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THE ACADIA ATHENÆUM is published monthly throughout the academic year 
1 by the undergraduates of Acadia University.

THE AIM of the Athenæum is to preserve the best literary work of Acadia 
undergraduates, to serve as a means of communication between alumni and 
students, and to serve as a record of the life of the college.

TERMS: One dollar a year in advance to all points in British dominions- 
On account of increased postal charges it has become necessary to increase the 
rate for American subscriptions to one dollar and thirty cents per annum. Extra 
copies twenty cents; to subscribers, fifteen cents.

All business communications should be address to the Business Manager.
Concerning all other matters address the Editor.
Subscribers changing their addresses will kindly notify the Business Manager, 

that they may receive their paper regularly.
Subscriptions are acknowledged in the Athenæum as soon as possible after 

receipt.

The Great West Life
W INNIPEG

1892-1

Business in Force, ‘07 - - - -
" “ " ‘08 - - - -

$35.000,000
40,000,000

Now Writing Largest Business in Canada
7%isearned on Investment in Canadian West which 

is 2% in excess of other companies.
LARGER PROFITS HAVE BEEN PAID 
LOWER RATES ARE GUARANTEED

G. H. OAKES
DISTRICT AGENT KINGSTON, N. S.

The Elcadia Elthenæum


