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Let (m% put the profits
in your cash register
Let your people know you sell and recommend COCA-COLA-—“the most refreshing
drink in the world.”

COCA-COLA wins on its merits. Widespread consumer advertising is increasing an
already huge demand. You'll be asked for COCA-COL A.

Will you have it when they call?

WINNIPEG

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulaticns,
Copy of report will be sent on request to anyone interested.
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JAF‘A‘N FER

why more than half the tea consumed

in Canada is Japan Tea. Government
inspected — uncolored and un-
adulterated —a tea of real cup
quality.

“ Over our tea — qua{inv
the sotereign drin
pleasure cnd health.'

~—Brady.
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Japan Tea appeals in a particular
way to people who appreciate a tea
of unequalled flavor and goodness.

Produced in Japan—where tea adul-
teration is strictly prohibited—this
delicious tea is pure and customer-
pleasing in the extreme.

A display will convince you that there
is a real, worth-while demand for
Japan Tea. This demand is being
strengthened everywhere by our con-
tinuous and aggressive consumer
advertising.

Order a good supply now and be one
of the many dealers to reap the bene-
fits of this publicity.
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You can sell Borden’s to
every picnic party.

Delicious, Convenient Borden Milk Products
are indeed ideal for just such an occasion as that
pictured here.

Remind your customers frequently during the
vacation weeks of Borden suitability for every
outing trip where something good and delicious
is wanted quickly and conveniently.

DBordens

Milk Products can always be depended upon to
give your customers that unlimited satisfaction
so productive of increased sales and larger pro-

fits.

You know the six Borden favorites:

Eagle Brand Condensed Milk,
Reindeer Condensed Milk, Rein-
deer Coffee, Reindeer Cocoa, Bor-
den’s St. Charles Evaporated Milk,

and Borden’s Jersey Evaporated
Milk.

Keep JBordemd Displayed.
Borden Milk Co., Limited

“ Leaders of Quality"’

MONTREAL
Branch Office: No. 2 Arcade Bldg., Vancouver

If any advertisement interests you, tear it out mow and place with letters to be answered.
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Selling Avico Vinegar
will increase your
business

“Avico” is a pure spirit Vinegar of deliciously
piquant flavor.

It is just the kind of vinegar every good house-
wife likes to buy—the kind every good grocer can
safely recommend.

By handling and recommending a Vinegar of such
unimpeachable goodness you'll attract new trade
and retain the old.

And AVICO is not any cestlier.

‘Acme Vinegar Co., Ltd.

Matkers of Vinegars in Bond
WINNIPEG

This is the barley

—that, because of its purity, fresh-
ness and high quality has won the
endorsement of the highest Infant
Specialists.

BROOKS’ Baby Barley

Fast Seller. Good Profits. Satisfied Customers.

Order from your wholesaler.

Three Sizes
145 1b., per doz. - $§ 2.30
1 “ “ ‘“ =X 3.80
3% ‘“ ‘“ [ = 11.50

Agents for Canada:

Harold F. Ritchie
& Co., Limited

TORONTO
Made by BROOKS BARLEY CO., Boston, Mass.

H. J. LEWIS

of
THE ROBT. GILLESPIE CO.

WINNIPEG

Also The A. MACLURE CO.

is in the East to get in touch with
manufacturers wanting aggressive
representation in Western Canada.
This organization covers the
Prairie Provinces, calling on both
wholesale and retail trade, and is -
in position to give manufacturers
the best of representation. Mt.
Lewis’ address in Montreal is The
Windsor, and in Toronto The King
Edward Hotel. Get in touch with
him at once.

—a reputation won by giving
the housewives of Canada an
absolutely pure table salt, with
fine, even grain full of savour.
This is why

WAEER

is always in demand —and
why Grocers like to handle it.
It pleases every customer,

THE CANADIAN SALT CO., LIMITED

If any advertisement interests you, tear it out mow and place with letters to be answered.
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This
Strawbeny

Jam

1S

De Luxe

X Lo EnaLity

N ——

WAGSTAFFE'S

STRAWBERRY JAM

1918 PACK
| NOW READY FOR DELIVERY

If any advertisement interests you, tear it out nmow and place with letters to be answered.
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This Clerk is
saying—

“Yes, Madam, it’s an
excellent line.
Furnivall’s is always
good.”

FINE
FRUIT
J

PURE

This clerk knows Furnivall’s. He knows
that Furnivall quality will satisfy her no
matter how critical she may be and that the
memory of that quality will bring her to the
jam counter again and again for further sup-
plies of these jams of peerless quality.

If your employer stocks Furnivall’s
Fine Fruit Jams (and most good
grocers do) don’t miss a chance to
recommend them. It always pays to
boost quality and you do boost
quality—in overflowing measure—
when you recommend the jams with
the Furnivall label.

