
H
O

LD
 YO

U
R

 TR
A

D
E B

Y S
EL

LI
N

G
 TH

ES
E F

A
M

O
U

S B
R

A
N

D
S

MONTREAL AND TORONTO, FEBRUARY 19, 1897.
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EL PADRE NEEDLES
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MARSHALL & CO.
Spring Garden Works, ABERDEEN, SCOTLAND

EL PADRE NEEDLES

Arrant

HAS OBTAINED THE HIGHEST AWARDS AND UNEQUALLED HONOURS AT ALL THE PRINCIPAL
INTERNATIONAL EXHIBITIONS

TWO-GOLD MEDALS 
INTERNATIONAL HEALTH EXHIBITION LONDON 1584

On|y?nja^«dal [ondon. 1S62> ^ Only Silvbr^Vadal pans. 1575 
Only/\?dal Dublin. IS65. __ §?>? Çrand Çold^cdal^oscowlS^i'ÿ

Kippered Herrings

VARSITY CIGAR Be. THE BEST IN THE MARKET

No. 8

«

The recognized leading Brand in all 
the markets of the world

All Selected Fish from the famed 
Aberdeen Fisheries.

Fresh Herrings 
Herrings in Tomato Sauce 

Herrings in Shrimp Sauce 
Herrings in Anchovy Sauce 

Herrings a-la-Sardine 
Preserved Bloaters, etc.

SALT HERRINGS IN KEGS. “CROWN" BRAND

Walter R. Wonham & Sons
Sole Agents for Canada, MONTREAL.
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SOUPS
Why not handle the best ï Your 
customers will gladly pay a few 
cents more for a tin of soup if 
you can assure them that “ It is 
the best.’’ You can safely say 
this of

Armour's 
White Label 
Brand

H. P. ECKARDT & CO
TORONTO

WWW

BAKING PQW0CIÎ

THE CANADIAN GROCER

Are unquestionably the finest and 
most enjoyable in the world. Hav* 
been awarded

isissr" EUH! PRIZE MEDALS

J. A. GORDON & CO.

... Montreal

McLAREN’S
is Honest Goods and just 
the Thing on Which to 
make or Extend a Busi­
ness.

DON’T
FORGET

That in selling Silver 
Dust Washing Powder 
you

MAKE
MORE MONEY

than by selling any 
other. It gives the 
greatest satisfaction. 
Don’t wait for the 
spring rush. Order
now.

to Slier Dut 11l Ce.
BamllUa, Ont.

The Best Grocers Make 
a point of Keeping It al­
ways In Stock.

Something New**•

Are packed in haodson»e i-ib. Tins, 50 it 
you ever saw. Every person who sees 
for a case.
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Standard Goods^BesttoHaiull

FOR
PURITY

This brand is
always reliable.

trade

MARK

,Qt*AjE FOR
STRENGTH
Highest test

98^ pure.

“NEW PROCESS ” SODA, FINEST ON THE MARKET.

T 1 ryr^r; Jelly Tablets
A &A Æ a 1^1 I J 1 J \Z These are ABSOLUTELY PURE and

Â J made with Choicest Flavorings only.

THEY STAND AT THE HEAD as the Finest Quality made.
FLA VORS ■

LEMON, PUNCH, VANILLA, CALVES’ FOOT,
ORANGE, COGNAC, CHAMPAGNE, STRAWBERRY.
CHERRY, RASPBERRY, MADEIRA, PINE APPLE.

BOXES CONTAIN : 2-do*. H-pint, 1-do*, pint, or 1-do*, quart packet*.

nMniN
l'L ‘ j U'.i t

ûuit^Vvi

A RELIABLE

Castile Soap
IS

LE LION ROUGE

A. P. TIPPET & CO.
MONTREAL and TORONTO

AQ-EJTTS
F. H. TIPPET & CO.

ST. JOHN, N.B.
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The St. Lawrence Sugar Refining Co.
LIMITED

MONTREAL

Laboratory of Inland Revenue,
Office of Official Analyst,

Montreal, April 8th, 1895.

I hereby certify that I have drawn, by my own hand, ten samples 
of the ST. LAWRENCE SUGAR REFINING CO.’S EXTRA STAND­
ARD granulated SUGAR, indiscriminately taken from ten lots 
of about 150 bbls. each, I have analysed same, and find them 
uniformly to contain :

99i§o to IOO per cent, of Pure Cane Sugar
with no impurities whatever.”

(Signed) JOHN BAKER EDWARDS, Ph.D., D.C.L.
Prof, of Chemistry and Pub. Analyst,

MONTREAL

CRESCENT BRAND BRUNNER, MONO & CO., Ltd,
NOETHWICH, IE3NTGUj-A-USTID

MANUFACTURERS OF

BICARBONATE of SODA
*ADE REFINED and RECRYSTALIZED—The Purest and Cheapest in the Market.

SODA CRYSTALS Of the Finest Quality.
In Barrels and Drums 

Orders for direct importation from 
the Wholesale Trade only.

"Wllsnsr Sc HOLLAND - MONTREAL
SOLE AGENTS FOR THE DOMINION OF CANADA

WHY NOT HANDLE THE BEST
When it will Sell at Sight ?

ENGLISH ARMY LACKING
We do not offer pianos, bicycles or cutters to 
induce merchants to handle this blacking. The 
quality and style of the article does the business.

4CKj^

The F. F. Dailey Co. Ltd. - Hamilton, Can.
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| he Hilliard House, Rat Portage
The favorite Summer Resort of the West. 

Strictly First-Class. Special Rates to Tourist 
Parties. LOUIS HILLIARD, Proprietor.

II

EPPS’S COCOA CROSSE & BLACKWELL
The meet nutrition» Coooa 

lb. Tine. 14 lb. Box»»

EPPS’S COCOAINE
or COCOA-NIB EXTRACT.

▲ light, refreshing beverage.
14 lb. Tine. • lb Boxes.

Spécial Agent, O. E. COLSON, MONTREAL

Smoked Hams 
Smoked Rolls

Pure Lard
UNSURPASSED IN QUALITY 
SAMPLE ORDER SOLICITED

SEASON 1897

Fresh Fruits, Jams, Jellies and Orange 
Marmalade, in glass jars with patent vacuum 
covers. Also

CANDIED PEELS
PARK, BLACKWELL & C0„ Ltd.

Wkolcsale Pork Packers 
TORONTO

Lemon, Orange, Citron.

The above are the finest goods in the market.

Pepsin Cream Cheese
Is still booming and finding favor with all our old customers, and 
securing many new ones. All grocers selling these goods will 
kindly remember they are not like canned goods, and can be left 
on the shelf in any kind of temperature. Any place suitable for 
keeping butter will do for Graham Pepsin Cream Cheese. 
Don’t put it on the counter and spoil it with heat. This will spoil 
the goods and ruin your sale of our goods. We supply 
dummies for the counter.

R. J. GRAHAM 8TREET west Toronto

■UH) Graham s
,'J| I CAWAOIAN

S*'! Pepsin

NEVER SOLD IN BULK.

f^Ases evehyboOVZ®

smm

riser
Wave

baking

faxoxd

FOR

Whitest
Lightest

and

Sweetest
Cakes

Ocean
Wave

Baking
Powder

Manufactured by the

Hamilton Coffee and Spice Co.
HAMILTON, ONT.
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HULL
MONTREAL
TORONTO
QUEBEC
ST. JOHN, N.B.
HAMILTON

That’s why 
so many 

people 
use 

them

Every­
thing 
that is 
Good in 
Matches is 
contained in

EDDY

MatchesHALIFAX
VANCOUVER
VICTORIA
KINGSTON
WINNIPEG
ST. JOHNS, N.F.

The E. B. EDDY CO., Ltd.
HULL, QUE.

38 Front St. West 
318 St. James St.

TORONTO
MONTREAL

I

AGENTS—F. H. Andrews & Son, Quebec ; A. Powis, Hamilton; J. A. Hendry, Kingston ; 
Schofield Bros., St. John; J. Peters & Co., Halifax ; Tees & Persse, Winnipeg; 
James Mitchell, Victoria and Vancouver, B.C. ; John Cowan, St. John’s, Nfld.
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BROOMS
ROSE,

THISTLE
Freight paid on 5-doz. lots.

PANSY

MATCHES
SOVEREIGN

MATCHES
Freight paid on 5-case lots.

The H. A. NELSON & SONS CO., Ltd., Toronto and Montreal.

SPECIAL
Liqueur Highland Whisky

<//// r // À ' Z><,

ESTABLISHED 1796 / / / J / /

- .////// /-/YV/W/ //
a ; iMf , r Kt 1 1 ;■ c

Try------

COCKBURN’S
SCOTCH
WHISKY

Nothing Finer in the Market
Cockburn & Co this year attain their centenary, the firm having been founded 
in Leith in 1796. The quality of their Whisky has never been excelled, and 
you can rely upon duplicate shipments always being equal to the preceding. 
Their brands are..............................

J. & R. McLEA, Montreal
AGENTS FOR 
THE DOMINION

Cockburn’s Special Liqueur 
Cockburn’s Special Scotch 
Cockburn’s Very Old Highland

Freight prepaid to all Railway points in Ontario East of Port Arthur
on 5-case lots

REINDEER BRAND
CONDENSED GOODS

Milk, Coffees, Cocoa, and Evaporated Cream. 
All Wholesale Grocers handle these goods.

•I1 Ji

I mlI I
j
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W. H. GILLARD & CO.
-^—HAMILTON

Advise the Trade:
That their stock of TEA in all growths 

and grades is extensive and varied. Exceptional 
values in every line.

Wide-awake grocers—rounding up stocks 
in anticipation of a duty—will serve their best 
interests by writing for samples, for comparison 
and draw.

AK

A
Constant
Demand

Rose Brand " 
Hams. Bacon, Lard

Do you turn your money often ? Slow selling 
things eat up a lot of profit. Poor quality often 
means unsalable quality—after it has stood on your 
shelves for awhile

“ ROSE BRAND ” LARD
sells easily

and steadily. There is a constant demand for it. It 
is pure beyond question and warranted highest qual­
ity. There is no lard made that is safer for you to sell.

The GEO. MATTHEWS CO.
Ottawa and Peterborough.

A
Steady
Profit

i
&THE"

There's hardly a man
woman or child in Christendom that does not like 
good mince pie. The quality of the pie depends 
largely upon the mince meat, and the experience 
of years has proved the excellence of

Wethey’s Condensed Mince Meat
</. H. IVethey, Mfr., St. Catharines.



This journal has the largest paid circulation and the largest adver­
tising patronage of any grocery paper in America. We prove it.

■ - ■ ~ ...---- — —

Vol. XI. (Published Weekly) MONTREAL AND TORONTO. FEBRUARY 16. 1867 (•2.00 per Year) No. 8

THE DEPARTMENT STORE,
By Samuel Hopkins Adams in Scribner’s Magazine.

ASIDE from departures in policy and 
innovations on a large scale the 
originality of the department store 

is largely supplied by two departments to 
some extent correlated. These are the ad­
vertising department and the window-dress­
ing department. One is the literature of the 
great store ; the other its art. The shop- 
windows are a great stimulus for the depart­
ment whose goods are displayed in them. 
A good showing will often wonderfully in­
crease the sale of the stock as well as attract 
customers to the store who are new to it. 
frequently the head advertising man is the 
general manager of the store. Whether 
this is the case or not, he is a general 
supervisor of the establishment, with a com­
plete knowledge of its ever-changing detail. 
Every day he holds consultations with heads 
of departments to find out what particular 
lines of articles they want " boomed," and 
about those articles he writes alluring state­
ments for the shopping public to read, some­
times arranging for illustrations with them. 
The amount of money spent for advertising 
is appalling when looked upon as an ex­
pense. One great store in Philadelphia 
spends on an average #1,000 every day in 
the year, and a good many spend #$00 a 
day. The advertising receives probably 
more of the personal attention of the head 
of the house than any other department. 
The head of the firm which expends the 
great sum just mentioned personally sug­
gests and frequently writes the leading lines 
in the daily announcement. The proprietor 
of a great store in Brooklyn does this in­
variably, and thinks the time well spent 
which the work daily requires. The mail 
department tends to enlarge this expendi­
ture, as the store reaches out to the utmost 
parts of the country, and the future will no 
doubt see an even greater development in 
the effort to secure mail customers in the 
small towns and in country places.

Advertisement writing has, within the last

few years, become a fine art. The writer 
must be thoroughly up to date in his ideas, 
and the latest methods require that he 
furnish something new every day. Genuine 
wit and humor are found over the “adv." 
mark in the papers. It is pretty safe to say 
that every good advertising man earns his 
salary, and the best man in the country at 
this work is said to receive #i$,oooa year.

There is little question but that the great 
department store is a benefit to the buying 
public, because of the low prices which pre­
vail in it, because ol its convenience and as 
a rule, honest dealing, and because it con­
centrates many lines of stock within a small 
space. On the other hand, it is a question 
if it is not in its tendency a menace to some 
of our commercial institutions. It has al­
ready made marked inroads on several lines 
of retail selling without bestowing any cor­
responding benefit. Especially is this true 
of goods which have been handled by sales­
people with special education and training, 
and where there existed in the business a 
pride beyond that of mere trading which 
gave it distinction. I’erhaps the best in­
stance of this is lobe found in the store book 
department, the stock of which is, with the 
exception of possibly a few establishments, 
composed of only the newest or, perhaps, 
the least worthy of books, or volumes in 
inferior editions.

The salespeople are often illiterate and un­
trained, and the whole tone of the place is 
the antithesis ol what the book-lover looks 
for in such a place. Yet the supplying of 
the most salable books at the very lowest 
prices drives the small bookseller, who 
carries a large stock and employs com­
petent assistance, out of the business, and 
threatens the extinction of shops which have 
served a valuable purpose. Much the same 
may be said in disparagement of the store 
“ picture department," the stock displayed, 
and the taste appealed to, is even inferior, by 
comparison, to the book department. It

may be only a question of time when each 
part of the great stores will be as perfect as 
the best shops devoted to single kinds of 
goods ; but it is certainly true now that with 
the exception of some of the oldest and 
largest departments it is the aggregation 
of stock and prices which attract the 
customers, and not the quality and selection 
of goods display ed.

From time to time the practices and 
methods of one or another of the great 
stores have been made the subject of legis­
lative inquiry ; but invariably with unim­
portant results. And now a powerful 
organization has been formed in New York 
by some thirty or lorty of the big stores for 
mutual support and protection. Represent­
ing. as it does, more than #50,000,000 of 
capital, it is alormidable combination ; and, 
while its object is not definitely so stated, 
there is no doubt but that it will oppose 
with all its strength any legislation looking 
toward an interference with the business.

I'ublic opinion has been brought to bear 
upon the management of the department 
store. The Consumers' League of New 
York has been organized, with the object of 
compelling the stores to treat their employes 
equitably. It fights for light, airy rooms, 
seats for the salespeople, reform in the 
system of fines, vacations with pay, and 
recompense for overtime. Such stores as 
five up to the principles set down by the 
Leaguers are put on the “White List." 
The members of the League do their shop­
ping in the listed stores. The League has 
set forth what it calls a ' ' Standard of a Fair 
House," as follows :

w uas.
A Fair House is one in which equal pai is gives 

tor work of equal valse irrcsfiecliie of sex. In the 
departments w lie re women only arc emploi ed in 
which the minimum wage-, arc #6 |>er week Air ex. 
perienced adult workers, ami fall in A*u instances 
lielow S8.

In which wages arc paid hy the week

In which hues, if imposed, an- |iaid into a fund 
for the benefit of the employes.

In which the minimum wage- of cash girls arc Si
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THE RISING SUN STAVE POLISH

-For durability and economy. 
'For general Blacking.

3.000 TONS SOLD YEARLY.

THE SUN PASTE STOVE POLISH

MORSE BROS., Proprietors, Canton, Mass.

FOR SALE BY ALL WHOLESALE GROCERS, ALSO THE M’CLARY MFG. CO., LONDON AND TORONTO.

MARK REGISTERED

BROS.

pvr week, with the same conditions regarding 
weekly payments and tines.

HOIKS.

A Fair House is one in which the hours front 8 
a m. to 6p.nt. (with three-quarters of an hour for 
lundi) constitute the working day. and a general 
half-holiday is given on one day of each week dur­
ing at least two summer months.

In which a vacation of not less than one week 
with pay during the summer season is given.

In which all overtime is compensated for. 

l'llYsK Al. i ONIHTIoXS.

A Fair House is one in which work, lunch, and 
retiring rooms are apart from each other, and 
conform in all resjiects to the present sanitary laws.

In which the present law regarding the providing 
of seats for saleswomen is observed and the use of 
seats permitted.

OTIIKR CONDITIONS.

A Fair House is one in which humane and con­
siderate behavior is the rule.

In which fidelity and length of service meet with 
the consideration which is their due.

In which no children under fourteen years of age 
are employed.

In a great store in Philadelphia every em­
ploye who has been there for more than six 
months gets a vacation with full pay. For 
ten evenings only out of the year is the store 
open. A careful record of this extra 
work is kept, and when the slack season 
comes the employes get hour for hour in 
time off. More than this, a certain percent­
age on sales made during these evenings is 
given to the employes. The system of fines 
is not harsh, and the money so obtained 
goes into the coffers of the employes’ 
organization, and not to the firm. In this 
respect all but the best New York stores 
are far behind those of the other large 
Eastern cities, and most of them consider 
that by furnishing dinners free to the em­
ployes during the season when they keep 
open at night they are fulfilling all require­
ments. Many of them do not even furnish 
these meals. Some few New York concerns 
allow hour for hour for extra work, but do 
not pay for it in money. Almost the only 
fair position is that of the places which re­
quire no evening work at any time. Vaca­
tions are almost unknown in the low-class

stores, but enforced absence without pay is 
part of the financial policy. It saves money, 
and moreover, the employes do better work 
for taking some sort of holiday, no matter 
how ill they can afford it.

A most hopeful sign for the future, how­
ever. is the growing acceptation of the 
maxim that good treatment of employes is 
sound business policy. Years ago one of 
the leading employers set out to establish a 
feeling of loyalty to the establishment by 
fostering esprit de corps among his em­
ployes ; other stores have followed his ex­
ample in the matter of encouraging social 
and beneficial societies, and there is scarce­
ly one of the big stores but has its y early 
entertainments. In the store just mentioned 
the salaries are paid to the officers of the 
store societies from the fines collected from 
employes. There are classes in French, 
German, Spanish and Italian, besides 
simpler branches of instruction. Other 
stores have manifested sudden attacks of 
philanthropy, such as trips to Europe for 
the salespeople, and lavish gifts at Christ­
mas-time ; but the shop people appreciate 
most fair treatment and fair wages. This 
is what pays in the end. In New York, at 
least, reform in internal methods is more 
likely to come from an appreciation of the 
advantages to be derived than from legisla­
tion or external pressure.

Whether for good or for evil the depart­
ment store has come to stay. The system 
which it represents extends throughout the 
country. Every city in the United States 
with a population of 100,000 or more has at 
least one of these stores. New York has 
fifty, Chicago a score, Philadelphia and 
Boston nearly as many, and Brooklyn a 
dozen or more. Time was when there 
seemed to be a prospect that the rivalry be­
tween these giants would involve them all in 
ruin. But they only increased in power 
and scope. That rivalry is largely a thing 
of the past. The fight is between the de­
partment store dealing in all lines of goods 
and the specific store dealing in but one. 
This century’s end is witnessing the crisis of

the battle ; a battle on the one side for con 
quest, on the other for existence. The 
twentieth century will determine the issue

“ MADE IN CANADA. ”

HE Hamilton Brass Mfg. Co., of 
Hamilton, Ont., are now making a 
full line of the latest improved cash 

registers. These registers are made on the 
best and tried principles used in cash 
registers made in the United States, and all 
the parts are identically the same as the 
latest patterns of National cash registers. 
The cases are beautifully finished in brass 
and nickel plate, and handsomely designed. 
The mechanical parts of the machine are 
made of the finest and hardest metals, thus 
ensuring durability and accurate operation.

The machines are made in a variety of 
sizes with special attachments, such as de­
tail adding, total adding and check printing 
devices, suitable for grocers, dry goods mer­
chants, hardware, general stores, hotels, 
confectioners, in fact all merchants who do 
a cash or credit business.

It is hardly necessary to say anything as 
to the value ol cash registers, as they are 
recognized as one of the essential fixtures of 
every retail merchant's business who is up 
to date.

The Hamilton Brass Mfg. Co. have sold 
during the last few months nearly 300 ma­
chines.

SELLING FOR CASH.

Lots of grocers think they can make the cash 
business go by charging the same price as 
those charged by the credit grocer. They make 
a mistake. The cash grocer is in a position 
to sell possibly 5 per cent, lower than his 
credit competitor, and he ought to do it. If 
he don’t the whole strength of his position 
is gone, for people will buy on credit every 
time if they have to pay no more than they 
would spot cash.—Grocery World.
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Reputation is a good word, it means a good 
deal ; we have it for . . .

Distinctiveness
in label, package and 
quality of our . . . Circle Tea

LUCAS, STEELE & BRISTOL HAMILTON

. . . FINE . . .

FLAVORING EXTRACTS
SEELY MFG. CO.’S 
GOODS_________

We have secured the agency for these 
choice flavorings, and have a full line in 
stock. When next in need of extracts 
give these a trial.

MM

pM&WI
i «-EMQ

JAMES TURNER & CO., - HAJVHbTON

p
t We 
l are 
t Agents

for Ontario and Quebec for...

MACONOCHIE BROS.
LONDON, ENG.

Their name the world over is

famous for ex­
cellence in...

Jams, Marmalade, Fruits, Pates, Camp Pies’ 
Potted Meats, Bloater Paste, Pickles, Sauces’ 
Vinegars, Fresh Herrings,Kippered Herrings, 
Findon Haddocks, Herrings in Shrimp Sauce.

The best is not too good for your customers— 
these goods are the best, not the highest priced.

ROBT. GREIG & CO.
—------MONTREAL.

Import Agents for ::
MACONOCHIE BROS, for Prov. of Quebec and Ontario.

v
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ELEME FIGS 
COMADRA FIGS
THOS. KINNEAR & CO.

We have still a few boxes Eleme Figs, 
io lb. Also a small lot Comadra Figs 
in mats, at very low prices. See our 
Travellers or write for prices.

WHOLESALE GROCERS TORONTO
THE OLD GROCERS STORY.

A. P. M'kishney.

They came into my grocery store just as 
'twas turnin’ night,

I was ready to wait on ’em when I'd tinker­
ed up the light,

Old, bent and gray—this couple, was this 
good old man an' wife,

I reckon they had tried the joys and bitter 
sweets of life. .

A tattered shawl of faded stripe was on her 
shoulders cast,

One wrinkled hand did grip its folds to hold 
’em close an' fast,

A rusty bonnet kissed the snow upon her 
dear old head.

" We're come to buy a heap of things—the 
best you’ve got," she said.

Her face was full of wrinkles, and her voice 
was kind of broke,

An' his’n seemed to wrinkle when he turned 
to her an’ spoke :

" Now, mother, you just go ahead, an’ get 
the stuff, you know,

’Cause you remember what he liked a long, 
long time ago.

An’ don’t forgit the curns an’ sich—buy up 
an awful sight.

While 1 trot out old roan, you see, the boy 
may come to-night

The parson read it out, you know, a-smiling 
at the line :

* God bless you both, I’m likely to walk in 
most any time.' "

Just as the old man came around the corner 
with the rig,

A message boy came bouncin' in an’ asked 
for Mr. Brigg.

“ That's my old man," the mother cried,
• • our boy has maybe come,

An' wants to know why us two has raced 
away from home."

■4 What's that ? ’ ’ the old man hollers out, 
“ come on, then, let us go,

‘Twill never do to let him stay an hour alone, 
you know.

For Eddie never used to like to find himself 
alone,

So come on, mother, git right in, and I’ll 
whip up old roan."

The boy, he turned his eyes on me, an’ then 
on the old man.

Then on the mother, "Here,” he said, 
"you tell 'em if you can."

An' handin’ me a telegram he bounded out 
the door,

And leavin’ me to do a thing I'd never done 
before.

I tore it open an’ I held the words up to the 
light :

" An accident ! Your son is dead, expect 
him home to-night."

Two faces lit with love an’ joy were lookin’ 
up at me.

An’ something got into my eyes until I 
couldn’t see.

I reached and grasped a hand of each— 
'twas awful news to tell.

I said, " Now look-a-here, old folks, that 
boy you love so well.

Is home all safe and sound to-night, you 
watched for him to come ;

Now he’s a-watchin' through the gate to give 
you welcome home."

They knew all that I meant to say, slowly 
they shambled out,

That they’d go after him quite soon 1 had 
not any doubt

For God's a father, don't you know, and 
seein’ all their pain—

And knowin’ how they long to see their only 
boy again.

Some day he’ll give a glorious feast ’way up 
in heaven’s dome,

An angel’s voice will whisper low, "Ed's 
folks have just got home ! ”

A STUDY OF SUCCESS.
The old gentleman was giving the boy ad­

vice, not so much because the boy needed 
it, as because he had more than he knew 
what to do with, and the boy might as well 
have it.

"Joshua," he said, " be polite ter every­
body. Remember, ye ain’t no millionaire.

an' ye can't afford ter put on too many im 
portant ways."

"Well, I ain’t so sure 'bout that, was 
the reply. " It seems to me they's lots o' 
people standin’ 'round ready ter impose on 
ye of ye don't show some spunk.”

“ Ye hev ter bear lots o’ things in this 
life. But it’s work ez counts. Remember 
the little busy bee. He jcs’ keeps a-workin’ 
an’ a-workin’, day in an' day out. An’ 
they's mighty few bees, I'm given ter 
understand as can't look back on their 
lives with satisfaction, and be p'nted out ter 
the neighbors ez a success ; an' all because 
they jes’ keeps on a-workin’, an' a-work- 
in’.”

" That's so, father. But there’s one trait 
of character 'bout the bee that you ain’t 
dwelt on."

"What’s that?”
" He don’t 'low nobody ter sit on ’im." 

—Detroit Free Press.

MONTREAL LEADS.
The statement of shipments of animals by 

the Allan Line during 1896 shows up the 
port of Montreal to advantage. The num­
ber of animals shipped from here was much 
greater and the loss much less than any of 
the other ports from which the Allan Line 
steamers carried. The number of animals
shipped was as follows :

Cattle. Sheep. Horses.
Mou treat........ 26.378 ♦.087
Boston ... 447
Philadelphia ... 3.yx, 377
New York ....... 959 597
Portland ......... 2,516 351
Halifax... 38

—
61,008 13.162 5-8v7

The mortality from the same ports was :
Percentage of Loss.

Cattle. Sheep. Horses.
Montreal.......... 0 36 0.46
Boston ........... .... a. 46
Pni'adelphia... 0.27 *•59
New York......... » 14 3.01
Portland ........ 0-55 1.13
Halifax ............ .... ....
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Oui Teas Sell Themselves The following post card is but one of many that 
we have received. This one happens to be from 
one of the best tea buyers in the country :

-----------------------  February 3, 1897.
Messrs. Davidson & Hay I.td.

