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UNPRECEDENTED OFFER

to every @Grocer in Canada.

On receipt of $12.00 cash by mail, on
or before November 15, we will ship you a
sample case of our goods as follows:

| Tin Art Royal Blend Coffee, 10-lbs. (28c. per 1b.) Equal to anythmg

you pay 32 and 34c. for - $2.80
4 Doz. 4-lb. Tins Art Mustard, 75c. per doz. - - - 3.00
2 Doz. Packages Art Jelly Powder, 13 flavors, a package makes a

pint of rich, delicious jelly in a few minutes, goc. per doz. - - .80

4 Doz. Extracts, (Extra large bottles in four styles, elegant shelf goods

75 per doz.) - - - - - - - 3.00
24-lbs. Pure Ground Spices, (in bulk or 14-lb. packages), (any kind of
spices except nutmegs and mace). Average price per lb. in bulk 20c. 4.80
E | Doz. Tins, (Dredge Tops) Pure Ready Grated Nutmegs - - .75
[ $16.15
y $12.00.

Does this not strike you as a snap ¢ The goods are absolutely right. We guarantee them.

MISTAKES COST MONEY

But you can make none in ordering

OUR SAMPLE CASLE.

This offer means 25 per cent. discount to you.
A present loss to us. Let us hear from you.

e o oo HEEES TORONTO

throughout Canada.

3{7 -0y e-<_4.
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e Canada
Sugar Refining Co.

Limited

MANUFACTURERS OF W
REFINED SUGARS OF THE Montreal

WELL-KNOWN BRAND

OF THE HIGHEST QUALITY AND PURITY, MADE BY THE LATEST PROCESSES ANd
THE NEWEST AND BEST MACHINERY NOT SURPASSED ANYWHERE.

Lump Sugar, in 50 and 100 Ib. boxes.
“Crown” Granulated, Special Brand, the finest which can be made.

Extra Gl"anl.“ated, very Superior Quality.

“Cream” Sugars, (not dried).

Yellow Sugars, of all Grades and Standards.

Syrups of all Grades, in barrels and half-barrels.

Sole Makers of high class Syrups, in tins, 2 Ibs. and 8 Ibs. each.
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n Qval Front Show Case..

In Polished Oak or Cherry, three feet
m W“% long, with solid n_ic!xel j.oints, sliding mirror
o M/‘W i doors and extra quality diamond glass through-
L out. This magnificent case, and the following
assortment of quick-selling toilet soaps for

$25.00.

This offer means 56 per cent. profit for you.

Length, 3 ft.; Height, 13 in.; Depth, 2 ft.

To further advertise our popular lines of Toilet Soaps, we have made arrangements with a
large show case manufacturer, whereby we are in position to make this astonishing offer. The assort-
ment of toilets has been carefully made from our regular advertised lines which are quick sellers and
sure to please customers. The Show Case displays your goods to the best advantage, and creates a
profitable trade in Toilet Soaps. This offer is for a limited time only, so, if interested, write to-day.
Note that there are no lines over 10 cents—they are all quick sellers.

THE SHOW CASE

Is of Oak or Cherry, hand polished, with solid nickel
fittings at every joint, sliding mirror doors and regulation
oval front. “Diamond” glass of extra quality is used
throughout, and the case is of such convenient size that
it can be served over : hence, does not block your counter
like an upright one. It is only by buying these cases in
very large quantities that we are able to make this liberal
offer, the price of this case if bought singly being $12.00.
Our name is on each case in small gold letters, which only

THE ASSORTMENT:

3 dozen Infant’s Delight (10 cents)
2 dozen Dr. Barclay’s (3 for 10 cents)
2 dozen Refined Tar (5 cents)

1 Heliotrope (10 cents)

1, dozen Jockey Club (10 cents)

1, dozen Peau d’Espagne (10 cents)
1, dozen Bouquet Ideal (10 cents)
1, dozen Iris (10 cents)

1, dozen Gardenia (10 cents)

1, dozen White Rose (10 cents)
dozen Club Cologne (10 cents)
dozen Camphor (10 cents)

dozen Carbolic (10 cents)

_---—O\-—-—;:

dozen Unscented Glycerine (10 cents)
dozen Lily White (5 cents)

dozen Fine Qatmeal (10 cents)

dozen Valley Violet (10 cents)

dozen Italian Pink (10 cents)

dozen Fleur de Lys (5 cents)

dozen Wild Rose (5 cents)

dozen Mignonette (5 cents)

dozen Prince of Wales (5 cents)

dozen Turkish Bath (5 cents)

adds to the finish and reliability of the whole.

We guarantee every case to be in perfect condition
when sent out, and feel confident that it will give com-
plete satisfaction.

A Show Case is as good as an extra hand in any
store-—it is the “silent salesman,” that brings your goods
before the customer in the best possible way, and is often

2 dozen King Castile Bar (5 cents) the means of creating or increasing a profitable trade in
31 dozen Toilet Soaps.
Proceeds from selling Toilet Soaps - - $27.20
Value of Show Case - - - - $12.00
$39.20 e
Our Special Net Price for a Limited Time - $25.00
Your Net Profit $14.20

S6 PER CENT. PROFIT.

Write us to-day for further particulars o ————————

77 Front

JOHN TAYLOR & CO., #-.. Toronto
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e are proud of our record

and we want to tell yon WHY

eet
ror
zh-

ing

E commenced in the Canning business last season and placed our goods
before the trade for the first time during the year 1900, and we must
admit that we found it difficult to secure orders for our pack. We

u. ; were not discouraged. Our goods and our brands were unknown and
wholesalers and retailers were slow to buy unknown brands.

[ ¢ . . » .
¥ td We finally sold our entire pack to a syndicate of wholesale grocers in
X 1 Hamilton and Toronto. The goods were distributed throughout (‘anada.
AN : ; ;
= Our labels, which are without doubt the handsomest in Canada, were on
m C .

every can we shipped.
ay.
:!\el There is such a demand for our goods this season that we have been unable
’]0]{ to fill all our orders, wholesale houses refusing to allow us to substitute other
;e( goods under old and well-known brands that have been on the market for years,
hat stating that
iter .
s in They prefered our Goods and would accept no other Brand.
eral ;
.00 Where they are once sold, the ConsvMmERrs ask for them, the ReraiLers de-
mly mand them and the WHoLESALERS must supply them.

Boil Just a word
aout ...... BPOIK @il eans
om-
- Why are Canadians buying PORK AND BEANS shipped from the United
)O(Ii States and paying exorbitant prices ! Simply because they think they are

. better than the (‘anadian goods. We can satisfy you that our PORK AND
ften = 95 ; s : s
BEANS are equal, if not superior, to the imported.

L If retail grocers will kindly drop us a postal, we will mail them samples
free of charge, and postage prepaid.
Empty a tin of our brand on a plate beside any other brand in America,
and we have no fear of the result.
s !

OUR PRICE is about half the price of imported brands.
Write for samples and prices, and name the wholesale house you prefer
to do business through.

F. R LALOR Canning Co., umuws, PUNVILE,
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OR

CEYLON

AND

INDIA
TEA

The merit of the Black Teas has estab-
lished them high in popular estimation. They
are drunk wherever the English language is
spoken. They follow the flag and drive out
less meritorious growths.

But some consumers are wedded to light draw-
ing kinds, with pale liquor and without the full
body and richness of the black kinds.

The Green Teas of Ceylon and India are
made expressly for this trade. In Make,

Quality and Price they challenge comparison
with other growths. S

They are grown, prepared and packed with
the same skill by the British Planters who
have revolutionized the black tea trade.

They have caught on in Canada and are no
longer in the experimental stage. Try them.
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Announcement | $
to the

% Retail If You Have Been

Grocery | Upable To Get
Trade

SHREDDED WHOLE
WHEAT BISCUIT

Promptly from your Jobber, it is because

The Demand Exceeds The Supply

Ntwtht nding o pl nt at Wor ,Mass.,ls
ing night a ddyw ﬁd selve behd orders

One Hundred Car Loads

Thirty Thousand Whole Cases
Eighteen Million Shredded Wheat Biscuit

This situation is being gradually relieved through the partial operation of our New
Conservatory at Niagara Falls, N.Y., which when in full operation will be
the: largest and finest structure in the world for preparing food.

Tue Naturar Foop Company
Niagara Falls, N.Y.
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Our Winter Stocks Are Coming .

We are receiving Ex SS. « Parisian ’ a part of our full order, consisting of

452 Packages (cases and in wood)

“Ph. Richard Brandics.

This brand of brandy is now well known, and the trade will find it a paying article to
handle.

We are also receiving a part of our WINTER STOCK of

mi[CbQ“’S Scotch _and Trish wh|$kcv

Ex SS. « Lakonia.” Mitchell’s goods have a world-wide fame, their price is moderate and
quality is second to none on the market. Try a sample order—there is money in it and satis-
faction for your clients.

SS. « Escalona’’ has arrived in port with a part of our consignment, consisting of

6,400,Packages RAIS'NS, CURRANTS,
s FIGS, NUTS, Etc.

We are now prepared to deliver the above lines. Order at once, if you want to serve
your trade with fresh stock.

Don’t forget that we are selling Canned Goods of this year’s pack.

WE HAVE NO LAST YEAR'S GOODS. -

WRITE OR TELEPHONE FOR PRICES.

LAPORTE, MARTIN & CIE.

Wholesale Grocers MONTREAL
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.WE ARE ANXIOUS TO
PLEASE OUR CLIENTS

and are always on the lookout for anythlng which can be mutually
profitable to our clients and ourselves.

We have just secured an extra fine quality of

“Choice Grocery Molasses”

These Molasses come from the West India I’slands, and are equal
in quality to any Barbadoes/Molasses offered on the market.

The price is much lower than the Barbadoes, and we guarantee
that if we are allowed to send our price and a sample we will secure
your order.

«n| JUST WRITE AND TRY IT Ili»

We will, in a few days, receive a first consignment of

MADEIRA = MALAGA WINES

in bottles and in wood, from the well-known firm of

BLANDY BROS.. MADEIRA AND LONDON.

We have accepted the agency and are now selling agents for this
popular brand.

The prices of these wines are reasonable, and the quality is the best
that can be obtained for the money.

WRITE OR TELEPHONE FOR QUOTATIONS. NO TROUBLE SPARED.

LAPORTE, MARTIN & CIE, === Montreal
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A STAPLE
WHICH
YIELDS A
GOOD
PROFIT.

None of the old line Starches give as good
results to the users, nor as good a profit

%

to the retailer.

BEE STARCH CO., Manufacturers, 449 St. Paul St., MONTREAL

§’
2
%
05
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BY REASON OF IVIIZI!IT
TIMMONS' It

Cederine, Ginger Beer, i §
e Jﬂ

Lemonade, Ginger Ale,
Champagne Cider,
Soda Water, Etc, Etc.,

have won their due reward—the approval
of the most particular people in Canada.

Proof of their superior quality has many times been evidenced by being awarded Medals, First
Prizes and Diplomas. We feel confident that dealers could not procure a better selling or more
profitable line than the above. A share of your business is solicited. We guarantee our goods to be

ABSOLUTELY THE BEST.




ROWAT’S
PICKLES

Don’t wait till the price advances to place your order
for Rowat’s Pickles---the most popular brand in Canada

to-day. Order early.

SELLING AGENTS IN CANADA:

SNOWDON & PATERSON, F. H. TIPPET & CO,, - C. E. JARVIS,
449 St. Paul St., Montreal. 10 Water St., St. John, N.B Holland Block, Vancouver, B.C.

M. CARTON OF INTEREST
. - TO YOU— —

That all grocers are continuously on the
outlook for “ready-sellers” and ‘ money-
makers” 1s a well-known fact. That we
have a line of goods that will meet your re-
quirements in these and every other respect
, , we feel sure of. Before making your next
St PRy 0 purchase of

g FRUITS - CANNED GOODS
PETERBOROUGH]L. TEAS AND COFFES

_ WINES AND LIQUORS
Heavy importations now arriving for the Fall and Winter CREAMERY BUIIE“

i-trade. New Raisins, Cleaned and Uncleaned Cur- . AR O

£ = 1t wi ay you to become acquainted wit

rants, Dates, Figs, Nuts, Candied Peels, Prunes, us, as fm L soese “wmners”qand ondees®
Evaporated Peaches. Apricots and Apples; also to offer you.

Canned Fish, Fruits and Vegetables. —

&5
P

Salt Fish of all kinds, including a car of number one s =
Labrador Herrings, is being distributed to the trade. NO “ioux & Cle.,

Our stock is well assorted and complete in all lines. Qaebee, Que.

%
:
;

Send in your orders—right prices.
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BROOMS - BROOMS - BROOMS
Our Broom trade during the past Y :
year has increased by leaps uall '
and bounds, and all on account of
Look up your stock and get your order in QUICK — Prices are
going to be higher very soon.

Our MAIL-ORDER department has proven a great success.

We pay freight on six-dosen lots to any station in
Ontario, and guarantee every Broom.

Price list and full particulars on application.

Telfer Bros., Collingwood, Ont.

We are putting up and are having a LARGE SALE on
our famous

“VICTORIA CROSS ™ CEYLON TEA

BLACK and MIXED.

Every package guaranteed finest grade grown.
25-40-50 cents per |b., in Handsome Lead Packages.
Write us for Samples and Prices.

J.F. SMYTH & 00, .z, WINDSOB ONT.
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TELFER BROS. -
Always Frosh Hig h=Gl‘ ade
s i Biscuits « e

Our “Peerless” Cream Sodas are
supreme as to quality.

yANADA PRESERVING Co.,

I HAMILTON, ONT.
HIGH - GRADE

Jams wa Jellies

Prepared with the utmost care, for the most critical trade.
Always satisfactory to both the grocer and his customer.

1-1b. glass jars, 2 doz. in case.
6-1b. tin pails, 9 pails in crate.
7-1b. wood * 6 * o
14-1b. ** “ “
| 80-lb,

TORONTO AGENTS— MONTREAL AGENT— FAacTORY—

One trial order Geo. _J (':Ian‘cy & C‘o..‘ W. S. Silcock. Canada Pr.uenfing Co...
59-61 Front St. East. 2-4 Pine St., Hamilton.

w"' make you a T. C. GRAHAM, MANAGER.
regular customer.
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"Wheat Marrow’
Pays You
Big Profits!

It is an ideal (sterilized)
Breakfast Food, made from the glutinous portion of the choicest Winter
Wheat. Some of its superior points over all other brands are--the

quickness and ease with which it can be made ready for the table, the
number of different ways to prepare it, its superiority for use in frying
oysters, fish, meat, ete., and its adaptability for use in thickening soups,

tomatoes, ete.

The Perfect Cereal Food

that 1s higl.lln\' recom-
mended by the leading physicians for invalids and persons troubled with
indigestion and dyspepsia.  Not to be classed with the ordinary « Break-
fast Food ™ of trade, because it isin a class by itself. It has the peculiar
virtue of selling itself, after the first trial.  The demand for it can be de-
pended upon month in and month out, right through the year. It pays
vou a handsome profit larger than you’d think. Ask your whole-
saler- He will be ready with it to-day.

Order through your wholesaler.

ARTHUR P. TIPPET & (0., Agts.,
8 Place Royale, 23 Scott Street,
Montreal. Toronto.

(RRRRRRRRRAR
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Experience Counts. Milled under the super-

OUR— vision of men who have

o * 9
PEPPERS EXCCISlor had years of experience.

CLOVES Coffcc In quality and price we
GINGERS can please you.
CASS[A, Etc.. makes a rich, full-flavored

cup for breakfast. It will TODHUNTER, MlTCHELL
satisfy your trade. & co., . TORONTO.

are the finished product of the
richest high-grade whole stock.

“Ready For Use.” - “EPICURE” “Always Satisfactory.”

BRAND

S \ “NEILSON’S”
“b.tins  \  HOME-MADE s
5-Ib-. Tins \ MlNCE MEAT 65=1b. Tubs

These goods are having a large sale on their merits.

Ask for ours. Sold by all Write for prices.
it’s the best. wholesale grocers. Prepared by

Tel.—Park 294. WM. NEILSON, 60 LYND AVE., TORONTO, ONT.

CHOCOLAT-MENIER

Annual Sales : Grand Prix

Exceed g Highest Award,
33,000,000 |bs. A Paris 1900.

The extraordinary success of CHOCOLAT-MENIER all over
the world, is rivaled by “MENIER'S BREAKFAST COCOA.”
This Cocoa is absolutely pure. Sold this year for the first time in
Canada and the United States, its sale is already enormous.

Ask your wholesaler for it. If he will not supply you, write to
HERDT & CO, 180 St. James Street, Montreal, Canada.

A 600D MARGIN OF PROFIT FOR THE RETAILERS.
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Belleville Canning Co.

Ask for ‘“‘Queen Brand '’
Jams, Fruits and Vegetables.
We carry a full line of each

[

BELLEVILLE, Ont., Canada.

Packers of the Celebrated . . . /

“Queen Brand”
Canned Goods.

Corn, Peas, Beans and Tomatoes are
of the finest quality. All our Fruits,

Jams, Jellies, etc., packed with
greatest care.

Try our special lines of Boned Chicken, Turkey, Duck, and Chicken Soup.
“QUEEN BRAND" Tomato Catsup, bottled and in tins.
Special attention given to Gallon Apples, Fruit Pulp and Tomato Pulp, in gallon tins and barrels.

6 QUEEN BRAND” PEAS are known everywhere for their excellent quality, for climatic

NO COLORINGS USED. conditions give Canadian Peas grown in the Bay of Quinte

district an unequalled flavor. Write us for quotations and full particulars.

DEALERS ! Sce that you are fully stocked.
EDDY’S

P ARLOR Wares are aga:in TOI LET
MATCHES | on Deck—quality P APER

are put up in neat, Sliding Boxes, convenient as Of OId

to handle. in Rolls or Sheets as desired;

- ‘ is of a fine, th finish:
. s, UNSURPASSED e Db i e

altogether superior in . .
Every Stick a Maich. strength and finish to the
Every Maich a Lighier.

The E. B. Eddy Co., Limited

HULIL, CANADA.

MANUFACTURERS of and WHOLESALE DEALERS in
WOODENWARE, MATCHES, INDURATED FIBRE WARE,
WASHBOARDS, PAPER of all kinds, PAPER BAGS, Etc.

BRANCHES and AGENCIES in all the leading cities of Canada.
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The Toronto Biscuit & Confectionery Co.,vimites

3a MANUFACTURERS OF FULL LINES OF

Biscuits, Confectionery,
Jams and Jellies  Awaoe cow ueoac ar

A FEW OF OUR SPECIALS:

NOTICE . . . High-Grade Chocolates 70 kinds -
Cream Bon-Bons - 50 kinds
If our travellers now Cough Drops i 5 4 kinds
on the road have not Fruit Tablets - - all flavors
the pleasure of show- Grained Cream Toffees 10 kinds
ing you our full lines Cream Mixtures - pails

of Christmas Goods, Mixtures = = =« - all kinds
mail us a trial order. Large line of Fancy Boxes.

omieinaL Cream Sodas Front St. East, 10ronto.

LA“PS and—
DECORATED OPAL.

BRIGHT, ATTRACTIVE, sc., 10c., 15¢., and 25¢c. Counter (ioods.
OUR NEW LINES
INVADER ASSORTIMENT.
Ink Stands, Matches, etc., to retail for roc. each.
TURQUOISE ASSORTMENT.
A line of quick sellers in turquoise blue trays and boxes to retail at 1oc. and 15¢. each.
SALISBURY ASSORTIIENT.

The best line of vases on the market. Just the thing for Xmas trade.

Retail for 1oc., 15¢c.
and 25c.

I’s your own fault if you have not got one of our splendidly illustrated Opal Catalogues, as we are only
too glad to send one for the asking, and we want every up-to-date merchant to have one.

Write to us for illustrated Catalogue of our decorated Vasc Lamps, even if you have bought. It's handy
to compare sometimes.

EARTHENWARE, FANCY CHINA, GLASSWARE, CUT GLASS.

GOWANS, KENT & CO.

TORONTO and WINNIPEG.




THE CANADIAN GROCER

000000000 [ dwardsbu 7 seeesscees

$ Silver Gloss Starch. %

Your idea
may be that all starch is starch and that your customers won’t detect even a slight difference in quality. You
may think that because there is a cent or two extra profit on *“ Mushroom ” brands (that come and go), you can

®
§
§ retain the confidence of your trade—it doesn’t pay to trifle with the confidence that a customer has in

you and your goods.

Edwardsburg Silver Gloss Starch is as staple as flour. In the name there is the fame of nearly half a
century. In the making there is the skill of long experience combined with honesty of purpose and unequalled
manufacturing facilities. Edwardsburg Silver Gloss Starch represents the highest type of perfection there is or can
be in starch. Kegs of 10o-lbs.—handsome enamelled horse-shoe tins holding 6-lbs.—handsome 1-lb. packages
that give a touch of life and color and “go” to a grocer’s shelves.

Ldwardsburg Starch CoY, Limited

Established 1858.

164 St. James Street, Works, 53 Front Street East,
Montreal. Cardinal, Ont. Toronto,

0000000000000 0000000000000000900000000000000

e o s || Sonthwell'

While you are WELL, STRONG and INSURABLE. J a m S
’

THE

Confederation Jellles,

—AND—

Life Marmalade

ASSOCIATION issues policies on all approved plans

of insurance, and is a prosperous and progressive 5
Sy are all the Highest Grade, and

PROTECTION FOR YOUR FAMILY. made from
PROFITABLE INVESTMENT FOR YOURSELF. ’“‘

Pamphlets and full information sent on application. Ri peg SOU nd Fl'l.l it.

Hon. Sir W. P. Howland, K.C.M.G., C.B., WRITE FOR PRICE LIST.

PRESIDENT.

W. H. Beatty, Esq., W. D. Matthews, Esq,,
VICE-PRESIDENTS.

w o waconare. o wacoonae. | | FRANK MAGOR & CO
ACTUARY. MANAGING DIRECTOR. L]

HEAD OFFICE. - TORONTO. 16 St. John St., MONTREAL.
DOMINION AGENTS.
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THE AuerR GASOLINE LamP

? FOR OUT-OF-DOORS.

NO. 3o
LIST, 87.50

A low-priced, reliable
lamp, suitable for light
ing the front of your
store or the streets of
your town. Gives more
light than eight oil
lamps, is wind and rain-
proof. Made of heavy
sheet tinandsecurely put
together. A splendid
advertisement for any
merchant who wants to
make his store notice-
able at night. Fitted
with the Auer Genera-
tor. 100 candle power.

SATISFACTION GUARANTEED OR MONEY REFUNDED.

AUER LIGHT GO., waxes, MONTREAL

Bennett’'s Spice and Grocery Cabinets

will add to your profits in
preserving stock by keeping
out dirt, dust, mice, etc.
They are substantially
built and are an ornament
to any store. They are
fitted with drawers, which
are a patent combination
of block tin or galvanized
iron and wood, which pre-
vents
CRACKING, SHRINKING and
STICKING.

The drawers have a hp
at the top, making them
DUST and INSECT PROOF
also a depression in the
side, with a price card and
a bronze label and drawer
pull. The back and diwi-
sions of Cabinet being

metal, it

DEFIES MICE AND WORMS.
Seven sizes to select

from, also made any size or

shape to meet customers’

needs.
JOHN BLANCHET, of North Bay,
SAays:
¢ T cannot praise them too much,
If 1 was to build another new store
tomorrow I would give you my
: order. They take very little space,
Cabinets fitted with Bennett’s patent drawer are durable, handy, neat un:l clean

for Hardware, Seeds, Drugs, Letters and

just the thing for a grocer.”
Iovoices, Electrotypes, ete.

Apply to the Patentee and Manufacturer,
J. S. Bennett, NN Toronto

of good appearance.

rough usage they receive.
Are you needing a wagon ?

SMITH BROS.,

'PHONE MAIN 2436.)

We have years of experience in making grocers’ wagons.
_r We know what is required for the business, how strong the parts must be, the
‘ Our wagons stand the wear and look attractive.
Write us, we can save you money.

The Grocer’s
Wagon

is constantly before
the public, creating an im-
pression. Favorable, when the
wagon is well made, clean and

Cor. Duke and Partiament TORON TO.

(ESTABLISHED 1843)
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ONTARIO.

HAMILTON

A

LUMSDEN BROS.

Lumsden’s Cream Tartar
Baking Powder
“Jersey Cream” Baking Powder
“Standard” Baking Powder
“Purity” Baking Powder
“Light Heart” Baking Powder

Manufactured by

- STANDARD BAKING
POWDER MILLS

HAMILTON, ONT.

Are we in it? We entered the Yeast business
with this query. The answer has been made : ‘We
are most decidedly in it."”’

“Jersey Cream” Yeast Cakes

are going to sweep Canada from Halifax to Vancou-
ver. And why not? They are the best—they make
the sweetest bread. THE ProrFiTs REMAIN IN
CANADA.

“GOD SAVE THE KING.”

HAMILTON YEAST CO.

HAMILTON, ONT.

“SOCIAL” TEAS
“SOCIAL” COFFEES
“SOCIAL”’ COCOAS
“SOCIAL” BAKING POWDER

The live, wide-awake Grocer will push
these goods along. His customers, his
friends will appreciate the value he sells
and the handsome premiums they are
entitled to.

SOCIAL TEA CO.

TORONTO, ONT.

THE CANNED COODS OF THE FUTURE :

““Jersey’” Tomatoes
‘““Standard’’ Tomatoes
“Old Church’” Tomatoes
““Jersey’’ Corn
‘““Jersey’’ Peas
*‘Old Church’’ Peaches
*“Old Church’” Plums
*Old Church” Pears, etc.

STANDARD CANNING CO.

HAMILTON, ONT.

Vinegar that keeps Pickles and
keeps Customers.

Pickling, full strength
XXX White Wine
XX White Wine

X White Wine
XXX Cider

XX Cider
X Cider
Finest English Malt

Manufactured by the

STANDARD VINEGAR CO.

HAMILTON, ONT.

Make a clean sweep of your competitor
who does not keep

Our X “Little Swell
Our XX «Little Swell”
Our XXX «Little Swell”

2-String Carpet, “Canadian Belle”

3-String Carpet, “Canadian Belle”

4-String Carpet, “Canadian Belle”
Heavy Warehouse Brooms

Manufactured by -

STANDARD BROOM FACTORY

HAMILTON, ONT.

LUMSDEN BROS.

®

OlAEWV.LNO

*®
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Inferior Quality and Low Price

usually go hand-in hand—but the undesirable characteristics of the poor article are
remembered long after the cut price is forgotten.

\L;

Just SO

With High-Standard Quality — at a fair price. The perfect satisfaction your
customers get makes a lasting impression on their minds and ac:ounts for a steady
increase in your sales—and PROFITS. It but emphasizes the fact that it pays to
keep the best. The consumer of to day will have it—

“Imperial "
White Wine Vinegar

Is the highest standard of quality in Vinegar manufactured in Canada.

WHITTEMORE’S POLISHES.

The World’s Standard.
The Oldest and Largest Manufacturers of Shoe Polish in the World.

“GILT EDGE"” OIL SHOE DRESSING.
The only Ladies’ Shoe Dressing that positively contains oil. Softens and preserves.  Imparts a
beautiful finish, Once used, always used. [Largest quantity. Finest quality. Price, per dozen..8$2.00
‘“*DANDY” COMBINATION.
For cleansing and polishing all high-grade russet, tan or yellow colored leather. Excellent for Russet
NI DAIRe S, oo vcvis i cihubasivas te s s st A Y saiea s wa s . Per dozen, $2.00
“STAR” COMBINATION.

BCENESIEE. 1o il ST e R e S SRk S e g o e S e Per dozen, $0.75

“ELITE” COMBINATION. .

The only first-class article for ‘* Box Calf,”" ** Kid."" ** Vici Kid "’ and all Black, Chrome Tanned
Leathers. The only polish endorsed by the manufacturers of ** Box Calf ' Leather. Contains oil and
positively nourishes and preserves leather and mak -s it wear longer. Large size Per dozen, $2.00

“BABY ELITE” COMBINATION.

10-cent size Per dozen, $0.85

“SUPERB” POLISHING PASTE.”

For giving Patent l.eather Shoes a quick, brilliant and waterproof lustre without injury to the leather.
BRI SIBB ¢ covi i voisvivnaainosinvunvasmeinse rancomsans sesesessseasionss sasssen Per dozen, 80.75
Medium size, in blue tin boxes 2 42

‘“DANDY” POLISHING PASTE.

For polishing all articles made from Russet, Tan or Yellow Leather.
In our large size.decorated tin DOXeS......ccouvrciencerccroecesesssentsiosacevasosose Per dozen, 80.75
Medium size in 1ed 1in DOXES. ... cioviesinssicocosstvosasnssossosisnsonssonsssanasss 3

‘“CHAMPION"” FRICTION PQLISH.

A Black Liquid Polish in 6 oz. bottles for Box Calf, Vici Kid, Patent and Enameled Leather, works
4 without paste and polishes with a brush or cloth. A polishing cloth in every carton. Price, per

O.LNOMO.L

"OlEVLNO

Champion, Jr., (10-cent size)
*‘Boston’’ Waterproof Polish (liquid for mens’ and boys’ shoes)

SOLE MANUFACTURERS,

Whittemore Bros. & Co., - Boston, Mass.

FOR SALE BY ALL WHOLESALE GROCERS.
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LATEST DISTINCTION—Gold Medal and Highest Diploma awarded at the Yorkshire Grocery Exhibition, February, 1901.
Appointed by Royal Warrant Black Lead Manufacturer to

TRADE 9 MARK

T W U Sree 58 s e

HER MAJESTY THE QUEEN AND H.R.H. THE PRINCE OF WALES.
FOR “CLEANLINESS” USE ONLY

S ¢

BLACK LEAD

The Richest, Deep Lasting, Most Economical and Profitable Black
Lead in Existence. Sold in 1d., 2d., 4d., and 1s. sizes.

Insist on having the Original Block Black Lead, and still the best.

BRI RN BES 45 o ity

NIXELENE \

In Bags, Ready for use.
In 1-0z. Squares.
In Pepper Boxes.

NIXEY’S Egg Shell Enamel

DAVE Y E

RKNIVE

e i BERLIN BLACK.
In 2, 5 and T\ l \ (1 \ \ Dries dead in & few minutes /
10-cent Blocks. ) e ¥ ) No Smell. ﬂ!
ke ]\] 11 ‘ e l D ( ;] s h 6d., 9d., 1/-, 1/8 and 2/- bottles.

Sells
freely.

WILL NOT WE SLADES-VERYBEST

NIXEY'’S Fine Black Varnish.
GLOSSY BLACK.

Emery Cloth, all numbers. In 6d. and 1/- bottles.

NIXEY’'S ““CERVUS” CYCLE CHAIN LUBRICANT IN 6d. TUBES. ENORMOUS DEMAND.
All kinds of Round, Square, Block and Powder Leads. Apply for Revised Price List and Advertising Novelties, Show Cards, etc., to

W. G. NIXEY, 125hoSqure, L.ondon, Eng.
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— Have you S€Eeén our lmproved ESTABLISHED 1825, CABLE ADDRESS: ** DANGER,” SACKVILLE.

Automatic Counter
. Check Book ? M. WOOD & SONS

Makes copies without the use of a Carbon SACKVILLE, N.B.
Leaf, clean and convenient to handle.

We also manufacture Carbon Leaf books. wbolesale Grocers

Write us for samples and prices before ordering.
Importers and Dealers in

THE MOR;'ON Eo,, Limited, FLOUR and FEED, BRITISH, WEST INDIA and FOREIGN GOODS.

46 and 48 Richmond St. West, Toronto, Canada. EXporters of CORRESPONDENCE
——=Telephone Main 2554 e . ; LUMBER, uu AND FARM PRODUCE. SOLICITED.

CHEWING GUM. ~  WAX PAPER
BRADSHAW'S

Write For Samples. | D, BRADSHAW & CO., Lombard Street, TORONTO

i cueapest aNp siLL The Best || The Norfon Manufacturing Co.
The Auer Gasoline Lamp. Hamiton. 0n

NEW MODEL Manufacrurr C ans

MADE OF HEAVY BRASS ruun? ?W’” e : 4
RICHELES - MIGNLY POLISHED for Fruit and Vegetable PACKERS,
WILL LAST A LIFE-TIME AND WOT B POWDER, LARD’

SPICES, etc., by AUTOMATIC
MACHINERY, also

The tank holds | pints.
Candle power, 100.

This lamp meets the demand for a
low-priced arti le It |sxad entirely
in Canada, and nothing but tl best

aterials and worl.m.mshlp er into

e ctichema. 3 % thok xghly reh- °~ a8 Wirel

e i leae §SO1d
~||Cae SO1AECT

AUER LIGHT GO., maxess, MONTREAL

CORRESPONDENCE SOLICITED
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CONFECTIONERS’ or
GROCERS’ SUPPLIES:

Foreign, Granulated or Refined

Nuts, Shelled or in the Shell,

or anything in the Dried Fruit line, we
are Headquarters. __ammea

We represent
The HILLS BROS. COMPANY, of New York

The largest Fruit House in the U.S.,
and carry stock here.

Thos. Montgomery & Son

304 MERCHANTS BANK BUILDING,

You Want to Buy

Sugars,

- Dates, Figs,
Raisins, Carrants,

Quality of Goods is right.
Prices always the lowest.

MONTREAL.

When the Canadian winter weather
comes upon us; when the air is full
of grippe and pneumonia, and sud-
den  climatic  changes  wreck the
constitution, then it is that we
Canadians should take our holidays.

