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THE ACADIA ATHENÆUM is published monthly throughout the academic year 
1 by the undergraduates of Acadia University.

THE AIM of the Athenæum is to preserve the best literary work of Acadia 
undergraduates, to serve as a means of communication between alumni and 
students, and to serve as a record of the life of the college.

TERMS: One dollar a year in advance to all points in British dominions. 
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