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Preserving Season
Again With Us

Realizing that the demand for our Crystal
Sugar during the preserving season this year,
would be heavier than former years, we ac-
cordingly made our preparation early, to
avoid any unnecessary delay in filling all
orders promptly.

We are now refining a special grade of Crys-
tal Sugar. “We refer to our Berry Sugar.” It
is the standard of excellence and purity, and
will prove of double value at preserving time
by reason of its wonderiul cooking qualities.

OUR
BERRY
SUGAR

is sold at the same price as our

standard granulated. Better start
in now to exploit this superfine
product so that when the heavier
consuming season comes, your
trade will flow easily along the
lines of least resistance

REMEMBER, we make a specialty of prompt shipments of the

following grades of Crystal Sugars:

Standard Granulated, in barrels, sacks and 20-lb. gunnies ; Berry
Granulated (especially recommended for preserving), in barrels,
sacks and 20-lb. gunnies ; Yellows, in barrels and sacks ; Icing, in
barrels, boxes and pails; Powdered, in barrels, boxes and pails;

Cut Loaf, in barrels and boxes.

DOMINION SUGAR CO., LIMITED

WALLACEBURG AND BERLIN

e T ) PO, .




THE CANADIAN GROCER

has a reputation for absolute purity
and superior quality that makes it
easy to sell. Little known brands
take time and talk to make a sale,
and the busy merchant has no time
for either. He prefers the Soap that
people buy without urging---and so
he sticks to SURPRISE.

THE ST. CROIX SOAP MFG. CO.

Factory at ST. STEPHEN, N.B.

Branches : MONTREAL TORONTO WINNIPEG VANCOUVER WEST INDIES
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A Message from
Overseas

There is no better factory in the

world adapted solely to the produc

tion of Macaroni and similar pastes than

that of Felix Codou in Marseilles, France.

Every modern appliance is there—it is

scrupulously clean—the original has been

enlarged several times to meet the steadily

increasing demand from particular people.

Codov’

Vermicelli, Spaghetti, Fancy Letters

and Figures, as well as Macaroni, are

the specialties produced—each one has a

national reputation for high quality.

Taganrog Russian Wheat is used excln-

sively—the wheat that yields the BEST

results—the wheat that is peculiarly

adapted to the desired purpose. “Codou’s”

—-—that is the name to think of when the

best is wanted.

ARTHUR P. TIPPET & COMPANY

AGENTS

Montreal .
1

Toronto
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The

Sign

of
Quality—

“ANCHOR?” Brand
FLY FELTS

The best value on the market
A 10c. pad to retail at

5 cents

KILLS THE FLIES
SATISFIES YOUR CUSTOMERS
PAYS YOU A BIG PROFIT

Boxes - 50 packagses - $1.20 box

THIS WEEK—

We are offering some exceptional
values in

RICE—

The primary markets of all grades have ad-
vanced considerably—we are quoting under the
present cost to-day.

CANNED PLUMS,90c. doz.

These are an exceptionally fine lot. Thequality
is away ahead of the average pack.

. *BOAR" Brand

Worcester Sauce

Put up in the usual ¥4 pint bottle, but the quality
is such that you will have no trouble to get an
extra 5c. per bottle profit. Can retail at 10c.

EBY-BLAIN, LIMITED Toroxto

- Not an Enterprise for the

E oy

Co

“Quitter”

g ‘‘If there is one enterprise on earth,” says John Wanamaker,
“that a ‘quitter’ should leave severely alone, it is advertising.
To make a success of advertising one must be prepared to stick
like a barnacle on a boat’s bottom.

g “He must know before he begins it that he must spend
money—Ilots of it.

g “Somebody must tell him that he cannot hope to reap results R‘
commensurate with his expenditure early in the game.

g *“Advertising does not jerk; it pulls. It begins very gently at
first, but the pull is steady. It increases day by day and year by
year, until it exerts an irresistible power.” It »

/
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WIN AND HOLD TRADE

with BORDEN’S Brands

Eagle ] St.Charles

Brand Brand
Condensed Evaporated

Milk Milk

(THE ORIGINAL) (UNSWEETENED)

Have Received

HIGHEST AWARD
; Wherever Exhibited

RECOMMEND Borden M i"( CO.

Reindeer Brand LIMITED

Cond_ensed Coffee “ Leaders ‘of Quality”

It will increase your sales and

profits. MON TREAL
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“Melagama” scanas

for the name of our Package Tea, and we want to
assure you that if you have not already placed
it on your shelves, you will eventually. Every
month our sales are going up by leaps and
bounds, and we anticipate an ever-increasing de-
mand. BE PREPARED to meet this demand. We
guarantee the quality SUPERLATIVE, and the

BEST value on the market.

MINTO BROS. sroes. e TOronto

POTATOELS

ENGLISH STOCK IN GOOD ORDER—
GOOD COOKERS

We have just received a large shipment.
These must be cleared out, so we are
offering them while they last at prices
that will induce you.

Wire or 'Phone for a Ten-bag Sample
Order.

Put up in 90-lb. bags. We quote ex-
warehouse Toronto: -

10 bags or more $1 per bag
GEO. KEITH & SONS

124 King Street East, TORONTO

MONEY MAKING
SATISFACTION GIVING

KO-KO-BUT

is one line to whiech you should give
your most eareful attention, because it
is bound to please, both for its economi-
cal use and lack of greasy odors.

KO-KO-BUT

packed in neat, lithographed tins makes
your shelves look attractive. More
economical than butter or lard. One
pound Ko-Ko-But goes as far as one
and a half pounds butter, lard or any
other eooking substitute.

Write re special free advertising
scheme. .

Dominion Cocoanut Butters Limited
Montreal
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A

“Get=-Rich-Sure”
Combination

You are missing an oppor-
tunity if you do not buy
now.

«SIMCOE”
BAKED BEANS

You know what they are,
and surely our reputation

- as canners is sufficient to
satisfy you. Don’t let this
good profit go by.

Feature the 3’s family size
—a larger tin at a smaller
price.

DOMINION CANNERS LIMITED

HAMILTON, CANADA

”
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WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory
yeast cakes on sale in Canada. Your

customers will not complain of poor

TWice as MuCh E‘D 'S‘ results if you supply this brand.

Catsup for 1912

There was an overwhelming demand
for this quality relish, and in spite of
the mfgé‘ qu:tgntify sw’eﬁhgd iy seer White Swan Spices & Cereals,
tured in 1911, the sales were greatly LIMITED

in excess of our stores, and there was a Sole Distributors £ TORONTO
shortage in the supply. This year we
will be able to fill all orders for

E.D.S. Catsup Astounding Faots

There is a steady increase in the family relative to the disease breeding
use of “E. D. 8.” catsup—and there is force of dust are daily becoming

no other source of supply than the e i & the daily noesd. A
grocer—see that you are stocked for the o g v .

demand.

ORDER FROM
'YOUR WHOLESALER

good deal of sickness could be pre-
vented through your customers’
You cannot help but notice the new at- knowledge of the wonderful work-
tractive label on all the new products of
E. D. Smith—it is handsome and “well-

made”’—in keeping with the quality A
SOCLEAN

“E. D. 8.” Catsup is 100% pure by
Government test. THE DUSTLES® SWEEPING COMPOUND

ings of

You ecan tell her it is economical, is a sure disin-

Made ouly by fectant, brightens and preserves carpets and makes

~

E D S sweeping a pleasure. °
° s M IT It’s a good profit and you should have no trouble

WINONA o ONT making the first sale. The rest* easy.

’ @ .

e L e Put up in 25¢, 50c and $1.00 pails.
W. H. DUNN, Montreal: MASON &

HICKEY, Winsipes: R. B. COLWELL, SOCLEAN LIMITED, Toronto, Ont.

Halifax, N.S.; J. GIBBS, Hamilton,
The originators of the Dustless Sweeping Compound of Canada
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CLARK’S
PORK and BEANS

WHAT THE WHAT THE
PEOPLE INFLUENCES GROCER
WANT SELLS

The people undoubtedly WANT CLARK’S
PORK AND BEANS because -

Nothing but the best material procurable is used in their
preparation, and the methods employed in cooking ensure the
retention of the full flavour and Nutritive power of the Beans.

They are packed in a variety of sauces and sizes which makes it
easy to cater to all.

Their old established reputation for quality is beyond cavil, and
what the people know, and know to be good, is what the people
want.

THE PRICES ARE RIGHT

CLARK’'S PORK AND BEANS are
extensively and judiciously advertised.
Their superior quality commends them to
all. Both these factors create the large
demand for them.

KEEP YOUR STOCKS JWELL iREPLENISHEB

W. CLARK, MONTREAL
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When it Comes to Tea the Grocer Who Knows, Stocks—

TETLEY'S

TEAS

The superiority is unquestioned. Since particular women from
coast to coast call Tetley’s Tea the purest and most delicious of
all teas, the reason for the wise grocer’s preference is self-evident.
Put up to retail at $1.00, 75¢, 60¢, 50¢, 40e.

it v 2o JOSEPH TETLEY & CO., LIMITED

excellence. 110 JAMES STREET -  WINNIPEG, MAN.

Beware of Imitations.

The Most Profitable Stock

for the average grocer is the stock the public asks
for. By our large advertising campaign we are
telling millions of people in Canada why they should
ask for Chase & Sanborn’s High Grade Coffees.

CHASE @ SANBORN

COFFEES
MONTREAL
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK, FREAN’S

PRICES AND SAMPLE ON APPLICATION.
'‘NOLLVOI'IddV NO WNETV QILVyLsSNTI

OVER 425 MILLIONS SOLD IN ONE YEAR.
EVERY CANADIAN GROCER SHOULD STOCK THEM.

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto \
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers

LONDON, ENGLAND

=
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SUNNY MONDAY

SUNNY MONDAY LAUNDRY SOAP has to be the best laundry
s0ap a woman ean buy, because the forece of Fairbank advertising pushes
it into homes where either hard water, soft water, cold water or hot
water may be used for washing, and it works as well with one as another.

most satisfaction, and that means brings the grocers most sales.

SUNNY MONDAY is a white soap, containing a quick dirt-starter
that saves time and clothes.

SOLD TO RETAIL AT 5c.
“Sunny Monday Bubbles Will Wash Away Your Troubles”

o DR JEAE TR WK W N

.
!

|

-

0
Groeers sell it everywhere because they find it gives their eustomers §
:

0
THE N.K. FAIRBANK COMPANY, MONTREAL o
2
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SANITARY CANS

““The Can of Quality”

Baked Beans, Soups,
Meats,Condensed Milk,

Evapofated Milk «» «

Sanitary Gan Go., Ltd.,

’ qu‘.r- Falle, Ont.
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Enterprise Accuracy
and Enterprise Quality
are in These

Coffee Mills

It is best to consider well, in buying a coffee mill for
your store, whether there is character under the
brilliant finish—whether the machine will do the
work perfectly and continue to doit. That is what

ENTERPRISE
Coffee Mills

are made to do. Enterprise Mills are made under our own patents. Expert mechanics
make every part. The grinding system gives absolutely uniform, perfectresults. There
is no crushing of the coffee, but an even grind to the fineness you want—every time.

All parts interchangeable. And under our system of manufacture, there can-
not be the deviation of the thousandth part of an inch. Replace a part next year-
ten years from now—and it fits exactly. Strong, staunch grinders guaranteed equal to
steel do the work evenly and perfectly. New grinders o
can be put in your machine at low cost. The easiest
running machines made. Better to be sure of good
quality—service—first of all. The name Enferprise is
your guarantee of both. Let us send you catalogue
showing you the line of Enterprise machines—many
styles in hand and electric power.

There is a maximum service in ENTERPRISE
Meat and Food Choppers. The one right
cutting principle—four-bladed steel knife
revolving against the inner surface of a
perforated steel plate. Cuts like shears.

The Enterprise Mfg. Co. of Pa.

Patented Hardware Specialties

21 Murray §t, 176 North Dearborn St. 6530 Golden Gats Ave.
New York Chicago 8an Francisco, Cal.

11
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Kops o Kops
Stout

(Non-Alcoholic)

Ideal Summer Beverages

Scientifically brewed from the finest Kentish Hops,
retaining the healthful, bitter principle derived from
Hops only. They are, nevertheless, non-alcoholic and
non-intoxiecating.

There are no more wholesome, salutary, palatable
beverages than these.

Possess distinet tonic and stimulating properties.

If you did not try them last Summer, we should like
to make arrangements to supply a sample lot.

THE BEST FOR YOUR TRADE.

CANADIAN AGENTS:—Hudson’s Bay Co., Vancouver, B.C.;
H. Munro, Coristine Bldg., Montreal; W. L. Mackenzie & Co., 606a Center St., Calgary;

KOPS BREWERIES, London, S.W., England

FROM THE

X  JENTIS®

Wanps wnm .

W. L. Mackenzie & Co., 306 Ross Ave., Winnipeg; Kenneth
Royal Stores Ltd., St. John’s, Nfld

WARNING!

Crescent

TRape waRK’
SODA-CRYSTALS (WASHING SODA)

Crystals—and some of English
manufacture—are being extensively cffered for sale in
this country which are grossly adulterated with Glauber-

Salts (Sulphate of Soda), a cheap product which is not
only entirely useless for washing purposes, but is even

Foreign Soda

likely to injure the fabrics with which it comes in

contact. e Adulterated Soda-Crystals, although
nominally lower in price than BRUNNER, MOND’S
PURE SODA CRYSTALS, are in reality much dearer
owing to the large quantity of useless and injurious
matter which they contain.

BRUNNER, MOND & CO., LIMITED

WINN & HOLLAND, Agents
MONTREAL

12,

Sales Increase Steadily

As the convenience and quality of EDWARDS’
DESICCATED SOUP become more,/ widely known,
its sales are bound to become enormous.

The grocer who features

[FDWARDS
DESICCATED soup

and thus links his store with the advertising now go-
ing on all over Canada, will reap the greatest benefit,
and build up a steady trade which will help the sales
of all his goods.

EDWARDS’ DESICCATED SOUP

is made in three varieties, Brown, Tomato and
White. Retails at 5c. a package, and in canisters
at 15c. and 25c.

Your orders will be promptly filled if sent in at once. Novel
Window and Counter Cards and other sales stimulants are
liberally supplied.

DISTRIBUTORS :
W. H. DUNN, 396 St. Paul St., Montreal
W. G. PATRICK & CO, Toronto
W. H. ESCOTT & CO., Winnipeg
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Potted Bloater

Another line of the famous
Brand & Co. family of high-
grade meat foods. Attractively
packed in glass and is NOW
a big seller.

Summer days are for pleasure.
Your community are holidaying
and merrymaking—certainly is
the housewife not preparing cook-
ed meals, and it is to satisfy this
class that we advise you to stock
Brand & Co.’s Bloater. It is a de-
lightful meal itself (already pre-
pared); it is unexcelled for
sandwich making (so out of
the ordinary, don’t you know);
and it is packed neatly and secure-
ly for cusy carrying

It’s just good seasonable busi-
ness that you are lusing if you
have not a stock of Brand’s
Bloater.

Brand & Co., Limited

Purveyors to H.M. the Late King Fdward VII

MAYFAIR, - LONDON, ENG.

NEWTON A. HILL, 26 Front St. East, TORONTO
H. HUBBARD, 27 Common St., MONTREAL.
. MoLEOD & CLARKSON, VANCOUVER,

Parker

E do not consider it

sufficient to make
ordinary Brooms and Whisks.
We are trying to make
the Best Brooms and Whisks,
as evidenced in the

Parker Broom

which is the last word in

Good Brooms

Agents:
z For sale at any good
The Lind Brokerage Co.,
Wholesale Grocer.
Toronto.

Nicholson & Bain,

Winnipeg, Regina, Cal- Tb P k
gary, Edmonton. e ar er

Gordon M. Millar,
Montreal. Broom CO.
Albert Dunn,
Quebec. OTTAWA

13
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That’s a surety

HELP HER e ————— when you use
WITH THE BAKING

The majority of women take great pride in
making fine cake, bread or pastry—they like
to have them of even flavor, baked thoroughly
but evenly, and, above all, tasty Give them

WINDSOR HAND CLEANER

T ABLE s ALT There’s no preparation so widely approved by

people who require a thorough hand clean§er.
and you make baking success more certain. Poor It removes instantly all vestlgt? .Of' paint,
salt means poor baking — everything goes grease, tar, ink, or dirt, without injuring the
‘‘Flat’’ after hours of work over a hot stove, daintiest of skin.

and that means disappointment. Help the !
housewife avoid that. Stock Snap and increase your sales.

CANADIAN SALT CO., Snap Company, vini:

LIMITED
WINDSOR, = ONT. MONTREAL

Savav
vav ¢

THE TEST OF SERVICE

- Few electric coffee
mills develop trouble
in the first year of
their service. To the
new owner,enthusias-
tic over the beauty
and convenience of
his new mill, what is
out of sight is more
than likelyito be out
of mind.

But ‘to the level
head buyer the value
of foresight in whatis
out of sight needs no
explaining. He knows
that on these parts de-
pend the life and ser-
vice of his mill.
Many a COLES mill is
to-day, after three or
four years service,
giving just as good
satisfaction as when
it came fresh from the
factory. Is this kind
of service worth any-
thing to you ?

AV AV avavas- .

Should be in your confectionery
de parument

C. NELSON, DALE & GO., LTD

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipeg -
Eby, Blain, Limited, Teronto: James Turner & Co.. Hamilton,
Ontario; Kelly, Douglas & Co.. Vaneouver, B.C.: L. T. Mewburne
& Co.. Calgary, Alta.

AT T AT Y Y Y A AT AT AT Y A AT AT AT AV AT A AV AT AV AT AT AV AT AV AT AT AV .Y o
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Eureka sy Refrigerator

THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger-
ator that has become
famous from Coast to
Coast.

More of them are used
by Butchers than all
other patented Refrig-
erators combined in
Canada.

Made all sizes and
prices for every pur-
pose,

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Go., Lid. ** ToRONTO

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louis 3076

Distributing Agents, WALTER WOODS & CO., Winnipeg
. Agents at Fort Willam, Hamilton, Calgary, Moose Jaw, Saskatoon

The everywhere advertised, thor-
oughly reliable and qulck-sellmg
shoe polish is 2 in 1. It will pol-
ish wet or oily shoes, contains no
turpentine and will not soil clothes.
2 in 1 makes satisfied customers
and good customers.

THE F. F. DALLEY CoO.

LIMITED
Hamilton, Canada Buffalo, 4.8.A.

v

Rarer than Radium!
Quality with Quantity.

"OCEAN" is an adjective of quality and
quantity in laundry blues. 5 cents is little
enough to pay for both, but sufficient. Three
most highly concentrated, readily dissolved
great big squares, or two surprisingly large
bags, of "OCEAN" Blue, ready to put a
perfect finishing touch of whiteness and
brightness upon the clothes, in exchange for
5 cents! Can anybody wonder that it is
always included with the soda, soap, and
starch by the grocer keen on keeping custom.

OCEAN BLUE

Squares in 5 cent. packets.

Bags in 5 cent. cartons.

Cheap enough for the million.
Good enough for the millionaire.

HARGREAVES BROS. & CO, LTD, HULL,
England.
Agents for Ontario:
F.E. ROBSON & Co., 25 Front Street East.
TORONTO.

WHEN SHE COMES

—the housewife, to your store, and asks for soap,
your selling chances are inereased ten-fold if you

ecan offer her

It is well-known for its wonderful achievements on
wash-day. It saves hours of toil by making the
clothes white with only little rubbing.

Prepare for that visit—Order now.

The Guelph Soap Company
GUELPH - ONTARIO
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d / Syrups, Spices, Extracts, Jelly Powders, Cream of
RAND Tartar, Mustard, Borax, Peels, Cofiees, Currants.

THE SIGN OF PURITY

BALFOUR, SMYE & CO.,

Our mail order service is just what you need.

You can please ALL of your customers ALL the

time with TARTAN BRAND.

Canned Vegetables, Canned Fruits, Canned Salmon,
Package Teas, Baking Powder, Soaps, Baking Soda,

Every package or tin fully guara.nteed by

whoLesaL crocers, HAMILTON

'PHONES 3595, 3596, 3597 3598, 748, 462 (iree to buyers)

James Methven, Son & Co., Limited
2 TALBOT COURT, EASTCHEAP, LONDON, E.C.
Also at Liverpool and Glasgow

Shippers of all kinds - of British and Foreign Confectionery, Candied and Cut Drained Peels, French
Fruits, including Glace Cherries, Metz Fruits, Angelica, etc. We represent one of the oldest and best
French Houses for the latter goods and have sole control in Canada. :

We are also sole export agents for Karl Fazer's FINLAND FRUIT SWEETS. We shall be

glad to have trade enquiries.

We are also open to take any first-class Canadian agencies for lines suitable for this market,

Every Live Grocer
SHOULD KNOW ABOUT

‘“Walker Bin”’ Fixtures

They represent the maximum effici-
ency in grocery equipment---the most
complete system for easy and economical
handling of a grocery stock, either large
or small. '

They insure minimum of waste,
shrinkage, labor and expense, which
means larger profits.

The attractive display makes cus-
tomers feel “more like buying and buy-
ing more.”

Write for Illustrated Catalogue !

‘* MODERN GROCERY FIXTURES"” !
and let us give you an estimate.

Walker Bin & Store Fixture OCo.

LIMITED

REPRESENTATIVES,—

Manitoba: Watson & Truesdale, Winnigeg, Man. H H
Montrsal: W.S$, Silcask, 33 S1. Nicholas Streei Berlin, Ontario

Yanceuver, 8.C. : W. W. Burke & Co., 334 Cordova 1. W.

METMTMON MEPE CBMD-y

Our triumph in perfect blend-

ing and roasting is Rideau
Hall Coffee. Sell your customers the
best. Packed in one pound and 25c.
tins only.

Gorman, Eckert & Co., Limited

London, Ont. -- Winnipeg, Man.
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FRUITS

Just now you customers are all busy buying fruits for preserving and canning pur-
poses. It will serve your interests as well as your customers’ to supply

efs.

" Granulated

the pure cane sugar that ensures the keeping quality of preserves, fruits, etc.

EVERY LITTLE HELPS

There is always a demand for stove polish. The best stove polish that has been giving
complete satisfaction for over 60 years is

JAMES DOME BLACK LEAD

PAYS GOOD PROFIT, DOES GOOD WORK.

W. G. A. LAMBE & CO. TORONTO

CANADIAN AGENTS

The Food That
Serves the Appetite

SWEETHEART BRAND
BAKING POWDER

Sardines preserved in the
whole state in pure olive

OUR SPECIALTY

oil are precluded from
contamination.  Besides,
the sardine has appetizing
qualities, and where the
appetite serves digestion

Trade Mark of Quality

follows.

1
By Special royal permissien K'.G osc‘n,’
The experience of years in making, SARDI. Es

choice materials and perfect cleanli-

embody all the features that make sardines an

ness in packing, ensure our Baking appetizing and health-giving food. Careful selec-
Powder a success. tion of fish and always uniformly pure; sweet and

well packed in pure olive oil.

OUR MOTTO—QUALITY

They produce satisfaction and incidentally profit.
GET A STOCK TO-DAY.

IXL. Spice and Coffee Mills, JOHN W. BICKLE & GREENING

LONDON . . ONTARIO oA ntlf.mon)

HAMILTON, ONTARIO
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FURUYA & NISHIMURA

have early picked NEW SEASON’S JAPAN TEAS and
SIFTINGS arriving at different points
about the 22nd instant.

CHESWRIGHT & NICHOLLS, Limited

Norway Wharf, Commercial Road East,
LONDON E., ENGLAND : “ ‘

Manufacturers of Tea Lead, Silver Brand Metal, and Argengoid (paper-backed foil) for :
Tea Packing A_' A
also Pure Tin and Composition Tin Foils for wrapping all kinds of Confectionery, Soaps, :

'I'obacco, Cigarettes, etc.

Agents in St. John, N. B.: Agent in Toronto

THE SMITH BROKERAGE CO., Limited MR. CHAS. H. ANDERSON,
50 Front Street East

GRAY'S JAMS

The
Hotter--
The
Better

Contain neither glucose
nor preservatives.

We are referring to the weather—and the Our guarantee of purity
more desirable Laurentia Milk is in hot Is on every jar.
weather than dairy milk. Samples and prices from
Maritime Provinces, Quebec, Manitoba, k
L A U R E N T I A M l L K Saskatchewan and Alberta, W. H. .
Dunn 396 St. Paul Street, Montreal ; b ‘
ie Sal Toronto, Lind Brokerage Co., 73 Front
Has Big €es Street East; Ottawa, E. M. Larner & N
2 : Sons, 11 York Street; British Columbia /
We are more than pleased with our sales, and Yukon, Kirkland & Rose, 312 : ]

and our greatest effort is to fill orders, so Water Street, Vancouver.

popular has Laurentia Milk and Cream
become.

Send for prices and descriptive literature : John Gray & COO, Ltd.

LAURENTIA MILK CO., Limited
371 Queen Street West, Toronto, Ont. Gl”gow
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THE NEW ENGLISH
BISCUIT IS BEING'
SOLD IN MILLIONS e

CARR’S

. SHORTCAKE”

32

PIECES TO
THE POUND

H AS INCREASED THE BISCUIT SALES 500
OF THE TRADE BY AT LEAST o

WHY NOT LET IT INCREASE YOURS?

WIRE, PHONE OR WRITE THE AGENTS BELOW :
SIMPI Y W. H. DUNN, Montreal and Toronto.
HAMLIN & BRERETON, Calgary, Winnipeg,
' Vancouver.
DE;I ,ICIOI ’S ! T. A. MACNAB & CO., St. John's, Nfld.

BY ROYAL APPOINTMENT

SV A B
‘4‘"“{ L “

CARR & CO.,Ltp. eBeny CARLISLE, Enc.




THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintaiy
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-

able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

—___WESTERN PROVINCES.
Escott & Harmer

Successors to W, H, ESCOTT CO.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’

AGENTS

OFFICES:-

Winnipeg, Regina, Calgary,
and Edmonton.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

MacLaren Img:g:l Cheese Co.

AGENCY DEPARTMENT
Ageats tor Grocers’ Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Trade Established 12 Years.
Domestic and Forelgn Agencies Solicited

DISTRIBUTORS, LIMITED

P. Q. Drawer 8
EDMONTON, ALBERTA
Manufacturers’ Agents, Commissien Mer-
chants, Warehousamen.

Track connection with all Railroads.

WATSON & TRUESDALE

Wholesale Commission Brokess and
Msoufacturers’ Ageats.
WINNIPEG, - MAN.
Domestic and Foreign Agencies SBolicited.

— WINNIPEG—

H. G. SPURGEON

Whol le Brok and M f ers’ A'Oﬂl
Canadian, British and Foreign Agenocies Bolicited.
230 Chambers of Commerce.

P.O. Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

«WHOLESALE GROCERY BROKERS
Office and Track Warehouse,

foreign lines.

- 92 Alexander St. E.
Cerrespondence solicited on domestic and

FRANHK H. WILEY
MANUFACTURERS’ AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.

RUTTAN & CHIPMAN

WHOLESALE GROCERY BROKERS
and
MANUFACTURERS' AGENTS

Fort Garry Court, Main Street,
WINNIPEG, - - CANADA
THE WESTERN BROKERAGE & MANUFACTURERS’
DISTRIBUTING CO.

Commission Brokers, Customs Brokers and
Manufaoturers Agents. Shipments stored
and distributed. Bonded warehouse in con-
neotion. Your business solicited.

222 Ninth Avenue West - Calgary, Alberta

TORONTO

N ONE OF THE BEST
TOWNS IN ONTARIO,

a splendid grocery business will
be sold on account of owner’s ill-
health; capital or security required

$3,000. For full particulars
apply
W. H. Millman & Sons
Toronto

Secure our prices for

Fine FILIATRA CURRANTS, Greek
cleaned, in half cases,
before purchasing.

LIND BROKERAGE CO.

49 Wellington. St East * - TORONTO

LONDON

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St.,, LONDON, ONT.

Wholesale Grocery Brokers. Fully equip-
ped to act as agents for British, American
and Canadian grocery lines. WRITE US.

—— MARITIME PROVINCES —
H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOTIA

First-elass frost-pree fasilitics.

Cormnldoaoo llltol on mestis aad

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
- Brokers.
Warshousemen

ST. JOHN, - - - N.B.

Open for a fow more first-class lines.

STT'oﬁ Clero&UNDCO'ND
. JOHN'S N
ACTURERS’ A o
iz and COMMISSION MERCHANTS
tention to all ﬂn- (hnull?: hul.:n
Oable add : "Macnab " Bt. John's.

THE TURNBULL Company

DIRECT IMPORTERS OF
GROCER SPECIALTIES

Open for additional first class lines.

179 Bannatyne Ave. East, Winnipeg

W. G. PATRICK & CO.
Manufacturers’ Agents
and
Importers

77 York Street, Toronto

WESTERN DISTRIBUTORS LIMITED

Wholesale C issi Mer C

Brokers and Manufacturers’ Manu " Cars Dis-
tributed, Warehoused and Forwarded. Warchouse
on Transfer Track. Business solicited. Our pesi-

W. G. A. LAMBE & CO.
. TORONTO

COodes: A,B,0, ldndlﬂm. and private.

————NEWFOUNDLAND———

Your ecard in ow MANUFACTUR-
ERS’ AGENTS AND BROKERS’
DIRECTORY pages will keep you
in touch with every manufaeturer at
home and abroad, whe is looking for
agents to represent h.m in Canada.

Many of the best British and for-
eign agencies in Canada have been
secured through the eards on these

Grosery Brokers and Agents.

tion is your opportunity.
SASKATOON, - WESTERN CANABA

Established 1686

pages.

————BF
Mcl

Manulseture

8526 (
Can give str
cery /)

|
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Manutacturers’ Agents
and Brokers’ Directory

(Continued.)

' —BRITISH COLUMBIA——, — ———QUEBEC DINING ROOM
McLEOD & CLARKSON L. EMILE GABOURY e e e i
» 300 to 2 nc 00 S,
Manulacturers' Agentsand Wholesale Commission Mansfacturers’ Afent and Commission Merchant Counters, Meat Ca:esk. Ice Bu:e\s, Satuvees
-~ 235 St. John St., QUEBEC, CAN. etc., inventory $450. Right location to
T h o ':2.‘“0':'-:{5.30:':"'??2:::'I E;C'Gro- Corre;pondence solicited with brokers or work up fine business. Price $300.
an give str K . manufacturers looking for a reliable repre- V. delaRONDE, Busi B
cery Agencies. Highest References. sentativLe. Can furnisﬁ best of refeere?:‘es. Room N-lgl:chlll C::l‘en::’Av:?kh:zweﬂ
O. E. Robinson & Co. MoeDOUOG AL L FER ESOPLE OF
Manufacturers and Buyers of Dried
Evaporated and Canned Iasist upon having them J A M A I C A
s A-ppln - G D. MecDOUGALL & CO, Ltd., Glasgow, Scotland are now buying things in the
: 'ISTABLIIHED 1086 CLAY PIPES United States which they
3 ought to buy in Canada.
r They don’t know what we
: LI T o can do. A small advertise-
ant in tl
. SUCHARD'S COCOA l: youmlooh-.:::tndo with Irish m.nih.n; e
’ t t t i
T T Sl B Sttt KINGSTON
ooty Tt T D St o8 s Irish Grocer, Drug, Provision
makes. Delicious in favor. Prices just right. ’ & 2 “GLE ANER"™
FRANK L. BENEDICT & CO., Montreal and General Trades’ Journal
i 10 Garfield Chambers, Belfast, Ireland 5 5 o
might bring inquiries. Better
write for rates to
= ] Write us for New Price List of L. C. STEWART, Halifax
: WINDSOR SALT Grocery TRY A
A b TORONTO SALT WORKS i Condensed Ad.
: 3 TORONTO, ONT.  GEO. J.CLIFF, Manager AdVCl’tlSlng IN
i : This Paper
By Wm. Borsodi
h No Odor
3 It contains suggestions for A Few Do“ars
b special sales, bargain sales,
n .
-o:: Common Sense cash sales, etc.; ideas for More a Week
— K’ll‘ { Reaches and Besd- Buge catch lines or window
Aate and Mice cards, and many hints for makes a big difference in your
Al Doalers snd 381 h A | B 'M. Oet. yearly income.
) mm‘?ﬂ'. Common ‘Sense u very good seller, for the preparation of live ad- Have you ever thought how
rs omlrl' %n&%mmugrﬁ mwn' copy. A collection you mngl'n add to your weekly
" salary without interfering with
& o‘ short t.lh. .dvcfwn. your regular work?
ideas and selling phl'll. Will you let us solve this
— problem for you?
B The BROWN Is the used by the meas success- So far this year, we have shown
ertisers. seventy-five enterprising and
B’ only convenient ful grocery adv z ambitious clerks how to make
o Bag Holder $5.00 a week more during their
PRICE $2.00 spare hours. They will each make
at Occupies no counter & this additional salary every week
for beld ,,,T';:duon by this year and longer should they
gority —no_pechors- ALL ORDERS PAYABLE wish.
ia. o Y 0 hpee IN ADVANCE. If you would like us to show
or- Time. Will last » life- you, write to-day. | *
o ,‘é:,’,‘gm -1 R This is genuine. 7=
e s | | Meclesn Publishing Co. THE MACLEAN PUB. CO.
'c..:m..;‘uc:' 105-18 Usivershy Ave.. Terente 143-9 University Ave., Toronto
, Tows, U84,
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GROCER

Better Servic" Means More Trade

THE McGREGOR PATENT BAG HOLDER
is the biggest step to quick service of your cus-
tomers, and quick service is probably the re-
maining thought of every trader to your store.
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

P MacLean's
WHITE MOSS

Made a big “hit” years
ago.

(OC0ANUT

Does ALL the “home
running” to-day.

Canadian Cocoanut Co., Montreal

TEA LEAD

Best Incorrodible)

Buy PRIDE OF THE ISLAND" Brand

as extensively used for years past by most of the leading
packers of Teain Canada.

ISLAND LEAD MILLS, LIMITED

Tol. Address: "Laminated,” Londen. LIMEHOUSE,
A.B.C Cedes used 4th and 5th Edisions LONDON, E., ENG.
Canadian Ageats HUGH LAMBE & CO, TORONTO

J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

RICE’S SALT
18
Always Pure
Increase your business and also your profits by

handling a good artiecle—your customers appreciate
it and you keep their trade.

RICE’S SALT for Table, Dairy and general use is a
good seller and always reliable. Write us for prices.

THE NORTH AMERICAN CHEMICAL CO., Clinton, Ont.

Seek to Give Satisfaction

Even in the little things. A match is small in stature but
mighty in power towards building a satisfied trade. Try
your trade with

G
-

L

S & T
DOMINION MATCH CO., LIMITED
DESERONTO, ONTARIO
Or The Canada Brokerage Company, Limited, Toronto, Ont.;
The A. Macdonald Co., Winnipeg, Man. ; Snowdon & Ebbitt,
Montreal, Que. ; J. B. Renaud & Co., Quebeo, Que. ; J. A, Tilton,
8t. John, N.B.; J. W. Gorham & Co., Halifax, N.S.

BLACE JACK

QuUICK ———
CLEAN
HANDY

%-1b. tins—
3 doz. in case

The Proper Fly-
Destroying Stoeck

#Sticky papers, etc., are out-
classed for effectiveness
now that this ‘‘sure
death’’ to the fly is on the
market. Have you a stockf
Send right away.

Aeent: Joseph R. Wilson *7oronto”

e
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THE PEDDLER IS STILL ABROAD

He is destroying your Tea Trade to-day even more so than four or five years ago.

Put him out of business by selling

"SALADA"

the only tea that will do it—for the peddler cannot buy “Salada.”

BUILD UP THE TEA TRADE.

In last week’s issue announcement was made of the
formation of a tea company to operate tea routes in
various parts of Ontario. This is taken to infer that
there will be a large tea-peddling company in opposi-
tion to the retail trade.

The natural outcome of such a situation will mean
less trade to the dealer unless he can counteract its
influence by making sure he holds his present tea busi-
ness and gradually adds more.

—From ‘‘The Canadian Grocer,”’ June 28, 1912.

The Peddler, hawker and transient trader can be
found to-day in increasing numbers in almost any
community. They sell tea, coffee, curtains, clothing,
caps, carpets—in fact, almost all lines carried in the
average general store. Retail merchants should,
therefore, make every effort to see that a portion of
that profit finds its way back.

—From ‘‘The Canadian Groeer,”’ Nov. 27, 1908.

IT SELLS THE GOODS

You know very well that public sentiment is with the
storekeeper that follows the cleanest and most health-
ful storekeeping methods. Then why postpone the
inevitable?

INSTAL A
Silent Salesman

Arctic Refrigerator

right away, and win the approval of your trade aad
add to its numbers. You ean display more artistically
in a silent salesman all classes of perishables, because
they will keep perfectly fresh and fairly draw sales.

Representatives in the west: Donnelly, Watson
rown, Calgary, Alta.

John Hillock & Co., Limited

TORONTO, ONT.

R i

The Manufacturers of

Cold Springs Lemonade

Offer You a Treat

Drop a card for free tin of Cold Springs
Lemonade Powder, the only prepara-
tion on the market which has the true
lemon flavor. Have your wife make you
up a drink and you will soon conclude
that

COLD SPRINGS

is the line for you par excellence.
Don’t hesitate.

S. H. Ewing & Sons

MONTREAL
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For Years in the Lead
—Still Leading

is the unparalleled record of these two brands of staple
condiment.

COLMAN’S MUSTARD
KEEN’S MUSTARD

Double Superfine Quality
In square tins.

. ]KE’EN'S‘

e X
AR
‘ ' {
1 M USTAR D |
| e
1

WARRANT *
m:ﬁf,ﬁ%s 10 THE QUEEN

» 9
Any dealer stocking these brands will be cater- i (‘(mmg
ing to the demands of the general public. I i

MAGOR, SON & CO.

AGENTS FOR THE DOMINION OF CANADA
403 St. Paul St., MONTREAL

Toronto Office, 30 Church St.

Every Woman Who Cooks

WILL EAGERLY PURCHASE

Benson’s PreEared Corn

q The Corn Starch that fills a hundred € Women want Benson’s because of its tur;;
wants in the kitchen. equalled purity and fineness. T!ley wan

q Women wanft genson’s bec‘ii{l.xse it ligll;;ier:]gs for baking, pastry making, preparing custards,
the drudgery of Summer cooking—enabl . eam, blanc mange; etc.

them to c;g;xic)l,(ly prepare delicious and nourish- . g

ishing dishes.

The Demand Is There—You Simply Have 19 Supply l_t_

Your order will receive prompt attention,

+* FDWARDSBURG STARCH (0

’ LIMITED
MONT ~CARDINAL ~TORONTO —BRANTFORD ~VANCOUVER
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A window display carrying with it the breath of Spring. The clerk who dressed it gives

description of it in the article below

Spring Represented in Window Display

An Ingersoll Window Trimmer Taking Advantage of the Seasons—Has Com-
mittee of Town’s Business Men Call to Tender Congratulations—How the Dis-
play was Arranged—Responsible for Many Sales.

Editorial Note.—Durin the past few
months The Grocer has garped a good deal
on seasonable displays, their character and
advantages. It is very gratifying te note that
several of these displays are being used by
Canadian dealers to good advantage, and we
are pleased to receive the many photographs
and descriptions of windows, and opinions on
the value of displays that are being sent 1u
by readers. The accompanying window is oue
of the most original sent in for some time,
and it is only to be regretted that a better
photograph was not obtained. The writer of
the article, Bruce McDougall, is clerking in
his father's store at Ingersoll, Ont. He
dressed the window himself, and from what
he says, it will be seen it created a good deal
of business, besides being a splendid publicity
advertisement for the store. The Grocer will
welcome similar contributions by other clerks
and dealers as well. They all assist in mak-
lnx.I: (llxel work in the store more practical and
villuable.

The photograph I have sent you is of
a window display I arranged about a
month ago to represent spring. Prowmi-
nent among the articles shown will be
noticed greens, plants and flowers com-
mng out in bloom, as well as a complete
line of meats, smoked, cooked and
anned.

In the past we have had good vesults
from advertising window dressing, hut
I think from this display more results
have been secured than from any other
manner in which we have advertised. A
committee of some of the most promi-

By Bruee MeDougall.

nent men in Ingersoll called while the
display was in to eongratulate us on its
originality, but apart from that, it sold
a considerable quantity of goods.

The Breath of Spring.

In the background may be seen ever-
green shrubs, and the Spring idea is car-
ried out by using grass on the floor and
the addition of birds, including a crane,
hawk and owl. In the eentre is a small
pond of water with ducks swimming
about. On the table are the seasonable
goods heralded in by the coming of
Spring. Bautter is piled in zig-zag style
on either side. In the centre is a wire
basket of eggs, flanked by bacon, ham
and pineapples, while dressed chickens
and smoked meats hang in the back-
ground from the window top. On the
richt and left are ecanned meats, and n
the front-eentre pickles and lard.

From a eclose inspection of the dis-
play one will see large numbers of tulips
strewn throughout the grass. On a
ledge ouside the window were placed
geraniums and garden vegetable plants.

Users of Show Cards.

Our store believes that show cards are

advantageous to selling, as will be ob-

25

served from the two that appear in the
photograph. We believe strongly in
seasonable displays, and it is our en-
deavor to show at all times zoods which
the window ean assist us in sellinz
rapidly. At the time of writing, for in-
stance, we have what we think to be a
pretty good showing of a package cereal
food.

A Business Producer.

There can be no question of the ad-
vantages derived from these displays
We cannot overlook them when business
men come in a body with words of praise
cr women are attracted inside to pur
chase the goods shown. I look after the
window because I like the work and
naturally one feels flattered when he
sees actual results aeeruing from his

labors. I thing, too, that originality

combined with attraetiveness ai
power are splendid eombinations in any
window.

I trust I may have the privilege of
seeing other displays in The Groecer sent
in by eclerks, because they all help in the
\\‘urk.
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Stock Quality Spices

for Pickling Season

Women Lose Confidence in Their Dealer if Given Poor Goods
—Are Always Anxious to Excel in Pickle and Sauce Manufac-
turing—Time to Begin Thinking of New Stocks—Market Is
Firm—Care Necessary in Handling Spices.

Not yet, but soon, the pickling season
will begin to loom up large to both the
(Canadian housewife and retail dealer.
The priee at which encumbers, tomatoes
and other kindred lines are selling at
the present moment may not suggest
pickling very strongly to the mind of the
housewife. However, there will shortly
be a change in the order of things and
when it commences, it will develop
rapidly. Market gardens are blossom-
ing forth in splendid array, excellent
progress is being made in most every
distriet, Canadian crops will soon begin
the annual outturn, prices will ease off
to a more reasonable level and the
pickling season will be here once more.

Time to think of Spice Stocks.

The time is indeed close erough at
hand to claim the attention of the grocer.
It is none too early for the retail dealer
to look to his stoeks in anticipation of
the trade that will before a great time
be in evidence. The selling ecampaign,
no matter in what line it may be in
which purehasing is done well ahead and
plenty of time is left for planning, is
always productive of good results. It
is so with spices. Having bought early,
the dealer need give no more thought
to this part of the problem, but may
direct his atention to his selling cam-
paign.

Prices Look Firm.

A review of the spice markets just at
moment would seem to indicate that
nothing is to be gained as far as prices
are concerned by holding back in pur-
chases. Indeed, the general tone of
spices as indicated by reports from
primary markets is one of steadiness
which in case of some lines is quite
marked. With this condition existing
now at a time when the big season of de-
mand is just opening up there would
seem no reason to look for anything but
steadiness, at any rate in most lines of
spices.

In purchasing his season’s supply of
spices, one of the big questions which
comes up for the dealer to solve is,
“‘How muech shall I buy?’’ The pur-
chases of the preceding year should
serve as a fairly good gauge of the
next year’s business. From past years’
experiences a dealer knows the lines
whiech he ean sell easily and those which
are less prominent.

There should be an increase in the to-
tal spice sales of a grocer each year for,
in this progressive country, the popula-

tion is constantly mounting upward and

spices is one of the lines benefited.

However, it is well to keep on the safe

side in buying. Wholesalers and manu-

facturers who have their customers’ in-

terests at heart will agree with this.
Get the Housewife’s Ear.

A good shelf of homemade pickles,
catsup and similar lines is the house-
wife’s pride. As the season draws near
she is ‘“all on pins’’ until she gets started
‘‘putting down’’ the annual supply. The
day to commence is awaited with as
much impatience as the annual house-
cleaning. She may remark to her
friends that she wishes it was over, but
nevertheless she delights in the work.
And when she once begins she puts forth
her best efforts to produce a produet
that when friends come in for a meal,
she can point to with pride as her own
handiwork.

Elevate Standard of Quality.

With her reputation thus at stake, it is
plain that she will want the very best
goods with which to work. For this
reason the wise grocer will make sure
that he gives her the best spices and
vinegar. If she should waver in this
regard in an attempt to buy cheaply, it
will work much to his disadvantage; it
will break down the housewife’s depend-
ence in him and his goods. To such a
housewife, what difference does a few
cents more on a pound of spice or a
gallon of vinegar make? The grocer
who buys high quality spices ecan recom-
mend them with confidenece which means
much in promoting sales.

Require Some Attention.

Spices are not the easiest thing in the
store to handle, but by proper arrange-
ment this handicap may be reduced to
a minimum. It must be remembered
that spices contain a volatile oil which
is really the strength of the spice. This
oil easily evaporates, and to avoid this
the spice should be contained in a recep-
tacle that will prevent evaporation. The
grocer should now make provisions for
this before his season’s supply comes in.

The tin canister in whieh spices are
sometimes sold is a good receptacle pro-
vided it does not become dinted in such
a way as to admit air. The most at-
tractive method is perhaps air tight
bins with mirrored fronts, while some
grocers use glass bottles with glass
stoppers which not only preserve the
strength but display the spice to fairly
good advantage. With bulk goods, a

separate scoop for each spice is advis-
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able for a trace of turmeric amongst
cloves for instance will not impress a
customer with the grocer’s carefulness.

It is well to prepare now for the
trade so that when the demand sets in,
the grocer will be ready to take eare of
it.

\ Twenty Years Ago”
in thé,)éroceg/]'rade

The following items of interest are
taken from The Canadian Grocer of
July 8, 1892:—

‘“The Windsor merchants will
close their stores at 6.30 each even-
ing, except Saturdays, during July
and August.”

Editor’s Note—Even 20 years ago
Windsor merchants realized that some
time for reereation during the warm
weather was desirable. This year the
grocers are observing a half holiday on
Thursday afternoon during the summer

months.
L * *

‘“At the Sarnia Court of Revision
the other day, Edward Adams and
A. M. Smith, wholesale grocers of
London, have each a quantity of
sugar in store in Sarnia, which was
down in the assessment roll at $1,-
000 for each lot. Sugar is cheap
now, and the valuations were ap-
pealed against, and reduced to $700
in each case.”’

Editor’s Note.—Sugar on the Mon-
treal market at that time was quoted at
$4.50 whereas now it is $5.05.

. - L]

‘“John Secandrett, the well-known
grocer of London, Ont:, died on the
23rd., after a very short illness. A
week ago last Monday, he was at-
tending to his business as usual, and,
in faet up to the day before his
death had no ill-health.’”’

L - L

‘“Hon. Mr. Foster has given no-
tice of a resolution extending the
period for granting a bounty on
sugar made from Canadian-grown
beets, which expires on July 1 next,
until June 13, 1895.7’

Editor’s Note.—Mr. Foster is now

Minister of Trade and Commerce, and af
present time is engaged in bringing
about a trade agreement with the Britis'
West Indies in which sugar will likel;
be affected.

. * -

In The Grocer of July 8, 1892, toma

toes on the Toronto market were quoted

at $1.05 as compared with $1.65 t

$1.75 to-day; horseshoe salmon at $1.60

as against $2.55 to-day while lobster
which are now selling around $2.90 wer
then quoted at $1.90 per dozen.

Tl
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TheSugar Marketand Future Prospects

Developments in Prices During First Half of 1912 and Oauses—Difference in
Market Compared to First Six Months of 1911—Cuban Crop Better Than An-
ticipated—Future Depends Largely on European Beet Crop.

It was just one year ago that the
sugar market began its spectacular up-
ward flight, reaching before a halt was
called, the highest point registered in 22
years. Little did the housewife or the
grocer, or even the refiner himself,
dream one year ago that sugar would
make history before 1911 was out;
which merely goes to show just how un-
certain a proposition the sugar market
is.

It was Europe that started all the
trouble. Up to this time it had been
peacefully reposing in the background
creating but little attention when sud-
denly, like the proverbial bolt from the
blue, the adverse reports from this
source descended upon the sugar world.
Rather doubted at first, they developed
into grim reality as the record prices
reached during the year will testify.

Change From Year Ago.

The order of things has been partly
reversed during the first six months of
this year but it must be remembered
that this is an abnormal year. From
February onward last year the tendency
of the market was upward while since
February this year the trend has been
decidedly downward.

When the Cuban erop began its out-
turn this year, prices began to recede
from their abnormal level. Three ten-
cent drops were registered in January
only to be followed by a 20-cent reac-
tion in February when the Cuban pros-
pects looked somewhat less favorable;
while lurking in the background was the
possibility that Cuba might start some
‘high jinks,” such as Europe did last
vear.

Then in March things in Cuba began
to look rosy, confidence in the prospects
were strengthened and prices dipped
downward ten points, followed by a
similar amount in both April and May
and a 20-cent decline during June.
While refined sugar is to-day 60 cents
below the price of early January, it still
shows a 45-cent margin over the prices
ruling one year ago.

What Will Future Bring Forth.

But the question in which the grocer
is now deeply interested is the future
course of the market. The preserving
season is opening up and for the next
few months there will be a big demand
for sugar and it means mueh to the
grocer to buy right. If the market is
going up, he wants to get in on the
ground floor. If there are to be still

further declines, he will want to adopt
a waiting poliey.

Let us consider what happened during
the last siege of high prices, namely in
the erop year of 1904-1905. In January,
1905 prices had reached the high point
of that campaign, $5.75 on Montreal
market. The market then began to
slomp and econtinued its downward
movement during every month of the
year, the low figure of $4.30 being
reached in December, while 4.20 the low-
est point for several years was reached
in January, 1906. The same thing may
follow this year and again it may not.
The October beet erop and the January
cane erop will decide whether history is
to repeat itself.

One of the depressing features during
past few months has been the good out-
turn of the Cuban erop and only recent-
ly sugar authorities have felt it neces-
sary to increase their estimates of the
total yield. The statistical situation
keeps on improving, the visible supplies
of the world now being 127,627 tons less
than a year ago, a reduction from 500,
000 tons deficiency two months ago.
Added to this the European beet crops

1912

show favorable progress in all diree-
tions, and this no doubt has mueh to do
with the weakness of prices abroad.

Therefore the immediate outlook is
one of easiness but what the future may
hold in store is uncertain. Last year’s
performance shows just what a big
change is possible in the situation in a
short time. Cuba is now becoming more
of a finished issue and attention is being
directed to the beet erop in Europe. So
far reports from that direction have
shown no reason for easiness.

The first of the week found Cuban
raws in New York quoted at $3.80.
Beet sugar quotations were 10s 10%4d.
for spot and 10s 1114d. for July. ‘“‘Raw
quotations,”’ said a sugar man, ‘‘war-
rant lower prices in refined. The
market is now in the process of read-
justment.

““As for what is ahead,’’ he continu-
ed, ‘‘all depends on the development of
the European beet erop.”’

In absence of any immediate indica-
tions of higher prices. dealers will no
doubt eontinue a hand-to-mouth poliey,
keeping a sharp eye on Europe, how-
ever, for any unexpected developments.
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THE BARGAIN MANIA.

It would have to be a very elastic mind that would
accept everything as gospel told by many customers of
a retail grocer. It seems as if the bargain hunting craze
had obtained such a hold on many feminine shoppers that
their consciences slip a eog sometimes in attempting to
get retailers to cut prices.

The following letter received by a Toronto grocer
from a dealer in a summer resort distriet, in Northern
Ontario is apropos to this question:—

Dear Sir:— A lady, from Toronto, who
is spending the summer here, claims
she ean purchase any of ——— soups
at your and other stores in Toronto
for ten cents.

The lines of these soups that I
handle, ecost me $1.25 per dozen and
I cannot sell them for ten cents. I
would feel grateful to know if Toronto
grocers’ can buy these soups and re-
tail them at ten cents.

I will greatly appreciate your reply
and will hold myself in readiness to
do you a favor at any time.

As a matter of faet, the soups in question sell whole-
sale generally at $1.25, in Ontario, and some sell at $1.20,
but the majority at the former figure. It is needless to
say that the Toronto dealer written —he is one of the
largest and most sucecessful in that city—does not sell
these goods at ten cents, nor does any other dealer so far
as The Grocer knows.

This is just another of the brow-beating cases that
so frequently oceur in retail stores, and it stands to the
credit of the summer resort dealer that he stood his
ground. Too many fall easy vietims of the chronic
bargain hunter instead of investigating the case. In
the majority of such ecases there is either no truth
in the statement or the other dealer is selling an inferior
article. The latter, of course, couldn’t oceur in a branded
article such as the soup above referred to

__._{c}}__
BUYERS OF GOOD FIXTURES.

A manufacturer of store fixtures who knows the retail
trade in both Canada and the United States, is responsible
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for the statement that the dealers in Canada demand
better quality fixtures than those in our neighboring
country.

This man should know whereof he speaks, because he
has had considerable selling experience in both countries
and his assertion adds much weight to the declaration
The Canadian Grocer has frequently made, that Canadian
dealers—that is, the progressive men in the trade—are
of a particularly high grade order.

Merchants in Canada do not at all install new fixtures
or store equipment for the mere sake of appearances.
They have learned by experience that these things mean
more business, because of the faecilities in service they
offer and because of their ecleanliness. They spend money
to make money, and the most progressive when they do
purchase, usually get the best they can. Farsightedness
is a characteristic possessed by men of action and courage,
and these are the men who eventually make the successes.

_.@_
GOOD QUALITY LARD.

That lard sold in Canada is on the whole of good
quality is shown by a report by the Inland Revenue De-
partment on 268 samples collected from different parts
of Canada and examined.

One sample was compound, but was sold as such. Two
samples sold as lard contained cottonseed oil, and should
have been sold as such. Three samples contained an ex-
cess of water, but the amount in two instances were so
slightly beyond the legal limits that it was regarded by
the analyst as accidental. All other samples, 262 in num-
ber conformed to the requirements of legal lard, and were
therefore genuine.

The inspection by the department shows that manu-
facturers of compound lard are careful to state correctly
the nature of the article on the container. The occasional
sale of a compound lard, says the report, is to be regarded
rather as an act of carelesness on the part of the retail
dealer, than as intentional on the part of the manufae-

turer.
___@.___.
CARELESS METHODS OF PARTNERS.

Confidence in one’s fellow workers where money is
concerned, may in a great many cases be warranted, but
it is not always good business.

In the retail trade there are so many partnerships
being run in a loose fashion that the question commands
serious reflection. There is mueh room for improvement
in methods where partnerships exist. Cases, for instance,
where the partners-of a business take whatever they want
from the store to feed their families without making any
record of the transaction, are frequent. They never
charge themselves up with anything, and it is safe to say
they don’t use exactly the same value of goods in a year.
One, therefore, has an advantage over the other.

The business man of to-day, even if he is the only
proprietor of the store, charges himself with the goods
he uses at regular selling prices, and allows himself a
set salary.

There is greater reason why partners should follow
this example. By all means, when a partnership has been
formed a set salary should be assigned each member.
Otherwise there is almost sure to be trouble later on when
one becomes suspicious that the other is getting more
than his share. This method of dipping into the cash
register for money from time to time does not belong
to the present. It is antiquated and should be relegated
to the proverbial ash heap. A definite salary based on
qualifications removes doubt, as does also the charging
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of everything taken for the table. At the end of the
year the money is returned in increased sales and pro-
fits and sound, practical methods have prevailed.

___@.__._
AGREEMENT WITH WEST INDIES.

Although no official announcement has come from
the Dominion Government as to the exact nature of the
trade agreement with the British West Indies, yet an
apparent authoritative statement has been given out
in the Barbadoes by one who was present at the con-
ferences.

One important announcement made by this party is
that the present preference granted by Canada on raw
sugar from the British West Indies has been doubled, and
the twenty per cent. refiners’ privilege abolished. This,
if ratified, should, from all appearances, result in Can-
adian refiners practically confining their purchases of
raw sugar to the British West Indies. Some at least
of the Canadian refiners are opposed to this, elaiming that
producers in the British West Indies would be in a posi-
tion to manipulate prices of raws unfairly.

From further information it is stated that a duty has
been placed on feed molasses coming into Canada from
the United States, and that the benefit of the Canadian
preferential tariff, which is almost four-fifths of the gen-
eral tariff, will also probably be enjoyed by such West
Indian produets as cocoanuts, raw spices, arrowroot, salt,
sponges, honey, fresh vegetables, essential oils, ete.

The West Indies in return for these concessions will
grant a preference of twenty-four cents per barrel of 196
pounds on Canadian flour, the present duty on which
varies in the Islands from eighty cents to a
dollar a barrel. In addition a long list of
Canadian produects, embracing all kinds of grain,
flour and feed ,animals, fresh and salted meats and
fish, cordage, brooms, boots and shoes, agricultural imple-
ments, machinery, automobiles, pianos, all kinds of wood
and leather goods, cement, plated wares, soaps, paints, ve-
hicles, paper, caleium carbide and a number of other
manufactures will be admitted into the islands under a
preferential tariff twenty per cent. lower than on foreign
articles. Great Britain, it is understood, will enjoy a
similar preference in the West Indies.

The preference granted to Canadian flour should result
in almost the total eapture of this trade by Canadian mill-
ers. Already United States milling and produce interests
are frightened, and have had a lawyer in the West Indies
for some time trying to intimidate West Indian merchants
by threats if the reciprocity agreement goes through.

_@_
STRENGTH IN AGE.

When a customer deals at a certain store for twenty
years or more, it must be concluded that he or she has
confidence in that store. The same applies to a trade
paper.

On looking over the files of The Canadian Grocer
twenty years back for items for our ‘‘Twenty Years
Ago’’ eolumn, the names of many subseribers to The
Grocer are mentioned, many of those still living having
been readers of this paper during the past 'two decades.
They have been subseribers all those years for the reason
that they have been able to place confidence in the paper,
Just as many of their old customers have been placing
confidence in them. Verily, there is strength in age.

The new ‘‘Twenty Years Ago’’ column is already
proving a most interesting one. Coincidences are bound
to occur, and this column should be loeked for every week.
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THE MAN WHO STOOD STILL.

A story is told of a southern merchant, who, after the
war remained just where he had been when the war
commenced. He continued to earry on business in the
same easy-going way. He continued to show the same
calicos and the same ribbons. All about him there was
advancement, but he closed his eyes deliberately to this.
He did not mark time, but stood still. Marking time de-
notes readiness to advance; but whatever in this man had
urged advancement was atrophied. He stood still.

Years passed. Still the man showed the calicos and
the ribbons. Still he conducted business in the same old
way—or would have, had business come. Finally some
business did ecome, for he fell so far behind the proces-
sion that he became an antique. His store was pointed
out to strangers in the eity who visited it, and bought a
little out of euriosity.

It is a strange tale—the tale of a man who forced
himself to believe that the eivil war marked the end of
all things which could influence him. But it is stranger
to hear that there are dealers to-day who have adopted
this stand-still policy. ‘‘There are plenty such men even
in Canada,’’ states a dealer who has traveled far.

If these men stand still long enough, they may—like
the southern merchant—make their stores famous as
fossils of an earlier age; but they run a risk. They may
meet the fate of the Irishman’s horse. You remember
the Irishman wanted to get his horse to the point where
it eould live without eating. He worked hard at this,
and just got the horse to the desired point when the pesky
animal spoiled it all by dying.

To-day there is little use for the man who stands still.
There are times when it is wise to mark time, until it
becomes quite evident in which direetion the advance
should be made; but standing still is only appropriate
beside a grave.

—8—

EDITORIAL NOTES.

The dealer who sells goods not as good as the customer
expeets is the sure loser of trade.

* % %

The hot weather prevailing in many places in Canada
looks like history repeating itself.
s &9

Wateh the sugar market. Better buy for present needs
than take chances on an advancing market.

* % %

The West Indies is destined to be a splendid market

for Canadian flour.
* % *

A good bottle of pickles is dear to the heart of a
thrifty housewife. Perfection in manufacture requires
quality spices.

* * *

Lemons are splendid sellers these hot days. But the
strawberry crop is being cut short for the same reason.
It’s a good wind that blows nobedy ill.

* x %

Our sympathy is extended to Regina for the loss of

life and property left in the wake of the mighty eyelone.

But it is not likely such a storm will strike twice in
the same place, and Regina will continue to grow.
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- : miss anything. Remember that I know P
Handicap of Borrowed Capital and IlIness 7 1) vos tell me. so my aid may he i
rendered of little value if the date be run now:
not full and complete. oMl wecka

One very encouraging sign I think I or theve
see—no, two. One is, that my friend is
*By Henry Johnson, Jr. not ineclined to fool himself muech. He
depreciates things. He figures things
Quebec, May 25, 1912. Have All the Facts. out logically, without seemingly sparing EmI
Canadian Grocer: I wish he had given me the whole himself anywhere. He appears to look
story. He says these figures do not faets in the eye. Then when things do
agree with some other he has made. not work out right, he immediately asks
Question is, are all the facts here? If for help This is an excellent point.
so, we can maybe help a bit. Otherwise, Advantage No. 2 is that he has $302 on
this will be waste of labor. hand in money. That looks as if he is k Barrie
I cannot but think that the statement mnot exaetly ‘‘broke.”” A man is not a man |
that he is doing business on $900 of lost who has some ready money on hand. days’ wi
horrowed capital is incomplete. That is It may not be enough to carry things to be p!
to say, he may have $900 of horrowed over all at once, but its presence is usu- ‘ is giftec
money, but he must also have had some ally reassuring—indicates that the buf- teristies
other capital. For you can see that, on fer is apt to be present all the time. of being
the hasis of only $900, he turred his Befor
entire capital over 17 times annually on Expense Looks Low. some tw
the average in 1909, 1910 and 1911. Then =~ Examining his figures a bit further, : Barrie §
he shows that he has turned his stock Wwe find that the sales exceed the cost of ; his forn
only a little better than six times in merchandise by $9,158.41. That is so : the wor
1911. This would make his other two near 19 per eent. that we ean call it that absent
vears show up at over 20 turns of the for the present purpose. The expenses ; has beer
entire investment in a year. If he had given as $6,648.30 we shall call $6,650 groneRy
only $900 to begin with how did he for easy figuring. This makes an ex- : _ Mr. F
acquire that stock of $2,333.39; not to Pense ratio of 13.85 per cent., which is g
mention some fixtures, ete., that must SO very moderate that it looks suspicious sosndul

I find that on the three years’ busi- ] : & G £ trade.
ness I have made $679.41, and on my have been there at that time? —without casting any evil suggestions, livery
: < I shall have to bhe ‘‘shown’’ on this. i’

last year’s business I find that I have What Profit Appears to Be. But taking i 46 8 5 stated, the differ- “If a

ost $389.5( Nei S sas

comparee ith my fisures on my old way . The statement does not list any debts ~ence between the 1385 per cent. aud the iy
of figuring, and I wbuld like t(; get vou'r in detail. If the ‘‘Bills Payable’’ of 19 per cent. is 515 per cent.—so we h; deliv
S e $1.913.26 covers everything; if the tools should have a net profit of 5.15 per cent., dooie £
"1 would also add that T am doing busi- and ﬁ.xtures account is conservative; if or $3,120 for the three years. As I have goes or
ness on $900, horrowed eapital. I have Fhe hills recelva.ble are all good, then stated above,.the best I‘can get ?ut of prompt
had a great deal of sickness, which extra I looks to me like the net profit made these figures is a net gain of $1,629.86, oiik iof
is added to my personal expense, which during the. three years.is $1,629.86. .I so we seem to be sh?rt $1,490.14. Of they ap
is included in the general expemse. I ™Ma¥ be missing something; but that is course, I am not unmmdful. of the fact : delivere
trast T may hear from you at your con- DOV it looks. Here is how I get it: that my correspondent claims to ln?.ve ' N
veilnce, xad thaukioe wou in‘advance, Stock and fixtures accounts, January made only $679.41; but I am getting ' More
i T 1, 1912, amount to $4,178.90. Cash on Wwhat I can‘ou.t Of. the figures. Associa
Very truly yours, hand is $302.46. Bills receivable show Another indication, by the way, that livery b
H s CFC $1,396.15. Add these together and we expenses are not all included under that : For ins

have tangible resources of $5,877.51. one account is the depreciation on fix- b favor ¢

P.S.—I would kindly ask you not to Going back to January 1, 1909, we find tures of $49.84. That item should have i goods ¢
publish my name or place of husiness, that we had stock of $2,333.39. We gone into the expense account—if we ' none in
but, if you choose, you may publish the ust account for that and also for the are going to have it ‘‘all in one ac- than fo
statement. 4191326 that we now owe. These two ecount.”” Maybe interest on investmenut last. 1
make a total of $4.247.65. Take that is not included. How about that? How had the
i from the other total of $5,877.51, and we much? ' better 1
Tlu: statement to Wh%(‘]l my .frlend Ye-  have a remainder of $1,629.86, as stated, Poor Showing in 1911. : cause t
fers is an old one which, while admir- for net gain during three years. The year 1911 shows up rather badly. He e
a,bl“ 15 forn?, seemed, o close examina- : ] There is a spread between amount paid were M
tion, to strain some points, and the fact Further Details Desired. for stock and sales of only about $3.060, wagon (
that the firm failed later on, should seem I think I shall have to ask for fuller which shows only 15.30 per cent. gross four ba
to indicate that the strain reached the details. I want to know just what went margin against expenses of 14.1 per lowing
breaking point. So we ean pass that into the business January 1, 1909. Give cent.; but at the same time the stoek ed, a e
and see what may be suggested to this me a clean statement showing jnst what has heen depleted about $300, which ] I:t :
correspondent. vou had, what you paid, what you owed, makes our gross margin only about 13.8 i;) th:l:

*The writer of this article i one of the most success- €t¢. Then give me details of expenses per cent., so that we show an actual loss. “But
ful dealers on the continent. He has spent almost 0 u

A Business Statement Lacking Details—Whether There is a
Loss or Gain is a Conundrum—Expense Account Shows Dis-
crepancies—A Loss in 1911—More Information Wanted.

The

Dear Sirs,—Some time ago I found
the enclosed statement of one of your
reader’s business for his first year. This
seems to work out all right in his parti-
cular case, but I have compared my
figures of my last year’s business, as
well as the figures of my business since
I started in business, January 1, 1909.

In both of these statements, whieh I
enclose, you will find that I have in-
cluded my living in with the general ex-
pense, and all of the expenses are in-
cluded in the one amount.

I note that you have a question de-
partment connected with your paper. If
this is not too much trouble for you, I
would like to have you look over my
ficures and if my figures are not correct,
will you kindly send me a corrected
statement of the same, aceording to the
enclosed statement.

A Two-year Statement.

years in the retail grocery business ani is weu eqmnped also. There is often something wrong There is SOmething radtcally wrong with tion,’?
$

to answer questions and smooth out difficulties 7 SRR, i : s . . . .
which others may have met. If a specnl nquest i.s where e‘er)t}]lng 1s put into one ae- this business. For even with sickness have n

made names of uirers will be itted wh th 9 3 e # S -
pae m%rm,e}i‘“}o;’d.mm_ion_ s yoet Get " eount: Think it all over, so as not to and all that, the expense shown this last Saturds
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Maybe somebody is stealing from my
[riend.

Let us have the remainder of the facts,
Mr C., and I shall try very hard to help
vou land on the real difficulty.

Employe Who Missed TwoDaysin 21 Years

Two Years Ago He Became Grocery Store Proprietor — Not
Afraid of Work—Opinion on Delivery—Making Casual Cus-
tomers Permanent—Evidence of Selling Value of the Window.

Barrie, Ont., July 4.—(Special)—If
a man as an employe misses only two
days’ work in 21 years, he has a record
to be proud of. Anyone would say he
is gifted with one of the main charae-
teristies of a suceessful employe—that
of being fond of hard work.

Before entering the grocery business
some two years ago, Alfred Rayner, a
Barrie grocer, held the above record in
his former work. During only two of
the working days in 21 years was he-
absent from his daily labors—and he
has been on the job since he opened his
groeery store.

Mr. Rayner’s experience as a dealer
in groceries has taught him a few sue-
cessful methods in holding and gaining
trade. One of them is prompt de-
livery.

““If a woman telephones for her groe-
eries and wants them at a certain time, I
figzure that the horse might just as well
be delivering them as standing at the
door He eats just as muech whether he
goes or stays and I find that being
prompt has made permanent customers
out of ecasual buyers. Some tell me
they appreciate the way the goods are
delivered.”’

No Saturday Night Delivery.

More than a year ago, the Grocers’
Association in Barrie arranged last de-
livery hours by which all were to abide.
For instance, the majority decided in
favor of no delivery before noon of
goods ordered after ten o’clock, and
none in the afternoon if ordered later
than four o’clock. This, however didn’t
last. It is Mr. Rayner’s opinion that
had the hours been 11 and 5 respectively
better results would have followed, be-
cause then customers would have had
no exeuse. He felt that 10 and four
were too early to take the delivery
wagon off the road. Goods ordered after
four had to be held over until the fol-
lowing morning, ereating, he maintain-
ed, a congestion at a busy time.

At any rate the regulation did not
hold and now each dealer suits himself
in the matter.

‘‘But one good result of the associa-
tion,”” says Mr. Rayner, ‘‘is that we
have no delivery after 6 o’clock on
Saturday nights. This gives the driv-

ers a chance to get home early and as
everybody in Barrie knows of the rule,
the grocers have few if any requests for
late Saturday night deliveries.”’

Direct Sales From Displays.

Mr. Rayner has many evidences of the
power of the window to make sales.
Recently he displayed some 5-cent jars
of marmalade and the results even sur-
prised himself. He placed a price ticket

o
L)

on the display and he believes this is
the reason so many asked about the
line. One woman thought the small
jars eontained honey and came to pur-
chase a jar. Mr. Rayner, of course, had
a stoek of honey and sold her a large
pail as well as a jar of the marmalade.

On another oceasion he placed a 10-
cent ticket on some baskets of pine-
apples. The pines were small and he
could well afford to sell at that fizure.

“In a short time,”’ he says, ‘I had
them all sold, three people buyving the
lot for preserving.”’

Less Work in Bookkeeping.

Mr. Rayner has a bookkeeping system
whieh he elaims eliminates much of the
work and worry he formerly had. It is
the system whieh brings up to date, the
amount of the aecounts of all eredit
customers. With every purchase, the
customer has her account totalled to
date so that there is not the same ten-
dency to allow the groecery bill to ae-
cumulate to large [ll‘u]hll'[iwl\\

Stopping Big Alterations Significant

Prospects of the T. Eaton Co. Moving to Corner of Carlton
and Yonge Streets—City May be Asked to Assist in
Straightening College Street—What About the Old Building?

Toronto, July 4.—(Special)—There
is apparently ‘‘something doing’’ so
far as the T. Eaton Co., and the block
of land at the corner of Carlton and
Yonge Streets are concerned. As point-
ed out some time ago in The Grocer
the bloeck north of Carlton on Yonge
Street has been acquired by some party
and it was surmised that the department
store was the purchaser.

The stopping of extensive alterations
planned on the old building at consider-
able loss to the company, would indicate
that they intend to make a start at a
no far distant date.

Large Ground Floor.

One of the features of the proposed
new building, it is eclaimed, will be an
extensive ground floor space. The com-
pany realize that the major portion of
their business is done on the street
floor, and it has even been said that
the percentage runs as high as 75, and
that this important point will be kept
in view in the designing of the new
building.

The main business corner of the eity
is Yonge and Queen, where both the
Eaton and Simpson stores are located.
This corner is the favorite haunt of
those in search of the so-called bargains.
It is the supposed idea of the Eaton Co.
to transfer this centre of business ac-
tivity to their new loeation, and the city
will be asked to assist them in this.
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May Want College Street Straightened.

They will probably ask the ecity to
remove the jog between College and
Carlton streets, or in other words to
make College one continuous and main
thoroughfare. Of ecourse, this would
be much to the advantage of the Eaton
store. Also, it would be in the nature
of public improvements, and the other
retail merchants of the eity would ne-
cessarily have to contribute to the cost
of providing the big store with a bet-
ter location than it would otherwise
have.

Nor will the mail order portion of the
business be forgotten in the general ex-
pansion. It has been suggested that the
old building may be used for this pur-
pose, but this is unmlikely. Provisions
for this will probably be made in the
new building. Some of the old buildings
may be retained for manufacturing pur-

poses.
_g_

A GREAT CANNING COUNTY.

It is estimated that $100,000 is being
invested in canning factories in Prince
Edward County, Ontario, this year. Six
new plants are going up, small ones at
South Bay, Northport, Pieton, Consecon
and Wellington, and the Beaver Co.’s
factory at Bloomfield costing $40,000.
With the completion of these, Prince
Edward county will have 20 canneries.




Current News of the Weék

Quebec and Maritime Provinces.

D. A. Morrison, of Morrison, Ltd.,
wholesale dealers, Amherst, N. S., has
been elected managing director of the
Me¢Lean Milling Co., Ltd., Ambherst.

One report from Nova Scotia regard-
ing lobsters says that pack west of Hali-
fax will probably be found to be abeut
an average one, while the eastern shore
men are having about as good an experi-
ence as they had last vear, and the Cane
Breton men a little better.

A. P. Tippett, of A. P. Tippett & Co.,
is visiting the various factories of the
Thistle Canning Co. on the Bay of
Fundy this week.

It is with regret that we have to an-
nounce the death of George H. Ramsay,
Moutreal, of Ramsay’s, Limited, biscuit
and confectionery manufacturers. Mr.
Ramsay was the Montreal manager, and
was at business on Friday, prior to his
sudden death on Monday last. We take
this opportunity of extending our sym-
pathy to his brothers in the Vanecouver
branch.

Ontario.

Many of the merchants of Kingston,
Ont., have signed an agreement to close
their stores daily at 5 p.m., Saturday ex-
cept, during July and August.

Wm. C. Miller, a Toronto grocer, and
secretary of the Ontario Retail Grocers’
Association, was injured by being struck
by an automobile last Saturday evening.
He was thrown to the pavement and suf-
fered a number of bruises about the
body and legs. Fe is still partly inca-
pacitated, but manages to get to the
store every day.

City Solicitor Johnston, of Toronto,
has given it as his opinion that any
by-law which the council might pass
against the shouting of hawkers on the
streets would be ultra vires.

Stewart Oliver, of Jas. Lumbers Co.,
wholesale grocers, Toronto, has returned
from holidaying near Ottawa.

Among the retailers from Ontario
points who were in Toronto this week
were:—W. A. Brunton, Newmarket;
Louis Kaufman, Shawanaga; T. G. Haw-
kins, Janetville; T. Shephard, Caesarea;
Mr. Rehder, Paris, and W. Watson,
Coleraine.

The Cheese Board, of Belleville, Ont.,
distriet is sending a speecimen box of
cheese to the London, Eng., office of the

Ontario Government, where it will be

placed on exhibition. The cheese in-
dustry is being extensively advertised by
John Elliott, president of the Board of
Trade, by means of photographs of
dairying in Hastings and Prince Edward
counties. Mr. Elliott is leaving for Eng-
land shortly.

N. H. Stevens, of the Canada Flour
Mills Co., has bought the Dominion
Milling Co.’s mill at Dresden, Ont.

W. C. Omand. flour exporter, Roard
of Trade Blde., Toronto, is on a visit to
Great Britain.

W. C. M¢Cuaie, who has been manager
of the Walker Bin & Store Fixture Co.,
Berlin, Ont., is leaving Canada for the
head office of the company in Pennyan,
N. Y., to take charge of the work of de-
veloping the organization in the United
States. The Canadian company first be-
gan business under the management of
Mr. Mc¢Cuaig, in Brampton, in 1905, and
since 1906, has been manufacturing in
Berlin.

The business carried on under style of
Underdown & Crichton, Limited, will in
future he known as F. W. Rowley & Co.,
F. W. Rowley having acquired the whole
interest in former. The addresses, how-
ever, in London, Eng., and Denia, Spain,
will remain unchanged.

E. Bong & Co., grocers, and J. C. Me-
Gladdery, grocer, London, Ont., have sold
their businesses.

Crabtree & Trowbridge, grocers, Ot-
tawa. have succeded Baxter & Trow-
bridge.

