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Sign cards must be effective and pleas-
ing. The direct objeet must be to, seil
goods, and everything must help towards
accomplishing this one thing. These
'<sulent salesmen" must pay for themselvecs
or they are a poor investment. There is
inighty little use of a merchant trying to
make people believe he is selling gonds at
a loss; they know better and the merchant
cari only make themn believe that he is ini
a position to give them better value and
n ewer goods thari h is com pet itor.

THE LATESI STRAWS

1-16 POUND

$1.25
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prices. Such merchants do a much larger
business than merchants who do flot ad-
vertise ; consequently they turn their goods
over more quickly and can afford to give
better prices. Close buyers appreciate
this. What is the moral? lie who ad-
vertises the most judiciously succeeds the
best, and the buyers who seek the best
bargains patronize such merci-ants.-
Cleveland Plai D9ealer.

A PLACE FOR TALENT.

IN NEARLY ail regulated lines of indus-
try at present the advertising mani is one

of the most important adjuncts of a business.
And on the other hand the advertising de-
department of a first class ilewspaper is
flot what it used to be, but is instead fast
becomning an interestingy fèature of aIl en-