» * * *

For a far less expenditure of money

“than it costs for a trip to Europe

one may enjoy a voyage to the
British West Indies by Pickford &
Black steamers, sailing from Hali-
fax every other Monday

* * * *
. & B. boats call at Bermuda, St.
Kitts, ‘Antigua, Dominica, Mont-
serrat, St. Lucia, Barbadoes, St.
Vincent, Grenada, Tobago, Trinidad
and Demerara.  The round  trip
takes 42 days.  Steamer accommo-
dation first-class

* * +* *

For information write R M. Melville, Toronto,
and Pickford & Black, Halifax.

out.

THE NEW MAJESTIC.

The finest scale ever made for a merchant.
Beautifully finished. Agate bearings through-
Furnished with bevel edge glass platform.
Revolving swivel base hidden beneath the
platform, enabling you to use the scale from
either side of the counter.
device or over weight detector which alone is
worth the price of the scale.
weights and new patent lifting device.
for full particulars.

Our scales are sold on easy monthly
bayments.

te Gomputing Scale Company

DAYTON, OHIO.

Money-Weight Scale Co., No. 47 State st , Chicago, I1l.

E.E. Mccker, No. 52 Franklin St., New York, N. Y.

J. B Poirier, Dist. Agent, No. 1662 Notre Dame Street.

Montrea], Que., Canada.

L. 4. Davidson. Dist. Agent.No. 104 King St. West, Toronto,

Ont,, Canada.

Patent near-weight

Solid brass

White & Ecclestone Dist. Selling Agents, Vancouver, B C.
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QUICKMAID
RENNET
ueol TABLETS

‘FABLET

PREPARED Make delicious desserts in
| ;"“1“" ten minutes.

ANK A book of recipes goes
GNEMIW with each package.

The most reliable Rennet
“:'.“!‘,!ET,. Tablets on the market. For
- sale by all wholesalers.
(neal D!

FoLLow & Retails at em——
DIRECTIONS

o Gosmry 10 Tablets for 10 Cents.

SLEE, SLEE & CO.,

Limited

Tower Bridge Brewery,
LONDON, ENG.

= English Malt
§ Vincgars.

urm Agcllts

\John W. Bickle & Greening.

HAMILTON AND TORONTO.
IFrom whom Samples and Prices can be obtained.

Pickles and Condiments,

“ Montrose’

Tomatoes, Peas and Vegetables.

SOLD ON THEIR MERITS.

KEOKUK PICKLE CO.

KEOKUK, IOWA, U.8S A.

“Chief Keokuk”

CLOTHES
PINS...

Selected and full count, in
packages of 4 doz.—6 doz.
—12 each to a case.

This makes a very attractive

shelf display line.  Also in

cases of 5 gross, large and
small sizes. Ask for quetations,

BOECKH BROS. & COMPANY,
TORONTO.
. S & SeRRMP. e

Limited,
NEWMARKET.

** Gleaner "’ Office,

SOMETHING BETTER
THAN THE REST

THAT IS™ =

VIGTORINE

A washing compound that does
not injure clothes.
NO ALKALL

Write for sample.

V| OTOR ' NE (Incorporated)
MONTREAL.

THE “GLEANER

KINGSTON, JAMAICA, B.W.l.

The Newu aper with the Largest Circulation

amaica and the West Indies.

Caradian manufacturers, merchants, etc., desir-

ing to do business with this country and introduce
their goods in this market, should put an advertise-

ment in ‘*‘THE GLEANER.”

Write for scale of charges, etc., te

THE GLEANER CO.,

Limited

. .KINGSTON, JA.

N>DDIDOIDIIDDDEECECECEEESEEy

S%@@@Gﬁéﬁ

Manufactured by

THE ST. £AWRENCE STARCH CO., Limited

is reached in our several lines of Starch for Laundry and Culinary purposes’
All the essential elements necessary to make a Starch popular with the public

g
are found in our makes The grocer who desires the most Reliable, Saleable and
Profitable brands will never be without a good supply of

COLD WATER IVORINE
IVORY GLOSS - -

AN D

-ST. LAWRENCE STARCH
DURHAM CORN STARCH f For the Kitchen.

PORT CREDIT, ONTARIO.

1399959309900 DDDIDDIDIEEECCECECEECCCECECEEEEEEN

For the Laundry.

THE HIGHEST POINT %
OF EXCELLENCE 8




GOODS
THAT

HAVE
VALUE

AND

ARE
PROFITABLE

COFFEES

We make a specialty of roasted coffe

THE CANADIAN GROCER

ARE THE ONLY KIND THAT WE HAVE
TO OFFER BUYERS. We feel confident
that the undermentioned lines contain all the
qualities that mean ¢success” and ¢ profit” to
the purchaser, Buyers who have tried our
goods will corroborate our claim that they are
«sure winners.” The liberal orders continually
being placed with us are convincing evidence
of the quality of our goods. Send for quota-
tions—they will interest you.

SPICES

es. Our We have attained an enviable reputation for our

offerings of MOCHA, JAVA, CEYLON, COSTA
RICA, MARACAIBO, RIO, SANTOS, etc., are
being highly praised by the trade. We are direct
importers and large buyers, consequently we can
quote specially low figures.

spices. We offer you a line upon which you can
depend to please your customers. Let us send you
a sample can.

DRIED and EVAPORATED

- FRUITS

Special attention is drawn to this department of
our business, where buyers can secure absolutely
best values in VALENCIA RAISINS, SEED-
I.LESS RAISINS, CURRANTS, FIGS.

CREAM OF TARTAR

BORAX and BI-CARB. SODA,

genuine business-builders.

TEAS

JAPANS, CONGOUS, INDIAN, CEYLON,
O0OLONGS, PINGSUEY, GUNPOWDERS,
CHINA GREENS. No better values at better
prices can be had anywhere else. (Wholesale only.)

BAKING POWDERS

“UNION,” “STAR,” “WORLD’S BEST”
brands are experiencing an exceptionally good sale—
because they are leaders. Let us fill your order.

CORKS

QOur assortment of corks is complete. It em-
braces a collection of every description. Those who
desire to get highest quality at lowest prices should
consult us before buying.

S. H. EWING & SONS

KING STREET

MONTREAL.

CAPSULES

We solicit your next order for Capsules and
Tin Foil.

MO 31y 0N 4 i 5

T —

TR T AN
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ROM a mosquito-haunted muskeg in
1896, the city of
sprung up like magic, and is now

a place of probably 7,000 inhabitants. It
has broad wooden sidewalks, well-graded

Dawson has

streets, an excellent system of drains and
ditches, electric lights, telephone system,
telegraph service south and north, and
many fine buildings, two of them solid
hrick, and a great number -of warehouses.

Lieut. Schwatka, passing
Yukon river in 1883, notes that there is

down the

a fine stretch of hay land at the mouth
of the Troandike river (now Klondike),
which would make a good- grazing place
for cattle if the mosquitoes would not eat
them up.  The cattle graze on the side-
hills now, and there are not as many

mosquitoes in Dawson in summer as there,

are in the city of Chicago. The drainage
wvstem and civilization are too much for
the northern bloodsuckers.

The town-plot proper of Dawson was

‘e

what is technically called a * nigger-head
muskeg,” that is a stretch of soft bLlack
muck strewn with little bristly * round
hillocks of turf, over which a man may
walk at night as freely as a drunken man
walks  a  tight rope. It
-prinkled ‘with bushes, and
viver front grew a fringe of spruce trees.

was formerly
along the

The town plot is about ten feet above
the level of the river at low water. It

about a mile long, by over a quarter
o a mile in width. It is bounded on the
north and east by steeply sloping moun-
tain and hillsides, on the west by the
Yukon river, and on the south by the
Klondike river,
Yukon at right angles from the east,
irom the Rocky Mountains over one hun-
dred miles away.

which comes into the

At the lower or north-
ern end of the city plot, a great landslide

rvame down the mountain, and is said to

have buried a small tribe of interesting
aborigines. Over their reputed grave it
piled up small loose rock and gravel in
high mounds and terraces, and thus made
an ideal plot for dry-cellared private resi
dences, where the wives and families of
Dawson citizens may look down on the
Yukon river flowing from 50 to 100 fect
helow their piazza.

In the rest of the city the foundations
of buildings are laid in trenches six feet

down into the cternally
muck.
have their foundations on the frozen soil,

deep,  chopped

frozen black Smaller dwellings
below the upper covering of moss. When
this covering of moss is removed the sun
in spring and summer thaws a consider-
able distance into the soil, and thus gar-
dens are formed where wanted, although
the flats of the river beds and the warm
hillsides are the favorite places. The
climate is so dry that gardens have to be
watered or irricated. This can be done
artificially.
The Klondike river

and between them a

. where a
Herve arve

large sawmill is operated.

several fine vegetable gardens which pro-

duce luxuriantly. Beyond or south of the<

branches of the Klondike river is a litile
town plot nestling against a high hill,
called hy some Klondike City. but by the
name of

pioneers here the sinister

“ Lousetown.” A suspension foot bridge
crosses each branch of the Klondike river
near its mouth, and Dawson
with Klondike City. The latter was am-
bitious to become the metropolis at one

connects

time, but there was not room enough in
it for the necessary number of cabins. A
cabin is usually a unpretentious
log house, with enough yard in which to

small

cut wood and throw slops; but at one
time there was such an epidemic of cabin
building that no ordinary townsite could
accommodate the number built here. As
I stumbled around the coun-

try on the Sabbath day, for

a  couple of summers past.
and located fresh cabins in
hatches everywhere 1
it was my intention to lump
the probable number at ften

went.,

thousand, more or less; but

a more careful revision of

statisties keeps the number
down to about one-fourth of
that figure. Fires have run

over the hills, and have
cleaned out

10 to 40
time, and

groups of from
log cabins at a
although they
stayed cleaned out, with their
contents, yet the number did
not seem to be much de-
creased. The log buildings of

Asltls

Woodside

the business streets, between fires and

discomiort, are making way for frame
and iron structures, many of them with
pretentious fronts and plate-glass win-
dows. Some of these old three-storey log
buildings cost from $10,000 to $60.000 in
1597-98. They were

cambling and

salopns,
their
themselves

chiefly
dance houses, and
expected to

owners recoup

within a year in the gold swim. The
heart of the city was burnt over twice,
in one spot thrice, and as often has the
plot been rebuilt, each time better than
before.

In the gold rush of 1898 Dawson be
came a canvas city, and the white tents
gleamed all over the flats and up the
hillside.  In autumn everyone who could
built a cabin. As it was mmpossible to
obtain a satisfactory title to lots in
much of the plot, and lots down on the
flats were held at very high figures, the
cabin builders had to take to the hill-
side, and over its top, and up 4he valley
of the Klondike. Ornate highly deco
rated cabins, plain, common-place cabins,
cabins  or

and delapidated. unsightly

* shacks ”” fresco the whole upper land-
scape.  They perch in all sorts of cran-
nies and nooks, hanging by their eye
brows on the steep incline ; they nestle at
the foot of rocky clifis, where masses of
overhanging rock appear ready to wipe
them out of existence ; they sprinkle the
narrow flats of the Klondike, and form

Dawson —A Pioneer Hotel.
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an almost solid three-deep fringe along

its banks for miles. wherever the bhanks

permit of it.
These cabins cost hich in work or in

cash, for suitable logs were scarce and

dear. But their era has passed. Many of
them are being pulled down and sold for
The new houses are of wood or
They

than the log

firewood.

iron. look  roomier,
lichter

with its chinked creviees,

calvanized

cleaner and cabin,

its mossed and

carthed roof, a tremendous weivht  that

frequently broke down with the  steady

strain. There was another order of huild
ings. unique in their beauty and crace.
That was the scow cabin, built of two

l'l" cenire,
hali of
the walls, the other the roof and remain

sections of a scow cut across

One section formed the floor and
ing half of the walls, with a little inser-
tion in the middle to make the roof high
enough for a man to walk erect under it.

Then there was always, until recently. a

where, until opposite the lower, or north-
the city, where the western
On the
slope, West Dawson, a suburb, has sprung

ern end of

hill slopes gently down to a flat.

up. It is reached by a small steam forry-

boat in summer and by an ice trail in

winter.

South Dawson is that portion of the
city built on the Klondike banks, begin
river issues from  the

ning  where  the

shadow of the clifis, or golden pateway,
and running west to where the Kloadike
about &

joins the Yukon. It is quarter

of a mile long and is separated from

Dawson proper by the Government re

serve. It ix a rapidly growing disuet,
and has quite a business ot its own in all
lines.

On the Government

the N.W.M.P.

warchouses and drill square, and

reserve s iozeted

barracks. prison,  police
rilicers”
Around or

clustered the old

and men’s quarters. rear

these are court house,

church. The Yukon council is preparing
to erect a 825,000 central school and a

Nl‘\\

OVel

building for the Yukon
public buildings to the value of
$150,000 are to be erccted this year, in
cluding the new court house, the admin

museum.

istration building, the Gold Commission *
er’s office, commissioner’s residence, an
one or two others. The new post offic
completed last fall, cost the very reason
able sum in this country, of 813,000, and
is furnished in an up-to-date style. In 1t
are housed the Customs oflicials, with an
attached examining warchouse, crown
timber and lands’ offices, registrar’s offic
and Government telegraph offices. Tt s
furnished with brick vaults, and is heated
with the latest hot-air appliances.

The Roman Catholic church, a lofty log
St. Mary's

Hospital, a three-storey building, recently

structure with frame spire ;

- enlarged. St. Mary’s school, and the com

missioner’s residence, are located on the

West Dawson.

N.W.M.P.,, Yukon River.

fl'ingt: of ”U"l[“l,‘_’ |m|;u‘n*> or cablinz on
scows adorning the upper water front. In
springtime, after the ice had gone out,
the wide bar opposite the police bhar-
that have
of Lake La
Berge, and have been the first

fresh

fruits and Juxuries.

racks is covered with scows

bheen built at the lower end
to arrive
with loads of meat, vevetables,

ft is hard to satisfy some men, hut if
I had the laying out of Dawson town-
plot and its environments, T would have
ten feet higher, re-

mountain to the

raised the whole flat
moved the southwest
and placed it northwest, where it would
not obscure the sun two hours before it

sets, and remove a southern range of
hills that prevent the sun from shining on
the ecity for six
With

sitnation

weeks in December and
trifling
would be
On the west side of the city the
hanks rise so steeply from the water that
hardly get foothold

January. these changes,

Dawson’s much  im-
proved.

a cabin can any-

Third Strect.
Dawson—The New City of the Yukon.

the foundations for the new one, the resi-
dence of Government telegraph staff and
architect, the Gold Commissioner’s cffice,
the residence of Judge Craig, and police

hospital.  The Royal wood factory, or

the ““woodpile,” in local parlance, is

located back of the barracks, and hee

those who fall alive into the hands  of

the men of the yellow stripe, for various

misdemeanours, do  hard labor. sawing

Government  wood instead of breaking

stone. The woodpile is a mighty influ

ence for morality in Dawson, and is a

vreater restrainer than potassium
bromide.
On the northern edge of the Government
Samariran
Grant : the
Methodist

and Salvation -Army barracks ;

located the Good
founded by Dr.
Preshyterian

reserve  is

Hospital,
Episcopal, and
churches,
two of the schools, and the kinder-
garten school.

also
These are as yet all log
buildings, but the Preshyterian congreca

tion is having plans drawn for a 12,000

Yukon River

terraces of the north end.
cipal

Samaritan and St. Mary’s, are aided by

The two prin
hospitals of Dawson, the Good
Government or council grants, and have
done a great and good work in the Klon
dike district.

The schools have heen established fron
six months to a’ year, and are rapidl
filling up with children. There are alread,
five The

equipment as  yet are

teachers employed. buildings

and crude.  The
system of schools in vogue in the North
west is followed here.

The churches, :1‘#
though small, have been conducted hy
pastors of acknowledged ability, who ar
striving to keep pace with the growth oi
the country and to improve the moral
This,
orderly and law-abiding, tolerates
things not
open gambling and dance houses.

tone of the community. although
SOnn
seen clsewhere in Canada

Thes
evils were very prominent and numerous,
and are an importation from the Western
States, but, in future, thanks to the efli




—
pariny
and a

NI'\\
" OV
ar, in
admin
Hasion
e, an
office
reason
0. and

In it
vith an
STOW L
"s offic
It i
heated

rfty lou
Mary's
ecent |y
e comn

on th

on River

|

‘0 prin

Good
ided Iy
id have
¢ '\‘IUH

«l fron
rapidly
already
uildings
le. Th
N()I'Ih
hes, “H
ted l»_\f
who ar
owth of
> moral
Ithough
8 sonuw
anada
Thes
merous,
Western
the efli

THE CANADIAN GROCER

iency of the police, these will be reduced
» a minimum, and another cause for
tumbling on the part of our miners and
itizens will cease to exist. The scarlet
vomen, who have held the whole of a

long blo )n Fourth avenue, have been
“warned to vheate, and are removing to
the city limits.

1 an original front strect

laces outsidd
The city, iro
ong  the
flown and

river, has successively over-
oceupied  Second and Third
avenues, as well as  their  intersecting
<treets, Harper, First, Sccond and Third
<treets. Fourth avenue is not wanted for
husiness purposes, and Fifth avenue is
wanted for schools and residences. The
avenues run parallel to the river and the
Sixth

avenue runs along the base of the hill.

<treets from it toward the hill.

The. administration of justice in Daw-
<on is the admiration of foreigners. Can-
adians are naturally proud of it, but
take it as a matter of course.  Two
judges, Mr. Justice Dugas and Mr. Jus-
tice Craig, hold territorial court, and are
constantly unravelling the tangled skein
of mining rights, with an occasional
criminal  case  thrown in to add spice.
The chief murder cases of Dawson have
heen those of dance-house women by their
paramours, who have in nearly all cases
heen good enough to commit suicide as
well. There have heen hali’ a dozen  of
these double tragedies.  Two Indians and
one white man were hanged in 18399, and
a couple of white men in 1900, for mur-
ders up the Yukon river. One murderer
has had his death sentence commuted to
fife imprisonment, and it is expected that
another one will be dealt with so before
the sentence is carried into effect.  There
vere extenuating  circumstances in - both
cases.  Another man is in jail awaiting
hix trial for the most atrocious murder
of Relfe, Clayson, and a telegraph line

These three

man on Christmas Day,
hodies  were pushed under the ice, but
contrary to its custom, the icy Yukon
ast up their bodies in the spring, with
the damning bullet wounds in their heads
md bodies. For such a cosmopolitan
ountry, crime is remarkably scarce.
There is a body of ahout 275 N.W.M.P.
in the Yukon, of which 125 are in the
ipper, or White Horse division, and 150
in the middle Yukon or Dawson division.
The whole forece in Yukon is commanded
by Major Z. Wood. with headquarters at
Dawson. A large portion of the force is
cattered along the Yukon river in de-
tachments, and along the gold creeks.
There are usually about 60 men available
for service in Dawson between the down-
town station and headquarters. The ad-
mirable system and conduct of this force
is a matter of the greatest pride to Can-
adians, and it is due to them that the
law is so

rigorously enforced against
erime, so that life and property are as
safe in this city as in any other in Can-
ada. Tt is a wonderful contrast to the

condition of mining towns in the United
States.

The Territory of Yukon is governed by
a body called the Yukon Council, with
limited right to legislate. The commis
sioner of Yukon is chairman of the coun-
cil.  The Government at Ottawa appoints
five members, and two are elected by the
British subjects.  The elected members
are Messrs. Wilson and Prudhomme. The
couneil in time will become entively elec-
tive, and will gradually merge into a
Provincial Legislature.
incorporated the council levislates for it,

Dawson not heing

and the arrangement is very satisfactory
Thanks to the energy
and persistence of Commissioner Ogilvie
and the council, Dawson is in such a posi-
tion that a

to the citizens.

small but noisy band of
incorporators ”’ are unable to influence
public opinion in favor of corporation,
with its added expense. and vexatious
problems. The News, the American

newspaper here. is working hard to pro-

mote the matter, without success. The
streets are well drained and graded, and
are furnished with electric lichts. The

city is provided with an excellent fire
hrigade of paid members, three larce
steam fire engines, - hook-and-ladder ap
paratus, double chemical, ete., and,.
thanks to the efficiency of Chief Stewart’s
men, the city has escaped this year the
customary conflagration of former win-
ters. During the winter time two of the
fire engines are kept housed on the river
ice with steam up all the time, veady to
pump as soon as the hose is laid.

The Dawson Electrie Light and Power
Companv is growing to be a laree con
cern under good management. Tt furnishes
3000 16-candle Tamps and 300 32 eandle
lamps for private consumers. and 7% 22
lichting The
company is providing electric power for

candle  lTamps for” street

machinery in the city and on the ereeks.
The telephone company is another well-
managed concern. having 110 telephones
in the citv. and 26 scattered along  the
ereeks : also  orders in for many more
when they arrive over the ice. Capt.
Oleson. an Orkney man, manaves hoth of
these prosperons companies
supplied  with the

The eity is
purest  cold water.
pumped from a well near the confluence
of the two rivers. This well was sunk to
a depth of 20 feet at a venture. and
struck a strata of sand and gravel free
from frost. The water is pumped to the

surface. and is then forced through a

stem of iron pipes laid along the prin
cipal streets. Tt iz kept flowing steadily.,
and this. with a little artificial heat. has
kept the pipes free from iece all during
the severe winter. although the pipes are
only laid a few inches helow the surface
of the ground. in wooden hoxes. The
hyvdrants arve covered with small houses
furnished with stoves.

Dawson has a first-class hotel. The Me
Donald, with a capacity for 70 first-class

guests, and there are several other good
hotels.  The city swarms with restaur-
ants, as only a small half of the inhabit
ants  keep house, except as a sleeping
place. The price of standard meals re
mains at one doller. There  are  some
places where cheap meals may be had for
75 and 50 cents. Meat of all domestic
kinds and poultry remain high, ranging
rom 40 cents to a dollar per pound. 1t
would be still higher if it were not for
the immense quantities of cariboo and
moose brought down the Klondike from
the toothills of the Rockies. This is sold
at from 25 to 35 cents per pound.  Eggs
are Sl per dozen. Flour averages $5 per
S0-pound sack.  Prices are very variable,
and the least sign of scarcity sends the
price of an article up, as for instance,
flour went up this spring to $7 per sack,
Fresh
vegetables are. always dear, but an in-

creasing

owing to a supposed shortage.

quantity of them are being
grown cach year. The great bulk is im-
ported, and

s kept in warm storage dur-
ing the winter.
Furnished rooms rent from 830 to $33
per month. There is a lack of privacy in
all the hotels, owing to the thin parti
tions. The price of  lumber, ranging
about S100 per thousand feet, is respon
sible  for  this Many rent cabins to
sleep in, and get their meals at the res
taurants. Spruce logs for cordwood sell
at §15 per cord in eight foot lengths, and
it costs about X1 to have it eut up into
stove lengths.  Local coal is coming into
use rapidly, and retails for 830 per ton.

The banking iuterests are in the hands
of  two  strong  Canadian  concerns.
branches of the Canadian Bank of Com
merce  and  the Bank of British North
\merica. The latter has a  modern
huilding  equipped with fireproof vaults.
etes the former is engaged in the work of
erecting one for its use. These hanks have
sometimes as much as a couple of million
dollars” worth of gold dust lying in their
vaults. They are guarded at night by
detachments of N.W.M.P. inside the build
ing. In a country where such an
enormous amount of machinery is used.
valued at between two and three million
dollars, machine shops will naturally
flourish, and there are four of them equip-
ped with large modern machinery, and a
foundry A dozen steamers lic up at
Dawson. and furnish much repairving. The
innumerable steam-thawing plants on the
creeks furnish more.

Three or four big sawmills supply  the
demand for lumber, plain  and  dressed.
and to see the succession of long rafts
of sawlogs that arrive at Dawson during
the season gives one the assurance that
there is much good timber on the Upper
Yukon and its tributaries. All the tim-
ber in the country should, as far as possi-
hle, be reserved for lumber alone. The
city is well supplied with newspapers.
There are the two afternoon papers, The
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Klondike Nugget, and  The

News, The

Morning Journal and The Weekly Yukon

Sun ; also a couple ol mining journa
The  Yukon

Record.

Mining Journal and  'The
The former is an excellent illus
trated monthly journal devoted to Yukon
interests alone.  The Sun and  Journal
\'u:*,_wlA

American, and The News,

are Canadian, 'The Canadian
purely Amer
ican, devoted to the interests of Alaska,
where it should have been located.

The avorecate amount of coods landed
at  the extensive system  of  well-built
wharves fronting the city, or from scows
at the bar. runs up close to ten million
(210,000 000)  per vear, of which
half comes from Canadian ecities, e re

Some 12,

dollars

mainder from acro=s the line.
0hy  tons

and _up the Yukon.

come by way of Behring Sea
The same quantity
comes over the Pass and down the river

by steamer. Scows bring about 5,000

of corrugated iron, and will store about

50,000 tons of goods, or say the freight
of 5,000 ordinary freight cars. One com-
pany, The Alasha. Exploration Company,
10,000

tons. There is a row of warchouses on

have seven, with a capacity of
the wharves, another row on the opposite
side of First avenue, and blocks of them
or -single ones elsewhere through the eity.
Fovery care is taken to protect them from
fire, and so far they have escaped  the
destructive conflagrations of carlier years.
The destruction of one or more of them
llli:llt mean o serious shortage of pro
There

are several warm storage buildings, one

visions for the rest of the winter.
of them solid brick. In these are kept
the perishables and vegetables.

I'he trade of the city and Klondike is
largely in the hands of cight big trading
McLellan, Me

Feely & Co., hardware, of

companies.  They are,

Vancouver,

Dawson—First Mail to arrive from St. Michaels, July 6, 1900.

It ccnsisted

of over 100 Sacks.

tons more.  The total tonnage landed in
Dawson last year was 30,000 tons.

To handle this bulk of goods some 20
smadl, medium  and  large stern-wheel
steamers copnect at Whitchorse with the
White Pass and Yukon

inland from

Rallway, running
the Lynn Canal 110 miles,
and  run to Dawson, 450 miles by the
Upper Yukon and Lake La Berge. Pas-
sengers and tourists get first-class accom
modation.  The- travel for various reas
ons is large during the summer; the
first and last boats are always crowded.
On  the Lower Yukon run., another 20
steamers  of  the largest class, some of
them rivalling the big Mis
ply betwee

ssippl ones,
n St. Michael, at the mouth of
the river, and

Dawson. They have to
bring their load over 1,200 miles against
a stiff cwrrent, in a shallow and shifting
channel or channels.

The number and extent of the ware
houses in Dawson is a marvel to a new-

comer. They number about 50, all built

who, 1 am informed, did the largest busi-

ness of any firm in Yukon last seasen ;
The Alaska Exploration Co., London and
San Francisco, whose palatial Dawson
branch netted “a profit of $187,000 last
season ;  The Trading and Exploration
London ;  The North-American

Trading and

Co., ol
Transportation Co., of
Chicago ; The Alaska Commercial Co., of
The Seattle-Yukon Trad
ing Co., of Scattle; The Ladue Co., and
The Ames Mercantile Co., of
cities,

San Francisco ;

American
These companies in the autumn
carry enormous stocks to last about nine
months, or until the opening of naviga-
tion at May.

Canadian firms arc working up a good

the end of Many smaller
trade in the respective lines of dry goods
and groceries, and, as elsewhere, the
trade of the country will pass gradually
into Canadian hands and into Canadian
channels, if a sustained cffort is made
with that end in view by outside manu-

Of all the big

facturers and merchants.

two miles above its mouth.

companies here, The Alaska KExploration
Company deserves most credit, not only
for its very handsome stores, but for

With

that end in view the company is having

developing coal and quartz mines.

a diamond drill shipped to Dawson, tu

further test the quartz ledges in which it
is interested ; also the great. conglomer
The N. A. T. and
T. Company have developed a coal mine

ate ‘gold-bearing reefs.

a short distance below Dawson ‘and have
placed hundreds ol tons of coal on the

market this winter.

The placer gold fields within an area of
S0 miles southeast of the city produced
on an average $20,000,000 worth of gold
per year for several years past, and the
output is likely to be increased this year.
There appears to  be enough alluvial
carth in sight to last for ten years yet,
and the field is broadening. We appear
also to be on the eve of great quartz
development.

A very fair system ol roads up the
dilicrent gold-bearing crecks has already
been constructed, and the programme for
this yvear is more extensive than ever, in
volving the expenditure of about $200,000
in much-needed highways o open up the
remoter crecks. A fine new steel bridge
iIs now being built across the Klondike
‘ Horses are
the principal draft animals, but dogs arc
much used on the narrow trails. Stages
run from- Dawson to points along all the
crecks, and the automobile has made its
appearance in competition for the passen
eer traflic.  Two well equipped automo

biles,  carrying hali-a-dozen  passengers

cach, are in  commission on the ereek
roads. Bicycles are used very extensively
in and around Dawson, especially in win
ter time when the creek roads and trails
are smooth and hard, and good time can
he made over them. Regular horse stages
Dawson and Whitehorse.
They follow the ice of the Yukon much of
the way, but leave it in a couple of places
to make cut-offs that shorten the line
greatly.

run  between

Mails come and go by the sam:
route weekly. The service has been very
good this winter. Canadian newspapers
are brought in by mail ; the contract is
for 700 pounds of letters and papers per
week each way. !The telegraph line gives
connection with the head of Lynn Canal,
on the North Pacific, and despatches are
carricd by steamer to and from British

Columbian cities.

On August 1, th
through telegraph line from Atlin to Ash-
croft on the C.P.R. will be completed.
and Dawson, which is now in connection
with - Atlin, B.C., will have a through
service direct to all Canadian cities. The
Dominion Government deserves great
credit for the way in which the country
has been_opened up by telegraph lines.
Building material is naturally costly.
both lumber and brick. Lumber of the
rough class is usually not lower than 875
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er 1,000 feet. Brick are 10
(picee, or $100 per 1,000. A very good
juality of brick is manufactured close to

cents

he city, and a complete new brick mak-

e plant is now on the way in. Good

lime is burnt within a few miles, so that
with lime, brick and plenty of building
tone, the material is at hand for per-
nanent dwellings and stores. The stone
oundation is now bheing laid for another
olid brick block.

Dawson is gradually turning from an
aggregation of log cabins and tents, a
flaring canvas-sign
city of wide streets, pleasing blocks, and
up-to-date conveniences of every kind.
With the advent of warm, properly heated
much of the terrors of the

mining camp, to a

huildings,
climate will disappear. As it is now,
more than half the people here are living
in stores and dwellings not fit to be
inhabited, so far as comfort is concerned,
even in the  southern part of Ontario.
Fortunately it is a city of almost per
petual ealm, and of little rain.

Its permanency -does not seem to he
doubted by those shrewd financial men
who so freely invest their money in vari
ous kinds of permanent enterprises on the
strength of an assured fyture.  Prices
have come dowin in nearly all lines of
clothing ‘and furnishings, as well as in
some lines of eatables, but there is still
room for a big decline in that respect.

The open gambling and dance-hohises
which surprise castern visitors will, in a
~short time, be a thing of the past. Their
voing is hailed with satisfaction by the
hest business class, as they are parasites
on the miners. There will he two things
still left to surprise visitors in summer.
One is the perpetual daylight for a couple
of months, when travel and work goes on
<teadily the 21 hours. The midnight sun
is not visible at any time from the high
est mountains near Dawson. The other is
the  number of dogs around the city.
Fhese  spend  a good  deal of their time
that have laid

i adjusting differences
over from the busy winter time.

When the time does come to incorpo
rate  the city there are two provisiens
that should be inserted in the charter.
One is that the N.W.M.P. should he in

charge of the law and ovder of the city.

and the other is that only. British sub-
wets should be allowed a vote in the
clections.  The usual specious pleading is
» being made by those desiring incorpora
tion, that our American cousins should
be allowed to vote for councillors. Inas-
much as British subjects are not allowed
cither to vote in any elections, or to take
mining property in the neighboring Ter
ritory of Alaska, the plea does not come
well.  Moreover, Writish subjects who are
to  remain permanently in Canada are
bettér qualified to say who are the hest
people to govern the city. The Amer-

icans can push a city best, but Can

adians c¢an govern it better than they,
and we do not want any wide-open place
here like those in Alaska, or even such a
Seattle,

miners are robbed of their gold dust in a

place as where many of our
manner that would not be tolerated in
Dawson.

The amusements of the city are fur-
nished by theatres, with more or less
good drama or horseplay. A good pub-
lic library is partly sustained by grants
from the council. A well-managed, pri

vately owned reading-room has 1,500

members. The curling rink is  well
patronized by crack curlers from Ontario

and the Northwest. There is a large

ating rink and a  couple of hockey

rinks.  Hali-a-dozen hockey clubs main
tain a contest for the championship of
Yukon.  St. Andrew’s Night and some
other special nights are celebrated by
balls of great magnificence, as there are
hundreds of wives, mothers and sisters
here now from Canadian and Awmerican
cities. The 2Ith of May is celebrated
royally, with games and parades.  The
Ith of July, a compromisc hetween  the
Ist or Dominion Day and the American
holiday, is also celebrated in true Western
\lylu, with a |lurzulr of gorgeous floats
symbolizing historical events and condi
tions.

One word about advising Canadians to
come o Dawson. | do not see any reason
why a young man who is of an adven-
turous disposition should not come hore
rather than go across the line to United
States mining  camps. It he has
paticnce, energy, and is resourceiul, he
should do well here. It is far better for
the Hew comer to sceure work hetore
coing out to mine on his own account.
Mining, while a perfectly  legitimate in
dustry, has many blanks for the prizes.
The average wage on the crecks is from
SEoto ¥ per day  amd board. Good
mechanies  are  usually  paid somewhat
higher, or get $1 per hour straight, and
hoard themselves. The Yukon Council
has passed a by-law to pay its cuployes
at the rate of at least 85 ver iy and

hoard. Our  friends  trom  the Paoited

States pour in fast enough, ond usually

do well both at mining and mercial
ventures, A man coming heve to sue-
\‘.\Il(‘l'iilll_\' \'St'll«‘\\

ceed  should wine,

women and gambling ; they are one viees
ol a mining camp or city. | hope (o see
the trade not only of Dawson I o all
Yukon in the hands of Canadians heiore
many years pass. and Canada will  then
be getting more  value from s mest
northerly inhabited territory. | am satis
fied as to the future.  Letters should be
addressed  to  Dawson. Yukon, Canada,

not to ** Dawson, Alaska.”

One way for the merchant who d:esn't
advertise to put in his time is over the

pawnbroker’s counter.

USE YOUR MONEY IN YOUR OWN
BUSINESS.

N the present rapid age the desive to
“get rich quick,” remarks an ex-
change, has blinded many merchants
who several decades ago would use all
their brain encrgy in developing their
business,- and has made them alert  for
outside schemes and propositions which

promise riches in a remarkably short
space of time. Their business is sccond
ary to this inclination to invest in out
side schemes.

\ New England werchant advises mer-
chants to use their money in their own
business, and gives as the key to success
the discounting of bills.  He 1s undoubt-
edly right and mentions a thing that too
few merchants look seriously upon.

The average country merchant will usu
ally take the iast minute of the eleventh
hour to pay his bills, looking upon dis
counting in the licht that his money is
worth as much to him as the carned dis-
count, or he doesn’t think ot it in any
“:hl except lh;\( HY bill must be [i;\i\l on
such a date and  waits  until  the last
minute of  that  date before mailing o
check, although his money may be idle
days before that date.

Merchants in general should give this
matter morve scrious consideration. It is
a matter of prolit in many ways to the
small dealer as well as the large one.

Manufacturers and jobbers favor cash
buyers to the limit of their terms, besides
tavoring them with " good things 7 in
the way of bargains which are never sug-
\lk'i\l"l-.\.

vested or shown to slow-pay

Clearings  and  jobs are always offered
lirst to the cash buyer. He invariably
vets the best there is of all deals and it
i his discounting his bills that works in
his Tavor.

Bills taken up i advance, even it it be
at the cost of unusual exertions, save
money and worry to the merchant and
buy tavors at the hands of the men he
deals with. He will not only feel the
heneficent efiects in this way, but will feel
them in the freer swing given to his busi
eSS, A torestalled obligation gives a
merchant an independence that is worth
much and makes him a keener, shrewder
business man.

The \|.|Il‘_{\'l' that besets i llln*l'«'llulll who
has money on hand is that of the tempta
tion to use it in some outside specula-
tion—in schemes foreign to his business
and his knowledge, and tor which he
relies upon the arcuments and persuasion
of  the |ll'\)jt“\7l|ll'.\. A man with a keen
shrewd mercantile spivit and  training s
not usually keen in matters foreign  to
merchandizing, and the majority of those
who enter into speculative schemes in
their anxiety to vet rich rapidly prove to
be the most fallible of lambs in the hands

Ul‘ llll.\’('l‘lllbllllvll\ Uln'l';lll'l‘\.
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THE ADVERTISEMENTS OF COUNTRY
MERCHANTS.

By WD ES PR ALY

SPENT o few hours the other day
clancing  over the advertisements of
merchants  published, for  the most
part. in country weeklic=. And 1 medi
tated az 1 glanced, for tne character of

the advertuisements made one do so.

In spite of all that has been said and
written about the jolly of crowding too
nich mto an advertizement, there s ostill
a great deal of 1t being done in the ad-
vertisements ol country merchants, What
i to be ¢)|;j:-rln-:| to is not so much the
amount of matter that i= put into the
advertisement as to the number of goods

that are enumerated.  Here, for instance,

is one of this kind :

'Bargains!

In Watches, Clocks, Silverplated Goods,
and all Jewellers’ Sundries ; bought al
the rate o .on the dollar—all new goods
Now is your chance to secure the greatest
bargains ever offered. Goods must be sold in
this department. 1 have secured the services
of MR. J. 5. BLACK, the Practical Wateh
maker and Jeweller, known as an expert
throughout Canada. Having bought 1y
stock for Repairing Watches, Clocks, Jewel-
lery. cte., at the rate of 33¢. on the dollar, 1
can do your Repairing cheaper than any other
house in Canada.  All work guaranteed, also
all Watches and Clocks bought at this Store.
Every day a Bargain day with us.

A Full Line in Gent’s Furnishings. — A lcw
Suits of Blue and Black English Serge; also
a few Rubber Coats leit. Call and get the
greatest snaps ever offered in these lines.

Bargains in Groceries. Cull and get pricesin
Groceries before buying elsewhere.

Granite, Tin and Woodenware. — All kinds,
including Washers, Churns, Wheelbarrows

: Brooms, Brushes, Mops, and Housecleaning
Utensiis

Wall Paper.The cheapest in town.

Crockery. A fcw odds and ends in Crockery at
your own price

Paints. - Dry and in Oils : Putty. ete

Hardware.- Rakes, Forks, Hoes, ete.

No matter what you want, call and get it at

BLANK'S DEPARTMENTAL STORE!

BLLANKVILLE.

| N.B. Hard and Soft Wood for Sale.

lnstvu-l nl‘ |win-__- «'ln\\dt-rl mmto one ad
vertisement there is enough in the above
for a dozen. If Mr. Blank is the expert
he 1s declared to be, there was evidently
a good opportunity for an advertisement
dealing solely with the department over
which he presides.  Then. as another ex-
ample may be taken the reference to wall
paper.  What is the use of declaring it

ix ** the cheapest in town?’ That is a
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IDEAS FOR MEN WHO ADVERTISE.
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~tatement that has become too well worn
An adver
tisement that treats on one line is more

to interest people now-a-days.

elicctive  than  that ‘whieh treats on a
score, just as the man who aims at the
bull’s eye and only fires once is likely to
make a better score than he who fires a
dozen shots at random. It the wall paper
was * the cheapest in town,”” the mention
of some of those prices in a nicely dis
played ** ad..” all the other articles being
omitted, would have produced infinitely
better  results  than 1 can imagine the
“ad.”” as it appeared ever did.

Here is an advertisement with the one
line idea which, aside altogether from the

'Green Tea
Black Tea
Japan Tea
Mixed Tea

aaa sl

15¢

PER POUND.

HALSH BROS.

|:I’i-'t‘ the leas

were quoted. no doubt
caught  the eye of all
hands  the

through  whose

newspaper containing it
The firm name, like that in the

above advertisement, iz substituted  for

passed.

the real one.

It any objection is to be found with the
advertisement of ** Halsh Bros.” it is in
regard to the price of the tea. A 15¢.
tea retail isoa pretty  low-priced  tea.
* Halsh Broz.”" have wisely not said that
it was " an excellent ” or “first-class”
tea at I5¢.. like some merchants have in
effect when advertising low priced goods.
Through the large department stores con

sumers have already reecived too - much
cducation’ that is not commendable in
regard to low-priced goods.  As a rule.

the better the price the better the gual
ity ; and. furthermore, the better the pro
fit.

In my perusal of the country weeklies |

came across  the advertisement ol o
merchant who evidently bhelieves in qual

ity. And,

was not by any means as well ** set 77 as

although the advertisement

it should be, the spirit of it is decidediy
commendable.  This is the advertisement,
although reduced in size. It was origin
ally two eolumns wide.

Good Value

That's what the buyers want.
That's what we give.
Inferior goods —~

We could sell cheaper gocds-—-in-
ferior goods—at less prices, but good
goods is what the buyer wants. Ile
may be attracted by the cheapness of
the inferior article, but that will cap-
tivate him only once.

Those who want GOOD FRESH GROCERIES
--groceries that have not lost their quality-—get
them at The Popular Corner Grocery.

ORDERS DELIVERED PROMPTLY
TO ANY PTART OF THE TOWN.

JOHN JONES.

I would by no means urge a hard and
fast rule, but it pays a merchant hetter
in the long run to keep hammering away
on  quality
That which

than on low-priced goods
determines the value of an
article is its price relative (o its quality.
for one article quoted at a dollar may he
infinitely  cheaper than
half the price.

another at one
Impress  this on your
customers, in and out of scason, through
your advertisements ; and in fact through
every and any medium.

HOW SHOULD A GROCER ADVERTISE ?
By W. T.

RoBSON.

This question must be answered accord
ing to the varied conditions and loca
tions of the business

that would be efiective in a large town or
city would be too claborate for a smaller
town or an agricultural district, while an
advertisement effective in a small place,
might not
location.

produce results in a larger
Thus the writer, with his
varied experience, can omy lay down a
few  principles  of  general application
which he considers essential to success.

The store, as far as circumstances will

admit, should bhe up-todate in fixtures,
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THE CANADIAN GROCER

.ttractive, and orderly. The windows
st be clean, frequently and tastefully
WITH SEASONABLE
GOODS.

ARRANGED

Display  goods that the customers are
" ost likely to want in such a way as
they may be most tempted to buy. Don’t
jorget that with most people the price is
(he important item.  Therefore, always
¢ neat and distinet price tickets.

COURAGE YOUR CLERKS.

vy and make them feel they have a per
.onal interest in the welfare of your busi-
ness.  Whenever you receive a new line of
soods, explain  their  merits to  your
clerks 5 else, how can they properly - pre
wnt them to their customers.  Spare no
ciort in securing for your store a reputa
tion for the character of your teas,
colices, and other special lines. Do not
cxagperate ; be sure the quality is as

deseribed, and never run down your com-
petitors’ goods.
THE BEST PLAN

i~ to let your opposition severcly alone.
it generally keeps most men well .em
ployed to run a retail grocery store now-
adays. Conline yourseli to praising your
own goods ; that is perfeetly legitimate.
Let the other fellow look after his. Any
thing vou say about other people’s goods
is that much free advertising for- them,

and does you no g()(ul.
YOUR EYE OPEN

; : =
for new comers in your locality.  They

are fair game for you, but let your com-
petitors” customers alone unless they hap-
pen to give you a fair chance to talk
business  to  them ;  but don’t useamy
underhand  methods to wean  edglomers
away from them. Play the game\fair
always.

Learn what newspaper or magazine has
the largest cireulation among the clags
vou specially cater to, and utilize i A
cording  to  your judgment, meany/ and
abilivy.

HAVE YOUR ADVERTEANMENT BOLD,

without being commonplage or vulgar.  Be
as original in your methods as possible.
Make a diseriminate usk of hand bills,
bhut  have them removegl from the old
stereotyped form.  Try dnd word them
well, and  so “arranged thyt people will
read them.  Offer your cygstomers sam
pes (judiciously), of such [goods as you
have  unbounded  faith il‘. They will
appreciate them. \

If vou have a
SOLE AGENCY,

advertise it ; make all you can olit of it
by giving it prominence.  Hawve your
delivery prompt, and sce that the harness,
;, rigs, are kept clean and \a good

repair. They constantly remind  the peo-

horse

ple of your store. |

the idea of a small frame

I like

arranged in the side of
DELIVERY WAGONS,

and a neat card reminding the public of
a special line of goods on sale. This card
must be frequently changed, and always
very distinctly printed.

See that your clerks are always clean,

quick, and obliging. Keep in personal

touch
possible ; so serve them as to gain their

with “your customers as far as

complete confidence, and they in turn will
be the best advertisement you can have,
for a pleased customer is a valuable asset
to any business. And always remember
you can supplement greatly your adver
tisements in the press by the treatment
your customers receive when they enter
vour store.
BE VERY CAREFUL

of advertising schemes which are so pre
valent at the present time, programmes,
time tables and so many other different

Our Royal Visitor.

traps are constantly being bated to cateh
the retailer.  Church picnics, committees
of the local ball team, all consider him
legitimate game for a ** hold-up.””  And
these people are not troubled at  what
you are going to get out of the adver
tising, but how much they can work you
for. I the cause is worthy, help it ; but
do not place what you give in your ad-
rather to bene

vertising  account, but

volence or \'Ill\l'i(y.

THE ADVERTISEMENT THAT TELLS.

An ad. that is a reiteration of the articles
a merchant keeps in stock without com
ment  on any  particular  feature that
makes them desirable, is not apt to hold
attention aind induce custom as will an
ad. that tells something about the things

advertised.- - Ad. Writer.

RETAIL ADVERTISING TO-DAY.

There was a timme when the retailer con-
sidered that his  advertising was done
when he hung up over his door a sign on
which was printed his name and his Kind
of business, but that was a hundred years
ago. To-day it might do it none of his
competitors were doing any better, but
ecnergetic shewd men who have stepped
into  the business arena  are becoming
commercial giants, are amassing rapidly
huge fortunes, simply because they have
vecognized in judicious advertising a most
powerful weapon to turn the current of
traflic 1o their doors. Tips on advertis

WASTE IN ADVERTISING.

There are some men who might make
money if they advertised, and there are
others  who  would make more i they
didn’t—or not quite so much, writes .J.
George Frederick in Printers’ Ink.

Some men shave olfi a hunared or two
from a hard-working clerk’s salary to cut
down expenses, and in the same breath
sigh a hig  check  for  advertising that
isn't worth three cents.

Other men carry hundred-dollar bills to
the bank when they ought to be carrying
thousand dollar bills, and say advertis
ing pays.

No it does, but waste doesn't. Wast
ing isn’t advertising.

One-fourth of most _advertising is waste.

In proportion to the detection of waste
and its elimination is advertising power
constituted.  You may employ the wrong
mediums, advertise at the wrong time, at
the wrong place, in the w rong manner, in
the wrong proportion, or in many other
wrong ways : and unless you realize it
blame advertising.

The bright business man shuts off every
||li||l‘l:l‘>.\ill'l\' and ll“l'\‘““l“('l'illi\\' Ii\'llll)' ol
expense. The

bright advertising man

blue-pencils every  unremunerativé  avate
line, and every blue penciled agate line
brings results. But every bright busi
ness man is not also a bright advertising
wan -such arve the incongruities of  life.

\dvertising  is  wasted  in a hundred
ways—bad  printing, cheap appearances.,
unsaid arguments, vulgarity, irrelevancy,
poor cuts, and so on through a big list.

It it would he  vemembered that the
reason men prepare and print advertise-
ments is to sell goods and nothing else
there would be less waste. Good sales-
men don’t talk about the inhabitants of
Mars to  prospective customers.  Yet
some advertisers  talk about the canals
on the moon and the people on Mars iu
their  ads., and think it ought to sell
voods.

There isn’t a better argument to be
tound that good advertising pay: than
that firms who wasie a guarter <@ tiwir
advertising are not bankrupt, rai actu

-'I“) making nmoney
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gocoanuts in South HAmerica.

Grown and Sold.
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interesting  re-
port regarding
the production ot
cocoanits in
South America
wa s recently

issued by the

Consular De-
partment at
the l‘il} ol

Washington.

The countries

dealt with were

Brazil, Colombia, Fcuador, The Guianas,

Peru, and Venezeula.  And-the report was
based  on  information received through

the consuls at the places mentioned.

COCOANUT> IN BRAZIIL.

Although a great many cocoanuts are
raized in the Bahia consular districe of
Brazil, it does not produce one-third as
many as the Pernambuco district, which
is particularly rich in cocoanut palms, on
account ol its peculiar coast formagton.
Bahia

found wherever there is a settlement, but

In  the district, the trees arve

grow chietly on the strip of low-lying
Thiz land

i the most desirable for cocoanut

sandy Jand along the coast.
plan-
tations, as the proximity of the salt

water makes the wees more productive

and the fruit a better quality. Occasion
ally a piece of land is found at a con
siderable  distance from the coast upon
which the palms will flourish, but this is
unusual.  Single wtrees are scattered here

and there inland ; but these are raised
with considerable difficulty. produce only
an indifferent frait, and die at an carly

age.

The number of wrees and their produe
tveness inercases as the Pernambuco dis
trict iz neared and decreases in the same
ratio southward.  The largest plantations
arc a short distance north of Bahia City,
where than
7,000 and several which have ax many as
5.000
ciforts  at

there 12 one that has more

trees  cach ; but  no  particalar
cultivation are made. I'he
cocoanuts have simply been planted and

allowed 1o what

come up and produce
they will, the fruit being gathered from
tme to time. The owners are usually
businesszes ; the o
prictor of the large plantation above
mentioned, for instance, is a local

chant.

mer-

It is impossible to get any information
as to the extent of the cocoanut crop.
The nuts are gathered in all scasons and

are used hoth in the green or soft and in
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the ripe or hard state by all classes. The

vield, however, must be enormous, as
there are few houscholds that do not use
the nuts in <ome form or other, and in

=pite of the vast number of trees, the

supply does not seem to equal  the de
mand.
Betore  the

thick and

<hell of the nut  becomes

hard and while the meat is

~oft and about the consistency of clah-

ber, many of the nuts are gathered and
.\(Jl(‘

upon the street corners and in the

drink shops. The nuts are eut open with
a machete. The milk proves a most re-
meat i ecaten

freshing  drink. while the

with a with a

shiver cut from the shell.  No attempt

spoon or, more often,
is made to husk the nuts o used, though
irequently a portion of the husk is trim-
med off to lessen weight for transporta-
tion.

The hard-shelled or ripe nuts have var
lous

uses.

When of good qguality, they

are =old at retail. Many kinds of sweet-

meats are also made from them. while

the milk and the meat, variously pre-

pared, arc constituent parts of many

articles of daily diet, such as fish, stews,
heans, rice, corn, ete. The ripe nuts are
always sent to market husked.

brought  to

They are

Bahia by small sailboats,
which ply up and down the coast, and on
account of the demand are sold at com-
paratively high prices.  The price paid
for them at the plantations ranges from
9 to I milreis (82008 to 83.36) per hun-
dred  (without respect to size), ac
cording to season, the wholesale price in
Bahia City being a couple of milreis
higher per hundred.

from 120 to 320 re

The retail price is
(2.8¥ to 7.68 cents)
per nut, according to size and season.

There ix such a demand for good nuts

at  Rio de  Janciro and  other points
south that it is far more profitable to
ship the nuts there than to utilize them
in the manufacture of copra ; and even if
the prices at Jocal markets were not- so
vood, there would, nevertheless, be no
nuts for foreign export.

It iz only the nuts that have been left
that are utilized in
the manufacture of by-products.

thes

too long on the trees

From
nuts the oil is crudely extracted by
grinding the meat, submitting it to pres-
sure and purifying the resulting liquid,
or by grinding and boiling the meat and
skimming the oil.

used  for
machinery, lamps, cooking. soap-making,
ete. It is also

This oil is

used by the resident
Africans for hair oil and for annointing
the body. It

sells at wholesale at the

place of manufacture at from 800 to 1,200
reis (19.2 to 28.8 cents) per liter.

There is still a great amount of uncul-
tivated suited for cocoanut

land  well

plantations. Few trees are being planted;
yet it requires no labor other than that
of putting a mature nut into the ground
prior to the rainy scason, and that after
five or six years the trees will bhear  al
most indefinitely.

COCOANUTS IN COLOMEL

The  consul  at Cartagena, Colombia—.
was placed at a disadvantage in gather’
ing data for his report on account of
“ Under
writes the consul,
*“ the raising of cocoanuts is an interest

the revolution in that country.

ordinary conditions,”

of considerable magnitude, and a fair

amount  of  attention is bestowed upcn

the groves and the collection, husking.
sorting, and packing of the nuts.
be said

It may
that. with rice, the cocoanut is
the main source of food supply of the
natives of the coast.

“ Owing to the above mentioned condi
tions, the extent of the cocoanut crop of
this district is unknown. Cocoanuts are
crown both for home cousumption and
export. They are not  shipped in the
The price at the present time s

from $12 to 814 gold per thousand.

husk.

* Cocoanut  plantations  in the Colon
district of Colombia, are confined to a
strip of land contiguous to the Atlantic
Coast, and to the Island of San Andres,
belonging to Colombia, lying about 275
miles from

direction.

Colon in a northwesterly

There are no  plantations  in

the interior. On the coast, by far the "

greater proportion of cocoanuis is raised |
by the San Blas Indians, on a strip of
country about 125 miles long, extending 1
from Point San Blas to Point Tiburon.

Besides the plantations owned by these
Indians, there is only one other on the
Planta-
tion, at Point Toro, across the bay from
Colon. This plantation consists of about
20,000 trees.

coast—the Caribbean Cocoannt

* The entire cocoanut crop of the coast
amounts to about 4,000,000 nuts a year :
that of the Island of San
about 2,500,000,

Andres to

** Cocoanut trees are raised by first
putting the dry nut on the ground and
allowing it to sprout until it attains a

height of about two feet.

The nut is then
put in a hole just deep enough to receiv: .
it, the sprout remaining above ground. i
The only attention the palm requires is
to keep it free from weeds and other
plants until it is five or six years old.
After this age, it is able to protect it-
self, and the ground requires very little
cleaning. T'rees properly attended to will t
bear in from five to six years.
“ All raised in this district are
sent to the United States. They are
never shipped in husk. The market price

nuts
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fluctuates between $21 and $10 per thous-

and. Irom March to September, it rarely
reaches more than 5255 tfrom September

to March, from $25 to $40.

COCOANUTS IN ECUADOUR.
* The

very little attention in Ecquador, most

cultivation of cocoanuts receives

of the palms being orown as side issues

npon the various estates. The few raised
are for local consumption only ;

United States currency) per

none are

shipped. price is 10 cents  silver

I.L cents In
retail.

COCOANUTS IN

nut,
THE GUIANAS.
British
5,000,000 nuts annu-

* The cocoanut crop of Guiana

amounts to about

allv. The cultivation of cocoanuts  re-
ceives  considerable attention in the dis
trict of . Mahaicony, about 30 miles up

the cast coast from Georgetown, -in the
vichnity of the Decerara and Berbice Rail
way. The nuts are mostly made into oil
at the oil and fibre mills at Mahaicony,
and the product is =old and consumed in
the colony. Less than 2,000 husked nuts

were  exported  last These  were

shipped to the British West India Islands.

year,

* The prevailing price in the local mar
ket is from SN to 10 per thousand.
* Only 500,000

are produced in Dutch Guiana, and an

about nuts per annum

insienificant  number in French Guiana.
These are consumed locally.
COCOANUTS IN VENEZEULA
At La

cocoanuts

crop of
1.000,000.

Guayra, the annual

amounis to  about

At Barcelona and Cumana. however, it is

much Jarger ; the latter could easily
furnish 5,000,000 nuts a year. The culti-
vation of cocoanuts receives very little

attention in La Guayra, and practically

no efforts are made to  extend their

growth. There is no reason, however,
why the present arca should not be in
creased, as the palm thrives wonderfully
along “the coast, and necarly all of the
a mile of the

land within half a mile or

sca could be utilized.
* The

district are mostly absorbed by the local

nits  grown in the La Guayra
retail trade of the cities of La Guayra
and Caracas, a great many being sold to
milk.  The

nut is also used for cooking, confection-

the natives, who drink the
ery, ete. In Cumana, most of the crop
This oil is
A few
occasionally shipped from La
United States, but the
The harbor dues

is manufactured into oil.
said to be of an excellent quality.
nuts are
Guayra to the
trade is not profitable.
on all kinds of freight is §1 a ton, and
that it them  Detter

to hold the nuts for local consumption.

planters find pays
Cocoanuts are never shipped in the husk.

“In La Guayra the price of cocoanuts
is from $2.50 to $5 gold per hundred : in
Cumana, from $2 to §3.

“ The production of cocoanuts in the
Cabello
limited, as there are but few trees.

Venezuela 1s
VI_‘]"\«'

Puerto district of

little attention is paid to their cultiva-
tion and the supply is decreasing. The
souil, however, is excellent for the growth
of this palm.

** The nuts are marketed here green for

the cocoanut water they contain; ripe,

for the meat, from which oil for soap-

making and other purposes is extracted,
The

green cocoanuts are sold for about 1 cent

and ax copra, for foreign shipment.
cach, ripe ones at about the same price,

and  copra for about 24 cents per

pound.”

ART OF PREPARING T7EA FOR USE.

that
nothing is ever done by tea dealers
in this
lichten

T is singular, to say the least,

country to educate or en-

their customers in the proper
manner of preparing their tea for use, to
study the character of the

preserve its

water or to

aromatic properties after

purchasing. Good tea, like good wine,

can be kept intact for years with con

siderable “advantage to the dealer and
consumer alike, and there is no valid

reason why consumers of tea should not
be as particular and fastidions as drink-
ers of wine. But to obtain a good cup of
the first place the
should purchase only the hest tea, it re-

tea, in consumer

quiring much less of the finer grades to

make good tea than of the common
kinds, and will prove the most econ-

omical in the end.

In the proper preparation of tea for
use, the quality of the infusion is much
affected also by the character of the water
as well as by the method of making or
drawing it.  Tea being an infusion and
not a decoction like coffee, it should be
brewed not stewed, the chief object being
to extract as much of the theine or re-
ireshing principle as
tle of the
be, at the

possible and as lit
tannin or astringent property

as can same time without

cither boiling or overdrawing it. Many

tea drinkers who imagine erroncously
that a very dark-colored liquor indicates
strength  boil leaves, while others

again spoil the infusion by first putting

the
the leaves in boiling water. Some again
place the leaves in cold water, and then
put the vessel on the fire to boil, pro
longed infusion serious

being  another

mistake. All of these improper methods
produce the same evil results, viz., that
of extracting an increased amount of the
tannin, thereby destroying the true color
and flavor of the tea by imparting a
blackish color and giving a bitter or as-
When tea
overdrawn, the
tannin extracted
can be readily detceted by the extreme
dark color of the liquor as well as by its
bitterly astringent flavor.

tringent taste to the liquor.

has been once boiled or

incrcased quantity of

Another repre-
hensible practice of some tea makers is

that of adding fresh leaves into the tea-

pot with those that have been already

once drawn, as it cannot add to ecither
the strength or flavor of the tea by put
ting more leaves in the teapot after the
first drawing, for the simple reason that
the theine
from the dry leaves ol the fresh tea. Only

the tea water wili not extract
fresh boiling water will do this efiectu-
ally, the water once used only increases
the amount of tannin extracted, therehy
darkening the color and destroying the
flavor and merely adds to the quantity
of leaves already in the vessel without at
all affecting the active principle, theine.
So that if it be required to increase the
quantity or strength of the infusion al-
ready in the pot, some fresh tea leaves

must be drawn in a separate vessel and

the liquor poured in that alrecady made.

In the proper preparation of tea for
use, therefore, the object should be to
extract as little of the tanmn as possible
and as theine and volatile
oil as can be extracted without permit

much of the

ting the infusion to boil or overdraw.

these most desirable re-
the requisite quantity of tea

leaves in a covered china or earthenware

To best obtain
sults, put

pot—all tin and metal vessels should be
freshly
water that has been boiling for at least

avoided-——and pour in boiling
three minutes, and then allow the vessel
to stand where it will keep hot, without
hoiling, for from

minutes
hefore serving, according to the variety
£ e .

cight to ten
of tea used. There will be a sparkle and
boil-
ing water in this manner that it will not

aroma about tea made from fresh
receive from the flat, hot water that has
been boiled too long
the stated time while

only the refreshing and exhilarating pro

or repeatedly. In
the tea is drawing
perties—the theine and volatile oil—are
extracted from the leaves, a longer infus
ion only dissolving and extracting the
astringent and deleterious principle—tan-
nic acid—which impairs digestion and in
jures the nervous system, for which causes
overdrawn tea should
be avoided. o e

alone all boiled or

In moderate strength it requires about
one teaspoonful of good
pint of boiling

half teacupiul of leaves to every quart of g

a hali
water and an ordinary

tea to

boiling water, the latter making a fairly
China 1
and Japan teas require from eight to ten

strong infusion for five persons.

minutes to. draw thoroughly, the former

requiring but little milk and sugar, while {
Japan teas are more palatable without

the addition of either. India, Ceylon and
Java teas generally should not be allow-
ed to draw more than from five to seven
minutes at the outside after the boiling
water has been poured on, as prolonged
infusion makes these varie- 3
and bitter.
while the addition of an extra quantity

the flavor or

ties particularly mawkish

of both milk and sugar greatly improves
their drinking qualities.—Joseph M. Walsh.
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OW can an employer get the best
service from his elerks ? What
svstem of payment will best de

velop their ability as salesmen, and will
make them most valuable to  their em
ployer as well as to themselves 7

The almost universal system of pay
ment in Canada  to-day is a speeified
salary. <o much per week or per month.
Jut here and there are to be founds men
who have partly adopted a system that
s guite common in =ome branches of in
dustry-—that  of making part of the
remuncration of their help a commission
on their sales, or on the gross income of
the business. = Which system is the most
practical, aii salary, or salary and com
missiog 7

COMMISSION WOULD BE A MISTAKE

“ To pay clerks a commission would be
a mistake,” declared Mr. J. F. Morrish.
Yonge street. ' If a clerk found out
that his salary was governed by the ex-
tent of his sales, the natural result would
be that he would do everything in his

power tow increasc his individual sales,

and might “possibly negleet other essen
tial work about the store, thus impair-
ing  his usefulness or value to his em
pioyer.  Serving customers is only one
part of a clerk’s  duties. He has to
assist in receiving and opening out goods,
in keeping up stock, in window dressing,
and in many other ways. All these
duties he might casily neglect.

* There would be, moreover, an cager
ness for a young, inexperienced clerk to
serve customers who should be left to the

oider - clerks. An  inexperienced clerk,

er for his own advancement, might
casily do much injury to his employer’s
business by pushing forward to wait on
a customer who manifests a desire to he
served by another  clerk. A body of
clerks are most valuable when all work
together. Fach one develops a sort of
connection  with  the customers, which
should always be recognized.

*“ As a rule, when there is other work
to be done in the store or warchouse, the
senior clerks should serve the customers.
Il a commission on sales was paid, the
junior clerks would consider it an injus-
tice that they should be  kept busy
rearranging goods on shelves, putting up
sugar, or some such work, while their
brotheér clerk  was adding to his sales
account, and thus to his salary.

To pay a commission might increase
a clerk’s activity—his enthusiasm.  But

THE CANADIAN GROCER
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HOW SHOULD CLERKS BE PAID--FIXED SALARY

OR COMMISSION ?

it he gets every week what he is worth

he will be just as loyal and just as earn-

as he would be if he was impelled by
the more directly selfish  thought of a
commission to work hard.”

DESCRIBED AS A HUMBUG

* Commissions in a retail grocery bhusi-
ness  are a humbug,”

said  Mr. Henry

Swan, of Swan Bros., King street east.

“Instead of developing a clerk in ways
that would increase his value, they be-

come an incentive for him to sell the

voods that are most ecasily sold, whether
they be the most profitable lines or not.

** The payment of commusstons is a fad
—one of the oldest fads that grocers have
had to consider. What makes it scem
feasible is  that it is possibly a good
thing under certain circumstances. A
grocer finding that he had too much of
any line in stock, might find it a good
move to offer his clerks a commission on
their sales ol that line to eclean it out.
This might be a good move, but I have
not even enough faith in that to adopt
it.  Commissions are like piece work, and
I never yet knew a man who was working
on piece work, but would prefer a straight
salary.  Commissions demoralize one’s
staff, and decrease the feeling of respect
and confidence hetween  clerks and em-
ployers. There are a few clerks who
might like commissions for a while ; but,
they ecither get tired of it very soon and
want a straight salary, or they would Le
leaving before long to start up in busi-

ness for themselves.”

PAY ACCORDING TO THE INCOME OF
THE BUSINESS.

I am a thorough belicver both in the
principle and practice of paying commis-
sions,””  said  Mr. Wm. Radeclifie, Queen
street cast. * 1 believe this is to be the
solution of present difliculties hetween
capital and labor. The laborer, the
skilled workman, or, to bring it closer
home, the clerk who by his energy, skill
and courtesy contributes largely to the
steady growth of his employer's busi-
ness, should reeeive benefit for his labors
more than a paltry salary.

1 do not believe the best method is
to pay cach clerk according to his sales.
A far better plan is to pay him a cer-
tain proportion ol the gross income of
the business.  This arouses his interest
, and effects
economies at one end and larger sales
and better prices at the other.

in every part of the busines

VIEWS OF TORONTO MERCHANTS ON THE QUESTION. 2
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* An employer can soon gauge which
clerks are contributing the most to  the
profit of his business, and he can fix the
proportion paid cach clerk according o
his individual Thus, a double
incentive is given the clerks—their salary

value.

depends on the gross income of the busi
ness and on the proportionate value put
on their services by their employer.

“1 have tried this system of payment
with my head clerk for some years; but
I have seriously been thinking of adopt-
ing it in regard to all my help, even to
my messenger boy. The principle is
sound, and the day is coming when it
wili be generally applied.” ;

PREFERS A STRAIGHT SALARY.

1 prefer to pay a straight salary,”
said Mr. R. Barron, Yonge street. 1]
believe in paying a good salary. A man
ought to be paid according to his value.
But I do not believe that the payment of
a clerk, by a- commission on his sales or
on the turnover is the surest way of
rewarding him, according to his value. 1
see and hear what my clerks are doing,
and 1 know which are making most
money for me, and therefore I can tell
which should get the best salaries. And
it is the clerks who are worth it who get
it.

* There is no doubt that many things
might be said in favor of commissions,
but my experience tells me that a straight
salary is the safest and best way to pay
clerks.”

