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poison schedule.  Votes of thanks were
tendered to the president, the retiring
council, and the press, after which the
scrutineers reported the following gentle-
men to have received the highest num-
ber of votes, and, therefore, duly clected
as tiembers of the new  council, namely ¢
R. W, Wilhaws, Three Rivers; J. Emile
Roy, Quebee; Alex. Manson, C. |}
Covernton, A. D, Mamn, and C. B
Scarfl, Montreal; these, with  Maessrs,
Jos. Constant, Hemry R. Gray, David
Watson, S. Lachance, W, H. Chapman,
and W, A, Dyer, will compose the coun-
cil of the association for the year 1893-
1896. A vote of thanks having been
tendered to the sciutineers, the meeting
closed.

COUNCI. MEE1ING.

The first mecting of the new council of
the Phanmaceutieal Association of the
Province of Quebee was held on “Tucs-
day, July 2nd, at the College of Phar-
macy, Montreal, when the following ofti-
cers were elented for the current year,
namely :

President, R. W. Wiliiams, “Three Riv-
crs : first vice-president, W. H. Chapman,
Montreal ; second vice president, S. la.
chance, Montreal ;s treasurer, Alex. Man-
son, Montreal, board of exammers for
the major and minor examinations, S.
Lachance, W. H, Chapmun, J. R, Packin,
Montreal, R, W, Williams, Three Rivers,
A. E. DuBerger, Watetloo.  Preliminzry
board of examiners, Prof. A, Leblond de
Brumath, and Prof. Isaac Gammell, with
]J. Emule Roy, Quebhee, supervisor of ex-
aminations for the city and district of
Quebee. Auditors, L. A, Bernard and
R. H. Rryson, Montreal.

E. Muir, secretary-registrar, was de-
legated to represent the association at the
coming mecting of the American Pharma-
ceutical Association, which meets in Den-
ver, Colorado, on the 14th of August nest.

A resolution was adopted, endorsing
the reconmendation of the annual ineet-
ing. that thic association invite the Ameri-
can Pharmaceutical Association to hold
its annual ecting of 1896 in the city of
Mantreal.

The council then adjourned to meet
on the first ‘Tuesday in September.

Filtering Turbid Liquids.

Rolft, in the Pharmacentische  lost,
recommends that turbid liquids, which
cannot be cleared by the ordinary pro-
-vesses of filtration, the usc of gelatin, tale,
albumin, ctc, be filtiered through the
residue of tinctures, as, for instance, tine-
tura cinchontc composita, or tinctusa
amara.  The idea, while not novel, is in
many instances, as in the filtration of
liqueurs of similar aroma, quite practical.
The Prarmacentische Centralhalle, in com-
memting on it, suggests the use of pure
cellulose in tablets, previously exhausted,
of coursc, with alcohol.

A Druggist's Advice on Advertising.

Why advertising amony retail druggists
is not more general has been a puzeling
question to many people.  Perhaps no
business offers better opportunities for
advertising than that of the retail druggist.
‘I'he writer has spent almost all his busi-
ness life as clerk and manager in drug
stores, and his experience hias convineed
him that advertising wiscly and judiciously
will increase the business of any store.
Naturally, it must be done a httle differ-
ently from the way it can be doue in al-
most any business.  You have the dignity
of your profession to look after, and 2t tov
commercial aspect 1o the advertising of a
druyg store will hamper its suceess to some
estent.  While it is not advisable to con-
stantly advertise bargains, there is no ob-.
jection to impressing on the minds of
people that no one can sell drugs of ab-
solute purity cheaper than you can.
There's your chance—purity.  “Fhat little
word contains the germs of more good drug
advertising ideas than any other.  ‘The
public is ignorant of medicine ; it has an
idea that medicine is a great mystery,
solved only by the fow, and looks cagerly
for instruction.  “This makes it easy tor a
convincing ad writerto make people he-
lieve they are taking a risk of they take
anybody clse’s drugs than his,
1 believe it is necessary or wise to hum.
bug people; 1 mean a skilful ad write:
can so impress the people with the fact
that his drugs are pure, that their minds
will instantly revert to his store when pure
drugs are in question, and they will feel a
disinclination 1o patronize other drug
stores.