Wm. Smith, grocer, Ottawa, has dis-
continued husiness. ’

J. F. Honor, grocer, Port Hope, Ont.,
has sold his business.

A. Rumford, grocer, Thedford, Ont.,
is moving his stock to Forest.

A. H. MeNabb, erocer, Thessalon, Ont.,
has disposed of his business.

H. A. Sydie, general merchant, Peffer-
law, Ont., has sold to Mr. Boddley.

Jas. W. MeDonald, general merchant,
Oberon, Man., has sold to G. J. Brown.

The Wm. Beatty Co., general mer-
chants, Parry Sound, Ont., have com-
menced the erection of a large new store.

Western Canada.

Cereals will be packed by the Western
Canada Flour Mills Co., Winnipeg, the
Pneumatie Seale Corporation, of New
York, having the contract for the in-
stallation of the plant. ’
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w»The Lynn Valley general store, North
Vancouver, B. C., will soon oceupy the
corner block at Centre and Pipe Line
roads.

A. R. S. Sparling, a retired wholesale
grocer from Hamilton, Bermuda, is in
Western Canada, looking after some in-
terests there.

A petition is in ecirculation among the
grocers of Winnipeg, to make Wednes-
day afternoon a half-holiday during
July and August. Already the central
part of the eity have agreed and will
close, starting from June 26. Provid-
ing, any week a public holiday is de-
clared, the stores will not eclose Wednes-
day afternoon.

W. H. Colborne is opening a grocery
store at Fort William.

The brake on his automobile giving
way while ascending a hill, Wm. Hill,
general merchant, Markdale, Ont., nar-
rowly escaped a severe accident last
week. The car was damaged consider-
ably.

The following foodstuffs were con-
demned by Winnipeg Health Depart-
ment in May:—Beef, 300 pounds; veal,
349; pork, 98; poultry, 5; fish, 500; fresh
and dried fruits, 500; vegetables, 600;
butter, 431; canned goods, 1,102, and
flour 300. This makes a total of 4,230
pounds.

The J. F. Cairns’ big departmental
store at Saskatoon, Sask., was destroy-
ed by firee. Mr. Cairns founded this
store in 1902, having once been a high
school teacher in Chatham, and later
manager of opera houses in different

places.
—&—

Grocers’ Letter Box

The Canadian Grocer solicits enquiries for
this Column on Trade Questions. If you de-
sire the manufacturer of any line of
whletx;e an article can be secured, etc., eote.,
write us.

Editor Canadian Grocer. — Can you
tell us the name of any firm in the West
handling potato flour in packages? If
so kindly let us know. We would also
like to know who handles Farrows Net
peas in sacks. M. & M.

Saskatoon, Sask, June 25, "12.

Editorial Note.—Ruttan & Chapman,
Fort Garry Court, Maint St., Winnipeg,
handle Farrows’ Patent Net Peas in net
sacks. Can any of our readers tell us
who handles potato flour?
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Latest Review of the Grocery Markets

Sugar Still Continues Weak—Further Re-adjustment Anticipated—Another Re-
duction in Canadian Sardines—Competition Among Packers Is Keen—Manilla
Wrapping Paper Firmer and Higher—Corn Syrups Down 10c. Case in Manitoba.

QUEBEC MARKETS.
POINTERS :(—

Sugar—Still weak.

Seeded Raisins—Slightly lower.

Brown Wrapping Paper—Lower.

Montreal, July 4.—The first week of
July has started off quite satisfaetorily
for wholesale grocers, general lines as
well as pienie and eamping goods show-
ing a fair movement.

There has been no further change in
sugar, but market still gives indications
of weakness. Local price is now $5.05,
as compared with $4.65 one year ago.

Brown wrapping paper is quoted down
15 cents per cwt.

SUGAR.—Last week a full shilling

~decline on beet sugar took place in

Europe, and New York weakened in
sympathy. The market at time of writ-
ing is still weak, and traders seem to
be going slowly because some weight
must be placed on the chances of a good
crop on the Continent, and on the prob-
ability of the Cuban erop now ending
being far in excess of the previous re-
cord crop in 1910. Prices are still con-
sidered high, and there is not enough
confidence in the situation to warrant
the trade purchasing more than will
meet current requirements. Of course,
a further drop in price would mean in-
creased consumption, but conditions
have been so uncertain during the past
year that no one feels inclined to pur-
chase in quantities on chance of the
inerease coming along. This being so,
sugar may be offered on low terms to
induce buying. On the other hand, it
must be remembered that there is a fair
amount of preserving going on, but ow-
ing to bad weather and adverse fruit
growing conditions, busy period is some-
what ahead yet, and eonsumption should
then be on a large scale.

It looks, therefore, that there should
be a readjustment soon as the steady
declining on the Continent and dropping
of raws in Cuba make it seem as if re-
fined prices cannot be maintained. Still
it is more than hard to make any de-
finite statement so great is the fluctua-
tion in this partieular line.

s, 50-lb. boxes ....
Crystal diamonds, 25-1b. boxes ..
Crystal diamonds, 51b. cartons .....
Crystal Diamonds, Dominoes, cartons .
Extra ground, bbls., ....
Extra ground, 50-1b. boxes .
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Powdered, 25-1b. boxes ....
Phoenix ..... sened

Bright coffee .
No. 3 yellow ..
No. 2 yellow
No. 1 yellow P S
Bbls. granulated and yellow may be had at 5S¢

above bag prices.

SYRUPS AND MOLASSES.—Quite a
fair amount of business is moving in
molasses, there being a good demand.
Syrups are a little on the slow side, as
might be expected. All prices remain
unchanged.

PP Sy
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Fancy Barbados molasses, puncheons .... 038
Fancy Barbados molasses, B s cnsuiine 04l
Fancy Barbados molasses, half-barrels 04
Choice Barbados molasses, puncheons 03
Choice Barbados molasses, rrels ... 03%
Choice Barbados molasses, half-barrel 038
New Orleans i3 03
Antigua ..... e
Porto Rico

Corm syrups, bbls. .....
Comn syrups, half-barrels ....
Com syrups, &l;:ner-bamh
Com syrups, -lb. pails ..
Corn sg’upl. 25-1b. pails ...........

-lb. tins, 2 doz, per case .
Cases, 5-1b. tins, 1 doz. per case ....
Cases, 10-1b, tins, % doz. per case .
Cases, 20-1b, tins, % doz. per case

DRIED FRUIT.—As stated in pre-
vious issues, optimistic reports have
come to hand relative to prospects of
new crop of Californian prunes, and as
a result offerings are small, lower prices
being expected. While there are few
particulars to be had, it is rumored that
England is buying prunes freely. Apri-
cots are not receiving as much attention
as usual, and the market on the whole
is dull, while peaches are easy, and will
remain so unless some reports reach the
trade to kill the present hopes for a fine
crop.

Raisins have not been moving freely
of late, and the supplies on spot have
no doubt brought about the decrease in
two varieties, as indicated in quotations.
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0 0T%
Jelect raisins, . per 0%
ultana raisins, loose, per 1b. ... on
raisins, 1-Ib. cartons 016
' 25 4
o 0% %0
Val 006 e
Val 0 06% 0 07%
Val 00Ts 008

TEAS. — The market at present is
steady, there being more inelination on
the part of the trade to stock up. The
situation in the far East is steady, ad-
vices, however, from Hankow stating
higher prices.

Japans—
Choicest e 050
Choice .05 o
B oes .0n 03

Medium . 0% 0%

Good common .0 04

Common .08 oa

Yamashino 0TS 10

Ceylon—
on ' 9
.03 oz
LE oz
India—

Pekos S0uchongs ......ccccccccccccaccnee oy 0%
0%
oz
03

Pingsuey gunpowder, low grade ...... o 018

Pingsuey gunpowder, pea leaf ........ 020 03

Pingsuey gunpowder, pinhead ....... 03 05

COFFEE.—Quiet conditions have pre-
vailed in the coffee market lately, the
demand being prineipally routine. There
is little of interest to note, prices re-
maining unchanged.

Mocha 03
0 0 3%
Mexican 028
Santos . 024
Maracaibo 0 2%

NUTS.—The market at present is in
a rather uninteresting state, as we are
now in a dull season when business is
mostly done with manufacturers and
confectioners. The new crop of wal-
nuts, according to an advance from Bor-
deaux, will only amount to one half of
last year’s yield, but prices are not like-
ly to be made until the nuts are in store.
According to other estimates the coming
crop of Sicily filberts will also be away
below last year’s output, so that it
seems that prices will stiffen up a bit
and that shortly a better turn of busi-
ness should take place.

In shell—

Brasils .....ccccccavecscsccnscccccicssccnes 04 015

Filberts, Sicily, per Ib. . . 010% o012

Filberts, Barcelona, per Ib. . 0n 012

1 Almonds, per 018 olr

Walnuts, Myette Grenobles, per Ib... 0 M4 s
Walnuts, Marbots, per Ib. . 0% 015%

B .. .o |2

. 0B3% 015

Almonds, 4 crown selected, per Ib.. 035 o

Almonds, 3 crown selected, per Ib. .. 08 oM

Almonds, 2 crown selected, per Ib. .. 081 032

A ds (in bags), standards, per Ib. 03 0=

Valencia shelled almonds, new crop.. 0% 0

QUPIEE  cosrossasssasscassossssssocansess o LB Y

Peanuts—
American—

Japanese roasted ........ccieiiiiiiinnes 0 08%

, roasted ........ . 00% 008

Diamond G, roasted .00 010

Bon Ton, . n o

Spaaish, No. i v S o

. No. 2

Virginia No. il 01

Pecans, jumbo 0 0l

0TS

0

LE- ]

SPICES.—Market rules firm. Pep-
pers are still moving upward, the white
varieties in particular being strong.
Nutmegs are moving freely. and in fact
there is complete satisfaction expressed




with the business being done in all

lines.

Allspice ......... . 013 018
Cinnamon, whole . 016 018
Cinnamon, ground ... 015 019
Batavia cinnamon 025 030
Cloves, whole 02 03%
Cluves, ground .. 023 0%
Cream of tartar 025 032
Ginger, whole 017 030
Ginger, Cochin 017 020
Mace ..... sves QIS
Nutmegs ... 025 030
Peppers, black 016 018
I’eppers, white ..... & e 02 o2

RICE AND TAPIOCA.—It may be

quite possible that things have been
somewhat exaggerated as far as the
Fastern rice situation is concerned, and
while we have reported according to ad-
vices received from the East by respons-
ible firms, ete., nevertheless here is a
slowness now noticeable in the market
which makes one somewhat suspieious.
Reports from the South indieate higher
prices before new ecrop is harvested,
while there is also a better demand in
New Orleans. However, it is hard to say
just what will be the outcome until a
full explanation is to hand of the East-
ern situation, although we feel confident
that stocks must be pretty nearly de-
pleted.

Rangoons—
Rice, grade B, bags, 250 1bs. .....cccccuuee
Rice, grade B, bags, 100 lbs. %
Rice, grade B, bags, 50 lbs.
Rice, grade B, % pockets, 123 Ibs.
Rice, grade B, pockets, 25 lbs. ...
Rice, grade C.C., bags, 250 lbs. ..
Rice, grade C.C., bags, 100 lbs.
Rice, grade C., bags, 50 lbs. ..
Rice, grade C.C., pockets, 25 Ibs. ..
Rice, grade C.C., % pockets, 12% lbs.
Patna, polished
P e
Imperial Glace
Sparkle
Crystal
Snow
Ice Dips .
Caroline Rice .
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ONTARIO MARKETS.
POINTERS—

Sugar—Still weak.

Wrapping Paper—Firmer and higher.

Domestie Sardines—Prices lower.

Toronto, July 4—The first week of
July finds a satisfaetory movement of
groceries. At least local jobbers have
no complaint to offer regarding business,
it being regarded as well up to standard
for season. General lines are moving
out well, while there is more life to
camping and pienic supplies. Preserv-
ing season is developing and sugar is
selling better, while sealers, rubbers
rings and other preserving supplies are
in demand.

Manilla wrapping paper has continued
to firm and is quoted higher again by
some manufacturers. Early in June
there was an advance of 10 per cent. At
least this was the upward movement
noted by one firm which has sinece added
another 5 per cent. on to list prices.

SUGAR.—There has been no change
in refined during past week, price rul-
ing at $5.15 locally as against $4.75 one
vear ago. Market is still weak and fur-
ther readjustment is generally anticipat-
ed. Good showing of Cuba and continu-

THE CAN

ed favorable reports from FEuropean
beet erops are the chief bearish features.
There is a fairly good consumptlve de-
mand but retailers in absencé of any in-
dication of higher prices pursue a hand-
to-mouth poliey.
Extra granulated, Dags .....ccceeecccciciinencninins
Extra granulated, 20-1b. bags .... :
Extra granulated, 5-1b. cartons .
Imperial granulated .
Beaver granulated .

Yellow, bags
Barrels of granulated

s orarer O e
aSBERG

g !

nd ¥

at 5 cents above bag prices.
Extra ground, bbls.
Extra ground, 50-1b.
Extra ground, 25-1b.
Powdered, bbls. ..
Powdered, 256-1b. boxes
Powdered, 50-1b. boxes ..
Red Seal, 5-1b. box
St. Lawrence Crystal Diamonds .
Paris lumps, in 100-Ib. boxes ....
Paris lumps, in 50-1b. boxes .
Paris lumps, in 25-1b. DOXES ......oivievvnnnnannes 6

SYRUP AND MOLASSES.— There
has been a reduetion in corn syrups at
Winnipeg but local prices are unchang-
ed. This is most certainly not the big
season for this line but trade is reported
as quite up to standard for time of year.
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Quart bottles, 12 to
Molasses, per gallon—
New Orleans, medinm ...
New Orleans, barrels ..
Barbad
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As far as

DRIED FRUITS.
dried fruits are concerned there is noth-
ing or little to report. There is a cer-
tain demand but it naturally lacks life.

Future prunes show little change.
Packers are quoting slightly easier
prices on some lines of apricots. Pros-
pects are for a good-sized erop of Cali-
fornia raisins.

Valenecia raisins look good so far and
a price of 25 shillings is quoted which is
much the same as last year’s opening
price which washowever followed by a
slight deeline.

A good crop of currants is expected
and price is slightly below last year.
There is a tendency to look for lower
prices. ‘‘I am not recommending cus-
tomers to buy,’’ said one broker.

Prunes—

30 . 012% 013%
40 to 50, in 25-lb. boxes . 011% 0 12%
50 .01 011%
60 on
70 0 10%
80 0 09%
R 009
009

oz

0 18%

010 on

010 0 12%

015 017

004% 00d%

009 013

005 o007

015 oW

009% 010

010% 011%

008 0 08%

NADIAN GROCER

Sultana, choi [ BU}
Sultana, fancy ... 0 15%
Valencias, ected .. 0 08%
Seeded, 1 Ib. packets, 0 08%
Seeded, 16-0z. packets, 0 08%
Dates—
Hallowee  full boxes 0 06%
Package dates, per 1 Ib. oo
Fards, choicest, 0 10%
choicest, 60-1b. boxes 0or

COFFEE. — There is no particular
change in coffee situation locally or on
primary markets but a fair undercurrent
of steadiness prevails. Deliveries have
again been on the inerease but trade ap-
pears to be becoming more impressed
that erop soon to be on the market will
be a small one and that it will be late in
getting to the seaports. Demand locally
is fair for season.

Rio, 0 o
Green, 019 0%
Bantos, 0 033
Maricaibo, roasted 02 02
Bagotas 02 o
Mocha, roasted 0N 0%
Java, 132 0%

oo 021 I
Gautemalo 0% 0%
Jamaica . 04 0
Chicory 012 013

PICES.—There is no change in local
quotations but as pointed out before
general firmness prevails. Perhaps most
prominent in this behalf at present are
peppers and cloves. Celery seed main-
tains the position reached during the
late spectacular advance.

5and101b. %Ib. % Ib.

Tins. tins doz.
. 1519 70 700 8
20-32 8-115 %125
-3 %0106 %N-115
-2 % 85-110
. B-2% N-00 ......
o BB ciceesas  sesesess
2-21 6408 150
. 68 ... 0-2 75
egs . 3060 00 160250
Peppers, black . 192 0 80—0
Peppers, white . 28-30 %0106 106115
Pas spice ] 75110
lplol 418 T5-000 75000
= .s -1  ........ T
W uoordln( or
boxes 2 cents per 1b. bel 3 cents below
Mustard seed, 01z

per Ib, in bulk
Celery seed, per lb., in bulk 040 045
Shredded cocoanut, in pails .... 016% 01T%

RICE AND TAPIOCA.—Steadiness is
still present in rice, but there have been
no changes recently. Some very dis-
quieting reports have been coming for-
ward from the producing sections in the
East. Trade is on a normal basis.
Standard B., from mills, 500 Ibs. or over,

LK. JORENRE .- cciietiascsscsossecserees 37
38
b.
004
005
006
oor
oor
010
oor
D!
Bullet, double goat ... 008
Medium pearl oor
Flake o seas 008
Seed . . 006% o007

NUTS.—Trade on whole is rather
quiet. Reports say Brazils continue to
be brought into primary market in good
sized quantities. France looks for a fair
sized erop of almonds and a moderate
crop of walnuts. Tarragona almond
erop is reported short in Spain. Every-
thing points to a large erop of filberts in

Sieily.

Almonds, Formigetta 015 0 15%
Almonds, Ta 016% 017
Almonds, shell 03 03
Walnuts, Grenoble 015 018

\Valnuts,
Walnuts,
Walnuts,
Filberts
Pecans
Brazils
Peanuts,
Peanuts, |
Peanuts, |
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\Valnuts, 012 o
Walnuts, 013 04
Walnuts, shelled 028 03
Filberts on [ B+
Pecans 017 018
Brazils 0B 015
Peanuts, 010 013
Peanuts, .o 0 08%
Peanuts, o

BEANS.—Some of the forewn beans
imported were as one importer admitted,
‘‘Nothing to blow about.”” Still some
more are being brought along. here
is a difference in quality and prices vary.
Canadian beans are scarce.

I'rime beans,

Hand picked beans, per bushel
California Lima beans, Ib.

S
BR&

CANNED GOODS.

TORONTO.—Competition is apparent-
ly keen in domestic sardines. A few
weeks ago there was a cut of 15 cents
per case made by packers. At least,
some firms cut the price that much, and
others followed suit. Since then another
ten cents has been lopped off prices.
It appears like a price-cutting war, and
there is a probability of it being further
continued. Although this is not suppos-
ed to be a big year in sardine pack,
anxiousness of packers to sell would
seem to indieate that they look for a big
yield.

Opinions vary on spot corn, and peas,
or conditions vary with different houses.
This is shown by statement of one house
that ““We are asking a premium on
corn,”” and that of another house that,
““There may be a surplus of corn.”’

Canners are commencing to pack peas,
which look fairly good. Tomatoes and
cern are not far enough advanced to
form any aceurate idea as yet.

Fact that a large yield of strawberries
could not be expected has been pointed
out before. Dry, hot weather of past
two weeks has been rather bad for ad-
vancement of raspberries and lawton-
berries.

MANITOBA MARKETS.
POINTERS—

Corn Syrups—Dewn 10c case.

Sugar—Weak.

Prunes—14e off.

Winnipeg, July 3.—Last week was one
of considerable activity in wholesale
grocery trade and both country and
city orders have been coming in satis-
factory volume. Two factors have how-
ever come into existence that make
outlook anything but encouraging for
future business. The extreme heat and
generally dry weather prevailing will if
longer prolonged seriously affect the
crops. The other factor is breaking out
of serious labor troubles in the ecity
which unless speedily setttled will throw
several thousand men out of employ-
ment and ecause serious loss and ineon-
venience generally.

; Sugar is weak and a further decline
1s anticipated. At the same time there

THE CAN

is an excellent demand for this ecommo-
dity.

Syrup has declined 10 cents per case
for 2-b. tins and proportionately for
other sizes.

Canned meats have generally advane-
ed.

SUGAR.—As announced last week
sugar declined 10 ecents on all lines.
Market is reported weak. Demand is
excellent.

Montreal and B.C. granulated, in bbls. .. .. 560
Montreal and B.C., in sacks ...... . . 355
Montreal and B.C. yellow, in bbls. .....
Montreal yellow and B.C. yellow, in sacks
Icing sugar, in bbls. ... B
Icing sugar, in boxes 1...) lb«w
Powdered sugar, in Dbbls.

Powdered sugar, in boxes .
Powdered sugar, in small q antities " 560
Lump, hard, in bbls.

Lump, hard, in half-bbls. .
Lump, hard, in 100-1b. cases ....

SYRUPS.—Corn syrups ha\e dee]mml
in sympathy with sugar. There is but
a light demand at this season when but-
ter prices are at their lowest.

Syrups—

24 2-1b. tins, per case ....
12 5-1b. tins, per case ..

2 278
6 10-1b. tins, per case .. 266
3 20-1b. tins, per case ... 267
Half-barrels, per cwt. . 12
Barbados molasses, in half bbls., per gal .. 045
New Orleans molasses, half bbls., per gal 0 30 031
Maple syrup—

Imperial quarts, 2 doz. case ..........coenvenn 62

1 gals., 1 doz. case ..
Gals., % doz. case

DRIED FRUITS.—Prunes have drop-
ped 1% cent following reports of heavy
crops on Pacific coat. Evaporated pears
are 1 cent per lb. lower and orange and
citron peel are reported very firm and
liable to go higher.

New Prun: Per Ib.
90-100s, 25s, s.p. 007
99-100s, 10s, sS.p. ....... 0 0612

s, P 0 072
y 008
08
0 08%
0 08%
009
0w
0 06%
0 05%
0 04%
2%
. 240
4-crown layers, 28s, s.p., per box . 535
4-crown layers, 1« 8.p.. per box 1%
d-crown layers, ? on
Ne plus ultra, ﬁ. P 22
008
0 08%
0 08%
01T%

COFFEE. ——Pnees are stmdv Wxth no
prospeet of an immediate change.

Roasted Rio, per Ib. 02
Green Rio, §'s, 1b. . 017%
Green Rlio, T's, per Ib. 0 16%
Green Santos ........ 019
R . 024
Chicory 013%

BEANS.—Prices are unchanoed and
demand moderate.

Beans, 3-1b. picker, per bushel 300
Hand picked, per bushel .. 3
Peas, -pllt T B sesonssanssatnisse 400

NUTS.—No further changes in prxces
are announced and there is a first-rate
holiday trade.

Nuts— Per 1b.
SR csabbsiscitoriissisimuietassesibontecses 017
lmondl shelled, in 28-1b. boxes .. 034
Almonds, shelled, less than 23 lb . g :
. 500

v . 0%

Peanuts, roasted, extra funcy 012%
Peanuts, shelled, not roasted ................. 00
Peanuts, salted, per ctn. of 20x5¢ pkts. 0T
Pecans, medlum .08

Pecans, large . 020%
Brazils ..... .04
Nutmegs .02

ease 0 1%

Walnuts, Ma 0 13%

ADIAN GROCER

Walnuts, Grenoble ..... . 016
Walnuts, shelled, cases 55 lbs. ) %
Walnuts, shelled, in less quantities 84

FRUITS AND VEGETABLES.—The
extreme heat of the past week has given
a great impetus to the fruit trade which
has been active. Lemons have advanced
and there are other ehanges in prices to

be noted.

Fruits—

Apricots, crate

Water melous, doz. .

Bananas, bunch .... 250
California lemons, crate

Cauliflower ve soss ¥
Cucumbers, doz. 15
Florida 1
Cherries, case ..

Florida tomatoes, crate ......... 5
Limes, DOX .....ccccocecee. savscssssssess 25
Messina  lemons 5 W
Washington apple
Onions, Cal., s
Onions, Bermuda, case
Peaches, crate

Plums, crate

Peppers, basket .............
Potatoes, per bushel
Oarload lots, F.0.B. -
Pineapples, case gL i
Raspberries, cas
Florida t-.mntncs A S OB PR 5>
Almeira Kru;nq . g 5 5 8
Oranges, Valen i5

WINNIPEG.
FLOUR AND CEREALS.—Two of

the big milling eompanies announced an
advance of ten egnts per cwt. on pat-
ents on Saturday and other companies
will likely follow suit. The advance is
due to the advaneced price of cash
wheat.

Flour—
Ist patents, cwt.

2nd patents, cwt. 28
Strong bakers’, cwt -

BRRG

Granulated oatmeal, per cwt. ... 2
Com Meal-

98 1b. sacks . . -

49 1b. sacks . 1

NOVA SCOTIA MARKETS.

Halifax, July 3.—Some local dealers
are importing pork produets from Chi-
cago. Lard and canned meats packed
in Chicago have been sold in Halifax
before, but now dealers are importing
hams and baeons. With the duty the
stock comes high, but the dealers say it
finds a ready sale.

Swgar situation continues unsteady,
and tendency is downward. United Em-
pire is one eent per pound less than a
month ago, and three-fifths of a cent
on other grades. Standard granulated
is now quoted at $5.20, and United Em-
pire at $5.00.

Molasses is steady at 35 to 36 cents
for faney Barbadoes, but it is likely to
go higher in the near future.

The bottom has dropped out of potato
market and there is a big slump in
prices. Farmers who were holding for
higher prices are marketing them now,
and the price has dropped to 80 cents
per bushel. Some new American pota-
toes are now on the market.




Reduction in the Price of New Potatoes

Result of Increased Supplies—Old Stock Off at Some Centres
in Sympathy—Strawberry Season Said to Be at Its Height—
Pines are Coming to a Close—Tomatoes in Better Supply—
California Fruits Coming Along.

One of the important features of the
week is an appreciable reduetion in
prices of new potatoes. Under the
liberal receipts which have been pour-
ing out of Virginia the market could
not hold up and more reasonable figures
were the result. There is a big tadre now
being done in this line. In a couple of
weeks New Jersey will begin to contri-
bute to supplies. In sympathy with
trend of new potatoes, old stock at some
centres has continued the easier trend
which the first drop in new ones started.

