Did YOU Write

- David Spencer Lid.

Vancouver, B. C.

mentioning this Magazine |

and ge‘t copy |
- Mail Order Catalogue ?

If not, it may be to your advantage to do so

NOW

The Value of Advertising is
Difficult to Demonstrate

OU BELIEVE in our “Ideal,” and appreciate the work this independent
‘ publication is doing in Western Canada. Will you, then, from month to

month, DEMONSTRATE to as many as possible of our advertisers that you
- are influenced by seeing their names in this Magazine?

It is such a simple thing to say to a salesman or saleswoman: “I see you
advertise in the WESTMINSTER REVIEW”; or to add a line to a letter
or postcard: “Your advertisement in the WESTMINSTER REVIEW prompts
this inquiry or order.” But to do so WOULD HELP THREEFOLD.

(1) It would help the business man to realize that advertising in the
WESTMINSTER REVIEW is profitable;

(2) It would enable us to increase the quantity of literary matter; and
(8) It would give you to feel that you v\.rere (in a way NOT SECONDARY

TO YOUR VALUED SUBSCRIPTION) co-operating in the production of
- this Review and the Service of its “Ideal”

in