Impressing this fact of the purity of
your drugs on the public’s mind is best
done by short and terse newspaper talks.
Suppose you take rochelle salts as subject
for one day. You could givea short ac-
connt of its origin, its preparation, and its
uses.  Then might follow a short descrip-
tion of how it is passible to adulterate i,
and the danger of taking any but the
purest—such as yours.  Of course this is
given simply as an example, as rochelle
salts might ordinarily be considered 100
small a thing to advertise.  The idea, of
coursg, s 10 make people understand that
cach and every drug sold at your store is
better than can be found clsewhere.

Another way of impressing the public
that your storc is worthy of patronage, is
toadvertise the fact that you do not *sub-
stitute.,”  Substituting  other drugs for
those called for in prescriptions is a cry-
ing cvil in the drug 1rade, which hasbeen
greatly agitated. I you succeed in con-
vinciag people that you do no substitution,
you have opened the door to their confi-
dence and trade.

A word as to dead stock—which is
bound 10 accumulate in every druy store,
Amang such stock the principal atticlesare
patemt medicines, the manufacturers of
which have stopped advertising in your
locality. Now, what objection is there to
your advertising these things yoursclf?

Not that-

Look at the labels, get an idea of what
the remedies are good for, and with your
knowledge of advertising, gleaned from
Lrinters Ink, advertise them. The
manufacturers’ previous advertisng  will
pave the way for yours,

In these days of acute competition,
every druggist must advertise more or less,
and to get the full advantage from it he
wust do it properly.  tlow many of us
know that space in the local paper, where,
month after month, appears the old story
about * Peter Pills, Druggist and Chemist.
Full Line of Patent Medicinesand Foilet
Atticles”? It makes no impression be-
cause there is nothing in it to impress the
wind. ‘The public does not want a bare
fact ; it wants details, prices, information.
In these days we take our pills sugar-coat-
ed ; we want facts in the sume way.  But
the draggist may bea bright business man,
and yet be entirely incapable” of writing
anad. What is the remedy? Lot us
see.  When a druggist wants to make a
specialty of perfumery, for instance, what
docs he do?  He buys the books on per-
fumery, and reads what other men who
have made it a specialty say about it, and
profits thercby.  And that 15 eaactly the
thing he must do in regard to getung up
knowledge of advertising—buy the book
that givesyou this knowledge  Printers’
IuZ is a text-hook on the subject of ad-
vertising, It contains the advice and
apinions of men who have made the ad-
vertising business their specialty, just as
you have wade the drug business your
specialty. “T'wo dollars a year spent for
Lrinters’ Ik will give one more points
and ideas on how to advertise than any
other paper published.—Z. W, Mitchell,
i Lrinters Ink.

Agar-Agar in Glycerin Suppositories.

Lomuiler uses agar-agar (Gelidinm cor-
aczenr) mstead of gelatin, to make glycerin
suppositories. It produces a more trans.
parent mass which does not stick to the
mould, does not clot, and gives a more
clegamt  article  when finished. “The
method caployed 15 as follows: Take
ten parts of agar-agar in small picees, and
200 parts of water, heat until a soft paste
is formed, then add, with constant stir-
ring, zo0 parts of glycerin, -/ Union
Lharmaccut.—Pharmaccatical Josrnal.

A prRESCRIFTION appeared in the Medr-
eal Gleaner, written by Dr. W, C. Coopwr,
the constituents of which were as follows :

R. Tetrabydrobetanaphitholamine.
Sedinm Thivpartoluidinesulphonate,
Quthosatphawmitohenzoe anhidride.
Amidvacctoparaphenctidine aa, 3i.

M. Sig.: A tablespoonful every hour.

This was prescribed for a disease which
the doctor calls “Typhomalariopneumo-
phthisicotrychinotetanoataxionephritic os-
plenitis.—Fharmaccutical Journai of Aus-
tralasia.



