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THE CANADIAN GROCER

Seventy Years the Leader,
because its equal has not

vet been manufactured.

“Gox’s” Gelatine
Sold by Leading Dealers

Everywhere

No chemicals used.
Absolutely pure.

Most quickly prepared.




THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manurtacturers and mercha
and get the best outof t
ance of local a
able agents.
the disposal

nts cannot expect to develop, maintain
he Canadian market without the assist-
gents. The followingis a representative list of reput-

The service department of the Canadian Grocer is at
of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S.

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers
J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Age¢ 1ts and Grocery
Brokers
WAREHOUSEMEN

can give close sttention to few more first-class
agencies. Highest references.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 28

27 St. Sacrament Street,
TEL. MAIN 778

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Green Cod, Skinless Cod, Herrings, Seal
and Cod Oils, White Beans, Peas, etc.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

Salmon on Spot
and to Arrive.

W.H.Millman & Sons

Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND

T. A. MACNAB & CO.

ST. JOHN'S, NEWFOUNDLAND

MANUFACTURERS’ AGENTS
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful at-
tention to all business. Highest Canadian and foreign
references. Cable address: “‘Macuab,” 8t. John's.

Codes: A,B,O, th edition, and private.

MacLaren Imggml Cheese Co.

AGENCY DEPARTMENT
Ageats tor G s’ Specialties and Whol
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Arrived in store one car
NEW ORLEANS MOLASSES

HALF BARRELS PRICES RIGHT

Lind Brokerage Company

73 Front St. E., Toroato

THE HARRY HORNE CO.
309-311 King Street West, Toronto

Grocery Brokers, Manufacturers’ Agents
and Importers of Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS
AND INVITE YOUR CORRESFONDENCE

WATSON & TRUESDALE

(Buccessors to Btuart, Watson & Oo.)

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Forelgn Agencies Solleited.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
D tic and Foreign .Agencies Solicited

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warchoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Fatahlished 1885

BUCHANAN & AHERN
Wholessle Commission Merchasts sud lmporters
QUEBEC, P.Q,

Groceries, Provisions, Sugars, Molasses, Dried
Fruit and Nuts, Graig, Mill Feed,
Fish, Fish Oil, Etc.

Correspondence Solicited.

M. Allan Deans

GROCERY BROKER AND
MANUFACTURERS’ AGENT
Benk of Hamilton Chambers, 34 Yonge St., Toronto

P.O.Box »

WRITE TO
10 Garfield Chambers, Belfast, Ireland
For sample copy of the

Irish Grocer, Drug, Provision

and General Trades’ Journal
If you are interested in Irish Trade.

W. G. PATRICK & CO.

Manufacturers’ Agents
and

. Importers

On Spot Gallen Appes and Marrowfal Beass

77 York Street, Toronto

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agenci« - Bolicited.

P.0. Box 1812

DISTRIBUTORS, LIMITED

P. O. Drawer
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mer-

b

230 Chambers of Commerce.

War

Track connection with all Rallroads.

A. Francols Turcotte

COMMISBSION MERCHANT

Quebec
One or two more agencles wanted
FIRST CLAS8 CONNECTION

—MOOSE JAW —
WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.

Promptness and Satisfaction guaranteed.

Business Solicited.
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THE CANADIAN GROCER

Talking About Spices

Do you know that we import all our Spices direct from
the country of growth? We clean and grind our Spices
in our own mill—one of the finest, up-to-date spice
mills in the country. This enables us to give you Spices
of Unexcelled Quality and at prices Exceptionally Low.
Our lines of PACKAGE SPICES are new, packed in
very attractive packages and are money makers.

Why not get in on the good things and send us your
Spice orders ?

EBY-BLAIN, LIMITED

Mviaihavoiog Coomiet’ | TORONTO

“BETTER CALL
THE DOCTOR?”

When you’re sick you call the doctor. Why?

BECAUSE
You know he is a SPECIALIST on the human system.
He has spent lots of time and lots of money to qualify
himself, and you have confidence in his ability to tell
you what’s the matter and to prescribe the proper
remedy.

NOW, THEN
How about your BUSINESS AILMENTS? Do you-

Out, of 100 Book Size, without hood, showing have any trouble keeping your accounts straight and (‘u:I of, |mhbml)lg uLze.l u-yu;y not in use,
alphabetical arrangement of hooks, keeping your bills collected? showing hood iocked to cabinet

STEN We have spent nearly twenty years in the manufacture and sale of accounting systems suitable for the
LI diﬁerﬁn classes of business. We are specialists. We can give you a system that will p-l-e-a-s-e¢ you
We won’'t rob you either.

Ask tor full information regarding the Keith Fireproof System. It’s free

The Simple Account Salesbook Company

Sole Manufacturers, also Manufacturers of Counter Pads for Store Use.

1926 Depot Street < 5 % ot FREMONT, OHIO
and Hartford, Conn., U.S.A.
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Fairbank’s Famous Five

Your stock is not complete without Fairbank’s Famous Five Products, viz. :

Fairbank’s Gold Dust Washing Powder
£ Fairy Soap (for Toilet and Bath)
Glycerine Tar Soap

Sunny Monday Laundry Soap (contains no rosin)
Pummo Soap

| P ;
| se@Pummino)
|2 '

** SOAP

Half Box Gold Dust free with each 5 box purchase.

WRITE FOR PRICES

THE N. K. FAIRBANK COMPANY

MONTREAL, CANADA

SANITARY CANS

FOR

WINTER PACK

OF

BAKED BEANS, SOUPS,
MEATS, CONDENSED MILK,
EVAPORATED MILK. «# =

Sanitary Can Co., Ltd.,

Niagara Falle, Ont.
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THE CANADIAN GROCER

8|mcuekBrand Baked Beans

One of our lines that
has become exceeding-
ly popular in various
parts of Canada by rea-
son of a combination of
high quality and gener-
ous quantity.

~As the green label on
"each can tells your cus-
tomers, these tins contain more beans than
the 3's flats that are sold at a higher price.

And you can guarantee the quality, because
the beans are all hand-picked, processed with
exceeding care, and nothing but the purest
sauces and spices are used.

Dominion Canners Limited

“Hamilton Canada

We can supply Red Cross Brand in place of Simcoe when desived.




THE CANADIAN GROCER

Put these lines out
where everyone who
goes into your store
will see them. It wiil
help your trade.

ng "‘p"lu-uollunmllhe" '::'
U : ttiona| p'dgcho"‘q .

"Iear the signature-

C __ S
OENS CoNDE NSED wiLke®
= NEW YORH U.SA:

Borden’s Eagle Brand Condensed Milk
and Peerless Brand Evaporated Cream

WILLIAM H. DUNN - Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macaulay & Co., Vancouver, Victoria, Nelson and Calgary

Save Money on Egg Delivery

You can make money on every dozen eggs ,""'”,‘:'Z:
you handle if you use o, 1600

STAR EGG CARRIERS AND TRAYS

FOR SAFE EGG DELIVERY

Cheaper to use than paper bags or boxes
because they absolutely stop breakage.
Also save clerk’s time and stop miscounts.
On the Star Egg Tray, which is left on the
table with the eggs, there is a place for your
advertisement. Ask your jobber. Write
for our booklet “No Broken Eggs.”

HAZELL & DAWSON, HAMILTON, WRITE :(—
We wish to state that Star Egg Carriers are the best thmg invented and
no grocery, is complete without them.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.
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A WALL OF SOAP
Around Toronto

If the soap sold by the COMFORT SOAP COMPANY in
the year 1910 was used to build a wall 15 feet high it would
entirely surround the City of Toronto. '

THINK OF IT!

A Wall of Soap 29 miles long
and 15 feet high

The purchase of that enormous amount of Soap from one firm
by the general public is the best testimonial a Laundry Soap
could have.

COMFORT SOAP
“It's All Right”

%

SEND FOR OUR ILLUSTRATED PRICE LIST.
COMFORT SOAP COMPANY, Toronto
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CRISP AND TASTY BEYOND COMPARISON
WITH ITS DELICIOUS CREAM FILLING. JUST THE GOODS

TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

BALAKLAVA BRAND
BAKED BEANS

have no superiors and few equals. They are put up in a
sanitary, up-to-date factory and the greatest care is
exercised to uphold their standard.

WRITE FOR PRICES AND INFORMATION.

THE EASTERN CANNING CO., Port Canada, N.S.

ANADIAN AGmxue—Green & Oo., John Street, Toronto; D. O. Hannah, Londea, Ont.; G. Wallsce Weess, Hamilton ;

H. D. Marshall, 197 Sparks Btreet, Ottaws ; Nicholson & Bain, Winnipeg, Western Agents ; Martin & Robertson, Vaneouver, B. 0.
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THE CANADIAN GROCER

time.
Stevens-Hepner Co., Limited
PORTELGIN - .  ONTARIO

>

\\Dl(.‘»%'t“!./

' Brushes

for Spring Trade

We make a specialty of WHITEWASH, KAL-
SOMINE, SCRUB, SHOE, STOVE, HORSE
BRUSHES and STABLE BROOMS, and our
values in this class of goods are unequalled.

By placing your order early it will receive
better attention than if you wait until the spring
rush, and you will be sure to have the goodsin

Write for pricesfnow

R -

New Customers
For You

Nothing like getting and KEEPING
new trade, and you can do both by
handling

Minute Tapioca

Women like to know a nice

dessert for dinner—one they
can prepare quickly and
without trouble.

Just show them how
théy can make a nourishing
and delicious pudding
in fifteen minutes with
Minute Tapioca. You will
find you have a puller when
you begin to sell Minute
Tapioca,

Nothing like it—absolutely
the purest tapioca made.
Your jobber has it.

MINUTE TAPIOCA CO.

BRSNS AL SERER SERAT TN ESASERSSNS

e G N

’ ORANGE - MASS.
ALWAYS READY Oanadian Representatives:
Casadlar SpeciallyCo, Toronte
R. 8. Hall & Son, Monireal
W. 8. Clawsen & Co,
| NO30AKING 3 St Johe, A,

Rowat’s
Goods
Sell!

The Connoisseur’s
Ghoice!

Cater for your par-

featuring

— =

Rowat’s Pickles

AND

Paterson’s Sauce

They are ‘quality’
goods which
never fail to
satisfy.

ROWAT & CO.

BLASEOW ., SCOTLAND

Canadian Distributors -
Snowdon & Ebbitt, 325
Coristine Bldg., Mon-
treal, Quebec, Ontario,
Manitoba and the North-
west; F. K. Warren,
Halifax, N.S.; F. H.
Tippett & Co., St. John,
N.B.; C. E. Jarvis & Co.,
Vancouver, B.C.

ICTUR LD FAON TRE RIGHIL RECDY

tiCular customer by PATERSON & SO
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; Make “1911” Your Banner Year

|
Olive Qil yields a handsome profit, and if you are wise you will build up I
a good Olive Oil trade. To do so you must have THE BEST.

“VERGINE” BRAND OLIVE OIL

is a sure trade builder. This brand is known and extensively advertised
throughout the Dominion of Canada, and the demand is increasing every
day. If you have none in stock

START THE NEW YEAR RIGHT

Send us your inquiry for “Vergine” Olive Oil io-day. Samples and prices
promptly submitted upon request. Don’t trust your memory.
DO IT NOW!

. Head (ffice: .

|

Chureh & Colborne Sts. >3 236 St Paul Street
TORONTO MONTREAL

The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE a
William Gossage & Sons, Ltd., Widnes, Eng.

Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.
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THE CANADIAN GROCER

JAPAN TEAS

We are closing out the balance
of our stock of attractive values.
At this particular period Jobbers’
attention is specially called.
Samples from this office or our
resident agents at request.

S. T. NISHIMURA @ COMPANY

MONTREAL and JAPAN

|

|

It’s quality not. price that counts with your
best trade.

Chase & Sanborn’s
High Grade Coffees

are the finest the world produces, and are no
dearer than inferior brands.

CHASE @ SANBORN

MONTREAL
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Quality and purity combined
in

Wonderful Soap

St.. Charles ; .
have made it a prime favorite

Evaporabed Cream on wash day and for all clean-

ing purposes. This is the

BETTER PROFITS kind of article which it pays

MORE SALES youtohandle, because it brings
SATISFIED CUSTOMERS

CHARLES CREAM

st cranies_>_

PO LPWLW

OVEE-=Z>RPCO

with it its good reputation.

Witha Good i The prices, moreover, will
Stock ot interest you. We have made

good because we have always
6. TREEE made good soap. Let us
hear from you.

St. Charles Condensing Co. Guelph Soap Co.

INGERSOLL, ONT., CANADA GUELPH, ONTARIO

“KING OSCAR.” SARDINES

THE QUALITY BRAND

Will surely by their flavour and purity obtain and hold for you the best of the
family trade. This brand is very attractively gotten up and the contents are
guaranteed solely selected autumn-caught fish. Will be found to be uniformly
sweet, tasty, wholesome and well packed. A real good line for profit.

Ask Your Wholesaler
JOHN W. BICKLE & GREENING, - Hamilton, Ont.

(. A Henderson) Canadian Agents

Gﬂcoanw Talking to the Point

CLASSIFIED WANT ADS get right
down to the point at issue. If you want

MclLean's

Vet %

(OCOANUT

of the best kind of results.
CLASSIFIED WANT ADS are always
. THE QUALITY COCOANUT oot Thysis stad G whinaasl
THAT NEVER FAILS TO SATISFY! intelligent grocers, who are on the look
B out for favorable opportunities to fill
their requiremonts.
The Canadian Coooanut Co., Sole Makers

TRY A CONDENSED AD IN

MONTREAL THIS PAPER

E;
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Right in the Grocer’s Line

After typhoid or scarlet fever, anaemia,
, - pneumonia, grippe, or any exhausting
fi™ = :f-mnr-ullﬁﬂ, -“‘

it s S disease, Doctors recommend

Brand’s Essence of Beef

It is a clear, amber-colored jelly and can best be taken in this form, though
it is easily assimilated in any manner the Doctor orders.

fows 2 BRAND & Go. 4
s STANHOPE STREET, Moy
o WoRKS -

The merits of Brand’s Essence of Beef have been attested in all countries
of the world, and, wherever introduced, it has found a ready sale.

[ Brand and Co. are at present actively engaged in bringing this preparation
1 before the medical profession of Canada, and already grocers in many parts of
the country are receiving enquiries for Brand’s.

w

wi

Put up in glass and tins. Shows a good profit for the merchant.
WRITE FOR PARTICULARS TO

T. O. BAXTER, 25 Front St. E., Toronto. H. HUBBARD, 27 Common St., Montreal

p | BRAND & CO., .. THE Kina London, England

Old style grocers find a call for molasses usually annoying— it
often means a trip down into the cellar; handling of sticky
measures—impossible to measure accurately. How different
when equipped with the

“ENTERPRISE”

Self-Priming and Measuring

PUMP

THE NEW TOTAL REGISTERING DEVICE keeps tabs of the bar-
rel’s contents---you're never ~out of molasses.” And the pump is
positively accurate-—-"" Enterprise "’ make---4 revolutions ot the crank and
you have a pint---no more---no less.

We manufacture a large line of Coffee Mills for hand, steam and electric
power and other specialties for the modern grocer. Ask for our catalog.

— The Enterprise Mfg. Co. of Pa.
E";?::::;ﬁﬁi;&'; },’;’m;"' 3 PATENTED HARDWARE SPECIALTIES

cellar 21 Murray Street, New York 544 Van Ness Avenue, San Francisco
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“KITCHENER” BRAND

CANNED GOODS

At this time of year this

subject should have your
consideration.

WE ARE PACKERS of full
lines of FRUITS and VEG-
ETABLES, and guarantee
the quality of all goods.

Write us before placing
your order.

The Oshawa Canning

Co., Limited

OSHAWA : : ONTARIO

A Woman in
Hamilton

the other day walked past her regular
grocer's shop because he didn’t sell
SNOWFLAKE POWDERED
AMMONIA.

At a store in the next block where fomm
Snowflake was among the “Six Best
Sellers,” she spent $2.75 and came
away with the impression that she
would just as soon deal there altogether.

By neglecting a live issue like
Snowflake this woman’s old grocer
lost a good customer. Women WILL
have Snowflake, because it is the best
cleaning compound in the world at
the lowest possible price.

S. F. Lawrason & Co.

London, Ontario

(il P e Al

Your particular customer will buy

MASON’S

No.1 SAUCE

because there’s a piquancy and
flavour to it that give a zest to
even the plainest fare.

Its ingredients are of absolute
and guaranteed purity, and it is
made in a Canadian factory that is a
model of cleanliness and efficiency.
The sauce is made from the famous
MASON old English recipe.

Send for samples and prices.

There’s room on your shelves,
Mr. Grocer, for a satisfaction-
giver like

No. 1 SAUCE

MASONS LIMITED,

25 Melinda Street, - Toronto

Agents wanted where not represented.

CRESy
BRAND

Take no %gx& Chances!

REGY RED

The “quality” of the goods you handle is the
all-important factor in influencing the best-
class trade your way! Sell :

‘“CREST” BRAND OLIVES!

They are bottled safely from the finest
selected fruit, and prepared with the great-
est skill and care.

Stock and feature this satisfaction-giving

jobber can’t supply you,

line! Write us direct if your
Canada Spice J
and

QroceryCo., Ltd.
London,

Oont.

s

*
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THE SECRET OF MAKING MONEY

IS TO SELL WELL-KNOWN, RELIABLE GOODS

MELAGAMA 5w

s Have become household favorites everywhere. Merit is the keynote of their success.

cell Order a case to-day. We are leaders in Bulk Teas and Coffees and know that we can

ED MINTO BROS satisfy you in both quality and price. TORONTO

1ere . |

3est ! ; } .

ime n

Economy ATTENTION, | '}

e MR. GROCER! ‘

lik G t CI Y Will you permit yourself to be sub- U

1ke jected to the losses, errors, di tes, 2

ets Q80 | | o il
‘ arising from antiquated methods of |

L handling credit customers? Or will it

et To Our PR R

at

Gizzards | Allison geurer

Books

point the way to safety. They guard against loss
they hold the credit customer in check ; save time
money and trouble.

HOW THEY WORK

A man wants oredit
You think he is good
Give him a $10 Alli
son Coupon Book
Have him sign the
receipt or note form
in the front of the
book, which you tear
out and keep. Charge
him with 810. — No
trouble. When he
buys a dime's worth,
tear off a ten-cent
coupon, and 8o on
until the book is used

Thousands of Retail Merchants

after a thorough investigation, have concludsd they “Couldn’t Afford} To

~ BOWSER

Self-Measuring OIl Storage System

uﬁ;. 'sl‘l}(\)en 2.; pays

. . . s the anc gets

Sbthe It adds Cleanliness by eliminating oily odors and contaminations; it increases Con- another book. No pass
est-

venience by discharging gallons, half-gallons and quarts without using measures

books, no charging,
or funnels ; it decreases labor and saves lots of time ; it adds safety to your entire

no lost time, no

i i Allison Co
| store, and increases the neatness of its appearance. "el::cn gp%nnooy%
z . . pts ognized every
s ’ A Bowser System will save you enoughina short time to pay its original where as the best.

cost, and then you have its Service and Profit for a life-time free.

S‘or s?letby ‘:l:)e jxli};ing gade evErywhere.
i i anufacture o 3
inest Just drop everything and write a card Idianatolis, lng. ison Coupon Company.
reat- now asking for Booklet No.s. l

iving S. F. Bowser & Co., Limited

I

66-68 Fraser Ave., Toronto ~ When writing advertisers kindly men-

tion Baving seen the advertisement in
\ this paper.

1

A GOOD START

Often means the race half won. With '(|uality to back your ettosts

JAMES DOME LEAD

you can be assured of repeat orders. This old-fashioned stove polish proves its merit every
succeeding year as the best in the world.

W. G. A. LAMBE @ CO, Cenadian Agents
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“TRIAN”

BRAND

STANDARD
OF
QUALITY

STRENGTH
FLAVOR
__PURITY

LARGE AND
COMPLETE STOCKS
OF ALL LINES
AT
CLOSE PRICES

NEW

money by buying from us, the former because we can
give them ten to fifteen days’ quicker deliveries, and the
latter because we give them the benefit of Car Load Freight

Rates to the Head of the Lakes.

Fort William is the geographical point of supply for the
territory served by the C. P. R. for 200 miles east and on
all three roads from Lake Superior to the Manitoba

boundary.

The CAMERON-HEAP CO., Limited

CAMERON & HEAP
KENORA

ONTARIO

The retail merchants of New Ontario can save time and

FORT WILLIAM, ONT.

CAMERON & HEAP, Limited
REGINA and PRINCE ALBERT, Sask.

Wi

THE WASHDAY WONDER

Help your customers make their work
easier, and they will help you increase
your sales by always asking for

Canada’s Best Soap

Show this soap to your customers. Tell
them what it will do, and you will find
the demand increasing beyond your
biggest expectations.
a white laundry soap that softens wool-
en goods and brightens colored clothes.

It is irm and hard.
der to-day—you will not regret it

Our Big Advertising campaign is now

in full swing.

Canada’s Best is

Send us your or-

United Soap Company

Montreal

Winnip

MATHIEU’S
SYRUP

of Tar and Cod Liver Oil

has a more certain sale
than most remedies. Itis
largely advertised, so that
every one is familiar with
the name.

It has been so successful in
effecting cures that every
user is a publisher of its
excellent qualities.

Its sales have increased
wonderfully everywhere.
Itis a sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever.

See that you are well sup-
plied with both, as the sea-
son of Colds is now on.

J. L. NATHIEU CO., Props.
SHERBROOKE, P.Q.

Distributors for Western Canada :

Foley Bros., Larson & Co., Wholesale G and Confectioners,

Ed

ton, V.

L. Chaput. Fils & Cis. Wholesale Depot, Montreal.

1=
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order early

OANNING DEPARTMENT

ONTARIOD SEED CO.,sucoessors, WATERLOO, ONT.

The Sugar that has Stood the Test of Time

Package

They have seen it advertised in their maga-

zines for months.

Many of them have wished

they could buy those clean package dates instead

of mussy bulk dates.

Tell these people you sell Dromedary Dates,

and there will be an instant response.

People

who have already heard of them will buy them,
and those who haven’t heard will buy them, too,
because they are the finest dates grown : they
are sealed in a clean carton, and they keep moist

and fresh long after ordinary dates are dry and
stale.

YOUR JOBBER SELLS THESE

We also pack Royal Excelsior and Anchor brand
package dates.

The HILLS BROTHERS COMPANY

Beach and Washington Streets,

;3 2 New York

Refinery in Canada.

nothing but the best.

Sugars first place.

Extra Granulated
Extra Ground
Powdered
Golden Yellow.

Extra Granulated Sugar

First made in 1854 by John Redpath and
to-day by the largest and best equipped Sugar

It is a matter of pride with us to turn out

We will stop business

when we stop doing that.

All (}r()éex's who have regard for the best
and most permanent custom will give *'Redpath”

PARIS LUMPS
in 100, 50 and 25 lb. boxes
and in-“Red Seal”
dust proof cartons.

The Canada Sugar Refining Co.,

Limited

Montreal, Can.

Established in I854 by John Redpath

Periection Computing Cheese Cutter

Mude in Canada

-

Automatic Cutter Cabinet.

A Perfection Computing Cheese Cutter saves its cost in

less than a year.
It cuts accurately.

Saves trouble trying to cut accurately with a butcher knife

It prevents the giving of overweight and accumulation
of dried-up scraps and crumbs.

The Cabinet protects the cheese cutter and cheese from
germ-carrying dust, and is the sanitary way ot handling

cheese.

Write for Prices.

The American Computing Co. of Canada

Hamilton,

- Ontario
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INVALID OXVIL | the commercial is the Best! | Se

——————————

] : . o Over 100,000 Account
Used i large l""hdo"_‘l"" Registers in successful
Hospitals and re- ‘TV : _ , . ‘::'“ by “_“"v use in Canada and U. S.
commended b and as a stime- f E
all the leadm: taspoof lant it is superior The Commercial is
Physicians of Boﬂl”v to any seasoned quickest in opera-
’ Fluid Beef. tion.
ST NN

So simple a child / |

can operate it.

Takes least coun- |
ter space.

Beautiful

store fixture.

Only Register
that will fit any =
safe. Sheets lift out and fit any safe.

BESIDES—

It cuts out bookkeeping. Pleases merchants’

customers. Pays for itself in few months.

HE PERFECT FLUID BEEF

Indestructible—Lasts a lifetime.

INVALJID OXVIL is made from fresh Beef only, and contains the
albumen and fibrine, together with the soluble extracts.
INVALID OXVIL is now being sold by all the leading grocers and chemists Drop us a postal for Catalogue

n Canada on the strength of its Purity and Genuine Beef Flavor.
Manufactured and Guaranteed by

The F. L. BORTHWICK CO., Kingsland Rd., London, England COMMERCIAL REGISTER CO.

Write for Illustrated Price Lists to our Canadiau Agents: 178-180 Victoria Stteet “ "y Toronto, Ont.

THE HARRY HORNE CO, 309-311 Kisg 5t. w., TORONTO
T et e e e e R,

You are the man we want

that is, if we haven’'t yef had the pleasure

V

of putting an ~
ELGIN };5

National Coffee Mill <t

in your store. Nomill can match the “Elgin”
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
Equipped with special
adjuster device and the

new style force feed steel-

cutting grinders

Ask any of the following jobbers
for our illustrated catalogue

A Strong Combination:

UTILITY

Voranches): The Codville Co. (and CLEANLINESS
branches): Foley Bros., Larson & ATTRACT'VENESB

Co. (and branches).
VANCOUVER-The W. H. Malkin

Co.. Ltd.. Wm. Braid & Co A ‘“Walker Bin”’ Outfit is a ‘“Necessity’’ to the R
HAMILTON —James Turner & Co.: . -
Balfour, Smye & Co.: McPherson, Modern Grocery is
Tma“c"?g %b Bl

ORON v. Blain, L1d.
LONDON—Gorman, Eckert & Co. Write for Illustrated gaque di
ST JOHN, N.B—G. E. Barbour & “ ern Groce ixtures.”

Co.: Dearborn & Co. Mod G Y - S¢
RECINA Sask. Campbell, Wilson

L Ixture 0
Walker Bin 8tore Fixture Co. te

blnks Co. (and branches).

EDMONTON, ALTA. The A. Mac- Lares

Donald Co. Ilfm. "*.u "'Iu'_ & Tracedale, Wissiped, i
1] {1 .
' Woodruff & Edwards Seskaichewss and Alberis: 3.C. Sickes, . Berlin, Ontario
CO. Mostreal; W.S. Silcock, 33 8t. Nichelas Sireet

ELGIN, ILL , U.S.A,

—
e
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Sauerkraut

Be

Sauerkraut

prepared tomeet the increasing
demand for SAUERKRAUT.

You'll find “STERLING” Brand will
fill every requirement of your trade. -

Order early

THE T. A. LYTLE CO., Limited

STERLING ROAD, TORONTO

West India Co., Limited

305 St. Nicholas Building,

chants’ MONTREAL
aths.
THE CANADIAN HOUSE OF: :
Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.
4 SUGARS
o, Ont

MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demeérara,
which was established there in 1782.

Ask us for prices before filling
your orders for the coming season

West India Co., Limited

SELL
GINGERBREAD
BRAND
MOLASSES!

It Pays

Four real reasons why you can increase your
Molasses sales by selling *' Gingerbread Brand.’.

1. Itis a strong baker.

2. It has good body.

3. Its quality and flavour are unsurpassed.
4. It is put up in a large variety of sizes.

i _Give your wholesale a trial order for
Gingerbread "’ Molasses and be convinced.

: Put up in tins---2’s,3’s,5's, 10’s and 20's:

Pails,---1's, 2’s, 3,sand 5’s gals. and in barrels

and ! barrels.

The

Dominion Molasses Co.,
LIMITED

HALIFAX, NOVA SCOTIA

‘“Canada
First”

is the finest known substitute
detail of its preparation the
serve absolute cleanliness and
teed pure and fully sterilised.

See/to your stocks.

The Aylmer Condensed Milk Company, Limited, -

Head Offices:

Evaporated
Cream

for Fresh Cow’s Milk. In every
greatest care is given to pre-
purity, and each can is guaran-

Order from your jobber.

Aylmer, Ontario ‘

Hamilton, Ontario

e &

R
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Our stock is full, anticipating I I
our annual sale.

All lines away below to-day’s
market.
Our travellers have rare bargains. We will mail
. samples on application.
AND Be wise and take advantage of

this special sale

BALFOUR, SMYE & CO., 22" HAMILTON

COLES MANUFACTURING CO.

1625 North 23rd St., Philadelphia, Pa.

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unsweetened)
The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.
Lines that mean much in profit
and reputation to every grocer

The M(

who handles them. S e
On«

five

" ;Ne hay

t is fre
J. MALCOLM & SON by RO DO
AGENTS—Ch & Sanb . M 1: Todh er, Mitchell & Co..
.T' GEOIGE, Toronto a.n.x:le Win-nlzp:;‘: Y::::aBrosg V::lc‘;::.wer.tcB?C.: W::.
ONT. Braid, Vancouver, B.C.; L. T. Mewburne & Co., Calgary, Alta. 90-98
" d—
cm e e et A e T NSNS AN D RO win ! OmE .
Whi
: ] ton;
.
The kind that always pleases! ‘
e e e e i e e A A
_
Very little persuasion will make your particular customer try : 2 your
RECEPTION WAFERS—the thin, flaky, salted Soda Cracker Retail at 15¢.

A sl o e your
with the distinctive flavor. And you’ll find that the favor ’ ;i
with which they are received will surely result in a big demand for them1 Put upia *‘ Aerfite”” packages. it

We also make all kinds of daintly and high-grade biscuits. mon

TELFER BROS., Limited, COLLINOWOOD, ONT. W.H

BRANCHES - TORONTO, WINNIPEG, HAMILTON, FORT WILLIAM *
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i THE TEST ,

ay’s SUGAR THAT’'S ALL SUGAR.
THE PERFECTION OF REFINING.
THE PRODUCT OF PURE CANE CRYSTALS.

St. Lawrence Granulated

THETST. LAWRENCE SUGAR REFINING CO., Limited, MONTREAL

Cut this out for Reference

BRITISH COLUMBIA
COMPANIES ACT
1910

We are prepared to act as principals
for companies desiring to do business
in British Columbia without such
companies assuming the responsibili-
ties and obligations imposed by the
above Act.

-~

This Act, which came into force July 1ist, 14
1910, requires the registration or licensing Ha
of extra-provincial companies doing busi- |
ness in British Columbia, the payment of
fees set forth in the Act and the filing of
statements, together with particulars of all

You can take an afternoon off

and not be worried about your accounts if you use

The McCaskey Gravity Account Register System  Eirstand stn

5 the Best.