* We never did give commissions,” was
the reply of Mr. Simpson, of F. Simpson
& Son, Yonge street. ** We prefer to
pay straight salary. Our clerks are as
enthusiastic and loyal as we could wish,
so the salary they get must be sufficient
incentive to bring out their best quali-
ties.

* MR. BUTCHER'S EXPERIENCE

1 have never tried commissions as an
employer,” said Mr. John Butcher, Queen
street west.  ““ But 1 had one experience
of them when I was a clerk, not long out
from England. I had been employed for
some time by a grocer in the city, and
had come to the conclusion that I was
worth more money than I was getting.
So | asked for a raise.

* * No,” said my employer; ‘I cannot
give you more salary, but I will give you
5 per cent. on your sales.’

*1 jumped at the offer.  When the first
month was ended my- share startled the
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put the year such losses are occasioned that the results measurably affect
the profits. Perhaps this very leak may have occasioned the shrinkage
in YOUR profits last year.

With Allison’s Coupon Books mistakes are impossible. There are
never any losses through failure to charge goods—THEY EFFECTUALLY
ELOCK THE LEAKS. Easy to use, and like this :
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pt- [ ]
“ ! IF A MAN WANTS CREDIT
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but

1S For $10, give him a $10 ALLISON COUPON BOOK, charge him with $10
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l|:urclmse> up to limit of the book. No Pass Book. No Writing. No

'ime Lost. No Kicking. There are other Coupon Books, of course. but
why not have the best”? Let us send you a free sample.

it

i For Salein  The Eby, Blain Co., Limited, Toronto.
Canada by C. A. Beaachemin & Fils, Montreal.
e s e e e CHEAP WHIPS OF EVERY DESCRIPTION. It will pay you to wait for our traveller.
lue. ALLIS“N C“UP“N c“ Mak Office, Factory and Warehouse :
! o9 Makers,
t of
> Eastern Representatives: W. L. Haldimand & Son, .\l._l_nzlm:_bl‘. Montreal, Que.
o8 B P Bes@e Western Representatives: MacKenzie Bros., P.O. Box 579, Winnipeg, Man.
3. 1
ing,
LOst : noury :iy:
i ") Smoked Beef Shaver £€ 3 R,
el with Patented >
get 4y Self-Sharpening Device =
o o . WV
¥t 3 ! o . . ‘
: Rapid Grinding and Pulyerizing Mill %
ms, ] :‘:Y:
. o . B ’ -
ght i Flitted with Qeneral Electric Co’s. 12 }. P. Motor >
pay - 1 . 3
S i S0 005 The Machine is self-contained an? is ready for connection to feed 2
0. y ades, o 9 v s
o & No.129, I Blade, ~ 18.00 § wire as shipped from factory ‘1%
fit % Self-Priming and e < ? - <
to . ; Measuring Pump § Will be ﬁ‘llrmshed thhclVlotort st\x;t:tble fort all &
as ! itions as to Curren oltage, etc. A
isl: : condit s age, 3
ient i GRINDING CAPACITY ;;";
ali- i FAST SPEED <
Granulatng 3 pounds of Coffee per minute 3
A
4 SLOW SPEED :‘:",‘
an Granulating 2 pounds of Coffee per minute ::,
leen Pulverizing 1-2 pound of Coffee per minute :;":
nee 0
::St 1 : Can be regulated for Fine or Coarse Grinding No. 8712 ~
[ WhilC Mill is running Height, 30 inches. Width. 18 inches.
e . Length, 22 inches. Weight. 230 1bs.
and - Pulverizing Grinders furnished only when so ordered Caniiy & hob Hinae
o et : 1 1bs. of Coff
ing. 4y Auger lor above Pump i  iyysirated Catalogue Mailed FREE.  Order from your Jobber S O)N :PP(:.I:ATION
mot d 3 . .
o . i Jhe &nterprise Manufacturing Co. of Pa.
e el Philadelphia,

the NITRIDRIOY : O S S S B B S S R B B B S ; DASS SIS SIS IS S




i

!
I

)
5]

THE CANADIAN GROCER

grocer, and he quit commission and gave

me the advance I asked for without a

nurmur.
* The

was

reasom  he
that I
the shop ‘cetting customers.

was startled at my
time outside
Whenever |

friends on the

sales spent my
street |
asked them to deal with us i they could.
as 1
sales, 1 got

met any of my

was getting a commission on my
that

way that it would have paid my cmployer

such a lot of trade

to keep me on commission.”’

LIPTON PAYS COMMISSIONS.

* Commissions are commonly
Fngland.

all his stores.

paid in
Sir Thos. Lipton pays them in
The usual practice is only to
lines. Here, we

pay them on certain

could pay them to best advantage on

teas, coffees, spices, baking powder, toilet

The

most sensible way to do would be 1o pay

soaps, imported bottled goods, cte.

ok, and a

ach

all clerks about 86 a we con

clerk

mission on certain lines,

eing, of R. Higgins & Son, Yonge street,
‘nor would 1 like to inaugurate such a

~cheme. It bears too close a

RESEMBLANCE TO THOSE GIFT SCHEMES
which are so common in the trade, and
which 1 have practically no use for. A\
clerk

vood employer will pay his

vood should be paid well, and a

men what

they deserve. A clerk is not always

responsible for the sales he makes.  He
may sell twice as much per day in oune
~tore as in another. A clerk contributes
to a store’s connection, but he does not
make it by any means.  It's reasonable

that a traveller who carries side lines

should receive a commission, for his sales
largely depend on his own efforts.  But
would

few clerks go after customers, no

matter how large was the commission

offered them.
DIFFICULTY OF GETTING A

commissions to our elerks,”

BASIS.

have never tried the payment of

answered M.

occasion to dismiss any of them for this,
or, in fact, any other reason.

* Our system does not lend itself read-
ily to commissions.  Some of our clerks
are not salesmen ; most of their time is
spent putting up and sending out orders.
To arrange payment of commissions to
these would be a most diflicult task.”

D. 0. M.
TINNED ANTS WITH BEEF.

Auts are now regarded as a great deli
cacy, and the only trouble is that there

ix not ecnough of them. Men who do

hard manual labor in cold c¢limates ac-

quire a strong craving for something

sour, and they have found out long ago
that ants are a palatable substitute for
pickles.  They use only a peculiar vari-
ety, large and red in color, and found in
imense bark of

quantitics under the

dead trees. It is not very hard to col
killing
scalding, they are spread on a

leet a quart-pail full,- and. after

them by

The

sales over some counters would always he

should have a counter of his own.

vreater than those over others, thus open

ing to the junior clerks a hope of ad

from the poorer to the hest
This,

possible in a large

vancement
counters. of course, would only be

store where several
clerks are employed.

“ An employver would have to keep his
eve on his elerks just as much as if they
were working under these conditions as he
has to do now, for there might be a ten

deney to push articles that added to one's

commission, but which the customer did
not want. Then there would be difh
culty in keeping track of sales.  But |

think all obiections might he met and the
But.

in the meantime. I am going to continue

<cheme worked to cood advantage.

paving my clerks a straight salary. Com

missions may come later.

“ 1 have never had any experience with

said Mr. F. Hig-

commissions to clerks,”

Hotel Grounds, Beaumaris—Lake Muskoka.

A. Stone, of Michie & Co., King street
it difficult to fix a
satisfactory basis for such a method of
payment.  Much depend on the
store system ; much on the clerks’ desire
for such a method :
of the clerk’s
own sales.

woest. would be

would
much on the extent
influence in extending his
“Only a few

years clerks

connections,

ago many

had big and contributed

much to their employer’s  turnover.
Modern advertising has
much that to-day. when we
are engaging a clerk his
never

done away with
of that, so
connection  is
taken into consideration. We ap-
peal to a certain class of trade and so
feel that we are not dependent on the
If they
were discourteous to our customers they

might drive

connection of any of our clerks.
them away, but we would
soon see that, and we would
But we are careful in
selecting our clerks, so have rarely had

then drive
the clerks away.

hoard, and dried in the sun.  When ready
to eat they look like coarse, hrown pow
der, and have a very agreeable smell.
With a view to making this new deli
cacy more generally known, a syndicate
is at work collecting and
preparatory  to

tinning ants,
placing them on the
market generally.

MEN WERE DECEIVERS EVER.

He was a hard-working fancy-dealer.

and he had ransacked the whole shop i~ -I

his efforts to please an old lady who
wanted to purchase a present.

For the fifteenth time she picked up, and
critically examined, a neat little satchel.

‘“ Are you quite, quite sure that this is
genuine alligator-skin ? ”* she inquired.

““ Positive, madam,” quoth the dealer.
“T shot that alligator myself.”

““ Tt looks rather soiled,” said the lady

** That. madam; is where it struck the
ground when it tumbled off the tree.”
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Royal is the baking powder of high-
est character and reputation, the
favorite among housekeepers. The

cheapest to consumers, the most pro-
fitable for dealers to handle.

Those grocers who are most successful in business---who
have the greatest trade, highest reputation, the largest
bank accounts---are those who sell the highest quality,
purest, best known articles.

It is a discredit to a grocer to sell impure, adulter-
ated and unwholesome goods; nor is the sale of such
goods, even though the profits on a single lot may be
larger, as profitable in the long run as the sale of pure,
wholesome, high-class articles at a less percentage.

Trade is won and held by the sale of the best, the
highest grade, the most reliable goods.

ROYAL BAKING POWDER CO., 100 WILLIAM ST., NEW YORK.
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Talks With Men Bebind the Coanter. [F

Conducted by W. T. ROBSON.

; e

Ydededodo st

HIS  issue marks a mile stone -of

time in the  history of this

—_

“ Corner.” A year has  passed

<ince  this  department was commenced,
and from a business standpoint we should
to-day do a little stocktaking and con-
sider if our labor has been profitable or
otherwise to those for whose benefit this
“ (Corner 7 was  intended. Let us find

out
BEIN

WHA'T HAS ACCOMPLISHED.

wherein we have failed in the past, and
how our uscfulness may be increased in
the future.

VHII‘\P are lll" 1‘;1_\‘.\ of I'.‘\!Iitl 1‘1]&]1*_'"\
A very large number of those who were
‘.l‘v'rl'\.\

ner 7 are

when we commenced this *° Cor
to-day in business for them
selves ; and their interest seems Lo grow,
<o that through this “Corner’” is intend
ed Jfor clerks, yet  there are more mer

chants  writing  for information than

clerks.
IT 1S REGRETTABLE

that correspondents sometimes ask qgues
tions that Ullly a lx]l«)\\lmlu‘l' of local con
ditions would enable one to give a satis-
factory answer. and my friends will un-
derstand  how  diflicult it is to obtain
satisfactory information for them. Again,
owing to the rush of questions, some let-
ters in their turn have had to wait much
longer than was my desire.  Our friends
will pardon this delay. which, in future.
we will endeavor to obviate as much as
possibie. © It has given me much pleas
ure to have my friends speak =o Kindly
of the cfiorts put forth in this depart-
ment. Oftentimes one feels his inability
to  satistactorily

answer  the questions

viven : vet, 1 have always tried faith-

“tully to obtain the required information.

and when 1 have railed it has not been
irom lack of honest cliort.

It has also been
VERY GRATIFYING

to me to note the inereased interest in
this ** Corner 7 amone the clerks gener
allv. and also with the merchants, some
of whom have =ent in, jor their clerks,
subseriptions  to  this helieving
that the

clerks thus gained concerning the grocery

paper,
additional information the
business compensated them for the out
lay.

SUBSCRIPTIONS FOR CLERKS.

One of the most progressive grocers in

Ontario sent in seven subseriptions, one

AT TARTTNTT
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for ecach of his clerks, recently, and this
idea among merchants is on the increase,
thus giving the most effective evidence
that this  paper is appreciated and of
value to the grocer and ulso to his
clerk.  What has appeared in this “ Cor-
ner ' has not been all that has been
done. A number of questions have bheen
of a private and personal nature, not of
interest to the general trade. These cach
and everyvone have had attention, and
sometimes with the expenditure of con-
siderable  time and trouble.  One won-
ders if those who have received replies of
this nature have fully appreciated our

efforts on their behalf.
HELPFUL LETTERS.

Now. permit me just here to say how
helpful were the many letters sent from
a large number of clerks situated in all
parts of Canada, and, while reading
them, this thoucht so often came to me:

* How

Clerks in grocery stores can assist each

much we have in common.”
other in the knowledge of selling goods.,
and in the numerous problems that daily
confront one in the life behind the coun-
ter.  So. in the coming year, more than
in the past, let us express our views
with freedom and discuss with cach other
those topics of interest to grocery men
in particular and young men generally.

One cannot foretell the good a single
letter may do. 1t may be just the par-

ticular information someone may want
and be anxiously waiting for. If you
know of anything that may be of inter-
Beecause our
done  this: to them the

credit of this ““ Corner’

est, kindly send it forward.
friends  have
ix due. Let us
continue helping and be helped. Just so
taken by the
friends of this department there cannot

long as the interest is
be any doubt as to its helpfulness and
SUCCeSS,

During the coming vear we may

WIDEN THE DISCUSSIONS

and embrace all subjects  that improve
a man, with a preference for those direetly
pertaining to the grocery husiness.
During the past year a number of ques-
tions came in regarding amusements and
how time outside the business should be
spent, which were not discussed owing to
lack of space.  We hope these subjects
will receive the attention they deserve
T hope we shall have
hearty cooperation in  the
future that we have had in the past, and

this coming year.

the same

that the
continue to grow among our readers.

spirit of goodfellowship may

ON ORGANIZATION OF GROCERY CLERKS.

Mr. James McGrath, President of The
Toronto Retail Grocery Clerks’ Associa-
tion, is an enthusiast on organization
among grocery clerks as a means for im-
provement, and thinks all clerks should
cooperate for advancement.

He says: “ The movement is steadily
growing, because of the example of what
other trades have accomplished through
united efiort.
of the times.

Organization is the spirit
It’s in the air we breathe.
and everyv body of men unite in
order to have justice done themselves, and
their trade placed on its proper basis.

Mus¢

Don’t make the common error of suppos
ing we have any antagonism to our em-
for we have not.  On the con
trary, our only desi

ployers,

re is to so improve
ourselves that we may the more worthily
represent them behind the counter, and
thus increase our efficiecncy. The ranks
ol the merchants, as a rule, are recruited
from the clerks. As' a natural order of
That
which produces the better clerk will make
the more efficient merchant.

events, the two are inscparable.

sections shorter hours are
needed, but no clerk wants them at the
expense of the business.  We are making
along this line
through educating the customer. Retail
merchants  would not keep open  thein
stores if people did not buy goo I
the public generally, by encouragement
pulpit and press, were to say:
" Hereafter we will not buy any goods
after a certain hour; and, furthermorc.
we  will

“In some

satisfactory progress

from

not patronize any store which
keeps open after that hour,
this 13, 14 or

would soon end.

the end of
15 hours a day of labor

** Public opinion is something that any
merchant who attempted to fight it on a
matter of this kind would soon discover
he was good and hard.
“So push the

along, for our objects are all good. We

up again 1t

work of organization

have the most hearty sympathy of our

employers, and endeavor to have more
interest than ever in our business and in
our employers’ welfare.
realize this, and are

We are working together.

They in turn
helping us along.
Our interests
are mutual, and what injures the one is
detrimental  to The Grocery
Clerks’ Association is a growing institu-

the other.
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Wholesale Grocers,

_ :
. GILMOUR & CO. %
:

BRrockVILLE, ONT.

.BASKETS.. il

} akville
Basket Co.,

Baskets, =F et OAKVILLE, ONT.,

Clothes Baskets,

: are always wide-awake and ready
Fruit Baskets, to fill your order for any quantity
Butcher Baskets of Baskets. Quality---#he best.
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tion, built on broad lines of mutual help
and the general advancement of the gro-
cery trade.”

From Sudbury comes to us the follow-
ing. The writer, a well-known clerk.
modestly wants his name withheld :

What the grocery clerks of this country need 1s
organization, under a central head, say in Toronto,
with local branches in every town of over 1,000
population. This would cultivate a fraternal feel-
ing, adjust many things in connection with our
business, and be helpful to the trade generally.
Wisely ran, with good energetic officers, great
good would result. Will you not help to this end ?

I shall be most happy to do anything
in my power to further the interest of
clerks in this matter. It is something
to which considerable thought must be
given, and our friend strikes the key note
when he says: “‘ wisely ran, with good
energetic officers.” There, to my mind,
is the fundamental part of the whole con-
cern. So after organizations are side-
tracked in their mission by the officers in
However, we would like to hear

Tt is of
Please ex-

charge.
from the clerks on this subject.
great importance to clerks.
press yourselves freely on this matter.
Do you think the clerks generally would
take an active interest in an erganization
run on the lines mentioned by our friends?
Is there sufficient cohesion among grocery
clerks to sustain a Dominion Grocery
Clerks’ Association ? 1 would like to
hear from the presidents of the other
associations of Canada on this subject.

THE FUTURE OF A GROCERY CLERK.

The average clerk lives too much for
the present. He is interested in the fun
and the pleasures of the day and he is
very apt to overlook the fact that there
is a future for him. Thus we see so
many clerks when they reach the declin-
ing years of life, and even at middle age.
thrust aside by younger men. They can
not get a situation, for no one wants an
old man behind the counter.

It is pathetic to see them going from
place to place, mecting with rebuffs and
and this happens before a man
has really become aged. At 40 a man
finds it much more difficult to get a situ-
ation than at 30. At 50 it is well nigh
impos'ﬁ\;il»lq. These are the facts, and
every young man behind the counter must
face these conditions in the trade to-day.
He should plan to sccure for himself a
permanent position from which he can-
not be thrust as years begin to tell on
his energy and usefulness.  Sometimes
vne wonders what becomes of the older
men. As you go into the banks and
business places everywhere you see three-
fourths the hands employed apparently
men under 35 years of age.

refusuals ;

The ordinary clerk spends his earnings
with a lavish hand, forgetful of the ad-

vancing years, unmindful of the increased
responsibility which comes with them.
The possibility of having to support two
or more people with his wages does not
come to his mind, it is simply, ‘ How
can I have a good time?’’ Then, some
day the idea occurs to him to have a
home of his own. He knows someone
with whom the thought of a life partner-
ship is a pleasant dream. The bond is
entered into : as a rule the wages of the
average clerk are not enough to keep a
home and save money. So they drift
along until some day his services are no
longer required—a younger man is wan-
ted. Then, to what occupation can he
turn ?

The avenues of most businesses to a
man of 40 years or past are closed.
What is there left for the ex-clerk ? Only
sonie menial position, hecause his train-
ing has not fitted him for any special
work, once his usefulness behind the
counter is past.

Let clerks remember their work is but
a stepping stone to something better.
and to be continually fitting themselves
to take a superior position, either as
owner of a store, or by study and saving
seek  to enter into another field where
there is more permanency of employment.

Behind the counter is a great training
school for many other vocations. Some
of my friends among the ‘‘ knights of the
grip, graduated from a clerkship. 1
know politicians, wholesale merchants
and others holding high positions who
say the training received as a clerk has
been of great value to them.

My intention is not to speak in any
way disparagingly of the work of a
clerk. On the contrary, it is an employ-
ment worthy of any young man ; for the
man himself either ennobles or degrades
his work ; and the grocery clerks will
hold their own with any other body of
young men. It is the common fault of
youth to take life easy. So I wish just
to expose the serious side in the hope
that the briei contemplation may be help-
ful to my many firiends engaged in this
work.

HOW TO SUCCEED.

It is a great pity when a young man
complains and loses ambition to better
himself, but it becomes a calamity when
a young man gets disheartened and thinks
he cannot improve his position. - I would
be sorry, indeed, to unsettle any young
man in his present employment, but what
is required by most young meén is higher
ideals and a knowledge that his work, no
matter how humble, will not debar him
from the highest positions in the land.

Look at the men in the forefront of the
affairs of this and other countries, and
you find them men who have stood the

hard knocks of the world and a large
majority of them have risen from humble
homes and surroundings not of an inspir-
ing nature. Make no mistake; it was
no influential friends, or ‘‘ pull ”’ of any

description that has placed them in tha

position they now occupy. It was their
own honest hard work. Too much is
said these days about having ‘‘ the pull ”
(as we young men call it) in order to
secure a position of value. Ability
counts to-day more than ever before.

What business men want and must in-
sist in an employe is competency to per-
form his work. Every man is expected
to earn his wages, no matter what posi-
tion he is in. It makes no difference if
he is junior clerk at $7 a week, or the
manager at $2,000 a year, if either are
incompetent they are detrimental to the
firm and should be replaced.

A few days ago 1 read of the appoint-
ment as President of the St. Louis Exhi-
bition of 1903 of Governor David R.
Francis, of Missouri, who not so long ago
was a grocery clerk in just as hard a
place as anyone. From grocery clerk to
State Governor is the epitomized story of
his life.  “ It is just a matter of luck,”
says one, or ‘‘ he had influence,” says
another.  It’s neither—but perseverance,
cnergy  and power
coupled with business ability. 1f an em-
ployer sees in an employe a strong desire
to succeed he would be a very strange
man if he does not assist him.

indomitable  will

Now, how can a clerk show he desires
to progress ? By being willing and
courteous. Do as much as possibly lies
in your power for the store in which you
are working, and always remember that
vour employer’s success is your success.

Be five or ten minutes ahead of time
in commencing work and don’t think
your duties are always over on the
regular closing hour. While in one sense
this may be true, yet often in the few
minutes spent after hours an employer
learns more of the true value of his clerk
than in all the hours of the day’s busi-
ness ; and thus cultivates that degree of
intimacy which so often results in a super-
ior position or a raise in salary. Another
thing, and keep it always in your mind,
and that is : No grocery clerk ever knew
it all, and we are never too old to-learn.
Be never selisatisfied but always and ever
on the alert to improve one’s knowledge
of his business. Have confidence in your
ability (not egotism or vamty), but a
firm assurance that you are able to per-
form the task assigned. Don’t become
too anxious and expect results at once;
growth and development take time.

Over anxiety leads to failure. Many a
good man has wrecked his prospects be-
cause he was unable to wait until he
had sufficient schooling to fill the posi-
tion he desired.
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§ BUSINESS MEN AND TOURIST TRAVEL.

How They can make it Redound to Their Welfare. #

Nl{ of the sources of
wealth which has been
so far but little devel-
oped in Canada is that
derived from tourist
travel. Our
industries are, of

oreatest

course, the farm, the
factory, the forest and
the mine. And while
all these are undoubt-
edly capable of enorm-
ous development, there
is  probably none of
promises to yield hetter re-
turns for the efforts put forth than that
of summer tourist travel.

them that

tourist travel
richly blessed by
Atlantic Ocean laves her
shore on one side and on the other the
broad Pacific. And in the heart of the
country are inland scas of fresh water

As a land for summer
Canada has been

Nature. The

girted by
SHORES OF PICTURESQUE

While of rivers,

BEAUTY.
where can we get any-
thing more to be desired ?  The St.
Lawrence—the highway to the inland
scas—dotted on either shore with places
already famous as summer resorts, and
many others which in time will be. Then
i= the St the Rhine of

there John river,

America, with its variety of scenery and
wealth of color: the Miramichi with its
dry and bracing air and its rich fisher-
ies 1 the Richelien and the Ottawa rivers
with their glorious and historical recol-
leetions, and the Saguenay with its Capes
Trinity and Eternity, with their towering
height of a thousand feet ever guarding
its li(n!l'\\il).

Then  the
them ¥ The pen of the. artist has given
conception ;  but it is only a
A sea of mountains,

Rockies, who can describe

us some
small conception.
perhaps, but a sea of glorious bheauty
nevertheless, which, while it may make a
man feel smaller as he gazes in rapture
upon them, enlarges his mind and stimu-
lates his aspirations.
PARADISE FOR SPORTSMEN.

And for ‘the sportsman, what is there
not within the Dominion that he cannot
All that the most
is to be found in
the innumerable bays which dot her sca
girt shores ; in the lakes that are to be
found  cverywhere throughout her broad
territory ; in the rivers that, like great
and health to the

cet to satisfy him ?
fastidous can desire

and in the depths of her forests
and on the wide stretches of her western

country ;

piains.

But, aiter all, of what value to the
commercial interests are the great and
tourist travel
affords ? Not
much unless we deign to make them so.

WE MUST EXERT OURSELVES.
In order to get results from
travel
pogsibilities, we must not only exert our-

varied attractions to

which this Dominion

tourist
anything in proportion to the
selves, but base our exertions on busi-
ness principles.  In other words, we must
¢o about it in a businesslike way. Theor-
izing from now to the end of time will

2.6
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possibilities are great or small, the very
best efforts should, notwithstanding, be
put forward in order that the maximun
results may be obtained.

THE NEED OF ORGANIZATION.

The first step should be organization.
It may be made a part of the duty of a
bhoard of
bearing some other name; but where it
is possible, an organization whose special

trade or a mercaantile body

duty is the promotion of the locality's
advanlagcé as a summer, winter, or any
other kind of resort, should be created.
The cities of St. John, N.B., and Hali-
fax, N.S., have probably done more in
this respect than any other separate com-

_;—&

Halifax—A view from the Citadel, with Dartmouth in the distance.

not accomplish much ; but a great deal
will be accomplished in a year or two if
the business men throughout the country
will put .their shoulder to the wheel in
their réSpective and do for
them what they would were they part
and parcel of their own mercantile estah-
lishments.

localities,

OPPORTUNITIES EVERYWHERE.

There are few places in Canada which
do not offer some attractions to tourists
during one or more of the secasons of the
year. Only a few, comparatively, may
perhaps  ever become great centres of
attraction for tourists, but whether the

munities in Canada. The tourist asso-
ciations in those cities are largely com
posed of bhusiness men; and they hav

certainly gone about their duties in a

businesslike way. Take the St. Joh%
Before the

Association as an example.
tourist travel season opened this year it
secured the services of a bright woman.
well supplied with executive ability. Upon
her devolved the duty of organization
During the early part of the year shc
visited a large number of places in the
Maritime Provinces, and especially in New
Brunswick. Here a note was taken in
regard to the attiractions of these local-
ities, their hotels, homes for tourists, an:

feven .
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charges per day and week. When the
season opened The New Brunswick Tour-
ist Association had at its command a

" most

VALUABLE FUND OF INFORMATION.

for travellers. At the last annual con-
vention of the Maritime Board of Trade,
when the question of tourist travel was
being discussed, the Secretary of the St.
John Board of Trade said that daily
during the summer season a large number
of travellers called at the office of the
tourist association in quest of informa-
tion, and that in many instances these
travellers had afterwards come back to
express their thanks and appreciation of
the information which had previously
been accorded them. Besides the bureau
of information which the association in
question organized, it also issued a hand-

alone, but in every one of the large cities
in Canada to which large numbers of
tourists are annually attracted.

It is a great convenience to travellers
when there is such a bureau to which
they can go and obtain information, not
only in regard to points of interest, but
also in regard to hotels or private houses
in which they can find accommodation,
according to their means. By setting
themselves to provide information of this
kind and making it convenient for tour-
ists to get it, the merchants will be going
a good step in ‘the right direction.
NATURAL ATTRACTIONS AND HUMAN

EFFORT.

No matter what natural attractions a
locality may have they must be supple-
mented by human effort if they are ever

to amount to a great deal. Where, for

Halifax—Brunswick Street from the Citadel, with St. George’'s Island
in the distance.

somely illustrated folder, in which were
given many views of places of interest,
lists of hotels and their rates; the dis-
tricts in New Brunswick where shooting
and fishing were to be had and the Lind
of game and fish for which these local-
ities are noted. The names of guides
and their terms are also given.
BUREAUS OF INFORMATION.
While the Industrial Exhibition is open
in Toronto a bureau where information
can be obtained free is established under
civic control on the principle thorough-
jare leading from the chief steamboat
landing. This is very good as iar as it
goes, but it does not go far enough.
Instead of being for a couple of weeks it
should be at least for the whole of the
summer months. And not in Toronto

example. would the famous Atlantic City
be were it not for human efiort ? Tt
would scarcely have more than a local
reputation. The c¢limate, it is true, is
dry and delightfully bracing ; but the
shore is low and the scenery 1s decidedly
commonplace. But it has a boardwalk
along the shore as wide as some streets
‘on  which one can walk or bhe wheeled
nearly five miles straightaway. Nature
provided the climate, but the boardwalk
and the splendid hotels which front upon
it are the result of organized effort.

A FEW EXAMPLES.

There are many places in Canada where
the climate is just as good as that at
Atlantic City and where the scenery is
infinitely better. There is one little spot
on the Atlantic Coast that comes to my

mind at the moment. [t is about 12
miles from Halifax and is known as Cow
Bay. It is one of the most delightiul
little spots for a summer resort that the
mind of man could conceive of. The bay
is two to three miles across, 1 shoul;_'
think, is
shore, except for a low pebble ride well in
the rear, is as smooth and free from
obstacles as a billiard table. Back of
the pebble ridge is a narrow grove of
trees and back of that again a small
body of fresh water, where lilies abound
and where boating is safe and pleasant.
But there is no accommodation at all
for tourists, or was not when I was there
a couple of years ago. The only build-
ing I could see was a farm house at one
end. And its reputation is only local,
although the farm house up to two years
ago had a dog which had secured a repu-
tation throughout the Maritime Provin-
ces by swiming out to a wreck and bring-
ing in a rope by which the crew was

This is only
Canada which
could be made famous summer resorts if

brought ashore in safety.
one of many places in
people with capital and enterprise would
only interest themselves.

And they are not by any means all on
the seashore either.

THE MUSKOKA DISTRICT
in Ontario is gradually obtaining a repu
tation, at least, continental in extent, for
the dryness and salubrity of its climate,
the uniqueness and grandeur of its scen-
ery and the innumerable islands of its
lakes. But the one-half has never yet
been told about Muskoka as a summer
resort, and it is only of late that any
thing like a well defined efiort has been
put forth to provide proper accommoda
tion for tourists.
"THERE’'S MILLIONS IN IT.

It has been estimated by authors of
guide books that tourists expend from $5
to $10 per day. But suppose we take a
lower estimate and place the sum at $20
per weck, which is undoubtedly below the
actual figure. Multiply that by a few
thousand people and see what it will bring.
It was estimated, for example, that dur-
ing the summer of 1900 no less that 5,000
people were coming into the chief ports
of Nova Scotia every week from the Uni-
ted States. Estimating at the low figure
of $20 for each and we have $100,000 a
week, or $1,000,000 for ten weeks. And
this summer tourist travel in the Mayi
time Provinces has been greater than it
ever was before.

HINT TO- THE PEOPLE OF WESTERN
CANADA.

Nine-tenths of the summer tourist travel
in the Maritime Provinces comes from the
United States, and particularly from the
New England States. This is scarcely
creditable to Canadians in the Provinces
of Ontario and Quebec. True, the num-

horseshoe in shape, and the
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ONTARIO COLLEGE OF PHARMACY.

W. G. A. LAMBE, ESQ.,
Toronto, Ont.
Toronto, Feb. 26th, 1900.
Dear Sir,—-

Pure Sugar is one of the most important in-
gredients required in the preparation of medicinal
syrups, elixirs, etc., and I have found consider-
able difficulty in obtaining, until recently, a grade
of sugar that would meet the requirements.

Two years ago I purchased, for the first time,
some of St. Lawrence Refining Co.’s best brand
Granulated Sugar, for use in the Laboratory of the
0.C.P. by the students, in the preparation of
syrups, etc., and, as a direct result of that test,
I have used only the above mentioned brand of Sugar
up to the present time. I can heartily recommend
your Sugar in the manufacture of medicinal syrups,
elixirs and other elegant pharmaceuticals requiring
a saccharine vehicle and preservative, and will add
further, that a Sugar which will meet these require-
ments is suitable for all purposes for which this
agent may be employed.

Very truly yours,
CHAS. P. HEEBNER, Ph. G., Phm. B.,

Dean of Ontario College of Pharmacy ;
Associate Professor Pharmacology and Therapeutics,
Medical Faculty, University of Toronto.
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her is inercasing who turn their way from
the western part of Canada to the Mari-
time Provinces every summer, but it is
strange they do not inerease at a faster
rate than they do, for to the Canadian
there is not only the advantages of clim-
ate and scenery to attract him, but there
is also the excellent fellow-countrymen

with whom he is afiorded an opportunity

One summer is ended ; but the time has
arrived when it is opportune to prepare
for the possibilitiecs of another as far as
tourist travel is concerned.

A temperance orator once remarked
that if he had the wings of an eagle, he
would fly from Maine to Oregon and ery :
*“ Prohibition, Prohibition.”

“ Get away, you great fool.” shouted a

A Canoce Party in Muskoka.

of getting better acquainted with,  Some-
thing important in our task of nation-

building.
VALUE OF TOURIST
MAINE.

But this is digressing.

TRAVEL TO

Maine may be
taken as another example of the import-
ance of tourist travel.  According to a
report prepared two or three years ago
under  aathority of the Government, it
was estimated that the tourist travel in
Maine was worth something like $12,000,-
000 anuwally to that State.  Since then

tourist travel there has inereased rather

than decreased.

LAUDABLE WORK OF THIE RAILWAYS.
such as the

The railway companies

Grand Trunk, the Canadian Pacitic, and
the Intercolonial, are doing a great good
work by their illustrated booklets to ex-
cite interest in Canada as a scene Jor
tourist travel.  But, of course, the chief
object of the railways is to bring grist to
their own mill.  And while this is both
legitimate and laudable, duties of this
kind should not devolve upon the rail-
way companies alone.  What is wanted is
the cooperation of the people in every
community throughout Canada that poss-
esses  advantages that  should attract
tourist travel.

THE TOURIST QUESTION AND BUSI-

NESS MEN.