The strawberry season has reached
its height or almost so—at least in some
of the provinces. Season this year has
been considerably behind last year but
warm bright weather of past week has
ripened up the berries and prices have
accordingly eased. With 50 to 60 per-
cent. of a crop beng expected, no really
cheap berries can be expected. One On-
tario fruit firm comes out emphatically
this week in its eircular and says: ‘‘Dry
weather together with short acreage and
extra heavy demand is causing prices to
remain firm and we advise our custom-
ers to order their preserving supplies
this week as priees will not be any low-
er this week.”’

With exception of potatoes, there is
no material change in general veget-
ables. Tomatoes are coming along in
better supply from Texas and Missis-
sippi at lower prices. Florida shipments
are done.

There are a few pineapples coming
but season is fast approaching the end
of its tether. Oranges are rather in-
clined to firmness.

MONTREAL.

GREEN FRUITS.—Prices are still on
high side for many {ines but demand is
particularly good conmsidering. Oranges
are not so plentiful and Valencias are
mighty searce. - Usually large cases of
Valencias reach this market annually,
but none have turned up in this particu-

lar packing owing no doubt to shortage

in centres of production. Two weeks

ago oranges could be bought at $2.25-
$2.50,but a glance at quotations will
soon show the difference and how they
have been moving up. Lemons are sell-
ing well and present prices may be
maintained if warm weather keeps up,
in spite of general weakening tendency
which prevails when new crop starts to
reach this market. Strawberries are be-
coming cheaper but prices are inclined
to fluctuate aceording to quality. Pine-
apples are becoming firmer owing to
falling off in supplies and we will not
be surprised to see higher prices if pres-
ent conditions continue.

The caterpillar is doing considerable
damage in many orchards and planta-
tions and it is evident that drastie
measures must be taken to arrest its de-
predations. The present season has cer-
tainly served to prove conclusively the
value of scientific horticulture inasmuch
as it has shown just what effective
spraying means. It is interesting to

1OR0E LI o
58 888 8YLBHS

Pineapples—
Cnbans, cases of 24
Strawberries, per quart ..

VEGETABLES.— alers
are quite pleased with the encouragink
demand in face of high prices but after
all the consumer needs vegetables and
present high quotations seem to have
little diminishing effect on demand.
Chief cause of high prices may be attri-
buted to short crops. Sweet potatoes,
for instance are not to be had every-
where; while fancy tomatoes, parsnips
and garlic are all being entered on the
‘‘supplies wanted’’ list.

Potato market is somewhat weaker
than usual owing to faet that old pota-
toes here are being replaced by Ameri-
can barrels which are fairly cheap and
good value for the money. Conditions
in Quebec Province as far as the farm-
ing communities are concerned, are in

36

EXS

a backward condition owing to adverse
growing weather and heavy rains ace ,m-
panied by eold winds. The farmers as a
body are not inelined to talk business f2
buyers and if full eredit is to be given
reports to hand, their plight is certainly
discouraging. :

Beans, green, hamper
Wax beans
Carrots, boxes ..
Cabbage, crate ....
Cauliflower, dozen ....
Bermuda, crate
basket ..
eppers, , crate
Lettuce, Boston. doz.
Leeks, dozen (N.Y.)
Onions—
New Egyptian, per 1b.

OO WO
SLERSS8SERR

New potatoes, 400
Spinage, per b
. 300

Pa;
Tomat:
Choi 37
Fancy 400
Turnips, per bag

TORONTO.

GREEN FRUITS .— Dominion Day
stimulated trade in fruits last week
while generally brighter and warmer
weather has been beneficial to demand.
Strawberries now occupy a prominent
position on the market, this being a big
week in which preserving is well under
ways One firm in eireular sent out this
week said: ‘‘With any real hot weather

strawberries will ripen up fast and we

think erop will not last long. We do not
look for any real cheap berries.’’ Prices
are lower this week but fluctuate ac-
cording to supply and demand.

Cherries are in better supply and
cheaper. California fruits are quite a

feature, peaches, pears, apricots, plums
and cherries being offered. Georgia

peaches were offered this week in six
basket carriers at $2.75. Cantaloupes
are down to $4 to $5 per case.

Lemons are moving quite well and

market is firm. Pineapples are closing

up fast and it is difficult to get a line

on prices this week.

Bananas, per bunch ..
banan

a8,
Huckleberries,
Lemons, f
Lemons, November cuts
Lemons, California
Lemons, Verdelli

. LD -
ZR88EE88
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Oranges—

California navels

California, late Valencias, case .
Tangerines, box
Pinea
Straw! -
Rhubarb, per dozen
Watermelons. each
Canadian Cherries, black, 11-gt. basket....
Canadian Cherries, white, 11-qt. basket..
Gooseberries, 11-qt. basket
California Fruits—

Peaches, box

Pears, per half

Apricots, box .
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Plums, DOX ...cccceviceccccrccnccsrancane 20 25
Cherries, DOX .ccceecensindincencnsncanes 150

VEGETABLES.—The big feature of
week is reduction in prices on new po-
tatoes which are now down to $4 to
$4.25 per barrel. There is a good de-
mand for them. Old stoek is rather on
easy side in sympathy, New Brunswick
Delawares selling at $1.70 to $1.75.

\
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Tomatoes from Texas and Mississippi
are now coming along in 4-basket flat
crates, being easier at $1 to $1.50 per
erate. (Cabbage tend downward under
liberal supplies while there is a gener-
ally firmer feeling in onions this week.
Asparagus, Canadian, basket ............. 17
Beets, new, hamper ......... . s
Carrots, new, hamper ......... 7%

Cabbage, new, per crate :
Cucumbers, Florida, hampe:

w28

Rolled Oats Decline 15 cents Per Barrel

Change Made on Tuesday—Market Rather Steady at Decline
—Weather a Big Factor in Market for Next Couple of Months
—Demestic Flour Trade is Fair for Season—Export Business

Slack.

Roller oats declined 15 cents per bar-
rel, or 71% cents per sack on Tuesday of
this week. This was not altogether ex-
pected, as a week ago the tendency was
rather to steadiness.  However, raw
material market taking a slightly easier
turn, and demand as usual at this sea-
son, being inelined to quietude, a redue-
tion was decided on by millers. Since
it has been announced there is rather a
stronger tone to raw material, so that
market at decline is rather steady.

For the next couple of months, the
weather will be an important factor in
swaying the grain markets as well as
determining the trend of flour and cereal
prices. The dry and hot weather in the
Canadian Northwest has stiffened prices
of wheat in Winnipeg of late. And so
it will continue, for prices will change
either upward or downward, according
to meteorological eonditions.

There still continues a rather strong
front to Manitoba flour. As mentioned
last week, several mills have advanced
prices in Western Canada, although
there is no change elsewhere. Market
is, however, steady, for good milling
wheat is rather searce. Besides, as has
been pointed out before, recession in
mill feed prices throws greater strength
on flour.

Demand for flour is on a fair seale
for season, although it is natural at this

time of year for retailers to puwsue a
hand-to-mouth policy. Export trade in
flour continues slack.

Weather is not conducive to heavy
consumption of cereals. Lighter lines are
in best demand. Export trade in oat-
meal continues slack. A report from
England says that buyers are well load-
ed just now, and that there will be little
interest before new erop.

MONTREAL.
FLOUR.—There is a fair volume of

business passing with a good demand
from the West, and a steady call from
across the water. Prices remain steady,
and the situation throughout is strong.

Winter wheat, fancy patents, in bags .... 475 500
Straight rollers, in bags .............. = 4% 150
Manitoba 1st Spring wheat patents, bags 580
Manitoba straight patents, in bags .. 53
Manitoba strong bakers, in bags .... 510
Manitoba second, in bags 17

CEREALS.—Market for rolled oats
last week was fairly strong, and things
pointed to an inerease, but competition
has been considerably heavy during past
few months, and as a result prices have
unexpectedly. dropped 15 cents a barrel.

Fine oatmeal, single bag lots ..............
Standard oatmeal, single bag lots ........
Granulated oatmeal, single bag lots ....
Bolted Cormmmeal, 100 bags ......... yER
Ri)lled oats, jute bags, %0-lb. single bag

B <onhsacacantsotanssabottidseatarsTs ot 24%
Rolled oats, cotton bags, 90-1b., single bag =

lots o : 240
Rolled oats, barrels 510
Rolled wheat, bbl. 2%

2 225 Green peppers, basket

THE CANADIAN GROCER

Green beans, hamper - 3
Egg ant, each ..... 035
New radish, per doz. .. 015

Ounions—
Egyptian onions, 110-lb. bags 3
Texas onions, 50-lb. crate 2m
Potatoss, N.B. ...c.ccveeerecnes 175
Potatoes, P.E.L. .......... kdse sese” sqes 180
Potatoes, Ontario, bag . 165
Potatoes, new, bbl. ........ $ 00 i35
Green peas, hamper ...... . 25
Tomatoes, flats, 4 basket crate 135 15
Spinach, hamper ..... 0% 10
Wax beans, hamper 2% 2%
Green peppers, case . 60
135
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TORONTO.

FLOUR.—There has been no change
in Manitoba patents, but steady feeling
is still present in market, which is na-
tural under the lower prices for mill
feeds. Trade appears to be fair. While
some millers report that demand is not
brisk, they elaim it is up to standard for
season.

Feed flour is quoted from $31 to #

per ton.
Manitoba Wheat.
Ist patent, in car lots, per bbl 57
Ind patents, in car lots, per bbl. 52
Strong bakers, in car lots, per bbl. 500
Feed flour, in car lots, per ton ... 310 13 00
Winter Wheat.
Fancy patents, domestic consumption 510 548
Patents, 90 p.c., domestic consumption.. 4 30 510
Straight roller, domestic consumption § 6 1%
Blended, domestic consumption 510 530

CEREALS.—A reduetion of 15 cents
per barrel, or 715 cents per sack, was
made in rolled oats on Tuesday after-
noon. With trade rather inclined 1o
quietness, as is natural at this time,
when a weaker turn developed in oat
market, a reduetion in price of finished
product was deeided on. Sinee then
raw material market has rather stiffen-
ed up, injecting a tone of steadiness into
the market since decline.

As expected at this time of year, re-
tailers pursue a hand-to-mouth poliey
with cereals.

Rolled oats, small lots, 90 1b. sacks

Rolled oats, 25 bags to car lots ..
Standard and granulated oatmeal, 9-1b.

B  ccssesssssesavassa ganpe . 25%
Rolled wheat, small lots, 100-Ib. bbis. 29
Rolled wheat, 5 barrel to car lots . 5 280
Cornmeal, 100 1b. bags .... 23 e

Rolled oats in cotton sacks, 5 cents more.

MILL FEEDS.—There still continues
a wide margin between prices of bran
and shorts. While bran is now down to
$31 in car lots, shorts hold at $25 to $26
per ton. Middlings are quoted at $28.




Fish Should Sell During Warm Weather

As it is a Warm Weather Food—People do mnot care for
Heavy Meats at This Season—Trade Almost Totally in Fresh
Lines—Lobster Packers up in Arms Against New French Law

Relative to Canned Lobsters.

Fish trade is reported as satisfactory
from most centres throughout the Do-
minion. It should be so, for warm
weather should be good fish weather.
With the thermometer asecending up-
ward, people do not care for the heavier
varieties of meat, but in fish the grocer
has something to offer them that will
coax the appetite along during the warm
weather. Fish is truly a good summer
food. and handled properly there is no
reason why the grocer should not be
able to work up an appreciable trade
during summer months.

Trade runs almost totally to fresh
varieties now, halibut, trout and white-
fish being stellar lines.

QUEBEC.

MONTREAL.—Haddoek and cod are
still plentiful and cheap, while dressed
bullheads and pereh are cut off whole-
<alers’ lists. Lake trout and whitefish
and pickerel are somewhat searce, and

prices remain firm. There is a deeided
dropping off in supplies of brook trout.
Gaspe. salmon is selling freely, - and
prices may go a little lower. The price
of faney large mackerel is inclined to
advance owing to scareity.

FRESH AND FROZEN.

Fancy spring salmon, per lb
Large shad herring, each .....
Market cod, cases, 250 lbs.

Less than case

Smelts, fancy

Haddock

Halibut, .

Herring, frozen, per 100 fish
Mullets

New Gaspe :ﬂmuv per 1b.
Qualla salmon
No. 1 smelts,
iLake trout, per 1
Whitefish,
Pure cod tablets,
Whitefish, small,
Barbotte (dressed) bullheads per 1b

PREPARED FISH.

Boneless cod, in bl r packages,
Dry pollock, 100 Ib. bund.lel. per bundlo
Shredded cod, 2 doz. in box, per box
Boneless strip cod, 30-Ib. box

SALTED AND PICKLED
New green cod, per bbl.,, 300 lbs.

New Labrador herring, per bbl. .

New Lnbwclcen:el herring, per half

-

OHENOOIN PCOORN“ANHNROWRRNENS

Scotch herring,

Holland herring,

Holland herring. kec
Boneless new herring, 101b.
Salt eels, per Ib. ...
Labrador salmon, bl

Bloaters, box

Yarmouth bloaters, (An r box
Haddies, fancy, 15-1b, boxes, per 1b. .
Fillets, fancy, 15-1b. boxes, Ib.
Herring, new, smoked, per .
Kippers (small) per box of 50 fish .
Smoked salmon, per Ib.

SHELL FISH.

Solid meats—Standards, gal., $1.75; selects,
Boiled lobsters, per 1b.

83 RSE-’-‘?BS 88§888832883888888

on

ONTARIO.

TORONTO.—Mackerel is being offer-
ed on this market at 22 cents each. They
come from Nova Scotia. Trade is most-
Iy confined to fresh varieties, halibut,
whitefish and trout continuing to be the
favorite lines. Lemand is reported as
satisfactory for season. Halibut is now
quoted at 11 to 12 cents.

FRESH CAUGHT FISH.

White fish, per 1b.

Lake trout, per lb.
Steak, cod

Haddock

Halibut

Flounders .

{a;:e Erie herrings, per Ib.

B
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Suckers
PREPARED.

Shredded cod, 2 doz. pkgs. to box .
Acadia cod, 2-1h. boxes, 12 to crate
Cod in loose strips, 25-1b. 1
Finnan Haddie

Mackerel, each

BEa3R
=

NOVA SCOTIA.

HALIFAX.—Nova  Scotia lobster
shippers and packers are greatly agitat-
ed over new French Aet, which requires
that all tinned fish and lobsters import-
ed into France must be embossed on the
top and bottom of the tin. This week

38

the lobster canners and exporters held
a meeting at Board of Trade rooms to
consider the matter. If this new law is
enforced immediately it will mean that
the very large lobster pack now awaiting
shipment from Halifax, most of which
is intended for France, and only a small
portion of which has been stamped as
provided by the act, cannot go forward.
At the meeting it was decided to send
an urgent protest to the Canadian Gov-
ernment to take some action in the mat-
ter. They urged that at least a year’s
notice of such a change in the French
law should be given so that they would
have time to meet the new conditions.
The preserved lobster shipments from
this port amount in value to about two
million dollars per year. Lobster season
will close at the end of this month.

——
FRUIT MARKET NOTES.

With greater variety of fresh fruit,
oranges do not get the usual attention.
Market, however, is steady.

While some time before this harvest,
Almeria grapes are said to have been
damaged by high winds, and Cape Cod
cranberries by frost.

New York reports new apples selling
well, although few lots have shown up
in really good shape.

Georgia is to have a big erop of
peaches of finest quality in history of
the State.

The warmer weather has stimulated
demand for limes and lemons.

Shipments of ecitrus fruits from Cali-
fornia to June 17 amounted to 31,472
cars as compared with 39,273 to June 19,
last season.

——

During 12 months ending March, 1912,
Canada imported $2,002,575 worth of
coffee, compared with $1,408,593 during
previous twelve months. During same
time tea to the value of $6,706,675 was
brought in, as against $5,654,883 during
12 months previous.

Editor, Canadian Grocer.—Please find en-
closed $2 for subscription. The Grocer is a
real help. In future please send to above
address, as I have changed business adress,

2311 St. Dominique Street, Montreal 8&nex.
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Butter and Eggs Both Holding Steady

Prices of Butter Steady in Face of Big June Make—Storage
Has Taken Care of Certain Quantity—West Still Buying from
East—Eggs are Steady, With Receipts Falling Off — Brisker
Trade in Smoked and Cooked Meats.

What of the rather confident predie-
tions of certain produce men, that Do-
minion Day would find butter prices at
a much more normal level than in early
June? Rather badly shattered, it would
seem, from a comparison of prices at the
most important centres. Not only have
concessions been limited to a small
margin, but at moment there is a rather
healthy undertone of steadiness.

The foundalion for their predietions
of lower prices—the large production of
butter expected during June has become
a reality, at least to a certain extent.
With the cows standing knee high in
pastures, we would naturally look for a
big flow of milk. However, reports from
some centres note receipts as lagging
compared with a year ago, but it must
be remembered that season is later than
last year, while cows did not come
through the winter in best possible con-
dition.

June butter has also been in request
for storing purposes, probably aceount-
ing in part for stiffness. A certain de-
mand from West has helped to prevent
accumulations on Eastern markets.

Under warm weather there is natural-
ly a tendency on part of publiec appetite
to lag. Their is a bearish feature to
prices, but faet that industriousness of
the hen has also a tendency to lag bal-
ances it up pretty well. Reeceipts are
showing a falling off, and while demand
18 also to some extent, it continues good
for season, indueed by high prices de-
manded for meats of all kinds. Steadi-
ness is, therefore, the rule in egg
market.

Cooked and smoked meats have shown
a brisker movement of late. Trade in
these lines was quite tardy in getting
under way this year, due to backward
season, but warm weather of late has
swung these lines into greater favor.
Retailers have found a better demand,

and this has been reflected in sales of
wholesale provision houses.

MONTREAL.
PROVISIONS.—There is quite an ap-
preciable amount of businéss passing in
all lines of smoked meats, prices on the
whole being steady. Lard is firm at
prices noted, but the tendeney is for
higher priees.

Long clear bacon, heavy, Ib. ......civiviiiinninns 0 13%
Lonﬁ clear bacon, light, Ib. ............ oo
ams—

Extra large sizes, 28 to 40 Ibs., per Ib.

Bone out, rolled, large, 16 to 3 Ibs., per Ib.... 018
Bone out, rolled, small, 9 to 12 Ibs., per Ib..... 020

E
Windsor bacon, skinned, backs, per Ib. ......
Spiced roll bacon, boneless, short, per Ib.
Boiled ham, small, skipned, boneless ....
Hogs, 1ive, per €Wt ....ccccoccinncnes

BUTTER.—There is a strong feeling
in the butter market at preesnt, but
there is no change in prices so far in
local market. Butter coming in from
country this week shows a considerable
advance over last week, and as there is
a steady demand from the West the out-
look is for full priees.

Creamery blocks

02%
Dairy tubs, Ib. .. 0=
o=

Fresh, dairy rolls
EGGS.—Higher prices will prevail
during the coming months for new laids,
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and the season so far has been splendid
for good quality eggs. Produetion,
though, has been falling off at all coun-
try points.

New laids 0
Selects oz
No. 1 024

POULTRY.—There is no material
change to be noted in this market, prices
being steady with a good general demand
for all lines.

Turkeys, No. 1, 02
Turkeys, No. 2, 1%
Chickens, per Ib, 02
Fowls, per 1b. . 015
Ducks, per Ib. 035
Geese, per Ib. 015

HONEY.—Prices remain steady with
a normal trade passing, but there is
nothing exeiting to note, this not being
the season for aetive honey business.

White clover, strained .................... 0
Buckwheat, strained ............. sesenion esee 0

TORONTO.

PROVISIONS.—The warmer weather
of past week or so has stimulated de-
mand for smoked and cooked meats,
trade in which has been rather tardy
in getting under way this vear. Easier
feeling in some lines noted last week
has not been followed by any further
coneessions as yet. In faet, at moment,
tone of smoked and cooked meats can
be said to be steady.

Live hogs weakened middle of last
week. and again at beginning of this
week, and at eountry points $7.70 is be-
ing quoted with receipts fairly liberal.

Smoked Meats—

Light hams, per lb. ... s tadea ) 1T% 018

Medium bhams, per Ib. .......... RIS 017 01T%

Large hams, per Ib. .........covnne . 016 onw

Backs, plain, per 1b. s ens s 02

Backs, pea meal ............ . SO © 0N

Breakfast bacon, per Ib. .............. 017 018
1 bacon, per Ib, ....... PAMOAESREIE [ Nl 5

011%

Lard, csse  snde 0 13%
Lard, tubs, per 1b, . SRR 0
RORE DU TR Bl soscoccssooscommeccicsce 0 14%
Lard, compounds, per Ib., tierces ... 01
Live hogs, at country points . T N
Live hogs, local 8™
Dressed hogs .... . 11 % 120

BUTTER.—Make of butter has
been on quite a substantial seale sinee
the first of June, but in face of this
fact, market remains steady. As one
to break the backbone of the butter mar-
ket.”” As pointed out before, the reason
is probably the desirability of June but-
ter for storage purposes. It has ap-




butter man put it, ‘‘It seems impossible
parently disappearing by this
route.

been

Fresh creamery print ..
Creamery solids
Farmers’ separator butter
Dairy prints, choice
Dairy solids

EGGS.—No change has been made in
ecos, prices still ruling aronnd 22 to
In fact, ot moment there is
rather an undertone of steadiness. As
usual, the hen is not quite so industrious
during warm weather, and receipts have
been on deeline. Added to this demand,
although perhaps not as brisk as a time
aco, is appreciable for time of year, as
meats of all kinds maintain a high priee
level.

23 cents.

New laid eggs, per doz. .
Fresh eggs, per doz.

(HEESE.—Produetion of echeese ir
Ontario has been quite large, and new
make is a shade easier, as reflected in
recent sales at country boards.

Old Cheese—

Large

Twin .
Stiltons

THE CANADIAN

HONEY.— Honey  prices remain
steady under small stocks, but there is
little doing just now.

Honey—strained—

Amber honey, 60-lb. tins, peliblb.

007
Buckwheat, 60-1b. tins, per 007

008
008
WINNIPEG.

PRODUCE AND PROVISIONS. —
Butter is a little easier and eggs are
now as low as will be, cured meats and
lard firm.

©

SHEEE RBIASE

Cured Meats—
Hams ...
Bacon
Smoked shoulders
Long clear
Mess pork
Pigs feet,

Butter—
Creamery butter ....
Dairy butter, tubs

.
mBococo wxmem

kits

-
=1

2

Eggs—
Strictly fresh

Ontario, large, new ...

, new
Old, large ...
oid,

twins

Some Interesting Facts About Butter

Government Standard Says it

16 Per Cent. of Water—Excess of Water,

Must Not Contain More Than
However, Cannot

Be Said To Be Adulteration—The Effects From Overchurning

—Eaten as a Relish.

The manufacture of butter containing
more than 16 per cent. water is liable
to prosecution for this is the standard
set by the Government. Moisture in
bulter is the principal factor that makes
over-run. It is an object of those who
understand to seeure butter that eon-
tains as near 16 per cent. water properly
incorporated, as possible, because of the
profit in selling the additional water at
butter prices.

Butter as a Relish.

A high moisture eontent is not an ad-
ulteration in butter. Water is a natural
part of butter, and compares very favor-
ably with the water content of other
fcod materials. Butter is eaten more as
a relish than for the actual food con-
stituents it and it is well
known that butter eontaining from 14 to
16 per cent. water is just as relishing
and palatable as that containing 8 or
10 per cent. water, providing it has been
properly incorporated. Nor is it pos-
sible to distinguish by ordinary means
of judging between a good grade of but-
ter havine a high moisture econtent and
another having a small amount of water.

What Leaky Butter Is.
¢‘Leaky’’ butter contains a large
amount of free water which appears as

contains,

large drops held in pockets through the
butter. Such butter will not really eon-
tain so much moisture as some that ap-
pears dull and dry. Even though a
leaky butter does not contaim an exeess
of moisture, it is an undesirable condi-
tion, and consumers objeet to it.

The amount of water incorporated de-
pends upon several conditions, most of
which are under the control of the
maker. The higher the temperature of
the cream and wash water, the greater
will be the amount of water gotten into
the butter. Butter churned at a high
temperature will retain its moisture,
which will not he so easily pressed out
during the working process. However,
if the moisture is too high, the body of
the butter will be spoiled, and the loss
of fat in the buttermilk will be greater.
So temperature itself is not so good a
means of control as other conditions.

Result of Over Churning.

The amount of churning is probably
the most effective way to control the
moisture of butter. A very little over-
churning, when the butter is in the soft
condition will cause it to take up mois-
ture very rapidly. Continuing the
churning until the granules are the size
of corn kernels or larger will incorporate

40
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more moisture than if churning is
stopped when the granules reach the
wheat kernel size. The difficulty here
is that over-churning usually retains
more of the buttermilk, which hurts the
keeping qualities of the butter. The
length of time butter is churned in water
influences the moisture content the same
way as churning in the buttermilk. The
more churning in the wash water the
better is the buttermilk removed, the
more water is taken up, and the less
leaky will the butter appear.

_ﬁ__

PUSHING JAPAN GOODS IN CAN-
ADA.

T. Fujita, of Japan, was in Toronto
this week. He is in Canada to sell pro-
ducts such as peanuts, dried peas, lima
beans and walnuts, all of which are
grown in Japan, with exception of wal-
nuts, which are imported from the Chin-
ese coast.

——

FARRINGTON PHILOSOPHY.

There’s a better way of. doing almost
everything in the store. Always be on
the wateh for a chance to find out what
it is.

