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“Thistle” “Thistle”
Brand Tunny

Haddies Fish
Heretofore called a lux-

Full weight in 16-ounce ury, but now put up in
lined tins, containing no one-pound Seamless
skins, no bones, no Oval Tins in this Coun-
waste, no dirt or slime— try—superior in the
nothing but the freshly delicacy of its flavor and
caught, carefully clean­
ed and cured genuine

containing no waste.

Haddock. For a while Spain fur-
nished it in limited vol-

We predict that the ume, but the popular
“ Thistle ” brand will demand compelled the
increase confidence in ways and means adopt-
any grocer’s general ed by the Thistle Com-
stock. It is a “builder pany. The Tunny Fish
of confidence. are ready.
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