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THE ADVERTISING ARENA.
Coi I ctcd for IRINTIHI A-NI) Ptl11Hli Il the \91 Scribe

W ITIIOUT wishing ta advocate any interfcrcnce fromt
the editorial or reportorial staff with the adveruis.

imîg department, it may nat be out of place ta suggest that
reporters couid do much ta assist the advertising mari.
Trhe general public da not understand how wide.apart the
work ai the twa departments is, and nat infrequcntly a
merchant will ask a reporter something about rates, etc.
Tîîstead af replying courtcously and seeing that an agenlt is
sent over immcdiately, the reporter will prabably say: I
don't know anytbing an earth about it," and dismiss the
matter fromn bis mind without furtber thouglit. If the
inquirer is a touchy individual hle fels annoyed at this
IdonIt care "attitude and decides not ta trouble the paper

turtber. Again, il a reporter affends a man tram whom hie
is sceking information, cither tbrough carelessness or want
oi tact, he is, unthinkingly, making an enemy for the
papier, wba will take it out af the ad-man wben hie calls ta
discuss a cantract.

Here is a case in point wbere bruîsqueness and inatten.
tion from a reporter last a good contract for a paper. The
editorial and business offices oi one newspaper were in
separate buildings. A young man was sent aver by a large
wholesale bouse ta get the pape:'s rates, and by mistake
went ta thc editorial raoms. He tackled a busy reporter,
who said, III have nothing ta do %vitlî it,' and went an
with bis wark. Approacbing another member ai the staff
be received much the samne reply and was flnally «old ta
"go ta tbe advcrtising manager, we don't knaw anytbing
about it." He went back ta tbe firmi with so bitter a cam-
plaint af rudeness and want ai attention that the advertise-
ment was sent ta another paper.

This may be an isolated occurrence, but it actually
happened, and shows bow easily business may be driven
away by inattentian. An advertising man who knows his
business is aiways striving ta cultivate a iriendly feeling (or
bis papier by uniailing courtesy, sometimies putting up witb
mucb incivility, and by constant attention ta the wants ai
advcrtisers and athers wha may sume day bc placing
advertising. But ail bis forbearance and care counit for
littie if other representatives ai the paper are recklcss ai
wbomt tbey offenid.

This is not iîitendcd as a criticism af the manners ai
reporters, wbo, as a rule, are gentlemen, but rallier as a
hint ta those who, througb their Careless attitude taward
men wba may have advertising ini their contrai, can do
tbeir paper seriaus liarm.

CLiRRENT t'iLS

Advertisinig continues ta come in brislclyand the papiers
are apparcntly well satisicd witb prcsent conditions. The
new b)icycle combines are -tdvertising very cxtcnsively,
while the patent medicine men continue ta spend ibeir
money witb tbe ncwspapers in. lavish style. Abbey's Sait

has been using full page ads. with numerous medical
testimoniais. Large advertisemcnts of the stock of the
Victoria-Montreal Insurance Co. are appearing in a number
af paliers, placcd by A. MNcKim & Co., 'vho are also send-
ing out orders for I. Shorey & Co., rcady-made clothing;
A. Ramsay & Soit, paints ; Karl's Clover Root Tea, etc.
The Dominion Corset Co., of Quebcc, are piacing some
large orders with dailies and E. 1). Marceau, St. Paul
street, Montreal, is advertising a new package tca through
The E. I)esbarat agency.

T. H. Best, manager of The Canadian Magazine, left
for England last month ta work up the British end a[ the
business. The magazine aiready carnies a very fine line af
advertising, and Mr. Best's efforts during the past few ycars
have been crowned with success. Since landing in England
hie has aiready sent back some cantracts, but reports that
the war seems ta absorb everyone's attention and that it is
tiot encauraging ta scek new business at this time.

.%R. sCROGGIE'S DIU'RTURE.

The appainîment of George E. Scroggie, for four years
and a hall advertising manager ai The Toronto News, ta
the same position in conncîion with The Dodds Medicine
Co., removes a good man tramn Canada. His headquarters
wiI bc in Buffalo. On his departure from The News, hie
was presented with a goid watch. His paper at the last
meeting ai The Canadian Press Association an variaus
aspects ai advertising, and repubbished (in part) in the
annual repart, was an excellent one and drew forth a
valuable private discussion. Mr. Scroggie's position on
The News bas been taken by Mr. E. J. McArthur, late ai
The Toronto Mail and Empire, and mare recently ai La
Presse, Montreal, wbere hie bad contrai .of its Englîsh
advertising. Heý was very succcssfui there and no doubt hie
will be equally so in bis new position.

A NEW AGENCV.

JP. 'McConnell, wha bias become known ta Most
newspapermen as the tuait wha bas prepared bright and
original advcrtising matter for Slater Shoes, Semi-Ready
Clothing, and «-Dentaiass," leaves Montreal for Toranto,
whiere lie wviIl carry on a generai advertising writing and
promotion business. His speciaity wilI bc illustrated
advertisements ai the strang black and white variety, wbich
are uscd sa succcssfuily by generai advertisers in the United
States. Mfr. McCarntell bas becn (ortunate enaugli ta
secure the services ai three first-class aTtiStS, among thcmr
Mr. C. J. Patterson, whosc advertising designs and sketches
are wcll-knawn in 'Montreal, sa that his illustrating depant-
ment wil bc a strong anc. He is now arranging with a
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