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W T. BENSON* CO’S.
CANADA

PREPARED CORN
FOR CULINARY PURPOSES.

TL« most Qal.c ioui if___________ ...
PU00ING6. CUSTARDS . INFANTS TOOD 
CAKES &c m umvoi tally icknoulsdfui. Ufa I 
Manor teeny preparation *1 • similar kind i 
IM UNITED STATES,r CREAI BRITAIN ; IS

gu&ravteed pure
^ •By Similar prtpsraLan ewr elftn 

IsikapoLLei Ue liken FIRST PB1ZE st all 
CANADIAN EXHIBITIONS mU Li*.

PHI ZB MEDAL

^ronbonal Exhibition, London, 1862 
Exftitltlon. Philadelphia, 1876

ÜS and Rtf mad by the

IWARDSBURQ STARCH COY
CARDINAL. ONT

MONTREAL. CANADA. ,Ufb>

W-

Fac-Simile of Package.

CAUTION ;

BENSON’S - -
' Prepared Cork
Has been sold by every respectable grocer in Canada for more than 
33 years. The popularity, purity and excellence of Benson’s Pre­
pared Corn for Blanc Mange, Infants’ Food, etc., and all dietary 
purposes, has induced some covetous and unprincipled manufacturers 
to imitate even the color and general appearance of the wrapper, 
whereby ordinary pvjfchasers may be easily deceived, unless they 
protect themselves against imposition by examining the package for 
the old name, “ Benson's Canada Prepared Corn.’’ Manufactured 
by the

EDWARDSBURG STARCH CO.,
Manufacturers of the Celebrated “ Silver Gloss, ” “ Satin," “ Canada Laundry,” “ Rice 
Starch,” “Potato Starch,” Etc. MONTREAL.

ASK YOUR
WHOLESALE GROCER

-KOR---

RAILROAD AND STEAMSHIP

MATCHES
qUARANTEED 

Second to None.

H. A. NELSON & SONS
Manufacturers and Wholesale Dealers

56 AND 58 FRONT ST. W„
TOEOITTO.

ASK FOR

MOTT’S
DUNN'S

BAKING
POWDER

THECOOK'S BEST FRIEND
Largest Sale in Canada.

Taylor, Scott & Co.,
TORONTO.
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CO

Retail Price, 25c.

For sale by all first-class grocers

ALL-TOBACCO CABLE AND EL PADRE CIGARETTES

M
A

D
RE E* H

IJO (7 SIZES). 
EL PA

D
RE A

N
D CA

BLE.



THE CANADIAN GROCER
■i

BRYANT, GIBSdN & Co.,
TORONTO,

Manufacturers of

•j°hn bull PICKJ

i8*VANT,GIBS0H‘e|
Toronto

v.rrr?’^.

1 "Z *

This is a facsimile of our bottles.
r “ Worcestershire Sauce,” “ Yorkshire Sauce ” 
“Devonshire Relish ” Raspberry Vinegar, Eva­
porated Vegetables, Chocolates, Cocoas, Confec­
tionery

DURABLE PAILS and TUBS.

The Wm. CANE&SONS MANUFACTURING Co
- Or NEWMARKET, ONT.,

^ The goods are hooped with Corrugated Steel 
Hoops, sunk in grooves in the staves and cannot 
possibly fall off. The hoops expand and contract 
with the wood. BEST GOODS MADE.
•f Represented by
Chas. Boeckh & Sons, Toronto,

Jas. Lee & Co., Montreal.

DALLEY’S 
FROST PROOF INK.

2 OZ„ CONE BOTTLES
Retails at 5 cents per bottle. Packed in 3, 6 and 12 doz. cases. 
Sold by all wholesale dealers or the manufacturers.

This is a first-class Black Ink that is guaranteed not to freeze 
in the coldest weather.

F. F. DALLEY & CO.,
HAMILTON, CANADA.

6 LBS.
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LICORICE LOZLNCLL

A Straight Tip.
Have you ordered your supply o. 

LICORICE for the Fall and Win­
ter trade ? If not, then multiply 
vour business this year m this 
article by ordering YOUNG & 
SMYLIE’S goods and you will dis­
cover that the best Licorice giVes 
the best satisfaction and will cost 
no more. All of this is of immense 
importance to buyer, seller and 
consumer, and a stock of Y. & S. 
Stick Licorice with Acme Licorice 
Pellets will [rove a blessing all 
around. Try it and gather the 
same experience that is profiting 
your competitor and neighbor.

’̂ SEPT.iatHiRai

It is the BEST

Style,
Finish,
and Material,

THE BRANDON

The Original 
Globe Improved

MADE ONLY BY

ACTURINC CO, LTD,
Straohan Ave., Toronto.

c
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SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER is to 

benefit mutually all Interested in the business, we 
would request all parties ordering goods or making 
purchases of any description from houses advertis­
ing with us to mention in their letter that such 

advertisement was noticed in THE CANADIAN 

GROCER.

THE CANADIAN GROCER has a 
bona fide combined circulation 
among grocers and general 
merchants double that of any 
trade journal in Canada.

A common criticism of corporations is that 
they have no soul. This may be either a 
detriment or a reproach to corporations, but 
in whichever way they are looked at the 
underlying basis of the quotation is always 
the same—lack of personality. That is an 
unsatisfactory fault. People regard a Con­
cern as incapable of feeling. They cannot 
flatter it or wound its sensibilities, and it 
can never glow with kindly feeling towards 
them. It is of course served by persons, but 
these are all officials or employes, not the 
Concern itself. The central and dominant 
thing itself is intangible, is of the stuff that 
dreams are made of, and therefore does not 
exc;te the same interest as if it were an in­
dividual human being. This fact ought to 
have some suggestiveness for business men. 

* * * *
It means that in business whete there is a 

personality it ought to be brought out as

strongly, and of course agreeably, as possible. 
There are many traders who affect to believe, 
and probably do believe, that the Business 
is the thing to keep the people acquainted 
with, and hold themselves always in the 
background. This does not satisfy the 
public. They want to be made something 
of by the principals, and if they are not 
they prefer to trade with some more cordial 
dealer. The egotism in men, women and 
children alike is usually very great. Each 
individual is apt to think himself rather a 
special mortal, in whose visits the chief 
ought to take particular pleasure, and most 
people will not think much of the chief unless 
lie does. A veiled prophet in business is 
rarely a success, unless it happens that he is 
well-known to be of a rather savage disposi­
tion, when a meek and lowly substitute is 
preferred.

* + * *

The customer who calls least frequently 

seems to yearn most to come in contact 

with the ruling spirit of the store. It is also 

true that an intending buyer’s self-import­

ance is usually in direct proportion to the 

extent of his outlay. If he means to buy but 

a few rents’ worth, or probably a dollar’s 

worth of goods, he ran better orook the in­

dignity of being received or waited on by a 

subordinate than he can if he proposes to 
spend several dollars. It is interesting to 
note the look of dissatisfaction that comes 
over the face of some men who have driven 
five or six miles to spend twelve or fifteen 
dollars, and find themselves obliged to 
accept the attentions of a small boy. Their 
visit they look upon as an event, and they 
like to feel that the proprietor is at least 
aware that they came and spent so much 
money. The boy who waits on them may 
have fully delegated power from his em­
ploye', hut he cannot represent the latter’s

personality, which the customer wants to 
make an impression upon. He wapts~-to 
gratify the principal, or he wants to get a 
little advantage that a subordinate would 
not be induced to grant in the absence of 
his principal.

* * * *
The personality of a salesman is often a 

big factor in drawing customers. In stores 

where this is the case the salesman is a fully 

trusted man, in whose judgment and tact, as 

well as in whose honesty, ms employer has 

the strongest confidence. Such a man is 

supposed to know when and to what extent 

to make concessions, always having an ob­

ject in his perspective that he considers to 

outweigh the temporary sacrifice, and always 

being able to keep such motive out of his 

customer’s sight. Finesse is of value in 

the salesman as in the principal, and it is 

well that both should be affable men. The 
great trouble about some people's ideas of 
affability is that too confined a view is taken 
of it. A trader may have had an unfavorable 
experience of human nature and be prone to 
regard a little geniality of manner as mean­
ingless and and hypocritical, or he may be 
an icicle himself. He will in either case 
be incapable of appreciating a cordial 
and sympathetic manner from other 
people's standpoint. He forgets to note 
that different people have different views 
of the same thing, and the amiability he 
despises may be just the one thing needful 
to draw customers to his store. Nobody likes 
a forbidding manner, not even people ol for­
bidding manners themselves. The tradei 
who can take his customer by the hand, 
make a few kindly inquiries about his fam­
ily or his crops, and listen with interest to 
the details such inquiries ate likely to elicit, 
will not fail to please. Personality is a force 
that ran be made a good deal of in business.
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Men of the Times.

MR STEWART MUNN.

TJiy fortune hath indebted thee to none*
—Daniel.

Mr. Stewart Munn, the subject of this 
sketch, is a well-known Montreal merchant. 
We have much pleasure in presenting him 
to our readers, especially at this season, 
when it will be a satisfaction to the grocers 
all over the country to know that three- 
fourths of all the salt fish distributed from 
Montreal comes from such a reliable man. 
It has been by steady perseverance and a 
thorough knowledge of his 
business that he has been 
able to extend his trade so 
advantageously to all con­
cerned.

He was born at Rothesay.
Scotland, about fifty years 
ago. His father was manager 
of the Clydesdale Hank there 
and one of the leading men 
in the place, and held the 
highest and most honorable 
position that the citizens 
could cooler on him, that of 
I'rovost of Rothesay. As 
soon as Mr Stewart Munn 
had left s< hool he got a tho­
rough drilling in banking, 
both in Rothesay and Glas­
gow, which has no doubt 
helped him olten in after life.

When he got up to the 
age ol manhood the fondness 
for travelling, which has al­
ways been one of his charac­
teristics, must have got the 
better of him, and he decided 
to go w est to seek his fortune.
An uncle and an eider bro­
ther of his had settled in 
Harbor Grace, Newfound­
land, and it was there that 
he lot ated himself lor the 
next sixten yeais and became 
one of the moving spirits in 
that place. For many years 
he had to make an annual 
trio to the coast of Labrador 
and visit all the fishing stations where his 
firm were interested, and arrange for the 
shipping and disnosal of all their fish To 
show what ingenuity and thoughtfulness he 
has, it may be stated that the plans that he 
inaugurated there have been carried out 
ever since.

After living for so many years in New­
foundland and working so successfully for 
others, he decided to start for himself, and 
made up his mind to settle in Montreal as a 
shipping and commission merchant, where 
ne has been for the past eighteen years, and 
has expanded his trade with the develop­
ment of the country, and we now find him as

the head of the largest fish commission 
house in Canada, and we doubt if there are 
many firms in the United States that handle 
more fish than Mr. Munn. He ships to all 
the wholesale men in all parts of Canada as 
far as Vancouver and to all the large cities 
in the Western States. His brands of her­
rings are the standard in Chicago, Mil­
waukee, St. I'aul, Buffalo, etc., etc.

To give an idea of what fish he disposes 
of in a year, we find that some seasons he 
has had 30,000 barrels of herrings. This is 
only one staple. He has all sorts of salt fish, 
codfish, salmon, etc., etc., put up in every 
style to suit the different customers. He is 
making a big push just now with boneless

codfish, and that trade is doubling and treb­
ling.

There is one thing he always strives for, 
and that is to have the goods he offers for 
sale of the very best quality. He is always 
looking for improvements, as he does not 
think the world is by any means perfect as 
yet. He is wide awake to take advantage 
of anything that will promote trade. He is 
endeavoring to get Newfoundlanders to 
utilize everything to their benefit. We have 
only to mention here about the codfish 
tongues that he has had packed specially as 
an experiment for his firm this season, which 
have proved a great delicacy, and the orders

have come in so. fast that he has had to ask 
buyers to have a little patience till he gets 
more canneries interested in the work.

We have mentioned at length one side of 
Mr. Munn’s business. The volume of his 
trade is in his shipments to Newfoundland ; 
besides understanding the fish trade so well, 
he is an excellent judge of flour, and his 
shipments average up 70,000 barrels in the 
year. When we find that the total imports 
of flour to Newfoundland are less than 300,- 
000 barrels, we cannot be wrong in saying 
that he must have the knack of pleasing. He 
also ships many thousand barrels of pork 
and beef, also thousands of tubs of butter, 
etc., and as Newfoundlanders import the bulk 

of their requirements, their 
orders include everything 
from masts for their vessels 
to leather for their boots. 
This trade is competed for 
very keenly, and manufactur­
ers have worked hard to do 
business direct, but we find 
that Mr. Munn’s business is 
increasing all the time. The 
secret of thisis that he works 
for the interest of Newfound­
landers, whereas the manu­
facturers too often look from 
their own standpoint only.

There is one thing that he 
hopes to see belore very long, 
and that is Newfoundland 
joining the Confederation of 
our grand Dominion. He 
would welcome the day that 
Canada would receive such a 
valuable acquisition. He is 
a firm believer that with very 
little money judiciously spent 
in the development of these 
fisheries, with such magnifi­
cent quality and variety of 
fish procurable at their very 
doors, only to be cured and 
put up in the most approved 
manner, Canada would make 
a greater name for itself all 
over the world than by means 
of any staple she can pro­
duce to-day.

In closing we have only to 
refer you to the genial ex­

pression in the photograph we now produce 
which we may say is a hearty welcome to 
any of our readers that may call on him in 
Montreal.

IT IS A GUIDE.
Mr. Charles Mariait, grocer, Simcoe, Ont., 

writes in the following approving style : — 
I take great pleasure in recommending The 
Canadian Grocer to any live grocer who 
wishes to read the leading grocery paper of 
the country. It is a guide for any business 
man. I look forwaid every week for the 
arrival of The Grocer. It gives me the 
true list of prices of all goods, and I would 
feel lost without it.

MR. STEWART MUNN.
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WHAT TRADE JOURNAL HAS THE 
LARGEST CIRCULATION ?

The Canadian Grocer, relying upon 
its wide circulation as its own best witness, 
has for years ignored the statements made 
by several trade journals as to circulation, 
knowing them to be wild exaggerations, and 
believing that their untruthfulness was so 
mamlest that they could deceive no one.

The dignified position occupied by The 
Grocer in mercantile circles would not 
allow of its stooping to controversy with 
jealous and unscrupulous contemporaries, 
but the persistent efforts of several jour­
nals to injure our reputation among tra­
ders, notably a recent instance which 
has been brought to our notice, com­
pel us at last, in our own interests, as well

cers and French general storekeepers. An 
advertiser who is gullible enough to swallow 
a statement like this would believe anything. 
There are only about 12,000 grocers and 
general storekeepers of all nationalities in 
Canada, and less than 1,500 of these are 
French.

To come to the point, We claim that 
THE CANADIAN GROCER has a 
bona fide combined circulation 
among grocers and general store­
keepers double that of any other 
trade journal in the Dominion of 
Canada, and in order to prove this 
assertion we agree to the appoint­
ment of a committee of enquiry, 
such committee to consist of three com­
petent men, of whom one shall be named 
by an advertiser, one by The Gro­
cer, and one by the journal who doubts 
our statements and will have the courage 
to attempt to prove otherwise ; said com­
mittee to be given access to all circulation

streak of luck, but rose to it by hard, persistent, 
and often veiy discouraging, work. We have 
always had two longing and hopeful desires, 
viz.: to publish the best trade journal in 
Canada and to have every grocer and gene­
ral storekeeper as a subscriber. Thousands 
of dollars have been spent yearly in sending 
canvassers into every village, town and city 
in Canada from the Atlantic to the Pacific; 
we have worked along into the night while 
our contemporaries slept ; and by honorable 
business methods, ideas and practices, we 
have won the entire confidence of the trade.

SELLING FROM UNSTAMPED 
MEASURES.

Grocers everywhere ought to take note of 
the case ol R. S. Gallagher, the fruiterer and 
fish dealer on King street, in this city. He 
transgressed the Weights and Measures

r
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as those of our advertisers, to assert our 
position.

From the inception of The Grocer to 
the present day it has been the established 
rule of its publishers that its agents must al­
ways secure business in an honorable way 
and not by deliberately lying about its cir­
culation, and, at the same time, going out of 
their way to make uncomplimentary remarks 
about its contemporaries. That The 
Grocer has not been treated in the same 
way is only too apparent.

A large number of advertisers, not having 
any means of finding out the actual circula­
tion of a paper, are compelled to accept the 
agent’s statement. But if advertisers would 
seriously think for a moment over some 
statements made by agents as to circulation 
they would at once detect a palpable false­
hood. For instance, a French trade journal, 
published in Montreal, secured an advertise­
ment the other day on its claim of having 
a circulation of 10,000 among French gro-

books and every means of obtaining ac­
curate information in each publishing house.

To back up this assertion we have de-t 
posited with Mr. Robt. Barron, President 
Toronto Retail Grocers’ Association, our 
marked cheque (a fac simile of which is pro­
duced herewith) for $1,000 to be forfeited 
to the Newsboys’ Home should we fail to 
prove its truth. The cheque will remain in 
the hands of Mr. Barron for ten days from 
this date(Dec. 4th),after which it will be with­
drawn unless the cheque is covered mean­
time. This should give any of our contem­
poraries ample time to take action in the 
premises.

We hope our advertisers will watch care­
fully the result of this challenge ; they will 
then be able to decide which is the best 
advertising medium.

Will our contemporaries accept the chal­
lenge ? They dare not.

The Canadian Grocer did rot jump to 
its present high position through a sudden

Act, was brought before the Police Magis­
trate and fined $5 and costs or 20 days in 
jail. The charge did not urge shortage in 
measure. There may have been a legal 
pint in the parcel, but it was not dealt out 
from a stamped measure. Hence Mr. Gal­
lagher’s liability for punishment. He filled 
one of those little paper receptacles made 
expressly for carrying oysters, but neglected 
to put the bivalves through the intermediary 
space of a stamped Imperial pint. That 
made his offence one of selling from an un 
stamped measure, for which he would be 
punishable, whether the quantity it held was 
under, equal to or above an Imperial pint 
in volume. That is the important thing for 
the trade to take note of. The little oyster 
pails may hold exactly a pint and never 
vary, but the trader's certainty that they are 
always reliable will not protect him from the 
penalty, which may amount to $50, or in de­
fault of payment may be atoned by a long
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period of imprisonment; all this if the trader 
neglects to fill the package from a stamped 
measure.

It is right to be particular in this matter.
It may be unnecessary to use any other 

measure than the oyster package, in order 
to give the customer all he asks for, tut the 
only safe principle to base the soundness 
of our weights and measures upon is in 
spection, and the enforcement of sale 
from stamped vessels. The sale of oysters 
is being watched sharply these days at all 
events. The fact that they come in pack­
ages, of which the measure is expressed in 
gallons of the wine measure volume, 
makes the quantity received often a matter 
of suspicion. Traders ought to be very par­
ticular about this. They should be on their 
guard that they do not pay for wine gallons 
of wholesale quantities the price that they 
ought to give for an equal number of Im­
perial gallons. The conversion of the fig­
ures expressing wine gallons into figures 
expressing Imperial gallons, should be done 
by the wholesalers, as it is done for the lat­
ter by the Customs officials, who collect duty 
on the number of Imperial gallons put 
through. Until the wholesalers do figure 
out their pails in Imperial gallons, and sell 
in terms of that measure there will be dis­
content and mistrust among their retail cus­
tomers, and danger of prosecution.

FANCY GROCERIES.

The grocery stores of this country will 
soon begin to deck themselves in their holi­
day trappings, which, more than any other 
outward and visible sign, except the bright­
ness of the weather, give character to our 
Northern Christmas. One of the strongest 
features in the mental picture which the 
word “Christmas” recalls to a small boy of 
this climate, is a bright and cheery grocery 
store whose windows fairly talk with material 
charms. That relic of the season is one of 
the most prominent that haunt the memory 
of childhood from one year’s end to the 
other, and whatever reminds the man or 
the woman of childhood pleases and attracts. 
The grocer should therefore have a special 
line of stock for holidays, and should have 
it exhibited in a style that will make a 
man buy, if from nothing else, from remin­
iscence. There is a great deal in making 
Christmas of the 25th of December. If 
there is not a Christmas environment, there 
will not be a hearty Christmas celebration, 
and subdued observance will mean shorter 
sales for the grocer. The grocery stores of 
themselves can make a gaudy-lettered day 
of it. They are seen, and Christmas looks 
bright, even if the weather is foul. The en­
thusiasm necessary to be excited can be 
given a start by the stores ; there is no 
doubt about that.

But it will not do simply to take every-day 
stock and trick it out till the store looks daz­
zling. It :.s necessary for the store to look its

best, but when its looks have done their part 
there must be something special to sell. To 
tire commonplace wares in holiday gear, 
and then wait in calm confidence in its se­
ductive beauty for the rush of currency to 
begin, will turn out disappointing. Special 
lines must be laid in. Some of the choice 
dried fruits that are always on the market 
for Christmas trade ought to be laid in, and 
cases of choice brands and selections of 
raisins, fresh and conspicuous, should lie 
open to tempt the beholder. Some of the 
pictures that go with them, if not too volup­
tuous, will add to the captivating effect. A 
few cases of Vostizza currants ought to be 
attractively exposed, while a barrel of cur­
rants trimmed with tissue paper will make 
an imposing figure. Fancy packages should 
be the made of for display. Figs and 
prunes are both put up in winsome style. 
Canned goods will make a telling dis­
play if the most is most of them, as well 
as will fruits put up in glass. Hand­
some, well-shown peels are likewise helpful 
stock to the seeker after telling effects. Nuts 
of all descriptions ate in request, and will 
come in handy for bulk displays in front 
windows. The new crop walnuts are in es­
pecially strong demand at this season. 
Bottle goods, of pickles, sauces, catsups, 
olive oil, essences, etc., can be disposed in 
numberless arrangements, and make a com­
manding bit of furnishing for a window or a 
comer. Fine green fruit, as oranges, 
lemons, Malaga grapes, and choice Canadian 
apples furnish another resource that the 
grocer can make use of.