FURNIVALL-NEW, LIMITED

HAMILTON, CANADA

AGENTS :~—Ontario—MagLaren Imperial Cheese Co., Ltd., Toronto; H. J. Sykes, 736 Elgin St., Ottawa, Ont. Montreal -Geo, Hodge & Sons,
Limited. . St. Johm, N.B.—MacLaren Imperial Cheese Co. Halifax, N.S.—MacLaren Imperial Cheese Co. Sydney, N.8. - A. E. Sheppard.
Hamilton—R. M. Griffin Calgary, Alta.—MacLaren Imperial Cheese Co., Ltd. Edmonten, Aita. MacLaren Imperial Cheese Co., Ltd.
Saskatoon—The H. L. Perry Co., Ltd. Maniteba—~The H. L. Perry Co., Ltd., Winnipeg.

T

Se— ;
If any advertisement interests you, tear it out mow and place with letters to De answered.
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You do not need to be told, Mr.
Grocer, that thename CLARK'’S on

cannedgoods is a guarantee of quality.

This 1s the time of the year that
your customers want prepared

Keep a full line.

Let them know you stock
CLARK'S.

Have them try an assortment
and watch results.

QUALITY TELLS.

'W. CLARK, LTD. ,

), MONTREAL
a7 — e

CANADA FOOD BOARD LICENSE No. 14-216

If any advertisement interests you, tear it out mow an ace with letters to be answered.
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Fifty Subscriptions
from One Firm

HE International Business Machines Company, of which Mr. Frank E. Mutton is vice-
president and general manager, subscribed to 10 copies of THE FINANCIAL POST some
months ago—these copies to go to their travelling salesmen. Now
this company has increased the number of these subscriptions to 50 be-

cause the results of the experimental subscriptions have proved so sat-
isfactory.

Mr. Mutton explained that the object of putting THE POST in the hands
of the men of his company was to keep them intelligently acquainted with
general business conditions in Canada. He said he knew no better paper
than THE POST for the purpose. It would seem that his men have
responded fully to effort made to keep them well informed about Cana-
dian business affairs—so much so that the management have added 40
other men to the original 10 to receive THE POST.

FRANK E. MUTTON

When Mr. Mutton was with the National Cash Register Com- ness. And he taught the men associated with him as salesmen
pany as its Canadian manager, he was the king of all managers to know the point of view and requirements of the men they
in the matter of sales records. In this position he achieved a called on to sell machines to. :

big reputation built on solid achievements. He learned sales- As vice-president and general manager of the International
manship in a school where competition was of the hottest kind, Business Machines Company, Mr. Mutton is putting into opera-
and where the competitors were brilliant men. Giving Mr. tion an idea used by him in past days with brilliant results—
Mutton full credit for superior personal qualities and energy he is causing his salesmen to know the business and require-
of the most ardent kind, it is taking nothing away from him ments of their prospective customers. To establish points of
when it is said that not a little of his success was due to his contact swiftly and surely is one of the open secrets of sue-
intimate and sympathetic knowledge of the other man’s busi- cessful selling.

In the case of your solicitations of customers and desired customers, it is excellent strategy to
have your salesmen so well informed about business conditions generally, and about the inter-
ests of the men they canvass, that they will be able almost instantly to relate their proposals to
the interests of the buyer. When a salesman shows himself intimate with the interests or busi-
ness or objectives of the man whose order he wants, he is immensely strengthened as a sales-
man, and his percentage of successful canvasses goes steadily up.

Our definite suggestion to you is: Subscribe to THE POST yourself, and learn from its pages
how your salesmen or executives can draw power from this newspaper. Then, having acquired
the sought-for knowledge, subscribe to THE POST for each man in your service who can profit
you by knowing what is in THE POST each week. If Frank Mutton and other prominent
executives are making a success of THE POST as a salesman’s aid, it is reasonable to suppose
that other managers of salesmen and executives can likewise employ THE POST as a pro-
ducing agent. And so we ask you to sign and forward the coupon below.

Dept. C.G —143-153 University Ave.,
The MacLean Publishing Company, Limited, Toronto.

Send 3: THE FINANCIAL POST OF CANADA (weekly). Subscription price of $3 will
be remitted on receipt of invoice in the usual way. Have this copy sent to

..........................................................................
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DELICIOUS
POP CORN
CONFECTION

Sc (2for1s) Fort William and F.ast
10c West of Fort William

It is no longer possible to supply Krackley-Nut at the old
price (7 and 8 cents). Further advances and scarcity of the
raw materials make this change imperative.

The dealer’s profit is good and he gets a quick turn-over.
You can make attractive and effective selling displays with
Krackley-Nut. The red and green package cannot fail to
attract the eve. Display it liberally.

Your customers know the goodness of Krackley-Nut and
the extra pennies will not hinder them from buying.