’i:.// Sixty Thousand merchants in Canada, the United States and abroad say mOTtEaECS and Charges created by an
&3 The McCaskey System saves time, labor, worry and money ith e

4 One Writing it does everything accomplished witn from three to extra-provmcnal company,

five writings in day books, journals, ledgers, etc.
We have a booklet called " System " that you should have.
It is free for the asking.

DOMINION REGISTER CO., Limited

Manufacturers of Duplicating and Triplicating
ales Pads in all varieties.

90-98 Ontario Street - TORONTO, Can.

Shallcross,Macaulay & Co.,Ltd.

Branches at Victoria, Vancouver, and Nelson, B. C.
Edmonton and Calgary, Alta., and Winnipeg, Man,

What's the use of your
tongue, Mr. Grocer ?

AURORA

yourself, and then to tell
your customer how good
it is! The best that
money can buy.

i W. H. GILLARD & CO.

Why! For just two things,
First to try it on

COFFEE

Retails at 4oc. and leaves

you a real good profit.
Don’t miss this chance.

HAMILTON, 0% e

b b

iy -

21
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Your reputation and profit

call for purity in the goods
you handle!

WHITE DOVE
COCOANUT

is the line for you tec stock
because of its unvarying
purity and quality.

W. P. DOWNEY,

MONTREAL

[ The GRAY, YOUNG & SPARLING CO., Limited

SALT
MANUFACTURERS

Granted the highest awards in compet!
tion with other makes,

WINGHAM ESTABLISHED 1871

WARMINTON'S——

Shipping Specialties
STRAPPING, CLUTCH NAILS, PAIL HOOKS, EYC.
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

MOP STICHS I
“The Tarbox Brand”
M;ny Sk M.de in Canads

FOR ALL PURPOSES
Distributed through practically all of
THE LEADING JOBBERS
Sasnd for Catalog.

Manufactured by
TARBOX BROS. - - Toronto
(Established quarter of s century under the
same personal management.)

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Pbone order our expense

TORONTO OALT WORKS
TORONTO, ONT. Gso. J. Oy, Maxaons

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A smal!
advertisement in the

RINGSTON

“GLEANER”

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard’s Cocoa against all other
makes. Delicious in flavor. Prices just right

FRANK L. BENEDICT & CO., Montreal
Agents

A. C. LANDRY
STE. FLAVIE STATION, QUE.
Jobber and Wholesaler in

Grooeries, Fiour, Crain and Provisions

Open to buy Timothy, Red, White and Alsyke
Clover Seeds.

CAMMEMBERT CHEESE
Le Gaulois Brand

$3.00 a dozen, or $2.75 per crate of 5 dozen.
CAMMEMBERT — CAMMEMBERT
Le Gaulois
THE ST. LAWRENCE GROCERY
5 St. Lawrence Boulevard Montreal

THE HODGSON GUM CO.

98 St. Lawrence St. MONTREAL
Makers of High Class Gums at
Popular Prices. Write for Samples
and Quotations.

‘We make special brands to order.

The W, H. ESCOTT CO.

WHOLESALE

Grocery Brokers

137 BANNATYNE AVENUE

COVERING
MANITOBA ane SASKATCHEWAN
, CORREPSONDENCE SOLICITED

THE CANADIAN GROCER

‘2inl’
JELLY
POWDER

F

is a rapid seller
because, apart from
its delicious flavor,
the package contains
a powder for sauce to
be served with the
jelly.

This unique feature
has had a big influ-
ence on the sale of
“Club” Jelly Powders!
Send along a trial
order and give “Club”
Jelly Powders pro-
minence.

They pay well tosell!

S.H. EWING & SONS

Montreal and Toronto

i CHINESE

CUINERR] o T ARG H

Tead Yl |
Bl Y HAVE YOU
l« P Tl A sTOCK?
Y\
GREAT SELLER
b=—~d|0 ALL THE TIME.
,L‘ GBT PRICES
STAR OCEAN MILLS
. MONTREAL

( ~N - \N A

The
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THE CANADIAN GROCER

ERY

It's a sure sign that you are pleas-
ing your customers when you sell

2

URlT
SALT

It is pure---that’s why the women
think so hlghl) of 1( Purity Salt
is never a “‘sticker” but always a
seller.

THE
WESTERN SALT CO., Limited

Mooretown - Ontario

WHEN SHE ASKS FOR SALT SHE MEANS,
OF COURSE

WINDSOR SALT

She never thinks of using any other
kind, for the very good reason that
she knows no other kind is as good
as “Windsor” Salt, for table or dairy.

Are you prepared to supply her?

The Canadian 8alt Co., Limiteq
WINDSOR, ONTARIO

425,000,000 soLD
IN ONE YEAR!

Have YOU Tried

PAT-A-GAKE

BISCUITS?

May we send you our
Illustrated Album ?

PEEK, FREAN

& CO., LTD.
LONDON ENGLAND

Is Your Coffee Trade
Large and Profitable ?
IF NOT

You Can MaKke it So

BY SERVING YOUR
CUSTOMERS WITH

WHITE SWAN COFFEE

Try it and Watch Your Trade
Grow Quickly

ITIS

THE COFFEE OF QUALITY!

Packed in Handsome 1-Ib Tins
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PERFECTION is not

attained in a day.
It takes years of experi-
ment, experience and
expense to obtain a per-
fect article. We have
it in

GORMAN, ECKART & (0.,

BAIRD’S
“Second-to-None”

' Pickles

So called because they
are second’to none for
value.

\ No other manufacturer

) has produced a better
pickle at the price, and
there are few as good.

GOOD, SOUND
VEGETABLES
and
PURE VINEGAR

Low Price
High Quality

JOHNSTON BAIRD & CO.

GLASGOW SCOTLAND

-Maclure & Luuloy Lad., 12 Fronl E., Toronto. 604
dc.. Montreal; W McKenzie & Co lnmp.. R. Robert-
son & Co., Vancouver ud Vielorn

OUR latest triumph

in perfect blending
and roasting. Your
customers demand the
best and “Rideau Hall”
will satisfy their de-
mand. Packed in 1-lb.
tins only by

Ltd, London, Winnipeg
PUSH THIS LINE

Every time you introduce to your
customers a line that really does lighten
labor you make another friend. That's
why so many live grocers push hard on

ASEPTO

SOAP POWDER

THE ENEMY OF DIRT

It is a genuine germ destroyer. It is
also the most economical soap powder
made ; it makes your customer’s money
go farther.

Ask your jobber.

ASEPTO MFG. CO.

ST. JOHN, N.B.

Agents—Rose & Laflamme, Limited, Montreal

e tetetet, 00,0 ,0,0, 0.0, ot L At S S o,-.o. e Rese sl 'o'o:o°.'.‘,:.:.'.:.:.:.:.:.:.:...:.:.:.:.:.:.:.:o:.. :’
ajetey -:'.'-:‘.::-:'.’u:':'.:':'3:.:'{':";‘-’°s‘.'~:°5':'E':':'M'C'i':'.“.'i'.".":'.': DO t'_:'.‘:?:‘::ch’:‘-o'.-f.:-’o‘o'L".’.‘A‘Q’O".'.'?".:"'::'

L)
.':‘: - . . . .0:'
« If it’'s BUSINESS you want, Sir, H. P. Sauce will surely bring it along. “&"
:-:.' ¥ - : ‘0‘ b
‘:% H. P. is no shelf-warmer, it's no sooner on than it’s off again— “,“v.o e o
5;5 oft again to good purpose, too, to your customers and to you pets & 3 °°‘:‘>‘ Ln o;\f;“v‘
..'.‘ S“o‘ w\g‘ '&‘
L Don’t TRY to do without 3; A n-c" 0"“«»: :

0!

o n‘
oo W' B

OVEl
IN C
PRO

Balfour-|
Benedict
Bickle, J
Borden (
Borthwic
Bovril Li
Bowser, |
Brand &
Buchana

Cameron

Jomln!on
Dominion
Downey, 1

Rastarn Oy
Enterprise
Epps, Jam
Eby-Blain

Edwardsby




———

iumph

:nding

Your

ad the

. Hall”

ir de- :
Sh Sy

PROFITED BY THIS
—————— INCREASE.
——
.

Allan, Robt.
Allison Coupon £ oees
American Computing Co.
American To Co..

Asepto Mfg.
Mlm Oogdemed Mil!

Balfour-Smye & Co.
Benedict, F. L.............
Bickle, J. W., & Greening..

Borden Condensed Milk Co. .
Borthwick, F. L. & Co

Buchanan & Ahern

Cameron E Heap.......ccov covesvsnaies
Oanada Spice and Grocery Co..
Canada Sugar Refining Co.......
Canadian Cereal and Milling Co
Oanadian Cocoanut Co ..........
Canadian s-.u Oo.

Oarter Co. H. W..
hase & Sanb rn.

Downey, W.

Rastern Canning Co ..
Enterprise Mfg. Co.
Epps, James & Co
Bby- Blain Limived,

Ed Starch
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OUR OUTPUT IN PACKAGES WAS

63,290 in 1892

1,368,550 in 1896
3,560,025 in 1898
6,103,760 in 1900

8,478,830 in 1902
12,385,215 in 1904

17,113,985 in 1906

INDEX TO ADVERTISERS

McLaren, W. D....
MacLaren & Co
MacLaren Imperial Cheese
Mc! & Clarkson
McVitie & Price. .

Fairbank Co, N. K
Fearman, F. W,, Co.

19,146,505 in 1908
23,087,810 1n 191

Fussell & Co McWilliam & Everist. 56
M
G“i‘:',dw'wA g Magor, Frank.... outside front cover
Gillett, E. W., Co., lhloolm. Jno, & So ............. 20
Gorham, J. W., & Co Masons Ltd 14
Gorman, Eckert& Co Mathewson's Sons. . 59
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Horne, Harry, Co 2 Nishimura, 8. T. & Co 11
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IN 1892.
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- Grocers Ventilate Their Hardships

Tell About the Inconsistencies of Human Nature and Particularly of Women—
It was Before the Association Meeting Began—Incidents From Real Life—One
Dealer Acts as Private Banker—Another is Asked for Assistance to Put Up
Stove Pipes—Poor Pay Customer Leaves Owing $30.

‘“Well sir, you can’t beat some
people;’’ began one of the members ad-
dressing the others as they quietly enter-
ed singly or in couples prior to the open-
ing of the association meeting, ‘‘you
can do a customer a good turn ninety-
nine times and it you do not just please
her on the one-hundredth she will for-
get or ignore all that you have ever done
for her in the past.

““There was one family that I well

remember; they were fairly well fixed
financially but were often short of
ready cash. They lived only a few doors
away from the store and often when
goods from dowp town were sent C.0.D.
they would send the delivery man over
to the store. 1 paid the bills and with
the monthly account that I sent in I in-
. he sums which I had paid out as
the family banker.
““I know some of you may think that
I was too attentive, but they were one
of my best customers, When at times
they overlooked this service to complain
about some imagined grievance, I re-
minded them of what T had done and of
the good relations that were existine and
often little difficulties were thus smooth-
ed over.”’

Helped to Put Up Stove Pipes.
‘“That’s something like a case I had
laughed another member. “*One of my

customers was so dependent upon me or
had grown so accustomed to asking for
advice and assistance that she even
asked me to send over my driver to her
house to help her put up stove pipes.
Now that’s a faet. But, I too, believe
that it is this service and rather strange
relationship that keeps trade, for grocers
like some of us, from going down town.
It is not to be supposed that we ean do
these things continually but what I
mainta ¢ that there iz a eertain place
for sentiment in the business of the
small grocer in a residential distriet and
that it really cements the business.”’
Wanted Loan Without Security.

Another grocer had still a different
experience.

““I lost a customer not long ago by
doing a good turn for the family. The
hushand was going to New York and be-
ing temporarily short of cash asked me
to loan him $50. He said he would re-
ceive all he required when he reached his
destination and that my loan would be
greatly appreciated. T knew they were
good for many fifties but I suggested
that some kind of receipt be given me.
He suggested that it was hardly neces-
sary, but I gently insisted in order to
protect myself, as fifty dollars meant
more to me than it did to him. Well,
it was only the next day that the wife

came in and asked for her bill. I was
informed that my asking for the receipt
had questioned their integrity or prob-
ably their false pride. At any rate they
did not appreicate my carefulness. I ex-
plained to the wife that supposing her
husband met with an accident and was
killed I would have nothing to show that
he had borrowed the money from me.
It was to no avail however. Some people
are cantankerous, to say the least.”’
The Inconsistency of Woman.
““What beats me,’” remarked still an-
other of the grocers, ‘“is the nerve of
some women who ask me to let them use
my telephone to order, as I afterwards
find out, goods that I have in the store,
but which may be offered at a bargain
price that day down town. I would like
to find out the best way to deal with
that question. It is too late after they
have given the order to remind them of
my goods and in addition they nearly all
buy the most of their groceries from me.
Now and then they snap up a bargain,
and it is this that riles me. However,
I generally say nothing about it, for I
do not want to lose the trade they are
giving me.’’

Lost a Poor-Pay Customer.

““I lost a eustomer this week and I am
beginning to think that I have done a
good stroke of business thereby,”’ came
from another of the trade. ‘‘She owes
me a hill of about thirty dollars and has
always been a poor pay. I am a little
afraid she may not settle up in full. If
““What ’s-His-Name’’ has as much
frouble as I have had, he will soon be
sorry he began giving her eredit.’”’

““Well, don’t you think,’’ interposed
one of those who thus far had been un-
heard from, ‘‘that you should tell Blank
that this woman is not the best kind of
customer and that she owes you thirty
dollars ?’’

Favors a Credit Bureau.

““Why, I don’t know him personally,’’
was the reply. ‘‘Besides, he is not a
member of the association and from
what T ean find out he refuses to con-
sider the question of joining. I helieve
in this system of a eredit bureau or
whatever you call it, but we have none
in this town excepting whatever we take
upon ourselves to tell one another. What
I am going to bhusy myself about is get-
ting that thirty dollars. Blank can look
out for himself.”’

Far in The Future.

There was silence for a minute and it
was evident that conversation was be-
ginning to lag. Someone said: ‘‘Things
are not what they should be with us
grocers and I’'m afraid it will be after
my time when they are.”” That econ-

cluded the discussion for the time being
as everyone realized the truth of the
parting siatement.

Wholesalers are
Curtailing the
Terms of Credit

Vietoria, B.C., Jan. 5.—Last month
nine British Columbia wholesalers de-
cided to curtail the terms of ecredit to
their customers and sent them the fol-
lowing letter:

To the Retail Trade,

Dear Sir,—You are advised that the
following arrangement as to TERMS
has been agreed to by the firms whose
signatures appear below.

Commencing January 1, 1911, all
GROCERIES sold shall be due and pay-
able in thirty (30) days from the 1st
of the following month, being subject
to a disecount of one per cent. (1 per
cent.) if paid for on or before the tenth
(10th) day of the month following that
in which they are sold; and if not so
settled for, shall be drawp for at thirty
days from the 1st day of the month
following date of sale, excepting SUGAR
and PRODUCE, which shall be sold at
thirty days net, and shall be drawn for
at fifteen days from the 1st of each
month.

Interest at the rate of 8 per cent.
shall be charged on all overdue accounts.

Believing that the above arrangement
will be advantageous to all parties con-
cerned, we are, ete.

The grocers eclaim that some whole-
salers sell to the railway corporation
and have asked the question as to
whether this will be placed on the same
terms as they.

The dairy and cold storage commis-
sioner of the Dominion agrieultural de-
partment reports on the experimental
shipment of peaches made to Great Bri-
tain last autumn that, averaging the
shipments to the different markets, the
peaches sold in Great Britain for $1.04
per case of 20 to 23 peaches.

The costs to be deducted were inland
and ocean freight from St. Catharines,
Ontario, 13.6 cents per case, and selling
charges in Great Britain, including com-
mission, 9.7 cents per case, leaving a net
price of B80.7 cents per case f.o.b. St.
Catharines. On these shipments this
figzured out 13 cents per pound, or about
40 cents per dozen to the shipper.

Gro
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THE CANADIAN GROCER

Grocery Section of Big Department Store

An Old Country Firm Building in Calgary—Almost Half the
Basement Devoted to Groceries and Orockery — Separate
Shelves for Tea and Coffee—Show Cases and Display Tables

For Crockery,

Calgary, Alta., Jan. 5.—The large de-
partment store of Pryce-Jones (Canada)
Litd. is now nearing completion. This is
an Old Country firm opening out in the
west, the entire store being ahout 200 x
136 feet in dimensions.

The illustration shown herewith is that
of the grocery and crockery seection, and
represents the basement of one half of
the store. The half shown is about 100
x 68 feet, interior dimensions, and the
grocery department without the stock
room, 100 x 50 feet. It will be observed
that the plan has been made with a view
to supplying conveniences and quick
serviees. The stock room is roomy and
handy; the ice for the refrigerator is all
handled from the stock room; counters
and show cases are plentiful, andq mir-
rors are placed where they will be c¢on-
spicnous and useful for the women.

Plenty of Room.

It will also be observed that the space
for the grocery order department is
large, although it may not seem so from
the drawing, thus allowing an abundance

of room. There is, too, a special shelf
for tea and coffee and a special counter
for provisions just in front of the re-
frigerator.

On the right will be seen the large
space for offices, and next to it the ele-
vator and stairway arvound it.

Some of the pillars are utilized by plac-
ing shelving around them for crocekry
display purposes, and there are also
crockery tables with shelves for the
same purpose.

RAISE LICENSE ON PEDDLERS.
County Council of Dufferin Supports
The Retail Merchants’
Contention.

The Dufferin (Ont.) County Council
have raised the license fee on peddlers
in that county. The yearly fee has been
raised to $300 for a team, $200 for a one
horse rig, $50 for a push cart and $30
for a pack or basket. The new by-law
was only passed after a very spirited
dizenssion, a tea merchant who does an

extensive trade in that county having
had a number of friends in the eouncil
who raised objections to its passage.
The members of the council, believing
that the merchants of Dufferin could
supply all demands in  both tea and
other commodities, passed the new law.

For each infraction of the law, a fine
of not less than $30 and not more than
$300 may be imposed for each offence.
One-half of every fine imposed shall be
paid to the party laying the information.

TRADE NOTES.

Mrs. M. E. MeDavitt, grocer, New
Toronto, has assigned.

M. Harrison, pl'tl[}l‘it‘l(nl' of the Ku_\;ll
Oak grocery, Vietoria. B.(. has sold his
husiness.

R. A. McEwen, of Aylesburg, has pur
chased the general store of Mr. Incgham
at Nokomis, Sask.

The Farmers™ Co-operative store, is
the name of an organization of farmers
who will open a co-operative store in the
township of Rawdon, Hastings County,
Outario. The incorporators are:—E. E.
Hale, broker; (. N. Reid., carpenter:
(. H. Reid, baker: P. J. Scrimshaw,
farmer; Lillian Maude Reid, music
teacher, and J. P. Hale, merchant. The
share capital is $10,000 and the head
office * of the compauy is located in
Springbrook.
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THE CANADIAN GROCER

SHORT TALKS TO CLERKS

By An Ex-Clerk

Courtesy, they say, costs nothing, but
rreat asset; and when I say it

1= a great asset that is awfully true.

You might be thinking in your minds,
listening to me, ** Well, perhaps some of
this stuff he is telling us is true—per-
haps all of it is—but I don’t think he
knows it all.”” And right here 1 will
graut you that I will never know it all,
and 1 don’t mind saying that neither
\\J:l .\'*]'

But just let’s stop and think a min
ute! Let’s oet down to eold faets. How
smart are you? How elever? 1 will
tell you how smart you are. Do you

get $10 a week? Then you arve just $10
a week smart You are not worth $11

or vou would be getting it. Angd don’t

ever forget this point.

How smart am 1?2 Well, I am just
exaetly as smart as the company pay
mwe, and not a cent smarter. We have
o =tare In the Taed sometimes our owl

weaknesses,

Courtesy means an awful lot in the
retail store. Mrs. Blank comes in, she
may have a headache, she may feel
tired. she may have been out to an after
noon tea, but that is none of our bus
ess. She says: ‘I want a pound of
coffee.”” You know, Mr. Clerk will reach

11

to shelf, oet the coffee, hand 1t to
her; **35¢. Thanks!’? That is not
courtesy!  Courtesy means taking yowm
customer in charge from the moment
she enters the store, saying to her.

“*Good afternoon, Mrs. Blank.”’” with a

smile, with a bow, the right way to do
it. making some pleasant remark.

Don’t forget another point: you don’t
know what is in her mind, and she
does g Kliow ‘.‘.'\;.l} i\ n yours, nol |i< Cs
she  ecare If you are discourteous,
abrupt. or short in yvour talk or remarks,
she will remember it.  If you are cour-
teous she may not-—because she expects
1t she looks for it: she is spending her
mwoney in your store, and there are lots

of other stores to whieh she ean go.
Lost at the Start.
I recall to my mind a ease that was
brought to my notice not long ago., of

a woman I know who had reeently
moved into a certain neighborhood. Shq
walked 1nto a grocery store near her
new home; clerk paid little or no

attention to this enstomer; he wasz not
just in the mood to put himself out or

20 out of his way. He walked up to
her and said: ““*Well?’? She stated
her needs, bought her pareel, walked
out. She told me that evening that she

would never go into that store again.
This is where lack of courteous treat
ment cost that house an aceount worth
$40 a month. Think of it! $40 a
month, $480 a year! On a basis of 20
per cent, profit, $86 pure profit per year

driven away from the store through
lack of l'ulll'l(‘.\.\!

If you lost only 10 customers a year
through this thoughtless channel, that
“would be $960 nearly $1,000 every
vear. And, believe me, there are more
than ten customers per year lost this
way in many stores.

Now make your comparison! In place
of sayving to the eustomer, ‘“How do yvou
do, madam. What ean I do for you?’’
and saying it with a smile on your face.
She makes her request. Then say, “‘I
can send these for you. 1 can deliver
them to your house very shortly in
place of troubling you to earry them.’’
How differently it would sound to her!
And when she gets what she asks for,
thank her for her trade. Say, ‘‘Thank
vou very much. If the goods are not
satisfactory, please advise us, as it is

our endeavor to please all our eustom-
ers,”” or somethineg along that line. That
is the difference between losing a new
customer and retaining one—all the dif-
ference in the world, at no expense ex-
cept a little thoughtfulness.

Now. don’t forget the telephone!
Many a ecustomer has been driven away
by a short, discourteous talk over the
telephone, as if you wanted to hang up
the reeeiver the minute you took it
down. Remember you many be busy,
but she is not. You are in a hurry,
but she is not, ului she i,\ not .\ll])[:u\ml
lo consider.your hurry at all. Why?
Because yon are doing the catering, not
the customer: because she is going to
leave her money with you. She would
appreeiate it very much if you would
help her in ordering her goods for that
day: and as a great deal of trade is
done over the phone, this is a very im-
portant thing {o remember.

Make a Study of Human Nature.

As a rule, every elerk knows to a
certain extent the disvosition of the
customer to whom he is talking over the
phone, and should aet aceordingly.
Surely you can study human nature to
some extent: study dispositions, and al-
ways be courteous. Have an inventive
mind, be initiative! Beeause you are do-
ing—what? You are laying the founda-
tion for your whole future. Don’t you
think your employer does not notice
these things? He does!

And then look at the effect one dis-
courteous elerk may have on other
clerks, It is contagious. All bad things
are contagious, hecanse they are easy
to take on. It is like a drop of sour
milk in a ean of sweet milk; it ruins
the whole can.

And don’t overlook another point:
The same customer who walked out dis-
satisfied is contagious to her friends and
relatives, and it all hurts, and will al-

ways cost the house loss of customers,
whieh means loss of trade.

A clerk to be always courteous wants
to feel courteous, and to feel that way
he wants the proper amount of rest;
he wants to take proper care of his
health. He should have at least eight
hours’ sleep. No clerk ecan feel the part,
and look the part, and stay out late
night after night. He is robbing him-
self of the chance of advancement, and
robbing his system of the rest it re-
quires at the end of a day’s work. Give
your system lots of rest, and you will
have a clear eye and a pleasing appear-
ance. Further, you will feel more like
taking care of your personal appearance.

Ruined His Chances.

I know of a case where a man from a
wholesale house calledq on a retail store
with the intention of looking for a
bright assistant in his business. He
walked in the store. One of the clerks

-and not a junior at that—stepped up
to him, and looking at him said:
““Well?”? The man’s reception kind of
startled him, and for the want of some-
thing else to say, he inquired if the
proprietor was in, and the reply "was
‘“Naw!”?

Well, this fellow didn’t have a look-
in for that job. Wholesale houses don’t
want that kind of people. But I can
tell you one thing you ean remember. 1
happen to know of the young man who
did get the job, and the last I heard he
had risen to the position of manager of
one of the departments.

Why, you hear every day public com-
plaints of disecourteous conduectors on
street cars, eonductors on railway trains,
which ereates a feeling of animosity
against the firm or corporation. Ang the
same thing goes on in many retail stores,
even if it be on a smaller scale.

Clerks Are Too Abrupt.

I wish you men could realize the dif-
ficulty merchants have, as they outline
it to me, in securing the proper kind of
employes to take care of their business.
As a merchant stated not long ago, when
I was outlining to him the work we
were endeavoring to do with retail
clerks. He said, ‘‘Never was there a bet-
ter cause. It is not like it used to be in
the old days. Many of the clerks we
get nowadays are too abrupt—in faet,
are prone to he ‘fresh.” They think
the slangy, up-to-date method (as they
call it) that makes them laugh in the
poolrooms, sounds the same to others
as it does to them. It doesn’t! It grates
on one’s ears; it drives away trade.’’

Your business is to be courteous at all
times, and not only keep trade, but bring
it to the store,

And as a last reminder: It is not al-
ways what you say, boys. Tt is how you
say 1t.

John D. Gahan has opened up a gro-
cery store at Moneckland.

The general store of Mr. Ortenburg,
also R. Common’s gereral store, at
Bradwartine, Man,, were burnt,
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Practical Methods in Retail Stores

Halifax Dealer Gives Reasons Why He Quotes Priecs When Advertising—

Losing Money Through Leakage in
Many Modern Ideas.

Believes in Naming Prices.

Halifax, N.o., Jan. 5.—‘1 always
place prices in my advertisements,”’
states a lecal merchant. ‘‘Customers
must know the prices before they buy
and they might as well know them be-
fore they enter the store as after. A
customer is more likely to be attracted.
knowing where the article may be had
and the exact price that must be paid
for it.

‘“Some merchants seem to be afraid
to expose their prices to their competi-
tors, but I am not, for I believe the price
advertisements are the kind that at
tract the customer if the prices are
reasonable. If prices are so high that
you do not want to compare them with
your competitors there must ecertainly
be something wrong and it is the mer
chant’s duty to find the explanation of
the high price.”’

Money Lost in Coal Oil Leaking.

Brandon, Man., Jan. 5.—A local gro-
cer expressed the view that a great deal
of the profit in many grocery stores is
greatly reduced by inattention to the
smaller details. He spoke especially of
one article which he has beey carefully
keeping track of lately, namely, coal oil,
and which he found was giving him

little profit on account of eclerks allow-
ing the top of the coal oil tank to re-
main open and allowing a great deal of
the oil to evaporate. e spoke of other
matters such as taps not tightly closed.
breaking of package and bottled goods
and several other things which in them-
selves may not amount to a ereat deal.
but  which when combined make the
profits smaller.

The large leaks in business immedi-
ately attract attention but the smaller
ones may 2o on for a long time before
they are detected and remedied,

Getting Rid of ‘‘Dying’’ Stock.

Collingwood, Ont., Jan. 5.—Prentice &
Spraule, grocers of this town, make it
a point to take stock onee a vear.  In
doing this they omit anything they con
sider to be dead stock, which does noi.
however, amount to a creat deal since
they strive to keep evérything of this
nature cleared away. If they find any
line sticking that is all right they devise
some plan to bring it to the front and
push the sale of it even if the price has
to be reduced.

New Store With Modern Features.

Norwood, Ont., Jan. 5.—The interior
of the new fireproof grocery establish

Coal Oil Tank — A New Store Containing

ment of J. L. Squire which was under
construction for some timme has been
completed. It is 115 feet by 28 feet
dimensions,

The front entrance is rvather of an im
posing character. The larze plate glass
windows with their refleeting  prisms
ad mirrors together with the white tile
flooring afford excellent advantages tor
the \li\]b[:l)ilx:' of coods. The interior of
the store is finished with metallie eeil
ing, hardwood floors and varnished
woodwork.
been provided for the meats

A speecial department has
and dairy
produce. its counters and surroundi

walls being covered with white marble

and tile. A rest room and demounstra
tion 1[(']'2[1'“11\‘“[ have also been |uu\1\1
ed for. The most moder) Al}-}lli.l!.\w-\
have been installed, inceluding a lavee
refrigerator, meat slicers, computit

seales and eash register. The hot water
svsteni is used for heating, the radiators
are  fitted under  an extension  in the
counters.  There is also o upeatly co

structed ofiice with vault adjoiniue. The
cellar and store honse are of cement and
are conveniently arvanged for the stock

1 ol :Ulul\

Mr. Squire’s former establishment was
barned during a big fire which swept a
block on the west side of the main street

last May

The above window was one of those
dressed by R Kirk, of
Kirk Bros., Bracebridge,
who have had some very handso
displaye in the past. It represents/a

la\tg'c basket laden with fruits and trim-
pled with holly and Christmas stockings.
Ont., /The handle of the basket is bowed with
a red material to represent ribbon. The
bottom of the window shows an abun-

dant display of seasonable goods neatly
arranged. This suggestion might come
in handy next December, so that it ought
to be given a place on each dealer’s
window dressing file,

Drigamniroam s




Pathfinders of Commerce at a Banquet

F{‘ienf‘lships Formed at Alton, Erin and Oakville Renewed Once Again—Con-
stltthon_Drawn Up—Some Splendid Post-Prandial Speeches on Loyalty, Labor,
Reciprocity and Other Great Problems—Wit and Wisdom Abound.

Toronto, Jan. 5.—Wherever two o1
three drummers arc gathered together
there will ye find fun also. On the last
night of the old year but one, the
Drummers’ Snack Club assembled its
worthy members at the Walker House,
and at a profitable and pleasing enter
tainment and banguet, easily upheld the
standard of all its past social achieve
ments. It can be truly said that there
was fun and profit ; for amongst the
merry group of knights of the grip there
were displayed the humor, the wit and
the calculative mipnd so common to
these—well let us say ‘“‘pathfinders’” of
modern commercialism, to steal the
happy expression of one of their num
ber.

Everything from reciprocity, and de
velopment of natural resources down to
the more frivolous remarks about the
defence of the boarding house and its
association to patriotism, was <expa
tiated upon by the group of cross
country trade runners agnd optimfists.

Then there were songs and storiettes
irom some of Toronto's most talented
male artists, whose musical abilities
bhave been vocally developed and who
also must have taken .~ tuipm or two on
the vaudeville stage.

Throw Precedent to the Wings.