Dear Sirs,—Your tea “Black Swan” I drew with 18 other samples 
and you get the order for the above named tea—15 half chests.

Respectfully yours,
See Our 

Travellers 
Samples

The DAVIDSON & HAY, Ltd.
WHOLESALE GROCERS, - - - TORONTO.

Telephones 399 and 1399

TRADE CHAT.
HEN the tempest broke, the roof of 
the barn struck the tenderfoot in the 
chest, a haystack fell upon his head, 

and a cord of wood pinned his feet to the 
ground. Tears sprang to his eyes. •• It 
reminds me," he sighed, "of sitting in a 
crowded trolley car when it goes round a 
curve. Ah, me ! "—Detroit Journal.

The St. Mary's Board of Trade has been 
re-organized.

Brantford's fire loss last year was only 
#1,528.50. In the last six years the losses 
were only $20,351.

Mr. Holman, Newbury, has sold his stock 
of dry goods and groceries to Mr. Gale, who 
is now removing the old stand.

The vintage of France in 1896 amounted 
to 981,000,000 gallons of wine, or 395,- 
000,000 more than in 1895, and 308,000,000 
gallons above the average production of the 
past ten years. In the figures here given for

1896, Algiers and Corsica are not included. 
It is estimated that the complete figures will 
reach about 1,078,000,000 gallons.

G. W. Stull, of Guelph, has shipped 20,- 
000 pounds of tallow to London, Eng., for 
the purpose of testing the advisability of 
opening up a trade there.

A company has been organized in Sand­
wich with a capital stock of $50,000 for the 
purpose of trading in the grapes grown in 
that vicinity, and the manufacture of wine.

F. A. Gonne. the Queen’s grocer, has 
deserted his old stand opposite the market, 
and is now found in the large premises for­
merly occupied by Scott & Flater, next to 
Somerville's restaurant. His reason for re 
moval was a good one, as he found business 
too fast for the comparatively cramped 
quarters of his old store. As he is 
situated in his new stand, he has one of the 
largest and best equipped groceries in the 
dty. Mr. Gonne has an enviable reputation

as a first-class, obliging business man. 
and the growth of his trade until more room 
was necessary shows that he is appreciated 
by his customers.—Banner, Chatham.

FOOLSCAP PAPER.
Every schoolboy knows what foolscap pa­

per is, but we doubt whether one in a hun­
dred that daily use it can tell why it was so 
called.

When Oliver Cromwell became protector, 
after the execution of Charles I., he caused 
the stamp of the cap of liberty to be placed 
upon the paper used by the Government. 
Soon after the restoration of Charles II., 
having occasion to use some paper for dis­
patches, some of this Government paper was 
brought to him. On looking at it, and dis­
covering the stamp, he inquired the mean­
ing of it, and, on being told, he said : 
" Take it away ; I'll have nothing to do with 
a fool's cap."

Thus originated the term foolscap, which 
has since been applied to a certain size of 
glazed writing paper.

We Can Sell No Other
except where people consider 

price alone and not quality. Kindly send us at once another lot of " Pan- 
Dried Rolled Oats "—our usual order. They are undoubtedly the finest 
cereals in the market. We were induced by a good oatmeal miller to try a 
few barrels of his goods as he had just put in the most improved machinery, 
but one taste of the raw meal was sufficient to show the difference.’

Extract from a letter from an Ontario Co. grocer to

The Tillson Company, Ltd, 
Tilsonburg, Ont.
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Pearl
Tapioca ! !

2i CENTS
In lots of five bags 

or over.

Hudon, Hebert & Cie.
MONTREAL.
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A bargain this week 
inFruit California Evaporated

Peaches

120 Kegs Splendid 
ValueI __"É — Fine Fresh Water

rlSn r—HERRINGS
F.O.B. Midland—Special price this week.
Also No. I Trout.

The EBY, BLAIN COMPANY Ltd.
Wholesale Importing and Manufacturing Grocers

TORONTO - ONTARIO

THE CANNED GOODS PACK.

T
HE Canadian Packers' Association is 
in special session in Toronto this week. 
The meeting began on Wednesday, 

and up to the time of going to press is still 
in session.

The object of the meeting is to receive the 
report of the Executive Committee in regard 
to regulating the pack for the ensuing 
season.

Briefly, this report was to the effect that 
ihere should be a pro rata reduction in the
pack.

Each member of the association recog­
nizes that a reduction in the pack is neces­
sary, but there is a difference of opinion as 
to how the desired end shall be accom­
plished.

The smaller factories are against a pro 
rata reduction, claiming that it would seri­
ously handicap them. They are of opinion 
that the larger factories should carry the 
heavier end of the burden in this respect, 
which, of course, does not find favor with 
the latter.

' ' Although we may not be able to agree 
upon a uniform scheme, said one well- 
known packer, " you can depend upon this :

We shall all go home firm in the determin­
ation to pack less goods next season."

President W. A. Ferguson, of Delhi, pre­
sided, and the attendance was the largest in 
the history of the association. Among those 
present were the following : J. E. Brethour, 
Burford Canning Co.; Dr. King, South 
Essex Preserving Co. ; W. P. Innés, Simcoe; 
W. A. Carson, Belleville ; A. C. Miller. 
Picton ; M. McCauley, of Miller & Co., 
Trenton ; W. M. Miller, Port Hope Pre­
serving Co. ; Thomas Nihan, Lincoln Can­
ning Co., St. Catharines ; W. Boulter, of 
W. Boulter & Sons. Toronto ; M. B. 
Trumpour, Prince Edward Canning Co.; 
J. J. Nair, Aylmer Canning Co.; T. M. 
Dunn, Strathroy ; H. J. Mathews, Lake- 
port Canning Co. ; Secretary W. C. Breck- 
enridge, Hamilton ; Thos. E. Montague, 
West Lome Canning Co.; W. J. Flynn, St. 
Catharines ; J. B. Dolan. Dunmore.

A PROGRESSIVE MERCHANT.
The firm of Larle & Creighton, general 

merchants, Creemore, has recently been 
succeeded by A. Earle & Co. Mr. Earle, 
head of the firm, has been in business in 
Creemore about three years, and, during that 
time, has earned the reputation of being one 
of the most progressive merchants in that 
town. And he is popular as well as pro­
gressive. The Canadian Grocer wishes 
Earle & Co. a prosperous career.

A MODEL SOLICITING LETTER 
FOR GROCERS.

At the recent London Groceries Exhibi­
tion, contest was held over the be»t letter 
soliciting trade. A prize was offered for the 
best letter, such as could be sent to a new- 
resident of the town by a local grocer. The 
contestants were all grocers' clerks, and the 
successful letter was as follows :

Dear Madam.—We l>eg vcr> respectfully to 
ask your kind consideration when deciding upon 
your grocer. If you will grant a perusal of our 
catalogue (sent herewith! we think that you will 
find that the prices quoted arc as low as possible, 
consistent with first-class quality. Your acceptance 
and trial of the accompanying samples of tea will 
greatlx oblige, and we may add that we have seve­
ral other choice blends we can submit should these 
not be exactly to vour taste. \s will lie seen from 
our list, we make a special feature of our provision 
department, which is always well stocked with the 
finest variety obtainable. Should vou favor us with 
vour commands it shall be our earnest endeavor, at 
all times, by prompt and careful attention to your 
every requirement, to give complete satisfaction If 
not contrarx to your wishes, our representative 
will wait upon you to-morrow, when anv orders 
you may feel disposed to entrust us with will lie 
esteemed.

We are. yours faithfull>. S A I

Lucas, Steele & Bristol : •• Our • Circle 
tea is a success. Sales are ahead of ex­
pectations, but then, you know, the style 
and quality is a complete novelty."
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z o Tea Buyers
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You are probably yet buying teas in 
the expectation that there will be a duty, 
which may or may not come. We would 
simply ask that you remember we are free 
sellers. You are welcome to the teas and the 
duty if it comes.

H. P. ECKARDT &. CO., WHOLESALE
GROCERS,

r-l THIS rnEEK
We offer to

THE trade
(

A Genuine Bargain in

Î CHOICE FAMILY NATURAL FIGS
28-LB. BOXES.

These Figs are in prime order, and represent such value 
that keen buyers will do well to investigate.

t W. H. GILLARD &. CO., Wholesalers
Only HAMILTON.

C2C
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j BAYNE MacLEAN, HUGH C. MacLEAN, 
President. Sec.-Treas.

THE MacLEAN PUB. CO.
Limited.

Fine Magazine Printers 

Trade Newspaper Publishers
TORONTO : MONTREAL:

26 Front St. W. Board of Trade Building. 
Telephone 2148. Telephone 1255.

John Cameron, General Subscription Agent.
Major A. G. Campbell, General Subscription Ajcnt.

A HINT TO THE GOVERNMENT.

WHAT is done cannot well be undone. 
It is more and more obvious every 
day that the Government should 

have appointed a commission of business 
men to investigate the tariff and make a re­
port thereon.

That would have been both the most ex­
peditious and the most efficient way. But 
it did not. And now it is too late to undo 
what has been done.

The duty of the Government clearly now 
is to push with might and main the prepara­
tion of the new tariff so that when Par­
liament meets the instrument will be ready 
for immediate submission to the House.

It is imperative that it should be so.
For some months the knowledge that the 

tariff was to be revised has had a disquieting 
effect upon trade in spite of the tact that 
business men recognized that it was neces­
sary that the tariff should be overhauled.

But now, with the prospect of a new 
tariff a couple of months hence, there is less 
disposition than ever to do business. In 
fact business is practically at a standstill.

The imports show it ; the clearing houses 
show it ; every business man is experienc­
ing it.

The late Government went out of power 
chiefly because of its disregard of the repre­
sentations and rights of the business men of 
the country.

The business men of this country asked 
the present Government to appoint a com­
mission of independent business men to in­
vestigate the tariff; but it ignored the request. 

The business men of this country some

months ago asked the Government to fix a 
time when the new tariff should go into 
operation ; but again there was no com 
pliance.

Now the business interests of the country 
demand that the tariff bill be ready for sub­
mission to the House when it meets. If 
there is again non-compliance there is dan­
ger of the business men stamping the pre­
sent Government as being no richer in busi­
ness common sense or more awake to the 
business requirements of the country than 
its predecessor.

FIXED PRICE ON SUGAR.

EVERYONE in the grocery trade knows 
that for some time the wholesale gro­
cers, like the retailers, have not been 

making a living profit on refined sugars on 
account of the price cutting which has 
obtained.

An understanding has, however, been ar­
rived at among the jobbers in Toronto 
whereby, for the time being at least, this 
state of affairs shall no longer continue as 
far as the local trade is concerned.

The agreement is independent of the 
Guild, and every wholesaler in the city is a 
subscriber to it, including those who were 
formerly at daggers drawn with the Guild.

The prices fixed are : Lower Province 
granulated, 4 i-i6c. per lb., for j bbls. and 
upward, and 4><c. for less than 5 bbls. ; 
Montreal granulated, 4>jc. to 4 3-16c. re­
spectively. Yellows range from 34, per lb. 
upwards.

At these prices, based upon the present 
market values, the wholesalers are ensured 
a profit of from eight to fifteen cents per 
barrel, or from 2 to 4 per cent., according 
to quantity sold.

Under the old Guild arrangement, which 
was dissolved five or six years ago, the 
Toronto wholesaler's profit was halt a cent 
per lb., out of which he had to pay the 
freight, which vaned according to the sea­
sons. But taking it all round his margin 
was from % to 4$c. per lb. more than under 
the present local arrangement.

It might here be mentioned that whole­
salers in the United States are guaranteed 
by the trust a profit of 3- 16c. per lb., leaving 
them the option of making more if they 
can.

FALLACIOUS CHARGES.

THERE are two charges which those 
opposed to the idea of preferential 
trade with Great Britain frequently 

levy against those in Canada who are the 
advocates of it.

The one is that it is presumption to ask 
the Motherland to give the products of Can­
ada a preference over those of foreign na­
tions ; the other is that they are asking her 
to do all the sacrificing.

Under certain conditions these premises 
would be well taken. But these conditions 
do not exist. Canadians are not cravens. 
They are willing to give and take in this 
matter. Those who levy the charges in 
question, through ignorance or design over­
look this point altogether.

In the first place it must be remembered 
that the offer of preferential trade as it 
stands to-day did not come from Canada 
or any other British colony. It came from 
the Motherland herself : From a member of 
the British Government ; from the Hon. 
Joseph Chamberlain, Secretary of State for 
the Colonies.

He, at the meeting of the British Cham­
bers of Commerce held in London in June 
last, voluntarily extended an offer of prefer­
ential trade, but delegated to the colonies 
the duty of suggesting a scheme. And, 
furthermore, he asked them to hold a meet­
ing at some future time in London for the 
purpose of bringing tne scheme to the atten­
tion of the Imperial Government.

That should knock into silence the charge 
of presumption which is so commonly levied 
against advocates in Canada of preferential 
trade.

Then as to the charge that Canadians 
would be asking Great Britain to do all the 
sacrificing. A greater mistake could 
scarcely be made or a more deliberate un­
truth uttered.

No responsible newspaper in Canada, no 
reputable journal in Canada, has ever 
championed or even intimated any such 
thing.

The leader of the Government that was 
and the Premier of the Government that is, 
are both apostles of preferential trade, and 
both have distinctly laid down the propos­
ition that for the preference that Great 
Britain would give our products, Canada,
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under her tariff, must do likewise unto 
British goods. And this principle has been 
again and again enunciated by many news­
papers and by various politicians.

Talk about sacrifice ' If either party to a 
preferential trade arrangement stands to 
sacrifice anything it is Canada.

Of her total revenue nearly 70 per cent, is 
derived from the Customs, while for the past 
29 years it has averaged over 73 per cent. 
C.reat Britain, on the other hand, depends 
only upon the Customs for 26 per cent, of 
her revenue.

A lower tariff against British goods would, 
therefore, mean a decreased revenue from 
the Customs, for not only would there be the 
loss on account of a lower tariff on British 
goods, but upon those from countries out­
side the British Empire as well, which we 
might naturally expect not to come in as 
freely as they do now.

But not only is there the sacrifice which 
loss of revenue would entail, but there is 
another loss to Canada which preferential 
trade with Great Britain would tend to in­
duce : In some lines of home manufacture 
there would be necessarily a curtailment of 
production.

(.real Britain, on the other hand, would 
lose nothing in revenue. Un the con­
trary, she would gain. And as she is 
the great consuming market of the world, 
the impost of a small tax would not be a 
burden upon the consumer, not at least 
until such time as the present conditions are 
reversed and the I’nited Kingdom is com­
pelled to ask the producing countries to sell 
to her instead of they asking her to buy 
from them.

Whatever sacrifice,however, Canada may 
be put to, it would doubtless be more than 
compensated for by the benefits which would 
accrue from preferential trade with the l nit- 
ed Kingdom. And for that reason The Can­
adian Grocer allies itself with those who 
are championing that cause.

CURRANTS AGAIN ADVANCE.
Currants have experienced still another 

advance, a t able received in Toronto on 
Monday last noting a further gain of one 
shilling per cwt. in Patras.

This means an advance of about two 
shillings per cwt. during the past month, 
or equal to half a cent per pound.

The Produce Markets' Review of the 6th

inst. in its review of the currant market 
says : “ The stock of good grocery currants 
remaining in Greece, when added to the 
stock in the United Kingdom, will barely be 
sufficient to fill probable requirements, even 
if all consumed. The stock in London is 
8,832 tons, against 14,831 tons last year, 
and the usual requirements up to the end of 
August averaged during the last five years 
between 16,000 and 17,000 tons. It is, 
therefore, evident that a considerable quan­
tity will be required, which will be very 
difficult to obtain, if the latest reports from 
Greece are to be relied upon."

The manufacturers of glucose in Austria 
have formed a trust. They doubtless ex­
pect to glucose together.

THE CASH SYSTEM IN RIPLEY.
R. C. E. MARQUIS, of Marquis 
Bros., general merchants, Ripley, 
has been paying a visit to his old 

home in Pickering. While en route home 
he on Tuesday last stopped over at Toronto, 
when The Canadian Grocer had a few 
minutes’ interesting chat with him.

Marquis Bros, have been in business in 
Ripley about two years, and from the be­
ginning they adopted the cash system.

•• We have found," said Mr. Marquis, in 
reply to a question, ‘‘the cash system to 
work well. At first it was slow work to 
convince customers that it was the best 
thing for them as well as for us, but we have 
little or no difficulty now, for we have made 
it plain to them that it will pay them better, 
if need be, to even borrow money and pay 
us cash than get goods on credit and con­
sequently pay higher prices for them. We 
have just got through taking stock, and find 
that we have not one hundred and fifty 
dollars in money receivable on our books."

“ Then you do give a little credit ? "
Well, we have a few monthly accounts . 

For instance, sometimes a customer whom 
we know to be financially sound, and whom 
we have found to keephis word with us, comes 
and asks us for one, two, three, or four 
weeks' credit, and we give it him. It would 
not do to make a hard and fast rule. There 
must be a little elasticity.

‘‘Other merchants have also adopted the 
cash system, and to-day Ripley is practically 
a cash town, and I hope it will so continue to 
be," concluded Mr. Marquis.

TO KEEP OUT SPURIOUS TEA.
HERE is on the statute books of the 
United States a law designed to ex­
clude impure teas from that country ; 

but like similar laws elsewhere it has not 
been effective.

The chief weakness, it seems, is the ab­
sence of any guide for the inspectors as to 
what constitutes tea unfit for consumption. 
The result of this has been that each in 
spector has had his own idea on the matter. 
As a natural concomitant of that, tea whit h 
should have been kept out has been allowed 
in, while that which should have been al 
lowed to come in was denied the right 
Frequently, too, tea which had been shut 
out of one port has been sent to Canada or 
England and then brought back again to 
the United States through another port, 
where the inspector's idea was different 
from the inspector who had pronounced the 
tea unfit for consumption.

In order to improve these defects no less 
than two bills are now before Congress. 
The one has been prepared by the Ways 
and Means Committee and the other by the 
Treasury Department.

Both bills prohibit the importation of teas 
adulterated with spurious leaf, chemicals or 
other deleterious substances.

The bill prepared by the Treasury De­
partment has been transmitted to the com­
mittee of the Senate, and provides for the 
appointment by the Secretary of the Treasury 
of a board of five, who shall establish stand­
ard samples of tea. The board is to be ap­
pointed every second year.

This bill differs from the committee bill in 
providing for a single board instead of separate 
boards at New York, Chicago and San Fran­
cisco, where the principal imports take place. 
The measure provides that the Secretary of 
the Treasury, upon the recommendation of 
the Board of Experts, shall fix and establish 
uniform standards of purity and fitness for 
consumption of the several kinds of teas im­
ported into the United States, and shall pro­
cure and deposit in the Custom Houses of the 
three leading tea ports, and such other ports 
as he may determine, duplicate samples of 
such standards ; that the secretary shall pro­
cure a sufficient number of other duplicate 
samples of such standards to supply the im­
porters and dealers in tea at all ports desir­
ing the same at cost ; that such standards
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shall continue to be the standards of purity 
and fitness for consumption of teas permitted 
to he imported into the United States, and 
on all teas or merchandise described as tea 
ol inferior purity and fitness for consumption,

. and that teas and their substitutes falling 
below these standards shall be deemed unfit 
fur consumption.

The fixing of uniform standards for the 
guidance of the inspectors will do much in 
the premises, but unless the inspectors are 
expert tea men, the conditions will be little 
if any more satisfactory than they are at 
present. It is not upon the standards, but 
upon the efficiency of the inspectors that 
thoroughness must relie.

The merchant who has not veracity in 
his store will not keep much else very
long.

NUTMEG SITUATION.
The position of the nutmeg market ap­

pears to be better than it has been for some 
time.

According to advices received this week 
in Toronto stocks in the primary markets 
have been reduced to within two-thirds of 
w hat they were at this time last year, while 
prices are 2d. lower

In view of these conditions it is the opinion 
that prices will ere long advance.

Kor the past couple of years nutmegs, 
like other spices, have been gradually tend­
ing downward. As a result buyers have 
been cautious in their purchases. It is es­
timated that they have only been taking 
about one-fifth their annual quantity.

What helps to give confidence in the nut­
meg market is the tendency of spices gen­
erally towards higher vaines.

APPLE EXPORT TRADE.
Enquiries for apples are being received 

from the United States. They are princi­
pally for Spies. Although there are a good 
many of them stored throughout the country, 
yet some difficulty is being experienced in 
securing carload lots.

A cable received in Toronto on Tuesday, 
in regard to the English market, read : 
“I'rices show slight decline. Market opened 
weak and closed the same. Inferior stocks 
neglected."

Shipments from this side of the Atlantic 
have been heavy of late and it is feared that

this will have a depressing effect upon the 
market.

The exports last week were 48,000 from 
all ports, but the apples shipped were mostly 
from New Hampshire and Maine.

A biscuit war has broken out in the 
United States, and we may expect to see the 
price of crackers crushed out of all resem­
blance to their former selves.

CUTTING* IN MOLASSES.

T
HE course of the molasses market has 
been a severe disappointment to 
traders in the staple in Montreal and 

the east this month.

Jobbers, generally, expected that the de­
mand would increase after Eebruary 1, and 
held their stocks firm under this expectation. 
The expected demand has not yet material­
ized, and, in addition to bearish advices 
from the Islands, a large holder in Montreal 
is cutting the price on Barbadoes and 1‘orto 
Rico, offering both in round lots at 26c.

These offers of course make it difficult for 
sellers who ask the regulation price of 28^ 
to 29c. to do business.

The absence of demand this spring in the 
province of < juebec is largely owing to the 
late period at which lumliering operations 
commenced. The shantymen are among 
the largest consumers of molasses, and as 
they did not, owing to the absence of snow, 
start for the woods until the middle or end 
of December, they naturally have consumed 
less molasses

Recent news from primary points also 
has been in favor of the bears. The first 
quotations cabled on Barbadoes were 1 ic., 
and they have since dropped to 10c.. which 
is jc. below the figure at which they stood 
at the corresponding period last spring.

Naturally this news is not cheering to 
holders of last season's stock. If they have 
to carry any of it over it will come into com- 

■ petition with new stock secured at a less 
cost and suffer in consequence.

It will not be surprising, therefore, con­
sidering the conditions and the desire for a 
turnover liefore new season's crop is on the 
market, if holders consent to a material 
shading.

The low price outside is attributed to the 
large quantities of New ( irleans stock offering 
this year at fully 10c. below what it was 
selling for at the same time last year.

I III

EXPORT TRADE VIA ST. JOHN
The people of St. John, N.H., were much 

pleased with the success of their first winter's 
business, but the increase during this, the 
second winter, has been so far satisfactory 
beyond expectation.

I-ast year, up to the present time, but 13 
steamers engaged in this business had 
cleared from the port ; this year the number 
is 21. East season Liverpool, London and 
t.lasgow were the only ports to which car­
goes were taken ; now Belfast and Dublin 
have been added.

Three years ago the exports for this period 
were valued at only #318,000. Ijist year 
they increased to nearly #1,000,000, and 
this year they are already over #1,300,000. 
In United States product alone the increase 
from last year is over 1.000 carloads.

The advantage to St. John is v ery great, 
upwards of #1,000 being paid in wages per 
day since the first week in December.

The steamers to London have had the 
largest business, but the shipments to 
Liverpool have been large, and they are in 
creasing so fast that the Beaver Line have 
made arrangements to have one of the large 
steamers of the Elder-Dempster Co. make 
two trips from St. John. This steamer is 
the zXssaye, of 4,900 tons register.

H. G. COLLAMORE

T
HERE are many popular commercial 
travelers on the road. Among them 
is H. (». Collamore. who for the last 

ten years has represented in Northern On­
tario the wholesale crockery house of XV. J. 
Reid * Ce .
London.

But a travel­
er to be success 
ful must also be 
able to sell 
goods, and this 
H. 11. Collamore 
can do as well as 
the best of them.
A country mer­
chant who has 
known him for a number of years paid this 
tribute to him the other day in my hearing : 
" He is a most persistent fellow. He will 
stick to a prospective buyer like a leach ; 
but judiciously so, mind you. He doesn't 
say much, but what he says is to the point. 
He is a very fine fellow. I am speaking 
from personal experience."

His fellow-travelers recognize his ability 
as well as his customers. Kor a number of 
years he has been a director of the XX estern 
Ontario Commercial Travelers' Association, 
and last year filled the office of second vice- 
president of that organization.
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Every Week
we tell you through these columns what we know 
about Crown Brand Flavoring Extracts. About how 
careful we are that nothing gets into them but what 
is perfectly pure. How their great strength is caused
by the purity, richness and rightness of these ingre­
dients. We tell you all this for a purpose. It’s to get
you to give us a trial order and to recommend them 
to your customers. If they are not pleased with them, 
we are willing to refund the money. You can’t lose 
anything by giving a trial order on these terms. We 
know we can’t, for

Crown Brand Flavoring Extracts.
are all we claim them to be—and more too.

Lorimer’s Worcester Sauce.
This Sauce is made of the finest and purest materials. 
Everyone who tries it, likes it. Perhaps your cus­
tomers would like it. Ask them and see. Sold in 
pint and half-pint bottles.

Maconochie Bros. London, eng
We are agents for this house in the Prov. of Quebec and
Ontario. Their name stands for the best that can be 
had in .................

Jams, Marmalade, Fruits, Pates, Camp Pies, Potted Meats, Bloater Paste, 
Pickles, Sauces, Vinegars, Fresh Herrings, Findon Haddocks, Herrings 
and Shrimp Sauce.

ROBERT H&C0., - MONTREAL
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ONTARIO MARKETS.
Toronto, Feb. 18, 1897.
GROCERIES.

T
RADE in the wholesale grocery trade 
is, if anything, a little better than it 
was a week ago. The improvement 

is probably more noticeable in sugars than 
any other line, purchases on the part of 
both wholesalers and retailers being a little 
freer than they were. At the same time, 
however, the volume of business is not 
large. Both the home and the foreign mar­
ket is steady as far as prices are concerned. 
Locally wholesalers’ prices are a little higher 
than they were a week ago. Canned goods 
are quiet, but steady. Currants have ex­
perienced a further advance of is. percwt., 
and some of the local wholesalers are this 
week demanding higher prices. Tea is in 
fair demand, with prices steady. Spices 
are quiet and firm.

CANNED GOODS.