Order yvour supply from your jobber now.

0-Pee-Chee Gum Co.

Limited
LovooN CANADA

Canada Food Board Confectioner’'s License No. 11-415.

If any advertisement interests you, tear it out mow and place with letters to be answered.
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FOOD SCARCITY

RECOMMEND BEAVER BRAND CANNED
FISH TO YOUR CUSTOMERS.

20-CENT LINES

CANNED CRAYFISH in 1-Ib Talls
CANNED CLAMS in 1-Ib Talls.

25-CENT LINES

CANNED MACKEREL in 1-1b Talls and Flats
CANNED CODFISH in 1-lb. Flats.

Your Jobber has BEAVER BRAND Goods. Ask him, or

write direct for samples and try them yourself.
CANADA F. B. LICENSE 14-89.

J. W. WINDSOR, LIMITED, MONTREAL

W}ii#emore.’s'
Shoe Polishes

Quality Variety

And Here’s the Paste

For a Big Seller

BOSTONIAN CREAM — The ideal cleaner
for kid dnd calf. You’ll need a good stock of
brown for brown glazed kid and mahogany calf
—also the cordo-tan for cordovan leather. Then
there’s the white BOSTONIAN for all colors of
glazed Russia calf, vici or dongola kid or patent
leather—also light and dark gray, and any other
color or shade.

RUSSET—2 Sizes BROWN-—2 Sizes

WHITE—2 Bizes

NOBBY BROWN PASTE—For all shades of
brown shoes. Once you put this paste in stock,
you'll be like everybody else who has ordered it
—you'll repeat on it.

For red or oxblood there’s the same size
package of PEERLESS OXBLOOD PASTE.

RED—2 Sizes BLACK—2 Bizes

Ask your Jobber's Salesman for Complete Catalogue with Prices, or write us at Boston, Mass., U.S.A.

1f any advertisement interests you, tear it out now and place with letters to be answered.
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LAST WINTER

eggs were scarce and dear, certainly too dear to be used in the baking of bread, biscuits, pies, cookies, ete.;
it is reasonable to assume that this winter EGGS will again be similarly prohibitive, therefore anticipate the
needs of your customers by arranging mow for your supplies of ’

“"KKOVAH” EGG SUBSTITUTE

Bread, cakes, etc., made

with KKOVAH Egg
Substitute are lighter and
more easily digested than
when made with eggs.

Sutcliffe & Bingham, Ltd.
Manchester, Eng.

Sole Distributors for the

KKOVAH Egg Substi- /| Dominion of Canada
tute has been manufac- > fi M‘c!“re&l-angley' Ltd-l
tured over a quarter of a WHEORIPOE: Farantos e

century.

1918 PACK

stle BI'Q

Scotch Cured
- Genuine - Q
Finnan Haddie

“THISTLE BRAND” HADDIE—packed only on St. Mary’s Bay from the finest
selected mature Haddock.

“THISTLE BRAND” HADDIE—packed in pound and half-pound tins only, full
weight guaranteed. :

<

License 6-227

A one-pound tin of “Thistle” Brand Haddie contains more proteids (flesh form-
ing matter) than one pound of best Beefsteak. Packed under Government in-
spection, in model factories, fresh from the Boats, as caught.

The Best Always the Best The Best Only

EVERY TIN GUARANTEED
Sole Agents: ARTHUR P. TIPPET & CO., Montreal

If any advertisement interests you, tear it out now and place with letters to be answered.
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The service department of The Canadian
Grocer will gladly assist manufacturers at
bome and abroad in making arrangements
with the firms in all parts of Canada whose i
announcements appear en this page. AHHEHY LT
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WESTERN PROVINCES

MANITOBA
SASKATCHEWAN

ALBERTA

Wholesale GGrocery Commission WESTERN ONTARIO

Brokers

H. P. PENNOCK & CO., Ltd.

Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting active and respon-
sible representation west of the Great Lakes. An. efficient selling organization, and an
old-established connection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now.

““Always On The Job'*

The H. L. Perry Co., 214-216 Princess St., Winnipeg

As your Selling Agents, we can make a big success of your Account.

STORAGE

DISTRIBUTING

FORWARDING

PUGSLEY, DINGMAN CO., LIMITED
JOHN TAYLOR & CO., LIMITED
ETC.. ETC.. ETC.

We represent some of the best manufacturers,
of whom the above are examples. We will
give your line the same attention,

F. D. COCKBURN CO.

MANUFACTURERS:
Do you require first class representation?
Write us. Satisfaction guaranteed.
GEO. W. GRIFFITHS & CO., LTD.

Manufacturers’ Agents and Commission
ers

The Canada Nut Co., Limited

“Specializing in Shelled Peanuts'’
Large stock always on hand

VANCOUVER, B.C.

