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REPT:SYN-GED 88/89 List of missions/market covered in the following report

MISSIONS

BOSTON

CHICAGOD

CLEVEL AND

DALLAS

DETROIT

LOS ANGELES

NEW YORK., CONSULATE GENERAL

. PHILADELPHIA
SAN FRANCISCO
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. 88/89 Trade and Economic Overview

Mission: 601 BOSTON

Country: S77 UNITED STATES OF AMERICA

CDA’S TRADE WITH NEW ENGLAND (NE) CONTINUES TO GROW RAPIDLY WITH
TWO-WAY TRADE REACHING $8.2 BIL. & EXPORTS $6.3 BIL IN 846. OUR
MAIN EXPORTS WERE FORESTRY,SEAFOOD & TRANSPORTATION PRODUCTS.
MAIN IMPORTS WERE COMPUTERS. TELECOMMUNICATIONS & OTHER HI-TECH
EGUIPMENT. DESPITE THE MARKET CRASH.NE’S ECONOMIC GROWTH IS FORE-
CAST TO EXCEED THE NATIONAL CROWTH RATE ESTIMATED AT 3.5%Z 1O 3.7%
IN 87. UNEMPLOYMENT RATE OF 3. 5% REMAINS EXTREMELY LOW,HALF THE
NATIONAL RATE. EMPLOYMENT IN THE SERVICE SECTOR CONTINUES TO GROW
AT A RECORD PACE BUT NOT IN THE MANUFACTURING SECTOR. MASSACHU-
SETTS CREATED 70, 000 JOBS IN THE SERVICE SECTOR IN THE LAST 12
MOS. BUT LOST 12, 000 JOBS IN MANUFACTURING. THE 846 PER-CAPITA
INCOME ($17,1466) IN NE CONTINUES TO OUTPACE THE NATIONAL LEVEL
($14, 641) & THIS TREND OF HIGHER INCOME SHOULD CONTINUE. NE’S
HIGH TECHNOLOGY INDUSTRIES REMAIN THE ENGINE OF ECONOMIC GROWTH
WITH THE COMMUNICATIONS, INFORMATICS & DEFENCE SECTORS LEADING THE
EXPANSION. MAJOR RESEARCH PROGRAMS AT MIT & HARVARD HAVE RESULTED
IN MANY SMALL COMPANIES BEING ESTABLISHED BY RESEARCHERS/VENTURE
CAPITALISTS TO COMMECIALIZE PRODUCTS DEVELOPED IN LABORATORIES,
ESPECIALLY BIO-TECHNOLOGY. THE CONCENTRATION OF MINI-COMPUTER
MANUFACTURERS HAS ALSO RESULTED IN THE ESTABLISHMENT OF NUMEROUS
SOFTWARE COMPANIES. THE LARGE MEDICAL FACILITIES REPRESENT A
MAJOR MARKET FOR STATE-OF-THE ART MEDICAL DEVICES. COMMERCIAL %
INDUSTRIAL CONSTRUCTION REMAINS AT NEAR RECORD LEVEL. DESPITE
IMPORTANT BARRIERS ON CDN LUMBER & CEMENT THE POTENTIAL FOR CDN
EXPORTS REMAINS GOODS, TAKING ADVANTAGE OF NUMEROUS RESIDENTIAL
CONSTRUCTION PROJECTS IN SMALLER URBAN CENTERS ACROSS NE. THE
COMMERCIAL CONSTRUCTION MARKET OFFERS SIGNIFICANT EXPORT OPPOR-
TUNITIES FOR CONTRACT FURNITURE. CONSUMPTION OF SEAFOOD, AT ABOUT
15 LBS PER CAPITA, IS NOT EXPANDING AS FAST AS PROJECTED. SUPPLIES
HAVE BEEN VERY TIGHT & PRICES REACHED RECORD LEVELS EARLIER THIS
YEAR BEFORE DROPPING OFF. CDA'S MARKET SHARE 1S EXPECTED TO EX-
PAND GIVEN THAT SCANDINAVIAN SUPPLIERS ARE MARKETING MORE OF
THEIR CATCH IN EUROPE. CDA'S PERFORMANCE WILL DEPEND ON CONTINUED

QUALITY IMPROVEMENT & FURTHER DEVELOPMENT IN NEW HIGH VALUE-ADDED

PRODUCTS.

CANADIAN SUPPLIES ARE IMPORTANT TO MEET RAPIDLY EXPANDING ENERGY
DEMANDS, PARTICULARLY ELECTRICITY. SHORTFALLS IN THE ORDER OF 300
TO 1600 MW ARE ANTICIPATED BY THE MIDDLE OF THE NEXT DECADE.
QUEBEC, NEW BRUNSWICK & NOVA SCOTIA COULD BECOME EVEN LARGER

SUPPL IERS.

.1la
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REPT: SYN-GEO 88/89 A. Post export program priorities

Region: UNITED STATES

Mission: &01 BOSTON

Market: 577 UNITED STATES OF AMERICA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 005 COMM. & INFORM. EGP. % SERV

REAGONS: FASTEST GROWING INDUSTRY, IN PARTICULAR MINI-COMPUTER SOFTWARE & ELEC-
TRONIC COMPONENTS. COMPANIES LIKE DIGITAL EQUIPMENT (VAX) & LOTUS
(1-2-3) DEVELOPING PRODUCTS WHICH ARE STANDARDS FOR INDUSTRY.

2. 004 DEFENCE PROGRAMS, PRODUCTS, SERV

REASONS: DEFENCE SPENDING AMOUNTED TO 15.3 BIL IN 86. SEVERAL MAJOR US PRIME
CONTRACTORS LOCATED IN NE. ELECTRONICS SYSTEMS DIV. AT HANSCOM AFB
OFFERS MAJOR R&D OPPORTUNITIES.

3. 014 EDUCATION, MEDICAL, HEALTH PROD

REASONS: EXPENDITURES FOR MEDIAL DEVICES/EQUIPMENT EXCEEDED $900M IN 86, ONE OF

THE MOST IMPORTANT REGIONS FOR DEVELOPMENT OF BIOTECHNOLOGY PRODUCTS,
RESULTING FROM RESEARCH PROGRAMS CONDUCTED BY MAJOR UNIVERSITIES.

4., 013 CONSUMER PRODUCTS

REASONS: ONE OF THE HIGHEST PER CAPITA INCOMES IN THE U.S. DISPOSABLE INCOME IS
GROWING FASTER THAN NATIONAL AVERAGE. OPPORTUNITIES FOR FURNITURE.
APPAREL., GIFTWARE & LEISURE PRODUCTS.

5. 015 CONSTRUCTION INDUSTRY

REASONS: CDN CONSTRUCTION PRODUCTS REMAIN COMPETITIVE DUE TO FAVOURABLE EX-
CHANGE RATE. VERY HIGH WAGES IN NE PROVIDE OPPORTUNITIES FOR CDN EX-
PORTERS OF PREFABRICATED COMPONENTS.

6. 002 FISHERIES, SEA PRODUCTS & SERV.

REASONS: PER CAPITA CONSUMPTION OF SEAFOOD CONTINUES TO EXPAND. BOSTON REMAINS
MAJOR MKT AS WELL AS DISTRIBUTION CENTER FOR SEAFOOD. IMPROVED GUALITY
OF CDN PRODUCTS IS REDUCING PREMIUM PAID FOR SCANDINAVIAN PRODUCTS.

The most important current Canadian export sectors to this
market are (based on actual export sales):

1. 009 FOREST PRODUCTS, EQUIP, SERVICES
002 FISHERIEQ: SEA PRODUCTS & SERV.
008 TRANSPORT SYS, EGUIP: COMP, SERV.
005 COMM. & INFORM. EGP. & SERV

‘007 POWER & ENERGY EQUIP. & SERV.

> o oA W N

013 CONSUMER PRODUCTS
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 601 BOSTON

Market: 577 UNITED STATES OF AMERICA
Sector: 002 FISHERIES, SEA PRODUCTS & SERV.

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year
Sector/sub-sector {Projected) (Estimated)
Mkt Size(import) $ 3700. O0M $ 3400. OOM
Canadian Exports $ .  1300. OOM $ 1250. OOM
Canadian Share 35. 00% 35. 007

of Import Market
Major Competing Countries

i) 405 ICELAND
ii) 093 DENMARK
iii) 410 NORWAY
iv) 268 KOREA

Cumulative 3 year export potential for CDN products

in this Sector/Subsector:

1 Year Ago

$ 3200. O0OM
$ 1050. OOM
33. 00%

Market

Page: 3

2 Years Ago

¢ 2700. 00M
$ B841.00M
31. 00%

Share

020 %
010 %
008 %
004 %

100 $M AND UP

Current status of Canadian exparts: Well established and growing

Products/services for which there are
goaod market prospects
i) FARMED SALMON
ii) REDFISH
iii) TURBOT
iv) MUSSELS
v) MACKEREL

Current Total Imports

In Canadian

$
$
$
$
$

80. 00
70. 00
30. 00
0. 00
0. 00

IIIXIXN

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector :
(sub-sector) in this market is lower than optimum mainly because of: ‘ i

= No factors reported by mission
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MISSION: 601 BOSTON o COUNTRY: 577 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- competitive export pricing for this market
- Canada’s position as one of the few major sources of international
supply
-~ strong sectoral capability in Canada
In support of Canadian exports in this sector (sub-~sector) the
Trade Office is currently engaged in activities which include:
Activity: FOLLDN—UP ON FIVE SEMINARS ORGANIZED FOR QUEBEC FISHERIES COMPA-
NIES IN NORTHERN QUEBEC AND MAGDEL IN ISLANDS.

Results Expected: 3 COMPANIES TO ENTER N. E. MARKET.
Activity: HIRE NEW COMMERCIAL OFFICER.

Results Expected: CONTINUE TO OFFER EXCELLENT SUPPORT TO INDUS-
TRY/GOV'’S DESPITE LOSS OF COMMERCIAL OFF. WHO
HAD WORKED FOR 22 YRS. IN FISHERIES SECTOR.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sectar (sub-sector): ’

Activity: START PRODUCING MONTHLY MARKET REPORT ON SEAFOOD, INCLUDING PRICE
TRENDS.

Results Expected: DISSEMINATE INFORMATION ON MORE TIMELY BASIS
TO INDUSTRY AND GOVERNMENT DEPARTMENTS (FED/
PROV).

Activity: ORGANIZE SEMINAR/RECEPTION FOR AQUACULTURE PRODUCERS FROM CANADA
(N.E. BUYERS, PROCESSORS, USERS TO ATTEND).

Results Expecﬁed: COMPETITIVE MARKET PENETRATION FOR CANADIAN
‘ ‘ FARMED PRODUCTS - SALMON. MUSSELS, ETC.

Activity: ORGANIZE MAJOR PROGRAM OF VISITS FOR NEN DFFICER RESPONSABLE FOR
FISHERIES MARKETING.

Resulfs Expected: INCREASE KNOWLEDGE OF CDN FISHERIES CAPABILI—
: TIES/ENVIRONMENT:
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region
Region: UNITED STATES
!
Mission: 601 BOSTON
Market: 577 UNITED STATES OF AMERICA
Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV
Subsector: 999 ALL SUB-SECTORS .
Statistical Data On Next Year Current Year 1 Year Ago ' 2 Years Ago
Sector/sub—-sector (Projected) (Estimated) . .
Mkt Size(import) ¢ 16480. OOM $161460. OOM $15310.00M - $14490.00M
Canadian Exports % 85. OOM $ 20. OOM $ q2. 60M $ S50. 60M
Canadian Share 0. 51% 0. 55% 0. 60% i 0.30% -
of Impaort Market
Major Competing Countries ‘ Market Sﬁaré
i) 577 UNITED STATES OF AMERICA o098 %
ii) 051 UNITED KINGDOM : 001 %
iii) 128 GERMANY WEST 00t %
iv) 237 ITALY - - 008 %
v) 112 FRANCE 001 %
Cumulative 3 year export potential for CDN products 100 $M AND WP
in this Sector/Subsector: : ) :
Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects "In Canadian $
i) MIL RADIOS $ 50.00 M
ii) SPACE BASED RADAR $ 0.00 M
iii) MIL APPLICATION 0.00 M
iv) MICROWAVE LANDING SYSTEMS $ 0.00 M
v) RAST s 0.00 M

Projects or portion of projects which are still in the planning

stage and for which Canadian companies might have reasanable prospects.r

i) Project Name: AIR DEFENCE INITIATIVE
Approximate Value: $ 2000 M
Financing Source: :

For further info. please contact:
W. J. SANFORD

ii) Project Name: SPACE DEFENCE INITIATIVE
Approximate Value: $ 1000 M
Financing Source:

For further info. please contact:
W.J. SANFORD
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MISSION: 601 BOSTON COUNTRY: 577 UNITED STATES OF AMERICA

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— there are import restrictions which can present significant problems
- the degree of import dutg protection of local industry tends to be
moderate
— approval of technical standards can present problems in the case of
some imported products

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector} in this market is lower than optxmum mainly because of:
— the apparent limited sectoral capability in Canada compared to other
competing export countries

~ non-tariff protectionist measures which are difficult to overcome

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
-~ aggressive marketing on the part of Canadian Exporters
-~ use of Canadian Government export promotion activities
— the existence of a bilateral economlc/trade arrangement between
Canada and this country

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: DEFENCE/HI TECH ANNUAL BULLETIN

Results Expected: BRING 20 NEW COMPANIES INTO MARKET. EXPAND
SALES FOR CURRENT PARTICIPANTS BY $10 M.

Activity: PARTICIPATE IN HI TECH

Results Expected: FIND 10 NEW COMPANIES FOR NEW ENGLAND MARKET
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: DETERMINE VALUE OF PROVINCIAL DEFENCE MISSIONS.

Results Expected: DIVERSIFY CANADIAN DEFENCE EXPORT SALES INTO
REGIONS ADJACENT TO NEW ENGLAND.

Activity: DISTRIBUTE BOSS SYSTEM TO S5 PRIME CONTRACTORS

Results Expected: -LESSEN INQUIRIES THROUGH POST
~INCREASE CANADIAN SALES BY $10M

[}
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MISSION: 601 BOSTON

COUNTRY: 577 UNITED STATES OF AMERICA

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this

sector (sub—sector):

Activity: PROMOTE CANADIAN ROLE IN AIR DEFENCE INITIATIVE

Results Expected:

GAIN GREATER ACCESS TO USAF MARKET FOR RAND D
ACTIVITIES.

7
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES
Mission: 601 BOSTON

Market: 577 UNITED STATES OF AMERICA -
Sector: 005 COMM. & INFORM. EGP.% SERV
Subsector: 999 ALL SUB-SECTORS |

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) {Estimated) ‘ ' . ’
Mkt Size(import) $ 42000. OOM $35900. OOM -~ $33800. OOM $35200. OOM
Canadian Exports & 930. OOM $ 497. 00M ¢ 532 00M $ 447.00M
Canadian Share -1.30% 1. 4074 1. 0% 1. 304
af Import Market B ‘ ,
Hlajor Competing Countries Market Share:
i) S77 UNITED STATES OF AMERICA ' - 080 %
ii) 265 JAPAN 008 7%
iii) 128 GERMANY WEST _ : : 003 %
iv) 051 UNITED KINGDOM 001 %
Cumulative 3 year export potential for CDN products » 100 $M AND UP

in this Sector/Subsg;tor:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects In Canadian ¢
i) COMPUTERS $ 0.00 M
ii) COMMUNICATION EQUIP. $ 0.00 M
iii) ELECTRONIC COMPONENTS L 0.00 M
iv) SOFTWARE : $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade OFFice’s'opinion. Canadian expart performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- No factors reported by mission
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MISSION: 401 BOSTON COUNTRY: 577 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a resvlt of a variety of
factors which the trade office reports to include:

- yse of Canadian Government export promotion activities

In suppart of Canadian exports in this sector (sub-sector) the
1rade Dffice is currently engaged in activities which include:

Activity: ESTABLISH WORKING RELATIONS WITH HASSACHUSETTS HI-TECH COUNCIL.
Results Expected: INCREASE KNOWLEDGE OF CDN CAPABILITIES.
Activity: HIRE NEW COMMERCIAL OFFICER -

Results Expected: BRING MORE DYNAMISM TO EXPORT PRDMBTION IN.
THIS SECTOR. v

For the next fiscal year. the Trade Office is planning to

undertake the following new export support initiative(s) in this

sector (sup-sector):

Activity: IDENTIFY KEY PUBLISHERS FOR CANADIAN SOFTWARE COMPANIES.
Results Expected: GET 4 CDN COMPANIES LISTED

Activity: IDENTIFY JOINT-VENTURE OPPORTUNITIES FOR SDFTNARE COMPANIES.
Results Expected: CONCLUDE 2 JOINT-VENTURES.

Activity: PROMOTE MORE ACTIVELY CDN EXPORTS OF COMPUTER/PERIPHERAL EGUIPVA
INCLUDING INCREASED ATTENDANCE BY CDN CO’‘S TO NAJOR SHOWS IN N. E.

Results Expected: CONCLUDE 5 REPS. AGREEMENTS FOR CDMPUTER/PE—
RIPHERAL EQUIPMENT MANUFACTURERS.

-9
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 601 BOSTON

Market: 577 UNITED STATES OF AMERICA
Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.
Subsector: 2992 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector {Projected) (Estimated)
Mkt Size(import) $ 13871. OOM $10125. OOM $ 7337. S0M $ 5317. 50M
Canadian Exports $ 1371.30M $ 994. O0OM $ 7146.10M $ 5461.40M
Canadian Share 10. 00% 10. 00X 10. 00% 10.00%Z
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 063 %
ii) 265 JAPAN 020 %
iii) 075 CANADA ) 010 %
iv) 128 GERMANY WEST 004 %
v} 268 KOREA 002 %
vi) &16 OTHER COUNTRIES 001 %
Cumulative 3 year export potential for CDN products 100 M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Praducts/services far which there are Current Total Imports
goad market prospects In Canadian $

i) URBAN TRANSIT VEHICLES : 0.00 M

ii) RAILWAY ROLLING STOCK $ 0.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Praoject Name: PEOPLE MOVER, BOSTON URBAN TRANSIT
Approximate Value: $ 130 M
Financing Source: 025 OTHER
For further info. please contact:
M. LANNING, COMMERCIAL OFF. BOSTON POST
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MISSION: &01 BOSTON COUNTRY: 577 UNITED STATES OF AMERICA

The Trade Office reports that the Foliduing factors influence Canadian
export perfarmance in this market for this sector (sub-sector).
E In the Trade Office’s opinion, Canadian export performance in this sector
{sub—-sector) in this market is lower than optimum mainly because of:

— non competitive pricing

Some Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variety of
factars which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

— competitive export pricing for this market ‘ ‘

For the next fiscal year. the Trade Office is planning teo
undertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: POST TO CONDUCT DETAILED ANALYSIS OF URBAN TRANSIT IN BOSTON
METROPOLITAN AREA.

Results Expected: STRENGTHEN CANADIAN POSITION IN MARKET BY IM-
PROVED REPORTING AND INFO ANALYSIS.

Activity: PROFESSIONAL STUDY OF AUTOMOTIVE AFTERMARKET.

Results Expected: FACILITATE INCREASED MARKET PENETRATION BY
CANADIAN COMPANIES.
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- '88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 601 BOSTON

Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS
Subsector: 999 ALL‘SUB—SECTORS |

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—sector. (Projected) (Estimated) : '
Mkt Size(import) $ 9297. OOM $ 6641, OOM $ 4744 OOM - ¢ 3389. 00M
Canadian Exports ¢ 150. OOM $ 127.00M - ¢ 106 40M $ 85 70M
Canadian Share 1. 60% 2. 00% 2.20% - 3.00%
of Import Market : * » '
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 050 %
ii) 434 TAIWAN 020 %
iii) 189 HONG KONG _ 010 %
iv) 268 KOREA ' ‘ : 008 %
v) 608 WEST EURQPE 008 %
vi) 616 OTHER COUNTRIES BEE : 004 %
Cuswlative 3 year export potential for CDN products 100 $M AND UP,

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are S ' Current Total Imports
good market prospects In Canadian $

i) FURNITURE $ 0.00 M

ii) APPAREL : $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market far this sector (sub-sector).
— there are import restrictions which can present significant problems
- the degree aof import duty protection of local industry tends to be
moderate

In the Trade Office’s apinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— naon competitive pricing
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies
— high tariffs
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Some Canadian exporters to this market in this sector{(sub-sector)
have enjoyed success previously as a result of a variety of
$actors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

— participation in trade fairs

- competitive export pricing for this market

-~ strong sectoral capability in Canada

The Trade Office suggests that sourcing tools currenth available
to them have some limitiations in particular: :

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include: -

Activity: ASSESSMENT OF PARTICIPATION BY CONSUMER PRODUCT MANUFACTURERS IN
NEW EXPORTER EVENTS (NEBS)

Results Expected: INCREASED CONSUMER PRODUCT INITIATIVES IN
NEW ENGLAND MARKET.

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: PROFESSIONAL MARKET STUDY OF APPAREL INDUSTRY IN NEW ENGLAND.

Results Expected: PERMIT CDN COS WITH LITTLE CURRENT SUCCESS TO
ENHANCE OPPORTUNITIES. 10 COMPANIES AND $1 M.

Activity: POST TO CONDUCT STUDY OF FURNITURE MARKET IN MASSACHUSETTS.

Results Expected: FACILITATE INCREASED MARKET PENETRATION BY
CANADIAN COMPANIES. EXPECT $10M IN GROWTH.

Activity: POST TO ASSESS GIFTWARE AND CRAFTS‘DPPbRTUNITIES IN NEW ENGLAND.

Results Expected: DEVELOP MARKETING STRATEGY INFURMATION FOR
' THIS SECTOR. ‘
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &01 BOSTON

Mavket: 577 UNITED STATES OF AMERICA
Sector: 014 EDUCATION, MEDICAL, HEALTH PROD
Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) ¢ 1000. OOM $ 900. OOM ¢ B800.00M $ 750. O0OM
Canadian Exports $ 30. OOM $ 29. 90M $ 29. 07M $ 35. 17M
Canadian Share 0. 03% 0. 03% 0. 03% 0. 047%
of Import Market )
Major Competing Countries , Market Share
i}? 577 UNITED STATES OF AMERICA 092 %
ii) 128 GERMANY WEST 003 %
iii) 051 UNITED KINGDOM . o002 %
iv) 507 SWEDEN 002 %
v) 112 FRANCE 001 %
vi) 093 DENMARK 001 %
Cumulative 3 year export potential for CDN products 100 $M AND UP:

in this Sector/Subsectoar:

Current status of Canadian exports: Market share declining
Products/services for which there are . c- Current Total Imports
good market prospects In Canadian $
i} SURGICAL GLOVES $ 0.00 M
ii) ALL DISPOSABLE PRODUCTS $ 0.00 M
iii) ARAGNOSTIC ELECTRO MEDICAL INSTRUMENTS $ 0.00 M
iv) MEDICAL AND SURGICAL INSTRUMENTS $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sectar (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
= a lack of interest in the market on the part of Canadian exporters
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factars which the trade office reports to include: ’

- aggressive marketing on the part of Canadian Exporters

- use of Canadian Government export promotion activities

- use aof provincial governments export promotion activities

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: FOLLOW-UP MARKETING ACTIVITIES RELATED TO DISTRIBUTION OF CMDD TO
’ 250 AREA MEDICAL DEVICE PURCHASING AUTHORITIES COMPLETED IN 1987.

Results Expected: INCREASE CDN EXPORTS BY $3 MILLION.

Activity: ASSESS EFFECTIVENESS OF BIO-TECHNOLOGY SEMINAR FOR QUEBEC COMPA-
NIES ORGANIZED IN BOSTON IN 1987.

Results Expected: DETERMINE IF FORMAT SUITABLE FOR BIO-TECHNO-
LOGY COMPANIES FROM OTHER PROVINCES.

For the next fiscal year., the Trade Office is planning to

undertake the following new export support initiative(s) in this

cector (sub-sector):

Activity: ESTABLISH REPRESENTATION FOR CDN MEDICAL DEVICES COMPANIES.
Results Expected: CONCLUDE 5 REPS AGREEMENT

Activity: CONVINCE LARGE GROUP BUYING ORGANIZATION OF MEDICAL PRODUCTS/SER-
VICES TO INCREASE NUMBER OF CDN COMPANIES LISTED.

Results Expected: GET 10 NEW CDN COMPANIES LISTED.
Activity: IDENTIFY BIO-TECHNOLOGY COMPANIES INTERESTED IN JOINT-VENTURES

Results Expected: CONCLUDE 2 JOINT-VENTURES.

15
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88/89 Sector/Sub-Sector Highlights
Submitted by Pasts by Region

Region: UNITED STATES

Mission: 401 BOSTON

Market: 577 UNITED STATES OF AMERICA
Sector: 015 CONSTRUCTION INDUSTRY
Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Prajected) (Estimated)
Mkt Size(import) ¢ 7795. OOM $ 7446, OOM $ 7112 O0OM $ 6790. OOM
Canadian Exports $ 130. OOM $ 113. 80OM % 97. 40M $ 68. SOM
Canadian Share 1. 60% 1. 50% 1. 30% 1.00%
of Import Market
Major Competing Countries _ Market Share
- i) 577 UNITED STATES OF AMERICA 096 %
ii) 265 JAPAN : 001 %
iii) 507 SWEDEN . 001 %
Cumvlative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
goaod market prospects In Canadian &
i) PRE-BUILT HOUSING $ 80.00 M
ii) WINDOWS AND DDORS $ 30.00 M
iii) CABINETRY _ ‘ $ 20.00 M

Progjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: THIRD HARBOUR TUNNEL
Approximate Value: $ 1500 M
Financing Source:

For further info. please contact:
W.J. SANFORD

ii) Project Name: DEPRESS CENTRAL ARTERY PROJECT
Approximate Value: $ 1800 M
Financing Source:
For further info. please contact:
W.J. SANFORD
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector {(sub—-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
~— No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
fartors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

~ use of Canadian Government export promotion activities

- vuse of provincial governments export promotion activities

- competitive export pricing for this market

- Canada’s position as one of the few major sources of international

supply
- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ the adequacy of exporter information in Canadian Directories
~ spurcing assistance from Canadian federal/provincial governments
departments

In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: ASSIST IN CONSTRUCTION PRODUCTS REVIEW. MAGAZINE PROMOTION OF
CANADIAN PRODUCTS

Results Expected: DEVELOP ALTERNATIVE METHODS TO RAISEIPROFILE
OF CANADIAN COMPANIES

¥or the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: COMMISSION SURVEY OF NEW ENGLAND PRE-BUILT HOUSING MARKET

Results Expected: EXPAND SALES OF CANADIAN FIRMS BY $10M.
. IMPROVE THORDUGHNESS OF MARKET INFO.
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MISSION: 601 BOSTON COUNTRY: 577 UNITED STATES OF AMERICA

For the next fiscal year, the Trade Office is planning to |

undertake the following new export support initiative(s) in this

sector (sub—sector):

Activity: PROMOTE PARTICIPATION OF NEW EXPDRTERS.TO BORDER STATES IN NEW
ENGLAND MARKET. sl

Results Expected: —ESfABLISH 10 NEW CDN FIRMS IN MARKET
: -ASSIST 20 OTHER FIRMS

Activity: ASSESS PARTICIPATION IN AMERICA EAST AND THE BIG SHOMW

Results Expected: DETERMINE MOST EFFICIENT LONG TERM METHOD OF
INTRODUCING COMPANIES TO NEW ENGLAND MARKET
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Report: B4 8a/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 601 BOSTON
Country: 577 UNITED STATES OF AMERICA
Highlightﬁ of Investment Environment
Estimated Value Of Equity Investment Estimated Value Of Annuél Direct Equity

In Canada From This Post Territory: Investments To All Destinations From
This Post Territory:

$ 10 000.00 M _ % 2 000.00 M

Country Destinations Of Direct Estm. Value % 0Of Annual Direct Equity
Equity Investment From Post $ CDN Investment Outflows By
Territory Category Of Investors

1. 075 CANADA $ 2 000.00M 1. Corporations : 30.00 %
2. 224 IRELAND $ 1 000.00 M 2. Institutional : &5.00 %
3. 434 TAIWAN $ 300.00 M 3. Entrepreneurs : 4, 00 %
4, 189 HONG KONG $ 200. 00 M 4. Immigrant Entr.: 1.00 %

The Mission Has Reported Factors That Tend To Change
Outward Flows Of Investment From The Post Territory Including:

—Corporate Search For Cheaper Production And/Or Operating Costs
Outside The Country )
—Corporate Expansion To Seek New Markets
~Corporate Expansion To Serve Better Existing Markets
-Large Capital Pools Seeking Investment Outlets Abroad (e.g. 0Oil States)

The Mission Reports That Investors From The Post Territory Who Invest Abroad
In Manufacturing Tend To Invest In The Following Sector(s) Subsector(s)

-SECTOR(S) - ~SUBSECTOR(S) -
1. 005 COMM. & INFORM. EGP. & SERV 054 COMPUTERS, SOFTWARE & SYSTEMS
2. 004 DEFENCE PROGRAMS,PRODUCTS, SERV 043 ELECTRICAL & ELECTRONIC

3. 014 EDUCATION, MEDICAL, HEALTH PROD 142 HOSP. & MEDICAL EGUIP. INSTRUM.
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: &01 BOSTON

Country: 9577 UNITED STATES OF AMERICA

Equity Proponsity Of Key Sources QOf Investment From This Territory

Corparations : 100% Ouwnership Of Existing Corporate Facility

Institutional : Partial Ownership Of Existing Corporate Facilities With Divect
‘ Involvement In Day—to-Day Operations

Entrepreneurs : Start-up Investment Ta Create New Enterprise (100% Ounership)

Immigrant Entr.: Start-up Investment To Create New Enterprise (100%Z Qunership)

Sector Preferences By Type Of Key Investors

Corporations : Manufacturing Industries
Institutional : Portfolio Investment
Entrepreneurs : Manufacturing Industries
Immigrant Entr.: Services

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

Sector : 005 COMM. & INFORM. EGP. & SERV
Subsector: 054 COMPUTERS, SOFTWARE & SYSTEMS

Reason(s)i
LARGEST INDUSTRY IN NEW ENGLAND: VALUE OF PRODUCTION EXCEEDS $35 BIL.
FOLLOW-UP ON MAJOR ADVERTISING CAMPAIGN ON INVESTMENT OPPORTUNITIES
IN ELECTRONICS SECTOR.

Program Plans:
ESTABLISH PERSONAL CONTACT IN EACH COMPANY THAT HAS REQUESTED INFORMA-
TION FOLLOWING AD CAMPAIGN. SERVICE THEIR INGUIRIES THOROUGHLY.

Anticipated Results: TWO INVESTMENTS IN CANADA.

Sector : 014 EDUCATION,MEDICAL.HEALTH PROD
Subsector: 142 HOSP. &% MEDICAL EGUIP, INSTRUM.

Reason(s): :
150 COMPANIES IN N. E. HAVE REQUESTED INFORMATION ON THE CDN MEDICAL
DEVICE INDUSTRY FOLLOWING MAILING DONE BY POST DURING SUMMER/87. WILL
FOLLOW-UP TO DETERMINE BOTH EXPORT & INVESTMENT OPPORTUNITIES.
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Region: USA
Mission: 601 BOSTON

Country: 577 UNITED STATES OF AMERICA

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

Sector : 014 EDUCATION,MEDICAL.,HEALTH PROD
Subsector: 142 HOSP. & MEDICAL EGUIP. INSTRUM.

Program Plans:
DURING FOLLOW-UP WITH 150 COMPANIES, DETERMINE THOSE COMPANIES HAVING
INVESTMENT POTENTIAL.

Anticipated Results: ONE INVESTMENT IN 88/89. TWO IN 89/90.

Sector . 014 EDUCATION, MEDICAL,HEALTH PROD
Subsector: 141 PHARMACEUTICALS, BIOTECHNOLOGY

Reasan(s):
BOSTON IS NUMBER ONE CENTER FOR BIOTECHNOLOGY IN US & HAS POOL OF VEN-
JURE CAPITAL. N.E. COMPANIES COULD BE INTERESTED IN INVESTING IN JOINT
R&D OR TAKE MINORITY QUITY POSITION IN CDN BIOTECH COMPANIES.

Program Plans:
IN CONJUNCTION WITH POST PROGRAM ON TECHNOLOGY INFLOH.PRGMDTE JOINT
R&D & EQUITY INVESTMENT AS MECHANISMS TO EFFECT TECHNOLOGY TRANSFER
TO CANADA.

Anticipated Results: ONE INVESTMENT IN 88/89.
Other Investment Program Plans

Activity(ies):
WORKING WITH CDN INVESTMENT DEALERS,POST IDENTIFIED 25 MONEY MANAGERS
WHO WERE INVITED TO SENIOR EXEC. INVEST. SEMINAR IN OCT/87. EIGHT REPS
FROM BOSTON ATTENDED. DURING NEXT FY POST WILL CONCENTRATE ITS EFFORTS
ON DEVELOPMENT CONTACTS WITH THESE 23 COMPANIES.

Anticipated Results: BETTER KNOWLEDGE OF CDN INVESTMENT CLIMATE
: ADDITIONAL PORTFOLIO INVESTMENT. :
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Report: B4

Region: USA

DEPARTMENT OF EXTERNAL AFFAIRS

88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Mission: 601 BOSTON

Country: 577 UNITED STATES OF AMERICA

Type Of Event:

‘Description:
Priority:
Sector:
Sub~-Sector:
Location:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Investment Promotion Activities Proposals

010 MINISTERIAL MISSION

INFORMATICS INVESTMENT OPPOR. IN MTL (MTL STRAT.)
3 ' ’ Date: 09/88 :
005 COMM. & INFORM. EGP. & SERV

999 ALL SUB-SECTORS

BOSTON

050 SEMINARS

CDN SOFTWARE HOUSES CAPABILITIES: JV OPPORTUNITIES
2 Date: 02/8%9

005 COMM. & INFORM. EQGP. & SERV

054 COMPUTERS, SDFTWARE & SYSTEMS

BOSTON

INVESTMENT OPPORTUNITIES IN BIOTECH SECTOR IN CDA
i Date: 11/88 '

014 EDUCATION,MEDICAL.,HEALTH PROD

141 PHARMACEUTICALS., BIOTECHNOLOGY

BOSTON :

PAGE:
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Type of Event

Lacation

Promotional projects proposed for the two following fiscal years.

Mission: 601 BOSTON
Sector: 001 AGRI & FOOD PRODUCTS & SERVICE

020 MISSION OUTGOING
S0OLO FOOD SHOW

Sector: 002 FISHERIES, SEA PRODUCTS & SERV.

020 MISSION OUTGOING .
SEMINAR ON UNDERUTILIZED SEAF0OD SPECIES

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

020 MISSION OUTGOING
DEFENCE MISSION FROM WESTERN CANADA

024 MISSION INCOMING
DEFENCE SUB-CONTRACTORS MISSION

Sector: 005 COMM. & INFORM. EGP. & SERV

010 FAIRS
NORTH EAST COMPUTER FAIR

Sector: 006 ELECTRONICS EGQUIP. & SERV

020 MISSION OUTGOING
OCEANOGRAPHY SEMINAR

Sector: 013 CONSUMER PRODUCTS

010 FAIRS
CONTRACT FURNITURE SHOW

Sector: 014 EDUCATION, MEDICAL, HEALTH PROD

010 FAIRS
NORTH EAST HOSPITAL SHOW

Sector: 015 CONSTRUCTION INDUSTRY
020 MISSION QUTGODING

AMERICA EAST
PRE-BUILT HOUSING SOLO SHOW

BOSTON

BOSTON

BOSTON

BOSTON

WOODSHOLE, MASS.

BOSTON

BOSTON

BOSTON
BOSTON OR PORTLAND
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88/89 Trade and Economic Overview

Mission: 602 CHICAGO

Country: 577 UNITED STATES OF AMERICA

RECENT ECONOMIC PERFORMANCE: SLIGHTLY BELOW NAT‘L AVERAGE; RECENT
TRENDS SUGGEST LONG RECESSION IN AGRICULTURE MAY HAVE ENDED:;
MODERATING OF EXPENSES, IMPROVEMENT IN EXPORTS, HIGH GOV‘T SUPPORT
PAYMENTS COULD SET STAGE FOR RECOVERY IN AGRICULTURE WHICH IS
LIKELY TO BE CHARACTERIZED BY SLOW,STEADY IMPROVEMENT RATHER THAN
RAPID GAINS OF 70S. CHANGING OPPORTUNITIES:LOWER INTEREST RATES.
CONTINUED CONSUMER BUOYANCY: STRONG HOUSING MARKET, CONSUMER SER-
VICES. RETAILING & CONSTRUCTION TRADES BUOYANT. STATE GOV’TS SUC-

- CESSFULLY PURSUED NEW INVESTMENT IN AUTOMOTIVE INDUSTRY, INCLUDING

INVESTMENT FROM CDA. IMPROVED ASSET & EQUITY RATIOS OF CHICAGO'S
MAJOR BANKS. ENCHANCED REPUTATION OF CHICAGD AS AN INT‘L FINAN.
CENTRE. COMMUNICATIONS REVOLUTION & FINANCIAL INNOVATIONS ARE
YIELDING A STREAM OF NEW COMPUTERIZED PRODUCTS THAT ARE RADICALLY
ALTERING THE INDUSTRY. ON DOMESTIC FRONT, BOUNDARIES DEMARCATING
BANKS FROMOTHER FINANCIAL INSTITUTIONS ARE BECOMING INCREASINGLY
OBSCURE. IN INTERNATIONAL FIELD.FINANCIAL SERVICES SUPPLIERS &
REGULATORS BARELY ABLE TO KEEP PACE WITH DEVELOPMENTS IN HIGHLY
CHARGED & COMPETITIVE ENVIRONMENT OF EMERGING GLOBAL FINANCIAL
SYSTEM. EXPORT PERSPECTIVE: CHICAGO POST TERRITORY REMAINS HIGHLY
ATTRACTIVE MARKET. TERRITORY INCLUDES FOUR OF THE COUNTRY ‘S TOP
17 METRO MARKETS. ELECTRONICS, SOF TWARE: RESEARCH/DEVELOPMENT,
PHARMACEUTICALS, ROBOTICS & OTHER HIGH TECH INDUSTRIES ARE EXPAND-
ING (IN ABSOLUTE NUMBER OF JOBS GENERATED AS WELL AS RELATIVE TO
OTHER US STATES). CORPORATE & PUBLIC ATTITUDES TOWARDS CDNS/CDN
PRODUCTS & SERVICES REMAINS POSITIVE. THERE IS WIDE SUPPORT IN
INDUSTRY & IN GOV’T FOR THE PROPOSED CDA/US FREE TRADE AGREEMENT.
NO LOCAL PROTECTIONIST BACKLASH; MEDIA COVERAGE IS POSITIVE %
SYMPATHETIC TO CDN VIEWS. PROCUREMENT/SPECIFYING OFFICIALS IN
GOV’T AGENCIES APPEAR WELL DISPOSED TO CONSIDER SERIQUSLY CDN
BIDS. MANY MIDWEST COMPANIES HAVE LIMITED TRADE/INVESTMENT LINKS
ABROAD. TOGETHER WITH COMPANIES WHO MAY BE RATIONALIZING THEIR
'NORTH AMERICAN AND/OR GLOBAL OPERATIONS, THESE COMPANIES REPRESENT
SIGNIFICANT POTENTIAL FOR NEW INVESTMENT & TECHNOLOGY INFLOWS TO
CDA. RECENT MONTHS HAVE SEEN MAJOR MOVES TO ACGUIRE CDN EQUITY
POSITIONS BY AMOCO (DOME PETROLIEUM), JMB REALTY (CADILLAC FAIR-
VIEW), & FIRST NATIONAL BANK OF CHICAGO (WOOD GUNDY). AS NORTH
AMERICA’S MAJOR CORPORATE MEETING & INDUSTRIAL EXHIBITION CENTER.,
CHICAGO CONTINUES AS A MAJOR FOCAL POINT FOR CDN INDUSTRIAL
DEVELOPMENT ACTIVITY.
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REPT: SYN-GEQ 88/892 @ A. Post export program priorities
Region: UNITED STATES
Mission: &02 CHICAGOD
Market: 577 UNITED STATES OF AMERICA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year: :

1. 013 CONSUMER PRODUCTS

REASONS: WITH THE LARGEST BUYING CAPACITY NATIONALLY FOR HARDUARE PRODUCTS
CENTERED IN SEARS, ACE AND TRU-VALUE, OPPORTUNITIES FOR THE EXPERIENCED
EXPORTER ARE LIMITLESS. NEARLY EVERY MAJOR NATIONAL CONSUMER SHOW

2. 001 AGRI & FOOD PRODUCTS & SERVICE

REASONS: FOOD PRODUCTS & BEVERAGE ARE VIRTUALLY RECESSION-PROOF & WILL GROW
SLOWLY BUT STEADILY  OVER THE NEXT 10 YEARS. PRODUCTS THAT APPEAL TO
THE -DIET/FITNESS CONSCIOUS WILL SEE THE STRONGEST GROWTH. CHICAGO IS

3. 016 INDUSTRIAL MACHIN, PLANTS, SERV.

REASONS: THE COMPONENTS PARTS OF THIS SECTOR PROVIDES THE REAL GROWTH POSSIBI-
LITIES AS COMPANIES TRY TO REDUCE COSTS. CHICAGD IS A MAJOR MANUFAC-
TURING CENTER & THE HOME TO SEVERAL NATIONAL EXHIBITIONS CONFERENCES.

4. 004 DEFENCE PROGRAMS, PRODUCTS, SERV

REASONS: THE FREE TRADE AGREEMENTS & DOD COMPETITION ADVUCATE PRDGRAHS ARE
PROMOTING GREATER OPPORTUNITIES FOR CDN COMPANIES WITHIN THE DP/DPSA.
THE POSTING OF AN OFFICER TO ST. LOUIS WILL PROVIDE AN ENHANCED

5. 008 TRANSPORT SYS,EQUIP, COMP, SERV.

REASONS: AUTO PARTS PROVIDE CDN COS. WITH PRIVILEGED ACCESS TO GROWING MARKET
FOR OEM % AFTERMARKET PRODUCTS & COMPONENTS. EMPHASIS ON THE MAINTEN-
ANCE & DEVELOPMENT OF URBAN TRANSIT SYSTEMS CREATES ADDED OPPORTUNITIE

6. 005 COMM. % INFORM. EQP. & SERV

REASONS: OPPOR. IN OFFICE AUTOMATION ARE STRONG AS LOCAL COS TRY TD IMPROVE
PRODUCTIVITY BY COMPUTERIZING. CDN PRODUCTS/SERVICES ARE REGARDED TO
EQUAL TO US PRODUCTS. THERE ARE EXCELLENT SOFTWARE TRADE SHOWS WHICH

The most important current Cénadian export séctors to this
market are (based on actual export sales):

i. 012 PETROCHEM & CHEM PROD, EQP, SERV
008 TRANSPORT SYS,EQUIP, COMP, SERV.
009 FOREST PRODUCTS, EQUIP, SERVICES

007 FOREST PRODUCTS, EQUIP, SERVICES

¢ & LN

012 PETROCHEM & CHEM PROD, EGP, SERV
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGOD

Market: 577'UNITED STATES OF AMERICA
Séctor: 001 AGRI & FOOD PRUDUCTS & SERVICE

Subsector: 014 MEATS & MEAT BY-PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
BSector/sub—sector  (Progjected) ' (Estimated) :
Mkt Size(import) $ 2500. OOM $ 2500. OOM $ 2400. OOM $ 2400. 00M
Canadian Exports ¢ 25. 00M $ 25 00M $ 25. 00M $ 25. O0M
Canadian Share 0. 10% 0. 10% 0. 104 0.10%
of Import Market
Major Competing Countries Market Share
i) 112 FRANCE 095 “

ii) 093 DENMARK 005 %

Cumulative 3 year export potential for CDN products
in this Sector/Subsector:

Current status of Canadian exports:

Products/services for which there are Current Total Imports
good mar ket prospects In Canadian $

i) GOURMET/SPECIALTY $ 0.00 M

ii) PATES $ 0.00 M

The Trade Office reports that the following factors influence Canadian:
export performance in this market for this sector (sub—-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
- non competitive pricing
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market
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In support of Canadian exports in this sector (éub—sectnr) the
Trade Office is currently engaged in activities which include:

Activity: AS FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO TRADE
INQUIRIES.

