
fil
THE CANADIAN GROCER

____
‘VERY Reader of this paper is » buyer, 
' Therefore advertisers should see Usât 
■ their advertisements do net grow

ALWAYS ASK FOR THE

‘John Bull’ BRANDS.
Menufaetared by

BRYANT, GIBSON & Co.

Agency fob—

onery,
Fruits.

W. BOULTER & SONS,
Piéton, Ont.

race a» s or the celebrated

x

Canned Fruits and Vegetables.
Every can baa a Lion on She Label. This label

De not take say other.

Bay of Quinte
Canning Factories.

Heed Office,
PI CTON

, Branch, 
DEMORE8TVILLE.

Do 76 per cent, of our Canadian Canners 
buy their labels andpther lithographic 
work from

The Sabiston Lithe. & Pub. Co.?
*

BECAUSE They have the largest corps of skilled Artists In the 
country.

BECAUSE They have the best machinery.

BECAUSE Their equipment Is more complete than any other 
Lltho. house In the country, and

BECAUSE They turn opt the most satisfactory work-

This Company occupies 4 flats of the GAZETTE building, in Montreal, equal to a 
floor space of 35,000 square feet.

The business was commenced a little over 3.years age by A. Sabiston and from the 
smallest establishment at that time has grown within the above period to be the largest ot 
its kind in the country. This fact speaks for itself.

Before placing your orders for lithographic work, see what

The Sabiston Litho. <fc Pub. Co.
can do lor you. Address all communications to

A. Sabiston, Man. Dir. Sabiston Lltho. * Pnb. Çe., MONTREAL.

LEONARD H. DOBBIN,
Commission Merchant,

Be presenting the chief Lobster Canneries of the 
Dominion.

1691 packs now offering.
Send for Quotation».

Freaer Building I

THE CASHIER
If the cheapest and best 
Cash Register ever offered 
for Storekeepers’ use. Price, 
$45.00. It gives about the 

results as the bigh-

esty apd carelessness, 
and is adapted to any busi­
ness. Send for Circular or 
« all and eximme at 24 Fron 
St. West, Toro

■ ;2k+ '.r.V'--'
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