Prior to the banquet and subsequent
performance, 3 meeting of the club was
held in an upper room, where the chief
business transacted was the formation
of a constitution for the body which
has hitherto been governed by prece-
dent only. During this meeting, the
sad news arrived of the death of C. C.
Weese, of Lindsay, a member of the club
always conspicuous at the annual sum
mer outings and a warm f{riend of
everyone. A wreath was sent as an
expression of the kind regards felt to
wards his memory.

President John Wildiong was master
of eceremonies—that meant somne ardu-
ous duties, but these nevertheless were
expeditiously performed. During the
course of the banquet itself, little hap
pened to be recorded here, for obvious

reasons.
Was Out Rather Late.

Aside from an oeccasional trip to
answer a telephone call on the part of
Walter Madill, alleged to be from his
wife who was expecting him home,—fo:
it was after seven o’clock—and a few
score of stories picked up by Sol Wal
ters on his travels and related by him,
nothing of any account occurred.

The customary honor having beep
done to the King, Michael Malone, one
of the main orators of the e¢lub pro-
posed the toast to ‘“Canada’ in his
usual facile manner. He spoke of the
vastness of Canady from ocean to ocean
at the same time indicating by gestures
that he was discoursing on or giving
an object lesson about the art of
swimming. Next he painted 5 beautiful
mifid picture of the coming of Canada’s
pioneer band, of how they beat back
the forests—evidences of which are yet
to be seen from the stumps—and with

Staff Correspondence.

iron wills and muscles cultivated the
virgin soil.

“Are we going to be worthy of our
predécessors ?"° he inquired amid tum-
ultuous applause.

Then came Jack Charles to respond.
His sunny face was compared by sev-
eral to that of the happy-looking naste-
board individual in the refreshment
stands used to advertise coca-cola. He
had only the time he intimated to touch
upon the fringes of all he knew about
("apada. The subject was too big to
consider fully in the space of a few
minutes and these were cut eruelly
shoit by a motion of Sol Walters which

Jack Charles as a ‘*Pathfinder.”” The
Gun is for Providing Venison and
Turkey as he is Opposed to
Militarism.

in efiect meant that the hot-air be ex-
cluded. Jt was John W. Charles who
associated the term ‘‘pathfinders’’ with
ommercial travelers and as an illus-
tration he told of a certain brand of
soap having been planted at Khartoum,
Africa, just after the battle. (Little
doubt that it was needed, perhaps more
than anything else). The speaker was
opposed to militarism, reciprocity with
the United States, but in favor of it
with Britain. Then after an oratorial
triumph about Canads as the last great
“melting-pot”” of the world; about
hroad fields and freshly turpned soil,
ete., he sought 3 more solid founda-
thon
A Father Proud of His Sons.

George Smye, Hamilton, stood spon-
sor for the toast to our ‘‘Manufactur-
ing and Commercial Interests,”” and
William Algie, Alton, Ont., the father
of the Snack Club, replied. His ad-
dress would have done justice to a royal
occasion without any exaggeration. He

30

modestly compared his ability to talk
about the subject, to the small boy who
tried to lift the prize pumpkin at the
fall fair and found it was too much
for him. He appreciated the reception
accorded to him and he added, “‘I ap-
preciate it all the more because I know
that every - one of you mean it.”’

The knowledge of having to reply to
this toast had been a little surprise to
him when he came into Toronto. So
he had gone off to a corner by himself
and ‘‘staked out a few ideas ; a .few
pegs on the claim as it were.”” He told
a story about the Sunday school boy
who, when the long-winded superinten-
dent after an hour’s address asked,
“What now shall 1 talk about?”’ answ-
ered, “‘about five minutes,”” and hoped
history would not repeat itself.

In a philosophic mood he referred to
the satisfaction he had had in life.
When he comes face to face with the
grim reaper, he will say to him : “Your
welcome to the rind of the lemon, I've
got all the juice.”” He didn't know or
care much about the future, but he has
cinched the past.

“Commerce, agriculture, mining, lum-
bering, etc., all make an independent
country ; the prosperity of the one re-
flects the prosperity of all. Some sav
we have to live on one another, but if
that is so, then cannibalism is the
ideal state of life.”

Homes Make Patriots.

“Few of us would caire to shoulder
our rifles in defence of a boarding
house,”” remarked Mr. Algie, after say-
ing that homes madec patriots.

He considered that the great product
of any ‘country is its people. ‘‘One
time there was a Highland Scotchman
of powerful physique, who had raised 3
family of seven strong and sturdy sons.
An eighth arrived, but it was of g2
puny type and mnot likely to produce
any great physical strength in its blife
on earth. However, at the age of 18
months it died. The big Scot was be-
ing tendered the sympathy of a neigh-
hor and while he felt keenly the loss of
his child he asked with an eye looking
into the future: ‘After all would he
have made 5 people?’ And that is the
great question that should concern each
of us today,” added Mr. Algie.

Glengarry was the scene of another
of his stories. Down in Glengarry manv
of the farms are rather rocky. One day
a Yankee was driving along the road
close by where a husky Scot was
ploughnz. The former stopped his
horse and after looking over the stomy
farm, inquired in a none too respectful
tone, what was raised here.

The Scot said nothing, but stooped
down and, lifting a 500 lb. stone . and
placing it on top of a five foot fence,
replied, ‘“Men, be God.” J

Mr. Algie was with the manufacturers
who recently trecked across the conti-
nent to sec the great west. He told
of the vastness of that country which
such a short time ago was known as
the wild and woolly west. ‘‘But there
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ain’t no wild and woolly west now,”” he
replied, “‘its Canada from coast t,
coast.”’ v
After ventilating his opinion on reci®

prodity, local option and labor he came
hack to the good fellowship existing in
the Drummers’ Snack and the impor-
tance of drinking life to the lees, for,
,\aid he :

Every sob and every sigh

Is a nail in one's coffin, no doubt;

Every grin so hearty

Always drags cne out.

Prowess of the Colonel.

Madill eriticized the pro-
gramme promoters for not allowing
him six months to prepare a speech
about ‘““Our Club.” Col. Stoneman re-
sponded by ecutting the intioduction
short in order to give 3 medley recita-
tion of a unique character. It included
perfeetly blending seetions from, . “On
linden when the sun was low:”
“Charge of the Light Brigade,” ‘“Ham-
let,”” “T'm to be Queen o the May’’ :
‘““Any rags any bomnes’’ : ‘‘Lives there
a1 man with soul so dead,”’ ete.

Was Given Some Money.

Bay Hill, Hamilton, presented Robt.
Algie, secretary of the elub and a life
lone member, with an envelope contain-
ing $50. Mr. Algie replied feelingly and
after this sad oceurrence (for presenta-
tions are alwayvs of 3 melancholy char-

Walter

TRAVELERS’' ANNUAL MEETING.
Condition of Hotels and Old Age An-
nuity Discussed.

Toronto, Jan, 5.—Improved hotel ac-
commodation for the traveling public
was one of the principal questions con-
sidered at the 38th annual meeting of
the Commercial Travelers’ Association.
held in Toronto last week. It was intro-
duced by a motion by W. H. Scott and
Walter Moore, *‘that the members of
the Commercial Travelers’ Association
instruet our Board for 1911 to press up-
on the Ontario Government (1) the
tecessity that exists, in the interests of
the traveling public for the inspeetion
and regulation of all hotels in muniei-
palities adopting local option by-laws:
(2) the government’s respousibility to
the traveling public in permitting muni-

cipalities to pass local option by-laws

without at the same time making provis-
ion for hotels to be under publie inspec-
tion and control: (3) the duty of the
government to assume control of all
hotels, catering to supply the public

with meals and board, or to enact that
all municipalities passing local option
by-laws shall assume the responsibility
and control of all houses for the accom-
modation of the publie.”’

Or...l

e

Sol. ‘Walters” Resolution to Exelude the Hoi-air was Enthusiastically Reeceived.

acter), Chas. Silver proposed ‘‘Our
Guests.”” Harry Bennett responded with
two songs ; Jno. Gibson, past president
of the C.T.A., with 5 speech and Supt.
Ivens, of the C. T., M. B. S., with an
imitation of ~ common house fly.

Pop Somerville proposed the health of
“The Press’”” and Wm. Meen and C. A.
2. Colwell handled ““The Ladies.”

During the evening a musical pro-
gramme of a high order was riven by
Wilfrid Morrison, the boy soprano ; Will
J. White, Donald McGregor, and Har-
vey Lloyd.

E. Jules Brazil was accompanist in-
stead of KErnest Bowles, the official
pianist, who recently sustained an in-
jury of a broken arm. Mr. Brazil con-
cluded the programme with a clever
musical recitation in which he compared
Iife to a Game of Cards. The merry
:ompany then disbanded to meet again
at Oakville in July, 1911,

The question of annuities for old mem-
bers was also given a oreat deal of con-
sideration, and will be giyen further con-
sideration by the Board of Directors
during 1911.

t The cfficers for 1911 arve:

President—Robert Gemmell; 1st Viee.
Pres.—S. M. Sterling; 2nd Viee-Pres.
Jas. (i. Cane (aeclamation); Treas -
K. Fielding: Board of Directors for Tor-
onto—F. J. Zammers, Geo. W. Moore,
John Everett, W. H. Scott, C. J. Tut-

hill. Alex. Cook, J. W, Charles, D. H.
MacKay, Jos. Pease.

Hamilton ‘Board—Arthur F. Hatch, E.
O. Zimmerman, Chas. C. Smye, H. J.
Wright, Geo. M. MeGregor.

Berlin Board—W. J. Moody, F. G.
Doering.
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Montreal Board- \Wm. Williamson.
Jas. Sargant is permanent secretary.

MERCHANT OR MONEY LENDER.
By A. H. Harvey.

When a manufacturer sells a merchant
or another manufacturer a bill of goods
on 60 days’ time he is virtually loaning
his customer the price of those goods for
that time. The customer takes the mer-
chandise loan for granted, and is very
apt to seek, by delays and excuses, to
extend the original 60 days without in-
terest a much longer time. In discussing
this question recently an exchange point
ed out that if the buyer were to go to
his bank and borrow the money neces-
sary to pay for the goods on the same
60 days’ time he would not only have to
pay the legal rate of interest but a
premium besides, and if he did not meet
the obligation on its maturity would
have to satisfy the bank that the ac-
count was good and collectible, and of
course pay interest for the extended
time.

Does the salesman rvealize when he 1.
closing a sale with a customer that he
is virtnally lending that customer a sum
of money equal to the value of the zoods
for the perviod that shall elapse before
payment is made? And does the buyer
vealize that in asking for credit, be it
for only ten days, he is asking the seller
the favor of a cash loan? Unfortunate
Iy the salesman is rarely as careful t»
sccure himself on his merchandise loaa
as the bank would be in making a money
loan.  And unfortunately the buyer.
irom his superior height, sometimes fails
{o realize that when he ‘‘favors’’ the
seller with an order he is asking a favor
in return.

A realization of this aetual relation-
ship between buyer and seller would
lead to greater self respect and firmness
on the part of the seller, and, what is
more important, fewer losses; while there
is many a buyer whose attitude toward
the seller would be vastly improved by
a recognition of this homely truth, and
who would steer his course clear of many
a dangerous financial rock thereby. The
seller is a partner with the buyer to the
extent of his sale during the period
elapsing until payment is made, and as
such has a right to know the financial
condition of the creditor. This sense of
partnership is rarely recognized by eithes
party to the sale.

A company recently organized and in
corporated in California  proposes to
popularize raisins by a slot machine
which is to be put up not. only in all
places where throngs gather iu that
country, but iu similar spots abroad.
The company owns the slot machine de-
vice for selling raisins in 5-cent pack-
ages automatically.
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RESOLVED!
It anr 1N New Y cat resolu
< v S be st v ad
164 NoO ¢ yores 1 > mad a
F.as J \ Thanksziving at
I OO ! ire Just as
8 S Yoo o of
\ ' P 1NV i1 s ‘.
) oy kep
Nt 1 resolu Qe ¢s W

) [ > { possessor  niied o earry
s ool e ns iron time 1o
1é Good resoln s should therefore
TORRT frequently
N\ & -d Imake any mis ake 1n re
solving to operate a cleaner store dur
r 9 1910 These are
avs of mierobes and bacteria; doetors
Say d nmais, piaces 4 d artieles are
1 of 1 n and animais, piaces and
slialec at we never suspected could
WS considerate.

I'he people are being told that cats are

mone the most dangerous ecarriers of
11s€ase zerins A fliecs are poisonons:
a aecan I ‘ S Posiive \ nﬁn
i Vi | ( - tions and th:
fres (AL wholesome food is abso
ey COsSsAry ) ongevily I'he
peopic e Ve a this, whether or not 1t
s tr ind are watehfa Therefore
) s every deeaier ) m}\ Lo the
Cid o S re during 1he _\‘.IJ\
v COme
\l ! ! st 1 ) Hal hened
cals w Y P aced o the ““black-
S <o fa < vour store i1s coneerned
every ng tending to give ai
mclean effeet to the store will be elin
ated Water is cheap and so are

cleansing powders and brushes—particu

larly at wholesale prices—and therefore

it 1s a ecomparalively easy matter to
eliminate the dirt. If you make this
resolution be resolute in ecarrying it to a
successful finish.

PERSONAL ELEMENT IN BUSINESS

“How 1s vour wife’s rheamatism, M

or “*Is vour scn making good
pregress at colleze, Mrs. Smih?’’ Sueh
s the variety of question wileh greets

customers of a eceriain Edmonton mer-

chant when they ecall. He keeps a card
index on  whieh are noted something
personal  rezarding  everybedy o his
books

This same personal element applied i
one of its many phases, will do mueh for

v husiness.

One can never tell when sueh an n
ferest disp'ayed in someone will take
hold and bear rieh returns in patronage

d eood-wil

BUSINESS MEN CHOSEN.

I'ie munieipal eleetions in Ontario

s year demonstrated that the electors

f munieipalities are gradually becom

o aware of the faet that business mer
are the best of me to eonduet civie
fairs and serve the interesis of the
peopi

Among the many business men elected

Monday. the grocery trade ean elaim
a eood share.

The Mayor of Bracebridge, is Petel
Hutehinson, a groeer; Thos Haller, gen
eral merehant, is the eivie leader in
Bothwell; Ald. Forth, groeer. was re
cleeted to the Hamilton ecouneil; A.
Coulbeek, groecer, is a sehool trustee in
Brantford; in Guelph, G. J. Thorp,
produce merchant was eleeted mayor,
and W. D. Bothwell, Barrie, is on the
couneil

These are but a few of the many gro-
cers and general merchants eleeted, but
it is safe to say that the majority of the

civie representatives in Ontario are men

ed in business and many in the re-
tail business. This is getting away fron
the old idea that only professional me
with eollegze training eould direet muni
cipal affairs. Apparently it’s the man
with the business head who is now given
Lhe pre ference

ADVERTISE IN QUIET TIMES.
Always during the holiday trade, re-

alers give more attention to news

paper advertising than at other times.
There are those who believe that they
have seeured everything there 1s to get
by running an advertisement onee or
twice prior to Christmas. They do not
hesitate to declare that even then they
wot good results; they are grateful to
the publisher of the newspaper for this
but they think the usefulness of print-

L S S

er’s ink has passed until another holiday
rolls around.

““No use advertising in January,’’ is
a frequent remark; ‘‘business is too
quiet then.”’

This is quite a mistake; the proper
time to advertise is the time when busi-
ness is slaeck so that the publie will pur-
chase more than they did the corres-
ponding month of the previons year.
That denotes progress and this never
comes to a man who makes no efforts.
That business should/he inereased only
at holiday times is ah idea unworthy of
the poorest merchant. If advertising is
a recognized form of inereasing business,
then the advertising should be a perman-
ent plank in the platform and not peri-
odieal

DUTIES OF THE CLERK.

The elerk owes it to his employer and to
himself 'to endeavor by every means in
his power to improve his knowledge of
the trade in which he is engaged. It is

ot sufficient to know the stoek in the
store, The elerk who is going to make a
suceess of his work is the one who studies

business from every standpoint, who
is anxious to assimilate new ideas. who
considers methods of salesmanship and
endeavors to find ways of reading and
satisfying his eustomers. He should not
make it his sole ambition to sell goods,
but should strive to satisfy the eustomers
as well so that the trade of that particu-

i person will be placed with ‘the same
store in future. To be of real value to
his employer, a elerk must know some-
thing of the art of effective display, so
that the store will be kept bright and
pleasing to eustomers. In fact, there is
no branch of the trade that the salesman
should not keep in touch with, in his
efforts to improve his own insight into
profitable and progressive business meth-
HI].\,

This can be done by observation and
by reading. ‘“When T was a elerk my
employer kept telling me that I should
never fail to read the trade papers care-
fully and digest mentally everything that
they said,”” remarked a Berlin merchant
the other day. “‘I was brought up on
The Canadian Groeer, so to speak, and to
what T saw there, T attribute a great

deal of the suecess that has come to me
sinee I started out in business for my-
self. I still wateh it elosely.”’

Undoubtedly a great deal of useful in-
formation can be obtained by paying
¢lose attention to the ideas of other men
as refleeted in the trade journal. The
clerk who is anxious to make something
of himself should not negleet this ready
source of information relating to all
branches of the business in which he has
c:ngaged.
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A LOOK INTO TRADE CONDITIONS IN 1911

Easier Prices for Hog Products, Butter and Cheese
are Anticipated---Sugar Market Not Likely to be
High for a Time at Least---World’s Flour and
Wheat Markets Expected to be Above Average of
1910---Tea WIill be Higher---A Good Year Predicted

Some wholesalers’ and manufacturers’
representatives are inelined to think
that a number of food stuff prices have
heen unnaturally inflated during the
past year. This applies, they say. more
to the United States than to Canada and
they believe that during 1911 there will
he a deeline of many prices in the coun-
iry to the south.

The markets there have certainly heen
high with scu.rwly an exception. This
was eaused principally by the shortage
in the produetion of many goods which
had the effeet of inereasing the cost of
these goods to the wholesaler and re-
tailer and therefore the cost of living
Sympathising with this state-of affairs,
and partly due to inereased demand,
prices of other goods have gone up.

There are those who eclaim, for in
stance, that coffee has been advaneing
too vapidly for they believe there is
plenty of it in South. America, but that
there are market manipulators on the
scene. No direet evidence of this, how-
cver, has yet been produced. Tea is
likely to be higher than it has been for
some time, all of which has been previ-
aisly explained in these columns.

During the near future there is also
cvery indieation of a lower market in
sugar. The visible supply of raws in-
dicates an inerease of more than 382.000

ms above that of last year.

W¢é¢ may expeet too, that during 1911
ho average price of hogs and hog
produets will be lower than in 1910.
Ilis will be due to a larger produeiion

lowing the high prices of the pusi
car, and so far as Canada is concerned
i/l be a natural condition. But even

1911 there is no reason to anticipate
v over-production. Packers are of

opinion that supplies will be short
it that they will not be as short as

ing the past year and demand should

200d. The shortage of hogs during

past two or three years has been so

ai that it will take some time before
pply ean overtake demand sufficently

hring back prices to those ruling ten
ars ago.

‘onsidering the world’s butter aund

rse markets, there are those of the
inion that supply will be in excess of

the demand this year. One reason given
is that Australia has now entirely re
covered from the effects of the 1909
drought and that she will have a cou-
siderable quantity of butter to export
this year. New Zealand will likely be
able to export more. The United States
and Canada are shipping less and less
butter to Great Britain every year but
Denmark, Germany, Swedenud Russia
are expeeted to exceed
ures.

year’s fie

With regard to cheese there is no like-
lihood of mueh cheaper prices although
it is the opinion of Old Country produce
men that the consumptive demand is ap-
parently decreasing. Should the produc-
tion increase to any great extent, it is
quite probable that we shall see slightly
reduced prices

So far as wheat and flour are eon
cerned, British importers who have
studied the situation think that the
world’s prices will rule higher than in
1910, This is based upon the rapid in
erease in population in wheat-consum
ing countries and the erowing demand
per eapita. OFf course the weather has
fo be always reckoned with as well as
the wrelative produetion of competing
foodstuffs. such as rye, potatoes, maize,
rice, ete.

But on the whole, there are evidences
of easier markets on many lines during
1911: nevertheless since so many things
may intervene bhefore the next harvests
have been reaped we may perchance be
met with different results. Every mem-
ber of the trade should now begin to
study markets and follow them eclosely
througant the v This may be the

- means of staving . f losses which al-
wavs follow the acis of the business man
who rushes blindly into his purchasino
without reflecting upon the aetual con
ditions of things.

The past year was a most prosperous
one. The laboring eclasses were well
supplied with work and money and 1911
is entered with bright prospeets. The
bhest merchants the country over report
a good vear and a grand finish during
the holiday time. Colleetions have heen
@ood and money free: and with bounti-
ful harvests—upon which all our pors-
perity largely depends—and progressive
methods, we ecan only look forward to
the best commercial year in Canadian
history.
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STOCK-TAKING METHODS.
Stogk-taking time is now at hand and
merchants would do well to give the mat

ter eluse consideration. The taking

o ot
stoek is an operation which must be car
ried out ‘thoroughly if the merchant de

11
finaneially at the end of the year. Only
by a careful listing of the stock is it

sives to find exactly where he st

possible to aceurately gauge the amoun

of business done. the relative activity of

different lines and the possibilities ot
cach department. Stock-taking is the
barometer of business: it indicates when
all 1s plain sailing and gives warning

when storms are ahead.

Sowe merchauts do things on a hap
hazard scale. The natural result is that
lill"\' do not et muech good out of 1t
They are not able at the end to

Tk Serct
i just

te
what business was done during the yvear,

nor are they thoroughly aequaint
the stoek that is left in the store. Fur-
ther, the lack of system i stoek-takn

entails some loss of trade. [t is ouly

by adherence to a fixed plan, which
makes allowance for attention to eustom
ers during the day, that trade is con
ducted throughowt without auy *uundue
llili«il‘:ll.l'l‘\,

KEPT TRADE AT HOME.

The story is related of how.tie mer
chants in a fair-sized village quicily
stamped out a great deal of the mai
ordering habit among their customers
From day te day they observed lavze

shipments of freight and express comi

into the village from the biz catalog:

houses for distribation among the peaple

whom they were supposed to serve.
Eventually they became

after a consultation decided to talk th

alarmed and

matter over quietly with their respeetive
customers to persuade them that they
could give just as good values as the
mail order houses

This had a splendid effect and resulted
i a great deal of the business formu
sent out, being kept at home. Perso
ality gained a victory, and ii this phase
of a dealer’s selling power were mor
developed, it would mean more business

TO MERCHANTS AND CLERKS.

The Canadian Grocer invites its
readers to write this paper about
any merchandising topic. Such
communications are acceptable  at
all times, whether they consist of
opinions on trade problems or whe
ther questions are asked Good
photographs of wood windows
dressed by retail merchants or their
clerks, and which ave their own
ideas, are solicited at all times, as
well as zood photographs of
bright, well-arranged store inter
jors. Photographs should be such
that when reproduced, they show
up well the details of a window or
interior display.
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Promoters Defend the Library Contests

Representative of Association Handling Coupons Claims They
are Lega]l and Cites His Authority—He Tells How the Pro-

WOpermd and Maintains It is a Good Thing for

Towns in Which it is Established—Lasts for 5 Months.

In a recent issue of The Groeer an
article appeared relating to the Library
\v;!;!,'_' Contests in various towns and

ities in Ontario. These contests are
carried on by the National Library Asso-
ciation, with headquarters at Toronto,
and Edward Gledhill, one of those inter-
in the ecompany states that the
contest is a legitimate one and that it
does not come under the Trading Stamp
Act. In justice to the National Library
Association and to Mr. Gledhill, herewith

ested

are given his reasons for terming the
conutest a I"j_'nl one.
‘In the Dominion Statutes of 1906,

chapter 146 Re vised Statutes of Canada

the Trading Stamp Aect is given as fol-
lows:?’?
Trading Stamps include, besides trad
o stamps commonly so-ealled, any form
of cash receipt, reeeipt, coupon, premium
ticket or other deviece, designed or in-

tended to be given to the purchaser of

soods by the vendor thereof or his em
ploye or agent, and to represent a dis
count on the price of such goods or a
premiam to the purchaser thereof, which

¢ redeemable either,
1) by any persop other than the ven
dor, or the person from whom he

purehased the goods, or
(2) by the vendor or the person from

whom he purchased the goods, or
the manufacturer of the goods, 1n
cash or goods not his property, o
property, o1
elsewhere than
uch goods are

not his exelusive

by the vender
the premises where s
purchased;
or whiech does not show upon 1is
face the place of its delivery and
the merchantable value thereof, or
is not redeemable at any time.
An offer printed or marked by the
manufacturer upon any wrapper.
box or receptacle, in whieh goods
are sold, of a premium or reward
for the return of sueh wrapper,
box or receptacle is not a trading
<tamp within the meaning of this
part

Received Legal Advice.
‘In ouy
represent a

coupons do not
price of

contest the
diseount on the
they a premium to
the purchaser thercof, We have
this and no less than 12

voods, neither are

secured
legal adviee on

magistrates and erown attorneys have
told me that we were within the law
Here is a letter from our solicitors in
Toronto whieh shows you that in their

opinion our contest is perfeetly legal.
‘8¢ far as our profits are Lumum-i
we supply a library of from 125 to 175

books —never less than 125—and these
are books of standard writers. We also
supply seetional bookeases with from

4 to 10 sections—never less than 4—of

good quality. These are all purchased
from a furniture dealer in each town or
city where we are holding a contest. In
addition to this we provide the coupons,
pay for apn advertisement for 5 months
in a paper in each centre, and pay our
salesmen.

‘Alrcady we are
St.. Catharines,.

working in Welland,
Oshawa,. Newmarket,

Barrie, Uxbhridge, Orillia, Midland, Oak-
ville, North Bay, Guelph, Berlin, Hes-
peler, Collingwood and St. Marys, and

so far we have not had a single merchant
who says he has been taken in. Besides
this we maintain that this contest brings
people iuto these towns to do their ~hnp-
ping where otherwise they would send
to mail order houses. In one place there
rural school on the list, and the
people from the country in that seetion

Is a

are buying altogether in their home
town so that they ean cast their votes
for it.’

Some merchants  complain  that the

contest is unfair to those who are not
given an opportunity to handle coupons.
but Mr. Gledhill says that in a business
proposition of this kind everybody ean-
not he considered. e also states that
merchants first called upon frequently
rejeet the seheme, and afterwards when
they see it working, commence to kiek.
Operation of the Contest.

The contest is worked like this: One
merchant in each line of trade is selected
i each town to handle eoupons. From
10 to 25 are admitted, according to the
size of the town, and each pays the sum
of $25 or $30 for the coupons and the
right to handle them. These coupons are
marked in favor of some publie or char-

itable institution or organization, such

as firemen’s association, a particular
church, Y.M.C.A., Orangemen, Oddfel-
lows, ete., and are placed in a ballot
box, usually in some drug store. The
ballots are counted by a committee of
the merchants every little while and the
results published. One vote given for
each 10 cent purchase is the usual rule,
but in one or two places 10 votes are
given for every 10 cent purchase.

““The Ontario Trading Stamp Act of
1901 which you quoted does not apply
in this case,”’ said Mr. Gledhill; “‘it is
overruled by the Dominion law of 1906
which applies to every province.”’

Do Expenses Increase?

He further contended that if a mer-
chant did $50 extra business on aceount
of the contest he was making that clear
as he would have no extra expenses.

This is questionable for when a dealer
inereases his sales by any system he has
to purchase extra goods, and therefore
keep heavier stock; his insurance will
be higher; his risk greater; his delivery
expenses greater; there will be inereased
wear and tear on store equipment, and
probably the purchase of further equip-
ment will be necessary to handle the in-
creased business. More business means
inereased service in store help; book-
keeping expenses will be greater; there
will be more and larger outstanding ac-
counts and the xdlall(. of elerks and
assistants usually inerease in proportion
to the number of ecustomers they have
to handle, and the goods they sell.
Again, if the store help is not inereased
{o meet new business, the clerks have not
the time to sell goods not actually asked
for-—they will not he able to use their
salesmanship ability to dispose of extra
coods—and on this salesmanship actual-
ly depends the suceess or otherwise of
any merchant.

While extra business means exira
profit if handled properly, yet it also
means extra expense if there are to be
seeured any permanent benefits.

Read the article on the opposite page
and judge for yourselves.

Items Done in Brief for Busy Dealers

Advance of Association Work in British Columbia — A New
Strawberry Type Discovered—Bread From a S8lot Machine—
Canned Eggs Seized by Authorities.

Recently IF. W. Welsh, president, Jas.
Foran director, agnd R. P. Dinning, sec
retary of the Retail Merchants’ Associa
tion of British Coluinbia, visited sev-
eral cities in that provinece and suc-
ceeded in forming branches of that as
sociation in Nelson and Cranbrook, and
also interesting other places and paving
the way for future olganu/allon

A strawberry of a new type, the
Patagonia, has been produced. It ripens
first and continues to bear the longest.
The berries are large, sometimes weigh-
ing an ounce and have a handsome pale
flesh, with 5 very small seed

Nine tons of canned eggs were recent
ly seized in Jersey City by United
This is one of

States Food Inspectors.
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the laigest seizures yet made in the
crusade against rotten liquid eggs.

A new idea in grocery retailing will
be tried in Philadelphia, by an organi-
zation, primarily of philanthropic in
tent. Ome of the promoters explains the
project as follows: “‘Our stores will
consist of a small room with a lot of
slots in the wall. If » customer wants
10 cents worth of bread, all he has to
do, is to drop a dime in the slot and

he gets it. You cannot haggle over the
price with the slot machine, nor
do vyou lose time by being waited

on.”” It is unlikely, of course, that
this will interest anybody. but the
very poor classes, as the person
ality of the dealer is an absolute neces-
sity these days.
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Opposition to Merchants in the Contest

Collingwood Has Counter Attraction — Druggist There Buys
the. Votes and Sells Them Again at Half Price — Turns his
Store into a Vote Exchange—The Announcement He Placed in

Newspaper.

Collingwood, Ont., Jan. 5.—There is a
Library Voting Contest on here and
there is also some opposition to it. This
opposition comes frorg a druggist, Dr.
Connolly, and the nature of it will be
seen from the folowing advertisement he
has been using in a Collingwood paper,
run in double column space:

WE BUY VOTES

At Dr. Connolly’s Drug Stor
That is, Votes in the
Library Voting Contest
We are Paying
25 cents Per 100 Votes

Also Giving Votes
with all your purehases in drugs, station-
ery, cigars, tobaccos, pipes, post eards,
Christmas Novelties and Fancy Goods,
Booklets, Chocolates—in faet anything
sold at Dr. Connolly’s Drug Store.

One Vote Given With Every He Puar
chase.

This is just double the number of
voies you get from any other store.

In fact, Dr. Connolly’s Drug Siore
will be a regular

Vote Exchange.

We will buy votes, sell votes, or give
votes away with your purchases. That
is, we buy votes at 25 cents per hundred.
we give voles with all purchases or the
money if you prefer it—one vote with
every 5 eent purchase—then we may
have some votes to sell.

The Original Scheme.

““When you think it over, does it not
seem to be a very questionable procced
ing for any honest business man to be
engaged in, as well as being at least
very much like a lottery. (Of course,
we do not intend to prosecute any one
for being participants in a lottery-—we
might have to prosecute a lot of people.)

““This is the way the scheme was
worked. A stranger, who was a good
talker, dropped into Collingwood and
told some of our business men a little
story. (By the way, if you are looking
for a gullible man—go to the merchant.
He swallows evervthing and thinks he
is advertising.) This stranger went to
some of our—merchants (we will call
them merchants) and what he told each
one was in effeet this:-

““You, Mr. Merchant, have  a pyumber
of stores in opposition to you. These

men, your opposition, have built up their -

husinesses by the ordinary straichi
honest methods of business, such as
keeping their stores attractive, keeping
the best goods, using their eustomers
well upon all occasions, ete., but now,
Mr. Merchant, if you just come into
my Library Voting Scheme you will get

a lot of your opposition’s customers o
perhaps all of them, to ecome and buy
your goods, and then if these customers
start’ coming to your store perhaps they
will keep on coming.”’

““The stranger then colleeied $30 from
these merchants (?) and went on his
way.

“*Just think of it! e collected $30
ecach from 22 of our business men, or
660 in all. Iis total expenses are well
under $200—the advertising and print-
e he did costing him less than $100
and the vest of his expenses while heve
being much less than $100. For his few
days’ talking this stranzer went out of
town with approximaiely $300 of Col
lingwood money.

*And the indetiniteness ot the scheme

the tickets had no exaet value. It
was just a matter of who 2ot a certain
number to win a bookease.  Any number
hetween 10,000 qand 500,000 micht be the
proper nuumber, It these  mervehants

were at all anxious to give the Hospital
or any other institution a bookease, why
didu’t they put in about $1.25 each and
buy one? Then spend about $2 each on
advertising and the whole thing would
be done without sendine all this moeney
out of town. However, .

DR. CONNOLLY’S PROPOSITION
is not so indefinite, but is a aig
business transaction. We have eiven
these tickets a definite value outside of
their value in a lottery way—this value

to be as a discount tor eash whieh is the
only lezal way in which tickets of value
can be 2iven out.

“*Now, vyou smart Alecks of mer
chiants, come up to this proposition. The
value we have put upon these tickets has
fo be lived up to by evervbody. Fur-
thermore, accordine to our Canadian law
any customer ean demand the value of
his ticket at any time—he does not have
to wait until he gets $5. or $10 or any
other amount.

““It would be as well for vou mer
chants to remember also that therve is a
liability against each one of you for the
value of the amount of tickets outstand
ing with  your name on. If you are
thinking of selline out vour business,
this  liability against your business
should be remembered, or if you are

thinking of borrowine money from your
bank 1t should also be remembered.

“If you want Library Votine Tickets,
buy at Dr. Connolly’s Drug Store. A
ticket of 2 votes given with every 10¢
prurchase-—twice as mueh as any other
~tore is :i\ill'_".”

Having A Busy Time.

Dr. Connolly states that durine the
day after the first advertisement was
published, people besan to flock into his
store to sell him coupons which he zave
out again at halt’ the priee of the mer
chagits who are 1 the original eontest

The Formation of a Consumers’ Exchange

Comething Similar to Co-operative Movement Going on in
Montreal—Reasons Given by an Organizer as to Its Necessity
Curtails Long Credits He Says.

Montreal, Jan. 4.—A\ number of resi
dents of the Montreal Annex recently
pathered together and listened to a
scheme prepared by ; few business men
in their district, which guaranteed to
considerably reduce the high cost of liv
ing, and thereby save them about 15
p.¢. on their week’'s groceries.

’I‘Ill'_\ decided to form a co-uperative
society ecalled the Consumers’ Exchange
the working plans of which are :

James Maxwell, late of Feaser, Vizo
& Co., gopointed sceretary-treasurer, is
to look after the warchouse on 31
Laurie Avenue, sce that ovders arve pro
perly filled and do the buying.

The orders are taken every week from
members, and a deposit of $5, $7 o1
$10 in advance made. Goods arve pur
chased at wholesale prices and charged
up accordingly plus 5 p.c. for services.

In order teo cover working expenses
an entrance fee of two dollars is chare
ed each of the members, the number of
whom is limited to 150 at present, al
though it is expected that this member
ship will be comparatively larger later
on. ¥

Some retail grocers have herein cause
for resentment, and quite » number ex-
pressed themselves as against the Kx-
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change when sounded on the matter,
while others put  on 3 contented look
and quictly stated, ‘O ! they c¢an't do
my business any harm.”

The Organizers' Philosophy.

One of the chicf organizers when in
terviewed by The Grocer, made the fol
lowing interesting statements

“The average wage carner is facing
almost  constantly increasing  prices
without . corresponding increase in his
income, and he, in his instinet to  sw
vive, is endcavoring to rally pew forces
to his aid. The most obvious step of
course is to buy his goods c¢heaper, and
if he thinks that by combining with
his neighbor and buying in larger quan
tities he can make p savinz, who is to
blame him for makbing the attempt ?

“The question for grocers to ask
themselves is,  are  their methods  so
loose or ave their profits so large, that
a sufficient  saving can be made by a
combination of people to justify them
in supporting such 5 movement 7 Few
srocers ever save enough from their bus
iness to give the general public the i
pression that the profits are too large.
But, are they sufficiently watching the
leakage end 7

=
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“One of the elements of leakage, viz.,
high rents for desirable corner stores,
is to a large extent beyond their con
trol, because the landlord is able to
gauge their profits too exactly apd
seems bent on on caving them sufh
cient to live on « so that they ecan
earn more repnt for him Fortunate
therefore s the man who owns his own
store, and ecan free himself from the
ncubus of the landloid

Weakness Lies in Leakage.
But leakag: through the ecareless
ving of dead stock o1 perishable
Zo0ds I granting o nwise eredit

s entire own hands. and just
her I the Co
| 01 rengtl

If the oo w1 ! id =it dow
ind s for ‘ t fev cars, he
i n tha feral pottion

f the margin tl he has charged on
n this w I ny bhenefit to him
self and I pense the consume
who wishes to pay his own way

Ne ¢ ' Llame the consumer
or nf nting t ipport both  the
grocer gnd I | e n the commun

y nd if K | his own
way { on b ( ve failed

“i rvie '

We 1 that the established gre

cer who onducting | business on
ound economieyl lir need have no
fear of ny o operative movement In
Fngl: nd Furope and even on this
contin ¥ re the co-operative move
ment has become strong findwprivate
nterprise th its own individual busi
ness along side with success

13 prin-ipl f granting eredit to
a man not laboiring unde some misfor
tun¢ s wrong e ¢ a man has a
good positior with a fair salary at
tached s ffivient reason why every
tradesman in h cagerness jor patron
age should encourage him to run month
ly account and thus always live a
month ahead of h Wary or as very
often happens, two or three months
ahead

Afraid of Losing Custom.

“Wlhen such a man loses his position
or falls ill he has no reserve forece, and
he expects his tradespeople to whom he
has been paving his money to continue
to carry hin This they must to a
certain extent do n order to protect
what he already owe them, and in
order tl they may not get the name
of deserting their customers in time of
trouble

“When 3 tradesman  sells his goods
for ecash e ean afford 4 smaller mar
win of profit and when h roods leave
the shelf he has the money to replaee
then A can of tomato on the gro
cer's shelf worth a  eonsiderable
amount IOT than that same ean
empty in the dust Lin behind a eus
tomer’s house who mayv pay for it in
a mont P \ ceks” fime. or per
bhaps not at al In the meantime if
the grocer ha t «n h own shelf he
don not need to get more and the
wholesaler will not bhe pressing him to
nay the ean that would otherwise
have to replace it

‘Again the large departmental stores
are comnstantly selling different lines of
groeeries at almost the wholesale price
and sometimes even a little bhelow it
vet thev only get ., small proportion of

the business of
Largely
or touch i

ommunity Why ¢
personal element
the deal. It is

the
the
lacking in

because

commonly said that there is no semti-
men. in business, yet this same senti-
ment is the most valuable asset the
girocer can have.

“The good will of the customers will
always supply the deserving grocer with
sufficient trade, but the good-will can-
not be secured by encouraging a man’s
family to buy heedlessly throughout
the month, and then sending in an un
expectedly large bill at the end. Such
a matter always arouses bitter feelings,

and puts the customer in the right feel-
ing to embrace some other device which
may hold out 3 promise of relief

“The grocer who sells largely for
cash; makes his margins small, deals
fairly and courteously with his cus
tomers, and is willing to extend to his
customers credit for actual necessities
during times of adversity. He thereby

hecomes so strongly entrenched in the
good-will of the community that he need
of fear the competition of a neweomer,

THE CANADIAN GROCER

either competitive grocer or co-opera-
tive store.
Likes to Deal with Individual.

““A co-operative society must give its
members at least 10 p.e. advantage in
prices gver the ordinary grocer ip order
to attract and keep members, for the
sentiment of the average individual is
to deal with an individual rather than
with a society. And if the ordinary
grocer cannot live on that extra«10 p.c.
than he should not be in the grocery
business. It would be far better for
him to convert his store into a co-
operative one and get a position of
manager, leaving someone else to bear
the burden of success.”

From these statements it looks as if
this member believes that the co-oper-
ative movement tends to encourage cash
business and to point out to the grocer
that it is more advantageous to him
to curtail the giving of eredit as much
as possible.

New Year Thoughts for Dealer and Clerk

Some Practical Suggestions Thrown Out by a Practical Man—
Watching Store Expenses and Figuring Profits—Annoying Er-
rors That so Frequently Happen — Difficulties Met With in

Teaching Clerks—There Should Be

Every Day.
By Henry

This New Year resolution business
properly comes home to the grocer fully
as foreibly as 10 any other man. Let
us look into it during the few naturally
tend to follow January
Ist: but let inner survey be thor
oughly practieal. Thig little breathing
time can be made fruifful of great good
to ourselves if we but handle it right.

Ist. Do you inventory? If you do
not, then you should break your bad
habits to this extent, that you get busy
to take an acecount of your standing at
and diligently. This failure to
KNOW exaetly where you stand is one

slow il;lA\,\ that
our

onece,

of the potent forces of failure gener-
ally.

2nd. Do not permit yourself to be
lenient with yourself in your self-ac-
counting Get everything down to

““hrass tacks’’ in the proeess of figur-

ing up. Remember that dried fruit
shrinks  1n weight, so do not do too
mueh  ““estimating’’  bhut weigh care
fullv. Be econservative to g faunlt in
crediting  yourself with supplies on
hand Seale all things preferably to
just a little less than yon have rather
than to one jota more. FErrors made
through being too conservative will later
be revealed in better conditions than
you had expeeted-— which is gurely pref-
erable to the later disecovery that yon

have things in mueh poorer shape than
vou had thought

Charging Up Expenses.

Charge into Expense Aceount 6
per eent. on your capital, If you have
not  hitherto known what capital you
have been employing, compute it from
present inventory and charge 6 per cent.
thereon. Next year vou ean add a rea
sonable surplus—say 5 per cent. or may-
be 10 per cent. thereto, and charge 6

®%

Srd

Definite Progress Made

.]u]l“.\ull. ll

per cent. on that. Charge into expense,
also, a salary for yourself. Charge off
10 per cent. on your furniture and fix-
tures of all kinds, after carefully in-
ventorying them just as yon would sugar
and tea. Charge off 20 per cent. on de-
livery equipment of all kinds. Seale
your accounts outstanding to the last
limit of safety, keeping on hand only
the net amount just as you would retain
only what sugar was in the barrel and
would not count the sweepings near the
sugar counter; then scale what you have
left 10 per eent. for good measure. This
process, rigidly carried out, will truly
and honestly show you just where you
stand.

4th. On this basis, in the light of
what such an inventory will teach yon,
make plans for the coming year. If
you have made money, study results with
a view to finding weak spots so that
vou may he still more prosperous during
1911—not merely for the money such
improved prosperity will bring to yon
but also for the sake of being a hetter
merchant. ‘‘Seek ye first, ete.”’

Figure Profits on Sales.

Sih. Resolve that, beginning with the
reading of this artiele, you will figure
'll'll“l.\ on your SELLING PRICE—not
on your eost. If you are not sure you know
what T mean, write to me and T shall
tell you.

» L - L ~ . -

And here is a little preachment on
that  frietion-creating, time-destroying
haman fault, earelessness—which is the
art of ‘I forgot’’ and ‘T overlooked.”’

which seems to me wholesome for the
beginning of the year.

Troubles Were Bunched.

In a back number of the Saturday
Evening Post have found a gem of an
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editorial—so good, so practical, so
searchingly true, that T am tempted to
transeribe it entire. Here are the open-
ing paragraphs:

““The other morning, in one hour, a
man had the following experiences:

‘‘He received a letter about a rather
important business matter, but the let-
ter had been misdirected, and the delay
cost money.

““Two papers were delivered from a
near-by news-stand, but they were not
of the dates he had ordered.

‘‘His butler told him a Mr. Wilson
wished to see him, and as he did not
wish to see the only Mr. Wilson he re-
memebered knowing, he told the butler
to send Mr. Wilson away, but he after-
ward learned that by failing to see his
caller he had missed something greatly
to his advantage and that the name
given to his butler was not Wilson, but
Winston.

‘“He asked for boiled eggs for break-
fast and got an omelette.

‘A suit of clothes arrived and the
tailor had eut the trousers three inches
too short.

‘“‘He himself sent off a note and ad-
dressed it to the wrong number and the
wrong street.”’

As the item states, this man’s ex-
periences furnish simply a slightly ex-
aggerated picture of what happens all
around each of us every day.

Similar Worries in the Store.

I am given all kinds of trouble every
day by ecarelessness in the taking of
orders. DPeas, and cheese, and tea are
mixed up in telephone orders. An order
for 906 is entered 506—and the delivery
clerk leaves the goods at 506, even
though I tell him of the error before he
starts and notwithstanding the faet that
he has delivered goods at 906 for that
same customer before. A clerk of eight
vears’ experience has been with us two
weeks and asks me where he can find
the package bird seed; T show him, and
the next day he asks me the same ques-
tion. I have trouble with eclerks who
omit to date their orders. Customers
get their bills at the end of the month
and are -annoyed because they eannot
check their bills aceurately. We enter
cheese on orders and leave the price
blank so that the amount can*be filled in
after the cheese is eut—but the amount
is not filled in and next day when the
hookkeeper asks for the proper figure,
it-is a matter of memory; and it is safe
to say that the memory which did not
prompt the proper finishing of the order
at the time will not aid us to any very
accurate knowledge of that item to-day.

Two watchwords I give my new men

Accuracy and Speed. First: Do It
Right; and (et it Done! No hurry, no
amount of hustle, no seeming great ac-
omplishment in the way of doing up
rders or waiting on trade will ecount if
ihe work is not done aceurately. Better
o slow—especially at first, and be sure
ou are right about things. Then gather
asomentum as fast as you can and make
‘ings move. I work all my business on
ihat  theory and along those lines.

Nothing is finished until it is finished.
No order is eomplete nntil it is properhy
put up, checked and set out for delivery:
no delivery is complete until the goods
are accurately loaded, delivered to the
correct address, checked off at the cus
tomer’s table aud the door carefully
c¢losed behind the (l(‘li\’\'l'_\‘ clerk. And
yet, this must all be acecomplished with
speed, or time will be wasted: and.
without the proper nse of time, we shall
et behind with our business, accomplish
too little, gather too much expense and
fail.
Lessons are Slowly Learned.

Sometimes, after coine avainst an un
usually full assortment of mistakes of
various kinds, T feel that T would eladly
begin with each man perfectly ignorant
of his business and teach him the whole
thing from the rudiments of tving a
package, if only I could be sure that
ONE instruction would do  for each
point. For I find T have to say a thine
so many times: that each instruetion
has to be so often rvepeated: the sam
cautions have to be ¢iven every day
““be sure to load those potatoes: put a
coffee sack under that flour”” —the sam
fault indicated so many times over he
fore the lesson ‘‘sinks in.”” One man
has to do all the thinking for the entire
store all the time. One set of nerves
has to stand all the strain: one head
must do all the plauning: one think
tank must give all the directions.

I 2o back to my editorial for the rea
son why some may ect on and others,
with seemingly as <ood minds, fail.

“Why?'’ asks the writer: “‘Becans
the men who get on have the power of
giving attention while the other men
have not.”’

That ,is the key-note- no  mistake
about it. Read Hubbard’s Messave to
Garcia: see Russel TI. Conwell’s leeture
on ““T happened to Notice,”” and eall up
a f(‘\\‘ (wpm-i(‘nvos of your own :lIHH'_"
these lines,

Comparison of Two Clerks.

The elerk who asked me about the
bird seed worked alongside of another
whose experience was about as lone
The one who is still there has a wreteh
ed memory. Te cannot remember for
two hours any fransaction T have ever
been able to trace to him: but he knows
it and works hard to offset the conse
quences. When some frouble is pointed
out to him he acknowledees the crrvor
and sets himself to remedy it. T feel
certain that in a few months he will
have not a bad memory, but a good one
The bird-seed man argued every point
and tried to ““stand from under.”” He
asked where the egg noodles were kept
and T showed him. Tle got them and
put them with the order: bui the cus
tomer did not get them. As he was
checking up the order something on the
street attracted his aitention. gnd the
noodles were left on the counter.

I showed that clerk our stock of peas
and ecalled his attention to fthe faet thai
many of the labels looked alike and that
each pile had one can marked in plain
figures as a guide to all similar cans.
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A little later he wanted a can of the 15
cent erade and he broueht not merely a

I8 cent can, but tie 18 cent ean wii
was marked! Looked like the 15 cent
can, =0 he took 1t.  This man worked
hard, was always busy: but his work

counted tor little beeause <o mueh ha
to be done over acain and 1 had to 2ive

so much  of my  time to the task of
watehing what he did.

The I:n'llll_\ 10 e1ve attention. is
basis of memory. - Men who eive atie
tion toowhat passes aroiina them do not
say: - toreet. 2! What a blessine
would be it we could eliminate “*T tom
cot.”” likewise **1 thoucht.”” from o
busines=s! It is not so mueh That many

of us lack the power to suceeed.  What

we lack is the faculty to apply that

powel Our failure is due o lack of
seltdiseipline He who =“toreets™ s
walking in sand. while the one wl s
not **foreet’’ finishes his work as
zoes, rounds out all thé daily tasks.
forees surely and tirmly alicad, and has
the elorvious satistaection ol seelne clear
v every nmight the definite progress he
lias achieved durvine the day.

All of which applies alike to mas

angd man

Grocers Want Law
of Garnishment
on Per cent Plan

\tothe Iast v ]

czular meetime of the St
Paunl (Mini) Retail Groeers™ Nsso
tion, tu sceretary  reported il
country  merchants had writte aski
the city merchants to co-operate w
them o tryie to et a 10 per e
nishment  bill throueh the leoislatur
Their vepresentatives werve lined
they hioped the members of the et
ciatiog  would co-operate  to | S
matter along.

'Hul',- 1= also a new 1!\-11‘.1:!-‘ 81} ~t
bill, which will be presented before the
legislature, at the cominge <ession: a bil
to prevent frandulent advertising and a
bill 1o prevent the drawing of cheeks
when the maker of the cheek does 0l
have funds g the bank sufficient Py
the same. N motion that the associatio
cidorse these bills was made and ea
ried,

WANT EGG CASES STAMPED

Aecovding to-a veport trom Cleveland,
Ohio grocers will ask for legislation this
winter providing that every ease ol coos
in storage be stamped with the date on
which it is put’ in the warchouse.  Gro

cers in Ohito, 1t is said., will also ask twm
a law providing tor a uutform system ol
selling coods by weight vather than by
measure

The world loves a plucky fellow angd as

a rule helps him along. The employer
who sces his workers coing vecularly to
the savines bank feels betier and has

more confidence i their ability and
tegrity than 1t lie sces them swinwine
regularly the door of a salooun.
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The Markets—1911 Trade Begins Well

Jobhers Say They Were Agreeably Surprised by the Number of Orders Re-
ceived Since Travelers Began Their Work for the New Year—Some Opinions
In Regard to Canned Goods, Tea, Sugar and Other Groceries now in a Promi-
nent Trade Position—The Prospect for the New Year.

See also Provisions, Cereals and Fruit, Vegetables and Fisk Departments on Pages Following.

ONTARIO MARKETS
POINTERS

Sugar—Decline expeeted

Raisins—Firm.

Canned Goods Position stroug.

Toronto. Jan. 4.—The new vear begai
ider auspices that have greatly pleased
the jobbing trade. Travelers went out

Tuesday i
rivalry for the honor of sending in the

as there 1s always some

first order of the year this was not want-
ne on this oecasion. Better still, how
ever., the orders have bed large and
numerons and it may be well said that
the wholesalers thus far have not only

heen pleased but very agreeably s
[ll'A\Hi })_\ the evidences of prosperity
and aetivity among the retail trade
This report is general from many houses
‘\V"’IA' orders were ""‘\"i oven on 'l"l"
day, the day on which the travelers
recommenced work. The new eommer-
cial vear was thus iu: 1} ;Hm]nt'_‘ni»]\
and ‘-I”‘_‘" up to the present angurs well
for the whole twelve months

Christmnas cenerally
wood. It is not necessary to dwell upm
this point It is sufficient to remark
that the wholesale trade

business  was

sives every ap
pearance of being upon a solid hasis and
under ordinary econditions should have
inereased prosperity during the eoming
vear

Reviewing the markets one might say
gradunally beeoming lux

That \HA'!]"‘ ar
uries. Sugar iz the one exeeption. It is
working to a lower price and all the
talent will be mistaken if a deeline is
not recorded within any indefinite period
extending from two days to three or
four months. Tea i1s very firm and very
high prices are not unexpected in some
quarters. Coffee opens the year with
its quotations far above those of a yem
ago. Dried fruits are all sironz from
apricots all the way down to evaporated
apples and raising contrary to the es
tablished custom open the year stronger
than eve Such is the way they have
heen referred to by one jobber. Canned
goods show a firmness that allow them
to take a prominent position among the
soaring galaxy of groeceries. The vear

opens with the trade in a strong posi
tion

Prices are firm, the trade are happy
in the knowledge that the country as a
whole 15 prosperous an d 1911 is ¢\]H~4'|lxl
to be a banner year.

Sugar.—Wholesalers state that they
are buying no more sugar than they
have to and that trade is largely from
hand to mouth just now. On the whole.
however, the market is satisfaetory. The
demand is good for this time of the vem
and is probably above the average. The
market has been showing weakening

tendeneies for some time and it is now
felt that lower prices may be expected at
any time now. Some regard it but a ques-
tion of days, others feel that the drop
may not come for some weeks yet. As
<oon as New York refiners are ahle to
oet new raws at a low ficure, whieh 1s
expeeted soon, it is felt that refined will
naturally follow and that Canadian re-
Regard-
ing the eondition of sugar prices during
the coming vear, Bradstreet’s savs ““For
1911 we must foreeast a considerably
lower average in view of enormous in-
crease of world’s supplies now visible,
which has already brought beet sugar
quotations down to cost of ]!l'lnlll('li‘”l."

finers will have to do likewise.

E xtra granulated, t Biasiersannanaseansessnssoeion 470

20, ) bA‘l Sens  psaiarseesy 4 80

Imperial granulated ... BTt \ AT 455

Beaver granulated . 4 55

Yellow, bags 430
Barrels of granulated and yelluw will be furnished

at 5cents above bag prices.

Exlu ground, brls > 510

50-1b. boxes............ 530

o 25-1b. boxes 5 40

-‘uod bris 2 . 490

50-1b. boxes . 510

- 25-1b. boxes 530

Red Beal, cwt....... s

St. Tawrence Crystal Distionds 760

Paris lumps, in 100-Ib. boxes . 580

BRI " e .67

in 351b 5%

Syrups and Molasses. The market is
~teady and keeps up surprisingly well.
Jobbers affirm that trade has heen un
nsnally good in syrups
rather easy.

Molasses are

Byrups— Per case Maple Byrup—
21b. tins, 2 doz Gallons,8tocase .... 4 80
TR | o vine D
§1b. tins, 1 doz usrts, 4 el
incase........ .... 3680 % 300
10 1b. tins, § doz olasses
inocase........ .... 250 New Orleans,
20 1b. tins, } doz medium ..... 030 035
incase........ .... 345 New Orleans,
Barrels,per 1b.. . .. 003 bbls 028 032
Half barrels, 1b. ... 003 Barbadoes,extra
Sw g hnch
dh!alblu o = ) Porto Rico .
" . 1% Muscovada. .... ....

Dried Fruits.—Tocal jobbers state that
the demand for dried fruits has been all
they might have desired. Table raisins
had not as good a season as usual ae-
cordine to some reports, but eurrants and
raisins sarprised some of the trade by
the geod demand, for not a few thought
that owing to the inerease in price con-
sumption would fall off to a large ex
tent. The {rade. Lowever, express sat
isfaction with the manner in whieh their
stocks were picked up and as a result
the carry over is not heavy. In this re-
speet  there is a  difference from the
methods of former years when holiday
voods were bought probably more heav-
ily and goods were carried over until
in not a few instances the flowers were
almost due in the wildwood. One opin-
ion expressed by a prominent jobber is
that raisins are not going to lose any
ground heeause the holiday is over. This
is the usual eourse but this year they are
even stronger than before the close of
1910 and are likelv to hold a strong
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position on account of the short supplies
that are now generally accepted as mneh
below the normal holdings for this time.
Prun

.0123018
OH 012

016 016}
S016 017
019 0

Onn‘o ............ 010 012§

o
e
<ot

-
oo
Yt gt et
-

2 % TS
R
Umbrella boxes. .0

0
0
[ ]
0
l'i.!: alhtru ... 0074 008 Vostizzas........ 010 013
" Uncisaned jo lews
M
R A R S s g 010 013
o ik gl
exi
Valencias sel 0 l‘ 009
2ded, 11b packets, fancy 008t 009
= . pack 0074 0 08
00T 007}
Dates N e 0 0
Hallowee - dates, "
Fuliboxes...... 0 05} 0 064 per 11b.... .. 0 06} 0 06
Half boxes ..... 0 06 0 08} Fards choicest.. 0 094 0 10

Nuts.—A good trade was done in nuts
during the holidays. Prices are holding
firmly because of the reported scareity
of stocks. The quantity held now is not
very large and the trade do not seem
to be showing much interest in them for
the present exeept to wateh the trend
of the market.

Almond. lorml‘ot.u .......................... 0

“  shell :

-
o
-

o0
-

BRESFRERES

coooo:
vt g0

EEEsS:

-

et

0o
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Spiws. Primary market news shows
continued strength in most spices and
the firmness that has bheen reported for
some time continues. Demand for spices
lias been good.

g = 3
P _-g H e’i -

2 a n: 4
] ﬂ‘“ E "‘n "'-.E{
Allspios....c.occo0e0ss 014 015 o017 075 080
Cinnsmon. . 034 025 02 08 0%
Cayenne pepper. 02 024 02 0% 069
Cloves...... 024 02 027 090 0%
Cream tartar. 02 0% 028 09
Curry powder 0325
Ginger...... 022 0% 02 08 060
o 76 27
... 030 1% 300
016 0174 075 0%
02 0 100 110
024 0% 08 0%
016 g%g 076 07
Iult-uduod por BImbE . .iiionnisies 012
Celery seed, pcrlh LT Ry g 20

Tea.——As previously staled, tea is very
strong. One need not go beyond any of
the local jobbing houses to have that
proved to him. Tea that was bought for
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7%d not long ago brought an offer of
163 cents not long ago, and the offer

was turned down. It was but a eommon

grade tea and it might be added that
the searcity is partieularly noticeable in
this grade. One jobber said he expected
tea to advance seven cents a pound on
the original quotations.

Reviewing the tea situation, adviees
from Ceylon state that November’s ship-
ments to the United Kingdom were about
21 mill'ons less than those shipped in
the sane month of 1909. This amount
is about 2 millions less than estimated
at the beginning of the month. Lower
markets cannot be expected, especially
in the ecommon and medium teas as the
total erop from Ceylon is fully 8 million
pounds short of last year’s crop. For
the time of the year, there has been a
fair quantity of fine teas offered with
full prices being paid, especially by the
Russian  buyers for Orange Pekoes.
There was_a strong general demand for
medium  teas at a little higher priees
while c¢ommon teas, having become
firmer at the beginning of the month,
weakened later, prineipally because of
poorer quality.

Coffee.~——The coffee market seems to
he just as strong as ever, although there
has been a lull in the exeitement that
has been noticeable for so long.

Summing up the present coffee situ-
ation one writer says that the largest
part of 2,600,000 bags hield in Brazil are
in three hands; the consuming world is
rather bare of stocks and hence wants
this coffee; the erop prospeets for the
current and the next erop are not en-
couraging and that as a result of these
conditions  the bullish  influences have
strong support. It is said that there arve
only 600,000 bags outside of the three
strong holders referred to. On the other
hand the speculative excitement now ex-
isting cannot go on indefinitely and is
cousidered a weak point. Cireumstances
of erops, stocks and eonsumption to-
day warrant the maintenance of higher
values than those now existing, says one
authority.  The latest erop views is
gloomy for the next ensuing erop. Pres-
ent statisties are of a bullish. nature.

Rio, roasted. . ... 018 020 Mocha, rouud 03 028
Green Rio...... 015 016

tos, rossted. .... 023
analbe, ** .... O
Bogotas ... .... 022 035

Rice and Tapioca..—The market is
quiet with demand normal. General en-
quiry is quiet.

Standard B, from mills, 500 1bs. or over, f.o.b

Montreal. ... .. 5 . e 200
Per lh Sugo, uxcdunm

Rice, stand B.. 0 03} 0 v3} brown .... .. 0 054 006

003} 0034 Tapioca

0 0 06} Bullet, double

0044 006 o8t . . 008

006 007 5 008

L0110 on .. 008

i 008

livaporated Apples.—The market is
-lrong and the price now quoted is be-
lieved to be under what it may rise to.
I'he stoeks are light and other markets
are understocked.

Beans.—The market continues in an
anchanged position.

”“"‘a"&m‘:-..m.. ..Z;% ”:

THE CANADIAN GROCER

CANNED GOODS

MONTREAL.—There continues a fair
demand for tomatoes though buyers are
not inclined to anticipate their wants.
Peas are quict, shot peas being ecompara-
tively scarce arve firm but at present the
market is quiet. Other canned vege-
tables are seasonably quiet, but in all
lines the supply seems to be mueh below
the average for this season and in ex-
pectation of an active spring demand
based oun the belief that stoeks in the
hands of distributors are about clearved
up holders arve firm in their views on
price.  An unusually good demand for
this time of the year is reported for
salmon of all kinds. Orders are said to
be coming from various quarters indieat-
ing that jobbers in spite of the recent
rather liberal arrivals are short of sup
plies and that the cousuming demand
continues stroie in =pite of the high
prices prevailing.