A trader must study his space, hfs light, 
the view point of his customers, his conveni­
ence, and of course the buying capacity of 
his district to determine the character and 
extent of his decorative devices, but he can 
usually trust them to make a percentage of 
trade of themselves. He must have taste to 
decide where neglige arrangement or bal­
anced construction is most suitable. Every­
thing should be tidy, well brushed, distinct 
and benefited as much as possible by back­
ground. The church bazaar, the fancy fair, 
sell by the mere force of attractiveness and 
persuasiveness ; the grocer has to depend 
upon attractiveness alone : let him make the 
most of it.

GOODS WELL BOUGHT.

If there is one lesson the retailer has 
learned from the logic of short profits it is 
that he must be a close buyer. He must get 
all he can by negotiation, or he will find his 
prices intractable for the purposes of sharp 
competitive business. The “ dickering ” 
buyer is peculiarly called for in these times, 
the conditions of trade have invoked him, 
and he is here. The close buyer corresponds 
to the aggressive competitor. He has learned 
to hammer prices from the example of his 
customers, between whom and the wholesale 
distributors he must grind out a living.

What he cannot get out of his customers he 
must try to make out of the jobbers by what­
ever means he can command—whether ready 
money to secure discounts, or means to buy 
in round lots to obtain concessions, or insight 
into the market to perceive when a purchase 
will miss an advance. Timely buying, cash 
buying, extensive buying, or buying in any 
circumstances that favor cheap selling, are 
usually made the most of by all dealers, ac­
cording to their strength.

-This valuable and necessary practice will 
stand the trader in good stead wherever he 
has to face the competition of a Patron store. 
The system of the Patrons really places a 
premium on high buying. What object has 
a man to buy low when he knows before­
hand that his profit is assured at 12 per 
cent. ? It can benefit him nothing to buy 
yellow sugar }ic. per lb. below a given 
asked price. Whatever he buys at he has 
but to add 12)4 per cent, to and he is fulfill­
ing his contract. In fact the higher the 
price he pays the greater will be his profit. 
Further, as Patron merchants are not looked 
upon with the utmost favor by wholesalers, 
who cannot have unreserved confidence in 
any mar. what contracts to bargain away at 
12X per cent, profit all the stock anybody 
sells him, such fettered merchants will not 
have so wide a field to spread their efforts 
over for the purpose of getting at bottom 
prices. Hence their opposition will be less 
formidable than it would appear at first sight 
to be. The independent merchant who 
makes a bold push to seduce customers from 
the Patron store will be likely to succeed, as 
in many cases his prices will prevail Twelve 
and a half per cent, on the Patrons’ prices 
will sometimes be as good as 15 or 16 per 
cent, or even more on the free merchant's 
prices. That difference may be got at in the 
majority of cases by the careful buying of the 
independent trader.

Successful competition against the Patron 
trader will not fail to cause some mistrust 
that he is not quite aboveboard with his 
customers. He in turn will have misgivings 
that not all the Patrons’ wants are filled at 
his store, for the bruit of cheap goods in his 
rival’s store will dispose him to suspect some 
defection of custom to that store. This mu­
tual want of confidence will make shipwreck 
of many a contract. All the non-Patron 
trade will naturally drift to the rival store in 
any case. The Patron trader is bound by 
his contract not to give people outside the 
association the benefit of Patron prices, it 
being the policy of the order to exclude out­
siders from equal trade benefits, for the pur­
pose of bringing everybody within the fold. 
This outside consumers will resent by deal­
ing with the man who controls his own busi­
ness.

It is a fact that Patron merchants are a 
little tricky when they are out of the sight of 
their masters, whom they have bound them­
selves to honor and obey. They break their 
frail vows whenever they ask fora fraudulent

ufr
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SEASONABLE GOODS FOR THE 
HOLIDAY TRADE.

Loose Muscatels, London Layers, Imperial Cabinets, Connoisseur Clusters, Extra Dessert, Royal Buckingham, Black Basket. 
Superior Dehesa, Finest Dehesa, Vega Cartoons, Layer Valencias, Crystalized Mirabelles, Crystalized Green Gages, Crystalized Pota­
toes, Crystalized Angélique, Crystalized Limes, Crystalized White Nuts, California Apricots, California Peaches, California Plums, 
California Nectarines, Dates.

Grenoble Walnuts, Cahors Walnuts, Oblong Filberts, Jordan Almonds, Valencia Almonds, Mango Relish, Mango Chutney, 
Bengal Chutney, Tishoot Chutney, French Peas, French Mushrooms, Poultry Dressing, Sage, Savory, Thyme, Mint, Tanagon Vinegar, 
English Vinegar, Spaghetti.

Pamesa Cheese, Roquefort Cheese, Custard Powder, Rock Candy, Preserved Ginger, Preserved Comeguats, Siuflfed Olives, 
Pitted Olives, Vanilla Icing, Chocolate Icing, Lemon Icing, Pink Icing, Sea Trout, Nova Scotia Turkey, Royans a la Vatel, Royans a 
la Bordelaise, Anchoisaw sel, Anchois a l’hinte, Fortuna Liqueur, Bigarrau aux Marasquin.

LUCAS, IPA-IRIK: & CO.,
Wholesale Grocers and Importers, 73 McNab St. North, HAMILTON.Telephone 447.

W. H- GlhliARD 8t GO., Hamilton. 

BETTER

Wholesale Grocers. WRITE US.
Powder in 

than
NEW

CANNED FRUITS 
AND

VEGETABLES.

We give special care to the 
execution of mail orders. Pull

99 details and quotations promptly“DIAMOND given on application.
If you want the best value in 

the country in a Congou tea to 
retail at 25 cents write us for 
samples.

NONE
as profitable both to consumer 

and dealer.

Complete Assortment

Standard Packs.

Tit Bra Columbia Sugar Remg Col
LIMITED.

WORKS: VANCOUVER, B. C.

Paris Lumps, Powdered, Granulated and Yellow Sugars.
All of very finest quality and absolutely unadulterated. Manufactured from Pure Cane Sugar.

Finest Golden Syrups. 
McWilliam & Everist, Now is the time to advertise

25 and 27 Church St.,

Wholesale Fruit and Commission Merchants. 
Nuts, Dates, Almeria Grapes, etc.

Direct Importera of Oranges, Lemons, Figs,

TORONTO. SPECIALTIES in
HOLIDAY GOODS

To the Grocery and General Store Trade—through
TELEPHONE 646.

Jobbing In car lots a Specialty. THE CANADIAN GROCER.
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invoice, or when they commit the sin of con­
cealing their cash discounts. It is touching 
to hear of traders begging the wholesaler 
from whom they have bought a bill of goods 
to say nothing in the invoice about the dis­
count which was conceded for cash. Thus 
5 per cent., which represented the discount 
in a particular case, was saved to add to the 
12 *4 per cent, contracted for. If this were 
discovered the wrath of the betrayed Pat­
rons would undoubtedly be visited upon the 
trader who had proved recreant to the trust 
reposed in him.

ONTARIO'S PURCHASING POWER.

The unusual wealth of this years yield in 
agricultural products has been expressed 
often enough in vague general terms, all 
glowing however with a strong optimistic 
tinge. The indefinite epithets “lavish,” 
“prodigious,” “unequalled," etc., have now 
been reduced to statistical expression in 
Bulletin 18 of the Ontario Bureau of 
Industries, in which an estimate of the 
year’s production has been made, along 

; with a review of the atmospheric con­
ditions under which the crops grew. The 
report confirms the general sense that this 
lias been an uncommonly fruitful year for the 
province. The value of the farm produce 
taken off the soil this autumn amounts to 
$17,000,000 more than did that of last year. 
This does not include the increase in the 
value of live stock, which, however, is but a 
small matter this year. This year's wheat 
crop in Ontario aggregates 32,584,026 bush­
els, which is about one and a half times that 
of last year. One third of the total is spring 
wheat. A comment upon the value of 
this cereal just now is the action of the 
Russian government in prohibiting the 
exportation of wheat. Not only in that 
country, but in Germany, France and 
England as well, the wheal crop has been 
very much below the average. The balance 
must be redressed from this side of the 
Atlantic, and it is satisfactory to feel 
at such a time that Ontario has more 
to spare than she ever had before. Our 
oat crop is larger by twenty-two million 
bushels than it was ^year ago, and we have 
3,000,000 bushels more of peas than were 
grown last year. The market for both is 
health) with a tendency that at present 
favors holders. Our turnip crop exceeds 
that of a year ago by 21,812,889 bushels. At 
a very reasonable valuation the province is 
$17,000,000 better off in agricultcral products 
alone than it was a year ago.

This Bulletin ought to be very assuring, to 
everybody who has anything at stake in the 
commerce of the province, that there is an 
adequate basis for a big buying capacity 
among our consumers. In it exact, demon­
strated facts are deduced and presented, 
which take the place of well-grounded but 
undefined suppositions. The purchasing 
power of the farmers ought to be increased

by this seventeen millions. That sum repre­
sents the excess over what was realized on 
last year's crops. There therefore remains 
an amount equal to what was derived from 
last year’s crops, to be added to this seventeen 
millions, but the former may be allowed for 
the paying off of mortgages, instalments on 
land purchases and implement debts. The 
seventeen million dollars will represent 
expenditure for which value has to be 
got from traders and others this year. 
This ought to give heart to the trade.

THE BUYING, HANDLING AND SALE 
OF HONEY.

Honey having now become almost, if not 
quite, a staple article, and a good deal con­
nected with the buying, handling and mar­
keting of the product not being known to 
the general grocer, a few suggestions upon 
the subject will be appreciated by our read­
ers. With the object of securing these our 
correspondent called on the firm of E. L. 
Goold & Co., Brantford, Ont., who have for 
some years been extensive dealers in bees, 
queens and honey. The object of the visit 
being made known, the proprietors pleas­
ingly remarked : We have no secrets, and 
any information we can give you are wel­
come to. We think there is much which, 
made public, will dc nothing but benefit 
honest trade. The first quistion asked was : 
“Who puts honey into the hands of the con­
sumer ?”

“ The bee-keepers themselves to a certain 
extent, but largely grocers and fruit dealers. 
The bulk ot our orders are from the latter.”

“Is there much difference in the quality of 
honey ?”

“ Yes ; a vast difference, caused not only 
by the source from which it is gathered, but 
also the manner of taking it. First of all 
the flower from which it is gathered means a 
difference in color and flavor. The best 
honey, light in color, is gathered from clover, 
thistle and linden, and what the bee-keeper 
aims at is to keep this separate from darker 
and inferior flavored, such as spring blos­
som, golden rod, boneset and buckwheat 
Again, extracted honey is influenced in 
quality by the degree to which it is allowed 
to ripen in the hive. If it is taken out thin 
before the bees evaporate all the nectar in 
the hive, to prevent mixing with honey from 
other sources, or to make roenç in a heavy 
honey flow, the flavor will be inferior and it 
will be more liable to soqr. The darker 
grades of honey are ordered in large quan­
tities by biscuit manufacturers,vinegar works 
and tobacconists.”

“ Then comb honey is less liable to varia­
tions in quality than extracted ?”

“ Yes, as to ripeness ; but in comb honey 
the outside appearance can vary none. In 
buying one should look, first, that all cells 
containing honey are capped ; if there are 
cells empty, whilst unsightly, it is not as bad 
as cells partially or entirely filled uncapped.

These cells are liable to leak or absorb mois­
ture and sour the honey. Next, consider 
the quality, if light or dark. To do this hold 
it between your eye and the light. This will 
reveal the color of the honey under the 
capping.”

“ What about outside cold ?”
“Outside cold does not really influence the 

flavor of the honey, but if left too long on the 
hive the cappings of the comb get a yellow­
ish tinge, which spoils the appearance and 
injures the sale of the article. Next, the 
evenness of the comb should be considered. 
Comb which bulges out in one part and re­
cedes in another is difficult to handle. We 
have often known a grocer, upon examining a 
crate, pull out a section with a part of the 
comb bulging out and scrape the capping 
away. Such a section must be sold at once, 
and often at a sacrifice. Care in buying and 
handling will prevent this, and bee-keepers 
are overcoming this by buying a section 
super that has a very thin partition of wood 
or tin between each section. This is sure to 
give straight combs; no other is used in our 
apiary.”

“ Should honey be kept in a cool or warm 
place ? Honey, either comb or extracted, is 
best in a warm, dry place. It has the pecu­
liarity of absorbing moisture from the atmos­
phere to a certain extent, and it should there­
fore be in a dry atmosphere. Cold influences 
it only for granulation.”

“ Should pure honey remain liquid ?” “ It 
may or may not remain liquid. It is, how­
ever, very liable to granulate, and it is well 
for a grocer to educate his customers to this 
fact. Bee-keepers frequently prefer to eat 
it in this form. If the honey is to be liqui­
fied it should be done carefully. If a large 
can, set in hot water and keep it there until 
liquid. Do not let the surrounding water 
boil, however; that would injure the flavor of 
the honey.

To the question, Do you think honey is 
manufactured artificially ? the reply was : 
Comb honey cannot be manulactured. Such 
was reported, hut we know a large honey 
dealer in the United States who offered 
$1,000 reward to anyone who would show 
where it was manufactured. The reward has 
so far never been claimed. We do not think 
extracted honey is adulterated to any extent. 
It bears a better record than many other 
articles used on the table. If anyone has a 
doubt about purity let him buy it in the pe­
culiar granular form which honey only can 
assume. We are not afraid to guarantee 
every pound we sell. Much more honey 
could be sold if the seller would have the 
confidence he should in the article. It is 
wholesome (especially for children), and an 
economic and delicious food, and if the gro­
cer, instead of presenting a pound lor inspec­
tion, wondering if that is too much, would 
expect to sell 5 lbs., 10 lbs., or even 30 lbs., 
he would do it. We unconsciously influence 
our customers.
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To the Grocery Trade of Canada,
It will pay you to see our samples before buying.

ARRIVING THIS WEEK :

New Grenoble and Bordeau Walnuts.
H. P. ECKARDT & CO.,

Wholesale Grocers, TORONTO.

Pleasant Things in Business. T nniTlTPnV PPOQ wholesale grocers,LUVXYJjJliD 1 DnUO*, 75 ST PETER STREET, 
ZMZOZDTTZEtZELA^Lj, dr*. Q_

ARE OFFERING THIS WEEK

SUGARS. (Barbadoes MOLASSES.
1 fc-Ab. [ Cuba

FINE LARGE DRY GOD IN BUNDLES. BONELESS FISH IN BOXES.
Canned Salmon, Lobsters, Mackerel and Oysters.

“ Kindly send us another 50 lb. 
tin of Snow Drift Blend Coffee, 
it is the finest we ever tasted.” 
We have had a number of cards 
like this and we would like more. 
Send them on “friends,” THE 
GOODS ARE RIGHT.

Yours truly,

The Snow-Drift Baking Powder Co.,
BRANTFORD.

Arriving by Winter Routes.
100 Bags “ Tarragona” S. S. Almonds.

100 Barrels “ Fine Filiatra” Currants.
100 Half barrels “ 1mne Filiatra ” Currants.

50 Bales Best “ Mayette” Grenoble Walnuts.

Hudon, Hebert & Cie., Montreal.
ORDER A CASE OF

OCEAN WAVE browder
From your Wholesale Grocer.

Sells itself after one Trial, Prices Current
Cowan’s

Royal Navy Rock Chocolate ; 
Cowan’s Chocolate Icing ;
Cowan’s Chocolate Pudding.

The standard preparations for culinary pur­
poses.

Order through your wholesale grocer or direct

The Cowan Cocoa and Chocolate Co. L’d,
11 and 16 Mincing Lane, Wellington St. W.

Toronto.

We offer to the Trade :
One Car B. C. Salmon in A brls. : One Hundred Brls. pure
Sugar American Syrup ; One Hundred A Brls. Currants; Three
Thousand Cases Tomatoes ; Three Thousand Cases Corn ;
Gruyere & Roquefort Cheese.

Please ask for Prices before placing your order elsewhere.
L. CHAPUT, FILS & CIE.

GREAT SELLERS.

Adams’ Tutti Frutti and other 
Staple Chewing Gums.

Each box of Adams' Monte Cristo Gum 
contains a sparkling brilliant stone ring 
which is set in the latest Parisian styles.

For descriptive catalogue and elegant 
hanger signs for windows. Address

ADAMS & SONS’ CO.,
11 and 13 Jarvis St., Toronto.

HOLIDAY DELICACIES
Batger's Jams, Nonpairel Jellies and Marmalade. 
Cunningham de Fournies Table Delicacies.

Atmore’s Mince Meat and L’lumb Budding. 
Huntley’s & Palmer’s Biscuits.

Caveihill, Rose. Hughes & Co., Montreal.
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Kg g s are being smuggled in large quanti 
ties across the St. Lawrence

The store of E. J. Hill, Burk’s Kalis, was 
consumed by fire cn 25th inst.

George Dudgeon, seedsman, Guelph, has 
added groceries to his business.

The grocers of Stratford have agreed to 
close theri places of business at 7:30 after 
Jan. 1, 1892.

Lillie & Hadden have established them­
selves in the grocery business on Quebec 
street, Guelph.

The fish store of James Elliott, on Sand­
wich street, Windsor, was robbed early on 
Wednesday morning of a lot of fish.

Mr. Charles Mariait, grocer, Simcoe, Ont., 
has developed a business which has outgrown 
his premises, and he will move m‘o a larger 
store in the same town.

The Aylmer Cider Works, Mr. Walter 
Lewis proprietor, have closed down for the 
season. Over 10 carloads of cider have 
been shipped to Norwich and London this 
season.

Montreal commercial travellers have 
formed a circle in the interest of temperanc e 
and purity of life, and expect to add a num­
ber of commercial travellers to their ranks 
before long.

Alexander Herthiaume. an employe of the 
Canada Meat Packing Co., disappeared 
from his home, corner of St. Dominique and 
Mignonne streets, on Saturday night, Nov. 
14, and has not since returned.

Latouche Tupper, of Winnipeg, nephew of 
Sir Charles Tupper and cousin to the Minis­
ter of Marine and Fisheries, is in Windsor 
on an inspection of the Sandwich fish 
hatchery, and is expected to remain there 
several weeks.

Canadian Thanksgiving turkey has been 
decided by the Treasury Department of 
the United Stales to be an unmanufac­
tured article and therefore only subject to 
a duty of 10 per cent, as an unenumerated 
article. Dealers in all the United States 
cities have purchased large amounts of tur­
keys, chickens and game in the Canadian 
provinces to tickle American palates on the 
day of national Thanksgiving.

The stores of Richard Pickard & Son, at 
Exeter, were broken into a few evenings 
ago. The entrance was effected by way of 
the bark door of the grocery department 
The mode was similar to other attempted 
burglaries in town recently. A hole bored 
in the lower part of the panel of the door, 
and the bolt drawn, is the way it is done,

The office was ransacked, but as there was 
no money, nothing was missed save a few 
postage stamps. It was cash they were after 
as nothing else is missing. It is quite evi­
dent that these burglaries are being commit­
ted by local heads, and as suspicion rests on 
certain persons, their actions are being 
closely watched by the constable.

Wednesday noon a horse belonging to 
Mr. liulcher, grocer, Queen-street west, 
dropped in the roadway at the corner of 
King and John streets. The animal was 
apparently dying. The humane course of 
having the beast put out of misery was re­
solved upon, and a polieceman proceeded 
to end its life by the means of a revolver 
bullet. He fired seven shots into the horse’s 
body before dispatching it.

The Imperial Government has notified the 
Newfoundland Government that her Bait 
Art is unconstitutional, and proposes that 
Canada and Newfoundland shall submit a 
joint test case to the Imperial Privy Council. 
The Balt Act was only sanctioned by the 
Imperial Government on the express en­
gagement bythe Newfoundland Government 
that its provisions would not be enforced 
against Canada.

The Toronto Biscuit & Confectionery Co. 
on Monday received a post card from a 
prominent firm of grocers in St. Catherines, 
which read as follows : “ We ordered acase 
(12 boxes; of soda from your Mr. Hynes as 
samples, and the biscuits are A 1—the best 
in the market. Send case (two dozen boxes) 
more at once.” This speaks for itself. On 
Friday last the Toronto Biscuit & Confec­
tionery Company shipped fifteen tons of 
their goods to Brandon for one firm, “ and 
still there’s more to follow.”

The beautiful display which the Edwards- 
burg Starch Co. made at the last Industrial 
Exhibition in this city will be remembered 
by everybody who made a promenade of the 
main building. The pains taken in the com­
position of that handsome spectacle and the 
unstinted admiration it received warranted 
its preservation by the camera. An excellent 
picture was accordingly taken, and we have 
to acknowledge the receipt of one, which 
Mr. Graham, the Company’s representative 
here, was good enough to forward us. The 
picture is set in a handsomely fretted brown 
frame, with a rim imitating oxidized silver 
surrounding the white margin, which gives 
relief to the picture.

Baron Seilliere, who is at the head of the 
beet root sugar factory at Farnham, Quebec, 
along with Messrs. P. Leighton, Kimmond, 
Osborne, Plunkett, K. L. Gault, and H. R. 
Prévost, interviewed the Government to re­
commend the example of the United States 
authorities in giving a bounty to beet root 
sugar producers, which the deputation asked 
for a period of twenty years from July 1st 
next, when the present bounty expires. Pro­
fessor Saunders of the Experimental Farm, 
has just returned from a visit to Kansas,

Nebraska, and other Western States, where 
the sugar beet has been successfully grown, 
and is now drawing up a report, in which 
the capabilities of Canada for producing the 
same crop will be discussed. Mr. Frank 
Shutt, the chemist of the experimental 
Farm, is also engaged in a series of analyses 
to determine the comparative merits of 
sugar beets grown in varous parts of the 
Dominion.

