Church, unions back farmers

NFU boycotts Kraft products

SASKATOON (CUP) — The
National Farmers Union has
launched a nation-wide boycott
of all products manufactured by
Kraft Foods.

The purpose of the boycott is
to force the giant corporation to
bargain collectively with dairy
producers in order that they
may receive a fair price for
their produce.

Dairy producers are being
caught in an economic squeeze
between monopolies such as
Kraft and Carnation and the
various provincial marketing
agencies which set the prices
for the farmers’ products. The
result is that companies such as
Kraft rake in the profits, while
the dairy producers receive
only minimal returns and are
often forced to leave the land
because of low incomes. Their
farms are then absorbed into
huge corporate farms.

The NFU is seeking the right
to act as the bargaining agent
for dairy producers in their
negotiations for a fair deal from
food manufacturers. In the past
there has been no such unified
front.

Kraft has been chosen as the
target of the boycott because it
is the predominant corporation
in the food-marketing field in
Canada. The farm union also
accuses the corporate giant of
being a *‘notorious exploiter of
labour’” and a ‘‘shameless
union-buster.”

In its attempt to achieve a fair
price for dairy producers the
NFU is distributing a four-page
tabloid newspaper detailing its
campaign against Kraft and
asking all consumers not to buy
any Kraft products or those of
its subsidiaries, Seal test and
Dominion Dairies.

The NFU urges consumers, in
addition to boycotting Kraft
brands, to ask store managers
to remove these products from
their shelves. It also asks that
various organizations and in-
stitutions officially endorse the
boycott.

Such endorsation has already
been received from such groups
as the Ontario Federation of
Labour, the Saskatchewan

Federation of Labour, the
Alberta Federation of Labour,
the United Fishermen and
Allied Workers Union and the
Board of Evangelism and Social
Service of the United Church of
Canada.

Earlier this year the National
Farmers Union picketed the
Kraft plant in Ingleside, Ont., in
an attempt to win an increase in
what farmers were receiving
for their produce. They suc-
ceeded in gaining an increase of
only $1.15 per hundredweight,
well below what they needed.

By taking on Kraft the NFU
hopes to set a precedent in
dealing with other food
conglomerates and escape from
the joint stranglehold of such
companies and their puppets,

boards.

In its publicity releases the
Farmers Union acknowledges
the enormity of its task. Kraftco
Corporation is the largest dairy
monopoly in North America and
is the 32nd largest corporation
with sales totalling $2.6 billion
in 1969.

“Kraftco is larger than such
well-known giants as General
Dynamics, Firestone, Litton
Industries, Lockheed Aircraft,
and Dow Chemical . . . it has
sales about double those of the
Coca-Cola Corp. and greater
than either Kresge's or
Woolworth’s’” the NFU says in
its newspaper.

Kraft and its subsidiaries
produce a wide range of
producfs including milk, butter,

jellies, fruit products and many
others.

The corporation has branch
plants in Canada, Guatemala,

Venezuela, Belgium, France,
Denmark, Mexico, Sweden, the
Phillipines, Panama, England,
Australia, Spain and Italy.
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Moving with the Times

This year Canadian Hoechst
marks its eighteenth year of
growth in Canada by moving into
new custom-built Montreal
headquarters. The Canadian ex-
pansion has been closely linked
to the worldwide development of
Hoechst, which is now among
the world’s top five chemical
companies, with worldwide sales
that last year totalled approx-
imately 3.5 billion dollars.

In Canada, sales have almost
doubled in the past three years.
The new St. Laurent head office
and warehouse buildings will
provide space for a 100% in-
crease in the company’'s head
office staff, and have been de-
signed for expansion to accomo-
date increased Canadian pro-
duction.

Research: Window to
the Future

Today's research creates the
products of tomorrow. One-third
of Hoechst's current sales come
from products which did not exist
10 years ago. And with world-
wide sales approximating close to
3.5 billion dollars last vyear,
Hoechst spent close to 100 mil-
lion in pure research, and on
laboratory buildings and equip-
ment. The results of this invest-
ment decide Hoechst's position
in future markets, including
Canada.

Helping Build Canada

Products and ideas from Hoechst
have touched and improved the
quality of people’s lives in every
area around the world, in a
hundred countries on six conti-
nents. As an affiliate of the
worldwide Hoechst organization,
Canadian Hoechst has a full cen-
tury of research and achievement
to draw upon. In Canada,
Hoechst is an autonomous com-
pany employing Canadians to
serve Canadian needs

This new building is just one of
the more visible indications of
Canadian Hoechst Limited's
continuing investment in
Canada.

Hoechst in Canada concerns it-
self with supplying both the
present and future needs of Ca-
nadians. The range of products
and services covers the spectrum
through industrial chemicals,
dyestuffs, plastics, human and
veterinary medicines, pharma-
ceuticals, and textile fibres
Hoechst products and services,
Hoechst techniques and know-
how in these fields, combined
with a large international fund of
experience, have given the Com-
pany a reputation for expertise
which takes constant striving to
live up to. Hoechst likes it that
way. So do their customers, here
and around the world. Hoechst
thinks ahead.
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