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Seth Brown Pleased With Re-
- ports ;Of Blg Ad Con-

vention.

R g

) NOSE'POR REAL NEWS
Chicago Expert Has Kind
Words to Say of Canada';n
Brightest Paper.

Seth Brown, publisher of Standard
Advertising, Chicago, says The Werld
isa world-beater on. handling the news
of the advertising convention.

“If you had been following conven-
tions all your grown-up life as I have,
Yyou would realize the satisfaciion one
experiénces in reading the kind of re-
ports which The World has been
printing this week,” he said. . .
“It has someone' around the shop

Seth Brown
He says The World
beater in handling the convention.

is a world

with: a real mose for real news, "and
this morning I was delighted to read
the account of the great “big stuff’
which was pulled off on Tuesday.

“I like the whole Toronto press very
much. In the regular way of my pil-
grimage I have looked into their shop,
thelr managing forces and their pa-

“Toronfo has reason to be proud of
its . papers, and I am not foolish
enough to draw any comparison, be-
cause I am the guest of all, but that
World ‘stuff’ is mighty fine, and it's a
joy to say so. .

‘““When the convention meets in
Chicago in 1915 1 hope our papers will
do half ag well.”

AD MEN SATISFIED
WITH NEW NAME
No Tr::th in Rumored Split in

Executive, Says President
: Woodhead.

The rumor circulated in convention
eircles last night that there was a split
in the executive committee of the As-
sociated Advertising Clubs of the
World over the new name selected for
the organization Monday is without
foundation, according to President Wm.
Weodhead.

“There iz no disagreement among
member of the committee,’ said Mr.
Woodhead last night. “The fact that
a suggestion has been made to drop
the words ‘of the world’ from the new
title, leaving the name simply the ‘As-
sociated Advertising Clubs, in no way
signified a departure from the idea of
universal scope and international in-
fluence we expect to wield in adver:
. tising. :

- “The majority of ad men. believe the
name ‘Associated Advertising Clubs of
the World® cumbersome, and agree
that the latter part of the title is un-
necessary.”

MRS. FREDERICK
 SPOKE T0 WOMEN

' Business Management of the
Home Was Subject of
Address.

Mrs. Christina Frederick, who ad-
dressed the evening gession of the As-
soclatéd Advertising Clubs on Tues-
day, spoke last evening at 8 o’clock at
the Y.W.C.A. Her subject was “Busi-
ness Management in the Home.”

MNrs. Frederick is consulting house-
hold editor of The Ladies’ Home Jour-
nal; author ¢f “The New Housekeep-
ing,” and conducts the Applecroft Ex-
periment Station at Greenlawn, Long
Island, where she makes tests of fiouse-
hold devices, methode, fuods, ete. She
is a very practical home . woman, hav-
ing two lovely babies of her own.

Mrs. Frederick has addressed mest

. of the prominent women’s clubs in
New ¥York, Philadelphia, Cleveland,
Chicago and other places, and is also
frequently called upon to address wo-
men employes of large firms like the
National Cash Register Company, etc.
She has talked befcre many import-
ant bodies—the Justiciary Committee

of the United Statés Scnate, the De-.

: troft Chamber of Commerce, the Ad-

vertising Men's League of New York,
ete,

The Business Women's Club of Tor-
onto immediately on learning of Mrs.
Frederick’s visit here made an en-
gagement for her address last evening.

CAUGHT IN MACHINERY,

Bterno- Jamandoff, 8 Wiltshire ave-
nue, was badly injured when caught in
some machinery at the Swift Packing
plant y@sterday afternoon. He was

MORNING = ¢

| srand, as the Niagara Falle”

, Wives and sisters are doing

1 King Edwar

.4 time a superior

| H. P. Porter, F. B. Estab

Contributed Largely to
7Suoce§cofAd‘1en

HIGHLY ENTERTAINED

; méatres, Teas and

With ome ‘accord that the comvention

markable of its kind that they have
ever taken part in. ‘ PO

Iy ‘Wigm when we are whisked
back in luxurious motors, only to pre-
pare for a still more wonderful ui,’
sald one lovely woman from the south.
with such friendly* courtesy and never.

b 25

T seen anything so marvelous, so

The ladies are certainly making the
best of their time here, and if the men
are bending every effort to make this

convention of the Associated Ad Clubs
of the World on_ultimate success the
their share,
to0o, A delightful entertainment, pro-
vided by the ladies of the Boston Pil-
grim Publicity Association, held in the
Hotel yesterday noan,
was’ enjoyed by a- h.x}e number of the
visiting delegates and the Toronto la-
dies.. The refreshments were served
from 11 tilk 12 o'clock, during which
orchestra rendered
several delightful selections, and Mrs.
Swan sang charmingly and was call-
ed for repeated encores. Some of the
ladies receiving at the “Boston Tea
Party,” were Mrs. William Woodhead,
Mrs. D. N. Greaves, Mesdames J. R.
Allen, George W. Hopkins, J. D. Bates,
rook.

: Theatre Party.

The matinee party at the presenta-
tion of “Bunty Pulls the Strings,” by
the Bonstelie Players, was thoroly en-
joyed, and the souvenir boxes of candy
naturally appreciated.. At the close of
the performance special cars convey-
ed the visitors to the City Dairy for
tea. During the afternoon, teas and
little private expeditions were much
in favor, and delegates were recogniz-
ed at many local points of interest.
It was a big day for all the play-
houses, each of which played to ap-
preciative audiences. The ferry Loats
plied to and fro all day, carrying visi-
tors to the island, and Exhibition Park
was well patronized, especially in the
afternoon, when EHlI Paso Jack and
Babk Jack were main features of the
day's proogram. The military attoo.
was attended by a large throng, and
the only disappointment experienced
was the realization that .the great-
convention . is altogether too rapidly
drawing to a close.

HOWTOSPEND -
APPROPRIATION

Three Important Factors

Should Be Considered by
the Retailer.

Advertising Appropriztion,” hefore the
retail advertising meeting in 1the trans-
portation building yesterday morning
said: “The appropriation chould be
given very importany consideration. It
should take into~acfount all possibili-
ties and probabilities and deal with
them thorely and seriously. It should
be as definite in its idea as the com-
modity expleoited and the copy that is
being used in exploitation are definite
in thejr ideas. It should be thoroly
appreciate@ and undenstood as one of
the four great factors of fhe plan, the
other three of which I would name as
the commodity, the disiribution and
the copy.”

In relation to how much monex
should be spent for advertising he ad-
vised that companies of all capital
should mnot be afraid to spend their
money in this manner. An advertis-
ing appropriation should be made to be
spent intelligently. It should bé made
as large-as it can be made intelligently,
and mot one penny of it should be
saved,” said the speaker.

Concerning the guestion of whether
a fixed sum should be appropriated
for advertising, he advocated a per-
centage system. Some firms, he said,
were in favor of the fixed basis. He
also sald the appropriation should
fluctuate with the growth of the busi-
ness. .

FARMERS SHOULD
~ NOTBEFORGOTTEN

Ad Men Ought to Free Them-
selves From In-
difference.

e, o

A Canadian, H. Bf+€owan, of Peter-
boro, Ont., was a speaker at the ag-
ricultural publi¢ations session. His
subject, not as technical as most, was
“How the Educational Work Serves
Advertising.” ’

What he emphasized was the im-
portance of ad men freeing themselves
of .the indifference toward educa-
tional work in advertising in the col-
leges and by special lecture courses.
For years the farmer had looked con-
temptuously upon college courses in
farming, but now he was seeing their
use. Ad men could not afford to dis-
regard these opportunities. Two and
three-year courses had been instituted
in several universities.

The speaker is a member of the Na-
tional Educational Committee, and has
had to do with the educational phase
of advertising. He explained how cam-
paigns had been analyzed to ascertain
their effectiveness, or lack of it.
Knowledge of correct English was,
he ‘said, imperative to the success of
an ad writer,

By Wives of Local Members—

Boosting.: =~
o ————— ‘«‘ £ ‘,- :
The visiting lady delegates vote|

Being held in Toronto is the most re- |

- “We hardly get startsd on one love- |

1 the hardest
adodt if he

W. A. Holt, speaking on “The Retailk

Lofty Standards for' Business
~ Journals Urgédf'byToronto
2 Speaker. /

EXERCISE POLICE DUTY "
These Should Be Sud'; as to

Increase Reputation of

Publishers.

