A media campaign, press kits and other promotional
materials were prepared to support and promote local and
regional Forum Africa activities. The media, particularly tele-
vision, was used to reach the widest possible audience not
only to give people the latest information on the situation in
Africa but also to inform them, and involve them in Forum
Africa activities. ’

The schedule of meetings across the country was:

BRITISH COLUMBIA AND YUKON REGION,
10 communities, October 15-19, 1985

British Columbia Yukon
Fort St John Prince George Whitehorse
Kamloops Terrace

Nanaimo Vancouver

New Westminster  Victoria
North Vancouver

NORTHWEST TERRITORIES REGION,

October 16 and 17, 1985 and February 2, 1986

Yellowknife Frobisher Bay Eastern & Central
Arctic

ATLANTIC REGION,
November 26-30, 1985

New Brunswick Nova Scotia Prince Edward
Island

Bathurst Halifax Charlottetown

Caraquet Port Hawkesbury ‘

Campbellton Sydney

Edmundston

Moncton

Saint John

PRAIRIE REGION, 10 communities, December 3-7,

1985

Alberta Saskatchewan = Manitoba

Athabasca Prince Albert Thompson

Calgary Regina Winnipeg

Edmonton Saskatoon

(Medicine Hat) Swift Current

ONTARIO REGION, 14 communities, January 14-18,

1986

Guelph Ottawa Timmins
Hamilton Peterborough Toronto

Kenora Sault Ste Marie - Waterloo
Kingston { Scarborough Windsor

London Thunder Bay




