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The Welch Plant at
St. Catharines will
supply your demand

The new Welch Plant at
St. Catharines, Ontario, a

model plant 1in every way
—in the heart of the splendid fruit
belt between Lakes Ontario and
Erie—was completed and put in
operation this year to adequately
supply the constantly increasing
demand in the Dominion for

Welch's

“ThHhe National Drink”

Made in Canada from Canadian :
Concords for the Dominion Trade Welch’s is the pure, unfermented,

juice of the choicest selected Con-
The four sizes meet all requirements cords. The exact, sanitary Welch
as to quantity.  Encourage your trade method of nnmcdmtely pasteuriz-
to order several bottles of each size mg and hermetlcany scalmg this
for the home. juice retains unchanged its deli-
Our free booklet of recipes is sent on  cious, fruity aroma and tempting,
request to any person desiring it. healthful quality.

o

Dealers’ helps, window and store display material, etc.,
furnished without charge. Sold by leading jobbers.

The Welch Company, Limited, St. Catharines, Ontario
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70%Profit Interest You?

You have often had customers eomplain that they did
not like that last Flour they got from you, because it did not
Lake up into the usual light loaves. The chances are the
Flour was all right and the Yeast was all wrong. Mind you!
The Yeast may have been alright once, but allowed to get
old through no fault of yours.

Every package of WHITE SWAN Yeast cakes is now
plainly marked with an EXPIRY DATE, after whieh the
Yeast should not he sold or used, as it has become too old.
All Yeast deteriorates with age, and you know how ecareful a
baker must be never to use old Yeast. This Expiry Date
means that every time you sell a package of WHITE SWAN
Yeast eakes vou know whether it is good or not. It also
means that the consumer can tell whether it is all right or
all wrong.

That Expiry Date tells her exactly how long the Yeast
is good for. Without the Expiry Date she might THINK
it was fresh, becaunse she may have just got it from you—
but she doesn’t know how long vou had it, and you don’t
know how long the Jobber had it, and the .Jobber doesn’t
know how long tlre manufaeturer had it.

" We are all in business for the money we can make, and
you know how mueh good it has done your trade every time
you have introduced a new line that pleased your customers
by giving entire satisfaction—as WHITE SWAN Yeast
cakes always do—a line that brings vou in a Nett profit
of 7007.

WHITE SWAN Yeast cakes are listed at $1.20 per case
of 3 dozen Se. packages, with a special quantity discount to
retailers, reducing the eost to less than $1.06 per case.
We do not ask you to huy a large quantity all at once.
You ean keep your money in the Bank—purchase from your
Jobber as you need it—save up your due bills, which are
contained in every case, and when you have 10 sign and send

to us, and we will see that yvou are supplied with 1 ecase
absolutely free of charge. Save up 22, and we will redeem
for 3 cases free. This means, Mr. Dealer, that every time
you pay out $1.00 for WHITE SWAN Yeast cakes you get
in return an actual profit of 70 cents. Doesn’t that make it
worth your while to handle WHITE SWAN?

Also packed in small eartons containing 1 dozen 5S¢
packages for trial orders at 45¢. We will gladly mail a
carton, all charges paid, to start you in on this co-operative
plan.

We absolutely guarantee WHITE SWAN Yeast cakes,
and in every case there is a warranty proteeting you
against stale goods, because we could not afford to have bad
Yeast on the market, and you could not afford to hurt your
trade by selling anything but absolutely fresh stock. Remem-
ber, we are not asking you to purchase a quantity-—but we
are giving vou just the same price as though you purchased
25 eases outright.

This special bonus is absolutely irrespective of the
regular discount to whieh Jobbers are entitled, and applies
to goods whether purchased through the Jobber or direct.
Fvery full-sized case of three dozen packages contains a due
bill, and there are no strings attached to the proposition.

This Expiry Date is something new and vou can under-
stand that there is still in the market a certain quantity of
perfectly good Yeast not bearing the date. It will only be
a short time, however, hefore this will adjust itself.

Now, Mr. Business Man, we are supplying vou with the
best Yeast cakes on the market—we are looking after vour
interests as regards profits—we are proteeting not only vou,
but vour eustomers, against stale goods, and the possibility
of failure in baking—believing that yon will join with us,
in pushing the sale of WHITE 8WAN Yeast cakes.

You know us—youTknow our methods—you know that “WHITE SWAN" is your

“SURITY OF PURITY.”

And our money-back guarantee permits you to return

at any time any WHITE SWAN Goods that are not found entirely as represented,
or which prove unsatisfactory in any way.

Order from your jobber or direct.

White Swan Spices & Cereals, Ltd.
TORONTO
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The Geiatine that

has Served Women Best for

Nearly Two Hundréd
Years

To the women of Canada, of America, of the

__whole world, COX'S GELATINE is a_house-

hold word which stands for the best and daintiest
desserts. Since 1725 millions of housewives have
prided themselves and been flattered in return on

the unusual results so easily obtained with the

dependable COX’S.

When you feature COX’S you can do so on the
assurance that grocers for nearly two hundred
years have built up a growing, satisfied and pro-
fitable trade. Just make up an attractive window

of COX’S GELATINE to-day.

Arthur P. Tippet & Co.

Agents - Montreal
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Those dainty
Little Smelts are
now the Big Sellers

Why not get in touch with the needs of your trade? Fill the de-
mand for an economical, wholesome food by handling fresh fish
and handling them right.
The Arctic Fish Display (Case offers the clean, sanitary way . of
carrying a fish stock. Itturnsevery dollar’s worth of fish into a good profit
and satisfies your customers. Mail your order to-day for this new
sales-producing case. 1

John Hillock & Co., Limited

Makers of Hi‘gl\-gnde Refrigerators and Fish Cases

TORONTO

Don’t Buy “An Electric Coffee Mill”

Buy a COLES GUARANTEED
ELECTRIC MILL.

There’s a tremen-
dous difference —
as great as there
is between an un-
signed check and
a signed one.

When the name
COLES is on your
mill you're cer-
tain it’s ‘‘right.’”’

Have you a eopy
of Catalogue
913C?

26 models of elee-
tricmachines.
Makers of Hand
Coffee Mills for
twenty-five years.

COLES MANUFACTURING CO.
1618 North 23rd St. PHILA., PA.

AGENTS: Chase & 'Sanborn, Montreal; The Codville Co., Winnlpeg ;
Todhunter, Mitchell & Co., Ton-lo James ‘hnu & Co Hamilton,
Ontarlo: Kelly, Douglas & Co., Vneo-vu RC.: L. T. Mc-hn ry
Ce., Calgary, Alta.

Will You Let Your Wife

Test Shirriff's True Vanilla

it We Send You a Bottle
Free?

Send for your bottle to-day

without obligation. Let her try

it for flavoring cakes, pud-
dings, sauces, ices — or any-

thing with which she wishes

to secure an unusually rich

and pleasing flavor.

Shirriffs

True
Vanilla

is 507, above
Government

Standard

Consequently only a trifling
amount is required to flavor a
cake or pudding.

Surely these are points of vital
concern to your customers?
Surely these are points that
will help you win customer
satisfaction and large and con-
tinued sales? If you want to
make sure Shirriff’s is the best
extraet for your customers and
your sales, just send for your
free bottle and let your wife
try this famous flavor on her
next cooking. You could let it
rest safely with her opinion,
couldn’t you? - Write for vour
bottle to-day.

Imperial Extract Co.

Steiner and Matilda Streets
Toronto
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The Soul of the
Fruit

in all its natural goodness
and delicious flavor M

you get in

.
Jellies

with only the purest of cane
sugar added to preserve the
fresh fruit until required.
The natural goodness of
E.D.S. Jams and Jellies puts
into your hands a sales-
building power that means
steady custom and contin-
ued good profits. Wouldn’t
it be well worth while to
push E.D.S. Jams and Jel-
lies to-day ?

E.D.SMITH & SON
Limited
WINONA, ONT.

E.]

Jams a

Newton A. Hil
. H. Dunn
Mason & Hickey

R. B. Colwell
A. P. Armstrong

Toronto
Montreal
Winnipeg
Halifax, N.8.
Sydney, N.8,
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Vhat’s Safe for

the Baby is Good
Enough for All

When you recommend Borden’s “Rein-
deer” or “Eagle” Brands for infants’
feeding you have the assurance that
three generations of eminent physicians
are with you in pronouncing it the
safest and most natural substitute for
mother’s milk. But what’s safe for the
baby is good enough for all. That’s
why Borden Milk Products have stood
the severest tests for over fifty-seven
vears, and acknowledged the continent
over as the “Leaders of Quality.”

Push the Borden Line, not only for
infant feeding, but also for year-round’
sales.

Borden Milk Co., Limited

‘““Leaders of Quality’’

MONTREAL

Branch Office: No. 2 Arcade Building
Vancouver, B.C.
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GOLD DUST

A Message To Grocers

“Keep a good-supply of GOLD DUST on hand, and keep
it where your customers can see it,” is our message to you,
Mr. Grocer. Our message to your customers is extensive,
persistent, persuasive advertising that keeps the GOLD
DUST: sales coming your Way.

If you Sell

JAMES DOME \==
BLACK LEAD g

. ///
you are always certain oOR, giving 4

satisfaction in addition to building up
your sales, thereby beneiiting your
customers and yourself at the same

time Theé name is the guarantee. i . r*\

RECKITTS OVER SEA), L™, o

122 Wellington Street West
TORONTO
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The enthusiasm of house-
wives for the better flavor
and nutritious goodness of

Simcoe Baked Beans

1S your surest guarantee of
heavy and continuous sales.
In winter months especially

they comprise the mainstay
of most households for nour-
ishing, appetizing meals.
For better profits, feature
them NOW in your win-
dows and on your counters.

 Dominion
Canners
Limited
Hamilton
Ont.
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The Public Be Pleased !

A new 1dea has been infused into the handling of corporations which
serve the public direetly, a weird idea too—The Public be Pleased.

A gas company looks after complaints promptly at all hours of the day
and night. An antomobile manufacturer calls on purchasers of cars to
see what satisfaction has been obtained from the machine bought and to
remedy complaints. A large departmental store refunds money cheer-
fully on all returned goods: A bank manager throws open his office door
and greets the public cheerfully.

All this in pursuance of the new idea—to increase business by pleasing
the publie. .

This new idea is well handled in an

article in the January issue of
MacLean’s Magazine.

No business man can. afford to miss this artiele.
And it’s only one of a dozen others in

’ . -
MacLean’s Magazine
January Number on Sale Dec. 15
$2.00 a year 20 cents a copy

If your Newsdealer does not carry it, write for sample copy

$15.00 a Week for

Your Spare Time

Do you want to make more
money to get ahead, to get ex-
perience that will help you climb
the ladder to success? We can
help you by appointing you to
look after the ecirculation of
MacLean’s Magazine and the
Farmer’s Magazine in your dis-
trict. You can make $1 an hour
if willing and wide-awake. The
work is pleasant, healthful, and
the training we give in selling
will be invaluable to you.

Hundreds are doing this in
their spare time. Others at first
give spare time, but find it to
their advantage to give it their
entire time. If you desire to in-
crease your income in this way,
writé us at once. We give you
all the requirements for success,
except \the determination.

MacLean Publishing Co.
LIMITED
143-153 University Avenue

TORONTO, ONT.

2

Are You Interested?

In ‘Buying a Business,
In Selling a Bn(;line:,
In Enpg:ng a Cler

In Becuring a Position,

In Becnrin{lt Partner,

In Disposing of Becond-hand
Fixtures,

Then you should use
Canadian Grocer’s Classified Ad.
Columns.

It should find for you among the
rogressive Grocers of Canada at
east one individual who is on the
lookout for just such a propositien
that yot have to offer.

CANADIAN GROCER reaches the
retailer, the wholesaler, the manu-
facturer, the clerk and the travel-
ler, just the men to whom you
wish to sell or from whom you
would buy.

Other Paper Reaches

AlNThese Men.

RATES:
(payable in advance)

2c per word, first insertion.

le per word, subsequent insertions.

S¢ extra per insertion when replies

% are to be addressed c|o Canadian

Groecer.

Canadian Grocer
143-153 University Ave., Toronto
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Do You Want More
Money ?

O F course you do and are willing to make use of
your spare hours in a way that will net you the
biggest returns. Many others like yourself
have had the same desire to turn their spare time
into money and profitable experience. They are now
making from $56 to $20 a week, according to the
time given.
IF YOU ARE NOT AFRAID OF WORK you can
make $56 a week, giving 3 hours a week to taking
subscriptions to

MacLean’s Magazine

We supply you with all you need to take sub-
scriptions except the determination. We allow a
definite, liberal commission on both new and renewal
subseriptions.

THE coming months are the most pleasant in the
year for the work. If you write at once we can
appoint you as our local representative.

MACLEAN PUBLISHING CO., LTD.

143-153 UNIVERSITY AVENUE, TORONTO
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Are you selling this new produqt'
that makes the most delicious merin-
gue, icing and filling ?

Without Eggs and Without Cooking

With just one tablespoon of “Snow-Mellow,”
one cup of granulated sugar and flavored to
suit the taste, the housewife can make a score
of dainty desserts with rich, fluffy tender icing
and filling.

And handling “Snow-Mellow” leaves you a
generous margin of profit.

Get a line on this Winter party trade and
push “Snow-Mellow.”

The W. T. Ott Co., Inc.

32-34 Front St. West
TORONTO 84 .

“It is Better to Be Sure than Sorry”

You can apply this old saying when buying your supply of Maple Syrup and
Sugar. You have been advised that after January 1st, 1915, no article labelled
‘“Maple’’ can be sold unless it is absolutely pure. You have no doubt eleared
your shelves of all compounds. Start the year right and Be Safe by stocking

Pride of Canada

Maple Syrup and Sugar. We guarantee and stand behind every ounce of Pride
of Canada. The Chief Analyst has always pronounced it Genuine.

Get in touch with us. Let us quote you.

Maple Tree Producers’ Assoc., Limited, Wellington St., Montreal

AGENTS:—W. L. Mackenzie & Co.,, Winnipeg; Oppenhéimer Bros., Vancouver; 8. H. P. Mackenzie, 32 Church Street,
Toronto; Canadian Maple Products Co., Limited, 1 Endell Street, Long Acre, London, W.C., England.

No Need to Stop the Mill to
Regulate Grinding

The Sales-Creating Power
of Bee Brand Jelly Powders

is something you cannot
overlook. with impunity. No
grocer ever stocked or pushed
Bee Brand Jelly Powders
without unusually good re-
turns, and surely you can equal or even exceed
the results hundreds of other grocers have easily
accomplished? Get these irresistibly pleasing
desserts on display in your store—NOW,

FORBES & NADEAU, Montreal, Que. u

Hundreds of grocers every duy meedlessly
suffer time-loss and annoyance by the use of
coffee mills that must be stopped time and
agaln before the proper grade of coffee is
secured. This Is entirely eliminated by the

LGIN—you simply place the
beans in the hopper and start
grinding. The desired grade
is regulated instantly—while
the mill is in metion — no
stopping — no guessing — no
loss' of time. Just consider
what this means to you in the grinding of
mixed grades and in the dollars and cents of
greater efficiency. Wouldn't it be worth your while to
investigate some of the other exclusive advantages of
the BLGIN? Write us today for full particulars and
illustrated booklet.

Woodruff & Edwards Co., Elgin, 111, U.S.A.
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In your own
interests

It will introduce many new
customers, and put money
in your pocket. ‘lrade 1s

always good with "Camp.’

‘CAMP’

COFFEE

Consistently popular — be-
cause consistently excellent.

RESOLVE

to make 1915 bring its full
share of tobacco profits by
featuring

ROYAL
CROWN

the new, black chewing
plug that has taken Cana-
dian tobacco users by storm.
Every sale of Royal Gféi;r'i'\7
or any of the Rock City
Lines is of permanent ad-
vantage to your business.

Feature them—NOW.

The Rock wbacco Co.
Limited uebec

-~

% GOODFLOUR

versus

4
2 Indifferent kinds

MAKES GOOD BREAD

b S G

Choose the best, invest in the best, sell no other
kind but the best, and you are sure that your flour
sales will improve every day to eventunally control
the trade in your district, because no diseriminative
buyer will bother with the inferior, no matter how
muech cheaper he can obtain it, even at his very door.

Anchor Brand Flour is not an experiment, nor the
results of a day—nearly 20 years’ experience in
Manitoba Hard Wheat products were necessary to
attain the high standard that to-day is admittedly
the supreme ‘‘par excellence.”’ Try it.

Leitch Brothers’ Flour Mills
LIMITED
Oak Lake Manitoba

Continental j
Grocery Bags |

Let the fame of the name be your guide in
buying. ;
-REPUTATION is not always “a bubble”—
sometimes it is a very beneficial thing—

As witness the reputation (DOMINION
WIDE), of the

Continental Grocery Bags

Here are bags whose PRESENT PERFEC-
TION is the cumulative result of constant
effort and perfect methods in- manufacture.
Let this well-won fame decide your choice

of Bags, and you will “close the avenue of
future regrets.”

The Continental Bag &
Paper Co., Limited

Manufacturers - Ottawa

Branches: MONTREAL and TORONTO
Agencies throughout Canada
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To “Our Allies.”

The many thousands of our friends in the
trade--**Our Allies” in the truest sense of the
words—have, by their patriotic support and
unshaken confidence, helped to keep British
workers busily employed. We thank them
aud hope they will continue to do so, because,

Ocean Blue
Gipsy Stove Gloss
Linoleo Floor Wax
Glosso Metal Polish

AND

Z o g

_ are, and always have been exclusively British.

Order from your Wholesaler.

HARGREAVES (CANADA) LIMITED,

33, Front Street, E. TORONTO.

Western Agents: For Manitoba, Saskatchewan & Alberta:

Nicholson & Bain, Winnipeg, Regina, Saskatoon, Calgary

and Edmonton. For British Columbia & Yukon: Creeden
& Avery, 117, Arcade Buildings, Vancouver, B.C.

“SOVEREIGN?”

SALMON

FINEST
BRITISH
COLUMBIA
SOCKEYE

QUALITY
IS OUR FIRST
CONSIDERATION

PACKED BY!

THE ANGLO BRITISR COLUMBIA PACKING CO.

; LIMITED

= VANCOUVER, B.C.
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When you sell
Jonas’ Extracts

H E I N Z satisfy our ltomery of
57 . _ {ﬁz new
VARIETIES AL

PURE FOOD PRODUCTS

PURITY, EGINAl pIONEER
UNIFORM- r JNT
v ‘ ITY AND k| EXTRACT
You give your customers— STRENGTH [EME%82 W O R L D
Goods Made in Canada— w sl
from Canadian Materials— §, | | iome e b ytess s st o s
p.d ua an Town n opuiar 0. n Is 8
by Canadian Employes. gl g i oo AR
Ixtm.
H.J.HEINZ COMPANY Henri Jonas & Co.
: : \ ESTABLISHED 1870
Canadian -Factory:—Leamington, Ont. MON§TREEAL

Warehouse:—Toronto
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PERSISTENCY IN ADVERTISING

One stroke of a bell in a thick fog does not give
any lasting impression of its location, but when
followed by repeated strokes at regular intervals
the densestfog or the darkestnight can not long con-
ceal its whereabouts. Likewise a single insertion
of an advertisement—as compared with regular
and systematic advertising—is in its effect not
unlike a sound which, heard but faintly once,
is lost in space and soon forgot.— Printing Art.
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OME manufacturers in their eag-
“erness toreach the consumer shoot
over or under the retailer’s head
or try to shoot through him. The
retailer is getting tired of being
shot up. Work with him and
for him and note the difference.
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MADE IN CANADA

CLARK'’S
Peanut Butter

inY%, %, and 1 sizes, also in 24 1b. pails.

1/

The 24 Ib. pails are money-makers
for you, Mr. Grocer.

Keep in your refrigerator and it
will cut solid like dairy butter.

It contains the nourishing and
appetizing qualities of dairy butter
and preserves or meat and makes
delicious sandwiches.

s e

Guaranteed to contain the finest peanuts
only and to be absolutely pure.

GET PRICES FROM YOUR JOBBER
OR WRITE US.

W. CLARK, LIMITED, - MONTREAL

.
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- May you enjoy the Happiest
of New Years, and may -
hopes, desires and ambitions .

be realized in 1915.
THE SIGN OF PURITY .

Balfour, Smye & Co., muuiacturing crocers Hlamilton i

Have No Hesitation I |

in recommending to yeur best eustommer

‘Bluenose’ Butter <N
B sivos o w st e - - | PROCTOR

Taste ‘Bluencses’ yoeurself! Then you'l
feel mere enthusiastic abeut recommend- SOLE PACKERS

i Halifax, - N.S.

SOLE PACKERS

SMITH & PROCTOR, - HALIFAX, NS.

Sanitary Cans
“The Can of Quality”

Baked Beans,
Soups,

Meats and Milk'\A/“ :

Sanitary Gan Company

LIMITED
NIAGARA FALLS, ONTARIO
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ofs,

Granulated
- The Standard of Quality for

1915

A store convenience — coste

EvaporatEd Apples little — glvs blg_lco

[N

WE PACK CHOICE THREE-
POUND PACKAGES FOR
FINE FAMILY TRADE.

Holds every size bag from 3§ to 10 lbs. Always ready.
Saves time, space and waste of bags. Supply of bags is

e laldtln th:i tolpl;) on?1 l;s one g necynred as rqu'lrnd. The
most practical bag holder made. ou cannot afford te be
0 L) Eo RO blnson & C 0 L] without oneq. Write for Prices and detalled particulars.
l “ 0 o J For sale by all first-class jobbers or
ngersoll, Ontario THE O. P. McGREGOR PAPER CO., LIMITED,
411 Spadima Ave, Toromte.

<

N

LARGEST MAKERS IN THE WORLD

Tin Foil—all descriptions
Tea Lead—all/gauges and
sizes
Metal Bottle Capsules—any
size, color or stamping

Collapsible Tubes—plain or
~ colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use — stating qualities —
We will give you BEST QUALITY —BEST DELIVERY — BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road LONDON N., ENGLAND




CANADIAN GROCER

Readers Of The Grocer,
Let Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who
desire names and addresses of firms manu-
facturing some particular article.

This service may be beneficial to you. If
you are in the market for any article you
do not know where to get, our services will
be cheerfully given.

The Canadian Grocer is in position to
secure information on new lines in the

\ grocery trade, and ot novelties occasionally
- asked for in the grocery store.

Don’t hesitate to write us. As a subscriber

of The Grocer you are entitled to this
service.

The Canadian Grocer

Montreal Toronto Winnipeg Vancouver




Tell every customer this—

‘‘Here is your chance to do some-
thing practical for your friends at
the Front. It means a lot to the
men in the trenches. They will en-
joy the change from service rations
—and the nourishment and warmth
in Paseall’s Chocolates and Candies
will be worth having now that win-
ter is upon us.’’

Tell them that—and you will
get the order

Forward it to our agents and the
parcel will be sent from England,
and charged to your account. If
the suggested lines are not in stock,
send immediately for samples, so
that your customers can see what
they are giving.

CANADIAN GROCER

FOR CANADIANS
IN THE FIGHTING LINE

Messrs. James Pascall, Ltd.,, the Manufacturers, have made
special arrangements to send direct to Canadians serving at the
Front, special parcels of Candies, on which they will pay the postage
without any extra charge. The following are suitable for posting,

and handy for the pocket.

SPECIAL§TWO DOLLAR
PARCEL CONTAINS:

Expeditionary Rations, Tin: 50 cents.

Vanille Chocolate, 1 1b. Solid Block:
75 cents.

Milk Chocolate, 15 1b. Solid Bloel.:
40 cents.

Acid Drops: (in Tin) 25 cents.
Pine Lozenges: (in Tin) 15 cents.

Or Selection to value.

Ask to see them at the storve.

REPRESENTATIVES FOR CANADA:—

Ruttan, Alderson & Lound, Limited, Fort Garry
Court, Winnipeg;

C. H. Cole, 33 Front Street East, Toronto;

Angevine & McLaughlin, 8t. John, N.B.;

Anglo-Canadian Agencies, 414 Duncan Building,
Vancouver;

R. G. Ash & Co., 8t. John's, Newfoundland.

SPECIAL FIVE DOLLAR
PARCEL CONTAINS:

Expeditionary Rations: 2 tins 50
cents each,

Milk Chocolate, 1 1b. Solid Block:
75 cents.

Vanille Chocolate, 2 Blocks: 75
cents each.

Acid Drops, 2 Tins: 25 cents each.

Peppermints (special), 2 Tins: 25
cents each.

Creme de Menthe, 2 Tins: 25 cents
each.

Pine Lozenges, 3 Tins: 15 cents each. X

Pascall's pay the postage

PASCALL’S

LONDON, ENGLAND \

to push a line your customers will find pleasure
and satisfaction in continuing to use, than forc-
ing upon them goods of doubtful satisfaction.
Every jar of “Banner Brand” Jams or Jellies that
passes over your counter, you can have the
assurance is but the forerunner of more and
larger sales. Better restock and feature them—

NOW.

LINDNERS LIMITED

306 Ross Ave.
Winnipeg

Representatives: H. Whissell, 2028 Drolet St.J Montreal;
H. D. Marshall, Ottawa; W, L. McKenzle & Co., Edmon-
ton and Regina; Jacksons, Ltd., Calgary; H. E. Gross,
Vancouver; R. 8. McIndoe, Toronto,

340 Dufferin St.
Toronto
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their Canadian opportuMiities without the
assistance of local agents. The following firms in all parts of Canada are prepared

to act as agents for good lines.

The service department of the Canadian Grocer is

at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO.

WESTERN PROVINCES.

W.G. A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

GEORGE E. MEASAM

Wholesale (lro:,:m Broker
an
Manufacturers’ Agent.
Splendid warehouse space. Cold Stor-
age in connectlon,
P. 0. BOX 1721,
Edmonton - - = =« = Alberta.

BRITISH COLUMBIA.

The Campbell Brokerage Co.
Menefacturers’ Adests snd Commission Brokers.

We have our own warehouse and track-
age. Shipments stored and distributed.
Can give special attention to a few
good agencies.