A pilea for the adoption of lofty stan-
dards of practice by business journals,
was made by A. C. Pearson of Toronto,
in addressing -the representatives of this
branch of the press at the advertising
convention yesterdav In opening his re-
marks, Mr. Pearson said: ’
“The average standards of practice of
business publications have the same di-
rect effect\on each publication es the
reputation of a comsmunity has on the
individuals in that community.::
cordingly the duty of every publication
flliated with the trade préss to see to it
that the general stanaards of practice

each individual member. goes
this a police duty, of preventing hol
and otber infractions ol trade standards,
which are just as demoralizing to pub-
lishing reputation d4s highway robbery is
t0 the reputation of a community.
“Chance for Organization.”
““This organization will make the great-
est mistake in imtf:?“ if it fails tol
grasp this opport adop
ae the vision & eur Stvem wd &
as on our o an -
ing this so - enthusiastically that it
will be known that the whole sentiment
of the trade press is in favor of these
standards. The publisher who has some-
thing to hide is the man who will ¢laim
that ulterior motives actuate those who
are trying to promote high ideals.”
Taking up the standards of
recomlmandd ed or these periodicals
he saild: Ao
i 'm-éon-gd‘{;;bﬂmt. the Ifterests of the
rule m a pubi
up td it consistently.
subseribe

from his news columns,
et of thought in his editorial columns and
to make criticism constractive,

‘“While the news should be given im-
partially,” he said, ‘‘a paper cannot be
of any consequence that does not have
a bold and fearless editorial policy.”

4. To refuse to publish ‘‘puffs,’” free
reading motices, or paid *‘write ups”; to
keep his reading columns independent of
advertising considerations, and to mea-
sure all news by this standard—"Is it
real news?"” 7

6. To decline any advertisement which
has a tendency to mislead or which does
not conform to business integrity.

8. To wolicit subscriptions and adver-
tising solely upon the merits of the pub-
lication. \

7. To supply advertisers with full in-
formation regarding character and éx-
tent of circulation, including detailed cir-
culation statements subject to proper and
authentic wverification.

8. To co-operate witn au organizations
and individuals engaged in creative ad-
vertising work. ;

9. To avoid unfair competition.

10. To determine what is the highest
and largest function of the field which
he serves, and then to strive in every
legitimate way to promote the function.

WENT FOR MOONLIGHT
RIDE AROUND CITY

A moonlight street car ride around
the city at midnight was -the unique
innovation extended by the Toronto
Elks to the visiting brethren and theéir
ladies with the Ad Club Association
Convention last night. .The ride com-
menced at the Exhibition grounds at
the close of the tatoo, and after a two
hours’ circle about the city, ended with
a supper at the Prince George Hotcl,
where an address of welcome was made
by Jas. R. Roaf of the Toronto Elks,
and responded to by R. A. G, Williams
of Chicago, of the visiting Elks.

Those in the party included H. €.
Anderson, Salt Lake City, Utah; F. .
Lloyd, Spokane, Wash; O. A. Aultman,
El Paso, Texas; W. H, Sheiton, El
Paso, Texas; F. E, and Mrs. Wilkin-
son, Syracuse, N.Y.; F. L. Aikman,
Toronto, supreme organizer, and J. W.
McFarlane, Toronto, grand secretary,

are sufficiently high to reflect credit onj |

practice! §

but it i}

Head of Grape Juice Com-
¢ pany is Full of Op-
Vot x
BUILDING NEW PLANT
St. Catharmes Factory Will

Be in Oxeration by the
- - Autumn. .

If anyone in Canada doubts the
bright outlook of Canadian trade con-
‘ditions' he should hear what Edgur-T.
Welch of the Welch Grape Juice Co.
has to say on the subject. The day
Mr. Welch arrived for the conventjnn
he impressed everyome wiill nis nji-
timistic views on business in/zaneral,
and Canadian business especially,

“Business  conditiora nevar icoked
better in Canada,” sald Mr. Weldh,

-

Juice

He Makes Grape
Bdgar T. Welch of Westfield, N. Y.