Mr. A. J. Bell, Brampton, was in the city 
on Tuesday last.

Smith & Keighley are offering a line of 
California dried peaches at 8%c. in bags.

Mr. ). Todd is opening a general store in 
Oakwood, Ont., in the premises formerly 
occupied by James Thorndike.

Mr. R. J. Mills will open shortly a grocery 
store in F. Train’s block, Kinmount, Ont. 
Mr. Rawlison will manage the business.

P. Macintosh & Son have been appointed 
exclusive agents for Toronto for Leitch 
Bros., Oak Lake, Manitoba, flours. They 
are manufacturers of Manitoba wheat flours 
exclusively. Wherever their goods have 
been introduced they have given entire satis­
faction. The retail trade say their brands 
can always be depended upon.

Mr. G. Maurice Furnival, city traveller 
tor J.W. Lang & Co.,has been elected W.M. 
of Zetland Masonic Lodge. His promotion 
is a popular one and one which he deserved. 
The success of the annual balls which have 
made this lodge famous outside the craft 
was due largely to Bro. Furmval’s exertions.

Our friend Mr. John Hodge, popularly 
known as the “ Spice King,” and at present 
representing the firm of Wm. Hood & Co., 
of the Orient Mills, Toronto, leaves on Tues­
day next on a trip to England. It is up­
wards of twenty years since he paid a visit 
to his birth-place,and we join in wishing him 
a most pleasant and safe tr.p. He returns 
after a well-earned holiday of six or eight 
weeks.

Messrs. Martin & Warnock’s large flour­
ing mills on the Richmond road, Ottawa, 
are now operated entirely by electricity. 
The 75-horse power motor, put in by the

“ CAIRN'S "
HOME MADE MARMALADE.*

In 1, 2 and 7 lbs., in Glass, White 
and Stone Jars.

We are now taking orders lor January ship- 
ment of this delicious preserve. Send in your 
orders early as the stock is limited.”

BLAIKLOCK BROS,
General Agents for Canada.

MONTREAL
TORONTO AGENTS :

WRIGHT & COPP,
40 Wellington St East, Toronto,f



THE CANADIAN GROCER

FEARMAN’S
FAMOUS

ENGLISH
BREAKFAST

BACON
Mild, Sweet, 

Delicious Relish.
OUR CONSTANT AIM TO MAKE IT 

THE FINEST IN THE WORLD.

CORN

Owing to a shortage in the Broom Corn 
crop of 1891, which has caused an advance 
of nearly too per cent, in this staple article, 
all manufacturers of Brooms have advanced 
their prices, and further advances may be 
looked for.

Retailers will find it necessary to advance 
their prices at least ;c. each on all lines of 
Brooms.

We are at present considerably behind 
our orders, and must ask the indulgence of 
all our customers who have had their orders 
delayed.

CE. BOECKH k SOBS,
MANUFACTURERS,

TORONTO.

BALTIMORE
FRUIT
PUDDINE

ELLIS & KEIGHLEY,
Agents,

TORONTO.

Manufacturers’ Agent Wanted.
Wanted, a manufacturers agent, with 

headquarters in Halifax, to push the sales 
in the Maratime Provinces, of an establishec 
line of goods kept by Grocers, Druggists and 
Hotels. Address stating firms now repre­
sented and if storage facilities are available. 
A. B.—The Canadian Grocer, Toronto.

lT^A>N° / M47
VI N EYARDS C?/C»m

Brantford ) J. S. HAMILTON St CO Y,
and V Brantford, Ont

Pelee Island ) Sole Agents for Canada.

THOS. LAWRY & SON,
I PORK PACKERS AND LARD REFINERS.

Curers of the Celebrated L. & S.” and Imperial 
brands of Smoked Meats.

PURE LARD A SPECIALTY. j Hamilton, Ont.
BEST GOODS IN THE MARKET.

FRANKFORT, CAMBRIDGE, BOLOGNA, 
CHICKEN, HAM and TONGUE 

SAUSAGES.
PUT UP BY THE MOFFATT PACKING CO.,

MONTREAL.

FRY’S
! PURE
j CONCENTRATED SOUli

COCOJ

Ub * SONS.
[jSTOL LONDON L

FRY’SPURECHOCOLATE
ARTHUR P. TIPPET & CO.,

Wholesale Agents for Canada,

1 Wellington Street East, Toronto

JAmES TURNER & CO., Hamilton,
Have a splendid assortment of all Christmas delicacies 

which they are selling at low prices to the trade.

JAMES TURNER & CO.
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E.

T. Co.

MONTREAL
If you do not know 

what the above stands 

for you are not posted.

Standard Co., weighs seven tons and is of 
the gramme ring type, and handles the mill 
with ease by means of an 18 inch driving 
belt. Martin & Warnock's mill is the first 
in the world to be operated entirely by elee- 
tricity. It took six cords of wood per day to 
make steam enough to drive this mill when 
it was operated by the steam engine.

Mr. John Homer, general merchant, 
Gravenhurst, Ont, has bought out Mr. Jor­
dan, of Kosseau, and will run a branch store 
there.

Regarding canned and evaporated apples 
in the English market, the London “ Grocer ” 
says : “ The fruits coming more under no­
tice just now are American gallon apples, of 
which there is a fair supply in good condition, 
but though the prices asked are not above 
ios. to us. per dozen tins, sales proceed 
more slowly than importers had reason to 
expect. Apple rings, however, must be con­
sidered rather dearer, and good quality 
fetches 38s. to 42s. per cwt.

SHOP DECORATIONS.

The interior of a store should be attrac­
tive, but especially so at this time of year. 
Neatness always attracts customers, the 
well-ordered store being an index of a well- 
managed business. The ceilings must be of 
snowy whiteness or, if decorated, of clear, 
bright colors. The painting should be of a 
light color, the counters well-polished and 
the show cases clean and shining.

But at this season of the year more than 
this should be attempted. A few flags, 
some Chinese lanterns and boughs of cedar, 
spruce or hemlock, hung and fastened 
throughout the store, will be very appropri­
ate. Do not be afraid of having your store 
too attractive—you cannot over-do it. It is 
a season of rejoicing and people will tolerate 
a great deal of this ; in fact, you must do a 
considerable amount of it before it will be 
noticed at all. Appropriate mottoes, made 
in various ways, will be appreciated. Nice 
mottoes can be made from pasteboard let­
ters, covered with cotton batting, over 
which should be sprinkled silver powder. 
Or, better still,they can be made with paste­
board, gold or silver paper and gummed 
letters. The a.tistic clerk will produce 
many such that will draw attention to cer­
tain articles, or serve merely ornamental 
purposes.

Pictures, even if used for advertising pur­
poses, will always add to the beauty of a 
store if possessed of artistic merit. Though 
here the dealer must guard against drawing 
too much attention to decorations and too 
little to his wares ; decorations of whatever 
kind should be made auxiliary to the display 
of goods. Much freedom should be given 
to the displays of merchandise. The ar­
rangement of show cases and their contents, 
the placing of goods on counters or tables, 
should be of such a nature as to attract 
attention while serving to display goods to 
the best advantage.

The selling of fancy groceries and novel­
ties is very different from the selling of staple 
lines. The latter may safely be kept in the

background, and prominence should be 
given to the former ; and all store decor­
ations should subserve this one great pur­
pose of displaying attractively goods that 
sell only at this season.

The grocer might take a leaf out of the 
butcher's book during the holidays, and trim 
his stock more freely with tissue paper. 
There is a line of paper that has come into 
strong demand for ornamentation this year ; 
it is known by the name of crinkled tissue. 
Manifold applications of it were illustrated 
at the Exhibition here last September. It 
aoounds in possibilities for the stock dresser. 
Cases holding fancy fruits can be fringed 
with it, handsome designs—such as hearts, 
interlacing triangles, borders, etc.—can be 
made from it for hanging in the window or 
lying on the window floor. The tasteful use 
of tissue paper in some form will greatly 
brighten and beautify the interior of shops 
for Christmas trade.

NOTES TAKEN ON THE ROAD.

E. E. McNutt, Truro, N.S., has a fine 
store and stock to correspond. He has a 
very tasty display in his window, and the 
store generally is attractive.

The Nova Scotia Sugar Refinery has done 
a large trade the past year. The fruit crop 
was heavy, and their goods were very popu­
lar with canners and preservers.

Mr. W. D. Baskin, St. John, W., N.B., 
although starting The Canadian Grocer 
“ on trial,” has come to like it very much. 
Mr. Baskin has a large grocery trade, and 
also carries a good line of shelf hardware, 
his store having double frontage.

New Glasgow, N.S., is growing in wealth 
and population, and Mr. J. F. Douli’s gro­
cery trade is on the same prosperous load. 
Mr. Doull says The Canadian Grocer is 
a good paper and every man in the trade 
can be benefited by reading it.

S. M. Lockhart, New Glasgow, N.S., has 
sold out his grocery and confectionery busi­
ness. Being a young man, he believes he 
can do better by pushing more into the 
centres of trade. California seems to be his 
“ Eldorado,” if he does not strike something 
lucrative here.

S M. Bentley, Truro, N.S., says his trade 
is up to the average and the outlook bright. 
He does no cutting in prices to please any­
one. He believes in keeping down ex­
penses, in being attentive and obliging to 
customers, and if that does not insure suc­
cess nothing will.

Soap and water are cheap, but noil on goods 
is expensive.

Restore goods to their proper places as soon 
after using as possible.

Goods conveniently located save time, money 
and temper in showing.

The neglect to look after minute details in the 
factory is a source of great loss to many pro­
ducers.
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and gives satisfaction.Pays a profit,

BENSDORP'S
ROYAL
dutch

COCOA.
MANUFACTURED

AT
AMSTERDAM, HOLLAND.

STEPHEN L. BARTLETT,
Sole Importer, Boston, Mass.

Is absolutely Pure and Soluble Very delicate in flavor 
and ol great strength. It will please more ol your custo 
mers than any other Cocoa on the market, and please you 
because it pays a good profit. Packed in cases of 12 
lbs. each. Price, % lb. cans, $2.40 per doz. ; % lb. cans, 
$4 50 per doz.; 1 lb. cans, $8.50 per doz.

ORDER A CASE AT ONCE OF

Eby, Blain & Co., Toronto.
James Turner & Co., Hamilton.
Caverhill, Rose, Hughes & Co,, Montreal. 
M. F. Eager, Halifax.
H. N. Bate & Sons, Ottawa.
Whitehead, Turner & Co., Quebec.

“KENT” 
BOTTLED PICKLES
Are fast taking the lead. 
They are guaranteed 20 
oz. bottles, and are pack­
ed 5 Doz. in a barrel, 3 
Doz. in half-barrel, 2% 
Doz. in a case. Order a 
sample package from your 
wholesale grocer or write 
direct to

[he MID
PICKING CO.,

Chatham, - Ont-

JOHN PETERS & CO,
General Commission Merchants 

and Brokers,
Halifax, N. S. and 

Kingston, Jamaica, W,l.
Agents for The B. B. EDDY MFQ CO,

HULL, P. a
We are open to accept one or two more Agen 

oiea of first class houses, either at Halifax or 
Kingston. Wo have a good connection and 
splendid storage facilities.

References: The Merchants Bank of Halifax.
The E. B. Eddy Mfg Co., Hull, P.Q. 
The Mercantile Agencies.

in

GANONG BROS.,
ST. STEPHEN, N.B.

MANUFACTURERS OF THE

G B
CHOCOLATES.

N. K. FAIRBANK & CO.,
COMPOUND REFINED LARD.

185 WELLINGTON ST., MONTREAL.
CHICAGO.___________ ST. LOUIS.__________ NEW YORK.

Condensed mince Meat.
Delicious Mince Pies 

every day in the 
year.

Handled by retailer 
as shelf or counter 
goods. No waste. 
Gives general satis­
faction.

Sells at all seasons.

Will not ferment in 
warm weather.

IisSSsTass
IS&sS,?»IlsaaSSS»**!»-...,,,,,

lUüMym.

The best and cheapest 
Mince Meat on 
Eaith. Price re­
duced to $12.00 
per gross, net.

J. H. WETHEY, St. Catharines, Ont.

GEO. MATTHEWS
PACKER and CURER of the “ Rose Brand ”

Hams, Bacon and Lard,
ALL NEW STOCK.

packing HOUSES. OTTAWA, PETERBORO’ and LINSDAY, ONT.

11161029
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TORONTO MARKETS.
Toronto, Dec. 4, 1891.

GROCERIES.
Trade continues to make headway. The 

record of sales during the week covered by 
this report shows that substantial progress 
is being made. The time of the year and 
the weather figure among the causes of the 
improvement ; prices, especially in sugar 
and fruit, have something to do with it as 
well. The cold snap and the snow waken­
ed up the demand very perceptibly, and 
would have had a still better effect if they 
had been more lasting. In the country the 
roads were the worse of the snow, as it was 
not deep enough to make sleighing and 
was too deep for easy wheeling. Hence 
traffic at the various outside railway points 
has not been up to the degree of activity that 
appears now to be due, with so much grain 
to get marketed. Deliveries have been as 
backward as ever, easier prices of wheat in 
Europe having added another check to sell­
ing for the time being. A fair movement of 
money is kept up by sales of other descrip­
tions of farm produce, as hogs, butter, eggs, 
hay. The wholesale grocers have no fault 
to find with the share of the circulating 
medium that comes their way these days. 
It might be larger, but it compares very 
tavorably with the proportion that falls to 
other lines of trade.

CANNED GOODS.
The demand roused itself towards the end 

of last week and has been atractive and ca­
pacious ever since. The run has been ex­
ceptionally strong on vegetables, the situa­
tion of which becomes firmer every day. 
Assorted lots of peas, corn and tomatoes are 
$1.05, and no lower prices have been heard 
of even for inferior brands. Some houses 
discriminate in favor of tomatoes, asking 
$1.10 for lots of these and refusing to sell 
them in assortments at $1.05. Peas are un­
changed and firm at $1.05 to $1.10, round 
lots having been taken off this market to 
stock jobbers at other central points of dis­
tribution. Corn is $1 to $1.05. A freer 
movement of salmon than is commonly ex­
perienced at this time of year is now to be 
reported. Prices are steady at $1.35 up­
wards. Except for fruits the demand for all 
canned goods is strong, and unusually so for 
vegetables, whi :h in no former season have 
received so much attention before the close 
of the year.

COFFEES.
Some business in large parcels of Rio, dis­

tributed over the western and northwestern 
parts of the country is heard of, the prices 
ranging from 17 to 18c. In a jobbing way 
the same grades would bring a cent or two 
higher. The common grades of Brazil cof­
fee are plentiful, but finer coffees are not in 
full supply. An advance of about J^c. in 
the primary maiket was one of the first 
despatches sent by the re-established Brazil 
cable, in which it was also stated that col­
ony grades were not obtainable. Mochas 
and Javas are featureless and unchanged.

DRIED FRUIT.
The quantity of fruit selling these days is 

quite 'arge, but there is little of staple stock 
changing hands at paying prices Staples

are nearly all that is creating any interest 
yet, as fancy goods are usually not in strong 
request until after the month is a week old. 
Currants are steady at 5jfc. and upwards 
per barrel. A very free movement toward 
retailers’ hands is reported. Valencia 
raisins are still low and very weak, the basis 
of prices for new fruit being 5><c., and little 
off-stalk being salable above 6j<fc. What 
tends to weaken the market still more is the 
low offerings that are being made from both 
New York and Dénia. From both these 
markets the lowest prices of the season are 
being quoted just now, and the probability of 
still easier values here is rather strong. 
Malaga raisins are in some request at prices 
quoted a week ago in Prices Current. Two 
or three small shipments of Sphinx prunes 
have been received, but most of the stock 
was sold before it arrived at about an aver­
age of 7c. The prices of prunes rule lower 
this year than they did last year. New Hal- 
lowee dates in boxes are offered to arrive 
here at 6c. Natural figs in bags are selling 
freely at 5c.

NUTS.

As the holidays approach buying becomes 
more active. Almor.ds are in request at 14 
to 16c., and filberts at 11c. Old Grenoble 
walnuts are being got out of stock to pre­
pare for the new crop goods at 10c. New 
G re nobles which have been quoted at 13c., 
to arrive are now in stock.

The arrival on Tuesday of new French 
and Grenoble walnuts (the shipments of 
E. M. Dadelszen, Bordeaux) was welcomed 
by the importers, as distribution can be 
made in good time for the holidays. There 
is certain to be a shortage of walnuts in 
Canada for the Christmas trade, in conse­
quence of the cancellation of orders for 
nearly a thousand boxes of “Marbots” be­
cause of the quality of this growth proving 
unsatisfactory.

RICE AND SPICES. ’
For rice the demand is dull as it expected 

to be just now. An occasional small order 
comes forward still and is filled at old prices. 
These re-appear in Prices Current. Spices 
are fairly active, especially cloves, but there 
is no alteration in any of the quotations.

SUGAR.
There is a very dull demand now, though 

a considerable quantity of sugar was shipped 
to the retail stores of the country on the first 
day of the month. This was ordered in the 
closing days of November, but its delivery 
was contracted for at the beginning of this 
week, to bring payment due at the end of a 
calendar month. That spell of brisker or­
ders was supposed to be owing to the expec­
tation of higher prices against which retail­
ers aimed to lay in their Christmas sugar, 
An advance in granulated has been one of 
the things looked for for sometime, but it 
has not yet come, 4% to 5c. remaining the 
quotations. Yellows are firmer, 3#c. being 
less frequently conceded now than it was a 
week ago. Most of the wholesalers hold out 
for 3Xc., with others quoting at 3.55c, as 
bottom price. The position of raw is unal­
tered in its firmness, if not rather intensified 
by the reduction of 100,000 tons which M. 
Licht has made in his estimate of the beet 
crop.

Willett & Gray’s New York weekly sugar 
statistical says : The stock of raw sugar in 
importers’ hands in the four ports is reduced 
to 7,897 tons, leaving but little chance for 
business, but refiners protected themselves 
against want by some purchases abroad 
some time ago, which have lately arrived. 
It is the wrong time of year to look for any

special improvement, except by reason of 
temporary short supplies, and dulness may 
be expected. Supplies will be increased by 
the beginning of cane grinding in Cuba 
early in December, and present prices are 
undoubtedly remunerative to the planters. 
At the same time, we repeat what we have 
previously noted, that the general condition 
of the sugar world is very favorable to a 
higher range of prices, and it is only a 
question of time when the circumstances will 
exert themselves favorably. Mr. Licht em­
phasizes this to-day by reducing his esti­
mates of the best crop by 100,000 tons, 
making the crop now 40,782 tons less than 
last year’s, and he reduces his estimate of 
the cane crop by 31,100 tons, making 75,000 
tons more than last year. Decreased pro­
duction and increasing consumption can

CLEMES BROS.
WE OFFER THIS WEEK :

Car Choice Ripe Florida Oranges. New 
Hallowee * G.M.” Dates. New Tarra­
gona Almonds. Choice Ripe Malaga 
and Messina Lemons. Also another 
lot Almeria Grapes.

PRICES RIGHT.

51 Front Street East,
TORONTO.

Phone 1766.

New Currants.
New Sultanas. 

New Valencias.
New Figs.

P. C. LARKIN & Co.,
WHOLESALE GROCERS,

25 FRONT ST. E.

N. B.—The old Standard Brand of 
HORSESHOE Canned Salmon still 
takes the lead, and affords the greatest satis­
faction to both dealer and consumer, and for 
uniform excellence in quality and weight 
has no equal.

EVERY CAN WARRANTED.

J. H. TODD & SON,
Victoria, B.C., Owners.

AGENTS, Stanway B . » ley. Toronto.
Agents for Ontario

" W. S. Goodhugh & Co., Montreal.
Grant, Horn & Bucknall, Winnipeg.
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PURE CONFECTIONERY,
FINEST BISCUITS.

Manufactured by

J. McLAUCHLAN & SONS,
OWEN SOUND, ONT.

HOW’S THIS FOR BIZ. :
Orders for 69 Gross Star Fire Lighter by 

mail alone in one day.
GROCERS send for sample and press opinions, 

of the fastest selling article of the day, BIG 
SELLER, BIG PROFIT

STAR MFG. CO., London.

$■I

Wholesale Fish Dealers,
Are now prepared to fill all orders for their

Celebrated Boneless Codfish
(from new fish)

packed in 5, 10, 25 and 40 lb. boxes, 2 lb 
blocks wrapped in waxed paper.

SEND FOR QUOTATIONS.

ST. JOHN, N.B. MONTREAL, P.Q.

TO GROCERS.

SIMCOE CANNING COY’S
Goods are warranted first-class.

"PTJSJrl THEM.

Order through vour wholesale 
House.

There is no other Blacking for sale in Canada equal to

P. G. FRENCH BLACKING.
If you have not already compared it with others, send to us for 

a sample—Try it—You will be convinced.
PURE GOLD MANUFACTURING CO.,

31 Front Street East, Toronto.

Todhunter, Mitchell & Co.
-----DIRECT IMPORTERS OF-----

HIGH GRADE COFFEES,
01* Government Java Arabian Mocha, Plantation Ceylon, Maracaibo

and Santos.
Orooere draw trade by •ailing their FAVORITE EXCELSIOR BLEND.

LI BOASTING BY PATENTED PROCESS. ; ; TORONTO,

GOLD
MEDAL

AWARDED

DELHI CANNING CO..
Jamaica Exhibition.

X X TE are still at the front and propose staying there, the high 
V V standard of excellence for which our goods are noted will 

be fully maintained this coming season. When purchasing Canned 
Goods keep in mind the Maple Leaf Brand prepared by the 
Delhi Canning Co. Every can is honestly filled and perfectly reli­
able. Our fruits are noted for their high syrups and natural flavors.

Delhi Fruit and Vegetable Co.,
FACTORIES : DELHI AND NIAGARA.

