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80 THE -:- DRY - GOODS -:- REVIEW

WANTED.

MANCHESTF Y WHOLFSALE DRY GOODS HOUSE WANTS A FIRST-
vias Canadian Agent tu cali on the feading retail meschants in Canada. Apply —
H S Astlumner, Ann stiret, Mau hevter, Eng <)

BUSINESS CHANCE.
RARE CHANCEL EOR A DRV GOODS STORE ~ THE STORE LATELY

wcgg el by Wi Hews a & G on Erie Avenve, Niagara Falls, nada, 1 now
wolet Lo an ite sery centre of business in the town, has alwass e a well kepa Dry
Gouds statd s smmedaately ln nting the new Bauk of Hanulton carries a low rate of
INUeaTn € AU 15 1 < ae ey sl tsse desuae o€ Ty Ceanis Staad ae Wesiern Uinanis tu-day.
Fue particulars, o lress \\ w Hew~es, Niagara Fally, Canada,

AGENC'ES WANTED for Toronta and  Montreal, folv

Canadian manua: turers of Wod
ens, Kutied Gouls, Homgery, Underuwear and Gloves By firm Laving A 1 contection
with Whetewde JTrade  liest references giver, Address .- Box oo, Dry Geends Review

Paul Campbell, Assignee.

Campbell & Gampbell, Accountants.
McKinnon Building, TORONTO. .

fashion again. e
We make them.
Greatest  variety of
cading styles. Quality
. highest. prices lowest.
Orders promply filled.

JENNINGS LACE WORKS.
Park Avo., Brookiyan, N.Y.

TUBULAR BRAID
COVOURT GIMP
BRAID GIMPS and SETS

Barrel Buttons, Cords, Tassels Fringes,
all our own manufacture.

MOULTON & CO.
12 St. Peter Street, ~gma—TONTREAL

l

B. & C. Corsets

Peerless Dress Stays
Rubber Tipped Dress Stays
Braided Wire Hip Pads
Bustles and Dress Forms

BRUSH & 0. - TORONTO

A LESSON IN ADVERTISING.

WHOLESALER had one of the brightest and most impre..
A sive lectures on advertising read to him by a country mer.
Jhant last week that he has ever heard in his life, says an e\-
change. This merchant is not one of the.ordinary merchants,
He is a character in his way, a Hibernian, and with his full share
of the proverbial wit. This merchant lives in a small city iq}%"
state, and buys the better part of his goods in this city. He wasin
on a buying tnp, and passing a wholesale house, he observed
paper napkins in the windows. lle went in to look at them, for
he had sale for such things in his store.

**An' do ye have paper napkins to sell?'* he asked of the
wholesaler. He did have them, he said. **An' how the divi) do
I be knowin' that ye have paper napkins to sell, if I don't come
down here and happen to see them in the windy? \Why don't ye
till a man ye have paper napkins ? \Vhy don't ye advertise. Thin
we'd know what ye had to sell.’® The wholesaler told him that
he did advertise, which was true. .

** Ah, yis,”* said the merchant, ** an, how do yeadvertise? Ye
put a cut of yer buildin' in the paper. Now, what the divil do |
be wantin® to see the cuto® yer building for? 1don't care for yer
old buildin®. It's what's in yer buildin® that interests me. If ye have
paper napkins, say ye have paper napkins, and don't be a showin'
us a picture of your big sthore. That's the way I'm a r0in’ to sell
these paper napkins I am buyin® of ye. I putan advertisement.n
me paper at home to till the people of me town thet I haie pape
napkins to sell and the pnce they have to pay for thim, and be the
powers they come and buy them.”” This wholesaler told me that
he had more good advertising sense rubbed into him in ten minutes
by this merchant than he had found in books in the past ten
years.

A FIRM DOING WELL,

On March 1, the firm of Smith & Power, dry goods merchants,
ol Halifax, N.S., dissolved partnership. Mr. Geo. T. Smith,
having purchased Mr. Powcr s interest in the business, became the
propnictor from that date. The old fitm did a successful busiuess
for over nine years. Mr. Smith informed Tur Review that the
spring trade opened up so rapidly he was forced to increase his
stant, and he already finds that doing two men’s work will be toe
confining, and as soon as he can find the right man capable of
filling the positien of manager in his atence, and assist in buying,
ctc., he will secure his services. \What he wants is a young, un-
marned man, willing to devote his energies to, and take an acune
part in, the business.

CUSHIONS RETAILING AT 50c.

The Tourontu teather & Down Co., Limned, aie mak...
specialty of lancy covered cushions for the spring trade, and a-e
showing four lincs, all of different material, and which can be
retailed at soc. The coverings are really handsome, and every
retailer should stock these goods.

THE DUTY WILL MAKE A DIFFERENCE.
‘mporters would do well to remember the =5 per cent. rcd.xu'i.
from duty, otf all Eglish goods, after July 31 next. Wreyforv. X
Cu., Mif ddacturers agents, of .\l\.l\mnuu Luuding. [1 Y VT
this fact promises to iargely increase this season’s trade.

THE OLD CHINTZ PATTERN.

The Canada Fibre Co. are making a hine of cushions spe- .akis
adapted for boatiug, ete.  The covenng s of Loud, strong H. ..aad

chintz, and colors fast, so that wetung and rough usage w.!
harm it