“It there are any who doubt this
statement they should/ .00x dboyt a
bit and they will find 1pin investiga-
tion that the buseiness outlook. is ex-
ceptionally bright. Some may say
that I am a rank outaider and am not
in a position to judge busiess. condi-
tions here, .but I' would huve 1o e
test any such assertion, for [ have Lé%n
making a serious study 3f Canwmiian
business conditions L  iltree years.

“When " the sales of Welch Grap«
Juice in Canada began tQ assume serl.
ous. proportions I started a clpse in-
vestigation of Canadian bu.siness con-
ditions,.the same as we keop i tough
with business conditions in #very siate
and country . where Welchs s §11d.
We were so impressed with the -ut.
look for business conditions for Can-
ada for.a long period of years, that
we decided . to bulld a plant
in §t. Catharines to take care
of ,our -repidly  growing busi.
ness in this ocountry. 'We have
purchased a large tract of lanq to
provide for a substantial growth n
our plant to take care of increasing
business. The plant will oe in apera-
tion in time for pressing griped thig
fall and-will have a capacity of about
2000 tons. 7 . .

“Our Canadian customers may be
sure that they will receive from our
new plant at St, Catharines ths szane
high quality grape juice they have al.
waps ‘received, bearing tlw Weldh
label.”

NOT KNOWN TOQ OFFICIALS,

Some ladies are going thru the city
selling tickets for the “Willing Circle
of the King's Daughters.”

The officers of the city union an-
nounce that it is not under their aus-
pices nor with their approval and will

not benefit the order at large in our
city.

General Committee Has Spar-
ed Nothing to Forward -
-~ Good of Ad Convention.

HONOR FOR EDMONTON

First City in Canadaﬁo Pass]
Bill Making Fraudulent
«- Ads an Oﬂencei :

" e

- A genoral session of the convention
was held in the transportation building
Lyesterday aftérnoon, when several reports
were presented, and the silver cup given
by “Printer's Ink" was awarded to the |
lcmb showing the,best record for activity,
,v!hich was won. by the Los Angeles Ad.
Lv,vlullad It was suggested by Richard H.
aldo, 'in presenting the re ¥t . of t

general pubﬂcl;y committee, ptgut in tg:
future prospective speakers would furnisn
digests of their speecnes in order to fa-
gllitate the work of the newapapers in
s8diting and condensing them. Me pointed
:u.tr the dtact that hundreds of g

e made, each one containing upwards
of a thousand wards, and tlu‘ x::pom-

oility of their being properly handled in

the press' during the four
convention. &t ur days of  the

Acting on the

: unanimous vote of the
delegates, it was decided to present ugh
member of the publicity committes with
« simple -expression  of sratitude in a
form suitable for framing, for the ~un-
usual work that they have done in con-
nection with the conventjon.

A direct result of the committee's ag-
tivity is the remarkable display of ad-
vertised goods in Toronto shop windows,
and the colored signs that mark them.
The committee have spared neither time
nor effort to forward the commeon good,

In presenting the report of the exhibits

mmittes, Mr: J. 8. Pottsdamer made
special mention of the retall dis X ;
“After all” he said, “the ultimate ob-
:tl:t of a.ln;;lt ulr ?dvarmln’ “is to

es over ‘rotail counter, ‘
exhibit 1 h ev‘leh'ive l;'ods D
hat future. committeescan uss to de-
velop this ‘department, not only by pro-
viding an object lessgn for retajl mer-
chants as to the most effeétive way of
digplaying their goods, but also by show-
ing the various forms of copy to use in
advertising the goods displayed,” d

It was recommended that, owing to
the tremendous amount of work entailed
upon_the chairman of the committee, pro-
vision should be made for a salaried agent
to handle the details. :

Vigilance Committee, '

An intéresting discussion resulted in the
presentation of the report of the vigilance
,§°m“‘“’““ by Harry D. Robbins of New

ork.

A number of delegat

gave their ex-
periences in the cause. o

¢lean advertis-
ing, and clted cases on which they asked
the advice of the other representatives.

Great credit was given to the City of
Edmonton, Alta., the first city in Cana
to suceeed in passing a bil] thru the Jegis-
lature” whereby - fraudulent advertisers
may be punished by law.