TO MERCHANTS.
My Special Teas :

Black Tea at 23 cents per pound.
Hyson Tea at 23 cents per pound.

Japan Tea at 23 cents per pound.
Assam Tea at 23 cents per pound.

Are excellent values to retail at 50 cents per pound. SEND FOR SAMPLES.
MY PRICE FOB.

Extra Granulated Sugar 4-83 per lb., being 17 cents per hundred 
less than the

COMBINATION.

JAMES LUMBERS,
■WHOLESALE GKROOHIIR,

TORONTO.
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Think on This.
Can you afford to let your neighbor get part 

of your trade ? Your neighbor keeps Surprise 
Soap; you don’t. Your customer wants it, and 
buys from him. It starts a trade with your cus­
tomer. It makes an opening for more businsss. 
He may get all that customer’s trade. You lose 
it. A box of “Surprise” might prevent the start.

SURPRISE Soap yields a good profit. 
People like it and want it.

The St. Croix Soap Mf’g Co.,
Branches : St. Stephen, N. B.

MONTREAL : 17 St. Nicholas St.
TORONTO : Wright & Copp, 40 Wellington St. East.

MARKETS—Ombaméi.

have but one result on prices, namely, a 
higher range during the coming 12 months. 
Local conditions may probably delay a 
movement, but it will be well for all sugar 
dealers, from the refiners to the retailers, to 
carry a good line of stock right along. Ad­
vantage was taken of the holiday week and 
a very quiet state of trade to reduce the price 
of refined sugar a fraction, possibly for its 
influence upon the raw market, but in view 
of what we have written about the condition 
and prospects of the raw sugar markets, it 
would seem advisable for dealers in refined 
to take advantage of all temporary reduc­
tions in prices made by refiners. While 
dulness may continue for awhile, as is usual 
at this season, the tendency of the refined 
market must eventually follow the raw mar­
ket upward

SYRUP AND MOLASSES.
Syrups are quiet and neglected. They are 

also easier. Sharp competition exists between 
the western and the eastern refineries,the Brit­
ish Columbia refinery being reported to have 
delivered syrups here at 2c. and a fraction 
less, though the freight is ic. per lb. more 
from Vancouver than from Montreal to this 
point. Jobbers are selling at 2ji to 3XC- 
Molasses is fairly active at 30 to 36c. for 
West Indian in barrels, and 38c for fancy 
Barbadoes.

The following is from a private letter re­
ceived in this city from New Orleans : 
“ From the present outlook we feel sure that 
the supply of open kettle molasses will be 
very limited, and can safely say that half the 
O.K.’s have now been marketed, and you will 
have to let your customers know that if they 
expect to get any quantity of kettles they 
will have to pay higher prices now. The 
crop is over 30 per cent, short, and many of 
the planters have put up vacuum pans this 
year (and others are selling their cane to the 
central factories) who formerly made kettle 
goods.”

TEAS.
The volume of tea sold this week shows 

some expansion in the demand from the pro­
portions of last week. As usual the tea that 
has benefited most by the improvement is 
Japan, though for blacks as well there has 
been a good demand. There are more 
Young Hysons on the market and prices 
have got to a lower starting-point by a cent,

grade at 16c. being now in stock. The 
extreme lowest points for Japans and blacks 
re respectively I2>4 and 14c.
The London Produce Market's Review 

says:—“There has been a considerable fall­
ing-off in the quantity of Indian tea brought 
forward, but the demand for all good grades 
remains steady, with a hardening tendency 
in some cases. Well-selected teas of any 
grade continue to meet with good competi­
tion, and have probably now touched the 
lowest point : they are in many cases cheaper 
than at any time last season. The excellent 
value offering, especially for really good 
liquoring sorts under is., is shown by the in­
creasing consumption, and although the ex­

ports from Calcutta will probably be 8,000,- 
000 lbs. more than last year, most of this in­
crease has already been disposed ol. At 
the public sales 39,369 packages were offered, 
against about 43,000 last week, of which 
3,500 were withdrawn. There was a good 
enquiry for all good medium and fine de­
scriptions at steady prices, while the finest 
sorts fetched firm rates. About 20,000 pack­
ages of Ceylon teas were offered at Tuesday’s 
sale, but the dealers showed little inclination 
to buy, except at lower prices, and a re­
duction of from ‘Xd. to '/id, was established 
in common to medium teas. A strong im­
petus has thus been imparted to the country 
demand, and most of the tea so:d has pro- 
ably already passed into the hands of country 
buyers. Good teas, however, continue to be 
enquired for at fully late rates, and for fine 
liquoring Pekoes at from lod. to is id. there 
has been increased competition. The quality 
of the teas shown has again been disappoint­
ing, and it is to be hoped it will improve.

NOTES
New California evaporated peaches are 

on the market to sell at 13 and 14c., and 
apricots at 14 to 15c.

Apple cider jelly is a new food product on 
the market. It is put up in wooden pails of 
14 lbs. each and sells wholesale at 8ji to 9c.

The “ Breadmakers’ Yeast ” Co. are put­
ting a 3c. package on the market to compete 
with Fleischman’s compressed package at the 
same price.

A reduction of Xe- in the quotations on 
starch is made in the lists of the Edwards- 
burg, the St. Lawrence, and the British

America Starch Companies in tnis week’s 
Prices Current. The cause is owing to the 
easier prices of corn.

Sloan & Crowther will move into their 
new premises on the corner of Scott and 
Front streets during the week between 
Christmas and New Year’s.

The general run of orange peel is going 
at 17 to 18c.; lemon at 16 to 18c., and citron 
at 24 to 25c., but C. & B.’s make this year 
has cost more, and 17 '/i to 19c. is asked for 
lemon, 18 to 20c. for orange, and 26 to 28c. 
for citron.

The New York Bulletin says : There has 
been a marked falling off latterly in the ex­
port of canned beef from this country to Great 
Britain. This we find is due to competition 
from the packing ’establishments recently 
started in South America under the manage­
ment of a former western packer.

The Empire says : The tight between the 
British Columbia and eastern refiners is 
giving Winnipeg cheap sugar and prevents 
Ontario and Quebec jobbers from doing any 
business there. Refiners are selling granu­
lated delivered in Winnipeg, freight paid, at 
$4.90. The freight is 65c on the gross, or 
say 70c. on the net weight, making the 
Winnipeg price $4.20 net. This is 30c. less 
than the refiners charge eastern houses1 
Though the Vancouver people sell at $4.90 
in Winnipeg they charge an advancing 
price as they get nearer home. For Portage 
la Prairie their price is reported to be 
$5.I2>< ; Brandon and Qu’Appelie, $5.25, 
and at the coast, $$.62%.

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS

gpçwflEï
GENERAL COMMISSION MERCHANTS.

*4 FRONT ST, EAST. TORONTO.

WE ARE BUYING

Evaporated
Apples

SEND SAMPLES
AND QUOTATIONS.
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ESTABLISHED 1841.

W. ! Schwartz and Sons,
Coffees,

Spices,
Mustard.

HALIFAX, N.S.
“ORIENT MILLS."

We respectfully Solicit a Trial Order of 
our goods

OFFERED
You simply on their own merits. No

SCHEME
To induce you to overstock or buy inferior 

goods. Your interests are ours

Satisfaction Guaranteed.

WM. HOOD & CO,

Robertson, Thompson & Co,
Commission Merchants,

FLORIDA ORANGES.

J Cleghorn & Son,
---------- OFFER-----------

Car Florida Russetts “all sizes” low 
* ” Brights “ choice. ”

The later car to arrive from the celebrated 
grove of D. H. Nortray, “ Orange Bend ” Florida.

A line that commands extra price on account 
of quality. Superior pack, reliability of marks.

If you are in want of something fancy send in 
your orders.

J. CLEGHORN & SON, 94 Yonge St.

J.F.YOUNG&CO.,
PRODUCE AND COMMISSION MERCHANTS

74 Front St. E., Toronto
Our business is Solely Commission. The onlu 

j)lan^whieh does justice to the Consignor
andle everything which the Country Store­

keeper has to send from home to sell. None of 
our own goods to sell in preference to yours when 
the market is good. Nothing between you and 
best price obtainable except a small commission.
Prompt Sales and Quick Returns.

We Furnish Egg Cases. Try Us.

T. W. CLARK & CO,
General Commission and Provision Mer­

chants and Wholesale Dealers in 
Dairy Products.

Consignments solicited and business transacted 
for Eastern Canada Merchants.

Established 1886.

VANCOUVER, B.C. '
References : Bank of British Columbia.

The Ontario Produce Co’y.
Produce Brokers and Commission Agents,

70 C0LB0RNE STREET, TORONTO,
Solicit consignments of the following :

Tub, Large and Pound Roll BUTTER.

POULTRY.
BEANS ONIONS APPLES

CHEESE.

T. G. Williamson & Co.,
COMMISSION MERCHANTS

TEAS, COFFEES, FRUITS, SUGARS, ETC;
42 Front Street East,

TORONTO, ONT.

GEO. C. THOMPSON. CHAS R KING.

THOMPSON & KING,
Consignees, Brokers, General Commission 

and Mercantile Agents,
51 Wharf Street, cor. Fort, Victoria, B.C.

Storage. Correspondence Solicited.

LAURENCE GIBB
Provision Merchant,

8S COL BORNE STREET, - TORONTO.

All kinds ol Hog Products handled. Also Butter, 
Cheese, Poultry, Tallow, Etc.

PATENT EGG CARRIERS SUPPLIED.

185 NOTRE DAME ST., EAST,
PO- BOX 615, WINNIPEG, MAN.

Consignments of country produce receive 
careful attention. Returns made promptly.

All kinds of produce handled. Consign­
ments solicited. Carriers supplied.

I >'

1.A

iiiiiiiiiiiiuiiiiiiiiii iBmiaiiimwiu.i i.:

WILLIAM RYAN,
PORK PACKER

70 and 72 FRONT ST. EAST. 
Toronto, Ont.

NEW CURING HAMS, 
BACON, PORK, 

NEW PURE LARD.

Hams, Breakfast 
and Roll Bacon,

New curing, now ready.
For Choice full flavor goods send us a 

Sample order.

Jas. Park & Son,
Toronto. Ontario.

Good Prices paid for Good Dairy Butter.

JAS. DICKSON & CO.,
26 WEST MARKET STREET,

Provision and Commission Merchants.
Eggs, Butter, Hams, Lard, Bacon, Cheese, Dried 

Apples, Finnan Haddies, Dried Cod Fish, bought 
or sold on commission. Agents for all lines of 
Canned Corned Beef. Egg Carriers supplied.

Reesor & Rogers,
Produce and Commission Merchants

Solicit consignments of Country Produce 
from Storekeepers.

71 Colborne St., Toronto.
Telephone 2891.

JNO. A. MOIR,
GENERAL AGEN-1.

Consignments Solicited.
SPECIALTIES : Canned Goods, Lined 

Apples, Evaporated Apples, Codfish.
Quotations and samples sent on applica­

tion. A trial solicited.
41 St. Francois Xavier Sts., Montreal.

McLAREN’S
Is Honest Goods and just 
the Thing on Which to 
make or Extend a Busi­
ness.

The Best Grocers Make 
a point of Keeping it al­
ways in Stock.
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MA RKBTS- Continuât.

PETROLEUM.
Prices stand as they were quoted last week 

and show no tendency towards movement 
one way or the other. The demand is very 
active for current consumption.

Petrolia crude $1.27 A per bbl. OilSprings 
crude $1.27# per bbl. The oil market is a 
little firmer this week, and we think the 
price of crude has touched bottom. It will 
not make any difference to the crude market 
what price refined oil is sold at. If refiners 
are foolish enough in their mad competition 
with one another to sell refined oil at a loss 
and at less than it can possibly be made for, 
the great law of supply and demand will 
regulate the price of the crude article, and 
producers need not fear the present action 
of refiners in trying to depreciate the value 
of crude oil, as the quantity produced is 
close to the actual amount required for the 
consumption of the country, and a little 
firmness on the part of the large producers 
would soon drive the price of crude to a 
dollar and a half a barrel, which is what the 
producers are entitled to receive this Christ­
mas as a reward for their untiring and 
energetic labors in the field.

BUTTER AND CHEESE.
Choice grades of butter are taken readily. 

The supply of these grades is still behind 
hand. Mediums abound. The receipts of 
large rolls are also liberal. Complaints are 
still general about the tnrnip flavor of these 
latter, ft is said that the taint could be 
avoided if feeding always followed close; after 
instead of before milking. It might be worth 
while for country merchants to make this 
suggestion to farmers, as the turnip flavor de­
preciates prices very much. Choice tubs are 
worth 17c. and from that up to 19c. for Very 
select packages. The latter figure is rather 
a fancy one and is seldom attained. Mediums 
run from 13 to 16c. Large rolls are 14 to 16c.

Cheese continues very firm at 10A to tic. 
An advance in England on Monday strength* 
ened the position of holders here. The de­
mand is fair.

COUNTRY PRODUCE.
Beans—There is some business being 

done in car lots at $1.20 to $1.30, and out of 
store at $1.40 to $1.50.

Dried Apples—There is very little to 
report in the way of trade, dulness prevail­
ing and prices being stationary. On spot 
they are 4 A to 5c. A car offered at 4>^c. but 
only 4c. was bid.

Evaporated Apples—Are steady at 7 
to 7>£c. for small quantities, and 6 to 6 Ac. 
for round lots. The market is well stocked.

EGOS—Fresh are unchanged ot 17 to 18c., 
and limed are dull at 14 A to 15c.

Game—Partridges are dull and easy at 
30c., rabbits at 25c. and venison in the car­
cass at 6c.

Hides—Green are quiet and weak, No. 1 
cows quoting at 4‘Ac., and steers' at sAc- 
Cured are 6c.

Honey—Extracted honey,7 to 10c. Sales 
are rather slow with a considerable quantity 
in view. First-class comb honey is very 
scarce and 16c. per lb. Dark grades are 
13c., with limited quantity in stock.

Onions -A moderate business is tran­
sacted at Ji-7S to $2.25.

POULTRY—Is easy and plentiful. Chick­
ens are 30 to 50c., ducks 50 to 70c. per pair, 
geese 5 to 6c.1 per lb., and turkeys 8 to 9c. 
Turkeys are hard to sell at these figures.

Potatoes—The range for cars is 43 to 
45 per bag, but this is at the moment nominal, 
neither buyers nor sellers being eager. Out 
of store lots are 50 to 55c.

Seeds—Alsike is beginning to arrive but 
not in large quantities. The price is steady 
at $5.50 to $6 for prime and $6.50 for extra. 

" Skins—Another advance on sheep skins 
of 5c. was made on Tuesday, when the price 
was put up to 90c. Calfskin» are 5 to 7c.

Wool—is very dull. The prices continue 
to be 18 to 19 >4 c., for fleeces.

DRESSED HOGS AND PROVISIONS.
Receipts of carcases are rather below the 

capacity of the demand, which has expand­
ed since the change in the weather. Weights 
are on the average more satisfactory, fewer 
hogs being turned over to the butchers on 
account of lightness. The range of prices is 
from $5 to $5.50 for hogs suitable for cutting 
up. On l uesday two cars of weights run­
ning from 125 to 250 lbs were bought to ar­
rive at $5.50 per cwt. All cured products 
are dull and are likely to remain so till spring.

Bacon—Is quiet at 7% to 8^c. for long 
clear, 10 to nc. for smoked backs, 10A to 
lie. for smoked bellies, and 8 to 9c. for 
rolls.

Hams—Are in moderate request at 11 to
11 Ac.

Lard—Pure is 9 A to 10Ac., and is plen­
tiful. Compound is dull at 8 A to 9c.

Barrel Pork—Little is doing and prices 
are easier at $13.75 to $14 for heavy mess, 
and $16 to $16.50 for short cut.

FISH AND OY'STERS.
The oyster market is easy at $1.25 per gal. 

Haddie are in abundance, but of poor quality, 
real good haddie being hard to procure ; the 
price is a little lower this week. Manitoba 
white fish are expected to be in the market 
next week and will sell at about 8c. Other 
prices are running much the same, but the 
demand is not very brisk.

SALT.
The trade in small quantities has been 

brisk, while nine carloads have been sold to 
the meat-packers who at this time of year 
require a great deal. Four carloads of 
common fine salt, have sold on the track 
for 80c ; 3 carloads bbls at $1.15 and 2 car­
loads coarse at 70c,

FRUITS.
Apples are steady at $1.50 to $2.50, a con­

siderable quantity of hard fruit being han­
dled. For cranberries the prices are un­
changed at $8.25 to $9 for choice dark, and 
$1.75 to $8.25 for light colored stock.

GREEN FRUIT.
A stronger demand for oranges is reported. 

Some very fine stock is now to be had. Ja- 
maicas are steady at $6.50 to $7. Floridas 
are easier at $2.75 to $3.25. A Liverpool 
cable quotes Valencia oranges cheaper, but 
they are still too high to import. The quan­
tity imported tor the Christmas trade this 
year will be exceedingly small in consequence 
ot high prices of Valencias, and the large 
supply and good quality of Floridas. Va­
lencias would cost $5.60 laid down here. 
Malaga le nons are unchanged at $3.50 to 
$4 per box, and $7.50 to $8 per chest Mes- 
sinas are $4.50 to $5. Malaga grapes are 
firmer and higher, $5.50 to $6 being this 
week’s prices for kegs, and $3 to $3.25 for 
half kegs. Pineapples are 15 to 20c.

DRY GOODS.
During the past week trade has become 

much firmer, cash is moving more freely, 
sorting up orders are numerous, and the 
prospects for a large spring trade are good. 
Certain capitalists who have a large control­
ling interest in the cotton industry have been 
negotiating for the inclusion in the combine 
of colored cottons, and there is a likelihood 
of their success. It this happens, colored 
cottons will advance slightly in price.

(Continued on pege IS.)

FLOUR AND FEED.

Toronto, Dec. 3, 1891.
The usual regular consumptive basis un­

derlies current trade, which is strong enough 
to keep up the ample competition among 
manufacturers. Prices are generally steady, 
little fluctuation taking place in anything 
since the close of last week. The question 
of selling flour on credit is still unsettled, 
but efforts are being made to restore the 
trade to a strictly cash basis. A deputation 
of millers left Toronto for Montreal on Wed­
nesday, with the object of establishing some 
arrangement for the discontinuance of the 
present state of the trade. The credit sys­
tem will also receive special attention at the 
coming general meeting of the Dominion 
Millers' Association, which will be held in 
this city on Tuesday next.

Flour—City millers’ and dealers’ prices 
are : Manitoba patents, $5.25 ; strong bak­
ers', $4.85 ; Ontario patents, $5 ; straight 
roller, $475. extra, $410 to $4.15 ; low 
grades, per bag, $1.25 to $1.75.

Car prices are : Toronto freights—Mani­
toba patents, $5.30 to $5.50 ; Manitoba 
strong bakers’, $4.90 to $5.10 ; Ontario pat­
ents, $4.50 to $5.10 ; straight roller, $4.25 to 
$4.35 ; extra, $4.1010 $4.15 ; low giades, per 
bag, $1.25 to $1.75.

Meal—Oatmeal is steady at $4.30 to 
$4.35 for standard and rolled. Cornmeal is 
quiet at $3.80 to $4.

Feed—Bran is quite scarce, selling at 
$13.50 to $14 in cars, and $14.50 in ton lots. 
Shorts is in good request at $14 to $16, ac­
cording to quantity and quality. Oats are 
in good demand at 35c., with no excitement 
in the market. Feeding grades of barley 
bring 42 to 43 Ac. outside, with 46c. paid for 
No. 3 extra.

Hay—Ths delivery is just slow enough to 
keep the demand in a healthy state of ac­
tivity. Good baled timothy brings $11.5010 
$12 on track.

Straw—Oat is steady at $6 to $6.50.
OTHER MARKETS.

Montteal, 2d Dec. 1891
Flour—The flour market is unchanged 

under a fair jobbing demand. The stocks in 
store is 698 barrels less than a week ago and 
9,502 barrels less than at the same time 
last year. Patent spring, new wheat, 
$5.00 to 5.50 ; Patent winter, $5 to $5.04 ; 
straight roller $4.75 to $4.85 ; Extra $4.40 to 
$4.55 ; Superfine $3.95 to $4.18; City strong 
bakers'$5.00 to $5.10; Strong bakers’ $4.75 
to $5.50.

Oatmeel—The oatmeal market is quiet 
and without new feature. Standard, per bag 
$2.10 to 2.20; Granulated, $2.10 to 2.20; 
Rolled $2.10 to $2.20.

St. John, N.B., Dec. 2, 1891.
Flour.—The market is unchanged. Some 

are holding large stocks and talk higher 
prices, though buyers seem inclined to take 
for immediate wants only. The prices are 
about as follows: Manitoba $6 to $6.10, On­
tario high grade $5.30 to $5.40, medium pat­
ent $5.10 to $5.25.

Meal.—With so little moving an idea can 
hardly be given about the market. Prices 
are unchanged, $3.10 to $3.20 being the pre­
sent quotations. The demand has fallen off 
very much for oatmeal, and stocks held are 
correspondingly light. Roller is quoted at 
$4.70 to $4.80, with Standard about 10c. 
less
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SPECIALTY.

- Stone Ground Flour -
No Frozen Wheat used.

Meals and Feed of all kinds.
Mention this Paper.

J. & R. ROBSON,
Brantford, Ont.

HARRY T. DEVINE & CO.,
FLOUR, FEED AND PRODUCE MERCHANTS.

Sole Agents for Vancouver, New West­
minster and District for LEITCH BROS.’ 
CELEBRATED OAK LAKE MAN1- 
TOBA FLOUR.

N. WENGER & BROS.,
AYTON. ONT.

- - MILLERS - -
(Hungarian Process)

CORTICELU
SPOOL SILKS & TWISTS, 

EMBROIDERIES & FANCY SILKS.
To satisfy and please your customers you 

must keep the best lines. “ CORTICELL1” 
has that reputation ; if you want to put in a 
line of these goods. Send for further infor­
mation and prices to

------------------------------------------------- ------------------------ ------- -

ST. JOHNS, P. Q.

HEALTH IS WEALTH.
Health seekers travel far 

h to mountains, lakes, seas 
and springs, but of all the 
famous waters to thoroughly 
dense the body of healtli-de- 
sfroying impur.ties,to make 

htlie joints supple and make 
* the muscles and frame firm, 
and cause one to feel fresh 
life trickling through the 
veins, give me St. Leon 
Mineral Water. — I. Bliss, 
Compton, P Q.

For particulars apply 
8t. Leon Mineral Water Co., Ltd.,

Head Office, 101V4 King St. W., Toronto. 
BRANCH—Tidy’s Flower Depot, 164 Yonge St.

City Office and Store : 130 Condova St. 
Wharves, No. 1 and 2 : False Creek, 

Westminster Avenue, 
VANCOTTVEE.B.C.

BRANDON ROLLER MILLS,
Brandon, Man

-------MANUFACTURERS OF!------

Hungarian, Patent, Strong Bakers

- FLOUR -
Also Oatmeal, Rolled Oats, Rolled Oatmeal 

Granulated and Standard.
Dealers in all kinds of grain and feed.

ALEXANDER, KELLY & CO Y,
PROPRIETORS.

Dominion Mills,
LONDON, ONT

HEADQUARTERS FOR

OATMEAL
CORNMEAL, POT BARLEY,

SPLIT PEAS, ROLLED WHEAT, 
AND ALL BREAKFAST CEREALS.

Write for Samples and Prices.
CARTLEY & THOMSON,

303 to 311 Talbot St.

FLOUR H,-h Patents, Bakers and Low Grades.
Split Peas, Pot Barley and Corn Meal.

VBX.
OATMEAL

Feed of all kinds. E. 0. TILLSON, TILSONBURC, ONT.

BRANDS =
KLEBER, MAY BLOSSOM.

AGENTS :
J. L. SMITH & SON, - Montreal. 

EPHRAIM ERR, - Halifax.

HOOD k CULLEN
Roller Millers.

Manufactured ‘'Hulgarian” System. 
Our brands are

Classic,
Anchor,

White Frost,
Challenge,

Diadem, 
Strong Bakers.

Heavy dealers in
Oats, Oatmeal, Beans, 

Peas. Middlings, Bran.
Quotations by wire.

Address, STRATFORD, ONT.

EMBRO
OATMEAL

MILLS.
D. R. ROSS, - - EMBRO, ONT.

A CHOICE QUALITY OP

Roller, Standard and Granulated

Oatmeal |
IN BARRELS, HALF BARRELS OR BACS.

Selected WHITE OATS only used. For price» 
of Oatmeal or Oathullsin Car-loads or less quan­
tities, write or wire, and will reply promptly. 
Can ship via Canadian Pacific or Grand Trunk 
Railways. Have new machinery for the manu­
facture of Rolled Wheat and Graham Flour and 
will be pleased to have orders

saw* l>

37174335
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MONTREAL MARKETS.

Montreal, Dec. 3, 1891.
The trade during the past week h is been 

extremely small in a wholesale way, in fact 
there was actually none except on odd job­
bing movements. In the course of a week 
or so more improvement should be noted, as 
dealers generally ought to be anticipating 
their holiday requirements. The general 
complaint now is that bad roads are inter­
fering with trade. Once the farmer can 
move about more business is anticipated.

SUGAR, ETC.
The raw sugar market continues very 

strong and there is a strong upward ten­
dency to prices, although no change has 
actually occurred yet, but holders all round 
are careless sellers at the moment. Yellows 
are nominally at 3X to 4Xc-i and granu­
lated 4XC-

Syrups are dull, the movement being slow 
in the Canadian product, which cannot com­
pete with the American goods that are on 
the market, and which are selling for X to 
'Ac. lower at a trifle over 2c. per lb., while 
Canadian refiners are asking 2>i to z'Ac.

There's no change in the molasses’ mar­
ket, but prices on Barbadoes are unsettled 
and they are hard to quote. The competi­
tion of the New Orleans stock, which is sell­
ing at 28 to 30c., is weakening holders, and 
there is no doubt that a substantial conces­
sion would be made to induce a sale. About 
37c. is a fair quotation.

TEAS.
Japan teas are selling fairly well, a few in­

voices of low grades leaving first hands this 
week at fair prices. Blacks keep quiet and 
dull.

COFFEES AND SPICES.
The strength ol the coffee market is un­

abated, and holders appear quite independ­
ent. Business in Rio has been done at 19 
to 21c., and the lower figure is a very inside 
one, while some Maracaibos and Jamaicas 
have left first hands at prices ranging from 
20 to 21c. and 19 to 20c. respectively.

Spices are quiet and unchanged, a small 
quantity of pepper changing hands during 
the week at tor'.

RICE.
The rice trade is quiet, the millers have 

filled all their orders, and the movement is 
small. We quote : Patna $4.50 to $5, Japan 
$4 25 to $4. so, standard $3.90, and off grades 
$3.50 in car lots.

DRIED FRUIT.
Staple lines of dried fruit are quiet and 

firm as far as currants are concerned, but 
raisins are ratner unsettled, in sympathy 
with the feeling in New York. We quote : 
Raisins 5X to S/<c. for firsts and 5 to 5XC. 
for seconds, and currants are firm under 
strong primary markets, and values are stiff 
at sXc in barrels, 5J<c. in half barrels, and 
5Xc. in cases.

NUTS.
Nuts are quiet and unchanged, Grenoble 

walnuts 14 to 15c., and Chili 9 to 10c. 
Tarragona almonds rule at 13 to 14c., and 
pecans 14 to 15c.

CANNED GOODS.
Trade in canned goods is flat, as dealers 

are well stocked up, and retailers do not 
seem anxious buyers at the moment. In 
fish there is nothing doing in a large way, 
and tomatoes are offering in the west at our 
quotation, $1.05 tc $1.10.

GREEN FRUIT.
There is an ordinary jobbing movement 

in green fruit, with no change in values. 
Malaga lemons are unchanged at 6 to 7c.

per chest, and new Messina stock has been 
offering at $3 to $3.50. Florida oranges 
move steadily at $2.50 to $3.50.

FISH.
Fish continues precisely as it was last 

week, that is, dull but firm. Stocks are 
small here, but no desire at all is shown by 
buyers to operate here. Values are firm, 
however.

PROVISIONS.
There is a fair trade reported in pork, 

western short cut having the preference at 
steady prices. Canada short cut is easier 
owing to the freer offerings and $16.25 *s 
about the outside figure to-day. Lard and 
smoked meats are quiet and neglected.

EtitiS.
There is a better enquiry for eggs at 15 to 

16c. Little if any held fresh stock is com­
ing forward, and as the Montreal limed is 
turning out very well holders have no diffi­
culty in getting these prices.

POULTRY.
Poultry is coming forward freely, but is 

meeting with a ready sale, and prices are 
steady. We quote : Turkeys, 9 to 10c. per. 
lb. ; chickens, 6 to 8c. per lb ; ducks, 8 to 
9c. per lb. ; geese, 6 to 7c, per lb. ; partridge 
40 to 45c. per brace for firsts, and 25 to 30c. 
per brace for seconds.

BUTTER.
The butter market is dull, owing to firm 

holders and slow buyers. The former say 
their butter is worth the price and that there 
is little of it, while the latter protest that 
their orders do not permit any such prices. 
It is a stand off, therefore. We quote:— 
Late-made creamery, 24 to 24 l-2c.; fine 
creamery, 23 to 23 I-2C.; finest Townships, 
19 to 20c.; finest Western, 16 to 17 1-2C.

CHEESE.
The market does not show any change, 

nor can it until business picks up. It is now 
purely a holders’ market, that is, the stock 
is concentrated in a few strong hands and 
is held for a price. Of course this is the 
other side of the story, but it fs more than 
likely that holders will have the best of it 
from now out, that is, in the ordinary course 
of events. It is nominally an 11c. market, 
and that is an inside figure if a buyer really 
means business. The cable to-day advanced 
to 55s. Finest fall makes, 11 to 00c ; 
Fine stock, 10X to io^ic.; Medium grades, 
10X to io%c. ; Cable, 55s. od.

GRAIN.
The grain market continues quiet and fea­

tureless. The stocks in store compared with 
those aweek ago show a decline of 5,969 
wheat, 252 corn, 10,652 rye, and an increase 
of 55,564 peas, 11,374 oats, 39,974 barley. 
Compared with a year ago there is an in­
crease of 162,034 wheat, 185,935 peas, 78,- 
331 oats, 195.957 barley, and a decrease of 
4,633 corn, 10,109 rye- We quote:—No. 2 
hard Manitoba, $1.03 to $1.04 ; No. 3, do., 
97c; No. 2 Northern, $1.04; peas, 75 to 76c. 
per 66 pounds in store, oats, 36c. per 34 
pounds in store, corn, 72c. duty paid ; 
feed barley, 48 to 50c. ; good malting do., 
60 to 62c.

ST. JOHN. N. B., MARKETS.

ST. JOHN, N. B., Dec. 3.1891 
The sudden cold wave has had a tendency 

to lessen the volume of trade, though if it 
continues it will enable farmers to get to 
market their produce more readily than 
lately, as the roads have been very heavy. 
T rade this week has not been up to expec­
tations. nor is much improvement looked for 
in the immediate future.

Sugar—A good steady demand with 
prices unchanged. Granulated is quoted 
4X to 4Xc., yellows at 5% to 3Mc., Paris 
lumps 6% 10 6Xc.

Syrups and Molasses—Ate going off 
very slowly and only in a jobbing way.

COUNTRY PRODUCE.
Butter—The market has been better sup­

plied lately, both as to quality and quantity, 
and ready sale is found for all good that 
offers at 17 to 19c.

Cheese—Stocks are getting small and the 
price has advanced, with good prospects for 
still higher prices. Quotations are 10X to 
loge.

Eggs—Are without change either as to 
quantity offering or price.

Potatoes—Shipments have dropped off 
very much lately, and prices are at $1.20 to 
*'-35-

Beans—Are $1.70 to $1.85, peas $1.40 to 
$i 65, split peas $4 to $4.25, barley pot $3.95 
to $4.15. Beef per barrel $1475 to $15. 
Pork, clear mess, $17 to $17.25.

Traveller wants Sitnation.
tl/ANTED—A SITUATION AS TRA 
* » veller for Provision House for New 

Brunswick and Nova Scotia. Apply care J, 
this office.

A. H. Badoebow. Alex. H. Dixon.

The Badgerow, Dixon Bonded Vinegar
Manufacturing Co.,
79 and 81 Jarvis St., Toronto

Highest award. Toronto Exhibition.

TRY

KOH-I-NOOR TEA
Best in the World.

Sold only by

T. B. Escott & Co.,
London, Ont.

Importers of Teas
--------AND--------

Wholesale Grocers.

LONDON, ONT.
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Wholesale Grocers,
36 Yonge Street,

TORONTO.

- FLATS -
In stock fresh “Clover Leaf" Salmon 

and “ Clover Leaf’’ Lobsters, in flai tins, 
containing the finest parts of the fish.

Be particular to look lor the word “CLO­
VER LEAF” on every label.

Sloan k Crowther
WHOLESALE GROCERS, 

59, 6 1 and 63 Front St. E., 
TORONTO.

STUART,HARVEY& CO.
IMPORTERS AND

WHOLESALE GROCERS
A Large and Well-Assorted Stock of

Teas, Sugars and General Groceries
NOW IN STORE :

New Muscatels,
“ London Layers,
“ Connoisseur Clusters,
“ Valencia Shelled Almonds,
“ Sultanas.

HAMILTON, ONT.

To the Trade.
NEW ARRIVAI. OF

NEW SULTANA RAISINS 
NEW LONDON LAYER RAISINS. 
NEW IMPERIAL CABINET do 
NEW CONNOISSEUR CLUSTER

RAISINS.
NEW CURRANTS IN BARRELS. 
NEW CURRANTS IN % BARRELS.
Write for quotations. Specialty of Sugars.

N. QUINTAL & FILS,
WHOLESALE GROCERS,

274 St. Paul Street, 
MONTREAL.

BALFOUR & DO.,
IMPORTERS OF TEAS

-------AND-------

WHOLESALE GROCERS,
HAMILTON.

WESTERN ONTARIO AGENTS FOB

Cherry’s Irish Mustard, X.D.S.F.
This is superior to any other grade in the 

market. Try it.

CEYLON TEAS.
THE CELEBRATED

COFFEE
Ex. S. S. Phidias.

WARREN BROS. & BOOMER,
35 and 37 Front St. East,

TORONTO, ONT.

JUST ARRIVED !
Consignment finest Mocha 

Coffee.

Write for Samples and Quotations.

SMITH k KEIGHLEY
WHOLESALE GROCERS,

9 Front St. E., Toronto

EDWARD
ADAMS & CO.

ESTABLISHED 1846.

Wholesale Grocers and Importers el
TEAS,

SUGARS,
COFFEES,

TOBACCOS.
9S$ 97 DnndasSt., London, Ont.

Thos.KINNEAR&Co
Wholesale Grocers and Importers of 
TEAS,

SUGARS,
COFFEES,

AGENTS FOR

Cherry's Irish Mustard, X.D.S.F.
This is superior to any other grade in the 

market.. Try it.

47 Front St. E„ - TORONTO,

is packed expressly for

J. W. LANG k CO.,
Wholesale Grocers, Toronto.

3ST lEW

----- AND-----

NEW FRUITS
(NOW IN STORE.)

PERKINS, iNCE & Co­
ni and 43 Front St., Toronto.

J. F. BUY. HUGH IIL A IN.

Pr
New Prepared

BOSNIA.
Dues “le sphinx”

BRAND.
Cases, 55 lbs.

Eby, Blain & Co.,
Wholesale Grocers,

fRONaooTT era. TORONTO.
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WAN’ DO ALL ZE WORK HIMSELF.

Quebec, Nov. 29, 1891. 
Canadian Grocer,

M. L’EDITEUR,—I haf read your admir­
able article en las’ week edition apout cer­
tain man wat keep large store an’ wan’ do 
all ze work himself wenn he haf engagee 
menny clerk capable ol doing eet tout de 
meme, an' sometime much petter. En notre 
ville ees wan man who ees wat you call un 
prototype, n’est ce pas correctment ? He 
geeve crder a’ son manager who pull, (no 
zat ees not zee word, draw, oui, draw; large 
salair to do certain work, an' wenn he—zat 
ees ze manager—haP atten’ to eet and mak’ 
eet tout bien, l’employer he wan’ do him 
work ofer again. Parbleu ! eet mak' man­
ager ver1 angry an’ upset all ze work An’ 
ze boss he link he do lot work, mais— le 
pauvre homme he like ostrich wat sleek 
head in sand an’ mak' beleeve to himself he 
not pe seen. L' employer sleek head een 
all ze work an’ link he do all himself.

M. L’ editeur, your article was ver good, 
an’ eef our bosses read an’ link ofer eet zay 
weel not try meex up beezness, an’ use their 
time an’ talk to their customer, day mak' 
ver’ much more l’argent an’ geeve les man­
agers chance, an’ peside, all les employees 
work more satisfac’ry.

Votre ami,
Baptiste Vaudreuil.

ADVERTISING VS. TRAVELLING 
SALESMEN—SOME JUDICIOUS 

HINTS FROM AN EXPERT 
ADVERTISER.

Chas. E. Bonnell, Chicago, writes to the 
American Artisan under date of Nov. 17 :— 

1 note in your issue of the 14th inst. an ex­
tract from a letter in which a comparison is 
made between verbal and newspaper adver­
tising, one ol your correspondents claiming 
that $1 in verbal, or, we presume, travelling 
salesmen, produces better results than $5 in 
newspaper advertising. I am disposed to 
take issue with your correspondent. 
Of course the circumstances have much 
to do with results. If the advertiser has an 
article of only local interest, if his trade is 
confined to local trade, then, perhaps, his 
premise is coriect ; but given an article 
on which there is no territorial limit, an 
article of merit, then I speak from expe­
rience when I say that he is wrong. Judging
from his language—“ the-----was tried as
an experiment lately but did not get there ” 
—he tried some journal for a few issues, and, 
perhaps, for a year orders which he could

trace to the journal containing his “ad.” did 
not loom as he perhaps thought they should, 
hence “ advertising is a failure.” Having put 
in the largest half of my few years as an ad­
vertiser to a greater or less extent, and 
much of that time having unbounded faith in 
advertising and but little money to back it 
with, I found it necessary to give it much 
more thought and care than do some firms 
who spend a fortune annually. 1 not only 
watch my own “ads,” but 1 watch others. 
I read trade papers and my conclusion 
is that a large percentage of the money spent 
for advertising is wasted, even with merito­
rious articles and good mediums. Large 
advertisers are beginning to realize the 
value of this branch of their business and 
are employing high-priced men to manage 
it, but in a majority of cases when the 
amount spent is from $2,000 to $5,000 per 
annum the advertising is in the hands of 
perhaps the busiest member of the firm. In 
the beginning of the year after profits have 
been figured a stipulated sum is set aside for 
newspaper advertising, the size of advertise­
ment is determined upon, then the one in 
charge writes np the matter, devoting less 
time to it than he would to a business letter 
involving a $100 transaction, the composition 
is sent to the job printer to be put in type ; 
if all the words are spelled properly it is 
marked “O. K.” and a given number of 
electros ordered. Now the advertising man 
is equipped. Everything that comes along 
is patronized if the price is cheap, the main 
ooject being to get contracts to the amount 
of the appropriation. When that point is 
reached he heaves a sigh of relief, for now 
there will be no more bother with advertis­
ing or advertising men until the next year, 
These are the kind of people that usually 
think there is no benefit in advertising, but 
some competitor does it and they must do 
likewise. The writer does not wish to pose 
as an advertising expert, but having built up 
a business that affords at least three square 
meals a day, and solely by advertising, he 
feels that his views on the subject are not 
wholly theoretical. Of course I claim the 
advantage of having meritorious goods, for 
even liberal and profuse advertising can not 
perpetually “boom” disreputable produc­
tions.

And now for my hobbies : Use your best 
efforts to select only good journals which go 
to the trade you want to reach; a circulation 
of 5,000 with possible customers is better 
than 20,000 of whom only 20 are probable 
buyers; the best is always the cheapest al­
though it may cost most money. Always if 
possible take preferred space, that is, next to 
reading matter, or if the paper runs a de­
partment under which your article comes 
get next to that; this costs extra but it pays. 
A small “ad” in the right place is better 
than a big “ad” where it is hot so apt to be 
seen. Use striking head lines to attract at­
tention. Say as little as possible and yet 
make your “ad” tell the whole story. Don’t 
go on the principal that because you are 
an old house that everybody when they read 
your firm name knows all about you. There 
are lots ol people who never heard of you 
and do not know what you make or what its 
especial points are. Change copy ofien and 
change every month. Don't neglect the 
“news notes;”lots of people whom you want 
to reach read those that otherwise would 
never see your “ ad.” All trade papers are 
glad for any pointers given them for these 
items ; in fact, make it a part of your contract

that you are to have such mention. Lastly, 
but most important, stick to it ; it’s not as 
productive of immediate sales as traveling 
men, but when it does win it wins big. No 
better introduction can be given a traveling 
man than an “ ad ” in the best trade papeis, 
and if you employ both means don’t give the 
traveling man all the credit ; give each his 
due. It must not be inferred that the wri­
ter opposes the employment of salesmen ; I 
simply say that if the entire United States 
are to be covered it can be done much chea­
per and in the end with much better divi­
dends for the advertiser by judicious adver­
tising than by traveling men.

STEEL, HAYTER & CO.,
Importers of

INDIAN TEAS
Direct from their estates in Assam.

New Season’s Teas are now arriving.

PROPRIETORS OF THE WELL-KNOWN“ MONSOON " BRAND.
Samples and Quotations on application.
11 & 13 Front St. E. Toronto.

Calcutta and London Firm : Octavius Steel & Co. 
Telephone 2364.

TORONTO SALT WORKS,
128 Adelaide E., Toronto,

Sole Oily Agentsfor the "CanadaSalt Association1

Dealers in all kinds of Table, Dairy, Meat Cur­
ing, Barrel and Land Salts.

The ‘‘Acme” Table Salt (new process) will not 
get damp or hard.

Two Silver Medals, at Industrial Exhibition, 
Toronto, 1890, for our “Acme” Table Salt and 
our “StarBrand” Dairy Salt.

BALTIMORE
FRUIT

PUDDINE.

ELLIS & KEIGHLEY,

Agents,
TORONTO

New Season’s Pack

SNIDERS’ TOMATO CATSUP. 
“ “ SOUP.
“ CHILI SAUCE.

The finest goods in the Market to 
be had of Wholesale Grocers.

WRIGHT & CORF,
AGENTS,

TOIR-OTSTTO-
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Beware of Imitators.
See our new 5 cent package.

The biggest and best in the market.

BARM YEAST.
BARM YEAST MFC. CO.,

Be sure and ask your wholesale grocer for a 
dollar box of the big 5 cent package of

TELEPHONE 1920. 35 Wellington St. E., Toronto.

Baltimore
Fruit

Puddine.

'TRAD^'

Ellis & Keighley,
Agents,

TORONTO.

PICKLING VINEGAR.

Î, A. LYTLE & CO.,
Bonded Manufacturers,

124-128 RICHMOND ST. W„

TORONTO.

P. DOTY & SON,
(Successors to W. B. Chisholm)

MANUFACTURERS OF

-ülK

RV<-

The British Columbia Fruit Canning and 
Coffee Co’y, It’d. 