There has been no material change in 
the situation. Tomatoes are in fair demand, 
but otherkinds of vegetables are, as a rule, 
quiet. There is a fair demand for this time 
of the year for cheap salmon at about $1.10. 
C.ood grides of canned lobsters are scarce, 
but the demand is light. We quote stand­
ard brands as follows : Tomatoes, 70 to 7$c.; 
corn, $0 to 75c.; peas, 70 to 75c. for ordin­
ary ; sifted select, 80 to 95c. ; extra 
sifted, $i.l$ tq #1.30 ; beans, 6$ to 95c.; 
peaches, #2.$0 to *3 for 3's, #1.65 to

#2 for l’s; raspberries, #t.$o to #1.80; 
strawberries, #1.6$ to #1.9$, according to 
brand and quality; blackberries, $1.70 to 
#1.90; cherries, #2 to #2.2$; apples, 3's, 
70t0 9$c.; gallons, #1.6$ to #2.2$; salmon, 
•‘Horseshoe," #1.37# to #1.40; " Maple 
Leaf," #1.37% to #1-40; Lowe Inlet, #1.30 
to #1.3$, in tall tins; cohoes, #1.10 to 
#1.2$ ; canned mackerel, $1.20 to #1.30 ; 
lobsters, #2.25 to #2.40 for tall tins ; flats, 
#2.85 to #2.90; #-lb. flats, #1.50 to #!.$$; 
Canadian canned beef, i's, #1.20 to #1.3$; 
2's, #2.30 to #2.50; 6’s, #7.75 to #8.2$ ; 
14’s, #1$ to #16.

COFFEES.

The market is quiet with prices 
easy. We quote green in bags : Rio, 
14 to 16c., according to grade; East 
Indian, 27 to 30c.; South American, 21 to 
23c.; Santos, 19 to 22><c.; Java, 30 to 
33c.; Mocha, 27 yi to 30c. ; Maracaibo, 18 
to 20c.; Jamaica, 191022c.

SYRUPS.

There is not much doing. We quote: Dark, 
23 to 2$c. ; medium, 28 to 3$c. ; bright, 
32 to 42c.; com syrup, 31 o per lb.

MOLASSES.

Wholesalers are experiencing a fair de­
mand for this time of the year. We 
quote: New Orleans, barrels, 2310 j$c. ; ditto, 
half-barrels, 2$ to 37c.; ditto, fancy, $0 to 
$$c., in barrels and half-barrels; Barbadoes, 
31 to 3$c. ; half-barrels, 33 to 3$c.

SUGAR.

There was a decline of )4 d. in beet in 
London on Tuesday, but taking it all round 
the market appears to be steady. Stocks 
in New York are light, and some large sales 
have been made there. Locally trade has 
improved during the past week. As noted 
in our editorial columns, wholesalers in 
Toronto have agreed upon a fixed price, as 
far as the local trade is concerned, and quo­
tations on granulated are slightly higher 
than thex were. C.ranulated is now quoted 
at 4 1-16 to 4*«c. for $ barrels and over, 
and at 4'» to 4 3-16c. for less than $ barrels 
for Lower Province and Montreal sugar re­
spectively.

SFICES.

Spices continue to rule firm in the 
primary markets. We quote as follows : 
Pure Singapore black pepper. 10 to 12c.; 
pure white. 18 to 2$c. ; pure Jamaica 
ginger, 23 to 2$c.; cloves, 1$ to 20c.; 
pure mixed spice, 2$ to 30c. ; cream of 
tartar, French, 2$ to 27c.; do. best, 28 to 
30c. per lb. ; allspice, 14 to 18c.; cassia, 
12 to i$c. for China and 18 to 20c. for Ba­
tavia.

NUTS.

The first of the new crop of Brazil nuisis 
due in New York this week. The Brazil 
nut crop is said to be 7,000 tons, about the 
same as last year. We quote : Brazil 
nuts, 11 to i2Jjc. ; Valencia shelled al­
monds, 18 to 22c. ; Tarragona almonds,

BUTTER 
TUBSBest

White
Spruce

We are booking orders for Spring 
delivery, at special rates.

Write u•

WALTER WOODS & CO.
HAMILTON

Brooms, Brushes, Paper, 
Twines

Grocers’ Sundries

For

10 cents
We will mail you a valuable 
little book on

BUYING 
SELLING AND 
HANDLING OF TEA

This is a complete and use­
ful work, which every grocer 
should have in his possession.

Tbc MacLean Publishing Co.
* Front be Went, Toronto.

Teas Come 
and Teas Go

BUT

"SALADA”
CEYLON TEA

goes on increasing in popularity with the 
grocer, and with the consumer. Because 
it is the finest of all Teas, and it is 
guaranteed to give you better satisfac­
tion than any other, or you can return it.

SALADA TEA CO.
35 Front St. East 
15 Niagara St.
3x8 St. Paul St. -

TORONTO
- BUFFALO
- MONTREAL
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for whiteness and sweet-
^Vÿ'ness of the clothes - good

for fine laces-linens - 
coarse or fine goods 

6 X YOU WILL UKF IT 
fàsTVERfOSF DOES.^ . ,

The Test of Time
WWWHW ■»■■■■ I — — -------------

Is the best test of the merits 
of an article. Soap is in daily use ; any 
soap that stands this daily test for years 
must be good. There must be some­
thing to it.

SURPRISE SOAP
has stood this test for years and years. 
To-day its sale is larger than ever for 
no other reason than that it best pleases 
and satisfies the users of soap.

THE ST. CROIX SOAP MFC. CO.
MONTREAL : Board of Trade Building. ST. STEPHEN, N.B.
TORONTO : Wright & Copp, 51 Colborne St.
WINNIPEG: E.W. Ashley.
VICTORIA : La Patourel & Co.

q'A to lie. ; peanuts, 10 to 12c. for roast­
ed and 7 to ioc. for green ; cocoanuts, 
$4.50 to $5 per sack ; Grenoble walnuts, 
I2^c.; Marbot walnuts, q'A to 11 c.; Bor- 
deax walnuts, 8 to 9c. : Sicily filberts, ioc. 
for sacks and 10 A to 11c. for small lots ; 
Naples filberts, 1 ic.; pecans, 12 to 12 Ac.

RICE, TAPIOCA, ETC.
Local dealers report a fair demand for 

rice, particularly for the better grades. Mail 
advices under date ol Saigon, January 9, 
say : ‘ * There is not very much move­
ment in rice as yet, but negotiations are 
continual with Europe for March-April de­
livery, with more or less result. The pros­
pects of a demand for Japan strengthens 
and business may ensue later on ; however, 
for the present, prices are, although suffi­
ciently high, inclined to go back as supplies 
increase, but we doubt if this easier feeling 
will last when home cargoes come to be de­
livered.” Tapioca continues firm, accord­
ing to advices received this week in Toronto, 
shippers asking as high for futures as for spot 
goods. Usually there is a difference of is. We 
quote : Rice, Standard " B," 3 to 3j4c. ; 
imported Japan, 5# to 5Jfc. ; tapioca, 
3 X t°4Xc- ! sago, 3#c.

TEAS.
Local wholesalers are pretty well supplied 

with teas, but they are still taking good 
values offering on spot Owing to the near

approach of the time for revising the tariff 
trade with England is practically closed as 
shippers will not guarantee delivery before 
the budget is brought down. The London 
market is firm on low and medium grade 
Ceylon teas. Ruling prices on the 
Toronto market to retailers are : Young Hy­
son, 18 to 2ic. for low grades, 24 to 27c. for 
mediums, and 30 to 45c. for high grades ; 
China Congous, 14 to 18c. for mediums, 
and 25 to 55c. for high grades ; Japans, 
15 to 20c. for mediums, 28 to 35c. for 
high grades ; Indians and Ceylons, 18 to 
22c. for mediums, and 30 to 65c. for high 
grades.

FOREIGN DRIED FRUITS.

A cable received in Toronto on Monday 
announces a further advance of is. per cwt. 
in currants. Prices locally have a firmer 
tendency, some of the houses having frac­
tionally advanced their figures. The de­
mand is fair. We quote : Provincials, 
4% to 4J4c. in bbls.; fine Filiatras, in 
bbls., 4 A to 4XC-; do , half-bbls., 4A to 
4Ac-< Patras, 5 to sAc- in bbls., 5 to sAc- 
in half-bbls., and 5 to 5Xe- >n cases; Vos- 
tizzas, cases, 7 to 8AC-

Valencia raisins are quiet and unchanged. 
We quote : Off stalk, 5 to 5 J^c. ; fine off- 
stalk, 5X to 6c. ; selected, 6 A to 7c.; 
layers, 7 to 7 Ac.

Malaga raisins are going out in the

small quantities usual at this'time of the 
year We quote : Dehesa clusters, #3 
to #4 ; Non Plus Ultra, $5 to #5.50 ; 
Imperial bunches, #4.50 to #$ ; Imperial 
Russian clusters, #4.50 to #5.

California loose muscatel raisins are only 
meeting with moderate request. We quote: 
3-crown, 7 Ac. ; 4-crown, 8 to &AC-

Figs continue dull. Wholesale quota­
tions are : 10 oz., 7 'Ac. \ 10 lb., 9 to ioc.;
18 lb., 10 to 12c.; 28 lb., 11 to 13c.; taps, 
3X to 4 'Ac. ; natural, 4Ac. in bags, and 
7c. in boxes.

Mail advices from Smyrna of a late date 
state that Sultana raisins have been in good 
demand from all parts and prices have ruled 
higher. Operators have forced prices up to 
extreme values under small stocks. The 
supply is now so reduced that shippers find 
it practically impossible to execute orders. 
On the Toronto market there are no new 
features to note. Prices range from 7 to 
ioc.

Dates continue quiet. We quote : jX 
to 6c. for Hallowee and 5 to 5 J^c. for 
Kadrowee.

There is a better demand for California 
evaporated fruits on spot. Reports from the 
United States are to the same effect. Whole­
salers report an increased demand, particu­
larly for peaches. We quote : Peaches, 7 to
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BUTTER. EGGS & POULTRY
Quick Sties ana Prompt Retmrm*

Graham, McLean & Co.
Produce Uommiaaion Merchants 

77 Golborne St. TORONTO.

Vinegars

Made under Government Super­
vision. Absolutely pure.

BADGEROW 79 and 81

SCOTT & CO. .“Pronto.

WANTED
A First-Class Agency for

TEAS
Ceylons, Indians, China Blacks, Japans. 

From direct importers and shippers.
Write . . .

E. NICHOLSON
124 Princess Street, Winnipeg, 

Successor to W. F. Henderson à Co.
Wholesale Commission Merchants 

Entablihhko 1882

J. F. ROGERS
16, 18 and 20 Francis Strut TORONTO

PORK PACKER, Etc., Etc.
Importer and dealer in best brands of

English Sheeps' Casings
and

American Hogs’ Casings
MANUFACTURER OF

BOLOGNAS, ETC., ETC.
Kettle-rendered Lard of best quality.

..Preservatives and Seasonings a specialty..

BlTTER oranges
For Marmalade.

LEMONS
For “ La Grippe”

CLEMES BROS., - Toronto
51 Front Street East.

lotfc. per lb., according to quality ; apri­
cots, 6)5 to 15c. ; pears, 5)5 to io)5c. 
egg plums, 5)5 to 11c. ; silver prunes, 8)5 
to 13XC.

California prunes have eased off a little in 
price in the primary market, but they are not 
quotably lower. We quote: Bosnias.U’s (110 
to 113 half kilo), 6 to 6)5c. ; C’s (85 to 90 
half kilo), 7 to 715c. per lb. California, 
90 to 100’s, 6)5c. per lb. ; 60 to 70's, 
7)5 to 8c.; 50 to 6o‘s, 8 to 8)5c. ; 40 to 
$o's, 9# to lo)5c.; 30 to 40’s, 11 % to 
I2)5c.

GREEN FRUIT.

California navel oranges continue in good 
demand, with other kinds neglected. Se­
ville oranges will be on the market next 
week, and people are already beginning to 
enquire for them. Valencia oranges are 
quoted lower. A good demand is being 
experienced for lemons. Bananas are in 
good demand this week, shipments arriving 
in good condition Shipments arriving pre­
viously were chilled. We quote: Oranges— 
Valencias, ordinary, 420’s, 83.25 to 83- S° 
per case ; 714's, 83.75 to 84 per case. Cali­
fornia navels, 83.2$ to 84- Lemons — Mes- 
sinas, $2 to 82.25 per box for fancy, and 
81.75 to |2 for choice ; cocoanuts, 83-75 
a sack and 60c. per doz. ; apples, 75c. per 
bbl. for greenings and Baldwins, and 81.25 
to 81.50for Spies ; onions, 81.25 per 80 lb. 
bag for Danvers ; cranberries, Cape Cod, 85 
to 87 per bbl. and 82.50 per case; Canadian 
cranberries, 84 to 85 per bbl. ; bananas, 
81.25 to 81.75-

butter AND CHEESE.

Bitter—It is the same old tale. There 
is a good demand for choice dairy butter, 
but the trouble is there is not much of that 
to be had. There is a good deal of low- 
grade and medium to be had, however. A 
better feeling is to be noted in large rolls, and 
little better pricesare being obtained forchoice 
of this description. Creamery butter is 
rather scarce on account of the activity of 
the export demand. We quote : Dairy 
butter—Tubs, 11 to 12c. for good to 
choice ; low-grade to medium, 7 to 8c.; 
pails and crocks, 11 to 12c. ; large rolls, 12 
to 13c. for good to choice, and 8109c. for low- 
grade to medium ; pound prints, 13 to 14c. 
Creamery—Tubs, 19 to 20c.; 1-lb., blocks, 
20 to 21c., according to make.

Cheese—The market is still strong, but 
the demand is rather light on account of the 
higher prices which are being asked. Com­
mission men are, as a rule, quoting 1 1)5 to 
12C. for late makes, but really first-class stock

The Following Brando 
Manufactured by

The American Tobacco Co.
OF CANADA, Limited.

Art sold by all the Leading Wholesale Houses

CUT TOBACCOS ....
OLD CHUM.

SEAL OF NORTH CAROLINA
OLD GOLD.

CIGARETTES f

RICHMOND STRAIGHT OUT. 
SWEET CAPORAL. 

ATHLETE. DERBY

Bright & Johnston
Wholesale Fruit Importers and Com ml eel on 

Merchants

Consignments 
Solicited. . .

140 Princess St.
Market Square

WINNIPEG

MORROW 4 EWING
General Commission Merchants

13 St. John St.v MONTREAL

We beg to notify the Wholesale Grocery Trade that we 
have to offer best values in

Rio, Santos, Maracaibo
and Mocha Coffees

also have on hand full lines of

Japan, Conoou, Indian, Ceylon 
and Gunpowder Teas

Samples and particulars on app cation. 
Wholesale supplied only.

“SHIPPERS ATTENTION"

4

Our specialty is BUTTER, EGGS, FOWL 
for the nest three months, and our facilities for 
its disposal are unexcelled. FOWL—Always 
dry pick, and NEVER DRAW. Anything you 
may have to sell in our line we will be pleased 
to handle on consignment,when your interests 
will be guarded.

Rutherford,Mafshall&Co.
General Produce and 
Commission Merchants

5?

FRONT ST. EAST TORONTO.

2 JAPAN
MOUNT ROYAL

JAVA

MILLS BRAND 
■ PATNA BURMAH •
J D. W. Ross Co., Agents. J

G F&J.GALT Ttkheers
42 SCOTT ST TORONTO CELEBRATED BlueRibbonTeas
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We make the Best Biscuits Our output in “SODAS” last year 
exceeds all other years.

We believe every Grocer could handle 
them to advantage.

Jas. McLauchlan & Sons e,sce,i.«,.cr.„„ Owen Sound.
is being held at 12 to 12 j£c. We.know of 
12c. being received for a carload, 12 J^c. 
being asked.

COUNTRY PRODUCE.
Beans—Dull. We quote 50 to 60c. 

for ordinary and 65 to 70c. per bushel for 
hand-picked.

Dried Apples—The market is still dull. 
There is a wide range of quotations, but 
2)4 to 3 y2c. appears to be the idea for choice 
to fancy grades.

Evaporated Apples—No improvement. 
Jobbers are quoting ))4 to 5c. for choice to 
fancy fruit.

Eggs—Receipts have fallen off and the 
market is a little firmer at the moment on 
new laid. Limed eggs are almost unsalable 
with prices lower. We quote: New-laid, at 
1435 to 15c., and limed, according to qual­
ity, at 8 to loc.

Poultry—Is scarce, but there is nothing 
much wanted but chickens and ducks. 
People appear to have had a surfeit of 
turkey. We quote : Chickens, 35 to 60c. 
per pair; turkeys, 7 to 8c.; geese, 6 to 
7c. ; ducks, 60 to 80c.

Potatoes—Are much the same as a 
week ago. The idea as to price is 25c. on 
track in carload lots and 30 to 35c. per bag 
out of store

Honey—Quiet. We quote : Comb, 80
to 90c. per dozen for dark and S1.50 to 
51.75 f°r light ; strained, 6 to 7c. per lb. 
GRAIN, FLOUR, BREAKFAST FOODS.

Grain—Receipts of grain are fairly 
liberal with prices lower. We quote : 
Wheat, 79 to 80c. for white and 78 to 
79c. for red, and 63 to 6))4c. for goose ; 
oats, 21 to 22>£c. ; peas, 41 to 42c.

Flour—Business is flat, with prices nom­
inally unchanged. We quote in carloads on 
track, Toronto : Manitoba patents, 55.05 ; 
Manitoba strong bakers', 54 65 ; Ontario 
patents, 54.40 to 54-75 1 straight roller, 
54, Toronto freights.

Breakfast Foods — Business is dull 
and prices lower for oatmeal. We 
quote : Standard oatmeal and rolled oats, 
52.90 in bags and 53 in bbls. ; rolled 
wheat, 52.60 in 100-lb. bbls.; cornmeal, 
52.40 to 52.50; split peas, 53 to 53.25 ; pot 
barley, 53 to 53.25.

FISH AND OYSTERS.
Trade is quiet in fish, business not yet 

having opened up for the Lenten trade. 
Dealers in fish are, however, getting their 
stocks into shape. We quote: White fish, 6c.; 
ditto in kegs, 55 to 55-5° ; trout, 6c. ; ditto 
in kegs, 54.50 ; pickerel, 6c. per lb. ; baddies, 
6c. per lb. ; Labrador herring, 54- 50 to 55 
per bbl. and 52.25 to 52.75 per half- 
bbl. ; split herring, 54.50 per bbl. and 52.50 
per half-bbl. ; boneless fish, ))4 to 4c. per lb. ; 
pure cod, 6)4 toôtfc. per lb. ; ciscoes, 51.25 
per 100 ; haddock, 5c. per lb. ; steak cod, 
6c. per lb. ; frozen herring, 4c.; frozen white 
fish and trout, 6)4 to 7c.; sea herring, 51 
per 100 ; fresh water herring (heads off), 
52.50 per keg ; smelts, 6 to 9c. Oysters are 
quoted at 51.25 tor standards, and 51.65 for 
New York counts.

PROVISIONS AND DRESSED HOGS.
A fair jobbing trade in long clear and 

barrelled pork is being experienced this 
week. Western dressed hogs are coming 
forward freely. Packers are paying 55 for 
light weights and 54.25 to 54-5° for heavy 
weights. For light, lean northern hogs little 
better prices than those quoted are being 
paid.

Dry Salted Meats—Long clear bacon, 
S'À t0 S/4C- for carload lots, and 5 X- to 6c. 
for small lots ; backs, 7 to 7 j^c.

Smoked Meats—Breakfast bacon, 10c.; 
rolls, 7c. ; hams, large, 22 lbs. and 
over, 9 to 9%c.; medium, 15 to 20 lbs., 
loc. ; small hams, loj^c. ; backs, g)4c.; 
shoulder hams, 6^c.; all meats out of 
pickle, ic. less than above.

Lard—Pure Canadian, tierces, 6)4 to 
6)4c.; tubs, 6)4 to 6^c.; pails, 6)4 to 7c.

Barrel Pork—Canadian heavy mess, 
512 ; Canadian short-cut, 512 to 512.50 ; 
clear shoulder mess, #10.

SALT.
Trade continues fair. We quote at Toronto: 

In carload lots, $1 per bbl. and 60c. 
per sack; in less than carload lots, 51.05 per 
bbl. and 65c. per sack. At the wells we quote 
F.O.B. barrels, 70c.; sacks 50c. for points 
west of Toronto, and 45c. for Toronto and 
points east of Toronto.

SEEDS.
Markets are still stagnant, and in order to 

bring about business liberal concessions have 
had to be made. Hopes are entertained in 
the interest of growers as well as dealers, that 
when home trade sets in, there may be some 
reaction. Prices offered at present range 
from 54 to 54.50 for red clover ; 52.50 to 
54 for alsike, and Si to 51.50 for timothy.

PETROLEUM.
Pratt's astral is quoted a little lower. 

Business continues fair. We quote in 
1 to 10 bbl. lots, imperial gallon, Tor­
onto : Canadian, 15c.; carbon, safety, 17c.; 
Canadian water white, 17c. ; American 
water white, 19c. ; Pratt’s astral, l8)4c. in 
bulk.

HIDES, SKINS AND WOOL.
Hides—Are unchanged, with cured quoted 

at 7)4 to 7>£c. Dealers pay 6)4c. for No. 
1, sj^c. for No. 2, and 4#c. for No. 3.

Calfskins—Market is dull at 7 to 8c. for 
No. 1 and 5c. to 6c for No. 2. Sheep and 
lambskins, 90c. to 51.

Wool—The market is dull and feature­
less. Combing fleece nominal at 20 to 22c. 
and rejections 17c. Pulled supers are 20 to 
21c., and extras at 22 to 23c.

MARKET NOTES.
Trade in jams is beginning to open up. 
California prunes are a little easier on the 

Coast.
It is said that only about 80 carloads of

WE ARE

PA Y IN G
CASH y

FOR / 1drap EXPORT BROKERS 

48 FRONT ST. E. TOTOlitO
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Spices and Bicycles
WE ARE AT IT AGAIN I ! !

LAST YEAR
we sold hundreds of our 
customers a Bicycle with 
a bill of Pure Ground 
Spices, and all were de­
lighted.

THIS YEAR
we can sell you a better 
Wheel than ever in the 
same manner.

Goods and Wheel 
Guaranteed.

WRITE US A POSTAL FOR FULL PARTICULARS.

TME TORONTO COf FEE & SPICE CO.ltd
H H SUYDAM.Pres. J.D.ROBE RTS.Vice.PreS. J A WATSON . Sec

prunes were left in the Santa Clara Valley, 
California, on the 6th inst.

The new crop of Brazil nuts is estimated 
at 7,000 tons.

There has been another advance of is. 
per cwt. in currants according to cable ad­
vices received by Watt & Scott.

QUEBEC MARKETS.
Montreal, Feb. 18, 1897.
GROCERIES,

TUE grocery market has shown some­
what more life this week, but in a very 
modified sense, while buyers in every 

case pursue a strict policy of only anticipat­
ing immediate necessities. Sugar prices 
have been unaffected by the advance out­
side, while syrups are dull and unchanged, 
Molacses values are rather unsettled. Rice, 
spices a.'d coffee continue quiet and gener­
ally firm, jobbers and wholesalers continue 
to speculate in tea, which is the only genu­
inely active spot in the grocery market. 
An absolute scarcity of low grades is the 
leading feature. Dried fruits are quiet but 
steady. Cable advices on Sultana raisins 
are quite firm. Canned goods have ex­
hibited some life, and there is some diffi­
culty experienced in filling orders for canned 
tomatoes, peas and peaches, owing to their 
scarcity. Values on them are very firmly

held in consequence. Kish have com­
menced to move on Lenten account 

SUGAR.

The sugar market here has been entirely 
unaffected by the strength displayed outside. 
Jobbers report a hand-to-mouth trade, and 
as they cannot induce their customers to in­
crease their orders, they themselves are 
doing very little. The tone is firm here at 
the refineries, and values are held steady 
at 3% to 4c. for granulated, and yellows, 
3X 10 3 Ve-. at the factory. In a jobbing 
way we quote : Granulated, 4 to 4j4c., and 
yellows, 3 V to 3 Ve-. as 10 grade.

SYRUPS.
The demand for syrups continues slow, 

with prices unchanged, at 1 y* to 2 Ve-. « 
to grade.

MOLASSES.
The molasses market is rather unsettled 

at present. Stocks of fine Barbadoes are not 
heavy, but the demand is not particularly 
brisk, and low offers made in some cases 
have resulted in an irregular range of prices. 
Round lots of choice Barbadoes and Porto 
Rico have changed hands at 28c., but other 
offers have been made down to 26c. on 
mixed lots. In a jobbing way we quote 
30 to 31c.

RICE.
Business in rice continues quiet. We quote: 

Crystal Japan, #5 to#5.25; standard B..

83.50; Patna, #4.25 to #5.25; Carolina, 
$6.7$ to 87-7$. and Java, 84 to 84-2$.

SPICES.

The spice market is quiet but Ann, 
especially pepper. We quote: Pure black 
pepper, 8 to toe. ; pure white, 12 to 15c.; pure 
Jamaica ginger, 20c.; cloves, l$c.; pure 
mixed spice, 25 to 30c.; cream of tartar, 
French, 25 to 27c. ; do., best. 28 to 30c. per 
lb.; allspice, to to 14c.; nutmegs, 35 to 75c.

COFFEE.

The coffee market continues quiet. In a 
large way a few lots of Maracaibo and 
Santos have changed hands at 16 V to 18c. 
Otherwise there has been little movement 
noted, and we quote: Rio, 15% to 17c.; 
Santos, 16V to 17c.; Maracaibo. 18c.; 
Java, 24 to 26c., and Mocha, 24 to 26c.

TEAS.

There has been a fair trade doing in teas 
between traders during the week, but in a 
jobbing way the movement is small. Low 
grades of all kinds are almost impossible to 
obtain, there being no Japan stock avail­
able under 14c., while mediums have 
been asked for pretty freely from first 
hands up to 21c. We quote as fol­
lows : Young Hysons, 13 to 18c. for low 
grades, 25 to 28c. for mediums, and 30 to 
45c. for high grades; China Congous, 12 
to 18c. for mediums, and 25 to 55c. for
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high grades ; Japans, 15 to 21c. for medi­
ums, 28 to 35c. for high grades ; Indians 
and Ceylons, 16 )4 to 20c. for mediums, and 
30 to 65c. for higher grades.

DRIED FRUIT.

There has been no change in Valencia 
raisins. We quote : Ordinary off-stalk, 
5X l°5Xc- 1 f‘ne- 5X t0 6c.; and selected, 
6'X to 6 j^c., with layers, 6)4 to 7c.

California raisins are firmly held and job­
bers cannot replace stocks for less money. 
Prices are steady as follows : 2-crown, 6 )4 to 
6tfc. ; 3-crown, 7 to 7%c., and 4-crown, 
8 to 8>*c.

Advices on Sultana raisins are strong, 
Dindon, Eng., advices state that the market 
is entirely cleared in Smyrna of sound fruit, 
and that holders in London are very firm, 
stocks being considerably less than last year. 
Based on recent quotations, no sultanas can 
be laid down here under 5 to 6c■ f°r the 
very inside in straight invoice lots, net cash. 
Jobbers, accordingly, are firm at 7 to 12c., 
as to grade, on what they have in stock.

There is no new feature in currants, 
a few small orders constituting the move­
ment. We quote: Provincials, bbls., 4c.; 
half-bbis., 4XC- cases, 44$c.; half-cases, 
4j^c. ; Eiliatras, ditto; 1'atras, 5# to 6c., 
and Vostizzas, 6)4 to 8c.

