
BRITISH GOODS IN CA N ADA
By 'ARTHUR

The problem, of how the B3ritish mnanutfactuirer is to seli gaods in the
greatest British self -governing colony is aif present very much alive., It got a
strong boost A the timie of the tariff settle'enet betweeen Ottawa and Washing-
ton. It was earnestly raked up t the repeal of the Germa»t surtax and the
re4jl4st-ment of the French treaty. Fore and af t and [romn ail .sides critics
contended that the British Freference wcas being sruamped f or the sake of
fareign bargains. On the other hand it was arg' ued that the Preference has
been very largely an optical illusion; the British manufacturer had not risen
to the occasion; in short, it was Canada's business to buy anywhere she chose
at most advantagc ta herseif; if need bce let sentiment 77ickier and John Bull
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go his o-zn gait, zuorking out his awni salvatian.
In the following article Mir. Arthur Hlawkes ably Sets forth the actual

conditions, previously alluded ta in the editarial coluinns of the CANADIAN
CouaIitn. Mr. Hawkes is an Englishman who after years of 'studying., public
quiestions as an English journalist, came ta Canîada, first as editar of flhc
Toronto World, later as managing editar of the Mlonetary Times, and awas
chie f of the publicity department of the Canadian Northern Railway system.
His articles on Canadian development are aon» the foremost appearing.1 in
the very best magazines bath in America and England. He has recently been
back again ta England studying commercial prablems at first hand.

FROM the British point of view, the commier-
cial side of Imperialism is the dominant side,
however keenly you may feel that patriotisni
should flourish in a pure flame of self-

denial, Wherever the English-speaking man has
subdued some reniote part of the earth he has
always managed to make a profit out of the venture.
The Empire has been made that way. It must be
maintained that way.

No amouint of trading with the alien could com-
pensate for decline of commerce hetween ourselves.
The British position bas been fundamentally affect-
ed by the industrial development of other countries.
Great Britain miust buy food or perish. Other coun-
tries are not so dependent on importîng her manu-
factures as she is on securing the staff of life fromn
then. Canada has no need to worry about a mar-
ket for western wheat. Western Canada would
neyer suifer, observably, from the lack of British

as numerous as they ought to be, and as mobile as
Canadian eildren are. It takes no more leather
to niake a shapely shoe thani it does ta construct an
ugly one. The English maker can buy outright the
best American machinery, whereas the American
miaker ean only rent it, on less advantageous terms.
The Englishmnan could dIo exceedingly well in
Canada if he would make shoes that look as good
as they are. A beginning hias been made. As one
of the fathers who watches bis children's capers
with mingled pride an-d alarmi, 1 hope it is only a
beginning.

It is as necessary to rub in this kind of thing
as it is to insist in Canada that the Old Country
is not mierely an aggregation of decayed industries,
holding out their hands for alms. "WVe should like
ta selI ta Canada," said a manufacturer ta a London
friend of mine, «"but qur goods are flot suiitable"-
and left it there. The Germian does ndt talk like
that.
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Burn the factory and the good-will is unimpaired.
Advertising is good-will. .By juidiciaus advertising
you lay reputation on reputationi exactly as you lay
brick on brick in the factory. Good-will is a bouse,
not made with hands, but with brainis. and kept
standing with brains.

If you expect ta build up a trade in Canada.
you must, therefore, go about the job in the saine
way that y ou tackle the location and erection of a
factory. You will no more produce a trade fromn a,
single advertisement than you can protect youfr
plant by a single brick. Youi must flot be conten%.
with thýe kind of advertising that was satisfactory
twenty, ten, even five years ago.

Next ta your customier-perhaps befare hum-
the most important man ta think about is your
competitor. He advertises; and you mnust mnec
efficiency with efficiency. Many advertisements are
mixed with printers' ink. Miix yours with brains.
Using big space is not the only way to advertise.
AIl great intellects are not housed under big bats.
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