THE CANADIAN GROCER
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This brand is always reliable. Highest test 98,5 7/ pure.

""" The UNITED ALKALI CO., Ltd., Liverpool.

by

T A e e AP R o oy, . (T 5 g
- g - Py - - - —— ;. - -
g : s . = - ~
- LR
= T oy e .
i ey R ey - g L. e
ey P
> '7‘Ij - L
- . o - -
: - - = - - <. 4
B sl ™ - . : a - -
" . - . P— .
——

S “New Process” Soda, finest on the market.
LLAZENBY’S i
Pickles, Sauces, Tablet Jellies, Flavored Vinegars, Salad Oil, j I' 1
Soup Squares, etc., etc., are all of the highest grade. ‘% )f
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100 Prize Medal Cocoas and Chocolates are the ones it pays i ;’ i
to sell. i g
= | FAULDER'’'S
ey 2 Silver Pan Jams and Marmalades you can recommend to your i ‘5‘ :
|l customers as pure. L 98§
MACURQUARHT’S et
: CIH Y
Worcestershire Sauce increases the appetite and aid.s diges- CEEIE -
tion, and does not have to be recommended every time you LR %
T: l‘r :.?' b

sell a bottle.

tsrocers would do well to keep all the above brands in stock.

ARTHUR P. TIPPET & CO., Agents

MONTREAL TORONTO




