped : 
“LA VIERGE”—“FELIX EYDOUX”—Marseille.

LAW, YOUNG & CO., Montreal
SOLE AGENTS FOR CANADA

The Distinguishing 
Features
of our refrigerators are perfect circula­
tion of air and high class workmanship, 
making a refrigerator of sure efficiency 
and durability, besides a selling force of 
immense strength.

L___________ '

THE NORTH STAR 
REFRIGERATORS
are scientifically constructed with the 
view to give the grocer the full benefit of 
the ice, an absolutely dry air circulation, 
so dry that a match can be lighted on the 
interior walls at any time.

Milk, butter, fish, ham or onions may be 
kept in the same chamber without taint­
ing from one another.

Send for catalogue now. It will be of 
interest to every grocer or provision 

dealer.

Estate of JAMES DAVIDSON
OTTAWA, ONTARIO
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Facts
Worth
Noting
The L &lB. Banner Brand 
Jams and Jellies are quick 
and sure sellers. The 
deliciousness will please 
your customers. You 
will please your salesmen 

and satisfy yourself 
in the good profits 
made thereof.

LINDNER & BENNER
Phone Park 2985 

291 Arthur St., Toronto
WESTERN AGENTS: 

Laing Brothers. Wholesale 
Grocers.’Winnipeg. Man.

With

SELECT VALENCIAS
Costing 8 Cents

THE WISE ONES
Are Getting In

Their Orders Now

MATHEWSON’S SONS
Montreal

Cut this out!
Here’s a list containing a few 
of our agencies, which we 
would suggest you should clip 
out and put in your note book, 
as it will be of service to you 
when ordering. Further lists 
will be published from time 
to time.

JUST A FEW:

Kunlxvlman & Co. PIPER - HEIDSIECK
Reims Champagne

l/nion Champenoise Epernay Cardinal Champagne
Pli. Richard St. Jean 

d’Angel y
Brandy

Mitchell Bros. & ( «. Glasgow Scotch Whiskey
Mitchell & Co. of Belfast. Belfast Irish Whiskey

Ltd.
J. 1». Wiser & .<on>. Ltd. Prescott Canadian Whiskey
Herman Jansen Shied am Gold Finch Gin
Diez Hermanns Jerez delà 

Frontera
Sherry "Favorito”

Morin Pere & Fils Nuits St. 
Georges

Burgundy Wines

A. Sarrazin’s Establish- Dijon “Bacchus” Tonic Wines

Real Campania Vinieola Portugal Port Wines
del Norte

Société des Vins de Ban- üanyuls Banyuls-Bartissol Wines
sur Mer

P. Garnier Kngliien 
les Bains

Sweet Liqueurs

A. Belor & fie Bordeaux Bordeaux Wines
Fenech Artell Ta i ra gone Mass Wines. Sanctuaire A

Vatican
F. K rote Coblenz Rhenish Wines
W. E. Johnson & Co. Liverpool Bass Ale & Stout
Fred Miller Brewing Co. Milwaukee Lager “High Life."
Fred Miller Brewing Co. Milwaukee Extract of Malt
Belfast Mineral Water Co. Belfast Tray tier Ginger Ale
American Fruit Produce Rochester, Apple A Grape Juice

Co. NY.
Blanc & Fils Valance

Sur Rhone
Alimentary Pastes

H. E. Boulle & t ie. Marseille Minerva Olive Oil
Société Anonyme “Le

Soleil" Ma lines 1 ’reserved X egeta hies
Fey ret & Pinsan Bordeaux AIimen t a ry Preserves
1). E. >liIliau & Fils Marseille Castile Soap
A. & L. Lehuelier Paris Lecourt’s Mushroms
Société des Usines Rem y Louvain The Famous Rem y Rice

WRITE

LAPORTE & CIE.
Limitée

Tel. M. 3766 568 St. Paul Street
Montreal
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Does Your Mind Ever Feel Sluggish?
There are hundreds of patent medicines which claim to cure the sluggish mind.
It has been discovered by hundreds who are susceptive to this trouble, that 
the most successful and permanent cure is to join the sales force of 
MACLEAN’S MAGAZINE, and take subscriptions for this great monthly.
It gives relaxation from your regular routine of work. It is healthful, 
pleasant and educative. It develops you physically and mentally.
Hundreds of men and women are to-day earning $io.oo, $12.00 and $15.00 
per week during their spare hours, by taking subscriptions for MAC LEAN’S 
MAGAZINE, who a year ago, some only six months ago, were wasting 
their valuable spare hours doing nothing.
Work never killed any man.
Taking subscriptions tor MACLEAN’S MAGAZINE is pleasant, health­
ful work and pays you better than you think.
Join our organization now. Do not put off writing for full information to

The MACLEAN PUBLISHING COMPANY, Limited
143-149 UNIVERSITY AVENUE TORONTO, ONT.
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If You Want Anything

To Buy a Business 
To Sell a Business 
To Rent a Store

To Hire a Clerk 
To Get a Position 
To Get a Partner

Anything whatever from the grocery trade.