857 Beatty Street, - Vancouver, B.C.

Two Good Agencies Wanted for
CITY OF OTTAWA

(best of references )

Martin M. Walsh

Care Canadian Grocer

. Central Saskatchewan
ALFRED TAYLOR, Manufacturers’ Agent
259 Second Ave. S., Saskatoon
I am open for one or two additional agencies
in 1915! What have you?! Sugars, Jams, Tea
(expert) referred. ormerly mpmsent!k‘a A,

Macdonald Co., Limited; Glebe Sugar n
Co., Limited; Halton’s, Limited; Pembina

Co., Limited, Headquarters and Storage, Sas-
katoon, Sask.

NEWFOUNDLAND,

‘“We are large buyers of Sun-
dried Apples. Ship all your good
stock to us charging us whatever
other dealers are offering, and
we will send you our cheque
promptly.”’

W. H. Millman
& Sons

Grocery Brokers
TORONTO

H. P. PENNOCK & CO.,
Limited

Wholesale Grocery Brokers
and Manufacturers’ Agents,
WINNIPEG.
We solicit accounts of large and pro-
gressive manufacturers wauting live
representatives.

T. A. MACNAB & CO.

ST. JOHN'S - NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and experters. Prompt and
careful attention to all business. High-
est Canadian and forelgn references.
Cable address: “Macnab,” St. John's.
Codes: A, B, C, 5th edition, and private.

QUEBEC.

The Harry Horne Co.
GROCERY BROKERS

Manufacturers’ Agents
and Importers

309-11King W., Toronto, Can.

We can place your goods on the
market successfully.

(Correspond with us.)

W. H. Escott Co.,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

W.J. McAULEY

Commission Broker
Flour, Feed, Grains, Potatoes.
We are open for a good agency infood-
stuff line, calling on the retail trade.
512 Board of Trade Bidg.. Montreal

T 5

WATSON&TRUESDALE
Wholesale Commission Brekers and
Manufacturers’ Agents.
WINNIPEG - MAN.

Domestic and Foreign Agencies
Solicited.

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers.
51.53 Wellington St. W., Toronto

FRANK H. WILEY

Manufacturers’' Agent
Groceries and Heavy Chemicals
Eaquiries solicited for shioment from Spot

stock Winnipeg or for Import.

757.759 Henry Avenue, Winnipeg

HENRI DE LEEUW
28 FrontStreet E.  TORONTO

RUTTAN,ALDERSON&LOUND, Lta.

COMMISSION BROKERS

Representing Canadian and British
Houses

Agencies Solicited
WINNIPEG, - MAN.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE, $2.00.

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.
143.153 University Ave., Toronto

You can talk across the Continent for
two cents per word with a want ad.
in this paper.
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W il 1915 Still See You Losm
Coﬁee Proﬁts )

The past year has been
one of unsurpassed gain in -
coffee sales to many
Canadian Grocers. Bigger
sales, more frequent sales,
continued sales. Sales that
have meant completely
satisfied customers by giv-
ing them better
richer coffee, coftee ground
to their own particular
tastes by the HOBART
ELECTRIC COFFEE
MILL.

coffee,

Will 1915 still see you los-

~ ing coffee profits, or will

you get HOBART ad-
vantages in your store—
NOW?? Start1915 right by
sending to-day for interest-
ing illustrated catalogue.

- The Hobart Mfg. Co.

105 CHURCH ST., TORONTO

Ryan Bros. 110 St. James St., Win-
nipeg. Agents for Manitoba, Sas-
katchewan and Northern Ontario.

X

)

WHEN trade begins to boom it.will be K

exceedingly difficult to jump in, over-
take and pass the man who continued, even
in. times of depression, to paddle his adver-
tising canoe.

It will require a high power campaign and

lots of anxiety to do it.

Even at that the

persistent advertiser may beat the other

fellow to it.
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Will you save or waste in 1915 ?

We don't mean thut you waste actual momey—but most grocers, hampered
by the old-time system of credit account books, certainly do waste hundreds
of hours of valuable time in the course of a vear, and then do not get perfect
results. TLet us tell you about the

Barr Register

The Time Saver—The Customer Saver—The Money Saver

Be open-minded on this point—there is a modern, quick, s:xfn, economical
way* of handling your credit accounts, and the BARR has it.

Be open-minded on this point—don’'t let any salesman hurrah you into a
quick sale until you have investigated the BARR Account Register. We don’t
claim that no other register has good points, but we do claim that the
BARR takes care of more accounts in smaller space than any other, and
that it has several other exclusive, valuable features that have only to be
seen to be appreciated.

BARR COUNTER CABINET REGISTER,.CLOSED Be open-minded on this point—that you have more to gain than we have
[ by an investigation of the BARR Account Register, yet it costs you abso-
SPECIAL NOTICE, lutely not one cent, nor any obligation whatever, to get posted on ifs good
points. We want to mail you illustrated literature-—please send us your name.

The Barr Register is a bona fide Canadiap
invention fully protected by valid patents
There never have been any legal proceedings

against above patents, notwithstanding all

R T S BARR REGISTERS, LIMITED
We make this announcement as we under- ’

stand that some merchants have been imposed

’/lusrt,:?s“?lﬁ induced to buy other account reg- TRENTON' ONTARIO

wh li:]k.
Signed, RR REGISTERS, LIMITED, i i
ity Great Britain: 5 Arundel St., Strand, London; factory at Birmingham

Sixty (Christmas Days!

have come anld gone since Canadians began to use and
appreerate

iy

mm%

SIS LLS LSS SSSSS LSS SIILSSSSSY.

SUGAR

It was then the ONLY sugar refined in Canada—it is still the

favorite. ;
. In 1854 we installed the first equipment in Canada for refining 3 San
Sugar. In 1913 we began to operate the first Machines turning out the \

now popular 2 and 5-1b. Cartons of Extra Granulated. But our leadership 3 “Ye Old Sugar Loafe”
has extended beyond mechanical features. It rests chiefly on acecumu- ’ of 1584

lated experience and a fixed determination to make Redpath Sugar N THE CANADA
always best—worthy of the full confidence of Dealers and Users. F SUGARREHEL’,YG Co.

CANADA SUGAR REFINING CO.
+sMONTREAL Limited

N
>
\
N
N
N
N
N
Ny
3
3
N
Ny
3
3
N
N
N
N
N
>
3
Ny
N
§
N
N
N
N
>
N
N
N
N
Ny
N
N
N
N
N
N
N
N
N
NS
3
3
N
N
3
N
N
3
Ny
3
N
Ny
3
N
3
NS
N
N
N
N
N
A
N
N
N
N
N
N
N
N
\
\
Ny
N

SIS IS ISES Y




CANADIAN GROCER

_ | The President of the Bank of Montreal says :
Be Confident——It’s An Asset

We take this occasion to thank our merchant friends for the good fellow-
ship extended to our salesmen and the good-will shown to the company during
1914. May the New Year bring you 365 days of happiness and a full measure
of prosperity, is our wish. We, ourselves, expect a successful 1915. And sodo
other leading business houses and financial institutions. As Mr. H. V. Mere-
dith, President of the Bank of Montreal, remarked in his annual address a few
days ago: “There is, moreover, an undiminished confidence in the future which
is an asset of no little importance.”

RED ROSE TEA

“is good tea”

T. H. ESTABROOKS CO., Limited

St. John, Montreal, Toronto, Winnipeg, Calgary

Unexcelled
Advantages -

There are so many unexcelled advantages about the
Eureka Refrigerator, including its system of dry, cold

air.circulation and scientific construction, that the sooner
PURE you set procrastination aside and investigate the sooner
: you'll add better profits to your account. There’s a

Grocers accustomed to securing and retaining reason why the
the most particular and profitable invariably ! : Eureka has been the
select Furnivall's as the most acceptable and ! -

sultable in Pure Fruit Jams. The very fact most generally used
that every grocer continues stocking IMurui- : / 3 . rcfrigcrator for over
vall's is good evidence it is bringiyg him un- i i .

usual su.:(-ms‘ Several flavors but only oune ‘ . 30ycars. Write for
Quality—the Best. g catalogue to-day.

Furnivall-New % Eureka

Hamilton, Ont. 8l Refrigerator

.‘\vongrsihﬂalé;;x. B. ¢ 5 !
oodworth, oble 3

St.; St. John, N.B.,, W. % C

W. Chase, 79 Paradise . : ompany
Row; Montreal, W. S. . PR AT Lg%
Silcock; Ottawa, J. A, e 2] lelted
Cote; Toronto, Dunn- < . e

Horto C‘(‘).;ml;‘lort %Vill- : -

am, i ¥s ot; Win- - P TE

nipeg, H. P. Pennock & ¥ | 31 Brock Ave.
(‘(l‘" (Ii:d.;c Eélemjont«;n, i -
Alta., D & njamin, ~ .

620 'Fourth St.; Jack- TORONTO
son's, Limited, Calgary;
Grocers’ Sgcclllty Co.,
Hamllton, Ont.
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Children Thrive Best on Robinson’s
“Patent” Barley

And mothers
know this too.
Maternal pridede-
mands the best,
demands the most
nourishing and

healthful, de-

mands Robinson’s
“Patent” Barley.
A first order w1l
enable you to see
just what this de-
mand really is in
your locality.

ORDER FROM YOUR WHOLESALER TO-DAY.
Agents for Canada

MAGOR, SON & CO.,, LIMITED

403 ST. PAUL ST., MONTREAL 30 CHURCH ST., TORONTO

for Inexpensive Food

The public to-day is buving more wisely than ever before.
There is no demand for cheap foods. But there is a
demand for inexpensive foods..

The grocer who meets this demand by encouraging the use

of foods like

CROWN BRAND
CORN SYRUP

—that go far and cost little, will make many satisfied cus-
tomers of a class that it pays to cultivate.

The Canadian Starch Co., Limited

Manufacturers of the Famous Edwardsburg Brands
Montreal Cardinal Brantford Fort William

in Canada
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Why Retailers Fail—A Traveler’s Story

Cites Particular Instances Showing One of the Great Causes—

The New Man in Business, He Claims, Should Confine His
Purchases to a Few Firms—Too Many Creditors Tend to Hurry

Collapse if He Gets Behind—Careful Bookkeeping Necessary.

Written for Canadian Grocer by Frank Grandin.

E were standing in the door-
way of a hotel in a good-sized
Canadian town the o/l{mr day—
John Warren, a commercial 'tﬁmeler,
and_smySelf—when just across the street
went a red flag in the doorway of
general merchant, and on the windows
were pasted flaring posters to the ef-
feet that ‘‘this entire stock of goods
must be sold by the 30th of the month,’’
ete., ete.

‘“ Another poor fellow gone,’’
laconically observed.

I mentally pictured the feelings that
would be mine were I to find myself in
the same position. Here was a merchant
who had gone into business with the
brightest of hopes for the future. He
had a large family to support, as T aft-
erwards learned, and only one of the
boys old enough to help the father in
the store. At the time I had been on
the road a few years but the ups and
downs of the trade had not come to me
as they had to my friend standing be-
side me in the doorway. For thirty-five
vears he had carried his sample-case
and had been in practically every city,
town and village in the Dominion. I
knew this. Here was an opportunity for
which T had been looking. My experi-
ence in the ways of the world required
broadening and I resolved to extract
what I eould from my elder brother.

After pieturing mentally the plight of
the merchant who had not made good,
and the sort of Christmas he would un-
doubtedly spend, T asked: ‘‘What do
vou suppose was the trouble?”’

Buying From Too Many Sources.
““Suppose?’’ he replied, taking the
cigar out of his mouth and moving back
into an easy chair in front of the window;
““T KNOW what the trouble has been.
T havé been a few years on the road and

Warren

With this issue Canadian Grocer
begins a series of articles on “Why
Retailers Fail,” by Frank Grandin.
This series, while it will deal particu-
larly with actual instances of failures
and their causes, will be constructive
in character and therefore of the
greatest advantage to men who are
keen on building up their business.
Buying from too many sources and
inadequate bookkeeping are consid-
ered in this article. The next of the
series will appear in the near future
—The Editor.

have always kept an eye open for the
shortcomings of the men upon whom I
eall. This man Aikens (that wasn’t his
real name, but we’ll eall him Aikens),
opened up in the business two years ago.
He bonght out a fellow by the name of
Brown who had never made much more
than an ordinary living—at least T mean
to say he took over the lease and fixtures
only, as Brown had disposed of praectie-
ally all his stoek prior to his dropping
out of the business.

‘‘He started in with a capital of $5,-
000. The first thing he did was to get a
line of eredit from a wholesale groecery
house for $1,000; another $2,000 from a

dry goods firm, a thousand from a hoot

and shoe manufacturer and so on un-
til he had puchased $10,000 worth of
stock which was secured on a $5,000 capi-
tal. Our house happened to be one of
the firms that sold him and for a year
after I called on him every time T came
to town. Then one day our eredit man
asked me to be a littlg careful as his
accounts yere not being met with suf-
fieient pro ptno\qq ~Frofn then on 1 kept
my eyes open and soon daw care would
have to bewv-rm . He\used to buy
from every traveler almos) who came
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along as I learned from the boys as we
talked over business among ourselves.

Too Many After Money.

¢‘That man now owes his creditors
some $10,000, and the direct cause of
his failure was that they were all erowd-
ing him for their money. Tlad he con-
ﬁned his purchasing to the few houses’
that promised him eredit in the fipst
place and who were in duty bo nd to
take eare of him, he might have been in
business to-day—in faect I am pretty
gure he would have been.

“‘It usually happens in cases of that
kind that when the smaller ereditors, to
whom a merchant owes a hundred or
two hundred dollars, find him in scme-
what straightened eireumstances, they
sue him for their money and tli¢ precipi-
tates the collapse. On the other hand,
had that dealer confined his business to
four or five good ereditors who would
lend liim their assistance instead of split-

_‘ing up among thirty or forty, the big

houses with their united efforts would
likelv have carried him through. T at-
tribute his failure to buying from too
many sources when he wasn’t in a fin-
ancial position tc do so—ereditors all got
after him at once and he completely lost
heart.”’

While my friend was relighting his
cicar. T observed the merchant himself
walk past his old store and look in with
most forlorn features. The poor man had
been honest enough but apparently he
had overlooked a very important feature
in merchandising and lost out.

Sold His House and Lost! Equity.

Warren resumed: ‘‘T know of a some-
what similar case which occurred not
long ago in my territory. The merchant
started up with $600 eapital—which was
his equity in a home he disposed of to

/‘\




get the wherewithal.
four small children.
gan “on was bought from two of the
wholesalers of the distriet and was paid

He has a wife and
The stock he be-

for out of the $600. Six months later
when he went under there was a list of
no less than 40 creditors—he owed our
house some $15 or $20 and I saw the
list two weeks ago. His total liabilities
had been run up in the six months to
$#1,521. But probably the chief trouble
with this pedn way that he lost himself
hopelessly m his \bookkeeping. The
liquidators have hi§ books and in one
where he kept cash transactions,
there was no regbrd of moneys paid out
between July 3 until the middle of
August, the {ime of the aetual failure.
He even didy’t keep any aecount of the
majority of/ his eredit sales and the
money was [uncollectable.

‘‘The assdts of the man were but $400,
which meaf\t a loss of $1,100 to his
creditors ang he himself was minus the
$6R0 he beghn with—the stoek I should
have\saut—was sold at 50 cents on the
dollar.

Careful Bookkeeping Necessary.

‘“As a prominent accountant remark-
ed to me ‘the other day, no merchant
should start in business without a know-
ledge of bookkeeping; or if he does, it
would pay him to get some smart young
fellow to check up the books every night
or two.  Failure is bound to overtake a
‘man who is as lax about his books as
that because he never knows where he is
at. . I always claim, and have stated so
in confidential chats with mercha with
whom T have come in conta all over
Canada, that if a retailer does not know
what it is costing him to do business,
what his inyoice costs are and whether
he is making a net margin of profit on
them he is doomed to certain failure
sooner or later.’’

Warren had story after story to tell
of the pitfalls that beset the path of
the unwary in the retail business. In
my next article I shall present further
actnal cases of why merchants fail—in-
stances that demonstrate that men who
would attain any marked degree of sue-
cess must think deeply on what they do.

+_
WRONG ADDRESS GIVEN.

Through a clerieal error in the com-
posing room in the advertisement of
Hugh Walker & Son in last week’s issue,
the address of this company was made
to read. ‘Hamilton’’ and ‘‘North Bay,’’
instead of ‘‘Guelph’’ and ‘‘North Bay.”’
Hugh Walker & Son have been engaged
in the wholesale fruit business in
Guelph for many years, and no doubt
readers recognized this error in the ad-
dress.
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An Unbiased Record of Stock

Manager of Montreal Store Takes No Part in
Stock-Taking So That Work Will Be Done
Strictly on Business Principles—Stock Divided
Into Eight Sections—Another Dealer Employs

Commercial Traveler.

4 l \HERE is no set time for taking
an inventory, but the majority of
merchants choose the beginning of

the ,year, the first of February, being a

favorite date. This is probably due to

the fact that, especially in Quebee Prov-
ince, the early. part of January, or the
last day &f December, is a busy period.

The first of the month is suitable, because

it is then that the monthly statements

are sent out, which facilitates the caleu-
lation of one of the business assets.

Preparations can be made by getting
aceounts owing by customers ready dur-
ing the days preceding the event, so that
this item will be easily handled. The ac-
tual stocktaking should be done on one
day, if possible, and should be handled
in a business-like manner. Many re-
tailers employ a commercial traveler, who
understands the stock, to do the work for
them, paying him from ten to fifteen dol-
lars. This has its advantage in that the
work is performed in an unbiased man-
ner, and further, the traveler is familiar
with priees. 2

In the grocery department of a Mont-
real store, visited by the writer, the mana-
ger takes no active part in the taking of
stock. By leaving it to others, he claims
he is able to hand into the office an honest
record, whereas by taking it himself, he
would have a good opportunity to water
stock or detract from its value.

Bight Divisions Made.

"The department is divided into eight
sections, numbered one, two, three, and
8o on, one man being responsible for the
inventory of each section. The divisions
are:—tea and coffee, provisions, biseuits,
canned goods, bottle goods, package
goods, bulk goods, and washing goods.
These divisions are maintained through-

out the year, so that when an invoice

comes into the office, the manager goes
over it, and assigns eacl item to. its divi-
sion. For instancg/ 50 epses of soap
would be marked No. 8, and this is
charged up to Jones, or whoever is in
charge of N division. Thus, at the
end o season (inventories are taken
three times a vear), it is easy to say what
profit has heen made in each division,
and make interesting gpmparisons.

On the night when the inventory is
taken, each man is provided with two
helpers. one to count, and the other to
cheek, the manager of the seetion re-
cording it in his book. Refore commene-
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ing, a slip of paper is placed in every
shelf, drawer, and case, and when every-
thing has been counted, the man in charge
draws a blue peneil across the paper, in-
dieating that this stock has been taken.

Selling Price of Goods Taken.

Everything is put down at selling
price, and when counting has been com-
pleted, the fizures are sent to the office,
where by means of invoices, the exten-
sion is made. The stock book is then re-
turned to the manager, who makes eon-
siderable use of it for reference purposes.

Many of the methods outlined above
would not be practicable in smaller stores,
but the method in the main is the same as
is employed by the majority of stores.
The only safe way is to count and weigh
everything, leaving nothing to guess-
work, g

The Outremont Groeery Co., Outre-
mont, Que., take their stock on the first
day in February. The store is divided
into two parts, a commercial traveler be-
ing employed, who is assisted by the
clerks, only one of whom ealls out to the
traveler, the rest being employed count-
ing. In the case of affected goods, most
of these are returnable; if not, then a
reasonable price is recoreded. Duplicates
of the extension are made, for supplying
the bank, when such is requested.

Fixtures and Book Debts.

Many firms use an ordinary: book or
foolscap paper, numbering the pages, us-
ing separate pages for stock fixtures, ete.
The Outremont Grocery Co. allows a de-
preciation of about ten per cent. on fix-
tures, machinery, utensils, ete. Book
debts are put down at their full value.

——
NO MORE PHOSPHORUS MATCHES.
Ottawa, Dee. 31.—No phosphorus

matches will be manufactgged in Canada
after the end of the present year. On the
1st of January the white phosphorus aet,
designed to prohibit the manufaeture,
importation and sale of roatehes made
with white phosphorus, will beeome oper-
ative, with the exception of the clause
dealing with the sale. The clause pro-
hibiting the sale is not effeetive till Jann-
ary 1, 1916. The act was passed at the
last session of the Dominion Parliament.
Officers of the Labor Department will at-
tend to its enforcement.
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N many ocecasions young men have
O come to me to find out how long

it would take them to master
cardwriting. They have invariably been
surprised to learn that it could not be
picked up in a few weeks. In fact some
of them have said to me that they knew
it would only be a matter of obtaining
the proper tools for them as they had
always been handy at drawing. In all
such cases, when put to:the test, they
found that whatever skill they had had
was not the only qualification required.
To become a suceccessful eardwriter it is
necessary not only to study the subjeet

e~ from-the- radiments up,-but-also.to-prae-

tice very carefully and thoroughly.

All Need Instruction.

My experience would lead me to be-
lieve that to beecome a proficient ecard
writer it is necessary to receive instruc-
tions. Few good ecard writers have
‘“merely picked it up.”” In all cases or
in nearly all, men who have made a suc-
cess of this branch of retail merchandis-
ing, have either taken a course or had
the advantage of an apprenticeship un-
der a proficient card writer. My advice,
therefore, to anyone who is desirous to
taking up eardwriting, no matter how
much experience they may have had or
how skilful at drawing they may be, iz
to follow this course. I am starting at
the very first, giving suggestions and in-
formation whieh may appear as element-
ary to many readers; but as the articles
progress we will take up every possible
branch of the card writing work. Read-
ers should follow the instructions given
thoroughly. T have known some to read
articles on cardwriting and then proceed
‘to do the very opposite. To such as this
we can hold out no prospeet of improve-
ment from following this series of
artieles.

I would also like to impress the faet
that practice is nine-tenths of the battle.
Be sure, however, that vour efforts are
in the right direction. Remember that

R WA
A RID.Edwardss

one step in the wrong direction is worse

than standing still.
As a Side-line at First

I desire to make it clear at the start

that those who follow these articles with
an idea of becoming proficient at card
writing should not do so with the idea
that in time they would be able to de-
vote themselves exelusively to this work.
Card writing has become to a great ex-
tent a science and, to. do nothing but

5
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Types of Nibs

write cards either in a shop or a large
store, a man must have many years of
experience. My adviee to beginners is
to look upon card writing as a side line
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to window trimming, advertising, or the
selling end of the retail trade. By so
doing you not only inerease your experi-
ence but also improve your chances of
advancement.

Card writing has developed to an al-
most unbelievable extent in the past few
years. To-day every live merchant in
Canada knows the importance of the
price ticket. Even in the smallest towns
and villages they are used. Many of °
the eards used to-day are extremely
crude. Frequently they are made with
a box-marking brush, a blue erayon, or
a rubber stamp. Nevertheless, the faet

.that.they..are.used .shows .that the de-

mand is there, and that the eclerk who
desires to make himself as valuable as
possible and to bring himself as close
to 100 per cent. efficiency, should acquire
some skill in the writing of price and
show cards.

The excuse need no longer be put for-
ward that it eosts too much to learn.
All that the beginner needs is the neces-
sary material. By following these ar-
ticles he will then be in a position to
acquire sufficient skill to prepare éredit-
able cards for the store in which he is
employed.

The First Start.

T am starting this course on a different
basis -than any other series that I have
ever seen. It .is my experience that the
heginner wants to see actual results and,

‘if he is forced to practice exercises too

long, he is liable to lose heart and quit
altogether. With this in mind I start
the student off with outline pen work.
Practice with the pen in school days has
left everyone more or less proficient with
ite use_and it, therefore comes more
natural than the brush, which to the be-
einner is much harder to control. The
surest and easiest way to make a start
at actnal eard writing is to letter price
tickets. Accordingly, we will direet our
attention for this lesson on pen outline
Roman figures. This may seem rather




Best kind of table to work on.

too rudimentary for many of our read-
ers, but I desire again to emphasize the
fact that the man who desires to become
thoroughly proficient must start at the
very beginning and master each phase no
matter how simple. It is my experience
that to acquire the fullest degree of skill
at making figures, it is necessary for a
beginner to practise at least a full
month. It will take a good part of his
spare time at that. The next step will
be to master the alphabets and these will
follow in due course.

Tools Needed for This Lesson.

You will require in the first place a
large ball-pointed pen nib with ink re-
tainer attached. If this eannot be se-
cured a real blunt stub pen will serve
the purpose. No. 3 or 3% round writ-
ing pens are also suitable for this class
of work. Fig. 1 shows illustrations of
various nibs. If your stationer cannot

CANADIAN GROCER

secure these for you they can be ob-
tained by writing to the Editor of this
paper. Nib A is a No. 3 round' writ-
ing pen with brass ink retainer attached.
The retainer regulates the flow of ink.
Nib B is ball-pointed, ‘camel back re-
tainer. Nib C has ink retainer under-
neath. Nibs D, E, F and G are all
stub pointed pens and are good for this
work. Any stationer should have these
in stock.

Pen holders should always be round
and thick. Small handles eramp the
fingers. Other- tools needed for this
work will be a good straight ruler, not
less than eighteen inches in length, and
a compass that ean be used for either
pen or pencil. The best ink for the
work is a good black earbon (not water-
proof). This ink ean be secured at any
retail stationer’s, art supply stores, ete.

Fig. 2 gives a good idea of the best
kind of table to work upon. The di-
mensions given make a table large
enough for anyone, no matter what
work you may have. Always work on a
slafffing top table, as a flat top will tire
the wrist very quiekly. The six-inch
margin shown at the back is for placing
pots of paint, tools, ete. When sitting
the edge of the table should come just
below the. pit of the stomach. This gives
the arm room for a free swing without
resting it too heavily upon the table.
Always sit erect when working. The
importance of maintaining a proper posi-
tion while working is greater than the
beginner will imagine.

V7 T

Tig. 3.

Position of card on desk.