How is a store to gain the reputation
of being generous if the individuals con-
nected with it allow themselves to act in
a niggardly manner toward customers?

Mr. Merchant, help your clerks to de-
velop proficiency in those directions in
which they seem to have natural talent.

While economy may be wealth as has
been said, yet stinginess, particularly in
store methods and poliey, is certain to
prove to be poverty.

When customers raise objections to
your goods, don’t raise your voice in the
effort to overcome them. It isn’t loud-
ness of voice that impresses people most.

No matter how many times a day you
have to go over your story about certain
goods, don’t let your talk become me-
chanical like the book-agent’s thread-
bare story. Speak naturally.

—8—
READY MADE CARD PHRASES.

You want the best. We have it.

Delicious strawberries for the even-
ing meal.

Rice—a nourishing and healthy food.

Cereals — lighter food for warmer
weather.

Jams with the taste that lingers.

Taste and try, you sure will buy—these
pickles.

Pleased customers—our best advertise-
ment.

Eventually—flour. Why not now?

Inferior goods at low prices do not
make a bargain.
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THE CANADIAN GROCER

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the

larger profit to the
Absolutely Pure rocer
The only baking powder g .
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate

THERE IS NO SUBSTITUTE

PROFIT

Mr. Manufacturer, depends considerably on the extent
of your sales, and to increase these [you must necessarily
have ample representation over the large.field at your dis-
posal. The Hustling Canadian West offers a splendid
market for the manufacturers and shippers of Eastern Canada,
Europe and United States, and our intimate knowledge of the
commercial conditions, combined with conscientious and adequate
service, gives you unequalled facilities to enter this field of

opportunity.

WRITE US RE YOUR ACCOUNT FOR THE GREAT WEST

N I C H O L S O N & B A I ’ Wholesale gganrél:zigrsMerchants

HEAD OFFICE, - WINNIPEG. MAN.
BRANCHES, REGINA SASKATOON EDMONTON CALGARY




Goods made by
E. W. GILLETT CO,, LTD.
(Ontario and Quebec Prices.)
IMPERIAL BAKING POWDER.
Cases Per doz.

4-dozen
3-dozen

ETER8AR

MAGIC BAKING POWDER.
Cases Sizes Per doz.
6-dozen...... B¢

28ERRBERBAY

© OB N e e

Special discount of § per cent.
allowed on five cases or more of
“Magic Baking Powder.”

MAGIC SBODA.

Per Case.

Case No. 1, 60 1-1b. pack-
ages, 1 case $2.85; § cases $2 76

Case No. 2, 120 %-1b. pack-
ages, 1 case $2.85; 5 cases $2 78
Case No. 8, 30 1-1b., 60 %4-1b.
packages, 1 case $2.85; §
cases ... B —as
Case No. 5, 100 10~oz pack-
ages, 1 case $2.90; 5 cases 2 80

2T

GILLETT’S CREAM TARTAR.

Per doz.

3%-1b. paper pkn. 4 doz.
in case ... .

34-1b. paper pkgs 4 dc: ln

. §1 00

4 doz. %-1b. paper pkgs.
2 doz. %-1b. paper pkgs. J
Per doz.
14-1b. cans with screw cov-
ers, 4 doz. in case
1-1b. cans with screw cov-
ers, 3 doz. in case
Per 1b.
5-1b. sq. canisters, 3§ doz. in

10-1b. wooden boxes
25-1b. wooden palls
100-1b. kegs.

360-1b. barrels ...

GILLETT’S PERFUMED LYE.
4 doz. in Case. Per case

Royal Yeast, 3 dozen B&¢
packages in box

Gillett's Cream Yeast, 3
dozen De. packages in box 1156

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

BAKING POWDER.
W. H. GILLARD & CO.
Diamond.
1-1b. tins, 2 doz.
1%-1b. tins, 3 doz. in case... 1
14-1b. tins, 4 doz. in case... 0
ROYAL BAKING POWDER.
Sizes. Per doz.
Royal—Dime

in case ..$2

00
25
%

Barrels—When packed in barrels

one per cent. discount will be

allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-1b. tins, $2;
12-0z. tins, $1.60; 8-oz. tins, $1.20;
6-0z. tins, 90c; 4-oz. tins, 65c;
b6c tins, 40c.

BORWICK’'S BAKINGPOWDER
Sizes. Per doz. tins.
Borwick’s 3-1b. tins
Borwick’s 14-1b. tins
Borwick’s 1-1b. tins
COOK’'S FRIEND BAKING
POWDER.
Cartons—
No. 1, 1-1b., 4 dozen
No. 1-1b., 2 dozen
No. 5-0z., 6 dozen
No. 5-0z., 3 dozen
No. 21%-0z., 4 dozen ....
No. 10, 12-0z., 4 dozen ....
No. 10, 12-0z., 2 dozen ....
No. 12, 4-0z., 6 dozen
No. 12, 4-0z., 3 dozen
In Tin Boxes—
No. 13, 1-1b., 2 dozen
No. 14, 8-0z., 3 dozen
No. 15, 4-o0z., 4 dozen
No. 16, 234-1bs.
No. 17, 5-1bs.

FOREST CITY BAKING POW-

12-0z. tins
16-0z. tins

Keen’s Oxford, per 1b.
In 10-box lots or case .... 0 16
COUPON BOOKS—ALLISON’S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal, $2,
$3, $5, $10, $15, and $20. All same
price, one size or assorted.
UN-NUMBERED.
Under 100 books
100 books and over.each 0 03%
500 books to 1,000 books 0 03
For numbering cover and each
coupon, extra per book 34 cent.
CEREALS.
WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.
The King's Food, 2 doz. in case,

per case, $4.80.
White Swan Barley Crisps, per
doz., $§1.

White Swan Self-rising Buck-
wheat Flour, per dozen, §1.
White Swan Self-rising Pancake

Flour, per doz., $§1.

White Swan Wheat Kernels, per
doz., $1.50.
White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.
DOMINION CANNERS.
Aylmer Jams. Per doz.
Strawberry
Raspberry
Black currant
Red currant

Jellies.
Red currant
Black currant
Crabapple
Raspberry and red currant
Raspberry and gooseberry
Plum jam
Green Gage plum, stoneless
Gooseberry

Marmalade.

Orange jelly
Green fig
Lemon
Pineapple
Ginger

Pure Preserves—Bulk.

5-1bs. 7-1bs.

B&BRE R2GAEBEEES

Strawberry
Black currant
Raspberry
14's and 30's per 1lb.
Strawberry
Black currant
Raspberry
Freight allowed up to 25¢ per
100 1bs.
COCOA AND CHOCOLATE.
THE COWAN CO., LTD.
Cocoa—
Perfection, 1-1b. tins, doz..
Perfection, 34-1b. tins, doz.
Perfection, 3-1b. tins, doz.
Perfection, 10c size, doz ..
Perfection, 5-1b. ins, per 1b.
Soluble, bulk, No. 1, 1b. ..
Soluble, bulk, No. 2, 1b. ..
London Pearl, per Ib.
Special quotations for Cocoa in
barrels, kegs, etc.
Unsweetened Chocolate—
Supreme chocolate, 34's, 12-
1b. boxes, per 1b.
Perfection chocolate, 20c
size, 2 doz. in box, doz...
Perfection chocolate, 10c¢
size, 2 and 4 doz. in box,
per doz.
Sweet Chocolate— Per 1b.
Queen’s Dessert, %'s and
14’s, 12-1b. boxes
Queen’s Dessert, 6's, 12-1b.
boxes
Vanilla, %-1b., 6 and 12- lb.
0385
Diamond, 8's, 6 and 12-1b.
028
Diamond, 6's and 7's, 6 and
12-1b. boxes
Diamond, %’'s, 6 and 12-1b.

coccorbm
BE8&ESRES

035

180

040

040

Icings for Cake—

Chocelate, white, pink, lemon,
orange, maple, almond, cocoa-
nut, cream, in 34-1b. packages,
2 doz. in box, per doz... 0 %0
Chocolate Confections—Per 1b.

Maple buds, 5-1b. boxes ... 0 36

Milk medallions, 5-1b. bxs. 0 36

Chocolate wafers,
5-1b. boxes
Chocolate wafers,
5-1b. boxes
Nonpareil wafers,
5-1b. boxes
Nonpareil wafers,
5-1b. boxes
Chocolate ginger, 5-1b. bxs.
Milk chocolate wafers, 5-1b.

Coffee drops, 5-1b. boxes ..
Lunch bars, 5-1b. boxes ..
Milk chocolate, 5¢ bundles,
8 doz. in box, per box..
Milk chocolate, Bc cakes,
3 doz. in box, per box..
Nut milk chocolate, 14's, 6-
1b. boxes, 1b.
Nut milk chocolate, 34's, 6-
1b. boxes, 1b.
Nut milk chocolate, 5¢ bars
24 bars, per box
EPPS'S.
Agents—Willson & Warden,
Toronto; Forbes & Nadeau,
Montreal; J. W. Gorham & Co.,
Halifax, N.S.; Buchanan & Gor-
don, Winnipeg.
In 3%, % and 1-1b. tins, 14-
1b. boxes, per Ilb.
Smaller quantities
JOHN P. MOTT & CO.S.
G. J. Estabrook, St.Jobn, N.B.;
J. A. Taylor, Montreal, P.Q.;
#&. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Bd-
monton; D. M. Doherty & Co.,
Vancouver and Victoria.
Elite, 10¢ size (for cooklng)
dozen
Mott’sbreakfast cocoa, 2
10c size, per doz.
Nut milk bars, 2 dozen in
box
“  breakfast
and %4's
No. 1 chocolate
Navy, chocolate, %4's..
Vanilla sticks, per grs 1 00
Diamond chocolate, 14's 0 24
Plain cholce chocolate
liquors
Sweet chocolate coat-

cocoa,

WALTER BAKER & CO., LTD.

Premium No. 1 chocolate, 3
and %-1b. cakes, 33c lb.; Break-
fast cocoa, 1-5, ¥, %, 1 and 5-1b.
tins, 39c. 1b.; German's sweet
chocolate, 1§, and 3-lb. cakes,
6-1b. boxes, 26c 1b.; Caracas
sweet chocolate, 3 and ¥%-I1b
cakes, 6-1b. boxes, 32c¢ 1b.; Auto
sweet chocolate, 1-6 1b. cakes, 6-
1b. boxes, 32¢ 1b.; cinquieme
sweet chocolate, 1-5 1b. cakes, 6-
1b. boxes, 20c 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tins, 34c
1b.; Cracked Cocoa, %-lb. pkgs.,
6-1b. bags, 32c 1b.; Caracas tab-
lets, 5c¢ cartons, 40 cartons to
box, $1,25 per box.

The above quotations are f.0.h.
Montreal.

COCOANUT.

CANADIAN COCOANUT CoO.
Packages—0&¢c, 10c, 20c, and 40c¢

packages, packed in 15-1b. and

30-1b. cases. Per 1b.
1-1b. pkgs. White Moss ... 0 26
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THE CANADIAN GROCER

Watch - the- Trend - of - the- Trade
Typified bythe Swinging Pendulum

A.D. 1910 A.D. 1912

RELIABLE

PROPRIETARY E
PACKET TEAS STANDARD “BLENDS

SMALL PROFITS GOOD PROFITS

‘ " | SOLD BY GROCERS
SOLD BY ALL \/ — TMONLY®A\%: .9

YOU CANNOT FIGHT,[THE PEDDLER WITH PACKET TEAS—BUT YOU CAN
BEAT HIM EVERY TIME WITH THOROUGHLY RELIABLE BLENDS.

LAST WEEK WE OFFERED|'YOU OUR

FAST AT 27c. PER LB. \4/ STAR ENGLISH BREAK-

THIS WEEK WE SUBMIT ANOTHER GRAND BLEND

A Perfect Universal
Tea Satisfaction
Always Uniform Guaranteed

Price 22c- sor I Freight PAI(?v::. 100 lbs. and

'BLACK, GREEN or MIXED
THIS IS THE CLASS OF TEA THAT WILL PLEASE AND HOLD YOUR CUSTOM.-

ERS. SEND US ALONG YOUR ORDER AT ONCE AND REMEMBER OUR GUAR-
ANTEE, RETURN AT OUR EXPENSE IF UNSATISFACTORY.

EBY-BLAIN, LIMITED, Toronto

TEA BLENDERS TO THE TRADE
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%-1b. pkgs. White Moss .. 027
3%-1b. pkgs. White Moss .. 028
1 and 34-1b. pkgs., assort-

Bl saeaae Ay 0 26%
% and 3%-1b. pkgs., asstd 0 27%
14-1b. pkgs., astd., in 5-1b.

DOXBR ..ovscvi-nasssaavss 028
%-lb. pkgs., astd., in 5-1b.

BOROE | i o sdedilinaevaees 0
3%-1b. pgks., astd., 5, 10, 16-

ID. CONEE .vesc cassesee 0 30

Bulk—

In 15-1b, tins, 20-1b. pails and
10, 25 and 50-1b. boxes.

Pails Tins Bbls.
White Moss, fine

BEElD i iave 019 021 017
Best shredded . 018 .... 016
Ribbon ....... g9 ... 0N
Macaroon ..... ¢N ... B
Desiccated .... 016 .... 014

CONDENSED MILK.

BORDEN MILK CO., LTD.
Per Case
Eagle Brand, each 4 doz.. $6 00
Gold Seal Brand, each 4 dz 5 25
Challenge Brand, each 4 dz 4 50
Peerless Brand, “Hotel,”

SRR X U G sicos 4 00
Peerless Brand, “Tall,” each

L T T o R S T AR 4 50
Peerless Brand, “Family,”

Atk £ do%. .iceeiisivsvve 3%
Peerless Brand, “Small,”

CRER - Qol. - il 200
St. Charles Evaporated

Milk (baby size) ........ 200

St. Charles Evaporated

Milk (family size) ...... 37
St. Charles Evaporated

Milk (hotel size) ........ 4 00
Silver Cow Milk ..... 5 40
Pority MRk ......... o 0D
Good Luck Milk .......... 4 50

(Sweetened.)

Reindeer Brand (4 doz. in

) el T o S 5 50
Mayflower Brand (4 doz.

D CRB8) —..voos masies .. 525
Clover Brand (4 doz. In

CREE o ooivr v el 4 50

(Unsweetened.)
Reindeer Jersey Brand,
Family (4 doz. in case). 3 75
Reindeer Jersey Brand,
Medium (4 doz. in case) 4 50
Reindeer Jersey Brand,
Hotel (2 doz. In case).. 4 00
Reindeer Jersey Brand,
Gallon (% doz. in case) 4 60

CANADA FIRST BRAND.
The Aylmer Condensed Milk Co.

Per Case.
Canada First Baby Eva-
porated Milk ........... 200
Capada First Family Eva-
porated Milk ............ 37
Canada First Medium Eva-
porated Milk ........... 4 650
Canada First Hotel Eva-
porated Milk ......... 4 00
Canada First Sweetened
Condensed Milk ........ 525
Canada First Rosebud Con-
densed Milk .......... 515
Canada First Beaver Con-
densed MUK ..o.oioioeos 4 50

COFFEE.
(Combined with Milk and Sugar)
Reindeer Brand (2 doz.

KT ) SRR s R 5 00
Regal Brand (2 doz. In
L ARSI B e R 4 50

Reindeer Brand, in glass
jars (2 doz. in case) ....

COCOA.
(Combined with Milk and Sugsar)
Reindeer Brand (2 doz. in
D) SSiass vesees ansade 4 80

COFFEES.
EBY-BLAIN, LIMITED.
Standard Coffees
Roasted whole or ground, pack-
ed in damp-proof bags.

King Edward ........... 0 34
Club House ............. 033
NOEEEE . ..o aoveos ssese 0 32
Royal Java and Mocha. 0 32
Bmpress ...... cccoco . 030
Duchess ...... <..... 029
Ambrosis ...... cccoee oo 028
Plantation ...... <ccc.. 0 26%
Fancy Bourbon ..... 5 026

Crushed Java and Mocha 0 19

Package Coffee.
Gold Medal, 2-lb. tins,
whole or ground ...... 031
Gold Medal, 1-1b. tins, do 0 82
Gold Medal, %-1b. tins do 0 33
Anchor Brand, 2-1b. tins,

B i ssiine. sewes 031
German Dandelion, 1-lb.
ting. ground ......... 0 26
German Dandelion, 34-1b.
tins, ground ......... 028
English Breakfast, 1-1b.
So8, gronnd - ....con0ai 019
Grand Prix, 1 and 2-lb.
tins, ground .......... 0 30
Demi-Tasse, 1 and 2-1b.
ting, ground ......oe. 0 30
Flower Pot, 1-1b. pots,
STound ....ccoccvnncee 023

WHITE SWAN SPICES AND

CEREALS, LTD.
WHITE SWAN BLEND.
1-1b. decorated tins, 1b. .. 0 32
Mo-Ja, %-1b. tins, 1b. .... 030
Mo-Ja, 1-1b. tins, 1b. ...... 028
Mo-Ja, 2-l1b. tins, 1b. ..... 028

Cafe des Epicures, 1-1b. fancy
glass jars, per doz., $3.60.

Cafe I’Aromatique, 1-1b. amber
glass jars, per doz., $4.00.

Presentation (with tumblers) $3
per doz.

MINTO BROS.
MELAGAMA BLEND.

Ground or bean~ W.S.P.R.P.
ARl M eiaees 025 030
2oand W ... 032 040
2808 B ........ 037 050

Packed In 30's and 50-1b. case.
Terms—Net 30 days prepaid.

BRANSON’S SHEREEF COF-
FEE.
AGENT: F. COWARD.

402 Spadina Avenue, Toronto.
Small size ..... $1.45 per doz., net
Large size .....$2.85 per doz., net

In 3 dozen free cases. Freight
paid on 3 gross order.

CEREALS.

Grape Nuts—No. 22, $3; No. 23,

$4.50.
Post Toasties—No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No.

1, $2.70.

CONFECTIONS.
PEANUT BUTTER.

Ontario Prices
MacLaren’s Imperial— Perdoz

el $ G0N . ..odeeaos 095
Medium, 2 doz. ......... 180
Tazge, 1 Q08 ...icocives 27
Tumblers, 2 doz. ....... 135

Pails, 24 1bs.,, per 1b....

THE CANADIAN GROCER

CHEESE.
MACLAREN’S IMPERIAL.
Ontario prices per dosz.
Individual (each 2 doz.) .. 100

Small (each 2 doz.) ...... 24
Medium (each 1 doz.) .... 450
Large (each % doz.) ..... 825
MacLaren’s Roquefort—

Small (each 2 doz.) 140

Large (each 1 doz.) .... 2 40
MacLaren’s Canada Cream—

Small (each 1 doz.) .... 090
Medium (each 2 doz.) ... 1385
Large (each 1 doz.) ...... 24

FLAVORING EXTRACTS.

SHIRRIFF'S.
1 oz. (all flavors) doz. .... 100
2 oz. (all flavors) doz. .... 17
21 oz. (all flavors) dos. .. 200
4 oz. (all flavors) doz. ... 3 00
5 oz. (all flavors) doz. ... 37
8 oz. (all flavors) doz. .... 5 50
16 oz. (all flavors) doz. ... 10 00
32 oz. (all flavors) doz. ... 18 00

Discount en application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 oz. bottle (retail at 50c) 4 50
4 o0z. bottle (retail at 80c) 6 80
8 oz. bottles (retail at $1.50 12 50
16 oz. bottles (retail at $3) 24 00
Gal. bottles (retail at $20) 15 00
GELATINE.

Knox Plain Gelatine (2 qt.
8ing), Por QOB .cisveinns 130
EKEnox Acidulated Gelatine
(2 qt. size), per doz...... 130
CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

Per doz.
No. 1, 4 doz. in case....... 0 60
No. 2, 2 doz. in case ...... 0 85
No. 3, flats, 2 doz. in case 115
No. 3, tails, 2 doz. in case 135
No. 6, 1 doz. in case ...... 400
No. 12, 14 doz. in case .... 6 560

LAPORTE, MARTIN & CO,
MONTREAL, AGENCIES.
These prices are F.0.B. Mont-
real. Imported Peas “Soleil”

Per case
Sur Extra Fins, 3% flacons,
W W aisverecasaiies 11 00
Sur Extra Fins, tins, %
Ello, 00 808 ......o00500 15 50
Extra Fins, tins, 3% kilo,
00 HNE o.iiacehnineniane 15 00

Tres Fins, 3% kilo, 100 tins 14 00
Fins, tins, 34 kilo, 100 tins 12 50
Mi-Fins, tins, 1 kilo, 100

HRE  sioissakinssaiisesean 11 00
Moyens No. 1, tins, 3% kilo,

R SIS iocniieneboianniiy 10 00
Moyens No. 2, tins, 3% kilo,

MO MO oioiiodinnianiiy 9 50
Moyens No. 8 ccvccivcaines 8 7

Asparagus, Haricots, etc.
MINERVA PURE OLIVE OIL.

Case—

- RS ORISERRN 6 60

A0 QUABEE ioene oo snind 57

M PIRIE . iencvssvesias 625

N AR, 425
Tins—

S 80l8 IW ...ooooanssnave

S BB isiocirnaninae

1 g8) 208 ciioovivecnininn

14-gal. 20s

$-goIn P oooienciacais 13

%-gal. 488 sq. 17 00

%-gal. 48 rd. ......... 15 50
BASSIN DE VICHY WATERS.
La Capitale, 50 qts. ...... 5 00
La Neptune, 50 gts. ...... 6 00
St. Nicholas, 50 qts. ...... 700
La Sanitas Sparkling, 050

................... 00

La Sanitas Sparkling, 100

PIDES _..oviiriiiinnininnas 9 00
La Sanitas Sparkling, 100
splits ..... Speesccassasss 4 00

Lemonade Savoureuse, 50's 7 50
CASTILE BOAP.

“Le Soleil,” 73 p.c. olive oil.
Case, 12 1bs. 2%-1b. bars,lb 008%
Case 25 1bs., 11-1b. bars, 1b 007%
Casé 50 1bs. %-1b. bars case 350
Case 200 1bs. 3%-oz., case. 375
“La Lune,” 65 p.c. olive oil.
Case 25 1bs. 11-1b. bars, 1b. 0 07
Case 12 1bs. 2%-1b. bars, 1b 0 08
Case 50 1bs., %-1b. bars, case 3 25
Case 100 lbs. 8%-0z. bars,

T T e 180
Case 200 1bs. 3%4-0z. bars,
CREE oecsssresaveenseanys 3 40

ALIMENTARY PASTES.
BLANC & FILS.
Macaroni, Vermicelll, Animals,

Small Pastes, etc.

Box, 25 e, 1 Db. ...... 0 07%
Box, 26 1lbs., loose ..... 007
DUFFY & CO. BRAND.
Grape Juice, 12 qts. ...... 47
Grape Juice, 24 pts. ...... 515
Grape Juice, 30 splits .... 475
Apple Juice, 12 qgts. ...... 4 60
Apple Juice, 24 qts. ...... 47

Champagne de Pomme,l2q 5 00
Champagne de Pomme24p 5 50
Matts Golden Russett—
Sparkling Cider, 12 qts. .. 5 00
Sparkling Cider, 24 pts. .. 5050
Apple Vinegar, 12 qts. .... 2 50
CANNED HADDIES “THIS-
TLE” BRAND.
A. P. TIPPET & CO., Agents.
Cases 4 doz. each, flats,

PDOF CRAB® cocscccccccscens 5 40
Cases 4 doz. each, ovals,
B B s iaiacccssonenes B 40

INFANTS FOOD.
Robinson’s patent barley, 34-1b.
tins, $1.25; 1-1b. tins, $2.25; Rob-
inson’s patent groats, 14-1b. tins,
$1.25; 1-1b. tins, $2.25.

LARD.
N. K. FAIRBANK CO. BOAR'S
HEAD LARD COMPOUND.

R 5 s shcacisssvissses 1134
I et saas s osassossaess 11%
B s snt s cssransesenes 12

TR SRR 113%
R A acococonciones 1244
SR I oicicacsniina 12%
R 10 I .icioccciocss 12%

F.0.B. Montreal.
GUNN'S “BEBASIFIRST” SHORT-

ENING.
R i siscensvesde 0 10%
B S cisnbsocsnvasesess 0 10%
D R s s s s vsnnss on
BRI ivissenones 0 10%
S MRS ic.ccivccccces 011y
R R sesssocsncssnses 0 11%
L VE O RS 011y
1-1b. cartons ............ 012
MARMALADE.

SHIRRIFF BRAND.
“Imperial Scotch”—

1-1b. glass, doz. ........ 156

2-1b. glass, dos. ........ 2 30

4-1b. tine, dos. ......... 46

7-1b. tins, doz. .......... 73
“Shredded”—

1-1b. glass, dop, ........

2-1b. glass, dos. ...
7-1b. tins, dom. .....
MUSRARD.
COLMAN'S OR KBEN'S.
Per doz. tins

8. F, ¥-Ib, ;eccvveens 140
D. 8. F,, %-1b, secepeeeees 250
8. F, 1-Ib. .., 500
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THE CANADIAN GROCER

PON-HONOR

NNS

FOOD PRODUCTS

customer.

BOLOGNA

(In waxed or ordinary casing)

Superior in quality and flavor, will satisfy that most particular
The bologna season is now on, the demand is ex-

ceptionally good and there is a good profit in it for the grocer.

Why not send us a trial order ?

GUNNS LIMITED

WEST TORONTO

Beef and Pork Packers, Cotton Oil Refiners,

THIS IS

COOKED MEAT
WEATHER

Those of your customers
going out picnicing or those
staying at home all want
ready prepared meats. They
want them. They show you
agood profit. Why not have
them on your counter?

Cooked Hams, Roast Shoulder of Pork,
Jellied Tongues,  Jellied Hocks,

English Brawn, Beef Bolognas,
Frankfurters, Salmoni Carvelot.