Prunes continue steady. A few consign­
ments of California have arrived lately, 
but they have not affected prices in any 
way, values being held steady. We 
quote . French, 5 to 13c., as to grade ; Aus­
trian, 6 to 8c., and Californias, loto nc. for 
40 to 50's. ; 9 to loc. for 50 to 6o’s. ; 8 to 9c. 
for 60 to 70’s.; 7 to 8c. for 70 to 8o’s., 
and 6)4c. for 90 to loo’s.

There is no change in figs, which we quote 
steady at 7 to 10c., as to grade.

Dates move quietly at former rates, 5 % 
to 6c., as to quality and quantity.

E.vaporated fruits are steady. We quote: 
Evaporated peaches, 11 to 12c.; pears, 
g)4 to 12c. ; apricots, 14 to 17c., and 
prunes, 8 to i2c.,as to brand.

NUTS.

There is only a quiet trade passing in 
nuts. We quote: Valencia shelled almonds, 
18 to 19c.; Tarragona almonds, loto io)£c.; 
filberts, 9 to 9j£c.; pecans, 8 to 12c.; 
peanuts, 7 to 9c.; Grenoble walnuts,
11 to I2>£c. ; shelled walnuts, 18 to 
20c.; shelled peanuts, 9 to 10c.; cocoa- 
nuts, #5 per 100.

CANNED GOODS.

The canned goods market has exhibited 
some movement in a small way. The 
dominant feature is the scarcity and firm­
ness of tomatoes, peas and peaches. Pack­
ers are firm holders of the first named at 
75c. and no peas are obtainable

under 80c. We quote as follows : To­
matoes, 75 to 85c.; corn, 75 to 90c.; 
peas, 80 to 90c. ; beans, 70c. up; peaches, 
#2.7510 $3 for3’s, #1.75 to#2for2’s ; rasp­
berries, #1.40 to #2; strawberries, #1.80 to 
#2.45,according to brand and quality; black­
berries, #1.90 to #2.20; cherries, #2.40 to 
#2.45 ; apples, 3’s, 851090c.; gallons, #1.55 
to #1.65 ; pumpkins, 75 to 85c. ; salmon, 
“Horseshoe," #1.40 to #1.45; “Clover 
Leaf," #1.35 ; “Lion," $1.37# to #1.40; 
Lowe Inlet, #1.30, in tall tins; cohoes, 
#1.20; canned mackerel, #1.25 ; Canadian 
canned beef, i’s, #1.20 to #1.25 ; 2's, #2.15 
to #2.25; 6’s, #6.75 to #7; 14’s, #14 to $15 ; 
lobsters, #10 per case ; French sardines, 
#10.25 to #11 extra brands; ordinary brands, 
#8 to #9 ; Canadian brands, #4.25.

FISH.

Trade in fish has been of a fair sorting up 
character, and with the approach of Lent, 
gives signs of expanding. Supplies of all 
kinds are ample in some cases, in fact, too 
much so. In pickled fish, the chief feature 
has been an advance of 10 to 25c. per bbl. 
in green cod, but on the other hand, B. C. 
and Labrador salmon have declined 50c. per 
bbl. A few small sales of No. 1 N. S. her­
rings have transpired at #3.75 to #4. We 
quote, in a jobbing way : Labrador salmon, 
small, #12.50 to #13; B.C. salmon, #12.50; 
No. 1 green cod, large, #5.25 to #5.50 ; 
No. 1, #1.75 to #$ ; No. 2, #3.40 to #3.50 ; 
No. 1 green haddock, #3.40 to #3.50 ; No.
1 N.S. herrings, #3.75 to #4, and No. 1 lake 
trout, #3.60 to #3.75.

Receipts of fresh fish continue liberal, but 
with the exception of Manitoba white 
fish prices show little change. They 
have declined %c. per pound. We 
quote : Haddock and cod at 3 to 3#c. ; 
steak cod, 33^ to 4c.; smelts, 3 to 5c.; sal­
mon, li to 12c. ; Manitoba pike, 335 toqc.; 
dore, 5 to 5 )4c. ; white fish, 534c., fresh her­
rings, 90c. per 100.

Smoked fish sell in a small way. Kip­
pered herrings rule esier, prices declining 
25c., but smoked herrings are rather firmer. 
Haddies range from 6 to 7c. Yarmouth 
and bay bloaters, 85c. to #1 per box ; kip­
pered herrings#1.00 to 1.25 and smoked her­
rings 10 to 12c. per box.

Dried and boneless fish are in limited 
demand and prices steady. We quote 
Cod, #3.75 to #4 per cwt. ; pollock, 
#1.65 to $1.75 per 100 lbs.; skinle-,

Notice to Exporters
A leading firm of Provision and 

General Merchants in England with one 
of the largest and safest connections in tin 
United Kingdom, having several branches 
at home and abroad, and also doing a 
considerable export trade, is open to aci 
as brokers and agents for first-class 
manufacturer, packer or shipper of Cana 
dian produce.

Address Letters to

B X 96. G P o.

Manchester, England

LEONARD BROS.’
Montreal House

Arc offering their usual large variety of

Fresh Frozen Fish
FRESH AND SALT WATER

Ask for Quotation

24 and 26 Foundling Street
MONTREAL

The Big Demand
FOR —

GOLDEN HADDIES
is very encouraging, and proves that

QUALITY TELLS
Don’t make a mistake

but order Golden Haddies 

In full pound cans. Every one guaranteed.

NORTHRUP&CO.
Packers' Agents, ST. JOHN, N.B.

MARSHALL’S
Saratoga Potato

CHIPS.
Grocers sell them. 

Manufactured by . .

JOHN E. MARSHALL
a18 Commercial St.,

Boston.
D. H. RENNOLDSON, 

Ag- ni in Montrea'.
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TRADE

BEARDSLEY’S SHREDDED CODFISH
MARK

I. Harley Brown, London ; R Thomson. Hamilton Chambers, ■; St. John St Montreal ; ]. B Husley, Winnipei 
}. Hunter White, St. John, N.B.: H. F. Baker, Halites, N. S.; W. H. C. BURNETT, General Western Mana«er,
jo. Masonic Tempi.,chica,», ill. j W- BEARDSLEY’S SONS. Now York, U.S.A.

Rnady for the cable In to minutes.
N i Soaking No Boiling. No Odor. Aobnts:

mV « must be good, safe and profitable 
1 UV enough for every Grocer to handle.

----  COTTAMS BIRD SEED
UrAitl/j’fl occupies this unique position. Em­
il vl 1U 0 ikying the most recent and valu­

able discoveries for birds, covered 
Dpct by 6 patents, we guarantee ■ -lb.

packet of C. B S. belter value than 
2% packets of any other brand 

.selling at the same price. This is why C. B. S. 
is so popular from one end of the Dominion to the 
other. All wholesalers

APPLES
FOR EXPORT.

We are in position to handle all your apples in 
Great Britain, and as we have engaged consid­
erable space to Liverpool, we can save you 
money in freight rates.

DAWSON & CO.
32 West Market Street 

0w2Btire TORONTO.
Gkorgk McWilliam. Frank Evekist.

TELEPHONE 645,

MCWILLIAM & EYERIST
GENERAL . . FRUIT
Commission Merchants

26 and 27 Church street, 
TORONTO, ONT.

Consiunments of FRUIT and PRODUCE SOLI- 
CITED. Ample Storage.

All orders will receive our best attention.

The English markets have lieen ad­
vancing for some days and Cheese will 
lie higher. We have :

CHOICE FALL MADE 
LARGE SIZE CHEESE 
TWIN CHEESE 
STILTON CHEESE 
“STAR” CREAM CHEESE 
" PEPSIN ” CREAM CHEESE 
“ MEADOW SWEET” CHEESE

Write for quotations.

F. W. Fearman
HAMILTON

BAMS. BACON, LARD.

cod, $5.10 to #$.3$ per 100 lbs.; 
boneless cod, $jjc. per lb., and fish. 3c. 
per lb.

GREEN FRUIT.

There is nothing new in this market, 
prices ruling unchanged. We quote : Cali­
fornia oranges, (4 to *4-3$ per box; Florida 
oranges. 8$ to 85.50 per box ; Valencia 
oranges, #3. $0 to $4 per box ; lemons, 
#1.7$ to #2.7$ per box, and #5 per chest ; 
cranberries, #1 to >4.50 per bbl. ; Spanish 
onions, 85c. per crate ; Malaga grapes, 
87.50 to #8.

APPLES.

The apple market is quiet and featureless. 
We quote : No. 1, 90c. to 81.40 and No. 2. 
40 to 85c.

DRIED APPLES.

Offerings of both dried and evaporated 
fruit have been made with more freedom 
lately. In one case a round lot of the for­
mer was closed out at 2 )<c., while 4c. pur­
chased a good line of the latter. In a job­
bing way we quote dried, 3 to 3Ve-. and 
evaporated, 4c.

COUNTRY PRODUCE.
Kggs—Increased receipts have caused a 

further decline in the egg market since last 
report, fresh stock being 2c. lower. We 
quote : New laid, 15 to 16c.; Montreal 
limed, 10V to lie; western limed, 9 to 
toe., and cold storage, 82.50 per case of 30 
dozen.

Poultry—The demand for fresh killed 
poultry is good, and all offerings meet with 
a ready sale at firm prices. We quote : 
Turkeys, 9c.; ducks. 8c. ; chickens, 7 to 
7 Ve-, and geese. 6 to 7c. per lb.

Means—The demand for beans is limited, 
and sales of car lots are slow at 70c., w hile 
in a jobbing way 80 to 85c. is about the idea.

Potatoes—The market for potatoes is 
unchanged at 35 to 40c. per bag in car lots, 
and at 45 to 50c. in a small way.

Onions—Are firmly held at A1 -75 for red 
and 82 to 82.25 for yellow.

Honey—There is little alteration to re­
port. Prices are : 11 to 13c. for fancy comb 
in small cases and 8 to 12c. in large.

PROVISIONS.
The provision market continues un­

changed under a small jobbing demand.

Why not sell your customers 
the best ?

One trial will convince you that

BROCK’S BIRDSEED
the cleanest, best and most nutritious seed in the mar­

ket. All wholesalers

NICHOLSON * BROCK TORONTO

BUTTER
l«arge roll, pounds, pails, crocks, tubs, in 
good demand. We can sell any quantity 
of good stock Send usa trial shipment.
Correspondence invited.

References, Bradalrcct * Mercantile Agency.

H. P. GOULD & CO.
Wholesale Ftoduce and Commission Merchants,

S3 Church St., TORONTO

SALMON TROUT 
LAKE HERRING

LABRADOR HERRING
In half-barrels.

tinier your stock now for the Lenten Season.

Th» WM. KYAN CO. Ltd.
70 A 72 Front St., East 

TORONTO

S.K. )

COMMISSION MERCHANT
Wholesale Dealer in . . .

Oysters, Finnan Baddies, Fresh and 
Frozen Fish, Oranges, Lemons, Al­
méria Grapes, Cranberries and Datis

76 COLBORNE ST.,
TORONTO. ONT.

HAM ^ EGGS
NOTHING NICER, if you cat 
“ MAPLE LEAF ” Brand HAMS 
..1 BREAKFAST BACON.

We have the eggs loo—fre.li, m u 1.11,1 
.lock every itiy.

D. GUNN, BROS. & CO.
roKR PAt'KKKM,

TORONTO

ORANGES Special Fancy California Washington , Fancy New Valencias.
HUGH WALKER & SONFancy Messina Lemons. 

Malaga Grapes, New Nuts. 
Figs and Dates. . . . -GUELPH, ONT.

6
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We quote : New packed Canadian 
pork, $11 to $12 ; old at $io to $10.50 
per bbl. ; pure Canadian lard, in 
pails, at 5# to 6c., and compound 
refined at4^ to 5c. per lb.; hams,9 to 11c., 
and bacon, 8% to g%c. per lb.

Dressed hogs developed a strong feeling 
Tuesday, for light weights prices advancing 
25 to 35c., and heavy weights 5 to 10c. per 
100 lbs. A carload of bright Manitoba 
hogs brought $5.75 per 100 lbs. to arrive, 
and other sales of car lots are reported at 
$5.25 to $5.50. Heavy weights have sold 
at $4.40 to $4.50.

FLOUR, MEAL AND FEEL.
There was no improvement in the flour 

market, business being quiet and values 
unchanged. We quote : Winter wheat 
patents at $4.45 to $4.70; straight rollers, 
$4.20 to $4.30; and in bags, $2.10 to 
$2.15. Manitoba spring wheat patents, 
$4.90 to $5.05 ; and strong bakers’, $4.2510 
14-75-

The demand for bran was good to-day, 
both from local and country buyers, and 
the tone of the market was firmer, with sales 
of Manitoba at $10 on local account, and 
at $11 on western, including bags.

The market for oatmeal continues quiet, 
and prices are easy at $3.20 to $3.30 per 
barrel, and at $1.60 to $1.65 per bag, for 
rolled oats.

IIAY.
Increased receipts of hay caused a further 

decline this week, No. 1 being freely offered 
at $9.50 and No. 2 at $8.25, in car lots.

CHEESE AND BUTTER.
The cheese market furnished nothing new 

this week It is expected that this week’s 
shipments will about close out what old 
stock there is carried here. The cable was 
unchanged to-day.

Butter continues dull and heavy in tone 
to-day. About 19c. represents an outside 
export view on creamery, and the majority 
figure around 18 to i8j£c In a jobbing 
way on local account 19 to iqj^c. is the 
range Roll dairy was quiet at 12 to 13c.

The exports of cheese last week were 11,- 
074 to Liverpool and 9,221 to London, a 
total of 20,295, and the exports of butter 
689 to Liverpool. This makes the total to 
date, since the 1st of May last, 1,975,146 
packages of cheese, and 187,827 butter, 
against 2,000,000 odd cheese and 77,189 
butter for the corresponding period last 
year.

MONTREAL NOTES.
Cables from the islands quote first cost on 

Barbadoes molasses ic. lower this week at
10c.

There are no low-grade Japan teas to be 
had on this market. The very best price is 
•SC-

Dressed hogs have advanced from 10 to

35c. per cwt. in car lots under decreased 
receipts.

A. P. Tippet, of A. P. Tippet & Co., re­
turned this week from atrip to Great Britain 
and the Continent.

Some holders of molasses have been offer­
ing cut prices, but holders of good Barbadoes 
will not sell for less than 28c.

Advices from London on Sultana raisins 
are much firmer, and it would cost jobbers 
5# to 8j^c. net cash to lay down any fresh 
stocks.

Canned tomatoes, peaches, and peas are 
becoming scarce here, stocks being greatly 
diminished. As a result sellers are firm 
holders.

Several consignments of Pacific Coast 
prunes have arrived lately, but they have 
not affected the spot jobbing prices here in 
any way.

NEW BRUNSWICK MARKETS.
Office of The Canadian Grocer.

St. John, N.B., Feb. 18, 1897. 
RADE does not show any decided 
improvement. The prospects of new 
duties has given merchants something 

to think about, and particularly in tea has 
resulted in a large movement, which, though 
chiefly consisting of importations for whole­
sale men, has also been added to by a large 
quantity distributed to retailers, who have 
followed the lead of the wholesale houses 
and bought largely. While the tea men 
here have bought India and Ceylon and 
blends in London, the great bulk of the 
China tea has been bought direct. The 
stock here will be a large one. So that in 
the event of a duty being placed on tea our 
merchants will find that they will get but 
part of the advance, and even then for some 
time demand will be slow. In spice the 
market shows an upward tendency all along 
the line, and cream of tartar is also higher. 
Many of our dealers have found the New 
York market during the past vear better to 
buy spices in than the London market.

Oil—In burning oil there is nothing new 
to note. Lubricating receives increased 
attention, and buyers are being particularly 
well looked after. This is a trade when once 
obtained is easier held than that of burning 
oil, and requires much more information on 
the part of the dealer and salesman. The 
competition between the Canadian and 
American oil is keen. We quote : Best 
American, 19 >£c.; best Canadian, i8jfc .; 
prime. 16c.

Salt—Both coarse and fine salt continue 
to arrive, and further shipments are looked 
for daily. Owing to the quantity which has 
arrived here a great deal is being put in 
store with little prospect of moving it for 
some time. Prices rule low. We quote : 
Coarse, 45 to 50c., factory-filled, 85c.

to $1: 5-lb. bagsinbbls., $3 to $3.25; 10-lh. 
bags, in bbls,, $2.85 to $3 ; butter and 
cheese salt, bulk, $2.60 to $2.65 per bbl. ; 
20-lb. wood boxes, 20c.; 10-lb. wood boxes, 
12C. ; cartoons, $2 per case of 2 doz. ; Cana­
dian fine, $1.

Canned Goods—Prices show a firmness 
which is quite satisfactory to holders, but 
the demand is light, and little change has 
yet taken place here. Peas show quite a 
range, according to quality, being about the 
only line in which more than one price is 
asked. There continues to be some sale 
for French peas, but it is not as large as 
formerly. In sardines the French hold the 
market. The sale is not large. There is 
a steady demand from the west for finnan 
baddies. We quote: Corn, 65 to 70c.; 
peas, 75 to 90c.; tomatoes, 80 to90c. ; gal­
lon apples, $1.80 to $1.90; corned beef, 
Canadian, $2.25 to $2.35; American, 2-lb. 
tins, $2.40 to $2.50 ; 1 -lb. tins, $1.30 to 
$1.50; oysters, 2’s, $2 to $2.20; i’s, $1.34 
to $1.45; peaches, 3’s, Canadian, $2.75 to 
$3; 2’s, $1.90 to $2 ; pineapples, $2.25 to 
$3; salmon, $1.30 to $1.40 ; lobsters, 
$2.20; baddies, $1.25 to $1.30; clams, $5 
for 4 doz.; chowder, $2.60 to $2.75 for 2 
doz. ; scallops, $5.50 for 4 doz.; Digby 
chickens, $1 per doz. ; kippered herring, 
$1.10 per doz.; American peaches, 3’s, 
$2.25.

Green Fruit—There is a fair business 
doing, the bulk of which is oranges. Cali- 
fornias are much more popular than last 
season, one great reason being improve­
ment in quality. This is particularly notice­
able in the large sizes. The sale of Floridas 
is limited. Valencias are rather firmer, 
and are now arriving sweet. Apples show 
little change. There is no life in the busi­
ness. Lemons are low. What to do with 
cranberries is a question asked by fruit men. 
Even the lower prices fail to create a de­
mand. We quote : Lemons, $2.75 to $3.50 ; 
Valencia oranges, $3.25 to $3.75 per case ; 
California oranges, $4 to $5 ; Florida 
oranges, $5 to $6; apples, $1 to $1.50 per 
bbl. ; cranberries, Cape Cod, $4 to $6 per 
bbl. ; bog cranberries, native, $3 to $5 ; pines, 
$1.50 per doz.; bananas, $2 to $2.50.

Dried Fruits.—Two cars of California 
raisins were received this week, quality of 
which was particularly good, the 3-crown 
being almost as good as the 4-crown of

THOMAS DOHERTY & CO.
: : Importers of : :

TEAS and COFFEES
134 MoOILL STREET. Corner ST. PAUL. 

Dominion Buildings.

---------—MONTREAL.
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We Protect Sellers
Of our Canned Tomatoes. They run no risk in this matter. Each can we put up is carefully 
tested—nothing doubtful passes our examiners. We guarantee each can. In selling *• KENT ’’ 
Tomatoes, they can speak with all confidence of the high quality and goodness of them.

That is worth a good deal in selling any line of goods. It is especially so when selling 
Canned Goods. Are you a seller of our Tomatoes ?

Agente ...
Wright & Copp, Toronto. 
Rose & Laflamme, Montreal.

THE KENT CANNING CO.
CHATHAM, ONT.

he
Club
Coffee
Clubmen always want 
the best. That is how 
this Coffee gets its 
name. There are still 
a few towns unrepre­
sented. Do you want 
a good tblmg ? 
Write

Ask our Travellers to show you our LEADERS 
in Bulk

Ceylon and Young Hyson

Teas
SPLENDID VALUES.

Agents in Cenede for ENGLISH BREAKFAST 
HOP TEA.

Lumifl

Ewing, Herron & Co. Pounds and * Once Tried
Half Pounds. * Always Used. T. A.

LYTLES PICKLES
Art* the purest on the market. 
Fresh vegetables, pure vine­
gar ami spice*», care in the 
manufacture, have mai le them 
favorites.

ONIONS
CAULIFLOWER 

CUCUMBERS 
MIXED PICKLES

Bottle or Bulk. Write lor prices.

LYTLE & CO.
Coffee sud Spices

Montreal. BALFOUR & GO., Hamilton Vinegar Manufacturers

TORONTO

WARREN BROS. & CO,

QUINTALS COD, very choice large 
Gaspe fish.

HERRINGS, No. i Labrador and Split 
Shore in barrels and Vi barrels.

F. W. HERRINGS, 4 barrels and 50- 
lb. kegs.

MACKEREL, 5-lb pails.

86 and 87 Front 81 East, Toronto.

FISH

1

I I BUY

Ivory Bar 
: Soap

THE BEST MADE

i e..e..e.

Kincora
Ceylon Tea

Is never sold on consignment.

Holds the 
Record

"Excelsior
Coffee"JOHN SLOAN & GO.

Wholesale Grocers

TOROITO

As popular to-day as Twenty 
Years Ago. The most successful 
and reliable trade-winner to build 
up a profitable business with. Why 
should it be necessary to have your 
good trade experimented on with 
new brands having no reputation ?

LARD
PURE

Crescent
BRAND

Rest on the market.

Perkins, Inge & Co.
TORONTO.

Todhnnter, Mitchell Â Co.
Coffee Importers and Roasters

TORONTO
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TRADE MARK.

KNOX’S SPARKLING 
CALVES’ FOOT

PURE 
DELICIOUS 
SUPERIOR

(lelatine
MAKES

2 QUARTS JELLY

Absolutely the best brand for grocers to push. 
I Guarantee Satisfaction or Money Back

C. B. Knox, Mir., Johnstown, N.Y.

t

OUR STANDPOINT

In pushing our biscuits we admit there 
are already excellent brands on the mar­
ket. We nevertheless have solid practi­
cal reasons for considering that

Jamieson’s Biscuits
are better, and this view is being con­
vincingly confirmed by daily extensive 
and extending demands—the true touch­
stone of merit.

The Manufacturer, R. E. Jamieson, Ottawa

earlier in the season. The 4-crown raisins 
are beautiful fruit. A shipment of ilosnia 
prunes was also received. Holders of 
prunes are hoping to make some money this 
season, which is what they have not done 
for some time. The demand, however, is 
slow , Evaporated apples keep very low. 
Our dealers arc quite well supplied, and 
now hope for higher prices. Dried apples 
are a source of anxiety to holders. Even 
low prices won't move them. Onions hold 
at the advance. Currants have a good, 
steady demand. We quote : Valencia rai 
sins, 5 to 6c.; layers, 6 A to 7c. ; California 
3-crown L.M., 7 A to 7 J4 c. ; 4-crown, 8>4Z 
to 9c. ; London layers, ÿ 1.75 to #2; currants, 
cases, 4 A to 51:.; bbls., 4 A to 4%c.; car­
toons, cleaned, 7 'A to 734 c. ; bulk, cleaned, 
6 to 6^c. ; prunes, 5 'A to 6c ; California, 6 
to toe. ; dates, 4 'A to 5c.; dried apples, 3 
to 3>£c.; evaporated apples, 4 'A to 5c.; 
onions, #2.50 to 83-

Sugar—There is a better movement. Re­
fineries have quite a demand. Refineries 
are not selling futures, which makes sales 
less then they otherwise would be. Holders 
feel sore over last year's sugar business. 
There is one lot of granulated held here ever 
since the duty was put on. It was held for 
5c. There is a thousand barrels in the lot. 
Yellow is rather firmer than granulated, 
which is sold very close. We quote : Granu­

lated, 3.90 to 4c.; yellows, 3X to 3Xe.; 
Laris lump, 5X to 6c. ; powdered, 5%" to 6c.

Molasses— Maket is weak and sales 
light. New Orleans, however, holds its 
price for best quality, as does I’orto Rico. 
Dealers are anxious to move Barbadoes be­
fore new comes in. This is hard to do. 
Second grade Lorto Rico can also be bought 
low. Present prospect is for low prices on 
molasses this spring. We quote : Bar- 
badoes, 25 to 28c. ; Porto Rico, 27 to 30c. ; 
New Orleans, bbls., 26 to 28c. ; Antigua, 
25 to 26c. ; syrup, 36 to 38c.

Da iky Pkouiu E—There is little doing. 
Cheese is very light stock, but it is not easy 
to get extra price owing to light demand.
I .ggs, except fresh stock, are slow. In but­
ter there is no change. Stocks are large and 
quality but fair. Efforts are being made to 
sell Ontario butter, but with small success. 
Good butter would sell, but only at a fair 
price. We quote : Dairy butter, 16 to 18c.; 
creamery, tubs, 19 to 20c.; prints, 20to 22c. 
Cheese, 10A to 1 ic. Eggs, 17 to 18c.

Pish—There is a steady but small sale 
for dry fish, and pickled show fair demand. 
The difficulty in the latter is to get the 
quality of fish needed. Dirge pickled fish 
have been scarce this season. In smoked 
fish, bloaters are lower, the fishermen, after 
the good business last season, rather over­
doing the matter this year, frozen fish

trade is about over. The season was onl> 
a fairly successful one. We quote : Large 
cod, #3.25 to 83.50 ; medium, 82.75 to 
83 ; pollock, 81.20 to 81.25 ; bay her­
ring, 81-35 to 81.40 per half-bbl. ; smoked, 
5 to 6c.; shad, half-bbl., 85 to 85 50 ; 
boneless, 2^to 8c. ; frozen herring, 65 to 70c. 
per 100; bloaters, 50 to 60c. per box; kippered, 
90 to 81 per box; Barrington herring, 83 to 
83.25 per bbl. ; Shelburne, 83.50 per bbl. 
Frozen cod, 2 to 2 Jfc. per lb. ; pollock, 1 Xe-1 
smelt, 4 to 5c.

Provisions—Pork is still weak. Some 
P.E Island mess is to hand. There is quite 
a quantity of old clear pork in the market 
and some low prices are heard. Beef holds 
its value better, but, owing to different 
grades, there is quite a range in price, 
lard keeps low with fair demand. Smoked 
meats have a better sale. In small hams 
prices are rather higher. The sale to whole­
sale grocery men is light here now. We 
quote : Clear pork, 8■ 3 to 8'4; mess, 8'2 
to 8 ■ 3 ; plate beef, 8 ■ 1 to 812 ; hams, 10 
to lie. ; rolls, 7 to 8c.; pure lard, tubs, 7 A 
to 8c. ; compound, 6 A to 7c.

Flour, Feed ani> Meal—Markets are 
low and easy. Flour has a limited sale. 
There was quite a demand a few weeks 
ago, but the decline in price stopped it. Oat­
meal continues to ease off in price. While 
stocks of Hour are not large, those in oat-
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THE LATEST THING...
About MaoLaren’s Imperial Cheese is the new silver stand 
and holder which we have just designed Our pots have always 
been praised for their neat design and dainty label, and house­
keepers have never objected to placing them on the table just as 

OUR they leave our hands..
NEW HOLDER

Not only facilitates handling the pot. but makes an exceptionally 
handsome appearance on any table. It is guaranteed quadruple 
plate, and is made in three sizes.......