Fig. 3 gives an idea of the position
the eard should occupy on a desk while
being written. If it is placed parallel
with the edge of the desk, the wrist will
become tired quickly as this gives it an
unnatural twist,

Before starting practice see that
everything is ready. The ecardboard
should be ruled out. The ink should be
contained in a vessel that is free of
access and at your right hand; the table
should be placed so that the light falls
over your left shoulder. All pens should
be close at hand.

Study the chart thoroughly before
starting. Preceding each figure you will
notice a few exercise strokes which are
in the make-up of the figure. These
should be practiced thoroughly and per-
fected -before attempting the finished
work. - The arrows indicate the direc-
tion in which to draw the strokes. Al-
ways work from left to right and from
the top to the bottom. Be sure to earry
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enough ink on the pen.so that the en-
tire stroke can be made without a see-
ond dipping.

Fig. 1 is mostly composed of straight
lines. Watch that both the upright lines
are the same distance apart all the
way up. Figs. 2 and 3 are almost en-
tirely eomposed of curves. These take
a great deal of practice in order to get
them balanced up evenly. Fig. 4 is
about the hardest figure to make for
beginners and should be watched care-
fully. Care should be taken not to get
the centre cross-line too low. Note the
top of Fig. 5 does not projeet as far to
the right as the lower part. This is an-
other figure which needs great care as
it is the most used of all. The six and
nine are composed of the same amount
of strokes. All being curves, they need
a great amount of practice. The 7, like
the 4, -is quite hard for beginners to
halance up. Practice well the two ex-
ercises preceding it. Note that the top
of the 8, while the same shape, is not
so large.

If at any time you have difficulty in
halaneing a figure up properly, draw a
square lightly with a pencil and place
the fizure inside as shown at the bot-
tom of the chart. The three fives ex-
plains well the way out of this diffieulty.

The dollar and ecent marks shounld be
practised just as thoroughly as any of
the figures. :

Collection of Cards and Price Tickets.

The ecollection of ecards and price
tickets in Fig. 4 give a fair indication

of what you should be expected to ac-
complish if you thoroughly master the
lesson. You will note that every figure
is in use along with the various styles
of dollar and cent marks. The collce-
tion of small price tickets is easy for
you to make, being simply eut out of
plain white cardboard and ruled out
with the same pen that is used to make
the figures.

Many other designs and rulings can
be used to make very attractive tickets.
In making these rulings use the side of

© 22 inches

3 sheelL
14X 22 /nches

the ruler that does not lay flat on the
card. This will keep the work from be-
ing smudged.
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For filling in this pen outline work,
any brush will do that you may have. A
cheap camel-hair brush will serve the
purpose. I do not want you to get
the good sable writers until we come to
brush work, as the success of the work
depends to a great degree on the pro-
per care of the brushes. ’

j[‘he question of eardboard naturally
arises as soon as card-writing is taken
up, so this must necessarily be gone in-
to at onece. White board is the main
color and this must be of a smooth
coated finish. 6, 8 and 10-ply are the
most popular weights, but many just
use the 8-ply for all sizes of tickets. If
you have frames in which to put the
cards, the thinnest board will serve
and be somewhat cheaper. This hoard
can be bought wholesale in Canada
from 415 cents per sheet upwards, but
a great deal depends on what quantities
vou buy and from whom it is proeured.

This board is made for printing and
lithographing use and comes in a reg-
ulation size of 22 x 28 inches. This cuts
up economically into the sizes shown
in Fig. 5. For ordinary store use the
14 and %4 sheet sizes are most popular;
Y, sizes should be used sparingly. The
smaller sizes make neat price cards.

—H—
A. J. Hicks, general merchant, Alder-

syde, Alta., sustained a fire loss recent-

ly. He operated also the post office at
that place.
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Profit by Past Experience
S we cross the threshold that separates the old
from the new year, it becomes incumbent upon
each of us that we look back over the past

twelvemonth and recall the mistakes that have led
us along costly paths and that have not been con-
ducive to the best success of the business. We are
exhorted by philosophers and others to forget the
past and remember the present; but yet is it not the
ast with all its experiences, its joys and its sorrows,
its work and worry, its trials and tribulations that

- have made us what we are? Then must it be taken

into our deep consideration, so that as many of the
difficulties and worries may be side-stepped or sur-
mounted more readily in the future.

The time has come for the drawing up of the
inventory and the striking off of the annual state-
ment. Let no one shirk this work for it is an undis-
puted fact that the absence of a knowled%:e of the
progress of the business has caused a host of failures,
if not the greatest number. The annual statement if
carefully and honestly prepared will do much to en-
lighten the merchant on the mistakes of the year that
has just gone by. An hour or two spent at recalling
the difficulties and the causes of losses during the
twelvemonth will, too, be time well occupied.

The man who falls into the same error twice is
losing the valuable lessons taught in the hard school
of experience. He is not a keen business man.
W question that every dealer should ask himself

and particularly the new man in the trade
who has yet to win his spurs. Isn’t it a fact that if
retailers knew the various causes of failure—and ap-
plied the knowledge to their business—the number
of them would be greatly reduced? When one comes
to think of it isn’t a knowledge of the obstacles that
waylay the retailer in his seeking after wealth just as
important as the successful methods of men who have
traveled the retail road to success?

It was with these thoughts in mind that Canadian
Grocer was led to present a series of articles on the

Causes of Failure.
HY do so many retailers fail? That is a
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subject of why retailers fail. The first of that series
appears on another page of this issue and will be
followed up in future issues. The man who has fur-
nished the actual incidents deseribed, is one who
speaks with a long experience and a wide knowledge
of the retail world. The impression is not to be con-
veyed in this series that all merchants fail who fol-
low the paths of the men whose ' methods will be
described, but rather that if they do not follow them
they will have better chances of success.
We commend these articles of Mr. Grandin to
vour clogest attentior
L@dstuff

Great Britain during the

st were more than nineteen
million and a half dolldrs in excess of the corres-
ponding month of 1913\ That represents a lot of
money and indicates the \pcreasingly healthy con-
dition of the foodstuff export.trade. From the fig-
ures below it will be seen that wheat has been one of
the chief items in the increase and

; e?‘ickerrl:tly it must
be in great demand on the other side of the-Atlantic.
_Here are the figures:

xports Increase

. Nov., 1914, Nov., 1913.
“" Wheat .... £12,277,637 £ 7,892,480
Wheatmeal, flour . 1,633,867 2,065,612
O 621,493 716,168
HatleY Lo 580,354 805,501
Badon v o 1,061,764 811,108
Hams .. 196,350 313,512
Cheese .... .. 3,653,624 3,801,752
Canned salmon . . 1,024,975 750,337
Canned lobsters . . 325,165 303,295
Totals . ... ... £21365229 £17,459,765
Balance in favor Nov., 1914 ..... £ 3,905,464

In a number of the lines it will be observed that
exports declined, but these declines were more than
made up by the advances in wheat, bacon, canned
salmon and canned lobsters.
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Retailers’ Interest in Elections

EFORE another issue goes to press municipal

candidates in many communities will either

have attained their {earts’ desire or have fallen
before the victorious ones. In many districts it has
been observed that the merchants have taken a prom-
inent part in the municipal elections. This is as it
should be, for who stands to lose more than the retail
merchants, if shallow-minded men are put in charge
of the affairs of the city, town or-village? It is the
duty, therefore, of the merchants to see that those
candidates are supported who can be depended upon
to look at matters that arise for discussion on broad
business lines. It is a lamentable fact that too many
councilmen or aldermen are stanrpeded into follow-
ing courses designed to catch the popular ear regard-

less of general harm they cause to the community as
a whole.

In Toronto this season the Retail Merchants’
Association took a firm stand in regard to municipal
candidates. Circulars were issued and sent to the
trade, and without naming particular candidates that
in the opinion of the Association should be left at
home, there was outlined a general view of the situa-
tion, asking the electors among the retailers to con-
sider rather the effects upon the city as 'a whole
should the causes espoused. by certain unnamed can-
didates be allowed to get a foofing. The circular
hit pretty hard along these lines, and without doubt
made a strong impression on the trade.

During municipal elections the retail trade
should always be in the limelight. Retailers usually
represent the biggest portion of the taxes and in such
an event they should undoubtedly have the strongest
representations in the municipal government.

A being placed on the east coast of Canada in

order to cover risks from war. It is said that
in Halifax policies totaling a million dollars have
been placed. The action on the part-ef Easterpers
should not cause undue alarm in ¢ i
surance is being placed because it
attacks from stray German ships al ho not prob-
able may possibly occur. A bobardment would result
in destruction that ordinary fire insurance policies
do not cover and in view of the possibility, several

business houses have deemed it advisable to cover the
risk.

In the policies being issued the covering clause

protecting against risk of bombardment reads as
follows :—

“This policy is to cover the risk of loss of or
damage to the property hereby insured directly
caused by War, Civil War, Revolutions, Rebellions,
Military or Usurped Power, including the risk of fire
or explosion directly or indirectly caused by any of
the foregoing.

“No claim to attach hereto for delay, deteriora-
tion and—or loss of market or for confiscation or
destruction by the Government of the country in
which the property is situated.

“Only to pay hereon if not recoverable under
any other Policy of Insurance.”

The rate at present is one quarter of one per cent.

for three months and one half of one per cent. for
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Insuring Against War. *
CONSIDERABLE amount of insurance is

0 O OF

twelve months. The rate quoted in St. John was one
per cent. for twelve months.

Liability of Newspapers
AILY and trade newspapers quite frequently
receive letters in whicﬁ grave charges are
made against certain persons or firms. In
some instances the writer wishes them published over
an assumed signature. The impression appears to
prevail in some quarters that a newspaper can escape
the responsibility for publishing statements that may
be libelous by disavowing them, or by compelling the
writer to sign the letter with his own name. This is
a great mistake. The publication of a libel 1s an
offence no matter by whom it may be actually writ-
ten, and a newspaper is liable in damages to the per-
son libeled and all connected with its publication
may be fined or imprisoned or both. All editors
know that their refusal to print certain letters may
be construed as a desire to shield some person or per-
sons. It has, unhappily come about that a great
many persons think every newspaper is influenced by
unworthy motives, when they refrain from doing
what they are requested to do; but when a newspaper
editor or publisher finds himself haled before a court
of justice and put to great cost and inconvenience, if
not tc heavy punishment, he will derive mighty little
consolation from the fact that he has proved himself
not afraid to speak out.

Editorial Notes
LET optimism predominate.
L] L] .

IT IS nearly time the brakes were taken off.

L L] L ]

A HAPPY New Year to all our readers.

L] . L ]
THE clouds are beginning to roll away.
L] . L

THE man who

: rofits by the mistakes of the past is
on the right roa

to success.

NO MERCHANT who is true to himself can sell a
$5 article for two-ninety-five.  There is something

wrong somewhere.
L] L ]

THERE ARE many causes of failure—the series of
articles dealing with actual instances and beginning
this week will be found valuable reading for every-
body.
L] L L

WHEN the war is over it will be found that the men
who kept a bold front, who advertised as usual and
who maintained their reputation for honesty and
quality, will be the men to first feel the beating of the
pulse of good times.

y L] L] L
“1T IS unfortunate,” says The Credit Mens’ Journal
referring to the failure of the National Railway Asso-
ciation, “that consumers allow themselves to be in-
duced to subseribe to such ventures. For every one
that has made a success in this country there are
three that have been absolute failures, and in the
vast majority of cases the creditors, as well as the
<mall shareholders, are heavy sufferers.”




AThe Business Outlook for the New Year

Record for 15 Years Back — The Process of Expansion and
Contraction — A Good Index of Conditions — Continuance of
Present Policy Will Result in Easy Money at Close of the War.

By John Appleton, Editor Financial Post.

Experience over a long period of years
tells us that expansion in business ad-
vances money rates and the yield on se-
curities. Banks are anxious to get all the
benefit possible from advanced rates and
the depositors also wish to gain some ad-
vantage. As a result the chief resources
of the banks, namely, savings deposits
tend to expand unduly. There comes an
end to such a process of course and it
sometimes happens that that end is a
panie. The result is a great reduetion in
loans and ultimately an increase in sav-
ings deposits. When this process of re-
construetion is complete money is plenti-
ful and the assets throughout the country
have been reduced to as liquid form as is
possible. Only then can bankers or busi-
ness men look forward to normal business
conditions.

on the part of those profiting by produe-
tion and who are consuming less than
they produce or are spending less than
they are receiving—in other words, living
well within ‘their means.

There is every indication that money
for non-speculative commereial purposes
in Canada will be available in large quan-
tities during 1915. A year ago the Fin-
ancial Post pointed out that there could
be no very definite improvement in busi-
ness conditions in Canada until the be-

coupled with the higher prices that pre-
vailed as a result of the European strug-
gle, Canadian business would have re-
mained on a normal basis and liquidation
would not have been so severe. In the
spring the outlook from a erop standpoint
was very cheering but later drought de-
stroyed hopes of an approximately nor-
mal yield. So bright were the farmers’
prospects after seeding was done as to
raise hopes of more general business ae-

ginning of 1915 for the reason that the
banks had not at that time reduced their
assets to a sufficiently liquid form. to
justify loan expansion.

The ratio of savings deposits to com-
mereial loans is in our opinion the. best
index of business conditions that is avail-
able. A diagram brought up to date in

1906 190G 1907 1908 1909

oo o

N~

R

It may be said without hesitation that
at the present time the banks have re-
duced their assets generally to a liquid
form and on the other hand depositors are
returning to the banks with their money.
Should the war end this spring it is very
probable that the banks will be found to
have plenty of money for commerecial pur-
poses of a legitimate character even
though the loan market in Europe re-
mains fairly stiff for some time. The war
has done one good thing at least. It has
accelerated the proeess of liquidation and
at least so far it has not foreed the
depositor to withdraw savings for pur-
poses of consumption. At any rate the
withdrawals for the latter purpose are
more than offset by the inereased saving

this issue shows the variations in savings
deposits and eommercial loans since the
beginning of the century. In periods of
over-extension the two lines draw gradu-
ally apart until finally the process is
overdone and the lines draw together un-
der the process of liquidation and easing
money rates. The Post believed a year
ago that by the beginning of 1915 the re-
construction would be complete and
money rat:s would be easy enough to
justify a resumption of business on more
active lines,

The war has, of course, made a very
serious difference in the general business
outlook. Another factor was the dis-
appointing crop in tle' Western pro-
vinces, If the latter had been normal,
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tivity and some expansion of loans actu-
ally took place. As soon as it was realized
that the crop at best wounld be a light one,
and the action of the money markets be-
gan to show signs of disturbance in Euro-
pean diplomatic cireles contraction fol-
lowed. Loans were decreased and de-
posits remained stationary for a time un-
til the close of the vear they showed a
tendency to increase.

So long as war prevails it will be vers
difficidt for business men to foresee what
the course of business during the vear
will be. In our opinion, given noermal erop
conditions, business will remain dull but
not to the same extent as during the later
months of the year just closing. Our de-
posits will increase and in consequence
the banks will be able to expand their
loans. With uncertainty in the air they
will not do this at the expense of their
liquid position. They will not be content,
nor is it desirable that they should be, un-
less they have approximately 25 eents in
their till or vault for every dollar they
owe to the publie. We are in the position,
and it is a relatively favorahle one, of
having resourees of our own for taking

(Continued on page 41.)




Situation in Saskatchewan Bearing on Credits

War Legislation of Saskatchewan Government — Cowmplicated
Situation From the Standpoint of Wholesaler and Retailer.

Written for Canadian Grocer by Henry Lewls.

T A TIME like the present, any ac-
A tion which seems likely to under-

mine eredits is exceedingly seri-
ous. Some rather misunderstood legisla-
tion recently enacted by the provineial
government of Saskatchewan, has, it is
feared, a tendency to so upset trade
equlibrium. As a result, retailers and
wholesalers alike are considerably dis-
turbed.

As has been indicated this enactment
of the government, is rather less clearly
understood than is the usnal government
measure—befogged as it customarily is
with legal terms, It appears, however,
that the government has itself to thank
for a good deal of this misunderstanding.
It also appears that while measures so
far put into effect have only a limited
bearing upon the retail and wholesale
hardware, grocery, and dry goods men,
the government has yet reserved unto it-
self rights, which, if enforced, will have
a very decided bearing upon all doing
business in this province.

The war legislation which has actually
been passed by the Saskatchewan govern-
ment has been summarized as follows:—

War Legislation Saskatchewan.

‘‘Protecting Volunteers or Reservists
Only. No action for ecancellation of
agreements of sale of land, bond, mort-
gage, lien or other encumbrance affecting
land to be taken until six months’ have
expired for the date of the Proclamation,
which was the 21st of Oectober.

‘‘Protecting All Classes. No action for
cancellation of any contract or agree-
ment for the sale of land shall be taken
by a vendor except in a court of compe-
tent jurisdiction, but same can be deter-
mined by mutual agreement between the
parties. (This took effect from the 1st
of Oectober.) .

“‘On the 19th of November it was pro-
claimed that no personal property be-
longing to a debtor by virtue of a condi-
tional sale, lien agreement or hire receipt
shall during a period of six months’ from
that date be seized or sold under a chattel
mortzage or bill of sale intended to oper-
ate as a mortgage or under such condi-
tional sale, lien agreement or hire receipt
until the consent of the sheriff of the
judieial distriet had been obtained; all
seizures under the above must be made
by the sheriff or his nominee; the sheriff
shall be allowed diseretionary powers to
deal with the seizure in a manner to pre-

vent hardship and his decision shall be
ahsolute.

““This applies to seizures made prior

to the proelamation where the goods have-

not been sold.

““It is now an offence for any other
party than the sheriff or his nominee to
make such seizure, the penalty being a
fine or imprisonment.”’

A Broad Hint.

This legislation, somewhat difficult as it
is to understand, really has apparently
little bearing for the retail and wholesale
dealers. It treats largely of conditional
sales, and so principally affects machin-
ery companies, and to a certain extent
flour concerns. The cause for uneasiness
to the retailer and the wholesaler, there-
fore, is not what is written, but what the
government very clearly indicates may be
written. At the present time, in short,
men doing business in Saskatchewan are
under the surveillance of the government.
An indication of this probably can best
be given by quoting herewith a letter re-
ceived by a Western wholesale
from the Department of Agriculture at
Regina :—

Regina Sask., Dee. 15, '14.

Dear Sir,—Mr. has sent us copies
of correspondence with your Company
extending over the past two years. You
are doubtless aware that the erop in the
————— distriet was practically a failure.
On this account customers who usually
pay promptly when the harvest is over
have been unable this year to meet their
obligations. Mr. — ——'g statement
shows a good surplus and he has been
building np a good business and would no
doubt put your account in good shape
this fall if the erop had been normal.

As, no doubt, you are aware the Gov-
ernment of Saskatchewan have lately
passed an act to give protection to the
farmers against harsh treatment from
their ereditors. We find also that it is
necessary to give protection to merchants
who are endeavoring to exereise leniency
with their customers and while of course
the Act was not framed with the inten-
tion of intervening between wholesale
and retail houses it is so framed that it
can be extended at any time to cover all
business transactions or any individual
case. We however, feel satisfied that is
only necessary to place the matter before
the wholesale ereditors in order to get
right treatment for the merchants who
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house .

are at the present time unable through
stress of ecircumstances to help them-
selves. ’
Signed (F. H. Auld),
Secretary.

‘Wholesalers and Retailers Anxious,

Notice, in this letter, the statement
that the government has an act so framed
that ‘“it can be extended at any time to
cover all business transactions.’’ It is
no little wonder the wholesalers are
nervous? But it appears that the whole-
salers have only cause for fear because
there is in the first place great ground
for fear on the part of the retailers.

Notice the first sentence of this letter
from the department of agrieulture.
Mr. - has sent the government cor-
respondence from the wholesale house.
This indicates pretty clearly, that, as in
other cases, the government has first re-
ceived word from a farmer, that, Mr.
————— is pressing for collection, which
the farmer claims to be unable to make.
The agricultural department then writes
the dealer, saggesting that he cease his
efforts to make colleetion. The dealer
then writes the government stating that
it is up to them to make the wholesaler
cease pressing for their collection. Hence
comes the letter from the government to
the wholesaler.

As far as can be learned, there is not
at the present time anything actually in
the act which prevents a retailer from
pressing for collections. If a merchant,
say in Maple Creek, feels that John Doe,
farmer, should make payment of the ac-
count which he has been running for the
past year, he can issue a writ against
John Doe. John Doe, however, can write
the government complaining of his erop,
and so the whole matter can be stopped
bu such letters as the one quoted above.

There is another point in this letter
from the department of agriculture—and
it should be stated here that this letter is
not a single instance of the government’s
action, several such have been received
by wholesale dealers, and from what can
be learned a number of retailers have
received similar missives. It is stated
that Mr. ——'s statement shows a good
business. It is of course a question here
as to who should be the judge of this.
The thoughtful retailer will realize the
necessity of a careful estimate of stabil-
ity. It is the competition from men onr
the verge of bankruptcy which is mostly




feared by dealers. In very many ecases
it is these men who inaugurate the price
shattering sales.

How It Would Affect Business.

In this connection  perhaps may be
properly instanced legal proceedings now
under way in Alberta. A certain mer-
chant in that province now stands com-
mitted for trial upon a charge of issuing
a false statement with the object of thus
securing greater credit. He is shortly
to be tried before the supreme court. He
recently made an assignment, and 1t was
following this that information was re-
ceived which lead the Canadian Credit
Men’s Trust Association of Calgary to
take proceedings.

What will be the result of this case, 1s
as yet uncertain. But leaving this for the
time, and supposing that some dealer had
got an extension of eredit by means of
issuing a false statement, it will be
readily seen that thus he would have
staved off bankruptey, and would in this
way, have prolonged competition for the
other local dealers—would have pro-
longed what almost certainly would be
the meanest kind of competition.

Such examples and possible examples
as this, indicate very clearly that it is to
the dealer’s interest to have the question
of surplus which a report may show, very
clearly understood, and carefully. investi-
gated. It is a question if wholesalers or
retailers either will be prepared to take
the decision of the department of agri-
culture of the Saskatchewan government
as to the reliability of any individual or
firm.

Privilege Given the Farmer. S

This briefly then is the situation as it
stands at present. Exelusive of the ma-
chinery lines, it looks from the Act as if
a dealer may take what steps he thinks
best to secure payment of his actoint.
The farmer, however, can appeal to the
governme nd the government may
then Fgest that the retailer cease to
press for collection, and may also suggest
that the wholesaler also cease to press the
retailer for collection. With both sugges-
tions, of course, the government indicates
that if there is failure to comply, there is
vested in the government power to compel
such compliance.

It is an exceedingly interesting state
of affairs. It is a state of affairs which
will have a tendeney to make wholesaler
and retailer alike take steps towards
putting their business, in future, as far
as possible, on a cash basis. But while
the cash basis may be the wish of many
business men, it is yet somewhat doubt-
ful if such forcing measures toward this
end, as those now being practised are in
the interest of the whole community.

Seemingly the government does not
want to come out and pass a moratorium
for the reason that this would certainly
hurt the provinee’s credit abroad. Ret
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they do appear desirous of. taking unto
themselves powers which will produce
some of the results whigch would be se-
cured by a moratorium. So far it does
not seem that any great harm
bas resulted from this ace-up-the-

sleeve
Nevertheless, it is a
vital
great Western provinee.
which retailers, wholesalers, brokers, and
manufacturers alike, may well study.

policy of the Government.
subjeet of
interest to all dealingin this

It is a subject

New Maple Sugar Regulations

Exact Wording Taken From Amendment to The
Adulteration Act—Syrup and Sugar Cannot Be
Sold as ‘““Maple’ After January 1 Unless They
Are Pure—Same Applies to Honey.

In view of the receipt of a number of
letters from readers in reference to the
new maple regulations, Canadian Grocer,
feels that the presentation of the exact
wording of the regulations from the
Amendment to the Adulteration Aect, as-
sented to on the 12th of June last, will be
be of particular interest to everyone.
These regulations appear herewith :—

““No person shall manufacture for
sale, keep for sale, or offer or expose
for sale, as maple sugar any sugar
which is not pure maple sugar, nor as
maple syrup any syrup which is not
pure maple syrup, and any maple
sugar or maple syrup whieh is
not up to the standard preseribed by

™ the Sixth Schedule of this Aet or, if
)suvh standard is changed by the Gov-

( ernor-in-Couneil, to such standard as

\ the Governor-in-counecil may from time
tey time preseribe, shall be deemed to
" be adulterated within the meaning of
this Aet.
““The word ‘“maple’’ shall not he
used either alone or in combination
with any other word or words on the
_label or other mark, illustration or de-
vice on a package containing any arti-
cle of food or on any article of food
itself, which is or which resembles
maple sugar or maple syrup, and no
package containing any article of food
itself, which is not pure maple sugar
or pure maple syrup, shall be labelled
or marked in such a manner as is
likely to make persons believe, it is
maple sugar or maple syrup which is
not pure maple sugar or pure maple
syrup, and any article of food labelled
or marked in violation of this sub-
section shall be deemed to be adulter-
ated within the meaning of this Aect.
““The word ‘‘honey’’ shall not be
used either alone or in combination
with any other word or words on the
label or other mark, illustration or
device on any package containing any
article of food which is or which re-
sembles honey and which is not pure
honeyv made by bees, and no package
containing any article of food which
is not pure honey shall be labelled or
marked in such a manner as is likely

to make persons believe it is pure
honey, and any article of food labelled
or marked in violation of this section
shall be deemed to be adulterated
within the meaning of this Aect.
‘“The provisions of this section shall
not apply to any syrup or compound
manufactured and sold for medieal
purposes only..
" ““This Act shall come into force on
the first day of January, 1915.”’

Some of our readers have been under
the ‘impression that the new regulations
do not come into effect, so far as the re-
tail sale of maple products are concerned,
until the 1st of January, 1916. It will be
seen however, from the last paragraph
of the above Act, that this is not the case.
When this paragraph is taken in eon-
junction with the first it will be noted
that no person shall keep for sale, as well
as manufacture for sale, maple sugar or
maple syrup, any sugar or syrup which is
not pure. The question has also arisen,
as to whether the retailer would be liable
if he sold his compound syrup and sugar
after January 1, providing he did not
use the word ‘“maple’’ on the label, or
sell it as ‘“maple’’ sugar or syrup in any
way.

