
Trade Te ndenciîes Favor

the GILl-LETTE
Safety Razor

C A-N A DiA is \\( )il(L.rfu 1v IN r( )spe r( us. 'l'le s ta ildard of living is steadlilv rîsi ng. ["ew\ i ndeed
aniong vou r cLst< nie rs are I i mi ted i n tUic r

buving t() bare necessities.
J hese cOl) idi ti ( flS hav'e p rodiuced ceai nmaIrkcýd

tendenicies Ili retail seilIin(.
'l'lie ilost obse rv a nt and su ccesslu nilmercb anis tod.t av
are mL n rtle*i r hd for buIs'InCss on1 Ill u(almtV,

)< o1 s andi se r-v 1 ce radiher tiia n ()i I w ori cu t p r i cs.
Th eV IMI nd le the kis t nie rchan disc a t fa ir prof[its.

I nt<) their business pnlicy tile (il liete Safety Razor

lits c.aCl\ t lu stionably the besi razor made, it

a \dV g VSS iS I* action tu theî cl ( îes At lis

protect-c< price il pa\rS tlîem a gnood proilt, and< Cadi
(Fillette sold cstalblIiCe a steai1v <IeliandI for lldeS.Il
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