Small Size, $12.00 per doz. 
Medium “ $is.oo ••
Large ** $18.00 “

F.O.B. Toronto.

A. F. MacLAREN & CO. TORONTO.

Heinz’s
Pickles.

There is no more tempting a table 
delicacy than Heinz’s Sweet Vickies. 
In them sweetness and tartness are 
delicately blended. Crisp, fragrant 
with spices of the Orient, they add a 
charm to any luncheon, dinner or tea.

For sale by_

Hudon, Hebert à Cie., Montreal. 
H P Eckardt à Co.. Toronto.

MEDALS—
PARIS 
OHICAQO 
ANTWERP 
ATLANTA. Etc.

The CENUlhlE ) •

always bear this 
Keystone trade - mark

meal are still heavy. Beans are lower than 
ever. This has tempted a number of smaller 
dealers to buy full cars, and makes the mar­
ket a full one and places the larger dealers 
who are stocked at higher prices at a disad­
vantage. Cornmeal is still the successful 
competitor of feed, being, if anything, 
lower than last week. The sale is large. 
Other lines show little or no change. 
We quote as follows : Manitoba flour, 
#4.50 to #5.50 ; best Ontario, <4.85 to 
<5.00 ; medium, $4.50 to #4.70; oatmeal, 
#3.25 to #3.40 ; cornmeal, #1.80 to #1.90. 
middlings, #14 to #1$ ; bran, $13.50to $14 ; 
oats, 32 to 35c. ; hay, $11 to $12 ; barley, 
#3.2510 #3.50; round peas, #1.10; split peas, 
#3.00 to $3.25 ; beans, hand-picked, 90 to 
#1 ; prime, 85 to 90c. ; yellow eye beans,#1.25 
to #1.50.

ST. |OHN NOTES.

A. L. Goodwin received this week 150 
cases of Bosnia prunes.

John Gibson Sc Son, retail grocers, of 
F redericton, intend to retire from business in 
the spring.

H. F. Sharp, retail grocer, this week as­
signed to Mr. G. Wetmore Merritt, of Merritt 
Bros. & Co. t.

Three schooners this week loaded bloaters 
at Grand Manan, one each for Halifax, 
Boston and New York.

Canadian-packed olives are something

new. Messrs. Dearborn Sc Co., of St. Jonh, 
have made a success of the venture, and 
are having a large sale in the face of for­
eign competition.

Baird Sc l’eters this week received a car 
of California loose muscatel raisins, their 
third car this season. All are from the firm 
of J. K. Ormsby Sc Co. This is the first 
year they were represented in this market. 
|. Hunter White is their representative.

•‘We each week get good orders for 
• Golden ' finnan baddies, said Mr. North- 
rup, the selling agent of this brand, to The 
Groc er, •• and the best of it is the orders 
often come from cities where our goods have 
never before been, which we take as a sure 
proof of their growing popularity."

The steamer Taymouth Castle had a light 
cargo for here from the West Indies this 
trip, but she will get her full complement 
from here outward. Potatoes and I leans 
are both making good returns Little is lac­
ing done in cheese. The usual large quan­
tity of fish is shipped each trip. It is ex­
acted the March steamer will bung some 
new molasses.

Lucas, Steele and Bristol have just re­
ceived from Colombo, Ceylon, a direct ship- 
mhnt of their “ Umpire ” brand tea. It is 
in three qualities, golden tipped I’ekoe, 
flowery Vekoe and I’ekoc Souchong.

LOOK OUT FOR FROSTED 
MOLASSES.

T
HKRK is a great deal of frosted mo­
lasses on the Philadelphia market 
now, and retail grocers should make 

sure that the> do not ignorantly buy any of 
it. Frosted molasses is the result of a heavy 
Irost visiting the growing cane, the product 
of which is practically worthless, although it 
is sold.

The best way to tell frosted molasses w hen 
you see it is by its frothiness. Almost in 
variably this grade of goods apjiears fer­
mented. although in cold weather the taste 
is not effected. As soon as the frosted pro­
duct is ex|>oscd to heat, however, either by 
warm weather or by being taken in a warm 
room in cold weather, a transformation 
takes place which renders the molasses un­
desirable for food. It almost immediately 
becomes as thin as water and sours, after­
wards becoming as black as ink. While 
even in this condition it could be used for 
food, probably without serious results, its 
appearance is against it, and nobody in his 
right mind will have anything to do with it.

The frosted molasses is being sold to local 
jobbers by brokers who will not. however, 
guarantee it. Retailers should see that 
their jobber gives them an absolute guaran­
tee that the molasses he sells them is not 
frosted.—Grocery World.
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A HANDSOME CHEESE HOLDER.
HAPPY idea has prompted the 
manufacturers of MacLaren's Im­
perial cheese to have a holder made 

specially for their jars. The result is a 
simple,chaste and hand­
some quadruple plated 
stand which materially 
enhances the appear­
ance of their jar, al­
ready a neat, pretty 
package, making it still 
more attractive on a 
tastefully arranged 
table. This stand, made 
and sold in the ordinary 
way, would be good 
value at $2.50, but the 
object of A. F. Mac- 
Laren & Co. being to 
advertise their cheese, 
they are able to offer the 
holders at a much re­
duced price. The ac­
companying cut is an illustration of this 
stand. The firm's advertisement in another 
page gives additional particulars in regard 
to the matter.

PROFITABLE LINE OF BUSINESS.
A new and profitable line of business is 

opened to our country merchants by a com­
pany in Montreal, who buy feathers all the 
year round and in any quantity that is be­
ing offered, at advantageous prices. Many 
country merchants have worked up quite a 
business in this line. They pay for the 
feathers in merchandise out of their store 
and sell them to this company for cash. 
Those who are interested may address the 
Alaska Feather & Down Co., Montreal, 
P.(j., and when doing so please to mention 
The Canadian Grocer.

UNTIDY WINDOWS.
Passing along any of the thoroughfares of 

the city one cannot help being struck with 
the untidy and unsightly appearance that 
many of the store windows present, says 
Retail Grocers' Advocate. Instead of being 
made to attract the eye of the passer-by, 
they act in an entirely different manner, 
giving one the impression that the proprietor 
does not care to go to much trouble to ob­
tain custom. Why this is so is hard to ex­
plain, as the excellent and varied manner, 
coupled with the expense in which the 
manufacturer packs his goods, either in 
attractive jars, cases, etc., gives the store­
keeper much material to work upon. Many 
of those who keep a store seem to have not 
only the idea, but act upon it, that Christ­
mas time, or when the spring fever comes 
'round, is the only time to have an attrac­

tive window display ; totally ignoring the 
fact that goods well advertised are half 
sold ; and there is no gainsaying the fact, 
that the window of any store, nicely but 
neatly arranged, is one of the best methods

of advertising, as it cannot fail to attract the 
attention of the would-be customer. The 
department store, in this respect, sets an ex­
ample which might be worthily followed by 
many to advantage.

KEEP STOCK MOVING.
“On rainy days I have the clerks shift 

about the shelf goods ; it keeps the goods 
clean, gives the store a fresh and inviting 
look and awakens new interest on the part 
of consumers.” So said a successful grocer 
to a contemporary. The policy is a good 
one. The shifting of goods and their re­
arrangement should be done as to give 
prominence to slow-selling articles. Oft- 
times goods get shelf-worn simply because 
they are out of the customers' view, whereas 
if attractively displayed they would move 
freely. Don’t tuck your stock under 
counters, into dark corners ; keep it mov­
ing. Every prominent department store is 
continually shifting the stock. The circula­
tion of air is a requisite of good health, and 
a free circulation of the stock ensures a 
moving around the store by its customers, 
and that means increased trade.

CALIFORNIA DRIED FRUITS IN 
ENGLAND.

The export movement in California dried 
fruits has, it is reported, been steadily ex­
tending during the past two years; up to the 
middle of last December the direct shipments 
from the Coast to England and the Contin­
ent aggregated 8$ cars of dried fruits on 
through bills of lading, which, together with 
what has gone out from Eastern ports, made 
a total to that time, of about 170 cars. Cali­
fornia, it is reported, intends to make an 
elaborate exhibition at the Horticultural Ex­
position in Hamburg, which will begin on 
May 1st and last for five months.

LATE ADVERTISEMENTS.
[The following items arrived too late for insertion in the 

regular advertising space. Reading notices inserted 
in this column at 5c. per word.]

H. G1LLARD & CO.: We are 
offering some splendid values in 

• Young Hysons and Japans to re­
tail at 2$c. These teas were bought at low 
ebb of the market, and are offered corre­
spondingly low.

Laporte, Martin & Cie : Our stock of 
fish is now complete, and can meet any 
demand.

T. A. Lytle & Co. find business unusu­
ally good in jams, jellies and marmalade for 
the time of year.

The Eby, tilain Co., Ltd., report the ar­
rival of several lines of Young Hyson and 
Ceylon teas, which, they claim, cannot be 
beaten in value.

The F. F. Dailey Co.: The sale of 
English Army blacking has had a large in­
crease this winter. The quality of the 
blacking has had considerable to do with it, 
as well as the mild winter.

The Davidson & Hay, Ltd., direct the 
attention of buyers to their “Tea Cup" 
Japan tea, packed in I -lb. packages. This 
tea possesses style and liquoring qualities 
superior to bulk teas offered at the same 
price.

Salada Ceylon Tea : The Salada Tea 
Co 's business this year has so far more than 
doubled every week over the corresponding 
week of last year, but the first week of Feb­
ruary capped the climax, it being over three 
times as much as the first week of February, 
1896.

PRICES IN ROSSLAND.
The Rossland correspondent of The Pro­

vince writes his journal as follows :
Just now the sound of the hammer and 

saw is heard from daybreak to nightfall, 
pounding away at wooden buildings, which 
are invariably rented at fabulous rents be­
fore completed. Stores, so called, rent all 
the way from $60 to #300 per month and at 
these figures are at a premium, while an 
ordinary box or shack or cabin, to give it 
the dignified name it gets here, brings 
#10 per month. I send you a clipping from 
a local market report, which, with the figures 
above quoted, will give some idea of what 
existence costs a man here :

Flour, per 50 lbs.............................. 82 00
flutter, ranch, per lit...................... 25

“ creamery............................ 35
Eggs, per dor.................................. 30 to 33
Potatoes, per lb..............................1% to 02
Beef, per lb...................................... 07 to 15
Mutton, per lb.................................. 09 to 15
Turkey, per lb.................................  35 to 40
Chicken, per lb.............................. 25 to 30

Bacon, per lb.................................. 10 to 17
Mackerel, per lb.............................. 25
Cabbage, per lb.............................. 04
Carrots, per lb.................................. 04
Cheese, per lb.................................. 20
Tea, per lb........................................ 40 to 75
Coffee, per lb.................................  35 to 45

r
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HINTS TO BUYERS.
[This department has become so popular that many more 

notices than there is space for are received every week. 
In future only important items of information will be 
inserted. Contributors are requested to send news 
only, not puffs of goods they handle, or the arrival of 
standard goods that everyone has in stock, or that they 
are offering goods at close figures, or that they have 
had an unusually large sale this season ]

HU DON. HEBERT & CIE.. Montreal, 
have just replenished their stock of 
Golden baddies. They find a steady 

and increasing demand for these goods.
Dawson & Co., of Toronto, are open to 

buy apples of the Spy variety.
A shipment of Sicily filberts arrived this 

week for the Eby, Blain Co., Ltd.
Clemes Bros, have two carloads of “ Date 

I'aim ” California oranges on the way.
The Davidson & Hay, Ltd., are clearing 

out taps and mats of figs at close figures.
Clemes Bros, have a carload of Seville 

oranges due on Saturday ex ss. Mongolian.
T. Kin near & Co. are in receipt of a num­

ber of import orders for “Goat” brand tea.
Mackerel in $-lb. pails, and at reason­

able price, is being sold by H. P. Eckardt & 
Co.

Finest deep sea lobsters, in tall and flat 
cans, are in stock with the Davidson & Hay, 
Ltd.

The Davidson & Hay, Ltd, are making

special prices on all lines of salt fish for 
Lent.

A line of choice family natural figs in 28- 
lb. boxes is being offered by W. H. Gillard 
& Co.

Perkins, I nee & Co. are receiving heavy 
shipments of various descriptions of tea this 
month.

H. P. Eckardt & Co. are offering Griffin 
& Skelley's 11 Ruby ” prunes, which are 
sellers.

The Eby, Blain Co., Ltd. are in receipt 
of a shipment of California prunes in 2$- 
lb. boxes.

John Sloan & Co. are putting in stock for 
the Lenten season, herrings, boneless fish, 
codfish, etc.

John Sloan & Co. are in receipt of a 
shipment of Japan tea dust—a scarce article 
on this market.

A large quantity of Marshall & Co.'s 
“ Crown ” brand herrings in kegs have ar­
rived in Montreal.

L. Chaput, Fils & Cie. are offering special 
value this week in several good-sized lines 
of figs, all in first-class condition.

W. H. Gillard & Co. have put a new line 
of coffee on the market called " Special." 
which is selling well and giving universal 
satisfaction.

Laporte, Martin & Cie. have the control 
of G. Charles & Co.'s London bottled pickles,

which are now offered at a low price although 
of a superior quality.

A shipment of fine Filialra currants in 
barrels, half-barrels and cases arrived this 
week for the Eby, Blain Co., Ltd.

The Eby, Blain Co., Ltd. are offering a 
line of California evaporated peaches in 
bags, about 60 lbs., at exceptional prices.

Importations of Marshall & Co.'s kippered 
herrings, herrings in tomato sauce, con. 
tinue large in all the Canadian provinces.

" We have had a great demand for our 
dried fruits last week, and expect to clear 
the lot this week,” report Laporte, Martin 
& Cie.

The Eby. Blain Co., Ltd. report the ar­
rival of a shipment of Batger's dry drained 
lemon, orange and citron peel in kegs about 
200 lbs.

WANTED STRONG BUTTER.
For once the shipper “got even" with 

the receiver. The story is told as follows :
Full of wrath the commission merchant w rote to 

the country dealer in the following sarcastic style :
“ I tear Sir,—The last consignment of butter you 

sent me was very good and strong, hut the axle- 
grease maker I sold it to complained that it was a 
Utile loo fresh If you have about fifty or seventy- 
five pounds of butter strong enough to walk you 
may ship it to me at once.

And the country dealer sent him an old goat. 

Alas, the yarn is hardly credible. No self- 
respecting commision dealer would let the 
matter rest there. It's safe to say that the 
city man charged the countryman a big bill 
for boarding the goat.—Merchants' Review.

A Great Sacrifice

We want to clean out a lot of figs which 
came in late, and in order to do this, we 
are ready to let them go at any price :—

5 cases, 400 x 16 oz. boxes each, Fine Figs 
165 boxes, 16 lb. each, Nice Large “ “
103 “ 10 “ “ “ “ “

20 “ 25 “ Natural Figs
29 bags, 60 lb. each, “ “

All are la First-Class Condition 
Ask for Prices and You Will Buy

h. CHAPUT, FIÜS & CIE. - Montreal
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WINNIPEG MARKETS.
Winnipeg, Feb. 18, 1897.

HE wholesale grocery trade in Winni­
peg is at present inclined to be on the 
dull side, not much change being 

exhibited since the holidays, nor is a change 
expected until about the end of March. 
Paper has been fairly well met, and indica­
tions point out that, with few exceptions, the 
province is in a much better state than it was 
a year ago. Country produce has not been 
supplied as frequently as the retail trade 
would have liked, but this is owing to the 
late extreme cold weather and condition of 
the roads. Now, however, a better prospect 
exists for a better supply. Competition is 
probably more keen in this city than any in 
the Dominion, for many reasons, but one in 
particular : Winnipeg is often used as a 
slaughter ground for eastern and western 
firms. Consequently, goods are sometimes 
sold at eastern and western prices delivered 
here. This practically means a loss to the 
firm who brings in goods at the regular price 
and pays local freight.

Si <;ar—Is quiet, and being sold at less 
than it could be laid down for to-day. 
Granulated, 4S4 to 4%c. per lb.; bright 
yellow, 3%c. per lb. This isowing to many 
houses having purchased large lots early in 
the season before the market advanced.

Canned Goods—Are steady, with firm 
prices on tomatoes and peas. Corn is dull, 
and as the pack last year was not apparently 
up to the average, prices consequently are 
low. Apples are not called for yet in any 
quantity owing to the large crop of green 
fruit brought up here last fall, reaches, 
pears, strawberries and plums are quiet but 
steady, the local demand not yet having set 
in, owing to the large quantities of these 
goods being preserved last season by house­
keepers It is, however, only a question of a 
few weeks until a certain demand will spring 
up. Lobsters of fine pack are very scarce. 
Salmon rules about the same as last year. 
Oysters are higher for good packs. We 
quote, per case : Tomatoes, best brands, 
51.80 ; do, good seconds, #1.70; peas, 
51.75 I corn, 51.50; beans, 5i-75 ; straw­
berries, 53-70; raspberries, 53-20 ; pears, 
3's, Bowlby, 54-75 do. *’*• do> $3-4°: 
pineapple, imported, 54.50.

Dried Fruits — Are moving slowly, 
except in the case of Valencia raisins, which 
are scarce. Currants look good property at 
the present prices Evaporated apples appear 
a drug on the market, as do dried apples

California Evaforated Fruits—Are 
stiff, but there is very little sale for them. 
We quote: Currants, 5 to 5Xu per lb.; 
Valencia raisins, fancy, off-stalk, 52; do,, 
layers, 52.20; figs, cooking, in bags, 5Xe-". 
dates, Hallowi, 6Xc.; apricots, I4c.;prunes, 
four sizes, Bosnias, 6}fc. ; apples, evapor­

ated, 53ic.; apples, dried, 334c.; sultanas, 
4-crown, 10c.; California muscatels, 6 to
7'Ac-

Tea—There is a certain feeling prevailing 
that after the Tariff Commission get through 
their work that there will be a change in 
values. Certain handlers of this staple 
seem assured that the Government will im 
pose a duty on this article. Whether this 
may be or not, they are watching their 
stocks carefully, although a sale of tea is 
always considered by the trade to be the 
best of all goods handled.

Coffee—Is dull and quiet, with a lower 
tendency, a good deal of inferior stock being 
on hand. We quote: No. 5 Rio, 16c.; 
fancy Java, 29c.; fancy Mocha, 29c. San­
tos and Maracaibos are not handled very 
extensively in this market.

Provisions—Are low but firm at their 
present prices: Hams, 141b. size, 10c.; 
breakfast bacon, bellies, 10c. ; do, backs, 
9c.; long clear dry salt, 6c.; spiced roll, 
6c.

Syrup—It appears hard to obtain the 
finer grades required for this market at a 
price satisfactory to the purchaser. Offerings 
are fair, but the figure demands too high in 
the estimation of the purchaser. The pre­
sent price is about 3c. per lb. in half-barrels.

Cereals—The market is quiet and the 
demand limited. We quote, sacks : Rolled 
oats, 51.65 ; granulated oatmeal, 51.90 ; 
stand, do., 51.90 ; rolled wheat, 51.80 ; pot 
barley, 52 ; pearl do., 54 ; split peas, 52. 
During the last month one carload of inferior 
rolled oatmeal was received here front On­
tario, which, while not materially effecting 
the market, had to lie sacrificed at feed 
prices. This should prove a warning to 
eastern shippers of poor goods, and the ship­
per will do well in future to take warning be­
fore consigning his goods to this market.

Fish—This market is perhaps one of the 
most peculiar in the world owing to the 
amount of fresh fish for sale in winter. In 
salt fish it is either a feast or a famine, bad­
dies, mackerel, bloaters and herrings are 
not considered very desirable stock except 
in the winter months, and the natural con­
sequence is that as a rule all houses run out 
of stock almost together, and no one house 
will bring along a car by themselves. Prices 
are as follows : Codfish, pure, in bricks, 
6jfc.; do., do., in 5-lb bricks, bad­
dies, whole, 6c.; labrador herrings, per % - 
bbl., 53 35; bloaters, 100s, 51.10.

Rice—Stocks appear to be ample for the 
demand. No. 1 China and Siam is almost 
out of the market, the call being principally 
for Rangoon and Japan. No. 1 Crystal 
Japan is quoted for 5Xc-I Standard B, 4%c.

TEA MARKETS CLOSED.
“ The tea markets in Shanghai, Foochow 

and Calcutta are now closed." said Mr. C. 
H. Anderson to The Canadian Grocer. 
11 There is, therefore, no prospect for many 
months of new teas in Young Hysons or 
Indians coming forward. In view of this, 
together with the fact that teas on this side 
of the Atlantic are in short supply, would 
indicate a strong position for the tea market. 
Then the rate of exchange in India has 
ruled high for the past six months owing to 
the tightness of money, while the bank rate 
there has been 10 per cent."

HALIFAX TRADE GOSSIP.
HERE is not a line showing any ac­
tivity, and indications all point to a 
dull spring trade. Some Upper 

Province papers report large sales of tea* 
on account of a prospective advance in duty. 
If such is the case in Ontario and Quebec, it 
is not so in Nova Scotia. Down here tea 
dealers have still to look up customers, and 
the volume of business in that line is only 
fair, about the same as this season last 
year.

As would naturally be expected, the de­
mand for fishstuffs at this season is poor all 
round. Wholesale grocers’ stocks of suit­
able quality, herrings and cod, are small ; 
in fact, not sufficient for trade requirements, 
while stocks of cod for export here are said 
to be fully 25 per cent, below the usual 
average. Newfoundland stocks, however, 
if anything, are above the average, but as 
all the weak holders have been forced 
to realize, values will easily be 
sustained ; in fact, an advance is 
confidently looked for by exporters there. 
A private letter from a reliable house in St. 
John's, Newfoundland, says: “Our local 
fish trade shows some slight signs of im­
provement, due principally to better pros­
pects in Brazil. A large proportion of the 
fish on hand here is scarcely in shipping 
order, but wants making after 1897's sun 
gets strong enough to make it. Another fea­
ture of the situation is that we have little or 
no winter codfishery this year, voyages on 
the west coast being almost a total failure. 
The next thing we shall hear is that fish 
shall be wanted. ’ ' The market is compara­
tively bare of green cod and salmon. Quo­
tations are : Dry cod from vessel, shore, 
prime, 52.50 to 53-5° ; small bank do, 
52.50 to 52.75 ; bay do., 52 to 52.50; 
haddock, Cape Breton, 51.75 to #2; western 
do, 51.75; hake, 52.25; pollock, 51.50; 
herring, Bay of Islands, No. 1, 51.50; La­
brador No. 1, 56; No. 2, 54 ; shore. No. 1, 
large, fat, 53-50 to 54 ; alewives, No. 1, 
53.25; mackerel, No. 1, 515 ; No. 2, 513 : 
No. 3, fat, 57 No. 3, large, 56 ; salmon. 
No. 1, 517.50; No. 2, 515.50; No.3, large, 
511 ; No. 3, small, 59.

The flour market is extremely quiet, the 
volume of business being smaller than in 
any previous season. A considerable shade 
on the following quotations can be obtained 
by anyone with the money : Hungarian 
patents, Manitobans, 55.60 to 55.70 ; 
Manitoba strong bakers', 55.20 to 55.40; 
Canadian pastry, 55 to 55.10 ; 75 per cent, 
roller patents, 54 to 54.25 ; 80 ditto, 54.65 
to 54 70; 90 ditto, 54.5010 54.60 ; straights, 
54.30 to 54-40 ; extra, 53.90 to 54. Am­
erican K.D. cornmeal is worth 52.20, and 
Halifax ground, 51.70 to 51.85.

There is very little doing in green fruits,
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rxrept in a local way. No outside transac- 
i.ons are occurring. The market is well 
supplied, and prices are low.

Butter shows a slight improvement, 
i icamery prints are ic. higher, being quot­
ed at 22C, Fresh creamery in tubs is sell­
ing at 2 ic. Fall dairy is neglected at 16c., 
and Nova Scotia dairy slow at loto 14c.

Cheese is in better demand at higher 
prices, and will probably see 12c.

Kggs are on the decline, selling at 1 $ to 
17c.

The sugar market is lifeless. The refinery 
reports nothing doing. Quotations for re­
fined are : Circle C, 3)sc.; extra Circle C, 
3 5fc. ; granulated, 3#c.

There have been some arrivals of mo­
lasses during the past few days. St. 
Croix is quoted at 27c. ; I’orto Rico, 30 to 
32c. ; Trinidad, 27c.; Barbadoes, 31c.; 
Demerara, 39c., and St. Kitts, 23c.

I*. E. Island potatoes are still quoted at 
from 32 to 35c., and oats from 30 to 32c. 
There is very little doing in this line.

There is no change in the provision mar­
ket. l-arge quantities of dressed beef are 
arriving from Ontario, and native stocks are 
not in demand.

The steamer Naparima, which sailed for 
London on Monday, took 14,792 barrels of 
apples.

A cargo of 3,309 bushels of corn was re­
ceived here this week from Boston.

The steamer Alpha sailed on Monday 
with a large cargo of dried fish, cheese, eggs, 
butter and potatoes for Turk's Island, Ja­
maica and Bermuda

THOS. DOHERTY & CO.
Thos. Doherty & Co. Montreal, have 

made two offers to their creditors. The first, 
an offer of 30c., was refused, but the second 
of 35c., made onWednesday, the committee 
have recommended the creditors to accept. 
This offer is conditional that the Merchants 
Bank will agree to give the firm time to nurse 
its accounts.

The committee that examined the estate 
believe that the second offer is a fair one 
considering all the circumstances.

It is understood that the stock inventories 
#14,000, while the open accounts due foot 
up to-#26,ooov Of this sum #6,000 was ac­
counted as good while the balance is in the 
relative position of fair to bad.

The firm owes #38,000, and the amount 
of paper under discount at the Merchants 
Bank of Canada is #56,000 Of this sum 
the inspectors are of the opinion that from 
$8,500 to # 10,000 is bad.

T. M. Shoebottom & Co., “The New­
market Grocery Store," 247 Dundas street, 
London, have opened a branch store at St. 
James' Park P.O., South London.

STRAY THOUGHTS.
YOUNG man, who is a clerk, but 

yet has the ambition to become the 
proprietor of a store in the near 

future, recently asked Stray Thoughts
what rule was there for marking the sell­

ing price of goods or what per cent, to add 
to the cost of a general merchandise 
establishment ; what profit shall I figure on 
making ? ”

The question is a vital one. Stray 
Thoughts doubts if there is any one mer­
chant in a thousand that can give a satis­
factory answer. There is no rule, nor is 
there a reliable guide. To make money, to 
get a legitimate profit for time, labor and 
interest upon capital invested, is the object 
of all who engage in business.

The profit, the per cent, that is added to 
the cost of the goods, there is the pivot upon 
which turns either success or failure in each 
business venture. How important then is 
the profit to be made to the merchant I lie 
knows that the profit or per cent, to lie add­
ed to the cost of his goods must cover the 
actual cost of conducting his business.

