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Non-resident tax

In most cases, a tax is payable when
interest, dividends, management fees,
estate or trust income, rents, royal-
ties, alimony, pensions, annuities or
similar payments are paid to non-
residents. The statutory rate of tax is
25 per cent except where it is over-
ridden by other provisions of the
Income Tax Act or through tax treaties
(for example, a 20 percent rate ap-
plied to dividends paid to non-resi-
dents by corporations having a re-
quired degree of Canadian owner-
ship). The effective rate of non-resi-

dent tax under most tax treaties varies
between 10 and 25 per cent.

Other provincial taxes
Generally speaking, the sale of whis-
ky, gin, rum and similar spirits in all
provinces is made through provincial
agencies operating as boards or com-
missions that exercise control over
the sale of alcoholic beverages. The
provincial mark-up over the manufac-
turers’ price is the effective means of
taxation. Beer and wine are sold by
retailers or by government stores, de-
pending on the province, but in all
cases these sales contribute to pro-
vincial revenues. Some provinces also
impose special retail sales taxes on
alcoholic beverages.

In addition, all provinces impose
special taxes on the sale of tobacco
products.

Retail sales tax

All provinces except Alberta impose
sales tax on goods sold to the final
purchaser or user. Some of these pro-
vincial levies also apply to certain ser-
vices, including hotel and motel ac-
commodation, telephone services, te-
lecommunications and dry-cleaning
services. They are collected by retail
vendors acting as agents of the pro-
vinces. The rates are as follows:



