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“TRUTH IN ADVERTISING” DISPELS DISHONESTY F
'STUNTS BASED

ADVERTISING AND SALES
CLUB IN LONDON FOSTERS
TRUE SPIRIT OF SERVICE

Members Ever Roédy To_ Furt her CityA's Progress in Busi- |
ness World With Actions Which Speed Surge of
Industrial Prosperity.

BY RUSSELL F. BOYD.

ROM TRAD

Belicves Advertising Club Benefits London.
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| Champions Service Without Fear or Favor. |

Pageant Proves Value of
| Novelties to Merchants.

' THOUSANDS LAUD MERIT

to Success, Despite All
Handicaps.
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I have never regretted my choice.
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for the community.
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Every resident of London, Mr. Muir
concludes, should be a booster of |
London. |

If travelers who come to do busi-
ness hers boost the city to outsiders,
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do the

The Pendulum

tion ever on the go.

agency.

to which we strive

|
{

|

)

Of An Advertising Agency

Service keeps the works of this organiza-

To serve advertisers faithfully, and to
serve them so well that the fruils of our
i service will ripen into good sound dol-
lars in their coffers, is the aim of this

It is our business to make adverlising a
paying proposition, and that is the end

Federal
i Advertising

| Agency

Iimited,

H 806-308 DOMINION SAVINGS BUILDING,
London, Canada.

Is Service

Honest Publicity Paves Way

when !
each dav brought its erop of unusual
received a
novel-
The wise men known as court
things !

quickly

ss world,

Rl as yd clothes at St as ¢

ible prices right in I on as
th could in distant cities. Mere
word messages might make the public

stop, look and listen, but the object
sought was to make the people reé-
member. The fruit of all the plan-
ning was the most elaborate fashion
revue ever staged in London.

Models Well Trained.

Local merchants each contributed

thousands of dollars in clothes, foot-
! wear, jewelry, millinery and furni-
(tme Twelve of the most beautiful
\"n‘l\ of the city and a number of
young men were engaged as models,
| and wear the various

trained to

pieces of finery as the creators in-
b

tended.

| part in the

affair, which represented

| a reception in the home of one of the

Thousands of Londoners attended |

: i 31
the pageant during the week, and | public, and it remained.

were amazed to learn that such won- |

derful creations as those worn by the
models were made in London, and in
addition, four of the leading mer-

chants devoted their windows to ad-

vertise the show.
The show was not of
stilted promenade variety,

participant was coached as to his

the usuall
but each |

elite.

The message was delivered to the
In addition,
the spring season was opened a few
weeks before its usual time, and tho
merchants the city who partici-
pated reaped bhenefits.

of

Everything was presented as rep-
resented, truthfulness being ore of
the points on which The London

Advertiser and the merchants of Lon-
don pride themse 1\ es.
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every patron in the ecarrying out of his
tinancial undertakings, as much as it is

The Aim of the Huron & Erie
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for the hard-earned savings of
woman and child w ho enters our

within our power and
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of the present-day world, and if . rules of courtesy with the laws of busi- :
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1- | In advertising, “stunts,” legitimate 2 4Wo The e :

d well-seasoned with truth, are s : uron rle -

at is most sought, for advertising on depOSltS. M@@'ﬁa@&@ﬁ ,@@m[}s_)@mm@m
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| m \\\ ‘~ = L i D b Dundas Street Opposite Rectory Street.

e e R the : on ebenture Corner Elmwood Avenue and Wortley Road.

! phrases employed in the : $|OO or more. T. G. Meredith, K. C., Hume Cronyn,
ld a : d hence the . President. General Manager.

it e D. McEachern, Secretary. G. L. Spry, Advertising Manager.

l;m London Advertiser, aided by Members The Advertising and Sales Club of London.
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The “Red Bird” Name Plate

is your guarantee of quality and
Canadian workmanship.

INIGE behind a sale is
salesmanship and fair dealing.

Bicycle and Motor Sales

425 WELLINGTON STREET.

PHONE 3182,

during our short time in business, more t
We have sold two, three, four, fxve. six, and in one case
seven in one family, and we are proud of such sales, We appreciate
that kind of confidence placed in us

We count it as an asset, and all the dollars in the world would

This confidence was created by hone

yvour guarantee

ras a better

to betray that confidence.

of

honest

Co.

HAT IS ONE of the reasous for our wonderful success
in this business in a few years.
a ‘““hole in the wall on Clarence street’’
Exclusive Bicycle merchants in Canada, and when
we talk to you through these columns we do so just
as honestly as we would if we were talking to you personally.

Truthfulness Is Bound To Win %

We know this—by following that principle we have won.
When we advertise our Bicyveles as made in Canada,
honestly because we know that to be a fact, and when we tell you
that there is no better Bicycle made anywhere at any price, and
few as good, we do so honestly, becanse we know the Bicycle busi-
ness from A to Z, and if there v
have it, as it is our sole aim to give you the best value for yo
money at all times.

We Have Sold Thousands of Red Bird
Bicycles in London

1an all other makes com-

We have grown from

Jicyc le built we would

st merchandising.

to the largest

we do so

ur
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