This will include rent, taxes, insurance, 
clerk hire, light, fuel, advertising, a fair 
salary for himself and incidentals, which, for 
example, may be #3,000 per annum. If he 
does a business of #20,000 then he knows 
that 15 per cent, of his gross receipts must 
be profit. If he does a business of 530,000 
without increasing the cost, then 10 per 
cent, would be sufficient. To this, then, he 
should have a per cent, for risk of business, 
interest on capital and gain. Some say 20 
per cent, of the gross receipts, others 25 per 
cent.

This rule works well (011 paper), “but," 
says our young friend, “see here, if I should 
want to make 25 per cent, on my sales I 
would have to mark my goods 25 per cent, 
above cost, wouldn't I ? And if I did that 
on sugar, coffee and rtour and some of the 
staple dry goods, I wouldn't get any trade, 
for |>eople would think I was too high. 
Now, what I want to know is how am I to 
get at the thing ? What one class of goods 
I am to get a greater profit on than on 
others, and how I am to average the whole 
so that I can live and make money too ? "

This very same question Stray Thoughts 
years ago propounded to a retired merchant, 
who for fifty years had battled behind the 
counter and desk to make a success. His 
reply has ever been indelibly printed on 
memory's tablet.

“ Young man, there is no fixed rule. To 
proclaim one would be worse than folly. A 
man who would try to follow any fixed rule 
would be on a line to make a sure failure. 
Each man in business for himself must be a 
law unto himself and be governed only 
by circumstances."

Said another equally successful retired 
merchant :

" • I had no rule. Staple goods are always 
governed by the market and competition. I 
never consider the per cent, at all in mark­
ing my goods ; the question w ith me was not 
so much the cost as what 1 could get. For 
instance, I hav e two styles of shoes before 
me. They each cost #i per pair. Now, if 
you had a rule to add 331. per cent, to the 
cost, I'd mark both to sell at #1.35 That 
isn't my way. The one is more dressy, has 
style, fit and is up to snuff . it's light weight, 
won't stand extra hard wear. It's a good 
looker for liest or Sunday. Well, I just put 
the price at #2. The other pair is heavier, 
solid, will wear well, give lots of real ser­
vice. The party to whom I sell it will give 
it hard usage. It will outwear two of the 
other, yet I mark it to sell at #1.2$. I 
sell the two shoes to a different 
class of trade, and each is satisfied. 
Do you see the |>oint ? Got to have experi­
ence and a whole lot of judgment when in 
business. Location has a whole lot to do 
with the per cent. Circumstances must be 
considered For instance, a small dealer 
can rarely sell goods on the same margin as 
large firms. The larger the volume of busi­
ness the less per cent, it takes to conduct it. 
A country dealer doing a business of #25,- 
000 per annum although he does not pay 
any more for his merchandise we'11 say than 
the larger stores, couldn't sell on as low a 
margin. As indicated, the cost of doing 
business is decreased in pro|K>rtion to the 
increase. We will say they do a business 
of $500,000 per annum. Ten per cent, will 
doubtless pay their actual running expenses. 
To this let them have, for example, 2 per 
rent. gain, that would give them a net gain 
of #10.0011. It costs the country merchant, 
at least calculation. 12 to 15 pet cent, to 
cover his expenses. Do you see, my boy, 
why they can do you ? Then, as a matter 
of fact, buying in such large quantities they 
can. and do. get lower quotations, hence, 
can sell at a lower price, but do they ? In 
starting business, if you mark the goods too 
high, and slick to it, you will fail. If. on 
the other hand, so low a margin is asked 
that exjienses are not made, sure death is 
to follow. Young man. use judgment, and 
get all the profit you ran. That's my rule." 
—Country Merchant.

PERSONAL MENTION.
Mr. J. Gibson, a Belton, Ont., merchant, 

was in Toronto on Wednesday. He re- 
|K>r.ed prospects for spring trade fair.

Mr. C. D. Warren, of Warren Bros. A 
Co., wholesale grocers, Toronto, has been 
elected president of the Traders" Bank. He 
was formerly vice-president.

Mr. W. Flax elle, of Dundas X Max elle 
Bros . Lindsay, has returned from a trip to 
Great Britain. He xvas away a couple of 
months. His chief mission was buying, 
but he also dexoted some attention to the 
egg market, and he re|*rrts trade m the lat­
ter bad. He states that one lot of limed 
eggs sold as low as 4 to 5s. per 110 do/en. or 
equal to about 7 to 9c. per dozen.
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THESE
TEAS

Represent the choic­
est growths from the 
India and Ceylon 
gardens, carefully 
picked and blended. 
Write for samples 
and prices.

ddpp/eton ’é zfndia $£ Leyton ‘Teaa
THE “ TAPIR” BRAND.

SOLD IN LEAD PACKETS

Spring 9/eAed /// 
SfAiïfitfly Intended ! ! 
rfttraetiMy ^acAed !

vr

Agents MONTREAL—FRANK MAUOR & Co., 16, St. John Street. 
TORONTO-THOMPSON & THOMPSON, 18, Front Street East.

We offer this week
AT EXCEPTIONALLY 
LOW PRICES ....

“ GUARDOLIA’S ” 4-Crown Layers 
“MORAND’S”
“ ROGERS' ”

11 CALIFORNIA ” Loose Muscatels, etc.
SPECIAL PRICES FOR

Green Cod in all qualities. Trout in bbls.
Herrings in bbls. and half-bbls. Eels and Salmon, eto.

Our stock of fish for Lent is complete and prices are worth inquiring. Write for prices.

LAPORTE, MARTIN & CIE. ” & 78 St. Peter Street

"r
W

 f

1153
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Machine-made

Are found in the stock of every up-to-date store— 
they are here to stay.

A prominent wholesale and retail distributor 
writes to a leading journal on the subject of INDIA 
and CEYLON TEAS as follows :

“ During the year 1896 there has been a most marvelous growth 
in the consumption and sale of Ceylon and India Teas. Now there 
is no question in my mind whatever but that the Ceylon and India 
Teas have come to stay. Not only are the people buying the teas, 
but they seem pleased with their aroma, their strength and color, 
and their greatly nourishing qualities. In a blend with other teas 
they are productive of the most marvelous results in producing 
body, character and good drawing qualities. The grocer of 1897 
who does not use to a greater or less extent in his busi­
ness these machine-made, carefully-prepared teas, will 
surely drift to the rear.”

Do you intend to diift to the rear ?
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GOOD TO BE TOSSED OVERBOARD.
6 6 T'vOVKRTY is uncomfortable,as I can 

testify,” said James A. Garfield ;
À “But nine times out of ten the 

best thing that can happen to a young man 
is to be tossed overboard and compelled to 
sink or swim for himself. In all my ac­
quaintance 1 have never known a man to 
be drowned who was worth the saving."

It is not the men who have inherited 
most, except it be in nobility of soul and 
purpose, who have risen highest ; but 
rather the men with no “ start ” who have 
won fortunes, and have made adverse cir­
cumstances a spur to goad them up the 
steep mount, where

“ Fault's proud temple shines afar.'

To such men, every possible goal is acces­
sible, and honest ambition has no height 
that genius or talent may tread, which has 
not felt the impress of their feet.

You may leave your millions to your son, 
but have you really given him anything ? 
You cannot transfer the discipline, the ex­
perience, the [rower which the acquisition 
has given you ; you cannot transfer the de­
light of achieving, the joy felt only in 
growth, the pride of acquisition, the char­
acter which trained habits of accuracy, 
method, promptness, patience, despatch, 
honesty of dealing, politeness of manner 
have developed. You cannot transfer the 
skill, sagacity, prudence, foresight, which 
lie concealed in your wealth. It meant a 
great deal for you, but means nothing to 
your heir. In climbing to your fortune, 
you developed the muscle, stamina and 
strength which enabled you to maintain 
your lofty position, to keep your millions in­
tact. You had the power which comes only 
from experience, and which alone enables 
you to stand firm on your dizzy height. Your 
fortune was experience to you, joy, growth, 
discipline and character ; to him it will be a 
temptation* an anxiety, which will probably 
dwarf him. It was wings to you, it will be 
a dead weight to him ; it was education to 
you and expansion of your highest powers ; 
to him it may mean inaction, lethargy, in­
dolence, weakness, ignorance. You have 
taken the priceless spur—necessity—away 
from him, the spur which has goaded man 
to nearly all the great achievements in the 
history ol the world.

You thought it a kindness to deprive your­
self in order that your son might begin 
where you left off. You thought to spare 
him the drudgery, the hardships, the depri­
vations, the lack of opportunities, the 
meagre education, which you had on the old 
farm. But you have put a crutch into his 
hand instead of a staff ; you have taken 
away from him the incentive to self-develop­
ment, to self-elevation, to self-discipline and

self-help, without which no real success, no 
real happiness, no great character is ever 
possible. His enthusiasm will evaporate, 
his energy will be dissipated, his ambition, 
not being stimulated by the struggle for self­
elevation, will gradually die away. If you 
do everything for your son and fight his 
battles for him, you will have a weakling on 
your hands at twenty-one.

Men who have been bolstered up all their 
lives are seldom good for anything in a 
crisis. When misfortune comes, they look 
for somebody to lean upon. If the prop 
is not there down they go. Once down, 
they are as helpless as capsized turtles, or 
unhorsed men in armor. Many a frontier 
boy has succeeded beyond all his expec­
tations simply because all props were knock­
ed out from under him and he was obliged 
to stand upon his own feet.

“A man’s best friends are his ten 
fingers," said Robert Collyer, who brought 
his wife to America in the steerage. Young 
men who are always looking for something 
to lean upon never amount to anything.

There is no manhood mill which takes in 
boys and turns out men. What you call 
“no chance" may be your "only chance.” 
Don’t wait for your place to be made for you; 
make it yourself. Don’t wait for somebody 
to give you a lift ; lift yourself.

“ The first thing I have to impress upon 
you is," says J. T. Davidson, “that a good 
name must be the fruit of one'sown exertion. 
You cannot possess it by patrimony ; you 
cannot purchase it with money ; you will 
not light on it by chance ; it is in­
dependent of birth, station, talents and 
wealth ; it must Ire the outcome of your own 
endeavor, and the reward of good principles 
and honorable conduct. Of all the elements 
of success in life none is more vital than self- 
reliance—-a determination to be, under God, 
the creator of your own reputation and ad­
vancement. If difficulties stand in the way, 
if exceptional disadvantages oppose you, all 
the better, as long as you have pluck to fight 
through them. I want each young man here 
(you will not misunderstand me) to have 
faith in himself, and, scorning props and 
buttresses, crutches and life-preservers, to 
take earnest hold of life. Many a lad has 
good stuff in him that never comes to any­
thing because he slips too easily into some 
groove of life ; it is commonly those who 
have a tough battle to begin with that make 
their mark upon their age."

The spark in the flint would sleep forever 
but for friction ; the fire in man would 
never blaze but for antagonism. The fric­
tion which retards a train upon the track, 
robbing the engine of a fourth of its power, 
is the very secret of locomotion. Oil the 
track, remove the friction and the train will 
not move an inch. The moment man is

Hundreds of Dollars
Are made and saved monthly by using our

New Patent Trade Dae Bills 
Automatic Counter Check Books.

They are trade winners, money and Time 
Savers. Send for description and samples.

25 cents cash per hundred paid for Sun­
light Soap Wrappers.

J. K. Cranston, - Galt, Ont,
Wholesale, Store and Office Supplies Dealer.

relieved of opposition or friction, and the 
track of his life is oiled with inherited 
wealth or other aids, that moment he often 
ceases to struggle and therefore ceases to 
grow.

This age of concentration calls, not for 
educated men merely, not for talented men, 
not for geniuses, not for jacks-of-all-traden, 
but for men who are trained to do one thing 
as well as it can be done. Napoleon could 
go through the drill of his soldiers better 
than any one of his men.—Architect of Fate.

SUGAR STATISTICS.
A summary of the statistical position of 

sugar made by Willett & Gray is as follows: 
“Receipts, 32,863 tons; meltings, 15,000 
tons. Total stock in four ports, 266,405 
tons, against 248,542 tons last week, and 
128,494 tons last year. The six principal 
ports of Cuba by cable for week : Receipts, 
3,715 tons ; exports, 1,210 tons; stock, 35,- 
660 tons, against 33,955 tons last week and 
51,403 tons last year Total stock in all 
the principal countries, 2,968,865 tons, 
against 2,670.259 tons at same uneven 
dates last year and 2,774,661 tons at the 
even date of Jan. 1 last year. Afloats to 
the United States from all countries, esti­
mated, 60,000 tons, against 75,00010ns last 
year. Stocks in Europe, 2,666,800 tons, 
against 2,774,600 tons last week, and 2,- 
592,500 tons last 7ear. Total stocks of 
Europe and America, 2,968,865 tons, 
against 2,957,097 tons last week, and 2,- 
670,259 tons last year at the same uneven 
dates The excess of stock is now 298,606 
tons, against an excess of 262,267 tons last 
week, and a deficiency of 6,733 tons Dec. 
31, 1896. Afloats to the United States in­
clude shipments of 6,400 tons this week 
from Hamburg and Bremen. Freight room 
has been engaged for 4,300 tons."

The main object of advertising is to catch 
new customers. The old ones are already 
landed and won’t want to get away if you 
treat them properly.
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EDUCATE YOUR CUSTOMERS
TO USE PURE GOODS

Will Pay You.
Will Pay Your Customers.
Will Increase Your Business.

The Grocer who pushes cheap goods Is hardly ever successful.

OUR "PURE GOLD" BRAND
ONE 25-CENT BOTTLE WILL OO FARTHER THAN HALF A 

DOZEN OF THE ORDINARY IO-OENT BOTTLES.
Vanilla beans have advanced 50 per cent, during the past few months. We may have to advance prices 
before long. In the meantime we will be pleased to have your orders through our agents or by mail, 
at our regular prices.

PURE GOLD MFG. CO., 31 and 33 Front St. E., Toronto
A PROSPEROUS YEAR.

NORTH AMERICAN LIFE.

HK annual meeting of this company 
was held at its head office in Toronto, 
on Tuesday, January 26. Mr. John 

L. Blaikie, president, was appointed chair­
man, and Mr. Wm. McCabe, secretary.

The directors' report presented at the 
meeting showed marked proofs of continued 
progress and solid prosperity in every lead­
ing branch of the company’s business. De­
tails of the substantial gains made by the 
company during the past year are more par­
ticularly referred to in the remarks of the 
president and the report of the consulting 
actuary.

Summary of the financial statement and 
balance sheet for the year ended December 
31. 1896 :

Cash income................... $ 641,788 08
expenditure ( including 

death claims, endow­
ments, matured invest­
ment policies, profits, 
and all other payments
to policy-holders).......... 436,545 14

Assets...............................2.515.833 41
Reserve fund..........................1,991,526 00
Net surplus for policy­

holders .......................... 421,546 20
Wm. McCabe, managing director. 
Audited and found correct,

Jas. Carlyle, M.D., auditor.
Mr. W. T. Standen, of New York, the 

company's consulting actuary, in his full 
and detailed report of the year's operations, 
said : •• I have examined the investment 
policies whose dividend periods mature in 
1897, and have apportioned to them the 
dividends accruing thereon. These settle­
ments, like those for 1896, will be found to 
compare very favorably with the results at­
tained by the best managed companies. 
This is cause for congratulation on the part 
of your policy-holders, as, notwithstanding

the large payments for investment policies 
maturing in 1896, you have been able to 
close the year again with an increased sur­
plus to your credit. The large amount of 
your new business for 1896—2,603 policies 
for #3,554,960, being half a million dollars 
in excess of any previous year —shows that 
the plans and operations of the company 
are becoming better known and appreciated. 
Your results show a good surplus earning 
power, indicating that your business is of a 
paying character.’’

The president, Mr. John L. Blaikie, in' 
moving the adoption of the report said :

“ I am fully warranted in congratulating 
every policy-holder, and every person inter­
ested in the company, upon the splendid 
position to which it has attained, and upon 
the results of the past year's business.

“An examination of the figures before 
you reveals many most interesting and im­
portant particulars.

“ If we compare the business of the year 
just closed with that of the previous year, 
viz., 1895, we have the following results :—

“ Assets increased #215,315.26, or over 8 
per cent.

“Cash income increased #60,309.84, or 
over to per cent.

“New insurance issued increased #542,- 
110, or over 18 per cent.

“ Total insurance in force increased #1,- 
714,785, or over to per cent.

“ Reserve fund increased #195,704, or 
over to per cent.

•• Payments to policy-holders increased 
$150,459.94, or over 142 per cent.

“In no former year have such magnificent 
results been attained.

“The financial strength of a company 
may be gauged by the relation of its assets 
to its liabilities. In this respect the North 
American exceeds that of its chief competi­

tors in Canada, having #120 of assets for 
each #100 of liability."

Hon. G. W. Allan, in seconding the re 
solution, said : “ The president has spoken 
fully on the satisfactory condition of the 
company, yet there are one or two points to 
which I will briefly refer. There are our 
investments in which all are interested and 
will be pleased to learn that they were very 
carefully made, and have turned out exceed­
ingly satisfactory, as evidenced by the 
prompt manner in which our interest has 
been paid.

“There is another point of comparison 
which will show favorably for our company, 
that is, as to the relative profit earn­
ings. I am satisfied that those interested 
in the company have every reason to feel 
exceedingly gratified at the very prosperous 
condition which it holds at the present 
moment."

Mr. J. N. Lake, in moving a vote of 
thanks to the company's provincial man­
agers, inspectors and agency staff, referred 
in very complimentary terms to the splendid 
work done by the outside staff in 1896, as 
evidenced by the grand business secured 
during that year, and also that the new- 
busi ness in January 1897, was already 
largely in excess of the whole amount re­
ceived for the same month last year.

James Thorburn, M.D., medical direc­
tor, presented a full and interesting report 
of the mortality experience of the company 
from its organization, which illustrated fully 
the rare which had been exercised in the 
selection of the company's business.

After the usual votes of thanks had been 
passed, the election of directors took place, 
whereupon the newly-elected Board met. 
and Mr. John L. Blaikie was unanimously- 
elected president and the lion. G. XV. 
Allan and Mr. J. K Kerr. U.C.. vice-pre­
sidents.
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BUSINESS CHANGES.
DIFFICULTIES, ASSIGNMENTS, COMPROMISES.

J
E. WALMSLEY & CO., wholesale 
grocers, Belleville, have assigned to 
• John \V. Butterfield.

H. F. Sharp, grocer, St. John, N.B., has 
assigned.

W. A. Shufelt, grocer, Cowansville, Que., 
has assigned.

J A Gagnon, general merchant, St Nloise, 
Que , has assigned.

J C. Stewart & Co., grocers, Moncton, 
N.B , have assigned

A. Bateman, grocer, Belleville, has as­
signed to A. Wallace.

V. R. Pounder, general merchant, For­
ester's Falls, has assigned.

D. A. Bourgeois, general merchant, Fox 
Creek, N.B., has assigned.

E. Dupuis, general merchant, Ste. 
Julienne, Que., has assigned.

E. Houle, grocer, Montreal, has com­
promised at 25c. on the dollar, cash.

W. Connerty, general merchant, Jasper, is 
offering to compromise at 75c. on the dollar, 
case.

J. E. McDonald, general merchant, Col- 
borne, is offering to compromise at 50c. on 
the dollar.

J. M. Burnes & Co., grocers, Vancouver 
and Trail, are offering to compromise at 50c. 
on the dollar.

E. H Brockenbridge, general merchant, 
Aylmer, Que , is offering to compromise at 
40c on the dollar.

U. C. Trudel, general merchant, Shippi- 
gan, N.B., is offering to compromise at 
35c. on the dollar.

Guimont & Devoyaux, general merchants. 
Cap St Ignace, are offering to compromise 
at 35c on the dollar.

S Beaudin, general merchant, St Isi­
dore la Prairie, is offering to compromise at 
25c. on the dollar, cash.

The offer of compromise of N. Markson, 
general merchant, Glen Robertson, has been 
refused, and the assets are to be sold

W. R. McIntosh, grocer, Berwick, has 
assigned to J. F. Smart, Cornwall, and a 
meeting of creditors will be held 22nd inst. 
PARTNERSHIPS FORMED AND DISSOLVED.

R. Pigeon and J. A. Rioux have formed 
a partnership to carry on business in Mon­
treal as grocers under the style of Rioux & 
Co.

J. B. Duplain and F. X. Paquet have re­
gistered a partnership in Quebec to carry on 
business as grocers under the style of Du­
plain & Paquet.

A co partnership has been registered in 
Kentville, N.S., by M. (j. De Wolf and R.

Keep up with the times
and handle goods that will sell themselves

CLARK’S

-Potted. CORNED BEEF
ic LAI

With Patent Key Attachment 

SOLD BY ALL WHOLESALERS

10NTREAJ
W. CLARK, Hontreal

H. 1.amont to carry on business as grocers 
under the style of De Wolf & Lament.

A. Sweet & Co., general merchants, Win­
chester, have dissolved ; A. Sweet continues 
under old style.

A co-partnership has been registered in 
Halifax by C. J. Gillis and Harry Gillis 
to carry on business under the style of 
the Atlas Tea Importing Co.

SALES MADE AND PENDING.

J Wiggins, general merchant, Powassan, 
Ont, is advertising his business for sale

The assets of Joseph Desmarais, general 
merchant, Asbestos, Que , are to be sold by 
auction.

The general stock of T. C Howard & 
Co, general merchants, Sutton West, has 
been sold.

CHANGES.

J. B. McCullough, grocer, Montreal, has 
sold out

M Wodlinger, general merchant, Al- 
tona, has sold out

B. Schwartz has opened a general store 
at St. Casimir, Que.

C. Abbott, produce, Essex, has sold out 
to Stewart & Abbott.

A Rioux, grocer, Montreal, has sold out 
branch store on Roy street.

W. Brunker & Co. are beginning busi­
ness in Montreal as grocers

O. Themens & Frere, is the style of a new 
firm of grocers in Montreal.

A grocery store will be opened in Quebec 
on April 17 by Louis N. Mainguy.

Arthur Loranger has been registered pro­
prietor of the Globe Spice Mills, Montreal.

E. Langford, general merchant, Morgans- 
ton, has been succeeded by John A Ander­
son.

G A. Eastman, general merchant, 
Wheatley, has sold out to Stewart Ander­
son.

McTavish & Stinson, general merchants, 
Chesley, have been succeeded by Halliday 
& Stinson.

R J Graham, fruit evaporator and cheese, 
Belleville and Toronto, has sold out Toron­
to branch to Wallbridge & Smedley.

FIRES.
Lillian L. Croft, general merchant, Plain- 

field, has been burned out.

Subscribers wanting goods or special 
quotations on anything anywhere In Canada 
at any time, can get them by mall or wire 
by corresponding with THE CANADIAN 
GROCER, Toronto or Montreal

E. T. STURDEE
Mercantile Broker, 
Manufacturers’ Agent,

ST. JOHN, N.B. Etc" Etc-
Wholesale trade only.

leathers!
WeBuyTtiem

All grades ; Goose, Hen, Duck and Turkey; give 
the highest market price

AND PAY CASH
General stores and grocers will find it to their advantage 

to collect for us. Write for prices and shipping instructions.

ALASKA FEATHER & DOWN CO.
290 Guy St., Montreal.

R. B. Johnson & Co., pickle manufactur­
er, Swansea, have been burnted out.

M. M. Hiles & Co., general merchants, 
Williamsford, have been burned out.

J. & G. Powell, general merchants, Til­
bury Centre, have sustained loss by fire.

The premises of James Hunter, liquors, 
Port Hope, have been damaged by water.

WHAT IT WILL LEAD TO.

A grocer suggests that if the clerks con­
tinue in their demands for shorter hours, 
afternoons off, etc., it will soon be necessary 
to advertise in this way :

Help Wanted, Male.
Boy to work in a butcher store ; need only bring apron. 

Leave references at home. Salary to begin with, $20 per 
week. Monday, Wednesday and Friday afternoons off. 
Can have use of employer's horse and buggy on Sunday*.

This grocer seems to think that in a little 
while the clerkship position will be much 
like the servant girl problem. Well, may 
be, but as a general rule the clerks have 
none too easy a time, and early closing and 
summer half-holidays help the employer as 
much as the clerk.—N. E. Grocer.
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ADVERTISING BREVITIES.

WHEN you have a line of goods with 
tempting prices give them a promin­
ent position where people can’t 

miis seeing them as they pass your windows. 
1 hat is the sort of advertising that never 
fails to sell goods. There is no experiment 
aliout such a method.

There are times when it pays to make a 
mistake in advertising, and frankly confess 
it. The confession is what does the trick, 
however. An honest confession is not only 
good for the soul, but it is a tonic to weak­
ened confidence.

Because a merchant is honest it doesn't 
necessarily follow that he should keep spout­
ing the fact in so many words through his 
advertising. If he's fair and square folks 
will find it out at his counters.

The power of a wedge is in proportion to 
its sharpness. The same can be said of an 
advertisement. It should have point enough 
to force its way into public indifference and 
the friction of facts to make it stick after it 
has entered.

Advertising is a centrifugal force which 
should create a centripetal force strong 
enough to draw trade from the extreme 
limits of the circle where it was exerted.

Advertising, skylights, and windows 
ought to be used to throw true light upon a 
merchant’s wares. There should be no de­
ceptive colors used in either.

Don't jab at =yatfr rival unless you want to 
advertise his business, and the fact that you 
fear his power. Such a course is like that 
of a hen who neglects her chicks to chase a 
sister hen who has a better brood.

When you set out to make an ad. funny, 
don't neglect its business end in order to 
display your wit.

When you set your foot firmly on an icy 
sidewalk you are not so apt to slip and fall 
as when you step with timid, cat caution. 
A timid, half-hearted style of advertising 
often creates doubt, and proves the down­
fall of the thing advertised. It it's a good 
thing, don't be afraid to say so in forcible 
words. If it is n. g., drop it and say 
nothing.—Jed. Scarboro in Business.

ENJOYED BEING •‘DUNNED.”
He was a barber and he owed a bill of 

#3 for groceries, " said a grocer. " I nailed 
him in the barber shop when it was full, 
Saturday, and he never turned a hair. In 
fact, he seemed to enjoy it. He didn't care 
to pay it ; didn't know when he would pay 
it, and pehaps he would’nt pay it at 
all. He even joked about it and smiled 
at me. 1 got rather angry, I remember, 
and as I folded the bill 1 remarked, • Well, 
sir, if the bill was a little larger I’d sue you.' 
He picked up his razor and turning round 
said, 'Well, I'll tell you how you can fix 
that. You can send me up some more gro­
ceries.' ”

English
Malt

SU GOLD Medals VINEGAR
GRIMBLE A CO.. Ltd., LONDON, N. W. ENG.

SALT— We are always glad to quote 
or give information about
SALT.

Montreal VERRET, STEWART <£ CO. Quebec

TRY.A-PAOKAO. OF.OUR “Q|JJB HOUSE” t
A Perfect blend of the finest

INDIA — CEYLON TEAS
For which we are sole agents In America.

It will please your customers.

t

J. F. RAMSAY & CO.
J WhWholesale Importers

TORONTO
14 and 16 Mincing Lane

AN AUTOMATIC SELLING MACHINE ...
To sell

Adams’ 
Tutti Frutti

For full particulars, apply

Globe Automatic Selling Co.
Ujanrto Strwt. . TORONTO, ONT.

represents the growth of our Steam 
Brush and Broom Works, and the time 
we have taken to make the growth a safe, 
solid and substantial one. Does quality 
count ? Does honesty of purpose mean 
anything ? Is it better to so entirely satisfy 
you in quality and price that your risk in 

buying is wholly done away with ? We think it is. So we say •• you 
can have your money back if you want it.'" Illustrated catalogue free.

30,000 Sq. Feet 
in 41 Years.

Montreal 
Branch!__

1 AND 3 DbBmBSOLKS St.

Brushes. 
Brooms. 
Wooden ware

Chas. Boeckh & Sons, flfrs. 
80 York St., Toronto, Ont.
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Everybody sells them— —

KEEN’S 
D.S.F.

IN

Keens
Oxford Blue

IN 5-CENT PACKAGES.

Look up your stock of KEEN’S GOODS.

flustard
SQUARE TINS.

Toronto, Feb. 18, 1897.
This list is corrected every Thursday. The 

prices are solicited for publication, and are 
for such qualities and quantities as are usually 
ordered by retail dealers on the usual terms 
of credit.

Goo«ls in large lots and for prompt pay are 
generally obtainable at lower prices.

All quotations in this department are under 
the direct control of the Editor and are not 
paid for or doctored by any manufacturing or 
jobbing house unless given under their name, 
the right being reserved to exclude such firms 
as do not furnish reliable information. 

BAKING FOWDEK.
Snow Drift—

% lb. tins, 4 doz. in case.........per doz. $ 0 75
*■'4 1 3 * ..............
1 “ 2 “ .............. “ 2 00
3 “ 1 “   “ 6 50
5 “ % “   " 10 00
10 lb. lioxea................................ per lb. 16
30 b. pails................................... “ 16

IT HE GOLD.
5 lb. cans, 1 doz. in

case............................ 19 80
lb. cans, 1 doz. in

......................... 16 00
cans, 1 and 2
in case.............. 10 50

16 oz. cans. 1, 2 and 4
doz. in case.............. 4 60

12 oz. cans. 2 and 4
doz. in case.............. 3 60

8 oz. cans, 2 and 4 
doz. in case.............. 2 40

6 oz. cans, 2 and 4
doz. in case.............. 1 80

4oz. cane, 4 and 6 doz, in case................ 1 25
lO cent can...................................................... 0 90

Ocean Wave -
No 10 (|5 oz. ) 4 doz. cases, round or

square....................................................... 0 75
% lb., 3 doz. cases, round ...................... 1 20
No. 1 (14 oz ), 2 doz. cases, round..........  1 80
1 lb., 2 doz. cases, round........................... 2 00
3 lb., %..................................................... «
51b.. %........................................................... 9 00

Prices of cheaper goods or special brands 
on application.

Cook s Friend —
Size 1, in 2 and 4 doz. boxes................... $ 2 40

“ 10, in 4 doz. boxes................................ 2 10
" 2, in 6 "   80
" 12, in 6 -   -70
“ 3, in 4 “   45

Pound tins, 3 doz. in case ...................... 3 00
oz. tins, 3 “ “   2 10
oz. tins, 4 “ “   1 10
lb. tins, % “ **   14 00

W. H. HILLARD A CO., PROPRIETOR#. 

Diamond—
1 lb. tins,2 doz. in case..........per doz. 1 20
% lb. tins, 3 “ “ .......... " 90
% lb. tins, 4 " " .......... " 60

New York Dressing, 1 doz. cases............ 0 75
panish Satin Gloss, " “ ............. 1 00

Crescent ladies Dressing, 1 doz. cases. 1 75 
Spanish Glycerine Oil Dressing.............. 2 00

BLACK LEAD
Reckitt s Black Lead, per i»ox................SI 15

Each box contains either 1 gross, 1 
oz., % gro. 2 oz.. or *4 gro. 4 oz.

Dixon's Carburet of lion Stove Polish.
7<ic doz.........................................Per gr. 7 25

THE F. r. DALLE Y CO.

Gem Stove 
Polish, % 
gross cases S9 00

Stovepipe 
Varnish, 4 
oz. bottles 1 00 
6 oz. bot­

tles......... 1 25
Boston 
Brunswick 
Black,8 oz. 
bottles----- l 75

MAPLE LEAF BAKING POWDER,

% lb. glass jars................................................ $1 25
1 lb. glass jars................................................ 2 00
1 lb. sealer jars............................................. 2 25

THE F. F. DALLEY CO.
per doz.

Silver Cream, % lb. tins, 4 to 6 doz.
cases ..................................................... $0 75

English Cream, % lb. tins, 4 to 6 doz.
cases ..................................................... 1 25

1 lb. tins, 2 to 4 doz. cases.................  2 00
Kitchen Queen, \\ lb, tins, 4 to 6 doz.

cases ..................................................... 0 55
% lb. tins, 4 to 6 doz. cases..................... 0 80 .
1 lb. tins, 2 to 4 doz. cases .................. 1 15

English Cream, glass tumblers............... 0 75
% lb. jellies ..............................................  1 25
1% lb. jellies ............................................ 2 25
1% lb. Crown sealers ............................  2 25

BLACKING.

r. o. French blacking. per gross
% No. 4 ..................................................... $4 00
% No. 6 ..................................................... 4 50
% No. 8 ..................................................... 7 25
% No. 10..................................................... 8 25

TUE F. F. DALLEY CO.
English Army Blacking, % gross cases #9 00 
No. 2 Spanish “ “ “ 3 60
No. 3   4 50
No. 5   7 20
No. 10............................................ 9 00
Yuoan Oil Blacking, 1 doz. cases, liquid 2 00

^gVT! POUg£

fifes, labor

or dvir àx>x\v\v> \oi
cXxe^xxess ms ytv* -

\s VfuVvi vnttwaWtA

STOVE POLISH.

Rising Sun, 6 ounce cakes, aif-gross
boxes.......................................................# 8 50

Rising Sun, 3 ounce cakes, gross

Sun Paste, 10c. size, % gross boxes — 10 00 
Sun Paste, 5c. size, % gross boxes ... 6 00

BIRD SEEDS

BART. COTTAM A CO.

“Cottams ’ Bird Seed.......................... 0 07
Warblers Bird Seed.............................. 0 06*4
Belgian Bird Seed.................................. 0 06
International Bird Seed..............  0 05%
German X Bird Seed............................ 0 06
German Bird Seed................................  0 04%
Ijondon Bird Seed, bulk 25 lb. cases. . 0 05 
Bird Gravel, 10c. nkts , 24 in case,— 0 06 
Bird Gravel, 5c. pkta., 18 in case........ 0 03

THE F. V. DALLEY CO.

Dailey sSpanish BirdSeed, 40 lb. cases 0 06 
Dailey s Bird Seed, 40 lb. cases........... 0 06%

CORN BROOMS
CHÀS. BOECKH k BONS, per doz.

Carpet Brooms—
‘ Imperial," extra fine, 8, 4 strings..

" 7, 4 strings..
'* “ 6,3 strings..

• Victoria,' line, No. 8, 4 strings..
7, 4 strings..

' Standard, select.
6, 3 strings.. 
8, 4 strings..
7, 4 strings.. 
6, 3 strings.. 
6, 3 strings..

83 65 
3 45 
3 25 
3 30 
3 10 
2 90 
2 90 
2 75 
2 60 
140
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K 1 Starch is Starch
But some of it is hardly worth calling starch. 
Flour or chalk might just as well be used in 
many cases, and produce as good results as 
many so-called “ Starches.”

When a thoroughly reliable article is 
desired avoid risk by getting what you know 
to be first-class and absolutely pure. You 
can’t improve on

EDWARDSBURG STARCH.

EDWARDSBURG 
STARCH CO. 
Cardinal,
Ont.

BLUB.

KEEN S OXFORD. per lb.
1 lb. packet* ........................................... *u 17
% lb. " ......................................... 0 17
Reckitt's Square Blue, 12-lb. box__  0 17
Reckin'» Square Blue, 5 box lot*.... 0 16

CANNED GOODS, per dox.
A pules, 3 a.................................. #0 70 #0 96

* gallon»........................... 166 2 25
Slack berries, 2........................... 170 190
Blueberries, 2 ........................... 0 75 0 85
«•ana, 2 .....................................  065 096
('urn, 2 a..................................... 0 55 0 60
I 'berries, red pitted, 2a............ 2 00 2 25
1‘eaa, 2 a ..................................... 0 70 0 80

“ Sifted select...................  0 80 0 95
“ Extra sifted...................  1 15 1 30

I'uars, Bartlett, 2 ».................... 1 65 1 75
. , *' ••..................................... Î 40
Pineapple, 2 a ........................... 1 75 2 4C
. * 3a ........................... 2 50 2 60
reaches, 2 a .............................. 1 65 2 00

“ 3 a ............................... 2 50 3 00
I luma, Green Gages,2 a......... 1 60 1 80

*' I.milliard....................... 1 50 1 70
Datnaon Blue ............ 1 15 1 40

Pumnkina, 3'a ........................... 0 70 0 90
gallon».................... 2 10 2 25

Raspberries, 2 a .......................  1 50 1 80
Strawberries, 2'a....................... 165 196
Succotash, la ..................................... l 15
Tomatoes, 3'a.............................. 0 70 0 75
Lobster, tails.............................. 2 30 2 10

Mackerel.....................................  1 20 1 30
Salmon, Sockeye. tail»............ 1 35 l 45

M Hat*............  1 40 1 75
Cohoes . ...................... 1 10 1 20

flardmea, Albert, %'s tin»................ 0 13
" %'s tins .... 0 20 0 21

Sportsmen, %'agenu­
ine French high grade, key
opener................................................ 0 12%

Sardines, Sportsmen, %'s................ 0 21
Sardines, key opener, %'• .... 0 16 0 18%

„ * 0 10% 0 11
" " %a 0 18% 0 19

Sardine», other brand» 9% 11 0 16 0 17
P. 8 0., %'a tins .... 0 23 0 26

“ . H %'■ V .. 0 33 0 3*
Sardines, Amer., %.» •• .... 0 04 % 0 09

ia " , jfi " •••• 000 0 11
Mustard, % aixe, cases 

50 tin* per 100 .......................  10 00 11 00
MARSHALL 4 OO., SCOTLAND.

Fresh Herring, 1-lb.................... 1 10 1 15
Kippered Herring, 1-lb............. 16 1 90

Herrings in Tomato Sauce.... 1 70
Herring» in Shrimp Sauce ---- 2 00
Herrings in Anchovy Sauce .. 2 00
Herring» a la Sardine............  2 40
Preserved Bloater».................... 1 85
Real Kindon Haddock............  1 85

CANNED MEATS.
(CANADIAN.)

Comp Corn Beef, 1-lb. ex
....................  2

Comp Corn Beef 4-lb. ci

M M M 14
Minced Callops 2

Lunch Tongue 1 ]

English Brawn 2
Cam b Sausage 1 '

Soups, assorted 1

Soupa and Boull. 2 '
6

SI 30 01 35 
2 30 2 50

7 75 
15 00

2 75

Sliced
Beef.
No, 1 tins.

■ Beardsley’s
■ Boneless i>er 
I Herring. ,1 /

2 dox... 1 40

Shi

ARMOUR PACEINO OO. —HELMET BRAND

Corned Beef, 1 lb..
" 21b...
w 41b..

1 40 1 50
2 60 2 75
5 50 5 80

” 6 lb......................... 8 50 8 80
" 14 lb....................... 17 50 18 UU

Roast Beef. 1 lb. 1 40 I 50
2 lb.......................... 2 60 2 75

Luncheon Beef, 1 lb .............. I 60 1 70
“ 2 lb.................. 2 75 2 85

Brawn 1 lb.................................... 1 30 1 40
•' 2 lb .............................. 2 35 2 50
M 611.................................... 6 60 6 80
•• 14 lb...................................  14 50 15 00

Ox Tongue. 1% lb...................... 7 00 7 20
'• " 211............................ 8 50 8 80
M M 2% lb....................... 10 75 II 00

Lunch Tongue, 1 lb.................. 3 35 3 50
21b................... 6 50 6 80

Chipped Beef. % ib 1 60 1 70
“ M lib................... 2 .5 2 80

Riga Feet, 1 Ib......................... 1 65 1 75
H 21b.............  2 45 2 60

Polled Meat*, Tongue or Ham
% Ib............................................. 70 75

Potted Meal*, Tongue or Ham
% Ib............................................. 1 20 1 25

Potted Deviled Haiu or Ton­
gue. %lb................................... 70 75

Potted Deviled Ham or Ton­
gue. % lb...................................  1 20 l 25

WHITE LABEL.

Soupe Assorted, 1 qt................... 3 00 3 15
” " 1 pt................... 2 "0 2 10

Gelatine of Boar * Head, 2II»... 3 00 3 20
Braised Beef with Vest-tables,

Piquant Sauce, Gumbo. Tom­
ato and Rice. 2 Ib...................... 3 00 3 10

Plover Roast................................... 5 00 ----
I lived Gold Band Bacon............. 3 00

Codfish. per dox

Beardsley'a Shredded, 2 dox. pkgs.... 0 90

CHEWING GUM.

ADAMS 4 SONS co. per box
Tutti Frutti, 36 5c bars.............................. #1 20

" " (in cream pit «-her l 385c l»ars 1 20
" “ (in sugar Uiwl) 36 5c liar»
** " (in glas* jar) 115 5c pkgs

Pepsin Tutti Frutti (in glass jar) 115
5c package* .............................................

Pepsin Tutti Frutti. 23 5c package* ..
Round Pepsin, 30 5c packages.............
Cash Register. 3905c bar» and pkg.
Cash Box, 160 5c liar».......................
Tutti Frutti Show Case. 180 5c liars 

and package» ..........................................

Variety Gum (with liook in each tox)
1501c pieces ...................................  100

Banner Gum (English or French wrap­
per»! 115 lv pieces.............................. 0 75

Flirtation Gum (English or French
wrappers) 115 lv piece*.................... 0 65

Mexican Fruit, 36 5c liar».................... 1 20
Sappota. 150 lc piece*........................... 0 90
< >range Sappota, 150 lc pieces............ 0 75
Black lack. 115 1, piece» .................... 0 75
Red Ruse, 115 le pieces....................... 0 75
Magic Trick. (English or French 

wrapper») 115 lu piece»...................  0 75

CHOCOLATES A COCOAS.
Cocoa— xmtt

Case of 14 11*. each ..............
Smaller quantities ..................

CADBURY'S.
Frank Magor 4 To., Agents. 

Cocoa essence. 3 ox. package*.......

V»1,
0 37%

SÏ S‘x
Mexican chocolate. % and % Ib. pkg» 0 40
Rock Chocolate, loose........................... 0 40

M M 1-lb. tins.................... 0 42%
Cocoa Nil*. 11-lb. tine........................... 0 35

TODIII'STER, M ITU It ELL 4 VO. A 
Chocolate- per lb

French, %’s—6 and 12 11*__ 0 30
Garaeva*, % s-6 and 12 Ib*........ 0 35
Premium, % a-6 aud 12 11* 0 30
Sante, %» 6 and 12 IU................ 0 26
Diamond. % » 6 and 12 11*....... 0 22
Stick», groaa boxes. each ............. 1 00

Cocoa-
Homeopathic, % a, 8 and 14 Ibe.. 0 3u
Pearl. " •• " . 0 25
I Aim Ion Pearl. 12 and 18 ” . 0 22
lot* M M ** - . 0 30
Bulk, in boxes............................. . 0 18

per dox
Royal Cocoa Eaeenve. package*... 1 40

t 1104 Ol. A T XIMRR

1 25 Vanilla Ins
3 75 Yellow wrapper, p Ib. 

Triple Vanilla
White

* 0 34

3 75 0 73
0 75 Unsweetened -
1 00 Blue Premium “ 038

15 no Case*
• 00

Pastille*
54 IL

8 50 % lb. boxes - 9 19

In 12 
Ib bx*

S 0 36

0 20

m • >
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CANADIAN TOMATO CHUTNEE
For Soups, Gravies. Curries, Fish, Game, etc. 
Used foi lunch and breakfast as sandwiches. 
Highly recommended by H. R. H. Princess 
Louise and by the late Sir John A. Macdonald.

For sale by leading wholesalers.

Prepared by M. P. CARD, Guelph, Ont.

DEEDS
Catalogue mailed free 

on application.

for 1897
WILLIAM EWING & CO.

Pleased to quote Clover, Timothy, and 
Farm and Garden Seeds of all varieties Montreal

trade

MARK

THE “DIAMOND"

OIL BLACKING

Is specially prepared for the people, recommending itself. 
It has been acknowledged for years the l#est kind, as it pre­
serves arul imparts to leather a brilliant jet black polish. It 
has numerous imitators, but continues to outshine them all. 
Ask for the original, and see you get it.

W. BERRY, - MANCHESTER.
Send for samples and quotations to

R. E. Boyd & Co.8T tss, Montreal

DRINK : : :

: : Chocolate for Breakfast
It Invigorate» MIND and BODY 

where»» Tea and Code»
SLOWLY RUIN THE NERVES

But to get a good 
cup of Chocolate, 
you want to use 
the best of all

VANILLA .

CHOCOLATES

MENIER
And not that cheap stuff sold as 
sweet chocolates, which lacks purity 
and becomes injurious.

Aik your grocer for Chocolat Menier
The world-renowned French Vanilla Chocolate.

MM

CHOCOLAT

CHOCOLAT MENIER

Salt
Salt

Salt
Write us if you want 

SALT of any kind, in car 
lots or less; can ship at 
very short notice..........

TORONTO SALT WORKS
TORONTO, ONT.

Every up-to-date Grocer 
should keep

ftOWAN’S
HYGIENIC COCOA 
ROYAL NAVY CHOCOLATE 

“d FAMOUS BLEND COFFEE
Send your orders to

THE COWAN CO., Ltd.
470 King 81. Eest, Toronto

ESWATSONi
AMAilllj

DUNDEE
» ♦ ♦

NilVl I WHISi

ASK FOR

MOTT’S
Here

It

Is
Your customers 

want the best, es 
pecially at this sea 
son of the year.

Chard, Jackson A Co,
Agents for the Dominion

10 Lemoine St.
MONTREAL

FRYS.
(A. P. Tippet A Co., Agents.) 

Chocolate—
Caraccas, Vi's, 6-lb. boxes............
Vanilla, Vi's...................................
" Gold Medal " Sweet, 6 lh. hxs..
Pure, unsweetened, %'s, 6 lb. bxs.
Fry's "Diamond," Vf’s. 61b. hxs.
Fry's " Monogram," %‘s,6 lb. bxs. 

Cocoa- Per do*
Concentrated,Vi's, 1 doz. in box.. 2 40

*' iff. " ............
1 lbs.

0 42 
0 42 
0 29 
0 42 
0 24 
0 24

Homeopathic, Vi s, 141b. boxes .
“ % lbs. 12 lb. boxe

U 33 
33

JOHN P. MOTT A CO.'S.

(R S. Melodoe. Agent. Toronto.)
Mott’s Broma............................per lb. 0 30
Mott'» Pr- pare*! Cocoa.....................  0 28
Mot s Homeopathic Cucoa (Vi’")...... 0 32
Mott's Bieakfa t C -uua (iu Lius)........ 0 45
Mot s No. 1 i hocoiate....................... 0 £0
Mott's Breakfast Chocolate............... 0 28
Moi t's Caracca- Chouo ate................. 0 40
Motts Damond Ch col ate................ 0 22
Mut s Frunch-t an. Choc date........... 0 18
Mott s Navy or Cooking Chocolate. .. 0 27
Moil’s Cocoa Nibbs.............................. 0 35
Mott's Cocoa Shells............................ 0 05

Vanilla Sticks. pergro's..................... 0 90
Moi t's Couf Clio- cry Chocolate. 0 21 0 43 
Mott's Sweet Chocolate Liquors. 0 19 0 30

COWAN COCOA AND CHOCOLATE CO. 
Hygienic Cocoa, % lb. tins, per doz.. $3 75 
Cocoa Essr-ncc, % lb. tins, pi r doz. .. 2 25 
Soluble Co« oa. No. 1 bulk, per lb — 0 20 
Diamond Chocolate, 12 lb. bozo*,

Vi IK cake i>- r lb.............................  0 22%
IV'yal Navy Choco ate, 12 lb. boxes,

% lb. . akr, per lb............................. 0 30
Mexican Vanilla Chocolate, 12 lb. 

boxes, Vi lb. cake, per lb................. 0 35
WALTER BAKER k CO. 8.

Chocolate —
Premium No 1, boxes. 18 lbs each... 0 46 
RakerV Vani la in lmxes. 12 ll»s. each. 50 
Caraccas Kw et, in boxes. 6 lbs each. 33 
Vaml a Tablets, 116 in box, 24 boxes 

in case, per box, net......................... 4 20
German Swei t Chocolate- 

Grocers' Style, in boxe , 12 lbs. each 0 28 
Grocers* Style, in boxes.6 lbs. each .. 0 25 
Eight cakes to the lb., iu bxs, 6 lbs. e. 0 25

Sol u lil e Chocolate
In cauisteis, 1 lb., 4 lb. and 101b........ 0 50

Breakfast Cocoa-
In bxs, 6 and 12 IU. each, % lb., tins. 0 50

COCOANUT.
CANADIAN COCOANUT CO.

White Mohs Brand —
Pkgs. 1 lb., 15 or 30 lb. cs..................

5 or 10 “
Bulk-

While Moss, If, 15 or 20 lb. Pails
Feather Si rip, ....................... *
Snecial Shred, *' " " " ..
Macaroon, “ " " “
Crown Desic., 12,2) or 251b. " ..
Special, " '• " "
Barrels, 2c per lb lees

Tenus, 3 p.c , off 30 days.

0 27 
0 28 
0 29 
0 30

0 20 
0 22 
0 18 
0 18 
0 18 
0 17

SCUEPP'8

Improved in packages— per lb.
1 lb package. 15 and lh. ca«es— 0 27 
% lb. package, 15 and 31 lb cases— 0 28 
Vi lb. 11 15 “ 30 lb. “ 0 29
5c. package, 4 doz. in case, per doz. .. 0 15 

Bulk- Brls Palis.
Edelweiss (thin i trip) per lb... 0 2') 0 22
Improved bhredded, “ ... 0 18 0 2)
Beaver “ “ ... 0 16 0 18
Macaroon " 0 16 0 18
Desiccated " . 0 15 0 17

Terms, 3 per cent, off 30 day a

COFFEE.
Green. per lb

Mocha........................................ 0 27% 0 30
Old Government Java............. 0 30 0 33
Rio......................................................... 0 14 0 16
Plantation Ucyiuu................... 0 29 0 31
Porto Rico............................... 0 21 0 28
Guatemala............................... 0 24 0 26
Jamaica.................................... 0 19 0 22
Maracaibo................................. 0 18 0 20

JAME8 TURN KK k co
Mecca.......................... ... 0 31
Damascus.................................. o :o
Cairo........................................ 0 25

TODHUNTZK, MITCHELL 4 CO. S
Excelsior Blend....................... 0 34
Our Own '* ........................ 0 32

0 3)
Lu*maya " ........................ 0 27
Mocha and Java 0 32 0 35
Old Government Java...... 0 30 0 32 0 36
Arabian Mocha........................ 0 32 0 34
Maracaibo................................. 0 26 0 38
Santos....................................... 0 22 0 26
Crushed East India.................. 0 20

EXTRACTS. per doz.
Dailey's Pure Fruit Extracts, 2% oz.

bottles, all flavors...........................$2 00
Dailey's Tropical Extracts, 2 oz. bottles

all flavors........................................ 0 75
Dailey's Fine Gold ExtniHr. 2 oz. bot­

tles, all flax..................................  1 25
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CREAM SODAS.
In 3-pound Tins, made by us, are the original Cream Sodas. They 
are always CRISP, FRESH and TASTY. No grocery stock is 
complete without them. They are trade bringers and trade keepers.

Toronto Biscuit éc Confectionery Co.
A. W. PORTE. 7 FRONT STREET EAST - - TORONTO. S. R. PARSONS.

(Town Brand (Robert Greig k Co.)—
1 os. Bottle, per doz. 0 90

, a ..................... l so
1%........................ 100

r 4 ..................... 3 00
• *' Bottle 0 00
4 " Ola* Stop r " 3 50
5 “ M 7 00

Parisian Essence, per gross.................. » 00
Ketchup. Fluted Bottles............ gross 12 00

Ketchup, Screw Top............. " 21 00
S. k L. “High Grade"

per dos .................  3 50
Pepper Sauce, per gross................. 15 00

FLUID BKKF.
JOHNSTONS, MONTREAL.

Fluid Beef No. 1, 2 os. tins ............ $3 00
No. 2, 4 os. tins ............  5 00
No. 3. 8 os. tins ............. • 75
No. 4, 1 lb. Uns................ 14 25
No. 5. 2 lb. tins..............*7 00

Htaininal—2 os. bottles ....................... 3 00
4 os. " ...................... 6 00
80s. “ ...................... 0 00

16 os. “ ......................IS T5
Fluid Beef Cordial-20 os bottles ... 15 00
Milk Granules, iu cases, 4 doz............  6 00
Milk Granules with Cereals, in cases,

4 doz ............................................ 5 0
FRUITS.
foreign. per lb.

Currants— Provincials, bids .. 0 041 » 0 04*4 
‘ " % bbls .. 0 04% 0 04%
“ Kilialrae, bbls 0 04% 0 04%
11 ‘4 bbls .. 0 04 % 0 04%
“ Patras, bbls............. 0 06 0 05%
" " % bbls.........  0 06 0 06%
" M cases .........  0 06 0 06%
“ Vostizzas. cases. .. 0 07 0 06' ,
“ Blue Pearl*.............. 0 08 0 08%

hales, Hallowee lioses (new) 0 06% 0 06%
Figs Eleroe, 10 os.................... 0 07% 0 00

10 lb.................... 0 00 0 12
M 18 lb....................  0 11 0 13
M 28 lb....................  0 13 0 16

M taps .................................. 0 0316 0 04%
natural, boxes............................ 0 07

" ditto, bags.................................. 0 04%
Prunes—Bosnia, cases............ 0 06 0 07

Bordeaus.................... 0 04% 0 06%
H.»isins—Valencia, off stalk.. 0 05 0 05%

Fine, off stalk......... 0 06% 0 06
Selected.................... 0 06% 0 07

" Lajrers......................... 0 07% 0 07%
Sultanas...................  0 07 0 10

“ Cal Ixiose Muscatels
501b. bsp ,3 4 4 cr. 0 07% 0 00%

" Maiaga per lios.
I.on<lon layers............  1 60 1 80

M Black Baskets .............. 220 265
" Blue Baskets................. 2 25 3 50
" Choice Clusters............. 2 25 2 75
“ Dehesa Clusters .......... 3 50 4 00

Non Plus Ultra..................... 6 00
" Imperial Bunches. .. 5 75 6 00

" Russian Clusters 5 00 5 50
DOMESTIC.