402 Chamber of Commerce

WINNIPEG Winnipeg Manitoba

Sell your product to the West
through this House

Our long-established prestige is at your service. Our
men are keen; they cover the Western field constantly.
Nine of them do retail work exclusively. They’ll get you
quick results.

We will send you full particulars and any information at
our disposal. Write to-day to

SCOTT-BATHGATE CO., LTD.

149 Notre Dame Ave. E., WINNIPEG

o '.,,.._».-,‘._....,'...—1
by i {
¥ 1
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WAREHOUSING
DISTRIBUTING
STORAGE

CO. Ltd., Fort William, Out. CONFECTIONERY

Sk SPECIALTIES

Head Office and Warchouse, 181-183 Bannatyne

Ave. E., Winnipeg, Can.

WATSON&TRUESDALE Trackage | C. H. GRANT CO.

Whelesale Grocery Brokers and Manufacturers’ Agents. Storage wn.:...:. o B

Have live rnen doing detail work throughout our territory. M itob- mstrl_ nufacturers’ Agents
Saskatchew and A berta. They get the busi neu and c
for you. Write us, and we will explain our m.. 1206 M Arﬂl Bldg., Wlnnlm

We have the facilities for giviig manu-
acturers first-class service.

120 LOMBARD STREET - - WINNIPEG MANITOBA

Warehouse Space' To Rent

We have to rent in our Calgary warehouse two floors 50 x 110,
afid two floors in our Edmonton warehouse 50 x 120. These -
warehouses are located in the centre of the wholesale district,
are of finest mill construction, and are equipped with two
elevators. Lowest rate of insurance and good loading and
trackage facilities. If you require war ehouse space in Calgary
or Edmonton, write our offices at these points.

DONALD H. BAIN Co.

Wholesale Commission Merchants and Brokers

WINNIPEG

Head Office

Branches. Regina, Saskatoon, Calgary, Edmonton,
Lethbridge, Vancouver.

Live sales forces at each of the above points.  Fally equipped offices and warehoases. We e gre in an unexcelled position
to handle storage and consignments, and to look after the distribation of cars.
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will gladly assist manufacturers at home and
abroad in making arrangements with the
firms in all parts of Canada whose announce-
ments appear on this page.
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Maclure & Langley, Limited

Manufacturers’ Agents

DRIED AND EVAPORATED
APPLES. P

Rangoon Beans

Apple Waste and Chops, Speciaities
H. W. Ackerman

BELLEVILLE ONTARIO

W. G. PATRICK & CO.
Limited

Manufacturers’ Ageats
and Importers
51-83 Wellington St. W, Toremte

Groeers,
and Drug Specialists

13 FRONT STREET EAST TORONTO

W. F. ELLIOT

Importer & Manufacturers’ Agent
(Cor. Leith and Hardisty Sts.)

FORT WILLIAM, ONT.
Established 1909.

on Spot
Write us for Quotations

W. H. MILLMAN & SONS

Grocery Brokers

TORONTO

(‘& 5# e

/’\_____———-—""\

MacKAy's
PEARL 2UR |
BapLey FL°
*d\rm Food

|()I
w|NVALIDS
NAL( a8y i
NHAfKﬂV( “"x

_.,._.——-—/ o

MacKay's

Pearl

Barley
Flour

it is the superior quality that con-
tinually brings new buyers; and holds

the trade of o/d customers if you stock"

OCEAN
BLUE

Order from your Wholesaler.

HARCREAVES ((A! ALA) L'NITED

The Gray Bldg., 24-28 Wellington 8t. W., Toronto
WESTERN AGENTS :—For \hnﬂobu

Saskatchewan and Alberta — W. 7
/
.

Made - in - Can-
ada. A “Barley
Food"” without a
peer. A seller
and a
peater.”

Just the thing
for infants, in-
valids and old
people. Gives a
delightful flavor
to - soups and
gravies,

“re-

IT'S THE REAL MACKAY

Dealers should keep MacKay’s well displayed
and so link up with our widespread consumer
advertising.

Your wholesaler has it.

Recommeénded by Dr. McGill, Ottawa, Domin-
ion Medical Analyst.

Mackenzie & Co., Ltd.,
Winnipeg, Reging, Sas-
katoon, Calgary
and Bdmonton,
For British
Columbia and
Yukon—Creeslen
& Avory, Rooms

JohnMacKay Co.,Limited ki i

BOWMANVILLE, ONT. Vancouver. B.C.

PERFECT

EL ROI-TAN PFEREEC

If any advertisement interests yow, tear it out now and place with letters to be answered.
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ROSE & LAFLAMME o G.B.MacCALLUM & CO.