None scarcely reap greater benefit irom
tourist travel than the business men and
none are better qualified than they to
undertake the work of organization.

man in the audience, ** you would be

shot for a goose before you got half

way.”

The laugh was on the lecturer ; but the
latter had the merit of desiring to do
like to see the
cry to organize for tourist travel raised

something. We would

in every city, town and village from

HALIFAX AS A TOURIST RESORT.

Acadian capital, the
Mecca of all Provincial tourists and the

Halifax is  the

centre of the country’s business, educa-
tional and religious life. As it is to-
day in natural ruggedness, so it was ag
century and a hali ago when Col. Corn-
wallis first set England’s standard there
and marshalled around it his few hun-
dreds of faithful, loyal followers, mark-
ing the

country irrevocably for Great

Britain. Col. Cornwallis named the spot
where he landed his expedition, Halifax,
in honor of the Earl of Halifax, a con-
statesman  and

temporancous  Knglish

poet.  The Indians used to call this land

about the harbor Chebucto, meaning

“ Chief Port,”
it as Baie Saine.

and the French spoke of
Halifax has always
been an English port.  Dartmouth, just
across the harbor and occupying a verit-
able amphithcatre of hills, experienced
many Indian attacks, By way of pre
paration to ward off the attacks of these
marauding invaders, Halifax built on its
central hill a blockhouse, and this was
the nucleus and starting point of the now
world-famous citadel, where, by the way.
the Imperial Government maintain at all
times a garrison. In the harbor may
also be seen British warships.

The opportunities and advantages pre
sented by Halifax as a vacation and tour-
ist resort were carly recognized by the
great transportation companes, and the
city is as accessible now from the United
States and Western Canada as any of the
resorts along the coast and within the
borders of their own territory. Saying
it in the way that means most, Halifax

A View in Picturesque Muskoka.

Prince Edward’s Island to British Colum-
bia. And it would be no wild goose
chase, ecither, for it would finally bring
prominence to the locality and money to
its  merchants. Make it a personal

W. L. E.

matter.

is 24 hours irom Boston, 3% hours from
New York, eight hours from St. John,
24 hours from Montreal, and 31 hours
from Toronto. There are any number of
routes—enough to suit every traveller’'s
fancy.




-

the

the
uca-

to-
1s a v
orn-
Jhere
hun
ark-
reat
spot
ifax,

con-

and
land
ning
e of
ways
just
erit-
'Iltw-<|
pre
these
n its
was
now
way,
itoall
may

pre
tour-
7 the
1 the
nited
f the
1 the
aying
alifax

i fromt
John,
hours
ber of

PRRCE P8 TR e

THE CANADIAN GROCER

S

19

There’s Been a Change.

Our Prices are Down.

We have reduced our prices—not because we have
reduced our quality, but because the milk business
is getting a trifle overdone—overproduction—you
know what that usually means. Look out for indif-
ferent quality. It will surely be along—but never

in connection with Reindeer brand.

Reindeer Brand---the kind that stands for quality.
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Established 1861

Our Big Specialties :

Vi

Fancy Oranges, \ \\\ Our reputation is for
\ Quality.

Lemons, §‘, ‘\ Highest Quality and

Malaga GrapeS, '\\\\\@ honest dealing always

Cape Cod Cranberries AR wins trade.

HUGH WALKER & SON

FTTTTTCTTTTTTTTTR

TFFT Direct Importers of Foreign and Domestic Fruits, Oysters,
Haddies, elc.

P.S.—Special attention to mail and telephone orders.

78 Wyndham St, GUELPH, ONT.
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Window Trims in the Grocery Store.

SOME SUGGESTIONS FOR PROGRESSIVE GROCERS.

THE CANADIAN GROCER

WINDOW DISPLAYS MUST INTEREST—HOW TO MAKE THEM DO SO.

HAVE lately made a tour of inspection

of the Montreal grocers’ windows, in

search of ideas in window dressing. 1
didn’t visit all of the 1,300 or more dis-
plays, but I managed to have a look at
a great many of the best stores and 1
feel that I can speak with authority
about the class of Montreal window dis-
plays. As a rule the stores are provided
with

GOOD. FACILITIES FOR DISPLAY.

They are high, well lighted and well
painted, while nearly all are furnished

with plate glass. Those are the primary
requisites demanded by a good window
But, yet, I came back without
There

was no very original striking display that

dresser.,

just the ideas | was looking for.

I could see, and if a person like myself,
bent on searching out a forcible display
could not find it, I can hardly sce how a
less receptive person, the ordinary passer-
by, is impressed by efiorts of the Mont-
real grocers.

THE OBJECI OF WINDOW DISPLAYS

1 have come to the conclusion that the
trouble is the retail grocers dress their
windows with the idea of telling people
that “ not with
the idea. *“ here is a good article, buy
1t.

this is a grocery store,”

To impress upon storckecpers the neces
sity of utilizing their window space to
the best

advantage is no longer neces-

sary. They have learned long ago that
a window must be dressed, but they must
now learn how to dress it. Most of them
are content with cleanliness and a iresh
display, peculiarly grocer-like.  That is
not e¢nough. The attempt should be
made to interest the man or woman every
week who passes the store once a week.
The window display should not be a mere
sign ; it should be an advertisement. And
in an advertisement one does not say
merely, *“ John Smith is a grocer at 347
St. Blank St.’); an earnest attempt is
made to push goods.

So should it be with the window. Then,
the first thing to do is to cut out the
general displays.
by-gone days.
they merely indicate.

To interest—that’s the trick of the win-
Yet 1 fancy if [
were in the business, I could find time to
do it. I’d pick out a certain man that
goes past the store every day and see
how often I could stop him to look in the

They are products of

They do not interest,

dow dressing business.

window. Certainly you can’t do it with
merely a bright, clean window, such never
fails to make its impression on his con-
ception of the worth of the store, but it
does not interest.  Something more is
necessary. What is that thing ?

That thing is ** just one thing” not
““ everything.”” Use the window for
booming purposes and remember that you
cannot hoom everything at once.

GET SOMETHING TO BOOM.

But first of all get something to boom,

something with which people can connect
your name. It is useless to try to boom
granulated sugar, if all your competitors

1t would be of no
increase the sales of
It would be
with
It would be senseless even to
many

have the same kind.
avail to try to

* Early Rose ™
highly foolish to dress a window

potatoes.

nutmegs,

make a display of oatmeal or
brands of canned tomatoes.

Yet, a grocer can make a good window
of oatmeal or tomatoes, if he goes about
it right. First of all pick out a make of
oatmeal that you think is the best, and
get the control of it for your town. If
you are a good grocer and promise to
push it hard you will likely succeed in
getting the agency. Then make an ap-
propriate display-of the cereal, placing a
card in the window, tersely describing the
Tell the
At the same

in the news-

superior qualities of the article.
people what you know.
time, advertise the article
papers.

And you can make a good show of
tomatoes. Pick out your hest brand as
before and get the agency of it. Boom it
in the same way, telling the people why
vou believe it to be the hest. Work it
hard.

Some people object to this procedure
because it is helping somebody else, the
manufacturer of oatmeal, or the canner
that
you will bite off your nose to spite your
face. Use the property of the manufac-
turer or canner to your own advantage.
Connect your name with his brand, and
while you are increasing his assets you

of tomatoes. Don’t be so jealous

are also adding to your own.

There is vastly too little of this done
and yet it is a

NO MORE EXPENSIVE POLICY.

than this one of general advertising.
Most dealers are content to change their
general window display once a week,
insert a fresh all-over ad. in every issue
of the local paper and yet, by the end of

m»»é 4
the year their assets are little greater,
from this source, than they were a twelve-
month before. It’s time for a change.

There is one firm in Montreal which
approaches very near to this policy I
advocate ; that is, Fraser, Viger & Co.
They have the reputation of being the
highest-class retail grocers in the Domin-
ion. And by the way, Mr. Fraser, says
business was never better. But this firm
pursue the policy of pushing
branded goods; they have merely estab-
lished the reputation of carrying the best
of everything. They don’t need to push
brands, they have one of their own. Mr.
Fraser has control of Gorman’s melons
for Montreal and advertises the fact. He
has insight enough to monopolize a brand
when he can, and when he started to
handle the melons he immediately wanted
entire control of the garden. He realized
that it is little use to advertise merely
Montreal meélons, and he did not want to
advertise Gorman’s melons for his com-
petitors.

does not

Then, having established our belief in
the expediency of taking up special agen-
cies, let us come back to our starting
point. How will this effect an interest
in the window display. 1 believe if
furnishes the essence of the attraction.
A window display of these goods which
no other grocer in the town or district
handles with the qualities clearly set
forth cannot fail to leave its mark on the
observer’s mind. Moreover, the grocer
sets himself up as an authority when he
has this card in the window :

This is a display of ‘‘ Blank " ]
canned tomatoes, which are grown |
in the best growing district in Can- |
ada and packed as no other canners
can pack them. We control them
for the town.

Such a policy as this cannot fail to put
new life into a grocery business. There
is too little of this enlightening of the
customers going on. Grocers should not
fail to talk of the excellencies of their
goods ; it is news to the consumer. More-
over, do it in the window, from which we
reason back to our first contention that
grocers should desist from dressing their
windows with a general line of goods.

E. H. C.

FIREPROOF PAPER FOR WINDOW DISPLAYS.

The use of paper for window and inter-
ior decorations has been the direct cause
of a great many disastrous fires, and to
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The Experimental Time Passed.

Our Extracts have on their merits won a high place in the favor of the grocery trade among
that class of merchants who desire to supply their customers with goods upon whose quality and
uniformity they can rely.

We are continually striving to furnish under this brand the best goods the markets afford,
and invariably fix our prices as low as consistent with the quality. When once we get a merchant
started selling our Extracts, the goods do the rest in retaining his trade.

Our winning team : “Golden Quintessence,” (25¢ ) “R.F.” (10e ) are never beaten.

T The Robinson Mfg. Co., Frent st. Toronto.

rm
ing
ab-
est
ish
r.
); We manutactuxe everything in the Licorice line carned by the Gro-
HS cery, Drug and Confectionery trades. We might mention—Y. & S. Stick
o Licorice, plain and corrugated ; Acme Licorice Pellets; Y. & S. Licorice
\nd Lozenges, in cans or glass jars; A B C Blocks ; Purity & Dulce Brand one
to cent sticks ; Bundled Licorice Root ; Small Cigars. 300 to box, etc. In PLi-
ted ABLE l.lcomcn, Triple Tunnel Tnbs, Mint Puff-Straps, Navy Plugs and
zed Golf-Sticks 100 to box; Blow Pipes 200 and 300 to box; Manhattan
ely Wafers, 2% 1lb. boxes ; Curved Stem Pipes, 200 to box. Write for illustrated
o catalogue.
nm-
|
YOUNG & ST1YLIE
= Established 1845. BROOKLYN, N.Y.
en- e .
ing
est No. 23.
on. Under-
ich ® Counter
: = FFEE
set
the
cer r List Price,
e _ $52.00.
Chocolates and Pastilles
Granulating or
Pulverizing.
The ««Court Circular’’ says of the Chocolates : Our mills will
“Unexcelled for purity, delicacy of flavor, and Pulverize with-
daintiness. They compete with, if not surpass, out heating Cof-
the finest French chocolates made.” fee.
««Grocery’’ says: r Every Coles
= “One thing in which Messrs. Rowntree & Co. Coffee Mill has a
= excel is undoubtedly their Gums. The secret Breaker that
e lies in the quality of the Gum, the excellence of breaks the Coffee
e the flavoring, and the carefulness in manufac- before it enters the
» grinders, thus re-
o turing. )
1r ducing wear of
gy Two excellent lines of confections made by grinders.
we the manufacturers of A GREAT
1at LABOR -SAVER.
eir Elect Cocoa and Elect Lemonade. —a
! L / wear longest.
fe Agents for Canada: EODggggEl& ‘I:lé’l‘csl;li.‘.lbkl; & C% Toronto.
F bec, Ontario and the Mariti : ~ ohiz, N.
vs. MR. CHAS, GYDE, 20 8¢ Francois Xavier t., MONTREAL. S {gggaﬁ,?gggg;;grgg" L
s For M HUDSON'S BAY CO.. WINNIPEG, oo™ R pmumu.m"
use = 2
COLES MANUFAGTURING GO., ™
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“should he

those who make use of this material for

the purpose of decorations the followin,
formula, which it is claimed will render

Make

cight

paper fireproof, will be of interest :

a solution of ammonia sulphate,

parts ; borie acid, three parts; in
The
solution and

1 do

not know from a personal test whether

one

hundred  parts  of  water. paper

immersed in this
afterward pressed with a hot iron.
will do what is claimed for

this process

it, but it ix at least worth a trial by
anyone who is interested in the subject.

PRICE TICKETS.

Signs and price tickets and signs and

vet more price tickets——in_ the windows—

on the goods—everywhere, remarks Print-

What

ers’ Ink.

shrewd grocer directs his whole business
s0 as to attract some particular class of
customer ; the three divisions being the
middle, and the
The man who trys to reach the

wealthy,  the poorer
classes.

wealthy and the poor customers at once

frequently fails to attract either, and
practically never gets both.  Sometimes

it ‘is possible to reach both the wealthy
and the middle classes ; but, as a rule,
the safe method is to appeal directly to
one of these three classes, and have one’s
window displays as well as one’s adver-
tising directed to this end. This method
is followed by many of the shrewdest of

retail grocers.

Two window displays made by a couple

and new  ways of

store is a wilderness,

tomers, Price

of Toronto grocers a few days ago were

with new goods arriving  striking illustrations of this habit. One
SO0AP DISPLAY—NO. 1.

displaying stock the store appeals particularly to wealthy

even to regular cus-  customers who buy high-grade goods.

tags  and explanatory  The firm  make a specialty of teas.

One of their windows, which is at the

legends enable them to gather information
other than by the erude method of ask
When a has
without bLuying he

ing  questions. customer
;|~l\'<:t|
feels that

been reached, although

ten  questions
kind has
many
Plain

marking permits him to help himself to

his allowance in this
there are
wants to know.

more things he

information.  Acain, clerks who do not
answer several hundred trivial questions
cach day are sure to be in sweeter temper
and the saving of time all around is con
ducive to quicker sales.
TWO TEA DISPLAYS.

What to display and how to display it
depends largely on the class of people it
As a rule, the

is desired  to  reach.

corner of the store, was devoted to dis-
playing them. The back of the display
was made of tea chests, in front of the
centre of which high-class teas in pack
and
adjustable display table. At

ages canisters were shown on an
cither side
ol this table bulk tea was displayed in

several measures of  various size

cs, but all
the centre
of the foreground was a large urn filled
with “* Ceylon
80c.” the tea shown
may be judged from the- following cards,

of attractive appearance. In

Orange Pekoe Tips at

The qualities of

which were distributed throughout the
exhibit : ““ Choice  English Breakfast,
10c. 75 ““ Splendid Value, 50¢.”” ;  ““ The
Finest Obtainable, 60c.” ;  Our Royal

Caddy, 30c¢.”” ; ** Strong and Wholesome,

Y e

B In an especially prominent

posi
10 per
cent. oli on orders of 5-Ib. and up.”

The
referred to, sceks his trade from the mid-
dle class; from

tion was a card, ‘‘ Special sale :

other grorer whose window |

people  whose constant
aim is to get groceries of good quality at
the lowest possible prices. - He also was
pushing tea a few days ago ; as, in fact,
he is most of the time. His display was
no elaborate arrangement of high-grade
canisters and

goods in fancy measures,

but merely two large teachests, canted
toward the window, and surmounted by
two large cards, which read as follows :
** Thick and
Strong, Indian and Ceylon Tea, 5 ib. for
B B In the 25c¢. caddy was a small
card, ‘It is
men who fear keen competition.”

* London Blend Tea, 25¢.”

greatly feared by business

Which of these displays was the better ?
It is doubtful if an answer could be given,
as both are so different, both in their
purpose and their eficet, that there is no
means of comparing their usefulness nor
of estimating their results. Tt is, how
ever, in this case, the grocer who appeals
to the that
trade.

middle class has the bhigger

SOAP WINDOWS.
Here are a couple of cuts showing win-
dow displays of soap.
The

fairies.

No. 1 is particu
dolls dressed
The
was made of white cotton pleated.

larly attractive. are

to represent background
Cut
No. 2 on page 51 also shows a soap dis-
play, but the idea is one that could he
applied to any line of package goods.

A WINDOW FIXTURE.

A good idea for a grocery-window fix
ture (while not a new one) is made and

used in the following way : Have made,

say, three or four planed boards, about
four feet long and one inch thick. Have
the edges bevelled or rounded. Then

have them enamelled in white, with gilt
panels on edges.  Suspend these from the
ceiling with brass chain (that does not

cost much in any hardware store). On

‘ ‘ | E» -l,ﬁﬂ I - Prassy

i H - A Gvarg

{ 3 FF From

Ly Flose

=
these can be arranged packages or bot-
tles, ecte.
idea.

The rough drawing shows the
A NEW IDEA FOR PUFFING BACKGROUNDS.
The

idea

following will explain a simple

for covering framework for - back-

grounds. Say, for instance, you have
frame you require
first of all stretch white

tightly, and on this lay

an oblong
puffed. You,

colton over it

€ @lasy er womd
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RoBeERT CrROOKS & Co.

nlt— ? ' Stock Exchange Building, ;MONTREAL

:‘ : DIRECT IMPORTERS OF ALL FOREIGN PRODUCE

;" EXPORTERS OF CANADIAN PRODUCTS

s, ADVANCES MADE ON CONSIGNMENTS . o : WHOLESALE ONLY i

— and at — |

- ) \ CAPE TOWN, ] 3
iy LIVERPOOL, | o nGLAND. HEW-TORE: L uv.aa PORT ELIZABETH, - SOUTH AFRICA. i
LONDON J CHICAGO, | Shiknas. il

i Cables: ** ROBCROOKS,” Montreal.

D. Rattray & Son
¢ D Hatton & CO warehousemZ and |

n
, Commission Merchants,

b . Wholesale Receivers and
Curers of Fish. 4 Quebec, Can.

ARG i

R T

Dealers in...
“Ivory Brand’’ of Pure Boneless, Skinless and imwmomomomomnmo

n- Fibred Codfish.
a i ml!“, lAnD’ flS“,

:(l Scotch Herrings in Barrels, Halves, Kegs and SUGARS, MOLASSES, i

id

FZ:I’
h
g':
!
|

in Tins.
i FLOUR, GRAIN, AND
e We are the most extensive receivers of Haddies, MILLFEED, Ete., Ete. z
Bloaters, and Kippered Herrings in gmommoom““mooomo
Boxes of 30 and 15-1b.
s Local Agents for:
u All kinds of Fresh, Smoked, Boneless, Skin- | Armour& Co. - - - - . Chicago, IIL
¢, |OSS, Pickled’ Dried and Shell Fish. Albert Dickinson Seed Co. - - - Chicago, Il
“ : Robert Crooks & Co., llverpool ln;, New York, Chicago, Etc.
L Australian Meat Co. - London, Eng.
It Collingwood Meat Co. : - - Collingwood, Ont.
he : - D. Hatton & Co. Hills Bros.Co. - - - - - New York, USA.
" Salt Union, Limited - - - - Liverpool, Eng.
I MONTREAL. Etc., Etc., Etc. :

WILSON'S scaALEs

ARE AS GOOD AS A GOVERNMENT BOND,

The grocer can get a Tea Scale that will turn with a postage
stamp, or a Computing Scale that will count the money and show the
weight of goods at the same time.

‘l\( 3 Highest Medal at Chicago, and Paris, France. Easy terms of payment.
- C. WILSON & SON
iad Get Prices. 69 Esplanade Street East, TORONTO, ONT.

I e
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loosely your «cheese cloth, or whatever

vou intend to cover it in.  Then drive
tacks (not all the way in) every three
inches apart all around the frame. Take

colored cord or baby ribbon.

a ball of

\G Barll of fr'////(«

and tie -end of it to tack in one corner.

Run it to tack opposite and back and

forth until you have a lattice effeet made
of the twine over the loosely puffed voods,
Then. in each square, pull the goods up
After this is all carefully

to a point.

The show window rouses presumption of
what there is within the store—hence, the
importance of always having it well
dressed and frequently changed.

AN OYSTER TRIM.
As most grocers keep oysters, and as
son is just on, why not
make a nice trim to advertise this line ?

the oyster

w

(&

It could be done in this way : Secure
from the nearest woods enough green
foliage, such as ferns, ete., to cover the

bottom of  window. Have a painter

paint a picture of the interior of an
shell. Streteh  this

and arrange it on back of

ovster on a frame

window, and
festoon spaces around it.  Suspend oys-

ter hoxes with colored cords from ceiling.

SOAP DISPLAY—NO. 2.

done You will have a nice even |)II”i]l‘_‘.
Arches,

iraanework can be

circles  and  diffierent designs in

covered an this way.

The roush skéteh shows the idea.

THE ADVANTAGE IN CHANGING DISPLAYS.

The common-place show window may be
pertinently compared to a stuffed animal:
it does not fool anvhody as to its life

lessness, It is also true that a show

window that remains unchanged  month

after month convevs the impression, at

least, that the stock has not been turned
many moons,”” and people pass

who

over for *f

bv to the store of the merchant

shows a current change in his window.

Arrange fancy dishes with oyster biscuits
there. A

attention to your stock of fresh oysters

here  and large card calling

<hould be placed in the centre.  Fowl or
fizh can be shown in same manner.

A CEREAL DISPLAY.
Should you want to make a display of
~ome food product made irom oats, an
idea would be to send out to the nearest

farm cart-load of
With this you

whole

and =eccure a new-
sheaf.

line the

crown oats in the

window,
Stack
a few sheafs here and there. and through-

can  cover and

walls, background. floor, and all.

out the window arrange the oat-food pro-

ducts. The same with corn products.
Get a lot of corn stalks with the ears of
corn on them : arrange them in different
ways in the window making a solid back
ing of them, and in the window show
nothing but canned corn, cornmeal, corn
starch, etc.—everything made from corn.
This is the sort of trim that catches the
eye, and is something outv of the ordin-
ary common trim of canned goods, ete..
as seen in the average grocer’s window.
An appropriate card, nicely printed, call
ing attention to your stock of whatever
you are showing. should be placed in cen-
tre of the trim. tickets
accompany ch line of

Price should
always
Without
half of its effectiveness as a sales factor.

H. H.

e goods.

them the window is robbed of

A COMMON DISPLAY.

There is no necessity  that a display
unattractive be-
little

For in

should be common or

cause the goods shown possess

attractiveness  in themselves.
stance, it is po=sible to make a fairly

interesting display of glass  preserving

jars.  During the past month or so these
have been freely shown in the windows,
but  seldom  have the displays been as
One

display caught my eye the other day. 1t

attractive as they might have been.

was one large pyramid of bottles.  The
inside of the pyramid was made up of the
jars in their original packages. In front,
indi
were arranged so as to

at the side, and on top of these

vidual glasses

hide almost entirely the packages within.

The top five bhottles were full of fruit,

most attractively put up.  On each side

and at the front of the pyramid, and

immediately below the bottles which were
filled was a card : ** These are tempting.

but not more so than you can make

yours.” A big-card near the bottom of

the pyramid gave prices, and added

** These pri are rock bottom.”

EXTRACTS AND JELLY POWDER.

One of the daintiest windows 1 have

<een for some time was a display of bak-

ing powder, extrac and jellies.  The
window, which was a corner one, was
decorated with flags, the bright colors

of which were nicely ofi-set by the foliage
of a large rubber plant at the rear. At
the three corners of the triangle, formed
by the shape of the window, the baking
powder was arranged in tall, conical-
shaped piles ; in the space within the tri-
angle the jellies, extracts, ete., were dis
played in similar cones.
display like this, much depends on the
ability and artistic sense of the trimmer.

Of course, in o

It is necessary to make the window entic
ing so that it will This
window was; 1 should judge, calculated
to have that It was dainty
secure and the

sell goods.”

power.

enough to attention,
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GlLLARD’S
Sauce and Pickle

The Best English Specialties on the market.

Used by His Majesty the King, and His Royal Highness the Duke of
Cornwall and York, K.G,, etc.

TEN GOLD MEDALS

awarded at Pure Food Expositions in England.

HIGHEST AWARDS OBTAINED

at the Coolgardie Exhibition, Western Australia, 1899, and at
the Universal Cookery and Food Exhibition, London, 19o1.

®  J Distinct from all others in its Superior Flavor, and able
l a r s a uce to stand on its own merits. There are numerous Sauces,
but very few good ones—this is one of them.
M ) M The most delicious made—far superior to all others, and
I a r S IC e the dheapest to use, as there is no waste liquor.
In use at over five thousand clubs, hotels and restaurants in Great Britain.

All retailers should stock them who desire to please their customers. Can be
, obtained from all wholesale grocers in Canada.

e, GILLARD & CO.y v

London, England.

The Vintry Works, Walthamstow.
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voods were seasonable and saleable, so

should have been in good demand.

A HONEY WINDOW.

Quality is always a big consideration in
honey, so  the enterprise of a Toronto
vrocer in paying a rather high price for
the honey which won the honors at the
Toronto Exhibition, on conditions that
the *° First

he also  have the use of

prize ” ticket for a window display was
a bright move, and one which should be

: ; .
suggestive to Canada.
It should he to a grocer’s interest to be
known asthe one who handles the but-

ter, the cheese, the

grocers all over

honey, ete., which
took the first prize at the local fair. A
vood method of displaying any of thesc
goods 1s to build a false

bottom about

CHEWING GUM’S RAW MATERIAL.

d
5) By EDWARD H. THoMrsoN, U.S Consul, Progreso, Mexico.

so - called chiele

gum of com

merce is  the
that

wounds

sap exudes from

made in the

rough bark of the

tree. This sap, of a milky

whiteness  and  consistency

when it first issues, partly

coagulates after continued ex-

rg posure to the air, but becomes,

machete of special make, pails for the
crude sap, and ladles for dipping it are
the articles of the individual outfit.

The general
where the chicleros gather at least once a
day,

camp, or central station,

contains, besides the usual para-
phernalia of a large camp in the woods,

large boiling kettles to
COOK THE CRUDE SAP

when brought in by the chicleros, box

aiter boiling, a bhard heavy mass. It is  ;0]lds to shape the hardening gum after
in this state that it is known to com-  (he cooking process, and scales with
meree. “~Which_ to weigh the formed and dried

The achras sapota (white sapota), blocks before it is placed to the credit of

known to the Maya Indians of Yucatan

as ““ya.’ iz the wee that yields
THE MILKY SAP.
It is found growing all over Yucatan,

sparsely in the north and west, but in
belts of inereasing size as one penctrates
into the rich northeastern and southern
~cetion of the peninsula.

Under  favorable

conditions, the tree

grows to a height of 70 fect or more.
With its dark evergreen crown of glossy
leaves, the

tree is always a prominent

landimark in the monotony of the sur

rounding forest.  'The fruit much resem
bies a russet apple in color and general
appearance, but has a flavor wholly its

OwWhn.
HARVESTING THIS GUM.

From May to June, bands of men un
der expericnced  Jeaders get together their
outfits and go into the llw-p forests  of
Cchicleros.” A

one who extracts the well-known Yucatan

Yucatan as chiclero 1s
pum, or chicle, from the trec, and after
several months of work in the tropical
bricklike

with the large

fore clmerges

blocks of the hardenced gum.

A rope, of an inch in

seven-eighths

diameter and 28 yards fong, of special
strength  and make (for the life of the

chiclero literally, as well as figuratively,
depends upon it), a long hecavy knife or

the chiclero. A large chicle camp in full
operation, with its kettles of boiling sap

and general air of industry, bears a cer-

tain resemblance to a northern maple
sugar camp.
METHODS OF OBTAINING THE GUM.

The gum itseli, as I have stated, is obh-
tained by cutting canals in the rough
bark, down which the sap flows into the
receptacles helow. These canals, if  cut
by unskilliul hands, may not only fail to
extract the sap, but may ruin the tree as
well. A healthy, well-grown tree may be
tapped once every three years, but even
then, and under expert handling, at least
15 per cent. of the trees will die.

forests near
Tuxpan, the original hase of supply of the

Large tracts of sapota
product, have become of late ycars prac-
tically unavailable from this cause. The
average tree will yield about six pounds
of the gum, but often tree after tree, even
in the most favorable season, will be tap-
ped and not yield enough to pay for the
work.  Why this is so, no one knows,
although every chiclero has his pet theory
to account for it.

THE BOILING PROCESS.

When the sap is collected, it is brought
in pails and buckets to the central camp
The boiling is
done by practiced hands, closely watched

for boiling and molding.

“despite all care.

three feet above the floor, to cover this
with dark erepe say,
brown, dark blue, or black. Arrange the
goods to best advantage on top of these.
As a rule it is

cloth or vissue,

best  not to show too

much at once. Use a card reading about
‘“ We always keep the best
quality, and we keep it at ordinary prices.
Just try us once.”

as follows :

by vigilant inspectors.  This vigilance is

mecessary to prevent the chicleros intro-
ducing foreign materials during the cook-
ing. Stones of various sizes and often
dirt are found in the centre of the blocks,
The men are paid by
the pound for the finished product and
naturally wish to increasc the weight.
The gum when undercooked becomes quite
hard, but contains a large percentage of
water.

First-class well-cooked chicle is nearly

white when fresh and clean.  Red gum is
when the gum is overcooked,
though some trees yield a gum which has
a distinctly red
baked.

produced

color, even when well

CHARACTERISTICS  OF
CHICLE GUM.

PERFECT

The perfect chicle gum is tenacious,
firm, aromatic, and very clastic. It is
estimated  that there are to-day 700

chicleros in the woods, and that the pro

duct this season may reach 1,000,000

pounds.

During the ycar 1900, 900,000 pounds of
chicle were exported from the ports with
in this

consular district.  Ninety eight

per cent. went to the United States ; the

remainder to France, lngland and Ger
many.
The finest class of chicle, like the large

hammock of Yucatan, is not known to

commerce, being all required for home
consumption.

This sicte ”” by the
natives, is produced by picking the un
ripe fruit of the sapota and collecting
the thick drops of milky white sap that
accumulate in the wounds made thercin.

The

tedious

gum, called

work of collecting the sicte is
and is gencrally done by the
women, but the product is the perfection
of chewing gum.
for less than $1 a pound, and, as a rule,

it costs

It cannot be purchased

more. It is highly aromatic,

extremely clastic, and snow-white.

r
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BRAND

Canned Vegetables Soaps

Canned Fruits + Spices

Canned Salmon Baking Powder
Coffees Package Teas Extracts

If you want to handle the best goods you
must have the *“ TARTAN BRAND.” Write
us for full particulers if our travellers do
not call on you. |

Fully guaranteed by ——cans

BALFOUR & CO., Hamilton
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CANNED GOODS AND KINDRED TRADES.

o o o o o s s o o o oo e oo o e s s s s s s s o ofs s oo s s o s s s o s s e o oo o e

OUR CANNED GOODS INDUSTRY.

0O one who is at
all conversant
with the matter
will for one
moment ¢laim
that the canned
\\;\6- ‘ \/ fruit and vegeta

ble industry of
this country has reached that stage of
importance  which its possibilities  wan
rant.  And yet it has reached that stage
where the wisest council would seem to
advocate promoters of new enterprises to

*make haste slowly.”

What is wanted just now is not so
much additional factories as the develop
ment of those which already exist. How
best to do this is a question of prime

IPOrtance.
THE IMPORTANCE OF QUALITY.

The first essential in canned goods, as
in practically everything else, is quality,
for it is quality that gives character and
character that ereates fame.

It does not follow that he who starts
out 1o make quality his motto . will
encounter no obstacles. On the contrary,
he will meet with many deterring influ
ences  fust as does the man who starts
out in lite with the purpose of making a
vood name for himselr.

There are, for example, a great many

buyers who are looking after
GOODS FOR PRICFE,

They pretend that anything as long as it
bhears  the  name of tomatoes, corn or
peas will do. But even these people are
not a< blind 1o quality as-they pretend.
They know that the same doctrine does
not hold good with their customers. But
even the men who profess to be wedded
to price are not as numerous as they
were. Fortunately, the  pendulian s
again swinging more vigorously in the
direction of quality than it was.  Conse
quently the encouragement to those who
aim at quality i= vreater than it was a
few vears ago.  The craze for low-priced
voods has about run its dayv. But what

ever craze may be in vogue it
PAYS THE CANNED-GOODS PACKEFR

in the long run to be jealous of the qual

itv of his output. In no other way can
a permanent business be established.

Poor quality canned goods may be sold

sometimes, but they cannot be sold all
the time.
CANNING FACTORIES.

There are in Canada nearly 50 factories
turning out canned fruits and vegetables.
Nearly all of these are in Ontario, and
something like two-thirds of them are
members of The Canadian Packers” A
The capital invested in the can

=0

ciation.
ned fruit and vegetable industry is prob-
ably in the neighborhood of $300.000. In

=0

1900 the members of The Packers” A
ciation alone put up, all told, 22} million
tins of fruits and vegetables, or about 80
or 90 per cent. of the whole.

At the present stage of the industry it
obviously would not be wise to recom-
mend the multiplication of new factories.

Ii those engaged in-the industry will
(&3}

devote  their energies to improving the
quality of the brands that are already on
the market the launching of new enter
prises will he made less possible.  Of all
the brands on the market there are prob
ably not at the outside more than a
dozen difierent hrands that can be termed
first class.
THE SYNDICATE AND PRICES

Another deterrent ix price.  The pack
of canned fruit and vegetables is, for the
present campaign at any rate, controlled
by the syndicate.  As long as it is con
tented with moderate profits there will be
little inducement for the starting of new
enterprizes.  Should it, however, not he
contented the omnipresent promoter will
be not slow to seize the opportunity for
inducing the people in one ox more of the
many localities. who believe they possess
the ideal spot for the establishment of a
canned-goods  factory, to embark in the
enterprise.