F. W. FEARMAN CO., vLimited
HAMILTON

The quality of

WETHEY’S

Condensed
Mince Meat

has been daily making friends for the
past twenty-nine years.

WHAT ABOUT YOURSELF?
Are you one of its friends?

If not, new is the time to get acquainted.

All Jobbers. 3 doz. to a case.
WRITE US

J. H. WETHEY, Limited

ST. CATHARINES
“THE MINCE MEAT PEOPLE"




Durham, 4-1b. jar
Durbam, 1-1b. jar
MACLAREN’S IMPERIAL PRE-
PARED MUSTARD.
Ontario Prices.
Small case 4 doz., per doz.
Medium, cases 2 doz., doz. U 90
Large, cases, 1 doz., doz.. 135
VERMICELLI AND MACARONI
D. SPINELLI C'Y.,, MONTREAL
Fine.
4-1b. box “Special” per box 0 22
8-1b. pox “Special,” box.. 0 44
B-1b. box “Standard” box 0 27%
10-1b. box “Standard,” box 0 56
60-1b. cases or 75-1b. bbls.
per 1Ib. ..ccececcnccnronns
25-1b. cases, 1-1b. pkgs.
(Vermicelli) per Ib.
Globe Brand.
5-1b. box “Standard” box 0 30
10-1b. box “Standard,” box 0 60
25-1b. cases (loose) per lb. 0 06
25-1b. cases, 1-1b. pkgs., 1b 0 063
JELLY POWDERS.
JELL-O.
Assorted case, contains 2

045

006

[

Straight
Lemon contains 2 doz
Orange contains 2 doz....
Raspberry contains 2 doz.
Strawberry contains 2 doz.
Chocolate contains 2 doz..
Cherry contains 2 doz....
Peach contains 2 doz
Weight 8 1lbs. to case.
rate, 2nd class.
JELL-O ICE CREAM POWDER.
Assorted case, contains 2

Pt ek e e e

SEBBTBEB B

Straight
Chocolate contains 2 doz..
Vanilla contains 2 dozen..
Strawberry contains 2 doz.
Lemon contains 2 dozen...
Unflavored contains 2 doz.
Weight 11 1bs. to case. Freight
rate, 2nd class
IMPERIAL DESSERT JELLY.
Ontario Prices.
flavors, $10.76 per
Imperial Sterilized
Gelatine.
Cartons, 1 doz., 90c per dozen.
SOAP AND WASHING POW-
DERS.
A. P. TIPPET & CO., AGENTS.
Criole soap, per gross ....$10 20
Floriola soap, per gross.. 12 00
Straw hat polish, per gr.. 18 20
SNAP HAND CLEANER.
3 dozen to box
6 dozen to box
30 days.

RICHARDS PURE SOAP.
5-case lots (delivered), $4.156 each
with 20 bars of Quick Naptha as
a free premium.

Richards Quick Naptbha Soap.
GENUINE. Packed 100 bars to
case.

Assorted
gross.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than § cases
Five cases or more
SAPHO MFG. CO., LTD. MONT-
REAL “SAPHO” INSECTICIDE

3-318 gill, Q0% i.iioiiiieds $20
3% -gall., doz.

14-gall., doz.

1 gall, doz.

1-16 gall. gross lot

THE

“ANTI-DUST” SWEEPING
POWDER.
Size No. 1, 3 doz. crates,
per dOoB. ...ccceccescecces $150
No. 2, 1 and 2 doz. crates,

STARCH.
EDWARDSBURG STARCH CO.
Bozxes Cents
Laundry Starches—

40 1bs., Canada Laundry..
40 1bs., Canada white gloss,

11b. Pk@B. ...ccecccccee
48 1bs., No. 1 white or blue,

4 1b. cartons 07
48 1bs., No. 1, white or blue,

3 1b. cartons 07
100 1bs., kegs, No. 1 white .06%
200 1bs., bbls., No. 1 white .06%
30 1bs., Edwardsburg silver

gloss, 1 1b. chromo pkgs
48 1bs., silver gloss, in 6-1b.

tin canisters .08
36 1bs., silver gloss, 6-1b.

draw lid boxes .08
100 1bs., kegs, silver gloss,

large crystals Rn i aasy 07
28 1bs. Benson’s satin, 1-1b.

cartons, chromo label
40 1bs., Benson’s Enamel

(cold water) per case ..
20 1bs. Benson’s Enamel

(cold water) per case ..
Celluloid—boxes containing

45 cartons, per case ....

Culinary Starch.
40 1bs. W. T. Benson &

Co.’s prepared corn .....
40 1bs. Canada pure corn

starch 05%

(20-1b. boxes ¥c higher.)

BRANTFORD STARCH
Ontario and Quebec.
Laundry Starches—

Canada Laundry—

Boxes about 40 lbs....

Acme Gloss Starch—
1-1b. cartons,boxes of 40 lbs .061%

First Quality White Laundry—
31b. canisters, cs of 481bs. .07%

Barrels, 200 Ibs.

Eons, W IDS. ....ovio0es

Lily White Gloss—

1 1b. fancy cartons, cases

30 1bs.

6 1b. toy trunks, lock

and key, 8 in case ..

6 1b. toy drums, with

drumsticks, 2 in case.

Kegs, extra large crys-

ke 200 108 cooovvoces 07Y%
Canadian Electric Starch—
Boxes containing 40 fancy
pkgs., per case
Cellulold Starch—

Boxes containing 45 car-

tons, per case
Culinary Starches—

Challenge Prepared Corn—
1-1b. pkts, boxes of 40 lbs. .06

Brantford Prepared Corn—
1-1b. pkts, boxes of 40 1bs .07%

“Crystal Maize” Corn Starch.
1 1b. pkts., boxes 40 lbs.. .07%

(20 1b. boxes ¥%c higher than

40's.)
OCEAN MILLS, MONTREAL.

Chinese starch, 48 1 1b., per
case, $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, § doz. per case, §6.50;
16-0z. tins, 3 doz. per case, $6.75;
5-1b. tins, 10 tins a case, $7.50;
1-1b. bulk, per 25, 650 and 250 1bs.,
at 15¢ per 1b. Ocean blanc mange

05%

08%

0%

07%
3 00
160

3 60

07%

05%

CANADIAN GROCER

48 8-0z., $4; Ocean borax, 48 8-
0z., $1.60; Ocean cough syrup,
36 6-0z., $6.00; 36 8-oz., $7.20;
Ocean corn starch, 48 1-1b., $3.60.

SOUPS—CONCENTRATED

CHATEAU BRAND.
Vegetable, Mutton Broth, Mulli-
gataway, Chicken, Ox Tail, Pea,
Scotch Broth, Julienne, Mock
Turtle, Vermicelli, Tomato, Con-
somme, Tomato.
No. 1's, 95¢ per dozen.
Individuals, 45c¢ per dozen.
Packed 4 dozen in a case.
SYMINGTON’'S SOUPS.

Quart packets, 9 varieties,

doz.
Clear soups in stone jars,

5 varieties, doz.

SODA—COW BRAND.

Case of 1-1b, containing 60

packages, per box, $3.00.
Case of 34-lb., containing 120

packages, per box, $3.00.
Case of 1-1b. and 3%-1b., contain-

ing 30 1-1b. and 60 %-1b. pack-

ages, per box, $3. Case of B¢

packages, containing 96 pack-

ages, per box, $3.00.

SYRUP.
EDWARDSBURG STARCH CO.
CROWN BRAND CORN SYRUP
2 1b. tins, 2 doz. in case.. 2 66
6 1b. tins, 1 doz. in case .. 2 90
10 1b. tins, % doz. in case 2 80
20 1b. tins, 3% doz. in case 2 75
Barrels, 700 1bs.
Half Barrels, 350
Quarter Barrels, 175
Palils, 38% 1

” 25 1bs. each 13

LILY WHITE CORN SYRUP.
2 1b. tins, 2 doz. in case.. 2
5 1b. tins, 1 doz. in case.. 83 25
10 1b. tins, % doz. in case 3 156
20 1b. tins, 34 doz. in case 3 10
(5, 10 and 20 1b. tins have wlire

handles.)

BEAVER BRAND MAPLE

SYRUP.
2-1b. tins, 2 doz. in case...$3.50
5-1b. tins, 1 doz. in case .. 4.00
10-1b. tins, %4 doz. in case... 3.95
20-1b. tins, 3% doz. in case... 3.90
(5, 10 and 20 1b. tins have wire

handles.)

Terms: 30 days net. No discount
for prepayment.
Freight prepaid on 5 case lots,
to all stations in Quebec and
Ontario (east of North Bay), and
during navigation to ports as far
as Sault Ste. Marie Inclusive.
To points beyond North Bay
we prepay freight to North Bay
only. MOLASSES.,
DOMINION MOLASSES CO.
Gingerbread Brand (Toronto)
2's—2 doz. to case, per doz. 93
3'8—2 doz. to case
Winnipeg.
2's—Tins, 2 doz. cases, per
doz.
3's—Tins, 2 doz. cases, per
doz.
6's—Tins, 1 doz. cases, per
doz.
10's—T1ns,
per doz. 5 80
20’s—Tins, 3% doz. cases,
HOR WOB: iioiaiicaciviibits 19 40
Pails—1's each
Palls—2's each
Pails,b’'s, each
DOMOLCO BRAND.
Maritime Provinces and Ontarlo:
2's, 2 doz. case, per doz... §1 85

90
90

120
17

820

1% doz. cases,

8's, 2 doz. case, per doa
6’s, 1 doz. case, per doz. ..
10's, 3% doz. case, per case.
20's, 3¢ doz. case, per case.
Western Prices—Sudbury
Victoria.
2's, 2 doz. case, per doz..
8's, 2 doz. case, per doz...
6's, 1 doz. case, per dos...
10’s, % doz. case, per case.
20’s, % dosz. case, per case
SAUCES.
PATERSON’'S WORCESTER
SAUCE.
14-pint bottles 3 and 6 doz.
cases, dos.
Pint bottles, 83 doz. cases,

H. P. Sauce—
Cases of 3 dozen
H. P. Pickles—

Cases of 2 doz. pints .. $3 85
Cases of 8 doz. %-pints. 2 25
HOLBROOK’S IMPORTED
PUNCH SAUCE.

Per doz.

Large, in 3-dos.
case

Medium, packed

packed
in 3-doz.

HOLBROOK’S IMP. WORCES-
TERSHIRE SAUCE.
Per doz.
Rep. 3% pints, packed in 6-
doz. case
Imp. 3%-pints, packed in 4-
doz. case
Rep. qts. packed in 2-doz.

STOVE POLISH,
JAMES DOME BLACK LEAD.
6a size, gross
2a size, gross

NUGGET POLISHES.
Dozen.
Polish, Black and Tan ... 0 85
Metal Outfits, Black and
Tan
Card Outfits,
Tan
Creams and White Cleaner 1 10
TOBACCO.
IMPERIAL TOBACCO COM-
PANY OF CANADA.
Chewing—Black Watch 6s ..
Black Watch, 12s
Bobs, 68 and 12s
Bully, 6s
Currency, 6%s and 12s ...
Stag, 5 1-3 to 1b.
0Old Fox, 128
Pay Roll Bars, T%s
Pay Roll, s
War Horse, 6s
Plug Smoking—Shamrock, 6s,
plug or bar
Rosebud Bars, 6s
Empire, 68 and 12s
Ivy, T8
Starlight, 7s
Cut Smoking — Great West
Pouches, 8s
Regal Cube Cut, 98

TEAS.
THE “SALADA” TBA CO.
East of Winnipeg.
Wholesale R’t'l
Brown Label 1's and %'s .25 .30
Green Label, 1's and %'s .27 .35
Blue Label, 1's, %’'s, %'s
and %'s 30 40
Red Label, 1's and %'s.. . 50
60
80

Black and

Gold Label, %'s ........ 44

Red-Gold Label, %'s ... 55 .
LUDELLA CEYLON TEA.

Orange Label, %'s ..... 24 30
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P ERRI ’S s
5¢. Parchmentine
10c. Red Label
5c. and 10c. Fancy Thin 10c.’ Cartons’

Blue Packages 25c. Cardboard
= Only 30c. and 35c. Tins
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Brown Label, %'s & 1's .28
Brown Label, ¥'s ...... )
Green Label, ¥%’'s & 1s.. .35
Red Label, %'s &

MELAGAMA TEA.

MINTO BROS.
45 Front St. East.
We pack in 60 and 100-1b. cases.
All delivered prices.
Wholesale R’t’]
Brown Label, 1-1b. or % .25
Red Label, 1-1b. or %.. .27
Green Label, 1's, 34 or 3 .30
Blue Label, 1's, 3% or 3% .35
Yellow Label, 1s, 14 or 34 .40
Purple Label, 3 only .. .
Gold Label, 34 only .... .70 1.

“KOLONA” TEA.
Ceylon Tea, in 1 and %4-lb.
lead packages—black or mixed.
Orange Label, 1's

SBBRBEESE

THE CANADIAN GROCER

Black Label, 1-1b., retail at
25¢ .
Black Label, %-1b. retail at
25¢
Blue Label, retail at 30c ....
Green Label, retail at 40c..
Red Label, retail at 50c ...
Brown Label, retail at 60c.
Gold Label, retail at 80c...

JAMS AND JELLIES.
T. UPTON & CO.

Compound Jams — Red Rasp-
berry, strawberry, peach, plum,
red currant, black currant, cher-
ry, gooseberry, blueberry, apri-
cot, huckleberry, 12-0z. glass
jars, 2 doz. in case, $1 per doz.;
No. 2 tin, 2 doz. in case, $1.90
per doz.; No. 5 tin pails, 9 pails
in crate, 37%c per pail; No. 7 tin
pails, 6 pails in crate, 52%c per

~

pail; No. 7 wood pails, 6 pails

in crate, 52%c per pail; 30-lb.
wood pails, T%c per 1b. Packed
in assorted cases or crates if
desired.

Compound Jellies—Raspberry,
strawberry, black currant, red
currant, pineapple, 9 oz. glass
tumblers, 2-doz. in case, 95¢ per
doz.; 12-0z. glass jars, 2 doz. in
case, $1.00 per doz.; No. 2 tin,
2 doz. in case, $1.90 per doz.; No.
5 tin pails, 9 pails in crate, 37%¢
per pail; No. 7 wood palls, 6
pails in crate, 52l4¢ per pail;
30-1b. wood pails, 7%c per Ib.
Packed in assorted cases or
crates if desired.

Pure Orange Marmalade —
Guaranteed finest quality. 12-
oz. glass jars, 2 doz. in case,
$1.10 per doz.; 16-o0z. glass jars,
2 doz. in case, $1.50 per doz.;

pint sealers, 1 doz. in case, $2.25
per doz.; No. 2 tins, 2 dos. in
case, $2 per doz.; No. 4 tins, 2
doz. in case, 35c per tin; No. §
tins, 9 in crate, 42%c per tin;
No. 7 tins, 12 in case, 57%c per
tin; No. 7 wood palls, 6 in crate,
57%c per pail; 30-1b. wood pails,
8¢ per 1b.

JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1
doz. in handsome counter
carton, per dozen

List Price.

“Shirrift’s” (all flavors), per
doz.

Discounts on application.

YEAST.

White Swan Yeast Cakes,

per case, 3 doz. 5¢c pack-

This Hot Weather

there’s money in

LEMONS | W

Get a supply of

““St. Nicholas”
- Verdellis

enquiry

Strawberries

are now arriving freely. Sell-
ing reasonable price.

BANANAS

Tomatoes
Celery

Now is the time to buy.
Car mixed California fruit:—

Peaches, Plums, Pears,
Apricots and Cherries.

PRICES RIGHT

Tomatoes Cabbage
Cucumbers Beans
etc., etc.

all early vegetables

THEY'RE FINE

J. J. McCabe

Agent

r S S— e 5 B
|
|
|
|

McWILLIAM
Prompt attention and first-class

M - service.
-~ E
c ® ] R

EVERISI
WRITE AT ONCE

LEMON BROS.

Owen Sound, Ontario

] house
OAKEY’S the &
The original and only FREQUINGY OF SANINGS fnish

Genuine Preparation
Pl & e e
6d. and 1s. Canisters. leaves Halifax for Ber-

Toronto

25-.27 CHURCH TORONTO
are Largest Receivers

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;

for invitations to taste; for ‘WELLINGTON’ muda, St. Kitts, Antigua, AGEN
suggestions as to what to Barbados, Trinidad and mer, V
wear. Tell your story KNIFE PnlISH Demerara ; theround trip McPhe
briefly, forcibly, truthful- ”:::‘Y‘::‘lh“:';“'r::::;n b
y, and address it through | joN QAKLEY & SONS, Limited appiy to Port o
the proper l]f]e“la anl y;()iu Manufacturers of ' ' ‘ u”l L“ i
sznrtisslilgce:ss ua yngggn}s' to Emery, Black Lead Emery Glass IGKFORD ’ “m:

increasegd distribution. and Flint Cloths and Papers, etc. BALIFAX, 0.8 0. Le

, i

Welllngton Mills, London, qulml
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Local Strawberries

Now arriving freely, and can
fill all orders.

The Fruit Market Opens
Monday, June 24th

Daily Arrivals
California Apricots,
Cherries,
Cantaloupes, Ete.

WHITE & CO., LTD.

FANCY FRUITS AND VEGETABLES

TORONTO

California
Late Valencia Oranges

The Valencias this year are fine
quality, good color—tull of juice and
excellent flavor., There is absolute-
ly no waste in these oranges—
every box perfectly sound.

LEMONS

The market is advancing every
day. New Verdillis have arrived
and are fine quality.

Everything else in fruit at regular
market prices.

THE HOUSE OF QUALITY.

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

Value!

There is no starch in
Canada that the dealer
can more highly recom-
mend and that will give
the same pleasing and sat-
isfying results to the
housewife as a 10e pack-
age of CHINESE

STARCH.

Each package contains a
full pound (16 oz.), and
is so prepared that the
housewife requires no wax or other preparation to make
the iron slip smoothly over the linen and produce a

finish that makes the articles look like new.

Write for list of our products and prices

AGENTS: Standard Brokerage Co., Vancouver, B. C.; Escott & Har-
mer, Winnipeg, Man.; Harry Horne & Co., Toronto, Ont.; Norman O.
McPhee, Hamilton, Ont.; The Lawrence Nfid. Co., Ltd., St. John's,
Nfd.: J. J. McKinnon, Charlottetown. P.E.l.; Boivin & Grenier;
Quebee. Que.; Eug. Foliot, 8t. Pierre, Miquelon: Scott, Boyd & Co.,
Portof Spain, Trinidad, B.W.1.;: Desmarais & Gregoire, Chicoutimi.
Que.; and all the Wholesale Grocers throughout the Dominion.

O. Lefebvre, Prop. OCEAN MILLS

Montreal

G00DS HALF SOLD
ARE A GOOD BUY

There is no dead stock
in Bovril. It is half
sold before the cus-
tomer comes into your
store.

All over the country on bill-boards, in
newspapers and magazines

BOVRIL

is advertised in a way that leaves little
selling effort for the grocer.

Send for show cards, etc., and get your
share of the profit.

BOVRIL LIMITED, Montreal, Que.

|
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AN ATTRACTIVE DISPLAY

The above photographic interior view of a modern
grocery gives a fair idea of the attractive appearance of
a nicely arranged rtook of goods -the appearance is balf
the battle. This shelving is supported by our

Patent Adjustable Brackets

Convenience and the elimination of unsightly obstruc-
tions—one long, uninterrupted stretch of space for the dis-
play of goods—are a few of the features of these brackets.

Write for information, prices, etec., stating whether your
building is brick or frame.

THE PIQUA BRACKET CO. . k2b..
PIQUA, - - OHIO.

Smoked Meats

will pay you better than any others
you can handle, not only because there
is more profit in them, but because they
are superior in flavor, purity and
cleanliness, and sell better. There is
nothing but satisfaction in handling
these fine quality Elgin Brand Smoked
Meats. Push them.

Send for price list and post card book.

The St. Thomas Packing Co.,

LIMITED

Pork Packers and Provision Merchants, Dealers
in Butter, Eggs and Cheese

ST. THOMAS, ONT.

Wholesale Branches at Windsor and London Ont.

CARTER'S

Big Wheel Lemonade Powder

Table Jellies, Mustard Powder

etc., etc.

H. W. Carter & Co., Ltd.-

BRISTOL, - - ENGLAND

BROOMS

Finest Quality, Best Work-
manship, Bamboo Handles.
Three features that com-
mend the W.W. Co. brands
to the store-keeper that
stocks satisfactory goods.

Walter Woods & Co.

HAMILTON and WINNIPEG

BROOMS
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Quality In Fish Foods Is
Important

If there is one article in a grocery store more than
another that will lose trade for you it is inferior
grade fish foods. Likewise does it work the re-
verse way—through superior quality you can de-
pend on it, that fish

BRUNSWICK BRAND

will please the taste and give all-round satisfaction
through its sheer good quality. It does not pay to
experiment, Mr, Grocer, buy Brunswick—the quality
brand and have the assurance of superior quality,
Here's a line you can handle with credit to your
store and big profit for yourself,

T AT D g
uu-,mc- BRAND "'

N S}
. A
\J ({3
&cnuu ou cacy

Connors Bros., Limited
Black's Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.: J. L. Lovitt, Yarmouth,
N.S.: Buchanan & Ahearn, Quebec, P.Q. : Leonard Bros., Montreal, P.Q. :
A. W, Huband, Ottawa, Ont. : A. E. Richards & Co., Hamilton, Ont. ; J. Har-
ley Brown, London, Ont. ;*C. deCarteret, Kingston, Ont. : James Haywood,
Toronto, Ont. ; Chas. Duncan, Winnipeg Man. ; Shallcross, Macaulay Co,,
Calgary, Alta. ; Johnston & Yockney, Edmonton. Alta.; Shallcross, Mac-
aulay Co., Vancouver and Victoria, B.C.

LASCELLES pE MERCADO & CO.

General Commission Merchants

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

Have No Hesitation
in recommending to your best customer SM]TH
‘Bluenose’ Butter AND
It always opens up in excellent shape, and PROCTOR

its qualit g and flavor are remarkably fine.
|

Taste uenose' yourself! Then you'll SOLE PACKERS
feel more enthusiastic about recom-
mending it. Halifu, : N.S.
SOLE PACKERS
SMITH & PROCTOR, . HALIFAX, N.S.
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WHITE DOVE

Cocoanut

The cocoanut which can be
depended on—fresh, pure
and wholesome, and a great
favorite with the first-class
cook. The grocery store to
carry the best grade must
stock this brand.

It's a sure winner and a
good profit bringer.

W. P. Downey

MONTREAL, QUE.

Sticky fly papers catch

comparatively few flies,
and hold them until
they die of starvation.

WILSON’S
FLY PADS

kill flies wholesale,
and they die in five
minutes.

Supplied by Appointment to the
House of Lords

O.K.
SAUCE

Delicious
Fruity ber 1911 Festival
Appetizing oo, LONDON.

Ask your Jobber or apply direct

Highest Award

Sales Agents from Atlantic to Rockies
The Turnbull Company
Winnipeg, Manituba

For British Columbia: The Standard
Brokerage Co., Vancouver.

Queen City Water
White 0il

GIVES PERFECT LICHY

The most economical high-grade oil

ever sold in Canada

FOR SALE EVERYWHERE

Put Your Credit Accounts on
the Right Side of the Ledger,

Adopt the ONLY WAY to make
credit business SAFE and at the
same time eliminate charging,

errors and disputes.
COUPON

Al.l.lsn BOOKS

Are in Use All Over the World.

HERE'S HOW THEY WORK :—

When aman wants
credit, give him an
Allison Coupon
Book, and bhave
him sign form at
the front which be-
comesthen his pro-
missory noteto you
As he buys, you
tear out coupons,
and when his book
is exhausted you
can colleet your
note or extend his
eredit for another
book, as you deem
wise. No pass
books,no charging,
no time wasted, no
errors, no disputes

For Sale by Jobbers Evecywhere.

Allison Coupon Company

INDIANAPOLIS, IND., U.S.A.

Mooney’s
Perfection Cream
Sodas

have proved phenomenal sel-
lers right from introduction.
Every dealer who has handled
our line has sent in repeat order
after repeat order.

The reason lies in the distine-
tive quality and flavor of Per-
fection Cream Sodas. A little
more care in the making and
baking results in Mooney’s Per-
fection Sodas being a good deal
better than the next line.

Well and attractively packed.
A good profit in the selling
makes Perfection Cream Sodas
a profitable stock for you.

The Mooney Biscuit
and Candy Co., Limited

Factories at

Stratford, Ont. Winnipeg, Man.

BRANCHES AT HAMILTON, OTTAWA,
SYDNEY, C.B., HALIFAX, NS,
FORT WILLIAM, CALGARY,

VANCOUVER, B.C., ST. JOHN'S, NFLD.

All Good Things
are Imitated.

MAPLEINE

(The flavor de Luxe)
Is not the exception.
Try the imitation your-
self and note the difference.
Order from your jobber, or

Frederiok E. Robsen Co,,
36 Fromt 81.E., Toronte.

The Crescent Mfg.Co.
SEATTLE, - WA

When writing advertisers kindly men-
tion this paper.

AL AN N
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Get our proposition and prieces.

i I SR, L ‘.'7.'"?.

s 2l o o g

is a line of soap that has outdistanced all competitors. !
It is a good, honest piece of bar soap that gives your eus-
tomers full value for their money, with better satisfae-
tion. The N. P. Bar is a soap revelation that is the sub-
L jeet of the talk of a good many housewives on washday.

