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In today’s highly competitive global
economy, multinational companies
need powerful incentives for choosing
one jurisdiction over another. With the
goal of boosting foreign direct
investment (FDI), Canada has created
one of the world’s most hospitable
business environments. Low operating
costs are just the beginning. Canada
also earns top marks for removing
bureaucratic barriers to FDI—and for
adapting government policy to
changing economic circumstances.

To show its flexibility, Canada has
introduced improvements to its tax
regime that will make it the country of
choice for international business
investment. These tax reductions are
part of a far-reaching Economic Action
Plan designed to create an investment

climate for foreign investors that is

stronger than ever.

a competitive business
environment, bar none

Canada’s Welcoming Investment Climate Helps Your
Firm Compete Globally

Canada’s Winning Performance

m Canada leads all G7 countries
in ease of doing business,
according to the 2008 Interna-
tional Institute for Management
Development (IMD) World
Competitiveness Yearbook.

= Canada will have the lowest
overall tax rate on new business

investments in the G7 by 2010.

And by 2012, it will offer the
G7’s lowest statutory tax rate.

= Canada offered the G7's lowest
business costs for the seventh
consecutive time according to
the KPMG’s Competitive
Alternatives (2008) study.

® Canada was the lowest-cost G7
country for 11 of 17 industries
analyzed: aerospace,
agri-food, biotechnology,
chemicals, medical devices,
pharmaceuticals, precision
manufacturing, product testing,
software design,
telecommunications, and Web
and multimedia.

= The World Bank placed Canada

first among G7 and OECD
countries for the lowest number
of procedures required to open
a new business.

u The World Economic Forum
recently ranked Canada first in
the G7 for overall market
access through low, non-tariff
barriers, and the high number
of duty-free imports allowed
into the country.

= |n 2008, IMD put Canada first
in the G7 for the openness of
its business legislation with
respect to international
transactions with foreign partners.

= Among G7 countries, Canada is
the best at tailoring government
policies to changes in the
economy and ensuring that
such policies are effectively
implemented, according to the
2008 IMD World
Competitiveness Yearbook.

m Canada has the lowest effective
corporate income-tax rate in the
G7 for manufacturing operations.

® Canada already has the second-
lowest effective corporate
income-tax rate in the G7 for
non-manufacturing operations.

= |n 2008, FDI holdings in
Canada reached $504.9 billion—
up 2.8 percent from the
previous year.

u Canada has one of the world’s
richest tax-credit programs in
support of research and
development (R&D).

= In 2009, the Canadian federal
government has budgeted $7.5
billion in financial support for
foreign and domestic companies
in the manufacturing, clean
energy, agri-food, forestry, fishing
and financial services sectors. *
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) “ The catalyst that precipitated the

decision to open in Canada was the
availability of the right people.”

Phil Sorgen,
President,
Microsoft Canada

“ Microsoft considers Canada to be a
relatively large and untapped pool of
exceptional talent. It's no wonder that
global technology companies such ast
Microsoft are keen to expand in this®
country.” :

BS 1 the world af
Software Magazin:

DO Information and
nology companies i1
are in software and

strengths in the
development verticals
e, supply chain
 content manage
;i“ management, software -
nt, security softw










~ AEROSPACE

Lockheed Martin
| Canada
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1 “ Lockheed Martin's investment...will

W"’ create excellent export opportunities

for Canadian industry.”

LIFE SCIENCES

GlaxoSmithKline Inc

@ Canada is an ideal environment for us.

Among other advantages, this country
offers top-quality infrastructure,
internationally renowned academic and
clinical institutions, and effective
regulatory and patent-protection
regimes.”

WIND ENERGY

&

NOva Scotia

“[This] is a great initiative and shows
a real commitment to wind energy

N initiatives—and these are the

reasons why ENERCON is investing
in Canada. While there is a good
feeling about going green from

the people of Canada, we also need
these types of strong political
incentives and signals.”













Its reward: the most highly educated
population in the OECD. Because its
world-class schools and institutions

® The IMD’s World Competitiveness
Yearbook ranks Canada first
among G7 countries for:

: | i
train workers to such a high standard, e i R

Canada attracts the attention of
businesses looking to expand and
succeed globally.

flexibility of Canada’s
workforce

Workers You Can Rely On

Canada’s Winning Performance

® |ts finance programs.

e |ts ability to attract and retain
talented workers to strengthen
its workforce.

® |ts openness to foreign ideas.

® |ts ability to recognize when
economic and social reforms
are required to ensure higher
levels of business efficiency.

® |[MD ranks Canada first in
having the highest proportion of
young adults with post-
secondary education credentials
among OECD countries.

® |n Business Week magazine's
2008 MBA survey, three
Canadian business schools
ranked among the top 10
outside the United States.

= The World Economic Forum
also placed Canada among the
top 10 countries in a
125-country study of locally
available management
education in first-class business
schools.

® Five Canadian management
schools ranked among the top
100 worldwide, according to
the Financial Times’ Global
MBA rankings for 2009.

® The federal government has
budgeted $1.3 billion per year
for post-secondary funding.

® Business-friendly immigration
policies enable highly qualified
newcomers to contribute their
skills and talents to Canada,
ensuring a consistent supply of
new knowledge workers.

® In Canada’s 2006 census,
Canadians reported speaking
more than 200 languages as
mother tongues. *
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