Price, too, it will be” remembered has a
reater effect on the consumption of can
ned goods than even upon tne starting
of new factories. When tomatoes,  for
example, cannot be retailed at three for
25¢., the consumption falls off about one
third.

Next to the question of quality there

~carcely anything that demands more
attention from the canned-goods packer
than

THE EXPORT TRADE
Unless the export trade is developed the
industry will he dwarfed all its days. At
present  the canned fruit and vegetable

trade in this country is suffering from

xR

y

Koo

overproduction, while our export trade is
an insignificant affair.  All told, last
vear it only amounted to $224,927. The
exports of canned fruits and vegetables
during the last six years were as follows:

CANNED OR

PRESERVED _, SN

FRULTS. ABLES.
$ 86,755 8 3,207
141,934 9.664
2808. . ... sianielo e wivie's 159 778 10,037
1899..... S e 293,589 19,671
19Q0....... BIE ehil 329,405 17,999
LA bl . 181,438 43.489

The market of our greatest possibilities
is, of course, Great Britain.  But the
packers here may he certain of one thing,
that next to providing goods of qualivy
they must

KEEP STOCK
in that country. A gentleman who is
well informed in regard to the trade there
says that without this husiness cannot be
developed. And it is, of course, also
essential that a man upon whom reliance
can be placed should have charge of the
stock. How

packers -know to their sorrow.

essential  this s certain
POSSIBILITIES OF EXPORT TRADE.

A gt:mh'mun‘ who takes a great deal of
interest in the development of the export
canned-goods trade with Great Britain,
and who is at present in that country,
recently wrote us pointing out the possi
bility of pushing Canadian canned vege
tables and fruit there.
cluded,

* But,” he con
* Canada must waken up to her
great  opportunity in  this  country in
regard to canned vegetables and fruits.
The Yankees have out-distanced us so far
that unless we work hard and keep at it

we never can overtake them.””

N

D OF COOPERATION

A packer recently refused to allow us
to publish an item regarding some goods
he was exporting to Great Britain. And
his objection was based on the plea that
his competitors would know what he was -
doing.  The view was not a broad one.
Supposing  his competitors did  discover
what he was

doing and - essayed o

cmulate him, what of it 7  Surely he did
British
would be overstocked did some  of  his

not imagine that the market
competitors send  a  carload or two to
London?  But whatever he thought he
evidently did not realize that the mor
canned  fruits and vegetables
the  British market the
quicker  will  the

Canadian
are  puat  upon

people  there  beconu

acquainted  with  them and the greate

will their consumption be.
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Canada's Choicest Pickles at Relighes

Quality is the talisman in all specials that bear the brand “STERLING ™  the brand made
in this factory. Grocers do not need the suggestion that only when good goods are sold customers
can a satisfactory and enduring trade be built up.  The goods that make ** come-back-again ™ cus-
1 tomers are the kind that pay - the only kind.  The trade in all parts of the Dominion have tested
“STERLING 7 goods by this standard, and never found them wanting.

OUR OWN
MAKE

—=Sterling "’ Brand Pickles.

0

OUR OWN
MAKE

— Maple Syrup in Tins —
Ali Sizes.

—«Sterling "’ Brand South
Africa Relish.

—Mince Meat in Wood and
Fibre Pails.

—* Sterling” Brand Chow
Chow.

—Bitters — Bob’s, Celery,
Orange. Jack Canuck.

—+Sterling "’ Brand Catsup.

—Unfermented Fruit Wines.

—«Sterling” Brand Mar-
malade.

— Unfermented Phosphate
Wines.

« Sterling ” Brand Jellies. —~Cake and Icing Colorings.

— Sterling "’ Brand Jams.

—Mixed Pickles in Bulk.

—-+ Sterling "’ Brand Flavor-

—Sweet Mixed Pickles in
ing Extracts.

Bulk.

i 14 1902 »

Three T TS Robeptson. |
RByfrg !

CANADA’S LARGEST PICKLE FACTORY.

HOME OF “STERLING” BRAND GOODS. |

The goads of this factory the largest pickle factory

in Canada carry the highest recommendation of trade

and customers are the gold-medal goods of the Toronto
Industrial Exhibition.

T. A. LYTLE & CO.

; 124 to 128 Richmond
tamous  ‘‘ Sterling >’

Brand Catsup. Street West TOI"Ol\tO, Cal\. "':‘,’.“.f..“éi:?'.'i'."'
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J. SUTTON CLARK’S.
SARDINES

9 R R IR T R SO AR s G A S KR .. i R R SR I W R
UMMM LA LAAAA AR MR A LA A AR AL A AR AAAA AR AL

were never more delicious or seasonable than now.

[t you would hke to please your trade with a Sardine
better than you are now using, without any extra cost,
oive your wholesale grocer a sample order for

J. SUTTON CLARK'S SARDINES.

Alse mention to your wholesale orocer that you want
Clark’s Herring 1in 'Tomato Sauce. Y our sales will increase.

J. Sutton Clark

Canning Factory and Weir Owner,  ST. GEORGE, N.B.
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| FAMOUS =
Sauces and Pickles

Indian Curries and Chutnies,

Olives and Pure Olive Oils.

BATTY & CO.,, LONDON, ENG.

R BATTY 4 RG]

=

A f\"‘-(“-;iyv‘v
y  Pavement Canadian Agents:

K g ﬁgﬁ{s&}iﬁ_ CH%‘N&& x ONTARIO and QUEBEC —Weir Specialty Co., Toronto

I TT e re T _ BRITISH COLUMBIA —George Carter, Victoria.
NEW BRUNSWICK and NOVA SCOTIA—H. S. Wallace, St. John.
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Trap Salmon Fishing.

How it is Done in the United States—Agitation for
Traps in Canada,

FTETTTR

i

QUESTION

time been occupying the atten

which has for some
tion of the people of British
Columbia 1= that  regarding traps for
salmon lishing.  This year it has prob-
ably atuvacted more attention than ever
hefore. The newspapers on the Coast
have devoted  column  upon column  of
space to the question, and deputations of
canners and others have visited the traps
in the State of Washington in order that
they  might  become  bhetter  acquainted
with their working.
BASIS OF THE OPPOSITION.
Opposition. to the introduction of traps
into British Colmmbian waters has been
largely  based  on the supposition  that
they would eventually result in the des
truction of the salmon, and with it, of
course, the salmon-canning industry. But
the opposition  appears to be gradually
dizappearing.  Thiz may be aseribed to
two or three causes,
ARGUMENTS IN FAVOR OF TRAPS

In the first place the traps are much
more efficient as fish catchers than the

cill net<, to which the fishermen in Can

Take- for example, the
The can-
paid 2ic. per fish ;

expensive one.
season which recently closed.
ners on the Sound
those on the Fraser river 10 to 12ic..
This means an increased cost, based on
124¢. fish, of $1.20 per case to the Can-
adian packer compared with his confrere
in the State of Washington, for it takes
on an average |12 salmon to a case. As
the Sound canneries and the Fraser river
canneries both compete for the British
market it is evident the former have a
decided advantage.

It is true that the Fraser river canners
brought a large quantity of salmon over
in scows from the traps on the United
States side of the Straits of San Juan
de Fuca during the past season, paying
the duty thereon, and then saving quite
a margin, but even then they were not
placed in as good a position as  their
confreres in the neichboring republic.

CANADIAN SALMON IN UNITED STATES

TRAPS

Another cause, and a somewhat irritat-
ing one, is that the salmon which fill up
the traps in the United States are Can-

adian waters  are  confined.  The one  adian born. At any rate the most of
casily  catches itz thousands while the  them are believed to he. The Fraser
e aTma

Jigger

i Heart

Lead

other 1= gathering in its hundreds. For
example, 50,000 salmon a day i nothing
extraordinary for a trap, while a cateh of
400 or 590 in a night iz pretty  cood
work for one boat with a gill net.

Not only is net fishing a much slower

process. but it ix also an infinitely more

50 Feet

and itz tributaries, which are the chief
spawning grounds of the salmon are, of
territory. And
besides  this,  the hatcheries, which are

course, in Canadian

under the control of the Dominion Gov-

ernment,  cvery  scason  propagate and

plant in the waters of British Columbia

millions upon millions of salmon fry,
which, four years later, wend their way
back to the Fraser river, provided they
are not caught in traps or nets en route
—to deposit their eggs and thus repro-

duce after their kind. Last year 6,000.

. . R
000 salmon fry were put into one river

Harrison—irom the Fraser
river hatchway.
In a word British Columbia produced

alone—the

the maximum of salmon but her canneries
only get the minimum of the catch.
TWO CAMPS.

Those who are in favor of the traps
are, roughly speaking, divided into two
camps. The one believes in making
them a permanent institution ; the other
would only start them with a view, on
account of the threatened extermination
of the salmon, of inducing the United
States to agree to prohibit the use of
traps or to provide regulations which
would minimize the slaughter of the lish

PROPOSED LOCATION OF TRAPS.

The idea is to place the traps at the
southern end of Vancouver Island. 1t is
held that the
making for the Fraser river, pass there

school of salinon, when

before crossing the Strait of Juan de
the United States
shore. To put them at the mouth of

Fuca. and skirting
the Fraser would, it is claimed, be oi
little use, as before rcaching there the
fishk would have run the gauntlet of the
traps in the waters of the United States.
DESCRIPTION OF THE TRAPS

The traps as used in the State ol

Washington are 2,400 feet in length over

10
SPILLER =
Heart Tunnel = =
& -
40
all.  The accompanying diagram will
give some idea as to their form. The

traps are made of nets attached to piles
They do not touch the shore, but only
come in as far as salmon are known to
swim. To construct a trap, piles ar
driven in a straight  line in a certain
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M. P. CARD,

Guelph, Ont.

has received the
only

Royal Testimonials

ever given

Also manufacturer of

ANGLO-SAXON GHUTNEE

Prepared by .

M. P. CARD

Canadian Tomato Chutnee and Gue'ph Can
’ -

Anglo-Saxon Pickle Factory.
Sold by Wholesalers.

FROM ATLANTIC TO PACIFIC

" Eureka,
Maple Leaf

«« IKlondyke
Pickles

Are guaranteed by the manufacturers to be as good, if not
superior, to the best brands on the market. Ask your dealer
for them or send to the

EUREKA VINEGAR AND PIGKLE WORKS,

Quebec and St. Johns, P.Q.

Office and Warehouse: 34 §t. Peter St., Montreal

ALFRED ROBITAILLE, Proprietor

F. HUGHES & CO, Selling Agents

WE WANT TO REMIND YOU

LEST YOU FORGET THAT

The Delhi Canning Co.

You

should
see

sample
of our
1901 |
Pack. |

TRADE MARK

STILL LEADS IN QUALITY, AND MEETS THE PRICE.

Our CORN is a trade-winner.
PEAS—the best we ever packed.

Competitors admit that our TOMATOES are
superior.

“EPICURE” CATSUP has no rival.
PEACHES—Choice yellow, XX syrup, tell their

own_story.

All other lines, the best that can be produced.
Packed under the “ MAPLE LEAF” our

Trade Mark and consumers’ guarantee.

ALWAYS.IN STOCK WITH LEADING WHOLESALE GROCERS.

Factories: Delhi-and Niagara.

Head Office : Delhi.
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:‘ - - your best advertisement. Sell the goods that please the consumer.
(57 = No complaints come from those who handle “Kent’’ Canned Goods.
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K [: NT TO MATO [._ S packed from perfectly fresh red ripe tomatoes. Every

can solidly filled. The Standard of. Excellence.

N Fr Sweet, tender and juicy. Packed from sweet corn
KF -T J‘-)RN grown for us from seed specially furnished by us.
s The delicious flavor of “Corn on the Cob.”

Kent Baked Bean{; The perfection of Beans in Cans. Prepared from
" hand-picked Pea Beans, with Choicest Bacon Pork.

We mail you a “Sample” Can on application.

! Write us direct, or to our agents.

ééééééééééééééééééé@éé@é@dg

{ AGENTS : ¥

| !

| \ly A. F.Maclaren Imp. Ch Co.,T to.

| § srraomoes e THE KENT CANNING CO., umimeo,

s 5 ‘; : W Martin & Robertson, Vancouver. i

,',[ C. E. MacMichael, St. John, N.B. CHATHAM, - ONT. g
i | éééééé6@%6@%6666666666@6666@6@é6666666664*- 8
bl 0000000000000000000000000000000000000000000 :
#i1

1 . - : ,;/-'/ . c

,,,,, ) A oK ) | Mdlf
| Yinegars

PR gt e

Brewery, Bristol, England.
N
- AGENTS —= :

Charlottetown, P.E.I.—Horace Haszard, South Toronto—J. Westren & Co., 630 Ontario 8t. 3

Side Queen 8q. Rt L. # 4

amilton—Imperi i 0. &

Halifax, N.8.—J. Peters & Co., 47 Upper e i 4

Water St. Winnipeg—A. 8trang & Co,, Portage Avenue.
8t. John, N.B —R?ben Jardine. Vanocouver, B.C.—C. E. Jarvis & Co., 328
Montreal—J. M. Kirk, 18 Hospital St. Holland Block.
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| SALT + SALT

| VERRET, STEWART & CO.

WHOLESALE DEALERS IN 5A

MONTREAL.

AN AL L LB
CSALICELLARY
REEPERERBESENTING

The Canadian Salt Co. e The Salt Union
‘aglaand. ,

WHOLESALE ONLY

=y s China,

i
English Earthenware,
‘ “B.&H‘” Glass Specialties,
A,

Lamps.

ELIABLE GOODS
EASONABLE PRICES

Barnard & Holland Co.

@< 290 St. James St., MONTREAL

Facing Victoria Square
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dircction to the set of the current for a
distance of about 2250 feet, and a net is
attached reaching to the bottom of the

water.  This intercepts the course of the

tish, which f1ollow it along, hoping to

get out until lln‘y enter enclosed ])]il(‘r.\_,
1'“”1'4‘

cach about 10 feet square, and so placed

that the called the

lead, terminates at one of the corners of

the first

the

of which there are two hearts,

long net, which s

* heart,” which is open o as o
the
side of the opening is an arm, called the

allow fish to enter. On other
never, which extends at right angles o
100 Teet
like

is almost

the line of the lead, and 1z about

long with a termination something

a letter Lo In fact, the jigger
exactly in shape like an L. This is o
fixh the

lead from getting away from the opening

prevent that have followed up

of the heart. The fish swim against the

current  and  when © they  have worked

along the jiveer, only to find their way

the the
opposite corner of which there is an open-

leading into second heart, in

ing leading into an enclosed place 40

“feet square, called the pot.  This opening
i 3 feet square, where it leaves the heart,
but contracts to very much less.

THE POT.

Arrived in the pot and still secking a
way to get on his journey, the bewild-
cred fish finds a small opening in the side
ol the pot which leads into the “spiller,”
and

once in the spiller he stays there

until the tug hoat comes along side with
lifts
hundreds

its brailer and him and his  com

rades by at a ume out into

scows.  The spiller is 40 feet square and
holds many thousands of fish. Fifty
thousand is an average lot to be taken

out at one time.

THE BRAILER.
the fish are taken out of the
spiller, is a stout net, weighted by chains

with which

fish which- would otherwise be caught can

pass through on their way. Hence there

is little loss dead

from fish and none
have to be thrown away because they
cannot be used. The canner takes out

what fish he can use in a day and leaves
the rest until another time.
COST OF TRAPS.

It costs from $5,000 to $10,000 to build
a trap, and considerable to maintain, as
the
piles every season and scrape them clean
to prevent

it is deemed economical to take up
the accumulation of barnacles
wherehy the nuts might be cut.

There are several hundred traps in the
United States waters through which the
salmon Canadian

pass in going from

Island to Canadian

water in the Gulf of Georgia.

water off Vancouver

REGULATIONS TO PREVENT DESTRUCTION.

It is held by those in favor of the traps
that if a weekly close season were oh-

: : : placed at the sides. It scoops the fish  sepved, during which the  salmon would
blocked, instead of turning  down and - = 3 2
; ! : out and dumps them in the scow.  Fish  he permitted to proceed unmolested to
swimming with the current, they work s : e 2 ; .
> : can be kept in a spiller with safety to the spawning  grounds, danger of the
back again to the mouth of the heart. : g . 5 e e %
5 themselves for from 10 days to two  extermination would be obviated. It is
: ITHE HEART. weeks 5 after the shorter of the two  also pointed out that the Strait of Juan
Having entered the heart, they work  periods, they become exhausted by their  de Fueca is 10 to 125 miles wide and that
their way along its sides until they come  efiorts o escape and die. It is rarely  therefore a great number of the salmon
to the corner opposite that at which they  necessary to keep them so long, but if the  would never touch the traps on either
entered, where they find another opening  trap is full it can he opened so that the  shore.
#WW"” '”””""'””'HﬁWC”“‘"”'WJ“WUWWMMWWWWWWWWWWWWWUMWWWWUM&
ok § BLUEBERRY PACKING IN NEW Cor
—/—_—05 ¢ —————
=} - « B o~
3 An Interesting Industry. #
=
T ananA AR RRRNAMAARAANAARAAAANAY AARAAMAAAR AAAARAAARAAARAAARAAAA NS
HIE littde modest blue of the country.  The gathering is  done the United States,  although  they are
berry  does  no v nearly altogether by children and women,  well known in the western Provinees of
amount to a great  who carn quite -a little money thereby.  the Dominion.
deal on the bush, Ic is Jike found money to many of THE UNITED STATES TARIFF
but thanks to the them.,” once remarked a canner to me, : e :
. . . g SNesSS i ) inite S adse ia
development o the “for those who pick the berries would Business with  the  United  States 85,
canned goods ndus be doing little or nothing else at that however, done under a great disadvan
try it 1= graduoally time.” The pickers are paid at the rate tage, the Customs duty heing no less
L e ey o Bleoper b, ?Imn i2 per cent. At the last annual meet
place in the ranks of THE OUTPUT. ing of the Maritime Board ot Trade the

~taple food products,

And in no part of
the Dominion is this more marked than
in the famous Miramichi district in New

Brunswick. In fact, ‘it has become num

bered among the nnportant industries of

that district

WHERE PACKED.

It is  approximately 20 years  sinee

the industry  started on  its  carcer in

that part of the Dominion.  Among the
places in New Brunswick at which can
nerics are situated which put up blue
berries are Chatham, Loggieville, Tra
cadie, Richibucto, Pokeshaw, etc.

HOW GATHERED,
The  blucherries are gathered on  the

plains which are o common in that part

One of those engaged in the packing of

blucherries told me that he estimated the

output  of  the canned article in New
Brunswick at about 40 carloads a year,
or somewhere about 150,000 tins.  This

scason the

PACK WAS LIGH

in  the Miramichi  district  on  account
of  the drought. It is estimated, for
instance, that one firm that has of late

years put up about 10,000 cases of blue-
berries has this season only turned out
2,000 cases. As the

trade are

about those in
blueherries
packed in 2-1b. and gallon tins

WHERE SHIPPED,

grocery know,

The

packed in New Brunswick are exported to

greater part of the blueberries

X

ssive duty that is levied in the United
States came in for some special reference,
the fecling being that with even a mode-
rate duty the export trade in blueberries
would increase materially.

INCREASED CONSUMPTION.

The  consumption  of  blucherries  is
undoubtedly on the incrcase in
A few years ago,”
remarked a packer, ** the wholesale trade

in Canada, all told, would scarcely buy

Canada
as  elsewhere.

a carload during the season.
houses take a carload ecach.”
One unsatisfactory feature about the
industry just is the small profit
which accrues to the packer, due largely
to the high United States duty, part of
which he at any rate pays. K.

Now some

now
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THE IMPERIAL CANNING CO.

KINGSVILLE, ONT.

Packers of choice fruits and vegetables. For quality and flavor our goods can-
not be excelled, on account of being grown in the most Southern part of Canada.

Peaches, Corn and Tomatoes a specialty.

Why import Malt Vinegar from England when we have a
complete Malt Brewery fitted up on a more improved plan than
any in England ?

The malt out of which we manufacture the vinegar is as good
as the English Malt, our plant is similar, our vinegar is as carefully
made and aged, consequently our vinegar is as good as the BEST
English Malt imported, and far better than MOST of the imported
goods. We will be pleased to send you a sample.

The Wilson, Lytle, Badgerow Co.,

TORONTO

WE HAVE THE ONLY MALT VINEGAR BREWERY IN CANADA

LIMITED
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THE BEST IN THE WORLD.

It has flavor and
strength.

It i1s made from a
selection of the
best English and
American Mus-
tard Seeds—put
up in 12-lb, boxes
and stone jars.

It 1s the only pure
in this market.

ﬁ"S'A.n In the shape of
a plaster it will

T g%g@%gu%]@@ draw tears and all

s NS EDMARCEAD| Your ailments.

41b. “ $1.20 - MONTREAL,Q.

THE “CONDOR” MUSTARD.

ITHE GEM OF ALL COFFEES.

It 1s pure, deli-
cious, creamy.

A true Parisian
Blend of abso-
lutely pure Cof-
fees —different

from all others— f
so vastly superior. For the best trade

: § Al .
Have the best, it vm/‘ ey MonT™ you must have it.

bU[L/ JTEED I-1b. tins, at 3lc.
Pays' 2-lb. “ 30c.pertb. =

It has no equal in
America.

MADAM HUOT'S COFFEE.

Specialty of high-grade goods in Teas, Coffees, Spices and Vinegars—wholesale.

E. D. MARCEAU, "™ "monTRreaL
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The “Old Crow” Vi
: 1ne FOW Vinegar -
d pure distilled, tine, clear as \\Jtrr/".h‘u:': L
. spring, at 20c¢.
- The “Old Crow”

Scientific Blend of Black Teas (in juseful
lmm’r-'\l lills\. m'ln ted with great ¢ u/q
to produce strength and aroma

No. 1 : : .
35¢c. 30¢c. 25¢c. 20c. 17%c. per lb

“Old Crow”

Mustard, a inqh grade comp contati
no injurious ingredients.  |12-lb. boxes

t4-1b tins, 28¢.; % lb. tins, 23¢ ; ;
TRADE MARK REGISTERED 22vc.perlb. 1 lb. jars, 25¢.; i Ib. jars. 65¢

“Nectar’ =Tnc perfection of Black Teas

f
1l
|

fnd

l-
It is Rich
A Blend bFragrant and
rln ol \—C\ lon, Retreshing
Indian and
China han
Teas. promounced
it by fas
e besi
le ‘
It.
Three good teas in a blend are better than any one tea alone. One trial order will
e, - convince you of this. Lead packets and sealed tins only—at 20, 26, 36 and 45c¢.

The best of Teas, Coffees, Spices and \’incgars--—thlcs;llc.

L E. D. MARCEAU, * &5 e Montreal”
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N of the

nmportant ¢ on -

most

siderations in the
business of many
retail grocers, es
pecially during
the  tall

ix the

months,

canned
husiness

this

'_")m|.~
The sale of
line  has  become
such  an  1mport
ant factor in
retailing

Lrocery

merchant who buys. handles and

that the
~clls the

they

voods 1o best advantage finds

contribute aggregate

larcely 1o his
Fevenus.

A\ representative  of * The Canadian

Grocer 7 interviewed several of the lead

e crocers ot Toronto in regard to then

opinions ax to the proper time to pur

chase, how to judee of qllulil_\ and how

to  handle, [Hl.\ll and  sell thew to hest

advantage Some of the answers given

and to the

will he found of much inter

vrocer, able and willing to take advan

tave of the sngoestions thrown out, of

considerable value.

SELFCTION OF BRANDS.

Swan Bros, Toronto, are in the habit
of huying a year's supply of canned goods

at one ume.

g - We have

satisfactory,”’

found this method the most
said  Mr.

may have lost by buy

Henry  Swan.

i1 i CoSome years we

5 i ing in this  way, but everything con
1

sidered, it has been most satisfactory.”

21y “ Do you stand by any particular

i brands 7

¥Yes o owe
24 are A'Alllrlilllll_\

) brands. We

which brands give the

~tand by the vood ones. We

weeding out  the

g

poorer
find out casily enough cach
§ : yean greatest satls
i l laction When

them carciully, and if they are

these are offered again

we siunple

up o the standard we purchase

Those

do nov again buy.

agaln

then. which have not been satis

Jactory we

We treat new brands with caution.

RSN

It 1= better to et the other tellow try

HE them, as few new brands are up to the

L f‘i\lli‘ill'll Ul‘ ||l<' ‘l".‘l IIII':> 'llll‘ an

} who experiments with every new line s

i like the

man who sets out to dizcover
whether a new fungus i a toadstool or a
If the dies the

knows it was a toadstool ; he hives he

f
i
1 mushroons. man world

has discovered a mushroom. New lines of

cheaper

they

canned  voods  may be bought

than the most reputable bhrands.

a”-m—m—m-m—”—m—m-m—m—m—*?

| Canned Goods in the Retail Store. =

HINTS ON THE PURCHASE, CARE AND SALE.

a“—m—m—m—m—“—m—m—m—m—m—“x

prove '_'uml, ullu'l' dealers are .\’“I‘!,‘ ill try-

ing them : if they prove bad, he alone

hears the loss.”

CARE OF CANNED GOODS.

How do  vyou keep your canned

voods 7
The only necessity is to keep them in
dry place.  We, keep a

supply  on o

a cool, i course,

plentiful shelves.  In

removing  them  from the cases to our

shelves we rejeet  every  can  which s

swelled in any way. Al cans are again

examined hefore sent out to customers.

It iz casy to distinguish the swelled cans.
A safe way ix to lay a pencil across the
cdees of the top.  1f the can is swelled

to touch the pencil, exeept at the edg

heware of it.

By thus carciully watching our goods

we have very few  complaints. We are

constantly warning our customers against

swollen cans and impressing  them  that

by dealing  with a well  trained grocer

they are insuring themselves from danger

of poizoning. This has its effect, oo,

What do  vou do with the swelled

cans 1’

The swelling, you know, is prool of

This

meats, ete,

irretrievably  spoils
We have

canned fraits they

fermentation.

canned fish, found

that l)_\' 'builin;_- over '

can be made fit for use. These might be

taken  home and used, bhut they should

never be ::'i\u-n Lo o customer, even at a

pay
and might

reduced  price, as  they might not

proper attention  to  them

2

sufier in consequence

‘Do you ever demonstrate  canned
;‘l“)l’f\? 5

No ; |
picayune

consider  demonstrating  a
business and

We sell
worthy

method of getting

never resort too the |n'iu-li¢'l:.

voods of known reputation, of

quality and at a fair price. That pleases
our customers. . Consequently, it satis

lies us.”

WILL BUY CAREFULLY THIS YEAR.

I have generally purchased our sea
son’s supply of canned goods carly in the

said  Mr. D. Bell, 702
30 ’I}ll\

will buy as I need to, as

\.nll'__
think |
there are no

.\t'ix.\nll,‘

street. year, however, |

inducements to bhuy carly.  In past years

been  put at a basizs which
that 1

later.

prices have
would have
This

has heen large

made it appear likely

to pay higher prices year

the erop of vegetables and
there has been a good
likely to

present

confident
that

I am

pack and prices are not

advance materially above the

that
take the use of my

basis, and =o | am ol the opimon
it would be better to
money than to lock it up in canned goods
in my cellar.

In buying. we take the brands which

have proven most satisfactory. Some
times we sample hetore we buy.™
CAUSE OF COMPLAINTS.

* How about complaints ?

* These come chicfly from three sources;
swelled cans or fermented product ; light
The first difliculty

sending  out

weight or bad color.

we overcome Ily never

swelled tins. When five or six com-
plaints come in regarding the quality or
quantity put up in tins of any brand.

take it for granted that the bhrand is not
and =ell it at a reduced
‘\\‘ |7|II)/

appear

up to standard,

price, and do not buy it again.

want to sell goods of sound, ripe
ance, and cans which are full to the top.
WINDOW DISPLAYS.

To push canned goods we make dis

plays both in our windows and in the

interior of our store.  We always display

them on the ridge above the shelving.

This adds to the

store and, to some extent,

attractiveness of the
increases the

sales of canned goods.

GAUGING WANTS OF CAND

ED GOODS

I gencrally buy a carload carly in
the season,” said  Frank W.
Road. * This
but I wili probably buy

Johnston,

Davenport year | have

not decided yet,

my vegetables in the usual way. | judge

from my =ales of fresh fruit what my
sales of canned fruits  should  be. and
stock up accordingly. | intend to huy

more peaches than usual this year. as my

customers put down fewer peaches than

usual during the past season.”

How do you keep canned goods ?
In the cellar, which is cool and dry.
Of course, 1 have some of every line on
my shelves, but no. more than are neces

sary, as | do not like to send out any

canned  goods  with fly marks or sun
faded labels. | sometimes make window
displays, but  never leave them in the
window over two weeks.”

Do you have any complaints as to
quality 7”7

Few. But
had

taught to

when | have, | make

vood for all voods =ent out. My

customers  are expect every

thing they get from me he thoroughly

sound.”
DOMESTIC AS IMPORTED CANNED FISH.
The only way to push canned goods
talk
Kelly, of Kelly
“ We find that

H'UIV to |HI\ on our recommenda

them,”
Bros., Queen

our custom

i to show them and about

D. ..

street cast.

said

ersoare
tion, so do not go to the trouble of
when a new line

When

opened a few

demonstration, except

comes on  the market. canned

bheets were first put on we

cans of them to show them to our cus-

1
i
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it

ny

ich The following from the advertisement of a prominent wholesale groce-

- should be read and pondered by every dealer:

““Some grocers succeed where others seem
to work just as hard and yet fail to achieve ~
. B . much—it 1s just as important to knov: what to
e push as it is how to push—pushing pure and
pleasing products produces prosperity, but
pushing poor stuft drives trade away.”

o It pays infinitely better to push a baking
a powder like ¢ Royal,” an article of known
merit, whose good qualities are recognized and
; appreciated by all consumers.

- ‘ Royal Baking Powder is easy to sell, and
g ! when sold there is always a pleased purchaser.
than Royal Baking Powder is largely advertised
i and that helps the dealer; but a pleased pur-
_, chaser 1s the best advertiser for your store,
e because she will recommend to others that
.= dealer who has pleased her.

(RIS S

- Royal Baking Powder is the highest class

orid baking powder, made from pure cream of tartar,
s and absolutely free from alum or other harm-

roods i ¥

- '_ ful ingredient.

ueen 2

stom :

(3||l|il

le of

1 line

anned

s ('::’ ROYAL BAKING POWDER CO., 100 WILLIAM ST., NEW YORK
r cus-
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“The Condor”

llegi.st(frt;d Trade Mark.

“CONDOR”
VINEGAR

The Standard
Of Quality.

*e

When it is

“CONDOR”

It 1s the best

“CONDOR” JAPAN TEAS--Pure anadalterated
patural leaf, bright flavory liquor.

Nos. I, I1, III and IV Extra Choicest and Choicest, at 27 %¢. to 40c¢.

No. V Choice May Pickings, at 23 %e¢.

No. LX Choice May Pickings, in lead packets, 1-lb. and 4-lb., at 27 %e¢.

No. XX XX Choice Early June Pickings, at 22%¢.

No. XXX Fine June Pickings, at 19¢.

No. L Fine leaf, good clear, strong liquor, in lead packets, 1-lb. and %;-lb., 19¢. ¢

When in want of the best goods in Teas, Coffees, Spices
and Vinegars come to me. | make a specialty of them.

C——

E. D. MARCEAU, e MONTREAL
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‘ Do you want a line of

Coffees and Spices, e

that have a reputation of half a century
behind them as a guarantee of their high
standard of quality »

If so, and you are not already handling our goods, drop us a line for quotations.

ESTABLISHED 1845

S.H & A. S. EWING

Montreal Coffee and Spice Steam Mills

55 Cote Street, - - - MONTREAL
LV VYV VVVVVEVVEVVE VRV

Vg
e
o
o
o
o
o
o
3

ESTABLISHED 1860. INCORPORATED 1895.

W 37 el
meare

:_". :
Awarded Gold Medal*
for Enamelled Ware,

Grocers stock Tea Caunister, made Paris Exposition,
up specially to fit shelving. 1901.

Tinware---Pieced, Pressed, Japanned, EEmoant

‘““Colonial’

Lithographed. Forem  “Bier-

n : Known Brands: Blue and White
Galvanized and Sheet Iron Wares. s S T Ve

Copper and Nickle Plated Goods, Etc. “Star” Decorated.

We are pleased to quote on any special lines of tin goods at any time
for either plain or lithographed

TEA CANS, LARD PAILS, SPICE BOXES, BAKING POWDER CANS, ETC.

THE THOS. DAVIDSON MFG. CO.. Limited, MONTREAL.

WRITE FOR CATALOGUE AND PRICES.




il
|
5
i
i
§
3
i
A
¢
¥
!
1

-

ey

-

4

THE CANADIAN GROCER

tomers.  We are careful buyers, and our
customers  depend  on  us, as there is
~cldom cause for complaint and these we
always make good. getting eredit for the
same from the wholesale house.”

