
tai Mexican market for sporting goods and recreational
ant can be divided into f ive categories: Sporting
1. and footwear, including items such as bathing suits,
g suits, gymnastics wear and clothes for specific

,tennis shoes, mountaineering shoes, ski boots and
sporting footwear; heavy sports equipment, such as
ycles, bicycles, gliders and campers; water sports
ent, encompassing yachts, boats, sailboats, surf
,water skis, sails and fishing eguipinent; land sports

int, including balls, rackets, nets, bats, skates,
equipment, gymnastics and athletics equipinent, golf,

f ping pong, badmington, hockey, archery, judo and
sports equipinent, weight lifting apparatus, sporting
nd camping supplies; and gaines, such as equipinent for
g, billiard, parlour gaines, playing carde, balla and

ital mwarket of $225.2 million is composed of $63.6
n of heavy sports equipinent, $61.9 million in apparel

otwar,$43.7 million of land sports equipinent, $34.3
ni of gaines and $22.6 million in water sports