Results Expected: ACTION 5 CANADIANS/S5 LOCAL INQUIRIES
For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector):

activity: WORK CLOSELY WITH AND SUPPORT PROVINCIAL AUTHORITIES IN MONITO—
RING TRADE/PRODUCT OPPORTUNITIES.

Results Expected: REPORT ON FINDINGS FROM 2 OUT CALLS

22
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- 88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577.UNITED STATES OF AMERICA
Sector: 001 AGRI & FDUD PRODUCTS & SERVICE

Subsector: 015 SEMI & PROCESSED FOOD & DRINK

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago:
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel{import) $ 40000. OOM -$36000. 00M - $34000. OOM $31100. OOM
Canadian Exports $ 225. OOM $ 218. OOM $ 211 00OM $ 209.10M
Canadian Share 0. 60% 0. 604 0. 60% 0.70%
of Import Market
Major Competing Countries ; Market Share
i) 577 UNITED STATES OF AMERICA 4 » 000 %
Cumulative 3 year export potential for CDN praducts . 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding

Products/services for which there are Current Total Imports
good market prospects e : In Canadian $
i) CONVENIENCE FOODS o T $ 0.00 M
ii) HEALTH FOODS $ 0.00 M
iii) DELI FODODS $ 0.00 M
iv) ETHNIC FOODS ' - $ 0.00 M
v) WINE COOLERS - R o ' $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export perfarmance in this sectar
(sub-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
— non competitive pricing ‘
- difficulties of adaptation of marketing techniques to the market by
same Canadian companies .




¢2/701/88 DEPARTMENT OF EXTERNAL AFFAIRS
Export and Investment Promotion Planning System
MISSION: &02 CHICAGO . .. COUNTRY: 577 UNITED STATES

Some Canadian exporters to this market in this sector{(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office reports to include:

-~ aggressive marketing on the part of Canadian Exporters
support provided by the PEMD program
participation in trade fairs
participation in trade missions
— use of Canadian Government export promotion act1v1t1es
use of provincial governments export promotion activities
competitive export pricing for this market

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: INITIATE A SERIES OF 1-ON-1 MEETINGS WITH INSTITUTIONAL FOOD
DISTRIBUTORS, BROKERS & ASSOCIATIONS IN CHICAGO RE: BUYING OPERA-

TIONS/PRODUCT OPPORTUNITIES.

Results Expected: DEVELOPMENT OF A MINI-MARKET GUIDE. 8 OUT
CALLS.

Activity: EVALUATION OF TASTE OF CANADA SOLO FOOD SHOW - SEPT. 1988

Results Expected: EVENT TARGET WAS MINIMUM SALES $5 MILLION AND

10 REP/BROKERS APPOINTED

Activity: AS A FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO

TRADE INQUIRIES.
Results Expected: ACTION SO CDN/40 LOCAL INGUIRIES
For the next fiscal year, the Trade Office is plannihg to

undertake the following new export support initiative(s) in  this
sector {(sub-sector):

Activity: ASSIST WITH IMPLEMENTATION OF TASTE OF CANADA FOOD SHOW 9/88 A
JOINT PROVINCIAL/FEDERAL INITIATIVE INVOLVING LOCAL OFFICERS OF

ONTARIO AND QUEBEC

Results Exbected: TARCET RESULTS ARE $5 MILLION SALES AND 10
REPS APPOINTED.

Activity: ASSIST HITH IMPLEMENTATION OF NRA NATIONAL STAND/MAY 88,
PANIES. :

Results Expected: TARGETED ON SITE SALES $2 MILLION & THE AP— ,

POINTED OF 20 BROKERS/REPS RE: FOOD PRODUCT
SALES. INCREASE PROFILE.
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—sector):

activity: EVALUATION OF MAJDR FOOD SHOWS IN CHICAGD (NEW) PIZZA SHOW 7/88-
" FROZEN FOOD SHOW 2/88

Results Expected: WILL SUBMIT FINDINGS AND RECOMMENDATIONS IN
REPORT FORM.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region? UNITED STATES

Mission: &02 CHICAGOD

Market: 577 UNITED STATES OF AMERICA
Sector: 001 AGRI & FOOD PRODUCTS & SERVICE

Subsector: 0146 AGRICULTURE MACH, EQUIP, TOOLS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Aga
Sector/sub—sector (Projected) (Estimated)
Mkt Size(import) $ 7500. 0OM $ 7400. OOM $ 7000. OOM $ 4808. OOM
Canadian Exports $ 1146. OOM $ 115. OOM ¢ 110. OOM $ 107.00M
Canadian Share 1. 50% - 1. 60% 1. 60% 1. 60%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 079 %
ii) 265 JAPAN 000 %
iii) 237 ITALY 000 %
iv) 112 FRANCE 000 %
Cumulative 3 year export patential for CDN products 100 $M AND WP

in this Sector/Subsector:

Current status of Canadian exports: Mature with little growth
. Products/services for which there are Current Total Imports
good market prospects In Canadian $
i) LIVESTOCK EGUPMENT . $ 32.00 M
ii) SOIL PREPARATION $ 10,00 M
iii) HAYING AND HARVESTING $ 10.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- participation in trade fairs

- use of Canadian Covernment export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada
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MISGION: 602 CHICAGO ‘ : COUNTRY: 577 UNITED STATES OF AMERICA

In support of Canadian exparts in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: DETAILED FOLLOW-UP OF 2 SOLO SHOWS (1) JOHN DEERE MISSION/BEAVER
DAM, WISCONSIN WHICH WAS HELD IN CONJUNCTION WITH GOV. OF ONTARIO
IN 1984 (2) 1987 MANITOBA COMPONENTS MISSION TO CHICAGO

Results Expected: REPORT EVALUATION FUTURE MISSIONS SUBJECT TO
FAVORABLE RECOMMENDATIONS/SUPPORT FROM PIMA

Activity: AS FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO TRA-
DE INGUIRIES

Results Expected: 10 CANADIAN INQUIRIES/4 LOCAL INGUIRIES 2 0OUT
CALLS

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: ATTEND AND AUDIT REGIONAL FARMS SHOWS. ..CAPITAL CITY FARM SHOW
1/89, WORLD DAIRY EXPO 10/88 & ST.LOUIS FARM SHOW IN 10/88

Results Expected: RECOMMENDATIONS FOR MAXIMIZING CDN PRESENCE
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88/89 Sector/Sub-Sector Highlights
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Region: UNITED STATES

Miscion: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 001 AGRI & FOOD PRODUCTS & SERVICE

Subsector: 017 FOOD HANDLING, PROCESSING EGUIP

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) {Estimated) _ :
Mkt Size(import) ¢ 8000. OOM $ 73200. OOM $ 7800. OOM $ 7954. 00M
Canadian Exports $ 19. OOM $ 18. OOM $ 16. OOM $ 13. OOM
Canadian Share 0. 23% - 0. 224 0. 20% 0. 16%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 000 %
Cumulative 3 year export potential for CDN products 15-30 $M

in this Sector/Subsector:

Current status of Canadian exports:” Small but expanding
Praducts/services for which there are - Current Total Imports
good market prospects In Canadian $

i) HI TECH FOOD EGUIPMENT $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export perfarmance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- No factors reported by mission

Some Canadian exporters to this market in this sectar(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- participation in trade fairs

- use of Canadian Government export promotion activities

— competitive export pricing for this market

— strong sectoral capability in Canada
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in support of Canadian. exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: AS FOLLOW-UP TO PREVIOUS INITIATIVES. CONTINUE TO RESPOND - TO
TRADE INQUIRIES

Results Expected: ACTION 20 CANADIAN/S LOCAL INGUIRIES

For the neit fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activitg: TO ASSIST IMPLEMENTATION OF NRA NATIONAL STAND IN 1988

Results Expected: TARGET RESULTS ARE S REPS TO BE APPDINTED &
~ $1 MILLION IN EQUIPMENT SALES.

Activity: ATTEND AND MONITOR EQUIPMENT/PROCESSING SHOWS. .. I. E. THE AMERICAN
MEAT INSTITUTE IN 10/88,DAIRY & FOOD EXPO 9/BBaFDDD MARKETING
INSTITUTE 5/88 (ONTARIO GOV.STAND), INTERBEV 10/88

Results Expected: RECOMMENDATIONS FOR MAXIMIZING CDN. PARTICIPA—
TIDN AND PRESENCE
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 002 FISHERIES, SEA PRODUCTS & SERV.

Subsector: 021 FISH & SHELLFISH & OTHER PROD

Statistical Data On Next Year Current Year 1 Year Agd ‘ 2 Yearé Ago
Sector/sub—sector {Projected) (Estimated) S o s T
Mkt Size(import) $ 13400. OOM $13000. OOM : $13000.00M $12600. 00M
Canadian Exports $ 23. 00M % 23. 00M $ 23. O0OM $ 22. 10M
Canadian Share 0. 20% 0. 20% 0. 20% 0. 20%
of Import Market : _ . C
Magjor Compefing Countries , *L': Market Sﬁa}e
i) 410 NORWAY . - .. 000 %
ii) 265 JAPAN , ‘ 000 %
iii) 370 NEW ZEALAND 000 %
iv) 078 ECUADOR 000 %
v} 577 UNITED STATES OF AMERICA 000 %
Cumulative 3 year export potential for CDN products &60-100 M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing_

Products/services for which there are Current Total Imports
good market prospects , In Canadian ¢
i) APPETIZERS - FINGERFOODS $ 0.00 M

ii) FISH ENTREES $ 0.00 M

The Trade Office reports that the following féctors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exparters
- non competitive pricing
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies . :
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

-~ support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

— use of Canadian Government export promotion activities

- uyse of provincial governments export promotion activities

- competitive export pricing for this market

In support of Canadian exports in this sector {sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: MEETINGS WITH RETAIL & INSTITUTIONAL COMPANIES IN CHICAGOD
(BROKERS, REPS, ETC.) S :

Results Expécted: IMPROVE LEVEL OF COMMUNICATION WITH THE LOCAL
COMMUNITY WITH RESPECT TO TRENDS & OPPORTUNI-
TIES. 10 OUT CALLS

Activity: AS FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO TRADE
- INQUIRIES. : .

Resultstxpected: ACTION 15 CDN/5 LOCAL INGQUIRIES
For the next fiscal year, the Trade Office is planning to :
undertake the following new export support initiative(s) in this
sector (sub—sector):
Activity: ATTEND AND AUDIT BOSTON SEAFOOD SHOW (198%9)

Results Expected: ENCOURAGE CDN. EXHIBITORS TO PURSUE CHICAGOD

MARKET. ESTABLISH 3 BUYER/DISTRIBUTOR AGREE-
MENTS. :
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Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV :_ .

Subcector: 041 AEROSPACE & MARINE

Statistical Data On- Next Year Current Year + 1 Year Ago . 2 Years Ago
Sector/sub-sec tor .(Projected) (Estimated) e : :
Mkt Size(impart) ¢ &000.00M $ 4300. OOM . ¢ 6200. OOM - ¢ &400. OOM
Canadian Exports $ 5. OOM $ 85. OOM $ 65. OOM $ 95. 00M
Canadian Share 1.58% 1. 354 1. 04% 0. 846%
of Import Market e : : ST
Major Competing Countries N . Market Share
i) 577 UNITED STATES OF AMERICA v . ;. 000 %
ii) 6146 OTHER. COUNTRIES 2000 %
iii) 232 ISRAEL 000 %

Cumulative 3 year export potential for CDN products . 100 $M AND UP
in this Sector/Subsector: . ~ -

Current status of Canadian exports: Well established and growing.
Products/services for which there are . . o Current Total Imports
‘good market prospects A In Canadian $
" i) PROPULSION $ 300.00 M
ii) MAINTENANCE & OVERHAUL ' $ 250.00 M
iii) AEROMECHANICS $ 200.00 M
iv) STRUCTURES $ 175.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion., Canadian expaort perfarmance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies ' .
— other factor(s) described by the Trade Office as follows:
- SINGLE SOPURCE PROCUREMENTS :
- SMALL BUSINESS SET ASIDES
- CDN COMPANIES EXCLUDED FROM RESERVE ENGINEERING PROJECTS
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
-~ participation in trade missions
- use of Canadian Government export promotion activities
- use of provincial governments export promotion activities
-~ the presence of CIDA programs which have opened the market to
Canadian companies
-~ competitive export pricing for this market : :
- Canada’s position as one of the few major sources of international
- supply : :
- strong sectoral capability in Canada
-~ the existence of a bilateral economic/trade arrangement between
Canada and this country : : :

In support of Canadian exparts in this sector {sub—sectar) the
frade Office is currently engaged in activities which include:

Activity: CONTINUED FOLLOW UP WITH PARTICIPANTS IN POST INITIATED AEROSPACE .
SEMINAR HELD IN ST. LOUIS IN DECEMBER 1985.

Resﬁlts-Expected: 3 INCREMENTAL BUYING CONNECTIONS/ $5 MILLION
Activity: PARTICIPATE ACTIVELY IN DEA/AVSCOM DDSP JOINT WORKING GROUP

Results Expected: TO IDENTIFY AND SECURE $25 MILLION IN NEW
DDSP PROJECTS OVER S5 YEARS.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: DEVELOP DEFENSE INDUSTRIAL PROCUREMENT LIST TO INCLUDE SUBCONTRA-
CTOR SOURCING REQUIREMENTS IN ST. LOUIS AREA.

Results Expected: TOD ESTABLISH 5 BUYING CONNECTIONS LEADING TO
$5 MILLION PER YEAR.

Activity: TO ORGANIZE AN INCOMING AVSCOM SURVEY MISSION TO TDRDNTD,MGNTREAL
© MAY 1988. :

Results Expected: TO ESTABLISH 3 NEW BUYING CONNECTIONS.

Activitgf TO ORGANIZE COMPETITIDN ADVOCATES SEMINARS/INCOMING FEBRUARY ‘89,
OUTGOING SEPTEMBER ‘88. :

Results Expected: TO INCREASE BUYER AWARENESS
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Region: UNITED STATES , | - ST
Mission: 602 CHICAGO | “
Market: 577 UNITED STATES OF AMERICA

Sector: 004 DEFENCE PROGRAMS,PRODUCTS, SERV

Qubsectaor: 042 ARMAMENTS & VEHICLES

Statistical Data On Next Year Current Year 1 Year Ago 2 Yeérs Ago
Sector/sub-sector (Projected) (Estimated) . -
Mkt Size(import) $ B8000. 0OM $ 8000. OOM $ 7800. OOM $ 7000. OOM
Canadian Exports $ 75. OOM $ 70. OOM $ &5. O0OM $ &60. OOM
Canadian Share 0. 93% 0. 884 0.83% - 0. 86%
of Import Market . : ,
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA | . 090>2
ii) 616 OTHER COUNTRIES . 008 %
iii) 232 ISRAEL 00t %
Cumulative 3 year export potential for CDN products. 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing o
Products/services for which there are Current Total Imports
good market prospects . In Canadian %

i) CDOMPONENTS OF WEAPON SYSTEMS $ &00.00 M

ii) AMMUNITION . $ 180.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- non competitive pricing
— difficulties of adaptation of marketing technigues to the market by
some Canadian companies
— other factor(s) described bg the Trade DFFxce as follouws:
- SINGLE SOURCE PROCUREMENTS
- SMALL BUSINESS SET ASIDES
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- participation in trade missions
- use of Canadian Government export promotion activities
- use of provincial governments export promotion activities
— the presence of CIDA programs which have opened the market to
Canadian caompanies
— competitive export pricing for this market
— Canada’s position as one of the few major saurces of international
supply
- strong sectoral capability in Canada
- the existence aof a bilateral economic/trade arrangement between
Canada and this country

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: IDENTIFY AND EVALUATE OPPORTUNITIES FOR CANADIAN SUPPLIERS TO
DEAL WITH SUBCONTRACTORS.

Results Expected: FIVE BUYING CONNECTIONS TO LEAD TO $5 MILLION
INCREMENTAL EXPORT SALES.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: DEVELOP CLOSE WORKING RELATIONSHIP WITH MILITARY COMMANDS TO
ENSURE PERSONNEL ARE AWARE OF CANADIAN CAPABILITIES AND PRODUCTS
AND TO FOLLOW UP ON BEHALF OF CANADIAN COMPANIES.

Results Expected: INCREASE POTENTIAL FOR SALES AND PROVIDE
FEEDBACK TO CANADIAN COMPANIES

Actxv1tg PRODUCE SUMMARY OF PROJECT AND EQUIPMENT REQUIREMENTS ON A
COMMAND-BY COMMAND BASIS.

Results Expectedf INCREASE CANADIAN AWARENESS OF OPPORTUNITIES
VIA WIDE DISTRIBUTION IN CANADA.
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Regiaon: UNITED STATES
Mission: 602 CHICAGOD
Market: 577 UNITED STATES OF AMERICA
Sector: 004 DEFENCE PROGRAMS,PRODUCTS, SERV
Subsector: 043 ELECfRICAL & ELECTRONIC
Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 3000.00M $ 2700. OOM t QOO0.00H : $ 2900. 00M
Canadian Exports $ 30. OOM $ 25. OOM $ 22. 00M $ 24. 00M
Canadian Share 1. 00% 0. 93% 0. 73%Z 0. 83%
of Import Market .
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA | 090 %
ii) 2695 JAPAN 007 %
iii) 616 OTHER COUNTRIES 002 %
Cumulative 3 year export potential for CDN produéts &0-100 $M

in this Sectar/Subsector:

Current status of Canadiaﬁ éxports:

Products/services' for which there are

good market prospects
i) COMPONENTS

Well established and'growing

Current Total Imports

In Canadian $

$

600.00 M

The Trade Office reports that the Following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be

low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly becauvse of:

- non competitive pr

icing

— difficulties of adaptation of marketing techniques to the market by
some Canadian companies
— other factor(s) described by the Trade Office as follows:

— SINGLE SOURCE

PROCUREMENTS

— SMALL BUSINESS SET ASIDES
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Some Canadian exporters to this market in this sector(sub-sector)

have enjoyed success previously as a result of a variety of

factors which the trade office reports to include:

- aggressive martetxng on the part of Canadian Exporters

participation in trade missions

use of Canadian Government export promotion activities

use of provincial governments export promotion activities

- the presence of CIDA programs which have opened the market to
Canadian companies

- competitive export pricing for this market

- Canada‘’s position as aone of the few major sources of xnternatxonal
supply ,

- strong sectoral capability in Canada

- the existence of a bilateral economic/trade arrangement between
Canada and this country

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

éctivity: LIAISE WITH MILITARY COMMANDS IN TERRITORY TO DETERMINE POTENTIAL
Results Expected: INCREASED AWARENESS OF CANADIAN CAPABILITY.

For the next fiscal year, the Trade Office is planning to V
undertake the following new export support initiative(s) in this
sector (sub—-sector): ~

Activity: INCREASE EFFORTS TO IDENTIFY AND EVALUATE OPPDRTUNITIES TO SUPPLY
SUBCONTRACTORS.

Results Expected: FIVE BUYING CONNECTIONS RESULTING IN $3 MIL—
LION IN SALES.
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Region: UNITED STATES | | '
Mission: &02 CHICAGOD
Market: 577 UNITED STATES OF AMERICA
Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV .

Siubsector: 044 OTHER DEFENSE PROD & SERV.

Current Yeér

Statistical Data On Neit Year 1 Year:Aéo 2 Yé;rs Ago
Sector/sub—-sector {Praojected) (Estimated) SN
Mkt Size(import) $ 3000. OOM $ 2900. OOM $ QBO0.00M $ 2500. OOM
Canadian Exports $ S5. O0M $ S50. OOM $ 45. OOM $ 40. OOM
Canadian Share 1. 80% 1. 70% 1. 60% . 1. 60%
of Import Market . . ‘
Major Competing Countries - Market Share
i) 577 UNITED STATES OF AMERICA 095 %
ii) 616 OTHER COUNTRIES

Cumvlative 3 year export potential for CDN praducts

in this Sector/Subsector:
Current status of Canadian exports:

Products/services for which there are
good market prospects

003 %

100 $M AND UP

Well established and-growing

Current Total Imports
In Canadian $

i) DEFENSIVE CHEMICAL EGUIPMENT $ &5.00 M
ii) COLD WEATHER CLOTHING s 20.00 M
iii) SECURITY PRODUCTS $ 10.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be

low

In the Trade Office’s opinion,

Canadian export performance in this sector

(sub-sector) in this market is lower than optimum mainly because of:

- non competitive pricing

- difficulties of adaptation of marketing techniques to the market by

some Canadian companies

- other factor(s) described by the Trade Office as follouws:

— SINGLE SOURCES PROCUREMENTS
- SMALL BUSINESS SET ASIDES
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- participation in trade missions
- use of Canadian Government export promotion activities
- use of provincial governments export promotion activities
- the presence of CIDA programs which have opened the market to
Canadian companies
- competitive export pricing For this market '
- Canada‘s position as ane oF the few major sources of 1nternatxonal
supply ‘ »
- strong sectoral capability in Canada .
- the existence of a bilateral economic/trade arrangement hetueen
Canada and this country

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

activity: CONTINUED LIAISON WITH RELEVANT MILITARY COMMANDS.
Results Expected: IMPROVE ACCESS FOR CANADIAN SUPPLIERS. ...’

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this =~

sector (sub-sector):

Activity: PRODUCE “"GUIDE TO THE U.S. MILITARY MARKET IN THE U. S " FOR
CANADIAN EXPORTERS.

Results Expected: INCREASE POTENTIAL FOR SALES.
Activity: ORGANIZE INCOMING TROSCOM SURVEY TO TORONTO AND MONTREAL. MAY 1988

Results Expected: TO ESTABLISH THREE BUYING CONNECTIONS.
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Region: UNITED STATES

Mission: 602 CHICAGO . B
Market: 577 UNITED STATES OF AMERICA |

Sector: 005 COMM. & INFORM. EGP.& SERV

Subsector: 053 TELECOMMUNICATIONS (INC SPACE)

Statistiéal Data On Next Year Current Year b§ Year’Agb 2 Yearﬁ Ago
Bector/sub-sector (Projected) (Estimated) » : - S -
Mkt Size(import) $ 3800.00M $ 3700.00M . % 3500.00M ¢ 3200.00M
Canadian Exports % Q0. OOM ] 88. OOM L 895. OOM $ 80. OOM
Canadian Share 2. 40% C 2. 4074 2.404 - 2. 50%
of lmport Market ' o ) S . .
Major Competing Countries o - v - Market  Share
i) 577 UNITED STATES OF AMERICA » 050 %
ii) 265 JAPAN 020 %
iii) 268 KOREA S - Cw - 005 %
iv) 434 TAIWAN A ‘ R 005 %
v) 467 SINGAPORE v 005 %
Cumulative 3 year export botential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are - Current Total Imports
good market prospects . In Canadian $

i) TELEPHONE SWITCHING EGQUIPMENT $ 70.00 M

The Tradé Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector)..

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
-~ No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

~ participation in trade fairs

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada
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MISSION: 602 CHICAGO g COUNTRY: 577 UNITED STATES OF AMERICA

The Trade Office has recommended that é comprehensive market study

of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: REPORT ON NORTH AMERICAN TELECOMMUNICATIONS ASSOCIATION (NATA)
CONFERENCE SCHEDULED FOR CHICAGO 198%9. OPPORTUNITIES FOR CANADIAN
EQUIPMENT MANUFACTURERS.

Results Expecfed: 1 NEW BUYING CONNECTION.

a ez e Ll e SBE - ciwa” s s g o m t e oo oo
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88/8% Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 005 COMM. & INFORM. EQGP. % SERV

Subsector: 054 COMPUTERS, SOFTWARE & SYSTEMS

Btatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
fiector/sub-sector {(Projected) (Estimated)
Mkt Size(import) ¢ 9500. OOM $ 9000. OOM $ 8400. OOM $ 8200. OOM
Canadian Exports ¢ 1146, OOM $ 109 OOM $ 102 OOM $ 95. OOM
Canadian Share 1. 20% 1. 20% 1. 20% 1. 20%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 050 %
ii) 265 JAPAN 020 %
iii) 2468 KOREA 005 %
iv) 434 TAIWAN 005 7%
v) 467 SINGAPORE , 005 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Taotal Imports
good market prospects : In Canadian $
i) COMPUTERS $ 80.00 M
ii) SOFTWARE $ 15.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies
— market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
— other factor(s) described by the Trade Office as follows:
COMPETITIVE PRICING IS KEY. PROXIMITY AND SIMILARITY OF PRODUCTS
MAKE THIS AN EXCELLENT MARKET FDR CANADIAN EXPORTERS.
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export prnmotlon activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office haé recommended that a comprehensive market study
of this sector (sub—-sector) would enhance the knowledge oF
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: PREPARE SOFTWARE MARKETING GUIDE LISTING MAJOR TRADE SHOWS, LOCAL
AGENTS AND DISTRIBUTORS.

Results Expected: INCREMENTAL SOFTWARE SALES IN 88/8%7 EXPECTED
TO BE 4150, 000 WITH 10 NEW CANADIAN COMPANIES
MAKING SALES.

For the next fiscal year, the Trade Office is planning to
vndertake the following new export support 1n1txat1ve(s) in this
sector (sub-sector):

Activity: IMPLEMENT CDN PARTICIPATION IN, AND COMPLETE EVALUATION OF 3 TRA-
DE SHOS IN 1988/89 INCLUDING(A)WORLD COMPUTER CONF. ., (B)PC EXPO,
(C)YINTERFACE, AND FOLLOW-UP OF INITIATIVES RAISED BY CANADIAN IN-
DUSTRY.

Results Expected: 30 NEW BUYING ARRANGEMENTS TO BE ACHIEVED.

:
i
¢
|
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &02 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: O05 COMM. & INFORM. EQP. & SERV

Subsector: 056 ELECTRONIC COMPONENTS

Statistical Data On Next Year Current Year i1 Year Ago‘ 2 Years Ago
Sector/sub-sector {(Projected) (Estimated) - o
Mkt Sizelimport) $ 1825. 00M $ 1800. 0OM $ 1750. OOM $ 1625.00M
Canadian Exports ¢ 45. O0OM $ 44, OOM $ 43. OOM $ 40. OOM
Canadian Share - 2.40Z . 2. 40%Z : 2. 407 - 2.50%
of Import Market . . :
Magjar Competing Countries - , Lo Market Share
i) 577 UNITED STATES OF AMERICA - ‘ ' o 050 %
ii) 265 JAPAN : T 020 %
iii) 268 KDOREA , 005 %
iv) 434 TAIWAN 005 %
v) 467 SINGAPORE 005 %
Cumulative 3 year export potential for CDN products 100 SM‘AND P

in this Sector/Subsector:

Current status of Canadian exports: | Well established and growing

Products/services for which there are . Current Total Imports
gond market prospects In Canadian $
i) PRINTED CIRCUIT BOARDS $ 50.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s apinian, Canadian export perfarmance in this sector
(sub~sectaor) in this market is lower than optimum mainly because of:
— No factors reported by missiaon

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program )

— participation in trade fairs

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

S
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MISSION: 602 CHICAGO A ‘ COUNTRY: 577 UNITED STATES OF AMERICA

The Trade Office has recommended that a comprehensive market study

of this sector (sub-sector) would enhance the knowledge of :

Canadian exporters to this market.

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: REPORT ON DESIGN ENGINEERING SHDN(DES)B? RECARDING OPPORTUNITIES
FOR SUB-CONTACT CIRCUIT BOARD MANUFACTURING IN CANADA. REPORT. TO
BE DISTRIBUTED TO DRIE AND DRIE REGIONAL OFFICES.

Results Expécfed: 2 NEW BUYING CONNECTIONS.

¢
i
b

§
:
;
:
;
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- 88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES |

Mission: &02 CHICAGOD

Market: 577 UNITED STATES OF AMERICA
Sector: 005 COMM. & INFORM. EQP. & SERV

Subsector: 057 ROBOTICS & ARTIFICIAL INTELL.

Statistical Data On Neit Year Current Year‘ 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) - !
Mkt Size(import) $ 95. OOM $ 55. OOM % 55. OOM $ S5&6. OOM
Canadian Exports $ 1. OOM $ 1.00M $ i. OOM $ i. 00M
Canadian Share 2. 00% 2. 00% 2. 00% 2. 00%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 0560 %
ii) 265 JAPAN 030 %
iii) 507 SWEDEN 005 %
iv) 128 GERMANY WEST 005 %
Cunvlative 3 year export potential for CDN products 3-5 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
-Products/services for which there are Current Total Imports
good market prospects In Canadian $

i) ROBOTS $ 1.00 M

ii) PERIPHERALS SUCH AS SOFTWARE % VISION SYSTEMS $ 0.20 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub—sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
— other factor(s) described by the Trade Office as follouws:
RECENT PULLBACK IN ROBOTICS PURCHASE BY MIDWEST AUTO INDUSTRY.
DOMESTIC PRODUCERS HAVE RESPONDED TO STRONG FOREIGN COMPETITION
BY CUTTING BACK ON MANUFACTURE OF MANY ROBOTICS PRODUCTS - ESPE-
CIALLY BASIC UNITS. '
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD praogram

-~ participation in trade fairs

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

~ competitive export pricing for this market

- gstrong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: DISTRIBUTE RECENTLY COMPLETED MARKET ANALYSIS OF ROBOTICS INDUS-
TRY. ANALYSIS COMPLETED BY FEDERAL RESERVE BANK OF CHICAGO.NOV.
1987.

Results Expected: 2 NEW BUYING CONNECTIONS

Activity: WISCONSIN-BASED ASEA, A SUBSIDIARY OF ASEA OF SWEDEN, REPORTEDLY
ADDS SIGNIFICANT VALUE TO ITS PROD. IN N. AMERICA. CONTACT ASEA FOR
SOURCING REGUIREMENTS, INTEREST IN JOINT VENTURES & LICENSING AR-
RANGEMENTS (SEE INVEST. SECT.FOR OTHER ACTIV.RELATED TO ROBOTICS)

Results Expected: 2 CANADIAN COMPANIES TO MAKE $1 MILLION SALES
IN 2 YEARS. ALSO 1 NEW TECHNOLOGY INFLOW
AGREEMENT.
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. 88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region
Region: UNITED STATES
Mission: 602 CHICAGO
Market: 577 UNITED STATES OF AMERICA
Sector: 006 ELECTRONICS EQUIP. & SERV
Subhsector: 061 PRODUCTS & COMPONENTS
Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) )
Mkt Size(ihport) $ 7300. O0OM ¢ 7200. OOM ¢ 7000.00M $ 6500. OOM
Canadian Exports $ 180. OOM $ 175. 0OM ¢ 170. 00M $ 160.00M
Canadian Share 2. 40% 2. 40% - 2.40% 2. 50%

of Import Market
Major Competing Countries

577 UNITED STATES OF AMERICA
265 JAPAN

2468 KOREA

434 TAIWAN

467 SINGAPORE

i)
ii)
iii)
iv?
v)

Cumulative 3 year expart potential fo
in this Segtor/Subsector:‘

Current status of Canadian exports:

Products/services for which there are
gond market prospects
i) TELECOMMUNICATIONS
ii) TRANSPORTATIONS ELECTRONICS
iii) INSTRUMENTATION
iv} SUB-ASSEMBLIES
v} MICROELECTRONICS

The Trade Office reports that the fol
export performance in this market for

In the Trade Office’s opinion, Canadi
(sub-sector) in this market is lower

— other factor(s) described by ¢
EXCELLENT MARKET POTENTIAL

Market Share

050
020
005
005
005

NNNNN

T CDN products 100 $M AND

Well estaﬁlished and growing

Current Total Imports
In Canadian $

$ 70.00 M
$ 40.00 M
$ 30.00 M
$ 20.00 M
$ 20.00 M

lowing factors influence Canadian
this sector (sub-sector).

an export performance in this sector
than optimum mainly because of:

he Trade Office as follows:

FOR A WIDE VARIETY OF SOPHISTICATED

SYSTEMS & COMPONENTS THAT ARE USED FOR POLLUTION DETECTION, PRO-
CESS CONTROL, SATELLITE COMMUNICATIONS AND INDUSTRIAL AND PUBLIC

SERVICE APPLICATIONS.
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MISSION: 602 CHICAGO ' : o COUNTRY: 577 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

aggressive marketing on the part of Canadian Exporters
support provided by the PEMD program

participation in trade fairs

use of Canadian Government export promotion activities
use of provincial governments export promotion activities
competitive export pricing for this market

strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market

In support of Canadxan exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: IMPLEMENT A “REPRESENTATIVE LOCATOR PROGRAM" TO MATCH CANADIAN
EXPORTERS WITH AGENTS AND DISTRIBUTORS.

Results Expected. 10 NEW AGENTS APPOINTED
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector): )
Activity: 20 CANADIAN COMPANIES TO REGUEST EXPORT MARKETING ASSISTANCE WITH
RESPECT TO TRADE SHOW PARTICIPATION AND TO APPDINT AGENTS/DISTRI-
BUTORS IN MIDWEST.
Results Expected: 2 NEW AGENTS TO BE APPOINTED.
Activity: 10 MIDWEST CDMPANIES TO BE ASSISTED WITH SOURCING AGENTS

Results Expected: 10 SOURCING REQUESTS TO BE ACTIONES WITH A
‘BUYING CONNECTION ESTABLISHED.

Activity: REPORT ON ADVANCED MANUFACTURING SYSTEMS SHOW 19—21 JULY 88 TD BE
DISTRIBUTED TGO DRIE REGIONAL OFFICES.

Results Expected: GENERATE 5 SOURCING LEADS FOR ELECTRONIC COM-
. PONENTS FOR ACTION AND FOLLOW-UP BY CANADIAN
EXPORTERS.

B
;
;
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.88/89 Sector/Sub-Sector Highlights - -
Submitted by Posts by Region

Region: UNITED STATES

Mission: &02 CHICAGO

Market: 577 UNITED STATES OF AMERICA

Sectar: 008 TRANSPORT SYS-EGUIP.COMP.SERV.\
Subsector: 081 AUTOMOTIVE

Statistical Data On Next Year Current: Year 1 Year Ago. - 2 Years Ago
Sector/sub-sector (Projected) (Estimated) - " .
Mkt Size(import) $ 33000. OOM $33000. OOM $32000. OOM $32000.00M
Canadian Exports $ 1507. OOM $ 1505. OOM .- % 1503. OOM $ 1502. OOM
Canadian Share 4. 8% , 4. 70% - 4, 70%. 4. 69%
of Import Market )
Major Competing Countries ‘ . . \ Market Share
i) 577 UNITED STATES OF AMERICA v .. . 070 %
ii) 265 JAPAN 015 %
iii) 434 TAIWAN : - - 005 %
iv) 268 KOREA : 003 %
v) 128 GERMANY WEST : - 002 %
Cumulative 3 year export potential for CDN produfts 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Mature with little growth
Praoducts/services for which there are ' : : Current Total Imports
goad market prospects ’ ’ In Canadian $
i) PARTS & ACCESSORIES $ 2500.00 M
ii) ENGINES & PARTS : $ 1500.00 M
iii) TRUCK, TRACTORS & CHASSIS ‘ : $ 1000.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- difficulties of adaptation of marketing techniques ta the market by
some Canadian companies
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MISSION: 602 CHICAGO - - ' COUNTRY: 577 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

~ participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

- the existence of a bilateral economic/trade arrangement between

Canada and this country
— the availability of competitive Canadian financing

In support of Canadian exports in this sector (sub~sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUE TO DEVELOP AGENTS, REPS & DISTRIBUTORS IN AFTERMARKET
SALES & DISTRIBUTION NETWORK AND ENCOURAGE THEM TO DEAL WITH
CANADIAN FIRMS.

Results Expected: IDENTIFY 15 NEW POTENTIAL AGENTS,REPS, AND
DISTRIBUTORS FOR CANADIAN COMPANIES.

Activity: IDENTIFY KEY BUYERS IN THE AUTOMOTIVE AFTERMARKET FOR CANADIAN
COMPANIES TO CALL ON :

Results Expected: IDENTIFY TEN NEW POTENTIAL BUYERS

For the next fiscal year, the Trade Office is planning to
undertake the following new expart support initiative(s) in this
sector (sub-sector):

Activity: ASSIST IN IMPLEMENTATION OF CANADIAN GOVERNMENT PARTICIPATION IN
APAA, AUGUST 88 AND AUTOFACT, OCTOBER 88, TRADE SHOWS & FOLLOW-UP
WITH RESPONSIVE WORK LOAD ARISING FROM SHOWS.

Results Expected: 10 NEW SALES ARRANGEMENTS AND 10 NEW AGENCY/
REP APPOINTMENTS

Activity: SURVEY CURRENT REQUIREMENTS OF TERRITODRY MANUFACTURERS FOR USE BY
CANADIAN COMPONENT MANUFACTURERS. HIGHLIGHTING AREAS OF OPPORTU-
NITY

Results Expected: 2 BUYING CONNECTIONS ARRANGED
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MISSION: 602 CHICAGO : COUNTRY: 577 UNITED STATES OF AMERICA

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector): ,

Activity: PROMOTE CONSULATE GENERAL AND WIN AS AN"AID IN SOURCING" FOR
PURCHASING AGENTS THROUGH THE CHICAGD PURCHASING MANAGEMENT ASSOC

Results Expected: GENERATE 100 LOCAL SOURCING ENQUIRIES FRdM

PURCHASING AGENTS TO BE FOLLOWED UP . BY CDN
EXPORTERS.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: ObB TRANSPORT SYS, EQUIP, COMP, SERV.

Subsector: 082 URBAN TRANSIT

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector {(Projected) (Estimated)
Mkt Sizelimport) & 400. OOM $ 50. OOM $ S0. O0OM $ 180.00M
Canadian Exparts % 34&. OOM $ 0. OOM $ 2. 00M $ 2. OOM
Canadian Share 9. 00% 0. 00% 4 00%Z 1. 00%
of Import Market .
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 060 %
ii) 128 GERMANY WEST . 020 %
iii) 265 JAPAN ' 020 %
Cumulative 3 year export potential for CDN praducts 60-100 M

in this Sector/Subsector:
Current status of Canadian exports: Small but expanding

Products/services for which there are ) Current Total Imports
good market prospects In Canadian
i) LIGHT RAIL CARS ‘
ii) SUBWAY CARS
iii) PASSENGER RAIL CARS
iv) BUS REPLACEMENT PARTS
v) FARE BOXES
vi) BUS SHELTERS

XXX
8
888888
IIXIIIXN

Progjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i} Project Name: ST. LOUIS LIGHT RAIL PROJECT
Approximate Value: $ 3&0 M
Financing Source: 0295 OTHER
For further info. please contact:
g ST.LOUIS TRADE OFFICE R. CROUGH,314/862-4903

ii) Project Name: RTA HANDICAP ACCESS RETROFIT
Approximate Value: ¢ 10 M
Financing Source: 025 OTHER
For further info. please contact:
CHICAGO CONSULATE N. CORNELL., 312/427-1031
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MISSION: 602 CHICAGO COUNTRY: 577 UNITED STATES OF AMERICA

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— there are import restrictions which can present significant problems

~ the degree of import duty protection of local industry tends to be
high

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— No factors reported by mission

Some Canadian exporters to this market in this sector{sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
— competitive export pricing for this market
— Canada’s position as one of the few major sources of international
supply
-~ strong sectoral capability in Canada
— the availability of competitive Canadian financing

In support of Canadian exports in this sector (sub—~sector) the
Trade Office is currently engaged in activities which include:

Activity: ST.LOUIS LIGHT RAIL PROJECT HAVING TROUBLE GETTING FUNDING RELEA-
SED BY US DOT

Results Expected: $36 M CAR ORDER EXPECTED AUGUST 88
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this

sector (sub—sector):

Activity: ONGOING CONTACT AT RTA AND CTA ABOUT RETROFITTING RAIL CARS AND
REPLACEMENT FOR CHICAGO PROPERTIES

‘Results Expected: $10 M ORDER TO RETROFIT RAIL CARS TO ALLOW
) HANDICAP ACCESS.

54
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'88/89 Sector/Sub~Sector Highlights
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Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.
Subsector: 083 MARINE INDUSTRIES

Btatistical Data On Next Year Current Year 1 Year Ago -2 Years Ago
Sector/sub-sec tor (Projected) (Estimated) ' o
Mkt Sizel{import) $ &50. OOM $ b146.00M $ 540 00M $ 520.00M
Canadian Exports $ 19. OOM $ 17. OOM | $ 14. OOM $ 12. OOM -
Canadian Share 2. 90% 2. 70% 2. 504 2. 30%
of Import Market )
Major Competing Countries | ‘ Market Share
i) 577 UNITED STATES DF AMERICA o ‘ 070 %
ii) 620 EUROPE ‘ : - 005 %
iii) 265 JAPAN : 003 %
iv) 434 TAIWAN 002 %
Cumulative 3 year exbort potential for CDN products , 30-60 $M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are ‘ Current Total Imports
gaod market prospects In Canadian $
i) POWER BOATS . $ &8.00 M
ii) SAILBODATS : ' $ 6.00 M
iii) ACCESSORIES $ S.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub~sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- non competitive pricing
~ difficulties of adaptation of marketing techniques to the market by
some Canadian companies
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a resuvlt of a variety of
factors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

— participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

— competitive export pricing for this market .

—~ Canada’s position as one of the few major sources of international

supply

- strong sectoral capability in ‘Canada .
The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: MARKET GUIDE PROVIDING DISTRIBUTION CHANNELS. AGENTS & DISTRIBU-
~ TORS WAS RESEARCHED. DOCUMENTATION IS STILL CURRENT AND GUIDE
SHOULD BE COMPLETED.

Results Expected: TEN CANADIAN COMPANIES TO APPOINT NEW AGENTS
AND DISTRIBUTORS. $300. 000 NEW BUSINESS INF-—-
LUENCED.
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: SEND BUYERS TO TORONTO BOAT SHOW

Results Expected: FIVE CANADIAN COMPANIES TO MAKE SALES AGGRE-
CATING $300, 000 NEW BUSINESS.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES.
Mission: 602 CHICAGO
Market: 577 UNITED STATES OF AMERICA
Sector: 009 FOREST PRODUCTS, EQUIP, SERVICES

Subsector: 092 WOOD AND WOOD PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector {Projected) (Estimated)
Mkt Sizel(import) $ 3000. O0OM $ 2820. OOM ¢ 2800. OOM $ 2540. 00M
Canadian Exports $ 9&0. OOM $ 850. OOM $ 224. 00M $ 838. 00M
Canadian Share 32. 00% 30. O0% 33. Q0% 33.00%
of Import Market » )
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA l 050 %
ii) 612 SCANDINAVIA . 005 %
iii) 614 SOUTH AMERICA 003 %
iv) 011 AUSTRALIA 002 %

Cumulative 3 year export potential for CDN preducts 100 $M AND UP
in this Sector/Subsector: .

Current status of Canadian exports: Mature with little growth
Products/services for which there are Current Tatal Imports
good market prospects In Canadian &
i} S.P.F. , $ 0.00 M
ii) MILLED/TURNED PRODUCTS $ 0.00 M
iii) MOULDINGS : ] 0.00 M
iv) VALUE ADDED PRODUCTS $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub—sector).
- there are import restrictions which can present significant problems
- the degree of import duty protection of local industry tends to be
low
— approval of technical standards can present problems in the case of
same imparted products
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In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than opt1mum mainly because of:
— No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
— aggressive marketing on the part of Canadian Exporters
-~ competitive export pricing for this market
— Canada’s position as one of the few major sources of international
supply
- strong sectoral capability in Canada

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: WORK WITH COFI TO IDENTIFY POTENTIAL MARKETS FOR VALUE ADDED
WOOD PRODUCTS. INCLUDES ANALYSIS OF CURRENT STANDARDS.

Results Expected: TWO NICHES IDENTIFIED FOR TWO CANADIAN EXPOR-
TERS RESULTING IN $200, 000 ADDITIONAL SALES.

Activity: CONTINUE LIAISON WITH NAWLA ON TRADE ISSUES.

Results Expected: PROVIDE RELEVANT INFORMATION AND SPEAKERS FOR
POLICY CONSIDERATION.

Activity: RESPONSIVE WORK LOAD.

Results Expected: THREE COMPANIES WILL APPOINT AGENTS/MAKE
$300, 000 SALES INTO TERRITORY.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 009 FOREST PRODUCTS, EQUIP, SERVICES

Subsector: 094 PULP AND PAPER PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizelimport) $ 38000. OOM $36500. OOM $356000. OOM $35500. OOM
Canadian Exports $ 1250. 0OM $ 1200. OOM $ 1144 OOM ¢ 1000. OOM
Canadian Share 3.30%4 3. 304 3. 20% e 2. 80%
of Import Market
Magjor Competing Countries ‘ o o Market Share
i) 577 UNITED STATES OF AMERICA . 085 %
ii) 412 SCANDINAVIA ) ‘ : - 005 %
iii) 047 BRAZIL 005 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian expoarts: Well established and growing
Products/services for which there are Current Total Imports
good market prospects In Canadian %
i) NEWSPRINT $ 0.00 M
ii) SPECIALTY PAPER ‘ $ 0.00 M
iii) PRINTING PAPER- $ 0.00 M

The Trade Office reports that the fallowing factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opznxon. Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— No factors reported by mission

Some Canadian exporters to this market in this sector{(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- Canada’s position as one of the few major sources of international
supply
- strong sectoral capability in Canada
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In support of Canadian exports in this sector (sub—se:tor) the
Trade Office is currently engaged in activities which 1n:lude

Activity: FOLLOW UP PAPER SOURCING REQUESTS GENERATED BY GRAPH EXPO PARTI-
CIPATION.

Results Expected: 3 MILLS WILL MAKE CONTACT WITH PDTENTIAL NEN
CUSTOMERS.

For the next fiscal year, the Trade Office is planning to-
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: RESPOND TO SOURCING REQUESTS IN THE FACE OF CDNTRACTING WORLD
WIDE PAPER SUPPLY.

Results Expected: 5 MILLS WILL MAKE CONTACT WITH POTENTIAL NEW
CUSTOMERS.

Activity: ANALYSIS OF SPECIALTY PAPER NEEDS IN TERRITORY TO INCLUDE CDN CA-
PABILITY/INTEREST IN MEETING NEED.

Results Expected: 2 MILLS WILL SERIOUSLY CONSIDER NEN CUSTOMERS
IN TERRITORY,
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kSubmitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO -

Market: 577 UNITED STATES OF AMERICA
Sector: 010 MINE, METAL, MINERAL PROD & SRV
Subsector: 104 METALS, PRIMARY % FABRICATEB

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

Sector/sub—sector (Projected) (Estimated)
Mkt Sizel(import) ¢ 3500. OOM $ é409.00M $ 3219. OOM $ 3040. OOM
Canadian Expoarts $ 0. OOM $ 87. OOM $ 81. OOM $ 77. 0OOM
Canadian Share 2. 70% 2. 60% 2. S04 - 2.50%
af Import Market B :
Magor Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 087 4
ii) 265 JAPAN : . - o 000 %
iii) 128 GERMANY NEST 000 %
iv) 051 UNITED KINGDOM 000 4
v) 349 MEXICO 000 %

Cumulative 3 year export potential for CDN products 100 $M AND P
in this Sector/Subsectaor: , v , :

Current status of Canadian exports: Mature with little growth
Products/services for which there are o . Current Total Imports
good market prospects : . In Canadian $
i) METAL FABRICATIONS : % 20.00 M
ii) INVESTMENT ‘ $ .00 M
iii) PRECISION COMPONENTS g : $ 6.00 M

The Trade Office réports that the following factors inFIuence‘Canadian
export performance in this market for this sector {sub—-sector).

In the Tradé Office’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
— No factors reported by mission
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Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- straong sectoral capability in Canada

-~ the existence of a bilateral economic/trade arrangement between

Canada and this country

The Trade Office has récommended that a comprehensive‘market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently avallable
to them have same limitiations in particular:
-~ sourcing assistance from Canadian federal/provincial governments
departments

In support of Canadian exports in this sector (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: RESPONSIVE WORKLOAD - MODERATE FROM TERRITORY.
Results Expected: TWO BUYING CONNECTIONS RESULTING

For the next fiscal year, the Trade Office is planning to
uvndertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: SURVEY OF MAJOR MACHINE MANUFACTURERS TO DETERMINE MARKET POTEN-
TIAL FOR CANADIAN METAL FABRICATORS.

Results Expected: IDENTIFICATION OF LEADS FOR FIVE BUYING CON-
NECTIONS FOR $5 MILLION IN NEW EXPORT SALES
IN TWO YEARS.

Activity: PROMOTE CONSULATE GENERAL AND WIN AS AN "AID IN SDURCING“ FOR
PURCHASING AGENTS THROUGH THE CHICAGD PURCHASING MANAGEMENT ASS0-
CIATION. ALSO, EXHIBIT AT PMA TRADE FAIR AND MEETING.APRIL 1988.

Results Expected: GENERATE 100 LEADS FOR CANADIAN CUMPANIES TD
. FOLLDN Up.
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For the next fiscal year, the Trade Office is planning to

yndertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: ASSIST IN IMPLEMENTATION OF CANADIAN GOVERNMENT PARTICIPATION IN
MATERIALS, APPLICATIONS & SERVICES EXPOSITION SPONSORED BY AMERI-
CAN SOCIETY OF METALS INDUSTRY, SEPTEHBER 1988.

Results Expected: TEN NEW SALES ARRANGEMENTS AND FIVE NEW AGEN-
CY/REP APPOINTMENTS 7
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88/89 Sector/Sub—-Sector Highlights . o
Submitted by Posts by Region

Region: UNITED.STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 010 MINE,METAL., MINERAL PROD & SRQ

Subsector: 106 EQUIPMENT AND MACHINERY

BStatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) ~ (Estimated) i
Mkt Size{(import) $ 3545. OOM $ 3409.00M‘ ¢ 3219. OOM $ 3040. 00M
Canadian Exports $ ?8. OOM $ . 87.00M $ 81. OOM $ 77.00M
Canadian Share 3. 00% 2. 0% 2. 50% 2. 50%
of Import Market
Major Compéting Countries Market Share
i) 577 UNITED STATES OF AMERICA 087 %
ii) 265 JAPAN 000 %
iii) 128 GERMANY WEST 000 %
iv) 051 UNITED KINGDOM 000 %
v) 349 MEXICO 000 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Mature with little growth
Products/services for which there are Current Total Imports
good market prospects In Canadian ¢

i) RESOURCE RECOVERY SYSTEM $ 0.00 M

ii) COAL MINING MACHINERY $ 0.00 M

The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sector).
— exports of certain praducts or services to this country are subject
to Canadian export controls

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- non-tariff protectionist measures which are difficult to overcome
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Some Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters
support provided by the PEMD program
competitive export pricing for this market
strong sectoral capability in Canada

- the existence of a bilateral economic/trade arrangement between
Canada and this country

The Trade Office has recommended that a comprehensive market study
of this sector (sub~sector) would enhance the knowledge of
Canadian exparters to this market.

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: ASSIST IN IMPLEMENTING NATIONAL STAND PARTICIPATION AT MINEXPO,
APRIL 1988, AND FOLLOW UP WITH RESULTS ON SHOW PARTICIPATION.

Results Expected: TEN NEW AGENCIES TO BE ESTABLISHED.
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Region: UNITED STATES
Mission: 602 CHICAGO
Market: 577 UNITED STATES OF AMERICA
Sector: 012 PETROCHEM & CHEM PROD, EGP, SERV :
BSubsector: 123 PLASTICS PRODUCTS, EQUIP, SERVIC
Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel(import) $ 15469. OOM $ 1509. OOM ¢ 1444 OOM $ 1375. 00OM
Canadian Exports $ 500. OOM $ 452 00M $ 448.00M . $ 413.00M
Canadian Share 32. 00% 30. Q0% 31. 004 30. 00%
of Import Market
Magjar Compefing Countries Market Share
i) 577 UNITED STATES OF AMERICA 070 %
ii) 265 JAPAN 010 %
iii) 434 TAIWAN 005 %
iv) 268 KOREA 005 %
Cumulative 3 year export potential for CDN products 60-100 $M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are Current Total Imports
good market prospects ) In Canadian ¢

i) PLASTIC MATERIALS & RESINS $ 559.00 M

ii) PLASTICS PRODUCTS $ 1719.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
—~ the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of: (
- non competitive pricing

—~ the unsuitability of Canadian
~ the apparent limited sectoral
competing export countries
- difficulties of adaptation of

some Canadian companies

products for this market
capability in Canada compared to other

marketing techniques to the market by
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

-~ aggressive marketing on the part of Canadian Exporters

- participation in trade fairs

- competitive export pricing for this market

- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: FOLLOW UP WITH OUTSTANDING COMPANIES FROM MISSION TO ST. LOUIS ON
“SELLING TO THE U. 5. GOVERNMENT" SEMINAR R ) ' '

Results Expected: FIVE CANADIAN COMPANIES TO SELL TOTAL OF $5M
OF NEW BUSINESS

For the next fiscal year, the Trade Office is planning to
undertake the following new export support 1n1t1at1ve(s) in this
sector (sub—sector):

Activity: ASSIST IN IMPLEMENTATION OF CANADIAN GOVERNMENT NATIONAL STAND
PARTICIPATION IN NATIONAL PLASTICS EXPO, JUNE 1988 AND NAZ HAT-
MARCH 1988 AND UNDERTAKE RELATED FOLLOW UP

Results Expected: TEN CANADIAN COMPANIES TO MAKE INITIAL SALES
ARRANGEMENTS WITH U. S.  BUYERS AND TEN APPOINT
AGENTS
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88/8% Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &02 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS

Subsector: 131 APPAREL,(CLDTH.FUR.SHDES) TEXT

Statistical Data On' Next Year - Current Year: 1 Year Ago

Sector/sub-sector (Projected) (Estimated) B
Mkt Size(import) % 1. 08M ¢ 1.05M = ¢ i. 02M
Canadian Exports $ 25. OOM $ 23. 00M $ 22. OOM

Canadian Share 0. 02% 0. 02% 0. 02%
of Import Market

Major Competing Countries | . Markét

i) 434 TAIWAN
ii) 189 HONG KONG
iii) 268 KOREA
iv) 431 PHILIPPINES
v) 192 PEOPLE’S REP OF CHINA
vi) 577 UNITED STATES OF AMERICA

Cumulative 3 year export potential for CDN products
in this Sector/Subsector:

Current status of Canadian exports: Small but expanding

Products/services for which there are
good market prospects

i) OUTERWEAR s
ii) FURS s
iii) DESIGNER CLOTHING $
iv) CHILDRENS WEAR e
v) LARGE SIZES s

100 $M AND UP

0. 00

0000

.

3838
IIIXIXX

The Trade Office reports that the following factors influence Canadian

export performance in this market for this sector (sub-sector).

Page:

. 2 Years Ago
$ 1002. OOM
$ 20. OOM

0. 60%

. Share

o008 %

014 %

009 %

015 %4 -

- 004 %4

050 %

Current Total imports
In Canadian $

—~ the degree of import duty protection of local industry tends to be

moderate




02/01/88 DEPARTMENT OF EXTERNAL AFFAIRS Page: &9
Export and Investment Promotion Planning System
MISSION: &02 CHICAGD - COUNTRY: 577 UNITED STATES OF AMERICA

In the Trade Office’s opiniaon, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies '
~ high tarif#fs

Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

-~ support provided by the PEMD program

— participation in trade fairs

- competitive export pricing for this market

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: EXPLORE WITH LOCAL CHICAGO TRADE ASSOCIATIONS & CHICAGD APPAREL/
TRADE CENTER OPPORTUNITIES FOR THESE GROUPS TO ASSIST IN ESTABLI-
SHING BUYER/AGENT CONNECTIONS

Results Expected: APPﬁINT 3 NEW REPRESENTATIVES

Activity: AS FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO
TRADE INGUIRIES.

Results Expected: ACTION 20 CDN/35 LOCAL INGUIRIES FOR MARKET
ASSISTANCE.

For the next fiscal year, the Trade Office is plamning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: SUPPORT INCOMING BUYERS MISSION TO FESTIVAL OF FASHION TRADE SHOMW
MARCH 1988/TORONTO

Results Expected: RECRUIT 20 BUYERS. ESTABLISH ON-SITE SALES
$1.5 MILLION

Activity: INVESTIGATE OPPORTUNITY TO PRESENT SOLO OUTERWEAR SHOW. WILL CAN-
VAS LOCAL MARKET RECEPTIVITY AND DETERMINE SUPPORT FROM UTW, DRIE
AND CANADIAN MANUFACTURERS.

Results Expected: ENSURE OUTERWEAR STUDY/STRATEGY IS PUT TO
G00D USE. IDENTIFY 100 NEW BUYERS. APPOINT 5
NEW REPRESENTATIVES.
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For the next fiscal year, the Trade Office is planning to
vndertake the following new export support initiative(s) in this
sector (sub—sector): o

Activity: ATTEND 10 TRADE SHOWS HELD AT THE CHICAGD APPAREL CENTER TO
ASSESS MARKET TRENDS. IDENTIFY POTENTIAL REPS & BUYERS FOR ALL
APPAREL LINES. :

Results Expected: DEVELOPMENT OF POST PROFILE OF BUYERS AND
AGENTS FOR DISTRIBUTION TO CDN. MANUFACTURERS.
15 OUT CALLS.
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Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS

Subsector: 134 LEISURE PROD. TOOLS HARDWARE

Statistical Data On Next Year Current Year

Sector/sub-sector (Projected) (Estimated)
Mkt Sizelimport) $ 346410. OOM $34480. OOM
Canadian Exports ¢ O.00M NA s 0. OOM NA
Canadian Share 0. 00% : 0. 00%

of Import Market
Major Competing Countries

i) 577 UNITED STATES OF AMERICA
ii) 434 TAIWAN
iii) 2468 KOREA
iv) 245 JAPAN
v) 128 GERMANY WEST
vi) 051 UNITED KINGDOM

Cumulative 3 year export potential for CDN produ:ts

in this Sector/Subsector:

Page: 71

1 Year Ago 2 Years Ago

$33100. OOM $31460. OOM
% 0.00M NA % 0. O0OM NA
’ 0. 00% 0. 00%

Market Share

050
025
0i0
010
003
.. 002

30-60 $M

Current status of Canadian exports: Small but expanding

Products/services for which there are
good market prospects
i) HARDWARE
ii) HOUSEWARES
iii) SPORTING &GOODS -
iv) TOYS & GAMES

MNNNNNRN

Current Total Imports
" In Canadian $
$ 47000.00 M
$ 31400.00 M
$ 10000.00 M
3 1650.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector). '
— approval of technical standards can present problems in the case of

some imported products
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In the Trade Office’s opinian, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
~ market prospect which are relatively new and have not yet heen
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters
support provxded by the PEMD program
participation in trade fairs
use of Canadian Government export promotion activities
use of provincial governments export promotion activities
competitive export pricing for this market

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sector) the
Trade Dffice is currently engaged in activities which include:

Activity: HAVE 1983 HARDWARE MARKET STUDY UPDATED AND ATTACH GUIDE TO
BUYERS IN TERRITORY: SEARS, ACE, COTTER

Results Expected: INFORMATION FOR CANADIAN INDUSTRY.
Activity: FOLLOW UP ON INCOMING BUYERS MISSION TO CSGA SHOW. FEB. €3

Results Expected: 3 SALES ARRANGEMENTS REPRESENTING INCREMENTAL
- SALES OF $100,000

Aétivitq: FOLLOW WP TO 1987 PARTICIPATION IN: (A)HARDWARE SHOW;: (B) HOME
: CENTER SHOW;: (C) HOUSEWARES SHOW; (D) NATIONAL SPORTING GOODS SHOW.
INCLUDING HANDLING RESPONSIVE WORKLOAD

Results Expected: 20 NEW AGENTS AND 20 NEW SALES CDNNECTIDNS
. d WILL BE REPORTED

For the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: WRITE/PRODUCE GUIDE TO HOUSEWARES DISTRIBUTIDN CHANNELS IN THE
MIDWEST, ENTITLED "EFFECTIVE HOUSEWARES MARKETING"

Results Expected: S NEW COMPANIES WILL LDCATE AGENTS/DISTRIBU-
TOR AS RESULT OF DISTRIBUTION OF STUDY TO
CANADIAN INDUSTRY.
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For the next fiscal year., the Trade Office is planning to

vndertake the following new export support initiative(s) in - this
sector (sub~sector):

Activity: COORDINATE AD INSERT FOR SPORTING GOODS INDUSTRY IN JULY ISSUE OF
NATIONAL TRADE MAGAZINE.

Results Expected: INCREASED EXPOSURE OF CANADIAN PRODUCTS TO AN
INFLUENTIAL AUDIENCE.
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Region: UNITED STATES

Mission: 4602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS

Subsector: 135 FURNITURE & APPLIANCES

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated)
Mkt Sizelimport) % 180. OOM $ 170. OOM $ 148 00M $ 1465.00M
Canadian Exports $ 21. OCM $ 20. 00M $ 20. OOM $ 18. OOM
Canadian Share 11. 60% 11. 704 11. 20%Z 10. 90%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 066 %
ii) 093 DENMARK 003 %
iii) 434 TAIWAN 016 %
iv) 237 1TALY . 004 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects , : In Canadian $
i) CONTRACT FURNITURE $ 0.00 M
ii) K.D. FURNITURE $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub—sector).

In the Trade DOffice’s opinion, Canadian export performance in this sector
(sub~sector) in this market is lower than optimum mainly because of:
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market
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The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: AS FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO TRA-
DE INQUIRIES

Results Expected: ACTION 15 CDN/10 LOCAL INQUIRIES 2 OUT CALLS
] TO TRADE ASSOCIATIONS ) )

Activity: CONTINUE MONITORING/SUPPORTING ANY CANADIAN INTEREST IN RESTAU-
RANT/INTERIOR DESIGN SHOW, MARCH 1989.

" Results Expected: TO BE DETERMINED

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: SUPPORT INCOMING BUYERS PROGRAM FOR CONTRACT FURNITURE (IIDEX
11/88 - TORONTO) AND RESIDENTIAL MONTREAL FURNITURE FAIR &/88.

Results Expected: RECRUIT 10 BUYERS TO IIDEX. RECRUIT & BUYERS
TO MONTREAL FURNITURE. INCREASE EXPOSURE TO
CANADIAN CAPABILITY.

Activity: ASSIST IN IMPLEMENTATION OF NATIONAL STAND AT NATIONAL CASUAL
FURNITURE MARKET 9/88 AS DISCUSSED WITH H. W. GUY, JOANNE LEGAULT
AND ANGELE LEDUC

Results Expected: APPOINT 20 AGENTS AND 40 NEW SALES AGREEMENTS
: AGGREGATING $1 MILLION

Activity: RECEPTION HOSTED BY CCG/CHICAGO EXHIBITORS AT NEOCON
Results Expected: INCREASE SALES BY RAISING OVERALL PROFILE.

ASSIST AND PROMOTE OLD AND NEW INDUSTRY PLAY-
ERS.
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22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS
Export and Investment Promotion Planning System

88/8% Sector/Sub~-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &02 CHICAGOD

Market: 577 UNITED STATES OF AMERICA
Sector: 014 EDUCATION, MEDICAL, HEALTH PROD

Subsector: 142 HOSP. & MEDICAL EQGUIP, INSTRUM.

Statistical Data On Next Year Current Year 1 Year Aga‘ é'Yé;fs Ago
Sector/sub-sector {Projected) "(Estimated)
Mkt Size(import) $  200.00M $ 200.00M % 1BO.0OM & 1B80.00M
Canadian Exports $ 6. 40M $  6.00M $ 5. 80M $ S. 80M
Canadian Share 3. 20% 3. 00% 3. 20%Z 3. 20%
of Import Market
Major Compefing Countries ’ Market Share
i) 577 UNITED STATES OF AMERICA 000 %
ii) 609 EUROPEAN COMMON MARKET C 000 %
iii) 2465 JAPAN . - 000 %

Cumulative 3 year export potential for CDN products .
in this Sector/Subsector:

Current status of Canadian exports:

~The Trade Office reports that the following factors influence Canadian

export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
— other factor(s) described by the Trade Office as follows:
THIS SECTOR IS EXTREMELY COMPETITIVE AND HAS EXPERIENCED A LACK
LUSTER PERFORMANCE OF ANY SIGNIFICANT GROWTH OVER THE LAST 10
YEARS. NEVERTHELESS WITH THE NEW HIGH TECHNOLOGY PRODUCTS, THE
AVERAGE GROWTH IS EXPECTED TO BE 4.9% FROM 1986 - 1991.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- competitive export pricing for this market
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Export and Investment Promotion Planning System
MISSION: 602 CHICAGO . COUNTRY: 577 UNITED STATES OF AMERICA

In suppaort of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: CANVAS AREA FOR POTENTIAL REPS & DISTRIBUTORS BY CLASSIFICATION
OF SUBJECT PRODWCTS

Results Expected: UPDATE PAST PROFILE FOR AVAILABILITY TO CDN.
MFES. SOURCING CHANNELS OF DISTRIBUTION IN
THIS TERRITORY.

Activity: AS FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO
TRADE INGUIRIES.

Results Expected: ACTION 10 CDN/5 AMERICAN INGUIRIES. APPOINT 2
REPRESENTATIVES
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22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS
Export and Investment Promotion Planning System

88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 015 CONSTRUCTION INDUSTRY

Subsector: 151 BUILDING PRODUCTS

Statistical Data On Next Year Current Year i1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel(impart) $ 1500. 00M $ 2000. O0OM $ 450. 00M $ 400.00M
Canadian Exports $ 0. OOM 0. 20M $ 0. 10M $ 0. 10M
Canadian Share 0. 00% 0. 00% 0. 00% 0. 00%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 095 %
ii) 268 KOREA 0035 %«
Cumulative 3 year export potential for CDN products 3-5 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects In Canadian ¢
' i) ALL STEEL g $ 0.00 M
ii) HVAC EGQUIPMENT ’ % 0.00 M
iii) HARDWARE ] 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— approval of technical standards can present problems in the case of
some imported products

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
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Export and Investment Promotion Planning System
MIGSION: 602 CHICAGO - - : "COUNTRY: 577 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in actxvzt:es which include:

Activity: IMPLEMENT PLANNED INFORHATION BOOTH AT CONSTRUCTION WORLD SHDN.
' DECEMBER 1988.

Results Expected:
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this

sectar (subfsector):

Activity: EXPAND AND UPDATE -CONSTRUCTION MARKET SURVEY. COMPLETED 1987,FOR
ILLINOIS, WISCONSIN & MISSOURI.

Results Expected: 4 NEW COMPANIES WILL SELL INTO TERRITORY.
TOTAL SALES $1iM.

Activity: FOLLOW UP TO PLANNED INFORMATION BOOTH AT CONSTRUCTION WORLD
SHOW, DECEMBER 1988.

Results Expected: & CANADIAN COMPANIES uILL SELL PRODUCTS.



22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS
Export and Investment Promotion Planning System

88/8% Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &02 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 015 CONSTRUCTION INDUSTRY .

Subsector: 153 ARCHITECT, CONSTRUCT SERVICES

Statistical Data On: Next Yeaf . Current Year 1 Year Ago , 2 Yeafs Ago
Sector/sub—sector (Projected) (Estimated)
Mkt Size(import) $  80. OOM $ 100. OOM $ - 9.00M $  10.00M
Canadian Exports $ 0. OOM $  0.00M $ 0. 20M $ 0. OOM
Canadian Share 0. 00% 0. 00% 0. 00% - 0.00%
of Import Market
Major Competing Countries ' . . Market Share
i) 577 UNITED STATES OF AMERICA 096 %
ii) 265 JAPAN L : 010 %
Cumulative 3 year export potential for CDN products 100 $M AND WP

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects In Canadian ¢

i) ARCHITECTURE - $ 0.00 M

ii) CONSULTING ENGINEERS ) $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
high

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- non—tarifé protectionist measures which are difficult to avercome

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- No factors reported by mission
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The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: POST WILL PERFORM IN-HOUSE VALUATION OF PRDBLEMS AND OPPORTUNI-
TIES IN ARCHITECTURE/ENGINEERING/CONSTRUCTION

Results Expected: ONE CANADIAN ENGINEERING COMPANY TO ENTER
JOINT PROJECT/MARKETING VENTURE WITH A U.S.
ASSOCIATE
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF“AMERICA
Sector: 016 INDUSTRIAL MACHIN.PLANTS.SERV.

Subsector: 161 MANUFACT & MATERIAL PLANT,EQP.

Lo
3w s 4

Statistical Data On Next Year Current Year 1 .Year Ago- 2 Years Ago
Sector/sub-sector (Projected) | (Estimated) . . ’
: o
Mkt Sizel(import) & 3&625. OOM $ 3520. OOM $ 3397. 00M $ 3280. O0OM
Canadian Exports $ 235. OOM $ 228 OOM $ 220. OOM $ 213.00M
Canadian Share 6. 50% &. S0 6. 507 &. S50%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 089 %
ii) 265 JAPAN 000 %
iii) 128 GERMANY WEST 000 %
iv) 051 UNITED KINGDOM , 000 %
v) 349 MEXICO 000 %

Cumulative 3 year export. potential for CDN products 100 sM AND WP
in this Sector/Subsector: ; . _

Current status of Canadian exports: Mature with little growth
Products/services for which there are Current Total Imports
good market prospects In Canadian $
i) MATERIAL HANDLING $ 30.00 M
ii) MINING 30.00 M
iii) METAL WORKING $ 20.00 M
iv) INDUSTRIAL MACHINERY $ 28.00 M

The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sector).

In the Trade Office’s opinion., Canadian export performance in this sector .
(sub-sector) in this market is lower than optimum mainly because of:
— No factors reported by mission
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MISSION: 602 CHICAGO COUNTRY: 577 UNITED STATES OF AMERICA

Gome Canadian exporters tao this market in this sector{(sub-sectar)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
. =~ aggressive marketing on the part of Canadian Exparters
- support praovided by the PEMD program
~ use of Canadian Government export promation activities
-~ competitive export pricing for this market
-~ strong sectoral capability in Canada
—~ the existence of a bilateral economic/trade arrangement between
Canada and this country

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sectoar) would enhance the knowledge aof
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: DETERMINE POTENTIAL FOR EQUIPMENT AND MACHINERY AND UNDERTAKE
POST PRODUCED REGIONAL MARKET STUDY

Results Expected: IDENTIFICATION OF NEW MARKET OPPORTUNITIES.

Activity: MAKE TWELVE QUTCALLS ON PUBLIC/PRIVATE SECTOR FIRMS TO PROMOTE
CANADIAN PRODUCTS AND GATHER MARKET DATA

Results Expected THREE NEW BUYER CONNECTIONS TO RESULT

For the next fiscal year, the Trade QOffice is planning to
undertake the following new expart support initiative(s) in this
sector (sub-sector):

Activity: DEVELOP "HOW. WHO WHERE" GUIDE TO MARKETING ENVIRONMENTAL EGUIP-
MENT IN THE WISCONSIN, ILLINOIS AND MISSOURI TERRITORY

Results Expected: INFORMATION FOR CANADIAN EXPORTERS TO LEAD TO
APPOINTMENT OF THREE NEW REPS

Activity: DEVELOP "LIST OF BUYERS OF MANUFACTURING EGUPMENT AND MATERIALS
HANDLING EQUIPMENT" FOR USE BY CANADIAN COMPANIES IN MARKETING
EFFORT.:

Results Expected: INFORMATION FOR CANADIAN EXPORTERS TO LEAD 7O
FIVE NEW BUYER CONNECTIONS

Activity: ASSIST IN IMPLEMENTATION OF CDN TRADE FAIR PARTICIPATION IN CON-
TROL ENGINEERING, MAY 1988; DESIGN ENGINEERING, MARCH 19883; ADVAN-
CED MFC. SYSTEMS,, ALY 1988, AND UNDERTAKE RELATED FOLLOW UP
ACTION. ‘

Results Expected: 20 CANADIAN COMPANIES TO MAKE INITIAL SALES
ARRANGEMENTS WITH U. 5. BUYERS & 10 TO APPOINT
AGENTS.
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Export and Investment Promotion Planning System

88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 602 CHICAGO

Market: 577 UNITED STATES OF AMERICA
Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.

Subhsector: 163 TOOLS & HARDWARE

Statistical Data On Next Year - Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) . (Estimated) :
Mkt Size(import) $ 850. OOM $ Bé&8. OOM $ 881. 00M ¢ 892. 00M
Canadian Exports € 12. 90M $ 13. OOM $ 13. 20M $ 13. 40M
Canadian Share 1. 50% 1. 50% 1. 50% 1. 50%
of Import Market
Major Competing Counfries Harkef Share
i) 577 UNITED STATES OF AMERICA . 097 %
ii) 448 PORTUGAL 001 %
iii) 245 JAPAN ' , 001 %
iv) 128 GERMANY WEST 001 %
Cunulative 3 year export potential #for CDN products 30~-60 $M

in this Sector/Subsectar:

Current status of Canadian exports: Mature with little growth
Products/services for which there are Current Total Imports
gopd market prospects . In Canadian $

i) TOOLS, DIES & MOLDS ‘ , $ 1.00 M

ii) SPECIALIZED TOOLS $ 4.00 M

The Trade Office repoarts that the following Fa&tors inFldence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

—~ use of Canadian Government expart promotion activities

- competitive export pricing for this market
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The Trade Dffice has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Actxvxtg CDNSIDER THE DEVELOPMENT OF A FOLLOW UP PROGRAM TO DEPARTMENTAL
SPONSORED TOOL & DIE MARKET STUDY 1987 ASSUMING THERE IS EXPDRTER
INTEREST IN PURSUING MARKET OPPORTUNITIES.

Results Eipected: ‘ : o

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector) ‘ '

Activity: ASSIST IN IMPLEMENTATION OF CANADIAN GOVERNMENT NATIONAL STAND IN

- INTERNATIONAL MACHINE TOOL SHOW., SEPTEMBER 1988, AND UNDERTAKE
RELATED FOLLOW UP ACTION. - v ‘

Results Expected: 10 CDN COMPANIES TO MAKE INITIAL SALES ARRAN-
GEMENTS WITH U. S. BUYERS AND 10 TO APPOINT
AGENTS.
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 602 CHICAGO
Country: 577 UNITED STATES OF AMERICA
Highlights of InvestmentnEnVironment
Estimated Value Of Equity Investment Estimated Value Of Annual Direcf EQuitg

In Canada From This Post Territory: Investments To All Destinations From
: This Post Territory:

$ 2 500.00M , $ 8 100.00 M

Country Destinations Of Direct .Estm. Value . % Of Annual Direct Equity
Equity Investment From Post $ CDN Investment Qutflows By
Territory Category Of Investors

1. 075 CANADA $ B8 100.00 M 1. Corporations : 40.00 %
2. &0%9 EURODPEAN COMMON MARKET C $ 8 000.00 M 2. Institutional : ©55.007%
3. 265 JAPAN $ 1 000.00 M 3. Entrepreneurs S. 00 %
4. 047 BRAZIL $ 000. 00 M 4, Immigrant Entr.: 0. 00 %

The Mission Has Reported Factors That Tend To Change
Ovtward Flows Of Investment From The Post Territory Including:

~Corporate Search For Cheaper Production And/Or Operating Costs
Outside The Cauntry

~Corporate Expansion To Seek New Markets

-Corporate Expansion To Serve Better Existing Markets

~Terrytory Is Host To Active International Capital Market Which Is Focussed
On International Capital Movements (e.g. N.Y.. London. Tokyn)

The Mission Reports That Investors From The Post Territory Who Invest Abroad
In Manufacturing Tend To Invest In The Following Sector(s) Subsector(s)

~-SECTOR(S)~ ~8UBSECTOR(S) -
1. 0146 INDUSTRIAL MACHIN, PLANTS, SERV. 161 MANUFACT & MATERIAL PLANT, EGP.
2. 011 OIL % GAS EQUIPMENT, SERVICES 116 MACHINERY AND EGQUIPMENT
3. 001 AGRI & FOOD PRODUCTS & SERVICE 999 ALL SUB-SECTORS
4. 006 ELECTRONICS EQUIP. & SERV 0461 PRODUCTS & COMPONENTS
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 602 CHICAGO
Country: 577 UNITED STATES OF AMERICA

Equity Proponsity Of Key Sources Of Investment From This Territory

Corporations : 1007 Ownership Of Existing Corporate Facility

Institutional : Partial Ownership Of Existing Corporate Facilities With Direct
Involvement In Day~-to-Day Operations

Entrepreneurs : Start-up Investment To Create New Enterprise (100% Ounership)

Immigrant Entr.: Start-up Investment To Create New Enterprise (100% Ounership)

Sector Preferences By Type Of Key Investors

Corporations : Manufacturing Industries
Institutional : Portfolio Investment

Entrepreneurs : Manufacturing Industries
Immigrant Entr.: Manufacturing Industries

- Investment Promotion Priority Sectors Sub-Sectors
‘Program Plans And Actipicipated Results. -

Sector : 016 INDUSTRIAL MACHIN, PLANTS, SERV.
Subsector: 161 MANUFACT & MATERIAL PLANT,EQP.

Reason(s):
EXCELLENT INVESTMENT POTENTIAL FROM TARGET GROUP OF MANUFACTURING
COMPANIES WITH ANNUAL SALES OF 35-200 MILLION. :

Program Plans:
PARTICIPATE IN INDUSTRIAL TRADE SHOWS AND/OR SEMINARS IDENTIFIED WITH
AN INVESTMENT PROMOTION BOOTH STAFFED BY CANADIAN ECONOMIC DEVELOPMENT
SPECIALISTS.

Anticipated Resuvlts: EACH TRADE SHOW WILL GENERATE S50-70 INVES-
TMENT LEADS AND EACH SEMINAR WILL GENERATE
30-40 LEADS. :

Sector : 016 INDUSTRIAL MACHIN, PLANTS. SERV.
Subsector: 163 TOOLS & HARDWARE

Reason(s):
MCCORMICK PLACE, CHICAGO, HOSTS TRADE SHOWS FOR THIS SECTOR/SUBSECTOR
WHICH ARE INTERNATIONAL IN SCOPE.
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 402 CHICAGO

Cauntry: 577 UNITED STATES OF AMERICA

- Investment Promotion Prioritg>8ect6rs Sub-Sectors
Pragram Plans And Actipicipated Results.

Sector : 001 AGRI & FOOD PRODUCTS & SERVICE
Subsector: 017 FOOD HANDLING. PROCESSING EQUIP

Reason(s)ﬁ
INPUT FROM PROVINCIAL GOVERNMENTS INDICATE THAT THESE ARE PRIORITIES
IN CANADA AND REGQUIRED TECHNOLOGY IS AVAILABLE FROM COMPANIES LOCATED
IN MIDWEST. .

Sector : 006 ELECTRONICS EGUIP. & SERV
Subsector: 061 PRODUCTS & COMPONENTS

Reason(s):
TECHNOLOGY CENTRES (ROCKFORD,CHICAGO.ST. LOUIS)ARE ASSISTING COMPANIES
WITH INVESTMENT POTENTIAL OF INTEREST TO CANADA AND ARE SUPPORTIVE OF
TECHNOLOGY TRANSFER CONCEPT.

Sector : 014 EDUCATION,MEDICAL, HEALTH PROD
Subsector: 141 PHARMACEUTICALS, BIOTECHNOLOGY

Reason(s):
MONSANTO CO.' AND EMERSON ELECTRIC CO. HAVE FORMED INNOVEN CAPITAL. A
VENTURE CAPITAL FUND THAT INVESTS IN HIGH TECHNOLOGY. INNOVEN CAPITAL
HELPED FINANCE SUCH BIOTECH PIONEERS AS GENENTECH: GIOGEN,N. V., CALLAGEN

Sector : 005 COMM. & INFORM. EGP. & SERV
Subsector: 057 ROBOTICS & ARTIFICIAL INTELL.

Reason(s):
ROBOTICS, MACHINE TOOL AND ADVANCED MANUFACTURING SYSTEMS TECHNOLOGY
IS CENTRALIZED IN MIDWEST REGION.

'7——
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Report: B4 - 8B8/89 ©  INVESTMENT ACTIVITIES IN MISSIONS ABRODAD

Region: USA
Mission: 602 CHICAGO

Country: 577 UNITED STATES OF AMERICA

Other Investment Program Plans

Activity(ies):
MINISTERIAL SPEAKING ENGAGEMENTS IN CHICAGD.ST LDUIS.MILNAUKEE AND

KANSAS CITY.
Anticipated Results: 10 INVESTMENT LEADS PER CITY.
Activity(ies):
PRIVATE SEMINAR/MEETING TO REACH SELECT JAPANESE BUSINESSMEN IN
CHICAGO AREA. COSPONSDRS BLAKE CASSELLS, JAPAN-CHICAGO CHAMBER OF
COMMERCE, SEKE & JARVIS. ' '
Anticipated Results: 10 INVESTMENT LEADS
Activity(ies):
MIDWEST PORTFOL IO MANAGERS MISSION

Anticipated Results: INCREASED/INDIRECT INVESTMENT ($10 MILLION
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Report: B4 88/89 INVESTMENT - ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 602 CHICAGO

Country: 577 UNITED STATES OF AMERICA
Investment Promotion A:ti?ities Proposals

Type Of Event: 010 MINISTERIAL MISSION

Description: MINISTERIAL SPEAKING ENGAGEMENT
Priority: 1 Date: 00/00
Sector: 999 MWLTIPLE SECTORS oLy
Sub~Sector: 999 ALL SUB-SECTORS
Location: CHIC. ST. LOUIS, MILW,

Description: MINISTERIAL SPEAKING ENGAGEMENT
Priority: 1 - Date: 00700
Sectar: 999 _MULTIPLE SECTORS
Sub-Sector: 999 ALL SUB-SECTORS
Location: CHIC, ST. LOUIS, MILW. .,

Type Of Event: 040 DIRECT MAIL CAMPAIGN

Description: DIRECT MAILING DRIE.INVESTMENT CDA LITERATURE
Priority: O *Date: 08/88
Sector: 014 EDUCATION.MEDICAL.HEALTH PROD
Sub-Sector: 141 PHARMACEUTICALS, BIOTECHNOLOGY
Location: ILLIN,WISC,MISSOURI

Description: DIRECT MAILING DRIE, INVESTMENT CDA LITERATURE
Priority: S Date: 08/88
Sector: 014 EDUCATION,MEDICAL.,HEALTH PROD
Sub-Sector: 141 PHARMACEUTICALS, BIOTECHNOLOGY
Location: ILLIN,MISS.,WISC.,

Type Of Event: 050 SEMINARS

Description: INVESTMENT SEMINAR
Priority: 3 Date: 10/88
Sector: 014 EDUCATION,MEDICAL,HEALTH PROD
Sub-Sector: 141 PHARMACEUTICALS, BIOTECHNOLOGY
Location: ST. LOUIS

PAGE:
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DATE: 88/01/25

Report: B4

Region: USA

DEPARTMENT OF EXTERNAL AFFAIRS

88/89 - INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Mission: &02 CHICAGD

Country: 577 UNITED STATES OF AMERICA

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub—-Sector:
Location:

Description:
Priority:
Sector:
Sub—-Sector:
Location:

Description:
Priority:
Sector:
Sub—-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Investment Promotion Activities Proposals

050 SEMINARS

5 TARGETTED SEMINARS INCL CDN BUDGET. JAP INVESTORS
4 Date: 00/00

999 MULTIPLE SECTORS

979 ALL SUB-SECTORS

CHICAGO & MIDWEST

5 SECTOR SPECIFIC & TECHN TRANSFER SEMINARS
3 Date: 00/00

992 MULTIPLE SECTORS

999 ALL SUB-SECTORS

CHIC, ST. LOUIS, KANS,

BRIEFING ON CDN BUDGET(IMPLIF FOR CHIC COS WITH CD
4 : Date: 00/00

999 MUWLTIPLE SECTORS
299 ALL SUB~-SECTORS
CHICAGO

INVETMENT SEMINAR TARGETTED AT CLIENTS OF COOPERS
4 Date: 00/88

999 MULTIPLE SECTORS

999 ALL SUB-SECTORS

CHICAGO

JAPANESE CORPORATIONS BASED IN CHICAGOD
4 : Date: 046/88
999 MULTIPLE SECTORS

999 AlLL SUB-SECTORS

CHICAGD

INVESTMENT SEMINAR
3 .

999 MULTIPLE SECTORS
999 ALL SUB-SECTORS
QuUAD CITIES

Date: 04/88

PAGE:
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 602 CHICAGO

f Country: 577 UNITED STATES OF AMERICA

| Investment Promotion Activities Proposals

Type Of Event: 050 SEMINARS

;% Description: TECHNOLOCY TRANSFER SEMINARS (3) _
?[ Priority: 3 Date: 09/88
[ Sector: 999 MULTIPLE SECTORS
i Sub-Sector: 999 AlLL SUB-SECTORS
Location: KANSAS,MILW. . CHICAGD

Type Of Event: 070 OTHER PROMOTIONAL EVENTS

Description: DRIE SECTOR PROFILES
Priority: 7 Date: 01/89
Sectaor: 999 MWLTIPLE SECTORS
Sub-Sector: 999 ALL SUB-SECTORS
Location: MIDWEST

Description: REINVESTMENT ACTIVITY(MAINT & EXPANSION OF CORP
Priority: 1 Date: 00/868
Sector: 999 MULTIPLE SECTORS
Sub-Sector: 9299 ALL SUB-SECTORS
Location: ILLIN.,MISS., WISC.

Description: REINVESTMENT ACTIVITY(MAINT & EXPANSION OF CORP
Priority: 1 Date: 00/88
Sector: 299 MULTIPLE SECTORS
Sub-Sector: 999 ALL SUB-SECTORS
Location: ILLIN,MISS,WISC.

Description: DRIE SECTOR PROFILES
Priorvity: 7 Date: 01/89
Sector: 999 MUWTIPLE SECTORS
Sub-Sector: 999 ALL SUB-SECTORS
Location: MIDWEST
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DATE: 88/01/25

Report: B4

Region: USA

DEPARTMENT OF EXTERNAL AFFAIRS

88/89 ."INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Mission: 602 CHICAGO

Country: 577 UNITED STATES OF AMERICA

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Ltocation:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priovity:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Investment Promotion Activities Proposals

070 OTHER PROMODTIONAL EVENTS

INT’L AIR CDNDITIONING HEATING & REFRIG EXPO

2 Date: 01/89
01& INDUSTRIAL MACHIN.PLANTS, SERV.
161 MANUFACT & MATERIAL PLANT,EQP.
CHICAGO

PACKAGING MACHINERY MAMNIF INST EXH
2 Date: 11/88
016 INDUSTRIAL MACHIN, PLANTS, SERV.
161 MANUFACT & MATERIAL PLANT,EQP.
CHICAGO

PLANT ENGINEERING & MAINTENANCE SHOW
2 Date: 03/8%
016 INDUSTRIAL MACHIN, PLANTS, SERV.
9?99 AlLL SUB-SECTORS

CHICAGO

ADVANCED MANUFACTURING SYSTEMS EXH.
2 Date: 07/88
0146 INDUSTRIAL MACHIN, PLANTS, SERV.
999 ALL SUB-SECTORS '

CHICAGO '

8 INDUSTRIAL TRADE SHOWS

2 Date: 00/00
0146 INDUSTRIAL MACHIN, PLANTS, SERV.
999 AlL SUB-SECTORS

CHICAGO

NAT’L NACHINE TOOL BUILDERS/INT’L MACH TUGL SHOW

Date: 09/88
016 INDUSTRIAL MACHIN, PLANTS. SERV.
163 TOOLS & HARDWARE
CHICAGO

PAGE: 87f
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Report: B4
Region: USA
Mission:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
tocation:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub—-Sector:
Location:

DEPARTMENT OF EXTERNAL AFFAIRS

88/89

602 CHICAGO

Country: 577 UNITED STATES OF AMERICA

Investment Promotion Activities Proposals

070 OTHER PROMOTIONAL EVENTS

AUTOFACT
2
016
163 TOOLS & HARDWARE
CHICAGO

Date: 10/88
INDUSTRIAL MACHIN, PLANTS, SERV.

