
influence more Canadian companies to integrate these practices into their operations
today. Some suggestions have been raised with respect to setting specific parameters on
obtaining financial support to help influence t he focus of international corporate practices
in a positive direction. Models cited included CIDA and World Bank projects, that require
certain amounts of financing be spent and actions taken on addressing environmental
issues, social development, etc. The influence of financial institutions and investors (and
consumers, including governînents) is also perceived as an important leverage point to
encourage action by a broader spectrum of Canadian companies.

The Canadian Competitive Advantage

Companies consulted believe that in order to remain competitive in the global
marketplace, attention to responsible corporate practices simply makes good business
sense - for their shareholders, for their stakeholders, for their reputation, and for
sustainable markets of the future. Democratic development and citizen participation are
seen as integral to developing a strong world market and stable social order.
Consultations indicate that the unique Canadian competitive advantage is based in part
on prior experience inside Canada regarding First Nations community negotiations and
multicultural sensitivity', as well as on the strength and reputation of Canadian
institutional moclels (legal, environmental, participative approach, etc). I addition,
contiriuing sensitivity to the application of 'Canadian Values' in the international sphere
is an important factor in building trust that leads to competitive advantage.

As other countries are actively working to develop competitive advantages in these
practices, companies believe it is important that Governnent flot develop restrictive
actions that may weaken Canadian competitive advantages as outlined below. Perceived
competitive advantages include a 'lack of baggage', concern for reputation, a democratic


