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X THE AGENTS COMPAMNION.

i3 one more step towards clvilization, which means
%du&ntion, Knowledge und Power.—Agents’ Monthly,
oston.

Our arttele in Dee. No. about “Wood’s Houschold
Magazine” (now Illustrated Houschold Magazine”)
seems to have dope some good, a8 two more Nos —
Sept, and Oct-liave been recelved by subscribers.
Novw for the November and December numbers, and
then if we thinlk the “promises” of the “Household
Pub, Co.” are any better than ple-crust, we will let
our readers know it.

Since the above was in type the last two numbers
have been received—four numbers in as many weeks.
The publishers explainin the Dee. No. the cause of
delay, which to us s satisfactory. We believe, there-
fore, that under the new proprietors, this favorite
magazine will goon and prosper. Our space forbids
ourdoing more than wishing the ¢ Houschold Pub-
1ishing Co.” the success they deserve.

Thero are some ngents in every locality who are
continually writing to Publishers and General Agents
asking them to forsvard outfit and they would remit
with first-order; or askiny for credit on goods. If they
only knew that such u request was anything but o
recommeirdation of them, plainly exhibiting as it
does, their inexperience in the business, they would
not repeat the request. Letallsuch rexnember these
points :--First,--That Publisherscan offer better terms
to agents when they do a cash business, than if they |
give credit, and are slow in getting their returns and
sometimes never get returns at all. Second.—That all
Agents are not alike honest, and that as publishers
seldom see them, they cannot be supposed to know
whom to eredit and whom to refuse, And lastly.—
1f an agent can get credit from his friends where he
is known, be will not ask it of his publisher; if he
cannot, the Publisher who would give him creditisa
a f00i. The cashrule, therefore, having been adopted
by all relisble Publishers let not any agent feel
aggrieved who has asked for credit and been refused.

Next month we will introduce a new feature in the
CoMPANION—AN “Agents’ Directory.” Its object will
bo to introduce agents to all the leading houses in
Canadannd the States (to all of whom the COMPAN- |
Yox is sent), and thereby place them in first and direct
communication with advertisers, Agents whose ad-
dress is thus made known, receive communications
from first-class houses, and are thus alded in their
endeavors to establish a credit and a character. Ad-
dresses and names of agents will be inserted in the
Directory at following rates .— .
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A paper g0 fitted for family reading as The Jllus-
trated Weekly is worthy of introduction in every fam-
ily. Its pictorial illustrations are worth more than
the subseription price, and its reading matter is of &
character calculated to interest both old and young,
and to make people better. The Chromo is & rea!
%em of arty and 18 well worth hanging on parlor. or
u

ining-roum wall, in & beautiful frame.— Christian at
Work.

HORACE WATERS & SON.

Messrs. Horace Waters & Son, the well-known
Elano and organ manufacturers of No. 481, Broadway,
ave done as much, or more than any one, to Popu-
larize the art of music in this country. The simple
reason of thelr success is that they furnish first-class
Planos 2nd Organs 8t _prices that bring them within
the means of all. The Waters New Scale Planos are
among the best made. and in some essentials, are even
superior to those of other manufacturers, By adopt-
1ing & new scale and new agraffe treble, and other valu-
ble improvements suggested by long ex;l)erience, they
have succeeded in imparting to thelr piano a remarke
able purily and evenness of :ono throughout the entire
acale. The tons iSrich, mellow and sonorous: they pose
sess great volume of sound. and the continuance of
sound OF ‘**sinaing” power I8 one Of their marked fea-
tures, The Waters pianos are square-grand, a style
which renders them more convenient and more
sightly than an ordinary grand piano, and yet allthe
music ¢an be obtained from tirem that any grand piano
will produce, although the cost is comparatively
muek less in the case of the Waters piano. The Or-
gans of Messts. Waters & Son are 80 vadely known in
all parts of the world for their unusual suveriority that
it 1s hardly necessary to speak now of their merits
in detail. ~ The Waters great concerto organ. one of
their most recent productions, has been a highly-grati-
fying success, possessing important improvements which
have created o g+eat deniand for It. Thelr instruments
are warranted for Six years. As Messrs. Waters &
Son give the most liberal facilities for Paylng by ins
stalments, for all instruments purchased of them, and
as they are to be had at all prices, those who desire
to begin the New Year with a new piano, or a new
organ for Christmas, would do well pay a visit to
their warerdoms at 481, Broadway.
New York Times.

$5.00 TO $6.00 PER DAY.

GF T S say that Cook's PATENT REN BUT-
. ToNs are hard to beat,for they sell them -
selves. Just the thing for driving horses in cold
weather. Can start business on $1.00 and muke over
Two hundred per cent. Send for particulars.

J. R. JONES, Manufacturer.
50, N. 5th Street, Philadelphia, Pa.

Deoples’ History of America.

(From the American canadian, Oct. 28th.)

Gne of the most capacious and comprehensive
bouks ever issued from the Amerlcan press, contain-
ingsome seven hundred and fifty-three column pages
of clear printing,with coplous foot-notesand addenda.
The ground-work of this ponderous contribution to
American Annalsconsists in a consolidation of the
works of several of the most famous of the older his-
torians, such as Belknap, Robertson, Grahame, Ram-
sey, and Hubbard, which conscientiously built upon
by competent compilers in theservice of the publish-
er, making the edifice complr-te as a history of the
whole Continent to the present day. The work is
certainly a.monument of industry, & cyclopedia of
knowledge, and a miraclp of cheapness; and in our
mind, an excellent thing to have in one’s possession

B-E-T Y-O-U!

! . »
“That our ILLUSTRATED 2c. BOOKS outsell any-
thing on the road. They are mostly sold by canvas-
sers, who distribute and collect circulars, Subserip-
tion Book Agents sell them rapidly while taking
names for larger works, and thns double their profits,

BARCLAY & Co.,
21 N. Seventh-St., Philadelphia.

Young MEN—Send 25cts. and
get 10 samples of those beauti-

FRENCH

TRAHSPARENT ﬁ}lsgrenrgh Casgg,gg x:l flél}o;;‘agz
7 ’ ) 0of 52 cards an ene .
PLAYING GARDS "These cards can be used to
play any game, the same as with common cards, but

when held before'the light, each card contains & Cot-

.ored Picture , Put up in a neat case, and sure to please.

A PAPER FOR EVERY FAMILY.

Last week we called attention to The Ilustrated
Weekly, the initial number of which was just then
issued, With the opening of 1875 the paper com-
mences its regular issues, and under circumstances
far morc favorable than generally chacterize ‘the re-’
ception of any newspager enterprise. The Agents,
who have been busily at work, have rolled up a sub-
atantial subscription'list, some of them even sending
their hundreds of subscribers, as will be seen hy ref-:

erenico to the advertisement on another page.
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Address : W. T. HILL & Co., Ashland, Mass.
WE WANT

THE NAME and ADDRESS OF EVERY AGENT

in Ontarlo, and to those receiving this No. of TH#%
CoxPANTION who send it at once, we will forward by
return mail, “gratis,” something which may be the
means of start{ng them on the road to wealth. Ad-

al :
ress . J. K. McALLISTER & Co.,
. 27 % Tribune’” Building, Chicago