David Morton & Sons, Limited
Victor Soap Works HAMILTON, ONT. g

v

To Make The Most Profit Selling Oil

You must be equipped with the most modern devices—such that will enable
you to measure exactly, keep your hands and floor clean, and have your
premises entirely free from the odor of oil.

Such an equipment is the

BOWSER

Self-Measuring Systems

It will discharge a gallon, half gallon, quart or pint at a stroke. The dis-
charge nozzle is so arranged that the oil can be pumped directly into the
customer’s can, and the measure is guar-
anteed accurate. Isn’t that the model of
cleanliness? And that is the only way
to sell oil and make it a profitable de-
partment.

Send for circular No. 5, or
particulars to fit your case.

S. F. Bowser
& Co., Inc.

TORONTO, ONT.
66-68 Fraser Ave.

For twenty-seven
years manufacturers of
Self-measuring Pumps,
Gasoline and Oil Stor-
age Systems, Dry
Cleaning Systems, etc.

THE “WANT AD.”

The "' want ad.” has grown from a
little used force in business lile, into
one of the great necessities of the
present day.

Business men nowadays turn to the
“want ad.” as a matter of course for
a hundred small services.

The ' want ad.” gets work for
workers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings together
buyer and seller, and enables them to
do business though they may be thous
ands of miles apart.

The '‘want ad." is the great force
in the small affairs and incidents of
daily life.

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story
briefly, forcibly, truthfully,
and address it through the
proper media and you can
successfully apply adver-
tising as a means to in-
creased distribution.

A
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Litster Goods

are made good enough to guaran-

tee. They recommend themselves

and sell themselves wherever intro-

duced. Is the best any too good for
your trade?

Litster Pure Food Co.,

Limited
TORONTO

Chocolare

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT’S

& -

JOHN P. MOTT & CO.

MANUFACTURERS

HALIFAX, NOVA SCOTIA

BETTER
BUY BEANS

Quaker Quality

Best Baked

Mathewson’s Sons
MONTREAL

BUILT ON MERIT

The easiest running, quickest
grinding and most attractive
mill for your store is

ELGIN
National Coffee 'Mill

It is equipped with our new
style force feed steel cutting
grinders, which make for fast
grinding and durability.

Prompt shipments our speci-
alty.

Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. & J. Galt (and branches) The Codville Co. (and

VANOOUVm-—;l'he W. H. Malkin Co., Ltd.; Wm. Braid & Oo.
Kel & Co., Ltd.

HAMILTO! —Juu'&u-nortOo Balfour, Smye & Oo.; MoPherson,
Glassco &

Co.
NBON'I‘O-Eb) Blain, Itd. ; R B. Hayhoe & Co.
U)N ornmn l‘chm &'Co

lm e enntl Witon & Bamia ™ & O
R N. K. n m

m‘hb—m Osnadian Fairbanks Co. (and branches).
muomms ALTA.—The A. MacDonald Co.

MADE BY

Woodruff & Edwards Co.

~+ ELGIN, ILL., U.S.A.

PER
col
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THE PERFECTION WAY

Perfection Cheese Cutter Computes

Absolutely no figuring required.
Makes every cheese pay full profit.
Simplest in construction and operation.
A five ply birch board.
Handsomely finished in scale blue ENAMEL.
A glass shield and splitting wire free.

\ ) Perfection Cabinet

Makes absolute sanitation.
Displays to the best advantage.
Handsomely finished.

Glass on three sides and top.

PERFECTION Increases trade and profit.

COMPLETE.

Perfection Pedestal

Made of iron, enamelled scale blue.
Saves counter room.
Demands attentipn, increasing sales.

Write for Perfection Sslent Salesman, Circwlars and Prices,

American Computing Co. of Canada

Hamilton, Ontario

ot

Condgnsed Milk
Growing Popular This 1s the StOCk

that is no sooner in your store
than out again—sold

The public will have cooling,
refreshing drinks in the hot
weather, and to satisfy them you
are safe in offering

RIT

lickest
ractive

|
Mill

A great change has
come over the publie l
in the course of the
past few years and
condensed milk is a re-
cognized household ar-

Ir New
cutting ticle.
for fast Grocers who are up-to-date should tone up their
stocks with the Maleolm lines, which are both new
- speci- and good.
3 L4
. 8t. George Evaporated Milk, 4 doz in case..$3.50 Raspberry Vmeg ar
= Princess Condensed Milk, 4 doz. in case...$4.20
b Banner Condensed Milk, 4 doz. in case....$5.00 It is one of the famous family of
i Sterling products that are known
this country over for purity and

highest quality.
Sure Sales—Quick Turn-over

Our lines will bring you new customers and quick

returns.

Order them from your wholesaler or direet from Gred Frofe.
the factory. Delivered in 5-case lots to any point THE T A LYTLE CO
g L;IITED ks

CO . in Ontario or East of Halifax.

J. Malcolm & Son, 8t. Beorge, Ont.

STERLING ROAD, TORONTO
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BUSINESS BRINGERS

We mean—an article that will attract
the eye of the discerning woman—and
please the palate of the connoisseur;
more than that, it must bring repeat
orders.

KIT COFFEE

is a real genuine business bringer.
Write To-day for “Introductory Offer.”
KIT COFFEE CO. GOVAN, GLASGOW.

ALEX. TYTLER, Temple Building, London, Ont.

J. A. CROOKS, Bedford, Halifax, N.S.
KIRKLAND & ROSE, 312 Water St., Vancouver, B.C.

AreYouBuying

a grade of Olives that from
the first sale you are selling
the same people over and
over again?

D. W.C.
Spanish Olives

are the very acme of quality
and pull business for the
store that would otherwise
‘€0 by.

ROWAT @ CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS:

Snowdon & Ebbitt, 325 Coristine Build-
ing, Montreal, Quebec,Ontario,Manitoba
and the Northwest; F. K. Warren,
Halifax, N. S.; F.H. Tippet & Co,, St.
John N. B.: C. E. Jarvis & Co., Van-

G. C. WARREN, Regina, Sask. i ¢ | couver, B, C.

FREDERICK E. ROBSON & CO. TORONTO.

Every merchant who handles——

MATHIEU’S NERVINE POWDERS

knows that they sell themselves. So effective are they in all cases of headaches that when once tried they are
immediately recommended. Every merchant can with perfect safety recommend
3 Mathieu’s Nervine Powders as a perfectly safe and harmless remedy in all cases

MATHIEU’S of headaches. Any merchant may try Mathieu’s Nervine Powders at our ex-
NERVINE POWDERS pense, as per coupon attached. Mathieu’s Syrup of Tar and Cod Liver

For Headache and Neuralgia Qil is a specific in all forms of colds.

The J. L. MATHIEU CO.

Proprietors

Sherbrooke, P.Q.

Please seod regular box of Mathieu's Nerviae
Powders to the following address:—

48 Powders for 25 cenls

|
1
)
b Nl G el o ris oo isesiiansonnind
: Street

COFFEE High Grade Coffees are up several cents per pound, but we will
. contract with you for the balance of the year for

AURORA COFFEL

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’'t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

W. H. GILLARD ®@. CO.,, Wholesalers HAMILTON, ONT.
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“!lihm will tell you that
n” is just the same to-day as
' first started smoking. And
always will be the same.
“Old Chum” stands by the dealer like
a true friend—it brings smokers to his
store—and it piles up his profits.

.

“Old Chum" is the chum of more pipe
smokers than any other tobacco smoked
hcnnn. How's your stock?

mn_p&.mo 0.
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EZY- Master Mason
WASH

: - * "
e b King George’s Navy

Grocer, one which

will be looked fOl’ 'l‘\\n l_ymd I;l';|||<l~ of [nlnl\‘\'u \\||E| ll Voll \!\*'Hul
by the housewife 3 e
just as eagerly as see about this vear. They are good enough to
Odor Starch. '»rmllu'v repeats and ]'l'<'lil;llilq~ enough to make
NoWash-Board the dollars come

No Wash- ,

Machine Maple Sugar Chewing Tobacco
neither of these is is another of our lines which has become most

needed with EZY-WASH.

No necessity to rub the clothes therefore no popular. You should not have the slightest

wear, no tear. hesitation about stocking tobacco when vou
- EZY-WASH will not injure or fade the finest have lines like ours which are bound to please

goods or colors.

No potash, no lye, no acids, just a splendid DROP A LINE

easy washer, the result of years of thought.

WE WANT GOOD REPRESENTATION
RETAILERS GET SAMPLES

V. J. CARON & CO., LIMITED The Rock City Tobacco Co.

15 ST. CLAUDE STREET, MONTREAL Quebec Winnipeg

Also Odor-Gloss, Perfume Gloss, Parisian Perfume Blue

Tuckett’s
Orinoco

¢ il s
a-g g L A

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCHKRETT LIMITED

Ont.

Hamilton,

f
!'
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CLASSIFIEDADVERTISING

FOR SALE

CASH REGISTER FOR SALE—GOOD AS
pnew. Total adder. Prints detail strip. Ap-
ply E. A. Stahl, Berlin, Ont.

BUSINESS CHANCES

GROCER BUSINESS FOR SALE — GOOD
paying trade, well established, best location
in town. Apply Box 435, Canadian Grocer.

SITUATION VACANT

WANTED — EXPERIENCED WHOLESALE
grocery traveller for territory from Ingersoll
north and west. In applying, state age, whe-
ther married or single, experience and salary
expected. Box 436, Canadian Grocer, Toronto.

SITUATION WANTED

ADVERTISER WHO FOR SOME YEARS
bas had the sole control of wholesale London
tea house, desires é)ositmn in Canada, British
Columbia preferred, where ability, integrity
and sound business knowledge will be appre-
ciated. Accustomed to buyln%. blending, ap-
pointing and controlling staff of travellers,
and the supervision of the counting house.
Good accountant. Unmarried. Irreproachable
references. Box No. 87, Canadian Grocer, 88
Fleet Street, London, England.

PRICE TICKETS

PRICE TICKETS FOR WINDOW SHOW
mdl. Black lettering on white cards marked
.. 50c., T5c., §1, §1.25, $1.50, $1.75, §2, $2.50,
§3, $3.50, $5. Dozen in set, per set, 15 cents
ostpaid, or two sets for 25 cents while they
ast. Technical Book Dept., MacLean Pub-
lishing Co., 143 University Ave., Toronto.

PRINTING

CHEAPEST PRINTING ON BEARTH.—BOOK-
lets. Catalogues, Price Lists, Handbills, and
any other fine printing for the grocery trade
at flercely comﬁ:utlu prices. ussell Smart,
40a Chancery ne, London, England.

MISCELLANEOUS

AI%[()IN:} ;I‘YPEWBITER? WRITE, ADD OR
subtrac n one operation. Elliott-Fisher,
Ltd., Room 314 Stair Building, Toronto. o

A BOOKKEEPING BSTAFF IN ITSELF,
doing the work with machine precision and
accuracy, the National Cash Register. Write
for demonstration literature. he National
Cash Register Co., 285 Yonge St., Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal rrencthn of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your re-
quirements. 'Write for catalogue. Inter-
national Time Recording Company of Canada,
%lmlu’d. Office and factory, 20 Alice Street,
oronto.

BUCKWHEAT FLOUR GUARANTEED
pure and un-ul;paued by any mill in the
province. T. . Squire, Queensboro, Ont,
solicits your orders.

THE

prices. The Ontario

MISCELLANEOUS

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printinﬂucnn be quickly and
easily turned out by t Multigraph in your
own office—actual -typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 76% of average an-
nual rinting cost. American Multigraph
Sales Co., Limited, 1290 Bay St, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicatin
and triplicating counter check books, an
single carbon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

COUNTER CHECK BOOKS—ESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we’ll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, bas no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. roduce re-
sults up to the requirements of merchanta
and manufacturers. Inquire from cur nearest
office. ry Register Co., Dayton, Ohio: 128
Bay St., Toronto; 258% Portage Ave., Winni-
peg; 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE IN TIE
Hartford. Agencies everywhere in Canada.

MODERN FIREPROOF CONSTRUCTION—
Our system of reinforced concrete work—as
successfully used in many of Canada’s largest
buildings—gives better results at lower cost
“A strong statement” you will say. Write us
and let us prove our claims. That's fair.
Leach Concrete Co., Limited, 100 King St.,
West, Toronto.

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If you bhave fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from bhim a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
ood. Price $2.50 and upwards. W. J. Gage

Co., Limited, Torouto, suvle agents for
Canada.

OUR NEW MODEL IS THE HANDIEST FOR
the grocer, operated instantly, never gets out
of order. Send for complete sample and best
ffice Bpecialties Co.,
oronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by Willlam Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 25c. assorted
box of Mitchell’s Pens and find the pen to suit
you.

THE “EKALAMAZOO”.LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat.
alignment perfect. No ex metal parts or
complicated mechanism. Write for booklet
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited,
Supplied by the trade throughout Canada. .

(tr)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
buflt and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures.
Write for detalls. The Monarch Typewriter
Co., Ltd., 46 Adelaide 8t., W., Toronto, Canada

CANADIAN GROCER

Do you reckon adver-
tising as an expense?
Certainly. Let uys re-
duce the expense part.

The

Automatic Printer

will do it. WIill send
your message into the
homes every day, and
in such a way that it
cannot be missed.

WRITE FOR PARTICULARS

Utilities Limited

73 Bank of Ottawa Bldg.
MONTREAL

H. E. VIPOND

197 St. Paul St.
MONTREAL

has some valuable information to
give you on a number of lines
which can be profitably sold during
the summer months.

Olive Oil
Black Olives
Tomato Pastes

are three good lines to feature now
and a eard will bring you thorough-
ly interesting prices.

Write now to

The Reliable House
With Reliable Goods




ver-
se?

re-
art,

nter

QA

R

A

jend
) the
and
at it

JLARS

ited

Bldg.

e

OND

St.

'mation to
+ of lines
iold during

il
ves
astes

eature now
a thorough-

use
) Goods

THE CANADIAN GROCER

BISCUITS

from the Old Country

Notice to Grocers and Stores in Canada

McVITIE & PRICE

are now sending regular supplies of their buscuits
to Ontario, Quebec, Manitoba, Alberta, Saskat-
chewan, British Columbia and the Yukon
Territory.

When you sell McVITIE & PRICE’S Biscuits
you are supplying your clients with first-class
goods noted for their excellent quality and
absolute purity.

AGENTS:
Ontarie and Quebec
W. G. PATRICK & CO., York Street, TORONTO
Manitoba and Seskatchewan
RICHARDS & BROWN, James Street, WINNIPEG
British Columbia and Yukon
KELLY, DOUGLAS & CO., Ltd., Water St. VANCOUVER

It Cannot be Equalled

That’s a fact. There is noth-
ing purer, nothing which wiil
give such complete satisfae-
tion as

Hirondelle (Brand)
MACARONI

Made in the sunniest factory
in Canada under the manage-
ment of an expert. Do not
hesitate about giving prefer-
ence to this brand. It’s just
as good as any imported.

The C. H. Catelli Company, Ltd.

MONTREAL, CANADA

Does Your Mind Ever Feel Sluggish?

There are hundreds of patent medicines which claim to cure the sluggish mind.

It has been discovered by hundreds who are susceptive to this trouble, that
the most successful and permanent cure is to join the sales force of

MACLEAN’'S MAGAZINE, and take subscriptions for this great monthly.

It gives relaxation from your regular routine of work. It is healthful,
pleasant and educative. It develops you physically and mentally.

Hundreds of men and women are to-day earning $10.00, $12.00 and $15.00
per week during their spare hours, by taking subscriptions for MACLEAN'S
MAGAZINE, who a year ago, some only six months ago, were wasting
their valuable spare hours doing nothing.

Work never killed any man.

Taking subscriptions tor MACLEAN'S MAGAZINE is pleasant, health-
ful work and pays you better than you think.

Join our organization now. Do not put off writing for full information to

The MACLEAN PUBLlSHlNG COMPANY Limited

143-149 UNIVERSITY AVENUE

TORONTO, ONT.




DELICACIES.

Genuine Caviare,

Anchovies in Brine,
IN TINS AND CLASSES,

Sold by all High-class Provision Dealers,

C. F. STUHR & CO.,, HAMBURG

THE

CANADIAN

GROCER

Nature has solved the
Froblem of distribution.
t uses a multitude of
agents to effect the distri-
bution of its products.

Nature does not expect
every seed to fall upon fal-
low ground and to take
root. But, it achieves a
profitable percentage upon
its distribution. This is all
that an advertiser has to
do to reap a profitable
harvest on his outlay.

ol

its quality

Users of ANCHOR BRAND FLOUR
always enjoy an outing, because they
do not fear réturn to HOME DUTIES;

invites work and makes
BAKING DAY a pleasure.

Anchor Brand Flour

Manfd. by Leitch Brothers Flour Mills, Oak Lake, Manitoba,

Where Knowledge Is Power
’Tis Folly To Be Ignorant !

A perusal of the following books will certainly increase
your knowledge of the art of advertising and salesmanship.

How to Advertise a Retail Store
By A. E. EDGAR

A complete and comprehensive manual
for promoting publicity, including mail
order advertising and general adver-

tising.
PRICE, $3.50.

Retail Advertisirg ( omplete
By FRANK FARRINGTON

An application of the ideas expounded
in this book cannot help but result in
merchant
who applies them. Covers every known

increased business for the

method of advertising a retail store.
PRICE, $1.00.

Sales Plans
By THOMAS A. BIRD
A collection of 333 successful ways of
getting business, including a variety of
practical plans that have been used by
retail merchants to advertise and sell

goods.
PRICE, $2.50.

Men Who Sell Things

By WALTER D. MOODY
The author lays bare the seerets of sur-
cessful salesmanship and shows how
the weak spots of a salesman’s methods
may be eliminated. It can be read
with: enjoyment and profit by every
salesman and business man.
PRICE, $1.00.

Any book sent prepaid on receipt of price.

TeChnical BOOkS Uni‘v‘:?..ilt; 9Avenne,

Toronto

ERMALINE
Bag Cooking

The public spirit is fast mov-
ing with science, and especi-
ally is this so in the latest
cooking science, viz:

ERMALINE
Cooking Bag

People from coast to coast
are agreed that it 1s the only
real advance in the art of
cooking, and they are using
and advertising their delight
of this practical cooking bag.
This is a good department,
Mr. Grocer. Iave us send
you a cooking bag equip-
ment to-day.

EowaArD LLoyp

LIMITED

MONTREAL

62
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Readers Of The Grocer,
[ et Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who
desire names and addresses of firms manu-
facturing some particular article.

This service may be beneficial to you. If
you are in the market for any article you
do not know where to get, our services will
be cheerfully given.

The Canadian Grocer is in position to
secure information on new lines in the
grocery trade, and of novelties occasionally
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber
of The Grocer you are entitled to this
service.

The Canadian Grocer

Montreal Toronto Winnipeg Vancouver
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Be Sure You
Sell Good

Jam

Just see that it is L. &
. —— B. Banner Brand. That
Rapberey. Fryil is all you mneed to
N watch. We guarantee
every pail of jam bear-
ing our trade mark.

——

e

L. & B. BANNER BRAND
JAMS and JELLIES

will please your most fastidious customers, because
they are quality goods. Only the finest fruit is used,
besides skilful packing and cooking makes them a
high-c¢lass food product.

Packed in two, five and seven-pound gold lacquered
pails, and thirty-pound wooden pails.

A nudge for next season: Order Banner Brand.

LINONER & BENNER, TORONTO

Phone Park 2985 291 Arthur St.

WESTERN AGENTS :
Laing Bros., Wholesale Grocers, Winnipeg, Manitoba

You Want to Earn More,
Don’t You?

Your answer is Yes, Certainly!

The first essential is to find a way.
We are going to solve this problem for you.

You can suit yourself as to whether you
give up your present position or not. If you
choose, you can devote only spare time to
our proposition.

If you are enterprising and intelligent, and
willing to work for $7.00 or $8.00 a week
during your spare hours, for the first two or
three weeks of your connection with our
staff, we can put you on the road to success.

After a few weeks, when you have had a
little experience at our business, you can
earn from $25,00 to $50.00 per week.

Write for full particulars to
THE MACLEAN PUBLISHING CO.

143-149 University Ave. Toronto, Ont.

TEL. MAIN 3766

A TIMELY HINT

The molasses market is exceptionally
strong at present, and prices are likely
to reach a higher level. You will serve
your best interests by securing supplies
now at the reasonable prices we can
offer you.

Barbados Molasses

Extra Fancy and Choice
DA COSTA BRAND DA COSTA BRAND

On or about the 1st July we will receive
our last shipment of these extra choice
molasses, and deliveries will be made
from the wharf.

Make Money When the Sun

Shines
SUMMER DRINKS

The hot weather is here to stay, and you
should get quotations on our large as-
sortment of summer drinks. We can
also offer you at greatly reduced prices:
10 ¢s. Daukes’ Beer
10 ¢s. Burkes’ Beer
8 ¢s. Beauport’s Malt
10 es. Cusenier Liquor
250 es. “Trayder” Ginger Ale
30 es. Special Madeira Wine
35 es. Goudron’s Vermouth.
30 es. Viechy Water, “Celestin,”” in
pts.
25 es. Viehy Water, “‘ La Sanitas,”” in
pts.
200 es. Irish Whisky, ‘ Mitchell.”
8 es. Brandy Noir, ‘‘Ph. Richard.”

We pay as much attention to large
orders as small.

WRITE, 'PHONE OR WIRE.

Laporte, Martin et Cie.,

Limitee’
568 ST. PAUL STREET .

MONTREAL

i 0
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Lymng “Get your money in”

If this Register will
Double Your

Rl )
L ]
i ollections—
” 3
;1'(1 " —then you actually need it in your business. If the BARR Register will abolish the clumsy daybook-
. and-ledger system of book-keeping with all its mistakes, its losses and worries, then again you need i
rge in your business. If the Barr Register will do away with the old monthly and semi-monthly rendering
of statements, once more you need it in your business.
The Barr Account Register will do ul.l this as it_ has proved in actual practice. One merchant has
E. reported that he has in this way reduced his outstanding accounts from $3,000 to $500, and he is doing
a bigger business than before.
. Is not such a system as this worthy of investigation? If the
1€. Barr Register will save you hundreds of dollars in the course of Bl 3
’ 4
its lifetime, don’t you want to find out more about it? Use the BARR REGISTERS LIMITED

coupon NOW. | | TRENTON, ONTARIO G

We would like to know more about

the money-saving power of the Barr
Account Reglster. Kindly send full
lml e particulars, prices, terms, etc.

HRED corhiossnstanissscecsssscasss

TRENTON, ONT. | st. ana No. .. iR

INTREAL
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The “Eclipse” Line of Refrigerators

MADE FOR

GROCERS, BUTCHERS, HOTELS, Etc.
WINNERS IN THE U. S. SINCE 1856.

Now Manufactured in Winnipeg

Ryan Brothers

HAVE YOU SEEN THE “ECLIPSE” REFRIGERATOR COUNTERS?

OFFICES AND WAREHOUSE FACTORY
JAMES STREET EAST, WINNIPEG ALEXANDER AND BRIGHTON

HERE'S THE POINT

The eyes of the world are turned toward
Western Canada, consumers are coming in
tens of thousands, scores of new stores are
opening each month, and they are all calling
to us for goods covering a full range of
grocery supplies.

We Could Sell Your Line if We had it

Efficiency and thoroughness characterize
every branch of our business.

Richards & Brown

Wholesale Grocers and Commission Merchants
WINNIPEG, - - CANADA

VPRI s ded kit D
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Your Trade is Right in Wanti
More than Quantit
You would not buy a piece ol timber without first
: ing its breadth and thickness, us well as its lenzi \
3 apply the same prineiple i buying Food stoel w vour trade?
B
S )
Farm Cream Sodas
We certamly helieve that the value ol anv soda bhisen
not honestly be measured hy one dinension onlh
quantity) but, is not the al
portanee !
: Granted it is: then ol la g1
1 quality 7 Sell them the Ramsay line la =
; to the standard i quantity and above any other A
4
1 You will find the popularity of Ramsay’
; every line in vour store will be draw
mny .\Ii'll'
',
J We attrvibute the high quality o tvamsav’s Crea
3 Sodas to our expert knowledee of the b ess and our
é methods and preriect cleanliness
3 Ask us for Prices, etc.
1

AR M

| RAMSAY'S LIMITED

330 Nicolet St. - - MONTREAL
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Chantry, Ont., Jan. 8, 1912
| might say we use FIVE ROSES flour and thmnk
“ it cannot be beaten. In fact, when I remarked a feww days
* ago that another bag of flour would soon be needed, my father
“said, ‘Well, I suppose there is no use getting you anything !
“but FIVE ROSES,’ altho’ it is miles farther to get it than
* several other kinds at nearer stores.”’

I
I

(Name on request)

Not Bleached

If one buyer will drive miles past other stores in order to
be sure of FIVE ROSES, what of the woman who has merely
a street to cross?
' It is inevitable that the store where FIVE ROSES flour is
sold becomes the supply house of the best cooks in your district
because permanent patronage gravitates to the man best able
to satisfy it.

There are many women in Canada to-day, Brother Grocer,
¥ i who made their first FIVE ROSES purchase in 1888. These
) are the good cooks that teach the younger generation how to
&8 use flour—how to buy it.

: Because FIVE ROSES has shown ability to hold what it
f has won and reach out for more, the output has grown from
’ i 800 barrels in 1888 to 10,500 barrels to-day. And soon, very :
¢ § i soon, the big Keewatin mills will be too small. ;

Why don’'t you get YOUR share of the profits involved in :
such a large turnover, a steadily growing turnover ?

% i Your jobber knows FIVE ROSES—or write our nearest office.

LAKE OF THE WOODS MILLING COMPANY, Limited
Toronto ““The House of Characler " St. /0,'"
Oltawa Capacity, 10,500 bbls. daily Keewatin

London Winnipeg
Sudbury Montreal Vancouver