LIMITED GROCERY BROKERS

Commission Merchants JOHN E TURTON 489 St. Paul St. W., Mo "’“l

. ’ . . Complete connection with the Groury
Grocers’ Specialties Wholesale Grocery Broker Co fectionery trade of Mon

MONTREAL TORONTO 55 St. Francois Xamr St. - Montreal na s:"’“".i" sl ”m ki

_— - —

hmm.,.. /

H. D. MARSHALL | | Y-.R: GENEST | || FREEMAN and SHEELY

SPECIAL—Pastry Flour WHOLESALE GROCERY BROKE
Whelesale Grocery Broker GROCERS SPECIALTIES g

OTTAWA MONTREAL HALIFAX BOARD OF TRADE BUILDING, MONTREAL 8t. Nicholas Bld. - Montreal

MARITIME PROVINCES

CRHEHARI Reg. || cnniiiavaa-llcarTz 8. CO.

Montreal, P.Q. are in need of efficient help, try a Want
Ad. in Canad

MANUFACTURERS' AGENTS AND
adian Grocer, and let it ist
Grocery and Chemical Brokers gy GROCERY BROKERS
Commission Agents

47-49 Upper Water St., Halifax, N.S.

lling your needs.

l:JORWEG] AN NOTHING LIKE m’
SARDINES §3#%) ALL MEAT! R MARSH'S

GRAPE

JUICE

gl ] The Marsh Grape
M Juice Company
U Niagara Falls, Ontario

Agents:

MacLaren Imperial
Cheese Co., Ltd.,
Ontario.

A/s NORWEGIAN CANNERS' txrorr OFFICE Pose & Laflamme, Ltd.,

Stavaager (Nerway Montreal, Que.
Apply: STANDARD IMPORTS, I.IIIHD Mentreal
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Publishers of

Dry Goods Review Power House
Men's Wear Review Canadian Foundryman
The Financial Post Bookseller and Stationer Marine Engineering
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D.W.G. Davies
John Dring
Harold Fogarty
A .0Q.Thompson
E.W. Earle
H.Rose

M. A.Sanderson
G. E .Pearson
G.A.Mundic
Desmond Hemingway
Vickor Bercot
G.1.Cook

?’ C\\

Sidne mefcal‘f
F.H. Thomas
T. McCillicuddy
Gordon Bennett
Walter Pearson
Roy.Jarratt
t‘{lacdonald
Ernes‘l‘.- Madigan
L.Makepeace
Harold . Gildner
Edwin. Mackie
C.Denham
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Hector Pearson F. Black
C.W.Catlow A.W. Maclntyre
H.S.Jones T. W. Zimmerman
Geo. Aubrey . C.F. Breckon
Arthur Baﬂ'y P W.Gowans
Harold Cross C.Hawkins
A W.Hard t1.L.Southall
E.A. l'lump ries Andrew O'Malley
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The Profit Is Good

Babbitt’s Cleanser is
a line that every
grocer will find
worth while keeping
well to the front.
’Active selling and
generous profits in-
variably result from
a Babbitt display.
: Good housewives
& everywhere are con-
Oil Storage Systems vinced by epert-
e ; ence that there is
absolutely no better
ACCURACY is the keynote found in the Cleanser than Bab-
Bowser systems. By the automatic com- E'ttsd' alnd tlf't‘;]y I‘L‘e
puter the merchant can easily measure lc ‘ g(:'ocere'awhgv]featugez

or 100¢c worth of oil. He protects himself * articles of such out-

as well as his customers by having the ATYoup H‘*'SERV“CE standing value.
Bowser in his store. The ill-kempt oil \\
\ ’, MARK the Trade-Marks.

Your oil department will be put on an ” ‘! . WM. H. DUNN

efficient and profitable basis. In this et Limited
day of rising costs all waste should be
eliminated. Start now by installng . 'Cencral Representatives
a Bowser. or Canada

: Premiums Given for
department becomes a thing of the past.

| ; MONTREAL

S.F.Bowser & Co. B¥ RS Dunn-Hortop, Léd,
Incorporated Wigh TORONTO

Toronto, Ontario S R iEEEES : Special Agents

Charbonneau’s Factory

where the well-known Charbonneau quality products are made.

There’s always a rapid repeat demand for Charbonneau’s Imperial Maple Cr.eam
Butter and Charbonneau’s Farm-Cream Sodas.

Shipments prompt and prices right.
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CHARBONNEAU, LIMITED
330 Nicolet St., Montreal

Distributors: Robt. Gillespie Co., Winnipeg and Vancouver. C. Morris & Co., C.P.R . Building, Toronto
Boivin & Grenier, Quebec City.

If any advertisement interests you, tear it out now and place with letters to be answered.
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Your Customers should not leave
Town without

Barnes

Grape Juice
is popular

because it has
that delicious
Concord flavor so
much appreci-
ated by every
lover of a qual-
ity Grape Juice.

