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advertisenents. 'T'lhe ad shuild.be ar-
ranged systematically, su that readers
iay find out what it is ail about as

quirkly as possible.
I t hi îia I 1 well to have a displIay ln e

of reasoniable sîz. It the begînmng of the
advertisenent of cacht depailmient. Elx-
cept in special cases, no oit. departnent
shotld be given spet ial pionumnet,î: otier
thatl the amnounit (if %ilace cî%eCl Itr it
would naturally give. I wo:ldi arrange
the advertisenent with the idea that
people were going ta look at it and read
it, and that the best thing to dIo was to
imake it perfectly plain and legible.

''he various hîead-lnes should be used
nerely to iîake a coi enient index. Wh'ien
you try to imake each section of the ad
proninent, you fail to make any of thei
proient. ''lie rffort should be to
nake the advertisemnent conspicuous as a
whole, and, as the an tists say, to hold it
together," and make it look hke one coin-
plete thmîîg, rather tlian a comlîbination of
several piecvs. I)ry goods and depart-
ment stie ads are preuy generally looked
at, and I think the one w'hîich will be iost
effective is thle one: wlich is nost casily
readable -. tlie one ii whicli the natter is
arranged in proper peperte, and in
which the reader ia>y turn Ieadly to any
subject she wishies to find.

In a publication devoted to advertising
I find this paragraph.

" If it pays to change the wording of
advertiseients, une would think it would
also be profitable to clange tleir typo.
graphical arrangement. Maiy a d v e r-
tisers, however, wlho use fresh copy aliost
daily, iever mîake the sligltest alterations
in the typography of their advertise.
mncits."

To me it seens strongly advisable to
tise the saine style of display in every in-
stance. This will certainly obviate the
necessity, real or inagined, of setting the
name of the advertiser in large type. It
will result in the savinig of just that ntch
space, because, once the style is estab.
lisled, everybody wili kiow the minute
lie sees thie advertisenient whose it is,
without looking for the naine. I will
venture to say that il Rogers, Peet & Co.
were to publislh an advertiseinent in any
New York paper without giving any naine
or address, but siiply following tleir
regular style of wording and composition,
niie out of ten readers wotld know
whose it was.

'Tie style lias becone a trade mark
with thenî. InI the sane way, the
style used iii the advertisements of the
Murphy Varnish Co. in tlie iagazines
lias becormie a trade mark for tlen. The
"lWanamker style" is known all over
the counîtry. 'he advertisemients of the
Yale Mixture in the aligaziies have a
certain distinctiveness about tlieni wvhich
nakes it certain that a iere glance at mne

of then will bring Yale Ixttire inîto onîe's
nind. Thlere arc ltndreds of simuilar
examples.

Certainly if Ile publication of a trade
mark is a good thing, the ue of a speual
style of ad settoiig is a good thing. 't'lhe
advertiser can learn somnething from the
editur. lIe la, a fixed position for his
editot ials. T'iy are always set in the
saine kind of tyie, and tle onily variation
that is allowed is tliat ;oImetines thtey are
set solid and sonetiies thiey are double-
leaded. 'T'lhe eîihtor depends for readers
upons the mter et lie lias already created
by the clceIicc of lis work. 'The
advertiser " iay profit by his exampIle."

A hig adveriisemîent has a certain
anuvnt of presti;e froin its very size. A
big advertiseieit composed of sevemal
items is lke the bundle of sticks inI M r.
.'sop's little story, which couldn't be
broken so lontg as they were tied together.
Whein the sticks were separated, cach
one could be broken easily. If youo inake
a separate little ad out of each ofI the
items, each ad possesses only its own
strengtlh and is ntot helped by the otiiers.

To Sell or to Buy Drtig Businesses.

'lie intenîtioin anc? lesire of th- Cana-
dian )ruggists' Ex-ch îange is to niake it a
bureau whcre a buycr can with facility
obtain confidential infornulition and details
of drug stocks on the narket, witlhauit
running over thie entire province to secure
tlis, at imucl expense andc loss of tinie.
'T'lie question blank sent to vendors is so
conplete, tl.at when once returned prop.
erly filled, places the Exchaige office in a
positioi to ansv:er any question asked by
a prospective purchaser. So far, buyers
have expressed theiselves enthtusiastically
in favor of this simple yet coiplete plan,
wlich allows thei to examine at a min-
iniui expense the offers, and select there-
froi those w'hich suit thei, and visit thei
personally for fuller information and
exainiiation with a view of purchase.
Vendors place thenselves in the best pos-
bible position for selling by registering their
offers with this oflice. Buyers mîîust
prove tleir financial ability, and give
pledge of secrecy before sectring details
of any offer.

The "Cleveland" In England.

'T'lie Lozier people, imiantifacturers of
the " Cleveland" wheel, and who are
always to the fore looking after the wel-
fare of the w'heeling public, have struck a
happy idea in providing a ieat apartnient
in connection with tleir London branch,
tS -Iolborne Viaduct, for the express
purpose of naking leadquarters for the
Canadian toiistr, There will be kept
on hîaind, besides the Anierican cycling
papers, naps and guides of the different
places, besides fuIl inforiation will be
given regarding all roads leading out of
London and about England, as well as
any gencral suggestions required by tour-

ists. This will be a great convenience ior
tourists going to Europc, and is a happy
thiought of Lozier & Co.

WANTS, FOR SALE, ETC.

,idvertisemnt underthse hîeadn ofusliqanied,
Situaions u Vi1atied, Situations Vacant, Jiustnîess for
Sale, tr.. till bs inserted once free of charge. An.
swers înust nlot Le set ina caro of tins office unioe
postage stanps areforivarded to re-mnati ,ept te.

SITUATIONS WANTED.
SiTUATION wANTED- Dit UG APPREN.

tic., aneyer experience. iiet rerveences. A pply,A p.
pnrentice. s 18 wlton Ave, Toronto.

Dl RUGG ibTSASSISTANT-wANTsSIT UATION.
L 3%yrs experience and junîur terni O.C.P1. Guod
recomendaoins. Addres., Thymol c/a CANADIAN

WAN'TED-POSITION BY GRADUATE O.C.P.
Guo dispenser. best of referencce Address. tiox

1:4. Goderich, Ont.

SITUATIONS VACANT.

W AN'Ei) -Traveling Salesmitan, young and energetic
(druggist prefcred), tocalli uponhe drug ttrade nd

L.t hotels. Address "l.mgiberis," care of C2iADoIAS
iRld.isr.

PARTNER WANTED.
PARTNILR WTII sa.0o CAN SECURE SPILN.

didi investmnt and positioni, if diesired, I ~in stblished
uiness. Apply E. R. C, CLARKm, 33 Scott Street,

Toronto.

FOR SALE.

F'OR SAI.E-Snali Btiling Outfit, compietc, for manu.F facture of a popilar bevrag protected by trade
markis. Gond eppotunity for pusling druggist with a few
hiundred dolla- capital. J. J. MNIctLughltin, s53 Sher.
baurne St.. Tront.

To the Trade:

WVe are wholesale agents
for

celebrateb
Liniment

We have a large quantity in
stock. No extra duty to pay.
vrices saie as the Aimerican
prices.

Write us for Prices.

JAMES A. KENNEDY & CO,
WHOLFSALE DitUGGISTS

342 Richmond St., LONDON