“ Are all lines equally satisfactory ¥ 7

© Vevetables, fruit and salmon are all
richt. but it ix about time we were told
why Canadian  fish, such as sardines,
should  be  inferior  to  the  imported
article.  The Canadian goods are not up
to the swandard of the latter in any
it?  Are the fish infer-

respect. . Why i
ior Is poorer oil used ? Or, is 1t
that the packers are not as <killiul as the
European packers #  IUs up to the pack
ers to explain.  They put up their voods
in packaces that are attractive enough.
Thev  have the advantage, as far as
quantity is considered. hut we cannot get

anything - like the prices for the home

However, I am not a buyer. I prefer to
let the other fellows hold the goods,
believing 1 can get them for less money
later than I can now. 1t is the syndi-
cate that have put up prices, but there
are jobbers in Toronto who are holding

cnough canned vegetables to break  the
market, and are fully determined to do
it.  Other lines than corn, tomatoes and
peas | always buy as I need.”

“ Have you any preference as to
brand 7 **

“ Mosxt assurediy.  The cardinal prin
cipal of a good trade in canned goods ix
to get

BRANDS THAT PLEASE THE PEOPLE
I find certain lines can be thoroughly
depended on. These 1 stand by exclu-
sively.”

“ You tried a private brand of your

23

own once, did you not ?

“ Believing  that new  goods would be
higher I bought ecnough of last year's
goods several wecks ago, when they were
going begging, to last me through this
season. As 1 got good brands 1 know
they will retain their quality all right.
By having some surplus capital ang
taking advantage of the most favorable
opportunity one is able to strike the
market right by studying the conditions
carefully. I have done =o for several
SCASONS. For instance, tms vear, we
sold  our last five cases of salmon at
$1.60 to a wholesale firm who had run
out and needed them to Ll immediate
wants, and within a week of this sale
the same house delivered us new season’s
voods at S1.124e.

ket

By striking the mar

vicht, we have bheen able to sell
* Horseshoe ™ salmon at 15e. per tin for

five years, while the price has jumped

|null'-ul lil.’ll we have (o n’h;xl'ul‘ Tor llu:
torcien. I the Canadian lizh packer could
nuprove  the  qguality of his product he
would not only cet better prices,  but

would find a sreatly extended demand.”
FHE MARKIE 100 HIGH.

My purcha

of canned goods at this

time of vear,” said W, ). Sykes, College
“trdet, T depend entirely on Ceircimstan
coes. the chiel consideration being price

and supply Generally, 1 have found it
best to bhuy enouch o last through the
Season Sometimes | bhuy more than |

can possthly need One vear | had fally

5000 cases and cane out very well on the
transaction. This year. however, | am
not  going to buy enouvh canned vege-

tables to last e throuch  the season.
The market 15 too high There was
a Jarge surplus stock The erop  of
corn - and  tomatoes has bheen excel
lent, :Ali" lhl' [lill‘i\ lill ue 'nl'>it|<'.~_
the  consumption,  especially  of - corn,
hasz  been considerably  decreased  dur
ing  the past year or two hecause the
majority of buyers have had more money
1o spend. and have preferred fre<h vepe

tables.  Peas may continue firm in price

Bedford Basin, with Halifax in the distance.

I did, and ound it a good move in
some  respects. But  everything  con-
sidered expense, ll‘nlll)h‘. results—1 deeid-
ed it did not ofier suflicient returns for
what | put into it, and have not repeated
the  experiment. But | stand by the
brands of highest quality.”

HINTS ON BUYING CORN,

“ What are the means of judging qual
ity # 7

“Tomatoes  should  be  solidly packed
(not too much 'liqlli(l): sweet  and of
extra  good red color. Corn  should
be tender, white and of good flavor. Peas
should be tender without softness, and
should retain  their natural color and
flavor as much as possible. Then, of
course, the cans should be well filled, but
never swelled.  This one can depend on
if one buys a good brand. Out of 200
cases of one brand [ had last season
there were only five tins which 1 found
Other years | had
similar results with the same brand.”

necessary to reject.

LAST YEAR'S GOODS FOR THIS YEAR
I think 1 struck the market right,”
answered a prominent ex-official of The

Toronto  Retail  Grocers Association.

And it has

been much the same with other lines.”

every way during that time.

CHUTNEE PRAISED BY ROYALTY.

Canadian  food-products  have proved
their hich qualities in many ways and
under many  diffierent  circumstances, hut
it is open to question whether any othe
Canadian  product = has  received  prais

from so many persons in high estate a

has heen received by Canadian Tomato
Chutnee,  manufactured by  Mrs. M. <P
Card, Guelph, Ont.  Among those whe
have commended it highly are H. R. 1
Princess  Louise, Marchioness of Lorne
the late Sir Johyp A. Macdonald, and the
City Carlton Club, London, Eng. The
merit  of this condiment has not heen
appreciated only by persons such as the
above, ‘but has met with such popuia
approval that Mrs. Card’s bhusiness ha-
steadily grown during the eight years o
its  existence. Last. year Mrs. Card
extended  the scope of her husiness by

starting  to  manufacture. pickles.  Thi

branch has also proven very sueccessinl
the output this year being double that
of last year.
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PROFITS
TO H

The up-to-date grocer knows which is better,
To make one profit slowly or two profits quickly.
He stocks the highest quality goods,

His trade increases,

His expenses per sale decrease with the increasing business,
His profits multiply by the reduced expenses per sale,

His capital outlay is smaller on the same volume of trade.
He is careful to purchase stock fulfilling these conditions.

Grocers to-day are selling three tablets of

SUNLIGHT SOAP

To one tablet of any other in the world.

Their capital investment in Sunlight Soap stock is less
For the same volume of trade than that in any other.
Their expenses per sale are lower,

Their profits are correspondingly higher.

In fact, on Sunlight Soap, as compared with any other,
The Grocer

MAKES THREE PROFITS TO ONE.

LEVER
BROTHERS
LIMITED,
TORONTO
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Canned Goods Futures.

Montreal Retailers Discuss the Propriety of
Dealing in Them.

LD

URING  the  past few

months considerable
dissatizfaction h a =
heen expressed by
Wholesalers and retail
cr=  alike on account
of the meagre |»|'n|‘ll~
alforded by trading in
canned QH!H|~, There
doubt  that

I~ 1no

heavy losses were the
chied result  of speeu
lative operations la=t

vear., and o =pite ol
ihe steadyving influenee
of the Luteiy fornied svodicate, the experi

cnee of the past 12 months i having

appreciable eficet on retail poliey  this
fall. To gt a fair and zeneral idea of
the attitude of retail erocers 1o the ques
tion, " The Canadian Groeer 7 has had
interviews with =ome of the leading memn
bers of the Monureal  wrade during the
readily seen that
the purchases which grocers make at this
e of the vear must be appreciably Jess
thi= tall than for many scasons This
vefusal to huy is accounted for not only
heavy

hecause of the losses incurred on

purchases last vear. but it wonld =cem

that varions other considerations  must

Clter into i city vrocer’s ideas of - the
amount of carncd voods he can =ell in a
twelveanonth,  and these, oo, have, in

cases. tended 1o lessen carly purchases.
FUTURES hO NOT PAY.

\id. R. Tarner. the

Pre<ident of The Retail Groeers™ A=socia

lately  appointed

tion. who keeps a0 prosperous =store on

Wellincton ~treet, and supplies the work

ne ex. wi= the first to be amerro
vated

N sail Mr. Turper. ™1 have not
bouzht nearly <o many canncd coods this
Vear as st I find 10 does not privy |
lIn‘.l' (RTRAWE) | ).".u‘~ Hioney oh }ll!ll“ll'_‘

<tochs and 1t

cemis overy ovear 1ocan
buy tomatoes and corn as cheap in Juane
a= b can in Ocrober or September. This
vear | ocould have bhoucht a vood deal

lower.  Then what the se of a vroce

paving interest on the capital invested,
;in-l |¢I\HI'_‘ on

ard ¥ |

hianv s decided 1o discontinue the

mecbiny pnsurane charoes.,

eapioded cans. 1o reap nooorey
policy
and have bhouoht hardly one hali or what
I odid Jast vear for carly delivery
AN OBJECT LESSON
Another officer of the association  who

handies  larce quantities ;i Jact,  has

AARBAARAARRRAARARARBRRRARARAARRAARARAAARAARAARRARARARARAAARAAAARARAAARAARARARARAAARAAARAAARAAARARAAAAAAARARAN

hitherto bought by the carload, spoke in
the same strain. Last vear | bought
2000 cases.  This year | have ordered
only 700, To me, the course of last

vear's orocery  markets  was an object

lesson. I have come to the conclus

that it i= little use to speculate in
orocers” supplics—far better to buy lightly
Suppose a merchant lays in

Ii the price

and often.
a carload of canned voods.
voes up, he raises his price. and stops
consumption. invariably, and he has stock
feit. Look at Valencia raisins last year !
So he makes no money on a rise. I

the  price  falls, his small  competitor
comes down : he must do the same and
llllb Il" loses, | llu\n' cone 1o lhl’ con
clusion that a grocer cannot make money
on heavy dall purchase of canned goods,

and am acting -accordingly.”’
I'HEY MAKE MONEY ON FUTURES,

But they don’t all think alike. Mr.
Fraser: of Fraser, Viger & Co.. says he
has bought more heavily this year than
last, because his business will be greater.

“Did yvou lose on last year’s pur
chases

aNO s

customers did not ask for reductions. |

never dropped any price @y

cot my anticipated  profit. clearad  out

about u“ my l_u:u“.~_ =0 hu\\ can | COlb

plain 7

ahead, in
My hus

tess i~ founded on the fact that | carry

= The fact =, 1 must buy

order to get the goods | want.

only the bhest goods and consequently |

mi=t  order what brands | wish bhefore

theyv are all contracted for. My huving
policy s moulded by the opportunities to
sceure the best goods, not by the ups and
downs of the market, No this year vou
find e buving even more heavily  than

last fall.”
OBJECTS TO EARLY NAMING OF PRICES.

Me. Paul. he St Catharine  street
crocer, who also does a high class trade.
spoke miach in the <ame <wrain.

I have always heen strongly opposed
to this ddea of getting out  prices  =o
carlyv.  The canners are quoting prices on
tiein IHN‘I\ hetore the seed is sown. “Il)‘
not wait at least ull they have an idea
ol the size of the pack and cet out prices
that  will  stand  the  test of the real

market ? A it i, they force us people

who want the hest goods. to buy early,
which is not right.
“Fhis hopes  that - The

Dominion Svndicate will give a ballast o

Vear l Ilil\l'

the market.
and promize

They are limiting the pack
advances  rather than de
clines.  So you can understand why my

purchases are as large this fall as last.”
DISGUSTED WITH SPECULATING

Mr. H. Graham, another St. Catharine
street grocer, has come to the conclusion
that he will discontinue his heavy fall
huying. * There is nothing in it for me.

I have tried speculating on canned goods,

have never made a success of it, and now
give it up in disgust. Last year was a

carrving the goods

cicht months, I found 1 could buy for

finisher,  for after
less money than my stock cost me in the
lirst place. What would a sensible man
do under such circamstances ? N s
have I)uuu'}ll but few canned ulunls this
vear and do not intend o load myseli

up  with  them. 'm willing 1o take
chances on a rising market and mean to

escape a falling one.”

THE SUPPLY OF FRESH VEGETABLE

At any rate, | find my =ales of can
ned goods falling ofi. I now get fresh
tomatoes nearly all the year round and |
can have fresh beans whenever 1 want
them. grown right in Canada, too.  lLet
tuce is inomy store all winter and celer

nearly all the time.

My customers will
pay the price for these luxuries and have
ceased to use the ordinary canned goods.
Same way with canned fruits and table
raisins.  Oranges can now be had any
day in the vear. asx well as hananas.
Californian fruit comes in carly as weli
as pincapples.  This list of fresh goods
in winter is being constantly  added o
and cach addition signals a drop in can
ned vegetables and fruits., Ntores that
cater to the working people, no doubt.,
have a different story to tell, but such
has  been my  experience. 1 ostill hay.

canned  vegetables inomy store that |

ordered over a vear aco. s that busi
ness ? No oy

purchases  of - canned

voods  hercarter  will he

light.””

frequent  and

PRICES HIGH EARLY IN THE SEASON

Mr. Dionne, across the street . was the
** My

heavy ax  last

last approached. purchases  are

not =0 vear  for two
reasons, First. the market scems 1o b
always hich at the beginning of the year
and low at the end, and, sccondly, last

This

vear, sope -_nnn‘.~ went ‘lilil Onope,

: : %
fall "1 am buyving only reputable hrands

and in highter cupply.”

A summary of these interviews woulbd

indicate that, on the whole, l'i\l'l}' con
tracts placed with wholesalers must s<how

an appreciable  decrcase  from  those of

last  vear. The only  merchants who

appear to bhe buving as heavily as ever

arce those  catering to the millionaires,

who gaust have  their favorite brands

recardless of price,
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Can't You Do It?

Can't you make up your mind this
Fall to close that sale with us for one of our
Money-Weight Scales? Business was never

ness, that is the time you most need a system
to help you out. Our Money-Weight System
is a Mechanical Auditor on every weighed
article of merchandise leaving your counter.
We sell it on easy monthly payments.

me Gomputing Scale Company

DAYTON, OHIO.

Money-Weight Scale Co., No. 47 State st., Chicago, Il
E. E. Mceker, No. 52 Franklin St., New York, N. Y.

J. B Poirier, Dist. Agent, No. 1662 Notre Dame Street.
Montreal, Que., Canada.

L. A. Davidson, Dist. Agent.No. 104 King St. West, Toronto,
Ont., Canada.

White & Ecclestone Dist. Selling Agents, Vancouver, B.C.

ET us advise you with reference to our stock of lamps
for Xmas trade.

LL the latest styles and designs are for sale by us, includ-

ing the famous Rochester Lamps, which are
giving universal satisfaction.

ANY are also handling our incandescent gas lamps,
burners and mantles. We are Canadian agents for the
Cosmopolitan mantles—the best mantles made.

ERHAPS you are in need of some lines and want
something up-to-date yet reasonable in price.

END to us before purchasing anywhere and we will
gladly furnish you with all particulars.

THE RocHESTER Lamp Co.,
OF CANADA.

24 Front St. West e TORONTO.

better, and when you are doing lots of busi--
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THE CANADIAN GROCER

HEN some months ago the British
Government imposed a duty on
sugar, molasses and syrup there

were few people, indeed, who realized the

extent to which it would affect a great
many other articles into the manufacture
The list of goods
of this kind upon which a duty_ is now
Subjoined is
the rate of duty on sugar, according to

of which sugar enters.
levied is quite extensive.

the several degrees of polariscopic test
and also the rate upon the articles into
the manufacture of which sugar enters.
We believe this is the first time the list
has been published in Canada, and our
readers will, no doubt, find it interesting,
while to those engaged in the export
trade on articles thercin enumerated it

will possibly also be interesting :

Rates
Articles. of Duty.
SUGAR— s id,
Not exceeding 76 deg. of polar-
T e e R e SRR S the cwt. 2 0

Exceeding 76 and not exceeding
77

e R R SR e e R & 2 0.8
Exceed'g 77 and not exceed'g 78 5 2 1.6
= Ko S . 79 s 2 24
“ 79 . G B0 e 2 32
1 S0 g 3 51 o 2 4.0
coeihee A g o 248
o N2 s o 83 s 2 56
o 83 - i 84 & 2 6.5
o 34 < £ 85 5 2 74
% 85 e § 86 5 2.8.3
S TEa (sl BRI
o 87 > b 85 ) 2 10.2
24 8 s 1 89 e 211.2
¥ %9 e £ %0 2 3 04
5 90 = 91 e 3 1.6
3t 91 i 5 ® i 3 2.8
- 92 2 3 93 o 3 4.0
! 93 & 8! 94 s 3 5.2
= 94 Y = 95 : 3 6.4
& 95 S o 96 9 3 7.6
& 96 o ot 97 i 3 88
= 7 e % o i 310
¥ VARG e Rl e & 4 2
BLACKING—
Selid, containing sugar or any
other sweetening matter...... e 1o

Liquid, containing sugar or any
other sweetening matter (to-
gether with the duty on any

proof spirit contained therein) 5 1 0
CANDIED AND DRAINED
i 0107 R s S - 30
CARAMEL—
SOl s o 4 2
LT R S e D iy 3 0

CATTLE FOODS—
Containing molasses and other

sweetening matter............ “ 10
CHERRIES—

Drained, imported in bulk...... o 2 3
CHUENEY .. ... .o .o i 5 & 20
COCOANUT—

SEped G b v i 20
CONFECTIONERY—

Hard, such as sugared almonds,

caraway seeds, etC........... 2 4 2

Soft, i.e,, A.B. gums, imported
in bulk, in barrrls or cases, on
the entry for which the im-

porter has declared that duty
on the combined quantity of
sugar and glucose used in the
manufacture did not exceed
the rate of 2s. per cwt....... .
Other A. B. gums, chewing
gums, jelly beans, Turkish
GElght. Ble. ... ... iiviiene
Containing chocolate, viz.—
When the chocolate exceeds
50 per cent, of the total net
WO, . ... .ciciiii wnvaae
When the chocolate does not
exceed 50 per cent. of the
total net weight..............
Made from sugar and containing
no other ingredients, except

the Ib.

HARVOrIng . ..o . svaoneess the cwt.

In the manufacture of which
spirit has been used (such duty
to be in addition to any other
existing duty to which such
confectionery is at present
Bable) ... s e

FRUIT—

Canned and bottled, other than
fruit liable to duty as such

the 1b.

preserved in thin syrup...... the cwt.

Canned and bottled, other than
fruit liable to duty as such,
preserved in thick syrup......

FRUITS—

Crystallized, glace and metz,
except fruit liable to duty as
PR e

Flowers in crystallized sugar, as
violets and rose petals, etc....

Imitation crystallized (orange
and lemon slices, etc........
FRUIT PULP—

Except in fruit pulp liable to
duty as such, preserved in thin

Except in fruit pulp liable to
duty as such, preserved in
thick syrup as jam..........

FRUIT—

Except currants liable to duty
as such, preserved in sugar or
otherwise, whether mixed with
other fruit or not............

GINGER—

Preserved in syrup orsugar. ....
GLUCOSE—

Solld - e as

T PR S S e
MARMALADE, JAMS—

As fruit jellies (if not made from
fruit liable to duty as such....

MARZIPAN....cccoovveesninne

MILK—

Condensed, sweetened, whole .
Condensed, sweetened,separated
or skimmed ....... 00 00

MOLASSES, and all sugar and
extracts from sugar which cannot
be tested by the polariscope—

If containing 70, per cent. or
more sweetening matter....
If containing less than 70 per
cent. and more than 50 per
cent. of sweetening matter. .
If containing not more than 50
per cent. of sweetening
matter .

NESTLE'S MILK FOOD......

[

| THE BRITISH DUTY ON SUGAR |

and on Articles in whieh it is used.

(8

0%

SACCHARINE (including the
substances of a like nature or

e R R R s the oz. 1 3
SOY, when containing molasses or
other sweetening matter........ the cwt. 2 0

TAMARINDS, preserved in syrup e 1 0

NOTE.—An additional %d. per lb. is chargeable
in respect of any of the above-mentioned articles
(liquid blacking excepted) in which spirit has been
used in the manufacture.

CUSTOMS CHARGES— s.

On delivery from warehouse for
consumption of goods liable to
Customs duties, and on British
compounded spirits, for every
£100 of duty, and in propor-
tion for every fractional part
of £100,

In respect of tobacco....... — 2
% o other goods. .. - 50

Where any manufactured or prepared goods
contain as a part or ingredients thereof any article
liable to any duty of Customs, duty shall be charged
in respect of such quantity of the article as shal|
appear to the satisfaction of the Treasury to be
used in the manufacture or preparation of the goods,
and in the case of goods so containing more than
one such article shall be charged in a similar man-
ner on each article liable to duty at the rates of duty
respectively applicable thereto unlessthe Treasury
shall be of an opinion that it is necessary for the
protection of the revenue that duty should be
charged in accordance with the Customs Tariff
Act, 1876.

Any rebate which can be allowed by law on anv
article when separately charged shall be allowed in
charging goods under this section in respect of the
quantity of that article used in the manufacture or
preparation cf the goods.

As respects the first levying or repealing of any
duty of Customs, the time at which the importation
of any goods shall be deemed to have had effect
shall be the time at which the entry of the goods
under the Customs Act is delivered, instead of the
time mentioned in section 40 of the Customs Con-
solidation Act, 1876.

DRAWBACKS,

Rate

Articles. of Draw-
SUGAR— back.
Which has passed a refinery in s d-

Great Britain or Ireland, a
drawback equal to the duty on
sugar of the like polarization.

MOLASSES—

Allowed to a refiner on molasses
produced in Great Britain or
Ireland and delivered by him
to a licensed distiller for use in
the manufacture of spirits..,..thecat. 1 0

GLUCOSE AND SACCHARINE—
A drawback equal to the duty imposed.

o

On goods (other than beer in the manufacture or
preparation of which in Great Britain or Ireland
any of the articles liable to duty has been used) a
drawback equal to the duty in respect of the quan-
tity of that-article which appears to the satisfaction
of the Treasury to have been used in the manu-
facture or preparation of the goods or, in the case
of residual products to be contained therein.
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2 : & =l - is one of our handsome
1 : :

geable
irticles
s been

~stock canisters with three brass tea scoops
the latest and most improved kind — which

accompany first order for 100 1h. net

s =4 s QUEEN
. 2 B . ALEXANDRA
R oo & BLEND

s shal]

1 to be 3 Y 4 : :

goods, : | ' - tea.  No up-to-date grocer can aftord to be
re than 2 g D -

r man- I : 1 & without one of these canisters.  Are yvou

of duty f i : Y L . ¥
reasury ' q " . going to take advantage of this exception-
for the N : ! ;
uld be ; « , Sl ally alluring ofter £ Before yvou turn to vour
i Tariff ! ; < p

; next order of business send for one.
on anv e .
owed in : e QUEEN ALEXANDRA TEA is becom-
;t of the ; S e
cture or : ‘ : 4 ing  more popular every day.  Your
s customers will be pleased with it.
ortation
d effect

¢ goods i - - = w “

d of the ».«rd)hnm-ml “ABZ0) " teas to the attention of all dealers,
. | : Wtﬁ—mlg confident that no better values in teas can be procured.
: If you desire to sell satisfaction-giving, saleable, profit-

able tea, vou cannot do better than to handle “OZO™ tea.

20°BLACK Wholesale.  Retail.

“0L0 " Ceylon in Y2 and 1's...coocociia i T CR R 1 35¢.

I - *OZO " Ceylonin 'z and 1's. - 22 30c.
*0ZO " Ceylon in %2 and 1's. 235c¢. 35¢.
- “ 0OZO " Ceylon in 12 and 1's. . 29¢ +Oc.

t wti

" 0ZO " Ceylon in Y2 and 1's B e s OB S0c.
“0OZO " Japanin 1's only
“OZO " Japanin 'a's only

20¢. 25¢.
29¢. +0c.

We carry a large assortment of Teas and are willing to sell them on small
e margin. Lose no time in writing for samples. Our New Season’s Teas are going
F dpsiend % B out rapidly. All for sale by

used) a

A ; The ‘“0Z0 ” CO., Limited, Montreal.

e manu-

the case y s i x e . . oy - A A . e TN
! . ' ' J ' ' ' ' y .

in. o ‘ A RVEA BY r Y N\ 7 N

s
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1 Canadian Coats of Arms
th

An Interesting Subject and a Line which has proved Profitable to Some Merchants.

dododeds Lot e

i & : . .
f | B SR
{0y ¥ ERALDRY. ax we know it. dates arms of Great  Britain—and the British the Arms  of Hanover and France
; s hack to  the 3th century,  Empire-until a more comprehensive one - appeared in the  Royal  Coat of Arms.
Al although. in much carlier times, i introduced. - Further back, in the time of the Stuarts, . '
: | hadges and  devices were made use of. In the first and fourth quarters are the Arms of England (the three lions),
: S Panl went in oa’ vessél whose badge  chown three golden lions passant guard
was Castor and Pollux. and the Roman . Passant describes the attityde oF
<oldiers had their cagles and standards. (he Jjon when walking with three paws
i In the middle ages, heraldry had reached ) (he ground, the fourth raised.  The
fd 1 such a stage of perfection that even the  (ail is always curled over the back, and
I 1 anlearned  could  read its lessons, and (b head is always to the right. Guard-
understand 1t meanings. While modern ¢ shows that the lion is looking out
| 3 heraldey  often does nog conform  as  from the shield towards the spectator. A
i : “‘"i“‘i.." as mi-_"h'l he \\i.~hv(~«l to the .\l,‘ii'lll.i” lion passant is !‘hr emblem  of resolntion. g
{ i principles laid down in the past, =t and guardant. of pradence. and  France (three  Heurs-de-lys),  were

every coat of arms has a tale to tell, a

: ; : ; I'he cround is red : a fundamental rule quartercd in the first and third quarters,
| tale which can. with a litde attention,

of heraldry ix that a metal must not Segand and lreland oceapying the same

; he |~;-x~|l) vead. and which is usnally worth appear upon a metal--but upon a eolor. St he & now.  The Tullors hore the

3 reading. : In the second quarter are the arms of  Arms of England and. France only, the

| All coats of arms are shown on a shield. o g0 red lion rampant upon a latter having heen introduced by Edwaid

for in the days of knighthood the coat L Ll | 20 Drovions to that tine the

{ iy of arms served practically the purpose I 0 Enland wore ased alone

which the visiting card serves in modern

from the time of Henry 1. William the

Congqueror  and  the two  following

{ ilization— to identity  the bearer. The
o )
'%n'.\ used on the shield may be gold,

| Novereigns, used two lions only.  The
. silver, blue, red. black, green. purple, o “ 3 | Icnglish lions have thus remained practi
3 | one of several Kinds of fur. One or more T B A cally  unchanged for nearly a thousand
: y : o1 these colors may appear upon a <hield. R G
LR The. division lines may be horizontal or < 3 DOMINION OF CANADA.
7 : vertical, or erosswise and practically in i i Passing now to the Arms of the Domin
| any part of the shicld.  The firs addi sold eround within a treasured horder.  ion -of Canada-—as usually represented
44 tions to the shield were ""i‘-'i"“H-“ nl'“'\‘ A lion rampant is <hown standing erect  the shield comprises the separate arms of
TEEAS & chevrons and crosses of many different i (G hind legs with one of his  the seven Provinees.  Stricily speaking.
; £11 forms. Later. these were found in=ufli forclegs  cievated 3 his tail s also ele however,  the Arms of Ontario, ()Hl")l'l"

Ireland : a golden harp.  with  silver

Siihis on o bine shound. howed these onlv.  Since that time, a

cient 1o provide every one with a dix vated. The lion. rampant js the emblem \'n\}} Scotia and New  Brunswick only
J of hagnanimity. <hould appear  on  the s<hield, for the
& P . el ; i > o o1 carinos b ) N
\ Mrsd ‘ In the third quarter are the arms of :_'hn'nl n.l armorial |)AmA|n_~ munl-)l») I|.<I
& 80758 Xl Majesty's warrant of November 20, 864,
o N P g Jest)

—Cee R

i AN ~ P
I'he Royval Arms have as supporters the /A e
. . 0 i
Lion  and  Unicorn. I'hese are nearly B
| always incorrectly represented.  The lion
i i : : : :
| on the right of the shield is of wold,
798 it 5 ires o . 2 M
§ § British Empire. Faiged ond rampant guardant, wearing an  hmperial I 3 9
HE e : '
Saes : crown. I'he unicorn on the left, should =
: ; tinetive coat ol arms. so charges  were b L e B il : {‘:)
SR E : e S woof silver (nearly always represented as
o introduced. comprising  every  deseription S . 5 3
BE AV S 2 : of wold), with teeth, claws, hoofs, and :
1 of bird. fich, animal  (many  of  them ; P
41 s : e . L . mane of gold ; round the neck, a golden \
§ N Hupaginary ), a the common obhjects ol . i o ini .
; : & Sy ), ] coronet composed of crosses and fleurs- Victoria Queen. Pominion of Canada.
il evervday  life. ot . g - i i
v 3 | dedys. and from this a golden chain  other Provinees have come into Con
L 8 e NV Two or more coats of arms  may bhe RO : : . .
et ]l : : i ¢ ay:: passing hetween the forelegs and over the  federation. their arms have been added,
! comeRc to e b o the process being ek, until we have obtained a shield which
called guartering. Fwo such quartered The Royal Arms, as just deseribed, date  has  to  be of considerable  size. if the
<hiclds  may be combined, < ) oy : ; ’ ; ;
: Ay ! < and 0 on. hack only to  the accession of Queen  various emblems are 1o he shown  dis
until we obtain 61, or even more quarter Victoria.  From 1801, the Arms of Han tinctly.
ings. : over appeared in the centre, but on the ONTARIO.
Let us first consider the coat of arms  death of William IV.. the possession  of The Red Cross of St. George on a
of King Edward V1L, which i fanilar to Hanover passed from the British Crown.  white ground covers the upper third of

all our readers, as it is also the coat of  From the accession of George 1. to 1801 the shield, the lower two-thirds being
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»
P‘ Have You eou”,e” BARBADOS, w- I-
e Tried us ;
rins. for.... VOB BB BB BB B Dw ¢ °
- : 3 s _ e/’ eck i COMMISSION AND GENERAL !
Books ¢ MERCHANTS. i
) IF YOU HAVE L1 0 od o o0 o J 0 1 o ®
2 We have no hesitation in Lelieving ¥ IMPORTERS OF AND DEALERS IN
E that you are well satisfied.
BUT IF NOT English and American Provisions and
A card from you will bring either
were a Represent_atjye. or Samples, at once. C 9 P
.\1“:“\ Don't place your order without seeing our Samples anadlan rOd I.ICC,
e the eSS
we Merchants Gounter Check Book Go,, | FPlantation Supplies, Live Stock and
e the LIMITED .
2 34 Colborne St., - TORONTO. Shippers of Local Produce.
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Bovril has attained its pre-

T;l\lll;n“_:l: . . . .
et sent high position 1n pub-
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e lic favor on account of its

. 1869,

me, as

unequalled intrinsic properties and
palatable flavor, which cannot be
approached by any other brand.
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occupied by a spray of three golden
maple leaves on a green oround. This
records the English origin of this Can-
adian Province.

QUEBEC. (Province).
The upper fourth of the shicld shows
two blue fleurs-de lys of old France on a

golden field ; the second fourth. one lion

Prov. of Ontario.

Prov. of Quebec.

of the English Coat of Arms, cold on a
red field : the lower half, a spray of
1'11"‘0' ureen ]llu[nlt: h'i\\t'.\ on a '_'n]ll“l!
cround. The history of Quebee is well
told on this coat of arms. England and
France are shown joined together on Can
adian  =oil. The lower hali of this
shield, it will be noticed, is exactly the
reverse  of  the Ontario Coat of Arms
Motto : " Je me souviens 77 (7 Lest 1
l‘nl"_w,'(f“)
NOVA SCOTIA.

The upper part, two thistles, green, on

a colden  ground : the middle. a fish

swimming in water : the lower, a large

P'rov. of. Nova scotia.  Old Arns of Nova Scotia.

bill'_:l‘: (hi»l]t‘. areern, on oa :__'Hl']~‘ll '_'l'ulnul,
Both the name of the Provinee and the
introduction orf the recognized emblem of
Scotland, ~how the  close connection
between this Provinee and Scotland.

Better  known  to, and more popular
with the residents of Nova Scotia. is the
old coat of arms of thiz Provinee, cm
bodyine the Scoteh hon on St Andrew's
Cross.

NEW BRUNSWICK.
The upper part of the field shows an

English lion. gold. on a red field.  The

Prov. of New Brunswick. Prov. of Prince Edward

Island.
remaining part represents a galley, repre-
senting the shipping industry of the
Province.

PRINCE EDWARD ISLAND.
A small tree under the shadow of a
larger one, typical of the little Island
Provinee’s position as regards the main-

land of Canada. Motto : ‘“ Parva Sub
Ingenii.” (A small thing under a large
one.)

MANITOBA.

The upper third of the shicld shows a
red St. George’s Cross on a white
vround ; the remaining portion, a buffalo
charging, in  gold, upon a green field.
Like ‘Ontario’s coat of arms, this shows

the E

wlish origin of this Province.
BRITISH COLUMBIA.

The coat of arms  of this Province

<hows a golden sun setting in the waves;

the rest of the shicld being a representa-
tion of the Union Jack. The whole is

surmounted by a lion standing on  a

Prov. of Manitoba. Prov. of British Columbiz.

crown. This coat of arms i= not so
irequently  used as the old  coat (illus
trated here) which shows a crowned lion
standing on a crown (the erest of the
Royal Coat of Arms) with the letters
= B.C.” on either side, and a wreath of
maple leaves and oak leaves.
FLEUR-DE-LYS.

The  Fleurs-de-lvs  was the emblem of
the King of France from the tme of
Clovis, who bore a shield covered with
Charles VIL reduced  the
vimmber to three. to symbolize, it is sup

'_'nltll'l) I]l]l‘\

posed, the Holy Trinity.  With the pass

Fleur-de-lys City of Montreal.

ing ol the Monarchy in France, the flears-
de-lys ceased to be used. Tt is still used
by the Orleans family, who claim the
I'rench throne.  When Canada was colon
ized by France, and later, when ceded to
Great Britain, the fleurs-de-lys was the
emblem of France, and for that reason is
dear to the hearts of French Canadians.

MONTREALL.

This shicld is divided into four parts

by a cross. in thé upper portion appears

a rose (emblem of England), in the lower
portion, a heaver (representing Canada),
on the left-hand side, a thistle (for Scot-
land), and on the right-hand side, a

spray of shamrocks (representing Ire-

land). Strangely enough, there is no
French emblem. Motto : ** Concordia

Salus 7 (Safety in Harmony).
QUEBEC. (City).
A female seated at the foot of Cape
Diamond upon which Quebec is built. 1t
will be noticed that the figure is resting

Toronto.

