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World rights are ver-y expensive. But if we were to limit the programn.ming, across

an entire schedule ta those carryng,"affordable" world rights, our audience would

be drastically reduced and, perhaps, flot justify the launch of such a nerwork. The

rights to French-language prog-ramrmng, by the way, are flot as great.

Ini a focused, single program option, the nar-row timeframe and the limited

geog-raphical scope might make it possible to include a whole range of top quality

privately produced prograins that, thus far, have a rather narrow distribution. The

question of distribution is key, because kt is imperative that any new Canadian pro-

gramming initiative not weaken or reduce the commercial interests of existing

Canadian compamles.
A new strategy should not confl.ict with what the private television producers

and distributors are already doing, or, just as important, ignore the value of their

exports in that Canadian strategy. lI fact, I would propose that the governxnent

use what already may exist to add even more clout to a communications assault. If,

for example, Canada is targetiLng a particular geographiical area, it would be bene-

ficial ta bath the governent.and private industry to sec what kinds of additional

marketing dollars could be made available during that strategic launcli (especially,

since marketing was anc of the areas affected in Telefihxn's recent cutbacks). If a

Canadia.n company sold more program-s as a resuit, it would benefit,. but so too


