in Canada, they are generally subject to the same tax provisions, regulations and
eligibility conditions for government grants and loans as Canadian-owned enterprises.

The second approach is that the few significant exceptions to this rule where some
restrictions on foreign ownership apply relate to three key areas of the economy:
financial institutions, communications and culture, and the oil and gas industry.
The relevant measures in these sectors have generally been spelled out in legislation
and regulations rather than being left in an ad hoc uncertain way. The short list of
key sectors in Canada compares quite favourably with the US and a number of other
OECD countries.

Perhaps | could comment briefly on these three Canadian sectors. With respect to
financial institutions, it should be noted that in chartered banking we have moved
in the direction of greater reliance on foreign investment and enterprise. Prior to the
recent revision of the Bank Act, foreign banks were not permitted to engage in
banking activities in Canada, although they could and did play an active role in the
provision of commercial loans and other financial services. The new banking legisla-
tion enacted by Parliament in 1980 has significantly opened up this sector to inter-
national investment. Foreign banks are now allowed to establish subsidiaries in
Canada as single-branch wholesale banks. Ministerial approval is required for
additional deposit-taking branches, but representative offices may be opened at will.
(At least half the directors of a foreign bank subsidiary must be Canadian citizens,
and the foreign-owned banking sector is limited in the aggregate to 8 per cent of all
banks’ total domestic assets. Foreign controlled banks have broadly the same business
powers as domestically-controlled ones.) Since passage of this legislation, 57 new
foreign-owned banks with total assets of some $18 billion have received their charters.

The restrictions in the communications sector are based on the development of a
distinctive independent Canadian cultural output. Since 1971, the Canadian Radio
Television and Telecommunications Commission [CRTC] has issued broadcasting
licences only to companies 80 per cent owned by Canadians. The CRTC also requires
broadcasters to devote specified proportions of their program schedule to Canadian
programming. Canadian advertisers may only deduct their domestic advertising
expenses for tax purposes when using Canadian media to reach Canadian markets.
Programs have been introduced to encourage the Canadian film and publishing
industries, to make sure that Canadians, along with the wide choice of foreign cultural
products available to them, also have access to those of Canadian intellectuals and
artists.

| mentioned earlier that special circumstances dictate different sectoral or legislative
limitations in various countries. Canada’s special circumstance in the communications
field arises from our geographical location and linguistic pattern with our population
of 24.7 million scattered along more than 3 000 miles of the border with a southern
neighbour that uses English — one of our two official languages. We have awesome
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