Tell your wants in the Classified Advertising Department of The 
Canadian Grocer.

Advertisements under this heading, 2c. per word for first insertion, 
1c. for each subsequent insertion.

Contractions count as one word, but five figures (as $1,000) are al­
lowed as one word.

Cash remittances to cover cost must accompany all advertisements. 
In no case can this rule be overlooked. Advertisements received 
without remittance cannot be acknowledged.

Where replies come to our care to be forwarded, five cents must be 
added to cost to cover postages, etc.

The Canadian Grocer
TORONTO MONTREAL WINNIPEG

Send Advertisements for this Department to 
143 UNIVERSITY AVE., TORONTO, ONT.
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TWENTY-SEVEN 
GOLD MEDALS

BY APPOINTMENT

AND FIRST CLASS 
DIPLOMAS

^F T E R years of 
experiment in the 

proper makingof jams, 
C h i v e r s & Sons are 
now the recognized 
leaders of the preserv­
ed fruit industry in the 
Old Country. Ex­
haustive investigation 
by the world’s best 
critics has pro­
nounced them .“excel­
lent.”

HI5TOI
CAoeeii

pi K I T Y—Cleanli­
ness Freshness— 

these three, are the 
hall-mark of this 
world-famed make of 
food products. Start­
ing in a very small 
way with a mere hand­
ful of employees, 
Chivcrs & Sons have 
developed into a 
thoroughly organized 
concern e m p 1 oy i n g 
thousands of people.

Chivers & Sons’ Fruit Preserves
have a flavour that is unequalled, being composed of the choicest fresh fruit skilfully prepared. This 
delicious flavour may be attributed to their method of preserving and packing, almost immediately after 
the fruit is gathered. This is an advantage obtained by Chivers" factory standing in the midst of thou­
sands of acres of orchards in the finest fruit-growing district of Cambridgeshire.

A feature that you will find as a selling point is the careful packing in tins or bottles. By a special 
process all the tins are prepared so as to prevent the possibility of any detrimental effect on the fruit.

You safeguard your reputation, Mr. Grocer, by stocking foodstuffs of perfect purity and quality— 
tried and tested. You will find it the means of bringing many repeat orders—at good profit.

ORDER TO-DAY

CHIVERS & SONS, LIMITED
FRUIT GROWERS, - - HISTON, CAMBRIDGE, ENGLAND

For samples and quotations apply to the agents :—
THE W. H. MALKIN CO., LTD. FRANK L. BENEDICT & CO.

57 Water St. 144 Craig St. West
VANCOUVER, B.C. MONTREAL

(British Columbia and Alberta) (Canada and Newfoundland)
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ENTERPRISE
CoEEee Mills

are made to do. Enterprise Mills an- made under our own patents. Expert mechanics 
make every part. The grinding system gives absolutely uniform, perfect results. There 
is no crushing of the coffee, but an even grind to the fineness you want—every time.

All parts interchangeable. And under our system of manufacture, then* cannot lx* 
the deviation of the thousandth part of an inch. Replace a part next year—ten years 
from now—and it tits exactly. Strong, staunch, grinders guaranteed equal to steel do 
the work evenly and perfectly. New grinders can be put 
in your machine at low cost. The easiest running 
machines made. Better to be sure of good quality— 
service—first of all. The name Enterprise is your guar­
antee of both. Let us send you catalogue showing you 
the line of Enterprise machines—many styles in hand 
and electric power.

There is a maximum service in ENTER­
PRISE Meat and Food Choppers. The one 
right cutting principle — four-bladed steel 
knife revolving against the inner surface of a 
perforated steel plate. Cuts like shears.

The Enterprise Mfg. Co. of Pa.
Patented Hardware Specialties

Philadelphia, U.S.Â.
21 Murray St.

New York
176 North Dearborn St.

Chicago
530 Golden Gate Ave.

San Francisco, Cal.

Enterprise Accuracy 
and Enterprise Quality 

are in These 
Coffee Mills

It is host to consider well, in buying a coffee mill for your 
store, whether there is character under the brilliant fin­
ish—whether the machine will do the work perfectly and
continue to do it. That is what