Apples, dried, per lb................ 0 02% 0 03
evaporated.................... 0 T3 0 04

FOOD. per brl.
Split Peas   ............................... 3 35 S3 50
P »t Barley.................................. 3 25 3 50
F.srl Barley, XXX, 40-lb. pkt........... 2 00

ROBINHON 8 BARLEY AND OROATS.

Patent Barley, % lb. tine................... .**1
H 1 lb. Uns.................... IS

GroaU. % lb tins.................... 1 25
H I lb. tins.................... 1 25

1>ALLEY'B ROYAL HYGIENIC 8ELFRI8INO 

FLOURS. per doz.
Hack Wheat Flour, 2% lb. packages,

3 doz. m case.....................................  1»
Pancake Flour, 2 lb. packages. 3 dos.
^•BiscuitFlour,2lb. packages,3doz * * 

,rm?ncase*°”r'* ^ 3 doe! ^

Bread and Pastry Flour, 2 lb. pack­
ages. 3 dos. cases . .......................  1 20

GELATINES.
KNOX'S

Sparkling calves foot.............................. 1 20
Crystalized Fruit, flavored .................... 1 65
âdéHlEUd ................................................  1 50

(Sold by all wholesale grocers.) 
EEOPFF8 FAMILY GELATINE.

Robert Greig à Co., Agents
1 oz. Packages, White, per dos. 85 90
1 “ Red. H 90 96

oox a
1 Quart size, per doz.............................. 1 15
2 Quart sise,   2 30

HARDWARE, FAINTS AND 
OILS.

Out Nail»—From Toronto—
60 to 60 dy basis ................
40 dy
30 dy....................
I 16 and 12 dy

2 30 
2 35 
2 40 
2 45 
2 50

m r
10dy ..........................
8 and 9 dy .................................... 156
6 and 7 dy ..................................... 2 70
5 dy ................................................ S00
4 dy A P......................................... 290
3 dy A P......................................... 3 30
4 dy C P......................................... 2 70
3 dy O P......................................... 390

Horse Nails
Canadian, die. 50 per cent.

Horre Shoes
From Toronto, per keg. .

Screws—Wood—
3 60

Flat-head iron, 80, 10 and 10 p. o. die.
~ * • M — — • (0 p. o. jig.Round-head iron, 75, 10 and 
Flat head brass, ' 
Round-head brass.

77%. 10 and 10 p. c. die. 
is, 72%, 10 and 10 p.c. dis. 
I*o rind out what breakWindow Glaum [To rind out what break 

any required aise of pane comes under, 
add its length and breadth together. 
Thus in a7x9 pane the length and breadth 
come to 16 inches, which shows it to be a 
first-break glass, i.e. not over 25 inches in 
the sum of iu length and breadth. ]

1st break (25 in. and under)— 1 35
Rope—Manilla ....................... 0 09 0 09%

Siaal.....................................  0 06 % 0 07%
Axes— Per box....................... 5 25 9 00
BuoT-Canadian, dis, 17% per cent. 
Hinoee-

Heavy T and strap............  0 04% 0 06
Screw, hook and strap 0 03% 0 04 

White Lead—Pure Association guarantee, 
ground in oil.

25 lb. irons.........................
No. 1 ................................
No. I ................................
No. 3................................

Turpentinb-
8e lee ted packages, per gs 
2c. extra outaide point*

Linheed Oil—
■eOiZv**1
2c. extra outaide points.

GLUE—Common per lb ....

per 100 II *.
5 15
4 77%
4 35
4 02

0 40 0 41

0 44 0 45
0 47 0 48

0 en 0 os

INDURATED FIBRE WARE.
THE 1. B EDDY OO

Ster*6ten3erd, 12 qit.V.V.V.* V.V.V.V.V. *3 80
Milk, 14 qt.................  « 75
Round-liottomed fire pail, 14 qt........ 4 75
Tuba, No. 1...............................................IS »

M M S...............................................11 40
- " s............................................. 0 01

Fibre Butter Tube (30 lbs).................. 3 80
Nest* of 3................................................ 2 85
Keelers No. 4......................................... 8 00

- - s........................................... too
M M •........................................... lie
H - f........................................ MO

MUk Pane................................................ 2 66
Wash Basins, flat bottoms ................ 2 65

" “ round bottoms............. 2 50
Handy Dish............................................  2 25
Water Cloeet Tanks ........................... 17 00
Dish Pan, No. 1...................................... 7 60

....................S......................................... 6 20
Barrel Covers and Traye .................... 4 75
Railroad or Factory Pails. ............... 4 75

JAMS AND JELLIES.
SOUTHWELL 8 GOOD». per doz.

Frank Magor * Co., Agenu.
Orange Marmalade.............................. 150
Clear Jelly Marmalade .................... 1 80
Strawberry W F Jam ................ 2 00
Raspberry “ ........... 2 00
Asrloot “ ........................ I IS
Black Currant " ........................ 1 85
Other Jams “ “ ........... 1 55 1 90
Red Currant Jelly ....................... 2 75

(All the above in 1 lb. clear glass pots. 
LICORICE.

YOUNG A SMYLIBS LIST.
5-lb. boxes, wood or paper, per lb.... $0 40 
Fancy boxes (36 or 50 sticks) per box.. 1 25
M Ringed " 5 lb. boxes, per lb ........... 0 40
“Acme " Pellets, 5 lb. cans, per can.. 2 00 
"Acme " PelleU, fancy boxes (40)
Tar *Lioorice and Tolu Wafers, 5 ib.

cans, oer can 2 00
Licorice LoVen—. 51b. glass jara ... 175

" •• 5 lb. cans............. 1 50
" Purity " Licorice, 200 sticks............ 1 45

" 100 sticks............. 0 73
Dulce, large cent sticks, 100 in box... 0 75

MINCE MEAT.
Wet heys Condensed per gross, net $12 00 

WINES, LIQUOKS AND MIN- 
KKAL WATERS.

CHARD. JACKSON à CO , MONTREAL. 
AGENTS.

Watson s Scotch
1 Star Glenlivet. in cases $8 .*) #9 00
3 “ “ M .... 0 50 10 00
Old liqueur " . 15 U0 15 50
Old Glenlivet, in wood, p gal 4 25 6 00

Watson * Irish -
Old Irish.................................. 7 50 i
Banagher ......................... 9 50 10 00

" in wood. per gal . 4 25 5 25
(leo. Sayer k Co. Cognac -

1 Star, in cases ............... II .50 12 00
V S.O P •* 16 50 17 00
In wood, j>er gal 4 50 6 50

Warier t May, Oporto
Port* .................................. 2 10 6 50

Wisdom * Wartor -
Sherries .................................   2 00 6 00

J. k R. M LEA, MONTREAL. 
Cocklmm very old Highland 8 75 9 25

" Special Scotch..........  9 50 10 00
" Special Liqueur, 14

years old................  15 50 16 50
In wood Fine uhl Scotch................... 4 40

Special old Scotch................ 5 00

MUSTARD.
OILMAN'S OR BEEN 8.

Square Tina per Ib
D 8. F , 1 Ib line...........................  *0 40

•• % Mi. tine 0 42
" % lb. tins........................ 0 45

Round Tins
F D . % Ib. tine........................... 0 25

" % lb tins......................... 0 27%
“ 4 Ib. jars, per Jar ....... 0 75
M 1 II» ** “ ............. 0 25
M 4 Ib. tins, decorated, p.t. 0 80

FRENCH NIHTARH
Crown Brand - ( RoUrt Greig à Co.)

per grow per gross.
Pony size, # 7 50 Beer Mug . 16 30
Small Med 7 50 Tumbler . 11 50
Medium 10 80 Cream Jug 2100
Ijtrge......... 12 00 Sugar Bowl 22 00
Spoon. 18 00 Caddy 28 00

THE r F. DALLEY Co 
Dailey s Mustard. bulk. pure. per Ib.. 0 * 
Dailey s Mustard. % lb. tins, 2 doz. in

case, iwr doz ........ . 2 00
Dailey s Mustard, % lb tine. 4 doz in

case, per doz..................................... 1 00
Dailey a Superfine Durham Mustard,

bulk, per Ib..................................... 0 12
% lb. tins, 4 doz. in case, per dox.... 0 65 
%lb. tins.2 " M w .... 1M
lib. jars, per doz.............................. 2 40
41b " " ............................... 100
% lb glass tumblers ...................... 0 75

Jersey Butter Color. 2 os. bottles, per
doz .................................................... 1 25

1 gallon tins, per gal ...................... 150

Celery Salt. 2 oz. bottles, silver tope,
per doz .............................................. I »

Curry Powder. 2 ox. bottle*, silver
tops, per doz....................................... I 75

RICE, ETC.
Rice— per lb. per lb

Standard "B .................. 0 03-% 0 U3\
Patna.................................................. 0 04%
Japan.................................................. 0 06
Imperial Seels ............................  0 06%
Extra Burnish .................. 0 U3% 0 04
Java Extra ......................... 0 U6% 0 06%
Genuine Carolina............ 0 09% 0 10
Grand Duke 0 06% 0 06%

Sago ......................................... 0 03% 0 06
Tapioca .................................... 0 03% 0 06%

8TARCII.
EDWARD8BVRO STARCH CO , LTD. 

Laundry Starches —
No. 1 White or Blue, cartoon»---- 0 06%
Canada I .au miry............................  0 04%
Silver Glues, 6-lb. draw-lid hoses 0 07 
Silver Gloss, 6-lb tin c .muster*. 0 07 
Edwarilsburg Silver Glues, 1-lb.

vhrunio package............................  0 07
Silver Gloss, large crystal* 0 06%
Be mum * Halms, 1-11. cartoons. 0 07%
No. 1 White, bbls and keg*......... 0 04%
Benson* Enamel, per box......... 3 00

Culinary Starch—
W T Henson à Co. a Prep Corn 0 06% 
Canada Pure Con* 0 U6%

Rice Starch
Kdwanbhurg No 1 white.l ib cart. 0 00 
Edwardsburg No. 1 While or 

Blue. 4 lb lumps .....................  0 07%
KING.HFORUM IMWEGO HT ARCH,

( 40-lb boxes, 1 Ib. pkgs , 
SILVER 6-lb Inixe*. sliding covers 
GI.OSS \ (11 lb lanes each crate. 0 00%
PURE- - 16-lb l»ote* .......................... 0 07

OSWEGO I 40-lb Unes. 1-lb.
CORN STAR! H. I pac kage*.......... 0 07%

For pudding*, custards, etc.
ONT A RIO 130-lb. t.. 451b. botes,
8TAB< H f ------“ -
STARCH IN 1 
BARRELS l

0 04%

6 bundles.................... 0
Silver Gloss
Pure........ i............... §

THE BRANTVOED174100 to . LTU 
Laumlry Starches —

Canatla laundry. Unes of 40 lb*.
Finest Quality White I sundry—

3 Ib. cartoons, vases 36 Ib*... 0 06V*
Bbti , 175 Ha........................... oo*2
Keei. lUOIla.......................... q 52

Lily White Glow»- ^
Keg*, extra large crystal*. 100IU 0 06% 
1 11». fancy cartoon*, caws 36II*. 0 07
611». draw lid l»x 8 in crate. 481b. 0 07
6 lb. tin enamelled van luster*

6 in crate 48 IU 0 07
Brantford Glow

1 II». fancy Unes, cases 36 It*, o 07% 
Brantford Obld Water Rice Starch- 

lib fancy lioxes i aae*28Ibe. .. 0 09 
Canadian Electric Starch -

40 package* in case..................... 3 Q0
Culinary Surch - Challenge Prep Corn 

1 lb pkgs . Unes 40 IU 
No. 1 Pure Pre|»ared Com 

1 lb. pkga. Unes 40 lbs
SUGAR

Granulated .
Pari* Lump bbla. and lOQdb ^

M in 50 lb Une*
Extra Ground, bbls. Iviug 
Powdered, bbls

0 06%

Very bright 
Bright Yelk 
Dark YellosYellow- ....... 0 00

0 06% 
per Ib.

4% 4 3-16
0 06% 0 36%
0 06%
0 06%
0 06
0 03% 
0 03%

if;
0 09%

0 00 0 3%
3 50 0 00
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We Stand Alone
far ahead are we 
all Competitors.

Our Packages have a larger sale than 
all the other manufacturers’ put together.

SCHEPP’S
The Standard Cocoanut

Factory, 6 and 8 Bay St 
TORONTO

GENERAL MERCHANTS
and other Dealers who are regular subscribers 
to Thit Canadian Caeca* wishing copies of :

The Canadian Hardware and Metal Merchant. 
The Canadian Dry Goode Be view.
The Canada Bookeeller and Stationer.
The Paper and Pulp New».
The Canadian Printer and Publisher.
Plumbing and Steamfltting.

May have a single copy of them sent free at 
any time they wish to consult the advertising 
columns. Special clubbing rates on applica-

MacLean Publishing Co.
Montreal : : Toronto

HELLO 111 YES,
Certainly we sell

"WHITE MOSS" 
T

Everybody is asking’ for it, tie so fresh and tender s. ;is 
so quickly. The Ladies prefer it to any other Try it and 
be convinced of its superior quality.

Manufactured ONLY by ...

Canadian Cocoanut Co.
(J. Albert McLean, Prop.)

1 -------MONTRE A L

SYRUPS AND MOLASSES.
BYRUP8. bills. % bbls

Dark......................per gallon. 0 23 0 25
Medium................................... 0 28 0 35
Bright...................................... 0 32 0 42
Honey (com) ................................... 0 40

“ 2 gal. pails...................... 1 00
" 3 gal. pails............ 1 35 1 40

MOLASSE8.
Barrels........................................ 0 23 0 35
Half-barrels .............................. 0 25 0 37

SOAP.
Babbitt s " 1776 " Soap Powder — $4 00

Box Lot............................................. 4 20
Box Lot............................................. 4 10

Freight prepaid on 5 box lots.
BKANTTORD bOAP WORKS CO.

Ivory Bar' is put up in 1 lbs., 2 6-16 lbs., 
S-lb. bars, 60 lbs. in box : 10 and 12 oz. cakes, 
100 in box; Twin Cake, 11% oz. each, 100 in

Quotations for “ Ivory Bar " and olhe 
brands of soap furnished on application.

TFAS
ram lal's (lead packages)

Cases, each 60 1-lbs......................... 0 35
*1 “ 60 %-lbs. ........t I, ac
" “ 120 %-llw..................... 0 36

Congou — ’ per lb. per lb.
Half Chests Kaisow, Moil­

ing, Faking.................... 0 12 0 60
Cadaies, Pakling, Kaisow 0 18 0 50

INDIAN.
Darjeelings.............................. 0 35 055
Assam Pekoes........................... 0 20 040
Pekoe Souchong .................... 0 18 0 25

CEYLON.
Broken Pekoes ....................... 0 35 0 42
Pekoes .....................................  0 20 0 40
Pekoe Souchong....................... 0 17 0 35

CHINA GRKKN8.
unpowder—

Cases, extra firsts............  0 42 0 50
Half Chests, ordinary

firsts .............................. 022 0 38
Young Hyson-

Cases, sifted, extra firsts. 0 42 0 50
Cases, small leaf, firsts .. 0 35 0 40
Half Chests, ordinary

firsts .............................. 0 22 0 38
Half Chests, seconds — 0 17 0 19

" M thirds..... 0 15 0 17
“ •' common— 0 13 0 14

Young Hyson— ping buey8.
Half Chests, firsts............ 0 28 0 32

" " seconds   0 16 0 19
Half Boxes, firsts............ 0 28 0 32

" “ seconds — 0 16 0 19
Half Chests- japan.

Finest May pickings......... 0 38 0 40
Choice .............................. 0 32 0 36
Finest.................................. 0 28 0 30
Fine..................................... 0 25 027
Good medium...................  0 22 0 24
Medium.............................. 0 19 0 20
Good common.................... 0 16 0 18
Common ........................... 0 13% 0 15
Nagasaki, % chests Pekoe 0 16 0 22

“ " Oolong----- 0 14 0 15
" " Gunpowder 0 16 0 19
“ “ Siftings----- 0 07% 0 11

LIPTON 8 TBA8.
No. 1 Ceylon, retailed at— 0 50 0 35
No. 2 “ *' . . 0 40 0 28
No. 3 " “ . .. 0 30 0 22

All the above can be had mixed with 
Green Tea at same prices.

“8ALADA ” CEYLON. peril).
Brown Isabel, 1 lbs. retailed at 25c--- 0 20
Brown Label, % lbs. retailed at 26c---- 0 21

i Green label, 
j-—----J retailed at

. «UlaàûTrefttofiRkl 30c.................  0 22
Blue laliel,

7 ir-TIM fjf -I retailed at
Me............. 0 30

f*-Red table, 
retailed at
50c............. 0 36

Gold label, retailed at 60c....................... 0 44
Terms. 30 days net.

"kolona”
Ceylon Tea, in 1-lb. and %-lb. lead packets, 

black or mixed.
Blue Label, retail at 30c...................... 0 22
Green Isabel " 40c...................... 0 28
Red Label “ 50c .................. 0 35

Orange Label, retail at 60c.................. 0 42
Gold Isabel, “ 80c.................. 0 58

Terms, 3 per cent, off 30 days.
TOBACCO AND CIGARS.

British Consols, 4’s; Twin Gold
Bar, 8's ..............................

Ingots, rough and ready, 8's.
Laurel, 3'e...............................
Brier, 7'e ...........................
Index, 7's............................
Honeysuckle, 8’s .............
Napoleon. 8’s ....................
Victoria, 12 s ....................
Brunette, 12’s.........................
Prince of Wales, in caddies..

“ " in 40-lb. boxes

0 59 
0 57 
0 49 
0 47 
0 44 
0 56 
0 50 
0 47 
0 44 
0 48 
0 48

CANADIAN TOBACCO CO., MONTREAL. 
Cut Tobaccos—

'Comfort, 1-6,5 lb. box 
Champion, 1-10,51b. bx 
1.0 R.1.........

0 22 
0 38 
0 28'. I 10.sib. boi

—--------Sohmer,1 -10,5 lb. box
Imperial Cigarette Tobacco, 1-10,

5 lb. box.................................... 0 40
Quesnel Tobacco, all sizes............ 0 60
Crown Cut Plurç Mixture, ‘/^lb. tin

13
lb. tin

0 50 
0 47

Cigarettes— per 1.00C
.Hon ad ora Havana...................... $10 00
Royal Turkish Egyptian............ 10 00
Creme de la Creme ...................
Lafayette...................................
Marquise

Plug toi 
Ni
Imperial (Virginia tobacco) .. 

ibaccos (sweet chewing}—

7 90 
3 80 
7 00 
350

0 38 
0 20

favy, in caddies............7. ___ 0 35
Navy, plug mark.............. 6 33 35
Honey, boxes and caddies __ 43
Spun roll chewing, boxes ---- 55

Plug smoking (with or without tags}— per lb
Black Crown, caddies............. 0 35
Crown Rouge smoking...............
Leaf tobacco, in bales__ 0 08
La Sonadora Reina Vic­

toria Flor Fina, 1-90...............
La Sonadora Reina Bou­

quet, 1-10 ................................ 55 00
Creme de la Creme Reina 

Victoria Extra, 1-20—
Creme de la Creme Reina 

Victoria Special, 1-80....
Honeymoon, Regalia Corn- 

ill Fait, 1-40.......

CIGARS—a. DAVIS ft SONS, MONTREAL

Madré E' Hi jo, Lord Lanadowne—$60 Ou
" '* Panetelas................. 60 00

Madré E Hilo, Bouquet...................  60 00
" • Perfeotos ................. 85 00
" “ Longfellow .............  85 00

" Reina Victoria .... 80 00
“ H Pine........................... 66 00

El Padre, Reina Victoria ............ 65 00
" Reina Victoria Especial.. 50 00
" Conchas de Regalia.......... 50 00
" Bouquet ........................... 55 00
M Pine ................................. 50 00
" Longfellow....................... 80 00
" Perfectoe........................... $0 00

Mungo, Nine......................................  35 00
Cable, Conchas ................................ 30 0ü

“ Queens................................. 29 00
Cigarettes - All Tobacco—

Osble .......................................... 7 00
El Padre...................................... 1 00
Maurioio...................................... 15 00

WASHING POWDER.
“ SILVER DUST ”

Case............ 72 1-lb. cartoons......... 5 00
Half case. 36 1-lb. M .......... 2 50
Case............ 94 8-lb. “   4 25
Half case 12 3-lb. "   9 12
Case............100 5-cent packages ... 3 50
Half case.. 50 5-cent packages .... 1 80

WOODENWARE.
Pail», 2 hoop, clear. No. 1 —

** 8............ 8..W’
M 8............ 8....
" " *' painted *' 3----

Tube, No. 0............................
" 1..............................
•• 8..............................
" 3.............................

ÿl 45
1 60 
1 40
1 55 
1 40 
8 00 
6 50 
6 50 
4 50

THE E. B. EDDY CO.
Washboards, Planet.................

*' XX........................

me il Fait,
El Caza Culebras, 1-40JJ

55 00
____„____ 55 00

La Fayette Reina Vic­
toria. 1 30 ............................... 32 50

Noisy Boys, Blue Line, 1-20 __ 25 00
Princess of Wales, Prin­

cess, 1-10................................... 25 00
Ditto, low grades ............ 13 50 20 00

1 60
1 40

X................................ 1 25
Special Globe............ 1 50

Matches— 5-Case Lots, Single Case
Telegraph........ $3 50 $3 70
Telephone......... 3 30 3 50

** % gro. bxs 3 50 3 70
Parlor............... 1 40 1 45
Red Parlor......... 1 40 1 45
Safety............... 4 00 4 90
Flamers............ 8 86 9 36
Tiger.................. 3 15 3 35

BRYAN! ft MAY.
Robert Greig ft Co., Agents.1 Safety, per gross.............| 2 00

•“ 00 Match-

55 00 
50 00

No. 9 1
" 10
" 2 Tige i.. 4 n

1 10 
5 00 
9 00

Licorice Goods SOME OF OUR 
LEADERS ARE :

00RG 8 <?raYUlE’S
, RCfflE
Licorice

^Pellets]
nCKblCORICE

YOUNG & SMYLIE,

Pare Calabria “Y&S” Licorice 
Acme Licorice Pellets 
Tar Licorice and Tola Wafers 
Licorice Lozenges 
“Pnrity" Penny Licorice

Brooklyn, N.Y.
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DURABLE PAILS au TUBS.

Recommend your customers to

Study Economy
K very body considers it • luxury to use Johnston’s 

Fluid Beef, and so it is, but when it can be bought in 
16 os. bottle for $1.00 it is also economical.

Johnston's 
Fluid Beef

16 ox. Bottle,
$1.00.

TRY THEM
SKL

CLUMIWG RATBS

TELLS What to buy and bow to sell it j gives a 
I regular course of Window Dressing, Store 

Management, Advertising; describes all new 
goods, etc. What more do you want ? One Pointer 
from a single copy should net you at least Two 
Dollars. Twelve copies, or one year, should net yon 
Twenty-four Dollars. This is a fact, and the reeeoo 
we have subscribers.................................

$3.00

THE DRY GOODS REVIEW
... .... MONTREAL

The Wfn. CAIE A SOB HAItifi€TtlRIIG 6i
Of REVMAKET, (XT..

sasmaBea
Represented by

Chss. Beeekh * Sons, Toronto,
M. A, Not son * Eons, Montreal.

Oakville Basket Go.,

INSURE TOUR LIFE IN THE 
CONFEDERATION LIFE ASSOCIATION

Jj

The right man
to fill a responsible place In business Is the one who À 
looks eheed and provides for future contingencies,

The right man g
to have the responsibility for the welfare of hie wife A 
and family Is he who makes provision for their com­
fort in case of hie death................................. ■

The right man 8
knows that to insure hie life le the only way to make # 
such provision, and he knowe that

The right policy g
Is the UNCONDITIONAL AOOUMULATiys Policy of the

CONFEDERATION LIFE ASSOCIATION

* *.
HEAD OFFICE TORONTO

W. O. MACDONALD

i ... ise bosses sefleseMEOEOflo BOBi



THE CANADIAN GROCER

PUREST AND BEST
Windsor Salt

Please insist on having your wholesale grocer send 
you WINDSOR. If a traveller says “Salt is salt” 
tell him you know that, but that some salt is very 
poor salt. Windsor Salt will give more satisfaction 
than any other salt.

PRICES and SAMPLES frombyou“rdWholesale Grocer.

The WINDSOR SALT CO., Limited
WINDSOR, ONT.

Windsor

WINDSOR 

SALT
r IT WINDSOR
v‘ TA6LE SALT 'L-. - J
/ "1*'°**Ü "O*** " wctw»||

WINDSOR SALT COy

\windsorZ

w

THE “ GENUINE ”

is the King of all Lamp Chimneys. Made 
of the finest uuality of Pure Lead Glass.

EVERY CHIMNEY 
NICELY WRAPPED 
AND LABELLED

HEAT WILL NOT 
BREAK IT.

CHARLES F. CLARK 
President.There are a num!>er of so called Pure Lead 

Glass Chimneys on the market, and we 
would warn dealers to beware of imitations 
of our “Genuine” Lead Glass Chimney.

Headquarters for
Always 

TrustworthyCOX’S GELATINEStencil Brands ESTABLISHED 1726
CORPORATE SEALS

v'l' RUBBER, BRASS AND STEEL STAMPS
Agents for Canada :

C. E COLSON, Montreal.
D MASSON A CO.. Montreal.
ARTHUR P TIPPET A CO.,

Toronto, St. John, N.B., and Montieal
HAMILTON STAMP & STENCIL WORKS

Hamilton, Ont. THOS. O. IRVINO Superintendent

John Oakey & Sons, limited,
Manufacturers of Emery, Black Lead, Emery and 

Glass Cloths and Papers, etc.

Wellington Mills, London, England
Representative in Canada :

JOHN FORMAN, 650 Craig Street
MONTREAL

E8TABLI8HED 1849.

THE BRADSTREET

MERCANTILE NQENCY >\
THE BRADSTREET COMPANY, 

Executive Office», PRO PHI KTOH»

NOS. 279,281 AND 283 BROADWAY, NEW YORK
Ofteeo in Ou yrmopol eiOu «/ Ou U mud Statu 
Canada, Ou Irpei Omtuunt, Auitraha mi 
in London, Wngtand.

The Bradstreet Company i» the oldeet en ! 
financially, the etrongeet orgenisetion ol i< 
hind—working in one interest end under <-i 
management—with wider ramification», wii 
more capital invealed in the bueineee, and - 
expends more money every year for the colla­
tion and diintjmination of information than an, 
similar institution in the world.

_ 86 Front St. Eut and 
tobonto offices q® WeUingtoTBt.Bat

OAKEY’S
WELLINGTON

KNIFE POLISH
The Original and only Genuine Preparation for 

Cleaning Cutlery

EDW. P. RANDOLPi: 
Treasurer
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