VANCOUVER, B.C.
Importers and Manufacturers of

COFFEES, SPICES, MUSTARDS.
CREAM TARTAR, BAKING POWDER, Ac., 
FLAVORING EXTRACTS,
CANDIED PEELS,
.TAMS, JELLIES, MARMALADES and 
CANNED FRUITS

Chivers* Carpet Soap
For cleansing and restoring carpets. Warranted 
to take out grease or ink, and restore the colors. 
Likewise in all woolen fabrics

Chivers’ Disinfectant Cloth Soap
Will clean all kinds of cloth, removing grease, 
ink, etc., restoring the colors like new. For price, 
etc., address

J. H. WALKER,
Alma, Ont.

TO THE TRADE
----- IN-----

Canned Goods.

B. R. Nelles,
GRIMSBY, ONT.

Packer and Preserver of the Cele­
brated BEAVER Brand Canned 
Goods, Evaporated Apples.

JAMS and JELLIES
IN OLASS AND PAILS.

Wholesale Only.
A. HAAZ Sc CO.,

Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cider
'V'ITsTZEGKA-IîS-

74 Bagot Street, - Kingston, Ont.

I, 2, 3 bushel grain and root baskets 
1, 2, 3 satchel lunch baskets.
1, 2, 3 clothes baskets.
I, 2, 3, 4 market baskets.
Butcher and Crockery baskets.
Fruit package of all descriptions.

For sale by all Woodenware Dealers.

We are making all arrangements for this 
season’s pack—and enlarging our factory 
considerably—Thanks for last season’s trade 
and soliciting this year's.

Faithfully yours,

ABSOLUTELY PURE

D. W. DOUGLAS,
St. Johns, P.QOakville, Ont.
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SALES MADE OR PENDING.

F. Forest & Co., general merchants, Joli- 
ette, Que, have sold out.

J. E. Graham, wholesale and retal grocer, 
Windsor, N. S., has sold out.

The Anglo-American Mfg. Co., wooden- 
ware makers, Whittenberg, N. S., have sold 
out.

Mr. W. A. Weir, grocer, South London, 
has sold his stock to Mr. George Deacon, 
who will take possession in a few days. 
DIFFICULTIES, ASSIGNMENTS,COMPROMISES.

J. A. Pelletier, grocer, Montreal, has as­
signed.

Michael Hayes, general merchant, Sheen- 
boro, Que., has assigned.

W. Kirton, grocer, Petrolea, Ont., has as­
signed to C. B. Armstrong.

John Hamilton, general merchant. New 
Glasgow, N.S., has assigned.

Martin Fils & Co., general merchants, 
Rimouski, Que., have assigned.

Demand of assignment has been made of 
J. A. Peltier, grocer, Montreal.

L. B. Methot, general merchant, Fraser- 
ville, Que., is offering to compromise.

Demand of assignment has been made 
upon Mrs. B. Beaudoin, Champlain, Que.

J. A. Mutter, dealer in groceries and 
fruits, Toronto, has assigned to John Mc­
Millan, Toronto.

W. R. Scott & Co., grocers and hardware 
dealers, Grand Valley, Ont., have called a 
meeting of their creditors.

A ST. JOHN’S VIEW OF THE BAIT 
QUESTION.

Commenting upon the export of 100,000 
quintals of cod fish to Canada, the St. John’s 
(Nfld.) Telegram says: “The truth is, by 
placing restriction on the sale of bait fishes 
to Canadian fishermen our Government 
have created a market at Halifax fcr vast 
quantities of Newfoundland cod fish,and to­
day the people of the colony are reaping the 
benefit of this new market. Had Canadians 
been permitted last spring to take free bait 
on our coasts their catch would have been 
much larger than it has turned out, and as 
a natural result Halifax would not now be 
in need of supplies from Newfoundland. 
Whether the course thus pursued by our 
Government will be successful in the end it 
may not seem easy to determine in the pres­
ent complicated condition of the fisheries in 
question, but certain it is that our fish trade 
has immensely benefited by the restriction in 
question. Furthermore, we have demon­
strated to all parties the fact that New­

foundland, and not Canada, as Sir. Charles 
Tupper would try to make it appear, really 
holds the key of the situation, inasmuch as 
the success of the Canadian fisheries, as well 
as those of France and the United States, 
mainly depend upon the bait fishes of this 
colony. The day is not far distant when we 
shall be in a position, through the instru­
mentality of our bait fishes, to dictate such 
terms of reciprocal commerce as shall be 
highly advantageous to all our colonial in­
terests. "

THE BUSINESS ‘‘DUMMY. ’’

The average business man, of to - day, 
says an exchange, has no spare time 
at all during business hours, and cannot 
afford to waste anv of his business time 
with callers who are not on strictly le­
gitimate business, and yet the President, 
or Manager, or Superintendent, of a great 
establishment, as the case may be, cannot 
afford to slight a great many callers with 
whom he really has no business to transact, 
but who are anxious to convince him that

BALTIMORE
FRUIT

PUDDINE.
ELLIS & KEIGHLEY,

AGENTS,

Toronto.

YOUR STOCK
Is not complete

without a full line of

Munn’s
Boneless

Codfish.
There is no nicer or choicer material packed 

anywhere.

Be sure and send your orders for this ECO­
NOMICAL and CONVENIENT article of food. 

Packed in 2 lb. bricks.
Assorted Boxes 5 lb., 10 lb., 20 lb. and 40 lbs.

We have also on hand
they have important business with the con­
cern he may represent. The persistency of 
some of these unwelcome callers is so great 
that they cannot be shaken off in the ordi­
nary way. A plan has been hit upon in 
some of the larger establishments, notably 
in the East, but which is gradually being 
adopted the country over, that promises to 
give the busy man the much desired relief. 
The plan referred to is to employ a repre­
sentative of the factory, store or other busi­
ness place, who is known to the inner circles, 
at least, as the “dummy.” The “dummy” 
must be a man of inviting presence, possess­
ing a certain amount of magnetism and with 
a resourcefulness that is not demanded of 
many managers of great establishments. It 
is the duty of the “ dummy ” to take charge 
of the “ bore, ” or other -aller, to whom the 
Manager does not care to give his time, but 
yet cannot afford to offend, and get rid of 
him He must do this in such a way that 
the caller will not know that he is being 
politely “bounced.” It is not definitely 
known who hit upon this highly Napoleonic 
scheme, but it is said to work to a charm. 
It is believed to have originated in a rail­
road office, where the General Manager 
found that if he referred the caller who really 
had no business that was legitimate, but 
who, in the majority of instances, wanted a 
pass or a cut rate, to his lieutenants, that he 
would have to employ a larger number of 
lieutenants, and that he therefore hit upon 
the “ dummy ” plan. 11 worked like a charm 
and promises to become a permanent insti­
tution. The “dummy” is well paid, and he 
earns every cent he gets for his services. 
He must, at all times, be smiling and suave, 
and must be capable of leading the caller to 
believe that his request is to be granted 
“ some day, ” but on what particular day the 
“dummy” is never prepared to say. As 
population increases and the wonderful 
ingenuity of man makes each succeeding 
age more rapid than the preceding one, the 
demand for the “dummy” will increase,and 
it is safe to say that eventually he will be­
come a part and parcel of the business con­
duct of every big establishment in the 
country.

Thick Codfish Steak,
packed in 100 lb. Boxes.

BUY THË" BEST.
STEWART MUNN & CO..

XI St. John St., Montreal.

Established 1849.

COLD, SILVER
—AMD—

BRONZE MEDALS
Keg. Trade Vark. 20 IStprlzeS.

MICHEL LEFEBVRE & CO Y
Manufacturers of

Lion—L—Brand
Pure Vinegars, Mixed Pickles, Jellies, Jams, 

Preserves.

Montreal, P.Q.

Fred jacket^
JCHEWiN CHtwmcl

GUM - GUM

. /O HEISELS <

Send for Price 
List of our vari­
ous brands of 
chewing gum.

C. T. HEISEL,
34$ 38 Lombard St. 

TORONTO.

t!oTo‘/v
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r-JoHNSTON'sFuilD BEEFFLOID BEEF 4
The Great 

Strength-giver
The most perfect form of Concentrated 

Nourishment.

Stimulating, Strengthening, Invigorating.

W. G. A. LAMBE & GO.,
Commission Merchants,

TORONTO.
Agents for

The St. Lawrence Sugar Ref’g Co., Montreal. 
The British America Starch Co., Brantford.

OYSTERS I OYSTERS I
W. Heyson’s Celebrated Baltimore daily 

by express. Write for quotations.
Jas, Dickson & Co., Agents,

86 W. Market St., Toronto. 
Finnan Haddie, Cod Fish,

Labrador Herrings, Ciscoes, &c.

HI t:r'y
SOMERVILLE’S 

PEARLEY j Mexican Fruit

TEETH. 1 CHEWINC GUM.
REINHARDT & CO.,

SALVADOR LAGER
IS THE VERY BEST.

TORONTO.

. . . . . . . . . . . . Paper and Egg Case Go,
Sole Manufacturers of Machine Made Egg Case 

Fillers. (Straw Board.)

We also make a first-class Wooden Case, and can 
therefore supply a complete Egg Case at the low­
est possible price. For prices and other informa­
tion, address the Mills. OAMPBBLLFORD. ONT

The Norton Manufacturing Go.,
E. P. Breckenridge,

Toledo, Pres.
Edwin Norton,

Chicago, Vice-Pres.

C. C. Warren,
New York, Seo.-Treas.

W. C. Breckenridge,
Manager.Resident-

MANUFÀCTURER8 OF

Ry Automatic Machinery.
FRUIT, PAINT, LARD, BAKING 

POWDER, FISH AND LOBSTER
CANS.

Capacity, fifty thousand cans per day.

Sole Agents in Canada for Norton Brothers
“ Solder Hemmed ” Caps.

Inquiries and Correspondence Solicited.

HAMILTON, - ONT.

J^ammothWorks^ 0.

Hull, êanIada.
TORONTO BRANCH : 29 Front St. West.

No good House can afford to be without them, while otherwise poorer houses are building up a trade by a good show of these 
wares. It is the only absolutely seamless. Though hard it is Elastic. Though impervious to hot or cold water it is not brittle. Lighter 
than Metal, Stronger than Wood. Heavier than any other Hollowware. Will not shrink, imparts no taste or flavor to its contents. 
Commends itself for general House and Farm use. Invaluable for Manufacturers, Brewers, Cotton Spinners, etc. Indispensible for 
Steamboat and Vessel use.

=© THE WARE OF THE PRESENT AND FUTURE. ©=

^7590963
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For reliable brands cut smoking and chewing 
Tobaccos use the following:
CUT SMOKING- :

OLD FLAG. 
GOLD FLAKE. 
HAND MADE.

FINE CUT CHEWING :
GOLDEN THREAD. GLOBE. 
VICTORIA. HIGH COURT. 
JERSEY LILY.

2SÆ-A-3SrTTFuA.OT"CrBBID

THE GLOBE TOBACCO WORKS CO., OF LONDON, Ltd.
THE CANADIAN GROCER PRICES CURRENT.

Toronto. Dec. S, 1890.
This list is corrected every Thurs­

day. The prices are solicited for 
publication, and are for such quali­
ties and quantities as are usually 
ordered by retail dealers on the 
usual terms of credit.

Goods in large lots and for prompt 
pay are generally obtainable at 
lower prices.

All quotations in this department 
are under the direct control of the 
Editor, and are not paid for or doc­
tored by any manufacturing or job­
bing house unless given under their 
name; the right being reserved to 
exclude such firms as ao not furnish 
reliable information.

BAKING POWDER.

§
IG

Cleveland’s Superioi 
Baking Powder in tin 
cans, per dozen net.
10 cent tins .......... 1 00
% lb. •*   1 50
6 oz. "   X ‘JO
% lb. "   2 80
12 oz. 
lib.
5 lbs.

4 25
5 50 

26 50

Dunn's No.1, in tins................... 2 00
“ “ 2, in tins.................... 76

Cook’s Gem, in 1 lb pkgs........... 81 75
44 “ 7 os ‘‘   85
•• “ 2 os "   40
•• “ 5 lb. tins.............. 65
“ 14 bulk, per lb— 12

Per dos.
Empire,6dozen 4 ozca s......... 80 75

“ 4 “ 8 “    1 15
44 2 41 16 “ ..........  2 00
44 % 44 5 lb cans.........  9 00
44 bulk, per lb..................... 16

COOK'S FRIEND.
(in Paper Packages.) Per do* 

Size 1, in 2 and 4 doz boxes ... 82 40
44 10, in 4 doz boxes.................. 2 1°
44 8, in 6 “   80
44 It, in 6 44   7C
44 3, in 4 11   46

Pound tins, 3 oz in case............  3 Of
12 oz tins, 3 oz in case.................. 8 4C
5 oz tins, 4 “   1 1C
5 lb tins, % “   14 0v
Ocean Wave, i* lb, 4 doz cases. 76 

44 % lb, 4 44 . 1 30
44 No. 1, 2 44 . 1 9C
44 1 lb, 8 44 . 8 2C

4 51b, % 44 . 9 60

white stab. per dos
4 oz tins, 3 doz in case 0 75
12 “ 2 doz in case 2 00
5 lb 44 * 44 9 00
5 oz glass jars, 2} doz

in case ........................ 1 10
10 oz glass jars, 2 doz

in case ........................ 2 00
Bulk, per lb ................. 0 16

BISCUITS.
TORONTO BISCUIT AND CONFEC­

TIONERY CO.

Abernethy ................................... 8|
Arrowroot ...................................  80 11
Butter ............................................ 0 6

“ 3 lbs .................................  0 80
Cabin ................................................ 0 74
Cottage.............................................. 0 8$
Digestive..........................................  0 10
Daisy Wafer................................... 0 16
Garioaldi............ ............................ 0 10
Gingerbread................................... 0 11
Ginger Nuts ................................ 0 10
Graham Wafer...............................  0 094
Lemon ............................................ 0 10
Milk....................................................  0 09
Nic Nac............................................. 0 12
Oyster ............................................ 0 06
People’s Mixed 10$
Pic Nic ............................................ 0 08
Prairie ............................................  0 08$
Rich Mixed...................................... 0 14
School Cake .................................. 0 11$
Soda ...............................................  0 06

“ 3 1b " .................. 0 20
Sultana ......................................... 0 11
Tea ................................................... 0 11
Tid Bits ..........................................  0 094
Variety.............................................  0 11
Village ............................................ 0 074
Wine .............................................. 0 06f

BLACKING.
Day & Martin’s, pints, perdoz 83 20

“ H 44 ................ 8 10
“ H 11 ...............  1 10

Spanish, No.8................................ 4 50
44 44 10 ................................ 9 00
JACQUAND FRENCH BLACKING.

No 8 ................................. per gross 2 30
No 8 .................................. “ 3 45
No 4 .................................. “ 4 60
No 5 .................................. 44 6 80

BLACK LEAD.
Reckitt’e Black Lead, per box... 1 16 

Each box contains either 1 gro., 1 
oz.; § gro., 2 oz.. or i gro., 4 oz.

TEL LIER, ROTHWELL A CO’S.
Royal Black Lead, per gross..... SI 80

F. F. DALLBY & CO.
Per gross.

Silver Star Stove Paste............... 9 00
Packed in fancy wood boxes, each 

box contains 3 doz.

BLUE.
Reckitt’s Pure Blue, per gross.. 8 10

TELLIBB, BOTHWELL A CO’8. 

Parisian Square Blue, per lb.. 13 to 14c 
CORN BROOMS. 

chas, bobckh & sons, per doz
X Carpet, 4 strings, net................  $3 60

44 4 4 4 4 4 ................  3 80
3 4 4 8 4 4 44   2 95
XXX Hurl4 4* “   8 90
IX 44 4 14 44 ................. 8 65
2X Parlor 4 44 44   2 60
3 44 3 44   8 85
4 44 3 t4 41 .................. 1 85
5 4 4 8 44 44   1 50
Warehouse4 4 4 44 ................  3 25
Ship 4 44 44   4 00
1 Cable 8 wire bands, net .......... 3 25
8 3 44 44 ...... 4 00

CANNED GOODS.

Per doz
Apples, 3’s............................  81 00 II 10

•v gallons................... 8 40 8 50
Blackberries, 8..................... 8 00 8 10
Blueberries, 8..................... 1 25 1 40
Beans, 8....... .................................... 1 00
Corn, 2’s.................................. 1 06 1 10

" Special Brands..........  1 30 8 10
Cherries, red pitted, 8’s... 8 85 8 40
Peas, 8’s.................................. I 10 1 16
Pears, Bartlett, 2’s....................... 8 00

44 Sugar, 8’s ........................... 1 70
Pineapple, Baltimore ...... 8 40 8 60

,r Bahama........... 8 90 3 00
Peaches, 8’s........................... 8 10 8 26

44 3’s.........   8 00 8 60
44 Pie, 8's ................. 1 60 1 65

Plums, Or Gages, 8’e.......... 1 76 8 00
44 Lombard.................  1 76 8 00
44 Damson Blue.......... 1 90 8 00

Pumpkins, 3’s..................... 0 90 1 00
44 gallons........... 8 00 8 86

Raspberries, 8’s..................... 8 85 8 40
Strawberries, choice 8’s.. 8 86 8 40
Succotash, 8’s..................... 1 60 1 66
Tomatoes, 8's....................... 1 06 1 10
Finnan baddies............................... 1 <0
Lobster, Clover Leaf.................... 2 96

44 Other brands ......  8 10 8 80
Mackerel................................ l 00 1 10
Salmon, Horseshoe, tails........... l 40

“ 41 flats........... 1 70
44 white..................... 1 10 1 86

Sardines Albert, %’s tine...........11%
11 „ 11, %’• “ ............. 18

Martiny, %’s 44 . 10 10% 
“ %’s 44 . 16,17

“ Other brands, 9£, 11,16,17
44 PfcC, %’stine.........88,86
44 44 %’s 44 .........  88, 86

Sardines Amer, %’s 44 ......... 64, 8
4 4 44 %'■ 44 ......... 8,11

JAMS AND JELLIES.
DELHI CANNING CO.

Jams assorted, extra Une, l’e ... 8 36 
Jellies, extra fine l’s.................... 8 26
TORONTO BISCUIT & CONFECTIONERY CO

Per lb
Jams, absolutely pure—apple ... 80 06

Family........................................... 0 07
Black and Red currant. Rasp­

berry, Strawberry, Peach
and Gooseberry per lb....... 0 18

Plum............................................... 0 10
Jellies—pure—all kinds............. 0 10

These goods are put up in 
glass jars and in 6, and 10 
lb. tins and 28 lb. pails. 

Marmalade—orange........................ 0 12

CANNED MEATS.
Oomp. Corn Beef 1 lb cans 81 60 81 66 

44 44 8 44 8 66 8 70
4 4 4 4 4 4 4 8 0 5 00
44 44 6 14 8 00 8 85
44 »4 14 44 17 60 18 60

Minced Collops, 8 lb cane......... 8 60
Roast Beef.........1 44   1 60

44   8 4 4 2 6 0 8 76
“ 4 4   4 76

Par Ox Tongue, 8% 44 88 60 8 76
Ox Tongue. ....8 44 7 86 8 00
Lunch Tongue . 1 44 • ••• 8 26

“ ..8 44 6 00 6 86
English Brawn. 1 44 8 76 8 80
Camb. Sausage. 1 44 .... 8 60

41 44 . 8 44 .... 4 00
Soups, assorted. 1 “ — 186

‘‘ 44 • . 8 44 __ 8 86
Soups k Boulli.. 8 44 — 1 80

4 44 . 6 44 .... 4 60
Potted Chicken, Turkey, or

Gamete os cans................................  1 60
Potted Ham, Tongue or Beef, 6

os cans ......................................... 1 36
Devilled Tongue or Ham, % lb

cans...................................................... 1 40
Devilled Chicken or Turkey,

% lb cans........................................... 8 86
Sandwich Ham or Tongue, %

lb cans................................................. 1 60
Ham, Chicken and Tongue, 4 

lb cane.............................. ...... 1 76
MINCE MEAT.

BBYANT, GIBSON A CO.’S—TORONTO .
Mince Meat. % gal glass jars, |9 60 
Ditto, 86 and 40 lb palls, per lb. 18%c 

j. h. wxthby’b—bt.catharineb. 
Condensed, per gross, net...........812 00

CHEWING GUM.
ADAMS A SONS.

To Retailers.
Tutti Frutti, 86 6c bare......................|i 90
Monte Cristo, new 180 “ ... 180

(with brilliant stone ring) 
Sappota, 150 44 ... 1 00

Cleveland’s
a superior quality that a customer gained is always retained.

Baking
Powder y*e*^s best profit to the grocer, and is of such
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Sweet Fern, 230 “ ... 0 75
Red Rose, 115 pieces ... 0 76
Magic Trick, 116 “ ... 0 76
Oolah " “ 116 “ ... 0 76
Puzzle Gum 115 " .... 0 76
Bo-Kay (new) 150 pieces ... 1 00 
Mexican Fruit, 86 5o. bare............ 1 80

O. T. HE I BEL.
To retailers per box 

Red Jacket, 115 pieces. 0 76
Royal Fruit, 86 5o. pkgs. 1 20
Digestive, 18u pieces. 0 80
Largest Heart 150 “ 1 00
Globe picture 160 “ 1 00

CHOCOLATES A COCOAS.
TODHÜNTBB, MITCHELL & OO.B.

Chocolate— Per lb.
French, M's—6 and 18 lbs . 0 30 
Caracoas, *4’s 6 and 18 lbs.. 0 35 
Premium, 4’s . .6 and 18 lbs... 0 30
Sante, M’s, 6 and 18 lbs....... 0 86
Diamond, M'«i 6 and 18 lbs . 0 84 
Sticks, gross boxes, each... 1 00 

Cocoa, Homoeopat’o.M’s, 8 & 14 lbs 30 
“ Peart “ “ “ 85
“ London Pearl 18 & 18 “ 88
“ Rock “ “ 30
“ Bulk, in bxs..............................18

BBNSDOBP’S ROYAL DUTCH COCOA.
14 lb. cans, per doa...................... $2 40
Vi........................   4 50
1........................   8 50

JOHN P. MOTT & CO.’S
R. 8. Mclndoe, Agent, Toronto.)