Our interpretation of the Aect, is that
the goods could be sold so long as they
were not sold as ‘‘Maple’’ produects,
either pure or compound.

The same applies to honey. After Jan.
1, no honey, unless it is absolutely pure,
can h® sold under the name of ‘‘honey,’’
either pure or ecompound.

___’__
SHOULD HAVE BEEN ‘‘PREMIUM.”

In the advertisement of the Swift
Canadian Company, Toronto, which ap-
peared on the outside back cover of last
week’s issue, there was a typographieal
error in the name of the brand of this
company.

‘‘Premier’’ hams and bacon should
have read ‘‘Premium’’ hams and bacon.
This brand name ‘‘Premium’’ is, of
course, familiar to the Canadian trade,
and our readers will no doubt already
have read the advertisement aright.



AN ORIGINAL COFFEE WINDOW TRIM—Ribbons run from the various samples of coffee to the points on the map of the world

from which those samples came.

How Much Coffee Do You Sell Annually ?

Consumption Per Capita in Canada is About 2 Pounds—Do You
Get Your Share?—Retailér Tells the Story of How He First

Realized the Future in Coffee and the Methods He Used to Build

Up Sales.

[ OW have I built up my ecoffee
H trade?’’ repeated a retail
dealer the other day to a query
put to him by Canadian Grocer.
““First,”’ he replied, ‘‘let me tell you
how I came to realize the importance of
featuring coffee in the store. Some
months ago a coffee salesman was en-
deavoring to interest me in purchasing
more coffee than usual. I baulked, be-
cause, as I pointed out, it would be
suicidal for me to stock more than I
could possibly sell in a given time.

‘“ ‘But.’ he added, ‘I know you are
only selling so many pounds a month,
yet the people of Canada are drinking
on the average much more than you are
gelling to your customers—isn’t there
an opportunity there for more busi-
ness Y’

‘‘He drew a book from his -pocket
presenting these figures: In the fiscal
year ending March 31, 1911, the impor-
tations of coffee into Canada amounted
to' 11,064,059 pounds. During the year
ending March 31, 1913, these figures
went up to 15,651,674 pounds, or an in-
crease of 4114 per cent. Then, again, at
the end of March of the year 1914 they
advanced to more than 17,000,000
pounds. In one year you see the in-

crease was almost a million and a half
pounds.
More Business Available.

““That made me think—here I was
with 200 customers, with families aver-
aging four to five possible coffee drink-
ers, and only selling about 35 pounds
per month, With eight million people in
Canada the consumption per capita dur-
ing the last fiscal year was more than
two pounds. Yet my 200 families, re-
presenting some 800 persons at least,
were buying but 35 pounds a month, or
420 pounds in a year, when they should
have ' been consuming at least 1,600
pounds. Somebody, I argued with my-
self, was getting more than his share of
the inereased sales in coffee, and I made
up my mind to be among the ‘some-
bodys’ during the year to come.”’

Here he paused and, taking Canadian
Grocer representative by the arm, led
him over to the centre of the store,
where stood a handsome piece of furni-
ture—a coffee mill. He dropped in
some coffee beans, touched a button,
and away went the machine. In a mo-
ment the store was permeated with the
pleasant aroma of freshly-ground coffee.

{‘What a pleasant odor,”’
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remarked a

customer who was being served at the
counter. ‘‘How much is the coffee a
pound? I believe I’'ll take some home
with me.”’

The elerk politely answered her ques-
tion, added a few words about the
coffee, and made the sale.

‘I only wish I could get all my cus-
tomers to do their shopping in person,’’
whispered the grocer, ‘‘instead of over
the phone—I know I could sell them
more coffee and a good many other
things extra as well.

““That is one of the chief methods,’’
he added, and pointed to the coffee
mill, ‘we have used for increasing our
sales, During November we sold 75
pounds, more than doubling our usual
sales. The figures of that salesman
opened my eyes to the realization that
if I wlere not selling my customers at
the rate of two pounds each per year I
was that much behind the times. I re-
cognized that I wasn’t giving my eus-
tomers service from the coffee stand-
point, and determined to make an effec-
tive change. In the first place, I bought
a better coffee and the grinder you see.
I also stock a couple of superior brands

(Continued on page 41.)
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Sugar Changes of the Past Two Years

1915 OUGAR CHANGES
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far as the last generation is concerned.
market during the past two years, picture concisely a wide diversity of action.

The changes in sugar on the Montreal market during 1913 are shown by this chart.

The high price was $4.75, and the low $4.30.

v

INETEEN hundred and fourteen will be remembered as a year of unprecedented activity in sugar, in so

The accompanying charts, showing the ups and downs of the
While in 1913 sugar did

not go above $4.75 a hundred, Montreal refined, on the Montreal market, in 1914, the top price reached was

7.05 cents.

but on the second day of the month drop to 4.25.
the lowest price that refined cane sugar ever reached on the Montreal market.

When the war broke out in August sugar was only $4.45 per hundred.

Had it not been, however, for the interruption of normal conditions by the European conflagration,
we undoubtedly would have seen a year of exceedingly cheap sugar.

As it happened, the past twelvemonth pre-
sents a record, showing the lowest and highest sugar in many years.

In January last it opened at 4.35 cents,

Again in March it went down to $4.15, which was probably

The first few shots fired sent values

up 10 cents on the hundred, and then the market ascended with a celerity never before experienced in modern

times.

From 4.45 cents it never rested until the high mark, 7.05, was attained.

That was about the 20th of

October, and since then three declines have occurred totalling 75 cents, making the price at the end of the year

$6.30.

In 1911 sugar reached the highest point in

9

22 years, which was $5.85 on the Montreal market. The present

price, minus the war tax of 70 cents imposed by the Government in August, is $5.60, which is below the 1911 high

figure.

refineries did not make all the advances at same time as the other.

Just what the future will bring forth in sugar is difficult to say, but from the conditions existing to-day
as we see them, it would appear that there is a weaker market in sight for Canada just as soon as the refiners

have converted their stocks of high-priced raws into refined.

contention.

What will eventually take place no one can tell.
and the course to be adopted by the large European beet growers in 1915,

1914 Svcar CranaEs.

In the 1914 chart the advances during the war are the top figures in Montreal refined.
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One of the

The decline of 25 cents on Monday bears out this
Much depends upon the duration of the war
Time alone will tell.

This chart shows the long climb made by sugar from January, 1914, to
was made sugar went down again 25 cents,

November, following which came declines.

making the price at the end of the year $6.30, Montreal refined.
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Value of the ‘Dealer’s
Co-operation

The Macl.ean Publishing Co.,
143 University Avenue,
Toronto, Ont.

Gentlemen :(—

We are in receipt of your circular:—“ARE YOUR
GOODS HANDLED OR SOLD,” also the article headed
“IGNORING THE RETAIL MERCHANT.”

Beg to advise that the experience of the Parsons &
Parsons Canadian Co. has been exactly as stated in your
statement. We thoroughly agree with the position taken by
the National Drug & Chemical Co. that it is necessary to
interest the Retail Merchant with your article, providing it
is worthy of consideration by the public in general through-
out Canada. In fact. we consider that our advertising to the
trade has been of far greater value to us than any consumer
advertising we have ever done. Believing that when you
offer and give the Trade a satisfactory article and stand back
of it in every way, you are bound to obtain results.

Wishing your publication greater success for 1915, we
are,
THE ParsoNs & Parsons Canapian Co.,
H. F. Baldwin, Gen. Mgr.

Hamilton, Ontario, Dec. 17th, 1914.
HFB | AM.




: I THE ENCYCLOPEDIA

THE MAKING OF BEET SUGAR.

N A RECENT communication to
Canadian Grocer from an Ontario
reader the question was asked how

beet sugar was manufactured.  The fol-
lowing has been given on the subject by
a Canadian manufacturer:—

““The beets upon arrival, are unloaded
to the sheds. The wagon and rail sheds
to our factory have a capaeity of 10,000
tons; our river sheds hold 1,500 tons.
From the sheds the beets are flumed by
water into the factory, and on the way,
are separated as well as possible from
the weeds and all' adhering soil. The
beets are then raised by a large revolving
wheel to the washer, where they are thor-
oughly cleaned, and are then carried to
the automatie scale for weighing, thence
are dumped into the slicing machines.
The richer the beets are in sugar, the
finer they are sliced. The sliced particles
are called Cossettes, and are carried
along the belt conveyor to the diffusion
batteries, where the sugar juice is ex-
tracted by the action of warm water.
From the batteries, the juice is carried to
the measuring tank, and is there tested
for specific gravity.

‘“The residue of the battery is the ex-
hausted beet pulp. This is carried to an
adjoining factory and there cut up in
small particles, dried, and is sold in 100
Ib. bags as a food for cattle, especially
adaptable for mileh cows.

‘“The juice from the measuring tank is
pumped through re-heaters to the first
carbonation, where from 2 per cent. to 3
per cent. of milk of lime is added for
clarifying, which is preecipitated by
means of carbonic acid gas. The lime is
burned in the company’s own lime kilns,
and the escaped gas is drawn off by means
of pumps and forced back to the mixture
of juice and lime. This mixture is treated
with carbonic acid until the filter shows
a .1 per cent. solution. The juice is
heated to 90 degrees and foreed by a pres-
sure pump through filter presses, where
it is separated from all precipitated mat-
ter, and then runs by its own gravity to
the second earbonation station. The con-
tents of the filter press are dumped into
a conveyor below, mixed with water and

discharged into a settling basin, where
the heavy precipitates sink to the bottom.
This by-produet is now being dried, and
is sold as a carbonate of lime, quite a de-
mand for it being worked up, as it is
recommended for sweetening the land.

““‘In the second carbonation, a small
amount of lime is added; carbonie acid
2as is forced into the juice until the fil-
tered sample shows .03 per cent. of lime.
After this, the juices are heated to a
boiling point, and pumped through an-
other filter press station where they are
separated from all sediments, the clear
juice collected in a special tank and
pumped from there to the sulphur station.
In the latter, the juice is treated with
sulphurous acid obtained by burning
rolled sulphur until a sample shows only
a trace of free lime in solution. After
heating up to boiling point, the juice is
filtered for the third time through prav-
ity filters. The clear juice collected goes
into the evaporating station, where it is
concentrated from a ten per cent. solu-
tion to a fifty per cent. one. It is now
called ‘‘thick juice’’ and is filtered again
and treated with sulphurous acid if found
to contain too much free lime,

““The thick juice is stored in special
tanks and drawn into the vacuum pan.
There it is coneentrated until the sugar
crystals begin to appear. These erystals,
small at first, grow by addition of fresh
quantities of thick juice until the con-
tents of the vacuum pan do not allow any
fresh addition of juice.

‘“‘From the pan the mass, consisting
now of sugar erystals and syrup, is dis-
charged into a mixer, where it is kept in
motion by a revolving shaft with arms.
This is done to prevent hardening of the
mass. From the mixer, the charge goes

“syrup by centrifugal foree.

WELL WORTH THE PRICE.

Canadian Grocer:

Dear Sirs,—Your paper is well worth
the price, and we are pleased to renew
for another year.

THE TWO BARKERS,

New Glasgow, N.S,

A GREAT HELP.

Canadian Grocer:

Dear Sirs,—Please pardon delay, due
to sickness In my family. It glves me
much pleasure to send cheque for
Canadlan Grocer, which is a great help

to me.
W. E. McMANN,
104 Major St., Toronto.
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into centrifugal machines, and the-ecrys-
tals are separated from the surrounding
To remove
however, all the syrup from the erystals,
it is necessary to wash them with suffici-
ent quantity of water. After this opera-
tion the sugar is obtained in white crys-
tals which contain yet-about 214 per cent.
of water. This is removed in the granu-
lation stage through which the sugar has
to pass by means of steam heating and a
big exhaust fan to draw off the moist air.
After leaving the granulator, the sugar is
ready to be packed in barrels or bags and
sent to the market, and is 100 per cent.
pure.

‘“The syrup separated in the centri-
fugal machines is econcentrated in a
special vacuum pan and put into erystal-
lizers which are large iron eylinders with
a revolving shaft and arms to keep the
mass always in motion. After two or
three days in the crystallizers, the con-
tents are discharged into a mixer for the
second mass, and thence into special
centrifugal machines where the second or
brown sugar is separated from the sur-
rounding syrup, now ecalled molasses.
This brown sugar is dissolved in hot
water or in hot sulphur juice to liquors
of about 50 per cent. sugar, then filtered
and united with the thick juice obtained
in the former operation, and sent to the
first vacuum pan to be there boiled into
sugar.

‘‘The molasses is run into an additional
plant, and by a special process, 90 per
cent. of sugar is extracted. The by-pro-
duet in the form of mother liquor, is sold
to fertilizer factories, and if the price of
potash is fair, this mother liquor can be
burned directly into potash. Potash is a
very scarce article since the war, there- -
fore the quantity we are turning out is
quite a boon to the fertilizer people of
Canada.

““One thousand tons of beets are sliced
every 24 hours, and 300 men are em-

ployed.”’
____ﬁ___

A news despateh sent out from Ray-
mond, Alta.,, states that the Knight
Sugar Co. of that town has decided to
remove its plant to some point in the
United States. The reason given is the
apathy shown by the farmers of the dis-
triect to the matter of providing the ne-
cessary raw material.




Quebec and Maritime Provinces.

E. H. Duval has registered in Quebec
City as a groecer.

Miles Spencer, grocer, Marysville,
N'B., sustained a fire loss recently.

Arrangements are being made to form
a branch of the Retail Merchants’ Asso-
ciation in Fredericton, N.B. Secretary
Cameron, of the New Brunswick body,
"has been in Fredericton making the pre-
liminary arrangements.

J. Langevin, a Montreal grocer, who
keeps a store on St. Lawrence Boule-
vard, had a visitor during the Christmas
trade who produced a revolver while he
had his back turned in the act of plac-
ing a box on a shelf and demanded that
he put up his hands and deliver over his
money without delay. The grocer, thus
faced, wisely backed up a little and the
visitor made a grab for the contents of
the cash register, and then made a hasty
exit. The hold-up man got away with
about ten dollars, but fortunately for
Mr. Langevin he overlooked a couple of
hundred dollars more which were in a
back compartment of the register.

Ontario.

Wm. Leith, grocer, Caledonia, Ont.,
sustained a fire loss recently.

Miss Elizabeth McLachlan and J. R.
Harcus, two Orangeville, Ont., grocers,
sustained fire losses recently.

J. B. Jardine & Sons, general mer-
chants, Carleton Place, Ont., sustained
a fire loss recently—partially insured.

Current News

P. L. Campbell, general merchant in
Orton, Ont., met with a peculiar and
painful accident recently. While feed-
ing his hens he stooped down to stir the
feed, when a hen picked him on the sight
of one eye, lacerating the eyeball. He

is at present confined to the house un- |

der the doector’s care.

The soldiers of the Eighteenth Bat-
talion, under quarantine at the Fair
Grounds, London, Ont., received a fine
Christmas gift from A. M. Smith & Co.,
wholesale grocers, in the shape of four
cases of maple syrup, 25 cases of to-
matoes, 12 dozen cases of pickles, 2 cases
of grape juice, 4 cases of marmalade an:
3 cases of rolled barley.

Peter Couse, an old St. Thomas, Ont.,
merchant, died recently, aged 94 years.
Mr. Couse came to Elgin County from
the United States when about 20 years
of age, and engaged in farming in Yar-
mouth Township. Later he went to St.
Thomas and engaged in the grocery
business with his brother, but for many
vears had been living retired.

; The following officers were elected at
a recent meeting of Toronto Camp No. 1
of the Christian Commercial Travelers
Association (‘‘The Gideons’’) :—Presi-
dent, A. F. Hines; vice-president, E. W.
Allen; seecond vice-president, J, E.
Chamberlain; secretary, G. P. Duffield;
treasurer, S. W. Grant; chaplain, J.
Burton; corresponding secretary, A. L.
Forde. ‘‘The Gideons’’ have under
their charge the placing of a Bible in

last week's issue,
Opposite side, from left to right:

window dresser; G. E.

At the staff dinner of the Canadian Cereal and Milllng Co., Toronto, announced ia
T. Jamleson, manager and receiver; H. C.
Lowrey (Canazdian Grocer); T. Tressam, Toronto sales manager; G. W. Lynn, salesman
Whallace F. Baker
manager; Jno, Kennedy, assistant sales manager; Ww. f)nnlnp. flour salesman; J. Landry,
Hodgins, salesman, and J. Soitman, salesman.

From left to right: H.

sales-promotion and advertising
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each bedroom of every hotel in the Do-
minion, and so far have furnished 18,000
Bibles in this way.

Western Canada.

Stock of the estate of S. Korman,
general merchant, Haskett, Man., "has
been sold to K. Korman.

The stock of the estate of L. Portigal,
erocer and confectioner, Winnipeg, has
been sold to KEthel Portigal.

A. & E. Lee have disposed of their
general store business at Gwynne, Alta.,
to Mr. Millar, who takes possession of
the store early in the New Year.

F. M. Black treasurer of P. Burns &
Co., Limited, Calgary, was the speaker
at a joint meeting of the United Com-
mercial Travelers’ Association and the
Canadian Credit Men’s Association on
December 29, in Calgary, Alta. His sub-
ject was  ‘‘The Responsibility of the
Commereial Traveler and his Relation
to the House.’’

Provincial Secretary F. E. Raymond,
of the Saskatchewan Board of the Re-
tail Merchants’ Association of Canada,
Inec., reports highly gratifying progress
in the work of the association through-
out the provinee ,and that the prospects
for the coming year are much better
than expected. Although many mer-
chants have gone out of business, the
membership of the association will show
little decrease owing to new members
coming in.

The annual meeting of the North-west
Commercial Travelers’ Association of
(Canada was. held recently in Winnipeg.
The financial statement was presented,
and was most satisfactory, showing a
net inerease for the year in assets
amounting to $50,739.30, this in spite of
the business depression throughout the
year and the consequent decrease in
membership. The association is taking
rank as one of the strong financial ecor-
porations in the West with total assets
amounting to $469,864.68, with valuable
investments in the Western provinces.
The following officers were elected for
the year 1915:—President, Charles
Horden; vice-presidents, J. M. Secott,
S. C. Burton, representing Saskatche-
wan; (. S. Kellaway, Alberta; R. W.
Clark, British Columbia; treasurer, L.
C. McIntyre; secretary, Fred J. C. Cox.




Sugar Drops Twenty-five Cents; Trade Quiet

Usual Year-end Slump Leaves Market Practically Featureless
Sugar Do\\:n_ Again to Catch What Trade is Going—Seedless and
Seeded Raisins Are Up From First of Year—“Too Many Nuts.”

Office of Publication, Dec. 31, 1914.

HE feature of the market this week is the decline of 25 cents
. per hundred in sugar which was announced by the Montreal
_ refiners on Monday. This makeés a total decline of 75 cents
since the high point of the market was reached in October and is a
natural course following on the cheaper raws that have been so much
referred to recently. Apart from the war-tax imposed by the Do-
minion Government in August, and which added 70 cents per hun-

dred on to the price, sugar to-day is cheaper by 25 cents than the

high point reached in 1911 which at that time was the highest price
for sugar for 22 years previously. And to-day we are in the midst
of a great war. Just what the future is for sugar is difficult to say,
but the trade is looking for further declines before the bottom has
been reached. After that, the future of the market depends on the
length of the war and the attitude of European beet-growers, If, as
has been asserted, the German Government is going to demand that
grain be produced next season in preference to sugar beets, that is
bound to have a big effect. But we shall have to await cirenmstances.

In the big markets after all, there was a scarcity of Turkeys for

the Christmas trade.

The farmer from all accounts fooled the big

dealers who had anticipated cheap turkeys prior to the great holiday.
A few weeks ago turkey could be bought on the wholesale markets at

around 14 and 15 cents per pound.

It was thought these prices

would be maintained and they probably would have been, had the

Canadian farmer been content to market his flock in Canada.

But

apparently United States buyers appeared on the scene in many dis-
tricts—at least in-Ontirio—-and offered three or four cents more and

got the birds.

This was one of the chief reasons why there were so

few turkeys on the market on Christmas eve and why prices were so

high.
the week prior to Christmas.

Another reason undoubtedly was the condition of the roads

It is significant that this week sees a reduction in the price o
new-laid eggs for the first time since the high prices were reached.

Both on the Montreal an
five cents. Can it be
cold weather and has
fresh eggs?

Wholesale and rgtail husiness is seasonably quiet.

natural. Wholesal
anticipating the «

oronto markets declines oceurred of about
1at the Canadian hen sees the finish of the
Iready commenced her spring work of laying

This is only

are into the annual stock-taking operations,
1et period, and retailers will soon be following suit.

If it be true, as aprominent financial man said this week, that money

is easing u
future can

QUEBEC MARKETS.

Montreal, December 31.—Christmas
has passed. Retail merchants prepared
as usual for the rush on luxuries, and
it is probable that some were a little
surprised at the demand. There may
have been exceptions, but the majority
of retailers seen in this city expressed
satisfaction with the amount of business
that came to them. It seemed as though
the publiec suddenly forgot to be care-
ful, and eame with a rush for the lux-
uries they had been accustomed to at
this festive season.

The wholesale trade seems to have no
qualms regardinz bhusiness in January
and February. They argue that the re-
tail trade have been buying exceedingly

and will be much easier by the end of the war, the
e looked forward to with much greater confidence.

careful right up to Christmas, and must
continue to buy so at least, in order to
remain in business, for none are earry-
ing large stocks.

Some disappointment was felt at the
non-arrival of new shelled walnuts; at
least. of the bulk of these nuts. What
will happen now to this market is hard
to say. The popular opinion seems to
be that nuts will be cheap. The same
might apply to dried fruits, but there
are several lines whieh are expected to
remain firm, prineipally currants, dates
and Sultanas. The eommon impression
was that a big drop would take place
immediately after the holidavs. A eer-
tain New York house thinks differently.

Just now the wholesalers, commission

Markets in Brief
QUEBEC MARKETS.

FLOUR AND CEREALS—
Dearer flour talked of.
Feeds still active.

Rolled oats slow but sure.

PRODUCE AND PROVISIONS—
Dearer storage eggs expected.
Shortage in turkeys.

Cheese and butter both firm.
New lalds quoted lower.

FRUIT AND VEGETABLES—
.\rplen continue firm,
Big sales of oranges.
Cranberries up a little.
Caulifiowers temporarily up.
Hothouse tomatoes scarce,

FISH AND OYSTERS—
Only one fish day this week,
Some frozen lines scarce.

Frozen lake fish plentiful.

Early Lent will help in 1915,
GENERAL GROCERIES

Sugar drops 25¢ cwt.

Tea market still firm.

Split peas still hard to get,

Few walnuts arrived for Xmas.

Dates and currants remain firm,

ONTARIO MARKETS,

FLOUR AND CEREALS—
Much better export trade.
Good demand for feeas.
Brisk demand in cereals.

PRODUCE AND PROVISIONS

New laids down.
Storage eggs higher.
No poultry at all.

FRUITS AND VEGETABLES
Navels down again.
Apples firm; advancing.

Cauliffiower good seller.
Cranberries are higher.

FISH AND OYSTERS—

Smelts are scarce.

No fish day this week.
Oysters move slowly,
“Fisherman's luck."”

GENERAL GROCERIES—

The decline in sugar,.

A glut of walnuts.
Currants firmer,

Ralsins up for New Year.

agzents, and retailers, are taking stock.
Some interesting discoveries will prob-
ably be made which will guide them in
their buying during the coming year.

The feature of this week’s market is
without doubt the drop of 25¢ in the
price of sugar. Business at this time
of the year is quiet, and is not likely to
be stimulated by this action on the part
of the refiners. The general publie will
be more interested in the drop than the
retailer.

SUGAR.—Montreal refiners have to-
day announced a reduction of 25 points
in the price of sugar. The announce-
ment eame simultaneously from both
companies and is effective in Eastern
Canada; there is no change yet an-
nounced for Winnipeg. The announce-




ment coming from both of the big con-
cerns at the same time gives no oppor-
tunity for speculation as to which is
first running short of high cost raws—
for the decline certainly indicates that
cheaper raw material is now being
ground. Demand is quiet. In faet, it
would appear that the decline is likely
to kill off rather than stimulate the little
interest which was beginning to be re-
vived after several months of unusual
quietness. It is usually noticed that a
falling market does not stimulate in-
terest unless there is an indieation that
the bottom has been reached and the pre-

sent situation does not lead to this be:
lief.

Extra Gnnuhtcd Sugars— Per 100 1bs,
i 1o T R AR AR B e S e 6
20 1b, hl .......... .. 60

2 and 51b. cartons
Yellow Sugars—

Powdered Sugars—

Barrels . 6 5
50 Ib. bo: 670
25 1h. boxes 6™
l‘nrn Lumps—
00 1b. hoxes 705
50 1b. boxes 715
25 1b. boxes 735
Crystal Diamonds—
o S R 6 9
100 1b, bhoxes . 706
W0 TO0 DN s b ivas i b stasiorelios ohh ks Fuian Fos 715
25 1h. boxes 5 AT 8
Cartons and half cartons .........coovviviinnnens 78
Crystal Dominoes, cartons RN T T

TEA.—Cable advices f'rnm Lundnn
state that there is no sign yvet of a
come down in prices, and no weakening
is looked for. London was looking for a
deeline, but has changed its mind.
In Montreal things are very quiet, no-
body seeming disposed to buy, and few
very anxious to sell.