HAZMAT - HAZARDOUS MATERIALS

2 .

016 INDUSTRIAL MACHIN,PL

161 MANUFACT & MATERIAL PLANT.EGP.
CHICAGO

INT’L AUTOMOTIVE AFTERMARKET SHOW BIG
2 .

016 INDUSTRIAL MACHIN, PLANTS, SERV.
161 MANUFACT &% MATERIAL PLANT,EQGP.
CHICAGO

071 INCOMING MISSION

Date:

03/89

ANTS, SERV.

Date:

MIDWEST PORTFOLID MANAGERS

6

999 MULTIPLE SECTORS
999 ALL SUB-SECTORS
MIDUWEST

MIDWEST PORTFOLIO MANAGERS MISSION TO OTTAWA

&

999 MUWTIPLE SECTORS
9992 ALL SUB-SECTORS
MIDWEST

Date:

Date:

02789

09/88

09/88

INVESTMENT ACTIVITIES IN MISSIONS ABROAD

III "
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: &02 CHICAGO
Country: 577 UNITED STATES OF AMERICA

Investment Promotion Activities Proposals

Type Of Event: 090 ENTREPRENEURIAL IMMIGRATION

Description: RECREATION/SPORTS TRADE SHOWS(2) TO ATTRACT ENTREP
Priority: 4 Date: 01/89
Sector: 017 SERVICE INDUSTRIES
Sub-Sector: 181 TOURISM
Location: MIDWEST
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Export and Investmeént Promotion Planning System

Type of Event

Promotional praogects proposed for the two Following'fiscal years.

Mission: 602 CHICAGO
Sector: 010 MINE,METAL, MINERAL PROD & SRV

010 FAIRS
AMERICAN SOCIETY METAL INDUSTRY

Sector: 012 PETROCHEM & CHEM PROD, EQP, SERV

010 FAIRS
HAZMAT CENTRAL
NATIONAL PLASTICS EXPO

Sector: 013 CONSUWER PRODUCTS

010 FAIRS
HOME CENTER SHOW
HOUSEWARE SHOW
SPORTING GOODS SHOW
HARDWARE SHOW

024 MISSION INCOMING
MONTREAL FURNITURE SHOW -
IIDEX/TORONTO
TORONTO FURNITURE SHOW
FESTIVAL OF FASHION

Sector: 015 CONSTRUCTION INDUSTRY

010 FAIRS
CONSTRUCTION WORLD

Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.

010 FAIRS
ADVANCED MANUFACTURING SYSTEMS
CONTROL ENGINEERING
PLANT ENGINEERING & MAINTENANCE SHOW
DESIGN ENGINEERING SHOW
ASSEMBLY TECHNOLODGY EXPO

Location

CHICAGO

CHICAGO

CHICAGOD

CHICAGO
CHICAGO
CHICAGO
CHICAGO

MONTREAL
TORONTO
TORONTO
TORONTO

CHICAGO

CHICAGOD
CHICAGO
CHICACO
CHICAGOD
CHICAGO

83

Date

0989

0390
0489

03790
0190
1089
0889

0689
1189
0190
0370

1289

0789
0589
0370
0370
0987
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Export and Investment Promotion Planning System
88/89 Trade and Economic Overview
Mission: 603 CLEVELAND
Country: 577 UNITED STATES OF AMERICA

IN 86 THE CLEVELAND CONSULATE'’S TERRITORY PRODUCED ABOUT $18. 35B
CDN IN BILATERAL TRADE. CDN EXPORTERS TO THE TERRITORY WERE

$8. 378 CDN. US EXPORTS WERE $9.%98B CDN. CDN EXPORTS TO THE REGION
HAVE INCREASED JUST OVER 1% THROUGH THE FIRST HALF OF 87. US
EXPORTS FOR THE HALF SHOW A 17 DECLINE. THE REGION TRADITIONALLY
HAS HAD A TRADE SURPLUS WITH CDA. HOWEVER RECENT TRENDS SHOW THAT
THE SURPLUS IS NARROWING RAPIDLY. IN ORIO WITH THE MOST BILATERAL
TRADE 'ITS BILLION ¢ TRADE SURPLUS HAS BEEN CUT 347% TO $1.32 BIL.
IN PENNSYLVANIA WHERE THERE WAS ALMOST AN EXACT TRADE BALANCE IN
86 THE SHIFT IS NOW IN CANADA’S FAVOR. CANADIAN EXPORTS TO WEST
VIRGINIA HAVE INCREASED SLIGHLY IN 87 AS DID EXPORTS TO KENTUCKY.
AUTOMOTIVE CONTINUES AS THE LARGEST SINGLE INDUSTRY CONTRIBUTING
ABOUT 30% OF CDN EXPORTS. NEWSPRINT % WOOD PRODUCTS ARE ALSO
LARGE EXPORT  GROUPS AS ARE METALS ORES &-CHEMICALS. OTHER LARGE
AND FASTER GROWING EXPORTS ARE: OFFICE MACHINES ELECTRICAL EQUIP-
MENT AIRCRAFT PARTS INDUSTRIAL MACHINERY & LEISURE PRODUCTS. "IN
THE DEFENCE TRADE SECTOR ALTHOUGH CANADIAN EXPORTS TO POST TERRI-
TORY WERE $51M IN CY 86 THIS IS A SMALL FRACTION OF THE MULTI-
BILLION DEFENCE MARKET. FOLLOW-ON ACTIVITIES FROM NTS. FUNDED
EVENTS IN FY 87/88 SHOULD INCREASE BOTH DEFENCE R&D COOPERATIVE
PROJECTS & OVERALL PRODUCT EXPORTS. WESTERN PENNSYLVANIA & WEST
VIRGINIA ARE REGIONS ENJOYING BOTH ECONOMIC DIVERSIFICATION &
DECLINE IN SOME AREAS. PITTSBURG & VICINITY IS5 THE 3RD LARGEST
CENTER OF FORTUNE 500 CORPORATE HEADQUARTERS IN AMERICA. THE CITY
OF ALMOST 3M HAS SUCCESSFUL DIVERSIFIED FROM AN OVERRELIANCE ON
THE STEEL INDUSTRY TO HIGH TECHNOLOGY INDUSTRIES & SERVICES & IS
AN IMPORTANT CENTER FOR MEDICINE NUCLEAR TECHNOLOGY & SCIENTIFIC
RESEARCH. THE PITTSBURG OFFICE IS NEW & INTENDS TO CONCENTRATE ON
DEVELOPING THE MARKET IN WESTERN PENNSYLVANIA & WEST VIRGINIA.
THROUGH INITIATIVES THAT ARE AS A RESULT OF PRELIMINARY INVESTI-
GATION AND CONTACT-BUILDING WHICH HAVE TAKEN PLACE: OVER THE PAST
YEAR.
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Export and Investment Promotion Planning System
REPT: SYN-GEO 88/89 - A. Post export program priorities
Region: UNITED STATES
Mission: 603 CLEVELAND
Market: 577 UNITED STATES OF AMERICA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 008 TRANSPORT SYS, EQUIP, COMP, SERV.
REASONS: THE TERRITORY CONTINUES TO BE A CENTER FOR AUTO & AUTU PARTS PRODUC-

TION IE APPROX. 404 OF THE TOTAL NATIONAL PRODUCTION. THIS UILL IN-
CREASE AS THE NEW JAPANESE PLANTS COME ON STREAM.

2. 016 INDUSTRIAL MACHIN, PLANTS, SERV. /

REASONS: MUCH OF THE INDUSTRIAL BASE OF THE TERRITORY RESTS ON THE METAL FAB-
RICATION SECTOR;:; CASTING FORGING TURNING STAMPING ETC. THE TERRITORY
ACCOUNTS FOR % OF THE METAL WORKING INDUSTRY IN THE USA.

3. 004 DEFENCE PROGRAMS. PRODUCTS, SERV

REASONS: OHIO & WESTERN PENNSYLVANIA ARE MAJOR DEFENCE MARKET AREAS. IN THE USA
WITH OVER 200 US DEFENCE CONTRACTORS & TWO DEFENCE LOGISTIC AGENCY
SUPPLY CENTERS NASA/LEWIS AIR FORCE WRIGHT AERONAUTICAL LABS & THE

4. 005 COMM. & INFORM. EGQGP. & SERV ‘

REASONS: AS A RESUWT OF THE ECONDMIC RESTRUCTURING WHICH HAS UCCURRED IN THE
TERRITORY THE MANUFACTURING SECTOR IN ORDER TO REMAIN COMPETITIVE IS
ENGAGED IN A BROAD MODERNIZATION PROGRAM & THAT PDRTION OF THE SECTOR

The most important current Canadian export sectors to this
market are (based on actual export sales):

1. 008 TRANSPORT SYS, EQUIP, COMP. SERV.
002 FOREST PRODUCTS, EQUIP, SERVICES

010 MINE,METAL, MINERAL PROD & SRV

O 0N

004 DEFENCE PROGRAMS, PRODUCTS, SERV
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Export and Investment Promotion Planning System

B88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 603 CLEVELAND

Market: 577 UNITED STATES OF AMERICA
Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

Subsector: 999 ALL SUB-SECTORS

Stafisticél Data On Next Year Current Year i1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) '
Mkt Size(import) % 550. OOM $ S500. OOM $ oooM 8 0. OOM
Canadian Exports $ 55. OOM $ S50. OOM $ 51. OOM $ 50. OOM
Canadian Share 10. 00% 10. O0%L 0. 00%L . 0. 00%Z
of Import Market
Major Competing Countries Market Share
A i) 577 UNITED STATES OF AMERICA 000 %
ii) 051 UNITED KINGDOM - 000 %
iii) 128 GERMANY WEST 000 %
iv) 237 ITALY 000 7%
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding

Products/services for which there are Current Total Imports
qood market prospects In Canadian

i) AEROSPACE R&D
ii) AEROSPACE PRODUCTS
iii) AVIDNICS PRODWCTS
iv) ELECTRONICS PRODUCTS
v) MACHINING SERVICES
vi) VEHICLE PARTS
vii) MARINE PRODUCTS

'Yy RE Y
0000000
SBRBBES
TIZIIIIX

Projects or portion of prOJécts which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: USAF R&D & ACGQUISITION RELATED TO GOALS
OF SUPERCOCKPIT, PROJ FORECAST 11I1,%& PROD.
Approximate Value: $ 100 M
Financing Source: 012 DOM 025 OTHER
For further info. please contact:
A.F. CAMPBELL(DAYTON POST)DEF PROG BUREAU(OTTAWA)
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MISSION: 603 CLEVELAND COUNTRY: 577 UNITED STATES OF AMERICA

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- exports of certain products or services to this country are subject
to Canadian export controls
— approval of technical standards can present problems in the case of
some imported products

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- the unsuitability of Canadian products for this market
-~ the apparent limited sectoral capability in Canada compared to other
competing export countries
- non—tariff protectionist measures which are dxFcmult to overcome
— other factor(s) described by the Trade Office as follows:
LACK OF UNDERSTANDING OF HOW TO ACCESS THIS MARKET & UNWILLING-
NESS TO APPOINT AGENTS OR REPRESENTATIVES. VISIT CLEARANCE PROCE-
DURES INHIBIT EXPORTERS WILLINGNESS TO EXPLORE MARKET OPPORTUNI-
TIES.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
— participation in trade missions
~ use of Canadian Government export promotion activities
- use of provincial governments export promotion activities
— competitive expart pricing for this market
- the existence of a bilateral economic/trade arrangement between
Canada and this country

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ the adequacy of exporter information in Canadian Directories
~ product/service information from Canadian companies

In support of Canadian exports in this sector (sub-sector) the
Trade DOffice is currently engaged in activities which include:

Activitﬁ: USAF/AFWAL PERSONNEL VISITED SELECTED CANADIAN COMPANIES TO RE-
VIEW THEIR R&D WORK. RESULTS OF THIS DIALOGUE WILL TAKE TIME TO
EVALUATE.

Results Expected: MORE COOPERATIVE R&D CONTRACTS FOR CANADIAN
COMPANIES FOLLOWED BY RESULTANT PRODUCT SALES
TO US PRIME CONTRACTORS.
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Export and Investment Promotion Planning System
MISSION: 603 CLEVELAND : COUNTRY: 577 UNITED STATES OF AMERICA

For the next fiscal year, the Trade Office is planning to

vndertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: INCREASED IMPORTANCE OF CANADA/USAF (ASD/AFWAL ) COOPERATIVE R&D

WORKING GROUP IN CONJUNCTION WITH CONTINUING R&D REVIEW TEAM
VISITS.

Results Expected: MORE R&D COOPERATIVE PROJECTS, IMPROVED DIALO-
GUE BETWEEN CANADIAN FIRMS AND ASD/AFUWAL.,
EVENTUALLY INCREASED EXPORTS.

Activity: MARKET IDENTIFICATION OF SMALL AND MEDIUM SIZE COMPANIES ON CON-
TRACTS WITH DEPT. OF DEFENSE OR MAJOR DEFENSE CONTRACTORS.

Results Expected: WILL ALLOW DEFENSE SPECIALISTS OPPORTUNITY TO
IDENTIFY CANADIAN EXPERTISE MOST LIKELY TO
COMPLEMENT LOCAL RESDURCES.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 603 CLEVELAND

Market: 57% UNITED STATES OF AMERICA
Sector: 005 COMM. & INFORM. EQP.%& SERV

Subsector: 9299 ALL SUB-SECTORS

Statistical Data On Next Year Current Year i Year Ago 2 Years Ago
Sector/sub-sector {PrOJected) (Estimated)
Mkt Sizel(import) $ 15600. 00M $ 1500. OOM % 1400. OOM $ 1200. OOM
Canadian Exports $ 96. OOM $ 93 00M $ 91. OOM $ 20. OOM
Canadian Share 6. 00% 6. 25% b. S0% 7.00%
nf Import Market
Major Caompeting Countries Market Share
i) 265 JAPAN 030 %
ii) 192 PEOPLE'S REP OF CHINA 018 %
iii) 268 KOREA 006 %
iv) 051 UNITED KINGDOM 000 %
Cumulative 3 year export potential for CDN products 5-15 sM
in this Sector/Subsector:
Current status of Canadian exports: Small but expanding

Products/services for which there are
good market praspects
i) MANUFACTURING SOFTWARE
ii) BUSINESS SOFTWARE
iii) SPECIALIZED PHERIPHERALS
iv) ELECTRIC COMPONENTS
v) ROBOTICS

Current Total Imports
In Canadian
0. 00

$
M
M
M
M
M

R X X N
ooo
8388

0. 00

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub—-sector).
- the degree of import duty protection of local industry tends to be

low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
~ the apparent limited sectoral capability in Canada compared to other

competing export countries
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MISSION: 603 CLEVELAND COUNTRY: 377 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
— aggressive marketing on the part of Canadian Exporters
- competitive export pricing for this market
— Canada’s positiaon as one of the few major sources of international
supply
=~ strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Cenadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have same limitiations in particular:

In suppbrt of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: WESTINGHDUSE VENDOR DAY IN MONTREAL - PITTSBURG.
Results Expected: SOURCING OF PCB REQUIREMENTS AND POWER SUPPLY .
For the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector): v'
Activity: MARKET IDENTIFICATION OF BUSINESS/INDUSTRIAL SOFTWARE USERS
Results Expected: BASE SOLO SHOW IN 82/90 ON FINDINGS.

Activity: MARKETING STUDY ON THE BUYING PATTERNS OF SELECTED LOCAL COMPAN-
IES FOR WORKPLACE AUTOMATION PRODUCTS

Results Expected: WILL ALLOW POST TO RECOMMEND APPROPRIATE AC-
TION AND PROMOTIONS TO CANADIAN COMPANIES
WISHING TO EXPAND IN TERRITORY.

Activity: REVIEW OF REQUIREMENTS OF MAJOR BUYERS IN AREA. (CINCINNATI BELL.
AT & T, CABLE OPERATORS)

Results Expected: INCREASE THE NUMBER OF CANADIANS BIDDING ON-
" PROJECTS.
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88/89 Sector/Sub~Sector High
Submitted by Posts by Regi

UNITED STATES

Mission: 603 CLEVELAND

Market:

Sector:

S77 UNITED STATES OF AMERICA

008 TRANSPORT SYS, EQUIP, COMP, SERV.

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 10100. OOM $ 2500. OOM
Canadian Exports ¢ 1000. OOM $ 1500. OOM

Canadian Share 14, 00%Z 146. 00%
of Import Market .

Major Competing Countries

i)
ii)
iii)
iv)
v)
vi)

265 JAPAN

128 GERMANY WEST

192 PEOPLE’S REP OF CHINA
268 KOREA :
112 FRANCE

051 UNITED KINGDOM

Cusmulative 3 year export potential for CDN products
in this Sector/Subsector:

Current status of Canadian exports:

Products/services for which there are
good market prospects

i)
ii)
iii)
iv)
v)
vi)
vii)

AFTERMARKET . AUTO PARTS

. OEM PARTS SUPPLYING JAPANESE ASSEMBLY PLANTS
SUBWAY CARS

TRANSPORTATION SERVICES

REBUILT SUBWAY CARS

FIBER GLASS SAIL AND POWER BOATS

MARINE ACCESSORIES - ELECTRONICS

lights
on

1 Year Ago

$ 8700. OOM
$ 1400. OOM
16. 00%

Market

100 $M

Page: 95

2 Years Ago

$10800. OOM
¢ 1442. OOM
13. 00%

Share

010
005
000
003
000
oo2

NNNNNR

AND UP

Well established and growing

Current Total Imports
In Canadian

LR R X K X X

Progects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: PAT SUBWAY CAR REBUILD

Approximate Value: $ 20 M
Financing Source: 025 OTHER
For further info. please contact:
PITTSBURGH TRADE OFFICE (412)392-2308

1200.

~nNooOO
888888
IIIXIXIXIIN
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MISSION: &03 CLEVELAND COUNTRY: 577 UNITED STATES OF AMERICA

Progjects or portion of progjects which are still in the planning
stage and for which Canadian companies might have reasonable prospects

ii) Project Name: PAT E/W SUBWAY EXTENSION
Approximate Value: ¢ 1000. M - :
Financing Source: 025 OTHER o T
For further info. please contact:

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low v

In the Trade Office’s ocpinion. Canadian export performance in this sector -
(sub—sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- non-tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
— other factor(s) described by the Trade Office as follows:
HIGH DEGREE OF COMPETITION FROM U. S.SUPPLIERS AND THIRD COUNTRY
SUPPLIERS.

Some Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variety of
factaors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters
support provided by the PEMD program
participation in trade fairs
participation in trade missions
use of Canadian Gaovernment export promot1on activities
use of provincial governments export promation activities
competitive export pricing for this market
strong sectoral capability in Canada
- the existence of a bilateral economic/trade arrangement between

Canada and this country

- the avazlabllxtg of competxtxve Canadian financing

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ product/service information from Canadian companies

For the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sectar):

Activity: REVIEW OF G.E. ENGINE PLANT REQUIREMENTS AND BUYING STRUCTURE.

Results Expected: INCREASE NUMBER OF CANADIAN COMPANIES BIDDING
ON G. E. REQUIREMENTS.
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity:

MAINTAIN CONNECTION WITH PAT REGARDING SYSTEMS LDNG—TERM PLAN
({YEAR 2000) TO COMPLETE E-W SUBWAY EXTENSION.

Results Expected: (LONG-TERM) ENABLE CANADIAN COMPANIES TO BID

Activity:

ON TRAIN AND DESIGN REGUIREMENTS.

WORK WITH UTW & DRIE TD COMPLETE STUDY UF JAPANESE SDURCING
(HONDA & TOYOTA ASSEMBLY PLANTS).

Results Expected: DISCOVER EXPORT OPPORTUNITIES FOR CDN OEM

SUPPLIERS.

97
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: 88/89 Sector/Sub~-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 603 CLEVELAND

Market: 577 UNITED STATES OF AMERICA
Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.

Subsector: 1461 MANUFACT & MATERIAL PLANT. EGP.

Btatistical Data On Next Year Current Year 1 Year Agb 2 Years Ago
Sector/sub—sector (Projected) (Estimated)
Mkt Size(import) ¢ 895. O0OM $ 830. OOM $ 800. 00M $ 0. OOM
Canadian Exports & 136. OOM $ 125. OOM $ 105. 00M $ 0. OOM
Canadian Share 15. 00% 15. 00% 13. 00% 0. 00%
of Import Market , ‘
Major Competing Countries Market  Share
i) 2635 JAPAN 020 %
ii) 128 GERMANY WEST ‘ 005 %
iii) 237 ITALY 004 7%
iv) 051 UNITED KINGDOM 004 %
Cumulative 3 year export potential for CDN products 5-15 $M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are Current Taotal Imports
good market prospects In Canadian ¢
i) GENERAL INDUSTRIAL MACHINERY $ 35.00 M
ii) METALWORKING MACHINERY $ 22. 00 M
iii) MATERIALS HANDLING EGUIPMENT 3 13.00 M
iv) METAL PROCESSING EQUIPMENT & COMPONENTS $ 11.00 M
v) MACHINE PARTS $ 10,00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector {(sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub~sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion actlvxtxes

- use of provincial governments export promotion activities

— competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

For the next fiscal year, the Trade Office is planning to
undertake the following new export suppart initiative(s) in this
sector (sub-sector):

Activity: DEVELDP MARKET INFORMATION ON STEEL SECTOR CAPITAL EGUIPMENT
REGUIREMENTS.

Results Expected: SELECTION OF COMPANIES OF AISE SHOW

Activity: MARKETING STUDY ON THE BUYING PATTERNS OF SELECTED LOCAL COMPAN-
IES FOR INDUSTRIAL MACHINERY.

Results Expected: WILL ALLOW POST TO RECOMMEND APPROPRIATE AC-
TIONS & PROMOTION TO CANADIAN COMPANIES WI-
SHING TO EXPAND INTO TERRITORY
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Report: B4 . 88/8% INVESTMENT ACTIVITIES IN MISSIONS ABRDAD

Region: USA
Mission: 603 CLEVELAND
Country: 577 UNITED STATES OF AMERICA
Highlights of Investment Environment
Estimated Value Of Equity Investment Estimated Value Of Annual Divect Equity

In Canada From This Past Territory: Investments To All Destinations Fraom
This Post Territory:

$ 4 000.00 M $ 1 000.00 M

Country Destinations Of Direct Estm. Value %4 Of Annual Direct Equity
Equity Investment From Post $ CDN Investment Outflows By
Territory Category Of Investors

1. 075 CANADA $ 1 000.00 M 1. Corporations : 45.00 %
2. 051 UNITED KINGDOM $ 700. 00 M 2. Institutional : S0.00 %
3.. $ M 3. Entrepreneurs : S5.00 %
4 $ M 4. Immigrant Entr.: 0.00 %

The Mission Has Reported Factors That Tend To Change
Ovtward Flows Of Investment From The Post Territory Including:

—-Corporate Expansion’To Seek New Markets
~Corporate Expansion To Serve Better Existing Markets

The Mission Reports That Investors From The Post Territory Who Invest Abroad
In Manufacturing Tend To Invest In The Following Sector(s) Subsector(s)

-SECTOR(S) - -SUBSECTOR(S) -
1. 008 TRANSPORT SYS, EQUIP, COMP, SERV. 081 AUTDMOTIVE
2. 0146 INDUSTRIAL MACHIN, PLANTS, SERV. 161 MANUFACT & MATERIAL PLANT, EQP.
3. 012 PETROCHEM & CHEM PROD,EGP,SERV - = 121 CHEM & PETROCHEM PRODUCTS
4. 0056 ELECTRONICS EGUIP. % SERV 061 PRODUCTS & COMPONENTS
Equity Proponsity Of Key Sources Of Investment From This Territory
Corporations : Start-up Investment To Create New Enterprise (100% Ouwnership)
Institutional
Entrepreneurs : Partial Ounership Of Existing Corporate Facilities With Direct

Involvement In Day-to-Day Operations
Immigrant Entr. :
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Report: B2 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 603 CLEVELAND

Country: 577 UNITED STATES OF AMERICA

Sector Preferences By Type Of Key Investors

Corporations : Manufacturing Industries
Institutional : Portfolio Investment
Entrepreneurs : Services

Immigrant Entr.:

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

Sector : 005 COMM. & INFORM. EGP. & SERV |
Subsector: 057 ROBOTICS & ARTIFICIAL INTELL.

Réason(s):
PITTSBURG/DAYTON ARE RAPIDLY BECOMING CENTERS OF EXCELLENCE FOR
ROBOTICS & ARTIFICIAL INTELLIGENCE.

Program Plans:
CORPORATE LIAISON CALLS ARE 1 OF THE MOST USEFUL METHODS OF LEARNING
ABOUT CORPORATE PROPOSED MEDIUM & LONG TERM PLANS FOR EXPANSION OF
OPERATIONS.

Anticipated Results: MAKE DIRECT VISITS TO 25 MAJOR INDUSTRIES
IN TERRITORY.

Sector : 005 COMM. % INFORM. EGP. & SERV
Subsector: 054 COMPUTERS: SOFTWARE & SYSTEMS

Reason(s):
" PITTSBURG HAS ACCRUED MAJDOR GDV'T R&D FUNDS FOR DEVELOPMENT OF SOFT~—
WARE INSTITUTE WHICH WILL MEAN AN EXPANSION OF THE ENTIRE INFDRMATICS
SECTOR IN THAT AREA.

Program Plans:
USE PRESENCE AT TRADE SHOWS AS METHOD OF IDENTIFYING POTENTIAL PROS-
PECTS.

100a
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Region: USA
Mission: &03 CLEVELAND

Country: 577 UNITED QTATES OF AMERICA

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

Sector : 005 COMM. & INFORM. EGP. & SERV
Subsector: 054 COMPUTERS, SOFTWARE & SYSTEMS

Anticipated Results: KEEP IDEA OF FUTURE EXPANSION PROSPECTS IN
MINDS OF INTERVIEW COMPANIES.

Sector : 008 TRANSPORT SYS,EQUIP, COMP, SERV.
Subsector: 081 AUTOMOTIVE

Reason(s):
THERE ARE MANY AUTOMOTIVE COMPONENT MANUFACTURERS WHO ARE INTERESTED
IN THE INCREASED ACTIVITY IN THE AUTOMOTIVE SECTOR OF CANADA.

Program Plans:
INCLUDE IN PRESENTATION TO BUSINESS COMMUNITY A DISCUSSION ON CDA’S
INVESTMENT CLIMATE AND PROGRAM.

Anticipated Results: INFORM BUSINESS COMMUNITY OF CDA’S IN-
TEREST IN INCREASED FOREIGN INVESTMENT.

Sector :. 006 ELECTRONICS EQUIP. & SERV
Subsector: 999 AlLL SUB-SECTORS

Reason{s):
POSTS’ PARTICIPATION IN USA WIDE ELECTRONICS INVESTMENT PROMOTION.

Program Plans:
FOLLOWUP THE SERIES OF INVESTMENT SEMINARS WHICH WERE HELD IN FY 84/87
AND 87/88 WITH INDIVIDUAL CALLS TO ATTENDEES.

énticipated Results: DEVELOP A SHORT LIST OF POTENTIAL
INVESTORS.

100b
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Region: USA
Mission: 603 CLEVELAND
Country: 577 UNITED STATES OF AMERICA

Investment Promotion Activities Proposals

Type OFf Event: 072 OQUTGOING MISSION

Description: TECHNOLOGY TRANSFER MISSION
Priority: 1 Date: 05/88
Sector: 999 MUWLTIPLE SECTORS
Sub-Sector: 999 ALL SUB-SECTORS
Location: PITTSBURG
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Export and Investment Promotion Planning System
Type of Event Location
Promotional projects proposed for the two following fiscal years.
Mission: &03 CLEVELAND

Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.

010 FAIRS
OHIO AUTO WHOLESALE SHOW COLUMBUS
NORTH AMERICAN SAIL & POWER BOAT SHOW SANDUSKY
NORTH AMERICAN SAIL & POWER BOAT SHOW SANDUSKY
Sector: 013 CONSUMER PRODUCTS
010 FAIRS
OHIO STATE GIFT SHOW COLUMBUS
OHIO STATE FAIR COLUMBUS
Sector: 014 EDUCATION, MEDICAL, HEALTH PROD
010 FAIRS ‘
80L0 MEDICAL SHOW CLEVELAND
. SAFETY EQUIPMENT EXHIBIT PITTSBURG
020 MISSION OUTGOING -
HOSP ITAL EQUIPMENT SOLO SHOW PITTSBURG/ERIE
Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.
010 FAIRS
AISE : PITTSBURG
TRI STATE INDUSTRIAL SHOW CINCINNATI
TRI STATE INDUSTRIAL SHOW CINCINNATI
GREAT LAKES INDUSTRIAL SHOW CLEVELAND
GREAT LAKES INDUSTRIAL SHOW CLEVELAND
Sector: 999 MULTIPLE SECTORS -
020 MISSION DUTGOING
SOURCING SEMINAR » OHIO

Page: 1004

Date

0490
0989
0990

03790
0889

0489
0489

0290

0989
0489
0490
1189
1190

0589
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88789 Trade and Economic Overview

Mission: 604 DALLAS
Country: 577 UNITED STATES OF AMERICA

THE VALUE OF TOTAL TWO WAY TRADE BETWEEN CDA & THIS POST'’S 6
STATE TERRITORY REACHED $C46. 3 BN IN 86. CDN EXPORTS OF $C2. 94 BN
REPRESENTED A 9% DECREASE FM THE PREVIOUS YR WHILE CDN IMPORTS
RECORDED A SLIGHT INCREASE TO REACH $C3. 4 BN. THE RESULTS OF THE
FIRST & MTHS OF 87 SEEM TO INDICATE THAT LEVELS FOR THE YR WILL
BE VERY SIMILAR TO ‘84. EXPORTS TO JUNE HAVE TOTALED $C1. 4 BN
WHILE IMPORTS WERE $C1.8 BN. TEXAS IS BY FAR THE DOMINANT MKT,
BY SIZE. POPULATION & POTEN‘L, OF OUR & STATE TERRITORY. RANKING
14TH AMONG ALL U. S. STATES AS A CUSTOMER FOR CDN GDS. OF TOTAL
CDN EXPORTS (#%C1.3 B) TO THE STATE, TELECOMS EGPT.., LUMBER, NEWS-
PRINT, MOTOR VEHICLES & ORGANIC MATERIALS WERE THE MAJOR PRODS.
DKLAHOMA WAS OUR 2ND MOST IMPORTANT MKT WITH EXPORTS VALUED AT
$C509 MN, MOTOR VEHICLES ACCNTD FOR ONE-HALF OF THIS VALUE. OTHER
PRODS WERE RADIDACTIVE DRES & INSTRUMENT ‘N. KANSAS WAS A CLOSE
3RD WITH CDN EXPORTS OF $C505 MN WHICH INCLUDED SUBSTANTIAL SALES
OF MOTOR VEHICULES ($C140M) & AIRCRAFT ENGINES & PARTS ($C103M).
OUR EXPORTS TO ARKANSAS INCREASED 57% FM THE PREVIOUS YEAR TO
TOTAL $C290 MN OF WHICH OVER S0%Z WAS ALUMINUM. OTHER MAJOR EXPORTS
TO ARKANSAS WERE SYNTHETIC RUBBER & PLASTIC MATERIALS., TOOLS &
MOTOR VEHICLE PARTS. OUR EXPORTS TO LOUISIANA TOTALED $C259 MN %
AGAIN MOTOR VEHICLES WERE BY FAR THE LARGEST EXPORT. FINALLY NEW
MEXICO, WHERE OUR TOTAL EXPORTS, ($C47M) ALREADY SMALL, CONTINUE
TO DECLINE. TELECOM EGPT (4$C17M) IS OUR LARGEST EXPORT FOLLOWED
BY NEWSPRINT. THE DIL/GAS IND. IS A VERY SIGNIFICANT COMPONENT
OF THE ECONOMIES OF 5 OF THE &6 SATES (ARKANSAS EXCEPTED). OVER
100, 000 JOBS HAVE BEEN LOST FM THE SECTOR. PRESENTLY: IT APPEARS
THAT THE RECESSION OF ‘86 HAS BOTTOMED OUT FOR THE SECTOR IN
GENERAL. THE NUMBER OF OPERATING RIGS HAVE INCREASED. EXPLORA’N
BUDGETS ARE BEGINNING TO REFLECT SOME OPTIMISM. THE NUMBER OF
SEISMIC CREWS HAVE INCREASED. HOWEVER, A STEADY IMPRVMT IN THE
ENERGY SECTOR WILL NOT RESTORE THE IND. TO PREVIOUS LEVELS IN THE
NEAR TERM. NOR WILL THE RATE OF RECOVERY BE THE SAME IN EACH OF
THE STATES OF OUR TERRITORY. IN THE MEDIUM TERM. THE RECOVERY OF
LOUISIANA & OKLAHOMA MAY TAKE LONGER THAN THE OTHER STATES IN OUR
REGION. WHILE ‘87 WILL PROBABLY RECORD NO GROWTH. IT IS EXPECTED
THAT ‘88 WILL SEE THE ECONOMY GROW AT ABOUT 2%Z. THE GROWTH WILL BE
GENERATED BY THE MFTG SECTOR. IN TEXAS PARTICULARLY IT WILL BE LED
BY THE AEROSPACE & ELECTRONICS IND., & THE SERVICE & RETAIL TRADE
SECTORS. COMMER 'L & RESIDEN‘L CONSTRUC'N WILL CONTINUE TO DECLINE
AS MOST MAJOR AREAS HAVE BEEN OVERBUILT. INFLA’N IS CURRENTLY
APPROX 4%.UNEMPLOYMENT (APPROX.7.5%) IS STILL HIGHER THAN THE
NAT‘L AVERAGE ALTHOUGH IT IS EXPECTED TO DROP SOMEWHAT OVER THE
SHORT TO MEDIUM TERM. RETAIL SALES ARE PROJECTED TO GROW AT A :
RATE OF 7%. IN THE FUTURE, OUR SALES TO THE REGION WILL BE EF-
FECTED BY THE OUTCOME OF THE FREE TRADE AGREEMENT. & CONVERSELY
THE OUTCOME OF THE FREE TRADE AGREEMENT WILL BE AFFECTED BY THE
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RFPT: SYN-GED 88/89 A. Post export program priorities

Region: UNITED STATES

Mission: 604 DALLAS

Market: 577 -UNITED STATES OF AMERICA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 008 TRANSPORT SYS, EQUIP, COMP, SERV.

REASONS: MAJOR DECISIONS WITH RESPECT TO THE DALLAS URBAN TRANSIT SYST. WILL
MOST LIKELY BE TAKEN IN FY88/8%. MANY MAJOR AEROSPACE COS HAVE PLANTS
OR MAJOR SUPPLIERS IN THIS REGION. 2 NAT‘L SHOWS WHICH WILL ATTRACT

2. 001 AGRI & FOOD PRODUCTS & SERVICE

REASONS: BY VIRTUE OF THE NATURE OF OUR TERRITORY THERE ARE OPPS FOR CDN TIL-
LAGE & SHORT LINE IMPLEMENTS & LIVESTOCK; ATTRACTIVE PRICING (EXCHANGE
RATE) HAS RESULTED IN A HIGH LEVEL OF INTEREST. THE RELATIVELY HIGH

3. 004 DEFENCE PROGRAMS, PRODUCTS, SERV

REASONS: 2 USAF LOGISTICS BASES, WHICH EACH PURCHASE IN EXCESS OF $3BUS PER YEAR
OF EQPT, & MOST MAJOR PRIMES & SUB PRIMES IN THE AEROSPACE & DEFENCE
IND. ARE LOCATED IN OUR TERRITORY OR HAVE PLANTS IN OUR TERRITORY.

4. 005 COMM. & INFORM. EQP. & SERV

REAGONS: TEXAS IS ONE OF THE TOP 3 CENTRES IN THE US FOR HIGH TECH COMMUNICA NS
& ELECTRONICS FIRMS. STATE OF THE ART RESEARCH IS BEINC DONE IN DALLAS
& AUSTIN.WITH THE DEV. OF THE SPACE STATION AT NASA IN HSTN, & CDN

9. 011 OIL % GAS EGUIPMENT, SERVICES

REASONS: WITH THE RETURN OF OIL. PRICE STABILITY, BUSINESS OPPS IN THE US & 3RD
WORLD MKTS SERVED BY HSTN-BASED TRADING HOUSES LOOKS PROMISING. THE
POST’S HSTN OFFICE MAINTAINS CLOSE LIAISON WITH OIL/GAS CORP. HDOGRTRS

4. 013 CONSUMER PRODUCTS

REASONS: ALTHOUGH RETAIL SALES HAVE NOT RETURNED TO THEIR PREVIOUS LEVELS, COM-
PARATIVELY. WITH SUBSTANTIAL DISPOSABLE PERSONAL INCOME, TEXAS PARTICU-
LARLY, IS A VERY ATTRACTIVE CONSUMER MKT. THE MOVE OF J.C. PENNY AND

The most impartant current Canadian eiport sectdrs to this
market are (based on actual export sales):

1. 008 TRANSPORT SYS,EQUIP. COMP, SERV.
009 FOREST PRODUCTS, EGUIP, SERVICES
005 COMM. & INFORM. EGP. & SERV

010 MINE:METAL:MINERAL‘PRDD & SRV
012 PETROCHEM & CHEM PROD, EGP, SERV

T I AR U

016 INDUSTRIAL MACHIN, PLANTS, SERV.
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88/89 Sector/Sub~-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 604 DALLAS

Market: 577 UNITED STATES OF AMERICA
Sector: 001 AGRI & FOOD PRDDUCTS & SERVICE

Subsector: 015 SEMI & PROCESSED FOOD % DRINK

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 732. OOM $ 717. OOM $ 703. 00OM $ 481.00M
Canadian Exports % 30. O0OM $ 28. OOM $ 24. OOM $ 12. OOM
Canadian Share 4. 10% : 3. 0% 3.40% 2. 80%
of Import Market ‘ :
Magjor Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 090 %
ii) 349 MEXICOD 031 %
iii) 047 BRAZIL 015 %
iv) 093 DENMARK 013 %
v) 112 FRANCE 005 7%
vi) 051 UNITED KINGDOM 003 %
Cumulative 3 year export potential for CDN products &60-100 €M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imparts
gaod market prospects In Canadian $
i) VARIOUS PROCESSED & SEMI-PROCESSED GDODS FOR/ 218.00 M
ii) GDURMET FOODS AND PRODUCTS $ 87.00 M
iii) BEER ' $ 50.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low '

In the Trade Office‘s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
— market praospect which are relatively new and have not yet been-
explored adequately by Canadian exporters
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MISSION: 404 DALLAS ; COUNTRY: 577 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

—~ aggressive marketing on the part of Canadian Exparters

~ support pravided by the PEMD pragram

- participation in trade fairs

~ participation in trade missions

- use of Canadian Covernment export promotion activities

— use of provincial governments export promation activities

- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ the adequacy of exporter information in Canadian Directories
~ sourcing assistance from Canadian federal/provincial governments
.departments
~ product/service information from Canadian companies

Far the next fiscal year., the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: FAIRS ARE AN IMPORTANT ELEMENT OF OUR TRADE PROMOTION ACTIVITIES
IN THIS SECTOR. THESE FAIRS ARE POST INITIATED AND POST ARGANI ZED

Results Expected:
Activity: ORGANIZED AND RECRUIT APPROPRIATE COMPANIES TO PARTICIPATE IN THE
TEXAS RETAIL GROCERS ASSOCIATION SHOW(JUNE 1988). OWR FIRST PART-
ICIPATION; TARGET IS 10 NEW COMPANIES.

Results Expected: SEVERAL NEW AGENCY/DISTRIBUTOR AGREEMENTS T
BE SIGNED. -

Activity: ASSIST IN RECRUITING COMAPNIES FROM FOOD AND RESTAURANT EQUIPMENT
SECTORS FOR PARTICIPATION IN THE TEXAS RESTAURANT ASSOCIATION
SHOW (JUNE 1988). TARGET IS 20 COMPANIES. -

Results Expected: * ", = " " " " "
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88/89 Sector/Sub~Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Micssion: 604 DALLAS _

Market: 577 UNITED STATES OF AMERICA

Sector: 001 AGRI & FOOD PRODUCTS & SERVICE
Subsector: 014 AGRICULTURE MACH, EQUIP, TOOLS |

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

Sector/sub—sector (Projected) (Estimated)

Mkt Sizel(import) ¢ S512. OOM $ S5S01. OOM $ 492 0O0M ‘% 482. OOM
Canadian Exports $ 40. 0OM $ 356. OOM $ 35. OOM $ &4. OOM
Canadian Share 7. 80% 7. 204 7.10% 13. 304

of Import Market : :

Major Competing Countries Market Share

i) 577 UNITED STATES OF AMERICA : 085 %

ii) 051 UNITED KINGDOM . 034 %

iii) 128 GERMANY WEST 016 %

iv) 265 JAPAN L 012 %

v) 349 MEXICO 010 %

vi) 112 FRANCE 009 %

Cumuvlative 3 year export potential for CDN products 60-100 $M
in this Sector/Subsector: .

Current status of Canadian exports: Well established and growing®:
Products/services for which there are - ) Current Total Imports
good market prospects ‘ In Canadian $
i) TILAGE. SEED AND FERTILIZING EQUIPMENT $ 125.00 M
ii) GRAIN HARVESTING & HANDL ING EQUIP. AND ACCESS. $ 110.00 M
iii) HAY & FORAGE HARVESTING & HANDLING EQUIPMENT $ 100.00 M
iv) TRACTORS 3 95.00 M
v) VARIOUS COMPONENTS, SPARES AND OTHER AGRIC. $ 70.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low
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In the Trade Office’s opinion, Canadian ekport performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tactaors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- gsupport provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government expart promotion activities

- use of pravincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: FAIRS ARE IMPORTANT ELEMENT OF OUR TRADE PROMOTION ACTIVITIES IN
THIS SECTOR. THEY ARE THE BEST MEDIUM TO REACH THE LARGEST NUMBER
OF AGENTS AND END USERS. .

Results Expected:

Activity: NATIONAL EXHIBIT AT 31 AGRICULTURAL MACHINERY AND EGUIPMENT SHOW
:+ GREAT BEND, KS(APRIL 88). COORDINATE SHOW EXHIBIT DETAILS WITH
UTE. TARGET IS 25 EXHIBITORS INCLUDING 10 NEW ONES.

Results Expected: SEVERAL NEW AGENCYIDISTRIBUTOR AGREEMENTS.
PROJECTED SALES OF $7350, 000 MILLIONS.

Activity: ORGANIZED AND RECRUIT CDN COMPANY PARTICIPATION IN AMARILLO FARM
AND RANCH SHOW (NOV.B88). TARGET IS 10 NEW EXHIBITORS/PARTICIPANTS
THIS FAIR IS POST INITIATED AND POST ORGANIZED.