Barnes is an ex-
cellent seller and
one that every
good grocer will
find well worth
featuring.

/,
¥ PowpER FORM

For use at Summer homes, camps or on
canoe trips, urge your customers to take
KLIM with them. They will then be assured
a supply of ever fresh separated milk. Klim
is pasteurized separated milk in powder
form—the only form of milk that can be
carried or shipped long distances and used
as needed from the tin without spoiling.
Most convenient for all uses.

KLIM IS GENUINE — THE FLAVOR
PROVES IT. Contains no filler, adulterant
or preservative — nothing but dry milk
solids. "

Sell KLIM to your customers this Summer
and they’ll use it all year round.

Your Wholesaler can supply Klim in 1 1b.
and 10 lb. tins.

CANADIAN MILK PRODUCTS

LIMITED
TORONTO MONTREAL

Stocked by: W. H. ESCOTT CO., Ltd., Winnipeg,
KIRKLAND & ROSE, Vancouver
Canada Food Board Licence No. 14-242 il
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The
Ontario Grape Growing
and Wine Mfg. Company

ST. CATHARINES, ONTARIO

A Small Thing to Look For—A Big Thing to Find.

“How do you like that?” said a Grocer to a customer, and he handed him a jar
containing preserves.

The customer took the jar. He looked at the name, then HE LOOKED AT THE
TOP, and said, “What about it?”

“Oh, nothing,” said the Grocer. ‘“You see, I have been told that when people pick
up a sealed jar of any kind, containing no matter what, they invariably look at the
name. Then they AUTOMATICALLY LOOK AT THE TOP—ALWAYS. I have
tried it out, and I find that the man who told me this was right. It works in nine
cases out of ten.”

True it is, and for that reason the matter of SEALING a jar carefully, neatly, attrac-
tively, is a most important factor, and when you insist on the use of ANCHOR CAPS,
when you are placing your order for marmalade, you do exactly. what you OUGHT
to do to INCREASE vour sales AUTOMATICALLY, and thus ADD to your profits,
BECAUSE: Goods properly packed and sealed under ANCHOR CAPS cannot fail to
popularize. themselves with your customer. And so, “The Cap on a jar may be a
SMALL matter to look for—BUT IT'S A BIG THING TO FIND.”

Anchor Cap & Closure Corporation

FACTORY AND
GENERAL OFFICES

50 Doversourt Road
TORONTO, ONTARIO

If any advertisement interests you, tear it out now and place with ctters to be answered.
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IN ANTICIPATION

of higher prices and late arrivals—we cannot very well ex-
pect anything else for some time to come—we recommend
the purchase of California Dried Fruits and offer for prompt

shipment :—
RAISINS

300 c¢’s 15-0z. Bonner’s Seedless
e T Purple Cord Seedless ... ... 14Y5c¢
375 “ “  Grifhn’s Seedless 141%¢

‘

o8O LY Pansy Seedless 14)5¢

1.000 ¢’s Ass. Brands 15-0z. Choice Seeded 12¢
600 * Holly Brand 15-0z. Fancy Seeded. 12%c

PRUNES
in 25-1b. boxes:—

All sizes from 100'120 to 20/30, 9¢ to 20¢

Choice Evaporated Peaches

25-1b. boxes

Also we might just as well take the opportunity and quote

some SALMON :—

Fishermaid Brand, Chums 1’s talls, ¢’s

Equality Brand, White Spring 1’s talls, c¢’s

Nansen Brand, Pink 1’s talls, ¢’s

Parliament Brand, Red Spring 1’s talls, ¢’s

Golden Link Brand, Sockeye 1’s flat, ¢/s

Fasefo Brand, Sockeye %’s flat, ¢’s
Prices for new pack will be named within another month. In
buying now there can be no possible mistake.
Special attention given to mail orders.

Telephone or wire your requirements at our expense.

S. J. MAJOR LIMITED
Wholesale Grocers Ottawa, Ont.

On request we will mail our calendar
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Trade Advertising

ANUFACTURERS in a number
Mof lines are finding business

journal advertising an adequate
substitute for catalogues. This move-
ment has been gradually gathering
strength for several years, but the war
has given an impetus to it.

The issuing of catalogues under war
conditions has been rather difficult. The
principal trouble has been the unstable
character of the market. Prices have
been changing so frequently that almosi
as soon as a catalogue was issued it be-
came passé. The shortage of merchan-
dise and traffic congestion also affected
the situation. Business concerns natur-
ally hesitated to list articles in their
catalogues when uncertain as to whether
or not they could fill orders.

Because of these conditions a good
many firms have temporarily discon-
tinued the publication of a cataloguc.
Some have resorted to various other ex-
pedients. Some issue a priceless cata-
logue and give the quotations on separ-
ate sheets. Some send out nothing but
a bare price list.