Quebee City.

upon a shield.  This shield shows a lion
passant, gold, on a red shicld, holding a
kev in his raised paw, and is sometimes
p=ed as the coat of arms of the ('il}'.

Motto : ** Natura fortis, industria cres
cit.” (Strong by nature, she grows hy
industry.)

TORONTO.

A shield, including the three lions of
the English Coat of Arms, turned to-
wards the left instead of towards the
richt ; a beaver, representing Canada, a
sheaf of wheat, and a steamer. Thix
<hield tells its own story.

OTTAWA.

A shield, including a locomotive, a lake

<cene with the rising sun, the locks at

Ottawa. Winnipeg.

the Rideau canal. and the suspension

“bridge and falls.

Motto ¢ *“ Advance.”
WINNIPEG.
The upper hali of the shield shows a
locomotive, and the lower, three sheaves

of wheat : surmounting all is a bhufialo.

BERMUDA.
The Bermuda coat of arms is a repre-
sentation of the floating dry dock which
was towed across the Atlantic, and was

Bermuda. Angel Fish of Bermuda.

some years ago considered almost a won-
der of the New World. The angel fish,
which is of remarkably beautiful colors,
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¥ dBake a Specialty of : : ;.

6}
Potatoes ..
Oats &

It you have any to offer Qr,if yvou are open to buy, let me hear

from you. ARy SR ;
R. W. HANNAH
SRADLAN® v Board of Trade, TORONTO

PRODUCE -

™J. D. MOORE CO., un

EXPORTERS OF
EGGS “Wapiti>’ and “Moore’’ Brands

OATMEAL “Thames Mills”

~«  ST. MARYS, Ont., Canada.

TALK WITH

“GEORGE”

He has just returned from a 25,000-mile trip through Japan,
China, Singapore, Ceylon and India, where he opened buying
connections for all kinds of produce, staple and fancy. If you

want to buy Oriental produce at the bottom, write to

GEORGE CARITER,

Commission Merchant, - - - - VICTORIA, B.C.

I am open to accept one or two first-class
Canadian Agencies,

Kola Tonic Wine

Made from Kola, Celery and Pepsin, is the best remedy for purifying the
blood.

It will cure the worst cases of Indigestion, Dyspepsia, Rheumatism,
and all nervous troubles

Hygiene Kola Company, 84 Church St., Toronto.

Toronto, April gth, 1901.
Hygiene RKNola Co.

Gentlemen,—1 have used one bottle of your Kola,
Celery and Pepsin, and desire to testify to the won-
derful relief I have experienced. I suffered for over a
year with Indigestion and Stomach Trouble, and have
tried other remedies without any material benefit. 1

Pepsin has completely cured me ; it has also restored
my appetite and toned up my system better than any
remedies | have ever used. It cannot be too highly

recommended. {

Yours truly,

J. J. GOURLEY,

95 Jarvis St., Toronto.

Carr & Co’s
Biscuils

Do you want a fancy line of Biscuits, something
different from the Man across the way?

State
your requirements and we will give prices and

We will bring you out an assorted case.

terms.

FRANK MAGOR & CO.,
16 St. John Street, MONTREAL

Canadian Agents.

C. E JARVIS & CO,, Vancouver, Agents for B.C.

Gordon, Grant & Co.

Trinidad, B.W.I

Shipping and
Gommission Merchants
and FINANGIAL AGENTS.

AGENCIES™ w

Smith, Payne & Smiths, London.
Coutts & Co., London.
London Assurance Corporation
Halifax Banking Co., Halifax.
The Labrea Epuree Asphalt Co., Limited.
London and Lancashire Fire Insurance Co., and

THE P. & B. LINE OF CANADIAN STEAMERS.

Manufactured only by Thaﬂ

'\.\‘
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ix frequently used asx an emblem of this
ixland.

ST JOHN. NUB.

I'his <hicld includes a fish and a fish
barrel. a landscape with the rising s<un. :
<hip in !l sail. and two bheavers,

MAPLE LEAF.

The maple leal is most frequently used

ax  Canada’s  national  emblem. The
heaver is sometimes used.

The coats of arms  deseribed in thix
article have in recent years hecome more

or less faunilar to the people of this coun

enamelled
helt

try by the sale of spoons,

buckles, ete.

stickpins.,

ln'(un(.‘hl'.\.

st. Johu. N I, Maple Leat.
This  industry  was  originated some 10
vears ago, in Montreal, by Mr. Richard

Hemsley. At first he was able to sell
over his own counter the whole product.
To-day, there are at Jeast five firms in the
Dominion actively engaged in this manu
facture of heraldie jewelery, which is ship
quantities to the United

ped in large

States,  Europe. and practically every

part of the civilized world. 1t is grati-
fving to our national pride to know that
we have a national industry, original
with us. in which we have nothing to
fear from foreign competition, either in

novelty or elegance of design, or in price.

DRUMMOND HENDERS

HOW SUCCESSFUL TRADESMEN CHOOSE

HE success-

gl

tradesman
of today must he
brains.
kings

trade are

a man of
Some of the
of retail
indecd men of that
shrewdness and
indomitable energy
which, in  combination.

something

They

amount 1o
like

redhiced shopkeeping to a

genius. have

fine art, or, if you pre
fer it.  to  an  almost
exact seience.
Take the case of Qa

firm of
They

widely - known

tobacconists, have

Crow |lm|

shops in every

thoroughtare. and  the

pains they take in the sclection of a site
I.”l' Qo hew ‘Ill)‘) are ‘l“n“il"_
Having had their eve on a strect for a

possible  new  branch. they do not open
the shop forthwith. Before doing  that
they find out things.  So their first step
i~ to post a man in the street, whose
task is to take a census of the |ll'n|l|v

who pass by on cach sxide. For a week
this man keeps careful count of the pedes
trian<, marks the places where they cross
from one =ide to another. and also l\‘-'l'|l\
o <||i\l"i eyve on the munber ol pl-n]llw “n

tering the

NEAREST TOBACCO ESTABLISH
MENT

This particular firm has a great pen

chant for corner shops, and pays strict

attention to the construction of the doors,
Instead of the old fashioned corner door,

they  have one  placed on cach  street

the shop faces, with a showecase

A shop adjoining the

which
between the two.

to a busy railway station is
Next to ‘that

a theatre is most desirable.

entrance
a site close to
* Don’t

vour shop, but

their ideal.
wailt

l‘nr l)l;()l)]lj Lo come 1o

THEIR SHOPS.

take vour shop where the people are.”
seems to be their motto. A considerable
stafi of men iz employed. especially  for
examination of sites.

the selection and

a shop. the import-

that

In extablishing

ance of the site is one cannot he

over-estimated,” remarked a director of

a huge drapery firm. " Just as a doe-

tor feels vour pulse, and finds out the
weak points in your constitution, o does
the successful tradesman inquire into the

When

we contemplate opening a new branch we

condition of his possible customers.

send out scouts to spy out the land. In
every district there is always a favorite

sureet for promenading. and for prefer-

epce we select the most crowded part of

this.  Our scouts keep close observation
on what the local people buy at other
<hops. In  additdon, they attend con-

cert<, and agther _entertainments, and even

in order

churches and chaye

|

TO .\"l'l'l\)\/'l'llli DRESSES

and millinery most in vogue among  the
inhabitants.

* Then

quiries among

we make the most careful in

newsagents regarding the

papers they =ell most of. A neighbor-

hood may be known by the papers it

reads. A big =ale of fashion papers ix a
sure indication that the buyers pay con
siderable heed to their raiment.”
* Our chief desire.” observed one of the
chier  officials of a big dairy company,
who have depots of tea and other light
refreshments all over  London, " is to
sceure shops close o big blocks of offi-
ces. or other business premises, employ-
ing a large number of people.  We de-
regular  than on casual

pend  more on

customers.  And business men, slipping
out for a few minutes, don't

They turn to the first

want to go
far to get Junch.
decent place they lind.

And here 1 don’t mind giving a hint

to any of your readers who wish to make.

a fortune.  Get permission (o start tea-

rooms in the principal blocks of offices

in the such as  Mansion House

Chambers, Leadenhall Buildings, or Tem

city,
ple Chambers. A tea-place to which men
could resort without troubling to change
office their hats

their coats or put on

would make thousands.

* Other spots where we establish shops,
as far as possible, are at tcam termini.
and  places where omnibuses drop and
take up passengers.”

A very well-known gentleman who hax
an infinite number of provision shops all
over the country pays great attention to
the selection of sites.  So important does
he consider this subject that some years
ago hL‘

ADVERTISED THAT ANYBODY
who suggested a site for a new hranch
which he approved of would be placed in
the position of manager as soon as the
shop should be opened.
boot-manufacturing

A large company

do something of the same sort now. To

any person suggesting an approved posi
tion for a new shop, either in London or

in any important provincial town, they

.<|1|:|)Iy. free of cost, one |)uil‘ of boots

per annum for life.
* When we contemplate opening a new

branch,” said the scerctary of a huge

tailoring  company. * we  insist on a

street  with a very wide pavement in

front of the shop.  We believe in a good
show in the window, and vou can’t get
the full thor-

oughfare.

efficet of this in a
We alko avoid opening near a

narrow

fishmonger's or butcher’s, as our experi
ences shows us that very few people like
to linger in the vicinity of such places.
On the other hand, being adjacent to a
florist’s shop i1 a great help to us. |
don’t know exactly why, but | have often
thought, that it

looking at beautitul flowers, men become

may be because, after

imbued with a desire to make themselves

look more presentable.  And, when in
that mood, what more natural than to
turn  into an  adjoining tailor’s.”’—

Answers, London.
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Wines = =

WE MAKE CELEBRATED

Golden Diana,

Niagara and Catawba
- Wine ; also

Special Old Sherry

Fruity Port

Fine Old Port

Dry Concord and
St. Julian.

And if you want the best and most satisfactory Grape
Wine in the market, see that your next order is given to

The Ontario Grape Growing and Wine Mfg. Co.

Limited.

ST. CATHARINES, ONTARIO.

Write for Prices.

Dommion
Molasses
Combany,

LIMITED,

HALIFAX, Nova Scotia

Grenville

The Biscuit that had such a run last Spring and which can orﬂ{be

made in cool weather is here again. Our travellers have san%les.

THE CANADA BISCUIT CO., L'MITED

Office Phone: Main 3624.
Warehouse Phone: Main 3676.

Bathurst and King Streets, TORONTO.

I'm here to sell it.

A LbeddddddidddDodddirdodddobdddd
POV VVPVVVPOPIVIYIVIIVTIYY

HARRY W. DE FOREST, ST. JOHN, N.B.

PGP G000 0000 000000000000 00000000 0000000000 000000000000 0000000000 0 000 0 0 00 0 0 00 0000 0 000
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BEST LIKED WHERE BEST KNOWN,

My largest sales for “UNION BLEND” TEA are in St. John. This goes to show that my
trade is best where I am best known, and that | get most customers at the point where buyers
have the best facilities for comparing what they get of me with what they obtain of other
dealers. Over 250 retail grocers in St. John alone sell “UNION BLEND’ TEA. If you're
not selling “UNION BLEND” it’s your fault, not mine—you knoew it’s the best seller, and

Direct Importer and Tea Blender.

G000 0000000000000 00 0000000
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The First Shop of a Great Enterprise.

WHERE AND HOW SIR THOMAS LIPTON BEGAN BUSINESS,

T AANAAARRAANAANRAAAARAARBANARAARR,

TALK with a success

ful man is usually inter-

exting.  And the ereater

his SHecess the
‘ta - 4 greater is the inter
Ve - est. If the success-

/i3 . S
{3 fil  man is at all

communicative o n e

cathers  knowledge as well as pleasure

from conversing with him. Opportun
ities for conversation with men who
stand  out  prominently as the world's
oreatest  merchants, statesmen, and ol
diers are but limited, but thanks to the
press the many have often the opportun
ity of reading what the few have gathered
from such conversations or interviews.
In a recent  dissue  of  Harmsworth':
Magazine, there was printed an interest-
ing interview which Charles K. Bateman
had with Sir Thomas Lipton, who is one

of the most sucecessful of modern husiness

men.  The subject of the interview was
Sir Thomas Lipton’s ** First Shop.”

“ Here,” writes Mr. Bateman, in his
introductory remarks. I am asking Sh
Thomas about the little first shop in a
minor “l;l\uu\\ Street ll;l' Illl]li!lll‘ llt'uill
ning of latter day  wealth and world
wide commerce.”

“ What induced you to hecome a pro
vision dealer 777 T asked Sir Thomas as
he leaned back in his rockine chair.

“Well. Vot see,” he

father and mother were formerly in the

replicd, iy

li’l". \\""“ I came lV“l']\ 1o ';lil“_’"\\
from America a provision dealer’s  busi
ness seemed to offer me tne hest chances
Of  sneeess, My parents had o little
veneral shop in another part of the city,
\\Ih'l‘v. as a lm)‘ I often il\\i‘l"il my
mother.  She was a shrewd, businesslike
woman, and the best of  mothers. |
often used to say to her.  Never mind.
mother, the time will come when I shall
be able to ¢ive vou a carriage.’ She
used to smile then, little dreaming that
it would come true It afforded me one
of the orcatest pleasures of my life to
surround her with luaxuries in the closine
days of her life.

“When I ocame  back  from  America,
after my first trip there. T decided to
<cttle down in a little shop situated in
Stobeross street. Glasvow. That early
journey  to  America did not prove as
suceessful as I oat- first anticipated, but
the experience 1 then gained became of
great usefulness to me in later years”
“ 1 thought your first venture was in

High street, Sir Thomas ? 7

PAARA,

1 went there later on to open my
=ccond shop, but that in Stobcross street
proved the beginning.” It was a lock-up
~hop under tenement buildings, and I felt
exceedingly proud of it. 1 made it my
business to  keep the place thoroughly
smart and spotlessly clean.  You know
there is a great deal in the appearance
a =hop possesses and the treatment cus
tomers receive  when they come in for
purchases. 1 often used to say that a
poor woman's 20 shillings i1s just as good
to  the .\‘hnl)l\vnfln'{'m,\ the rich  lady’s
pound. and that both should receive
equal attention.

“ Yes.” said Sir Thomas reflectively,
“ 1 early in life believed in advertising.”
Turning to one of his managers who was
present he asked. ** Have you a copy of
those £1 notes 1 issued ? 7 To me he
explained  that  these formed an carly

AR

course), when the matter was brought to
his knowledge, voluntarily  withdrew
them.

“1 had observed in America the power
of advertising, and decided that if ever |
had the capital 1 would be a big adver-
tiser myself. When | started, however,
I only got out a handbill concerning my
special goods, and had it distributed to
people as they passed my store. I did
not put much matter on my bills; just
a few facts and figures to catch the eye.
Then after a time I advertised in the
newspapers. My first advertisement eost
me 7s. 6d., and drew attenuon to some
extra fine bacon and ham that I had
just purchased.

““ When I started | determined to exhibit
some specially striking and amusing car-
toons in my windows referring to the
goods 1 sold.  One which attracted a

8ir Thomas Lipton’s First S8hop in 8toboross Street, Glasgow.

advertisement—something  like a Scotch
pound note—to  advertise  his  business.
They caused much talk throughout Scot-
land. Indeed, so much trouble did they
cause  hank  managers, who frequently
forind them among bundles  of  genuine
notes, that Sir Thomas (then Mr., of

great deal of attention was that repre
senting a very fat man and a very lean
one riding together in the last compart-
ment of a train. The stout traveller
says to his companion, ‘ Aren’t you
afraid to travel in the collision compart-

ment 7’ < Oh, no!’ replies the other,

¥,

vt ias 22
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THAT THE DEMAND FOR

JAPAN TEA

from the trade in every section of Canada is continuously on the increase? Because it is

growing in favor with the tea drinking public. True it is that endeavors are being made
to make the public think that Japan Tea is inferior to other teas—but the greater the efforts,
the faster it grows in favor with Canadians —it’s because of its superior qualities. The

grocers who are on the alert to win a good tea trade and, incidentally, good profits, fully
appreciate the advantages of selling JAPAN TEA.

There is no sweeter, or more delicate tea grown than
that which comes from the ‘“Great Britain” of the East,

JAPAN

JAPAN CENTRAL TEA TRADERS’ |
ASSOCIATION. }
Trafalgar Chambers, Sun Life Building. ;
Annex.
Tel. Main 4142. MONTREAL, CANADA.
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not as long asx 1 have a Lipton bufier
n|)|lu>il\' !

AU Lirst | owas my own shopman and
crrand bhoy, for 1 could not atiord to pay
for assisxtance in those days.”

I~ it true that the late Mr. Biggar,
S

M.P.. financed vou. Nir Thomas 7

N

irank Irish smile. I suppose the story

he =aid. =miling that peculiarly

vot round owing to my Irish associations,
but ax a matter of fact | never had a
turned

partner until my  business  was

was warbled by that popular
C. Macdonald. and

question
Scoteh comedian, .
every camin in Glasgow knew it by heart.
Thus ran the chorus :
Lipten’s butter and ham,
Lipton's butter and ham !
That's the stuff to cram.

Swallow his eggs and they'll set ye on yer legs,
Tae ye're as auld as Methusalam.

We wrust the advertisement was none
the |
Nir Thomas Lipton's later life is almost

sx effective for being gratuitous.

houschold history.  Ax a philanthropist.

COMING FROM LIPTON.

GOING TO LIPTON.

Cartoon Used by Sir Thomas Lipton to Advertise His First Shop.

into a company. In the carly days i
had many  oficrs of partnership, but |
always refused  them. I determined  to
remain master of oy own business and
to find the capital for cach extension out
of the profits.  When | ot my money
bhack from Stobeross street | managed to

Hich

better neichbor

open  another  extablishment  in

strect. Glasecow, in a
Il"‘““. Z

My two principles in starting  busi
nes<  were to make cach transaction a
cash one. and o abolish the middleman.
when |

My agent

I had a curious expericnce onc
was buving butter in lreland.

bought too freely for my Timited resour
coes. and | scarcely knew where 1o obtain
Then it

<utlicient 1o pay  the bill.

occeurred to e that | micht cet some
thing on my silver English lever, o |
sent it across to the pawnbroker and

raized 30<. upon it. which enabled me o

provide the balance of the account and

keep my encavement. | overy =oon after
wards redecined my wateh.” he  added.
<miline. “ It wa= the effort to save the

middicman which <ent me to lreland tor

butter, coos and bacon.™

SUHCCesSs | .\Il

“ What is your recipe fon
e

Thomas

e is impossible o lay down any
hard and rast rule<. hut 1 have often =aid
that if a man wants to get on he must
work hard, deal honestly, use careful
Tudement, do unto others as he would be
done by, advertise freely and judicionsly.
and success i= bound to fotlow.”

It i not the lot of many men. unpopu

lar <tatesmen  exchuded. o have comie

devoted  to o their 1'\|>||>il\ N

Songs

Thomas Lipton. kowever, vears ago

achieved such distinction.  The ditty in

he commenceg=on a large scale by his
notable oift. of  £25.000 to the Lord
Mavor's fund. which wasx being raised at
the sugeestion of the present Queen. then
Princess of Wales, to give London’s poor
a share in the Diamond Jubilee festivi
ties. It ix an old story how Sir Thomas

then Mr.—Lipton spontancously handed
a cheque for that large amount to  Sir
Georee Faudel Phillips, and in a moment
placed the Queen’s generous intent on a

<onund. practical basis.

Thus started as a philanthropist,  Sir
hack. \ few
months afterwards he conceived the idea

Thomas did not turn

of the Alexandra Trust. and by a prelim

inary cift of £100.000 commenced what is

* What's the matter with the pig, Pat? "
¢ Shure, sorr, he's an orphan, so out of pity
I'm taking him to Lipton.”

hoped will prove a far-reaching  scheme
for the provision of cheap and  whole-
some food to the poor and industrious
workers in cities,

Whether the idea pays or not scarcely

matters : Nir Thomas balances any loss.

A USE FOR BARREL HOOPS AND
HEADS.

A correspondent  of Canadian

.. 'I'h..
Grocer 7 gives the following suggestions
to retailers re the use of barrel heads and
hoops.  ** Don’t throw them away. You
can use them to advantage m your busi
ness.  Take hoops. for instance, cither
large or small. and wrap them up with
colored material, such asx cheese cloth

suspend them ‘in yvour window or store,
and you have an excellent contrivance for
displayving many lines—one much superior
to leaving them under  counters, or in

boxes on shelves.  If vou want to =ell
anything it must be placed where it will
catch the public eve.

* Take your barrel heads. fasten  the
parts  securcly by nails or glue,  then
cover them on both sides with material
as suggested for hoops : fasten on vour
goods with braid or clastic, so as not to
injure them : then hang up the display as
vou would a picture, in some conspicuous
place.  Goods shown in this way should
he frequently changed to prevent  them
from  becoming shopworn by too much
eXposure.

* Some time ago | oplaced  these ideas
before a large retail merchant as a means
of displaying brushes of diffierent kinds,
which he formerly kept under ihe counter
and in boxes.  After trving the scheme
weeks he found his sales of
This

advantage.

for a few
brushes  to  be on the increase.

proved to bhe an all-round

LI PTONS
LEADING
ARTICLE

Cartoons Which, in the Early Days, Helped
to Build up the Great Lipton Business.

The customers needed the brushes @ the
grocer had larger salés and T—as | repre
sent a brush house—now get larger orders

irom him for my house.™

A WISE MERCHANT’S LOGIC.

" Do vou know.” said the wise old mer
chant man of long years experience in
business, ** I never would consent to place
my name on a fence for advertising pur

EWhy 2

fourths of the names you sc.

poses.” Because  three-
pamted on
fences, barns, are of firms that have gone
out ol business. It's a fact. The next
time vou drive into the country just take

notice and see if it isn't so.”

-
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THE CANADIAN GROCER

adapted for Christmas Trade, can be supplied by

assortment,
tion of shrewd dealers.

From F. Delory, Lorient, France.

French Peas, String Beans, ete. Also

following brands of Sardines: Trefavennes,
Martel, ('lub

Lemoigne,

Rolland,
St. Louis- in §-1h.

Alpins,  Delory,

L.ementec,

tins, 3-1h. tins: also in glass.  This well-
known firm have nine different factories,
packing annually 15,000,000 cases of the
above goods, which amply demonstrates
the popularity of their different Brands.

From Louit Freres & Cie, Bordeaux,
France.

French Chocolate, for eating and cook-

ing : Anchovies, in oil and salt: French

Mustard, Macaroni, Vermicelli, Spagheti.

Mushrooms, Peas, Haricots Verts (string

beans), Macedoines (mixed vegetables) in
glass.  The products of this house have
met with universal favor. Their entire
line stands out prominently for its excel-
lence and quality.

From A. B. Schwartz, Strasbourg.

Their famous Pates de Foles Gras and

Potted Game —standards from which the

quality of other goods of this nature are

judged.

From 6. Blanchard & Co., Paris, France
“Specialty” CChampignons( Mushrooms)

and Potted Meats.

We commend the following choice and well-known lines to
5

Better values could not be procured elsewhz

From Bernard, Bizac & Co.. Souillac,
France.
First Choice Truftles, in 1-16, §, 1, }-
tins, and bottles.

From L. Fichot-Landrin, Paris, France

Breton's Vegetable (‘olors

all sizes

and all shades.

from R. Aguillar, Seville, Spain.

Olives —the choicest fruits from the

best vineyards, and always the pick of the
crop —packed with that wondrous skill
that has made the name of Aguillar
famous the world over.

As to Crystalized and Glaces Fruits

We have the very choicest lines to offer
vou in 7-1h.

boxes and fancy cardboard
boxes of 1 1 and 1-1h.

As to Table Salad O0il.

Their Royal Highnesses the Duke and
Duchess of Cornwall and York used
exclusively on their tour through Canada
Hanart’s Finest Table Salad Oil.

Jonas’

As to Syrups.

It you want to p]( ase your customers,
secure a few dozen of our famous Fruit

Syrups.  They are put up in fancy, decor-
ated French decanters, with glass stoppers,
which can be utilized for other purposes

after contents have been used.

us at best prices [(rom our varied

o

8

W

Dealers should tear this page out to rejer

to when in nez2d oJ our goods

HENRI JONAS & CO., MONTREAL.
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THE PROVISION AND ALLIED TRADES.
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CANADA AND THE WORLD’'S PROVISION TRADE.

REMARKABLIE

strides  taken

by Canada in

1 h e production and
export of llﬂu |>I‘(N|Ill‘(.\'
in  recent has

this

.\'Q‘i\I'S

cansed country to be

recounized  as a factor in

{ It A \\Hl'lii.\’ lil'()\'i.\'ilill

trade.  and  has  served.

4 morcover, to emphasize the fact
that what Canada needs to-day

i~ not money, but men; men with the
foresicht. courave and capacity to recog-
nize  the mavnitnde and wealth of the
Hlll“l'\‘l resourees l"‘ |Il‘,' ]ll“‘l. u]l‘{ to

dircet their own and other people’s efforts

make the most of this natural

as l_l'
wealth
FHE OL.D FA'T HOG.

Canada has for years had at her hand
all  the

essentials 1o and

Bt

hog-raising

pork-packing. until a few  years

ago the aim . of the Canadian hog-raiser
was  to hreed a  gereat, fat, big hog.
whose  chief  recommendation  was  its
weight.  There was a general belief that
the proper curing  of meats  depended
largely on the phase of the moon. The
natural pesult of such ignorant methods
was that in the *eichties.” this coun-
(v’ imports of hoo products consider-
ably excecded our exports.

Nome of the more enterprising packing
honses. however, after making a detar
mined  but  vain  cffort to build up an
export trade of bacon and hams made
from  the  bie. heavy hog, and finding

that the meat from that breed of pig was

and

too - fat coarse (o suit the British
buyer. ‘turned  their own attention  and
eventually turned the attention of hog

breeders 1o the light, lean animal, which

1= =0 coulnon

thrughout  Ontario

to-day

Breeders  hacked i the efforts of the
packers  in a satisfactory manner. It
was soon learned that certain foods pro-
duced a hog of superior quality, and

these foods were generally use

The

larger packing plants were fitted

with the most effective and economical
plants. and, in fact, everything possible
was done to produce bacon and hams

of the quality and appearance desired hy
British buyers.

THE FACTS IN FIGURES.
far as quantitiez are
well that it

The

concerned. is  s0

result, as

known

150
N62N,
1897,
result
The

bacon on

hardly need be  stated. In our

exports of hams and bacon
169 : in 1595, 83,506,709,
N5.843,619. But an

had been achieved by the year 189S,

WwWere
and in

cven  greater

standard -brands of ham and

the British market have, for years, heen

Danish and Irish. American bacon has

always been a factor, but in-a class

below that of either of the other two, as

the quality of American  bacon, which

comes from corn-fed hogs, is much infer-

ior to the Danish or Irish article. Can-

adian bacon was, and possibly for good

reason, until comparatively recent years

venerally classed as American. This was

injurious to Canadian trade when Can-

adian packers started to put up superior
mealt but l)y reason  of years of con-
<istent maintenance of superior quality,
carned a

Canadian packers had

reputa
tion, and Canadian bacon averaged from
a half-penny to a penny a pound higher
‘than the American bacon.

INCREASE IN PACKING HOUSES

As is always the case when a pioncer
industry has won
the

of any unquestioned

SUCCess, attention of many Can-

adians was directed to pork-packing dur-

g I8ON  and IS99, and  the industry
experienced a veritable © boom 7 in these
vears. New  pork-packing  plants were

established -~ 10 almost

every section of
Ontario, and practically all. the old
factories in the Province were enlarged or
rebuilt.  The result was. that in the
vear ending June 30, 1900, the exports

reached §12,755,025, and there scemed to
be every indication of further growth.
COMPETITION AND PRICES,
The competition of packers for supplics
1900 that
were kept at a and

during was =0
high

anticipating a

great prices

basis, many

breeders, reaction, sold

their hogs instead of keeping them for

breeding
the
reports

purposes. dur-
last,
the
industry was likely to
the

Consequentiy.
June 30,
heard to

ing year ending
were
that

show a

frequently
cifect the

big decline owing to short

The

worse

supply of hogs.
to appear

matter was made

much than it
the

packing houses, that

was by

reports from one or two of largest

and  oldest their
more than half that of
the previous year.

did
fact

output- was not
This was taken by
who

the

many, take into considera-

the

not

tion that

new packing

the first time, curing a

proportion of

houses were, for

respectable the country’s
the
curing of hams and bacon had reached
1900,

There

total hog production—to mean that

its lmit in and

had set in.

that a reaction

was, nevertheless, a
small falling off, the returns showing our
exports in the two years to be 812758,
025, and S$11.781,576.  The

imports was, however, duc in some part

reduction of

to increased consumption at home.

THE FUTURE.
What does the
hog-raisers and pork-packers have learned
to breed the right kind of hog, and to
the British
With consistency of quality

future offer ? Canadian

cure bacon and hams to suit
customer,

assured, the matter will henceforth
depend largely on supply and demand.
Great Britain is. of course, the great

consumer of the world’s provision trade.
her

imports  of bacon being  about
).000.000, and of hams about £20,000.-
000 per vear (excluding the receipts from
Ireland).
ing.

These figures are steadily grow
CANADIAN VS U. S. BACON.

The shipment of bacon from the United
States ranged from $7.500,000 in 1899 to
S18.500.000, and of hams, from £10,193,
180 in 1899 to $13.141.000 in 1901. The
inferiority of United States provisions to
Canadian the latter
tage in fichting for a market.

gives advan
And. as
the sentiment of the British market has.

in recent vears, been in a marked degree

every

favorable to Canadian products, the only
difliculty, as far as demand is concerned.
will be to meet the price of United States
provisions.  This will not probably he a

serious consideration as long as pros-
perous times provide such a large home
demand for these products in hoth Can
ada and the United States. But a
from the prices prevailing at
present is

inevitable,

reaction
conceded to be
or later.

cenerally
sooner
THE SUPPLY OF HOGS.

In the meantime there is good reason®
to expeet constant growth in the produc-
tion of hogs.  When, in 1895, the pro-
duction of cheese was 814,253,002, =
reduction of nearly $1.000.000 from the
previous vear, there who
declared that the had
reached its limits. Tt was pointed out
the Canadian

were  many

cheese industry
farmers were keeping as
many milch cows as were practical and
profitable, and that the establishment of
more cheese factories would endanger the
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THE CANADIAN GROCER

Are you getting satisfaction from the meats

you are handling ? If not, why not try

~ BB

They have grown into popular favor and

your customers will appreciate them.

Our Shoulders, Rolls, Backs, Dried Beef,
Sausages and Lard are all of the same high

quality.

Write us for price list
and try a sample order.

The Braniford
Packing Co.

LIMITED

BRANTFORD ONTARIO
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Golden
~ Finnan
Haddies

Skin—No Bone
GOLDEN KIPPERS

GOLDEN HERRING
in Tomato Sauce

Cereal Food Specialties of all kinds.
Flours of every description.
Condensed Milk in bulk or I-lb. tins.
Honey in Comb and Extracted.

HOWE, McINTYRE CO., 461 St. Paul $t., MONTREAL.

s,

We have the FINEST quality of

Hams -

all kinds of BACON and pure
LARD in Canada. Also large

dealers in

Fogs, fnet Cheese
and choice Butter

ASK FOR PRICES
Send for Sample Order please

The Whyte Packing
COmpany, mimep Stratford, Ont.

oA IR GRS AT PDAY

il , them.

TORONTO,

HAMS, BACON, |ARD.| |

Known from one end of Canada to the other for
their fine quality and choice flavor. We feel
satisfied that it is to the interest of all dealers
i meats, who appreciate their trade, to handle

ALWAYS RELIABLE.  SURE TO PLEASE. WRITE US FOR PRICE LIST.

THE PARK, BLACKWELL C0.. Limited

a PORK AND BEEF PACKERS AND WHOLESALE PROVISIONS,
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THE CANADIAN GROCER

Canada’s First and Best.

MILLAR'S ROYAL PARAGON CHEESE

The Original Canadian Cheese in Jars.

wwwww

W ¥ E
LLAR PARAGON CHEE
LLCANADA NEW YORK Y

SEMPER IDEM.

Millar’'s Royal Paragon Cheese is universally acknowledged the Finest Canadian Jar
Cheese on the market, and never equalled by any of its imitators.

THE LEADING GROCERS STOCK IT.

v

Ingersoll Packing Company,
INGERSOLL, CANADA.
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THE CANADIAN GROCER

industry. - But the reverse has proved to

be the

case.  During each of the last
two  years our exports of cheese have
excecded 20,000,000, It should be the

same as regards pork and pork products.
The farmers can raise more hogs, and as
our grip on the export market grows,
they can be depended upon for the sup
plies required by the packing factories.
We niced have no fear as regards insufli
clency of supply.
PROFITS ON BYE PRODUCTS.

With the increased production at home
and the inevitable reduction in prices in
Great Britain will come the testing time
for  Canadian  pork-packing  establish
ments, particularly the recent established
Ones, The quotations  of  packers in
other countries as well as those in Can
ada will have to be met. The large
packine houses have made such arrange
merits 1o

the disposal ot their bye pro

within the past
that they
keep up  the

gone out of business

Vear, i\]ll] gi\(,‘ as a reason

found it impossible to

volume of their =sales 1n the face of

increased prices, and in order to hold

their customers  they cut prices. Had
these Cleveland butchers been wise they
would have =napped their fingers at

*volume of trade” and held up prices.

Many a man, remarks The Butchers’
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