Results Expected SEVERAL. NEW AGENCY/DISTRIBUTOR AGREEMENT TO B
—E SIGNED.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &04 DALLAS

Harket: 577 UNITED STAfES OF AMERICA
Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV
Subsector: 999 ALL SUB-SECTORS |

BStatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

Sector/sub—-sector - (Projected) (Estimated) _

Mkt Size({import) $ 2000. 00OM $ 2000. OOM $ 1900. OOM $ 1600. 00M
Canadian Exports $ 75. OOM ] &0. OOM $ 58. OOM $ 71.00M
Canadian Share : 1. 00% 1. 00%Z 1. 0074 - 1.00%

of Import Market : ' '

Magjor Competing Countries ' Market Share

i) 577 UNITED STATES OF AMERICA ) . 098 %

ii) 051 UNITED KINGDOM ‘ : 003 %

iii) 232 ISRAEL 000 %

iv) 112 FRANCE - 001 %

v) 128 GERMANY WEST ‘ 002 %

vi) 075 CANADA ; 003 %

Cumulative 3 year export potential for CDN products 100 $M AND WP

in this Sector/Subsector: .

Current status of Canadian exports: Small but expanding
Praducts/services for which there are Current Total Imports
good market prospects ' In Canadian $
i) STRUCTURES $ 0.00 M
ii) ENGINES - AIRCRAFT $ 0.00 M
iii) CASTING ¢ 0.00 M
iv)} ELECTRONICS $ 0.00 M
v) INSTRUMENTATION $ 0.00 M

The Trade Office reports that the following factors influence Canadian
expart performance in this market far this sector (sub-sector).

- exports of certain products or services to this country are subject:

to Canadian expart controls

- the degree of import duty protection of local industry tends to be
low
approval of technical standards can present problems in the case of
some imported products
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MISSION: &04 DALLAS : : co COUNTRY: 577 UNITED STATES OF AMERICA

In the Trade Office’s opinion, Canadian export performance in this sector
{sub—sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
- the apparent limited sectoral capability in Canada compared to other
competing export countries
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- non—tariff protectionist measures which are difficult to overcome
~ other factor(s) described by the Trade Office as follows:
LACK OF KNOWLEDGE AND PURSUIT OF THIS MARKET BY CANADIAN EXPORT-
ERS AND TIME CONSUMING BIDING QUALIFICATION PROCEDURES.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a resuvlt of a variety oF
tactors which the trade office reports to include: ,

— aggressive marketing on the part of Canadzan Exporters

~ gupport provided by the PEMD program

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study -
of this sector (sub—sector} would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular: ) S
~ the adequacy of exporter information in Canadian Directories '
~ sourcing assistance from Canadian federal/provincial governments
departments
~ product/service information from Canadian companies

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
sector (sub—sector):

Activity: A COMPREHENSIVE SURVEY OF THE DEFENCE INDUSTRY. AEROSPACE AND : -
" ELECTRONICS., IN KANSAS, OKLAHOMA AND TEXAS.

Results Expected: INVENTORY OF SECTOR CONTACTS IN 3 STATES.
OVERVIEHW DF DEFENCE INDUSTRY IN 3 STATES.

Activity: 2 DUTGDING MISSIDNS TO PDST TERRITORY AND 1 INCUMING BUYER
MISSION. : ,

Results Expected: INCREASED THE NO. OF CN FIRMS BIDDING & ELIG-
IBLE TO BID AT U.S. LOGISTICS BASES IN REGION
& TO PRIME & SUB~-PRIME CONTRACTORS. INITIATE
NEW SALES BOTH IN GTY & RANGE & INCREASE OVE/
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region
Region: UNITED STATES
Mission: 604 DALLAS
Market: 577 UNITED STATES OF AMERICA
Sector: 005 COMM. & INFORM. EGP. & SERV
Subsector: 053 TELECOMMUNICATIONS (INC SPACE) -
Statistical Data On. Next Year Current Year i Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) o :
Mkt Sizel(import) $ 2400. 00M $ 2100. OOM $ 1500. OOM $ 1500. OOM
Canadian Exports % 200. 00M $ 170. OOM $ 150. 00M $ 193. 0OM
Canadian Share 10. 00% : 10. 00% © 10.00%Z 12. 00%
of Import Market ' .
Major Competing Countries ' . Market Share
i) 577 UNITED STATES OF AMERICA 000 %
ii) 2635 JAPAN 050 %
iii) 605 ASIA OR FAR EAST 024 7%
iv) 349 MEXICO 008 %
v} 075 CANADA 003 %
Cunulative 3 year export potent1a1 For CDN products - 100 $M AND ULP
in this Sector/Subsector:
Current status of Canadian exports: Small but expanding
Products/services for which there are ; “ Current Total Imports
‘'good market prospects ) In Canadian $
i) AEROSPACE COMM. $ 100.00 M
ii) DIGITAL SWITCHING ‘ : $ 25.00 M
iii) REMOTE SENSING : » . 9.00 M
iv) RADIO TELEPHONE $ 0.00 M
v) TELECOMMUNICATIONS EQUIP. $ 200.00 M

The Trade Office reports that the following factors influence Canadian

export performance in this market for this sector (sub-sector).

— the degree of import duty protection of local industry tends to be

low
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MISSION: 604 DALLAS ' ‘ COUNTRY: 577 UNITED STATES OF AMERICA

Jn the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
- No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office reports to include:

— aggressive marketing on the part af Canadian Exporters

— support provided by the PEMD program

— participation in trade fairs

— use of Canadian Government export promotlon act1v1t1es

— competitive export pricing for this market

- strong sectoral capability in Canada

For the next fiscal year., the Trade Office is planning to :
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: SUPPORT CANADIAN COMPANIES IN THEIR EFFORTS TO BECOME GUALIFIED
SUPPLIERS/SUBCONTRACTORS FOR THE SPACE STATION PROGRAM BY WORKING
CLOSELY WITH SPAR AEROSPACE AND THE CANADIAN INDUSTRY.

Resulfs Expected: EXPAND THE NUMBER OF CANADIAN COMPANIES SUPP-
: " LYING NASA SUBCONTRACTORS.

Activity: ENCOURAGE ACTIVE PARTICIPATION (6-8 COMPANIES) IN THE POST
INITIATED/PST ORGANIZED SPACE TELECOM SHOW AND THE INSTRUMENT SO-
CIETY OF AMERICA SHOW.

Results Expected: INCREASED NUMBER OF LOCAL REPRESNTATIVES FOR
CANADIAN COMPANIES. INCREASED SALES.

Activity: SUPPORT CANADIAN COMPANIES IN NEW EFFORTS TO OVERCOME ACCESS PRO-
BLEMS. :

Results Expected: INCREASED SALES.
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88/8% Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES
Micsion: &04 DALLAS

Market: 577 UNITED STATES OF AMERICA
Sector: 005 COMM. & INFORM. EGP.% SERV

Subsector: 054 COMPUTERS, SOFTWARE & SYSTEMS -

Statistical Data On Next Year.  Current Year . 1 Year Ago 2 Yeérs Ago
Sector/sub-sector (Projected) - (Estimated) o
Mkt Size(import) & 1984. OOM $ 1945, OOM $ 1907.00M . ¢ 184%. . 00OM
Canadian Exparts $ 42, O0M $ . 37. 00M $ 50. OOM o &46. OOM
Canadian Share 2. 104 1. Q0% 2. 60% 3. 50%Z
of Import Market
Major Cdmpeting Countries ) S Market Share
i) 577 UNITED STATES OF AMERICA 060 %
ii) 268 KOREA _ : 040 %
iii) 349 MEXICO 038 %
iv) 051 UNITED KINGDOM 037 %
v) 232 ISRAEL - ‘ - : 022 % .
vi) 2465 JAPAN , v T .015 %

Cumulative 3 year export potential for CDN products 100 $M AND UP
in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
goaod market prospects In Canadian $
i) OFFICE MACHINES $ 400.00 M
ii) COMPUTER PERIPHERALS $ 200.00 M
iii) APPLICATIONS SOFTWARE $ 50.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local 1ndustru tends to be
low

In the Trade Office’s opinian. Canadian export performance in this sector
(sub—-sector? in this market is lower than optimum mainly because of:
- nan caompetitive pricing
-~ the apparent limited sectoral capability in Canada compared to other
competing export countries
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- nan—tariff praotectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

— participation in trade fairs

-~ use of Canadian Government export promotxon activities

— competitive export pricing for this market - ;

~ strong sectoral capability in Canada

The Trade Office has recommended that a comprehensxve market studg
of this sector (sub-sector) would enhance the knowledge oF
Canadxan exporters to this market

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ the adequacy of exporter information in Canadian Directories
~ sourcing assistance from Canadian federal/provincial governments
departments
~ product/service information from Canadian companies

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector) :

Activity: A SYSTEMATIC PROGRAM OF MAILINGS AND FOLLOW UP CALLS ON MAJOR EL-
ECTRONICS, COMPUTER AND OFFICE MACHINE MANUFACTURERS.

Results Expected: INCREASED SALES OF CANADIAN COMPONENTS.
IDENTIFICATION OF POTENTIAL INVESTORS.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STAfES
Mission: 604 DALLAS
Market: 577 UNITED STATES OF AMERICA
Sector: 008 TRANSPORT SYS.EGUIP.CDMP.SERV.

Subsector: 082 URBAN TRANSIT

Page: 113

Statistical Data On Next Year .- Current Year . 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) : :
Mkt Sizel(import) $ 82. OOM X 80. OOM $ - 78.00M $ - 76.00M
Canadian Exparts ¢ 10. OOM $ - 5.00M $ 8. OOM $ 11. OOM
Canadian Share 12. 20% - 6.30%4 . 10. 30%Z .14. 50%4
of Import Market : o o
Major Competing Countries : . Market. Share
i) 577 UNITED STATES OF AMERICA 090 %-
ii) 265 JAPAN - 0392 %
iii) 349 MEXICO 032 %
iv) 128 GERMANY WEST 021 %
v) 507 SWEDEN 005 %
Cumulative 3 year export potential for CDN products 30-60 $M
in this Sector/Subsector: .
Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects : In Canadian %
i) *#LIGHT RAIL VEHICLES : $ 100.00 M
ii) SPECIAL PURPOSE BUSES $ 2.00 M
iii) TRANSIT CONSULTING SERVICES $ 1.00 M

Progjects or portion of projects which are still in the planning

stage and for which Canadian companies might have reasonable prospects.

i) Project Name: DALLAS AREA RAPID TRANSIT LIGHT RAIL
PROJECT
Approximate Value: $ 3&600.0 M
Financing Source: 012 DOM
Far further info. please contact:
D. BIEBER, DALLAS 214-922-9806

ii) Project Name: HOUSTON METROPOLITAN TRANSIT AUTH.
LIGHT RAIL PROJECT
Appraximate Value: $ 5000.0 M
Financing Source: 012 DOM
For further info. please contact:
D. BIEBER, DALLAS 214-922-9806
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Projects or portion of projects which are still in the planning -
stage and for which Canadian companies might have reasanable prospects

iii) Pro;ect Name: CAPITAL METRO TRANSIT AUSTIN. TX
' - (LIGHT RAIL)Y E
Approx:mate Value: $ 1100.0 M
Financing Source: 012 DOM
Far further info. please contact: .
D. BIEBER. DALLAS 214-922-98064

iv) Project Name: REGIONAL TRANSIT AUTHDRITY NEW ORLEANS.’
LA (LIGHT RAIL). :
Approximate Value: $ 2400.0 M
Financing Source: 012 DOM
For further info. please contact:
D. BIEBER., DALLAS 214-922-9806

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- 8 lack of interest in the market on the part of Canadian exporters
- non competitive pricing
~ difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- non—tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Bome Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters

- participation in trade missions

- use of Canadian Government expart promotion activities

~ competitive export pricing far this market

-~ Canada’s position as one of the few major sources of international

supply
- strong sectoral capability in Canada
~ the availability of competitive Canadian financing

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: PERIODIC MEETINGS WITH KEY TRANSIT STAFF AND BOARD MEMBERS IN
AUSTIN, HOUSTON, NEW ORLEANS, CORPUS CHRISTI AND OTHERS
TOTAL &6 PER YEAR

Results Expected: ONGOING MARKET INTELLIGENCE FOR GOVERNMENT/
' INDUSTRY SOURCES.
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¥or the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in tﬁis
sector (sub-sector):

Activity: PARTICIPATION IN REGIONAL TRANSPDRTATION CUNFERENCES AND SEMINARS
(SWTA, TXPT).

Results Expected: INCREASED EXPOSURE FOR CDN GOODS AND.QERVICES

Activity: LIAISON AND MEETINGS WITH DALLAS (DART) IN RELATION TO A POSSIBLE
EDC PRESENTATION ON EXPORT FINANCING.

Results Expected: SALES AND FINANCING OF CDN LIGHT RAIL EQUIPM-
ENT AND SERVICES (APPROXIMATELY $100 MILLION)
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 604 DALLAS

Market: 577 UNITED STATES OF AMERICA
Sector: ~00B TRANSPORT SYS: EGUIP, COMP, SERV.
Subsectaor: 083 MARINE INDUSTRIES

Statistical Data On Next Year Current Year 1 Year Ago. 2.Years Ago
Sector/sub—sector (Projected) (Estimated) R o
Mkt Size(import) $  51.0OM $  50.00M $ 50.00M $  44.35M
Canadian Exports $ 25. 50M $ 25. O0M % 22. 0OM $ 20. OOM
Canadian Share 50. 00% S50. 00% . 44_00%Z : 43. 00%
af Import Market . 3 :
Major Competing Countries Market Share
i) 245 JAPAN o 020 %
ii) 434 TAIWAN , : 020 %
iii) 038 BELGIUM - . 004 %
iv) 268 KOREA 004 .2
v) 112 FRANCE ' 003 %
vi) 507 SWEDEN s 001 %
Cumulative 3 year export potential for CDN products 100 M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are Current Total Imports

good market prospects : In Canadian $

i) DRILLING EQUIPMENT B 0.00 M

ii) RESCUE BODATS $ 0.00 M

iii) EQUIPMENT AND PARTS FOR FLOATING DRILL RIGS $ 0.00 M

iv) SHIP CONTROLS $ 0.00 M

v) DYNAMIC POSITIONING $ 0.00 M

vi) PROPULSION SYSTEMS $ 0. M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- there are import restrictions which can present significant problems
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In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- non competitive pricing o
- non competitive financing from Canada
- the apparent limited sectoral capability in Canada compared to other
competing export countries
-~ difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- non—-tariff protectionist measures which are difficult to overcome

Some Canadian exporters to this market in this sector{sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program
participation in trade fairs
participation in trade missions
use of Canadian Government export promotion activities
use of provincial governments export promotion activities
strong sectoral capability in Canada

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: TRADE SHOWS ARE A VITAL ELEMENT IN IDENTIFYING AND MAXIMIZING
EXPOSURE TO BOTH DOMESTIC & FOREIGN CLIENTS. OUR ACTIVITIES
WILL INCLUDE: PARTICIPATION OTC 88 WITH TARGET OF EXPANDING EXHI-
BITION PARTICIPATION TO MORE THAN 40. -

Results Expected: TO IDENTIFY NEW & EXISTING PROJECTS WHERE CA-
NADIAN MANUFACTURERS HAVE AN OPPORTUNITY TO
BE ADDED TO THE QUALIFIED PARTS LIST.

Activity: WORK BOAT SHOW PARTICIPATION TO INCLUDE 10 CANADIAN FIRMS.
" —-A PRDGRAM OF CALLS ON OFFSHORE DRILLING CONTRACTORS AND
MULTINATIONAL OIL COMPANIES.
—WE WILL BE CONCENTRATING ON OPPORTUNITIES IN THE PROPULSION.
Results Expected: TO INCREASE SALES AND AGENTS.

Activity: PROGRAM OF CALLS ON THIRD COUNTRY PROCUREMENT OFFICES TO
ENCOURAGE CANADIAN SOURCING.

Results Expected: TO INCREASE SALES AND AGENTS.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED’STATES

Mission: 604 DALLAS

Market: 577 UNITED STATES OF AMERICA
Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.
Subsector: 085 AEROSPACE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated)
Mkt Sizelimport) $ 974. 20M $ 955, 10M £ 93b46. 30M $ 515 .37M
Canadian Exports $ 104. 04M $ 102. OOM $ 100. 00OM $ 319.466M
Canadian Share 10. O0% 10. 00%Z 10. 00% 30. 00%
of Import Market :
Magar Competing Countries 7 Market Share
i) 349 MEXICO 020 %
ii) 051 UNITED KINGDOM 009 %
iii) 265 JAPAN : 003 %
iv) 237 ITALY 002 %
v) 128 GERMANY WEST : 002 %
vi) 047 BRAZIL 002 %
Cumulative 3 Qear export potential for CDN products 100 $M AND WP

in this Sector/Subsector:

Current status of Canadian expoarts: Well established and growing
Products/services for which there are . Current Taotal Imports
good market prospects In Canadian $
i) AIRCRAFT & HELICOPTER & PARTS. $ 545.53 M
ii) ENGINES & PARTS $ 445.25 M
iii) HARDWARE $ 132.01 M

The Trade Office reparts that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters’

- gsupport provided by the PEMD program

— participation in trade fairs

- participation in trade missions

— use of Canadian Government export pramotion activities

— use of provincial governments export promotion activities

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—sector): ’ .

Activity: POST INITIATED FAIRS AND MISSIONS ARE A MAJOR FACTOR IN MAXIMIZ-
ING BUSINESS OPPORTUNITIES AND INDUSTRY EXPOSURE. NATIONAL BUS-.
INESS AIRCRAFT ASSOCIATION SHOW: QUT TARGET IS TO RECRUIT 8 NEW
EXHIBITORS FROM CANADIAN INDUSTRY. -

Results Expected: TO INCREASE SALES OF CANADIAN MANUFACTURED
AIRCRAFT AND PARTS. INCREASE NUMBER OF CDN
COMPANIES REPRESENTED IN THE TERRITORY.

Activity: HELICOPTER ASSOCIATION INTERNATIONAL SHOW: OUR TARGET IS-TD HAVE
AT LEAST 10 NEW CDN EXHIBITORS FOR THIS SHOW. WE WILL BE MAKING

A SERIES OF CALLS ON COMMERCIAL AEROSPACEMANUFACTURERS AND
SUPPLIERS. :

Results Expected: TO INCREASE THE NUMBER OF CANADIAN COMPANIES
ON THE MANUFACTURERS SPECIFICATION SHEETS.

Activity: PURCHASING AGENTS CONVENTION - WICHITA, KANSAS.

Results Expected: TO MEET THE MAJOR PURCHASING DECISION-MAKERS
IN THE BUSINESS., DRAW UP A USEFUL AEROSPACE
CONTACT LIST AND ADVISE CANADIAN COMPANIES OF
CONTACTS AND OPPORTUNITIES.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &04 DALLAS

Market: 577 UNITED STATES OF AMERICA
Sector: O11 OIL & CAS EGUIPMENT, SERVICES
Subsector: 116 MACHINERY AND EQUIPMENT

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated) : .
Mkt Sizelimport) ¢ 1600. 0OM ¢ 1400. OOM ¢ 1600. 0OM !t 1700. OOM
Canadian Exports ¢ 13. 30M $ 13. oOM $ 12. 50M $ 13. 70M
Canadian Share 10. 00% © 10. 00% - 10. 00% 10. 00%
of Import Market
Magor Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 060 %
ii) 265 JAPAN _ 044 7%
iii) 128 GERMANY WEST : P o12 %
iv) 0351 UNITED KINGDOM : 010 %
v) 038 BELGIUM 006 %
vi) 248 KOREA , : 004 %
Cumulative 3 year export potentxal for CDN products 100 $M AND UP'

in this Sector/Subsector: .

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects : In Canadian ¢

i) EQUIPMENT. PARTS & MACHINERY ‘ $ 24. 30 M

ii) GAS , $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- exports of certain products or services to this country are subject
to Canadian export controls
~ the degree of import duty protection of local industry tends to be
1ow
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In the Trade Office’s oplnlon. Canadzan export per#ormance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
- non—tariff protectionist measures which are difficult to overcome
- other factor(s) described by the Trade Office as follouws:
AMERICAN GAS BUBBLE WHICH SHOULD DISSIPATE WINTER OF 1987-88.

Some Canadian exporters to this market in this sector(sub-sector).
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

—~ aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

~ participation in trade missions

- use of Canadian Government export promot;on activities

- use of provincial governments export promotion activities

- competitive export pricing for this market .

~ Canada’s position as one of the few major sources of 1nternatxonal

supply

For the next tiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector): o ;

Activity: PROGRAM OF CALLS ON MAJOR U.S. GAS TRANSMISSION, PIPELINE AND
END-USER COMPANIES TO DISCUSS FTA ENERGY PROVISIONS.

Results Expected: INCREASED SALES OF NATURAL GAS.
Activity: SOLICIT 6-8 CANADIAN PARTICIPANTS/EXHIBITDRS FOR THE 1988 SOCIETV
OF PETROLEUM ENGINEERS SHOWS.
RECRUIT INCOMING BUYERS TO THE NATIONAL PETRDLEUM SHOW.
Results Expected: NEW AGENCIES AND SOFTWARE SALES.

Activity: DISCUSS WITH MAJOR U.S. FIRMS THE VALUE OF CANADIAN SOURCING FOR
- TURNKEY PROJECTS USING CCC, CIDA AND EDC.

Results Expected: MAJOR CANADIAN EGUIPMENT AND SERVICES SOURC—
ING FOR THIRD COUNTRY PROJECTS.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &04 DALLAS

Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS

Subsector: 131 APPAREL (CLOTH,FUR, SHOES) TEXT

Btatistical Data On Next Year Current Yegar 1 Year Ago 2 Years Ago
Bector/sub—sector (Projected) (Estimated) :
Mkt Size(import) ¢ 3119. 00M % 3058, OOM $ 2998.00M $ 2938. 00M
Canadian Exports $ 11. OOM $ 2. OOM $ 10. OOM $ 15. OOM
Canadian Share 0. 4074 0. 30% - 0.30% 0. 50%
of Import Market .
Major Campeting Countries : Market Share
i) 577 UNITED STATES OF AMERICA 075 7%
ii) 349 MEXICO v : 045 %
iii) 434 TAIWAN : 005 %
iv) 192 PEOPLE’S REP OF CHINA ‘ 002 %
v) 616 OTHER COUNTRIES 048 %
Cumulative 3 year export potential for CDN products 30-60 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects , In Canadian %

i) WOMEN’S FASHION APPAREL $ 150.00 M

ii) FUR COATS . : $ 50.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- there are import restrictions which can present significant problems
— the degree of import duty protection of local industry tends to be
moderate

In the Trade Office’s opinion, Canadian export performance in this sector
(sub~sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- non competitive pricing
— the unsuitability of Canadian products for this market
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
— high tariffs
— non—tariff protectionist measures which are difficult to avercome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exparters
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

— participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

— strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market. :

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ the adequacy of exporter information in Canadian Directories
~ sourcing assistance from Canadian federal/provincial governments
departments
~ product/service information from Canadian companies

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: RECRUITMENT OF INCOMING BUYERS TO CANADA FOR MONTREAL INTERNAT-
IONAL FUR FAIR (MAY 1988).

Results Expected: NEW EXPORT SALES AND NEW AGENCY AGREEMENTS TO
BE SIGNED.

Activity: RECRUITEMENT OF BUYERS FOR CANADIAN FESTIVAL OF FASHION
(MARCH 198%).

Results Expected: NEW AGENCY AGREEMENTS TO BE SIGNED.
Activity: EXPAND CONTRACTS WITH AGENTS AND SALES REPRESENTATIVES ON BEHALF
OF CANADIAN APPAREL AND TEXTILE COMPANIES THROUGH SYSTEMATIC
PROGCRAM OF CALLS IN DALLAS AND OTHER CITIES. : '

Results Expected: NEW AGENCY AGREEMENTS AND DIRECT SALES TO
RETAIL LEVEL.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 604 DALLAS

Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS

Subsectar: 135 FURNITURE & APPLIANCES

Btatistical Data On. Next Year. Current Year 1 Year Ago 2 Years Ago
Sector/sub—sector (Projected) (Estimated) : ,
Mkt Size(import) $ 336. OOM $ 320. 00M $ 323.00M ¢ 3146.00M
Canadian Exports $ 80. OOM $ 78. OOM $ - &69.00M . ¢ 56. 00M
Canadian Share 23. 80% 23. 704 - 21.40% 17.70%
of Import Market :
Major Competing Countries . .7 Market Share
i) 577 UNITED STATES OF AMERICA ’ 085 %
ii) 349 MEXICO _ 052 %
iii) 434 TAIWAN 013 %
iv) 237 ITALY 004 %
v) 051 UNITED KINGDOM 004 %
vi) 128 GERMANY WEST 004 %
Cumylative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects In Canadian $

i) CONTRACT FURNITURE (OFFICE & INSTITUTIONAL) s 407.00 M

The Trade Office repofts that the following factors influence Canadian
expart performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
low ;

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- No factors reported by mission
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Some Canadian exporters to this market in this sectar(sub—sector)
have enjoyed success previously as a result of a variety of .
factors which the trade aoffice reparts to include:

— aggressive marketing on the part of Canadian Exporters -

- participatiaon in trade fairs

— participation in trade missions

- use of Canadian Gavernment export promotxon activities

- caompetitive export pricing for this market J

- strang sectaral capability in Canada

For the next fiscal year, the Trade Office is planning to

vndertake the following: new export suppart initiative(s) in this
sector (sub—-sectoar): :

Act1v1tg THIS MKT. IS FUNDAMENTALLY TIED TO SHOWS & MISSIONS. WE INTEND
TO EXPAND ON THE NUMBER OF BUYERS THROUGH INCOMING MISSIONS AND
BY USE OF THE AD BUYER VISIT PROGRAM TO CDN. FACILITIES AS OPPOR-
TUNITIES ARISE. (THE RELOCATION OF VARIUS CO. HEADGUARTERS/

Resuits Expected: TO MAINTAIN & EXPAND THIS SOLID FOOTHOLD IN
THE U. 5. SOUTHWEST.
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Report: B4 88/89 INVESTMENT - ACTIVITIES IN MISSIONS ABROAD

Regiaon: USA
Mission: 604 DALLAS
Country: 577 UNITED STATES OF AMERICA
Highlights of Investment Environment
Estimated Value Of Equity Investment Estimated Value Of Annual Direct Equity
In Canada From This Post Territory: Investments To All Destinations From
L o : This Post Territory: : :

s 0. 00 M s 0.00 M

Country Destinations Of Direct Estm. Valve % Of Annual Direct Equity
Equity Investment From Post % CDN . Investment Outflows By

Territory : . Category Of Investors

1. 075 CANADA $ 0.00 M 1. Corporations : 70 OO
2. 349 MEXICO $ 0.00 M 2. Institutional 9. 00
3. 322 SAUDI ARABIA % 0. 00 M 3. Entrepreneurs : 20. 00
4. 214 INDONESIA % 0.00 M 4. 1.00

Immigrant Entr.:

The Mission Has Reported Factors That Tend To Change
Outward Flows Of Investment From The Post Territory Including:

~Corporate Search For Cheaper Production And/Or Operating Costs
Outside The Country

~Corporate Expansion To Seek New Markets

~Corporate Expansion To Serve Better Existing Markets

The Mission Reports That Investors From The Post Territory Who Invest Abroad
In Manufacturing Tend To Invest In The Following Sector(s) Subsettor(s)

—-SECTOR(S)- : ' —SUBSECTDR(S)-

1. 014 EDUCATION, MEDICAL, HEALTH PROD
2. 013 CONSUMER PRODUCTS _
3. 005 COMM. & INFORM. EGP. & SERV 056 ELECTRONIC COMPONENTS

a

NNNN
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 604 DALLAS

Country: 577 UNITED STATES OF AMERICA

Equity Proponsitg>0F Key Sources Of Investment Ffbm This Territory

Corporations : 100% Ouwnership Of Existing Corporate Facility
Institutional -: ; : ' ' -
Entrepreneurs : Start-up Investment To Create New Enterprise (On A Joint Basis)

Immigrant Entr.: Start-up Investment To Create New Enterprisq (100% Qumership)

Sector Preferences By Type Of Key Investors

Corpbrations : Resource Development
Institutional : Portfolio Investment
Entrepreneurs : Manufacturing Industries

Immigrant Entr.:: Manufacturing Industries

Investment Promotion Priority Sectors Sub—Sectors
Program Plans And Actipicipated Results.

Sector : 001 AGRI & FDOD PRODUCTS & SERVICE
Subsector: 116 MACHINERY AND EQUIPMENT

Reason(s):
THIS TERRITORY IS HDGRTRS OF MANY MAJOR OIL/GAS COS & ENERGY RELATED
CO0S. THE IND. HAS EFFECTIVELY SHAKEN OUT. THE CURRENT CDN INVSTMT CLI-
MATE IS VERY ATTRACTIVE TO BOTH PRDCRS & SRVC C0OS,. MOST MAJOR OIL

- Program Plans:

THROUGH . A SYSTEMATIC PROCRAM OF V!SIT AND FDLLDH UP WITH MAJOR PRODUC- -
TION, TRANSMISSION AND SERVICE CDMPANIES IN THE ENERGY FIELD.

Anticipated Results: 3 NEW INVESTMENTS IN CANADA BY MARCH 1989.

Sector : 006 ELECTRONICS EGUIP. & SERV
Subsector: 0461 PRODUCTS & COMPONENTS

Reason(s):
TEXAS 1S ONE OF THE 3 LEADING HIGH TECH RGNS OF THE U.S§. WITH PARTICU-
LAR STRENGHT IN DEF. ELECT. ., COMPUTERS & OTHER OFFICE MACHINES. ONE CO.
ALONE HAS SPAWNED OVER 800 HIGH TECH CDS OF SOME VARIA’N. AS GROWTH
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Report: B4 88/89 - INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: &04 DALLAS
Country: 577 UNITED STATES OF AMERICA

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

Sector : 006 ELECTRONICS EQUIP. & SERV
Subsector: 0&1 PRODUCTS & COMPONENTS

Program Plans:
THE SELECTIVE PURCHASE OF MAILING LISTS OF MAJOR ELECTRONIC AND COMPU~
TER MANUFACTURERS WITH EMPHASIS ON TEXAS: TO BE FOLLOWED BY A DIRECT
MAIL CAMPAIGN AND THEN A SERIES OF PERSONAL CALLS.

Anticipated Results: IDENTIFICATION OF 10 REAL POTENTIAL
INVESTORS IN CANADA.

Sector : 014 EDUCATION.MEDICAL.HEALTH PROD
Subsector: 141 PHARMACEUTICALS, BIOTECHNOLOGY

Reason(s):
BOTH DALLAS/HSTN HAVE WORLD CLASS MED. CENTRES. HSTN ‘S ALONE EMPLOYS
OVER 355, 000 PEOPLE. THIS LARGE CONCENTRA'’N OF MED. FACILITIES & KNOWHOW
HAS LED TO THE CREATION OF BIOTECH RESEARCH COS SPONSORED BY CORPS AMD

Program Plans: '
SUBSEGUENT TO MAILING TO THE MEDICAL INDUSTRY IN THE FALL OF 1987, TO
IDENTIFY AND SELECT 2-4 POLITICAL CANDIDATES TO SEN TO CANBIOCAN AND
TO MEET WITH CANADIAN INDUSTRY.

Anticipated Results: TO ESTABLISH DISCUSSION BETWEEN AT LEAST
ONE CANADIAN AND TEXAS COMPANY FOR PATENT
LICENSING OR JOINT VENTURE IN THE BID-
TECHNOLOGY FIELD.
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Report: B4 88/89  INVESTMENT-ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: &04 DALLAS

Country: 577 UNITED STATES OF AMERICA

Other Investment Program Plans

Activity(ies):
70 HOLD TWO GENERAL SEMINARS ON TRADE AND INVESTMENT. ONE IN DALLAS

MAY 1988 TO REACH A RANGE OF POTENTIAL INVESTORS AND ONE IN ANOTHER
STATE — YET TO BE DETERMINED — PROBABLY KANSAS.

Anticipated Results: TO RAISE THE PROFILE OF CANADA AS A GDOD
: PLACE TO INVEST. TO REACH A RANGE OF ‘
INVESTORS.
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DATE: 88/01/25

DEPARTMENT OF EXTERNAL AFFAIRS

Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD
Region: USA

Mission: &04 DALLAS

Country: 577 UNITED STATES OF AMERICA

Type Of Event:

Description:
Priority:
Sector:
Sub~Sector:
Location:

Type Of Event:

Description:
" Priority:
Sector:
Sub~Sector:
Location:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Investment Promotion Activities Proposals

010 MINISTERIAL MISSION

IF A MIN. VISITS OTC 88 THIS WLD PROVIDE AN EXCEL.
Date: 05/88

011 OIL & GCAS EQUIPMENT. SERVICES

119 SERVICES INCLUDING CONSULTING

HOUSTON

040 DIRECT MAIL CAMPAIGN

IDENTIFICA’N OF COS OF CERTAIN SIZE WITH INTEREST
Date: 07/88

006 ELECTRONICS EQUIP. & SERV

999 ALL SUB-SECTORS

TEXAS

050 SEMINARS

SEM. ON TRADE/INVSTMT IN CDA TO INCLUDE REPS FROM

Date: 05/88
999 MULTIPLE SECTORS
999 ALl SUB-SECTORS
DALLAS

070 OTHER PROMOTIONAL EVENTS

THE NATURE OF THE 0IL./GAS IND. IS SUCH THAT ONE ON
Date: 00/88

011 OIL & GAS EQUIPMENT, SERVICES

999 ALL SUB-SECTORS

TEXAS

PAGE: 1256
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Report: B4

Region: USA

DEPARTMENT OF EXTERNAL AFFAIRS

88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Mission: 604 DALLAS

Country: 577 UNITED STATES OF AMERICA

Type Of Event:

Description:
Priority:
Sector:

- Sub~Sector:
Location:

Investment Promotion Activities Proposals

071 INCOMING MISSION

IDENTIFICA’N OF C0OS OF CERTAIN SIZE WITH INTEREST
Date: 04/88

014 EDUCATION,MEDICAL.HEALTH PROD

999 ALL SUB-SECTORS

TEXAS
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DEPARTMENT OF EXTERNAL AFFAIRS

Exporf and Investment Promotion Planning System

Type of Event

Promotional projects proposed for the two following fiscal years.

Mission: 604 DALLAS

Sector:

010

024

Sector:

020

Sector:

010

Sector:

010

024

FAIRS

31 AGRICULTURE EQUIPMENT SHOW

31 AGRICULTURE EQUIPMENT SHOW
TEXAS RESTAURANT ASSOCIATION SHOW
TEXAS RETAIL GROCERS ASSOCIATION
CANADIAN WESTERN AGRIBITION
AMARILL O FARM & RANCH SHOW

TEXAS NURSERYMEN ASSOCIATION SHOW
AMARIUL O FARM & RANCH SHOW

TEXAS NURSERYMEN ASSOCIATION SHOW
TEXAS RESTAURANT ASSOCIATION SHOW
TEXAS RETAIL GROCERS ASSOCIATION

MISSION INCOMING

WESTERN CANADA FARM PROGRESS SHOW
CANADIAN WESTERN AGRIBITION
WESTERN CANADA FARM PROGRESS SHOW

MISSION OUTGOING -
DEFENCE INDUSTRY MISSION
DEFENCE MISSION '
DEFENCE INDUSTRY MISSION
DEFENCE MISSION

005 COMM. & INFORM. EQP. & SERV

FAIRS
SPACE TECHNOLOGY
SPACE TECHNOLOGY

FAIRS

OFFSHORE TECHNOLOGY CONFERENCE
OFFSHORE TECHNOLOGY CONFERENCE
NATIONAL BUSINESS AIRCRAFT ASSOCIATION
WORK BOAT SHOW

HELICOPTER ASSOCIATION INTERNATIONAL
WORK BOAT SHOW

HELICOPTER ASSOCIATION INTERNATIONAL

MISSION INCOMING
TORONTO BOAT SHOW

001 AGRI & FOOD PRODUCTS & SERVICE

004 DEFENCE PRDGRAMS:PRDDUCTS,SERV ]

008 TRANSPORT SYS. EQUIP, COMP., SERV.

Page: 1256
Location Date
GREAT BEND 0490
GARDEN CITY 0489
- HOUSTON ' 0689
HOUSTON 0689
~ REGINA 1189
~ AMARILLO 1189
DALLAS 0889
AMARILLO 1190
DALLAS 0890
DALLAS 0690
HOUSTON 06920
REGINA 0490
REGINA 1120
REGINA 0689
KANSAS/OKLAHOMA 0989
KANSAS/OKLAHOMA/TEX. 0589
OKLAHOMA 1190
KANSAS 0590
HOUSTON 1190
HOUSTON 1189
HOUSTON 0589 _
HOUSTON 0590
NEW ORLEANS 1090
NEW ORLEANS 1190
DALLAS 0291
NEW ORLEANS 1189
DALLAS 0290
TORONTO 0120
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. Type af Event

Laocation

Promotional projects proposed for the two following fiscal years. .

Mission: 604 DALLAS
Sector: 00B TRANSPORT SYS, EQGUIP. COMP, SERV.-

024 MISSION INCOMING
TORONTO BOAT SHOW

Sector: 011 OIL & GAS EQUIPMENT, SERVICES

010 FAIRS
SOCIETY OF PETROLEUM ENGINEERS
- SOCIETY OF PETROLEUM ENGINEERS
INSTRUMENT SOCIETY OF AMERICA
SOCIETY OF EXPLORATION GEOPHYSICISTS

024 MISSION INCOMING
INTERCAN
NATIONAL PETROLEUM SHOW

Sector: 013 CONSUMER PRODUCTS

024 MISSION INCOMING
BUYER RECRUITMENT — MONTREAL FUR FAIR
INTERNAT IONAL INTERIOR DESIGN EXPOSITION
BUYER RECRUITMENT — MONTREAL FUR FAIR
TORONTO FURNITURE SHOW
INTERNATIONAL INTERIOR -DESIGN EXPOSITION
TORONTO FURNITURE SHOW

TORONTO -

F

SAN ANTONIO
NEW ORLEANS
DALLAS

DALLAS

EDMONTON |
CALGARY

MONTREAL
TORONTO
MONTREAL
TORONTO
TORONTO
TORONTO

Page: 127

Date

0191

1089
0930
1090
1089

0689
0490

0589
0990
0590
0190
0989
0191




22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS PAGE: 127a
Export and Investment Promction Planning System
88/89 Trade and Economic Overview
Mission: 605 DETROIT
Country: 577 ‘UNITED STATES OF AMERICA

MICHIGAN, THE HUB OF NORTH AMERICAN AUTO PRODUCTION IS STILL THE
WORLD ‘S AUTOMOBILE CAPITAL. THE CITY OF TOLEDO.,OHIO & THE STATE OF
INDIANA, WHICH COMPRISE THE REMAINDER OF THE POST TERRITORY UNDER-
LINE THE CREDIBILITY OF THAT BOLD STATEMENT. HEADGQUARTERS TO THE
"BIG 3"%& THE SITE OF MORE THAN 30% OF NORTH AMERICAN PRODUCTION,
THE POST TERRITORY CONTINUE TO BE THE RECIPIENT ANNUALLY OF BIL-
LIONS OF DOLLARS IN NEW CAPITAL INVESTMENTS. THE BUSINESS TREND IS
NOT DOWN EITHER AS THE NEW NORTH AMERICAN ASSEMBLER ENTRANTS AND
THEIR"PARTS FAMILY"MEMBERS INVEST ALSO IN OUR TERRITORY — WITNESS
THE OFFICIAL SEPT. 1987 OPENING OF THE MAZDA PLANT IN FLAT ROCK, .
MICH. & THE ONGOING CONSTRUCTION FOR THE ISUZU-FHI (SUBARU)JOINT
VENTURE ASSEMBLY PLANT IN BLOOMINGTON. INDIANA. THE AUTO INDUSTRY
REMAINS TO THE ECONOMIES IN OUR TERRITORY AS CRITICAL TO THEM AS
THE AUTD INDUSTRY IS5 TO THE ECONOMY OF ONT. NO WONDER. THEREFORE.
THAT MICH. LEGISLATORS HAVE BEEN CAUTIOUS TO ACCEPT THE FREE TRADE
AGREEMENT AS THEY VIEW THE FUTURES OF THEIR OWN AUTO & MANUFACTU-
RING IND. WITHING A POSSIBLE CHANGED TRADING ENVIRONMENT IN WHICH
THEY ARE NOT YET CONVINCED THE"PLAYING FIELD IS LEVEL". THOUGH
THE 1987 MODEL YEAR WAS A RECORD YEAR FOR THE BIG 3 & PROSPECTS
REMAIN GOOD FOR 1988 SALES (14 MILLION-15 MILLION CAR & TRUCK
UNITS)ORGANIZATIONS REMAIN SENSITIVE TO COST CUTTING-PRODUCTIVITY
IMPROVEMENT MEASURES.. CHRYSLER, FOR EXAMPLE,WILL THIN ITS WHITE
COLLAR STAFF BY 10%(3500 JOBS)IN NOv/88 & OVER THE NEXT 3 YEARS
CUT ANOTHER OF THAT JOB CLASS 3% PER YEAR. MOREOVER CHRYSLER MA-
NAGEMENT HAS CLEARLY SIGNALLED THAT ONE OF ITS ASSEMBLY PLANTS '
WILL BE CLOSED & SOON. INDUSTRY FOLLOWERS NEED NOT BE REMINDED
THAT GM LAST YEAR ANNOUNCED 10 PLANT CLOSINGS & A REDUCTION OF
2%,000 WORKERS. THE AUTO IND. IS THEREFORE DEL IBERATELY & CONFI-
DENTLY RESTRUCTURING ITSELF TO MEET THE CHALLENGES OF THE FUTURE
BY SUCH DOWNSIZING & INVEST. IN NEW FACILITIES & NEW TECHNOLOGIES.
THE POST SEES THESE IN ADDITION TO THE FREE TRADE AGREEMENT IMPL-~
EMENTION PROCESS AS DRIVING OUR RESOURCE ALLOCATION & WORK PROGR-
AM.IN THE NEXT PLANNING PERIOD. THE VITALITY OF THE LOCAL ECONO-
MIES MAY HINGE ON THE AUTO IND.BUT AS MATURE ECONOMIES THEIR SEC-
TORAL DIVERSIFICATION IS IMPRESSIVE, ENCOMPASSING AGRICULTURE(MI-
CHIGAN RANKS SECOND ONLY TO CALIF. )FOREST IND.,MORE GENERALLY THE
METALWORKING & PLASTICS IND., IN ADDITION OF COURSE TO A DIVERSI-
FIED & INDEED POWERFUL SERY. IND. INFRASTRUCTURE. A RECENT“FUTURES"
STUDY CONDUCTED ‘BY ARTHUR ANDERSON & THE DETROIT FREE PRESS DE-
TAILED HOW THE MICH. ECONOMY COMPRISES THE CRITICAL MASS NECESSARY
TO REMAIN A MAJOR IND. PLAYER IN THE USA ECONOMIC STRUCTURE. SOME
OF THOSE CRITICAL MASS ELEMENTS INCLUDE THE THIRD HIGHEST R & D
EXPENDITURES(AFTER ONLY CALIF. & N.Y. ), OUTSTANDING RESEARCH FACI-
LITIES AT UNIVERSITIES & PRIVATE CORP. (DOW CHEMICAL R & D BUDGET
IN 1987 WILL BE ABOUT %647 MILLION)% A SHARED COMMITMENT FROM
INDUSTRY, STATE GOVT. . ACADEMICS & LABOUR TOWARDS PROMODTING SUCH
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Export and Investment Promotion Planning System
REFPT: SYN-GEO 88/89 A. Post export program priorities
Region: UNITED STATES
Mission: 605 DETROIT
Mavket: 577 UNITED STATES OF AMERICA

The Mission selected the #ollowing sectors as priority areas for -
export promotion activities for the coming fiscal year:

1. 008 TRANSPORT SYS, EQUIP, COMP, SERV.
REASONS: THE MAIN SECTOR IN OUR TERRITORY RE SALES. DUE TO AUTO PACT AND NEW
FTA THERE IS AVAILABLE MARKET ACCESS FOR CANADIAN SUPPLIERS

2. 004 DEFENCE PROGRAMS.PRDDUCTS:SERV

REASONS: THIS TERRITORY INCLUDES 3 U. S MILITARY INSTALLATIDNS WITH CDMBINED AN~
NUAL PROCUREMENT BUDGETS IN EXCESS OF U.S.$7 BILLION. OPORTUNITIES EX-
"IST FOR SUB-CONTRACTING TO U S. PRIMES. MKT IS FIERCELY CDMPETITIVE.