Still others have found that business
paper advertising is a solution of the
whole difficulty. Every time that prices
change or that they have new goods to
offer they catalogue them in the papers
reaching their trade. In this way the
listings in the hands of buyers are al-
ways kept up to the moment. It is as-
sumed that if a man isn’t live enougzh
to read the papers of his field that he
would also be too stagnant to look over
any catalogues that might be sent to
him.

One concern that has made use of this
plan is P. Centemeri & Co., the New
York glove house. Starting in 1913 with
small space the company has gracually
increased it. This year it is using half
a dozen business publications. It thinks
nothing at all of taking several pages
in a single issue of a paper. The copy
is varied to suit the particular announce
ment being made, but much of it has
the appearance of high-class catalogue
copy, including illustrations, descriptions

Versus Catalogues

and net prices. The campaign has been
singularly effective.

A number of other concerns use simi-
lar methods—some very liberally and
others in a more modest manner. The
recent trade advertising of the Durham
Hosiery Mills, of Durham, N.C., is
typical catalogue copy. Each item is
illustrated and described and the whole-
sale price quoted. The price at which it
can be sold at retail is also given. The
United Knitwear Mills, of New York,
also follow this plan. Several houses in
the cloak and suit trade, such as C.
Kenyon Company, announce special num-
bers in this fashion. In fact the idea
of advertising in business papers instead
of issuing catalogues is in great vogue
just now and it seems destined to become
still more popular. Merchants are so
eager to find goods nowadays that there
is no danger of their overlooking any
good propositions that are made to them
in this way.

Of course the plan has its limitations.
Many companies cannot quote their
prices openly in publications. Many
lines could not be adequately shown in
this manner. For many things cata-
logues are absolutely necessary, and
there is no danger of their being sup-
planted. Nevertheless, there is a wide
field for catalogue copy in trade papers.
It is a good way to offer restricted out-
put to the trade without going to the ex-
pense of sending out salesmen. It is a
good way to offer a seasonal product,
where salesmen wouldn’t have time to
make the rounds of the trade. It is a
good way to clean up odd lots, without
making drastic price reductions. It has
any number of uses that help salesmen
and also that substitute for them when
they are not available.

Also catalogues and trade advertise-
ments can supplement each other. The
Stanley W. Blum Company is following
this plan. In its catalogue it names the
business papers in which its new bathing
suits will be announced as they are
brought out.—Reprint of editorial from
“Printers’ Ink,” July 4, 1918.
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Less than Y%c

70 cent Red Rose Tea makes
250 cups of strong, rich tea to
the pound—at a cost of less
than ";c per cup.....Tell that to
anyone who says “teais dear”:

l Winter Butter and Eggs
WETH EY’ S at Summer Prices!

By using our stone crocks the housewife
can preserve big quantities of Butter,
Eggs, Fruits and Vegetables and so re-
duce t h e house-
Orange —— ‘ hold ex p e nses
« during the “high

o7 price” months.

Marmalade R

tion to this big
saving and keep
a few of these
l ;{seful%)ottery

Ines always dis-
eéxceils Tall Butter Jars  ,1aved T'h ere’s

With or Without Covers :
14 gal. to 6 gal. at 156¢ goo d prOﬁt In

all Others per gal. them for you.,
The Toronto Pottery Co., Limited

617-618 Dominion Bank Bldg., King and Yonge
TORONTO

=

If any advertisement interests youw, tear it out mou and place with letters to be answered.
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THE NEwW APPETISER

Delicicus Flavour et Delicate Qroma

Savora

T AKE a jar of Savora from your shelf and hand it to that
hard-to-please customer, backed by the strongest recom-
mendation you know.

It will live up to it. It will satisfy her. Savora will “satisfy” the
most critical judge of quality because it is made from Colman’s
D.S.F. Mustard and is without doubt the very best Mixed Mustard
packed.

In large and small glass jars. Retails at 35¢c and
25c respectively.

MAGOR, SON and COMPANY, LIMITED

191 ST. PAUL ST. W,, MONTREAL Canadian Agents 30 CHURCH ST., TORONTO

Let Canadian Grocer—the paper
most interested in your business—
help youin your Want Ad. Problems.

Its circulation is among Business Men, interested
in the same way as you are. Consequently, any
replies you received would be earnest enquiries
after business. You would thus eliminate the
curious.

Use the Want Ad. Page of Canadian Grocer
frequently to fill your needs. It will pay you.
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Rationing System Would Cost $8,000,000

Canada Not Likely to Have One—Scattered Population a Detriment to Enforcing it
Among the Consuming Public —Loyalty of People Will Be
Appealed to Frequently

Special to CANADIAN GROCER.

No. 28

TTAWA, July 10—The Canada Food Board’s CANADA DOING HER SHARE SO FAR

latest regulation in regard to using wheat sub-
stitutes for the manufacture of bread, ete., has
naturally created widespread attention.