Lobster remains firm  owing to the
areat seareity of stock.

Peas, standard, dozen .. $12
Peas, early June, dozen...... e S
Peas, sweet wrinkled, dozen .. 138
Peas, extra sifted, dozen............... .. ... .. 2 00

Pumpkins—3 1b., 95¢. ; gallon, $3.00.
Beans, dozen
Corn, dozen........
Tomatoes, dozen (Ununo and Quebec)
(.nwberriu, e R
Raspberries, 2's, dozen.
Peaches, 2's, dozen
's, dozen.
Pears, 2's, dozen. .
Pears, 3's, dozen..
Plums, Greengage, dozen
Plums, Lombard dozen..
Lawtonberries, 2's, do>en.......................
Olover Leaf end Houaahoe brands salmon
1-1b. talls, per dozen. . ..
-1b. flats, per dozen .
-1b. flats, per dozen. .
Other salmon—
Humpbacks, dozen. .

POt DDk i ok ) ok ok o ok o ot ot ot
. -
=3

140
hoes, dozen. . 1 60
Red Spring, dozen. 190
Red Bockeye, dozen ; 210
Lobster Futures—
i-1b. flats, dozen, $2. 75 1-1b. talls, dozen, $4.25.
1b. fiats, dozen, $5.2!
Oompressed corned Minced collops, 2s... 3 50
beef, 1a...... 2 Oorned beef hash, 1s. 1 gg
Compressed Comned beef hash,2s. 2
beof, 2s.. 335 Jellied hocks, 2s..... 3 50
gnsliuh brawn, 315 Jellied hocks, 6s. . ... 12 00
oneless pigs’ feet, 28 3 15 Paragon ox tongue,
Rndylum.h veal lnnf || iR iR 750
150 glnzmmx tongue,2s 8 50
aragon ox tongue,
% 0500 mn ......... K‘ 9 50
Plr onlunch tongue
3% Sir At A
4 .e Tongue lunch, 1s. 350
fomod maner.Jn.-- 180 gucedsmoked beet,js 1 50
Minced ocollops, 1s... 1 40 Sliced smoked beef, 1s 3 50

TORONTO.- The position of canned
coods is one of the interesting features
of the grocery trade just now. In faet
it has been in the spot ligcht more or
less during the past six months. There
is a feeling that eanned goeds have beey
given too muech attention and that it
might be just as well to overlook them
for a month or two. A reason is given
for this. The trade are going over their
stocks and it may be that some may find
they are better off than they believed
themselves to be. They give other
minor reasons among them being that
canned goods be forgotten temporarily
hecause they have so long been a topie
that always won attention from the
trade.

At the same time this idea is scouted.
There are many who see nothing but
strength in the situation. ‘‘Nine years
ago,’’ said one jobber, ‘‘tomatoes went
to $1.65. T think that we are going to
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see that price this year. At least T feel
that conditions warrant it.

‘The supply is* just as short, the de-
mand is far greater than at that time
and—well 1 will not be greatly surprised
if we see even higher prices than $1.65.""

That is one opinion. Just what will
happen is hard to tell. The trade has
hardly begun to settle down in prepara-
tion tor the New Year’s business, but
every one admits that practically all
lines arve valuable. It is generally known
that most of the jobbing houses are fol-
lowing up every elue that might lead to
a “find’’ of tomatoes or any of several
staple lines but the faet is that there is
not much doing. Thus the new year is
opened with canned goods oceupying a
Gibraltar 2ud appavently it has no rea-
son to fear a weakness during the next
SiX or seven mouths.  That at any rate

i~ a feeling that is very eeneral.
VEGETABLES Per doz.
Group B Group A
Asparagus tips, 2s. talls ............. ONE |
Be w118, ('(ll(ltll W, AB o st is o B b 0 97,
Midgets, 2s. ot
i " ki 137}
Refugee or V alentine’ ((-ree-ul 2s. 0924
Re fu.gu '\lmg((sls RS e
i BTN s e 137§
Beets, sliced, blood red, 2s........... v 0T
whole, blood red, 2's PR s 097
sliced, blood red, 3's..... . 1 32
whole, blood red, 3s... .. RO T ¢
whole, Rosebud, 2's .
34 i i 3s

Cabbage, 38......
Carrots, 2's
Corn, 28 ..
fancy, oo
on cob, gnl ~
Peas, Standard, mml 28
" Early June, size 3, 2's 1
Sweet Wrinkle, size 2, le ..........
Extra fine sifted, 1,2

-

P umpkm 3s

S2RRNNSINBRELNENESLELKELEH

7
02
2
7
0
0:

et P Yk QR et ot o ek kP ke Bt otk ot ot G et et et D

..... 0974
gal o ks N e 3 024

Bpinach, mhlv. AN e 127 30
= 2 S, 177 30

= G 5 02 05
l‘omxll'mes. 28. 3% 105 07}
W 'rilv e o 35

: gals. . 62 02
Turnips, 3s. ....... 1 lZ‘ 15’
Apples, standard, 3s .................. 120
R R T 1] 360

Blueberries, nundard TR soveian R 20 130
gal.. S 5 27 530

(hernen black, not pmml heu\) syrup, 28 152 155
black pitted, heavy syrup, 2's.. .. 1 92 195

e red, not pitted, heavy syrup, 2s. 1 52 158

" red pitted, heavy syrup, 2's...... 2 17, 1874

3 white, not pitted, heavy sy rup, 2s 1624 165

o white pitted, heavy syrup, 2's.... 202 2 05

s red pitted, gal. wasi B 52 8 55
Gooseberries, 2's, heavy syrup.... . G 177
Lawtonberries, 2's, heavy syrup............ 1 77‘
Peaches, 2's, white, he AVYy Syrup..... 1 874 190
» 28, yellow, heavy syrup 187 190
Ruphe rries, black, heavy syrup, 2s.... ... 177 180
black standard gal.. 7020 705

red, heavy syrup, 9's. 1774 180

3 red, standard gal. ..... .. .. 7024 708

% red, nolhl pm k,gal...... 9 27 930
Rhubarb, preserved, 2 1 62‘ 155
B R B il s, | g 2 27* 23)
standard, uul - 327 330
Strawberries, heavy syrup, 2's 1774 180

Olover Leaf and Horseshoe brands nlmon

Lib. talle, dozen 205 2073  (ohoes, per doz. .... 1 77}
b, flats, dozen 130 1320  Red Spring.doz..... 187}
-1b. flats, dozen 2 22} 2 25

(nhar salmon prices Lobsters, halves,

per dozen
Humpbncku doz 120 125 Lobsters, quar-
Pinks .. 130 135 ters, perdozen .... 160
Northern River Soc T S L > el e 195
Chicke Bonp Xl siasion 190
Turkey BoND 1S, . ey 340

Ducks. ..

QUEBEC MARKETS

POINTERS—

Sugar—Weaker.

Tarragona Almonds —Still searee.

Coffee—Firm.

Montreal, Jan. 5.—The year that is
past seems have been a bumper one
for a number of the wholesale houses.
OFf course, some of them ave not inelined
to talk too joyfully about past business
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- m bags EERS = 470
’ . .e seses 44
Buver 3 A sirs 445
l"lnl lump boxu 100 1be 650
50 lbs
" “ “  951be
Bed Seal, in cartons, each
Crystsl \hnmmuh bble
10 1b. boxes
0l
25{!» ” - e B
6 1b. cartous, each . v 37
Orystal Dismond Dominoes, 5-1b. cartons, each 033
Eqrnamund, bbls ~A . L
50-1b. boxes 52,
25-1b. boxes........... . vee 245
l‘uwdared bbls . 5 B . 48
501h. boxes 510
hoenix 5 1o
right coffee 45
go.SyLllu' 44
Yo 4 30
» 420
Bhln zranuln:s and yellow may be bad st 50
above bag prices
Syrups and Molasses. Owing to ihe
( el ( ( 1y prices W 11
progably he sonm 1 and demain
“t COten e EXprele o brizil
P Yet, reports from Barbadoes are
« H tavorable as 1ar as erops al
CONEE d. <o that we eannct be too co
fident about lower prices On the othem
Crop  seares 11 prretiy conmimo
h = e « il Vel
I'her ~ =0 talk abont new malas
< bheing now offered. but it is ely
al they are made trom held over eanes
as February will be early enough o
~upphies
Fancy Barbadoes wolasses, Eum.beum .03 038
..038 03
= » half-barrels, .06 041
(lploeB.rbbduu molasses, puncheons. . 0381 033
e ” as barrels...... 034 036
q - balf-barrels 03 038
:;'()rlum ,,,,,, s .om Og
Vorts Rico L oe
(,umlyruu,bbh 003
bbl 0 033
- -bbls. ... 0 034
.o ¥ anandensossonyrs RPN 170
» DU I . s <o o 5.0 050005 snsninaanora orae 1%
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Dried Frots.

No development of any

mportant  character oeeurred in the
market  for Californian dried fruits.
The distributing demand was quite a
ttle hetter than the average for the
~ES Offerings of California prunes
ere light, but there were no orders for

Peaches are
but the dullness is
effeet of the holiday
said to be fav
and hieh market
spring.
still
\ﬁl“
quiet

nmediate deliveries with-

atio now,
tributed to the
Conditions are
orable for an aetive

during the comine

remain
e ]ll‘l'l‘

raimsins searce

it new arrivals S001.

Currants  are and firm under

izht supphes available for
stmptio

nresent con

Currante, fine nlutru. per Ib., Liut clesned..... .... 0
g Patras, per Ib &y
Vostizzas, per Ib.

Dates sanie .
Figs, 4 crown 009 Figs, 6 crown 011 01
** 5crown 010 01 ‘ 9crown ... 013 014
Prunes
3,40 . 012
B e L enskRar s AR EEE ST A e RSN - on
50-60) 0104
5L s oo 0 094
70-80. . 0 0%
80-%0 0 084
DI ok 0 08}
Raisins —
Che vice OIS SN . s iics sunievane s ouan s seos I
= fancy seeded, 14b  ARRERRON e
loose ummuln S3crown, perlb... 0074 008
. 4-crown, per lb.. »s 0 094
Malaga table raisine, clusters, per box. 340 5 50
Vulenun fine off stalk, per Ib e 54 0 074
select, per el 0 07’
ok 4-crown layers, per Ib. 0 08}

Tea Owing to stoek-taking it IS ex-
peeted cattention  will be paid  to this
market for the next fortnicht. Business

present is rather routine chieflv for
current needs.  Yet sales for January
are beine  made as the firm  tone has
stimmnlated o Hiterest. -l;lp.‘lll, ]Hl\v-
been taken more freely of late while
Congens are quieter, There 1s, however,
an inguiry for low erades
NN o s s usnmsinsh oD 080
Ohoice .. ...... o .. 0 037
Japans—Fine .. .... .s® 036

edj ..02 0328
300 .02 02
mmon ..019 o021
Ceylon—Broken Orange Pekoe.. B & 0
M o a0 aswevns os ) 0
'ekoe Souchongs. . el 0
India—Pekoe Bouchongs ...... ..019 0
Ceylon greens—Young Hysons. W | 025
yson it .0 022
(unpo'rlenv ............... ?)1] g?g
China greens— Pingsuey gunpowder, low e. 4
e » eaf.. 020 030
- ” pinhead.. 030 050
Coffec. A rumor 1= goine around that
Braziliany government. aided by the
large coffee interests in Brazil, the Uni
ted States and Earope, is quietly selling
valorisation coffees. These larege inter
ests are in absolute control. The coffee
market in Brazil is higher than in the
' nited Stales.

It is believed by many that eoffee will
he high for at least a vear and that
prices may possibly remain hich for a

number of yvear: . until produetion again

reater than con umption,

hecomes o

022 30  Bantos......... 018 021
015 018  Marsoaibo..... 020 025
022 o3

Spices.—There was a better inquiry

last week, but grinders were not buying
actively at spot priees.
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Cables from Europe report a firm feel-
ing in the market.

Some are inclined to believe that some
changes in prices will be noted before
the month is out, but it is very diffienlt
to know just what iz going to happen.

Allsploe Tiin

os, whole... 020 0 30

ovu. ground . 0323 0 30

Oreunof . 035 033
Rice and Tapioca.—There is no new

feature in the rice market, business be-
light as usual at the year end.
Prices are firm enough but some cireles
complain that the distributers have little
faith in the situation and refuse to pay
the advance. Such trade as is reported
is for late January delivery, as groeers
not care to swell their inventories.
Advices from the south are of an opti-
mistie nature as planters are asking good
high priees for their rough riee.

illg

do

H.lco,ln.dou bap Sﬂpoundl ............. gz;
- " " m " ® ’ m
o ml?mm.. 1
:" (nde c.c., 28 ? g g
" s rock la‘lﬁlamndl ; z
“ “ 310

Tapioca, medium e "

Beans and I’ea. —There is still an
casy feeling in this market and prices
are expected to take a move soon. Deal-
ers cannot give any definite reason for
the expectation, but there seems to he
something in the air to that effeet.

Ontario prime
ORI DN T« -2 s 6555000355 puhasowissie: mes

Nuts.—There is the usnal seasonable
demand for all kinds of nuts. ““We ran
short of a number of lines,”’ said one
dealer, ““and indeed the trade has been
most satisfactory in spite of the high
prices.”’

Tarragona almonds are still searce
angd the supplies on spot will hardly be
sufficient to satisfy the demand before
the new erop comes along.

In lAeu—

razils 015 01ls
Filbert-l. Sldu D-l' lb 0oll1 013
... 0104

W r lb 015 016
slouts 0 por lb 0164 019

018 21:
o TR e S AR S "
Almonds, 4 3% 0 :Z

i b 3% 0

s )]

7 028

15 017

. [ B} ]

4 018

.. 085

07

0 40

030 03

Evaporated Apples.—There is a slight-
Iy improved demand for evaps, but the
price is still too high and until there is

a lower movement we need not expeet
to see much aclivity.
Evaporated apples, prime. ...........ccoeviiine vuns 0124

MANITOBA MARKETS

POINTERS : ]

leing Sugar.—Stronger.

Apricots—Firm.

Sago.—Weaker.

Winnipeg, Jan. 5.—As ean be expect-
ed at this time, there is little movement
of goods from jobhing houses, There
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are many hurry-up orders for small
quantities, and this work, together with
the task of stoek-taking, is taking up
all the time of the wholesalers.

Reports are prevalent that the mer-
chants everywhere in the country are
well satisfied with the holiday trade.
Weather conditions were conducive to
good trade for several days before the
festive day, and the turn over is quite
as large as anticipated.

Already wholesalers are making some
splendid collections after the retail bus-
iness of December, and local jobbers ex-
pect that cash returns will be better
than last year.

The characteristic of the general gro-
cery market this week is the advances
whieh are being made. Many grocery
lines which are prominent during the
holiday season are held at strong figures.

Sugar.—There was not mueh demand
for sugar during the last two weeks, as
merchants were well stocked with all
lines some time ago. At the present
time, however, it is apparent that stocks
are low throughout the country, and
ordering for ieing and powdered is
heavy at present. leing in small quan-
tities has been advanced to $6.50.

Iol“rul and q‘o. lnnuhud,ln bbll .............. g 3‘5)
:: nl.lﬂ',ﬂbb :gg
ld-?‘"‘.‘-"Eb»"_:'_:‘. ..... g%
" “ mqunu 6 50
Powdered sugar, in bbls........ 565
= = t:boxu‘.,.. b 85

o i small quantiti 6 00
lnﬂap. h..fil, in b& ............. : }g
o n BN s 815

Foreign Dried Fruits — Raisins and
prunes are quite scarce after the large
output of last month. Although prunes
are advaneing, there have been no new
quotations made this week, but when
Jobbers make their next purchase it is
possible that they will find prices at
least 2e up. Currants were firm last
week, but quotations are becoming more
woderate,  Apricots, peel and dates are
firm.

Smy.l:m Bult nl,inl. 013
i “ 013
Oalifornis raisins, choloe
“ “ * 0073
fancy
per pacl 007
o choioe seedec :
per pac 0 08
i > fancy seeded ;
2ab per 009
3 crown L 0 06;
wogom " 007
Prunes—
251b.bx,90-100,1b ... 007 Prunes, 5060 '* .... 010
.: 80-90 ': 0 08 Prunes, 40-50,1b .... 011
. 70-80 : o Bilver prunes,ac.
60-70 ' .... 0 09] to quality.....

Ourrants uncleaned, | A 1b..
A Ty, cleancd, Fillezres; por b

L gt bt o

Pears, perlb.... .... 0 13|
Peaches, stand- !
= ‘:r Loi ....... 3
eac| choice. .... 10
Apricots, stand.
ard, per 016
Apricots, choice
B o . 016}

Syrup and Molasses—The syrup mar-
ket is peculiar in that prices seem to
be rigidly stationary. Buyers elaim that

corn stocks are so heavy that prices.

will be reduced; on the other hand, ex-
porters claim that the demand is quite
equal to the supply, and that prices can-
not go lower, but will be forced

up  soon. A conservative  view
of the situation econvinces us that the
demand 1is altogether too great for
syrup stocks to permit a glut of the corn
market.

Byrups—

DR SEN RIN DAE ORI, < < «oovvossonsinsssnrsbsvemasesnne 203
18 5-1b. tins, per case. . + .. 343
6 10-1b. tins, per case. 426
3 20-1b. tins, per case. 232
Half bbls., per lb. . 0 03}

0es molasses . 0 5u
New Orleans molasses, } bbls., per g 036

Nuts.—A satisfactory trade is going
on everywhere in the West in nuts. Of
course, from jobbers’ standpoints, most
of the stocks are distributed, but the
merchants are well stocked with them at
present, and are having good sale for
them., Manchuria nuts are now quoted
at 16e. ’

Almonds, shelled0 33 0 34 Walnuts, shelled 0 35 0 4
Filverts...... .. 011 012 Walnuts, Man-
chuna, per lb...... 0 16

Evaporated Apples.—A great scarcity
prevails in evaporated apples, and high
prices have been paid to bring them in.
Jobbers may be foreced to go aeross the
line for stoeks. Prices have been ad-
vanced le, and at present it looks as
if the United States is the only avail-
able market in the future.

6113 012
L0110 0114

25-1b. box, per 1b .
50-1b. box, perlb....
Beans—There is absolutely no change
in the market conditions, but just be
fore Christmas there was a slight re
vival in the demand, and iu con
sequence  prices  looked firm,  but
lllis week l]lc)’ have reverted back to
the old condition.
B Slelr DEr BB . .. . ..ol ovenni s senis 212
T e T SO SIS S S 2w
J Coffee—The coffeec markets eoutinue
strong, and prices are advancing by de-
orees. It is remarkable the great de-
mangd there is tor extra choice which is
firm at 15c.
Coffee, standard Rio 013§ Coffee, choice . 014§
Coffee, extra choice. 0 15
Tapioca and Sago.—Tapioca is much
strouger although no new quotations are
reported. The trade has been excellent
this seson, and it appears the demand is
ereater than the supply. Sago has heen
reduced }e on account of the large crop
and the unfortunate weakness in the
demand.

Pearl tapioca, per Ib
Bago, per lb.. e

ALBERTA MARKETS.

Calgary. Jan. 5.—Wholesalers expect
a brisk winter’s trade in this western
metropolis.  Up to the present time busi-
ness has been good; the usual Christmas
rush has been extraordinaryly big. Fges
and butter prices have advanced and are
going higher. New laid eggs are 20
(cents a dozen at wholesale now. Corn-
\meal is lowering until it is down to be-
jln\\ the price of rolled oats. Prunes
Jare a scarce commodity here owing to

" the poor crop in California. Thev are

up to 8% cents. There are no Alberta
apples on the market now, the crap hav-
ing been sold long since. British Colum-
bia potatoes sell for $37. The prices:

41

Beans, per1b....0 3} 0 04} Prunies....... . D08}
Butter, ecastern, Currants.... 0 08F
dairy, in tubs . 027 Dried apricots 0 16 0 13
Butter, castern, 035
dairy, choi 028 020 :
jutter, local, ) 50
creamery,lb.. ..., 024 ¢
Bacon . caseecons 0 Bk
Canned Goods
Peas, Early June.. 1 35 Tapioca, pe
Tomutoes, case 17 Evap. appl
Corn. 5 125 Ham, ¢
Apples e Lard, pure . ) 15
Strawberries . 2 U5 Lard, compour
Salmon <..o.. .- . 650
Cornmeal, 100 lbs 230 37 00
Cheese, Ont.....0 14 015 2
. Manitoba... 0 14 (R
Dried Fruits— 5 64
California rais 524
ins (Sultana) 0073 5 24

NEW BRUNSWICK.
St. Johin, Jan. 5.—Ontario flours de-
clined last week 2

» cents  per barvel,
present gquotations bei 50 30
for mediums and $5.35 to $5.45 for full

e =,

20 to D

patents.  Messina lemons and Calitornia
navel  oranges  are also  much Jower.
Most of the wholesale Jealers starvted
last week to take stock aud as business

was quiet alter the Christmas rush they

are making cood headway.

Beans, haud Prunes, ib...... 0054009
picked,bus ... 2 10 2 15 Molasses, fcy.

Beans, yellow unn-a\fus,u 03 o031

eye, bus...... 285 2w Butter, dairy,

Cheese, new, 1b v 12§ 0 13 LR . 022 02
Currants, Ib ... 0 08 0 05} Butter, cream
Canned goods— ery,b...... 024 02
] : 120 Eggs, new laid 0 40
1874 Eggs, case V28
3 323 Ham ... Vle 018
130 Potatoes, ew,
BERGS e aas 1001000
19 Rice,lb........ 0 03¢ v ush
Lard, compound
300 B, 0123
Raspberries, Lard, pure, 1b. .. ¢ 14}
ozen.. .. .. 185 Bacon - 015 020
Tomatoes..... 135 Pork,domestic
Birawherries i 135 Tess. ....... 2400 25 W0
Flour, Manitoba 6 35 6 45 Pork, Ameri-
= Ountario.. 5 20 5 45 can clear... 24 (0 28 G0
Fish— z 8alwmon, case
Uod, dry..... sone = DD Red spring 675 72
Herring, salt, i Cohoes.. . ... . 625 630
soe » 5 Baked beans,
Bloaters, box.. 0 85 0 90 40200 o 120 180
Cornmeal, bags. 1 40 1 45 Lemons, Messt
’ bbls. 285 2 90 8, per box 700
Oatmeal, bbls.. 515 5 20 Bugar—
Std. oatmeal... 560 570 Standard gran. ¢ 75 & 35
Buckwheat, Austrian " 465 475
west. grey, bag 2 90 3 W0 Bright yellow.. 4 55 ¢ t3
v ns, lb.. 0 053 0 06} No. 1yellow... 425 435
seed- Walnuts, 1b. wrve 040

............ 0 08 0 09

THE FARMER AHEAD.

The Bureau of Statisties of United
States recently made an effort to ascer-
tain it the farmer had been benetitted
more thany others by the changed econ-

ditions that have taken place inghe past
ten years. It was tound that an acre of
corn in 1899 was worth $8.51, and ten
yvears later was worth $15.20, an inercase
of 78.6. per . cent. The inerease in ten
of the leading produets of the farm
amannted to 72.7 per cent. To asceeriain

it this was a greater inerease than in
coods that the farmer had to buy, let-
ters were sent to a number of retail
dealers asking them to quote prices that
prevailed in 1899 and in 1909. The av-
erage inerease in priee for all the ar-
Ii('l\g\ ('u]l.\i(i('le, about 85 in number,
was 12,1 per cent. Comparing this with
the inerease in farm value. the farmer
has evidently been greatly benefitted.

“Your friends across the way seems
to be selling  things vather cheaply,
John,”” remarked a hardware merchant
to. a grocer.

**Yes, indeed,’’ replied John, who was
partly Scotch, ‘‘you see he has the ad-
vantage of me in one respect—I hae
to pay for my goods.”’




THE CANADIAN GROCER

Manufacturers, Manufacturers’ Agents,

BroKkers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE (0.

Importers and Roasters of High Girade
Coffess.

Manufacturers and Proprietors of

“Feather-Light”” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

912-813 Dominion Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference— Bank of Montreal.
Write us for information sbout B.C. trade

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Manufacturers’ Agents and
Wholesale Commission Merchants

Codes—A B C 5th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

The Condensed Ads. in this
Paper will bring good results

Cable Addreas—" Robin,” Vancouver Correspondence Highest
COodes—A B C, 5th Edition ; Revised Economy; Modern Bolicited References
Economy ; Utility snd Dowling's.
VIGTORIA McLEOD & CLARKSON
FRUIT GROWERS' ASSOCIATION

The largest ckers and shippers of first-
class Fruits of all kinds in British Columbia

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch at 140 Water Btreet, Vancouver.

Mapufacturers’ Agents and Wholesale Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few lirst-class Gre-
cery Agencies. Highest Relercnces.

NORTHERN ONTARIO MERCHANTS

Write, wire or phone us to-day.

If profits count in your business—
LISTEN! It means at least 5% and as high as 10 MORE PROFIT TO YOU
when buying from your Local Jobber.
MOREOVER, it means QUICKER DELIVERY, and thus FEWER DIS-
APPOINTED CUSTOMERS. We have the goods and at right prices.

THE YOUNG COMPANY, Limited
North Bay and Sudbury, - g

\

Attractively Packed
in Large 5c. Packets, and in half-

pound and one-pound Tins.

Send for Free Samiple.

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better

Fer Sale by All Wholesale Dealeres.
SEE THAT YOU GET THEM.
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You can do the best tea busi-
ness in your town or village.

You can if you will push “Good Tea.” It is
an undoubted fact that no other tea on the
market equals RED ROSE TEA in quality.
Using it in your home will prove this.

You can increase your sales and your net
profits this coming year by pushing RED

ROSE TEA.

Red Rose Tea

BRANCHES —

7 Front 8t. East, Toronto A ‘““is gOOd tea.” T. H. ESTABROOKS

315 william st., Winnlpeg

8T. JOHN, N.B,

YOU WILL MARE
MONEY

If you feature

Cabinet Maple
Syrup

Get prices from wholesale gro-
cery travellers.

Quality guaranteed to give
satisfaction.

Imperial Syrup Co.

MONTREAL
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Protect Your Merchandise

from water, damp and damage

by shipping it in

“H and D”
Corrugated Fibre Board
Boxes

They are five times as strong and have greater
carrying power than the best wooden cases, and in
every case are guaranteed to save freight, save
packer’s time and save storage space.

Why not insure the arrival of your product in
the same clean, fresh and attractive condition that
it leaves your factory? An “H and D" packing
box will do this for you! Write to-day for details.

Ask for free Booklet
“HOW TO PACK IT”

THE HINDE & DAUCH PAPER Wb
COMPANY, Limited /)

TORONTO, CAN.
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Reason Advanced
for High Price
of Dairy Butter

By J. Lewis, in Farm ang Dairy.

The high prices at present ‘prevailing
for dairy butter would not be so favor-
able to the home butter maker were it
not for the ecreameries. Creameries
have put up the priece on butter. If all
butter were made at home as it used to
be, the price would fall rapidly to its
old level. If farmers realizeq this, more
of them would bring all their eream to
the ereamery instead of making it up
at home. The greatest diffieulty which
creameries have at the present time is
to get a paying quantity of eream with-
out having to go too far for it. If all
cream was sent to the ereamery, we
would be able to make our butter cheap-
er and give the patrons larger returns.

One difficulty that T have encountered
is that many farmers expeet to get as
much for the butter fat in their eream
when sent to the creamery as they
would if they made it up at home, tak-
ing no account of the time and labor ex-
pended in making the butter and dispos-
ing of the produet in home dairying.
Were a reasonable value put on their
time, they would soon find that the
creamery is the most profitable proposi-
tion of the two. I have in mind an in-
stance of a lady who used to send her
cream to our ereamery. She is now

making the butter at home and is
pleased with the results. Every Satur-
day this woman and her son come on to
the market and spend a full half day
there disposing of the butter. I do not
suppose they get more than 50 or 60
cents more for it than they would if the
cream was sent to the ereamery.

There is more sympathy and co-opera-
tion needed between the butter maker
and his patrons. Patrons must realize
that it eosts money to make butter and
market it,—even at a ereamery. Few of
them appreciate how much this cost ean
be redueed if all of the eream in a see-
tion were sent to the creamery instead
of making it a convenient method of dis-
posing of milk when it is ineonvenient
to dispose of it any other way.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers,

‘“The History of the Biseuit,’’ is the
title of an attraetive booklet issued by
Peek, Frean & Co., Ltd., London, S.E.,
England. Every page is illustrated with
handsomely bordered engravings, each
of which shows some partieular stage in
the manufacture of this everyday house-
hold necessity. It is pointed out in this
history that Peek, Frean & Co., Ltd.,
use only the very finest ingredients and
this eombined with the greatest care
and technieal skill, places before the
publie. biscuits of the highest standard
and of irreproachable character. An-
other booklet illustrates in their origi-

nal eolors the various kinds of biseuits
manufactured, and they certainly look
very tempting. Even the colors of the
icings and top deecorations are shown
with all the skill the modern printer
has at his command. A third booklet
that Peak, Frean & Co., Ltd., are
sending out gives a deseription from
the London ‘‘Daily Mail’’ of their fae-
tory and extent of their business, which
was ineluded in a series of articles in
that paper on the various Great Com-
mercial Enterprises of the capital of
the world.

Are the majority of grocers merely
parcel distributors, or do they make
their business their profession by study-
ing the goods they sell, and by being
able to tell their clients about new and
advantageous food produets? If some
one told you about a new article which
would be an added attraction or a valu-
able economy to your business, wouldn’t
you appreciate it? If you had the op-
portunity, wouldn’t you help them in re-
turn? Most good housekeepers are
looking for something which adds a new
interest to table delicacies. It pays a
groeer to cultivate such customers. F. E.
Robson & Co., advertising and sales
agents, for a number of execellent speei-
alties, offer to send every grocer a 50¢
bottle of Mapleine free, the only condi-
tion being that the grocer must give the
2oods a thorough trial, and then they
know the grocer can, and will, reecom-
mend Mapleine, whieh is a new flavor.

and

That’s

Bovril

All the Goodness of Prime Beef

Nothing Besides!

Winter Weather
'is Bovril Weather

It will pay you to give this line extra
prominence just now.
You can easily sell more “BOVRIL” than
you are doing. Get our attractive
advertising matter.