3. 001 AGRI & FOOD PRODUCTS & SERVICE

REASONS: FOOD SALES ARE PREDICTED TO GO UP AS A RESULT OF THE NEW V. 5. TAX BILL
FATTENING PAY CHEGUES. DISTRIBUTORS ARE LOOKING TO DIVERSIFY PRODUCT
LINES; CDN FOOD PROD. ARE OF HIGH QUALITY & EXCHAGE RATE AIDS PRICE-COMP

4. 005 COMM. & INFDRM EGP. & SERV :

REAGONS: THERE IS A HIGH CONCENTRATION OF COS RESEARCHING & DEVELUPING STATE-
OF-THE-ART TECHN. FOR MANUFACTURING APPLICATIONS. ELECTRONIC COMPONENTRY
IN AUTOS WILL INCREASE BY MORE THAN 300%Z DURING NEXT DECADE.

%. 009 FOREST PRODUCTS, EQUIP, SERVICES

REASONS: ANTICIPATE ANNOUNCEMENTS OF 2 NEW PULP MILL PRDJ » A WOOD PANEL MANUFA-
CTURING PLANT & A LARGE EXPANSION. OF FURNITURE MANUFACTURING IN MICH.
SAME EXPECTED TO OFFER EXCELLENT PDTENTIAL FOR CDN SUPPLIERS.

4. 013 CONSUMER PRODUCTS

REASONS: REASONABLY STRONG PERFORMANCE IS FORECAST FOR THE CGNSUHER PRDD SECT..
PARTICULARLY IN DURABLE GOODS, THANKS TO CONTINUING LOW MORTGAGE INTE-
REST RATES & A MODERATELY HEALTHY HDME BLDG PICTURE IN THE POST TERRIL.

The most -important current Canadian export sectnrs to thls
market are (based on actual export sales)

1. 008 TRANSPORT SYS,EQUIP., COMP, SERV.
001 AGRI & FOOD PRODUCTS % SERVICE
‘004 DEFENCE PROGRAMS, PRODUCTS, SERV
009 FOREST PRDDUCTS.EGUIP.SSRVICES

016 INDUSTRIAL MACHIN, PLANTS, SERV.

L

012 PETROCHEM % CHEM PROD, EGP, SERV
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 605 DETROIT ‘
Market: 577 UNITED STATES OF AMERICA
Sector: 001 AGRI & FOOD PRODUCTS & SERVICE
Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year ‘Currﬁnt Year 1 Year Ago - 2 Years Ago
Sector/sub—-sector (Projected) (Estimated) o ’
Mkt Size(import) $ 0. OOM $ 3400. O0OM ‘s 3100. OOM $ 3000. OOM
Canadian Exports $ 0. OOM $ 412 00M $ 320. 00M $ 311.00M
Canadian Share 0. 00% ‘ 12. 00% 10. 00% © 10.00%
of Import Market
Major Competing Countries ‘ Market Share
i) 577 UNITED STATES OF AMERICA | 085 %
Cumuvlative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects i ‘ : In Canadian ¢
i) FISH AND SEAFOOD $ 38.00 M
ii) PROCESSED FOOD : $ 136.00 M
iii) ALCOHOL : : $ 146. 00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.
i) Project Name: NO PERTINENT INFORMATION ON THIS SECTOR
AVAILABLE AT THIS TIME.
Approximate Value: $ M
Financing Source:
For further info. please contact:
RONALD MIKULAK (313) 567-2340

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low
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MISSION: 605 DETROIT i COUNTRY: 577 UNITED STATES OF AMERICA

In the Trade Office’s opinion, Canadian eprrt pef#drmance in this sectar
(sub—sector) in this market is lower than optimum mainly because of:
— No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variety of -
tactaors which the trade office reports to include:

— aggressive marketing an the part of Canadian Exporters

— support pravided by the PEMD praogram

— participation in trade fairs

— use of Canadian Government export praomotion actxvxtxes

— use of provincial governments export promotion activities

— campetitive export pricing for this market :

—~ strong sectoral capability in Canada

In support'of Canadian exports in this sector (sub—sector) the
Traode Office is currently engaged in activities which include:

Adctivity: UPDATE OF DETROIT GROCERY PRODUCT MARKET.

Results Expected: EXPECTED TO BE COMPLETED BY FIRST
QUARETER 1988,

For the next fiscal year., the Trade Office is planning to
vndertake the following new export support initiative(s) in this
cector (sub—sector):

Activity: SEVEN INFORMAL PRESENTATIONS OF FOOD PRODUCTS TO AGENYS, BROKERS,

HOTEL FOOD MANAGERS, INCLUDING SEAFOOD WHOLESALERS AND RESTAURANT
OWNERS. .

Results Expected: INCREASED PROFILE FOR PROCESSED FOODS SECTOR.
: AND ENTRY OF 8 NEW PRODUCTS INTO MARKET.

Activity: WINE PROMOTION AT ANNUALASSOCIATED FOOD DEALERS ASSOCIATION IN
DETROIT WITH SIMILAR PROGRAM IN INDIANAPDLIS

Results Expected: 3 NEW WINE PRODUCTS INTRDDUCED INTO TERRITORY

Activity: SOLO FOOD PRESENTATION FEATURING 30 CANADIAN PRDCESSED FOOD
AND BEVERAGE MANUFACTURERS.

Results Expected: INTRODUCED NEW PRDDUCT LINES TD U S. AGENTS,
BROKERS AND WHOSALERS., DISTRIBUTORS, FOOD
STORE PURCHASING PERSONNEL IN TERRITORY.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts bg_Region

Region: UNITED STATES
Mission: &05 DETROIT
Market: 577 UNITED STATES OF AMERICA

Sector: 002 FISHERIES. SEA PRODUCTS & SERV.

Subsector: 999 ALL SUB-SECTORS

fitatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector {(Projected) {(Estimated)
Mkt Size(import) ¢ 0. OOM . $ 0. OOM $ 0. OOM o 0. OOM
Canadian Exports $ 0. OOM $ 57. OOM % 55. OOM $ 0. OOM
Canadian Share 0. 00% 20. 00% 20. 00% 0. 00%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA = j’ 000 %
Cumvlative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects : ‘ In Canadian ¢
i) FRESH/FRESH FROZEN FISH ¢ 0.00 M
ii) FROZEN PROCESSED FISH $ 0.00 M
iii) SHELLFISH $ 0.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: RENO DATA ON MAJOR PROJECTS AVAILABLE AT
THIS TINE.
Approximate Value: % N/A M
Financing Source:
For further info. please contact:
RONALD MIKW . AK (313)567-2340

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).



22/701/88 DEPARTMENT OF EXTERNAL AFFAIRS Page: 132

Export and Investment Pramotion Planning System
MISSION: &05 DETROIT ' : COUNTRY: 577 UNITED STATES OF AMERICA

In the Trade Dffice’s opinion, Canadian export pérformance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— No factors reported by mission

Some Canadian exporters to this market in this sector{sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- competitive export pricing for this market
- Canada’s position as one of the few major sources of international
supply
- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub¥sector)~the
Trade Dffice is currently engaged in activities which include:

Activity: NONE PREVIOUSLY STATED.

Results Expected:
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this

sectar (sub—sector):

Activity: REPORT ON PROPDOSED UO-DATE OF FDA REGULATIONS FOR COLD PROCESSED
SMOKED FISH.

Results Expected: NEW MARKET FOR PRODUCT IN MICHIGAN.

Activity: INTRODUCE SEAFOOD PRODUCTS TO WHOLESALERS, GROCERY CHAINS AND
RESTAURANTS.

Results Expected: ENTRY OF 5 NEW FIRMS INTO MARKET.




22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS

~
n

Export and Investment Promotion Planning System

88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &05 DETROIT

Market: 577 UNITED STATES OF AMERICA
Sector: 004 DEFENCE PROCRAMS, PRODUCTS, SERV
Subsector: 999 ALL SUB-SECTORS -

Statistical Data On Next Year Current Year 1 Year Ago

Sector/sub-sector {Projected) (Estimated)
Mkt Size(import) $ 450. OOM $ 450. OOM $ 570. 00M $ 565. 00M
Canadian Exports $ 150. OOM $ 150. OOM $ 285 00M $ 283. 40M
Canadian Share 33. 00% 33. 00% 50. 00% 50. 00%
of Import Market ‘ \ :
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 095 %4
ii) 232 ISRAEL 001 %
iii) 051 UNITED KINGDOM 001 %
iv) 354 NETHERLANDS 001 %
v) 507 SUWEDEN 001 %
vi) 237 ITALY 001 %
Cumulative 3 year export potential for CDN products 100 M AND WP
in this Sector/Subsector: ~
Current status of Canadian exports: Market share declining
Products/services for which there are Current Total Imports
good market prospects . .+ . In Canadian ¢
i) ARMOURED VEHICLES s 0.00 M
ii) AUTOMOTIVE PARTS 100.00 M
iii) OVER-SNOW VEHICLES. $ 15.00 M
iv) SONOBOYS : 50.00 M
v) SPECIALIZED TRUCKS/TRAILERS $ 0.00 M
vi)} ELECTRONIC COMPONENTS . $ 10.00 M
vii) VEHICLES HEATERS $ 0.00 M
viii) ARMOUR PLATE $ 15.00 M
ix) ROADWHEELS/TRACK $ 10,00 M
x) PNEUMATIC TIRES $ 6.00 M

Progjects or portion of projects which are still in the planning

Page: 133

2 Yeats Ago

stage and for which Canadian companies might have reasonable prospects.

i) Progject Name: ARMORED FAMILY OF VEHICLES
(SUBCONTRACTING)
Approximate Value: $ 275000 M
Financing Source: 012 DOM
For further info. please contact:
D. W. SHEARER(3130574-5233 OR 5&7-2340
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HMISGION: 605 DETROIT I . COUNTRY: 577 UNITED STATES OF AMERICA

Projects or portion of projects which ére‘étill in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: FAMILY OF MEDIUM TACTICAL VEHICLE
{SUBCONTRACTING)
Approximate Value: $ 46000 M
Financing Source: 012 DOM
For further info. please contact: . : 3
J.R. GUILLEMETTE {(413) 9946-3518

iii) Project Name: MIAI ABRAMS MAIN BATTLE TANK
. (SUBCONTACTING)
Approximate Value: ¢ 6000 ™M
Financing Source: 012 DOM
For further infa. please contact:
D.W.: SHEARER —-J.R. GUILLEMETTE

iv) Project Name: LIGHT AND HEAVY TACTICAL VEHICLES
Approximate Value: ¢ 1000 M
Financing Source: 012 DOM
For further info. please contact:
D.W. SHEARER - J.R. GUILLEMETTE.

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- exports of certain products or services to this country are subJect
to Canadian export contrals

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:

- non competitive pricing

- non—-tariff protectionist measures which are dxffxcult to overcome

Some Canad1an exparters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exparters
- use of Canadian Government export promation activities
- competitive export pricing for this market
- straong sectoral capability in Canada i
- the existence of a bilateral economic/trade arrangement betmeen
Canada and thls country

The Trade Office has recommended that a comprehensxve market studq
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.
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In support of Canadian exports in this sector (sub~sector) the
Yrade Office is currently engaged in activities which include:

Activity: CONTINUE TO IDENTIFY AND CULTIVATE KEY CONTACTSAT COMPANIES INV-
: OLVED IN U.S. MILITARY PRODUCTION AT PRIME CONTRACTOR AND MAJOR
SUBCONTRACTOR LEVELS, FOR INTRODUCTION TO CANADIAN BUSINESS AND
GOVERNMENT REPRESENTATIVES, AS APPROPRIATE.

Results Expected: INCREASED SUBCONTRACTING OPPORTUNITIES FOR
CANADIAN COMPANIES.

Activity: THROUGH DDSA WORKING GROUP AT TACOM AND CONTACTS AT NAVAL AVIONI-
CS (NAC) AND NAVAL WEAPONS SUPPORT CENTERS (NWSC) IDENTIFY AND —
RECOMMEND POTENTIAL JOINT DEVELOPMENT PROJECTS.

Results Expected: ADDITIONAL OPPORTUNITIES FOR CANADIAN PARTIC-
IPATION IN U.S. R & D PROJECTS AND SUBSEQUENT
PRODUCTION.

Activity: WORK CLOSELY WITH COMPETITION ADVOCATES AT TACOM, NAC AND NWSC
: TO INCREASED AWARENESS OF DDSA, OPSA AND CANADIAN INDUSTRIAL
CAPABILITIES.

Resdlts Expected: ADDITIONAL SALES OPPORTUNITIES.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—-sector): '

Activity: ESTABLISHED PROGRAM TO EXHIBIT. ON REGULAR BASIS, CANADIAN VEHIC-
LES, PRODUCTS AND TECHNOLOGY AT TACOM THROUGH COOPERATION OF THE
FOREIGN INTELLIGENCE DEIVISION.

Results Expected: ENHANCED AWARENESS OF CANADIAN PRODUCTS AND
- CAPABILITIES. ADDITIONAL JOINT DEVELOPMENT
"POSSIBILITIES.

Activity: DISTRIBUTE POST—PRDDUCED PROFILE OF TERRITDRY DEFENCE MARKET TO
GOVERNMENT AND INDUSTRY IN CANADA.

Results Expected: INCREASED CANADIAN AWARENESS OF MARKET PDTEN—
~ TIAL.
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88/89 Sector/Sub~Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES
Mission: &05 DETROIT
Market: 577 UNITED STATES OF AMERICA

Sector: OO05 COMM. & INFORM. EGP.& SERV

Svhsector:
Statistical Data On' Next Year Current Year . 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 25600. 00M  $ 2575. 00M ¢ 2400. OOM $ 2300. OOM
Canadian Exports % 160. OOM $ 159. OOM $ 153. OOM $ 144 00M
Canadian Share &. 20% &. 207 &. 00%- &. 40%
of Import Market
Major Competing Countries Market Share
i) 265 JAPAN : 050 %
ii) 620 EUROPE ' : 012 %
iii) 434 TAIWAN o008 %
iv) 268 KOREA 006 %
v) 467 SINGAPORE . 006 %
vi) 349 MEXICO 006 %
Cumulative 3 year export potential for CDN products 100'$H AND UP

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects In Canadian %
i) WORKPLACE AUTOMATION $ 50.00 M
ii) TELECOMMUNICATIONS $ 45.00 M
iii) ELECTRONIC COMPONENTS $ 20.00 M
iv) ROBOTICS. ARTIFICIAL INTELLIGENCE $ 17.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: ISUFU/FUJI ASSEMBLY PLANT
Approximate Value: % M
Financing Saurce: 012 DOM
For further info. please contact:
D. BINGEMAN 313-547-2340

ji) Project Name: CHRYSLER JEFFERSON AVE ASSEMBLY
PLANT
Approximate Value: $ M
Financing Source: 012 DOM
For further info. please contact:
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sectar (sub- sector)

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- non competitive pricing

- difficulties of adaptation of market:ng techniques to the market by
some Canadian companies

— market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector{(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

— support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

— use of provincial governments export promotion activities

—~ competitive export pricing for this market

-~ strong sectoral capability in Canada

— the availability of competitive Canadian financing

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: IDENTIFICATION OF PUBLISHED ECONOMIC AND COMMERCIAL STUDIES
OF U.S. AUTOMOTIVE ELECTRONICS MARKET AND EVALUATION AS TO
EFFECTIVENESS AS MARKETING TOOL FOR CANADIAN SUPPL IERS.

Results Expected: PURCHASE OF ONE OR MORE QUALIFIED STUDIES FOR
DISSEMINATION TO CANADIAN INDUSTRY.

Fav the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: WORKSHOP IN CONJUNCTION WITH UTD AND DRIE, TORONTO REGIONAL OFF-
ICE TO INTRODUCE AUTOMOTIVE ELECTRONICS MARKET STUDY TO INDUSTRY.

Results Expectedi TO SOLICIT ACTIVE PARTICIPATION OF AT LEAST
SIX CANADIAN SUPPLIERS IN FOCUSED EXPORT THR-—
UST AT AUTOMOTIVE ASSEMBLY/SUB-ASSEMBLIES.
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For the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in this
cector (sub—sector):

Activity: ORGANIZED TWO INVESTMENT ORIENTED SEMINARS. ONE TO BE HELD IN
GRAND RAPIDS, MICHIGAN IN NOV. 88 AND THE OTHER TO BE HELD IN
INDIANAPGL IS, INDIANA IN FEBRUARY 89.

Results Expected: EXPOSE AT LEAST 2 TO 4 INVESTMENT LEADS FROM
ATTENDEES. : S '

Activity: ON-GOING ATTENDANCE AND PARTICIPATION IN BI-MONTHLY EVENTS
ORGANIZED BY MICHIGAN TECHNOLOGY COUNCIL (ANN ARBOR, MI).

Results Expected: IDENTIFY 3 TO S5 POTENTIAL TECHNOLOGY TRANSFER
OPPORTUNITIES UTILIZING TECHNOLOGY INFLOW PRO
—GRAM. - -
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Submitted by Pasts by Regjon

Region: UNITED STATES
Mission: &05 DETROIT
Market: 577 UNITED STATES OF AMERICA
Sector: 007 POWER & ENERGY EQUIP. & SERV.
Subsector: 077 ELECTRICAL MACHINES & SYSfEMS

Statistical Data On Next Year 2 Years Ago

Current Year 1 Year Ago
Sector/sub-sector (Projected) (Estimated) '
Mkt Size(import) ¢ 0. OOM $89240. OOM $ 0. OOM $ 0. OOM -
Canadian Exports $ 21000. OOM $17000.00M ¢ 0. OOM $ 0. OOM
Canadian Share 20. 00% 18. 00%Z 0. 00%

0. 00%
of Impart Market .

Major Competing Countries Market Share

i) 512 SWITZERLAND 026 7%

ii) 265 JAPAN 023 %

iii) 504 FINLAND . 014 %

iv) 128 GERMANY WEST 012 %

v) 112 FRANCE 005 %
Cumulative 3 year export potential for CDN praducts 5-15 $M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are Current Total Imparts
good market praospects - . -In Canadian %
i) STEAM GENERATORS : ¢

0.00 M

ii) BOILERS : . $- 0.00 M.
iii) SUPERHEATERS ECONOMIZERS : $ 0.00 M
iv) TURBINES o ~ $ 0.00 M
0.00 M

v} PARTS FOR ABOVE . . $

Progjects or portion of projects which are still in the planning 7
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: DO NOT HAVE MARKET INFORMATION ON THIS
- DATE.
Approximate Value: $ M
Financing Saurce: '
For further info. please contact:
PETER WRIGHT (313) 5467-2340
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector

{sub—sector) in this market is lower than optimum mainly because of:

— a lack of interest in the market on the part of Canadian exporters

— other factor(s) described by the Trade Office as follows:
LITTLE AWARENESS AT POST OF ANY EXPORT MARKETING PROGRAMS BY
CANADIAN COMPANIES.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

-~ strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: NONE RECORDED.

Results Expected:
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this

sector (sub-sector):

Activity: VISIT LEADING UTILITIES AND USERS OF ELECTRICAL MACHINES
AND SYSTEMS.

Results Expected: IDENTIFY MARKET FOR PRODUCTS IN SUBSECTOR.

Activity: REQUEST DIRECTION FROM COMMODITY MARKETING OFFICERS IN THIS
SECTOR AS TO CAPABILITY OF CANADIAN SUPPLIERS.

Results Expected: ESTABLISH A PRODUCT PACKAGE WITH WHICH TO ES-
TABLISH U.S. MAARKET.
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88/89 Sector/Sub-Sec tor

Submitted by Posts by Region
Region: UNITED STATES
Mission: &05 DETROIT
Market: 577 UNITED STATES OF AMERICA
Sector: O00B TRANSPORT SYS, EQUIP, COMP, SERV.
Subcector: 0Bl AUTOMOTIVE
Statistical Data On Next Year Current Year 1 Year Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 0. OOM $ 150. OOM $ 0. OOM
Canadian Exports $ 21600. OOM $21400. OOM $21200. OOM
Canadian Share 13. 20% 14, 30% 13. 10%
of Import Market
Major Competing Countries Market
i) 577 UNITED STATES OF AMERICA
ii) 265 JAPAN
iii) &08 WEST EUROPE
Cumulative 3 year export potential for CDN products 100 %M
in this Sector/Subsector:
Current status of Canadian exports: Mature with little growth

Products/services for which there are
qood market prospects
i) AUTOMOBILE
ii) TRUCKS
iii) ENGINE PARTS
iv) OTHER AUTO PARETS

Projects or portion of projects which are still

AFFAIRS
Planning System

Highlights

Page: 141

2 Years Ago

$ 0. OOM
$21300. OOM
12. 90%

Share
052 %

030 %
007 %

AND UP

Current Total Imports

In Canadian

$

$
$
$

in the planning

$
12. 10 M
4.20 M
1. 10 M
4.20 M

stage and for which Canadian companies might have reasonable prospects.

i) Project Name: SATURN CORP. (DIV. OF G.M.)

Approximate Value: $ M

Financing Source:

For further info. please contact:
R.P. ROBERTSON 313-567-2340

ii) Project Name: MAZDA (U.S5. A )
Approximate Value: $ M
Financing Source:

For further info. please contact:
R.P. ROBERTSON 313-567-2340
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iji) Project Name: NIPPONDENSC (BATTLE CREEK, MICHIGAN)
Approximate Value: ¢ M
Financing Source:
For further info. please contact:
R.P. ROBERTSON 313-567-2340

iv) Project Name: ISUZU/FIJI (INDIANA
Approximate Value: % M
Financing Source:

For further info. please contact:
R. P. ROBERTSON 313-567-2340

The Trade Office rveports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

-~ the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
{(sub—sector) in this market is lower than optimum mainly because of:
— other factor(s) described by the Trade Office as follows:
THE REDUCTION OF SUPPLIER BASE IS FORCING CANADIAN COMPANIES
TO REVERT TO SUPPLYING TO BIG THREE VIA THE SECOND TIER SUPPLIERS
IF THEY ARE NOT THEMSELVES TIER ONE.

Some Canadian exporters to this market in this sector{sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

— participation in trade fairs

— participation in trade missions

- use of Canadian Government export promotion activities

— use of provincial governments export promotion activities

— competitive export pricing for this market

— strong sectoral capability in Canada

~ the existence of a bilateral economic/trade arrangement between

Canada and this country
~ the availability of competitive Canadian financing

The Trade Office has recommended that a comprehensive market study
of this sector (sub-—sector) would enhance the knowledge of
Canadian exporters to this market.
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In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: REVIEW AND INTERVIEW AGENTS/REPS FOR THE AUTOMOTIVE SECTOR.

Results Expected: ACQUIRE A "SHORT LIST“OF QUALITY REPRESENTA-
TIVES FOR USE BY CANADIAN FIRMS IN MICHIGAN/
INDIANA

For the next fiscal year, the Trade Office is plamning to
undertake the following new export support initiative(s) in this
csector (sub-sector):

Activifg: DIRECT INVOLVEMENT BY OFFICIALS FROM OTTAWA TO VISIT WITH SENIOR
MANAGEMENT OFFICERS OF THE MAJOR AUTOMOTIVE MANUFACTURERS IN OUR
TERRITORIES.

Results Expected: DELIVER INFORMATION PERTAINING TO CANADA’S
AUTOMOTIVE STRATEGY AND TRADE POLICIES IN
LIEU OF LEARNING SAME FROM CANADIAN SUBSIDAI-
RIES.

Activity: ISSUANCE OF "AUTOMOTIVE NEWSLETTER" (QUALTERLY) WITH DISTRIBUTION
UP TO 600 CANADIAN PARTS AND COMPONENT MANUFACTURERS.

Results Expected: KEEP CANADIAN INDUSTRY ADVICED OF NEW DEVELO-
PMENTS IN TERRITORY.

Activity: ENHANCED LIAISON WITH PARTS MANUFACTURERS, SUPPLIERS AND
OEM’'S AS WELL AS ASSDSCIATIONS WITHIN OUR TERRITORY.

Results Expected: ALLOW U. S. INDUSTRY AN UNDERSTANDING AND KNO-
WLEDGE OF CANADIAN POLICIES (TRADE) AND AUTO-
MOTIVE STRATEGIS.

/701/88 DEPARTMENT OF EXTERNAL AFFAIRS Page: 143
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 605 DETROIT

Market: 577 UNITED STATES OF AMERICA
Sector: 009 FOREST PRODUCTS, EGUIP, SERVICES
Subsector: 0956 EQUIPMENT AND MACHINERY

Slatistical Data On Next Year Current Year
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 0. OOM $ 2. 90M
Canadian Exports ¢ 0. OOM $ 1. OOM

Canadian Share 0. 00% 335. 00%
of Import Market : .

Major Competing Countries
i) 504 FINLAND

ii) 265 JAPAN
iii) 507 SWEDEN

Cumuvlative 3 year export potential for CDN products

in this Sector/Subsector:
Current status of Canadian exports:

Products/services for which there are
good market prospects
i) GRAPPLE SKIDDERS
ii) DEBARKERS
iii) PAPRIFORMER
iv) FABRICATED STEEL PANELS & PARTS
v) FURNITURE HARDWARE
vi) 4-WHEEL DRIVE OFF-HIGHWAY VEHICLES.

1 Year Abo

$ 0. OOM
$ 0. 00M
0. 00%

Market

1-3 $M

.Current Total Imports

2 Years Ago

$
$

Page: 1434

Share

Well established and growing

038 %
015 %
012 %

In Canadian

LR R X N N

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: EGPT.& MACH, INCUDING CONST. SERV. TO

NEW PULP MILL DEVELOPMENTS.
Approximate Value: $ 100000 M
Financing Source: 012 DOM
For further info. please contact:
P. WRIGHT (313)-567-2340

ii) Project Name: GROWTH & DEV. IN EASTERN UPPER PENINSULA
OF MICHIGAN IN COMPOSITE WOOF PANEL IND.

Approximate Value: ¢ 50,000 M

Financing Source: 012 DOM

For further info. please contact:
P. WRIGHT (313) 567-2340

288888

0. OOM
0. OOM
0. 00%

$
M
M
M
M
M
M

D
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Project Name: EXPANSION OF PRODUCTION IN GRAND RAPIDS
OF STEELCASE, HERMAN MILLER, HAWORTH IN FU
Approximate Value: ¢ 150000 M
Financing Source: 012 DOM
For further info. please contact:
P. WRIGHT (313) 5467-2340

The Trade Dffice reports that the following factors influence Canad:an
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
— the apparent limited sectoral capability in Canada compared to other
competing export countries

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- participation in trade fairs ‘

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

— competitive export pricing for this market

~ Canada‘s position as one of the few major sources of international

supply
- strong sectoral :apabxlxtg in Canada

The Trade DFFxce suggests that sourcing tools currently avallable
to them have some limitiations in particular:

In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: N/A
Results Expected:
For the next fiscal year, the Trade Office is planning to
undertake the following new export support 1n1tzat1ve(s) in this
sector (sub-sector): _ :
Activity: CANVAS MAJPR COMPANIES IN (1) PULP & PAPER (2) COMPOSITE WOOD
PRODUCTS AND (3) SECONDARY MANUFACTURING FURNITURE AND BUILDING
PODUCTS FOR SALE OPPORTUNITIES.

Results Expected: $100, 000. IN NEW BUSINESS.
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For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: CONTACT LEADING DISTRIBUTORS/DEALERS OF FORESTRY EQUIPMENT AND
MACHINERY TO MAXIMIZE CANADIAN REPRESENTATION — IN PARTICULAR
AREAS OF NEW PLANT DEVELOPMENT.

Results Expected: & NEW APPOINTMENTS.
Activity: MEET WITH LEADING MEMBERS OF GOVEERNMENT AND TRADE ASSOCIATIONS
BOTH STATE AND FEDERAL TO MAINTAIN UP-TO-DATE INFORMATION BACKGR-
DUND ON THE INDUSTRY.

Results Expected: DETAILS OF LEGISLATION, ASSOCIATION PROGRAMS
AND CURRENT ACTIVITIES OF INTEREST IN SECTOR.
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88/89 Sector/Sub~Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 405 DETROIT

Market: 577 UNITED STATES OF AMERICA
Sector: 010 MINE.METAL, MINERAL PROD & SRV
Subsector: 104 METALS:. PRIMARY & FABRICATED

HStatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

$5ector/sub-sector (Projected) (Estimated) '
Mkt Size(import) ¢ 0. OOM $ 0. OOM $ 0. OOM $ 0. OOM
Canadian Exports $ 0. OOM $ 0. OOM % 0. OOM $ 0. OOM
Canadian Share 0. 00% 5. 00% 0. 00% 0. 00%
of Import Market
Major Competing Countries Market Share
i) 047 BRAZIL 032 %
ii) 265 JAPAN : 023 %
iii) 268 KOREA , - 018 %
iv) 609 EUROPEAN COMMON MARKET C ) 015 %
v) 001 ARGENTINA ' ) ’ 005 %
vi) 594 VENEZUELA _ - 001 %

Cumulative 3 year export potential for CDN products 100 $M AND UP
in this Sector/Subsector: .

Current status of Canadian exports: Well established and growing
Products/services for which there are : Current Total Imports
good market prospects . In Canadian ¢

i) METALS, PRIMARY AND FABRICATED. . $ 0.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: MAJOR BLDG & CONST. PROG. (IND. COMM,
RESIDENTIAL & PUB WORKS).
Approximate Value: $ M
Financing Source: -
For further info. please contact:

ii) Project Name: INCLUDING NEW BRIDGES, REPLACEMENT OF
EXISTING BRIDGES & HIGWAY INTERCHANGES.
Approximate Value: % M
Financing Source:
For further info. please contact:
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Projects or portion of projects which are still in the plamning
stage and for which Canadian companies might have reasonable prospects.

11i) Progject Name: NEW PULP MILL CONSTRUCTION AND GROWTH IN
COMPOSITE WOOD PANEL IND. SECTOR.
Approximate Value: $ M
Financing Source:
For further info. please contact:

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- there are import restrictions which can present significant problems
- exports of certain products or services to this country are subject
to Canadian export controls .

In the Trade Office’s opinion, Canadian export performance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
- other factor(s) described by the Trade Office as follows:
VOLUNTARY RESTRAINT MECHANISM IN EFFECT IMPOSED BY U. 5. TO RESTR-
ICT TOTAL VOLUME OF STEEL FROM CANADA TO 3% TOTAL INTD U. S.

Bome Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
-~ aggressive marketing on the part of Canadian Exporters
-~ competitive export pricing for this market
— Canada’s position as one of the few major sources of international
supply
- strong sectoral capabxlxtg in Canada

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUING TO MONITOR FEDERAL GOVERNMENT ANNOUNCEMENTS ON MATTERS
EFFECTING IMPORTS OF STEEL AND OTHER METALS.,

Resuits Expected:

For the next fiscal year, the Trade Office is planning to .
undertake the following new export support initiative(s) in this
sector (sub-sector): .

Activity: MOST OF THE METALS EXPORTED ARE CONSIGNED TO THE AUTOMOTIVE INDU-
STRY IN THE PRODUCTION OF CARS, TRUCKS AND RELATED EQUIPMENT. THE
PATTERNS OF SUPPLY AND DISTRIBUTION ARE WELL ESTABLISHED AND THE
CANADIAN EXPORT.

Results Expected:
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For the next fiscal year, the Trade DOffice is planning to

undertake the following new export support initiative(s) in this
sector (sub-—sector):

Activity: VOLUME ATTAINABLE IS SUBJECT TO A FIRMLY MONITORED VOLUNTARY RES-

TRAINT SYSTEM BY U.S. CUSTMS/COMMERCE. POST WILL CONTINUE TO OB-
SERVE PATTERNS OF SUPPLY AND DISTRIBUTION AND BRING INFORMATION
ON NEW OPPORTUNITIES TO SUPPLY TO THE ATTENTION OF CDN COMPANIES.

Results Expected:
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Submitted by Posts by Region

Region: UNITED STATES

Micsiaon: 605 DETROIT

Market: 577 UNITED STATES OF AMERICA
Sector: 011 DIL & CAS EQUIPMENT, SERVICES
Subsector: 113 PETROLEUM AND PRODUCTS

fitatistical Data On Next Year Current Year 1 Year. Ago 2 Years Ago
Sector/sub—sector  (Projected) (Estimated) )
Mkt Size(import) % 0. OOM $ 0. OOM $ 0. OOM $ 0. OOM
Canadian Exports & 0. OOM $ 0. OOM % 0. 00M % 0. OOM
Canadian Share 12. 00% 10. 00% 0. 00% 0. 00%
of Import Market
Magjar Campeting Countries ' Market Sharé
i) 611 MIDDLE EAST OR NEAR EAST - ' 080 %
ii) 349 MEXICO 009 %
33i) 594 VENEZUELA ' 001 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sectaor/Subsectoar:

Current status of Canadian exports: Well established and growing
Products/services for which there are . Current Total Imports
good market prospects - o In Canadian $
i) NATURAL GAS ‘ % 0.00 M
ii) PIPE — REPLACEMENT & NEW INSTALLATION » . 0.00 M
iii) CONTROLS FOR PIPE LINE DISTRIBUTION. . € 0.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: TOXIC WASTE REFUSE INCINERATORS
Approximate Value: ¢ M
Financing Source: 012 DOM
For further infa. please contact:
PETER WRIGHT (313) 567-2340

Project Name: ALL MAJOR CITIES IN TERRITORY
Approximate Value: & M
Financing Source:
For further infa. please contact:
PETER WRIGHT (313) 5467-2340

=0
[*n
~
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— exports of certain products or services to this country are subject
to Canadian export controls

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
~ market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters ‘
- other factor(s) described by the Trade Office as follows:
UNTIL RECENT REMOVAL OF EXPORT CONTROLS — NATURAL GAS RESTRICTED
BY FEDERAL ENERGY BOARD REFUSAL TO ALLOW EXPORT OF NATURAL GAS
WHEN SAME NEEDED IN CANADA,

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety o#
factors which the trade office reports to include:
~ aggressive marketing on the part of Canadian Exporters
~ Canada’s position as one of the few major sources of lnternatxonal
supply
— strong sectoral capability in Canada

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
sector (sub—sectoar): -

Activity: MARKET ANALYSIS OF POTENTIAL VOLUME SALE/DISTRIBUTION IN TERRITO-
RY.

Results Expected: SUBSTANTIAL INCREASE IN SALES AND VOLUME OF
NATURAL GAS THROUGH PDST TERRITORY.

Activity: VISITATION TO MAJOR USERS — INCLUDING UTILITIES ~ HEAVY INDUSTR—
IAL - COMMERCIAL AND MINICIPAL PURCHASING COMMISSIONS..

Results Expected:
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88/89 Sectar/Sub-Sector Highlights
Submitted by Pasts by Region

flegion: UNITED STATES

Mission: 605 DETROIT '
Market: 577 UNITED STATES OF AMERICA

Sector: ©O12 PETROCHEM & CHEM PROD, EGP, SERV

Subsector: 121 CHEM % PETROCHEM PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—sector {Projected) (Estimated) '
Mkt Sizelimport) $ 1. 40M $ 1. 40M % 0.00M $ 0. OOM
Canadian Exports $ 1. 38M $ 1. 32M $ 0. OOM $ 0. OOM
Canadian Share 27.00% 26. 00% | 0. 00% 0. 00%
uf Impart Market
Major Competing Cauntries ‘ - ‘ Market Share
i) 354 NETHERLANDS | | 023 %
ii) 265 JAPAN , ‘ 021 %
iii) 047 BRAZIL 013 %
iv) 128 GERMANY WEST o 012 %
Cumulative 3 year export paotential for CDN praducts 60-100 $M-

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are o Current Total Imports

good market prospects oo In Canadian $

i) FEED STOCK TO PROCESSOR ] 0.00 M

ii) TRANSPORTATIION (COMPOSITES) . . 0.00 M

iii) CONSTRUCTION (WALL PANEL) $ 0.00 M

iv) PACKAGING CONTAINERS - AUTOMOTIVE (JUST-IN-TIME) $ 0.00 M

0.00 M

v) CONSUMER PRODUCTS-BOTTLES, CONTAINERS OF ALL SORTS $

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: DO NOT HAVE MARKET INFO ON THIS TO DATE.
Appraximate Value: $ M .
Financing Soaurce: :
For further info. please contact:

P. WRIGHT (313) 567-2340
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— there are import restrictions which can present significant problems
— exports of certain products or services to this country are subject
to Canadian export controls

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optxmum mainly because of:
— No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office reports to include:

~ No factors reported by mission

Thé Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing toocls currently available
to them have some limitiations in particular:

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: NONE PLANNED IN PREVIOUS YEAR.

Results Expected:
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this

sector (sub—sector):

Activity: VISIT TO KEY INDUSTRIAL USERS IN MARKET SECTOR INCLUDING THOSE
USING FEED STOCK AND LARGE SCALE PRODUCERS OF COMPOSITES.

Results Expected: ENHANCED AWARENESS OF CANADIAN PRODUCTS AND
INCREASED SALES DEVELOPMENT POSSIBILITIES.

|
|
Activity: ATTEND PROJECTS UHERE THERE IS REQUIREMENT FOR USE OF MATERIAL ’1
MADE FROM PETRUCHEMICALS; I.E. BUILDING PROJECTS. - |

Results Expected: |

Activity: GENERALLY EXPLORE MARKET FOR QUANTITY USES AND/OR APPLICATIONS OF
PETROCHEMICALS —~ PULP % PAPER ADHESIVES ~STEEL, AGRICULTURE, ETC.

[

|

Results Expected: _ ~ _ , : i
| |

|
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88/89 Sector/Sub-Sector Highlights I
Submitted by Posts by Region

Region: UNITED STATES
Mission: &05 DETROIT
Market: 577 UNITED STATES OF AMERICA

Sector: 013 CONSUMER PRODUCTS

Subsector:
Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sec tor (Projected) (Estimated) :
Mkt Size(import) $ 0. 0OM $ 401. OOM $  0.00M $  0.00M
Canadian Exports % 0. OOM $ 40. S0M $ 0. OOM $ 0. OOM
Canadian Share 0. 00% 10. 00% - 0.00% 0. 00%
of Import Market . -
Major Competing Countries B © -~ Market Share
i) 577 UNITED STATES OF AMERICA 085 %
ii) 265 JAPAN : 003 %
iii) 609 EUROPEAN COMMON MARKET C o002 Z .
Cumulative 3 year export potential for CDN products '30-60 $M
in this Sector/Subsector: : C
Current status of Canadian exports:  Small but expanding
Products/services for which there are - .. Current Total Imports
good market prospects o . In Canadian

i) APPAREL
ii) CONTRACT FURNITURE
iii) RESIDENTIAL FURNITURE
iv) LEISURE PRODUCTS
v) SPORTING GOODS

0. 00

TR R R
o000
8888
TN

Progects or portion of projects which are still in the planning
ctage and for which Canadian companies might have reasonable prospects.

i) Project Name: EXPANSION OF INDIANAPOL 1S-BASED ‘PAUL HA-
RRIS" WOMEN‘’S WEAR RET. 1000 UNI1TS/1982
Approximate Value: ¢ M . :
Financing Source: - 012 DOM
For further info. please contact:
R. MIKULAK (313) 567-2340
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

— the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- nan caompetitive pricing

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD pragram

— participation in trade fairs

— participation in trade missions

— use of Canadian Government export promotion act:v:txes

— use of provincial governments export promotion activities

- competitive export pricing for this market

= strong sectoral capability in Canada

In support of Canadian exports in this sectar (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: CANADIAN ORIENTED PROGRAM AT LOCAL CHAPTER OF ASID (AMERICAN
SOCIETY OF INTERIOR DESIGNERS).

Results Expected: TO BE CONCLUDED BEFORE ENDOF FY88/89.

Activity: MAILING TO LOCAL FURNITURE INDUSTRY TO ASCERTAIN INTEREST IN
JOINT—VENTURES. TECHNOLOGY TRANSFER.

Results Expected: MAILING IS COMPLETED. RESWLTS TO BE REVIEWED
WITH UTM & DRIE/OTT/JFCP REGARDING FOLLOW-UP.

Activity: DEVELOP MARKET DATA ON MAJOR FURNITURE RETAILERS IN TERRITORY.
Results Expected: PREPARATION OF CDNCISE«"MARKET DIRECTdRY“ FOR
INCLUSION WITH RESPONSE TO CANADIAN ENGUIRERS
IN PROGRESS.
For the next #iscal>gear. the‘Trade Office is planning td

undertake the following new export support initiative(s) in this
sector (sub—sector): .

Activity: PROMOTE PREVIEW OF CANADIAN PRODUCTS AT NATIONAL SPORTING
GO0ODS ASSOCIATION BY LOCAL DISTRIBUTORS AND MANUFACTURERS AGENTS.

Results Expected: 5 NEW AGENCY AGREEMENTS.
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity:

CONTINUE UPGRADING OF CONTACTS IN RESIDENTIAL AND CONTRACT FURNI-
TURE INDUSTRY.

Results Expected: MAINTAIN CURRENT LEVEL OF ATTENDANCE AT IIDEX

Activity:

EXPO. EXPAND INTEREST IN CDN. PRODUCTS IN RE-
SIDENTIAL/RETAIL SECTOR. .

DEVELOP NEW PROGRAM OF “ﬁRODUCT INTRODUCTORY DAYS" WITH

BUYERS AND MERCHANDISE MANAGERS ATK-MART CORPORATE BUYING OFFICES
» DETROIT. ,

Results Expected: ESTABLISH 3 NEW PRODUCT LINES.
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88/8%9 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 605 DETROIT

Market: 577 UNITED STATES OF AMERICA
Sector: 015 CONSTRUCTION INDUSTRY
Subsector: 151 BUILDING PRODUCTS

Page: 157

2 Years Ago

Statistical Data On Next Year Current Year 1 Year Ago
Sector/sub-sector (Projected) (Estimated) : S
Mkt Size(import) & 0. OOM $ “ Q. OOM $ 0. OOM %
Canadian Exports $ 0. oOM $ 0. OOM ¢ 0. ooM $
Canadian Share 28. 00% 24. 00% - 0.00%
aof Import Market v
Major Competing Countries ; Market Share
i) 349 MEXICO 023 %
ii) 499 SPAIN 019 %
iii) 594 VENEZUELA 007 %
iv) 159 GREECE 0046 %
v) 073 COLOMBIA 004 %
Cunulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:
Current status of Canadian exports:

Products/services for which there are

good market prospects ' In Canadian

i) PRECASE CONCRETE PANELS
ii) CLADDING-METAL SIDING
iii) STEEL FOOTING & DECKINGS
iv) GLASS ~ SKYLITE - SP.. NETALLIC COATED
v) FIXTURES.

ﬂ'ﬂﬁﬂ?