On and after July 15 no licensed dealer may
legally have in his possession for sale any wheat or
standard flour unless he has also'at all times a suf-
ficient stock of substitutes to meet the demands of his
customers at reasonable prices. After that date
dealers East of Port Arthur must sell at least one
pound of substitute to every four pounds of white
or standard flour. For the time being West of Port
Arthur the quantity is one pound of substitute to
every nine pounds of standard wheat flour,

This regulation has naturally created a big de-
mand for wheat substitutes. Retailers are making
inquiries as to where these may be purchased.

NO GENERAL RATIONING SYSTEM

There has been considerable talk from time to
time of the Canada Food Board establishing a ration-
ing system for the Canadian public. As far as
CANADIAN GROCER learns it is not likely such a
system will be put into effect here. The Provincial
committees of the Food Board have been asked their
opinions on various reforms and while these are
not all to hand it can be taken for granted that a
general rationing system will not be established.

The people will be appealed to, from time to
time, to conserve the essential foods and it will be
up to them to fall in line and do their share.

The chief reason for thig decision which CAN-
ADIAN GROCER learns has practically been made,
is the immense cost of putting it into operation.
It is stated it would cost at least $8,000,000 to estab-
lish a general rationing system in this country. Even
then the Government could not assure itself that per-
sons in outlying districts or farmers at great dis-
tances from large centres would maintain the sys-
tem. Canada is, of course, greatly different in this
respect from Great Britain where population is so
dense. :

$8,000,000 is a lot of money to spend on a sys-
tem which would not likely produce the maximum
results or even nearly so. ™ So in all probability the
idea will be abandoned, The fact, that the Canada
Food Board made inquiries as to cost ‘of this system
shows that it was at least contemplated.

From all accounts Canada is doing her share in
the matter of conservation of essential foods for the
Allies. Some time ago when the late Lord Rhondda,
the British Food Controller, and Food Controller
Hoover from United States, were in Ottawa, an ar-
rangement was arrived at where Canada was to pro-
duce certain quantities of beef, bacon, ete., for the
Allies. . Canada has exceeded expectations in this
connection which means that conditions have been
more or less favorable. The work of the Canada
Food Board towards the end of saving as much of
the essential foods as possible has proven, critics point
out, that many of its regulations and measures have
been effective.

LICENSES IN OPERATION

The Canada Food Board licenses are now oper-
ative in the following classes of dealers in food-
stuffs in Canada:—

Girocers (wholesale and retail).

Bakers (manufacturing and retail).

Manufacturers of breakfast foods and cereals.

Retail butchers.

Fish dealers (wholesale and retail).

Flour and feed dealers (wholesale and retail).

Produce dealers (wholesale and retail).

Canners.

Packers.

Manufacturing confectioners.

Proprietors of public eating places.

The Board is following up closely all infractions
of the licensing regulations through local police
officials. Their intention is to rigorously enforce
their rulings and to see that every merchant in
every trade affected has his proper license.

SUBSTITUTES FOR FLOUR

As already stated in CANADIAN GROCER the
new law regarding substitutes for flour defines them
as follows: Bran, shorts, corn flour, corn meal, edible
corn starch, hominy, corn grits, barley flour, rolled
oats, oat meal, rice, rice flour, buckwheat flour, po-
tato flour, tapioca flour, rye flour and rye meal.
Potatoes are also classed as a substitute for wheat
flour, in proportion of four pounds of potatoes to
one of the other substitutes mentioned, on account
of the higher percentage of water in potatoes. A
number of millers are ready with these different
flours and they are now procurable by dealers.
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England’s Great Food Controller Called
by Death

The Man Who by His Unparalleled Energy Made England
Almost Self-supporting and Made the “U”-Boat Threat
an Empty Boast, Dies a Martyr to Cause He Served

A. Thomas, though even then

known as the uncrowned king of
the South Wales coal fields, died izst
week in London as a result of overwork
and the strict regimen he had imposed
upon himself. Baron Rhondda clainied
that he had not imposed any regulations
on the public that he did not live up tlo
even more fully himself, and the self-
denial is believed to have been one of
the contributing causes that resuited in
his death.

Baron Rhondda was the man who
put England and most of the United
Kingdom of Great Britain on rations and
won the gratitude even of the people
whose food supply he regulated. Before
he achieved the task it was generally re-
garded as all but impossible,

Food was running short in the United
Kingdom in June, 1917, when Baron
Rhondda was appointed Food Controller
of Great Britain.

When he accepted the onerous task of
handling the food supplies of a nation,
it was with a full understanding of 'all
that it entailed, and a determination to
make every use of the powers conferred
upon him.

“I am taking up this work,” he said,
“as guardian and trustee of the consum-

BARON