
INVESTING AND DOING BUSINESS WITH CANADA

CHAPTER 4: The Canadian
MarketMANY FOREIGN INVESTORs are attracted to Canada because it is an excellent base from

whieh to export to the U.S., Mexico and other markets. Others, however, have
located in Canada because they wanted to secure access to the Canadian market.

They have corne to appreciate the many opportunities to bc fotind in the country's rich,
dynamic and receptive consumer and business markets.

POPULATION

C anada is composed of ten provinces and two northern tenitories, with a population fast
approaching 30 million. The overwhelming majority of Canadians live within 100 kilo-

metres of the U.S. border. Central Canada (Ontario and Quebec) account for over 60 percent
of Canada's population. with the western provinces of British Columbia and Alberta having
the highest population growth.

Over the past 15 years, Canada's population bas been increasing, on average, by a little over
1 percent annually. Immigration bas been the principal source of growth.

Figure 1.6: Population by Province and Ternitory, 1994
(millions of persons)

NewfoundJand
Prince Edward Island

Nova Scotia
New Brunswick

Quebec
Ontario

Manitoba
Saskatchewan

Alberta
British Columbia

Yukon
Northwest Territories

*I*Ih.Ii.i 71

0 1 2 3

4*
8 9 10 il 12

Source: Statistics Canada.

Canada's Multicultural Reality

Canada's history and two main cultures and languages. English and French, provide the
country with important international links. For example, Canada is a predominant member
of both the Commonwealth and the Francophonie.

Another of Canada's distinguishing characteristies, which provides direct ties to many other
parts of the world, is its ethnic diversity. Through continued immigration, the country is
becoming increasingly multicultural. Between 1981 and 1991, more than 1.4 million immi-
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