Write us for a prepald parcel

BOVRIL, LIMITED

27 ST. PETER STREET

MONTREAL
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iseuits
y look
= w Canada is a G
estern Canada is a Great Market
»ooklet °
., Aare
for all Grocery Lines.
which
l'lf‘s i HE PEOPLE of Western Canada are liberal buyers and

om-
tal of prompt in payment. Now is an ideal period for the manu-

1 facturers and shippers of Eastern Canada, Europe and the
frd ‘\“N U.S.A. to get into this splendid market. And they can do so
tudy- :
Sb‘éi:g in no better way than to take advantage of our extensive
3 d . 2
fws:;e connection with Western Canada Trade and our exceptional
a“;’;‘l“u‘f commercial facilities. We maintain large warehouses in the five great
?l‘;;d::p‘_ distributing centres of the West—W innipeg, Calgary, Edmonton, Saska-
A ;:e toon and Regina.
;paa;se: Write us for detailed Information about this market.
. P E.

2 Wholsale Commission Merchants
[;;;:is_ NICHOLSON & BAI B and Brokers.
Fc"(‘):(;)f_' ‘ HEAD OFFICE, - - WINNIPEG, MAN.
Ein\'et }t]lenf - WINNIPEG REGINA SASKATOON EDMONTON CALGARY a‘ 0
flavor. H i

The Mark that Stands for Purity !

The Public of to-day is demanding FOOD PURITY with no uncertain voice
and in the range of fruit preserves your interests are fully safeguarded it
you are handling

“E.D.S.” BRAND
Jams, Jellies and Catstp

This is no empty claim on our part, it is backed by exhaustive tests taken by Government Inspect.
ors in every province in the Dominion (see Bulletin 194). The result is a striking one; "E D.S.”
Brand alone, of those submitted, was found to be ABSOLUTELY AND UNVARYINGLY PURE

-no dyes, no preservatives, no additions of any kind, and no excess of
moisture. You can feel perfectly safe in recommending “E.D.S.” goods.
Their delicious flavour is simply that of choice, ripe fruit.

lan

Made onty by E. D. SMITH * WiNdRA onT™

AGENTS:—N. A. HILL, Toronto; W. H. DUNN, Montreal ; MASON & HICKEY,
Winnipeg; R. B. COLWELL, Halifax, N.S.; ] GIBBS, Hamilton.




THE CANADIAN GROCER

ENOUGH BETTER than
the ordinary kind to win
and hold customers—

GUNNS

PORK SAUSAGE

You can confidently recommend
to your trade.

Made under Government
Inspection.

Let us book your order for
regular shipments.

GUNNS Limited

Packers Toronto

7 For Grocers and Clerks!

Have you told your customers—
That Jersey Cream is wholesome, fine-flavored, rich and
always uniform in quality —always reliable ;

That, being sterilized, Jersey Cream is absolutely free
from the germ life common to raw milk, and is a
- nourishing food for children ;

That, being unsweetened, Jersey Cream is superior to
raw milk for all culinary purposes ?

Tell vour customers these facts. We'll tell you other facts
shortly about Reindeer Condensed Milk, Reindeer Coffee and
IReindeer Cocoa.

TRURC-CONDENSED

===l M| LICC2LIMITED
Wl FACTORIES
TRURO'N S.
HUNIINGDONRPQ

Begin the New Year

With Good Resolutions

and let one of them be the resolve
to handle

“Star” Brand
Hams and Bacon

You will not regret it, and you will
have no trouble keeping this one °
good resolution, no matter if you
break all the rest.

Made under Government Inspection.

F.W. Fearman Co.

LIMITED

Hamilton

Breakfast Bacon

That mild, sweet, crisp bacon you are looking
for to give your customers satisfaction and
build up a steady trade.

Ryan’s Hams

ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Pouliry

AND ALL KINDS OF FARM PRODUCE.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants

Packing Houses 70-72 Froat St. East

FERGUS TORONTO
— = ———
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Close of the Yéar Saw Market Quiet

Holiday Affected Trade to a Certain Extent, but Jobbers are
Looking to Better Conditions With the New Year—Demangd for
Poultry at the Last Fell Of and New Year’s Trade Was Not
Heavy—Eggs are Firm, but Staple Provisions Have Been Un-
eventful Under the Holiday Influence.

The provision market has given evi-
dence of the holiday season by a quiet-
ness apparent in more than one diree-
tion. The supply of hogs lately has not
been large. The price is a little higher,
the demand econtinues fair for pork
produets, but just at present there is
room for improvement in the briskness
of the business, and it might be added
that jobbers by some power of foresight
peculiar to themselves see a rejuvena-
tion of the business in the near future.

Between Christmas and New Years
the demand for poultry fell off. The ex-
isting high prices was one reason for
this falling off in consumer enquiry, and
moreover the jobbers did not have suf-
ficient supplies.

Butter, eggs and cheese have been
under the holiday c¢loud, also in faet
staples as a whole had to take to the
baek yard while the faney holiday goods
held the position of prominence on the
front lawn, The feeling all around is
quiet.

MONTREAL.

Provisions.—The holiday season has
put a damper on this market to a certain
extent, but things are likely to brighten
up in a few days.

Hogs, both live and dressed, are still
showing a weakening tendeney.

Compound lard remains firm.

P 0., per 0 14
» B ADcccose sosose s000ss ssss snoe
oo, Sine, Ghoh 18 s, pet b i 4'
e 300 o 14
" " Ll " “" . ‘
Palls, 20 1bs. net, per Ib. 0 14
Pails, Ibs. per b, . 013
]\bl.‘l‘:‘hl. nﬂ..porlb.... . 014
Tierces, 3761bs., perlb............. SR 014
50 Ibs. net, per 1b 01
. B ID.cccoe covesn oo
o-.-."""mn @ Ihe. to case, per 1 on
" = " " “ e o l
Palls, 201bs. net, perlb........ ..... 011
Pails, tin, %0 1bs. gross, per Ib.. []
bs, 50 Ibs. net, per ib...... O |
IO INS., DT, 0. ovce o oosmisnnnsin oise W
Pork—

vy Canadas short cut mess, bbl. 3545 pieces ....

88338828 3

ccoocee cce SRNLRRRESR

TRy 1
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1 1 R ::f
1
......... 1
0
1
16
015
0 164
sl 729
dreesed, perowt..........ocoeiiinnnnenen ooo. 10 B0
Butter.—Fresh creamery butter is in

small demand at present, but there is a
good demand for new made dairy.
Creamery prints are scarce and likely
to inerease in value. ‘

Most of the Prince Edward Island
factories are shipping their cream to
Boston and the market there will have

to advance a few cents in order to divert
this cream into butter for local consump-
tion.

Nowmﬂkcmmaﬁ... 026 026}
Dairy, tubs, Ib. ... . 022 023
dairy rolls. senni 23

Cheese.—All grades of cheese are in
slow demand, former prices prevailing.
There is little prospect of much move-
ment for the next few weeks.

bec, large. . 013,
estern, large. 013

- twins. 013
at small, 30 1bs. 0 134
LT T e RSN R B 016

Eggs.—The supplies of eges in cold
storage are gradually diminishing, and
unless the country folk begin to ship in
more freely, there will be diffieulty in
meeting the entire demand. BEggs of
good quality are searce everywhere,
while the demand for the better grades
is mueh stronger than for the limed
and eold storage qualities.

w lal

IR S R A e T e U 050 060
B ot ors tor s st ot s aumonsns oo o ok e 032
B e sc s i casisinain s oobe svsits sumanr i o s 027

Poultry.—There are quite a number
of turkeys remaining on the retailers’
hands, and prices are beginning to fall.
This will no doubt mean a loss for those
who got in their new stocks late at the
higher prices. There is a fairly good
demand for geese and ducks, but lower
prices are expected any time.
Chiokens...... 017 018  Ducks..

Fowl... = Turkeys ...
Geese..........

019
032

Honey.—Honey is moving out slowly,
the demand being only for small lots
to fill actual requirements. There are
no changes in prices to note.

‘White clover comb honey
Buckwheas, extracted........ ..

TORONTO.

Provisions.—The market has been
rather quiet during the past week.
Prices of hogs, live and dressed, are
slightly higher, but otherwise the mar-
ket is quiet. Demand is fairly good for
hams and bacon, barrelled goods are in
limited demand. Lard is inclined to be
quiet and the whole market seems to
have hardly recovered from the holiday
effects.

e
Butter. — No particular change has

47

been noticeable in butter during the past
week, It seems to be under the general
spell of the holiday inactivity. Demand
is fair.

Per 1b.

Fresh creamery Print ..........ccovvvveians . 027 028
Creamery solids ..... .... : . 025 025
Farmers separator butter .02 ¢2
Dairy prints. choice......., .0213023
Fresh large rolls .021 021}
No. 1 tubs or boxes .02 03
No. 2 tubs or boxes.. . .018 019

Cheese.——Demand for cheese is nor-
mal and the market as a whole shows but
little change. Prices are steady and
firm.

New cheese— New twins..
Large......... 012} 0 12} Stiltons....
Old cheese..... 014 015

Eggs.—This market continues firm.
New laids arve still rather searce and
high prices are features of the trade.
Some improvement in the supplies is
reported, but it is not sufficient to relieve
the situation.

Now ISl SR, 0 oon.coi s vs b2 55 AR oI W 045 080
Selects. storage......... oo 0313
Fresh eggs, doz., storage. . 02

PIIKISETOREE .2 .ot vesoss o oinssenonssnsasines rees 0328

Poultry.—The inter-holiday trade was
not very heavy. Retailers had in quite
a few cases hold over supplies, and the
consuming demand was not heavy. Scar-
city of goods and resulting short sup-
plies do not lend themselves to a big
demand. The market this week after
both holidays is rather quiet, showing a
reaction.

Chickens, dress- Geese, dressed.. 0 13 0 14

o R 013 014 Hens, dressed.. 0 11 0 12
Ducks, dressed . 0 14 0 15 Turkeys, dressed 0 20 0 21

Honey—Nothing has oecurred in the
honey market worth reeording. Trade
is directed through steady channels,
prices are unchanged and the market is,
on the whole, uneventful.

Olover honey, extrasted, 80 1b.cans...... ...... 010§ 011
e it £ 10 Ib pails. ..011401%
e i A 5 1b. pail s 9
” ' eomb, per dozen. 200 350

Buokwheat honey, 1b.... .... SRR R (i 007

WINNIPEG.
Eggs.—The market is steadily coing
up as the season advances. Fresh

stocks are 37 cents per dozen, while
candled are 31 cents to-day. Most of
the supplies come from the south, as
eastern Canada stocks are low.

Butter.—Butter is held at a moderate
price for this time of the year. Creamery
is quoted to the groeer at 32 cents and
No. 1 dairy at 30 cents per pound.
Everywhere it is expeeted that much
higher prices will rule very soon.

Cheese.—The cheese trade is expected
to open up better in January. During
the holiday rush for other stocks, cheese
has been neglected somewhat.

Manitoba hwf: b ... 011} Ontario twins, 1b. .. 0 14
o0 twins, 1b... 012 *  lsxge,ib..... 0 134

Buying goods from the mail order
houses is said to have been the defeat
of William Buck, who was the Republi-
can candidate for the State I.egislature
in a county in Towa. The Democrats
issued a dodger which read, “You buy
your goods of a mail order house in-
stead of patronizing Iowa industry.
Why don’t you look to the mail order
houses for your votes.”” The result was
that in a normal Republican County, he
was defeated by a substantial majority.
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VER so often in the
three hundred odd
days which go to make
up the business year ‘we
have the pleasure of deal-
ing with you. By our
attention to every detail,
we endeavour to show
our appreciation of your
commands.

But we rarely have
the opportunity of telling
you, in a purely personal
way, what real enjoyment
we derive from selling
goods to merchants with
whom our relations are
always so cordial. It
means a great deal toany
firm, and we want to as-
sure you that we shall
always do our utmost to
merit the continuance of
this cordiality.

We wish you Health,
Wealth and Happiness
during 1911, and hope it
will be a banner year.

THE

Montreal Biscuit Co.

(The Originators)

Montreal

WEEKLY TRADE CHANGES. G. F. Good

, of Pangman, Sask., is

making additions to his grocery busin-
Happenings in the Trade During the ess.

Past Week. Mason & Adams, of Weyburn, will

open a general store at MecTaggart,
Ontario.—The estate of Coulter & Co., Sask.
general merchants of Burk Falls, have

sold to J. Feinberg, . \ﬂ}'
T. Coe, general merchant of East Oro, Farmer S lfe

sustained loss by fire.

The assets of Wilson & Jackson, Puts Blame on
grocery and erockery merchants .of
Ridgetown have been sold to G. W. TOWDS-PCO[)IC
Smith.

The following interesting answer was

Quebec.—The assets of J. G. Perron given by a farmer’s wife when ques-
of Lae Aux Sables, have heen sold. tioned about supporting the stores in
Joseph Corneau of Lachine has sold her home town : S -
TP L If a careful examination is made
F. Rosetti, of Montreal, has assigned afte(li‘ the’ e the Siatis vl 3
R v B ’ 5 goods away from the station, you will
Lo B 'S8 eau.

/ ) find there is very little left, addressed
The assets of Florence Sajuk of Flor- to the farmer. The goods that are pur-
ence, have been sold. chased by the town people are always

The assets ,,f J. A. Prevost of Que- delivered to them, while the farmer

bee will be sold on Jan. 5th. must call himself for his, thus creating
p ] ‘\ sasfln d: g . the idea that the farmer is the chief
‘yrille Moreney, general merchant of s Tl T

R g mail order dealer. The merchant must

St. Prime, has compromised.

e 2 not think that we will purchase goods
E. I‘“”'“‘,-‘ & (,u.ﬁ. grocery and coal that are not good enough for the
and wood business of Montreal, regis- townspeople. The merchunt must live
tered. and if the town people do not support
Western Canada.—The general store him he must make larger profits, and
of J. R. Strom, of Wawanesa, B.C., was the farmers are not going to pay that
burnt. The insurance on stoek and fix- €Xtra profit. If the towns-people will
tures was $10.000 be loyal and support each other so that
§ VUV, : 1 they can give us the service  we are en-
The general store of the Balgonie, titled to, we will gladly deal in our
Sask., Supply Co., was destroyed by fire. home town.”

NO CHEMICALS are used in the manufaoture of

EPPS’S COCOA

Epps's lavour Is the natural flavour of fine , and ls

as /It should be.

- = ‘MILENIA MILK CHOCOLATE’

Melts in the mouth with a delightful smooth-
ness and a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK.
Special Agents: 0. E. COLSON &SON, Montreal
Nova Sootia 1 . B. ADAMS, Halifax, Manitoba : BUCHANAN & CORBON, Winnipeg

"BIGWHEEL’

LEMONADE.

H. wW. LAR[ER & CO., LTD., The Old Refinery, BlllblUL. tn\b.
48
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Who Stood the Loss?

The following “just as good’” ‘‘just the same”’

‘“‘ten cents a box less,” etc., etc., kinds have come

and gone in the last few years:---

TWIN BROTHERS YEAST
MRS. MADDEN’S YEAST
WARNER'’S SAFE YEAST
BREADMAKERS’ YEAST

IMPERIAL YEAST
MOTHERS’ YEAST
SUNRISE YEAST

BARM YEAST

NATIONAL YEAST
SUNLIGHT YEAST
CHARM YEAST
FOAM YEAST

PURE GOLD YEAST, ETC., ETC.

What has become of them?

ROYAL YEAST

has stood the only test--the test of time. Think it over.

E. W. GILLETT COMPANY LIMITED

Winnipeg
EELEBILEIPLEEVEGE

TORONTO, ONT.
000000000000 00000000000000000000000000000

Montreal

0000000000000 000000000000000000000090

HE biscuit form of Shredded

Wheat, combined with its
fine flavor and nuwutritiousness
made it an instantaneous success. Our advertising
has been unique—besides magazines, newspapers,
car cards, sampling and demonstration,

We've Used Niagara Falls to Advertise

Each year, thousands of visitors to the Falls have gone
through our factory. They've scen every detail in the process
of manufacture from the golden grain to the finished biscuit.
Our sanitary methods have given them confidence in its purity
and wholesomeness. They have gone home and told their
fricnds about Shredded Wheat, and as a rcsult Shredded
Wheat is éctter known and therefore easter to sell than any

other cercal food. Take advantage
of this and keep Shredded Wheat
prominently displayed—=you’ll have
lots of sales, and every sale means
good profit to you. Shredded Wheat
pays.

The Shredded Wheat Company
Niagara Falls, N. Y.

CLARK’S
Pork and Beans

From coast to coast this standard
food product is becoming more popu-
lar than ever.

Housewives realize that baked
beans are not only cheaper and more
convenient than those prepared at
home, but owing to greater facilities
are better and more uniformly cooked.

Does your stock include an assort-
ment of Clark’s Baked Beans?

Wm. Clark -

Montreal
Manufacturer of

High Grade Food Specialties

. areipad il

e il
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Stick Licorice

AND

Pepsin Chewing Gum
(NOTE THE BRAND)

Soft Mints, 5c. boxes

Acme Pellets, 5-Ib. tins

M.&R. Wafers, Sc. bags
Lozenges

and a full range of
LICORICE SPECIALTIES

for Grocers, Confectioners
and Druggists.

WRITE FOR PRICE LISTS AND ILLUSTRATED CATALOGUE

NATIONAL LICORICE COMPANY
MONTREAL, CANADA

BISCUITS

from the Old Country

Notice to Grocers and Stores in Canada

MVITIE & PRICE

are now sending regular supplies of their
biscuits to Manitoba, Alberta, Saskatche-
wan and British Columbia.

When you sell MEVITIE & PRICE’S
Biscuits you are supplying your clients with
first-class goods, noted for their excellent
quality and absolute purity.

All goods packed in hermetically sealed
tins.

AGENTS for Manitoba, Saskatchewan, Alberta and British Celumbia :
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

NELSON S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

| —
—

G. NELSON. DALE & CO., Lud.

EMSC )TE MILLS, WAnRWICK, ENGLAND

The above can be had from any of the following agents:
The Smith Brokerage Co,, Ltd., St. John, N.B.
Watt, Scott & Goodacre, P.O. Box 1204, Montreal.
J. L. Watt & Scott, 27 Wellington Street East, Toronto.
W. E. Asbley, Winnipeg
Geo. A. Stone, 34 Inns of Court Buildings, Vancouver, B,C.

e ——

CANADA : ‘
e befter

All the year round

Mott’s

“Diamon "’ and “Elite”

brands of

Chocolate

are the groecer’s most ready sellers. U-lfu- uali
and absolute purity have made this possible. —

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halitex, N.S.

BELLING AQENTS:

J. A, T»hr ll 8. Mcindoe Jos. E, Huxiey Arthur Nelson
Toronto Winnipeg Vancouver

Anhur M. Loucks R. Q. Bedii
Ottawa “ﬁlm
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Wheat Market Shows New Strength

Quotations are Higher and Some Millers Look for Advance in
Flour if the Primary Market Maintains Its Present Strength—
Cereals are Firm—Prices Show no Change—Present Season is
Good for Retail Flour Trade and Should be Appreciated.

Although the holiday season had as
usual a rather quieting effect on the
grain and flour markets, still there was
a decided firm tone which has been mani-
fested by higher quotations being chalk-
ed on the exchanze boards, and 'if the
upward tendeney continues, millers ex-
peet to see advances in the priece of
flour. That is praectically all the millers
have to say in regard to future move-
ments in the market. Last week rumors
were rampant to the effeet that export
enquiries were being made for Manitoba
grain. Advices from Argentina report
reduced e¢rop estimates and shippers are
holding firmly at an advanece.

The demand for flour has been good.
and millers apparently look upon condi-
tions as satisfactory. A change that will
affect exporters will be weleomed, as the
United States market has been quiet
during the past two months. The whole
situation is, however, unsettled, and
there seems to be more than one interest
active somewhere behind the seenes.

The present season is considered good
for flour trade. This is evident to any
erocer, and knowing the demand is at
hand, it should be to his advantage to
remember the faect and put new life into
his flour selling plans. Suggestion in its
many forms is of great assistanee, but
the means employed is a second consider
ation once the groecer realizes the pos-
sibilities of developing the flour end of
his business.

The trade in rolled oats and rolled
wheat shows no diminution. The de
mand is good. and millers report a satis-
factory market. Boiled down, the main
features of the flonr market seems to be,
higher quotations for wheat and firmer
feeling in the market, which if maintain
ed will, it is felt, lead to advances in
the price of flour. There is ap abund-
anee of supplies both on spot and in
.nmlmli\a and it is difficult to play

‘bull’’ in wheat just now.

The quanm\ of wheat and flour, as
vheat, now in transit to lﬁlnupe with
the visible supply of wheat in the
['nited States and Canada, is equiva-
lent to 86,599,000 bushels, against 63,-
178,000 bushels a year ago. The esti-
mated weekly world requirements of
vheat for the present cereal year aceord-
ing to Broomhall, are 11,600,000 bushels.
lhe total shipments of wheat, ineluding
flour, to Europe this week one year ago
vere equivalent to 10,576,000 bushels.

MONTREAL.
Flour.-—Although the holidays detract-
d attention from the market to a cer-
ain extent, the situation is firm, and it
s pretty hard to prediel a change in
prices just now, and dealers are inelined

to believe that prices now prevailing
will hold for some time.

Winter wheat patents,bbl...................... 485 510
Btraight rollers, bb .................... .. 440 460
Manitoba 1st spring wheat patents, bbl........ .... 5 60
< straight patents bbl & 510
" strong bak
b seponll- e b il A0

Rolled Oats.—There is nothing speeial
to report this week, as priees remain un.
changed. The market continues firm.

Fine oatmeal, by v 240
Standard oatmeal, . 240
Granulated 240
Bolted cornmeal, l(ll-hm 180
Rolled oats, b..l 908b....... 215
T S ), Frn 455
TORONTO.
Flour. — Business has been good in

spite of the holidays. Local millers ve-
port a firmness which if maintained,
they say, will lead to higher flour priees.
Advanees thus far are confined to wheat,
but the millers elaim that further indi-
cations of strength will likely affect
flour.

Manitoba Wheat.
INE PRUONT, 30 OB JObB. .+ cccco0sessiossssssispsse 540 550
3nd Patent, in car lots. o
Rtrong hakers, in car lots.
Feed flour, in car lots..........

Winter Wheat.

Straight roller
Patents.........
Blended............

Cercals.—The market shows but little
change. Conditions are just as satisfae-
torv. The demand remains ecood, anl
altoeether the tone is one of strencth.
In both rolleq oats and rolled wheat
markets are firm, although no price
chanees have been recorded of late.

Rolled oats, small lots, DDIB SAOKE ..\ oniailonindi lobin 2 20
5 bagstocarlots.................. .... 210

Standard and granniated oatmeal. €8 1b.sacks.. .... 2 41
Rullad wheat, small lots, 100 1b. bris............ .... 285
4 Shvistoeariobs.......... oo s 275

CALENDARS FOR 1911.

There is a departure from the ordi-
nary run of calendars in that of Spratt’s
Patent Ltd., 24 and 25 Fenchurch St..
London, E. (., inasmueh as there is a
separate picture for each month of the
vear. These inelude dogs, hens, cage
birds and parrots and on the back of
each page the origin ‘and deseription of
each dog or hird, as the case may be, is
given. The entire booklet contains a
great Jdeal of useful information.

This year the Lake of the Woods Mill-
ing Co., have issued another striking
calendar. The picture illustrates a
strong, husky looking North American
Indian with a sack of Lake of the Woods
flonr on his baek which he, with a
brother red-man, has canoed across a
body of water from the eompany’s mills
at Keewatin. These are to be seen in
the background. At the bottom of the
pieture are showpn the mills at Portage
La Prairie,

Once
Again

let us draw your atten-
tion to the fact that
MOONEY’S PERFEC-
TION CREAM SODAS
are distinguished by a
superior degree of light-
ness and crispness.

This means money to
dealers who specialize
on Mooney’s.

The Mooney Biscuit
& Candy Co., Limted

Stratford, Ontario

Winnipeg, Manitoba

MOONEY S |
PEREECTION |

‘HDONEV BISWIT & CANDY
STRATFURDW‘CANADA i

MAPLEINE

(The New Flavor)

Mapleine is a high-grade pro
duct-—absolutely pure posses
sing a most delightful flavor
superior to Maple.

Onecounce of Mapleine (with
white sugar) makes a gallon of
delicious syrup.

Sold in 20z , 40z., 80z., 1 6oz,
320z. and gallon bottles.

" Mapleine Dainties™ sent
fl'c\_‘ on request.

AFrederick €. Robsgon
& €o. Sales Agents

26 Front St. E., Toronto

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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Give these lines a trial!

Wherever handled, they have proved ready sellers, and good profit-makers!

LYNCH?’S quauity BIsculTs

Creamalt Sodas —Family Pilot - Graham Wafers —Ginger Snaps
Seed Sugar—Fig Bars--Crimp Sugar — Lemon Creams
Always reach you as crisp and fresh as they leave our ovens.

Manufacturers of Biscuits,

Lynch’s Limited—Sydney, PED. Sy mt fned

and at STELLARTON, Fred A. Milligan, Manager ; HALIFAX, Fraok A. Gillis, Manager

A Steady and Profitable Seller

The sturdiness and hardiness of the Dwellers North of the
Tweed can be traced directly to their invariable preference for
Pure Oatmeal, — and the Canadian name for oatmeal in its
purest and most nutritious form is

TILLSON’S 5% OATS

This is the Breakfast Cereal that is now delighting the palates
of thousands of Canadians, and our extensive advertising
campaign is bringing the demand for TILLSON'S right

to your door.
Put up in 2 Sizes:—

PREMIUM FAMILY PACKAGE PAN -DRIED PACKAGE
Retailing at 25c. Retailing at 10c.

Canadian Cereal & Milling Company, Limited

HEAD OFFICE—LUMSDEN BLDG.—TORONTO

The North Queensland Meat Export Go,, Ltd.

WORKS, OOLBUN TOWNSVILLE, NORTH QUEENSLAND
MANUFACTURERS OF } SPECIALTY
Canned Meats, Extract of | Boiled and Roast Beef
Meat EtC / in 1 1b., 2 1b. and 6 1b. tins, full weight.
’ . =D

As supplied to British War Office, Admiralty
and Indian Government.

CORRESPONDENCE \INVITED FROM WHOLESALE BUYERS

Apply : C.J. PIGGOTT, Sole Agent, 19 Eastcheap, London, E.C., Eng.

OF FINEST QUALITY
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A plain business talk to our partners, the
Grocers of Canada, about stable profits

Have you ever figured out the source of the only profit
worth while in the grocery business? Take your pencil and
do it right now.

Transient business does 70 amount to much.

Your few score or few hundred dependable customers —
mainly your particular buyers—make up your paying trade.

They are precisely the customers who make your good
will a valuable asset.

These customers #nsist on the best groceries—inferior
goods will not satisfy them.

If they want biscuits they demand

CHRISTIE BIscuITs [
because it's a matter of common knowledge that Christe N

Biscuits are o : i % L%
The Purest of all Pure Foods. . O

Now, 1sn’t it as plain as day that the manufacturer of
high-grade groceries is your best friend? His reputation
works for you day after day—keeps on working for you even
on Sundays and holidays.

HIGH STANDARD GOODS ARE THE ONLY
SOURCE OF STABLE PROFITS IN THE GROCERY
BUSINESS.

The superiority of Christie Biscuits zs conceded —has
never been seriously questioned.

You know that, your customers know it—more of them
will knowit. Whether your best customer wantssoda biscuits,
sweet or fancy biscuits, she invariably asks for Christie’s.

The name is a guarantee of biscuit purity and perfection.
And the fact remains that

»

““ Christie Biscuits sell more than Biscuits.

CHRISTIE, BROWN & CO., LIMITED

v 2

“ 4
4%

L3




Annual Staff
Gatherings

Last Friday evening the first ?ngmal
banquet tendered by Wagstaffe Limited,
Hamilton, Ont., to the employes, was
held at the company’s faectory. It was
a delightful affair, and was held in lieu
of the annual picnic which it has been
decided to discontinue. Early in the
evening, the hundred employes gathered
in the large store room, which had b.een
artistieally decorated for the oeceasion,
and were treated to a menu of musieal
merit, after whiech brief but interesting
remarks were made by James Wagstaffe,
who answered to the toast to ‘‘The Man-
aging Directors.”” In doing so, he ex-
plained the objeet of the event, and
tonched upon the success of the business
during the past year. He most strongly
advoeated reciproeity between employer
and employe, and hoped that in the fu-
ture their relations would be as pleasant
as at present. Arbitration is better than
strife, and no firm will succeed if divid-
ed within itself, he thought. He also
alluded to the new faetory, whiech will
be half as large again as the present
one, The head of the firm was most
heartily cheered as he sat down.

Remarks were also made during the
evening by Herbert Wagstaffe, James
Somerville and F. D. Smye, also diree-
tors, and all touched upon the happy re-
lations during the year just ending and
predieted just as enjeyable friendship
in the future.

Following the banquet, the floor was
cleared for a dance, which proved equal-
ly enjoyable, and the music for the oe-
casion was rendered by William Wag-
staffe, at the piano, also numbers by
F. H. J. Moore, J. A..Waddell, A.
Cronk, T. Hindley and J. W. Wagstaffe.

One of the interesting features of the
oecasion was the presence of an old em-
ploye of Mr. Wagstaffe, when the latter
was in business in Manchester, England.
The son of the woman in question is
at present in the employ of the firm.

Wednesday and Thursday of last
week the annual eonvention of Canadian
and United States salesmen for Hol-
brooks, Limited, was held at Toronto.
Very interesting business meetings were
held at whieh plans for 1911 were dis-
cussed and explained and the work of
1910 gone over and analyzed. Addresses
were delivered on the various phases.
of salesmanship, trade and general ad-
vertising, ete. Men from the various
fields, told of methods that they had
used successfully, and the interchange
of ideas and experiences should prove
very beneficial.

On Thursday evening the staff were
guests of the management at a banquet
held at the St. Charles, and it was a
thoroughly enjoyable affair. After a
bountiful dinner, a number of toasts

THE CANADIAN GROCER

were proposed and responded to. These
were interspersed with musical numbers
and recitations.

The Cudahy Packing Co. held a three
days’ eonvention of their Canadian sell-
ing staff at Toronto last week. A splen-
did program of addresses on manufac-
turing, salesmanship, advertising, ete.,
was ecarried out, followed by a banquet
at the National Club.

The employes of the Shredded Wheat
Co., Niagara Falls, met recently and
presented President Porter and General
Manager Mason engrossed testimonials
of their appreciation of the many things
they have dowe for their advanecement.
These presentations were made in eon-
neetion with the annual Christmas re-
ception. The testimonial to President
Porter was an aecknowledgement of the
many concessions obtained and the many
improvements made for their moral and
physical betterment, because of his co-
operation or solicitation, and in this
case the expression covered his many
years of faithful service as the execu-
tive head of business. The testimonial
of Fred Mason was also individual in
every way, and is unique in that it was

evoked after only four months of his
administration as General Manager.