Mott's Broma................... per lb $0 30
Mott's Prepared Cocoa............  88
Mott's Homœopat'o CocoaOi») 38
Mott's Breakfast Cocoa..........  35
Mott’s Breakf. Cocoa(in tins) 40
Mott's No. 1 Chocolate............... 3G
Mott’s Breakfast Chocolate... 88
Mott's Caracas Chocolate.......  40
Mott's Diamond Chocolate,... 88 
Mott's French-Can. Chocolate 80 
Mott’s Navy or Cooking Choc. 26
Mott's Cocoa Nibbs.................... SO
Mott’s Cocoa Shells.................... 6
Mott’s Vanilla Chocolate stick 22&24
Mott’s Confec Chocolate.........88o- 40
Mott’s Sweet Choc. Liquors 81o—30

COWAN COCOA AND CHOCOLATE CO.
Cocoas—

Hygienic, 1, 4, V lb. boxes........... 70, 76
[oeland Moss Mlbin 18lbboxes 35 
Soluble (bulk) 15 & 30 lb bxs... 18, 80 
Soluble (tins) 6 lb and 12 lb— 80 
Cocoa Nibs, any quantity ... 30, 36 
Coroa Shells, any quantity... 06
Cocoa Essence................per dos 1 40

Chocolates—
Mexican, 14,ft in 10 lb bxs 30
Queen’s Dessert, 44 40
Vanills “ 35
Sweet Caracas “ 32
Chocolate Powder, 15,30 lb bxs 85
Chocolate Sticks, per gross .. 00
Pure Caracas (plain) ft, Vi lbs 40 
Royal Navy (sweet) “ 30
Confectioners’ in 10 lb cakes 80
Chocolate Creams, in 3 lb bxs 30 
Chocolate Parisien, in 6 lb bxs 80 

WALTER. BAKER & CO’S
Chocolate—

Pre’um No. 1. bxs. 18 & 25 lbs each 40 
Baker’s Vanilla in bxs 18 lbs each 58 
Oaraccas Sweet bxs 6 lbs each, 12

bxs in case..................... .................... 58
Eagle, sweet & spiced, bxs 12 lbs ^

Vanilla Tablets, 416 in box, 24 bxs 
in case, per box.............................. 8 65

Spanish Tablets, 100 in box, 12 bxs
In case.................................................8 00
German Sweet Chocolate- 

Grocers’ Style, in oases 18 boxes, 18
lbs each ............................................. 85

Grocers' Style, in oases 84 boxes, 6
lbs each ............................................. 85

48 Fingers to the lb., in oases 18 bxs
18 lbs each.......................................... 25

48 Fingers to the lb., in oases84 bxs
6 .bs each .......................................... 85
Cocoa-

Pure Prepared boxes, 12 lbs each 40 
Cracked, boxes, 20 lbs each, 1 lb

and assorted papers....................  38
Cracked, in bxs, 18 lbs., each, 4 lb.

papers.................................................. 38
Cracked, in bags, 6,10 & 25 lbs each 38
Cocoa and shells, 18s and 85s......... 30

Breakfast Cocoa-
In bxs, 6 & 18 lbs., each, 4 lb. tins 45 
In boxes, 18 lbs., each, 1 lb. tins, 

decorated canisters........................ 45

In boxes, 181bs., each, 1 lb.tins...... 40
GIBBON <fc GIBBON'S per lb

Sydney Gibson's Cocoa, 14»---- 0 30
Dr. Clarke’s Cocoa, 4’s and |’s,tins 0 45 
Soluble Cocoa bulk in boxes — 0 18 
Prepared do “ “ ... 0 88
Sydney Gibson’s Chocolate, Ma.

and Ms............................................. 0 30
Gibson’s Rock do 4s........ 0 88
Dr. Clarke’s do Ms. 0 30
Confectioners' Pure Chocolate

10 lb. blocks ................................. 0 30
Vanilla choc, sticks, per gross... 1 0C 

per doz
Gibson’s Ioina, |s. 2 doz. in case. 1 85
Gibson’s Ioina. lib 8 '• “ 8 85

Packed chocolate, white and pink 
assorted, or if required, any kind 
separate.

COFFEE.
gbbbn o. per lb

Mocha................................................30, 36
Old Government Java..............  87, 38
Rio ....................................................  19, 84
Plantation Ceylon....................... 89,31
Porto Rico............................................  84, 88
Guatemala............................................ 84, 86
Jamaica................................................. *2, 83
Maracaibo .   84, 8f
WHOLB ROASTED OR PURE GROUND.

ELLIS & KEIGHLEY'S.
o. per lb

Java......................................................... 33, 34
Java and Mocha ......................... 34,36
Plantation Ceylon............................... 85
Arabian Mocha.................................... 37
Santos....................................................  88, 86
English Breakfast............................ 16, 84
Royal Dandelion in 1 lb tins.........86

TODHÜNTBB, MITCHBLL & CO.’8
Excelsior Blend.................................. 33
Our Own “  31
Laguayra M .................................... 89
Mocha and Java................... 38, 33
Java, Standard..................................... 33

“ Old Government.. 30, 32
Arabian Mocha...................................  36
Santos ......................................................86

J. w. COWAN <fc CO. 
Standard Java in sealed tins,

85 and 50 lbs................................ 30
Standard Imperial in sealed

tins, 85 and 50 lbs..................... 38
Standard Blend in sealed tins,

85 and 50 lbs................................ 33
Ground, in tins, 5, 10, 15 and

85 lbs..............................................  80,80
Say's Parisien, in % and lb tins 80

EXTRACTS.
Dailey’s Fine Gold, No. 8, per do*. $0 75 

“ “ “ “ 1, 1* OB.... 1 85
" “ 1 8, 8 OB....... 1 75
" " '* 44 3, Sob.......  8 00

FIRE LIGHTER.
“Star” Fire Lighter, per gross. $1 70

FLUID BEEF. 
JOHNSTON’S, MONTREAL.

per doe
Oases, No. 1, 8 ob tins.......|8 75 93 00

‘ No. 8, 4 oz tins...... 4 50 5 00
“ No. 3, 8 ob tins....... 8 00 8 75
“ No. 4,1 lb tins......  18 60 14 85
“ No. 6, 8 lb tins......  85 00 87 00

FRUITS.
FOREIGN. o. per lb. 

Currants, Provincial, bbls... 51, 3 
“ 4 bbls 6, 64
“ cases tik 6Î

41 Filiatras, bbls  6, 6J
“ 44 4 bbls... 6V6,6M

14 cases .. 6M, 64
Patras, bbls......... 6%, 7

“ 14 4 bbls...... 7, 7V6
“ oases........ 7Î, 796

14 Vostizzas, cases. 7f, 94
44 4 cases 8V4,10

44 5-orown Excelsior
(oases)................... 94,10

44 4 case.... 9V6.9M
Dates, Persian, boxes, ...... 5J 6
Figs, Elemes, 14 ob., per box ... 9

10 lb boxes .................... 114 124
“ *Mb •• .................... 12 13

Seven-Crown.................. 164 17
Prunes, Bosnia,bags.............................
„ “ oases,..........  54 64
Raisins, Valencia, off stalk, 4 5

44 New, off stalk.........  53 6
Selected................................... 7| 6
Layers...................................... 84 !»

Paisins, Sultanas................... 9, 13
44 Eleme........................................
44 Malaga :

London layers ................  2 40 2 65
Loose muscatels ............. 2 30 2 50
Imperial cabinets ......... 2 90 3 00
Connoisseur clusters...... 3 75 3 80
Extra dessert '4   4 50 4 75

1 4 4 4 4 4 qrs. 1 25 1 SO
Royal clusters ........................... 5 00
Fancy Vega boxes............ 6 75 6 80
Black baskets.................... 3 80 4 00

" qrs............. 1 25 1 30
Blue 44   4 50 4 60
Fine Dehesas .................... 5 40 5 50

44 44 qrs .............  1 HO 1 90
Lemons, Malaga boxes...... 3 50 4 (0

44 chests ... 7 50 8 00
41 Messinas................ 4 50 5 00

Oranges, Jamaicas............ 6 50 7 00
14 Floridas................ 3 0 » 3 50

DOMESTIC
Apples, Dried, per lb .. 0 04 0 05

do Evaporated____ 0 06 0 974
L1CORICF.

YOUNG & BMYLIk'S LIST.
6 lb boxes, wood or paper, per lb 0 40 
Fancy bxs. (86 or 50 sticks), per

box.............................. 1 25 1 25
*• Ringed” 5 lb boxes, per lb. . 0 40
“Acme" Pellets,5 lb cans per can 2 00 

“ 44 Fancy boxes (80s)
per box.................. l 60

44 Acme ” Pellets, Fancy paper
boxes, per box (40s).............. 1 25

Tar Licorice and Tolu Wafers, 5
lb cans per can ........................... 2 (X)

Licorice Lozenges, 5 lb glass jars l 75 
44 5 lb cans. . 1 50

Purity” 1 ioorice, 200 sticks ... l 45 
„ . “ 100 44 . 0 724
Imitation Calabria, 5 lb bxs p lb 0 25

LARD.
•* FAIRBANKS” REFINED COMPOUND.

In Butter Tubs.............................. 0 O84
Fancy 44 ............................... 0 09
3-hoop pails ...................  0 09 0 094
601b. oases of 31b., 51b.,

and 10 lb. tins, per lb ...... 0 10
MUSTARD.

ELLIS & KEIGHLEY’S. Ots
Durham, Fine, in 4and41b tins

per lb....... ..................... 85
44 Fine, in 1 lb jars............ 82

Fine, in 4 lb jars.............. 70
11 Sup.,in bulk,per lb. 30

Superior,in bulk, per lb 80 
4 Fine, “ “ 15

OOLMAN’B AND KEEN’S
In 4 lb .jars........................................... 75
In 1 lb jars........................................... *5
D. S. F., in tins, per lb.................. 41

44 in 4 lb tins........................... 42
44 in V4 lb tins, per lb........... 44

D. F. in 4 lb tins, per lb.................. 26
6 t 44 44   28

. , , . . NUTS. per lb.
Almonds, Ivioa......................14 15

44 Tarragona............. 134 15
* rornigetta ............ 13 14

Almonds, Shelled Valencias 28 30
" Jordan. 40 45
44 Canary... 88 30

Brasil.... 12 18
Coooanuts, per 100.................... 6 00
Filberts, Sicily............................ n
Filberts, Oblong ...................  \\ 114
Peanuts,roasted ...................  12, 13

44 green ....................... 9 10
Walnuts, Grenoble ............  154 16

44 Bordeaux................ 10, 11
44 Naples, oases.........................
44 Marbots.....................  12 13
44 Chilis ....................... 18 13
VICK LES A SAUCES.

BRYANT, GIBSON <fc CO’S. TORONTO 
PICKLES.

John Bull, mixed, in bulk...... $0 45
44 Chow Pic’le, in bulk 0 50 
4 . m’xed & Chow Chow 190

44 Mixed & Chow-Chow pts 2 15 
Mixed & Chow-Chow qts 340 

44 44 44 16 g. 1 90
Horse Radish, bottles, per doz 8 25

SAUCES.
John Bull, kegs per gal.............. 1 85

44 4 pt. bottles, per doz.
44 4 pt. bottles, per doz

(according to quantity) 90c to 1 00 
Devonshire Relish, kegs p. gal 1 75 

4 Pt, bottles,
per doz.......................................... 1 85

Niagara Tomato, kegs, per gal 1 85 
_ " “ Reputed pints 125
Raspberry Vinegar, per doz__ 2 25
Raspberry Syrup and vinegar ... 8 26 
Terry'sCandied Peels. c. per peels

Lemon, 7 lb boxes...................
Orange, „ .............. ................
Citron „ ..............................

,er * perrin’s. per dos.
Worcester Sauce,4 pts... 93 60 $3 75 

44 pints 6 25 6 50 
LAZENBY & SONS.

Per doz
Pickles, all kinds, pints................ 3 25

“ 44 quarts ............. 6 00
Harvey Sauce- genuine—hlf. pts 3 25 
Mushroom Catsup 44 2 25
Anchovy Sauce 44 . •« 3 85

PRODUCE.
dairy. Per lb

Mutter,creamery, rolls 90 87 90 88 
4 4 44 tub... 0 85 0 86
44 dairy, tubs, choice 0 16 0 17

44 medium 0 18 0 15
“ low grades to com. 0 10 < 18

the key TO OUR SUCCESS.
We use the BEST MATERIALS for the production of the BEST GOODS.

We personally manage our business in every Department, from the Buying 10 the Shipping.
It you have not already had our goods send us a trial order. We know the quality of them will 

convince you and your customers of their superiority.
Our Sodas are without any doubt the best ever produced.
Our Sweet Goods for appearance and fine flavor sell themselves.

The Toronto Biscuit and Confectionery Co.,
7 Front St., E., Toronto,
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Butter, pound rolls..........

“ large rolls..............
“ store crocks —

Cheese....................................
COUNTRY

Eggs, fresh^per doz...........

Onions, per bnl...................
Potatoes.per bag .............
Hops, I89Ô crop.................

“ 1891 “ .................
Honey, extracted...........

“ section.................
PROVISIONS.

0 17 0 18 
0 14 0 16 
0 14 0 16 
0 10* 0 11

0 17 
0 14 
1 25 
1 75 
0 40 
0 11 
0 16 
0 08

0 18 
0 15
1 50
2 25 
0 50 
0 IS 
0 18 
0 10

0 12* 0 14

Bacon, long clear, p lb. 0 07 0 08*
Pork, mess, p. bbl......... 13 75 14 00

“ shortcut................. 16 00 16 50
Hams, smoked, per lb.... 0 11 0 11*

“ pickled ..................
Bellies .................................. 0 Ml 6 ii

0 083 0 09
0 10 0 11

Lard, Canadian, per lb 0 09» 0 10*
5 00 5 50

Tallow, refined, per lb 0 05 0 05*
“rough, 44 0 02

RICE, ETC. Per lb
Rice, Aracau ....................... 3j, 4c

44 Patna.......................... *1 si
" Japan .......................... 5, 6*
“ extra Burmah.......... ?}’ ii

Grand Duke.. ..................... g. n
Sago ........................................
Tapioca...................................

4X"ii

Per lb. 
SO 12*80 15 

10 15
20
20 
25

SPICES.
GROUND.

Pepper, black, pure........
“ fine to superior
“ white, pure —
“ fine to choice .

Ginger, Jamaica, pure.
“ African, “ .

Cassia, fine to pure —
Cloves, " “ ........
Allspice, choice to pure 
Cayenne, “ “
Nutmegs, “ “

Mixed Spice, choice to pure 
Cream of Tartar, fine to pure 

STARCH.
EDWARD8BURG STARCH CO.

MONTREAL.
No. 1 White, 4 lb cartoons............ 5c
Canada Laundry ............................. 4*

18
14
12 
30 
75 

1 00 
30 
25

25
27 
18 
25 
25 
15 
35 

1 20 
1 25 

35 
37

Limited, 
c. per lb.

Silver Gloss, crates, 6 1b. boxes... 6*
Silver Gloss, 1 lb chromos.........  6*
Satin, Starch 1 lb chromos............ 7
No 1 White, barrels & halves 4|
Benson’s Canada Prepared Corn 7*
Canada Corn ............................... 6*
Rice Starch, 1 lb................................. 8%

BRITISH AMERICA STARCH CO 
BRANTFORD.

1st quality white, 3 lb. cartoons,. 5
Lily White gloss, crates................. 6*
Brantford gloss, lib......................... 7
Lily White gloss, 1 lb chromo...... 6*
Canada Laundry, Boxes............... 4*
Pure Prepared corn ......................... 7*
Challenge Corn .................................
Rice Starch, fancy cartoons........ 8a

“ cubes............................. 7j
KING8FORD8 OSWEGO STARCH. 

Pure Starch—
40-lb boxes. 1, 2, and 4 lb. pack’g’s 8
36-lb boxes, 3 lb. packages......... 8
12-lb “   8*
38 to 45-lb boxes................................  8

Silver Gloss Starch—
40-lb ‘ 1,2 and 4 lb packages. 9
40-lb 44 * lb package................... 9*
40-lb * * “ ................. 10
40-lb “ assorted * and * lbs.... 9}
6-lb “ sliding covers............... 9*

38 to 45 lb boxes..................................  9
Oswego Corn Starch—for Puddings, 

Custards, etc.—
40 lb boxes, 1 lb packages............... 8*
20 “ “ ............... 8

BT. LAWRENCE STARCH CO.’S
Culinary Starches—

St. Lawrence corn starch.......... 7*
Durham corn starch..................... 6*

Laundry Starches—
No. 1, White, 4 lb. Cartons.......... 5

“ “ fibls ........................ 45
“ “ Kegs......................... 4ft

Canada Laundry............................. 4*
Ivory Gloss, six 6 lb. bozes, slid­

ing covers........................................ 6*
Ivory Gloss, fancy picture, 1 lb

packs................................................... 6*
Patent Starch, fancy picture, 1 

lb. cartons........................................ 7
SUGAR. c. per lb

Granulated,cane 15 bbls or over ... 4*
less than 15 bbls............ 5

“ beet, 15 bbls or over ... 48 
“ less than 15bbls .. 4}

Paris Lump,bbls and 100 lb. bxs ...
“ “ 50 lb. boxes.....................

Extra Ground, bbls............................
“ “ less than a bbl. ...

Powdered, bbls......................................
“ less than a bbl................

Extra bright refined................... 4
ellow ................................  4

70c
70c
80c
70c
41c

Bright Yell 
Medium

Raw

8
3
34

Gold Flake. 1-5,6 lb boxes.......
“ “ *. »
“ 44 1-10,5

i fancy tins
“ “ i “ glass jars.

Hand Made 1-5, 6 lb boxes  65c
" “ ft 6 “ ..........68c
44 “ 1 fancy tins.............. 68c
“ ft . “ -  40C
“ “ 1 glass Jars............... 75c
GRANULATED SMOKING TOBACCO;

Uncle Tom, 1-5, 61b boxes.............  45c
‘ 44 1-10,6 lb “ .............45c

LONG OUT SMOKING TOBACCO.
Wig Wag, %, 6 lb boxes .................41c

“ 1-5, 6 lb “ .................. 43c
44 110,61b 44 .................. 45c

SYRUPS AND MOLASSES.
syrups. Per lb.

bbls. * bbls
D........................................................... 2 “*
M .......................................................... 9
B.............................:............................. 2

E.V.B 2 2} FINE CUT CHEWING TOBACCO.
E. Superior...................................... 2 3 Golden Thread, 5 A 10 lb pails........  96c
XX..........................................................  2, 3 Globe, - “   90c
XXX................................   3 3* Victoria, - - “ “  75c

molasses. Per gal. High Court, - 44 4 4   70c
Trinidad,in puncheons .... 0 35 0 36 Jersey Lilly, - 44 44 ........  65c

“ bbls ...................... 0 38 0 40 Golden Thread, 1-16 “ Foil in * gro.
“ * bbls.................... 0 40 0 42 boxes, per gross..............................  9 05

New Orleans, in bbls.............  0 45 0 50 Solace 44 1-16 “ Foil in * gro.
Porto Rico, hdds..................... 0 38 0 40 boxes, per gross.............................6 06

barrels................. 0 42
* barrels............. 0 44

0 45 
0 47 cigars—s. davis dk sons, Montreal.

Sizes. Per M
Madré E’ Hijo, LordLandsdowne$60 00

“ 44 Panetelas......................  60 00
41 “ Bouquet ................... 60 00

44 Perfectos................. 85 00
44 Longfellow......  85 00
44 Reina Victoria .... 80 00

44 44 Pins........................ .65 00
El Padre, Reina Victoria .............. 55 00

44 Reina Viet., Especial .. 50 00
44 Conchas de Regalia — 50 00
44 Bouquet.......................... 65 00

44 Pins.................................. 60 00
44 Longfellow ......................  80 00
44 Perfectos ..........................  80 00

Mungo, Nine........................................ 35 00
Cable, Conchas.................................... 30 00

Queens ....................................  29 00
Cigarettes, all Tobacco-

Cable ................................  7 00
El Padre............................................. 11 00
Mauricio............................................. 16 00

DOMINION CUT TOBACCO WORKS, MON­
TREAL.

cigarettes. Per M.

TOBACCO AND CIGARS.
British Consols, 4’s ; bright twist,

5*s ; Twin Gold Bar, 8's................... 67c
Ingots, rough and readv, 7’s............ 64
Laurel, 3’s .............................................. 57
Brier, 7*s................................................. 55
Index. 7’s ............................................... 50
Honeysuckle,7's..................................... 58
Napoleon, 8’s........................................... 54
Royal Arms, 12’s.................................. 55
Victoria, 12’s ........................................ 53
Brunette and Lovely, 12’s................... 60*
Prince of Wales, in caddies.............  51*

44 in 75 lb boxes___ 51
Bright Smoking Plug Myrtle, T &

B, 3*s...................................................... 60
Lily, 7’s.................................................... 66
Diamond Solace, 12’s......................... 60
Mvrtle Cut Smoking, 1 lb tins ____ 70
* lb pg, 6 lb boxes................................... 70

oz pg, 5 lb boxes................................  70
globe tobacco company.