In this connection. R. R. Shuman of
Chicago. stated that the prineipal duty of
the vigilance committee is toward fram-
ing federal legislation that will cope with
fake and unclean ‘advertisers, and it was
urged by a number of the delegates that
' cOnedgrted movement of the Ad, Clubs
be made on Ottawa and Washington for
this purpose,

Nawspapers’ Influencs,

Speaking of the newspapers’ influence
towards raising the standards-of adver-
tisers In the public press, William C.
Freeman of The New York Globe stated
that, in his opinion, there are .more clean
newspaper in America than all the other
forms of publications combined; *“But,'
he"said, “if all the advertising of which
there is some doubt were to be suddenly
eliminated, most of the ncw.mptl&’in the
United Btates would ceasg pudlication.
This must be done gradually, and great
strides have already been made toward
cutting out the fake clotging store ads,,
fake special sales, and ere long the news.
papers of the country will be able to dic.
taté to the department stores,'

The whole feeling of the meeting, and,
indeed, of the whole convention, tends
toward the teaching that it is suicidnl on
the part of an advertiser to state any.
thing but the absolute conservative truth
about the goods he has to sell. In a few
years extravagant praise and superiative

statements in advertising copy will be
things of the past.

Lonveyey, to Grace Hospital,-

FIFTEEN DELEGATES FROM SYRACUSE.

{Claim That Business is Rush-

put | |

| part

B

ing in Canada’s Winter
. Seaport,

inct Breath ' of bright and
jmism’ follows about in the
. brisk young advertlsing

ret the pace of advertising organiza-
tion for Eastern Canada. According
to present indications St. John will
have the first recognized ad club east
of Montreal. Buginess is rushing down
there, they claim. Their city only re-
ceived the tall end of the financial de.
pression which spread across the whole
continent during the winter moenths,
and thruout the hard season pot a
single unemployved person existed 'inm’
8t. John.  There was, no such thing as
an eodd jobber. Men could not be had.
.~ - Building Operations,

“What are some -of - the building
opérations uynder way?" was ‘asked of
H. V. Mackinnon, one of the quintet.

In a string were reeled off the plans
of 4 new 25-million dollar harbor, a
three-million sugar refinery, extensive
armories and a score of smallgr enter-

prises. - 2 i
An interesting feature of St. John
life is the rivalry with Halifax. Both
places have approximate populations
of 55,000 and both are striving to lead
the ssaport trade. It is understood
that' in future Halifax will corral the
pagsenger traffic, and to St. John rwill
come the bulk of the freight trade.
8t, John i& the millinery centre of.
Fastern Canuda and does an enormous.
lumbhering business. It prides itself on
cleanly printed and - independently
edited newspapers, - Ry o) ity
The five men who have come to Tor~
onto to study advertising are Messre.
R. H. Watts, T, H. Somerville, F. W
Roach, Harold Rising and H. V. Mac-
kinnon, : : s

Herbert 8. Houston,
educational committee.

CHICAGO TO GET
BIG CONVENTION
Windy CityBeats Out San

Francisco for Next Year's

Ad Rally.
FOURTEEN MAJORITY

Fear Was Expressed That
Panama Exposition Might
Detract Attention.

i o

head of the

Next year's convention of the As-
sociated Ad Clubs of the World ‘will
be held in Chicago. This decision was
reached at’ noon vesterday after the
pominating committee in a two-hour

canvassed the vote of practi-
eally every delegate attending the con-
vention. Two other cities, San Fran-
oisso and Minneapolis, were neminat«
od. Put the final vote in favor of Chi-
cago stood 37 te 23. The nomination
of Chicago will be ratified by the con.-
yention today under the Asspciated Ad
Clyrn m ;o:mtutian. ;

ween Chicago and 8
Francisee for the 191§, co;scmlon h:g
Peen a warm one since the convention
opened here. Both delegations worked
hard to secure the vote for their re.
speative e'utlu. and the nominating
Semmitiee's contest, as predicted by
one of (s clanees 12 Yhe TOTRIRS, was
i B g ¢ higtory of the
argument which practieall
the meeting for Chicg g was th{t‘;g:
Panama-Pacific Exhib which is
gozlc‘hﬂd in San Francisco next year,
take away to a great ex

attention of ad men gom‘aar::z;t?o‘;

it were held in the Gelden Gate eity,
L1t was

or the eo ":t .
avention
‘tlllrsr other ¢ity. =

best possible benefit from the
it is said, led to the selection
cago,

meeting,
pt Chi-

‘; . m |
¥ / A . S,
. e

t0 | architect,

| | methods, Mr. Higham said: “The
~|liah business man does not change:

RNER IR A TR T

{great business Rouses of

4found such a mun they are loth
‘{chase him for somecne elge,
“Ifollows that tho it takes a man lon

1to
holds them a great dqal longer.

| |FURTHER PRAISE

| Visitors 'Ne\".cr Saw Anythmt

¢

Charles Frederick Hi
- London Explained

ey Do.

NOT PRONE TO CHANGE

B

Advertisiag: M. Are Not
Switched as is Done in
Americg. ;

At the sedsion of the Jepartment o
general advertiging an interesting ad-
dress was read by Charles Frederick
Higham of Londou, England, the sub-
ject being ‘World Publicity as the

Englishman Sees It.”
According to Mr. ligham, the wd-
vertising of the future will be entirely
educative. = It will govern publie
opinion, bécanse it will put t:js salient
feature of every. cause and movement
into their simplest possible form, so
that “he who runs may read” and un-
derstand. B 7 2R
“The day 8 nof far distant when the
the * sound ' physician, the
legitimate stockbroker will find it pays

t

CHARLES F. HIGHAM, British publi
‘. expert, attending big co P

to place his claims before thoss who

might require his services. = 7 ¢ =g
. The ~advertising field - has hitherto .
b“:::k left dbo t.hoi chatll'la;u{l ~and 1
quack, and ere long the. orn.nluuoﬁ

which control these proféssions will
realize that it is not playing the game:
with the public to let the faker get.
their trade.” :

In speaking of English business”

ofe 6R this ‘wide of the water  # A
vealizes that it takee a man & _
time to absorh the tradtions of

and to be able to expresy their
ot view in print, and when they

Bo it
get' accounts in Great Britain, -

. to Equal the Toronto +
Grounds. -

BEST ON CONTINENT - .
Permanent Roads and Buil&;'<~
ings Struck the Ad Men

Most;

“It is time cities in thé ,‘ m-\z
sahe ot bl s rermanent Sunciit 8
o i o

in Tgronto." u.s‘dwc. w'uty " 3 !
tary of the na - :
bens of New Yo
find words suffi
on the Exhibitio; . Het

{; Wm :Sll:o tl’nto d‘:‘ that it wes p
prevented ?'omtp '}ﬁn?"’" in )
mnmn nent mesting place of the ¢onyel-

Westfall, president ‘the Lin--
ccjn, "l?;bm::a Ad &lub, was Mo,uo greatly
struck with the beauty of the .
which he said was the finest he had ever
visited, and he has visited ‘“some.’’ :

Paul Gogs, Nebraska, that,_the
without the sij

nent, It was unique on ageount
large buildings, the -beautifully

rdens and the splendid water front.
&n was also greatly a&uck by the W

Cyril Nast, New  York, w
Tom Purk. ‘sals v 1" okt
n s iy won ul,
-,8 the advantages .and none of the dis-

advantagts of a permanent park,” ;
The splendid breeze fro 'm?t'{e h% W&.‘%
r‘:wps the chief attraction to H, T.:
i of El Paso.

“We will, of course.
have better than this s_hor‘:% ﬁ at’
raesent wt must hand it to m‘o-

R. E. Sherman, El Paso, said

was beyond e hi had
The beayty of the

in themasel s
struck him most all was
ness of the p! and the fagt
permanent.

AD MEN TO FIGHT /o
FOR ANOTHER TROPHY'

—— e g
Charles H. Moralt, president of the.
Kalamazoo, Mich., club, annous
that the vigilance committee of that
organigation will present a eup to the
vigilance committee that ghows the
best record for work during:the epsu-
ing year. The cup will be presented 2
the next cenference at Chicago, in 1915..
The vigilace committes of the Kal~
amagoo club have bean eppécially ac-
tive in the cause of truthful and clean
advertising, having succeeded in clean+
ing up a large number of cases of im+
proper publicity without the neccegsity

b

4 bt et

| 0L-invoking. the law,