DRIED FRUITS.—Quietness ' prevails
in this market following the excitement
of the three weeks preceding the holi-
days. Groeers have done fairly Wwell
and will, without doubt, have to do con-
siderable buying before long. Nobody
bought, as they have done in other years,
being content to handle small quanti-
ties. It follows that this careful buying
will continue after the holidays. While
Valencia raisins are cheaper than a
week ago, they are still good property
and the market is firm. The price is
down three shillings per ewt. Few Sul-
tana raisins are available, even now.
Wholesalers were -asked prohibitive
prices before Christmas, They ean now
he secured by the wholesale trade for
101%6¢e, which is 214¢ lower than pre-
Xmas quotations. Few fies are left in
first hands, and should be good to hold:
vet reports insist that the econsumer is
not buying figs. Some of the trade are
confidently expeeting a drop in dates
after the first of the vear, vet a large
New York firm deelare they will he
fooled, as the situtaion does not war-
rant a drop owine to small stecks in
New York and London. Dates. they add.
are the .strongest of anything on the

CANADIAN GROCER

market, and have been selling well. Cur-
‘rants remain firm and if prices
lower, the decline will not be heavy.

EVAPORATED FRUITS.
:wlel. best winter ..

tes—
l)mme(hry‘.,1 package stock,

§3°F 33g vS

loose
lhllowec. 1-1b, pkn.

8 crown, 12 Ib. boxes, fancy, layer, Ib.
7 crown, 12 Ib. boxes, fancy, layer, Ib.
, 12 1b, boxus“flncy. layer, Ib

3 ==§=

it et 1t et
g-—n
£

—

CODOOOD OOOO OO RN oo
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&

Malaga hble‘ box

8;23

&

CEET T 17

¥‘53

(‘hnicr'seeded' 16 oz, & v e
Prices guoted om all lin re 1is
shaded rnr qunntmu. according to the mte of market.
market both
on imported rice continues firm, with

of business

Joe=tis

T
RIRRRN

Prle- are per 100 m packed in bags (250 Tha.),
00 The,), and quarter-bags (50 Ibs,):

100 lh- for pockets (25 Ibs,), and ¢ for hllhnelm

Immﬂrd Patna—
Bags, 24 Iba

Quarter bnn. 56 Tba,
Velvet head Carolina
8 brown

2 35553

MOLASSES.-—Buyers are still waiting
for the opening of season, and little for-
ward business is talked of.
of molasses being offered at low
ficures for new erop, but it is mueh too
speculative to attempt purchases. Mont-
real holders are expeeting inquiries this
. believing that stocks are running
Stoeks from Barba-
does will be later this vear than last.

7 in the country.

Barbadoes Molasses— Island of Montreal.

terri pri

per gallon than for dr-""rv
Carload Jots of 20 puncheons or its egnivalent

to ome buyer, mav be sold at

Island of Meontreal,

harrels or half barrels.

No discounts will be gi

2

W WD
33 RIIRe

Pnre, ner M4 h, tin
. kegs B per Ibh, or per ml.
Th. e

o~
-
=

COFFEE.—There has not been suffi-
cient business passing to give the market
any decided trend, and conditions econ-
tingce about the same as during the
month past. Cocoa beans are cheap,
and the market continues easy, but this
is not expected to affect the price of
package goods.

cooccecso
SHSEINSUR
cococecoe
SRREERERS

NUTS.—Unfortunately for the re-
tailer, shelled walnuts did not arrive in
large quantities in time for the Christ-
mas trade. The Grampian, which reached
St. John, N.B.,, on the 19th of Decem-
ber, took considerable time to unload,
and by the time this had taken place,
and the nuts were on the way, Christmas
business had praetically passed out.
However, some nuts did arrive, and for-
tunate indeed were those who had them.
Certain ‘Montreal importers had not re-
ceived supplies by the first of the ‘year,
and did not expect them until the seec-
ond week in January. Of course, as
soon as the turn of the year arrived,
prices on these and other lines of nuts
fell considerably. While the wholesaler
was charged 47¢ for the Christmas trade,
he ean now buy around 30e. As soon as
these large supplies of shelled walnuts
are nicely settled on this market, really
cheap prices can be expected. Walnuts
are heing offered to-day in France for
future delivery at very low rates.

Almonds, Tara 0
irenobles, new . 015% 018y
Tarragonas, new N18% -0 19%

Marbots, new ..... Foaniaat 01 015
Shelled walnuts,

038
Walnuts. in shell 016
Shelled almonds, 3 04
Sicily filberts ..... & S (B} 015
Pecans, large 018
Almonds v 0N 022
L S e s ns
Peanuts, No. l 12%e: No. 2 . 0 MY
Peannts, No. e N 8%
Canadian chmhm!.q n12

SPICES.—China cassia is very low.
Alleppy and Tellicherry peppers are now
being offered in direet shipments from
India at very moderate prices. However.,
freight rates are high, owing to the faet
that Smyrna steamers have practically
been withdrawn from ecarco freighting,
India to New York. During the past few
months, the Food and Drue Department
of the United States has heen watehing
the percentage of stems in imported
cloves, and have laid down a standard of
five per cent., which must not be ex-
ceeded. Stems, of course, possess eon-
siderable strength, and make little dif-
ference in the ground weight.

Sand 101b. %- lb. pkg. %- lh tins,
xen, Anzen

Allspice 0018 O I)—O ™ 0710080
Cassia 02025 07208 0800,
Cayenne No03 102118 110125
Cloves B-040 11513 1%B-140
Ceeam  tartar—80c,

Ginger, Cochin 01802 .. ... oSS oo
Ginger, Jamaica NMND% 090108 098110
MEOS iioiannses 0851 11 d 52", s cess =iy
Nutmegs ...... 0 30038 1™ 110128
Pepper, bhlack 02024 O0R-OHM 09100
Pepper, white ....... 020 %3 18110 1119
Pastry spice ....... 0%-o0% 119 01 15
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Lower prices for pails, boxes or b‘lim whn dwvm
ean be secured.

Cardamon seed, per 1b,, R

012

20

Picklin
Turme

Dutch
Cinnamon, Ceylon, 1b.
Mustard seed bulk
Celery L ‘bulk .
Cayenne chillies
Shredded cocoanut, in pails 0%

DRIED VEGETABLES —The split
peas which were offered from the West
Indies turned out to be of inferior
quality, and local firms did not buy. The
result is that prices are still around
$4.50, and little business is passing at
this figure. Beans are selling at about
the same ficure. Good 3-1b. pickers can
be secured for $2.40 by the wholesale
trade. Nearly all good peas are said to
be in now, and it is still hard to secure
eood boilers, which are very necessary to
the Quebee trade. Prices asked—$2.45
to $2.50—are high compared with what
they were a year ago.
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asssguaal

ONTARIO MARKETS.

Toronto, December 31.—There is little
doing in grocery markets generally this
week. It is the year-end period, between
Christmas with all its rush and bustle,
and New Year’s with its readiness for
new buying and new selling, old stocks
having been cleaned out, and general
stoek taken. Right up to Christmas Eve
wholesalers did a fair amount of trade,
and although it was undeniably lower
than last vear it was better than many
had expected. Moreover, as one whole-
saler put it, it is better that retailers
should have bought sparingly if they
could only afford so to buy, rather than
have spent a lot of money that they
could not have paid, and whiech would
have simply meant bad debts for whole-
salers,

The outstanding happening of a more
or less dull market was, of course, the
drop of twenty-five cents in sugar. We
said last week, ‘‘Sugar men invariably
look for lower prices before they go
higher,”’ and that is what has happened.
It is only two weeks since the last de-
¢line of 20 cents oceurred. Verily sugar
is on the toboggan for the present.

The feeling among the men on the
Street with recard to eonditions for next
vear is one of optimism. None of them
are anxions to express themselves in
exact torm': and indeed prommthntmns
at such a time are foolish, but there is
no doubt that when adversity comes it
has the effect of spurring the wise men

" on to meet it and eonquer it. Conditions
will not help any. It is up to the man—
not to eireumstances. This is the feeling
among wholesalers generally, and if it

CANADIAN GROCER

is reflected in the retail trade 1915 will
be a good year despite the undoubted
handicaps at the outset.

The writer heard a distinetly inter-
esting opinion expressed with regard to
the decline in orders from the retailer,
from a traveler for a wholesale house.
He blamed the farmer. The farmer, he
charges, does not bother to sell his
wheat, and so he runs up a big debt with
the retail grocer in the country. The
retailer, carrying large credits, is there-
fore unable to give large orders to the
wholesaler. There is ‘doubtless some-
thing in it.

SUGAR.—The feature of this market,
as indeed of all the markets this week
is the decline of 25 cents. Doubtless it
was partly a case of eatching what busi-
ness was going and putting out an at-
tractive bait so to do. The quiet move-
ment in sugar and the lower costing
raws made the decline feasible at such a
time. It was not anticipated by sugar
men generally that it would happen just
yvet. It is only two weeks since the last
decline which was 20 cents, and though
it-was felt that a further drop would
happen along soon, it was not thought
it would be immediate, because many re-
finers were working on higher priced
raws. However, there ought to he more
movement as a result of the drop.
P“;&’ ,&nwted Sugars, Montreal Refined—per 100

2 and 5.Ib. eartons
Nova Scotia refined, 100-1b. bags

Extra Ground Sugars—
arrels

o>
RRusEz

>
3 -

25 1b. boxes ....
l‘nwderfd‘ Sugars—

BT ]
R33N

Cartons (50 to case) ..
Crystal Dominoes, earfons
Yel!:w ?unm—

Barrels granulated and yellow may be had at Bc per
cwt. above bag prices. i

TEA.—Local market remains firm all
round. There is a muech increased de-
mand, and a decline in supply. Russia,
for instance, is drinking more tea, and
finds herself unable to buy in London.
London and Colombo markets were
closed this week, and will be closed next
Tuesday too, on account of the week-
ending propensity of many tea merch-
ants. Tt is said that tea is being bought
at Colombo. despite the elosed market.
The same is said to apply to Caleuntta. In
view of the stringency at leading distri-
butors centres, it is said that teas will
be rushed forward from the primary
markets immediately after the first of
the year.

DRIED FRUITS.—The rebound from
the extra spurt at Christmas is that a
quiet week now till after stocktaking

- 88

time with the retailers. There is a fair-
ly good demand for currants. Most other
fruits are about average. The feature
of the market is the advance in seeded
and seedless raisins which will take ef-
feet from January 1st. It is a quarter
of a cent. This is the action of the as-
sociation in control. The 1913 crop is
all disposed of, and that of 1914 was
only normal. Christmas trade in most
lines was good, though volume was be-
low last year. But brisker business ‘is

looked for within a week or two.
Apricots—
Apples, eva ted, pe

Standa

Choice, 35 1b. box

Candied Peels—
Lemon ..

eoce ooco ooo
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NUTS.——There is llttle new. The
walnuts and almonds which were delay-
ed so long got to retailers in time for
Christmas buying, though it was pretty
late, and a number of them had decided
to do without them. Tt is thought there
are good supplies left in the hands of
the supporters who are not able to handle
them very advantageously. Brazils are
firmer at prevailing prices, which, it will
be remembered, showed a decline last
week.
In Shell—

7
4
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QPI(‘ES —Trade has fnllen oﬂ as was
tn be expected after Christmas, because
spices are peculiarly a good line for
Christmas, and have a really good sale
then. Stocks are now pretty low though,
and business should piek up after stoek-
taking. Herbs remain firm at ruling
prices.
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3's Beans, sesesnne
¥ Bam fubee )

o o009 * ©

HS, ....
preserved .

es, standard
Gals, Strawberries, solid pack
(Group B 2%c dozen lower.)
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COFFEE.—There is little change. The
coffee market is very quiet, and there is
not enough business over the year-end
to give any character to it. Primary
markets remain stationary, and quota-
tions remain the same.

MANITOBA MARKETS.

Winnipeg, Dee. 30.—The week has na-
turally been quiet. Up to a few days
before Christmas a good demand existed
for all the holiday season lines, with the
single exception of figs. Since then,
however, the demand has fallen off as
far as ordering by the retailer is con-
cerned. Selling by the retailer, how-
ever, has improved materially; and, tak-
ing everything into consideration, the
Christmas trade seems to have been
satisfactory.

SUGAR.—Quotations here are still at
the old figures, but a decline has oe-
curred in Montreal.

Coffee—
Standard Old Govt. Java
Plantation Ceylon ...

s A b e e et s g vttt
Rl FEE LT FF R Bkl e i i

ocooo0; 5900
|
B3

BRRRSE: BEER
sccceccoocoee
IRRRBBBERSRE

R ey h i h “ k t i : ”
[( l l ere 18 e 3's Apples, Preserved .
. 18 no change. 1 ar 18

exceptionally quiet even for this after-
Christmas period, but stocktaking has
doubtless a great deal to do with it.

=
=
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Sugar, Eastern— in

Sugar, standard granulated .
Extra ground or icing ...

3k

LR LY
85833

loca—
Bullet, double goat
Medium rl

§a-j =3 sgeses

SYRUPS.—Generally, there is nothing
to report. As to molasses, speculation is
rife as to the Barbadoes new crop.
Rumors says that it will be offered high,
but. as delivery is pretty far ahead any
faney prices seem likely to meet with
eold reception.

w—e
L]

Sugar, British Columbia—
E: rd granulated

4

Per oas
sene ow, heavy syrup ..
Peaches, yellow, heavy ayrup
Peaches, yellow, w!mln‘l heavy syrup .

K¥Z5 REARIS

Wreres 20
wuwees

F

X syrup ..

rs, Bartlett, heavy syrup

s Pears, Bartlett, heavy 1]
ish Beau

le Syrups—

Imperial quarts, case, 2

mperial % gals.,, 1 dos

New, pure, % gal. case

New, pure, % gal., rts, case 2 dos. ....
New, pure, quart bottles, case 2 dos. ....

DRIED FRUITS.—No price changes
whatever have beer struck here during
the week. An upward movement in
prunes, evaporated apples and apricots
is, however, looked for. All these lines
seem to be at their lowest level, and it
cannot be long, in the opinion of ex-
perts, before an advance is made.

Apples, evaporated, new, §0's
Apples, evaporated, new, %5's
Apricots, choice, 's ...

80838 228

#3253

SSSE ZaNuSE .Igl’l.l.

gl P FEE

IPFRIEN
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tes—

Hallowee, loose, per Ib,

Hallowee, 1 b, pkgs, .

Fard dates, 12-Ib, boxes
Peaches—

Standard. 25.1b. boxes

Choice, 25-1b, boxes ....

2
3
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Raisins, Valencias—
Fine selected

18
16

Table Rai
B A B esssecsinsvive sresssassssesesnsee soen 215
Fi 115
Fi 060

s
Vi 1b. 08
Vi

oooooo

$33 FREIE3 PHE
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e
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33

0 06%

NUTS.—While the ordering of these
goods has been very heavy, it has fallen
off during the week, and after perhaps
a week or two more there will be little
or no movement. There is a possibility
of an advance in one or two lines, but
the demand will he so small that such

advance will not be of great 1mportance.

Soft shelled almonds (new) 0 20%
Markle walnuts (new) 012%
Brazils 0 13%

Filberts (new) ... 013
%

Almonds, shelled ......
Walnuts, shelled (new)
Roasted peanuts (new), Jmnbos
Roasted peanuts (new), fancy..
Roasted peanuts (new), choi

Pecans, choice, polished .... 022

TEAS AND COFFEES. —In tea there
is no change. Coffee prices, however,
have advanced, Rios and Santos being
up le. It seems there has been a heavy
export demand from Europe, and the
rise on the primary market has come as
a natural result.
Coffee—

Rio, No, 5, green
Rlo roas

§§Eg§Z§§§§
i

i

0%

BEANS.—There is a strong tone to
this market, but no further changes
have yet been struck. Peas, however,
have advanced largely, 98's now being
quoted at $5.60. There is a scarcity of
peas in Ontario, and the farmers there
who have them are taking advantage of

the export demand, and are rushing
prices up and up.
s®
30
1.
0%
0.08%
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30

per sack, 98 lbs, ... 415
tpen uci .lbs 560
ole 250
28

RICE AND TAPIOCA.—The market
in rice is considerably easier, a substan-
tial drop in prices having been struck
during the week. Still lower prices may
be looked for when the new erop is fully
on the market. .The present seems a
time when dealers would do well to keep

their stocks low. The new prices are:

Rice and Tap

ioca—
No. 1 Jnun. per 1b, .
No. 2 lenln per lb.

SASKATCHEWAN MARKETS.

Regina, Deec. 30.—Local markets are
quiet, following Christmas. Evaporated
apples are lower, 50’s being quoted at

7V, cents. A new sugar list went into
effect December 28, granulated being
$6.94. Butter and eggs and all kinds
of poultry remain unchanged. Mer-
chants enjoyed good Christmas trade
throughout eity and distriet. Flour is
quoted at $3.30.
’roduce and Provisions—
Butter, creamery, per Ib. o
3 1 021
018
0=
T80
775
17
25
Beans, Ontario, per bushel ... 340
Coffee, whole roasted, Rio 01T%
Cream of tartar, 1bh. (1.4
Cocoanut, b, ........ 0 0%
Evap. apples, ﬂ)l ............. 00
Potatoes, N.B.. 0%
Potatoes, Onhrio per 0
Rolled nats, bail of 80 lb' 3
la'lou:, |3 e RS e dne sns st it aacts, s ;
gl
Rice, rp:rwt. ............. 4
Sugar, standard, gran., 6
Sugar, yellow, r oewt. ...... 6
Walnuts, uhrll S4c; almonds. °
Canned G
Am}n nlu.. case 1
Broken beans, 2's 2
PUIMS oicivsisvscssornsersssassessosiseres ssve 2
Comn, standard, per 2 dosen.. 2
Peas, standard, per 1 dozen 2
le;'l Lombard 215 ;
Strawberries and raspberries .. s
Tomatoes, snndnrd, peér dozen ........ 260 2

—Raman ..“.
’ii SSYZ3R SSHR RRRNWURARY VLRLVLRS

22>

Currants, per ™.

NEW BRUNSWICK MARKETS.
r Wire.

St. John, Dee. 30.—Christmas trade
has been quite satisfactory. There was
n hie demand for all foodstuffs, but
dealers are not altogether pleased with
collections, as muech paper has been
civen, The stoeck of turkeys for holi-
days was good, with prices at 23¢ to 25¢
at first, but advancing later to 26¢ and
27c. There is a fair supply for New
Year’s market. There are no changes
except in Ontario flours, which have ad-

40

Sugar—

vanced 10c. Market is firmer, but there
is no change in Manitoba. Sugar de-
clined in Montreal 25¢ on Monday. Cold-
er weather with snow has brightened
trade this week, and dealers look for
crisp New Year’s business.

Produce and Provisions—

Bacon, breakf: o2 on
Bacon, roll, per 1. ...ccciiiiiiiiiiinen Lae 01
barrel ......... BN NN
Bnl. comed, 1 Ib. ....cevenn . 316 3%
Pork, American clear, per bbl.. L2600 28650
Pork, domestic, per b L2150 W00
Butter, dairy, per s . 0% 0x
Butter, creamery, per Ib. .09 939
....................... . 030 03

. 010% 010%

. 013 0 13%

. 016% 0 16%
............................. 575
186
168
0 9%
per bbl, T0
Oatmeal, standard, per bbl, 77

Fresh Fruits and Yq'uhl-—
Lem Messina,

R

—-

Standard granulated

United Empire ...

Bright yellow .

No. 1 yellow .

Paris lumps ...
Beans, white, per bush. .
(l‘!ennu yellow eyes, per bush.
Dan

sgauas H¥B38 $8S
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MONTREAL GUILD'S OFFICERS.

Montreal, Dee. 31.-—The Montreal
Wholesale Groeers’ Guild has elected the
following to hold office during the year
1915. President, N. Gendreau; vice-
president, Albert Hudon; treasurer, J. T.
Lalonde; direotnrs, S. J. Carter, Armand
Chaput, S. Deschatelets.

The newly elected president, Mr. Gen-
dreau, was chosen as the Guild’s nominee
for election to the council of the Board
of Trade. :

The retiring president, Zeph. Hebert,
of Hudon, Hebert & Cie., presented the
annual report for 1914, which showed
that during that year the Guild had been
highly snccessful in its work in the in-
terests of the wholesale grocery trade, a
notable success having been scored by
the Guild in preventing the railway com-
panies from abrogating the privilege,
heretofore enjoyed by shippers, of mix-
ing carloads of dried fruit and groceries
when shipping to the North-west.

—o—
CATALOGUES AND BOOKLETS.

A very useful and attractive little
pocket diary for 1915 has_been: issued
by J: & J. Colman, Limited, with which
is incorporated Keen; Robinson & Co.,
Limited, London, England. It is ealled
‘“Colman’s Diary and Memorandum
Book.”” In addition to a great deal of
information on many topies of general
interest, there are blanks for a diary
for every day in the year. The book is
substantially bound in leather, and is
being sent through the company’s Can-
adian agents, Magor, Son & Co., Limited.



CALENDARS FOR 1915.

‘‘Her Nose Out of Joint,’’ is the sub-
Jeet of an attractive little calendar is-
sued by A. E. Kelly, grocer, at the corner
of Florence and Lyon Sts., Ottawa, Ont.
The picture illustrating the title is a most
engaging one showing a down-cast and
dejected little girl who for the time being
is superseded by a more recent addition
to the family. The young ‘‘ruler’’ of
the home is going into ecstacies over the
tooting of a horn for his sole benefit while
the little girl stands aside with ‘“her nose
out of joint’’ as the saying goes.

The calendar of Libby, packers, Chi-
cago, is of the usual bright, sunshiny
character. The picture is that of a rosy
complexioned little girl wending her way
to the fish pond through meadows dotted
with dainty flowers and with a forest in
the background. In the lower corners
are shown fac-similes of cans of corned
beef and asparagus, manufactured by
the company. With this larger calendar
is a miniature one showing a couple of
rosebuds in the richest of hues.

An attractive calendar, entitled ‘‘June
Roses,”’ has been issued this season by
Walter S. Bayley, grocery broker, To-
ronto, and sent out with his compli-
ments. The pieture is that of a beauti-
ful woman from a painting in colors,
with sepia background. About the
shoulders of the woman is a beautiful
carland of pink roses, from which the
picture takes its title.

__.’____

BUSINESS OUTLOOK FOR NEW
YEAR.

(Continued from page 28.)

care of our husiness from day to day.
Without external aid we eannot go on
building railways and all their incidental
equipment in. the form of depots and
terminals, nor canals, new buildings on
the same scale as during the last decade,
and other forms of eapital outlay. Many
of our industries are dependent on this
class of work. They have ahead of them
a very lean period unless their plant, or
their fixed capital, ean be adapted to
other purposes. Mueh of it ean but in the
meantime they will be ‘‘slack.”’

_’___

HOW MUCH COFFEE DO YOU SELL
ANNUALLY?

(Continued from page 31.)

in tins for those customers who like
their coffee that way.

““The selling power of suggestion is,
too, well exemplified in the use of the
coffee machine. At first we simply ground
coffee whenever we had a call for it, but
that didn’t quite satisfy us. As you know
the women folk who go down town on
their afternoon shopping tours or to the
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matinee return home from about three
o’clock to five-thirty or so. We figured
out that sales of coffee could be readily
created by getting these women thinking
about it as they called in to make their
evening purchases. So we started the
mill going with a few beans each after-
noon just as the first customer began
calling in. This usually opened up the
buying and you would be surprised to see
the number of sales made during an even-
ing. In the summer time we leave the
door ajar so that the aroma is carried out
into the air and on many occasions we
have observed people who weren’t regu-
lar customers drop in for coffee only.

‘“While I have not yet increased my
coffee sales up to the mark which would
show a consumption of two pounds per
capita in a year, I am heading that way
and hope to attain it sooner or later.
Give a customer a reason or suggestion
for buying a particular line and if she has
the money she’ll get it. That is the prin-
ciple we are now working on with many
varieties of goods and it is certainly pro-
ducing results.’’

A question that every Canadian should
ask himself to-day is this: ‘ Am I getting
my share of the coffee business?’’ and if
it is answered in the negative then,
‘“What steps must I take to get it?”’

The Troublous Turkey

HAT’S in a name? Nothing,
Wsn one William Shakespeare

said. But Turkey is a name
which is wisest omitted from con-
versation with poultrymen just now.
It is only the week after Christmas,
and they remember Christmas. So
does a large section of the public.

Three weeks ago turkey was selling
in Toronto, wholesale, at 15 cents a
pound. There was lots of it. Every
farmer for miles around drove in his
birds to market, and there was turkey
galore. But the abundance, while it
was good for the public was bad for
the farmer. It appeared to him that
there might be such a thing as “too
much Turkey.” The next week,
there were comparatively few birds
in the city markets. Prices went up
to 18 cents and thereabouts, and the
wholesaler chuckled. Year after
year the dealer tries to beat the
farmer at the turkey-game. Said the
dealer to himself, “No turkeys this
week. Therefore I may put my price
up. And therefore, also, the farmer,
who is holding off this week, will
have to sell his birds next week, in
time for the Christmas demand. And
T shall be able to buy them cheap,
and make a fair profit.”” There is no
doubt that this was the attitude of
the large Ontario dealers in general.
A scarcity two weeks before Christ-
mas meant a glut in Christmas week.
They were sure of it.

But the farmer is a canny indi-
vidual. He, too, had been thinking.

Came the day before Christmas,

The retailers called up the whole-
salers, and said, “What about
turkey ?”’

And the dealer said, “We have
none.”
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Christmas Eve, and there were
practically no fresh turkeys on the
street. Buyers couldn’t get them.
I know a man who went round the
retailers’ stores late in the afternoon
of Christmas Even, and the only
thing he could get was storage stuff,
unless he wanted to pay 25 cents and
26 cents a pound for it. Even at
that, there was hardly any fresh stuff
to be had. By five or six o’clock, the

only fresh bird in the Toronto-mar--- -

ket was a big bird, weighing 281}
pounds, obviously too big for the
average household. Further afield,
in the suburbs of the city, 25, 26 and
27 cents was charged, and obtained.
The public had to pay it, if it wanted
Turkey. And all this on top of the
promise, two weeks earlier, of turkey
for the consumer at 19 and 20 cents
a pound.