Projects or port:un of progjects - whzch are st111 in the plann:ng

0.

o000

00

8888

stage and for which Canadian companies might have reasonable prospects.

i) Project Name: MAJOR CONSTRUCTION PROJECT DEVELOPMENT
IN CITY OF WARREN, MI
Approximate Value: $ 400000 M
Financing Sovurce: 012 DOM
For further info. please contact:
PETER WRIGHT (313) 567-2340

0. 00M -
0. ooM
0. 00%

' Current Total Impurts

IXIXITN
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: NEW BRIDGES - COMPLETION OF
ZIL WAUKEE BRIDGE.
Approximate Value: ¢ M
Financing Source:
For further info. please contact:

iii) Project Name: REPLACEMENT OF EXISTING BRIDGES AND
HIGHWAY INTERCHANGES
Approximate Value: $ M
Financing Sourvrce:
{ For further info. please contact:

iv) Project Name: MAJOR EXPANSION OF METRO AIRPORT(.S B %)
% DETROIT CITY AIRPORT ($50 MILLION)
Approximate Value: ¢ M /
Financing Source:
For further info. please contact:

The Trade Office veports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
~ the degree of import duty protection of local industry tends to be
low :

In the Trade Office’s opinion, Canadian export perfarmance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— other factor(s) described by the Trade Office as follows:
SURCHARGE IS PROVING MORE AN IRRITANT THAN A BARRIER. EXPORT
TRADE, HOWEVER, WILL BE EXHANCED BY AN ACCEPTABLE RESOLUTION OF
THIS PROBLEM. ‘ :

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office vreports to include:
- aggressive marketing on the part of Canadian Exporters
- use of Canadian Government export promotion activities
— competitive export pricing for this market
— Canada’s position as one of the feuw maJor sources of international
supply
- strong sectoral capability in Canada
- the availability aof competitive Canadian financing
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The Trade Office suggesfs that sourcing tools currently available
to them have some limitiations in particular:

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: ACTIVE CANVAS OF BUILDING SUPPLY WHOLESALERS & DISTRIBUTORS TO
CONSTRUCTION INDUSTRY.

Results Expected: ESTABLISHED INVENTORY OF CANADIAN PRODUCTS TO
SERVICE INDUSTRY TRADE.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: VISIT TO MICHIGAN STATE UNIVERSITY ENGINEERING DEPARTMENT TO
ASSESS NEW DEVELOPMENTS ON APPLICATIONS OF CEMENT COMPOSITES.

Results Expected: MARKET POSSIBILITIES FOR NEW CEMENT MATRIX
(COMPOSITES)

Activity: PURSUE REPRESNETATION FOR CANADIAN PRODUCTS ON INDIVIDUAL BASIS
WITH MANUFACTURERS REPS.

Results Expected: LOOK TO ESTABLISH 2 NEW WHOLESALE DISTRIBUT-
ORS AND 4 MANUFACTURERS’ REP APPOINTMENTS.

Activity: SOCIAL-BUSINESS MEETINGS WITH SALES AND DISTRIBUTDRS AND
MAJOR CONTRACTORS IN TERRITORY.

Results Expected: LOOK TO SUSTAIN VOLUME OF BUSINESS INFLUENCED
AND POSSIBLE %1/4 MILLION INCREASE IN’ EXPURT
BUSINESS.
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Submitted by Paosts by Region

Region: UNITED STATES

Micsion: &05 DETROIT \
Market: 577 UNITED STATES OF AMERICA

Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.

Subsector: 161 MANUFACT & MATERIAL PLANT, EGP.

Statistical Data On Next Year Current Year 1 Year Agao 2 Years Ago
Sector/sub-sector {Projected) {Estimated) .
Mkt Size(import) $ 6. 10M $ 4. 30M $  0.00M $ . . 0.00M
Canadian Exports % 1. 40M $ 1. 38M $ 0. OOM $ 0. OOM
Canadian Share 7. 80% 13. 00% 0. 00% 0. 00%
of Import Market
Major Competing Countries : Market Share
i) 265 JAPAN ‘ 050 %
ii) 128 GERMANY WEST 021 %
iii) 237 ITALY 012 %
iv) 354 NETHERLANDS 002 %
Cunulative 3 year export potential Fbr CDN praducts 100 $M AND UP
in this Sector/Subsector: '
Current status of Canadian exports:
Products/services for which there are o »: Current Tatal Imports
gaod market prospects , In Canadian $
i) MACHINE TOOLS A $ 155.00 M
ii) MATERIALS HANDLING $ 25.00 M

Progjects or portion of projects which are still in the planning

stage and for which Canadian companies might have reasonable praspects.

i) Project Name: JEFFERSON AVENUE CHRYSLER PLANT
DETROIT, MI .
Approximate Value: % M
Financing Source:
Far further info. please contact:
PETER WRIGHT (313)567-2340

ii) Project Name: MAZDA FORD PLANT FLAT ROCK, MI
Approximate Value: $ M . ‘
Financing Source:

For further info. please contact:
PETER WRIGHT (313) S5467-2340

Page: 160
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Prnjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Project Name: DETROIT CITY INDICATOR
DETROIT, Ml
Approximate Value: ¢ M
Financing Source:
For further info. please contact: '
PETER WRIGHT (313)5467-2340

The Trade Office reports that the following factors influence Canadian
capaort performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
= the unsuitability of Canadian products for this market

Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

— participation in trade fairs

-~ use of Canadian Government export promotion activities

— use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Dffice has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourc1ng tools currently available
to them have some limitiations in particular:

In support of Canadian exports in this sector (sub—éector) thé

Trade Office is currently engaged in activities which include‘\

Activity: CANVAS OF AUTOMOTIVE PLANT PURCHASING SECTDR FOR REGUESTS FOR
GUOTATIDNS ON PLANT MACHINERY.

Results Expected: NDTICE OF NEW REQUESTS AND REQUIREMENTS FOR
: MAJOR EXPANSION PROJECT.

For the next fiscal year, the Tréde Office is planning to
indertake the following new export support initiative(s) in this
sector (sub—sector): :

Activity: MAINTAIN CONSTANT CONTACTS WITH PURCHASING SECTOR IN AUTOMOTIVE,
PULP AND PAPER, CHEMICAL, HI-TECH-FOR NOTICE
OF NEW EGUIPMENT REGUIREMENMTS.

Results Expected: APPOINTMENT OF 2 NEW MANUFACTURERS’ REPS IN
PULP AND PAPER SECTOR AND OPPORTUNITY TO GQUOD-
TE ON NEW MACHINERY AND EQUIPMENT REQUIREM-
ENTS FOR THIS SECTOR.
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 605 DETROIT
Country: 577 UNITED STATES OF AMERICA
Highlights of Investment Environment
Estimated Value Of Equity Investment Estimated Value of Annual Direct Equity

In Canada From This Post Territory: Investments To All Destinations From
' This Post Territory:

$ 23 300.00 M $ 4 600.00 M

Country Destinations Of Direct Estm. Value % Of Annual Direct Equity
Equity Investment From Post $ CDN Investment Outflows By
Territory Category Of Investors

1. 265 JAPAN $ 0.00 M 1. Corporations : 65.00 7%
2. 075 CANADA $ 0.00 M 2. Institutional : 30.00 %
3. 434 TAIWAN t 2 0.00 M 3. Entrepreneurs : 20.00 %
4, 128 CERMANY WEST $ 1 700.00 M 4. Immigrant Entr.: 12.00 %

The Mission Has Reported Factors That Tend To Change
Dutward Flows Of Investment From The Post Terr:torg Includ:ng

~Corporate Search For Cheaper Production AndlDr Dperat:ng Costs
OQutside The Country

~Corporate Expansion To Seek New Markets
~Corporate Expansion To Serve Better Existing Markets
—Large Capital Pools Seeking Investment Outlets Abroad (e.g. 0il States)

The Mission Reports That Investors From The Post Territory Who Invest Abroad
In Manufacturing Tend To Invest In The Following Sector(s) Subsector(s)

~SECTOR(S) - ~ -SUBSECTOR(S)-

1. 008 TRANSPORT SYS, EGUIP. COMP, SERV. 081 AUTOMOTIVE

2. 0146 INDUSTRIAL MACHIN, PLANTS, SERV. 163 TOOLS & HARDWARE

3. 005 COMM. & INFORM. EGP.% SERV 056 ELECTRONIC COMPONENTS
4.

005 COMM. &% INFORM. EQP. % SERV - - 052 ‘WORKPLACE AUTOMATION
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Report: B4 - 88/89 "INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: &05 DETROIT

Country: 577 UNITED STATES OF AMERICA

Equity Proponsity Of Key Saurces Of Investment From This Territory

Corporations : Start-up Investment To Create New Enterprise (On A Joint Basis)
Institutional

Entrepreneurs : Start-up Investment To Create New Enterprise (On A Joint Basis)
Immigrant Entr.: ' .

Sector Preferences By Type Of Key Investors

Corporations : Portfolio Investment

Institutional : Portfolio Investment
Entrepreneurs : Portfolio Investment

Immigrant Entr. :

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

Sector : 016 INDUSTRIAL MACHIN.,PLANTS. SERV.
Subsector: 1461 MANUFACT & MATERIAL PLANT. EQP.

Reason(s):
GREATER AWARENESS OF CDN INDUSTRIAL EQUIP. & PROD. CAPABILITY TOGETHER
WITH CDN DOLLAR ADVANTAGE, OFFERS NEW OPPORTUNITY IN U.S. MAT. PROVEN
SUPERIORITY OF MAT. HANDLING CONVEYOR SYST. SHOULD ENABLE CDN MANUF.TO

Program Plans: -
EXPOSURE TO AUTOMOTIVE SECTOR I.E. INVESTMENT SEMINAR IN REGION
(DETROIT. INDIANAPQLIS). : .

Anticipated Results: NEW INVESTMENT ESTABLISHED IN CANADA

» (IDENTIFY 2ND TIER SUPPLIERS).

Sector : 008 TRANSPDRT SYS.EGUIP.COMP SERV.
Subsector 081 AUTDMDTIVE .

Reason(s)
DETROIT REMAINS THE CENTRE OF THE AUTOMOTIVE IND. IN NORTH AMERICA AND
DETROIT INDUSTRIALISTS HAVE AN INTIMATE KNOWLEDGE OF THE CDN AUTO IND.
& ARE ALERT TO TAKE ADVANT. OF NEW OPPORT.ON EITHER SIDE OF THE BORDER.
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Region: USA
Mission: 605 DETROIT

Country: 577 UNITED STATES OF AMERICA

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

Sector : 008 TRANSPORT SYS,EGUIP, COMP, SERV.
Subsector: 081 AUTOMOTIVE

Program Plans:
CONDUCT INTERVIEWS WITH SENIOR EXECUTIVES OF AUTO INDUSTRY{(BOTH PARTS
MANUFACTURERS & ASSEMBLERS)TO SOLICIT THEIR VIEWS & COMMENTS RE TRADE
POL ICIES, POTENTIAL IRRITANTS,ETC.

Anticipated Results: DOCUMENTED REPORTS TO BE FQRNARbED T0
OTTAWA REGARDING REACTION FROM INDUSTRY
TOWARDS CANADA.

Sector : 005 COMM. & INFORM. EGP. & SERV
Subsector: 0546 ELECTRONIC COMPONENTS :

Reason(s): ’
THE AUTOMOTIVE ELECTRONICS & CDMPONENTRY MARKET IS FORECAST TO INCREA-
SE BY MORE THAN 300% BETWEEN 1987 & 1997. MICHIGAN 15 AMONGST THE 3
FASTEST CROWING ELECTRONICS INDUSTRY AREAS IN THE U.S. A.

Program Plans:
ENCOURAGE POTENTIAL JOINT VENTURES IN CONJUNCTION WITH CANADIAN FORCES
TANK ACQUISITION PLANS AND IN DEVELOPMENT QF ARMORED FAMILY OF VEHIC-
LES FOR USA ARMY.

Anticipated Results: IDENTIFICATION UF SEVERAL‘POTENTIAL JOINT
VENTURE ARRANGEMENTS.

Sector : 005 COMM. & INFORM. EQGP. & SERV
Subsector: 052 WORKPLACE AUTOMATION ’

Reason(s): '
THE DETROIT-ANN ARBOR CORRIDOR IS CHARACTERIZED BY FAST GROWING EXPER-
TISE IN THE FIELD OF COMPUTER INTEGRATED MGF. SINCE CIM 1S BECOMING A
MAJOR ELEMENT IN WORLD-WIDE MFG COMPETITIVENESS, CDN REQUIREMENTS FOR

161,
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Regi on: USA
Mission: &05 DETROIT

Country: 577 UNITED STATES OF AMERICA

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results,

Sector : 005 COMM. & INFORM. EGP. & SERV
Subsector: 052 WORKPLACE AUTOMATION

Program Plans:
PARTICIPATE IN FOUR DETROIT BASED TRADE SHOWS BY SETTING UP INFORMA-
TION BOOTH IN CONJUNCTION WITH INVESTMENT CANADA PERSONNEL.

Anticipated Results: IDENTIFY POTENTIAL PROSPECTS & INCREASE
AWARENESS OF NEW DEVELOPMENTS IN AUTO
INDUSTRY IN CANADA.

Sector : 004 DEFENCE PROGRAMS, PRODUCTS, SERV

Subsector: 042 ARMAMENTS & VEHICLES

Reason(s): i
METRO DETROIT IS HEADGUARTERS FOR THE ONLY MAIN BATTLE TANK MANUFACTU-
RER IN THE USA & THE FOCAL POINT FOR OTHER MFR OF ARMORED COMBAT VEHI-
CLES & TACTICAL VEHICLES. THE M1 ABRAMS TANK IS A PRIME CANDIDATE IN

Program Plans:
MAILING CAMPAIGN DIRECTED AT THE COMPUTER AND ELECTRDNICS INDUSTRY IN
TERRITORY.

Anticipated Results: IDENTIFY DIRECT INVESTMENT AND POTENTIAL
JOINT VENTURE PARTNERS.

161d
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Other Investment Program Plans

Activity(ies): ‘
CONSULTANT ‘S STUDY AS TO HOW TO EXPAND INVESTMENT IN CANADA OF CROSS-
BORDER INVESTMENT FUND FLOW FROM FINANCIAL INSTITUTIONS IN TERRITORY.

Anticipated Results: DEVELOPMENT OF AN INVESTMENT DEVELOPMENT
PROGRAM SPECIFICALLY AIMED AT FINANCIAL
INSTITUTIONS IN TERRITORY.

Activity(ies):
MAINTAIN REGULAR CONTACT WITH LAYERS, ACCOUNTANTS.: BROKERS,: PORTFOLIO

MANAGERS IN ORDER .TO KEEP THEM APPRISED OF CHANGES IN INVESTMENT POLI-
Cy.

Anticipated Results: ENHANCED AWARENESS OF CANADA’S INVESTMENT
CLIMATE & OPPORTUNITIES AVAILABLE TO THEIR
OWN CLIENTS.

Activity(ies): ‘
CONDUCT SERIES OF INTERVIEWS BETWEEN CORP. SENIOR EXEC. IN TERRITORY AND
HOM/STC TO EXCH. VIEWS RELATING TO TRADE PROM. INDUSTRIAL DEVELOP.,BUSI-
NESS STRATEGY, EXPORT ACTIVITIES & OTHER PERTINENT ISSUES.

Anticipated Results: GATHER MKT INTELLIGENCE WHICH WILL BE FOR-
WARDED TO OTT. & OTHERS AS USEFUL BACKGROU-
ND INFO. IN FORMULATING APPROPRIATE POLICY
TO PROMOTE CDN INTEREST.

161e



DATE: 88/01/25

Report: B4
Region: USA
Mission:
Country:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Description:

Priority:
Sector:
Sub-Sector:
Location:

DEPARTMENT OF EXTERNAL AFFAIRS
88/89

605 DETROIT

577 UNITED STATES OF AMERICA

Investment Promotion Activities Proposals

050 SEMINARS

SEMINAR - MARKETING & INVESTING IN CANADA
4 Date: 10/88
005 COMM. & INFORM. EGP. & SERV

GRAND RAPIDS

REGIONAL SEMINAR

2

999 MWLTIPLE SECTORS
999 ALL SUB-SECTORS
INDIANAPOLIS

Date: 10/88

REGIONAL SEMINAR
1 5
999 MULTIPLE SECTORS

Date: 04&/88

DETROIT

070 ° OTHER PROMOTIONAL EVENTS

INFO BOOTH AT ADVANCED COMPOSITES CONFERENCE
9 Date: 11/89 '
012 PETROCHEM & CHEM PROD, EGP, SERV
DEARBORN, MI

INFO BOOTH (MICHIGAN TRUCK SHOW)

3 Date: 10/88

008 TRANSPORT SYS, EGUIP, COMP, SERV.

DETROIT

- INVESTMENT ACTIVITIES IN MISSIONS ABROAD
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Page:

Export and Investment Promotion Planning System

Type of Event

Location

Promotional projects proposed for the two following fiscal years.

Mission: 605 DETROIT
Sector: 001 AGRI & FOOD PRODUCTS & SERVICE
010 FAIRS

SOLO FOOD FAIR
S0L0 FOOD FAIR
ILLINDIS/INDIANA FARM EQUIPMENT SHOW

OUTGOING
CILT

.I1.T. MISSION
. I.T. MISSION
.I1.T. MISSION

020

024 INCOMING T
MI. . IND. , TOLEDO, OHIO TO WEST. FARM PROGRESS

MI. . INDIANA, TOLEDO, OHIO TO WEST. FARM. PROG.
Sector: 002 FISHERIES, SEA PRODUCTS & SERW. M

020 MISSION OUTGOING
OUTGOING SEAFOOD PRODUCTS MISSION

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

020 MISSION QUTGOING

DEFENCE PRODUCTS
DEFENCE PRODUCTS

024 MISSION INCOMING
INCOMING DEFENCE
INCOMING DEFENCE

Sector: 005 COMM. &

010 FAIRS

CONSTRUCTECH ‘89
AUTOFACT ’90

SEMINAR
SEMINAR

PRODUCTS MISSION
PRODUCTS MISSION

INFORM. EQGP. & SERV

ROBOT 13/VISION 7?0

Sector:

010 FAIRS

008 TRANSPORT SYS, EQUIP, COMP, SERV.

SAE CONFERENCE & EXPO
SAE CONFERENCE & EXPO
MICHIGAN TRUCK SHOW

020 MISSION OUTGOING
SAE CONFERENCE & EXPO

' DETROIT, MICHIGAN

DETROIT, MICHIGAN

" INDIANAPOLIS, INDIANA

MICHIGAN
MICHIGAN

. MICHIGAN

MICHIGAN

REGINA, SASK.
REGINA, SASK.

GRAND RAP IDS, MICH.
INDIANA & MICHIGAN
INDIANA & MICHIGAN
ONTAR10/QUEBEC .

ONTARIO/QUEBEC

DETROIT, MICHIGAN
DETROIT, MICHIGAN
DETROIT, MICHIGAN

DETROIT, MICHIGAN
DETROIT, MICHIGAN
DETROIT, MICHIGAN

DETROIT, MICHIGAN

162

Date

0589
0590
1289

1189
0490
04689
1190

04690

0489

0491

0990

0989

0590

0589

1089
1190
04690

0270
0271
1070

0270
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Export and Investment Pramotion Planning System

Type of Event

Lacation

Promational projects proposed for the two following fiscal years.

Mission:

Sector:

605 DETROIT

008 TRANSPORT SYS. EGUIP, COMP, SERV.

020 MISSION OUTGOING

SAE CONFERENCE

RECEPTION

024 MISSION INCOMING

INC. MISS. FM MI.
INC. MISS. FM MI.

Sector:

010 FAIRS

» IN., TOLEDO, OHIO TO INT’L BOAT SHOW
» INDIANA, TOLEDO, OHIO TO BOAT SHOW

009 FOREST PRODUCTS, EGUIP, SERVICES

ANNUAL MICH. LUMBER & BUILDING MAT. AsOC. EXPO.
LOGGING CONGRESS, MARGUETTE MICHIGAN

020 MISSIDN OUTGOING

LUMBER SEMINAR
LUMBER SEMINAR

Sector:

010 FAIRS

012 PETROCHEM & CHEM PROD. EGP, SERV

ADVANCED COMPOSITES CONF.

Sector:

010 FAIRS
AUTOFACT ‘89

013 CONSUMER PRODUCTS

CONTRACT FURNITURE SHOW

OUTGOING APPAREL MANUFACTURERS MISSION
OUTGOING RESIDENTIAL FURNITURE MANUFACTURING MISS.

INC. MISS. FROM MI., INDIANA, TOLEDO, OHIO TO IiDEX'?O

. IN., TOLEDO, OHIO TO CDN FESTIV. FASH
»-IN., TOLIDO, OHIO TO FURNITURE MART
» IN. , TOLEDO, OHIO TO IIDEX’91

» IN. , TOLEDO, OHIO TO FURNITURE MART
INDIANA & TOLEDO, OHIO TO CDN FUR

» INDIANA, TOLEDO, OHIO TO SPORT. G0OODS
» INDIANA, TOLEDO, OHIO TO FURNIT. SHOW

020 MISSION OUTGOING

024 MISSION INCOMING
INC. MISS. FM MI.
INC. MISS. FM MI.
INC. MISS. FM MI.
INC. MISS. FM MI.
INC. MISS. FM MI.
INC. MISS. FM MI.
INC. MICC. FM MI.
INC. MISS. FM MI.

BUYERS MISS. FM

» IN. » TOLEDO, OHIO TO FURNITURE MART
MICH. & INDIANA TO APPAREL MANUFACT.

MISS. FM MI., IND. . TOLEDO. OHIO TO CDN INT‘L FUR FAIR

DETROIT, MICHIGAN

TORONTO
TORONTO

MICHIGAN
MARGUETTE, MICHIGAN

MICHIGAN
MICHI GAN

DEARBORN, MICHIGAN

DETROIT, MICHIGAN
DETROIT. MICHIGAN

DETROIT, MICHIGAN
TROY, MICHIGAN

TORONTO
TORONTO
TORONTO
TORONTO
MONTREAL
MONTREAL
MONTREAL
TORONTO
MONTREAL :
ONTARIO/GUEBEC
MONTREAL

Page: 163 -

Date

0291

0191
0190

0190
0989

0989
0990

1189

1189
1089

0889
0890

1190
0391
0191
1191
0691
0589
0290
0190
0690
0690
0590
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Export and Investment Promotion Planning System
Type of Event Location
Promotional projects proposed for the two following fiscal years.
Mission: 605 DETROIT
Sector: 013 CONSUMER PRODUCTS
024 MISSION INCOMING
INC. MISS. FM MI., IN. , TOLEDO, OHIO TO FESTIV.0OF FASH. TORONTO
Sector: 015 CONSTRUCTION INDUSTRY |
024 MISSION INCOMING '
MISS. FM MI., IN. , & TOLEDGO,OHIO TO ASHRAE DALLAS, TEXAS
Sector: 999 MULTIPLE SECTORS
020 MISSION OUTGOING . :
NEBS MISSION A DETROIT
NEBS MISSION DETROIT, MICHIGAN
NEBS MISSION ' DETROIT, MICHIGAN
REP LDCATOR PROGRAM- . TOLEDO, OHIO
NEBS MISSION ‘ DETROIT, MICHIGAN

Page: 164
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0390

0290

0489
0990
0590
1189
1089
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88/89 Trade and Economic Dverview
Missian: A0&6 LOS ANGELES
Country: 577 UNITED STATES OF AMERICA

LOS ANGELES & SOUTHERN CALIFORNIA HAVE CONTINUED THEIR RAPID
GROWTH TOWARDS BECOMING THE PRE-EMINENT FINANCIAL & INDUSTRIAL
LOCALES WEST OF MANHATTAN & ARE RAPIDLY CHALLENGING NEW YORK AS
A CENTER OF AMERICAN INFLUENCE. LOS ANGELES WHICH HAS LONG BEEN
ASSOCIATED AS A SHOW BUSINES TOWN HAS SHAKEN THIS SOMETIMES PRE-
JORATIVE IMAGE IN DEED IF NOT IN PERCEPTION. WITH OVER 190 INTER-
NATIONAL BANKS LA IS THE AMERICAN WINDOW ON THE RAPIDLY EMERGING
PACIFIC FINANCIAL MARKETS & IT NOW BOASTS MORE MANUFACTURING OUT-
PUT & JOBS THAN NEW YORK & CHICAGO COMBINED. THE SHIFT OF HIGH
TECHNOLOGY SOUTHWARD FROM THE SILICON VALLEY WILL CERTAINLY AD-
VANCE SOUTHERN CALIIFORNIA’S PURSUIT OF ITS PLACE ON THE WORLD,S
SHORT LIST OF ECONOMIC CAPITALS. AT THE SAME TIME ARIZONA CON-
TINUES ITS "SUN BELT" GROWTH & IS UNDERGOING A RADICAL CHANGE
FROM BEING A WINTER VACATRION/RETIREMENT PLACE TO BEING A MAJOR
HIGH TECH & INDUSTRIAL STATE. ECONOMIC PROSPECTS THROUGHOUT THE
REGION ARE UNDOUBTEDLY TIED TO THE HEALTH OF THE BROADER
AMERICAN ECONOMY. HOWEVER, THE SOUTHERN CALIFORNIA ECONOMY. OF ITS
OWN LARGER THAN CDA’S HAS A CAPACITY TO RESPOND MORE QUICKLY TO
DEVELOPMENTS AS BUSINESS ENTERPRISES ARE OF A MORE SCALE (ON AN
INDIVIDUAL BASIS). WITH THE POTENTIAL OF LOWER JAPANESE SALES IN-
TO THE USA AS A RESULT OF DEVALUATION AND STIFFER AMERICAN RESIS-

- TANCE TO JAPANESE COMPETITION WILL ASSIST CALIFORNIANS IN ADJUST-
ING TO & PROFITING FROM CHANGED COMMECIAL REALITIES.
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Expoert and Investment Promotion Planning System
REPT: SYN-GEO 88/89 A. Post export program priorities
Region:‘UNITED STATES
Mission: 606 LOS ANGELES
Market: 577 UNITED STATES OF AMERICA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 008 TRANSPORT SYS, EQUIP, COMP. SERV. .
REASONS: CONSTRUCTION OF MAJOR URBAN TRANSIT SYSTEMS. SOME 8 MILLIDN REGISTERED
MOTOR VEHICLES.

2. 008 TRANSPORT SYS, EQUIP, COMP, SERV.

REASONS: CONTINUED USA DEFENSE EXPENDITURES FOR THE C—l7 PROGRAM, THE ADVANCED
TACTICAL FIGHTER, & NASA‘S AEROSPACE PLANE, PLUS THE MS-11 PROGRAH
OFFER EXCEPTIDNAL OPPORTUNITIES.

3. 013 CONSUMER PRDDUCTS

REASONS: WITH LARGE, AFFLUENT POPULAT ION, DEMAND FOR APPAREL PRUDUCTS 18 VIR-
TUALLY WITHOUT LIMIT. :

4., 005 COMM. & INFORM. EGP. & SERV .

REASONS: 'AS A CENTRE FOR HIGH TECHNOLOGY. & VERY HIGH RECEPTIVENESS FOR THE PC
REVOLUTION: 5. CALIFORNIA IS MAJOR TARGET FOR BOTH LDCAL SALES. & IN-
CREASINGLY NATIONAL SALES.

The most important current Canadian export sectors to fhis
market are (based on actual export sales):

1. 004 DEFENCE PROGRAMS, PRODUCTS, SERV
002 FISHERIES,SEA PRODUCTS & SERV..

009 FOREST PRODUCTS. EGUIP, SERVICES

Rl S

007 POWER & ENERGY EQUIP. & SERV.
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88/89 Sector/Sub~Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: &0&6 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 001 AGRI & FOOD PRODUCTS & SERVICE
Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year, 1 Year Ago 2 Years Ago
Sector/sub~-sector (Projected) (Estimated) g
Mkt Size(import) $ 20720. O0OM $20700. OOM $20620. OOM $18380. OOM
Canadian Exports ¢ 229. OOM $ 225. O0OM $ 218. OOM $ 204.00M
Canadian Share 0.01% 0. 01% 0.01% 0.01%
of Import Market
Magjor Competing Countries : Market Share
i) 620 EUROPE - . 050 %
ii) 011 AUSTRALIA - 010 %
iii) 370 NEW ZEALAND 010 %
iv) 605 ASIA OR FAR EAST 005 %
v) 614 SOUTH AMERICA 005 *
vi) &16 OTHER COUNTRIES 030 %
Cumuvlative 3 year export potential for CDN products 100 ¢M AND WP

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects : In Canadian ¢

i} ALL FOOD PRODWKCTS - % - 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub~sector).

In the Trade Office’s opinion, Canadxan export performance in this sector
(sub~sector) in this market is lower than optimum mainly because of:
- market prospect which are relatively new and have not uet been
explored adequately by Canad:an exporters )
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MISSION: 606 LOS ANGELES COUNTRY: 577 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

— use of Canadian Government export promotion activities

— use of provincial governments export promotion activities

— competitive export pricing for this market

- strong sectoral capability in Canada

— the availability of competitive Canadian fxnancxng

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

flegian: UNITED STATES‘

Mission: 606 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Seetor: 002 FISHEﬁIES,SEA PRODUCTS & SERWV.

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sec tor (Projected) (Estimated)
Mkt Sizel{import) $ 1431. OOM ¢ 1337. OOM $ 1534. OOM $ 1305. OOM
Canadian Exports ¢ 40. OOM $ 38. OOM $ 41. OOM $ 37. 20M
Canadian Share 0. 00% 0. 00%Z 0. 00% 0. 00%
of Import Market '
Hajor Competing Countries Market Share
i) 349 MEXICO 033 %
ii) 614 SOUTH AMERICA 033 %
iii) 410 NORWAY 027 %
iv) 093 DENMARK 027 %
v) 011 AUSTRALIA : 015 %
vi) 370 NEW ZEALAND 015 %
Cumulative 3 year export potential far CDN products 30-60 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which thererare ‘ Current Total Imports
good market prospects , ' In Canadian $

i) ALL SEAFOOD o $ - 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—~sector) in this market is lower than optimum mainly because of:
~ market prospect which are relatively new and have not get been
explored adequately by Canadian exporters
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MISSION: &06 LOS ANGELES - . COUNTRY: 577 WNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- support provided by the PEMD program

- participation in trade fairs

-~ participation in trade missions

- use of Canadian Government export promotion activities

- competitive export pricing for this market -

- strong sectoral capability in Canada

- the availability of competitive Canadian financing
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED SfATES

Mission: 606 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 004 DEFENCE PROGRAMS,PRODUCTS, SERV
Subsector: 041 AEROSPACE & MARINE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) . :
Mkt Sizel(import) $ 1000. OOM $ 1000. OOM ¢ 1000. OOM $ 1000. OOM
Canadian Exports ¢ S500. OOM $ 400. OOM $ 360. OOM $ 400. 00M
Canadian Share S50. 00% 40. 00% : 36, 00% 40. 00%
of Import Market .
Major Competing Countries Market Share
i) 977 UNITED STATES OF AMERICA - 080 %
ii) 237 ITALY S ‘ 006 7
iii) 507 SWEDEN 002 %
iv) 265 JAPAN ’ E ; 002 %
v) 2468 KOREA ‘ . - e » 001 %
vi} OIIFAUSTRALIA R 001 %
Cumulative 3 year export potential for CDN products 100 M AND UP

invthis Sector/Subsector:

Current status of Canadian exports: " Well established and growing .

Products/services for which there are . Current Total -Imports

goad market prospects : In Canadxan $

i} FUSELAGE . ) : $ 0.00 M

ii) MAIN WINGS $ - 0.00 M

iii) AILERONS $ 0.0 M

iv) LANDING GEARS % 0.00 M

v) SPARS" ! 0.00 M

vi) PRECISION PARTS $ 0.0 M

vii) N.B. COMPOSITE TECHNOLOGY IS THE NEW. LEADING EDGE ¢ 0.00 M

$ 0.00 M

viii) FOR COMMERCIAL/MILITARY AIRCRAFTS PARTS.

Progects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: ADVANCE TACTICAL FIGHTER
Approximate Value: $ 50000 ™
Financing Source: 025 OTHER
For further info. please contact:

TDU
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MISSION: 606 LOS ANGELES COUNTRY: 577 UNITED STATES OF AMERICA

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: USAF C-17 CARGO
Approximate Value: $ 45,000 M
Financing Source: 025 OTHER
For further info. please contact:

TDU

iii) Project Name: MD-11 COMMERCIAL AIRLINES
Approximate Value: ¢ 15000 M
Financing Source: 025 OTHER
For further info. please contact:
TDU

iv) Project Name: NASA AEROSPACE PLANE
. Approximate Value: $ 3000 M
Financing Source: 025 OTHER
For further info. please contact:
TDU

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
— other factor(s) described by the Trade Office as follouws:
MAIN AIRFRAME SUPPLIERS ARE CANADAIR. FLEET. CAP AND DDUGLAS OF

CANADA. BRISTOL HAS POTENTIAL. MONASCO AND DOWTY PRODUCE LANDING
GEARS.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadtan Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use aof Canadian Government export promot1on activities

— use of provincial governments export promotion activities

— competitive export pricing for this market

- strong sectoral capability in Canada

- the existence of a bilateral economic/trade arrangement between‘
Canada and this country

In support of Canadian exports in this sector (sub—sectof) the
Trade Office is currently engaged in activities which include:

Activity: DIRECT MAIL PROGRAM TO MAJOR u.s. PLAYERS

Results Expected: INCREASE U.S. AWARENESS OF CANADIAN SUPLIERS



02/01/88 DEPARTMENT OF EXTERNAL AFFAIRS Page: 172
Export and Investment Promotion Planning System
MISSION: 606 LOS ANGELES - COUNTRY: 577 UNITED STATES OF AMERICA

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: UPDATE OVERVIEW REPORT OF U.S. DEFENCE CONTACTS AND MAIL TO
CANADIAN EXPORTERS.

Results Expected: INCREASE CDN AWARENESS OF U.S.‘CONTACTS.
Activity: COLLECT AND MAINTAIN A SUPPLY OF CANADIAN COMPANY BROCHURES.
Results Expected:
For the next fiscal year, the Trade Office is planning to
vndertake the following new export support initiative(s) in this
sector (sub—sector): .

Activity: INCREASE NUMBER OF LOCAL REPS OF CANADIAN FIRMS

Results Expected: TARGET — INCREASE NUMBER OF LOCAL REPS OF CA—
) NADIAN AEROSPACE FIRMS BY 2 OR 3.

Activity: SERIES OF U 5. INDUSTRY VISITS BY OFFICE TO UNCOVER BID OPPORTUN-
ITIES. . :

Results Expected: TARGET- UNCOVER 2 TO 3 NEW U. 8. FIRMS WITH
. AEROSPACE REQUIREMENTS.

Activitg: ATTEND U.S. INDUSTRY ‘VENDOR‘’ DAYS AND SUPPLY RELEVANT
LITERATURE.

Results Expected:
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES
Mission: 606 LOS ANGELES
Market: 577 UNITED STATES OF AMERICA
Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV
SSiubsector: 043 ELECTRICAL & ELECTRONIC

Statistical Data On Next Year  Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) ' v
Mkt Size(import) $ 1000.00M $ 1000. 0OM $ 1000.00M  $ 1000.00M
Canadian Exports ¢ 275. 00OM $ 250. OOM $ 200.00M $ 250.00M
Canadian Share 27. 50% 25. 00% - 20. 007 . 25.00%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA . ' , 085 %
ii) 051 UNITED KINGDOM : ) 004 %
iii) 128 GERMANY WEST ] . 004 %
iv) 038 BELGIUM ‘ : ’ : 002 %
v} 410 NORWAY - 002 %
vi) 265 JAPAN : 002 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are ‘ Current Total Imports
goaod market prospects In Canadian %
i) ELECTRO-OPTICS ' $ 0.00 M
ii) CABINETRY $ 0.00 M
iii) PCBS ) $ 0.00 M
iv) HYBRID CIRCUITS $ 0.00 M
v) TEST EQUIPMENT $ o.00 M
vi) SUB-SYSTEMS $ 0. M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).




f"

22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS Page: 174
Export and Investment Promotion Planning System
MISSION: 604 LOS ANGELES 2 - COUNTRY: 577 UNITED STATES OF AMERICA -

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
-~ other factor(s) described by the Trade Office as follows:
CANADIAN COMPANIES ARE NOT TERRIBLY AGGRESSIVE IN THIS MARKET AND
GENERALLY DO NOT FOLLOW-UP LEADS.

Some Canadian exporters to this market in this sector{(sub—sector)
have enjoyed suvccess previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

-~ support provided by the PEMD program

- participation in trade fairs

-~ participation in trade missions

- vuse of Canadian Government export promotion activities

- vuse of provincial governments export promotion actxvxtxes

- competitive export pricing for this market

- strong sectoral capability in Canada

—~ the existence of a bilateral economic/trade arrangement between

Canada and this country

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: DIRECT MAIL PROGRAM TO MAJOR U.S. PLAYERS.

|
|
|

Results Expected:.INCREASE US AWARENESS OF CANADIAN SUPPLIERS

Activity: UPDATE OVERVIEW REPORT OF US DEFENCE CONTACTS AND MAIL 70O
CANADIAN SUPPLIERS

Results Expected: INCREASE CANADIAN AWARENESS 0OF US CONTACTS.
Activity: COLLECT AND MAINTAIN A SUPPLY OF CANADIAN COMPANY BROCHURES.
Results Expected: .
For the next fiscal year., the Trade Office is planning to
undertake the following new export support 1n1t1at1ve(s) in this
sector (sub-sector):

Activity: INCREASE NUMBER OF LOCAL REPS OF CANADIAN FIRMS.

Results Expected: TARGET — INCREASE NUMBER OF LOCAL REPS OF CA-
NADIAN ELECTRONICS FIRMS BY 5-10
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MISSION: 606 LOS ANGELES _ COUNTRY: 577 UNITED STATES OF AMERICA
For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (suvb-sector):

Activity: SERIES OF US INDUSTRY VISITS BY OFFICE TO UNCOVER BID OPPORTUNI—
TIES. :

Results Expected: TARGET — UNCOVER 25 NEW US FIRMS WITH ELECTR-
ONICS REGUIREMENTS. '

Activity: ATTEND US INDUSTRY VENDOR DAYS AND SUPPLY RELEVANT LITERATURE.
Results Expected:




22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS

Export and Investment Promotion Planning System

88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 606 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

Subsector: 999 ALL SUB-SECTORS

1 Year Ago

Btatistical Data On Next Year Current Year
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) % 50. OOM $ S50. OOM % 50. OOM
Canadian Exports $ 2. 00M ¢ 0. OOM $ 0. OOM
Canadian Share 4. 00% 0. 00% 0. 00%
of Import Market
Major Competing Countries Market
i) 577 UNITED STATES OF AMERICA
ii) 051 UNITED KINGDOM
iii) 265 JAPAN
iv) 128 GERMANY WEST
v) 112 FRANCE
vi) 011 AUSTRALIA
3-5 &M

Cumulative 3 year export potent:al for CDN products
in this Sector/Subsector: -

Current status of Canadian exports:

Products/services for which there are
good market prospects
i) SPACE RESEARCH
ii) MARITIME RESEARCH
iii) I) AF SPACE -DIVISION LA
iv) 2) NAVAL OCEAN SYSTEMS CENTER SAN DIEGD

sRen

Projects or portion of prOJects whxch are still in the planning

Page: 1746

2 Years Ago

$ 50. OOM
$ 0. OOM
0. 00%

No Export results to date’

Current Total Imports
In Canadian %

0.00 M

2388
IXI

stage and for which Canadian companies might have reasonable prospects.

SDI (STRATEGIC DEFENCE INITIATIVE)
% 3000 M

i) Project Name:
Approximate Value:
Financing Source:
For further info.

TDU

please contact:

ADI (AIR DEFENCE INITIATIVE)
$ 2000 M

ii) Project Name:
Approximate Value:
Financing Source:
For further info.

please contact:
TDU L
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Progjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Project Name: SBR(SPACE-BASED RADAR)
Approximate Value: $ 1000 M
Financing Source:

For further info. please contact:
TDU

The Trade Dffice reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub~sector) in this market is lower than optimum mainly because af:
— a lack of interest in the market on the part of Canadian exporters
— the apparent limited sectoral capability in Canada compared to other
competing export countries

Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a resuvlt of a variety of
factors which the trade office reports to include:

— No factors reported by mission

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: FIRST USAF SPACE DIVISION WORKING GROUP DEC. 1 AND 2, 1987
FOR SPACE SUBSYSTEMS IN ALBEGUERGUE.

Results Expected: TARGET - 1 OR 2 DEVELOPMENT PROJECTS..
For the next fiscal year., the Trade Office is'planning to
undertake the following new export support initiative(s) in this

sector (sub-sector):

Activity: SET UP BRIEFING AT NAVAL OCEAN SYSTEMS CENTER (NOSC) IN SAN DIECO
ON DEVELOPMENT SHARING PROPOSALS.

Results Expected: TARGET - 1 OR 2 DEVELOPMENT PROJECTS.
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88/89 Sector/Sub~Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 606 LOS ANGELES

Market: 577 UNITED SfATES OF AMERICA
Sector: 005 COMM. & INFORM. EQP. & SERV

fivbsector: 054 COMPUTERS., SOFTWARE & SYSTEMS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated)
Mkt Sizel(import) ¢ 5200. OOM $ 4500. OOM $ 4000. OOM % 3800. 00M
Canadian Exports ¢ 25. OOM $ 20. OOM $ 12.00M $ 10. OOM
Canadian Share 0. 50% 0. 40% . 0.30% 0.30%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 070 %
ii) 245 JAPAN 010 %
iii) 268 KOREA 010 %
- Cumulative 3 year export potential for CDN products 460-100 $M

in this Sector/Subsector: -

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects , ‘ In Canadian $
i) VERTICAL SOFTWARE . $ 0.00 M
ii) PERIPHERALS $ - 0.00M
iii) ACCESSORIES , ' $ o0 M

The Trade Office reports that the following factors influence Canadian
export performance in this_market for this sector (sub-sector).

In the Trade Office’s opinion.VCanadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
- No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

~ No factors reported by mission
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The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: MARKET REPORT ON VERTICAL SOFTWARE.

Results Expected:
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88/89 Sector/Sub-Sector Highlights: .
Spbmitted by Posts by Region

Region: UNITED STATES

Mission: 606 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 005 COMM. & INFORM. EQP. & SERV
Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 12000. OOM $10000. OOM $ 2000. OOM $ 7500. OOM
Canadian Exports $ 20. OOM $ 15. OOM $ 10. OOM $ 8. 00OM
Canadian Share 0. 20% 0. 20% - 0. 204 0.10%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 085 %
ii) 245 JAPAN 005 %
iii) 268 KOREA 005 %
iv) 349 MEXICO 003 %
Cumvlative 3 year export potential for CDN products 60-100 €M

in this Sector/Subsector:
Current status of Canadian exports:

Products/services for which there are Current Total Imports

good market prospects - In Canadian %
i) CATV v _ $ - 0.00 M

ii) OFFICE AUTOMATION $ ‘ 0.00 M
iii) TELECOMMS ' , $ - o.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
b ] E

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed svccess previously as a result of a variety oF
factors which the trade office reports to include:

- No factors reported by mission
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The Trade Office suggests that sourcing fools currently available
to them have some limitiations in particular:

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: REPORT ON 0S/2 ADOPTION IN S. CALIFORNIA

Results Expected: INFORMATION ON 0S/2 ADOPTION TO BETTER
TARGET BUSINESS ACTIVITY.



22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS Page: 182

Export and Investment Promotion Planning System

88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES
Mission: &0&6 LOS ANGELES
Market: 577 UNITED STATES bF AMERICA
Sector: O00&6 ELECTRONICS EQUIP. & SERV

Subsectar: 062 INSTRUMENTATION

Statistical Data On Next Year Current/Year 1 Year'Aéu 2 Years Ago
Sectar/sub—sec tor (Projected) (Estimated)
Mkt Size(import) $ 3100. OOM $ 3000. OOM % 2800. OOM $ 2500. OOM
Canadian Exports $ 55. OOM $ 50. OOM $ S50. OOM $ 40. OOM
Canadian Share 1.75% 1. 70% - 1.80% 1. 60%
of Import Market ’
Majaor Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 070 %
ii) 265 JAPAN ’ 010 %
iii) 248 KOREA o008 %
iv) 434 TAIWAN o008 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are ] ’ : Current Total Imports
good market praspects . In Canadian $
i) COMPONENTS . $ - 0.00 M
ii) MICROELECTRONICS . ' $ . 0.00 M
0.00 M

iii) INSTRUMENTS $
The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
- Np factors reported by mission

Some Canadian exporters to this market in this sectar(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

= No factors reported by mission
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The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: MARKET REVIEW OF COMPUTER SECTOR.
Results Expected: ENHANCED REFERENCE BASE.

