Wantod Employers to notify the Secretary of the Y. M.C.A. of any vacancies for young
men that may occur from time to time in their establishments,  The Labor Bureau depart-
ment i one the merchants and manufacturers can help us in without expense to themselves;
and in this way will help the membership greatly; also vacancies for good men boarders.

DIRECTORY OF ADVERTISERS.

Our readers are kindly requested to carefully examine the advertisers’ cards which
appear in this month’s number. We have nothing but the very best class of patrons, and
every advertisement-is entirely reliable,

Arcnirect—Thomas Hooper.

Arr GarnLeries—T. R. Hardiman, C. 8. Bailey & Co.

AgeNts—Typewriter—James England.

Sewing Machines—Charles W. Teetzel.

Baxer—Campbell & Martin.

Buinpers Anp Conrracrors—Robertson & Hackett.

CarpeENTER—C. G. Arthur.

Crorning Houses—Johnson & Tyson; Cheapside, Z. G. Goldberg, Prop.

CoaL, Woop AND Hay—James H. Woodworth & Co.

Dry Goops—A. L. McMullen.

Dextisr—Dr. T. F. Quina. .

Dinine Roons—Onutario House, J. G. Taylor; Pullman Restaurant, C. C.
Alleaman; Granvilie Street Dining Hall, M. P. Fader.

Druceists—A. W. Draper, Charles Nelson.

Express—H. McConvey. )

Grocers—W. A. Cummyow, Davis & Co, W. Middleton, 4. P. Chilberg.

Guipe—Vancouver and B, C, Guide, H. P. Judd.

Ice Cream ParrLor—Jounes’ Lunch Rooms.

Mustc axp Pravo Houvsk—Painton & Dyke.

MereramT TatLor—W. J. Quinn,

PrinTING AND BoOKBINDING— Vancouver News-Advertiser.

Prorocrarus—C. S. Bailey & Co.

Rrean Esrare—J. Powis & Co.,, E. A. Brown & Co.

Siey Writer—F. M. Blomquist.

Spavine SarnooNs—Whittier & Cramer, Mrs. H. T. Scurry.

‘StarTioNERY—Wood & Charlton, A. W. Draper, C. 8. Bailey & Co.

Seconp-EAND STORE—Michael Aptakar,

TransreEr—D. B. Carlston, W. J. Lapoint.

UpnoLsTERER—G. 'W. Hutchings.

VETERINARY SUrReEoN—G. P. Dillon.

WATCHMAKERS AND JEWELERS—Jules Eggert & C., Stoddart Bros. .

John Wanamaker, of Philadelphia, says: “To discontinue an advertisement is like
taking down your sign. If you want to dc business you must let the people know it.
Standing ads., when (ﬁmnged frequently, are better and cheaper than reading notices. They
look more substantial and business-like, and inspire confidence. I would as soon thiuk of
doing business without clerks as without advertising.”—Reflector.
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Presented, 12th April 1945
By Mrs J.M,Vye, nee Martin
956 Eagt 16th Ave,