BIG PACK OF SOCKEYES

More of Them Packed in 1910 Than of
. Any Other Kind—Last Year's Totals .

Vanecouver, B.C., Jan. 5—The salmon
pack of British Columbia given out as
official, shows that during 1910, 762,201
cases were packed, divided among the
prineipal fishing distriets as follows:

Fraser. river, 223,148; Skeena river,
222.035; Rivers inlet, 129,398; Naas
river, 39,720; outlying distriets, 147,900.
Total, 762,201.

The previous year the pack was 967,-
720, but 1909 was the big fourth year.

*In 1905 it was 1,167,460 cases; 1906,

(29,460 cases. The biggest pack in the
history of British Columbia was in
1901, the quantity being 1,236,165 cases.

It is interesting to note how largely
the eateh of sockeyes has dominated
every other spéeies during the past year.
The result has been given as follows:
Sockeyes, (cases) 565,915; red springs
19,313 ; white springs, 9,476; chums, 58,-
362; pinks, 34,613; cohoes, 74,382; steel-
heads, 140.

| “time well spent”.
Free samples
for those

interested.

Manfd. by

Leitch Brothers
Flour Mills,

Ogak Lake, Manitoba,

" ,
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Interested

interested in ANCHOR BRAND FLOUR; it is
the secret of success in bread making.

of it gives that pleased feeling resultant from

We wish to get you
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LITTLE FLOUR CHATS FOR YOUNG GROCERS UNDER EIGHTY

My Best Customers are the

Farmers 2 rves

Five Roses

Just now I was talking with Mrs. Broadacres.

Buys her winter’s flour supply from me for quite a long time now.
Uses about a barrel every six weeks.

A great breadmaker, by the way.

And when you're invited to her place, you're always sure of a good
dinner. I know, sometimes being “one of those present.”

At first she wouldn’t take more’n a barrel at once.
Afraid it wouldn’t keep, you know, and all that.

One day I had an inspiration—shaded the price for quantity—sold
her five barrels on one trip.

FIVE ROSES, of course.

She put it in a dry place in the loft away from the mice, neither too
warm nor too cold.

Now she says the last barrel is always better than the first.

Sort of dries out, you see, takes up more water—more loaves—
works easier, quicker—rises higher and stays there.

Finer flavor, too, mellower—clearer color, better bread every way.

You see, the inferior parts of the wheat, the parts that can’t keep,
these are all kept out of FIVE ROSES.

And so it improves with age, keeps sound for four, five, six months
and more.

Selling my country customers a supply instead of one solitary bag
or barrel was one grand idea.

Saves them time and trips, also a little money; insures their steady
satisfaction for a long time.

Saves me storage space—quicker turnover—husbands capital—weds
the housewife to the FIVE ROSES habit.

But you must be mighty sure of your flour, mighty careful.
It has made me confident, aggressive, has FIVE ROSES.

And as for the user—well, here’s the best breadmaker in three coun-
ties, 1st prize at the Fair, ask her.

Packed to suit your trade—barrels and halves
Bags of 7, 14, 24, 49, 98 pounds

Ask your Jobber

LAKE OF THE WOODS MILLING COMPANY, LIMITED, MONTREAL, “THE HOUSE OF QUALITY”
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California
Celery

Will have two cars arriv-
ing weekly, which will en-
able us to fill your orders
with best stock.

Fancy California Oran-
ges, Florida Grape Fruit,
Messina an dji Palermo
Lemons, also full lines
fresh Vegetables, Cucum-
bers, Lettuce, Egg Plant,
Green Peppers, etc.

McWILLIAM

Mc.” E.

EVERISI

25-27 CHURCH ST. TORONTQ
are Largest Receivers

St. Nicholas
Home Guard

PACKER:
FRANC TRACUZZI

If youdon’t specify
above brands when
ordering you will find
out the brands your job-
ser war..s to sell---The brands
that show him the largest profit.
But that don’t do you any good,
so ‘‘Be Wise” and insist on “‘St.

Nicholas’ in which case the
“Big Profit”’ will be at
your end of the line,
“Be Wise.”

AGENT:

J. J. McCABE, Toronto

THE CANADIAN GROCER

Christmas Trade Was Generally Good

A 8light Lull Hag Followed But is But Temporary While Re-
tailers Dispose of Their Odds and Ends—Oranges Have Been
Rather Plentiful—Potatoes are Firm — Demand for Celery,
Sweet Potatoes, etc.,, Has Been Good — Jobbers Look Forward

to Increased Demand.

Those who are interested and engaged
in the fruit business, retail and whole-
sale, turn over a new page for this
week’s business, the first of the new
year. There have been some lessons
learned during the past twelve months
and it is safe to say that some of these
same lessons will have to be repeated
probably several times more, before
some remedial measure is applied. The
reason for this is that blame often rests
with growers and new methods are not
employed until they diseover the neces-
sity for them.

But retailers and wholesalers, them-
selves, have learned a few things and in-
tend to put them into praetice. The
fruit business is steadily growing and
grocers throughout the country have
been profiting from it. From some
standpoints the past season was not ex-
actly the best fruit year on reecord but
the trade seem to maintain that on the
whole it was satisfactory.

The Christmas demand to wind up the
year was good and it is expected that
business will open up briskly with the
new year and that last season’s fizures
will be surpassed. The price of oranges
must have been satisfactory to the eon-
sumer as supplies were fairly liberal and
prices were maintained at a reasonable
figure.

TORONTO.

Green. Fruit.—There is noticeable this 7

week a slightly easier feeling in some
lines of fruit. There is a liberal supply
of oranges on hand, but with the festive
season over the trade seems disposed to
clean up the stocks they are holding.
This likewise applies to more than
oranges and is given as a more or less
general feeling expected to obtain for a
week or so until trade has reeuperated
and settled down to the new year’s busi
ness. Lemons are a little easier and over
the whole market there is a temporary
quietness which should soon disappear
before the new demand.

w
g

Apples, bbl...... 350 600 Jumaica, case.. 3 00
Apples box .... 200 260 ons—
Bananss........ 1650 200

88

Cranberries, case3 75
Grapes, case ...
Malags bbl. ... 5 00
Almeris, bbl.... 5 00
Grape Fruit—
Flori per case 3 50

Pomegranates, doz..
Pineapples crate 4 00

—-ONWW
23R888

Vegetables.—The demand for vege-
tables is normal. Celery, sweet pota-
toes and similar lines have been selling
well and aecording to jobbers the de-
mand has been quite satisfaetory. There
is a fair business in imported stocks.
Potatoes are firm and are quoted at
about 90 cents straight. The situation
has not cleared - perceptibly and there
are still reports that the supply is likely

to be searce. Dealers state that they
are hardly prepared to express their
opinions yet. There is a good demand
for onions just now and retail dealers
should avail themselves of this know-
ledge and endeavor to increase their
sales of this vegetable.

Beets, Louisania Eundive. 12heads .... 100
B 1 oo b e 1% Lettuce,! sna-
Canadian beet, dian, head.... 0 030
N ey s anne 060 075 Boston head let-
Cabbage, case— tuce, doz..... .... 150
Canadian. ... 075 150 Onions—
Cabbage, per 110 3 5) 5 00 Spanish, large.. 2 50 3 00
Carrots, Cana- Bpanish, {-cases 50
diln,b.(.......... 050 ellow, per bag 1 25 136
Carrots, Louisa- Potatoes, Onta-
nia, doz...... .... 100 rio, bag...... 085 090
Celery, dozen .. 030 0 40 Sweet, hamper. 125 150
Celery, Caulifor- Sweet, barrel. .. 5 00
nia, case...... 45 500 Parsley, per doz 075
Cucumbers, Bos- Parsnips, bag .. .... 060
T R awas bavs 260 Newturnips,p r
11-gt. basket... .... 0850
WINNIPEG.
Fresh Fruits. — A tremendous
rush. was. experienced during

the past two weeks in the
fruit market. Apples were the leaders
with eranberries and oranges close
seconds. Cranberries are up $1 per bbl.

Apples— Cocoanuts, doz. .... 090
Ame. Johnathans... 2 25 Cranberries, Jersey,
Ontario, No. 1, brl 550 DREIAR. visiv shvens
Northern8py........ 6 60 Lewmons, (Cal.

Bananas, ....... . 2

Grapes, Mal., 4
Pineapples, case .... 50)

Vegetables.—Vegetables are moving
well and the season’s trade has limited
stocks somewhat. Prices also are being
forced up and the following quotations
rule.

. B soovsn ool 002 Onions. im-

Cabbage, new,lb .... 002 L T 0 02}
Celery, doz..... .... 060 Potatoes, bush ...... 090
Celery, Cal. .... .... 109 Parsley, perdoz. .... 040
Cucumbers, doz..... 300 Radish, dozen. 0 50
Lettuce, doz......... 040 Squash, 1b, 03
Mint, doz. 06) Tomatoes

Onions, gr T A .. 450

per dozen.. 100
MONTREAL.

Green Fruits.—The market for Siei-
lian lemons is becoming stronger, while
the demand for Florida oranges is also
good. Cranberries showed a weak ten-
deney, but they are getting strong again,
prices in New York being somewhat in
advance of those of a week ago.

The first shipment of California navels
whieh arrived recently opened satisfac-
torily, the fruit being nicely colored and
sweet., This is earlier than they have
ever been known to arrive in large sup-
plies.

Apples, bbl. ..... 500 600 Holly, case .... .... 400
Bananas crated, Wreaths, bale.. .... 165
08—

bunch ......... 200 22 Oalifornis, 1ate
Oranberries, bbl.10 00 12 00 Valenciss...... 400 500
Cocoanuts, bags. .... 425

Floridas, case... 375 4 25
Osli. Malagas... .... 200 Plums, crate.... 300 3 25
Lemons.......... 300 450 Pears,bbl....... 7 00 10 00

Vegetables.—There is nothing inter-
esting in the vegetable market. The
usual dullness prevails, and except for
packages whiech groeers run short of, it
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is not likely that any large orders will
be filled.

Cueumbers are incereasing, while green
peppers are also soaring. A few weeks
ago a small basket could be purchased
for 75e, but of late they have advanced
three times as much.

Beans, American Onions—
RO .. ovivens ooos 12 00 Bpanish, cases.. 275 3 00
Beets, bag....... 075 090 Ked bag.... .... .. g 1?
Potatoes, bag 1 0
Oarrots, bag..... 075 09% New Betiuaa
Oabbage, doz.... 0 40 050 potatoes, 1b.. .... 007
Oabbage, bbl. .. 100 150 Sweet potatoes,
Celery, crate.... 4 00 4 25 basket .... 185
Osuliflowers .... 150 3 00 “  ctbbl ... 400
Cucumbers, doz, .... 275 Parsley, dosen... 0 75 0 80
Garlic, 2 bunches .... 025 Parsnips, bag. .. 100 125
Green Peppers, Radishes, dozen
small ket .... 250 bunches. ...... 060 075
Leeks, doz ...... 175 200 Spinach, bbl .... 500 5 50
Lettuce— Tomatoes, hot-
Curly lettuce,box 1 30 1 60 house, 1b.. .... 035 040
Boston, box. .... .... 2175 Turnips, bag.... 0756 090

A California fruit grower states that
during the year he has sold 500 lbs.
of dried cherries, thus adding another
branch to the dried fruit industry.

Dried Apples

Shipments Selicited
Bettiements Prompt

W.A. GIBB COMPANY
AAMILTON
JAMES SOMERVILLE Manager

1 DRIED APPLES

Highest prioe pald for

O. E. ROBINSON & CO.

ESTABLISHED 1886

ingersoll - Ontario

Would yeu like our Weekly Cireular?

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie

Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and

D eal ors in HIDES, WOOL and RAW FURS

FISH FOR JANUARY

Live merchants will not overlook the fact that money
can be made by handling a good assortment of

FROZEN FISH

Our stocks are large, fresh and well- assorted.

Smelts, Flounders, Halibut, Qualla Salmon,
Cohoe Salmon, Herrings, Trout,
Whitefish, Gold Eyes and Tulibees, etc.

QUALLA SALMON, Headless and Dressed, case lots, 8c. 1b.
HALIBUT, Headless and Dressed, case lots, - - 8c.lb.
WHITCO BRAND HADDIES and FILLETS

WHITE @. CO., Limited

TORONTO and HAMILTON

I N this first week of the
New Year we extend
to all our customers,
and the trade in general,
our best wishes for
health, wealth and pros-
perity during 1911.

HUGH WALKER & SON

(Established 1861) GUELPH, ONTARIO

SILK SKIN

W. B. STRINGER, D.M.

GRAPEFRUIT

Dealers and Conaumers:

If you know, or never knew, the deliciousness of Grapefruit,
try some of our FLORENCE VILLA BEAUTIES.

FULL FLAVORED JUICY

CITRUS EXCHANGI A
S _ i

TORONTO
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Fish

Oysters

Fish Demand tobeHeavyin Cormng Months

Retailers Find the Consuming Public Asking for Greater
Quantities of Fish During the Next Two Months Than at any
Other Equal Period of the Year — Lobster Season at its
Height—Oyster Business is Brisk and Supplies are None too
Plentiful —Advent Trade was Good—The Frozen Fish Trade.

The retail trade is looking forward to
a good demand for fish during the win-
ter months. Wholesale houses are ap-
parently well supplied with stock, at
least for present requirements and the
indieations are that the business during
the next two months will be good. Some
stocks are reported temporarily
light at the coast, finnan had-
die being among those men-
tioned. Trade in lobsters is at its
height; haddoek are in good demand
and oysters are much sought after. Now
that the holiday season is over and
staple goods return to their old popular-
ity, fish will elaim its share of the
trade and the present is probably the
busiest period of the year in fish de-
mand

NOVA SCOTIA.

Halifax.—Fish of all kinds continue
searce. The receipts during the past
week have been small, and the ecatches
below the average for the season of the
year. While the weather has been mild
along the coast the conditions have not
been favorable for fishing, as high winds
prevented the shore fishermen from
reaching the fishing grounds. There is
a marked., searcity of finnan haddies.
The stocks that were held here were all
cleaned up during the Advent season,
and the receiptz have not been suffiei-
ent to cure any more.

Local dealers report an inereasing de
mand for fresh haddock. Nearly all the
fish reaching the market now are eon-
sumed locally. More fish are being used
for diet than ever before.

The lobster trade is now in full swine
and large shipments are being made
from Nova Secotia points to the Boston
market. There is a general improve-
ment in the foreign fish trade. During
the past week over six thousand quin-
tals of cod were shipped in two vessels
sailing direet from St. John’s, Nfld., for
Oporto. Oysters continue high and
good stock is searce on the local market.
Late reports say that the fishermen
operating out of Canso are meeting with
better suceess than for some weeks.

ONTARIO.
Toronto.—The situation in the fish
market while inclined to be quiet as
the result of the holiday is in reality

opening upon perhaps the busiest month
of the entire year. That, at least, is
what some fish dealers say about it and
they ought to know. January and Feb-
ruary are, they claim,two good months.
The holiday is passed and the demand
for all lines of fish becomes general.
Retailers should take advantage of this
fact and endeavor to enlarge the field
of their business. Lent is two months
away and by building up a good busi-
ness now the benefits will be felt by the
increased demand during that season.
Frozen fish of general lines are now asked
for and altogether prospeets point to a
good trade.
FRESH CAUGHT FISH

Steakcod....... .... VR ) Haddock........ 006 007
FROLEN LAKE FigH
Gold eyes.... .... .... Salmon trout... .... 012
Halibut. ........ 009 0 10 Swelts, No. 1.. .... 012
Lake Superior hernna 004 Sulelu. extra .. .... 018
:‘ah. Erie herring ..
k. .....

Round red

Herring, per 100.......
Flounders 0

SMOKED, BONELLSS AND PICELED FISH
Acadia, tablets, Imperial, perlb.. 0 ‘]'ﬁ

Abox{...l._l‘s..b.. b 210 l'iucu.y-rlb .........
cadia - Herring (Labs.)
DAPGRIAS. .ooey 20e0 1% baif-barrels. . .... 32
Audu 21b. boxes, pr. Herring, bbl.... .... 6
.............. »ddie, 0 08} v 9
Awn.ub bxs Kippers, box.... .... 1
PErcrate...... .... 5 Oysters, extra
Bhredued cod 225 selects, gal........ 225

Bloaters, box.. .... 125  Oysters, selects, gal... 1 85

Boneless Digbys, box 1 0 sters, standard, nl 166

Codtish, Bluenose, * 1 40 Fickled lake herring,

Ood steak, per lb....... om 1w 1b. kegs........ -
Qunuonunu. per 1b.. 0 08

NEWFOUNDLAND.

St. John’s—The fish prices have re-
mained at same ag last writing, and will
no doubt stay there for quite a while
as not mueh fish will be bought from the
planters for the next few weeks. Some
fishermen thig year have been unable to
market their fish ¢n account of adverse
weather, and have ‘decided to hold on
to their catch until the spring in hopes
of obtaining better prices. Little fish
arrive here during the winter months,
so the market generally remains the
same until the opening of spring. There
is abundance of cod on the south-west
coast, also a large amount is reported
on the south- east coast, but weather is
too stormy for catchmg.

Codfish, large and medium merchantable, per qtl. 6 %0
* small 52 0 enasas 5%
* lsrge Madeira i me 6%
* small * ® o 59
‘" larye and medium West India. .. oo 400

small i1 UL A 3s0

CANADIAN GROCER

Salmon, per case 48 1-lb. tins............
Balmon, No. 1, largeand

d No. 2, small
* No. 3, small. ..

:
£
HES
§.§,§

oSSaSZEIS;m;u»»ua
S2322888888883323

QUEBEC,

Montreal.—As is natural at this time
of the year the fish trade is pretty
quiet. The demand in a small way is
for shell and hulk oysters, lobsters and
faney lines of fish which are used at
suppers, ete. The reports just now in-
diecate that frozen haddock and finnan
haddies will be plentiful, and the prices
have sagged down quite a bit. Tom cods
will be searce, as the spawn season is
now over. Shell oysters and bulk are
in good demand, but stocks are getting
smaller.

FROZEN
Flounders
ke
C

SALTED AND PIOEKLED

Green cod, No. 1 Lake trout, half bbl. 6 00

;oo 00s0saner '800 900 Balmon,B.C.,red, bbi 14 00
Labrador herring, bbl 5 50 bbl 12 00
- ' Labrador, bbi 18 00
W w Abbls g0
gJlb........o. "sggg
eels, per 1b..0 07,
Balt ,30 1b. pls 1 00
o Pt TR
No. 1 pollock. bbl 6 00 o |
Holland herring,} bbl 5 50
TR o keg 075
SMOKED
Blosters, large, per box, 808. ........cocovviiinnnn vunn 1
HodlS - soersveees 007 0074
gomle- hnddiu.l...d.; ................. : ;l.)
erring, new smol X,

Kippered herring, per box, small. ¥ . 1%
Kippered berring, per box, large...................... 140
SHELL FISH
Bhell o; DD, OROBOB. s o5 eo000s.senesiosesos 12 00 13 @0
XXX Bhell OFsters.......ccco00000 cciarrscsosscsonse 10 L0
Lobsters, live, per lb......... 085
Oysters, choice, AR I . o0 0600 senssnorasesnsae 140

Belects, Imp. gal..... ..160 200

i ORIR BRI - ococessonncosss ssassonsssoe W 160
PREPARED FISH

Boneless cod, in blocks or packages, per 1b...... , 64 and 7,
Pure mixed boneless fish, biocks and pschc ?P‘lg. 0 00!
Bhredded &or PIE covccnssesasssssnes sosese seos 015
BSkinless cod, 1 CBBS...ccnves 625
Dried cod, medlum. 100 1b. drum. . . 700
Dried cod, large, bundles. ....... . 600
Dried cod. medium, bundles. . 6 00
Dried haddock, medium, bundle........ . /.. 00" 5 50

Authorities claim that cranberries, es-
pecially in the raw state will cure many
of the minor ills of man, being espec-
tally good for dyspepsia, headache and
in the case of yellow fever, as a tonic
and to assist in clearing the system of
harmful bacteria. In ecooking cranber-
ries, only porcelain line or enamel-
ware should be used. These are facts
that the grocer may use to interest his
customers for while they may never
use them as a medicine, they are al-
ways glas to get any interesting infor-
mation like this.
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THE CANADIAN GROCER

DON’'T FORGET

that the Winter Fishing Season is liable to terminate about the middle of this month.

OCEAN BRAND FISH

should be your leader for 1911. Your customers will be enquiring for them regularly and your repeats
are guaranteed. ORDER EARLY.

, Used in every i
/" HADDIES

NEW KIPPERS

\ BLOATERS
o

Ask your wholesale house for these lines or write us direct.

The Halifax Cold Storage Company, Ltd.

45 William Street Selling Branch Montreal, Quebec

\

Family Circle [ BOUTILIER'S

[

i

OUR CATCHES HAVE BEEN VERY \ SMOKED

HEAVY THIS SEASON AND ALLTHE  \\ FILL ETS |
4 ,

FISH ARE OF FIRST CLASS QUALITY
NOW IS THE TIME TO STOCK UP '59

Order from your
Wholesaler »

A Profitable Line to Handle!

There’s a distinctive and delicate flavour about—

Donald says:

“There is no alum present in

N, ot Quaker
“CONCORD" Baking Powder

Norwegian Sardines
that cannot fail to please your better-class customers. It iS, therefore, an efficient
Moreover, there is an absolute guarantee of purity of con- and healt-hful Bakmg Powder.
tents on each tin. None but finest freshly-caught autumn We consider the package an
fish are used, all hard, tough fish being rejected. From attractive one.”

24 to 28 fish are packed in a tin, and the fish are mild ’
cured and not too much smoked.

Report of analysis by Dr. J. T. Donald,
Dominion Gov’t Analyst.

November 26, 1910.

The profit selling *“CONCORD" isa
very ‘ well worth-while’ one.

Don'’t forget the name *‘ Concord’ when ordering.

LIST OF WHOLESALERS: M A THEwso le so Ns

R. S. Mcladoe, Yoronto. Watson & Truesdale, Winnipeg.
A. H. Brittain & Co., Montreal. W. A. Simonds, St. John, N.B. WHOLESALE GROCERS

Radiger & Janion, Vancouver and Victoria, B.C. 202 MoGILL ST., 3 MONTREAL

e

59 . ¥
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Fish Oysters

TORONTO is the nat- 7 BEACON BRAND

ural headquarters for Star t 0F% 5. ey deman'd
than ever. January is
the biggest fish month
of the year. The holi-

fish. We offer below
a line of good-selling the

Speciels at Kus R o Year day season is over and

the year. You can lay we advise having &

thgm fows 5 Wiy 19 1 1 full stock of fish and
freight cost. . ke
Right :

DON'T IMEET THE
OVERLOOK DEMAND OF THE
THIS PUBLIC
OFFER FOR FISH FOODS

January Salt Fish Special

LABRADOR HERRING, Barrels, $5.60 per bbl
[ ({9 % [ 3.15 119 % “
Guaranteed No. 1. Bright stock. Split.
Fall 1910 pack.

LAKE SUPERIOR PICKLED HERRING, $3.90
100-1b. kegs;

Headless and dressed stock, Beautiful, bright, appetizing fish.

The F T.James Co., Limited

Church & Colborne Sts. Torohto

—~




“We are Fishing for Your Business.”

THE CANADIAN GROCER

The holiday season is now over and you
will have constant orders for all kinds of

FISH AND OYSTERS

We have a complete assortment of all varieties in season. Order early

and direct from Producers, thereby securing benefit of lowest quotations.

FREE

Our weekly
price list and
market letter

Smoked Fish Salted Fish SERVICE

prompt and

Frozen Fish Sealshipt Oysters | .2,

Correspondence Solicited.

P.O. Box 639.

THE LARGEST FISH AND OYSTER WAREHOUSE IN

EASTERN CANADA

Price Lists Mailed on Request.

LEONARD BROS.  lmx

Five Long Distance St. John, N.B.

Telephones.

Montreal and St.. John, N.B. e igiod)

BRUNSWICK BRAND SEA FOODS |

will surely build up business for you, because only the most
carefully selected and sweetest fish are used—fish caught in the
famous Passamaquoddy Bay. Skill, care and cleanliness are our
watchwords throughout the canning process, and the result is the
retention of the natural fish flavour to a degree unknown in other
brands.

We stand back of all our products with an unconditional
guarantee of purity.

Here’s a line, Mr. Grocer, you can handle with credit to your
store and increasing profit to yourself.

THE “QUALITY” BRAND

CONNORS BROS., Limited

BLACK'S HARBOR, N.B.

o) ) P g (3

AGENTS—Grant, Oxley & Co., Halifax, N S.: C. H. B. Hillcoat: CONNGRS BROs: S
Sydney, C.B.: J. L. Lovitt, Yarmouth, N.S.: Buchanan & Ahern, R <2225
Quebec: Leonard Bros., Montreal; A.W. Huband, Ottawa: SIS ML 51 S G ey

C. DeCarteret, Kingston: James Haywood, Toronto: Chas,

Duncan, Winnipeg: Shallcross, Macaulay & Co., Calgary, Alta. ;

]A.ll‘lntley Brown, London, Ont.; Johnston &Yockney, Edmonton.
ta.
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Should Pay More for Better Herring

Writer Maintains That Government Should Encourage Mer-

chants to Offer 50 Cents a Barrel Extra for Superior Packed
Fish—This Would Induce Raising the Standard and Result in

More Herring Sold.

By A. M. Payne.

The chief reason for the disereditable
status of the Canadian Herring Fish-
ery Industry may be understood from the
1909 Blue Book:

T did not see a barrel in the course
of my travels that would have decently
kept in sand, to say nothing of pickle,
and the most annoying thing about this
state of affairs is that on every hand
the need of a superior barrel and the
advantages which acerue from its use
are admitted fully and freely. As a re-
sult of my journeyings round the shores
of Canada in connection with the eff_ul‘t
to effect an improvement in the herring
industry, I have been forced to the eon-
clusion that the barrel question is the
chief root of the evil that keeps lh'c
trade from making the progress it
should do. This evil is not by any
means confined to any one distriet or
part of the coast. The very best at
present in use anywhere provides a mis-
erable spectacle to anyone possessed
with a praectical eye.”’

A Surprising Situation.

There can be no doubt in the mind of
any ordinary business man that the
strietures in the Government Report on
the barrel impediment being based on
the actual facts are so self-evident and
convineing as to excite surprise that a
Government Bureau in the twentieth
century should tolerate its continuance
year after year. This candid expres-
sion of opinion by a thoroughly quali-
fied expert authority, specially delegated
by the Government, clearly forecasting
the gradual ruin of one of our most
valuable natural resources, may soon be
regarded as an ancient history. It is al-
ready two seasons old.

More Money for Better Fish.

In a previous article reference was
made tfo a lack of diserimination on the
part of firms engaged in the purchase
and distribution of pickled herring.
The question arises: Has anything been
attempted to bring about an improve-
ment? The report intimates that some
leading Ncva Scotia fish merchants have
issued a circular letter to fishermen of-
fering ‘25 cents a barrel more for all
pickled fish put up in strong iron-hooped
barrels than for fish sent out in the old
leaky barrels, all of which is a most
gratifying step out of the old do-as-you-
please rut.”’

““This movement,’”’ the report goes
on to say, ‘‘is, of course, a direet result
of the efforts of the department in the
experiments carried on during the past
four seasons.”” Twenty-five eents a bar-
rel is not sufficient an inducement, as
any ordinary individual all the way
through from fisherman to consumer

would name at least twice this figure,
viz., fifty cents additional for a barrel
intended to contain pickle fluid for pre-
serving valuable fish food.

Slow to Make a Move.

Special committees by Boards of
Trade, notably the Halifax Board of
Trade, have discussed the question elic-
iting muech desirable information;
pamphlets with instruective data and re-
commendations to the department have
been issued; earnest well-meant and ap-
propriate speeches have been made in
both local and federal parliaments, but
not the slightest sign of any action to
promote improvement has been taken by
the Department towards earrying into
effect the simple remedy suggested by
the Government expert, who says:
‘“Nothing short of a legalised standard
barre]l with a system of inspection under
some sort of government control will,
in my opinion, prove a beneficial and
lasting improvement to the fish trade in
general of Canada.”’ .

To-day, at the close of the season of
1910, in the fifth year of departmental
consideration to secure betterment of
one of our most important natural as-
sets, the harvest of the sea lapping our
shores for thousands of miles, things
are just as unsatisfactory as ever théy
were. The Departmental Mountain has
brought forth a Departmental Mouse
in the shape of encouraging merchants
interested to offer 25 cents a barre] ad-
ditional for proper up-to-date iron-
hooped packages, instead of 50 cents or
€ven more,.
~ The experience of European herring
industries will be touched upon in our
next artiele,

TRADE NOTES.

William Messer, general merchant in
Wingham, Ont., for 35 years and prior
to that a eclerk at Bluevale for 10 years
died recently in his 73rd year.

Wm. Sutherland has opened a grocery
store in Wyoming, Ont.

Geo. Baxter has purchased a general
store in Malvern, Ont.

J. Birch, Blanchard, Ont., has sold
his farm with the intention of opening
a grocery store in London, Ont.

Fire starting in the cellar of B. R.
Kean’s store in Orillia, Ont., last week
caused considerable damage. The loss
was partly covered by insurance.

Never Run Short of

SHAMROCGK

BIG PLUG
SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

— CLAY PIPES

The best in the world are made by

McDOUGALLS

Insist upon this make

D. McDOUBALL & CO., LTD., $isesr.

BPRAGUK

GANNING MACHINERY GO.,
OHIOAGO, ILL., U.8.A.

Black Watch

The Big Black Plug
Chewing Tobacco

““A Trade Bringer”

Sold by all the Wholesale Trade




nt in
prior
years

ocery
meral

sold

ening

B RB.
week
y loss

THE CANADIAN GROCER

Ontario Lantern Footwarmer || | Lour Diggest asset

The drawing lfzowe‘r of da }Jvell-lizhted
Do You Want a Winner? el i i s Ve e

attractive as by lighting it with our

GASOLINE LIGHT

h“ islabsolutely safe, better and cheapeli
. ops than electricity or gas and safer than coa
Scientifically oil and candles.

Desi‘ned Economical and Special prices direct to merchants.

You save money by buying your

M h 2 " Cﬂnnot Damﬂée mantles and glassware from us.

echanically the Robes GET OUR CIRCULAR.

.
Perfect

MacLAREN & CO.
MERRICKVILLE, - ONTARIO
AGENTS WANTED

Something NEW to show your cus-
tomers that they will buy and be
pleased with

For Sale by All Jobbers.

8OLD BY
S 4 ALL

B JOBBERS
Ontario Lantern & Lamp Co., Limited T OV

Hamiiton, Ont.

Manufactured by

¥%-1b tins—
3 doz. in case.

