Delivering the Goods

Food,

Fisheries and Beverages

Federal Alcohol Administration Act
Sec.5and 8

Fishermen’s Collective Marketing Act

Soft Drink Interbrand Competition
Act of 1980

27US.C.
8§ 205, 208

15 U.S.C.
8§ 521-522

15US.C.
ss. 3501-

3503

- situations in which an individual may take

. cooperative associations exempt from ari_ﬁtrust

Sec. 8(a) prohibits certain interlocking
directorates between affiliates. Exceptions to
this are in sec. 8(b), which prescribes four

office as an officer or director of two or more

Independent fishermen’s organizations of

laws.

The Act authorizes use and enforcement of
territorial restrictions in trademark licensing
agreements for the manufacture, distribution
and sale of trademarked soft drink products.
Territorial restrictions may be found unlawful if
the products covered by the agreements are )
not in ''substantial and effective competition with
other products of the same general class in the
relevant market or markets" (s. 3501).
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