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was first used by us in an advertisement in “The Architectural Record” for August, 1903, as
gbove. Thus in this, as in all other matters relating to Drawing Inks,

HIGGINS' AMERICAN DRAWING INKS

blare the way tor thosc who find it casier to copy than create.  Year by year these splendid inks have gonc on their way
conmanty gamisg new admirers while retaining old friends, sceming to thrive on so-2alled sclf styled “competition ™

Higgins® American Drawing Inks have sold more largely during the past year than ever before in their history. This hos
breen ducin a great measure to vur likeral policy of advertising, and to absolute fair dealing with our friends in the trade, but
abure all to the unapproachable highqquality, standard and reputation of thesc inks, which have made them from the
bLicginaing and always

The Standard Liquid Drawing lnks of the World.

WRITE FOR PRICES

Masmsctererset Inks and Adhesi
CHAS. M. HIGGINS & CO., 5i5ms Mo - iowvon

MAIN OFFICE : 271 Ninth Street
SACTORY : 240-244 Eighth Strcet} BROOKLYN’ N.Y., U.5 A,
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