There were three reasons for the
hold-up. One was that there was not
g0 much killing this year. The sec-
ond was that the roads were snowed
up, some of them to six feet, and the
farmers, who had left things to the
last minute, couldn’t get in to mar-
ket. And the third, and most im-
portant, was that the farmers be-
thought themselves that they could
make more by selling their birds to
Buffalo and Niagara Falls. Ameri-
can buyers offered them higher
prices. City dealers, expecting a
slump, refused to bid high, and the
farmer got out, made his money, and
left his home market short of turkey
for Christmas.

And he also caused several dealers
and retailers to lose a lot of money.
One butcher—in a big way—Ilost six
thousand dollars.

Did we call it The Troublesome
Turkey ?




Fruit and Vegetables

Apples Higher; Spanish Onions are Firmer

Apples, Both in Toronto and Montreal, Made a General Advance
— (alifornia Navels Down in Toronto — Lemons Moving But
Slowly — Cranberries Higher — Canadian Onions Down, but

Spanish Up—Exceptional Demand for Oranges

MONTREAL.

FRUIT.—The apple market continues
remarkably firm, varieties like Baldwins
and Spys bringing as high as $4 per bbl.
There are echeaper grades selling for
$3.25 to $3.50. With sueh high prices,
the demand falls off, making it unpro-
fitable for small dealers to earry them.
Other varieties continne firm. Around
Christmas, owing to the unusually good
demand for turkeys, the price of eran-
berries advanced to $6, and are getting
a little scarce, partly owing to the eolder
weather. During the holidays there has
been an exceptionally good demand for
oranges. Lemons continue to sell as low
as.$2.25. but are not very fancy at that
price.

Apples—
Baldwins, No, 1

1, bbl
Molntosh Reds, No. 1, bl

bl
No. 2, all
Ban alpat 3G varieties, 50c less

Cranberries, bbl,
Grapefruits, Jamaica, case
Grapes, Malaga, keg
Grapes, Belgium hothouse, 1b,
Lemons—

Messina Verd
Malaga, 420 si
Oranges—
'al. Navel, 150-176-200-216-250-288
26 size box ..,
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Evergreen,

Holly case

VEGETABLES.—Brussels sprouts are
about done, and will eome from the
States from now on. Canliflowers are
likely to advance to $2.25 per doz. ow-
ing to supplies from New York and Cali-
fornia not arriving. However, the price
will likely be down to $1.75 next week.
Good cuenmbers are worth $2.75 for
faney, but seraggy stock ean be secured
for $1.75 doz. There is little demand
this year and prices should be lower be-
fore long. Celery, Cal., brought $5.50
erate around Christmas, hut is eonsid-
erably cheaper now. Leeks are searcer.
Boston head lettuce brings $1.50-$1.60
box. Earlier in the week it was cheap-
er. Parsley is worth $1 doz. hothouse.
‘Watercress is quoted $125 doz. big

126-150-176-200-216-250
714 size, large cases ..
160 yards to bale ...

- 1O O 13 LY e

bunches. Price of potatoes remains the
same—65¢-THe. Sweet potatoes are said
to be worth $2.50 hamper, which is an
advance of 25¢. Hothouse tomatoes are
not coming in well. They are not ripe,
and what are on the market are worth
30e 1b.

)
Brussell Sprouts, bunch
Cabbage, per bbl
Carrots,
Caulifiower, dozen ..
ucumbers, fancy, doz.
Celery, crate
Leaks, doz. ............
Lettuce, head, per box .
Curly lettuce, rer box ...
Onions—
Spanish, per case
Spanish, per % ca
Red, 75-1b.

et et G DD 1D D D
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Parsnips
Parsley,
Peppers, green, 3%-qt.

Spinach, American,
mips,

Tomatoes, hothouse,

Watercress,

in bbls....
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TORONTO.

FRUIT.—Once more California nav-
els are down, and may be bought as low
as $2.25. Dealers say that the erop has
never been so sweet and so good for
Christmas in years; usually it takes
until the middle of January for them to
get really sweet. Apples are higher gen-
erally. Kings and Spys, best grades,
are up to $3.25. Cranherries are at $7,
an advanee of 50c. Slowly but surely
cranberries are becoming a good deal
more popular in Canada. Lemons are
firm at prevailing prices. They are ecom-
paratively slow in moving until the eold
weather sets in once and for all. Then
they are bought for hot drinks, and so
on. All fruits are moving well. What-
ever other lines have experienced, Christ-
mas was a good time for the frnit men.
Thev agree that they did exceedingly
well. Apples and oranges were partie-
ularly good sellers.
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Bananas, per bunch

sack

£38

—
>

aga, rrel
Malaga, fancy, barrel ..
Oranges—

California,

California navels
Lemons, Messinas
Lemons, California .
Limes, per 100
Pears—

California, box

Canadian, late varieties
Pineapples, Porto Rico, case 10
Grape fruit

VEGETABLES. — Cauliflower from
California is going well, and is down a
little from last week. $3 to $3.25 is
price. Fresh supplies are coming in right
along now. Potatoes are firmer, and
higher prices are talked of among pota-
to men. There is a noticeably better de-
mand this week. Onions are moving
freely. Canadians are down a trifle. Span-
ish are up to $4 for best grades, and are
proving good sellers. Holly is, of eourse,
all done now, and incidentally, there was
an overwhelming demand for it at
Christmas, right at the last minute.
Celery continues in good demand. It is
down to $3.25. Generally, dealers express
themselves satisfied with the Christmas
trade, though it was bhehind that of last
year,

Beets, Canadian, bag

Cabbage, Canadian, dozen
Carrots, bag
Caulifiower,
Citrons, doz.
Cucumbers—
Slicing, hothouse
Medium plokling sizes
Celery, California. case
Mushrooms, per Ib.
Water Cress, 11 qt.
Onions-
Spanish,
Can,, 75
Green
Potatoes,
Potatoes, Canadian, bag
Parsley, basket, 1l1-qt. .
Pumpkins
lomatoes, hothouse, 1b, .
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iweet potatoes,

Squash, Hubbard, dos. ..
Lettuce, box

Parsnips, Canadian, bag
Persimmons, California, crat
Pommegranates, dos. .
Pommegranates, erate ..
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WINNIPEG.
FRUIT.—Christmas buying is now, of
course, over. This was satisfactory at
Continned on page 43.




Fish and Oysters

Smelts Are Dearer; Trade Generally Quiet

Absence of Any Fish Day This Week Again Hits Trado Hard—
Oysters Slow on Account of Fewer Banquets This Year—Smelts
and Tomecods Short in Montreal.

MONTREAL. functions this year, and oysters have §fa lmut: Labrador. halt bhis., 200 Ib

FISH.—Business was quiet this week little sale. ﬁ:ﬁ::rr:ll'.

owing to the fact that there was but one SMOKED FISH. ki

fish day, the holiday falli iday. Haddi “"8:‘»2‘" R Herine, oot
s y ) . es, 8-,
i ay, the holiday falling on a Fri ay Haddies v G (i A, “,. I o Herrings, Nova Scotia, half bbis..
However, fish dealers are expressing Haddies, filleis, per Ib. RIS Lake trout, 100.1b. k

. - . g Haddies, Niobe, boneless, per Ib........ o e Suebee sardines, bbls.
satisfaction with the amount of busi- Herring, Ciscoe, per box uebec sardines, half bbls,

St. John boaters, 100 in box Sl 3 Tonges and sounds, per Ib,
ness done during the close of the year, Yarmouth bleatass, ® in u:" i Scotch herrings,
Smoked h:
and it is hoped that an improvement  Smoked oo Nortings, 101, o

will be shown all round in 1915. Owing ,',‘,:,‘:,‘;'3"..",;::,‘;'_";,.‘: fﬁf'd, ,,,,,, -
to severely cold weather, it is feared e

; : FROZEN FISH—SEA FISH.
that some lines of frozen fish will be
short. All kinds of lake fish, according
to reports, will be in large quantities. A 10 FISH.—The demand for various lines
Frozen salmon and halibut will also be uu{ﬁ{' 3wl;‘=-m.'1=;- and - has continued good. Especially has there
in ample supply to fill trade require- panbut enstern chicken and been an improvement in the call for

: . dium, 1b. : :
ments. Lent being early next year, a skevel, b per 4 .08-.08% oysters, which are being bought largely

Emowcumounnnawar-ailio
*

BRISRBSILB/SBSSTH88S

; . . Mackerel, bloater, per 1 O
very active trade is expected in all lines Hasidock, medium

y Market codfish, per Ib. . T 04 X not only by city dealers, but from those
of frozen fish. So far, smelts and tom- Steak codfish, per 1b : )

3 . Canadian soles, per n'b. ™ throughout the country. It was feared
cods, which are usually in good supply Biue fish, per ib. at first that an arrangement brought
at this time, are short. Trade in lob- about through political negotiations—an
sters, oysters, and scallops should be arrangement whereby wholesalers sell
good until January 10. fish to any coming to their ware-
houses at wholesale prices—would have
a tendency to decrease the demand for
fish in retail establishments. This has
not proved the case, however. The or-

BT T
g£88

Bw'hl.t: codfish, 2-1b. blocks, 20-1b. bxs.,
per N

TOROWEC. Sl S, b v,
FISH AND OYSTERS.—AIll general 29

lines are in fair demand. ¢ 8 are BULK OYSTERS, CLAMS
4 and Smelt Standard, solid meats, gal

much scarcer, though, so far as smaller Standard, bulk, gal.

: . Selects, per gal., solid m

lines are concerned, there is a decreased isest clams, imp. gal

o 090 © ®m: -

I

iseR 8 R 8 8:: 8

n-n-—n; —-g o~ oo ©
S°R8HES: 3 58 ES B B

USHURKESS: 8
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dinary consumer does not seem to care

for saving a cent a pound, but prefers

to get fish through the regular chan-
Best scollops, imp. . . .
demand. Extras are wanted, though. gest prawns, imp. gallon nels, leaving the retailer to deal with
At all times these are better sellers. Semed pmp® o the wholesaler. When asked what was
There is more food on them. They are a ?ﬁs""&ﬁﬁ'&“'ﬁ\?"&& 'nsﬂ crvep. the retailers’ demand for fish, whole-
favorite with Italians. Halibut is meet- ACEANS, salers state that it has improved, and
ing with good demand. Generally fish :l:ll);oqcul;d el e e that not three consumers have bought
men seem to have been in bad luck over o fish from them since the decision to sell
the holiday. New Year’s Day, like ‘“‘:xz‘w‘e’;'"{’e‘:‘l‘ i these consumers at wholesale prices was
e g 0ki¢ ﬂ).. NG i oar ¢ Yy » Live lobsters, medium and large, i 5 ks ¥ p N
Christmas, is a Friday, but Catholies {;‘o":urll’;m:}'mgmmmm.‘ul;::' = made. There have been no changes in
are absolved from fasting, and may eat .“’.ii‘l':"ﬁ.e"..“"‘,.. . quotations during the week.
what they will. Some years when fast Pk e Fish—
3 Montreal Toronto
day has been a festival, fish day has St R e oatreal Toron
been observed on Thursday, but even zt:::ﬂcm tmcy.mexm- Ib, % Froib mutioths .
this is not the case this year. It is said FROZEN-LAKE AND RIVER. Lt B e
g p s . White fish, large, per Ib. 10 . e oottt
that in England fish is so high just now White fish, small rulibees. per 1b..
Lake trout, largze and medium, 1b..
that all fish days have been cut out for pDore, dress or round. Ib.
an indefinite period, which is, of course, pire Toama par pdles. b
an unwelcome hearing for fish men. Tom cods, new, per b hinsy
Oysters are only fair. Usually there is s
3 ? ; . Salmoa, Labrador,

a good demand just now beeause of vari- w-m. ubmm
ous banquets by associations. High cost
of war has precluded many of these

Shell Gystets, per_ oWt
e me.per
Shell

333888853:51525?.%8!?;

K882
-
~—ooRewe

Bay,
Sca trout, Labrador, bbls,, 200
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Produce and Provisions

Firmer Tone to Butter; New Laids Cheaper

Demand is Good for Butter.and Prices Are Up—Some Storage is
Better Than Fresh Made—Good Export Enquiry for Cheese

New Laids Are Cheaper—Storage Are Dearer, Because of Good
Demand, and High Stocks—Virtually No I’nnltl_\' in the Market.

MONTREAL.

PROVISIONS. — Prices asked for
abattoir fresh-killed stock are the same
as last week, but the market is firm, and
the demand exceptionally good, owing
to seasonable weather. During the holi-
days trade in all lines of smoked and
cured meats has been good, with plenti-
ful supplies to fill requirements. Now
that the slack period has opened, it is
likely that considerable eutting in prices
on the part of packers will take place,
signs of which were seen three weeks
ago. However, early this week there
was no indication of any decline, prices

being practically the same as last week.
Hams—

MONHHD, - PP IO “ooiiissisveenrnvariine . sova 017
Large, per Ib. ...... v 016
Backs—
Plain, bone in o
Boneless .......... 2
POl ..ocisiesviviee [ 7]
Bacon—
Breakfast, per 1b. .. 019
;T DR SR 018
Shoulders, bone in 015
Shoulders, boneless 0 16%
Cooked Meats—
RN DORAAE, D T civ.oiiovibanivaivas  ouie oM
Hams, roast, per Ib. 0%
SHonlaes, DOMME oic.ivsivoviciiiisivesnse sies 02
Shoulders, roasted ........... 02
Dry Salt Meats—
Long clear bacon, 50-70 lbs, .. 0 15%
Long clear bacon, 80-100 lbs, . 0 18%
Flanks, bone in, not smoked........... .... 0 15%
Barrelled Pork— Per bbl
JEGATY MRS OUE WME .. iisiorsuveassnsss  vave 7 0
Heavy short cut clear . 2 0
Clear fat pork . 29 00
Clear  pork 2 00
Lard, Pure—
Tierces, 350 012
Tubs, 50 1bs. net ..... 0 12%
Boxes, 50 lbs, net ..... 0 12%
Pails, wood, 20 1bs.. no- Novssnans sbse . agnd 0 12%
Pails, tin, £ Ths. nou 012
Cases, 10-1b. tins, 80 in - 0 12%
Oases, 3 and 6Ib tins, en in 013
Bricks, 1 1b, eacn 0 13%
Lard, Compound—
Tiooonh N8 WA Bl o..o.iiiveiiiincin 0 0%
Tubs, 50 1bs., net ........ v avin 010
Boxes, 50 1bs., net .. 010
Pails, wood, 20 Ibs., n 010y
Pails, tin, 20 Ibs,, # 0 10%
Casés, 10-b. tins, in ca 01
Cases, 3 and 51b, tins, 60 in case.. on
Brioks, 1 I S8R ..cooicninienrsncrsone 012
Hﬂ?—
Jressed, abattoir killed ................ o 1now

BUTTER.—The market has a very
firm tone, but no change has been made
in quotations, though this is expected
before long. A New York buyer was on
this market a week ago buying butter
for the New York market, where a
scarcity of the finest lines is felt. The
firmer feeling here is due to this ont-

side demand, as well as to a good local
demand. It must also be considered that
receipts compared with a year ago are
away down.

Butter—
Finest creamery, new milk

029 03
Dairy butter

.03 02
CHEESE.—There is a strong under-
tone to this market owing to the limited
supply available. Consequently
holders are asking higher prices.

some
There

is little left for export, and many pack-
ers are cleaned up. Higher prices are
suggested.

.01 o1
018 019
01 01
EGGS.—It is predwted that higher
prices are likely to be asked for storage
eggs of late, with no stock to speak of

to supply the demand. Lower stocks

may result in higher prices.

oD
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HONEY.—Buckwheat in hulk is in
good demand, but the tone of the mar-
ket is quiet.

White Clover Buckwheat
per

PO['LTR\ —While turke\s in Mont-
real were not as scarce as in Toronto,
the trade here had some difficulty in
coping with the good demand which ex-
isted around Christmas, and still exists.
No trouble was experienced in securing
18e-20¢ for fancy turkeys owing to the
shortage of good quality stuff. There
was plenty of ordinary stuff on the
market, but the demand was chiefly for
faney. Stock had not begun to come in
well early this week, and advances then
were not unlikely. Geese sold fairly
well, and prices were advanced slightly.

Fresh Stock— Dressed
L SRR SRR e 1218
Spring chicken ...... 1218
Fancy, crate-fed chi 16—20
Turkeys, fancy ... 182
Ducks ..... ’ 1415

Geese

TORONTO.

PROVISIONS. — There is nothing
new. Market is feeling the Christmas to
New Year’s slump. There was a fairly
2ood Christmas trade, though it was not
up to last year’s. Bacons are moving
well, and have ‘taken the place in this
connection of eooked ham, which had a
good Christmas run. Wholesalers hear
rumors of cheaper prices all round, but

these have still to materialize.

Hams—
Light, per Ib,
Medium, per Ib. .
Large, per ib.

ks—

Backs, per Ib.
RBoneless, per 1b.
Pea meal, per b,
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Pickled mn!t—h less than sm
Dry Salt Meats—

Long clear bacon, light
Cooked Ments—

Hams, boiled, per b,

Hams, roast,

Shoulders, b per b,

Shoulders, roast, per Ib.
Barrelled Pork—

Heavy mess pork, per bbl.

Short cut, per bbl
Lln;_ Pure—

o
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s
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Tins, 3 and § lb-. Ib..
Bricks, 1 1b,,

» (ompmmd—

Pails,

o
=
*
oce cccocs BR

s36 533 33

per |
2 lbs., Der 1b.
oga—
F.0.B., live, per cwt. .

Live, fed and wateredus-
Dressed, per owt,

BUTTER.—Market has shown steady
improvement, and is decidedly firmer.
Some dealers are getting half a cent to
a cent more than they did three
weeks ago. General sitnation is in sel-
lers’ favor. Creamery is up a cent to
32¢ and 33¢. Separator prints show same
advance to 28¢ and 29¢. There is quite
a lot of storage butter around, and
some of it is better than the fresh-made.
Dealers keep on harping on the wretch-

H

v
B

now

ed quality of the supposedly best
butter.
Butter—
Creamery piints, fresh made .......... 030 o
o om
(3] oy
i N
o °.

CHEESE.—Market is quiet, though




there is a good firm demand, and ex-
port enquiries continue to come in of-
fering at slightly  inereased prices.
Dealers show no disposition to bite, how-
ever. A slight advance is looked for
shortly. Stocks are light in England,
and demand will improve.

Cheese—
0ld, large .
Old, twins
New, large
New, twins

EGGS.—New-laids are beginning to
come in now, and price is down to 45¢
to 50e, a decline of 5¢ for the week.
Storage eggs are firmer, and a trifle
higher. = There is an increasingly firm
demand and stocks are said to be light.
Price of storage is gradually getting
higher, and that of new-laids getting
lower, until the two meet. Business
was generally zood over the holidays.

Eggs, case lots— ’er dozen.
Strictly new laid, in cartons .......... 06 05
BOIOBEE . ccvonoccorrciisiioniisine 0 32 o
Straights on 0
TEAI0 ERY  coireissniciiinisnnsisvanataen LR 02

P()[’L’I‘RY.MThcro really seems little
use in quoting prices, because as one
wholesaler put it, there is no market.
““No poultry of any sort,”’ seems to be
the general ery. Prices, therefore, show
a general advance. Turkey is worth 20¢
to 22e. Ducklings are up 2¢ to 3e; so
are ducks; so are geese, There is very
little live stuff now, anyway, and what
there is doesn’t appear. The after
Christmas slump on prices of turkey so
far has not come to anything, but then
while prices are high, there are, as we
have said, hardly any birds. The loosen-
ine up of the weather ought to help
some, and incidentally prove whether
there is anything in what the farmer
pleads as an excuse for not getting his
turkeys in at Christmas-——the bad roads

Vresh Stock— Live. Dressed
Fowl . 3% 0 "R-—010 0100 12
Spring chicken. 1h, a10-011 012016
Pancy, erate-fed chicken, 5 The. 0 13— 15 A 160 1¢
Turkeys, faney ............ oeesm=aes 0800 R
Turkeys, old Tom .. . 013015 0180
Pcklings ... 0M-012 014017
DUORS <.ovessievnsne 5 LR SCRL I BT W
Geese ....... 012013 015016

WINNIPEG.
PRODUCE.—There has been a steady
business during the week, but no move-
ment of importance as regards price has
been noted. Pork continues firm, but as

yet there has been no changes here, nor
is an upward movement immediately ex-
pected.

020
015
0%
0
200
o
615
2 32y
71y
; i T
BUTTER.--This market also is firm.
The demand continunes good, and sup-
plies are somewhat reduced.
Buotter—
Creamery, Manitoba SSAR AR AR [ B
e A S 0%
Cooking ......... on

CANADIAN GROCER

CHEESE.—This market is a little
quieter than a week ago, and no changes
in price are looked for immediately.

s~ ~RY
W, BREIE  sioosiisisniishisivensentensiie wins 01
L (350 R R R Y rR ke 0 1?:

EGGS.—Though the exporting from
the West has not been very heavy, it has
had some effect on the local market, and
egg$ are considerably firmer. In view
of the large supplies to the South, how-
ever, changes in price do not seem im-
minent.

02

0

0%

POULTRY.—The low prices being
asked have stimulated buying, and it

seems now that no great stocks will be
carried over. Little stock has come in
this week, but owing to the heavier
earlier shipment there is a quite suffi-
cient supply on hand.

Fresh Stock—
. 014 015
010 O0M
012 014
010 012

FRUIT AND VEGETABLES.
Continued from page 42

the last, and the demand from the re-
tailer was generally good, so that there
is still a necessity for his re-ordering to
keep up his stock for New Year. ' No
price changes were quoted.
Ap%lvn-—

22388
F

.lnpcnene box

WOWH W O

2328 28

Pears . 200

VEGET ABLE% The Christmas sea-
son saw a heavy demand for suech lines
as lettnece and tomatoes. As far as
prices are concerned, the market is
quiet.

CRIREY, ORISR < o oisivirio tsunbasniness Snivw
Cabbages, per lb.
Canliflower, per doz. .............
Head lettuce, Cllifomh per doz
Leaf lettuce, doz.
Onions—
California, 100-1b, sacks .
Valencia, per case .......
Parsley, per doz, bunches ....
Tomatoes, California, per case .....
Honey, comb, per case (Bl sections)

®

PR DO
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Travelers Give Fine Donation

Ten Thousand Dollars Presented to Patriotic
Funds at Annual Meeting — Number of the

Association Members
Officers.

ORONTO, Dee. 31.—That the

I commercial travelers are patriotic
men is shown by the liberal dona-

tion made at their annual meeting here

last Saturday to the Patriotic Funds.
At that meeting the Commercial Travel-

ers’ Association of Canada endorsed
three cash contributions, totaling $10,-
000, to Canadian Patriotic Funds. The

amount was distributed as follows» Red
Cross Association, $5,000; Belgian Re-
fugees’ Fund, $3,000, and Canadian
Patriotic Fund, $2,000.

The gift to the Red Cross Fund is to
be utilized towards placing eots in a
large emergeney hospital in  London,
which is being fitted out near the
Waterloo Station for the wounded sol-
diers brought back from the scenes of
war. There will be 1460 cots in this
temporary hospital.

The meeting also sanctioned a resolu-
tion instrueting the board of directors
to keep in good standing for the ap-
proaching yvear all the Canadian travel-
ers who have volunteered for service at
the front, and who are members of the
mortuary benefit fund. There are forty
travelers in the first Canadian econtin-
gent at Salisbury Plain, and it is ex-
pected that a large number will enlist
in the second Canadian contingent. It
was also announced that travelers at-

45

on Firing Line—The New

tached to the first econtingent had been
remembered by the association on
Christmas Day, each member getting a
leather belt and a handsome ecash con-
tribution.

All the reports presented dealing with
the general business of the organiza-
tion for the past year were of a most
encouraging character, particularly that
of the treasurer, E. Fielding, who an-
nounced that a considerable amount of
money had been added to the reserve
fund. Mr. Fielding pointed out that
this had been made possible owing to
the very light death rate during the
vear, He announced that the per-
manent reserve fund has passed the $1,-
000,000 mark.

A report was submitted by a com-
mittee appointed two years ago to in-
vestigate whether or not it would be
necessary to revise the by-laws of the
mortuary benefit fund. The committee
decided that there was no necessity of
making any change at the present time.

The following officers were elected for
the ensuing year:—President, J. G. King
(acel.) ; vice-presidents, Alexander Cook
and C. J. Tughill: treasurer, E. Field-
ing; directors: Kingston, W. H. Gra-
ham and John Wright; Montreal,
George Dawne; Guelph, G. H. Gemmell;
Brockville, George E. Jener.



Flour and Cereals

Revival in Exports; General Advance Impending

Prices All Round Are Firmer, and Will Go Higher Very Shortly
— Ontario Winter Wheat for Export, Particularly to Seottish

Ports, is a Feature—Canadian Millers
Now—American Ports Glutted.

MONTREAL.

FLOUR.—Prices here are said to be
too low compared with those in Ontario,
and millers declare that the longer re-
tailers wait, the more they will have to
pay later on. Advices all state that
prices will be higher, but nobody seems
disposed to buy, having fairly good
stocks. Dealers bought so much in Sep-
tember, believing they would get no
flour, whereas it can be hought a dollar
cheaper to-day. Brokers here state they
cannot bring Ontario flour in here and
sell it profitably at prevailing prices.
A miller, who last week offered 90 per
cents for $4.90, was early this week ask-
ing $5.10. The strong wheat markets
at American and Canadian centres have
had a decided improvement in the de-
mand from foreign buyers for spring
“&heat flour, but scarcity of ocean
reight space is holding business back.

lhn#:nu Whut l'lour—

& .
Strong l-hl'l 0
nmrheotwn-uhlomhpnhrnlmn.

Winter Wheat Flour— lota,

Fancy patents
%0 per e-:t.. lu wood .

Broie ¢ mli
- nld: -r

00
50
60
70
™

CEREALS.—Thls market is without
any remarkable feature, prices being
steady with moderate demand. The im-
provement in the oat market during the
past two weeks has had a beneficial ef-
fect on the market for rolled oats.