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in . this
sector (sub-sector): .

Activity: CONTINUED CLOSE COOPERATION WITH TIP PROGRAM.

Results Expected: EFFECTIVE EARLY WARNING ON INDUSTRY DEVELOP-
MENTS. : g
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88/8% Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 606 LOS ANGELES .

Market: 577 UNITED STATES OF AMERICA
Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.

Subsector: 081 AUTOMOTIVE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sec tor (Projected) (Estimated) :
Mkt Size(import) $ 1. 10M $ 1. OOM $ 900. OOM ¢ B800.00M
Canadian Exports $ 70. OOM $ &60. OOM $ 55. OOM $ S0. OOM
Canadian Share &. 3&6% &. 004 6.11% : 6. 25%
of Import Market . -
Major Competing Countries Market Share
1) 265 JAPAN ' 028 %
ii) 268 KOREA ' 021 %
iii) 577 UNITED STATES OF AMERICA . 014 %
iv) 434 TAIWAN 012 %
v} 128 GERMANY WEST 01t %
Cumvlative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects In Canadian %
i) HARD PARTS _ $ - 0.00M
ii) ACCESSORIES $ 0.00 M
iii) SERVICE EGUIPMENT - $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
low -

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- difficulties in obtaining credit facilities in Canada
~ market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters ’ '
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

— participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market studq
of this sector (sub-sector) would enhance the knowledge of
Cenadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ sourcing assistance from Canadian federal/provincial governments
departments
~ product/service information from Canadian companies
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STAfES

Mission: &60& LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.
Subsector: 082 URBAN TRANSIT

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated) :
Mkt Size(import) % 350. OOM $ 300. OOM $ 100. 00M $ 100.00M
Canadian Exports ¢ 30. OOM $ &. OOM % S. OOM $ 6. OOM-
Canadian Share - 8. 60% 2. 00% - 9.00% 6. 00%
of Import Market- .
Major Competing Countries Market Share
i) 265 JAPAN ‘ 071 %
ii) 128 GERMANY WEST 015 %
iii) 237 ITALY 004 %
iv) 112 FRANCE 004 %
v) 577 UNITED STATES OF AMERICA 005 %
vi) 268 KOREA . 003 %
Cumulative 3 year export potentzal for CDN products 100 M AND ULP

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for wh1ch there are Current Total Imports
good market prospects In Canadian $
i) HEAVY RAIL VEHICLES $ 0.00 M
ii) LIGHT RAIL VEHICLES $ 0.00 M
iii) CONTROL SYSTEMS $ 0.00 M
iv) CONSULTING SERVICES $ 0.00 M
v) TRAINING PROGRAM % 0.00 M

Projects or portion of pro)ecté which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: METRO RAIL SUBWAY
Approximate Value: $ 3.5 M
Financing Source:

For further info. please contact:
POST
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: LOS ANGELES-LONG BEACH LIGHT RAIL
Approximate Value: $ 700 M
Financing Source:
For further info. please contact:
POST

iii) Project Name: CENTURY LINE EXTENSION
Approximate Value: $ 300 M
Financing Source:

For further info. please contact:
POST

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- there are import restrictions which can present significant problems

In the Trade Office’s opinion, Canadian export performance in this sectar
(sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing ,
- non-tariff protectionist measures which are difficult to avercome
-~ other factor(s) described by the Trade Office as follows:
REFERS TO H: U.S - BUY AMERICA ACT.

Some Canadian exporters to this market in this sector{sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

— participation in trade fairs :

- participation in trade missions

- use of Canadian Government export promation activities
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88/89 Sector/Sub~Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 606 LOS ANGELES

Market: 3577 UNITED STATES OF AMERICA

Sector: 009 FOREST PRODUCTS, EQUIP, SERVICES

Subsector: 092 WOOD AND WOOD PRODUCTS

Btatistical Data On Next Year

Sector/sub-sec tor (Projected)
Mkt Size(import) % 3. 50M
Canadian Exports ¢ 2. OOM
Canadian Share 57. 00%

of Import Market
Major Competing Countries

i) 192 PEOPLE’S REP OF CHINA
ii) 553 UNION OF SOVIET SOC REP
iii) 068 CHILE '
iv) 175 HONDURAS

Cumulative 3 year export potential for CDN products

in this Sector/Subsector:

Current status of Canadian exports:

Current Year

(Estimated)

$ 3. 30M

$ 1. 90M
58. 00%

1 Year Ago
$ 3. 10M
$ i. B0OM

- 98. 00%

Market

2 Ye

$
$

‘Share

001 %
001 %
001 %
001 %

100 $M AND UP

Well established and growing

Products/services for which there are

qond market prospects
i) SHINGLES/SHAKES
ii) TREATED WOOD PRODUCTS
iii) HARDWOOD LUMBER
iv) MILLWORK -

Page: 188

ars Ago

2. 80M
i.70M
61. 00%

Current Total Imports
In Canadian &

YR X

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: N
Approximate Valve: $
Financing Source:

For further info. please contact:

273. 00
240. 00

- 150. 00

107. 00

M
M
M
M
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainlg because of:
— non competitive pricing
-~ other factor(s) described by the Trade Office as follouws:
LUMBER EXPORTS TO THE U.S. ARE SUBJECT TO A 15% CDN EXPORT TAX F.
0. B. MILL PRICE; SHAKES AND SHINGLES ARE SUBJECT TO 35% DUTY WHI-
CH IS TO BE PHASE OUT OVER S YEARS.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a varietg of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

— participation in trade fairs

- participation in trade missions

-~ use of Canadian Government export promotion activities

— use of provincial governments export promotion activities

— competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive mérﬁet study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market. .

The Trade Office suggests that SDUTCIHQ tools currently available
to them have some limitiations in particular

In support of Canadian exports in this sector (sub-sectoer) the
Trade Office is currently engaged in activities which includE'

Activity: RECONSIDER POSSIBILITY OF ESTABLISHING A WOODWORKING MACHINERY
CONSORTIUM

Results Expected:

Activity: MONITOR INTRODUCTION OF WOOD SUBSTITUTE MATERIALS
PARTICULARLY STEEL

Results Expected:

Activity: FOLLOW-UP ON POTENTIAL FORESTRY REQUIREMENTS IN ARIZONA.

Results Expected:
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this

sector (sub—sector):

éctivity: ASSIST WITH IMPLEMENTATION OF NEW $21 MILLION FEDERAL MARKET
PROGRAM OR CEDAR SHAKES AND SHINGLES.

Results Expected:

Activity: IDENTIFY SCOPE FOR INTRODUCTION OF MORE MANUFACTURED WOOD PROD-
UcTs.

Resﬁlts Expected:
Activity: UNDERTAKE RESEARCH TOWARDS INTRODUCTION OF A PINE SHAKE.

Results Expected:
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88/89 Sectar/Sub-Sector Highlights
Submitted by Pasts by Region

Region: UNITED STATES

Mission: &40& LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 011 DOIL & GAS EQUIPMENT, SERVICES
Subsector: 114 MACHINERY AND EQUIPMENT

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Praojected) (Estimated) :
Mkt Size(import) % 50. OOM $ 48. OOM $ 75. OOM $ 80. OOM
Canadian Exparts $ 7. OOM $ &. OOM $ 12. OOM $ 15. OOM
Canadian Share 14, 00% 12. 507 16. 00% 18. 75%
af Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 060 %
ii) 268 KOREA : . 011 %
iii) 128 GERMANY WEST 010 %
iv) 265 JAPAN L 005 %
v) 051 UNITED KINGDOM 002 %
Cumulative 3 year export'potential far CDN products 15-30 $M

in this Sectar/Subsectar:

Current status of Canadian exparts: Small but expanding
Products/services faor which there are Current Total Imparts
good market praspects - In Canadian &
i) INSTRUMENTATION % 0.00 M
ii) FILTERS, PURIFYING PARTS $ 0.00 M
iii) DRILL SITS $ 0.00 M
iv) DRILLING. BORING EQUIPMENT % 0.00 M
v) BSOFTWARE (DATA COLLECTIOIN) $ 0.00 M

Projects ar partion aof projects which are still in the planning
stage and far which Canadian companies might have Teasanable praspects.

i) Project Name: OFFSHORE OIL DEVELOPMENTS IN SANTA BAR-
BARA CHANNEL., ON HOLD FOR TIME
Appraoximate Value: $ 500 M o
Financing Saurce: 025 OTHER
Far further infao. please cantact:
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: BEING DUE TO ENVIRONMENTAL RESTRICTIONS
Approximate Value: $ M
Financing Source:
For further info. please contact:

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
In the Trade Dffice’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
-~ market prospect which are relatively new and have not yet been
" ‘explored adequately by Canadian exporters
. ="other factor(s) described by the Trade Office as follows:
GENERALLY LOW VOLUME OF ACTIVITIES IN DRILLING SECTOR.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters

~ support provided by the PEMD program

- participation in trade fairs

- use of Canadian Government export promotion activities

-~ strong sectoral capability in Canada
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 606 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS
Subsector: 113 PETROLEUM AND PRODWKTS

Htatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

Bector/sub—sector (Projected) (Estimated)
Mkt Size(import) % 262. 49M ¢ 238. 60M $ 2!6.94" $ 197.22M
Canadian Exports ¢ 6. 30M 3 6. 10M $ 5. 80M $ 5. 50M
Canadian Share 2. 40% 2. 52% 2. . 64% 2.77%
of Import Market
Major Competing Countries Market Share
i) 051 UNITED KINGDOM -  : 033 %
ii) 512 SWITZERLAND ‘ : 022 %
iii) 112 FRANCE 014 %
iv) 128 GERMANY WEST _ 006 %
v) 265 JAPAN ’ 004 %
vi) 237 ITALY : . 004 %

Cumulative 3 year export potential for CDN praducts 100 €M AND ULP
in this Sector/Subsector: :

Current status of Canadian exports: Small but expanding
Products/services for which there are c Current Total Imports
good market prospects In Canadian $
i) PAINTINGS, PASTEL DRAWING, ETC., BY HAND $ 4.20 M
ii) ENGRAVINGS:. ETCHINGS, PRINTS, ETC., UNBOUND $ 0.30 M
iii) SCULPTURE. STATUARY ORIGINAL ' $ 0.80 M
iv) ORIGINAL WORKS OF THE FREE FINE ARTS. $ 0.30 M

The Trade Office veports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion., Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies o
- market praspect which are relatively new and have not yet been
explored adequately by Canadian exporters
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Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

— support provided by the PEMD program

— participation in trade fairs

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ product/service information from Canadian companies

)
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88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 606 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS

Subsector: 134 LEISURE PROD. TOOLS HARDWARE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

f5ector/sub—sector {Projected) {(Estimated)
Mkt Size(import) $ 31. 06M $ 29. 58M $ 26. B4M $ 24. 45M
Canadian Exports ¢ 3. OOM $ 2. 90M $ 2. 70M $ 2. 40M
Canadian Share 9. 80% 9. BO% Q. 70% Q. 60%
af Import Market
Major Competing Countries Market Share
i) 434 TAIWAN ' 028 %
ii) 112 FRANCE 008 %
1ii) 2465 JAPAN : : : 008 %
iv) 237 ITALY 006 %
v) 051 UNITED KINGDOM 006 %
vi) 354 NETHERLANDS . ‘ 005 %
Cumulative 3 year export potential for CDN products 100 $M AND ULP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are B "Current Taotal Imports
good market prospects In Canadian $
i) YACHTS AND PLEASURE BPATS NOT OVER US$15, 000 $ 0.20 M
ii) PLEASURE BOATS SAIL PROPELLED U/POWER DVER 31 FT. $ 0.21 M
iii) PARTS, YACHTS PLEASURE BOATS $ 0.25 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sectar).
~ the degree of import duty protectxon of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub~sector) in this market is lower than optimum.mainly because of:
-~ a3 lack of interest in the market on the part of Canadian exporters
- non competitive financing from Canada
~ difficulties in obtaining credit facilities in Canada
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
| factors which the trade office reports to include:
| - aggressive marketing on the part of Canadian Exporters
| - participation in trade fairs
- participation in trade missions
- competitive export pricing for this market
- strong sectoral capability in Canada
[
|

For the next fiscal year, the Trade Office is plann{ng to
undertake the following new export support initiative(s) in this
sector (sub—sector): )

E Activity: ATTENDANCE OF TRADE FAIRS AND BOATING EVENTS.
| .
Results Expected: TO MAINTAIN KNOWLEDGE OF NEW PRODUCTS IN THE

MARKET. DEVELOP MORE CONTACTS WITHIN THE IND-
USTRY.
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Export and Investment Promotion Planning System

88/89 Sector/Sub-Sector Highlights
Submitted by Posts by Region

tegion: UNITED STATES

Mission: 606 LOS ANGELES

Market: 577 UNITED STATES OF AﬁERICA
Sector: 013 CONSUMER PRODUCTS

Subsector: 135 FURNITURE & APPLIANCES

Statistical Data On Next Year. Currenf Year

Sector/sub—sector (Projected) (Estimated)
Mkt Sizel(import) $ 247. I9M $ 225.45M
Canadian Exports $ 10. 70M $ Q. 60M -
Canadian Share 4. 30% - 4, 29%

of Import Market

Major Competing Countries

Page: 197

i Year.Aéo_ 2 Years Ago

$ 204.96M $

$ 8. 30M $
4. 05%

177. 66M
6. 30M
3.51%

Market Share

i) 265 JAPAN 032

ii) 268 KOREA 013

iii) 189 HONG KONG 009

iv) 434 TAIWAN 008

v) 128 GERMANY WEST 006

vi) 237 ITALY 004

Cumulative 3 year export potential for CDN products 100 $M AND
in this Sector/Subsector:

Current status of Canadian exports: _ Well established and growing

Praducts/services for which there are
good market prospects
i) ALL PRODUCTS COMPETITIVE IN CANADA

NNNNNR

Current Total Imports
In Canadian $
$ 0.00 M

The Trade Office rprrts that the following factors influence Canadian
cxport performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be

low

In the Trade Office’s opinion, Canadian export performance in this sector

(sub-sector) in this market is lower than optimum mainly because of:’

- No factors reported by mission
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- gstrong sectoral capability in Canada
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Region: UNITED STATES
Mission: 606 LOS ANGELES
Market: 577 UNITED STATES OF AMERICA
Sector: 013 CONSUMER PRODUCTS

Subsector: 292 ALL SUB-SECTORS

in this Sector/Subsector:

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizelimport) ¢ 47010. OOM $4468%90. OOM $46111. OOM $44720. OOM
Canadian Exports $ 57. 20M $ 56. 80M $ 56. OOM $ S54. 80M
Canadian Share 0. 00% 0. 00% 0. 00% 0. 00%
of Import Market
Magjor Competing Countries : Market Share
i) 605 ASIA OR FAR EAST 060 %
ii) 420 EUROPE : ) 015 %
iii) 616 OTHER COUNTRIES - 025 %
Cuawulative 3 year export potgqtial for CDN products &0-100 $M

Current status of Canadian exports: Small but expanding
Products/services for which there are S Current Total Imports
good market prospects ’ ' In Canadian ¢
i) ALL FURNITURE : % 0.00 M
ii) ALL APPAREL : ' $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this secter (sub-sector).

— the degree of import duty protection of local industry tends to be
low .

In the Trade Office’s opinion, Canadian export ber#ormance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— a3 lack of interest in the market on the part of Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

~ use of Canadian Government export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada -

— the availability of competitive Canadian financing
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The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
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88/89 Sector/Sub-Sectaor Highlights
Submitted by Posts by Region

Region: UNITED STATES

Mission: 606 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA

Sector: 014 EDUCATION, MEDICAL, HEALTH PROD
Subsector: 141 PHARMACEUTICALS, BIOTECHNOLOGY

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—sector (Prajected) (Estimated) - :
Mkt Size(import) & 3800. OOM $ 3000. OOM '$ 2400. OOM $ 1200. OOM
Canadian Exports & 54. OOM 3 45. OOM $ 37. OOM $ 29.00M
Canadian Share 1. 40% 1. 50% 1. 40% 1. 50%
of Import Market
Major Competing Countries Market Share
i) 265 JAPAN 000 %
ii) 112 FRANCE 000 %
iii) 128 GERMANY WEST 000 %
iv) 577 UNITED STATES OF AMERICA 080 %
v) 051 UNITED KINGDOM 000 % -
Cuavlative 3 year export potential far CDN prdducts 100 $M AND P

in this Sector/Subsector:
Current status of Canadian exports: Small but expanding

Products/services for which there are

good market prospects - In Canadian
i) NATURAL CRUDE DRUGS, NSPF $ 14468.00
ii) VIRUSES, SERUMS, TOXINS, BIOLOGICAL PROD., ETC. $ 11537.00
iii) CHOLINE SALTS : . $ 3056. 00
iv) DRUGS & RELATED PRODUCTS IN CAPSULES,PILLS, ETC./ $ 1608. 00
v) ADRENOCORTAL HORMONES, SYNTHETIC. NSPF $ 14466. 00
vi) MEDICINAL PREPS IN CAPSULES AMPOULES., PILLS, JUBES/ ¢ 1423. 00
vii) VITAMIN C AND ITS SALTS, SYNTHETIC $ 1075. 00
viii) OTHER DRUGS INCLUDING SYBTHETIC $  &85.00
ix) GINSENG Co. $ 366. 00
x) ENZYMES : $ - 332. 00

Page: 201

Current Total Imports

IIIXIIIXIIIXN
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- exports of certain products or services to this country are subject
to Canadian export controls
- approval of technical standards can present problems in the case of
some imported products

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- @ lack of interest in the market on the part of Canadian exporters
— the apparent limited sectoral capabxlxtg in Canada compared to other
caompeting export countries
- difficulties of adaptation of marketing technxques to the market by
some Canadian companies
- non—tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
- other factor(s) described by the Trade Office as follows:
ALTHOUGH THERE ARE NO REAL GQUOTA BARRIERS IN THIS INDUSTRY SECTOR
THERE ARE U.S. GOVERNMENT AGENCY CONTROLS THAT PERTAIN TO MANY OF
THE EXPORTABLE PRODUCTS-FOOD ANDDRUG ADMINISTRATION APPROVAL. E. G.
NEW DRUG APPROVAL, WILL BE MANDATORY FOR MANY PRODUCTS, AND THE U.S

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of

~ factors which the trade office reports to include:

- No factors reported by mission

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ gsgurcing assistance Frnm Canadian federal/pravincial gnvernments
departments

In support nF Canadian exports in this sector (sub-sector) the
Trade Of fice is currentlg engaged in activities which include:

Activity: FURTHER IDENTIFICATION OF CANADIAN FIRMS WITH INTEREST IN
EXPORTING PRODUCT TO THE U.S.

Results Expected: TO CENERATE READY REFERRALS FOR ONFORWARDING
TO AMERICAN IMPORTERS THAT EXPRESS INTEREST
IN CANADIAN PRODUCT.
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Region: UNITED STATES

Mission: 406 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 014 EDUCATION, MEDICAL, HEALTH PROD

Subsector: 142 HOSP. & MEDICAL EQUIP, INSTRUM.

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—sector (Projected) (Estimated) . : :
Mkt Size(import) $ 2500. OOM $ 2300. OOM '$ 2100. O0M $ 1700. OOM
Canadian Exports $ 38. OOM $ 38. OOM $ 35. OOM $ 32.00M
Canadian Share 1. S0% 1. 60% 1. 60% 1.80%
of Import Market :
Major Competing Countries . Market Share
i) 128 GERMANY WEST . 005 %
ii) 232 ISRAEL : ' 001 %
iii) 265 JAPAN _ ) 004 %
iv) 354 NETHERLANDS ‘ 001 %
v) 051 UNITED KINGDOM v 001 %
vi) 577 UNITED STATES OF AMERICA - 085 %
Cumulative 3 year export potentiél for CDN products 60-100 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are o ' Current Total Imports
good market prospects In Canadian

i) XRAY APPARATUS FOR MEDICAL/DENTAL USE & PARTS/ 11904,

ii) DENTAL BURRS OF BURS ' 3849.

iii) PARTS OF ELECTRO MEDICAL APPARATUS
iv) ELECTRO MEDICAL. APPARATUS NSPF '
v) OXYGEN THERAPY.ETC. APPARATUS,GAS MASKS, ETC.
vi) MECHANO-THERAPY APPLIANCES MASSAGE APPARATUSLPARTS
vii) RADIATION & APPARATUS USING RADIOISOTOPES., NSPF
viii) MEDICAL SURGICAL INSTRUMENTS ETC..,AND PARTS.
ix) MEDICAL OR DENTAL RADIATION APPARATUS, U PARTS/
x) X RAY APPARATUS & PARTS THEREOF '

3.
2952.
1.
1.
1442,
1167.
1132.
1400.

L X X X R K X K X _E J
8888888888
IIIXIIIIIIXN
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

- approval of technical standards can present problems in the case oF
some imported products

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
~ the apparent limited sectoral capability in Canada compared to other
competing export countries
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
—~ market prospect which are relatively new'and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— No factors reported by mission

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ sgurcing assistance from Canadian Federal/prov:nczal governments
departments .

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: LIAISE WITH HOSPITAL GROUP PURCHASING ORGANIZATIONS TO ASSESS
' LOCAL REGQUIREMENTS FOR CANADIAN PRODUCTS ON A POSSIBLE VOLUME
BASIS.

Results Expected: TO GENERATE VOLUME DIRECT ORDER DPPDRTUNITIES
FOR CANADIAN MANUFACTURERS.

v
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Region: UNITED STATES

Mission: &06 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 015 CONSTRUCTION INDUSTRY

Subsector: 151 BUILDING PRODUCTS

Statistical Data On Next Year Current Year
Sector/sub—sector (Projected) (Estimated)
Mkt Size(import) ¢ 1. 40M $ 1. 30M
Canadian Exports $ 1926. OOM $ 182 OOM
Canadian Share 14. 00%Z 14. 00%

of Import Market
Major Competing Countries
i) 265 JAPAN

ii) 128 GERMANY WEST
iii) 577 UNITED STATES OF AMERICA

Cumulative 3 year export potentxal for CDN products

in this Sector/Subsector:

1 Year Ago

$ 1.20M
$ 156. OOM
13. 00%

Market

2 Ye

*
$ 1

Page: 205

ars Ago

1. 10M
76. 00M

-16. 00%

Share

020 %
015 %
050 %

100 $M AND P

Current status of Canadian exports: Well established and growing

Products/services for which there are
good market prospects
i) CONSTRUCTION MACHINERY
ii) PREFAB BLDGS
iii) KITCHEN & BATH CABINETS
iv) HOME/GARDEN EQUIP.
v) BUILDING STONE

Current Total Imports
In Canadian

$

$
$
$
$

124. 00
70. 00
10.00
34. 00
26.00

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

IXIIXX

In the Trade Office’s opinion. Canadian export performance in this sector
(sub—sector) in this market is lower’ than optxmum mainly because of:

- non competitive pricing

- market prospect which are relatxvelq new and have not yet been

explored adequately by Canadian exporters
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tfactors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

— support provided by the PEMD program

- participation in trade fairs

— participation in trade missions

- use of Canadian Government export promotion activities

— use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

|

The Trade Office has recommended that a comprehensive market study
of this sector (sub—-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ product/service information from Canadian companies

In supporé of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: FOLLOW-UP ON BUILDING STONE POTENTIAL NITH QUEBEC GRANITE CDNSDT—
- TUM.

Results Expected:
Activity: PROMOTE DRIE MARKETING PLAN FOR BUILDING MATERIALS.

Results Expecféde
For the ne#t fiscal year, the Trade Office is planning to , :
undertake the following new export support 1n1txat1ve(s) in this é

sector {sub- sector)

Actxvxtg. PRDVIDE ASSISTANCE TO INDIVIDUAL KITCHEN AND BATH MANUFACTURERS
- AS FDLLDN—UP TO OCTOBER ANAHEIM EXHIBITION.

Results Expected: .
Activity: IDENTIFY POTENTIAL REQUIREMENTS FOR PREFABRICATED BUILDINGS. -
Results Expected: . ,
Activity: DETERMINE SCOPE FOR INCREASED SALES OF HOME HARDWARE.

Results Expected:
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Region: UNITED STATES | | |
Mission: 606 LOS ANGELES
Market: 577 UNITED STATES OF AMERICA
Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.
Subsector: 161 MANUFACT & MATERIAL PLANT.éGP.A
Statistical Data On Next Year Current’Year 1 Year Ago 2 Yéars Ago
Sector/sub-sector (Projected) - {(Estimated) L
Mkt Sizel(import) $ Q.QCM $ 2. 10M $ 2. 00M $ 2. SOM
Canadian Exports $  120. OOM $ 100. OOM $ 110. OOM $ 100.00M
Canadian Share ‘5. 40% . 4. 767 5. 50% 4.00%
of lmport Market ' ‘ : P
Major Competing Countries ) Market Share
i) 265 JAPAN 061 %
ii) 434 TAIWAN Oo11 %
iii) 577 UNITED STATES OF AMERICA 010 %
iv) 112 FRANCE o008 %4
v) 128 GERMANY WEST 004 %
Cumvlative 3 year export potential for CDN products 100 $M AND UP
in this Sector/Subsector:
Current status of Canadian exports: " Small but expanding
Products/services for which there are , Current Total Imports
good market prospects ; ’ - In Canadian. $
i) PACKAGING MACHINERY S $ 0.00 M
ii) FOOD PROCESS MACHINERY $ 0.00 M
iii) ENVIRONMENTAL EQUIPMENT $ 0.00 M
iv) ROBOTICS $ 0.00 M
v) (SEWAGE TREATMENT., AIR QUALITY IMPROVEMENTS) $ 0.00 M
Projects or portion of projects which are stili in the planning
stage and for which Canadian companies might have reasonable prospects.
i) Project Name: EXPANSION IN FOOD PRDCESSING INDUSTRIES
Approximate Value: ¢ M
Financing Source:
For further info. please contact:
ii) Project Name: EXPENDITURES BY LOCAL SENAGE AND WATER
TREATMENT AGENCIES,
Approximate Value: $ 2000 M
Financing Source:
For further info. please contact:
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The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sectar).

— the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion., Canadian export perfaormance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
~ a lack of interest in the market on the part of Canadian exporters
- non competitive pricing
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
— market prospect which are relatively new'and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include: )

- aggressive marketing on the part of Canadian Exporters

— support provided by the PEMD program

—~ participation in trade fairs

—~ participation in trade missions

- use of Canadian Government export promotion activities

- competitive export pricing for this market

— the availability of competitive Canadian financing

- The Trade Oftice has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
~ the adequacy of exporter information in Canadian Directories
~ product/service information from Canadian companies
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Region: UNITED STATES

Micsion: 606 LOS ANGELES

Market: 577 UNITED STATES OF AMERICA
Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.
Subsector: 1463 TOOLS % HARDWARE

Statistical Data On Next Year Current VYear 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) ¢ 4300. OOM $ 4000. OOM '$ 4100.00M . % 3000. OOM
Canadian Exports ¢ 39. OOM $ 47. OOM N 48. OOM $ 35. 00M
Canadian Share 1.204 . 1. 20% 1. 204 _ 1. 20%
of lmport Market _ :
Major Competing Countries S Market Share
i) 245 JAPAN : . . 005 %
ii) 512 SWITZERLAND R 001 %
iii) 128 GERMANY WEST ’ ' ) 002 %
iv) 434 TAIWAN 001 %
v) 237 1ITALY v : : - 001 %
vi) 577 UNITED STATES OF AMERICA 090 %
Cumulatlve 3 year export potential for CDN products ’ 3-5 $M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are ’ Current Total Imports

good market prospects In Canadian $

i) METAL CUTTING TOOLS E $ 191. 00 M

ii) POWER TOOLS $ 830.00 M

iii) METAL CUTTING MACHINERY $ 3130.00 M

iv) METAL FORMING MACHINERY TOULS $ 1248. 00 M

v) TOOLS, DIES & JIGS $ 3565.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— the apparent limited sectoral capability in Canada compared to other
competing export countries
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters




22/01/88 DEPARTMENT OF EXTERNAL AFFAIRS » Page: 210

Export and Investment Promotion Planning System
MISSION: 606 LOS ANGELES COUNTRY: 3577 UNITED STATES OF AMERICA

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— No factors reported by mission

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: LIAISING WITH TOOL DISTRIBUTORS/IMPORTERS TO ASSESS THEIR INTERE-
ST IN CANADIAN TOOLING.

Results Expected: TO INCREASE CANADIAN TOOLING EXPORT SALES IN
’ POST TERRITORY.
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA
Mission: 606 L0OS ANGELES
Country: 577 UNITED STATES OF AMERICA
Highlights of Investment Environment
Estimated Value Of Equity Investment Estimated Value Of Annual Direct Equity

In Canada From This Post Territory: Investments To All Destinations From
This Post Territory:

s 0. 00 M : s 0.00 M

Country Destinations Of Direct Estm. Value 4% Of Annual Direct Equity
Equity Investment From Post $ CDN Investment Outflows By
Territory . Category Of Investors

1 $ M 1. Corporations : 0.00 %
2 $ M 2. Institutional 0.00 %
3 % M 3. Entrepreneurs 0.00 %
4 $ M 4. Immigrant Entr.: 0.00 %

The Mission Has Reported Factors That Tend To Change
Ovtward Flows Of Investment From The Post Territory Includxng

—-Corporate Search For Cheaper Production And/Or Operating Costs
Qutside The Country

—Corporate Expansion To Seek Nem Markets

—Corporate Expansion To Serve Better Existing Markets

—-Terrytory Is Host To Active International Capital Market Which Is Focussed
On International Capital Movements (e.g. N. Y., London, Tokyo)

The Mission Reports That Investors From The Post Territory Who Invest Abroad
In Manufacturing Tend To Invest In The Following Sector(s) Subsector(s)

-SECTOR(S) - -SUBSECTOR (S)-
1. 005 COMM. & INFORM. EGP. & SERV 999 ALL SUB-SECTORS
2. 004 DEFENCE PROGRAMS, PRODUCTS, SERV ‘999 ALL SUB-SECTORS
3. 006 ELECTRONICS EQUIP. & SERV 999 ALL SUB-SECTORS
4.

014 EDUCATION, MEDICAL, HEALTH PROD 999 ALL SUB-SECTORS
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Report: B4
Region: USA
Mission: 606
Country: 577
Equity P

Corporations
Institutional
Entrepreneurs

Immigrant Entr. :

Corporations
Institutional
Entrepreneurs

DEPARTMENT OF EXTERNAL AFFAIRS "PAGE: 210b

88/89 - INVESTMENT ACTIVITIES IN MISSIONS ABROAD

LOS ANGELES

UNITED STATES OF AMERICA

roponsity Of Key Sources Of Investment From This Territory
100% Ownership Of Existing Corporate Facility

Start-up Investment To Create QEm Enterprise (100%Z Ounership)

Sector Preferences By Type Of Key Investors

Manufacturing Industries
Portfolio Investment
Manufacturing Industries

Immigrant Entry.

005
99

VSector
Subsector:

Reasoni(s):
GROWTH PO
CAL IFORNI
OPPORTUNI

Program Plans:
IDENTIFIC

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

COMM. & INFORM. EGP. & SERV
ALL SUB-SECTORS

TENTIAL: LOCATION ECONOMICS (COMPARATIE ECONOMIC ADVANTAGE vs
A INDUSTRY COST BASE AND OTHER COMPETING LOCATIONS)

TIES FOR TECHNOLOGY TRANSFER (SOUTHERN CALIFORNIA, ARIZONA

ATION OF PROSPECTIVE INVESTOR FIRMS VIA COMMERCIAL INTELLI-

GENCE GATHERING (INCLUDING CORPORATE LIAISON CALLS)

Sector 004
Subsector: 999
Reason(s):

DEFENCE PROGRAMS, PRODUCTS, SERV
ALl SUB-SECTORS ,

AND SOUTHERN NEVADA HAVE SOME NATIONAL/WORLD LEADERS IN THE ABOVE

INDUSTRY SECTDRS/SUBSECTORS.
DEVELDPMENT)

WITH BURGEONING WAS TECHNOLOGY/PRODUCT
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Report: B4 88/89 INVESTMENT ACTIVITIES IN MISSIONS ABROAD

Region: USA

Mission: 606 LOS ANGELES

: Country: 577 UNITED STATES OF AMERICA

Investment Promotion Priority Sectors Sub-Sectors:
Program Plans And Actipicipated Results.

Sector : 004 DEFENCE PROGRAMS, PRODUCTS, SERV
Subsector: 999 ALL SUB-SECTORS

Program Plans:
ACTIVE PARTICIPATION IN REGIONAL VENTURE GRDUP

Sector : 006 ELECTRONICS EQUIP. & SERV
Subsector: 999 ALL SUB-SECTORS

Reasonl{(s):
CANADIAN PROJECT OPPORTUNITIES E.G. FDMP

Program Plans:
OPPORTUNISTIC SPONSORSHIPS OF EVENTS NITH INVESTMENT INTERMEDIARIES
(INCLUDING PROVINCIAL INPUTS)

Sector : 014 EDUCATION,MEDICAL,HEALTH PROD
Subsector: 999 AlLL SUB-SECTORS
H
Program Plans:
DIRECT PROSPECTING AT INDUSTRY EXPDSITIONS PRDVIDING INVESTMENT CANADA
VISIBILITY

Sector : 016 INDUSTRIAL MACHIN, PLANTS, SERV.
Subsector: 161 MANUFACT & MATERIAL PLANT.EGP.

Program Plans:
STRATEGIC PARTICIPATION/CO-SPONSORSHIP OF ACTIVITIES WITH CHAMBER OF
COMMERCE (INCLUDING PRDVINCIAL INPUTS) .

Sector : 012 PETROCHEM & CHEM PROD, EGP, SERV
Subsector: 123 PLASTICS PRODUCTS, EGUIP, SERVIC
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Region: USA
Mission: &06 LOS ANGELES
Country: 9577 UNITED STATES OF AMERICA

Investment Promotion Priority Sectors Sub-Sectors
Program Plans And Actipicipated Results.

Sector : 012 PETROCHEM & CHEM PROD. EGP, SERV
Subsector: 123 PLASTICS PRODUCTS, EGUIP, SERVIC

Program Plans:
INTRODUCTION OF KEY TARGET INDUSTRY OFFICIALS TO CANADIAN INVESTMENT
OPPORTUNITIES

Other Investment Program Plans

Activity(ies): .
TAX REFORM — BRIEFING OF INVESTMENT INTERMEDIARIES AT TIME OF
LEGISLATION :

Activity(ies):
VIP VISITS - E. G. HON. DONALD MACDONALD
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Country:
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Priority:
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Description:
Priority:
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Sub-Sector:
Location:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

Type Of Event:

Description:
Priority:
Sector:
Sub-Sector:
Location:

DEPARTMENT OF EXTERNAL AFFAIRS
88/89

606 LOS ANGELES

977 UNITED STATES OF AMERICA

Investment Promotion Activities Proposals

050 SEMINARS
PORTFOLIO INVESTMENT

Date: 00/00
999 MWLTIPLE SECTORS .
999 ALL SUB-SECTORS
LOS ANGELES
PARTNERS IN ENTERPRISE
3 - Date: 00/00
999 MULTIPLE SECTORS
999 ALL SUB-SECTORS
PHDENIX/SCOTTSDALE
070 OTHER PROMOTIONAL EVENTS
GROWTH INDUSTRY SECTOR STUDY
1 . Date: 03/88

005 COMM & INFORM. EGP. & SERV
999 ALL SUB-SECTORS
ARIZ/CAL/NEV

072 OUTGOING MISSION

MEDICAL TECHNOLOGY/EQUIPMENT

2 Date: 00/00
014 EDUCATION, MEDICAL,HEALTH PRDD
999 ALL SUB-SECTORS

LA/ORANGE C/S DIEGO

INVESTMENT ACTIVITIES IN MISSIONS ABROAD

PAGE:
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Export and Investment Promotion Planning System

Type of Event

Location

Promotional projects proposed for the two following fiscal years.

Mission: 606 LDS ANGELES

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

010 FAIRS
AFCEA

020 MISSION OUTGODING
FEDERAL PROV. DEFENCE

024 MISSION INCOMING
INCOMING BUYERS

Sector: 006 ELECTRONICS EQUIP. & SERV

010 FAIRS
SAN DIEGDO ELECTRONICS
PHOENIX DAY
NATIONAL COMPUTER SHOW
COMDEX LAS VEGAS -

Sector: 008 TRANSPORT SYS. EQUIP.COMP.SERV.

010 FAIRS
SEAFARE ‘90
LLONG BEACH BDAT SHOW
SAN DIEGO INT’L AUTO SHOW
PACIFIC AUTD .
SEMA/AI ' ,
APAA (AUTOD PARTS)
PAS
ASIA
SEMA
APAA

024 MISSION INCOMING .
CDN INT’L AUTD SHOW
INCOMING BUYER’S MISSION

Sector: O0tt OIL % GAS EGUIPﬁENT.SERVICES

010 FAIRS
SOCIETY OF PETROL ENGS.
SPE OIL SHOW

024 MISSION INCOMING
INCOMING BUYER'’S MISSION
NATIONAL PETROLEUM SHOW

LLAS VEGAS
LAS VEGAS

LAS VEGAS

SAN DIEGO
PHOENIX

LAS VEGAS
1.0S VEGAS

LLONG BEACH
LONG BEACH
SAN DIEGO
LAS VEGAS
LAS VEGAS
LAS VEGAS
SAN DIEEGO
ARIZONA
LAS VEGAS
LAS VEGAS

MONTREAL
MONTREAL

VENTURA

BAKERSFIELD

CALGARY
CALGARY

Page: 212

Date

0150
0290

1089

0190
0290
0689
1189

0290
1089
0390
0290
1289
0889
0490 -
1289
1189
0889

0489
0489
0370

0490

0689
04689
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Type of Event : Location Data
Promotional projects proposed for: the two following fiscal years.
Micsion: 606 LOS ANGELES

Sector: 013 CONSUMER PRODUCTS

010 FAIRS
NAT ‘L SPORTING GOODS ASSN ANAHE IM 0989
APPAREL MKT WEEK LOS ANGELES 0489
MAGIC (MEN’S APPAREL) . LOS ANGELES 1089
40TH FALL MKT NATL SPORTING GOODS ASSN ANAHE IM 0989
SOLO SHOW . SAN DIEGO 1189

Sector: 014 EDUCATION, MEDICAL, HEALTH PROD

010 FAIRS : : . .
AM. HEALTH CARE ASSN. , ANAHE IM 1089
CA. ASSN OF MED. LAB TECH ‘ LOS ANGELES : 1089

Sector: 015 CONSTRUCTION INDUSTRY

010 FAIRS .
UNIFORM _ . LAS VEGAS 1289

Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.

010 FAIRS _ ‘
WESTPACK ' , ANAHE IM 0990
NAT ‘L HARDWARE HOME CENTER , LAS VEGAS 0290
CONSTRUCTION EQUIPMENT LAS VEGAS 1089

KITCHEN & BATH LOS ANGELES 1289




L

p2/01/88 - DEPARTMENT OF EXTERNAL AFFAIRS PAGE: 2132
Export and Investment Promotion Planning System
88/89 Trade and Economic Overview
Mission: 608 NEW YORK, CONSULATE GENERAL
Country: 577 UNITED STATES OF AMERICA

THE IMPACT OF BLACK MONDAY & THE SIGNIFICANT TRADE IMBALANCES BE-
TWEEN THE US & ITS MAJOR TRADING PARTNERS CLOUD THE OUTLOOK FOR
THE US (& OTHER MAJOR COUNTRIES) ECONOMIES IN 88 & EARLY 89. WHAT
IS CLEAR 1S THAT THE MAJOR DROP IN THE WEALTH OF US CONSUMERS
ARISING FROM THE STOCK MARKET PLUMMET ESTIMATED BY SOME AT US$1
TRIL. WILL SLOW CONSUMER SPENDING & SHAKE CONSUMER CONFIDENCE IN
THE US. MOST ECONOMISTS HAVE LOWERED THEIR ESTIMATES OF US GROWTH
IN 88 BY AT LEAST 1% & SEVERAL ARE EVEN PREDICTING A MILD RECES-
SION. NO MATTER WHICH OCCURS CDA STANDS TO BE A BENEFICIARY AL-
MOST TOTALLY BY VIRTUE OF THE FACT THAT WHILE MOST OFFSHORE EX-—
PORTERS TO THE US HAVE BEEN HURT BY THE REDUCED PURCHASING POWER
OF THE US $ THE CDN % RELATIVE STABILITY & ATTRACTIVE EXCHANGE
RATE WILL ENHANCE OUR COMPETITIVE POSITION & EXPORTS OF MANUFAC-
TURED GOODS SHOULD CONTINUE TO GROW EVEN IF US DOMESTIC DISAP-
PEARANCE ARISING FROM VARIOUS ECONOMIC FEARS REAL OR IMAGINED
FALLS. TO ILLUSTRATE US IMPORTS OF APPAREL OR FURNITURE COULD

" FALL DRASTICALLY BUT THESE LOSSES WILL BE FELT BY THE EXPORTER
PENALIZED BY THEIR HIGHER PRICE & NOT CDA. SUPPLYING AS WE DO
LESS THAN 1%Z OF US IMPORTS IN EITHER COMMODITY WE COULD ACTUALLY
INCREASE OUR SALES & MARKET SHARE EVEN IN A FALLING MARKET.
LARGER TICKET ITEMS WILL BE SIMILARLY AFFECTED & HIGHER OFFSHORE
PRICES HAVE ALREADY IMPACTED ON THE IMPORTS OF AUTOMOBILES WITH
THE NA INDUSTRY EXPECTED TO BENEFIT AS A RESULT. THE PREOCCUPA-
TION WITH THE FREE TRADE NEGOTIATIONS WILL CONTINUE TO RATIFICA-
TION & BEYOND AS CDN FIRMS RISE TO THE CHALLENGE OFFERED BY AN
ENORMOUSLY EXPANDED MARKET & WILL SEEK THE ASSISTANCE OF THE
POSTS. THIS 1S CLEARLY. INDICATED BY THE FACT THAT THE PUBLICITY
GIVEN TO THE NEGOTIATIONS HAS ALREADY CREATED A GREATER AWARENESS
OF THE US EXPORT MARKET AS MORE SMALL COMPANIES APPROACH THE POST
APPEAR AT MARKETPLACE & PARTICIPATE IN THE NEBS PROGRAM. THE
STOCK MARKET SELL-OFF FREE TRADE AGREEMENT & THE RELATIVE VALUE
OF THE CDN ¢ IN RELATIONSHIP TO THE US ¢ ALL HAVE STRONG IMPACTS
ON INVESTMENT DECISIONS INTO CDA. THE STOCK MARKET DECLINE WILL
IMPACT INSTITUTIONAL INVESTORS & SMALL DIRECT INVESTORS IN THAT
THEY ARE HIGHLY INFLUENCED BY THE PSYCHOLOGY OF THE MARKET %
THESE INVESTORS MAY DELAY PLANS UNTIL THEY GET A "CLEAR P ICTURE"
OF FUTURE ECONOMIC CONDITIONS. FREE TRADE THE VALUE OF THE CDN $
AND THE MEACH LAKE ACCORD ARE STRONG POSITIVE INFLUENCES ON IN-
VESTMENT INTO CDA. IF STRONGLY PROMOTED INTERNATIONALLY THE ABOVE
FACTORS WILL GENERATE SUBSTANTIAL NEW INVESTMENT INTO CDA. OUR
GOAL 1S TO 