
TABLE OF CONTENTS

Page
CHAPTER 1 - INTRODUCTION AND APPROACH .............................................................. 1

CHAPTER 2 - ENFORCEMENT AND EDUCATION .............................................................  5
A. The Marketing Practices Branch ....................................................................;............ 5
B. Information and Education ......................................................................................... 7

CHAPTER 3 - INDUSTRY SELF-REGULATION OF ADVERTISING ................................ 11

CHAPTER 4 - ADMINISTRATIVE APPROACHES TO CONSUMER REDRESS ............  17
A. Threshold Issues ............................................................................................................  17

1. Constitutional Constraints on the
Regulation of Advertising ....................................................................................  17

2. Penal and Administrative Sanctions .................................................................. 19
B. Remedies and Procedures ..............................................................................................20

1. Injunctive Relief ..................................................................................................... 20
2. Affirmative Disclosure and Corrective Advertising ........................................... 22
3. Consent Procedures ...............................................................................................24

C. Other Administrative Techniques .................................................................................26
1. Advertising Substantiation ............................................................................... 26
2. Rules and Regulations ...........................................................................................29

D. The Impact of the Canada-U.S. Free Trade Agreement ............................................30

CHAPTER 5 - CLASS ACTIONS AND OTHER FORMS OF CONSUMER REDRESS .... 35
A. Section 31.1 of the Compétition Act ................................................  35
B. Class Actions .................................................................................................................... 35

1. History and Description ........................................................................................35
2. Class Action Reform ..............................................................................................36

C. Substitute Actions by the Director of Investigation and Research ......................... 39

D. Restitution ......................................................................................................................  41

CHAPTER 6 - PARTICULAR ISSUES UNDER THE COMPETITION ACT ......................  43

A. Regular Price ................................................................................................................... 43
B. Variation in Penalties .....................................................................................................45
C. Correction Notices ..........................................................................................................47

- v -