Per %-1b. sack.
e Y §

oats in sacks,
Oatmeal—fine, standard and
over rolled oats in %0s, in

ﬁlmﬂlud 10 per cent,
Rolled Whut—

100-1b. bbls.
Small lots 35
Hominy, per %.1h. sack 215

FEEDS.—The tone of this market
continues very firm, with a fair demand.
However, there is little disposition to
buy in car lots, as the dealer considers
the price too high. Usnally business
around New Year is dull, dealers wait-
ing until January to see what develops.
Millers state they can afford to wait.
Bran brings $25, shorts $27, and mid-

dlings $30. A good trade continues in
Moulee, and the market is active and
firm. Oats are much dearer in Ontario
than in Quebee, where the crop was un-
usually good. 2
Car lots, per tun
v

\liddllnp oo
Wheat moulee

oRZ.S8382N
23SIIIIISS

Rnr]ey chop ton o

Feed oats, cleaned, Manitoba, bush.. ....

TORONTO.

FLOUR.—While the general atmos-
phere of the flour market is that of the
usual year-end, prices are a good deal
firmer, and advances are looked for at
any moment. Indeed, it is hard to say
why prices have not already appre-
ciated. Wheat quotations are up, and
flour ought to be up 40 cents a barrel,
according to millers. However, it may
materialize later. Flour men report a
very considerable export trade, as a
weleome change from the last three or
four months, partieularly from Scottish
ports. This is for Ontario winter wheat
chiefly. Flour was quoted a day or two
ago at 34/6 net, Glasgow. But the On-
tario farmer is slow with his wheat, and
there are less and less offerings. Just
now British buyers are favoring this
market rather than the States, because
they will get their stuff sooner and as
cheaply from Halifax as the ports over
the line.

Manitoba Wheat Flour—

pa o
Strong bakers ...
Flour in eotton sacks, 10¢ per bbl. more,
Small
Winter Wheat Flour—

CEREALS. — Market is
firmer. Lower provinces record ad-
vance of 10 cents in most grain lines,
but this is not general so far as On-
tario and West are concerned. Prices
remain stationary, but here, as in flour
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Getting Best of it Just

market, an advance is impending, and
may be registered at any moment. There
is a good steady demand in all lines.
Peas, despite their high price, command
zood trade,

Barley, pear]l, 98 1lbs,
Buckwheat grits, %
Corn flour, 98 Ibs,
Cormmeal, yellow, 98 lbs, ..
Graham flour, 98 1Ibs,
Hominy, [nnulned 8 Ibs.
Hominy, pearl, 98 lbs,
Oatmeal, staudard, 98 .
Oatmeal, granulated, 98 1bs, .
Peas, Canadian, boiling, bush.
98 1bs,

90-1b. bags
Rolled wheat, 100-1b, bbl.
Rye flour, 98 Ibs,
Whentlets, 8 1bs, ..
Whole wheat flour, 9% 1bs

MILL FEEDS.—Prices are very firm
and remain good. In bran, shorts and
middlings demand is particularly brisk,
though there is little doing in oats at
present. Reports from East indicate
good demand there for feeding lines, and
it is said that oats will advance 5 cents
a barrel. One or two men are already
getting higher prices, though market is
not officially higher.

Mill Feeds—
Bran

Middlings
Wheat moulee
Feed flour, per bag

Oata—

No. 3, Ontario, anuido points ..
No. 3, C.W., bay

e L Ll el
S82RS38
8888?88§§ 8
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FLOUR AND CEREAL—A quiet
tone to the market is noted. It seems
quite likely, however, that this quietness
will result in heavy ordering when the
new year opens. The demand for rolled
oats and all cereals continues large.
Manitobs Wheat Flour— Per bt

FEARMAN BROS.

Merchandise Brokers
66 York Street, - Hamilton, Ont.

We thoroughly cover Hamilton and
Western Ontario and solicit your business,
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CANADIAN GROCER

RESOLVED

that during the year 1915 we will give a square deal to every
merchant in Canada.

WE GUARANTEE

quick shipments, highest quality and prompt service in every
department. This is the best time to look over your goods
and see how many brands bear the “Made in Canada” label.

OUR PRODUCTS

are all Canadian grains grown in Canada by Canadian farmers.
Do you know we are a strictly Canadian company? By
handling our products you help keep Canadian laborers from
idleness. All our money remains in Canada instead of being

shipped to a foreign country. Is this not worth your con-
sideration?

ABSOLUTELY PURE

We know that we lead in quality and purity. Let us prove
it to you. Every customer will tell you of <

the superior flavor and quality of RAIN-

BOW FLOUR and TILLSON’S OATS.

We carry a complete
stock at all our ware-
houses. Write or phone
us, Main 5069, for
guotations.

WE LEAD
OTHERS FOLLOW

Canadian Cereal

and Flour Mills,
Limited
TORONTO, ONT.




CANADIAN

Canadian made,
from Canadian-grown wheat

THE ONLY CANADIAN MACARONI

HIRONDELLE

(Swallow)

“L’Etoile” Brand
MACARONI

Manitoba hard wheat is the finest in the
world, containing as it does 47, more
protein than any other.

The flour made from this wheat is used
exclusively in the manufacture of the
Canadian-made Macaroni, Hirondelle
and L’Etoile.

There is now no need to import either
Macaroni or wheat for its manufacture.
The finest quality of Macaroni is now
made in Canada,
home market for her wheat, giving
labor to her sons and daughters.
Encourage Home Industry by pushing
Hirondelle and L’Etoile Macaroni. Ask
your jobber.

C. H. Catelli, Limited

Montreal

AGENTS

Tees & Persse, Limited, Winnipeg
C. C. Mann, Toronto

making a greater

GROCER

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN- THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER.

WHITE SWAN SPICES AND
CEREALS, LTD.

Per dos.
Bc Tins, 4 dos.
weight 10 lbs.
4 oz, Tins, 4 dos.
weight 20 1bs. 65

90
130
160

6 oz. Tins, 4

. 500
welght 80 1bs.
COOK'S FRIEND BAKING
POWDER.

W. D. McLaren, Limfited.
In Cartons— Per dos.
. 1 (25¢ ﬂneg, 4 dos.
. 1 (25¢ size), 2 dos.
. 10 (20c size), 4 dos.
. 10 (20c nize), 2 dos.
. B (15¢ size), 4 dos.
. 2 (10c size), 8 dos.
. 2 (10c size), 8 dos. cs.
. 8 (B¢ size), 4 dos. os..

Also in tins. Prices on

application.

BAKING

2
-
8

- - T- ol v )
5333588

ROYAL POWDER

BbL. lots
Less than or 10 cases
10 ease lots. and over
Rizge. Per dox.
Dime 4 $ %0
4-0m. " 1 35
6-0z. A
R.oz.
12-0m.
;2‘0: X Ry
1h. ¥
8-1h. 3. 1338
8-1b. 21.9%0

Barrels—when packed In bar-

rels one per cent. discount will
be allowed.

FOREST CITY BAKING

Keen's Oxford, por Ib.
In 10-1b. lots or caee
COU'PON BOOKS—-ALLISON'S,
For sale in Canada by The
Ehv-nllln Co u , Toronto: C.
Bon-'be & Fils,. Montreal,
3‘2 IIO. $156 and $20. AN
um prlec one gise or assorted.
UN-NUMBERED.
100 books nd over, each 0 -%
500 books to 1,000 books. © 08
For numbhering cover and each
coupon. extra per beok, 3§ ceot.
CEREALS.

WHITE SWAN. Per case.
Illeult Flour (Self-risin,
2 dos. to case, N‘M

Ibs. f
Buckwheat Flour (lolf-m-
In.)b: dol to case, welight

Pancake Flour (Self-
8 dol to case, welght

Brukfnt Food, "2 "dos. ‘to
case, welight 86 WO s ons 3%

King's Food, 2 dos. to case,
weight 95 1bs. 52
Wheat Kernels dos. to
case, weight 65 lbl ...... 33
Bnrley Crisps, 8 dos. to cue.
welight 50 6 - 300
00
I

DOMINION CANNERS,
LIMITED.

Aylmer Pure Jams, 16 os.
Per dos.

Strawberry, 1914 pack ...
Rnpbarry, red, \ 4

sayru
Black Curnnt
Red Currant
Peaches
Pear, Bart.

Aylmer Pure Jellies

Red Currant

Black Currant

Crabapple 146
Raspberry and red cnrrnt 210
Raspberry and goeseberry 2 10
Plum jam 88
Green Gage plum -tonolm 18
goouberry 188

Aylmer Marmalade
Orange Jelly
Le:

Aylmer Pure Preserves—Bulk
llbl. 7 1bs.
Strawberry ..072 100
Black currant
Raspberry ....

Aylmer 14's and 80’. per 1b.

Strawberry
Raspberry

COCOA AND CHOOOLATE,

THE COWAN CO,, LTD.
Cocoa—
Perfectiom, 1-1b. tlu. dos...
Perfection, -1b. s, dos..
Perfection, 3-1b, tlu. dos..
Perfection, 10c des...
Perfection, §-1b. uu. rl R
Soluble bulk, No. 1
Soluble, bulk, No. #, 1b. .
London Pearl, per . ..
8 al quotations for
rrels, ete.
(Unsweetened Checolate).

Supreme checela W's, 12-
boxes, per Ib. ....... 088
rfection = chocols te, 20¢
sise, 2 dos. in box, dos.. 18
Perfection chocolate, 10c
2 and 4 dos 'a box,

. e
.....l-lub
REBEBELEZ

?

boxes
anﬂh ¥%- lb C II‘ l’ lb
0 88




CANADIAN GROCER

You wouldn’t send a regiment
against a whole army——

and yet you expect a mere handful of salesmen to cover
—efficiently—the trade in the vast, growing, prosperous
West. And cover it also against numerous groups of
competing salesmen,

Put it up to the Nicholson & Bair organization with its
intimate knowledge of the whole Western field, its exten-
sive staff of efficient salesmen, its inimitable eonnection
with the Western grocery trade? These firms, and many
others, are seeuring mighty big returns from the Western
field—and at trifling cost. You too eould easily secure
the same, provided your product does not conflict with
lines carried already. Particulars and terms will be gladly
sent without uhliaatiun Write to-day.

NICHOLSON & BAIN

WHOLESALE COMMISSION AGENTS AND BROKERS et

Head Office :—Winnipeg, Man. Branches :—Regina, Saskatoon, Edmonton, Calgary, Vancouver

A tip on the side,
Mr. Grocer

Did it ever occur to you that you can make more mnoney selling
Malcolm’s lines of Condensed Milk and Condensed Coffee than
any other line on the market? Malcolm’s lines of Milk and
Coffee are making new and satisfied customers every day. For

uality and deliciousness they are unsurpassed. Our Condensed
&)ﬂee, with milk and sugar added ready for use, is a seller from
the start. No other brand can equal it for flavor.

PRICES:
St. George Brand Coffee, 2 doz. in case
St. George Evaporated Milk, 4 dosz. in case
Banner Condensed Milk, 4 doz. in case
Princess Condensed Milk, 4 doz. in case

Premier Machine Skimmed, 4 dos. in case i
Order them from your wholesaler or direct from the factory
Delivered in 5-case lots to any point in Ontario or East o
Halifax. We will prepay freight up to 50c. per 100 Ibs.

Malcolm’s Condensmg Co.
ST. GEORGE, ONTARIO




CANADIAN GROCER

Don’t Shoot at Random!

If you are desirous of adding the class trade to
your store you cannot guess your stock to suit

their demands.
Carr’s Biscuits.

To fill the bill you must stock
They are known for quality, and

carry the best trade with them.

Packed for export in air-tight tins.
to the nearest agent.

\_INCER CREAMS -

Send an order

AGENTS:
Wm. H, Dunn
Limited
Montreal

Dunn-Hortop
Limited

Toronto

Hamblin &
Brereton, Ltd.

Winnipeg and
Vancouver,
B.C.

T. A. MacNab
& Co.

St. John's

Newfound-
land

CARLISLE
ENGLAND

The greatly increased de-
mand for

CHINESE_
STARCH

has made necessary the
installation of new and im-
proved machinery that will
more than double the pres-
ent capacity of our plant.
This will enable us to make
prompt deliveries on all
orders and insures a neater
package.

Chinese Starch fits in with the

“Made in Canada”

movement, so don’t lose sight of the fact, that when
pushing this superior brand you not only please your
customers but keep the money at -home.

OCEAN MILLS, Montreal

Order from any Wholesale Grocer

Diamond, 8's, 6 and 12-Ib.
DOX@S ....covo0nie sevans
Dhmondhtl and Ts, 6 and
Diamond, xo. 6 and 12-1b.
boxes
Icings for Clh—

Chocolate, white, piak,
lemon, orange, maple, al-
mond coocoanut, cream,

-1b. packages, 2 dol.
In ox, per dos. ........ 100
Chocolate Confections Per 1b.

Maila buds, 5-1b. boxes.. 0 37

Mil medallions,  5-1b.
DOROB cocoee svcosssscnss

No.

Chocohu wmn, No.
8-1b. boxes .............. 028

Nonpareil wafers, No
56-1b. boxes .............. 081

Nonpareil \u&u,
5-1b. boxes seneve 088

Chocolate

x

boxes
Milk chocolate wnferl. 5-1b.
boxes
Coffee drops, 8-1b. bexes..
Lunch bars, 5-1b. boxes..
Milk chocollte. Sc bundles,
8 dos. in box, per box..
Royal Milk Chocolate, Bec
cakes, 2 dos. In box, per

box

Nut mnk ehocoln
1b. boxes, Ib. .

Nut mlll choeohto, “'c, 8-
1b. boxes, 1b.

Nut milk chocolate, Bec bars,
24 bars, per box

Almond nut bars, 24 bars
per box

JOHN P. MOTT & CO.'S.

Miss N. Estabrook, St. Joh N
B J. A. Taylor, ilon

M. Hannum, Ottawa, dnt :

B Hlxlol & Co., Winnipeg,

Mean.; Tees Persse, Calgary,

Alta.; Russell, Johnson, Edmon-

ton; 'D. M. Doherty & Ce., Van-

couver and Victoria.

mato. 10c aise (for mklu‘)

Mott's ~bmt!nt eoeu. ‘2.
dos. 10c aise, per dos. .
Nut mlll b:u. dosen in

saenane

Bmlh-t eoeo'n, “'l ':nd

per
Dunond ehoeolub, ﬁr a
Pl.h elloleo chocolate Il-

Dweet chocolate eontlnp Ve

CONDENSED AND
EVAPORATED MILK,
BORDEN MILK CO., LTD
Bast of Fort Willlam, Ont.

Preserved— Per case.

Eagle Brand, each 4 dos.. t 62
Reindeer Brand, each A

0%,
snver Cow Bnnd ‘each 4

Pntlty Brlnd ‘each 4 dos. 5 60
Challenge Bnnd. each 4
dox. 485
Clover Brand, each 4 dos...
Evaporated (Unsweetened)—
St. Charles Brand, small,
each 4 dos. 2 00
Peerlm Bnnd unll ueh 20

each 4 dos. 39
Peerless Brnd Famil y,

each 4 dos 39
Jersey Bnnd Family, uch

do: 390

4 50

450

4 dos
Jersey Bnnd uu each, 4
dos 4 060

st. Chulel Bnnd Boul
oS,

Peerless Brand, Hotel,
each, 2 do8. .....ovvveee. 420
JQ;IO’ Brand, Hotel, each, o
St. Charles Brand, nllon..
each 3 des. 4
"Rolndur" Colu k
“lar, 4 50
“Rein nr" Co nd l.lll.
small,” each, 4 dos.. 5 60
"Bonl" om and l!lt o

"Bo!n‘oor" Cocoa and lult.
each, 3 do8. .....cc0n00.. 480

COFFER.

WHITE SWAN SPICES AND
CRREALS, LTD.

WHITE S8WAN

1 Ib, tins, 2 dos. to case,
weight 35 1be. .......000.
1 1b. tins, 4 dos. to case,
welght 1

ENGLISH BREAKFAST
COFFEE.

t! 2 dos. to case,
weight DB, seovsesqoces
1 1b. tine, 2 dos. to case,

weight WML snisies

MOJA.

1% 1b. tins, 2 dos. to case,
weight ‘1bs. soenseense &R
to caee,
30

t
wollht 40 1b8. ...iviveee.. B0

PRESENTATION COFFEBE.
A Handsome '.l‘nmbhr in Each

1 Ib. tins, 2 dol to euo.

per 1b. N

Shipping wollht. "50 ibs. per
case.

MINTO BROS.

MELAGAMA COFFEE.
Whel. log

sesesessnnes
3 ...--...."

k 3B

B iioivied BB
Pnchd m 80 and 50-1b. cases.
Terms net 30 days prepaid.

(MINTO COFFER (Bulk)

M Bean or Gr. ...

I Bean or Gr.

N Bean or Gr.

T Bean or Gr.

O Bean or Gr.

Spec. Grd. Compound ......
Packed in 25 & 060-1b. tine.

FLAVORING EXTRACTS.

WHITE SWAN FLAVORING
EXTRACTS—ALL FLAVORS

10 00

CRESCENT MFG. CO.
CRESCENT MAPLEINE.
8pecial Delivered Price for

Canada
(4 dos. case) vclgl,l.tr "
0%, os. 3
*l 1bs., retall each 16¢ ..§ 1
1 os. (‘ dos. case) l(ht
14 bs., retall each 30c... 2 56

440
70

vnlght

17 1bs., roull eac!
Pint (1 dos. case), w

al-.m:llueh“ BN
Quart (1 dos. cm). b‘

53 1bs., retall each $5. a9
Gn'lzlgno. each, retall each
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Your customers will be pleased and will come back for more if you make it a point to
recommend

ROYAL BAKING POWDER

An article that sells steadily, pays good profits and repeats with regularity is the
article for vou to make a leader.

Royal Baking Powder is easy to sell and when sold you have positively pleased the
purchaser, who will in turn recommend it to others. Don’t forget that the ultimate =
profit on Royal Baking Powder is greater than you could make on any other baking =
powder.

R O

ROYAL BAKING POWDER COMPANY, NEW YORK
00 LD 40D LTSRN AU i
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Tb Our Friends and Patrons

The Thousands old and new—

Who out |of the goodness of their hearts and the fulness
of their means haveYso liberally patronized us.

g ! GREETING
May the Coming Year bless you and yours with a
bountiful measure of HAPPINESS and PROSPERITY.
For your valued and loyal support, for the privilege of
1

enjoying your patronage, WE THANK YOU.

May we merit a continuance of these cordial relations
and share with you the dawning prosperity of 1915.

THE MONTREAL BISCUIT COMPANY

Manufacturers
Biscuits and Confectionery
MONTREAL

SV S S S
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Fresh Pork
Sausage

This is the Season for Sausages,
and they are the very finest goods
on the market. Prices are no
higher than last year.

Let us book you up for regular
shipments every day by express or
as required.

Made under Government inspec-
tion.

F.W.Fearman Company
LIMITED
HAMILTON
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PREPARED OR CORREET CHEMICAL PRINCIMES.

Fever Bp o vt spoem 3 the POWDER.  Koop it alorapn im o Guy

Quality that brings
New Trade

is worth pushing aggressively, and a
sale of Cook’s Friend Baking Powder
has always meant continued business.
Better and lighter bread, eakes and
pastry, and better satisfied customers
cannot be secured than with Cook’s
Friend Baking Powder. Feature it in
your windows to-day.

W. D. McLAREN LIMITED

BOAR'S HEAD LARD
COMPOUND.

N. K. FAIRBANK CO., LTD.

. 010%
Tubs, 60 lbs. .....
Palls, 20 1bs.
Tins, 20 1bs. .
Cases, 8 lba., 2. to euc . 011%
Cases, 5 1bs., 12 to case... 0 11%
Cases, 10 1bs., 6 to case... 011

F. 0. B, Montreal.

.. 010%

MUSTARD.
COLMAN'S OR KEEN'S.

Per dos. tins

Durham, 4-1b, jar
Durham, 1-1b. jar

WHITE SWAN LYE

Single Cases, 4 doz.

3 case lots, 4 doz. .......... Y 30
5 case lots, 4 doz. .......... 320
Shipping weight 50 1bs. per case.

JELLY POWDERS.
WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan, 15 flavors, 1
dos. In handsome counter
carton, per dos. .

IAst Price.

JELL-O.
Assorted case, contains 2 dos 1 80
Straight.
Lemon, contains 2 dos...... 1
Orange, contains 2 dos..... 1
Raspberry, contains 2 dos. 1
Strawberry, contains 2 do 1
Chocolate, contains 2 dos... 1
Cherry, contains 2 dos...... 1
Peach, contains 2 dol... PO |
Weight, 8 1bs. to case, Freight
rate, 2nd class.

JBELL-O ICE CREAM POWDER.

Assorted case, contains 2 dos 2 80
Straight.

Checolate contains 2 dos.... 2 60

Vanilla countains 2 dos..... 2 50

Strawberry contains 2 dos. 2 50

Lemon contains 2 dos..... 260

Unflavored contains 2 dos.. 2 60

Weight 11 lbs, to case. Freight
rate, 2nd class.

SOAP AND WASHING
POWDERS.
RICHARDS PURB SOAP.

Richards’ Quick Naptha Soap.
Packed 100 bars to case.
S-case lots (delivered), $4.18 each
with 20 bars of Quick Naptha

as a free preminm.

FBLS NAPTHA.

Mﬂo and Quebec:
Less than B cases .........80 90
Five cases or more ........ 498

STARCH.

THR CANADA STARCH CO.,
LTD., EDWARDSBURG
BRANDS and

BRANTFORD BRANDS

Boxes. Cents.
Laundry Starches—

40 1bs.,, Canada Laundry....
40 1bs., Boxes Canada white
gloss, 1 1b. pkg. ....ec..
{8 1bs. No. 1 white or blue,
R A0 CRELOBE v sigosssoids
48 1bs,, No. 1 white or blue,
8 1b. cartons vesuennse
100 1bs., kegs No. 1 whlte d
200 lbs., bbls., No. 1 white .
40 1bs., Edwardsburg sllver
gloss, 1 Ib. chrome pkgs. .
48 1bs. sliver gloss, in 6-1b.
tin canisters d
36 1bs., silver gloss 6-1b.
draw 1id boxes ......... .
100 1bs., kegs, silver gloss,
large crystals :
28 Ibs., Benson's Satin, 1-1b.
cartons, chrome label ... .
40 Ibs.,, Benson's Enamel
(cold water) per case ..
20 1bs. Benson's Enamel
(cold water), per case ...
Celluloid—boxes contalning
45 cartons, per case

08y
0%

Culinary Starch,

10 I1bs. W, T. Bemson & Co.'s
prepared corn

40 1bs. Canada pure cern
starch
(120-1b. boxes ¥c higher.)

Casco Potato Flour, 20-1b.
boxes, per 1b.

01%

BRANTFORD STARCH.
Ontario and Q=zbeec.

Laundry Starches—
Canada Laundry—
Boxes about 40 Ibs. ....... .08
Acme Gloss Starch—
1-1b. cartons, boxes of 40
1bs. . .08%
First Quality Whlto uundn-
3-1b. canisters, cs. of 48 lbs. .0TY%
Barrels, 200 Ibs, .......
Kegs, 100 1bs.

Lily White Gloss—

1-1b. fancy cartons cases 30
1bs.

6-1b. toy trunks, lock and
key, 6-1b. toy drum, with

drumsticks, 8 in case ... 08%
Kegs extra large crystals,

100 1D, ... ciiieeinnnes. OTH
Canadian Blectric Starch—
Bozxes, containing 40 fancy

pkge., per case

Cellulold Starch—

Boxes containing 45 cartomns,
per case .........
Culinary Starches—
Challenge Frepared Corn—

1-1b. pkts., boxes of 40 lbs.. .08%
Brantford Prepared Cora—

1-1b. pkts., boxes of 40 1bs.. .OT%
“Crystal Maise” Cora Starch—

1-}b. pkts., boxes of 40 Ibs.. .OTY

(20-1b. boxes %ll'bu thas
..
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- Are You One of the Capable Men
of Your Locality?

Does your present income permit you to enjoy all the
every-day luxuries, an occasional vacation trip, a new watch,
bicycle, or possibly an extra fall suit?

We are anxious to appoint a capable man in your district
to represent MacL.ean’s and The Farmer’s Magazine.

In all parts of the country hundreds of energetic men are
representing our publications, supplementing limited home
incomes, or, in other cases, making this work their only
vocation. Some of them earn more than managers of lead-
ing concerns.

The work is enjoyable, keeping you out of doors and in
touch with the activities of the community. You will net be
a canvasser, for as a representative of MacLean’s or Farmer’s
Magazine you will be received as one of the successful,
capable men of the community. Consequently your success
is assured from the very start.

On each order, new or renewal, you will receive a
definite commission, so that your salary will be gauged en-
tirely by your efforts. No previous business experience is
necessary. We coach you and co-operate with you at all
times. If you will write us to-day, we will gladly tell you
further about the work.

Do not delay Writing

The MacLean Publishing Company, Limited

143-153 UNIVERSITY AVE. TORONTO, CANADA
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Sell

Brunswick

Brand Sea Foods for
Profit and Reputation

They will win for you a larger and

more profitable fish trade.
moderate

quality and

The high
price of

“Brunswick Brand’’ Sea Foods has
produced a large trade, which com-

bined with
methods

¢ ouscwntluus
is constantly

business
increasing.

They are proven winners and will
add to your prestige as a dealer of

quality goods.

Located close to the fishing grounds
we get the pick of the fishermen’s
catches—Our plant is modern and
strictly sanitary, one of the largest
on the Atlantic Coast.

Here are a few of our satisfaction-

iving leaders:

s Oil Sardines
3, Mustard Sardines
Finnan Haddies

(oval and round tins)

Kippered Herring
Herring in Tomato
Clams Sauce
Scallops

Connors Bros., Limited
Black’s Harbor, N.B.

B,

OCEAN MILLS, MONTREAL.