Tuckett’s

Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED
" Hamilton, . - - - Ont.
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Classified Advertising

Advertisements under this beading, 2¢. per word for
first insertion, lc. for cach subscquent insertion.
Contractions count as one word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany =l)
sdvertisements. In no OA8e can this rule be overlooked.
Advertisements recelved without remittance cannot be
acknowledged.

Where replics come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

AGENTS WANTED.

WANTED7A manufacturer’s agent in each of the
Provinces of Canada to represent a high grade

Fluid Beef. Address, OXVIL, 309 King St. W,

Toronto. (1p)

COMMISSION LINES WANTED.

ANTED by aresponsib'e, energetic firm about to
open an agency business in Calgary, lines on
commission, or will buy outright if necessary.

Ad iress Room 37, Herald Block, Calgary, Al(b|er)u.

P

MISOELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Lid., Room 314
Stair Building, Toronto.

CCURATE COST KEEPING IS EASY if you
bave & Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

decimal fraction of an hour. Several overations of

jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time reeister and cost keeper. Whether you
employ a few or hundreds of hands we can luwly you
with a machine suited to your requirements. rite for
catalog. International Time Recording Company of
Canada, Limited. Office and factory, 29 Alice Street,
Toronto.

URING 1910 the MONARH displaced hupdreds
of Typsw iters of all makes. In 19'1 we antici-
pate a still greater demand. We bave cut down

the allowance on these seco-d-hand machines and

cons=guently can sell them chearer to you. Thev are
carefully rebuilr and a egusranteed to give satisfsc-
ti n oryour money back. If you want a good, strong,
elean working Typewriter, st a mere fraction of the
or ginel co<t, write u . for catalogue. THE MONARCH
TYPFWRITER CO., Lid., 46 Adelaide St. West,
Toroato, Ont.

UCKWHEAT Flour guaranteed pure and unsur-
passed by any mill in the Province. T. H,
Squire, Queensboro, Ont., solicits your orders.

COP!LAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all olasses of business.
Copeland-Chatterson-Craln, Ltd., Toronto and
Ottawa. (1)

COUNTEI CHECK BOOKS—Espeecially made for
the grocery trade. Not made by s trust. Send us
samples of what you are using, we’ll send you
prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-
plies for Binders and Monthly Account Systems.
guluu Systems Limited, Manulacturing Stationers,
orosto.

COUNTER CHECK BONKS—Write us to-day for
samples. We are manufacturers of the famous
Suretv Non-Smut duplicating and triplicating
Counter Check Books, and single Carbon Pads in
all varieties. Dominion Register Co., Ltd., Toronto.

THE money you are now losing through not having

2 Natinnal Tash Register would pav its costin a
shorttime. Write us for oro . The National
Cash Register Co., 285 Yonge St., Toronto.

OUI NEW MODEL is the handiest for the grocer
operated instantly, never gets out of order., Sen
for complete nmpic and best prices. The Ontario

Office Speciaities Co., Toronto.

THE CANADIAN GROCER

MISCELLANEOUS,

OUBLE your floor spacc. An Otis-Fensom hand-
power elevator will double your floor space, en-
able youto use that upper floor either as stock

room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue **'B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronte. [{1})

GRY BUSINESS SYSTEMS are devised to suit
every department of every business. They are
labor and time ravers. Produce results up to the

requirements of merchants and manufacturers. In-

quire from our necarest office, Egry Register Co.,

Dayton, Ohio; 123 Bay St., Toronto; 258% Portage

Ave., Winnipeg; 308 Richards St.,Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FOR Ageacies everywhere in Canada.

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 757 of your printing bill.
Multigrapb your Office Forms; Letter-heads ; Circular
Letters. rite us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (t1)

F YOU bave been afflicted with one of those foun-
tain pens that won’t write when you want it to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable
Fountain Pen and you will be happy. Consult your
nlulo:er. W.J. Gage & Co., Toronto, sole agents for
Canada.

NDISPENSABLE in office, store. home — Canadian
Almanac, 1911 —a National Directory. Complete
classi ied information on every subject of Domin

ion interest. Full postege, customs, banking, insur-
ance, legal, educational, newspaper, srmv, clerical,
governmental. particulars of lesding institutions and
sozieties  Paper cover, 67¢.; cloth, leather back, 75¢.
All stationers, or sent postpaid on receipt of price by
The Copp-Clark Co., Ltd., Toronto.

AY’S FURNITURE CATALOGUE No. 306 con-
tains 160 pazes of fine hall-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall papers and pottery with cash prices. Wrire
for a copv—Iit’s free. John Kay Company, Limited,
36 King St, West, Toronto.

system of reinforced concrete work—as success-
ully used in any of Canada’s Inr’ul buildings—
gives better results at lower cost. ““A strong state-
ment”’ you will say. Write us and let us prove our
cleims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

MODERN FIREPROOF CONSTRUCTION. Our
f

HE *' Kalamszoo” Loose Leaf! Binder is the only
binder that will bold just as many sheets as you
actually require and no more. The back Is flex-

Ible, writing surface flat, alignment perfeet. No ex-
posed metal parts or complicated mechanism. Write
for booklet. arwick Bros. & Rutter, Ltd., Klnf and
Spadina, Toronto. th)

HE METAL REQUIRED ino s Modern Concrete
Building. ©ur special facilities enable us to
produce at minimum cost Concrets Reinforce-

ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Ltd.,
Fraser Ave., Toronto. (th

WAREHOUSE AND FACTORY HEATING S8YS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

TEOHNICAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR-

NG NEWS, §1 per year. Every manufacturer

power should receive this publication regu-

I :mo sce that itis placed in the hands of his

engin or superintendent. Every lssue Is full of

practiég) articles, well calculated to suggest economics
in the operation of a plant, Cond adverti

for ** Machinery Wanted ” inserted free for subscribers
to the GROCER. ‘' Machinery for Sale” advertise-
ments one cent per word each insertion. Sample cop
onrequest. CANADIAN MACHINERY, 143-14
Uaiversity Ave., Toronto.
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ALES PLANS—This book is a collection of 333
successful plans that have been used by r‘cuall

merchants to get more busi These i
Special Sales, Getting Heliday Business, Co-operative
Adnnhlng. Money-Making Ideas, .Contests, ete.
Price $2.50, postpaid, acLean Publishing Co.,
}echllul Book Dept., 143-1489 University Ave.,

oronto,

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE is the most popu-
lar periodical of its kind. Why? Because each

issue contains a strong list of original articles of
interest to every Canadian. It also reproduces the
most timely, instructive and interesting articles appear-
ing in the other magazines and periodicals of the
month. Thecream of the world’s periodical press is
too valuable to overlook. BUSY MAN’S is on sale at
all news-stands. Better still, send $2 for one year’s
subscription. Mail it to-day. The Busy Man’s Magaz-
ine, Toromto.

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story
briefly, forcibly, truthful-
ly, and address it through
the proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto
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Keen's Oxford, per Ib

$2 00 .. In 10-box lots or case...... . 016
5 (13 %g Gillett's Mammoth, }-gross box. ... .. .. 200
Chocolates and Cocoas
Per doz. THE OCOWAN 00., LIMITED
$u 8
. 198
3 50
3 40
0 50
9 80

- $0 50
. 07
100
13
%g Loudon Pearl, b 0
gg s il - per e s e O
| 500 Unaweetensd Chooolate— Per Ib.
. 950 A': & 1's, cakes,13-1b. bxs.. 035
Peroase “bux:n rdoun’mmm 1
» Perlooﬂonbox.%.ﬁooohu. te, 100 size, i and ‘&
Dercenklllovedon'an tlosl::.t .pr:h_
Powder. Quoenulg)unn. s and 4's,13-1b. bu.."“
T S Sy suos'-nmer&_n'.. 1415 boxes 11111 0 40
R"Y.’l‘*]?ti)“’e'“ .ggg Plnlu:iti'l.b.. 1b. boxes, per Ib...... 333
“ ¥ al Navy, i's, {'s, boxes, per ib.... 0 30
“ '.ﬂf:. Bﬂnﬁouz'”’l.l!;l‘).b?lx-.m'r‘lb..... 0
* 120z i’ wees 035
“ :}l}g l°"'"°ni£.",'°§m.mn on, orange,
54 e w lemon, y
e | Pepetely ¢ almond, maple and cocoanut cream, in
Barrels When packed in pkgs., &oﬂ.hbox. per dozen

#-1b. tins, 80c

dozen $1.

jozen §1.

82
up to 35¢ per 100 Ibs.

barrels one per cent. dis-
count will be allowed.
WHITE SWAN SPTOBS AND ORR¥ALS LTD,
White Swan Baking Powder—1-lb. tins, 3-
doz. in cued?;doz; #-b. tins, $1.25 doz.;

Y 3 A Y

WHITE SWAN SPICES AND "
OEREALS, LTD.
White Swan Breakfast Food
2 doz. case, per case

00. . 0
The King's Food, 3-doz. in tin;, 4lc. lb.‘German 8 sweet,
case, per case $4.80.
White Swan Barley
Crisps, sper doz. §1.
White Swan Belf-rising
Buckwheat Flour, per

White Swan Belf-rising
‘Il’lncdke Flour, per

White Swan Wheat Ker-
nels, per doz. $1.40.

White B8wan Flaked
Rice, per dozen $1.

White Swan Flaked
Peas, per dozen §1.

-]
8

=i -1-1-T-T_T_}
ansRER8gys

1b.
Oonrmou— Per
Milk choocolate wafers, 5-1b, boxes..
Maple buds, 5-1b. boxes.... .... ....
Ohocolate wafers, No. 1, 5-1b. boxes
Ohocolate wafers, No. 2, .
onpareil wafers, No. 1, 3
onpareil wafers, No. o

000 3
Milk chocolate, 5¢ bundles, per box..
Milk chooolate, 5¢ cakes, per box....

EPPSS.
ts, 0. E. Colson & Son, Montreal.
Inj and 1-b. tins, 14-1b. boxes, per
i e R 93

o
—

JOHN P. MOTT & Co.’s.

R. 8. McIndoe, agent, Toronto ; Arthur M.
Loucks, Ottawa; J. A. ’l‘lylor, Montreal; J.
E. Huxley, Winnim; Tees & Persse, Oal-

Stan Brok

gary, Alta.; erage Co., Van-
couver, B.0.; G. J. Estabrook, St. John, N.B.
Elite, 10c. size

(for cooking)

a08. a0

Mott's breakfast cocoa, 10c size 90 per dz.
" breakfast cocoa, 38............. 0 ﬁ
“ “ o g ‘o
** No. 1 chocalate, } .. 032
‘* Navy 4 e ., .. 02
‘" Vanilla sticks, per gross. . - X0
** Diamond Chocalate, 3. 024
‘“ Plain choice chocalate, liquors. 0 32
B8weet Chocalate Coatings...... 020
WALTER BAKER & CO., LIMITED.
Premium No. 1 chocolate, { and 3 Ib. cakes,
85c. Ib.; Breakfast cocos, 1-5,, 3, 1 and 51b.
ocolate, § and

1 1b. cakes, 6-1b. bxs., 26c. Ib.; Caracas sweet
chocolate, § and } 1b. cakes, 6-1b, bxs., 32¢
Auto sweet chocolate, § Ib. cakes, 3 and 6 Ib.

28

DOMINION CANNE. LIMITED o 261
lmer J Po& ...... veeee 180 27=

et ok el b 0%

-1b. kages, assorted, in . boxes

. ; tllg -1b. mmea. assorted, 5,10, 151b cas 0 30

- 145 10 151b. tins, 151b. pails and 10, 35 and 5010,

« 170 poxes. . Pails. Tins. Bbls.
18 White moss, fine strip012 021 017

Best Shredded 018 017
- 166 gpecial bhred 016
225  Ribbon 015
160  Macaroon ; GRS
19  Desicated 16 ... o01s

Ginger.......... 335  White Moss in5 and 10 Ib. square tins, 2lc.

7lbs  14s&30sperlb. WHITE BWAN SPICES AND CEREALS LTD.

- g p§§ ‘White 8wan Cocoanut—
0 2op Featherstrip, pails
Sasgesinatss 0 Shredded......

In packages, 3-0z., 4-0z., Boz., ib ...

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

Powder

Oondensed Milk
BORDEN'S CONDENSED MILK 00.
Wm. H. Dunn, Agent, Montreal & Tor(}l):bo.
Oases. Doz.
le Brand Condensed Milk 00 150
Gold Beal Condensed Milk...... 450 115
Challenge Condensed Milk. . 400 100
Peerless Brand Evaporated Gream
five cent size (4 dozen). .. ..... 200 050
Peerless Brand Evaporated Cream
L B TSI 350 0%
Peerless Brand Evaporated Cream
pint size (4 dozen)............. 48 12
Peerless Brand Evaporated Cream
R . 370 18

« TRURO CONDENSED MILK CO., LIMITED
ersey” brand evaporated cream

«wp Per case (4 dozen). . .... .......... $3 50

Reindeer” brand, per case (4 dozen) 5 00

Coffees
EBY, BLAIN CO. LIMITED.
Standard Coffees
Roasted whole or ivound Packed indamp-
proof bagg and tins.

Club House....$0 32 Ambrosia...... 0325
Nectar.... 030 Plantation..... 022
Empress. - 028 Fancy Bourbon 0 20
Duchess. ., - 028  Bourbon.,.,,.. 018
Crushed Jav‘n and M()Sha whole.

Golden Rio

Package Coffees,
Gold Medal, 1 and 2 Ib. tins, whole or

gound .......................
Cafe, Dr. Gourmet's, 11b. fanc glass

ol ...
German Da- delion, § ard 1 1b. tins,

e RS R S 022

English breakfast, 1 1b tins, ground 0 18

WHITE SWAN SPICES AND CEREALS LTD.
White Swan Blend.

1-lb. decorated
tins, 32¢ Ib.

Mo-Ja {-lb. tins
30c. 1b

Mo-Ja, 11b. tins
28c 1b.

&
s COFFER

TET Q00CRY 0t L0

Mo-Ja, 2-1b. tins
28c. Ib.

Cafe des Epicures—1-lb. fancy glass jars, per
doz 60

Z . 3
Cafe I'Aromatique—1-lb. amber glass jars,

per doz.,
Presentation (with 3 tumblers) $10 per doz.

THOMAS WOOD & Co.

“'Gilt Edge” in 1-1b.
tins eesess $033

1-lb. fancy litho-
graphed canisters

030

Cheese.— Imperial.
5 Large size jars, doz.. 8 25
Medium size jars,

per doz
holder—

T rgs size, 4oz 18 00

Med. size, doz. 17 00

Small size, doz. 12 00

uefort—
no:l';mlln.m 140
size,doz. 1 40

g = FUSSELL& CO., LTD
S London, Eng.

‘‘Golden Butterfly’
brand Cream, 8 doz.
10c. size, cases $7.70

*Golden Rutterfly”
brand Cream 8 doz.
15c. size,cases £11.50

favem it

Mssuin [T
7

gv

land }

0
Packed in 30sand 50-
case. Terms—Net
days prepaid.

..
£
&
cocco
KLLEVLE
o"e:ox
L8888

b

Lo

Confections

IMPERIAL PEANUT BUTTER
. 0 95 dozen
1 “

blers, cases 2 doze: 5
25-1b. pails =5

Coupon Books—Allison’s

For sale in Canada by The Eby Blain Co Ltd.
Toronto. 0. 0. Beauchemis & Fils. Montreal
$2, $3, $5, $10, $15 and $20.

All same price one size or assorted .

UN-NUMBERED

Under 100 books.....coeuuuess «sees.ach 04
100 books and over.... . .each 03}
500 books to 1000 books ... .... .... eees 08

For numbering cover and each coupon,
extra per book 3 cent.

Infants’ Food
Roliinson’s patent barley,
-1b. tins, $1.25; 1-1b. tins,
.25; Robinson’s patent
rroau. $-1b. tins, $1.25; 1-

b. tins, $2.25
Flavoring Extracts
SHIRRIFF'S
1 0z. (all flavors) doz. 1 00
g m “" 175
24 " “ “ 200
ralt “ " 300
5 “ “ 375
g “ “ 550
16 “ “ 10 60
39 ¢ “ “ 18 00

Discount on application.

CRESCENT MFG. CO.

Mapleine Per doz
2 oz. bottles ‘reui] BESOC) ouvoeivoion 4
4 oz. bottles (retail at 90c.

8 0z. bottles (retail at $1.50) .
16 oz. bottles (retail at $3). oee
Gal. bottles (retail at $20)..... . sasssa 15

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM

Agents, Rose & Laflamme, Montreal and
Toronto.

1-1b. glass jar, screw top, 4doz., perdoz. $2 2
T. UPTON & Co.

Com?ound Fruit Jams—
12-0z. glass iars, 2 doz. in case, per doz. 1 00
2-1b. tins, 2 doz. in case, per doz....... 180

5and71b. tin pails, 8 and 6 pails in
crate, per lb.

Compound t Jellies—

z. glass jars, 2 doz. in case, perdoz.. 1
2-1b. tins, 2 doz. in case, per 1b. 1
7-1b. wood pails, 6 pails in crate, perlb. 0
30-1b. wood pails. 0

W. OLARK'S
SPECIALTIES

Chateau Brand
Baked P
Be:

=
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k9 GROCER’S CO-OPERATION

RISING SUN Stove Polish in Cakes gives a
lustre which far outlasts all others under the
heat of the stove, and that is why it has so many
friends that call for it over the grocery counters
the world around. We believe that the real live
" grocer wants to push the goods that please his

customers, and that is why we have the hearty
co-operation of thousands upon thousands of

grocers everywhere. It pays you to push it.

Canton, Mass., U.S.A.

A
Brilliant
Lasting
Polish

--Quick--

There is no more satisfactory Stove Polish
you can handle than

BLACK KNIGHT
STOVE POLISH

It comes quickly and goes slowly and is
warranted not to stain the hands.

A rapid seller and splendid profit-producer,
especially at this time of year. Order to-day.

F.F. DALLEY CO., Ltd.

Hamilton, Can. Buffalo, N.Y.

| MOLASSINE DOG andPUPPLY CAKES

e

others and are quick sellers.
If you are stocking Dog Foods,
write for particulars and free

are entirely different from all
ﬁ samples; I will interest you.

SOLE IMPORTER:

ANDREW WATSON
81 YOUVILLE SQUARE, MONTREAL

THE COMMERCIAL
CORRESPONDENCE PAPER OF THE DAY

SUPERFINE
LINEN RECORD

Put it to every test—then you
will positively know

SUPERFINE
LINEN RECORD

to be unexcelled for fine
Commercial Stationery.

Made in White, Azure and Buff.
Envelopes to match.

WRITE FOR SAMPLES.

The Rolland Paper Co., Ltd.

HIGH-GRADE PAPER MAKERS
General Offices: Mills at
MONTREAL, P.Q. ST JEROME, P.Q.

TEA LEAD

Best Incorrodible

duy “PRIDE OF THE ISLAND" Brand

as extensively used for years past by most of the leading packers
of Teain Canada.

ISLAND LEAD MILLS LIMITED,

Tel. Address: “Laminated,” London. LIMEHOUSE,

A.B.C, Codes used 4tb and 5th Editions. LONDON, E., ENQG.

Onoadiss hgeuts ALVRED B. LAMBE & 80N, TORONTO,
J. HUNTER WHITE, ST.JOHN, N.B.
OBOIL T. GORDON, MONTREAL

The G
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BROOMS are DOWN

We Make Brooms of Quality b
Be Sure You Get Them

Walter Woods & Co. -

===

Hamilton and Winnipeg

exC

(sTERILIZED '
3 FUSS EiL s Cre
Ay VSO ELL S sired

za;vpo)v.s _ 4
— S

CANADIAN LAWS

now require that Oream must contain not less than 18 per cent. of milk fat; it must be entirely free from gelatine, sucrate of
lime, germs or other substances, and must contain no preservatives of any kind nor any coloring matter other than is

natural to milk.
STOCK ONLY

FUSSELL’S °°'°*53inc """ CREAM

which complies in every way with these requirement® and is THE ONLY ARSOLUTELY PURE CREAM on the market
It contains from 25 per cent. to 30 per cent. milk fat. -
Packed in key-opening solderless tins to sell at attractive prices with good profit to the trade.
unopened for any time in any climate. Order of your Wholesaler
Samples and particulars of :—The W. H. Malkin Co., Vancouver, for British Columbia, Yukon and West Alberta,
O. Fairall Fisher, 22 St John St., Montr=al, for Quebec. W H. Escott. 137 Bannatyne Avenue. Winnip=g for Manitoba.
Saskatchewan and East Alberta. The Harry Horne Co., 309 King St. West, Toronto, for Ontario. J. W. Gorham & Oo,
251 Hollis St., Halifax, for Nva Scotia. W. A. Simonds, St. John, for New Brunswick, or ¢

FUSSELL & C2., LTD., 4 Monument Strest, London, Eng.

Keeps good

Jelly Powders
IMPERIAL DESSERT JELLY

00
it

‘ Purity " licorice, 10 sticks.... . 14
WHITE SWAN SPICE o it 100 sticks. . . 073 ST. CHARLES OON
AND CEREALS, LTD Dulg, large cent sticks, 100 in box. DENSING 00

zm. %‘ﬁ‘:‘ }Z Lye (Concentrated) PRICES:
vOrs. 2. 8t. Oharles Cream.
handsome counter family size,percase

Baby size, per
SIULELS Ditto, hotel, 310

y 0, ,

i Silver Cow Milk4 55

Ontario and Quebec

Purity Milk....4.35
Goodi’[.uok 4.0
Per case
1 caseof 4 doz $3 50 Mustard

3casesof ¢doz 3 40 ) .
7 QOLMAN'SR OR KEEN'S
5 cases ormore 3 35 Per doz. Per doz
D.8.F., }lb. tins 1 40 F.D.. {-Ib. tins.. 1 45

{b tins 300 Durham, 1b. jee o' 75
g¢ -1b. tins urham, . jar 0
Marmalade. F.D..1db.tins.. 08  * '11b.Jar 025

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen.. 0 45dozen
Medium, cases 2 doze: -
Large, cases 1 dozen. .

z. $1.45 3
b. tins and 7-Ib. pails, Gum.

SHIRRIFF BRAND
* Imperial Scotch "—
1-1b. glass, doz...
2-1b. glass, doz
4-1b. tins, do;
7-1b. tins, do:
Shredded"—

Sauces
PATERSON'S WORCESTER SAUCE
-pint bottles, 3 and 6 dozen cases, doz 0 90
t.bomg-.idounmu doz. ...... 175
Soda
OOW BRAND

box §3.u0,

Case of %-lb. con-
R uin&. 1:210 casckuu
| sty N r box $3.

'\_T oasties ’ ore 3.7 - ) %ﬁu of 1-1b. and §-1b
e / = Z containing 3v 1-1b.
and 60 %-1b packages

Licorice

§-1b. bo: .Aﬂ”o‘:‘ u,::uo: lgo
. boxes, wood s .

Fancy boxes (38 ormp:r.ich , per
“Ringed” 5-1b. boxes, per 1b >
** Acme" pellets, 5-1b. cans, pe
s “" (fancy bxs., 40), per box
Tar licorice and tolu wafers, 5-1b. cans,
POF GBI, v vvae nssrssssses sosnnnns
e L e

Grape Nuts—No. 300; No. 23
Post Toasties—No. T3, $2.85.

o‘ b DD b-lbhe-‘g
N gog 888838
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WOOD’S

[ B

3 A e
fﬂ,ﬁ)' ')f ~

... |HOLLANDER

COFFEE

Fragrant, Pungent,
Deliclous !
Imported and Roasted by

THOMAS WOOD CO., LIMITED

The Cholcest of the
Choloce.

REGISTERED No. 428 8t. Paul 8t. Montreal
040 Blue Label, retail at 30c.... .... .... 024
Seap and Washing Powders Milk. 040 Green Label, retail at 40c . 030
— ———— 05  Red Label, retail at 50c.... 035
CANADA FIRST 060 Brown Label, retail st 60c 042
BRAND Gold Label, retail at 80c 055
The Aylmer Con- LAPORTE, MARTIN & CIE, LTD.
et T ictorie, haf case, 901l 0%
ictoris, case, 90 1bs........
On., 34l Princess Louise, half cage 801bs 019
Per case Ceylon Green Teu Japan style—
Canada First u(i .............. 018
Evap. Cream Duchess, cases 60 BB e conssses 019,
Cu(nsd'n l?lze s
irst
For sale by all uocen.' ey
A. P. TIPPET & CO., AGENTS medium size 4 80
ll le soap, colors, per gross. : )
Maypole toay. back, per grome R BLUE RIBON
/& BOAD, pOr gross....... b = -
Flonoh SOAD, POrgross ... Cumdalﬂnc EnpontedCreambA) 200 MONTREAL .- Tib A0 “‘h(:«‘))c Packed
Straw hat polish, per gross. .. Canada First Gondensed Milk.. 455 or mixed. el e
Beaver Condensed Milk. ... 4 00 Wholesale Retail
Rosebud Condensed Milk.............. 425 YellowLabel, 1's 020 025 Cream Tartar.
8tove Polish Sharindes Yellow Label, §'s .021 025
Green Label, 1's .ndh .02 030 GILLETT'S CREAM TARTAR,
Biaing Bun, No. 1oakes,§ & tgms. bxs. $50  giye Label, I's and §'s 0% 03% i
Rising 8 cakes, gross boxes.. 450 p.g Label, 1 ¥ ndi's 0 30 04 Ontario and Quebec Prices.
No. 5 Bun Pasts, § groas boxes......... £ White ubel'l‘."gnﬁs a‘-' 038 050 Ib. i T
No. 10 Sun Pasts,  gross bozes. . . ?®  GoldLabel fesndys:.... 08 o0& R PPerB-iforincae - 9%
r{_:o e Label, §'sand $'s.... 0 56 080 Per case
esed, §sand i's...... 070 100 4 doz. }1b. paper pkgs.

Or Quick Naptha Boap (100
bu?t:;nu) in 5-0ase lots

EDWARDSBURG STARCH CO., LIMITED
Laundry Btarches— Perlb
No. 1 white or blue, 4-1b, carton...
No. 1 white or blue, 3-1b. carton. ..
Canada hundrg ..............
Bilver gloss, 6-1b. draw-lid boxes..
Silver gloss, 6-1b. tin canisters. .
Ed burg silver gloss, 1-1b. pk¢
Kegs silver gloss, large crystal
Bemonl satin, 1-Ib. cartons
hite, bbls. and kegs
ma‘ white gloss, 1-1b. pkgs. .
Benson's enamel, per box... 1 50to
Culinary Starch—
Benson & Co's. Prepared Corn
Canada Pure Corn.
Rice Starch—
Edwardsburg No. 1 white, 11b. car. 0 10

BRANTFORD “TARCH WORKS, LIMITED
Onmw and Quebec.
IAund.ry Btarch
Canada Laun d.ry boxel of 401b..
Acmz Gloss Sta

ool

8S SRESPISSEES

woocoocoo®

oc

005

, cases 30 1b. 0 07
tnmh.l. & ln 0
Mbmwy drums, with d.nmuﬂoh

Brantf

Gloss—
1b. hm,hox-.u-uselb
Oanadian Electri

Box-dcﬂhnuplu.Wuu 300

Canned Haddles, ‘'Thistle” Brand
A. P. TIPPET & 00., AGE.

Y g bt ey }momd ..... 812

JAMES DOME BLACK LEAD
6a size, gross, $2.40. 2a size, gross, $2.50
Syrup
EDWARDSBURG STARCH CO., LTD.
“Crovnib‘and Perfection § yrup

Barrels, 700

“hALe Corn Syrup.
Plain tins, 'm.h label—
21b tins, 12doz“m case

0 “ . i 37
(5, 10 and 20 1b. tins have wire hnnd.lea) k1
ver Brand Maple Syrup.

2 1b. Llins, 12 doz in case

Per doz
H.P. Bauce, packed in cases of 3 doz. §1 €0
H.P. Picklc. packed in cases 2 doz. pts. 3 35
H.P. Pickle, packed inocases 3doz §-pts 2 2

Tobacco.

IMPERIAL TOBACCO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.

“BALADA’
TEA 00.

------ Brown Label, 11b or
Red 1

Green

{ ]
ar Horse, 6s. .
—Shamrock, 6s., bar.
Pl%ﬁ ssirdd ve

CEELSSLRRLESLASE

Empire, 6s and 12s
3 Oa{’lon Eu, in Ivy, 1-....i‘....
pu‘:kn “ b Out B jreat West Pouches,
or mixed.

Ontario and Quebeo Prices.

Royal Yesst, 3 doz. 5-cent packages. $1 15

Black Label 1.b., retail at 25¢. . 20
2 Gillett's Cream Yeast, 3 doz. in case. 1 15

Black Label, §-1b., retail at 25c, "))
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THE CANADIAN GROCER

Please accept our

sincere thanks for the

past year’s valued pat-

ronage, and let us say
that we wish you a

most healthful and

prosperous New Year.

VERRET, STEWART & CO., Limited
MONTREAL

Your Customers Know—

AND WILL BUY

WETHEY’'S
MINCE MEAT

IN ANY FORM

because they are acquainted with
our quality and cleanly methods

ARE YOU HANDLING 11?

We have condensed mince meat
in cartons---also ready for use
in enamelled cans and pails---
also in wooden pails and tubs.
We have mince meat to just suit
your trade---no matter what it
may be.

WRITE US.

J. H. Wethey, Limited

ST. CATHARINES, - ONTARIO

I S S S —
“We believe in your sincerity and have

every confidence in the accuracy of
your market reports. - - -

*“In a great many instances The Grocer has been a

factor in helping us to save many dollars. Of all the
business papers received in our office, it gets closest
attention from our buyer.’”’

The above is from a letter written us by a well-known
Quebee firm.

‘1 always enjoy reading The Grocer, and never miss

going through it ecarefully, taking particular ecare to
watech the market quotations. I have been able many
times to buy to advantage as a result of information
which it gave me.’’—Vietoria, B.C.

‘“We assure you that we appreciate The Grocer very
much, because of the many helpful suggestions eontained
in it. The faet that we have started to cut out the help-
ful things from week to week, and paste them in a serap
book, is am evidemce of our appreciation.”’—Sydney, C.B.

‘1 am sending you a chart showing my method of
keeping track of purchases and expenses, cash received,
ete. It has saved me pounds and it keeps me from going
beyond my means. I sincerely hope it will be of help to
my fellow tradesmen your side of the water. I thank
you for the helpful hints given in The Groeer. The
paper beats any on this side.””—East Ham, England.

‘“Not long ago I saved 1% cent per pound on a large
shipment of prunes through promptly reading The
Grocer’s market quotations.”’—Brandon, Man.

‘“We always feel that we ean rely on quotations and
statements made in The Canadian Grocer.’’—Edmonton,
Alta.

‘“We believe The Grocer saves us a great many dollars
in the course of a year. We consider the information it
contains is very reliable, and, in a general way, a guide
to buyimg.”’—Montague, P.E.I.
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