CUT SMOKING TOBACCO.
Per lb ____________ _______

The Old Flag, H lb. in 5 lb. boxes. 70c Athlete................................................. $7 50
“ “ “ 1 lb. Fancy Tins— 70c Puritan................................................ 6 25
44 44 41 * 44 44 14 ....... 41c Sultana................................................ 5 75

CORN STARCH i
•*",^F0RD kSOhl

pSVVLGc

'/*///
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o« SALE BY ALL LEADING JOBBERS 10 CAHAOA

T.KIÏ1GSF0RD&S0M.
_______  OSWEGO. nx\
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The Goods are right”
— PUBLIC OPINION

For Cooking.ST, LAWRENCE 
CORN STARCH

ST. LAWRENCE 
IVORY GLOSS

For the Laundry

White Lead: Pure Ass’n guarantee 
round in oil

a{5 lb. irons..........................per lb 5K
No. 1......................................... • 5
No. 8 ........................................ “ 4*
No. 3 ...................................... •• 4

Price» current, continued—
Derby........................................................... 4 00
B. C. No. 1 ........................................... 4 00
Sweet Sixteen........................................ 3 50
The Holder .................................... 3 85
Hyde Park................................................. 10 50

cut tobaccos. per lb
Puritan, tenths, 5 lb. boxes......  74
Old Chum, ninths, 5 lb box........ 71
Old Virgin., 1-10 Ibpkg.. 10 lbbxs 02 
Gold Block, ninths, 5 lb boxes.. 73 

CIGARETTE TOBACCO.
B. c. N. 1,1-10, 5 lb boxes ........... 83
Puritan, 1-10.5 lb boxes.............  85
Athlete, per lb........................................  1 15
Hyde Park.................................................  10 50

SALT.
Bbl salt, car lots ............................ 1 1»
Coarse, car lots, F.O.B........................  0 70

“ small lota................. 0 85 0 00
Dairy, car lots, F O.B ................... 1 25

“ small lots.................................. 1 50
“ quarter-sacks ......... 0 45 0 50

Common, fine car lots ................. 0 80
“ small lots .........  0 95 1 00

Rock salt, per ton.................................... 15 00
Liverpool coarse................. 0 75 0 80

SOAP.
Ivory Bar, 1 lb. bars..........per lb 5à

Do. 8, 6-16 and 3 lb bars “ 5
Primrose,44 lb bars,wax W “ 44

" 1 “ “ " 4#
John A, cake, wax W. per doz 42 
Mayflower, cake, “ “ 42

Sapolio, l gross boïès .................. 3 25
“ per gross, net cash........  12 00

MORSE’S soaps. Per lb
Mikado (wrapped)................................ 0 044
Eclipse “   0 043
Stanley Bar ...................................... 0 04}
Defiance............................................  0 044
Toronto. 12 oz................ Per doz 0 50
Ruby, 10 oz ..................... “ 0 30
Monster, 8 oz.................. “ 0 24
Detroit, 14 oz.................. “ 0 48
Lily White..................... “ 0 90
Everyday........................ “ 0 80
Queen City, 14 oz.........  “ 0 72

Per box
Mottled in 5 box lots, 100 bars... 5 00 

“ ‘4 11 60 bars.. 3 00
Floater (boxes free)......................... 6 50
Electric .................................................  2 75
Hard Water Electric.......................  2 50
Royal Laundry ............................... 3 25
Octagon.................................................  4 00

Per doz
Royal Magnum ............................... 0 25

11 “ 25 doz per box. 0 20
Anchor, Assorted............................. 0 10

“ Castile................................. 0 50
Morse’s Assorted............................... 0 45
Morse’s Rose...................................... 0 45

“ Windsor............................  0 45
44 Castile................................... 0 45

Bouquet, paper and wood.......... 0 80
Prize Magnum, White Castile . 0 72

“ *• Honey................... 0 72
“ “ Glycerine.......... 0 72
11 “ Oatmeal............. 0 72

Per box
“ “ Honeysuckle ... 0 72

Sweet Briar ...................................... 0 85
Extra Perfume..................................  0 55
Old Brown Windsor Squares .. 0 30
White Lavender ............................... 1 00

White Castile Bars ....................... 0 85
White Oatmeal................................... 0 85
Persian Boquet, paper...................  2 50
Oriental.................................................  0 45
Pure Coeoanut, 3 doz. bxs, wood 0 40
Heliotrope, paper ........................... 1 50

Carnation............................................ 0 60
Rose Boquet .................................... 0 60
Cocoa Castile.................................... 0 40
Arcadian ............................................ 0 40
New Arcadian, per gross 4 25
Ocean Boquet.................................... 0 45
Barber’s Bar, per lb ..................... 0 25
Pure Bath ........................................ 1 00
Magnolia............................................ 1 20
Oatmeal...............................................  0 85
Unscented Glycerine ................. 0 90
Grey Oatmeal ................................  0 60
Plain Honey .................................... 0 70
Plain Glycerine ............................ 0 70
Plain Windsor................................  0 70
Fine Bouquet.................................... 1 00
Morse’s Toilet Balls.....................  0 90
Turkish Batli.................................... 0 60
Infants’ Delight............................. 1 20

WOODEN WARE, per doz
Pails,2 hoop, clear..........No. 1... $1 70

41 3 14 44 4‘ ... 1 90
Pails,2hoops,clear.........No. 2.. $1 60

" 3 “ “ .......... “ .. 1 80
44 3 “ painted... “ ... 1 80

Tubs, No.0.......................................... 9 50
“ 1......................................... 8 00
“ 2......................................... 7 00
“ 3........................................ 6 00

Washboards, Globe...........  #1 90 2 00
44 Water Witch........... 1 40
“ Northern Queen. 2 25
“ Planet........................ 1 70
" Waverly.................... 1 60
“ X X............................  1 50
“ X.................................. 1 30
“ Single Crescent.... 185
“ Double “ ... 2 75
'• Jubilee...................... 2 25
“ Glob Improved... 1 SiO
“ Quick and Easy ... 1 80
44 World ...................... 1 75
11 Rattler...................... 1 30

per case.
Matches, 5caselots Single eases

Parlor.............  1 70 #1 75
Telephone___ 3 90 4 00
Telegraph — 4 10 4 20
Safety................. 4 20 1 30
French...............  3 60 3 75
Railroad (10 gro. in case)

Single case and under 5 cs. #1 00 
5 cases and under 10 cases ... 3 90

Steamship (10 gro. in case)
Single case and under 5 cs. 3 80 
5 cases and under 10 cases ... 3 70

per doz.
Mops and Handles, comb. 1 25
Butter tubs .......................... #1 60 $3 20
Butter Bowls, crates ast’d 3 60

CLOTHES PINS.
5 gross, per box.................................... 0 75
4 gross, 44   0 85
6 gross, “   1 20

CHAH. BŒCKH & HONS, pet bOX
5 gross, single & 10 box lots 0 75 0 80
Star, 4 doz. in package................. 0 85

44 6 4 4 44   1 25
44 4 44 cotton bags ...... 0 90

INDURATED FIBRE WARE.
I pail, 6 qt.............................................  #4 00
Star Standard, 18 qt......................... 4 50
Milk, 14 qt............................................. 5 50
Round bottomed tire pail, 14 qt. 5 50
Tubs, No. 1 ........................................  15 50

44 8 ......................................... IS 85
41 3 ......................................... 11 00

Nests of 3.............................................  3 40
Keelers No. 1......................................  10 00

" a....................................... 9 00
44 3....................................... 8 00
4 4 ............................»...... 7 00

Milk pans.................................................. 3 25
Wash Basins, flat bottoms.......... 3 85

• 44 round “ .......... 3 50
Handy dish ......................................... 3 75
Water Closet Tanks ...................... 18 00

WASHING 
COMPOUND. 

Housekeeper’s Quick- 
Washing per case.

5c pkgs 100 in case ... 3 50 
10c 14 60 in case___ 4 00

durable pails and tubs

WM. CANE & SONS, MANUFACTURING CO 
NEWMARKET.

Per doz.
Steel hoops, painted and grain’d 2 20 
Brass hoops, oiled and varnish. 3 25
No 1 tubs.............................................. 9 50
No 2 44 .............................................. 8 50
No 3 44 .............................................. 7 50

YEAST.
barm mfq. co. per box

3 doz. 5c. packages, in boxes...... 1 00
3 doz. 10c. 44 44 ___ 195
11 “ 10c. and 3 doz. 5c. packages

in assorted boxes......................... 2 00

breadmaker’s

per box

5c packages, 36 in box 1 00 

2c 44 45 in box 0 50

Turpentine Selected packages, per
gal .........................................  0 55 0 56

Lin»eed Oil per gal, raw 0 58 0 59
Boiled, per gal...................  0 61 0*62

Castor Oil : Best per lb... 0 08# 0 09 
Glue : Common, per lb ... 0 10 0 11 

PETROLEUM.
F. O. B. Toronto.................  Imp. gal.

Canadian ........................... 0 lo #0 16
Caroon Safety.................. 0 17 0 18
Canadian Water White 0 20 0 22
Amer’n Prime White............. 0 23

44 Water White.. 0 24 0 25
Photogene......................... 0 27 0 00
DRUGS AND CHEMICALS.

“OUR NATIONAL FOODS.’
pkg. doz

Desiccated Wheat............. 4 lb. #2 25
“ Rolled Oats... 4 “ 2 25

Snow Flake Barley............ 3 “ 2 25
Desiccated Rolled Wheat. 3 “ 2 25
Buckwheat Flour, S. R... 5 44 2 25
Prepared Pea Flour.........  2# 44 8 00
Baravena Milk Food........1 “ 2 50
Patent Prepared Barley 1 “ 2 00
Patent Prepared Groats 1 “ 1 50
Gluten Flour...........................4 lb. 3 00
Farina, very choice............. IK lb. 1 40
HARDWARE, PAINTS AND 

OILS.
Cut Nails, from Toronto

10 dy. to 60 dy................................  2 20
8 dy. and 9 dy..................... 2 65 2 70
4 dy. to 7 dy ..................... 2 90 2 95
3 dy ................................C.P. 3 95 4 00
3 dy................................A. P 3 45 3 50

Horse Nails:
“C” 60 to 60 and 10 per cent, from 

list.
Horse Shoes :

From Toronto, per keg............. 3 50
Screws: Wood- 

Flat head iron 77,
Round
Flat head brass 75 p.i 
Round head brass 70 p.c.

Window Glass: [To find out what 
break any required size of pane comes 
under, add its length and breadth to-

f(ether. Thus in a 7x9 pane the 
ength and breadth come to 16 

inches; which shows it to be a first- 
break glass, i.e., not over 25 inches in 
the sum of its length and breadth.]
1st break (25 in and under).........  1 35
2nd “ (26 to 40 inches)............ 1 35
3rd 44 (41 to 50 “ )   3 30
4th 44 (51 to 60 “ )............. 3 50
5th 44 (61 to 70 14 )............. 4 00
Rope : Manilla .................. 0 12

Sisal ..................................  0 08
New Zealand................. 0 08

Axes : Per box, #6 to #12.
Shot : Canadian, dis. 7K per cent. 
Hinges: Heavy T and strap ...04} 05 

44 Screw, hook & strap. 03# 04#

Salpetre ..............................

VINEGAR.
A. HAAZ & CO

08 #0 03
06 0 07
02* 0 034
13 0 14
65 0 75
35 0 45
hi 0 124
30 0 31
Dll 0 08
16 0 17
13 0 14
15 0 17
10 0 13
18 0 20
16 0 17
50 6 00
35 0 45
08* 0 09
50 8 75
00 1 25
161

0 K
0 25

. 0 30

. 0 30
045

THE BADGEROW FALCONER VINEGAR CO
French Bordeau............. per gal 0 34
Tarragona ........................... " 0 38
Triple......................................... “ 0 30
Fruit Vinegar..................... 0 87
Pickling..................................... “ 0 28
XXX ..................................... 1 0 25
Extra XX ................................. •• 0 22
XX................................................ “ 0 20
X;:................................................ •* 0 16
Cider Vinegar.....................  0 16 bo 0 25
Honey Vinegar................................. 0 85

ad iron 77# p.c. dis 
44 41 72* p.c. dis.

ad brass 7o p.c. dis.

Eng. Malt Vinegar.......... 0 50 to 0 60
Bottled Malt Vinegar, qts.......... 8 00
Methylated Spirits.......... 8 00 to 8 85.

FISH.
Oysters, per gallon............. 1 25 ....

“ select;, per galion 1 65 1 75
Pickerel..................... per lb .... 0 06
Pike ......................  do ...... 0 06.
White fish.............................. ...... 0 08
Salmon Trout....................... 0 07 0 08
Lake herring......................... 1 75 3 00
Pickled and Salt Fish :

Labrador herring, p. bbl 5 50 ti 00
Shore herring ...... “ ...... 5 00
Salmon trout, per K bbl 4 25 4 50 

Dried Fish :
Codfish, per quintal.......... 5 25 5 75

44 cases ...................... 5 00 5 5Q
Boneless fish ......per lb ..... 0 04
Boneless cod................. “ 0 061 0 084

Smoked Fish : e 1
Finnan Haddies . .per lb 0 06# 0 06
Bloaters..............per box 1 00 2 25

^ herring..........  “ ...... 0 16

Haddock ...............per lb ..... 0 06
Cod............................. “ 0 074 0 06
B.C. salmon............ 41 .... 0 06



28 THE CANADIAN GROCER

T ZHZ E

ST, LAWRENCE SUGAR REFINING GO'S 
GRANULATED

AND YELLOWS
AND SYRUPS

ARE PURE.
: NO BIiUEING :

Material whatsoever is used in the manufacture of

THE CANADA SUGAR REFINING CO'Y [limited],
MONTREAL.

Offer for sale all grades of REFINED SUGARS and SYRUPS of the well-known

CERTIFICATES OF STRENGTH AND PURITY.
OFFICE OF THF PUBLIC ANALYST,

Montreal, September 9th, 1887.
To the Canada Sugar Refining CoMontreal :

Gentlemen,—I have personally taken samples from a large stock of 
your Granulated Sugar, “ REDPATH ” brand, and carefully tested them 
by the Polariscope, and I find these samples to be as near to absolute purity 
m can be obtained by any process of Sugar-Refining.

The test by the Polariscope showed in yesterday s yield 99*90 per cent, 
of Pure Cane Sugar, which may be considered commercially as absolutely
?VRS SUGAR.

JOHN BAKER EDWARDS, P.L.D., D.C.L., F.C.S.,
Public Analyst for the District of Montreal, and Professor of Chemistry.

CHEMICAL LABORATORY, Medical Faculty, McGill University.

Montreal, Septeml>er 9th, 1887.

To the Canada Sugar Refining Company :

Gentlemen,—I have taken and tested » vmple of your “EXTRA 
GRANULATED ” Sugar, and find that it yieMed 99*88 per cent, of Puts 
Sugar It is practically as pure and good a Sugar as can be manufactured.

Youra truly,

G. P. GIRDWOOD.
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PURE RÇM5K SALT
Cattle and Horses. 

TORONTO SAIT WORKS,
. I SB Adelaide Street East

le AgêntSIor ?MÛ*» MINING COMPANY.
v Write for Quotation» 

THE CANADA MEAT PACKING CO.,
MOTSTTBEAL,

BEEF AND PORK PACKERS,

Carers of the Celebrated C.M.P Brand of Smoked Meat, Sugar cared 
extra-flavored Hams and Bacon.

Compressed Corned Beef. Ox and Lunch Tongue. 
Pure Lard a Specialty.

WRIT! FOR QUOTATIONS.

.1 i HOW TO SELL GOODS
Send Ten Cents to the Grocer Publishing Co. for a copy of 

B. F. Cumming’s Prize Essay on “ How to Sell Goods.”

GROCER PUB. CO.,
6 Wellington St. W., Toronto.

TIRlA^riEXjIiZBIRS’ Gt-TTIZDZE!
J. BDWABD8.

LELAND
J. B. INBLEY.

HOTEL
florae» Besting» end Grenville Stieete, one block 

from Beilwey Stetion end Bteemikip dock.
Vancouver, B.C.

INBLEY fc EDWARDS, 
Proiprietorg.

THE SANITARIUM
BANFF, N.W.T.

Speeiel epertmente lor Invalid». Beth house» 
in oonnaetion end e lieff ol mele end femele at­
tendent». The best ol eooomodetlon for Travel­
er». Betes, «100 end SIM.

B. G. BRETT, J. HABTIB,
Medio el Director. Prop.

- The Alberta Hotel -
CALQABV, N.W.T.

Strictly flret-clees. Heedquertere lor Oommerolel 
Hen. Le»|e sample rooms.

H. A. PERLEY, Prop.

- Queen’s Hotel -
MOOSOMIN, N.W.T.

Newly built, newly lurnlehed,
Four Urge temple rooms.

WM. CLEVERLY, Prop.

The Hilliard House
RAT PORTAGE, ONT. ’

Strictly flret-cleae. The favorite commercial 
house along the line of O. P. B

LOUIS HILLIARD, Prop.

The Clarendon Hotel,
Winnipeg, Man.

RUTLEY & McCAFFREY Proprietors.

THE LELAND HOUSE,
Portage La Prairie, Man.

Beet temple rooms west ol Winnipeg. Strictlyflret-clees.

WM. NBVINS, Prop.

Queen’s Hotel,
WINNIPEG, MAN.

Flrst-elass In every respect.

Zee. O’Cokmob, Prop. PUD. Spbado, Mgr.

It Is well-knofrn
That successful Doctors read all the latest 
medical books and papers and go abroad 
occasionally to study. Successful lawyers 
read legal publications to learn the latest 
legal decisions and points constantly crop­
ping up. Teachers, clergymen, druggists, 
architects, all read the publication issued in 
the interests of their profession. They 
must do so to keep up with the times.

The same applies to grocers and general 
merchants. They must not only read the 
best papers published in their interests but 
must also watch the advertisements closely. 
There they learn the nse and fall in prices ; 
latest trade news and methods of buying, 
handling and selling goods, so that they 
may make the greatest profit. A doctor 
reads much that he already knows, so does 
a lawyer. So does a number of any of the 
other professions. So will a merchant. It 
is often the issue of the paper he misses that 
is worth dollars to him. His best and safest 
policy, therefore, is to subscribe for his 
trade paper.

The only exclusively grocery and general 
store paper is The Canadian Grocer 
issued weekly, subscription price $3.00 per 
year.

W. BOULTER & SONS,
PIOTON, ONT.

FACKBBB OF THE CELEBRATED

<
ÛC
tt

Canned Fruits and Vegetables.
Every esn has a Lion on the Label as Trade 

Mark and the words Bay ol Quinte canning fac­
tories. This Label is a guarantee to the con­
sumer that the quality is first-class. Ask your 
wholesale grocer for the Lion Brand; do not take 
any otker. The Wholesale Trade only supplied.

Bay of Quinte
Canning Factories.

Heed Office,
PICTON.

Branch,
DEMORE8TVILLE.

EVERY Header of this paper is a buyer, 
Therefore advertisers should see that 
their advertisements do not grew 

stale. Change them constantly, intro­
ducing new goods if you have them ; if 
not let us knew what you have iu season­
able articles. This is what buyers want

W U L '
iRY 8 
SOAP
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Commercial Travellers.
To any traveller who will send us one 

new subscriber for three months we will 
send all the back numbers of the paper con­
taining “ Drum Taps. ’’ A most entertain­
ing sketch of a week spent on the road by a 
well-known American Traveller.

ill CARBON!
UgyJCARBC

SAFETY.

Wîje'dçaJ iqDry^eeds
§frl£>uldj)vbscribe ie

It willK«p>eu inform c 
on all important questions
©/ H>c dy a[|cctm£ U^c 

u©©Drv Geodsand
tied trades.

THE DRY GOODS REVIEW, fôRÔNfc -
-the JBMcLEAN C9(iro) PUBLISHE RS. ®

THE CAIL BORDEN

Has maintained its high reputation for ABSOLUTE 
PURITY for over a QUARTER OF A CENTURY.

AS A FOOD FOR INFANTS IT HAS NO EQUAL
FOR SALE BT

Grocers and Druggists Everywhere

-STORAGE-
(ROND AND FREE)

Warehouse Receipts Issued.

THE SHEDDEN CO., Ltd.,
184 Front St. East,

TORONTO

> e*v s 
(SVTS F9RALL
IU.V8TKATIVE
$ ‘pvr.psses.

. , -I
Wood engraving
PHOTB ENGRAVING 

ZINC ENGRAVING 
HALF TONE 

_ WAX ENGRAVING I
-^^-DESICNING.'*'«

F RmtjDfcN __________ I]

LOOK
At the rare POSTERS printed 

from MW TYPE with 
BBIOHT INKS at the

BBEBT POSTEB
HOUSE OF THE

DOMINION

THE MAIL JOB 
PRINTING CO.

nupHon e«7
W. A. SHEPARD, KAVAOBB

LOWEST LIVING PRICES

I! lies lot Slain the Linn.
TELLIER, ROTHWELL & CO.

DO YOU WANT

Smoked Herring Codfish, Etc.
WRITE

H..W. NORTHRUP & CO.
South Wharf, Saint John, N. B.

Grand Pacific Hotel
KAMLOOPS, B.C.

ATHLETE, PURITAN, DERBY, SWEET SIXTEEN CIGARETTES

BLUE!
Is Stronger and More 

Economical
THAN ANY OTHER BLUE.

finnan Haddies, Canned. 
Sea Mackerel, Canned.

The leading hotel in the city. Sample rooms 
convenient to stores, provided for commercial

H. SMITH, Proprietor.

COUGH DROPS.
Every retailer should have them at this 

season of the year. Watson’s Cough Drops 
are the best in the world for the throat and 
chest ; for the voice unequalled. “ R. & T. 
W.” stamped on each drop. Write

R. & T. WATSON, TORONTO, 
for Prices, etc

Mention The Gboceb.

ESTABLISHED 1866.

To please your customers sell Martin’s 
Mount Forest Oatmeals.

Ordinary oatmeal is hard to digest be­
cause it is not boiled long enough.

By our New Process the meal is 
partly cooked and is easily digested.

If your wholesale grocer does not keep 
them write direct to

MARTIN BROS.,
Mount Forest, Ont.

Oats and Feed a Specialty.
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