Chinese starch, 16 os. pack., 4
dox. per case, ;1 Ocean Corn
Starch, 16 os. pack., 4 dos. per
case, 88 00; King Corn Starch 16
os. pack. 4 dos. per case, $3.12;
Ocean fnnc Mange, all flavors,
8 os. pack. 4 dez. per case, $4;
Ocean Bonx 8 osz. pack., 4 dos.
ger case, 180 Ocean Baking

da, 8-os. pnohle. 120 pack-
ages, per case, $3; Ocean Bnlnl
Soda, 16 os. pnck 60 pack.
case, $3; Ocean Bnklng Powde r.
1 1b. pack., 3 doz. per case, $6.75;
Ocean Bnlng Powde er, 8 os. pack,,
8 dox. per cne. $6.50; Ocean Bak-
ing Powder, 4 ox. plcl 4 dos.
Be case, $3; Ocean Baking

owder, 3 o= pack., 4 dos. per
case, tl 60; Ocean Bnklng Pow-
der, 5 1bs. tin, 10 tins per case,

50; Chinese Washing Powder,
8 o=, 120 pack., r case, $4.25;
retall at B¢ per dosz., 45c¢; Ocean
Extracts, nll llnvorl. 2 oz, 6 dos

Ocean \hutlrd
?lefrench Multard quart sise),
dos. per case, $4.80; Ocean Mul
tard (French Mustard), pint size,
2 dos. per case, $4; Ocean quuid
Blue, pint hot(leﬂ, 2 dos. per
case, $1.80; Petrolatum, 2 os, jars,
12 dos. per case, $5. 40 Petrola-
tum, 5 os. jars, 6 dos. per case,
$5.40; Ocean Cough Syrup, 8 o=
home. 3 dos., per case, 7.20,

COW BRAND BAKING SODA.
In boxes only.
Packed as follows:
e pnch{en (96)
1 1b. packages (60)
1% 1b. packages (120)

%1 }g: g }Plchnﬂ. Mixed. 3 30

SYRUP.

THE CANADA STARCH CO,
LTD., CROWN BRAND CORN
SYRUP.

3-1b. tins, ¥ dos. In case.
8-1b. tins, 1 des. In case.
10-1b. tins, % dos. In case.. 2 90
20-1b. tins, dos. in case. 2 85
Barrels, 700 ibs. 3%
Half barrels, 350 1bs.
gnutor blrl‘!ll. 175 1bs.....

alls,
Pllll,

LILY WHITE CORN SYRUP.

2-1b. tine, 3 dos. in case.

5-1b. tins, 1 dos. In case.

10-1b. tlnc. -dos. In case.. .32

20-1b. -dos. In case.. 3 20

(5, 10 Und 215 tios have wire
handles.)

CANNED HADDIES
“THISTLE” BRAND.
A. P. TIPPET & CO,, Agenta
Cuu. 4 dox. each, flats, per

54
Roblnun’l nt blrlc 1b.
tins, n.ﬁ. - . i ,g

inson’s l’m

$155: 10, thas, .'i

BEAVER BRAND CORN AND
MAPLE SYRUP.

Quart tina (wine measure),
% dos. in case, per case.. 4 TO

MOLASSES,
THE DOMINION MOLASSES
COMFANY, LTD.
Olnmnld lrnd.

m:‘ Ontario, per case
ol case ..
.-mm-'-‘-'.“.: case ...

SAUCES,
PATERSON'S WORCESTER
SAUCE.

1%-pint l:lottlu 3 and 6 dos

Cases of 3 domen

H. P, Pickles—
Cases of 2 dos. pints ... 3 25
Cases of 3 dos. w-pints.. 2 29

STOVE POLISH,
JAMES DOME BLACK LEAD.
2a aime, gross
Ga size,

Polish, Black and Tanm ....
Metal Outfits, Black and Tan 3 65
Card Outfits, Black and Tan 3 25
Creams and White Cleanser 1 10

TEAS,
THE SALADA TEA CO.
East of Winnlpeg.
Whole-

sale. R't'
Brown Lnbel 1s and %e .20
Blue Label, 1s, %8, WKe,

-~

nd s
Red Label, 1s and ¥s... .41
Gold Label

o8 49
Red-Gold Label %s .... .50
ORANGE MARMALADE.

“BANNER BRAND” PURB
FRUIT PRODUCTS.

JAMS AND JILLIIS

saEE s

-
o

Jl)’l' WOOd  visvsaee
12-02. glass Jar
Tumbler, glass

ewooooﬁ

cooll
BERESE S5R2RR

°
= ]

12-0x. glass jar, dos
Tumbler, glass, doz

Prices subject to change witheut
notice.

P
8

MINTO BROS., Limited.
Toronto.

We pack in 60 and 100-1b. cases.
All dellvered prices.
MELAGAMA TEA.

Whol.

Red Label, lllor nl. oD

Gold Lnbel s only. 0 70
MINTO TEA.
Wh

Green Bag ....
Red Ba

Yellow ag ..
Purple Bag

White Swan Yeast Cakes,
per case, 3 dos. Oc pkgs., 1 15
IMPERIAL TOBACCO CO. OF
CANADA, LIMITED.
BMPIRE BRANCH.
Black Watch, 7s, % butts,
[ nua.'b 61

1bs.
Currency, 12s
Ibs., boxes
Currency,
Stag Bars,
1bs., boxes 6 |
Wunn Bars, 8%s, boxu 1

Pl.y !oll thlcl bars, 8%!.

ol thin “bars, 8, i B
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'UPTON'S || “Golden Orange”

- BRAND
White Clover Honey | | ., 1roRNIA NAVELS

T h e governmen t re por t Are now arriving at regular intervals. The

quality, this year, is right up to the usual

just issued gives lt the high standard. Commence the New Year
A : by specializing on this brand. Our Orange
hlghest < tandard Of purlty. trade has increased beyond our fondest
hopes, and we attribute a great deal of this
increase to the uniformly high quality of

Order from your jobber “Golden Orange" pack.

or write us for price list It has done this for us. Let it do the same
for you. Order to-day.

The T. Upton Co., Limited T T O Dty

ST. CATHARINES Hugh Walker & Son

Established 1861
Guelph and North Bay

—— ————

Factories at Hamilton and St. Catharines

: |

(V‘I‘OT W “Made in Canada”

: Br f lit
(g ‘Chacolare St Guality
is the ideal chocolate for CANADA LINE

cooking and drinking pur- Please note the following :
poses. Is especially suitable

for icing cakes, making SpeCial Prices

fudge, etc. Your customers Sample Order Solicited
want and should be given Fine Polished Colored Handles

only the best—MOTT'S. E
: No.1 CANADA, S5stg. - - $4.50
Retails at 10 Cents per Cake. “« 2 “ 4 “ . . 40

( ﬁ 6 3 “ 4 " =3 W 3.75

6-doz. Lots and up delivered (Ontario)

JOHN P. MOTT & CO.

VA" Walter Woods & Co.
HALIFAX, NOVA SCOTIA HAMILTON




CANADIAN GROCER

Write us for New Price List of Dr. JACKSON'S EG G FILLERS

Made in Toronto by us are therefore certain.
TORONTO SALT WORKS ROMAN MEAL CO. THE TRENT MFG. CO., LTD.
TORONTO, ONT.  GEO. J. CLIFF, Manager MONARCH ROAD FRENTEI: ORVARIEH CANADA

The Best for all forms of Coughs, Asthma, SUCHARD'S COCOA WRITE TO

Bronchitis, and all ailments of Respiratory 20 iiokast Duiiiie 10 Garfield Chambers, Belfast, Ireland,

Organs. . .Me:n l:uontbh Priced 148 Suaneive apy O Whe
MERITOL SYRUP “Quality " Cocoa Irish Grocer, Drug, Provision and

FOR AGENCY, WRITE On Sale Anywhere. General Trades’ Journal
THE MERITOL CHEMICAL CO. FRANK L. BENEDICT & CO.

725 Notre Dame E. MONTREAL Agents Montreal If you are interested in Irish trade.

Raw Materials and Equi SYURACS M. O JAWA THEY ARE GOOD
quipment | | " sowo avormee DD HARG T

placing the buying - and buting. Write for rates.
ad) . .
o8 T wiss Wveeh Dominion Warehousing Co., Ltd.

'll':; :i;cnlts!& Cnck;r vank g«: Phone RG54. ngt:'? Nicholas 8t., Baker’s Cocoa
and Chocolate

are always in

Every Merchant who handles— demand, sell
A

Mathieu’s Nervine Powders dag cusily and are

th 5
knows that they sell themselves. oroughly re

e So effective are they in all cases liable. Y.OU
NERVINE POWDERS of headaches that when once N have no selling
tried they are immediately re- t troubles with
commended. Every merchant can
with perfect safety recommend ' them.
Mathieu’s Nervine Powders as a \
perfectly safe and harmless rem- . Trade-markon every
edy in all cases of headaches. Any Fatietered genuine package
merchlimt (;nay try Mathieu’s Ner-
vine Powders at our expense, as e
per coupon attached. Mathieu’s Walter Baker & Co. Limited
Syrup of Tar and Cod Liver Oil 1s a specific in all forms of colds. | Established 1780
Montreal, Can. Dorchester, Mass.

MADE ONLY BY

The Please send regular box of Mathleu's Ner-

vine Powders to the following address:—
J. L. MATHIEU CO.

ESTABLISHED 1849
Proprietors With (Name of firm)

Offices Throughout the Civilized World

OFFICES IN CANADA:

Calgary, Alta. Vancouver, B.C,
Edmonton, Alta. Hamilton, Ont.
Halifax, N.S.

t.
g . John, Winnipes, Man.
The common verdict of your customers after| they have Victoria, B.C. ¢

tried it: “There's only one thing just as good—More.” _ - Reputation gained by long years of vigorous,
Order a case from your jobber to-day. N ) WS, SONREU TN AT UL WY

HOLLAND RUSK COMPANY 0 " -:_\ ] ‘ Thomas C. ll’VilI‘. General Manager

Western Canada
HOLLAND, MICH. TORONTO




GLASSIFIED ADVERTISING

Advertisements under this heading, 2c per
word for first insertion, lc¢ for each subse-
quent insertion.

“Where replies come to our care to be for-
warded, flve cents must be added to cost to
cover postage, etc.

Contractions count as one word, but five
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisements received
without remittance cannot be acknowledged.

MISCELLANEOUS

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. 4 Squire, Queensboro, Ont,,
solicits your orders.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adequate to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

GOOD STENOGRAPHERS A R E WHAT
every employer wants. The place to get good
stenographers is at the Remington Employ-
ment Department. No charge for the service.
Remington Typewriter Co., Ltd., 144 Bay St.,
Toronto.

FIRE INSURANCE. INSURE IN THE HART-
ford. Agencies everywhere in Canada.

THE NATIONAL CASH REGISTER COM-
any guarantee to sell a better register for
ess money than any other house on earth.
We can prove it. Make us. The National
Cash Register Co., 286 Yonge St., Toronto.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Clrmnd:l.r

(tf)

ACCURATE COST-KEEPING IS EASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each operation
down to a decimal fraction of an hour. Sev-
eral operations of jobs can be recorded on one
card. For small firms we recommend this as
an excellent combination — employees’ time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your
requirements. Write for catalogbe. Interna-
tional Time Recording Company of Canada,
Limited. Office and factory, 20 Alice Street,
Toronto.

WANTED - INFORMATION REGARDING
good grocery or meat market for sale. Send
description and price. C. C. Shepard, Minne-
apolis, Minn,

WANTED

WANTED--ENERGETIC MAN TO SECURRE
subscriptions and renewals to MacLean's Ma-
gazine and The Farmer's Magazine. Good In-
come guaranteed to capable person. Apply
by letter, stating qualifications, to The ac-
Lean Publishing Company, Limited, 143-153
University Ave., Toronto, Canada.

WANTED—-WHAT ARE YOU WANTING? A
clerk, a business, a salesman, a partner? An
outlay at the rate of two cents a word 'will
make your wants known throughout the Do-
minjon to just the men who can satisfy you.
?eedour rates above and send along your ad.
o-day.

TRAVELLER CALLING ON THE GEN-
eral trade, th good connection in Saskat-
chewan, wants one or two lines on commission.
Box 1692, Saskatoon, Sask.

AGENCIES WANTED

WANTED—-AGENCIES FOR PROVINCE OF
Prince Edward Island on a commission basis
for any speclal or good general lines haudled
by the drug or grocery business. Firmm bas
gvod connectlon with local! trade and already
represents several manufacturers. Speclal
facilities for ndvertllln' or distributin
samples If required. Write P. E. Islan
Agency, Box , Charlottetown, P.E.1.

CANADIAN GROCER

FOR SALE

McCASKEY ACCOUNT REGISTER—GOOD AS
new. Sixty accounts. Twenty-five dollars
f.o.b. Fruitland, Ont. Terms, draft against
bill of lading. Church & Ross.

FOR SALE—AN ADVERTISEMENT UNDER
this bheading would seen by practically
every progressive grocer in the Dominion. This
means that it will be read by the very man
who is in need of such a coffee mill, cash
register, cheese cutter, showcase, etc., that ma
be standing Idle in your store, and whic
could be turfied into money by an outlay of
just two cents a word. See our rates above
and send your ad. along to-day.

«+STORE TO RENT OR LEASE-TWO-
storey frame corner bullding, size 25 x 60,
perfectly fitted for general merchant business
in a Southern Saskatckewan coal mining
town. A good business proposition to the
rlﬁht man, with immediate occupation. For
full particulars write A, H. McConnell, Box
11, Roche Percee, Sask.

GENERAL MERCHANT'S BUSINESS, POST
office attached, for sale, on Vancouver Island.
Turnover $I5/000 yearly. Sound business;
$10,000 will h le; $3,000 yearly can be made.
Apply Box Canadian Grocer, Toronto.
Principals or solicitors on!y treated with.

FOR SALE—GENERAL STORE SITUATED
21 miles west of London. Turnover $15,000.00.
Stock $5,500.00. Good opening for energetic
man, Will =ell or lease store.
wishes to retire. Write to Box 69, Canadian
Grocer, Toronto, Ont.

The

CONDENSED AD.

PAGE

WILL INTEREST YOU

| Safe Investments

The Financial Post of Can-
ada is the recognized author-
ity on Canadian investments.

Each week it gives much
exclusive information re-
specting Canadian compan-
ies; also reliable news on
bond and stock issues, min-
ing and real estate conditions.

The INVESTOR’'S IN-
FORMATION BUREAU is
maintained free to subserib-
ers and answers by letter all
inquiries about investments.
Write for sample copy and
our subscription offer.

The Financial Post
of Canada

Toronto

Proprietor

Zo-40Z-Irrms

T

N OAKEY & SONS,LIMITED,
LONDON . ENCLAND.¢

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermed St., Winnipeg

“The Canadian Newspaper for Investors”

ALLISO

20th Century Retailing DEMANDS the

use of

COUPON
BOOKS

business
without drivin
away trade. An
if you don't use
Allison Coupon
Books you are
bound to lose
some money on
credit accounts.
Allison Coupon
Books make
credit business
“good as gold.”

HERE'S HOW
THEY WORK:

When a man wants credit give him an
Allison Coupon Book, an have him
sign form at the front. which becomes
then his promissory note to you. As
he buys you tear out coupons, and
when his book Is exhausted you can
collect your note or extend his credit
for another book, as you deem wise.
No passbooks, no charging, no  time
wasted, no errors, no disputes.

For Sale Everywhere by Jobbers.

ALLISON COUPON COMPANY

Indianapolis, Indiana, U.S.A.

|
|
|

&

A want ad. in this paper will
bring replies from all
parts of Canada.

The Condensed Ads. in this
Paper will bring good results




CANADIAN GROCER

Richads ROWAT'SFAVOR LIES

S d, I\ 4y, ). \m=— | N THEIR FLAVOR

THE

WOMANS SOAP‘ For Rowat's show

how good pickles

. really ought to taste.
The Slgn of a More and more are

being used in Can-

®

G Od Bu 1n S ada all the time.

o y oaps Grocers find it pays
Here’s a soap with a reputation handsomely to push
behind it—it is well advertised— Rowat’s Superior
has a large sale—offers a 2615 Pickl
per cent. profit—is backed by i
good service to you. Better let

your wholesaler supply you with ROWAT & CO.

a few cases this very week. Clasgew - Seethind

CANADIAN DISTRIBUTORS
L

The Richards Pure Soap Co. g o B G

2 bec, Ontarlo, Manitoba, and

Limited the North-west; F. K. Warren,

Halifax, N.8.; J. A. Tliton,
Woodstock - Ontario 8t. Jobn, N.B.; C. B. Jarvis

& Co., Vancouver, B.C,

The most welcome news
to your competitor 1s the

report Wl‘llC]’l tells him you

have stoppecl advertising.

He sees in your retrench-

8 ) ) 8 8 L L W L)

A

ment his opportunity.
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|  Country |
| Pork Sausage | | === gompliments
Beecavsiiounn oy of the

ieneme s b 10 DUY Season
is over 1,000 pounds. \
: from
barrels

Franc Tracuzzi

of the celebrated Packer, Messina
Georgian Bay Apples
this Fall. Place your

(il liiidd

Its looks make the sales, and

its taste brings the repeat
orders,

Try a shipment of pure
Sausages and boost vour Pro-
vision Dept. sales.

R ittt Lk

" J.J. McCABE

Agent

Toronto

S orders early.
“Twelve Varieties.” y

LEMON BROS.

Berlin, Ontario \ Owen Sound, Ontario

LSS SILS SIS IS ) ////////////////////I//////////I//////////////)\t

N J. M. SCHNEIDER & SONS

LIMITED
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Mr. Retailer:

Have you calculated the profit
you make when selling

TUCKETT’S
T&B
10c. PLUG
s

Tuckett Ltd., - Hamilton




CANADIAN GROCER

BUSINESS LOGIC!

ADVERTISING is intended to stimu-

late trade; to establish a connection

for the advertiser and make his name
well known; to standardize his product and educate
the public to an appreciation of its advantages.

 If advertising is useful in times of peace; should it
not be just as helpful in times of war?

{ Should not the connection established during a
period of commercial prosperity be maintained, even
strengthened, until prosperity returns?

Should not the process of familiarizing and educating go on?

g If not, why not?

9 Changes are taking place in the industrial life of Canada. New busi-
nesses are coming into existence, some encouraged by the unusual con-
ditions—others undaunted by them. New markets are being opened up.
The industrial map of Canada, like the geographical map of Europe,
is changing.

The persistent advertiser will kee p in touch with his old friends and
meet the newcomers. During times of war he will get his share of busi-
ness and when the war is over his prestige will have been strengthened

and his connection enlarged. He will have lost nothing and gained

much.
B




A

Allison Coupon Co.
Anglo-B.C. Packing

Baker & Co.

Balfour-Smye & Co. .........
Barr Register

Benedict, F.

Betts & Co.

Bickle & Greening

Biscuit & Crackers Mfrs
Borden Milk Co,
Bradsireets

Campbell Brokerage Co

Canada Starch Co.

Canada Sugar Co

Canadian Cereal
Mills, Ltd.

Carr & Co.

Catelli & Co.

Clark, Ltd., W.

Classified Condensed

Coles Mfg. Co.

Comte & Cie. .

Connors Bros o6

Continental Bag & IPaper Co. 8

Cowan Co. ....Inside back cover

D

Dominion Canners, Ltd. .
Dominion Warehousing Co..

E

Eckardt, H. P.,

Escott & Co., W. H.
Estabrooks, Limited
Eureka Refrigerator Co....

r

Fairbank Company,
Fearman Bros.
Fearman, F. W,
Finanecial Post
Forbes & Nadean
Furnivall-New

Hargreaves (Canada), Ltd...
Helnz Co

Hillock & Co,,

Hobart Mfg. Co.

Holland Rusk Co.

Horne Co., Harry

 §

Imperial Extract Co,
Irish Grocer

Jonas & Co

Lake of the Woods Milling
Co. Back cover

Lambe & Co.,

Leeuw, Henrl de

Leitch Bros.

ILemon Bros.

Lindners, Limlited

CANADIAN GROCER
INDEX TO ADVERTISERS

M

MacGregor Paper Co. ........
MacLean's Magazine
MacNab, T. A, & Co. .......
Magor, Son & Co. ...........
Malcolm’s Condensing Co....
Maple Tree Producers Assn.
Mathieun & Co,, J. L
MeAvley; W T vonvii il
MMECRIE, 3. F. Soiciiviviiiie e
McLaren, Limited, W. D
Measam, George E.

Millman, W. H., Sons
Montreal Biscuit Co, .

N
Nicholson & Bain
0

Oakey & Sons, John
Ocean Mills Co.
Ott Co.,, W. *

Pascall's, Ltd.

Patrick & Co,, W.G. ........
Pennock, H. P, Co, Ltd....

R

Reckitts, Limited

Richards Soap Co.

Robinson & Co, C. E

Rock City Tobacco Co.
Roman Meal Co.

Rowat & Co,

Royal Baking Powder Co...
Ruttan, Alderson & Lound,

Sanitary Can Co.
Schneider & Sons
Smith & Proctor
Smith & Son, E.
St. Lawrence Sugar Refining 13

T

Taylor, Alfred

Tippet, Arthur P, &
Toronto Salt Works ..
Trent Mftg. Co. ......
Tucketts, Limited

w

Walker, Hugh, & Son

Walsh, Martin M.

Watson & Truesdale

Welch Grape Juice Co. ...

Front cover

Wellington Mills

Wethey, J. H

White & Co. iR he

White Swan Spices & Cereals
Inside front cover

Wiley, Frank H.

Woods & Co.,, Walter

Woodruff & Edwards

A Practical Text-Book of
the Canning Trade

it was written by a practical man for practical
men and intended to help all distributors
of canned foods.

INDEX TO CONTENTS

Origin and History of Canned Foods.

How to Regulate Stocks and Purchases.

Apparent and Real Costs.

How to Handle Swells, Leaks and Rusties.

How to Prevent Business Leaks and Stealages.

Buying and Selling Futures in Canned Foods.

Use and Expense of Samples.

Arrangement of Samples in Salesroom.

Employment and Training of Salesmen.

Selling Points Applied to Canned Foods.

A Model Business Organization.

Advantages and Disadvantages of Private Labels.

Advantages and Disadvantages of Packers’ Labels.

Window and Counter Displays; Illustrated.

Hard Work and Hard Play.

Established Standards of Quality; for Corn, Peas,
Tomatoes and other articles. Also standard sizes
and kinds of cans used.

How to Buy, Grade and Sell Canuned Apples, Asparagus,

Beets, Blackberries, Blueberries, Cherries, Clams, Corn,

Crabs, Gooseberries, Hominy, Kraut, Lima Beaus, Lobster,

Meats, Milk, Okra, Oysters, Peaches, Pears, Peas, Pine-

apple, Plums, Pork and Beans, Pumpkin, Raspberries, Red

Kidney Beans, Salmon, Sardines, Spinach, Squash, Straw-

berries, Stringless Beans, Succotash, Sweet Potatoes.
This book contains more than 200 pages, is

handsomely bound in cloth, printed in neat,
clear type, on eggshell finish paper, completely
indexed and well illustrated. Price $2.15 per
copy, postage paid.

The McLean Publishing Company,Ltd.
Book Department

143-153 University Ave. TORONTO




It is not sufficient merely to have “news”—

WHY NOT HAVE THE FACTS?

The Financial Post through its
unexcelled sources of information,
and its exact analyses and forecasts,
coupled with its bymail Information
Bureau which deals with financial
or business problems, furnishes a
service of unsurpassed value.

Annual Subscription $3.00 the year

Date 1914
To:

THE FINANCIAL POST
143-153 University Ave., Toronto

Dear Sirs:

Please enter ™ subscription to The
Financial Post at the rate of one
dollar for four months.

L A AN N A R O DK SN SR .
Street or

Box No.

WHY NOT HAVE THE FACTS?

C.G.

CANADIAN GROCER

BEWARE OF FALSE PROPHETS

The daily sensational rumors from unauthoritative sources should
not guide the proficient manufacturer or business man.

. THE_FINANCIAL POST

.o

THE CANADIAN BUSINESS

has never been in greater need of ac-
curate knowledge of actual conditions—

and of the best possible business and
financial counsel!

LET

The Financial Post

of Canada

serve you at least during the next four months.
Write for a free sample copy or

- R s R R
Slgn the attached Coupon and return

to us with one dollar for four months, or if more con-
venient pay on receipt of bill.
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Cowan s Perfection

Most Important
of all

Y
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We Introducelt
onu Display It
It Sells Itself

A food that is at once
appetizing, nourishing
and easy to digest.

Do you sometimes
overlook this impor-
tant purchase?

COWAN'S

PERFECTION

COCOA

ARG AN

The accompanying advertisement illus-
trates how we introduce Canada’s leading
beverage to the people. This and other
Cowan advertisements go Into every
Canadian home and pave the way for a
big Cocoa business for you.

The Cowan Co., Limited

Toronto, Canada
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——this bread sells your flour

It’s the stuff it makes that sells FIVE ROSES
for you. And every meal supplies you more
seffing features, Brother Grocer.

"hether baked in a round pan or a square tin,

the colour of the crust and crumb, the general

, eating qualities, the lvn‘ltriting.‘(he economy in

s production of a FIVE ROSES loaf have set
very high the standard of comparison.

Sell the flour that scores the highest at every point—sell

FIVE ROSES
Blﬂ:‘;thed FLOUR Blﬁrodted

The Christmas season is a great big selling opportunity. The Christmas
dinner comes but once a year; it demands the very best breadstuffs in the
world. The home baker’s every baking instinet is alert for commendation.

Don’t merely wish your customers a Merry Xmas and a Happy New Year
—1make dead sure of it by selling the one flour that guarantees Christmas
quality at every dinner in the New Year,

OOK at the loaf shown above—a reduced reproduction of an actual FIVE
LROHES loaf of bread, baked not by an expert, but by a plain, everyday house

wife. In the famous FIVE ROSES Cook Book, 28 full pages are devoted to
the baking of breadstuffs alone, showing real photographs in colour of the good
things that your own eustomers can make. No other miller has given such thought
and money to simplify the salesmanship of his retailers.

LAKE OF THE wWOODS MILLING COMPANY, LIMITED

Toronto, Ottawa “The House of Character” Loadon, §t. John

Wianipeg, Vancouver Daily Capacity 12.000 bbls. Keewatin, Medicine Hat
MONTREAL




